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Your coupon, catalog or circular IN THE MAIL BOX has 


less competition for PERSONAL ATTENTION... 


has an infinitely greater 
Delivery 


chance to be read . . . its 


Choose your coverage with con- 


message grasped . . . the 
fidence. Use Occupant Lists com- 


piled, maintained, and continu- / reader excited to action! 
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OMLA. 
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To Help You Find the Data You Need— Quickly 


For all its 820 pages and miles of statistics, the “Survey” 
is an easy book to use, though we would be the first to 
concede that anyone opening it for the first time might 
be struck—and we do mean struck—by the opposite im- 
pression. 


That’s why this year we have expanded the Table of 
Contents into a four-way index designed to lead the new 
and uncertain user directly to the data he is looking for 
while facilitating the research of the experienced user. 


The “Survey’s” thousands of columns of figures boil 
down to the three basic market factors—population, 
Effective Buying Income and retail sales—presented by 
types of markets—city, county, metropolitan, state, re- 
gional. The sections or “chapters” of the “Survey” cor- 
respond in the main to these kinds of markets and are 
listed below in “Contents” (Part 1), the small number 
of whose “chapters” emphasizes the simplicity of the 
“Survey's” groundplan and the immediate closeness of 
all data to your fingertip. 


Part 2 spells out Part 1, by enumerating all the data 
subjects contained in each “chapter,” and should be 
helpful primarily to readers familiar with the general 


layout of the “Survey” and the locations, by markets, 


of the various data. 


Part 3—designed primarily for the new and occasional 
user of the “Survey” and for the researcher whose inter- 
est in population, income or sales data is not confined to 
a particular market frame of reference but ranges across 
the board—is an Alphabetical Index in which the page 
numbers appear opposite the data subjects in columns 
representing the various sections of the “Survey”. By 
reading across the page the reader can see at once all 
the sections (types of markets) in which the particular 
data appear. 


Part 4 is a special index to the “heart” of the “Survey”— 
the county-city data arranged by states alphabetically, 
and including Alaska, District of Columbia and Hawaii. 
(Canadian county-city data are published by provinces, 
in their east to west order.) 


Part 4 gives at a glance for each state the location o! 
the map, list of cities with population and number of 
retail outlets, population and income table, income 
breakdown table, retail sales table and the metropolitan 
area tables. 


Part |—Contents 


Introductory Section ......... 13 
Farm Data Section .......... 58 


TV Homes Section .......... 85 


Leading Counties and Cities 


Section 101 


Index to Advertisers 


Metropolitan County Areas 
Section 


Summaries of Data by States and 
Geographic Regions . 177, 208, 210 

State County-City Section 213 

Canadian Section 775 


817-820 


137 


Part 2—Description of Contents 


INTRODUCTORY SECTION 


Explanatory Foreword 
Suggested Uses of the Survey 
New Concepts of Setting Sales Quotas 


FARM DATA SECTION 


Number of Farms, by States and Counties 
Value of Products Sold, by States and Counties 
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Crops and Forestry 
Livestock and Products 
Total 


TV HOMES 

Number of TV Homes by States, and Counties 

TV Homes Per Cent of Total Homes 

TV Homes, by Metropolitan Areas—Number per Area and 
Per Cent of Area Total Homes 


LEADING COUNTIES AND CITIES SECTION 
200 Counties Leading in 
Population 
Total Effective Buying Income 
Per Household Income 
Per Capita Incom« 
Urbanized Population 
Total Retail Sales 
Per Household Retail Sales 
Food Store Sales 
Eating & Drinking Places Sales 
General Merchandise Store Sales 
Apparel Store Sales 
Furniture-Household-Appliance Store Sales 
Automotive Store Sales 
Gasoline Service Station Sales 


Lumber-Building Materialsk—Hardware Store Sales 
Drug Store Sales 


200 Cities Leading in 
Population 
Total Effective Buying Income 
Total Retail Sales 


METROPOLITAN COUNTY AREA SECTION 
Delineation of Areas by County Make-up; 


Summary of Population and Effective 
Buying Income Data 
Population, 
Per Cent of U. S. Population, 
Households 
Consumer Spending Units 
Urbanized Population 
Total Effective Buying Income, 
Per Cent of U. S. E.B. Income, 
Per Capita Income, 
Per Household Income;—for 
Abilene, Texas, through Dallas, Texas 
Danville, Ill., through Kankakee, IIl. 
Kansas City, Mo., through Ogden, Utah 
Oklahoma City, Okla., through Sheffield, Ala. 
Shreveport, La., through Zanesville, Ohio 


Population and E.B. Income Totals for 
All Standard Areas, 
All Potential Areas 
All Metropolitan Areas, 
United States 


Summary of Retail Sales Data 
Total Retail Sales, 
Per Cent of U. S. Retail Sales, 
Per Household Retail Sales 
Buying Power Index, 
Quality of Market Index, 
Index of Sales Production 
lotal Sales in Nine® Store Groups;—for 
Abilene, Texas, through Colorado Springs, Colo. 
Columbia, S. C., through Hazleton, Pa. 
High Point, N. C., through Middletown, Conn. 


Middletown, Ohio, through Pasco-Kennewick-Richland, 


Wash. 
Pawtucket, R. I., through Reading, Pa. 
Reno, Nev., through Syracuse, N. Y. 
Tacoma, Wash., through Zanesville, Ohio 


Total Retail Sales and Nine® 
Store Group Totals for 
All Standard Areas 
All Potential Areas, 
All Metropolitan Areas, 


United States 


Per Household Sales, Retail and Nine*® Store Groups—tor 
Abilene, Texas, through Decatur, IIl. 
Denver, Colo., through Lexington, Ky. 
Lima, Ohio, through Richmond, Ind. 
Roanoke, Va., through Zanesville, Ohio 

Metropolitan County Area Rankings—in 
Population 
Households 
Per Household Retail Sales 
Total Retail Sales 
Food Store Sales 
General Merchandise Store Sales 
Apparel Store Sales 
Furniture-Household-Appliance Store Sales 
Automotive Dealer and Store Sales 
Gasoline Service Station Sales 
Drug Store Sales 
Eating & Drinking Places Sales 
Lumber-Building Materials—Hardware Store Sales 
Total Effective Buying Income 
Per Household Income 


STATES AND GEOGRAPHIC REGIONS 


Per Capita and Per Household Sales—Total Retail and 
Nine® Store Groups 


Summary of Population and Effective 
Buying Income Data— 
Population, 
Per Cent of U. S. Population, 
Households, 
Consumer Spending Units, 
Urbanized Population, 
Total Effective Buying Income, 
Per Cent of U. S. E.B. Income, 
Per Capita Income 
Per Household Income 
Income per Consumer Spending Unit 
Income Breakdown of Households 


Summary of Retail Data by States and Sections— 
Total Retail Sales, 
Per Cent of U. S. Retail Sales, 
Per Household Sales, 
Buying Power Index, 
Quality Index, 
Sales Production Index, 
Nine Store Group® Totals 


COUNTY-CITY TABLES FOR EACH STATE 
(Alabama through Wyoming alphabetically, including 

Alaska, D.C., and Hawaii) 

See Special Index on page 9 for page numbers of the 
various state tables. 
Tables contain these data: 

Total Population, 

Per Cent of U. S. Population, 

Households, 

Consumer Spending Units, 

Urbanized Population; 

Total Effective Buying Income, 

Per Cent of U. S. Income, 

Per Capita Income, 

Per Household Income, 

Income Per Consumer Spending Unit, 

Income Breakdown of Households, showing Per Cent 
of Households and of Income in these groups: 
$0-$2,499: $2,500-$3,999; $4,000-$6,999; $7,000- 
$9,999; $10,000 & over; 


*Food, Eating & Drinking Places, General Merchandise, Apparel, 
Furniture-Household-Appliance, Automotive, Gasoline Service Sta- 
tion. Lumber-Building Materials-Hardware, Drug. 
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State’s Metropolitan Area Summary of Population and Summary of All Data by Provinces 
E.B. Income Data; , 
Province County-City Tables 
Total Population, 
Per Cent Canada Population, 
Per Cent French-Speaking, 
Households, 
Total E.B. Income, 
Per Cent of Canada Income, 


Total Retail Sales, 

Per Cent of U. S. Retail Sales, 
Per Household Retail Sales, 
Buying Power Index, 

Quality Index, 

Sales Production Index, 


Nine Store Group Totals;* Per Capita Income, 


Per Family Income, 

Total Retail Sales, 

Per Cent of Canada Retail Sales, 
Per Household Retail Sales, 


° 


State’s Metropolitan Area Summary of Retail Sales 
Data 213-773 


CANADIAN SECTION Five Store Group Totals,*® 
Explanatory Five Store Group Per Capita and Per Household 
Foreword 

Metropolitan Areas (SM Definitions) 


‘ . iol **Food, General Merchandise, Furniture-Household-Appliance, 
Metropolitan Areas (DBS Definitions) ‘ Automotive, Drug. 


Part 3—Alphabetical Index to the Various Data 


County- Metro. & Sec- Leading Leading 
City Area tions Counties Cities Canada 


| States | 
| 
| 


FARM DATA 
Farms, Number of by States and Counties 
Crops Sold in 1957, Value of 
Livestock & Livestock Products Sold in 1957, Value of 
Total Products Sold 1957, Value of 


| 
| 
| 
| 
} 
| 


INCOME, NET EFFECTIVE BUYING 
Breakdown by Households 
Breakdown by Income Groups | 21! 

Per Capita ot 142-152 780-815 
Per Capita Rankings iis 

Per Consumer Spending Unit | 21: 142-152 
Per Household Be Bit 142-152 780-815 
Per Household Rankings aay) 206 
Total Income | Q1! 142-152 
Total Income Per Cent of National Income 21! 142-152 
Total Income Rankings 204 


INDEXES | 
Buying Power Index , ‘ 154-166 
Quality Index S ‘ 154-166 
Sales Production Index & 154-166 


POPULATION | 
Consumer Spending Units, Number of | 215-77 142-152 
Households, Number of . | 215-77 142-152 
Households Rankings 180 
TV Homes aera dz 
Total Population A, 142-152 
Total Population Per Cent of National Total | Sit 142-152 
Total Population Rankings 178 
Urbanized Population 215-77 142-152 
Urbanized Population Rankings 


SALES 
Apparel 
Per Capita 
Per Household 168-176 


Total | 218 | 154-166 
Total Ranked 190 


Automotive 
Per Capita : Kins bse 
Per Household | 168-176 
Total ee ‘ 154-166 
Total Ranked % 194 
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CONTROL TOWER FOR SALES MANAGERS 


Yes, from this control tower a sales manager actually SEES 
what each of his salesmen is doing throughout his territory 
every day. 

KARDEX® Visible Sales Control gives complete and effective 
graphic control over every salesman and every account 
date of last call...date of last sale... when next call should be 
made...percentage of quota each salesman has sold to each 
of his accounts...which men are doing a consistent job...all 


this and much more every day! 


6 


You have your complete sales picture constantly at your 
finger tips making possfble the constant selective control 
which means increased profitable sales. 

Get full particulars on this marvelously simple Sales Con- 
trol system. Write Room 1501, 315 Fourth Avenue, New 
York 10—ask for free booklet—KD524. 


Remington. Feand. 
DIVISION OF SPERRY RAND CORPORATION 
SALES MANAGEMENT 


Part 3—Alphabetical Index to the Various Data—(Continued) 


Leading Leading 
Counties Cities Canada 
Drug 
Per Capita 
Per Household ! al Site: @ 168-176 
Total , ‘ 154-166 
Total Ranked 198 


Eating & Drinking Places 
Per Capita 
Per Household 168-176 


Total be th Sa pee, ie 154-166 
Total Ranked 202 


Food 
Per Capita 
Per Household : 168-176 
Total 218-773 154-166 
Total Ranked ; ‘ 186 


Furniture-Household-Appliance 
Per Capita 
Per Household , 168-176 
Total ‘ 154-166 
Total Ranked . SO ae Sy 192 


786-815 
786-815 
780-815 


Gasoline Service Station 
Per Capita 
Per Household ; - : 168-176 
Total ; Sen 218 154-166 
Total Ranked ; ee 196 


General Merchandise 
Per Capita 
Per Household a 168-176 
Total , ‘ 154-166 
Total Ranked 188 


Lumber-Building Materials-Hardware 
Per Capita 
Per Household Le. pte See ee 168-176 
Total : 218-773 154-166 
Total Ranked 203 


Retail 
Per Capita 
Per Household . ; 218-773 168-176 
Per Household Ranked . . 182 
Total 218-773 154-166 
Total Retail Sales Per Ce oe : 218-773 154-166 
Total Ranked 184 


STORES 
Apparel by Cities 
Automotive, by Cities 
Drug, by Cities 
Eating & Drinking, by Cities 
Food, by Cities 
Furniture-Household-Appliance, by Cities 
Gasoline Service Station, by Cities 
General Merchandise, by Cities ' 
Lumber-Building Materials, Hardware, by Cities . 


214-771 
214-771 
214-771 
214-771 
214-771 
214-771 
214-771 
214-771 
214-771 


786-815 
786-815 
786-815 
786-815 
786-815 
786-815 
TV HOMES 

Number of, by States and Counties 

Per Cent of Total Homes, by States and Counties 


Sources: Population and Households: 1950 Census of Population 
and 1950 Census of Housing with projections to 1958 by SM based 
upon government and private studies. 


Effective Buying Income: 1957 Estimates by SM based upon 
government national data on disposable income, Census data on 
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income distribution, Federal tax collections, income by states, rela- 
tionships of retail sales and income, etc. 


Retail Sales: 1954 Census of Business and projections for 1957 
by SM based on Department of Commerce national sales data, 
sales tax collections, Federal Reserve data. 


Wn sincere appreciation to our associate properties and the count- 


less advertisers whose continued support and encouragement have 


made possible these five decades of service... The Branham Company 
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Part 4—Index to State County-City Data 


Cities, Pop. & E. B. Income 


Outlets County-City 


Alabama 


Arkansas 
California 
Colorado 
Connecticut 
Delaware 


Massachusetts .... 
Michigan 
Minnesota 
Mississippi 
Missouri 
Montana 
Nebraska 
Nevada . 

N. Hampshire 
New Jersey 
New Mexico 
New York .. 
N. Carolina 
North Dakota 
Gye’ .... 
Oklahoma 


S. Carolina 
South Dakota . .669 
Tennessee .. .676, 679 
Texas 708, 709, 710 
Utah ies OG 
Vermont .. 

Virginia 

Washington 

West Virginia 

Wisconsin 

Wyoming 


CANADA 


eee 
British Columbia 
Manitoba 
Newfoundland 
New Brunswick 
Nova Scotia 
Ontario 

Prince Edw. Isid. 
Quebec 
Saskatchewan . 
Yukon Northwest . 


Income Retail Sales 


Metro. Area Breakdown 


eee 


County-City Metro. Area 


224... 


Us, ESS 
780, 782.... 

780, 782... 

780, 782... 

780, 782... 
i 

i St. 

780, 782 

780, 782 

780, 782 


_. .780, 782 
_ 780, 782 


. .780, 782 
780, 


EXPLANATION OF CODES AND SYMBOLS 


U. S. cities included in the state county-city tables (pages 213- 
773) are those which had $10 million retail sales in the 1948 
Census or $12 million in the 1954 Census. The various data relate 
to the corporate limits of each city. 


Bold face numbers in the first column opposite certain counties in 
the state county-city tables refer to the Metropolitan Areas of 
which these counties are part. Numbers | through 168 indicate 
Standard Metropolitan County Areas, 169 through 280, Potential 
Areas. Each Metropolitan Area is delineated, by county make-up, 
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in the Summary of Population and Income data on pages 137-206. 
ADenotes central city of a Standard Metropolitan County Area. 


ADenotes central city of a Potential Metropolitan County Area. 
Multiple Cities, appearing in italic type (e.g.. Champaign- 
Urbana), are adjoining cities that constitute a single market. 
They can be separated by a river or state line, but the area 
between them must be urbanized, according to the Census 
Bureau standard, and must be less than ten miles in width. 
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NOW THEY KNOW. 
Where Executives Get Facts Fast 


.-- when you want to diversify 


To get a | n new product potentials, alert marketing 
men know there’s no better place than a trade or indus- 
trial show. You can’t beat a show for quick introductior 
of new products. To discover what shows are coming up 
in any industry, marketing men use Directory of Conven- 


tions & Trade ‘Shows. 


...» to find dates of trade shows 


For fast reference to when and wher 
scheduled, keep a copy of eter’ of Conventions & 
Trade Shows handy. |t lists all events by state, city and 
date. It provides the name and address of the men in 
charge of each event. Events are listed months and years 
in advar 


trade shows are 


. Where events are scheduled 

. When they are to take place 

. Name and title of man in charge 
. Address of contact 

. Hotel headquarters 


on coming events in industry 
To start your subscription ($1 


——Directory of Conventions & Trade Shows 


Supplies all these facts on over 18,000 conventions and shows annually: 


6. Whether convention includes a 


7. Approximate attendance 
8. Whether national, 


Directory of Conventions & Trade Shows is issued quarterly. Events 
are listed long in advance. Produced by the Research Department 
of Sales Meetings, this directory is the most widely used reference 


2 a year) write today to: Subscription 
Department, Sales Meetings, 1212 Chestnut Street, Philadelphia 7, Pa 


... to keep track of conventions 


Vnetner yc want tT end salesmen to 
ee prospects or to check 

you'll find a handy referer to all 
Directory of Conmatinas & Trade Shows. The e 


i 


cross indexed by industry to find ev 


... when looking for new markets 


’ branch out into new —— you get 
ttending g trade ana 


You can dis 


a quick 
ndustrial shows ‘in allied 
er — at ex ents are planned in these fie 
checking in the industry index of Directory of Con- 
ventions & Sea eis It's an accurate referer 


ents 


2 to 


show 


regional or 
state 


“Directory of Conventions & Trade Shows is a Bill Brothers Publication, Published by Sales Meetings Magazine. 
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... and Grit can sell 
for you! 


The one best way to be sure of your small-town coverage 
is to put Grit on your schedule. Of its 900,000 circula- 
tion, 59% is delivered to towns of 2500 and less. This 
small-town concentration—greater by far than that of 
any other national magazine—helps give your whole 
campaign balanced national coverage. And you can have 


a consistent, large-space Grit schedule for 2¢—or even 
less—of your advertising dollar. Remember, it takes Grit 
to sell small-towners! 


Grit Publishing Co., Williamsport, Pa. * Represented nationally 


by Scolaro, Meeker & Scott in New York, Chicago, Detroit, Phila- 
delphia; and by Doyle & Hawley in Los Angeles and San Francisco 


SALES MANAGEMENT 


It seems clear that the year 1957 
will stand out as a high-water mark 
in our economic history, with peaks 
in income and retail sales attesting to 
the vigor of a 12-year period of post- 
war expansion. In many areas of the 
United States these high levels of 
activity, as recorded by this Survey of 
Buying Power (the 29th in a series 
extending back to 1929), may serve 
as economic goals against which cur- 
rent and later activity can be meas- 
ured. In many others, due to the 
diversity in the growth rates of the 
thousands of local entities making up 
this vast country of ours, the 1957 
levels will undoubtedly be quickly ex- 
ceeded in 1958 and succeeding years. 
Every year the work required for the 
SALES MANAGEMENT Survey of Buy- 
ing Power underlines for us the vast- 
ness of the United States and the great 
differences within its borders. Rates of 
growth and decline in economic ac- 
tivity differ from region to region, 
from industry to industry, and from 
market to market. We can say with 
pardonable pride that great and com- 
plex as these changes are, SALEs 
MANAGEMENT is able to measure them 
while they are in the making, and in- 
corporate them in the Survey of Buy- 
ing Power as a “census brought up-to- 
date.” 

We have estimated that over $200 
billion of industrial and consumer 
goods and services are distributed an- 
nually by companies using the Survey 
for the establishment of sales quotas. 
This widespread use of the Survey of 
Buying Power confers a heavy respon- 
sibility on the editors and research 
staff of SaLEs MANAGEMENT. Our esti- 
mates must pass the most rigid tests 
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imposed by the various official Census 
inquiries, must stand up under the in- 
formed scrutiny of every chamber of 
commerce and local planning com- 
mission in the nation, and finally, must 
meet the pragmatic test of realistically 
indicating the regional demand for 
the products of American industry. 
It is a truly sobering thought that if 
we were wrong to a significant degree, 
so many would be wrong with us! 


How Accurate Are We 


The estimates published in the 
Survey are subject to periodic checks 
by the Census Bureau. How well did 
we do in the two great post-war 
Censuses of Retail Trade? One clue is 
to check the national totals. 


Census Survey 
Total Estimate 
$130.5 Billion $130.6 Billion 
$170.0 Billion $170.0 Billion 


We are of course fond of drawing 
attention to these comparisons because 
the degree of accuracy attained here 
is almost incredibly good, particularly 
as successive refinements by the Cen- 
sus Bureau brought their results closer 
to ours. In general of course, the per- 
centage of error increases as the area 
gets smaller. Comparing the results of 
the 1954 Census of retail trade with 
figures published in the 1955 Survey 
of Buying Power we found that for 
Census regions our average error was 
2%, for states 4.0%, for standard metro 
areas about 6.0% and for counties 
about 7.0 or 8.0%. Since our 1954 
estimates were seven years removed 
from the Census base year, it is rea- 


1948 
1954 


NEW FEATURES OF THE 1958 SURVEY 


1. INCOME DISTRIBUTIONS 
OF HOUSEHOLDS 

Year after year we have been introducing at least one 
significant new feature in the Survey, although, as we 
pointed out last year, we are being embarrassed by our 
own riches. The section on industrial potentials, for ex- 
ample, had expanded to the point at the time where it 
was necessary to establish the Survey of Industrial Buying 
Power as a separate issue, now published July 10. 

The outstanding new development in the present Survey 
is the determination, for each county and city in the 
nation, of the distribution of households by income groups. 
In the past our income distribution had been offered for 
all consumer spending units, which includes in addition 
to households about six million low-income non-household 
income earners such as soldiers, students and income- 
earning residents of hotels, boarding houses and institu- 
tions. We have succeeded in distinguishing these units 
from households so that the resulting income distribution 
not only represents an upgrading to a higher quality but 
indicates more precisely the market for goods destined for 
household consumption. 


2. HOUSEHOLDS VS. FAMILIES 


Readers will also note a change in terminology, in that 


we no longer use the term “family”, but have substituted 
the more meaningful “household” as used by the Census 
Bureau. This is a change in name only and not in defi- 
nition; SALES MANAGEMENT had been using the more 
popular term “family” since 1929, but this outmoded 
term has been generating confusion. (See heading 2 on 
page 15.) 


3. FARM INCOME 


We have decided to reinstate our annual estimate of 
farm income by county, despite our expressed misgivings 
about the accuracy of our projections. We are yielding 
to the pressure of a fairly widespread demand even for 
crude projections. We have however succeeded in im- 
proving the accuracy and degree of detail of the figures by 
calculating our total farm income in each county as 
the sum of three independently derived estimates of 
receipts from marketings of crops, livestock and forestry 
products respectively. 


4. CITY RANKINGS 


We have included with our rankings of leading counties 
similar rankings for the 200 cities leading in population, 
retail sales and income, along with a note of caution on 
their use. (See p. 101) 


sonable to state that our county esti- 
mates of sales are subject to an aver- 
age error of about one percent per 


year, And in this sense we can say 
that we have a 97% order of accuracy 
in the sales estimates in the current 
Survey, only three years removed 
from the Census base. 


Men Behind the Survey 


The creation of the 1958 Survey 
utilized the full resources of the SALEs 
MANAGEMENT staff, the New York 
Service Bureau of the International 
Business Machine Corporation (re 
sponsible for the countless computa- 
tions involved in this project), the 
Barnard Tabulating Agency, and Mar- 
ket Statistics, Inc., which maintains 
the largest file of current regional 
research materials in the country. 

This year a large segment of the 
Survey was calculated with the help 
of the IBM 704—a high speed mag- 
netic tape machine capable of per- 
forming thousands of operations per 
second. All of the retail sales estimates 
to be found here (involving millions 
of calculations) were literally created 
in thirty minutes of running time on 
the 704! Of course many months of 
preparation, programming and test- 
ing necessarily preceded this half hour 
of creation, but the knowledge that 
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the final calculations could proceed 
with such staggering speed enabled 
the SaLes MANAGEMENT research staff 
to hold off until the complete record 
of the 1957 sales performance was 
available for setting our final national 
controls. Thus the time saved by the 
additional speed of calculation has 
undoubtedly increased the accuracy of 
our figures. And of course we feel 
certain that there are no calculating 
errors to be found here. Although 
we did have one bad moment while 
racing through the state of Colorado. 
The 704 suddenly stopped short with 
every tube blacked out. After some 
frantic moments of investigation (the 
cost of using 704 is too high to permit 
a leisurely pace) we discovered we 
had not allowed for the fact that 
Hinsdale County had too small a 
population to record the presence of 
any households, and in computing 
sales per household we were asking 
the machine to divide by zero, an 
operation too difficult even for the 
704! 

Actually, of course, the full number 
of economists, statisticians, and tech- 
nicians drawn upon by SALEs MAN- 
AGEMENT and participating in the 
project would have to include many 
leading Government statisticians, plus 
officials connected with regional re- 
search agencies located in nearly 


every state of the union. For example, 
our overall projections of population, 
families, retail sales and disposable 
income have been commented upon 
at one time or another by such offi- 
cials as Howard G. Brunsman, Chief 
of the Population and Housing Divi- 
sion of the Census Bureau, Dr. Paul 
C. Glick, in charge of Source Statis- 
tics at the Census Bureau, Mr. Harvey 
Kailin, Chief of the Census of Busi- 
ness, and Mr. Julius Shiskin of the 
Census of Manufacturers. 

The coordination and analysis of 
the full flow of statistical information 
was directed, as in the past, by Dr. 
Jay M. Gould, assisted by the follow- 
ing members of the Market Statistics 
research staff: Alfred Hong, Chief 
Economist, Joan Treitel, Donald Co- 
hen, and Elaine Miller, research as- 
sociates. The IBM _ computational 
procedures were developed in con- 
sultation among Market Statistics, 
the Service Bureau Corporation and 
the International Business Machines 
Corporation. 

One of the most useful by-products 
of this technical collaboration was the 
transfer to IBM cards of the huge 
volume of regional information on 
which the final estimates were based. 
The IBM cards, containing both pub- 
lished and unpublished material, are 
available at a nominal cost to market 
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research men, whose use of these 
Survey of Buying Power punched 
cards is increasing rapidly. For many, 
the punched cards eliminate the 
tedious task of transcribing Survey 


data and rearranging sales areas by 
hand. Thus, for example, all the major 
radio and television networks pur- 
chase decks of IBM cards containing 
all the Survey data, so that their mar- 


kets can be analyzed even in advance 
of Survey publication. The cards 
prove extremely useful in the analysis 
of markets for many other companies 
in various lines of business. 


DATA SOURCES AND TECHNIQUES 


Here we shall discuss each of the 
market factors contained in the basic 
county-city tables published for each 
of the states. 

They are: (1) Population; (2) 
Households; (3) Consumer Spending 
Units; (4) Urbanized Population; (5) 
Net Effective Buying Income; (6) Re- 
tail Sales; (7) Components of Retail 
Sales; (8) the Buying Power Index; 
(9) the Quality Index; (10) the Index 
of Sales Production. 


1. POPULATION 


The estimates of the number of per- 
sons and families in any county or 
city are as of January 1, 1958, and 
they constitute a 93 month projection 
from the April, 1950, Census bench- 
mark.* These projections are based on 
three factors: (1) individual growth 
trends as established over the past 
decade, (2) population growth ad- 
justed by current sales data (in about 
600 areas where correlations have 
been established between the two), 
and (3) chamber of commerce re- 
ports. Every chamber of commerce 
in the nation was solicited by mail, 
telegrams and follow-up inquiries to 
report, for the city and county in- 
volved, changes in population since 
1950, changes in the number of public 
utility connections since 1950, plus 
any unusual economic developments 
which might affect population growth. 
The research staff places great em- 
phasis on this aspect of the Survey, 
for a realistic population figure is the 
most basic and essential ingredient in 
a successful market analysis problem. 
The overall percentage of return on 
this canvass of chambers of commerce 
was 95%. 


2. HOUSEHOLDS 


Probably more confusion centers 
about the concept of “household” or 
“family” than about any other single 
important government statistic. Our 
definition of a “household” is equiv- 
alent to the Census Bureau’s defini- 

* One very helpful feature has been the recent 
development of special censuses conducted by the 
Census Bureau on behalf of local agencies. Over 


600 cities have had special population censuses 
conducted since 1950. 
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tion of a “private household,” which 
includes all persons occupying a 
house, an apartment or other group 
of rooms, or a room regarded as a 
dwelling unit. Thus any occupied 
dwelling unit can be regarded as a 
household. The confusion arises from 
the fact that this unit was called a 
“family” in the 1930 Census of Popu- 
lation, and a “private household” in 
the 1940 Census, and therefore many 
people regard these terms as inter- 
changeable. But the Census Bureau 
now reserves the term “family” for “a 
group of two or more persons related 
by blood, marriage or adoption and 
residing together.” 

In the past we had accepted pop- 
ular usage of the term “family” to 
denote “households,” in order to re- 
tain continuity with all the past Sur- 
veys going back to 1929. However, 
we now follow the current Census 
Bureau practice, and will no longer 
use the term “family.” 

A single person living alone in an 
apartment or dwelling unit, is counted 
as a household, unless he lives in a 
hotel, rooming house, college dormi- 
tory, Army barracks, or any institu- 
tion. The Census does not regard such 
residents as occupying dwelling units. 
This creates a problem in the Census 
area breakdowns of occupied dwelling 
units or private households because 
the population figures do include per- 
sons residing in such units. Thus, for 
the first time in Census history, 
Government enumerators in 1950 in- 
cluded in the Census count college 
students residing in college dormi- 
tories during the week the Census was 


taken, also military personnel and 
other institutional residents, on the 
principle that all persons should be 
counted as usual residents of the com- 
munity in which they sleep more than 
half the week, even though they main- 
tain permanent residence elsewhere. 
For large urban areas the resulting 
discrepancy between population and 
the number of households (which ex- 
cludes such “quasi-households” — the 
official term for institutional resi- 
dents), is slight, and can be ignored. 
(Example: the discrepancy is not 
large enough to show up in San Diego 
despite a large military population.) 
However, discrepancies do show up in 
many smaller areas where such in- 
stitutional residents form a significant 
part of the total population. The ratios 
of persons per household for such 
communities will be far greater than 
normal, as illustrated by the following 
cases: Baldwin County, Ga., prison; 
Chattahoochee County, Ga., mili- 
tary;* Champaign, IIl., university; 
Riley County, Kan., military; Lake 
Charles, La., military; West Feliciana, 
La., prison; East Feliciana, La., ment- 
al institution. 

Suppose a single person boards with 
a family in an apartment. The Census 
Bureau would define such an estab- 
lishment as a single household. If he 
is not related to the family, however, 
such an establishment is regarded as 
two “Consumer Spending Units”—the 
family and the unrelated boarder. 


* An example: We are forced to credit Chatta- 
hoochee County with a per family income of over 
$50,000 because the population and income of 
the county reflect mainly the activities of Fort 
Benning, whereas the number f households 
relates to civilian families only. 


INCOME DISTRIBUTION IN 1957 


CONSUMER UNITS 


HOUSEHOLDS 


% 
of 
Total 


24.4 
21.2 
36.1 
11.9 

6.4 


Total 


% Number % 
of of 
Total 


100.0 


Our Zooming Population 


Since 1950 we have an additional 
20 million mouths to feed 


Daily -| Weekly 


the gain is | almost as 
greater than | many as _ in 
the popula- | Kenosha, 
tion of | Wis. 
Bronxville, 
N. ¥ 


3. CONSUMER 
SPENDING UNITS 


Students, soldiers and residents of 
hotels, boarding houses and other in- 
stitutions (i.e. quasi-households) are 
regarded as consumer spending units 
if they earn income. Thus the con- 
cept of a spending unit is very broad 
in that it embraces, in addition to 
households, doubled-up families and 
quasi-households. There are about 57 
million spending units in the U.S., as 
compared with 50.4 million house- 
holds, as of January 1, 1958. 


Income Distribution in Households. 
In this issue of the Survey we pass 
from income distributions of consumer 
spending units to income distributions 
of households, something as yet not 
attempted by the Census Bureau it- 
self. (See table on page 15.) 

It will be noted that the income 
distribution of households is of a 
higher quality, in that the bulk of the 
non-household units such as students, 
military and residents of boarding 
houses earn less income than the 
average household, and fall into the 
bottom three income classes. The 
above estimates, to which our county 
and city distributions have been 
geared, are offered with some degree 
of qualification since household in- 
come has never been subject to any 
Census inquiry. We know, however, 
that there is a great need for this 
type of information on the part of 
marketing people, especially since so 
large a portion of consumer goods are 
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Monthly 


a gain which 
adds 
Richmond, Va. 


Annually 


more than Cam- 
den, Wilmington 
and Philadelphia 
combined. 


another 


sold on a household basis, etc. With 
increased use, we expect to learn 
more about household income distri- 
butions, so that the above estimates 
may be refined in future Surveys. 


4. URBANIZED 
POPULATION 


Our county-by-county estimates of 
“urbanized population” have become 
extremely popular, and have proven 
of great importance in indicating the 
potential for a wide variety of goods 
and services associated with urban 
(as opposed to rural) living patterns. 

We define urban population as the 
number of persons living in areas de- 
fined by the Census Bureau as ‘urban’ 
in character. The Census definition of 
‘urban’ population includes all places 
of more than 2,500 persons plus the 
densely settled ‘urban fringe’ areas 
surrounding cities of more than 50,- 
000 persons. The ‘fringe’ can include, 
according to the Census Bureau: 


a. Incorporated places of fewer than 
2,500 inhabitants with 100 dwell- 
ing units or more concentrated 
in a density rate of 500 or more 
per square mile. This density rep- 
resents approximately 2,000 per- 
sons per square mile and nor- 
mally is the minimum found 
associated with a closely-spaced 
street pattern. 

. Unincorporated territory with at 


least 500 dwelling units per 
square mile. 


c. Territory devoted to commercial, 
industrial, transportational, rec- 
reational and other purposes 
functionally related to the cen- 
tral city. 


.In addition, outlying non-con- 
tiguous areas, incorporated of 
unincorporated, which meet the 
residential density requirements 
are included in the urbanized 
area in the following cases: all 
outlying areas within 1% miles 
of the central contiguous urban 
area, measured along the short- 
est connecting highway; also, 
any outlying area within 1% 
miles of the central contiguous 
urban area. 


5. NET EFFECTIVE 
BUYING INCOME 


The concept of “national income” 
is a frequent source of confusion. The 
average businessman nowadays is 
frequently forced to find his way 
through a staggering maze of Govern- 
ment statistics in order to relate his 
own situation to that of the economy 
at large. Thus he will run into the 
terms, “national income,” “gross na- 
tional product,” “personal income,” 
and “disposable income,” which are 
not at all interchangeable, though 
they frequently are regarded as equiv- 
alent terms. 

Let us start with “national income,” 
which in any year consists of the 
money received by all the traditional 
“factors of production of land, labor 
and capital.” This is what you get if 
you add the wages and salaries re- 
ceived by all wage earners and sal- 
aried employes, the profits of all firms 
whether incorporated or not, and 
payments of interest, dividends and 
other types of property income, such 
as rentals to landlords, etc. “Personal 
income” excludes the profits of busi- 
ness enterprises from national income 
in order to emphasize the distribution 
of income among individuals receiving 
either wages, salaries, profits or prop- 
erty income. Then, in order to indi- 
cate how much of this income is avail- 
able for the purchase of goods and 
services produced by these factors of 
production, we deduct all tax pay- 
ments to federal, state and local gov- 
ernments, The Government calls the 
result “disposable personal income.” 

Our own concept of “Net Effective 
Buying Income” is nothing more than 
the disposable income available for 
spending in the various states. 

In recent years, Government statis- 
ticians have included “imputed rentals 
of owner-occupied homes” in the 
above definitions of income (and we 
have followed suit). The reasoning is 
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Q. What is the Survey of Buying Power? 


A. It is a comprehensive and basic workbook for the 
market-minded executive, containing original and exclu- 
sive estimates of population, retail sales and Effective 
Buying Income by market areas. The Survey, issued every 
May 10 since 1929 by Sales Management Magazine, is 
the marketing profession’s single most useful measuring 
stick of sales potentials. 


Q. What can it be used for? 


A. Basically the Survey is a tool for setting sales quotas 
and allocating advertising. But, its more than 2,000,000 
figures can be and are put to unlimited uses. For instance: 
locating plant sites, measuring sales performance against 
potential, setting up sales territories, comparing effective- 
ness of salesmen, of advertising, comparing markets. You 
can select figures that tell you what you want to know 
about your market—no matter how specialized it may be. 
You will want to read the Survey introductory chapters 
on suggested uses, including the setting of sales quotas, 
allocating advertising and the use of Survey data on 
punched cards and tapes. 


Q. How accurate is the Survey? 


A. Since the Survey, in many respects, is a U. S. Census 
brought up to date, its accuracy is near pinpoint in years 
close to the Census date. The estimates are subject to an 
average error of about 1% a year after that date. Its re- 
liability is so well established that companies selling 
$200 billion worth of goods and services annually base 
their sales quotas on it. The estimates must stand the 
scrutiny of future official Census inquiries, of every 
chamber of commerce and local planning commission 
in the nation, plus meeting the market analysis needs of 
American industry. Its accuracy is specifically illustrated 
by this example: The 1955 Survey set the 1954 retail 
sales figure for the nation at $170.0 billion. The official 
census result, released two years later, was $170.0 billion! 


Q. Where do the figures come from? 


A. Population figures are based on reports from chambers 
of commerce, public planning commissions, local utili- 
ties, etc., screened by the Survey’s staff for credibility and 
internal consistency with annual Census Bureau estimates 
for the U.S., for states and for selected smaller areas. 


Retail sales figures are projected from the most recent 
previous Retail Trade Census, using sales tax data, bank 
debit information and population and income trends to 
signal changes. 

Effective Buying Income, an exclusive Sales Management 
classification, represents current projections on a county 
and city level from incomplete data in the 1950 Census 
of Income. The projections are adjusted to reflect unre- 
ported income to conform with income totals published 


for the U.S. and for states in the Department of Com- 
merce “Survey of Current Business.” 


Q. How can I learn to use it? 


A. There are three simple steps to learning to use the 
Survey: (1) Read the front-of-book introduction; (2) 
Look over the population, income and retail sales tables 
in the book, familiarizing yourself with the various break- 
downs and classifications; (3) Work out some simple 
problems, using the figures, in those areas with which you 
are intimately acquainted. For instance, you might select 
your largest area, “A”, which accounts for 20% of the 
company’s national business. You want to find out if this 
is good or bad. If this area, according to Survey figures, 
accounts for significantly more than 20% of the U.S. 
population, retail sales and income, your sales perfor- 
mance here may be classed as poor, relatively speaking. 
On the other hand, it may be that this area contains only 
10° of the nation’s high income families and, since you 
are selling a high quality product, your performance 
here would be very good. 

The range of market factors available in the Survey per- 
mits both simplified and highly subtle analyses of market 
potential. The most widely used single indicator of market 
potential is the Buying Power Index, which has been 
found to indicate successfully the demand for commodi- 
ties ranging from radios and liquor to soup and mattresses. 


What the SURVEY Can Tell You 
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$165,587,000 
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Total Retail Sales Percent of U.S.A. Per Household 


RETAIL SALES ESTIMATES 


t SM ) The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Per Eating & Furn.- 
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About Your Market Potentials 


Setting Sales Quotas INCOME BREAKDOWN 
Buying Space and Time 
Locating Sales Soft Spots ' ; 
Planning Distribution $0-$2,499 
Allocating the Advertising Dollar $2,500-$3,999 
Determining Market's Potential $4,000-$6,999 
Mapping Sales Territories $7,000-$9,999 
$10,000 & Over 
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$8,855,000 Gas Stations 

$14,032,000 General Merchandise 
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oo fF YOU SELL 
COOKIES 


Cookies are used as an example of a 
product that is universally purchased, 
regardless of geographic region, regard- 


-» IF YOU SELL 
COVERALLS 


Maybe you don’t sell coveralls as such, 
but if your product is bought by people 
of any special income level, by either 
city or farm dwellers, by residents of 


oo IF YOU SELL 
CADILLACS 


If your product is in the Cadillac class 
—a restricted market limited to high in- 
come families—you will want to be 


less of income strata. As a cookie mar- 
keter you are interested in mass, in 
concentrations of population. For this 
the Survey is immensely useful. It gives 
population for cities, counties, metro- 
politan areas. It ranks the metro areas 
according to size. It gives you total 
retail sales, the percent that these retail 
sales are of the whole U.S.A. It tells 
you how much each family spends for 
retail purchases. You will find listed 
for each market area the number of 
families, the actual urban population. 


any particular region, you can use the 
Survey effectively to help you pinpoint 
the best places to concentrate your sales 
efforts. For instance, retail sales figures 
for cities and counties are broken down 
into nine different classifications: food; 
eating and drinking places; general 
merchandise; apparel; furniture, house- 
hold, appliances; automotive; gas sta- 
tions; lumber, building, hardware; 
drugs. By studying the relationships of 
these sales to each other, you can de- 
termine which areas are most receptive 
to your type of product. You can check 
the Survey’s income breakdown of con- 
sumer spending units and find what 
proportion of people earn under $2,500 
or over $10,000 or in three other classi- 


selective in the material you get out of 
the Survey. The figures you will be most 
interested in will be those that show the 
number of households earning over 
$10,000 per year. Here you can find for 
a given city or county what percent of 
households earn more than $10,000— 
whether it’s 3%, 5% or 15% of all 
households. Or, you can compute from 
these data what percentage this area 
has of the nation’s high-income house- 
holds, of the nation’s high-bracket 
incomes. For instance, Westchester 
county has close to 4% of all high- 
bracket incomes, as against having only 


By using these figures you can set up 
sales territories and know the potential 
within each territory. You can set quotas 
and compare results against potential. 
You can select media and allocate your 
advertising to reach specifically those 
areas in which the majority of your 
prospects live. You can plan distribu- 
tion, locate sales soft spots, find loca- 
tions for plants and warehouses. And, 
if you actually sell cookies, you would 
find the information on city-county 
food sales to be extremely helpful. 


fications in between. You can find what 
the total income is and how this com- 
pares to retail sales. There is no limit 
to what can be done and what has been 
done with the Survey figures to help 
marketers with specialized problems do 
a more efficient and effective job of sell- 
ing. If you sell a coverall-type product, 
the Quality Index will be of interest to 
you also. As you get deeper into the 
Survey there are two other indexes that 
will prove valuable in your job: The 
Buying Power Index, which combines 
income, retail sales and population in 
an effective weighted index figure; the 
Index of Sales Production, which re- 
lates population and retail sales to show 
up high and low buying activity. 


four-tenths of one percent of the na- 
tion’s population. With this type of in- 
formation you can determine what 
regions to add as you expand your mar- 
keting operations. You can determine 
those areas in which you are investing 
more than the potential warrants. And, 
if you actually sold Cadillacs, you would 
be able to find figures on what the 
automotive retail sales were last year 
for each city and county. This would be 
enough for a start. But soon you would 
find other figures that would be equally 
useful in helping you with your “selec- 
tive” marketing task. 


that owners of such homes have the 
option of renting the unit to others, in 
which case they would derive a rental 
income. By including imputed rental 
incomes, we avoid changes in the 
national income total resulting from 
home-owners (who account for more 
than half of all homes) who decide 
to rent to others. 

Finally, to get at the concept of 
“gross national product,” we have to 
consider how the national income is 
spent by those who get it. Thus a 
very large part of the national income 
goes into personal expenditures for 
goods and services. Another signifi- 
cant part, the profits of corporations 
and the savings of individuals, is in- 
vested, at home and abroad, in new 
construction, in new equipment or in 
building up inventories. Finally, it is 
presumed that the taxes paid to Gov- 
ernment result in the production of 
goods and services that may be con- 
sidered part of the gross national 
product. Those interested in the actual 
figures underlying these concepts, and 
a historical record of the various 
series, should consult the July issues 
of the Department of Commerce “Sur- 
vey of Current Business.” 


How Income is Broken Down By 
State. Unlike retail sales, for which 
current estimates are provided by the 
Government only for the nation as a 
whole, our estimates of Net Effective 
Buying Income are based on estimates 
of personal income for the preceding 
year as published for each state in the 
August issue of the Department of 
Commerce “Survey of Current Busi- 
ness.” Thus, state estimates for 1956 
were taken from this source, adjusted 
to conform to our definition of Net 
Effective Buying Income, less overseas 
payments, and then projected for each 
state to 1957.° In this projection, 
separate consideration was given in 
each state to all significant compo- 
nents of income. Thus, the farm in- 
come was extended by way of current 
monthly reports on cash receipts from 
farm marketings provided for each 
state by the Bureau of Agricultural 
Economics. (At the time this projec- 
tion was made, data had been avail- 
able on farm marketings for the first 
ten months of 1956.) Similarly for 
each state, income from manufactur- 
ing, construction, mining and trade 
was projected on the basis of monthly 
employment and payroll data for the 
first nine months of 1957 received 
from the Bureau of Labor Statistics. 
With the help of our other regional 
indicators of current activity (bank 
debits and sales tax collections), we 


* We estimate that the volume of income 
flowing to overseas personnel (armed forces and 
civilian) totals about $2.5 billion. 
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can in this way derive state income 
estimates for 1957 which will be com- 
parable (after certain technical ad- 
justments), to the estimates to be 
published in the August 1958 issue 
of the “Survey of Current Business.” 


How Income is Broken Down by 
Counties. Since 1929, the county 
estimates of income published in the 
Survey have been derived by distri- 
buting a given state total among the 
counties, in accordance with a wide 
variety of statistical indications avail- 
able on a county level. For instance, 
one approach was to segregate the 
state total into the income derived 
from farming, manufacturing, trade, 
property, etc. Then the farm income 
would be distributed among all coun- 
ties in accordance with the number 
of farm operators and laborers, the 
manufacturing income would be al- 
located according to the number of 
manufacturing workers in each coun- 
ty, and so on until the sum of the 
income earned by the components of 
the county labor force would be the 
county income total. 

The resulting figures have, over 
time, been successively refined by cor- 
relation analyses based on the median 
and mean rent figures collected for 
counties and cities in the 1940 and 
1950 Censuses of Housing. 

These techniques were employed 
because prior to 1950 there had never 


been, as there were in the population 
and retail sales fields, a Census of In- 
come to provide county benchmarks 
as a base from which annual projec- 
tions could be made. That’s why 
SALES MANAGEMENT has taken a 
rather special interest in the fact that 
after many years of spadework on the 
part of the American Marketing Asso- 
ciation particularly, an income ques- 
tionnaire was introduced into the 1950 
Population Census, in the face of some 
opposition. 

Such a question, it was felt, would 
provide not only some official indica- 
tors of the income of local areas, but 
would also serve to indicate regional 
variations in the distribution of in- 
come. The opposition to the inclusion 
of such questions was based on the 
feeling that people would be reluctant 
to answer truthfully questions about 
their earnings—a secret shared only 
with the Bureau of Internal Revenue. 
For this reason, the Bureau of the 
Census did not feel it wise to attempt 
to ascertain the income of persons 
earning over $10,000. While this limi- 
tation necessarily made the Census of 
Income incomplete, it was hoped 
nevertheless, that sufficient data would 
be obtained to permit the calculation 
of income distributions for the vari- 
ous areas. 

The first conclusion to be drawn 
about the over-all accuracy of the 
Census is that the fears expressed 
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in These Dozen States 


Urban Pop. 
(000 omitted) 


13,730.6 
11,524.5 
7,963.2 
7,553.3 
6,818.4 
6,493.4 


New York 
California 
Pennsylvania 
Illinois 


Urban Pop. 
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5,391.9 
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4,206.3 
2,771.3 
2,766.1 
2,763.1 


Michigan 

New Jersey 
Massachusetts 
Indiana 

Florida 
Missouri 
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A. The Top Ten 


New York 524,616 Pennsylvania 234,556 Texas ...... 
California seumoo ONO... canes 217,722 Massachusetts . 
Illinois 288,299 New Jersey 180,909 Indiana 


B. The Next Twenty 


Connecticut 78,017 Washington . 54,988 Oregon ..... 
Maryland 77,508 North Carolina .. 45,230 Oklahoma ... 
Missouri 74,844 Georgia 43,340 Colorado .... 
Wisconsin 71,483 Louisiana...... 42,107 Kentucky ..... 
Florida 66,972 lowa ...... 41,215 Dist. of Columbia 
Virginia 64,988 Tennessee 35,314 Alabama ..... 
Minnesota G1.G3s5 Wanwseas ....... 34,749 


C. The Balance of the Nation 
Arizona 


17,579 Montana 13,040 South Carolina 
Arkansas 12,985 Nebraska 19,801 South Dakota 
Delaware 10,615 Nevada . iw Re oR weasiwec es 
Idaho 10,334 New Hampshire 8,276 Vermont ..... 
Maine 11,852 New Mexico 13,436 West Virginia 
Mississippi 11,331 North Dakota 9,563 Wyoming ..... 


about the extent of coverage proved 
to be well-founded. Of the total per- 
sonal income earned in 1949 (the 
calendar period involved in the Census 
inquiry), it was estimated that nearly 
one-fifth was not accounted for, even 
when allowance is made for the omis- 
sion of the over-$10,000 incomes. 
This degree of under-coverage was 
not unexpected and is not indicative 
of a poor job of enumeration, but 
merely points up the difficulties that 
stand in the way of obtaining a com- 
plete Census of Income on a volun- 
tary basis. 

The second and more important 
conclusion drawn by the research staff 
of SALES MANAGEMENT and Market 
Statistics, Ine., the organization 
charged with the responsibility of 
preparing the Survey of Buying 
Power, was that the degree of under- 
coverage was surprisingly uniform for 
individual income groups and types 
of income. Therefore, it proved possi- 
ble to adjust for the three major 
sources of understatement: people not 
reporting income, those reporting but 
understating, and those earning over 
$10,000, who therefore did not report 
total income to the Census. 
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Michigan 


Rhode Island . 
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if You’re Looking for Over-$10,000 Incom 


Here, by states, is the number of such favored households (families). 


These adjustments were so success- 
ful that it became possible to recon- 
cile the results of the Census of In- 
come, by states, with the independ- 
ently derived estimates of state income 
payments issued by the National In- 
come Unit of the Department of Com- 
merce. The latter estimates, based on 
Internal Revenue Bureau and Social 
Security data, are considered com- 
plete, and not subject to the down- 
ward bias implicit in any Census in- 
quiry. 

Since the county and city income 
estimates published in the Survey of 
Buying Power have been geared to 
the Department of Commerce figures, 
the reconciliation enabled us to check 
our county income figures with the 
adjusted Census results. The high de- 
gree of agreement between the two 
now permits us to publish for all 
counties and cities, the complete dis- 
tribution of persons and income, ac- 
cording to income groups, resulting 
from that analysis. 


Breakdown by Income Brackets. 
The successive steps required to 
translate the Census data into our 
1957 estimates of income, by class, for 


171,394 
111,595 
89,140 


27.1% 


17,834 
8,875 
12,368 
4,519 
22,838 
6,881 


6.5% 


Source: Research Dept. of SALES MANAGEMENT 


each county and city, were as follows: 

a. The 1949 distribution of spend- 
ing units, as reported to the Census 
Bureau in 1950, was adjusted to ac- 
count for persons not reporting in- 
come and for persons understating 
income. 

b. The 1949 distributions were then 
adjusted to 1957 by accounting for 
the change, in each area, in the num- 
ber of units falling into each of the 
15 income classes distinguished by the 
Census. 

c. For each income group, in each 
area, estimates were then made of the 
mean income after taxes in 1957, in- 
cluding an estimate for the group 
earning above $10,000. 

d. Total income was obtained for 
each area by multiplying for, each in- 
come group, the number of units in 
the group by the mean income of the 
group. 

e. For purposes of simplification, 
the original 15 income classes used by 
the Bureau of the Census were then 
consolidated into the following five 
net income classes: $0 to $2,499; 
$2,500 to $3,999; $4,000 to $6,999; 
$7,000 to $9,999, and over $10,000. 
f. We show, for each area, the per- 
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*Retail Sales of the Markets containing the 50 largest U. S. Cities— 


The FIRST 3 City and Suburban markets of NEW YORK, 
CHICAGO and PHILADELPHIA represent almost 1/3 of all 


sales made in the markets containing the 50 Largest 
Cities,and also produce 18 % of the total U.S. Retail Sales. 


FIRST 3 MARKETS GROUP reaches 62% of all families 


living in the FIRST 3 City.and Suburban markets— 
here’s a SUNDAY PUNCH for your Advertising Schedule. 
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Income per Household 
Greatest in These States 


Sales per Household 
Greatest in These States 


. $. 
AVERAGE 


Connecticut 
District of Columbia 
Delaware 

New Jersey 
New York 
Illinois 
Maryland 
Nevada 
Massachusetts 
Michigan 
California 
Ohio 


centage of total spending units falling 
within each of the five net income 
classes, as well as the percentage of 
total income. These percentages per- 
mit an immediate appreciation, for 
each area, of the degree of skewness 
of income distribution, or how heavily 
the distribution is weighted by the 
presence or absence of high-income 
units. 

g. This year we introduced a fur- 
ther innovation in that in each county 
and city an estimate was made of the 
number of consumer spending units 
that did not reside in households, i.e., 
military personnel in barracks, stu- 
dents living in dormitories but earn- 
ing income, permanent residents of 
boarding houses, hotels and other in- 
stitutions et . It was found that 
the bulk of such units fell into the 
first three income brackets, i.e., earn- 
ing less than $7000 per year. Deduct- 
ing such units, and their income, from 
the distribution left us with the num- 
ber of households and their estimated 
income falling into each income class. 
The distribution of households is more 
“skewed” than that of units. Thus the 
top income group of households ac- 
counts for 25.6% of total income as 
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Nevada 


Florida 
Connecticut 
Delaware 
Wyoming 


Illinois 


compared with 24.1% for the top 
group of consumer units. At the other 
end of the income scale 20.4% of all 
households accounted for 5.6% of all 
household income. 


Significance of the Income Distri- 
butions. The new income data affords, 
for one thing, a better balanced and 
more refined analysis of the varying 
quality of markets. For instance, we 
can now discover whether a high 
average income area results from a 
concentration of wealth at the extreme 
end of the income scale, or whether it 
is due to a high average income for 
all families throughout the income 
scale. As an example, the first two 
counties in Connecticut, Fairfield and 
Hartford, are extremely high-income 
areas, ranking among the top ten in 
the nation. An examination of their 
respective income distributions, on 
page 276, will show, however, that 
Hartford’s good showing reflects an 
above average concentration in the in- 
come group $4,000 to $7,000 (46.9% 
as against the national average of 
39.3%), whereas the Fairfield distri- 
bution reflects a particularly heavy 
concentration in the over $10,000 


District of Columbia 


North Dakota 
Massachusetts 
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group (14.5% of all households ac- 
counting for 47.6% of all income 
earned in the county, as against the 
national averages of 7.3% of all 
households earning 25.6% of all in- 
come). 

Thus, the data show that the three 
richest counties in the United States, 
in terms of the highest percentages of 
households and income, are Mont- 
gomery County, Maryland, in the 
Washington, D. C., Metropolitan Area, 
and Westchester and Nassau Counties 
in the New York Metropolitan Area. 
The top income group of these three 
counties accounted for 53.0%, 51.8%, 
46.7% of total income respectively, as 
contrasted with the average percent- 
age for the United States of 25.6%. 

In a similar manner, the counties 
and cities shown here can be rated 
with respect to their respective con- 
centration in the low or middle in- 
come brackets. 

It is interesting to note how sharply 
divergent are the income distributions 
of urban counties, which tend to have 
the largest concentration in the in- 
come $2,500 to $4,000 group, as con- 
trasted to rural counties, which usu- 
ally have the bulk of all family units 
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frequently well over 75%) concen- 
trated in the first group ($0 to $2,500.) 
Indeed, the first impression gleaned 
from a study of the county income 
distributions is that of an enormous 
diversity; within each income group 
the percentages among the 3,071 
counties of the nation may range from 
very close to zero to very close to 100. 

The simultaneous calculation of 
median income and mean income for 
all areas now becomes possible for the 
first time in the history of marketing 
statistics. Statisticians know that the 
difference beween the median income 
(i.e., the income of the “middle” unit, 
on either side of which lies one half 
of all units, in the order of their in- 
comes) and the mean income (total 
income divided by the total number 
of units) is the best indicator of “skew- 
ness,” ie., the degree to which the 
income distribution is unbalanced. 
This is so because the presence of 
even a few well-to-do units tends to 
pull the mean up without affecting 
the median. Now, since the median is 
the value on the income scale on either 
side of which 50% of all units lie, our 
data permit the calculation of medians 
by interpolation. In Madera County, 
Calif., for example, 26.2% of all house- 
holds fall in the first group, 24.0% in 
the second group, which means that 
about half of all households earn less 
than $4,000. The median income must 
therefore be about $4,000. In like 
manner, the data will permit at least 
rough calculations of medians by in- 
spection of all areas. 


In general, then, the data shown 
here, by illuminating the composition 
of each market, go beyond the aggre- 
gates of population and income previ- 
ously published and explain how, in 
some cases, per capita income aver- 
ages might actually be misleading 
when taken as representative of an 
entire market. Note, for instance, how 
the trek to the suburbs in the last 
decade has stripped New York County 
of its middle income groups so that it 
now has, in relation to the national 
averages, high concentration in both 
the very high and very low income 
groups, and under-representation in 
the middle groups. 

While limitations of space make it 
impossible to publish here the actual 
unit and income data on which the 
percentages are based, manufacturers 
and distributors will note that the 
data in this form will permit the 
computation of sales quotas for areas 
geared to particular income brackets. 
Thus, the distribution of particularly 
high-price luxury goods would prob- 
ably correlate highly with the amount 
of income in each market in the over- 
$7,000 Effective Buying Income 
group. 
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Buying Power Index percent- 
ages arranged in descending or- 
der and grouped approximately 
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In fact, such data open up new and 
exciting possibilities in the construc- 
tion of scientific sales quotas. Many 
manufacturers, for instance, have been 
able, on the basis of consumer sur- 
veys, to determine nationally what 
proportion of each income group 
could be regarded as potential con- 
sumers of their product. These propor- 
tions now can be applied to the num- 
ber of units and dollar volume in 
particular income groups to obtain 
market potentials never before avail- 
able. 


6. RETAIL SALES 

All the retail sales in this Survey 
relate to the year 1957, and are based 
on 1954 Census of Retail Trade 
benchmarks, adjusted to the defini- 
tions of retail trade currently used 
by the Department of Commerce. 

The divergence of the retail sales 
estimates published in the 1955 Sur- 
vey from Census results reflects in 
part a slight change in coverage of the 
1954 Census from that of the 1948 
Census, and the cumulated errors of 
estimating involved in projecting from 
the 1948 Census base. The diver- 
gences of course are naturally smallest 
for the large areas, and greatest for 
the small areas. 

We show below a comparison of 
Survey estimates for 1954 with final 
Census results for the U.S., regions 
and states. 

On the whole the range of diver- 
gence is within expected and reason- 
able limits. The percentage of diver- 
gence is 0.0% for the U. S., the 
average divergence for all regions is 
1.5% and the average divergence for 
all states is 4.0%. A preliminary check 
indicates that for all metro areas the 
average divergence will run to about 
6.0%, and for all counties to about 
8%. These results are similar to those 
achieved with the 1948 Census of 
Retail Trade. (See “How Good is the 
Sales Management Survey of Buying 
Power?” SM, July 15, 1950.) In 1948 
our divergence was zero for the U. S. 
total, 3.2% for regions and 4.9% for 
states, but at that time our estimates 
represented ten year projections from 
the Census base, while in the present 
instance we have a seven year inter- 
val. But at that time, we concluded, 
and this statement will still apply, that 
our average annual error per county is 
of the order of 1%, obtained by divid- 
ing by the number of years between 
Census benchmarks. 

While our performance was on the 
whole a good one, it is useful to note 
where we differed. The greatest sur- 
prise was Florida, a state we had cred- 
ited with the largest single percentage 
gain since 1948 (52%) but which, 
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HIGHEST CONCENTRATION OF 
MANAGERIAL PEOPLE 


Three out of four subscribers hold 
managerial positions in business, in- 
dustry, finance, government, and the 
professions. This is the highest of all 
news magazines—highest of all maga- 
zine audiences of more than 1,000,000 
circulation. 


10 EXCLUSIVE AND MEASURABLE VALUES FOR NATIONAL ADVERTISERS 
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all news magazines—highest of all magazine audiences of 
1,000,000 or more. 
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than 1,000,000 circulation. 
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EAST SOUTH CENTRAL 
Alabama 
Kentucky. 
Mississippi 
Tennessee 


WEST SOUTH CENTRAL 
Arkansas. . 
Louisiana. 
Oklahoma 
Texas.. 


MOUNTAIN 


New Mexico. . 
eS 
Wyoming... 

PACIFIC 
Ei pie eeteaanted HE 


Oregon.. 
Washington. 
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1954 (Millions $) 
SURVEY 

2,657 2,618 
906 924 
5,334 5,539 
562 604 
855 848 
399 380 
10,713 10,911 
5,924 6,145 
18,874 18,116 
11°414 10.793 
36,212 35,054 
11,000 11,019 
4/634 41513 
8,281 8'168 
9,706 91633 
4'078 3,924 
37,700 37,256 
3,046 3,078 
2'149 2/001 
3'530 3°450 
4'387 41525 
1'624 1'588 
730 662 
719 679 
16,186 16,181 
517 493 
1,381 1,212 
31561 4'014 
2'725 2'963 
2'577 2'675 
3'000 3,210 
1,495 1/519 
2'951 3/121 
1,458 1.401 
19,667 20,609 
2,089 2,112 
2'140 2'201 
1/276 1/289 
2'728 2'759 
8,233 8,354 
1,339 1,334 
2'396 2'339 
2'026 2'101 
9/032 
14,699 14,806 
1,006 1,001 
11671 1'727 
710 670 
729 778 
978 330 
697 733 
773 733 
408 385 
6,272 6,357 
15,485 15,644 
2'0 1,921 
2/329 2'374 
20,354 20,439 
170,035 169,968 


% Of 
CENSUS DIVERGENCE 


+1.5 
—1.9 


RR a ee ee 
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according to the Census, actually en- 
joyed a 70% gain, At the other ex- 
treme we had given the District of 
Columbia a moderate gain of 24% as 
against a gain of 40% for the Wash- 
ington metro area, in accordance with 
our knowledge that downtown shop- 
ping areas were lagging behind sub- 
urban areas, but the Census, credit- 
ing the District with a gain over 1948 
of only 10%, as against a 38% gain 
for the entire metro area, indicated 
we were again too conservative. We 
were similarly conservative in our 
treatment of the relative decline in the 
shopping importance of Manhattan, 
which the Census credits with a mere 
7% gain since 1948. However, we 
were more successful in estimating 
the rapid growth of such suburban 
counties as Nassau, N. Y.; Bergen, 
N. J., and Montgomery, Md., all of 
which enjoyed retail sales gains of 
more than 50%. 

In general the 1954 Census results 
confirm all the basic sales trends that 
were apparent to the research staff of 
the Survey and which have been com- 
mented upon again and again in these 
pages—the continued regional shift to 
the South, Southwest and Pacific 
states, and the continued decentrali- 
zation of retailing toward suburban 
areas at the expense of the downtown 
centers. Our comments above on our 
areas of divergence should not obscure 
the fact that while our estimates of 
magnitude may have been off in some 
cases, we rarely erred in questions of 
direction or relative movement. Thus 
with respect to whether an area in- 
creased at a rate greater or less than 
that of the United States, the record 
will show that we were almost never 
wrong. 


How We Get Our Retail Sales Esti- 
mates. The secret of our success in 
projecting Census benchmark figures 
on retail sales lies in the great pains 
we take to collect current data on eco- 
nomic trends for a large group of so- 
called “key” counties, In past Surveys 
we were able to increase the number 
of key counties each year, with the 
result that they totaled about 2,000 
last year, and accounted for over 95% 
of total sales. For these 2,000 counties 
Market Statistics, Inc., has been able 
to develop continuous records, on a 
monthly and annual basis, of popula- 
tion, sales, bank debits, income, etc., 
extending in some cases back to 1929, 
the first year in which the Survey of 
Buying Power was published. These 
records constitute the basis for project- 
ing the estimates for the current year. 
Variations in the quality and quantity 
of the available current data require 
careful individual consideration for 
each key county. 

Naturally, the quality of data is 
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highest in those states which have 
had sales tax collection data on a 
county basis extending back several 
years, but there are very few counties 
in the nation for which we do not 
have enough back sales data, based 
on past Census data, bank debits, 
department store sales, etc., 
realistic projection each year. 

The sales tax data, now available 
from some 34 states,* cannot be used 
“in the raw.” First, the data for sales 
tax states must be adjusted to com- 
parable bases, for there are great dif- 
ferences among these states with re- 
spect to tax rates and coverage. For 
each state it is necessary to calculate 
the change in tax collections since 
1954, excluding from consideration all 
activities not covered by the U. S. 
Census Bureau's definition of retail 
trade, such as service trades, whole- 
saling, utilities, amusement industries 
and the like. Allowances have to be 
made for changes in the tax law or 
the tax rate over the period, 

The percent changes between 1954 
and 1957 have been applied to the 
basic 1954 Census retail sales total to 
yield the estimates of sales in 1957 
for the tax states, which in turn could 
be used, to some extent, to throw 
light on the volume of sales in non-tax 
states. For example, in sales tax states 
certain typical statistical relationships 
emerged between sales and income, 
and sales and population, which could 
be applied to non-tax states of a simi- 
lar economic character within the 
same regions. These results were then 
checked against other regional sales 
indicators, such as the Department of 
Commerce's monthly survey of the 
sales of independent retailers, the 
Federal Reserve Board’s monthly 
tabulation of bank debits and the Fed- 
eral Reserve Board’s monthly reports 
of department store sales, available 
for a limited list of large cities. 

These reports are of major assist- 
ance in determining the proportion of 
a state’s sales to be alloted to the 
various counties and cities. In the 
case of sales tax states, collection fig- 
ures by counties can be used as a cross 
check against estimates arrived at 
through the use of the regional post 
mentioned. Preliminary estimates are 
checked against relationships between 
state and county as shown by the 1954 
Census. These many checking opera- 
tions have resulted in refinements 
which enable us to show a variety of 

reasons in support of every significant 
figure published. 


for a 


* Alabama, Arizona, Arkansas, California, 
Colorado, Connecticut, Florida, Georgia, Illinois, 
Indiana, Iowa, Kansas, Louisiana, Maine, Marvy 
land, Michigan, Mississippi, Missouri, Nevada, 
New Mexico, New York (city), North Carolina, 
North Dakota, Ohio, Oklahoma, Pennsylvania, 
Dakota, 
Virginia, 


Rhode Island, South Carolina, South 


Tennessee, Utah, Washington, West 
Wyoming 
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"outstandingly effective," 
says... 


UW xirep States Wueasinc CorPoration 


130 MONTGOMERY STREET 
SAN FRANCISCO 4, CALIF. 
YUKON 2-6550 


Mr. James Moss 

The Wall Street Journal 
1540 Market Street 

San Francisco, California 


Dear Mr. Moss: 


isi ith 
We have recently analyzed our advertising program and w 
particular reference to the publications used. 


We are pleased to once again tell you that The oe, re 
Journal has been outstandingly effective in the ysicens een 
both quantitative and qualitative interest in our leasing p 


gram. 


We are pleased to state that our 1958 budget weighs heavily 
in favor of The Wall Street Journal . 


Yours very truly, 
UNLZEB STATES LEASING CORPORATION 


Mlleey 


FF eters 


A Joseph K. Kane 
Vice President - Finance 


Profit By The Success of Others 


From coast to coast, successful Wall Street Journal 
advertisers are basing their 1958 ad budgets on 1957 
results. The Journal produced action for them—the kind 
that makes the sales department happy. They discovered 
Journal readers are always on the lookout for new ideas, 
products and services. Test the power of this dynamic 
sales-producing medium for yourself! You, too, will agree 
something really happens when you advertise in The 
Wall Street Journal. 


CIRCULATION OVER 530,000 
THE WALL STREET JOURNAL ff 
iY 


4 
published at: 


NEW YORK, 44 Broad St. and WASHINGTON, 1015 14th St, N. W. + CHICAGO, 711 W. Monroe St. 
DALLAS, 911 Young St. + SAN FRANCISCO, 1540 Market St. 
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For Ad Results 
Be Sure You Keep 


CONTROL! 


Ever have the time or temper- 
ature play a nasty joke on your 
advertising copy? When selling 
conditions change suddenly, 
you’re in the soup without ad- 
vertising control. With control, 
you have greater opportunities. 
Model changes, price changes, 
policy changes, marketing 
changes—you can take full ad- 
vantage of every change with 
control. But without control— 
well, ever try to tell an important 
new distributor or dealer his 
name can’t appear in your ads 
right away? 


The key is short closing dates. 
And though you may be a 
national or regional advertiser, 
you can have short closing dates 
when you advertise in The Wall 
Street Journal. The Journal en- 
ables your ad message to be as 
timely as the mimeographed bul- 
letin in your salesmen’s brief- 
cases. You are in control. 


Just think how many times 
you can use that great advantage 
of The Journal’s daily-ness: the 
power to get into action quickly. 
You can seize every new sales 
opportunity before it is shop- 
worn. You can capitalize on 
your sales-staff enthusiasm at 
the peak of excitement. You can 
be shipping orders while your 
rivals are still reading proofs on 
ads that won’t appear for weeks 
and even months! 


To sell hardest, you need 
firmest control. Try The Wall 
Street Journal—the powerful 
national business daily that 
works with your plans. 


THE WALL STREET JOURNAL 


Published at 
NEW YORK & WASHINGTON, D.C. 
44 Broad St. 1015—14th St., N.W. 
CHICAGO—711 W. Monroe St. 
DALLAS—911 Young St. 
SAN FRANCISCO—1540 Market St. 
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Decentralization of Retail Sales. 


| One of the most interesting retailing 


developments of the post-war years 
has been the decentralization of sales 
from the old downtown market 
districts of the large metropolitan 
cities. The shift to suburban shop- 
ping centers has been accelerated by 
the improved traffic and parking facil- 
ities available outside of heavily con- 
gested business districts. While there 
are indications that a reaction has 


| already begun to set in, as more and 
more large cities are planning arterial 


highways and improved parking facil- 


| ities to protect the position of the 
| downtown shopping center, decen- 


tralization has already made some 


| profound alterations of the retailing 
| map. 


For instance, the erection of new 
department store branches in such 


| relatively small communities as White 
| Plains, Manhasset, Hempstead, Fram- 


ingham, Millburn, and Evergreen 
Park, to name a few of the more out- 


| standing cases, has transformed them 


almost overnight into major market 
areas, whose true current status has 
only now been recognized in an offi- 
cial Census canvass. 


Treatment of Mail Order Houses. 
The operations of mail order houses 
have been a perennial problem for us, 
and for the Census Bureau. The sales 
of such houses conform to the charac- 
ter of general merchandise sales, and 


| should be included in that category. 
| However, since these sales are not 
| confined to residents of the immediate 
| trading area, it would be useful for 
| sales quota purposes to have a meas- 
| ure of the volume of their catalog 


sales, so that they could be deducted 
from both the retail sales total and 
our general merchandise total, This 
would afford a better evaluation of the 
marketing potential of the area in 
which the mail order house (or cata- 
logue branch) is located. Such opera- 
tions involve in each area so small 
a number of outlets that the Census 
Bureau has always found it necessary 
to withhold data on their activity in 
order not to violate its non-disclosure 
rule. The large mail order houses 
themselves have been equally reluc- 
tant to release information on the sales 


| volume of each mail order branch. 


No such prohibition applies to us 
and we have worked out below our 


| own estimates of the volume of cata- 


logue mail order sales in 1955 in each 
of 19 areas in which they are signifi- 
cant. (There was not enough data 
available to warrant updating these 
estimates to 1957). We welcome com- 


| ment from informed readers on how 
| reasonable they appear. 


Millions® 
of Dollars 
Chicago, Ill. 
Kansas City, Mo. 
Minneapolis, Minn. 
Philadelphia, Pa. 
Boston, Mass. 
Atlanta, Ga. 
Memphis, Tenn. ...... 
eee 
Los Angeles, Calif. 
Seattle, Wash. 
Greensboro, N. C. 
Denver, Col. 
Portland, Ore. ...... 
St. Paul, Minn. .... 
Oakland, Calif. 
Baltimore, Md. ........... 
Albany (Menands), N. Y. ... 
Fort Worth, Tex. ......... 
North Kansas City, Mo. .... 


Revisions of Survey Data. Any or- 
ganization that undertakes as we do to 
estimate annually the volume and 
breakdown of retail sales for all 
counties and cities (to say nothing of 
estimates of population, families and 
income) is under the painful necessity 
of spotting errors and revising them 
when new data become available. , 
These revisions when applied to past 
estimates provide a new base for our 
current estimates, but since for reasons 
of space it is impossible to publish the 
revised back data, readers will often 
compare the new estimates with the 
old and infer that the change repre- 
sents economic movement over the 
period involved. Frequently, when 
the revision is sizable, such compari- 
sons may be quite misleading. The 
necessity of making the revisions, 
painful as they may be, must be 
clearly understood. If we did not make 
the revisions (downward and _ up- 
ward) we would not be able to align 
our estimates with the official bench- 
marks provided by the U. S. Depart- 
ment of Commerce and Census Bureau 
and we would have no way of evaluat- 
ing our accuracy. The realignment of 
all sales estimates with 1954 Census 
levels means that comparison of our 
1957 estimates with figures published 
in the preceding Surveys will in- 
evitably reveal differences that reflect 
both the revision and the trend of 
sales between 1954 and 1957. 


The Relationship between Com- 
modity and Store Sales. It may be well 
to point out again that both the 
Bureau of the Census and the SALEs 


* These estimates cover the catalogue sales of 
Sears Roebuck, Montgomery Ward, Spiegels and 
Aldens in Chicago and in branches throughout 
the nation. There are of course other smaller 
catalogue companies throughout the country, as 


in Fairlawn, N. J., and Newark, N. J 


29 


wf An Important Sales-Building Fact To Remember For 1958: 


Because it is completely geared to 


() Probing Consumer Wants to 


0 


Guide Marketers. 


Conducting Manufacturer- 
Retailer Forum of Sales 
Ideas. 


Endorsing Use-Tested Prod- 
ucts at Point-of-Sale. 


Dy 


Ye 


h-/ 


[) Educating Teenagers on 
Fashion and Grooming. 


(C) Briefing Retail Buyers of 
Home Furnishings Products. 


[] Getting Products Considered 
by Supermarket Merchan- 
dising Committees. 


Oo. marketing strategy today calls for extra selling 


effectiveness all along the line. 


McCall’s, one of America’s great mass-circulation mag- 


azines, provides this extra selling effectiveness— 


e because McCall’s, through its unique editorial concept 
of Togetherness, has become a vital and dynamic 
marketing force and influence in contemporary 
American life. 


e because McCall’s, through its Congress on Better 
Living and its colorful Better Living Section in every 
issue, has taken leadership in guiding and counseling 
women and manufacturers alike toward the enrich- 


Ot ween THESE ADDITIONAL WAYS McCALL’S 


[) Mapping Consumer Buying ( Providing Advance Fashion 
Patterns in Food, Groceries, Information for Retailers. 
Drugs and Toiletries. 


(1) Guiding Home Economists on OC) Coordinating Drugs ang foi- 
Stow Vianth in Sued. letries Displays with er- 
tising. 
(J Aiding Planners of Depart- 
ment Store Promotions. Training Retail Salespeople. 


The magazine 
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today’s marketing — 


WOrks 


ment and fuller enjoyment of home and family life. and needs, knows what women want—and what 


oa , . . makes women buy. 
e because MecCall’s has a circulation of more than : 
5,300,000—and delivers it at one of the lowest costs In these days, when manufacturers are looking for every 


per thousand. extra bit of selling effectiveness they can get, it’s good to 


: ete ae : know that McCall’s does more than deliver their advertising 
@ because McCall’s reaches America’s big families with ye ' ; 
: message to women who are the chief purchasing agents in 
better incomes. oft é‘ a 
more than 5,300,000 American families. 

e because McCall’s inspires and influences the woman ; , :, ois 
From helping manufacturers build into their products all 
the things women want most, to supplying new ideas for 
e because, on any day during the month, more than a retailers at the point of sale, McCall’s adds extra selling 

million copies of McCall’s are being read. 


who is the chief purchasing agent of the family. 


effectiveness to every advertising dollar. 
e because McCall’s, through close association for more In short, one of the most important sales-building facts 
than 80 years with American women and their aims you can remember for 1958 is that— McCall's works! 


PROVIDES EXTRA SELLING EFFECTIVENESS FOR YOU: 


oO Supplying New Sales Ideas oO Helping Health and Beauty For complete information on any ( ( alls 
to Children’s Wear Buyers. Aids Buyers in Supermarkets. of these additional selling services, 

( Channeling Facts on Appli- ( Researching Consumer Pref- see your McCall's representative, — 
ances to Home Economists. erence and Use of Products. or write on your business letter- 


[) Alerting Supermarket Buy- (C1 Serving the Building and head to: McCall's, Dept. NHT, 230 
ers to Manufacturers’ Plans. Home Improvement Field. Park Avenue, New York 17, N. Y. 


of Togetherness...circulation now more than 5,300,000 
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Sales 
Per 
Household 


1950 and 1957 


Store Group 


Automotive 
Gas Stations 


Lumber-Building-Hardware . 


Drugs 
All Stores 


1950 1957 % Gain 
$729 $932 28 
240 294 23 
378 504 £33 
211 242 15 
177 200 13 
665 768 15 
171 300 76 
229. 274 «20 
95 126 33 
.. 3,175 3,975 25 


Source: Office of Business Economics 1950, and 
SALES MANAGEMENT Research Dept. 


MANAGEMENT Survey report on store 
sales only, and not commodity sales. 
The drug store figures, for example, 
do not include the sales of drug items 
in department stores, supermarkets or 
stores selling drugs or toilet goods as 
a sideline. 

The problem is most pronounced 
with respect to department stores. In 
this connection it is a matter of great 
regret that the Census Bureau will not 
publish its 1954 “Merchandise Line” 
data which in the 1948 Census was 
most helpful in correcting discrepan- 
cies between commodity and outlet 
sales, As an example we may cite the 
case of New Bedford and Fall River, 
which were credited with furniture- 
household-radio sales of $7.5 million 
and $9.6 million respectively by the 
1954 Census. 

However, a special tabulation indi- 
cated that “furniture and floor cover- 
ings, household appliances, radios, TV 
sets, pianos and musical instruments” 
accounted for $1.9 million of the $8.7 
million total sales reported by New 
Bedford department stores, and only 
$1.1 million of the $5.6 million total 
reported by Fall River department 
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stores. Thus the relative rankings of 
these two cities with respect to furni- 
ture-household-appliance sales might 
be altered considerably if the mer- 
chandise line breakdown were brought 
into the picture. 

Short of persuading the Census 
Bureau to undergo the great expense 
involved in publishing such detail for 
all areas and for all retail categories, 
the best way to gauge the inherent 
demand for any type of commodity 
in any area, regardless of the local 
retailing structure, is to calculate it as 
a function of the number of families 
in the various income groups and other 
economic characteristics. (See “Setting 
Sales Quotas,” page 46.) 


7. COMPONENTS OF 
RETAIL SALES 


The first column under retail sales 
is “Dollars in Thousands,” followed 
by “% of U. S. A.” Similar percentage 
figures are given for population and 
Effective Buying Income, so that users 
of the Survey can see at a glance both 
the quantity (dollars) and the quality 


(percentage) factors of a given county 
or city. 

The Food Store group includes 
grocery stores (without meats), com- 
bination grocery and meat stores, 
dairy products, meat markets, fish 
markets, candy and nut stores, con- 
fectionery stores, delicatessen stores, 
fruit and vegetable stores, bakeries 
and caterers, egg and poultry dealers, 
and “other” food stores. 

The Eating and Drinking Places 
group includes retail establishments 
selling prepared foods and drinks for 
consumption on the premises, and 
luncheon counters, and refreshment 
stands selling prepared foods and 
drinks for immediate consumption. 
Restaurants and luncheon counters 
operated as leased departments within 
other retail businesses are treated as 
part of the establishment in which 
they are located. However, restaurants 
and luncheon counters operated as 
leased departments or concessions in 
businesses other than retail are in- 
cluded in this classification as eating 
and drinking places. 


The General Merchandise stores in- 
clude department stores, dry goods 
stores, general merchandise _ stores 
with food, general merchandise stores 
(others), variety stores. 


The Apparel group includes stores 
primarily engaged in selling clothing, 
shoes, hats, underwear, and related 
articles for personal wear and adorn- 
ment. Custom tailors carrying stocks 
of material, and furriers are also in- 
cluded in this group. 


The Furniture - Household - Appli- 
ance group includes furniture stores, 
floor covering stores, drapery-curtain- 
upholstery stores, china-glassware- 
metalware stores, interior decorators, 
antique shops, other home furnishing 
stores, household appliance dealers, 
radio-household appliance stores, radio 
stores, radio-musical instrument stores. 


The Automotive group includes 
dealers handling both new and used 
autos and trucks, tire, battery and 
accessory dealers, and outlets handling 
the sales of new and used motorcycles, 
boats, etc. 


Gasoline Service Stations are de- 
fined as establishments primarily en- 
gaged in selling gasoline and other 
lubricating oils. These establishments 
often carry other lines of merchandise 
or perform other services and repair 
work, 

Lumber Yards and Building Mate- 
rials Dealers, Hardware and Farm 
Equipment Dealers includes lumber 
yard and retail establishments pri- 
marily engaged in selling lumber, 
shingles, woodwork and other mill- 
work. Sales are primarily made locally 
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Orientation, says Mr. Chandler, is a *5 word that’s worth it 


Watching a home economist demonstrate good 
kitchen management can teach you a lot about 
what makes a package successful, says R. Carl 
Chandler, Board Chairman, Standard Packaging 
Corporation. There’s nothing like finding out what 
your customer wants of a container—and then 
meeting her preferences as closely as you can. 


ALLEGHENY LABEL DIVISION, CHESWICK, PA. + 
FLEXIBLE PACKAGING DIVISION, CLIFTON, N. J. 


BRADLEY & GILBERT DIVISION, LOUISVILLE, KY. - 
* GEBHART FOLDING BOX DIVISION. DAYTON, OHIO - 


For Standard, customer orientation means an 
understanding of your needs as a packer and your 
customer’s as an end-user. 

When you choose your packaging supplier, perhaps 
one of your own measures might logically be 
“point of view’—his understanding of your mar- 
ket as well as of your product. 


STANDARD PACKAGING CORPORATION 
551 Fifth Avenue, New York 17, N. Y. 
CONVENIENCE PACKAGING: FILM: FOIL -PAPER 


FULLER LABEL & BOX DIVISION, PITTSBURGH, PA 
MODERN PACKAGES DIVISION, LOS ANGELES, CALIF 


THE 


LANDING 


STRIY 


as seen by 
JOHN BURGOYNE 


Every wide-awake marketer of 
food or drug products recognizes 
the importance of knowing on a 
day-to-day basis how his product 
sells relative to competitive prod- 
ucts. He recognizes that the more 
he knows about competitive activ- 
ity, the better is his opportunity 
to lead the field in sales. 


Shifting to meet competitive con- 
ditions in the fast-moving food and 
drug business is never easy, but 
unless you know what goes on all 
the time, it is virtually impossible. 
It is easy to name products that 
were big yesterday and gone today. 


Whether you are testing something 
new in a product, package, or sales 
plan . .. or just in there fighting 
for more sales and better shelf 
position for your product every 
day, wouldn’t it be good to know 
exactly what goes on at the point 
of sale? 


If you knew of a reliable research 
organization already working for 
some of the finest names in the 
business with panels of food 
and drug stores permanently estab- 
lished in more than three dozen 
key test markets from coast to 
coast ... with responsible research 
people who live in these markets 
and are ready to check accurately, 
speedily, and with maximum econ- 
omy the sales of your product and 
competitive products wouldn’t 
you like them to get the facts for 
you? 


It’s the Burgoyne organization 
we’re talking about, of course. And 
to find out how this organization 
could serve you to advantage is 
easy ... and costs nothing. Just 
pick up the telephone and let 
Burgoyne pick up the tab for your 
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to home owners, tarmers and special 
trade contractors; establishments sell- 
ing primarily to builders and general 
contractors are classified as wholesale 
trade; building materials dealers are 
primarily engaged in selling material 
other than lumber and millwork, such 
as brick and tile, cement, sand, gravel, 
lime, wallboard and rough materials. 
In addition, lumber yards and build- 
ing materials dealers have in recent 
years expanded their activities, in step 
with the growth of the “do-it-yourself” 
movement, so that today a substantial 
percentage sell many other diversified 
products, including paint, electrical 
supplies, electrical appliances, etc. 

Hardware stores are retail estab- 
lishments primarily engaged in selling 
a number of basic hardware lines, 
such as tools, builders’ hardware, paint 
and glass, houseware and household 
appliances, cutlery and rough mate- 
rials. These establishments may also 
sell farm implements. 


Drug stores include those with and 
without fountains and _ proprietary 
stores without prescription depart- 
ments. 


All Other Sales. Total sales includes 
a catch-all category which is not 
shown separately in the Survey, but is 
calculated and included in all state 
county and city totals. In this class 
fall liquor stores, fuel and ice dealers, 
feed, farm, garden supply stores (of 
great importance in certain areas in 
Delaware and elsewhere) jewelry 
stores, book and_ stationery stores, 
second-hand stores etc. . 


Retail Concentration Formula. One 
notable characteristic of the retail sales 
estimates as shown for each city is 
that they reflect the buying power not 
only of the city itself but of its entire 
marketing area. For this reason it will 
almost always appear that a city will 
have a greater percentage of U. §S. 
retail sales than its corresponding 
share of population and income. 

In 1957 Des Moines, for example, 
had total retail sales of $326,270,000. 
While the per capita retail sales for 
any city or metro area is inflated by 
sales to non-residents, as a rule this 
condition does not hold for larger 
regional units such as states. 


On page 177 we note that 1957 
per capita sales in Iowa were $1,196, 
derived by dividing the state’s total 
population into its total retail sales. 
Probably, per capita sales to Des 
Moines residents were somewhat high- 
er, because the per capita income was 
higher. But since it does not neces- 
sarily follow that increases in per 
capita sales are proportionate to in- 
creases in per capita income, we can 


assume that the per capita sales to 
Des Moines residents were equal to 
the state average.°® 

On this basis we may multiply the 
Des Moines population (208,500) by 
$1,196 to get $249,366,000 as an 
estimate of retail sales to residents, 
crediting $76,904,000, or 23.6% of the 
total, to non-residents. A similar com- 
putation for general merchandise sales 
(resident population multiplied by the 
general merchandise per capita, $118) 
would yield $24,603,000 as the esti- 
mated portion of general merchandise 
sales attributed to residents. 

Thus since general merchandise 
sales in Des Moines came to $50,714,- 
000, about half of these general mer- 
chandise sales were accounted for by 
consumers living outside of Des 
Moines. 


8. THE BUYING 


POWER INDEX 

The column headed “Buying Power 
Index” is designed as an overall index 
for use in setting sales quotas and ad- 
vertising appropriations. 

The number of people, their buying 
habits and the amount of money they 
have to spend are each important in 
setting sales quotas and _ allocating 
advertising appropriations, but for the 
great majority of products no single 
feature is an accurate guide. 

As a result of much study and 
experimentation, and after checking 
tentative conclusions with actual sales 
records of many SALES MANAGEMENT 
subscribers, the editors perfected a 
balanced “Buying Power Index,” 
which assigns 5 points to “% of 
U. S. A. Effective Buying Income,” 
3 points to “% of U. S. A. Retail 
Sales,” and 2 points to “% of U.S. A. 
Population.” In previous Surveys, the 
column was called “% of U. S. A. 
Potential.” 

This “Buying Power Index” can be 
used without change by national mar- 
keters to set up sales quotas on a 
fair and equitable basis, divide up 
sales territories, and set realizable 
goals for distributors. And it can also 
be used by advertising agencies and 
advertising departments to break down 
their appropriations and decide where 
to put added pressure. 

Those organizations that do not dis- 
tribute nationally but operate on a 
sectional basis can use the figures with 
a slight modification. Let’s suppose 
that such a manufacturer operates in 
a dozen states, and the combined 
“Buying Power Index” of these twelve 
states (see page 210) is 25% of the 
national total. Since this is one-fourth 

* A more sophisticated assumption, based on 
recent correlation studies that show a parabolic 
relationship between per capita sales and per 
capita income would allow for systematically 


smaller increments to per capita sales as per 
capita mcome rises 
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of the U. S. A. potential, he should 
multiply the “Buying Power Index” 
for each county in his section by four. 

Many alert sales organizations use 
these potential figures in their sales 
training and promotional work with 
important distributors and dealers, but 
the editors suggest that all national 
figures be reduced to a local level. 

A typical set-up follows. The first 
column shows the “Buying Power 
Index,” and the second column is the 
figure which results from using the 
total of the five counties (.797) as the 
base, 100: 


Buying Power Localized 
County Index % County % 
A .0460 5.77 
B 59420 68.00 
G .1220 15.31 
D .0200 2.51 
E .0670 8.41 


That distributor can’t visualize 
County B as producing .5420% of 
the nation’s total, but he can see it as 
having 68% of his territory’s volume. 
For other uses see “Suggested Uses 
of the ‘Survey’” starting on the next 
page. 


9. THE QUALITY INDEX 

The Quality Index is a measure of 
the purchasing ability of each county 
and city as compared with the nation. 
It is constructed by dividing the “Buy- 
ing Power Index” by “% of U. S. A. 
Population.” This index is de- 
signed as a handy guide to sales and 
advertising managers who are con- 
sidering intensive campaigns in a 
restricted list of above-average 
counties, These counties and cities 
which have an index figure markedly 
higher than that of the nation (100), 
or higher than other counties and 
cities in the state or geographic area, 
are likely to be the ones where intensi- 
fied promotional campaigns will bring 
the greatest returns. It should be 
noted, however, that this is an index of 
quality, not quantity. 

The Quality Index should be used 
only in connection with other columns, 
not independently. 


10. INDEX OF 
SALES PRODUCTION 


This is a relatively new index which 
relates the retail sales percentage to 
the population percentage, in a man- 
ner similar to the Quality Index. It 
will serve to highlight those areas 
(mainly cities) which account for dis- 
proportionately high (or low) sales 
volume in relation to average volume 
for their population. 
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You can sell 


this ‘‘man- 


He acts. He makes decisions. He 
influences corporate purchasing. He 
is active in civic affairs and has an 
important part in local government 
spending. He has an average in- 
come of $14,429. When he acts— 
your product or services get sold! 


There are 349,508 of these ‘‘men- 
of-action”’ waiting to read your sales 
message. And you can reach these 
“‘men-of-action”’ quickly, easily and 
at the lowest cost per thousand of 
any business publication! 


These 349,508 “‘men-of-action” are sub- 
scribers of THE ROTARIAN and your 
selling message can reach them at the 
unbelievably low page cost of only $3.78 
per thousand! 


of-action’’ 


There is no waste circulation in THE 
ROTARIAN. EVERY reader is a 
man who can personally buy your 
product or influence its purchase. 
Make your space dollars pay off in 
direct sales. 


To get action from ‘‘men-of-action”’ 
—put your sales message in 


The Retanion. 


AN INTERNATIONAL MAGAZINE 


1600 Ridge Avenue, Evanston, Illinois 
Send today for the new detailed Rotarian Audience Study 
showing the active purchasing power of The Rotarian's 
“man of-action”’. 


“Now I Know ... 
where to find in- 
dustrial shows that 
might be the mar- 
keting tool to 
launch a diversi- 
fied product line.” 


You can know, too. See page 11 


———— 
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Suggested Uses of the Survey’ 


Well over a thousand subscribers have told the editors how they apply 
the Survey of Buying Power to sales and advertising problems. Here 
are the most frequent and the most interesting. 


Visits and letters from subscribers, 
plus similar visits and letters from 
SALES MANAGEMENT editors to sub- 
scribers, reveal that the average sub- 
scriber finds multiple uses in the 
Survey of Buying Power. 

The most frequent uses apparently 
are as follows: 


Setting sales quotas 

Buying space and time 

Locating sales soft spots 

Planning distribution 

Allocating the advertis- 
ing dollar 

Determining market’s 
potential 

Mapping sales territories 

Studying metropolitan 
areas 

Finding industrial or 


warehouse locations 59 


We continue to like the comment 
made by a New York subscriber sev- 
eral years ago because it remains so 
true: he told of five problems which 
the Survey helped him solve, but 
added the comment “Actually these 
are all different ways of saying, ‘help 
in setting up quotas and advertising 
budgets’.” 

An executive of Arnold, Schwinn & 
Coe writes under date of March 7, 
1958, “In 1950 we launched a pro- 
gram of modernizing the Schwinn 
sales organization from factory to 
dealer and we used the SALES MAN- 
AGEMENT Survey of Buying Power 
in setting up market potentials 
During the past three years this plan 
has begun to bear fruit. We now 
have accurate IBM card sales statis- 
tics for individual Schwinn dealers, 
for markets and for individual distrib- 
utors. More important, our Schwinn 
dealer organization has increased its 
share of total U. S. sales each year 
for the past three years.” 

At Carnation Company is a good 
example of frequent use. They say, 
“The Survey of Buying Power gets 
more use than any other single source 
of information. At some stage of al- 
most every research project we find 
need for population, income, retail 
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sales or food sales data in local and 
regional areas. The Survey of Buying 
Power is our best single source be- 
cause it is reasonably accurate and up 
to date. It is one of the most signifi- 
cant contributions made to the field 
of marketing.” 

The Survey doesn’t pretend to 
have all of the answers, and an exec- 
utive of Zenith Radio, writing under 
date of March 12, 1958, refers to it 
as the principal outside reference 
book on markets, their size and poten- 
tial, and “while we do not use these 
figures exclusively as sales potential 
guides, we do refer to them often to 
see if we are on the right track.” 

In suggesting tried and_ tested 
uses, the first logical division seems 
to be those which are accomplished 
through direct use of the figures as 
they appear in the issue; the second 
division will be those which are pos- 
sible through the aid of IBM punched 
cards, available through our research 
subsidiary, Market Statistics, Inc., and 
covering both Survey and _ related 
data. Suggested uses of these cards 
will be discussed in the chapter fol- 
lowing this one. 


1. BETTER SETTING OF QUOTAS 
AND POTENTIALS 


a. Setting Territory Potentials 

Over-all goals are a requisite in 
any well-managed sales operation, 
and the big goals there must be 
broken down into smaller ones. Per- 
haps the most frequent use made of 
the Survey is to arrive at detailed 
territory potentials so that distributors 
and salesmen have decent equality of 
opportunity and so that performance 
can be checked against potentials. 

The potential may be simple or it 
may be complex. It can be a percent- 
age of population alone, of retail 
sales, of a type of store operation, of 
income—or combinations of the above. 
Many find that the weighted “Buying 
Power Index” has the proper balance. 
Others modify it by adjusting the 
weights. 


No potential figure can be used 
with maximum effectiveness unless it 
is accepted as valid by those to whom 
it is applied. There will be some dis- 
tributors and some salesmen who will 
rebel against any potential but read- 
ers say that such is the acceptance 
and fame of the Survey that seldom 
is it necessary to say more than: “This 
is the percentage as shown by SaALEs 
MANAGEMENTS Survey of Buying 
Power.” An American Home Products 
executive says: “By using SALEs MaAn- 
AGEMENT estimates we are quoting 
an authority; the man knows he is 
viewing unbiased information, not just 
data we have dreamed up to give 
him a shot in the arm.” 

Justifiable gripes on the part of 
salesmen can be avoided to a large 
extent if reasonable potential figures 
are developed for all segments (the 
majority do it on a county basis) in 
the area covered by the company, 
and if each salesman is then given an 
equal share of the whole. 


b. Localizing a National Figure 


The Admiral Corp. is one of many 
companies which use the Buying 
Power Quota to allot to each of the 
U. S. A. counties its percentage of 
their anticipated production. Be- 
cause a distributor and his salesmen 
operate in a_ restricted territory, 
rather than nationally, the SM figures 
are translated into local terms. Each 
distributor’s territory becomes a na- 
tion in itself, with totals adding up to 
100%. Here is the “Buying Power 
Index” for the New York distributor 
(figures from the current Survey). 


National Territory 
County BPI BPI 
Bronx 8355 
Kings 1.5553 
Manhattan 1.6539 
Nassau 9381 
Queens 1.2089 
Richmond .12538 
Suffolk 3171 
Westchester 5924 


7.2265 
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SUNSET? OR SUNRISE? 


An advertising campaign may seem to have © To tell sunset from sunrise is one of the best 
had its day. Actually, it may just be dawning _ services which an advertising agency can of- 
in the minds of its prospects. fer its clients. 

Many a campaign is killed before it does its Equally important is the creative foresight 
best work because someone at the agency— __ that has another great campaign ready for 
or the client’s office—becomes bored with it. the moment the sun really sets. 


YOUNG & RUBICAM, INC. 


Advertising NEW YORK * CHICAGO * DETROIT * SAN FRANCISCO * LOS ANGELES ¢ HOLLYWOOD * MONTREAL * TORONTO * LONDON 
MEXICO CITY * FRANKFURT * SAN JUAN * CARACAS 
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Wherever executive 
and professional 
families live... 
there you'll find 
TIME 


This fact about TIME’s audience is clear: it is heavily concen- 
trated in the suburbs. In fact, TIME delivers to advertisers the 


greatest concentration of executive and professional families 
available in America today. 


These families are the country’s most courted consum- 
ers, the most desirable industrial customers, the most 
fertile source of capital, and the most influential factors 
in personal and corporate good will. 


The location of a magazine’s readers is a factor that is receiving 
particular and critical evaluation from marketing men today. 


Your review of magazine circulations in the high income suburbs 
of eight of the largest cities will show that... 


TIME readers abroad also live in executive and professional residential areas such as: Epsom, London; St. Cloud, Paris; 


TIME delivers 39% more circulation than Newsweek and 
U. S. News combined...almost as much circulation as 
the biggest mass weeklies. 


And wherever executive and professional families live, there you'll 
find twice as many copies of TIME as of either of the two other 
news weeklies. These copies of TIME are concentrated in the 
hands of America’s best prospects—families with a total annual 
income of $27 billion, and liquid assets* of more than $85 billion 
—larger than the federal budget. 

The one best way to reach this big concentration of best pros- 
pects, reach them efficiently and economically, is TIME—with 
2,250,000 families in all the best places. 


*Includes cash, checkin 
accounts, all types of 
savings accounts, 
corporate stocks and 
bonds, and government 
bonds. 


BACKGROUND: View of New York’s midtown skyline 
from over the northwest corner of Central Park. 


FOREGROUND: Bronxville, northwest view of 
Moore Avenue section, near Palmer Avenue. 


Monte Parioli, Rome; Djursholm, Stockholm; Hurlingham, Buenos Aires; Westmount, Montreal; San Angel, Mexico City; Denen Chofu, Tokyo. 


“It gives them a clear picture of 
what they're expected to do,” says 
the Vice President in Charge of Sales. 
“It makes better merchandisers of 
them The Survey helps us to 
lower the cost of selling. Also, it gives 
us a continuing check on the move- 
ment of goods to maintain 


pal Oo! 
better on the sales side.” 


c. Showing Distributors 
Where They Stand 


The James Jamison Co. takes the 
blue sky out ot hosiery quotas for its 
distributors by first telling them how 
much they are supposed to sell—and 
then following that up with periodic 
reports on results 


For example, a 
distributor 


serving a market 
of 9,743,788 people in Illinois, Wis 
consin and Indiana has a trading area 


certain 


according to the Survey) represent- 


ing 7.27% of the national population, 
and 8.86% of the net purchasing 
power! Jamison makes a rough aver- 
age of these figures and comes up 
with 8% of the mill production which 


this distributor should sell. Then they 
keep him posted on monthly ship- 
ments by dozens, while giving him at 
the same time percentage of mill pro- 
duction that these shipments repre- 
sent 


d. Avoid Inventory Dislocations 


The Radio Corporation of America 
finds that the Survey permits them to 
put “a price tag” on any given mar- 
ket, and enables them to so allocate 
merchandise to distributors as to 
avoid inventory dislocations. “Our sec- 
ondary use is that the figures serve 
as a standard for performance where 
no industry sales to dealer informa- 
is available. Your data serve as 
a yardstick to point up weak spots. 

“We use your data extensively be- 
fore we make any alterations in our 
distribution network. When we speak 
of a 1% market, for instance, we are 
referring to your Survey figures. To 
summarize: we determine market po- 
tentials, we map sales areas, we study 
metropolitan 
quotas, we 


tion 


areas, we_ set sales 
plan distribution and we 
locate sales soft spots—all from the 


data showing in the Survey of Buying 
Power.” 


e. A Two-Way Check 
on Potentials 


Some marketing organizations use 
the Survey and no other figures to 
study potentials, but in some indus- 
tries it is possible to match these 
industry figures. At Calvert 

for example, the Survey is 

one tactor to 


against 

Distillers 
used as determine 
whether a territory is producing up 
to par (1) They apply known in- 
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dustry consumption figures against 
Survey population estimates to find 
the amount of liquor consumed per 
capita in an area. (2) Then they de- 
termine the amount of the market 
held by Calvert. (3) Next, they take 
the Survey “Buying Power Index” to 
determine whether or not each sales 
territory is obtaining its full share of 
the business. Thus they have a check 
of both actual and potential business 

what the territory should produce 
on the basis of its population, total 
retail sales and income, and what it 
does produce. 

Similarly, Gooderham & Worts, 
Ltd., the _ potential 
of wholesalers in “open” states from 
Survey-indicated buying power, and 
“we compare county potential with 
potential to discover if each 
wholesaler is obtaining his share. We 
can then spur our wholesalers after 
this proven potential.” 

Several of the motor companies also 
use a two-way check, using the Survey 
potential and also registration figures 
for their own and competitors’ cars. 


determines 


state 


2. SELECTING THE RIGHT 
MARKETS 


a. Picking “Live’’ Counties 


In selling TV sets, a major manu- 


facturer finds the market spotty—as 
to good markets where there are 
good stations with good programs. 


They pick counties which are seem- 
ingly “live” in that they fall into the 
framework mentioned above. To 
these counties they apply a three- 
month moving average (sales for the 
last three months, dropping the fourth 
month past as new figures become 
available). These sales are then com- 
pared with all-industry sales and with 
potentials as revealed by the Survey 
and: 

(1) A decision is reached on how 
much advertising to do in the area. 


(2) The total is then broken down 
between newspaper and air adver- 
tising. 

(3) Point-of-sale items are allo- 


cated on the same basis. 

If distributors want more support 
than is indicated as proper by this 
method of figuring, they have to pay 
for it themselves. 


b. Selecting the Quality Markets 

Especially valuable to the makers 
of products which are “postponable 
purchases” is the “Quality of Market 
Index,” when used in conjunction 
with the “Buying Power Index.” A 
watch company, for example, is look- 


ing for high discretionary buving 


power; it doesn’t find it in the back- 
ward and depressed counties and 
cities but by studying the volume po- 
tentials in the column, “Buying Power 
Index,” and then checking against 
“Quality of Market Index,” it can spot 
the areas which are worth especially 
intensive cultivation. One of these 
companies, for example, singles out 
those counties which have .2500 or 
more under “Buying Power Index” 
and a Quality Index of 120 or higher. 

Similarly, Chrysler finds the Quality 
of Market Index “amazingly” accu- 
rate. Counties ranked 90 or above 
absorb the most cars per 1000 fami- 
lies, and county ratings in excess of 
100 are almost sure to mean increased 
opportunities for the higher-priced 
De Soto, Chrysler and Imperial 
models. 


c. Selecting Test Markets 

\ Chicago agency executive says, 
“No other source is anywhere near as 
helpful for selecting test markets.” 

The New York agency, Lennen & 
Newell, used a heavy spot radio cam- 
paign in two cities and compared re- 
sults with sales in two other cities 
selected from the Survey as being 
similar in size and character. 

In another New York agency the 
SM researcher reports, “In test city 
campaigns they start with 20 cities 
selected from the Survey.” In an- 
other agency, he reports, “the Survey 
is often used to set up test cities, since 
no test campaign should be planned 
without knowing the relative levels of 
buying power.” 


d. Spotting Retail Weaknesses 
Argus 
Sylvania 


Cameras, Inc., division of 
Electric Products, Inc., 
watches all major marketing areas, 
comparing sales with potential figures 
as derived from the SBP and with 
sales for previous year. “This study 
may lead us to more concentrated 
coverage by our salesmen of accounts 
which show declining sales, or if re- 
sults in a city indicate weakness 
against our national average of the 
particular type of outlet, we may at- 
tempt to find new outlets to bring 
sales up to par. For example, this may 
mean the addition of credit jewelers, 
who are playing an increasingly im- 
portant part in our distribution.” 


e. Adjusting for 
Unworked Territories 


Not every manufacturer operates in 
all counties of the U.S.A.; he may be 
a regional distributor or there may be 
peculiarities about his business which 
automatically eliminate certain terri- 
tories from consideration. For exam- 
ple, temperatures are controlling fac- 
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Ten years of independent 


research on identical ads 
shows that advertisers get 


twice aS many readers 


per dollar in Parade as 


in the biggest weekday 


magazines. 
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31% 


of the heads of 


Ike Magazine 


households 
surveyed 

by Starch 

are officials or 
proprietors of 
business. 


In this classification, 
THE ELKS MAGAZINE leads 
all others appearing in 

the 52nd Starch Consumer 
Magazine Report. 

Elks median income is 
$6,636—a figure 
surpassed by only three 
other magazines 
appearing in the Report. 
No wonder Elks are rated 
tops in car ownership 

and in ownership of most 
other items included in 
the Starch Survey. 

You can sell this market 
of 1,204,000 Elks 
through advertising in 
THE ELKS MAGAZINE. 


MAGAZINE 


New York 
Portland, Ore. 


Los Angeles 
Chicage 


tors in the sale of men’s gloves and 
the Daniel Hays Co. has no market 
in some of the warm southern states. 
Such a manufacturer, to make prac- 
tical use of the Survey figures, must 
find out the percentage of retail sales 
(or population or Effective Buying 
Income, or whatever factor he is us- 
ing) represented in these impossible 
markets. Let’s say it is 30%. Then the 
states representing the other 70% are, 
in actuality, 100% of his market 
and New York, for example, with 
10.2926% of the retail sales of the 
entire country in 1957, would have 
14.7087% of his real market. 


f. Income Distribution 

For products where variation in 
family incomes is important, the per- 
centage distribution of incomes (5 
groups) may be the best clue to mar- 
ket receptivity. 


3. GETTING MORE FROM THE 
ADVERTISING DOLLAR 


a. General Alignment of 
Sales and Advertising 


Executives of Earle Ludgin & Co., 
Chicago advertising agency, say: 
“When you have a budget, and have 
to get results under the budget’s 
limit, you learn how to spend the 
money you have. The Survey helps 
you to pick your market. You can say 
‘these are good markets.’ You learn to 
say “we can get in here’ or ‘we'll have 
to bypass this area.” The company 
sales manager must sit down with the 
agency account man and figure it out 
together. Through the Survey you 
can spot where sales could be good. 
And that’s something you'd better 
find out.” 

Through working out accurate po- 
tentials and relating them to actual 
sales, the company and the agency 
can figure out: 

1. Spots where the company is get- 
ting its fair share or more of the 
market. 

2. Spots where the company is get- 

ting less than its share. 

With a knowledge of sales vs. po- 
tentials the company then can apply 
extra pressures intelligently. 

Another agency man reports that 
their recommendations’ on __ local 
media have been greatly simplified 
through the Survey. They appraise 
the specific markets in which a client 
is interested. Alongside each city 
name they put the “Buying Power 
Index” for the Metropolitan Area 
(usually by complete counties). They 
total the percentages and make the 
total represent 100. Then the _ per- 
centages are re-computed and if on 


that basis a city area is down for 5% 
of the total potential, it receives 5% 
of the advertising dollar. 


b. Breakdowns by 

Metropolitan Areas 

An agency head says, “We use the 
SBP on every account, not only for 
market selection, but also for media 
buying purposes. We break down the 
media by Metropolitan County Areas. 

“.. Survey data serve as a bridge 
to connect three islands: (a) media, 
(b) the sales department, (c) the 
advertising department. We must 
know the market is there, if the peo- 
ple are there at the price, and if the 
sales department is willing to take it 
at the price.” 


c. Best Type of Media? 


At the C. J. La Roche Company a 
client wished to determine which 
type of media would be best for him. 

“They wanted to know, whether 
sales of their line—a quality product— 
were concentrated in large cities or 
distributed proportionately and not 
concentrated. We found in the store- 
type data that sales were proportion- 
ate to city size, not concentrated. 
This led to the decision to use 
magazines.” 


d. Merchandising Advertising 


Many manufacturers—or their ad- 
vertising agencies—prepare for the 
salesmen county-by-county analyses 
showing such factors from the Survey 
as total population, number of fami- 
lies, retail sales, Effective Buying In- 
come—alongside county circulation 
figures of the company’s advertising. 


e. Checking Against 
Media-Supplied Figures 


A Kenyon & Eckhardt executive 
says that “media figures are almost 
always checked against the Survey,” 
while another agency executive with 
25 vears of media-buying experience 
reports, “One of the greatest aids to 
intelligent space buying developed 
during my time is the Survey of Buy- 
ing Power. Today nearly all of the 
important newspapers and magazines 
use Survey data in their presentations 
and so we have two solid standard- 
ized sources quoted in the data sup- 
plied, those being the Audit Bureau 
of Circulations and the Survey.” 


f. Applying Pressure 
Where Most Needed 


Colgate-Palmolive is a large user of 
so-called “national” media and has 
only a modicum of control over the 
territorial distribution of such expen- 
ditures. They use local media to but- 
tress the “national” campaigns. For 
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A 
SMITH 
NAMED 
ADAM 
STARTED 
IT 


Long before TV and TV GUIDE, 
free enterpriser Adam Smith started 
studying production factors and dis- 
tribution costs. A latter-day offshoot 
of his thinking: do unit costs drop as 
productivity goes up? 


In 1953, TV GUIDE’s circulation was 
1,500,000, its advertising page cost 
per thousand was $3.00. Today 
TV GUIDE’s cost per thousand is 
$2.00, its guarantee is 5,300,000. In 
March, TV GUIDE circulation passed 
6,700,000 *. 


This record is unique among mass 
magazines. So is the reason why: 
TV GUIDE sells 75% of its copies at 
full cover price. No costly circulation 
techniques. No increased advertising 
rates. In today’s tight money market, 
enterprising sellers find TV GUIDE’s 
cost per prospect makes sense—and 
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WREX-TVYV 


WREX-TV alone gives positive 
coverage of this Northern 
Illinois - Southern Wisconsin 
market 


@ OVER 1,000,000 POPULATION 


@ OVER A BILLION DOLLARS 
INCOME 


OVER A BILLION DOLLARS 
RETAIL SALES 


@ OVER 260,000 TELEVISION 
SETS 


WREX-TV (only VHF station) pro- 
grams only the finest CBS and ABC 
network shows balanced with out- 
standing local programming. 


ARB and TELEPULSE surveys prove 
viewing audience for: 
All 15 of TOP 15 SHOWS 
23 of TOP 25 SHOWS 
32 of TOP 40 SHOWS 
48 of TOP 62 SHOWS 
77 of TOP 62 SHOWS 


Based on Amer. Research Bureau Survey 
conducted Dec. | thru Dec. 7, 1957 


J. M. BAISCH, General Manager 


REPRESENTED BY H-R TELEVISION, INC. 


WwREX-TVv 
CHANNEL 133 
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| each of their products potential maps 
_have been developed from Survey 


figures, supplemented with certain 


factors of their own. The potential is 


| compared with actual sales volume 


by territories and local appropriations 
are predicated largely on these com- 
parisons. 

The full effect of magazines and 
network radio and TV cannot be 
realized unless a company does a 
bang-up job of merchandising its cam- 
paign to its own salesmen, wholesalers 
and dealers. To do this the “national” 
must be made “local,” through break- 
ing grand-total figures down to states, 
counties, cities. A distributor may be 
yelling for more help. The company 
or its agency uses the Survey to get 
data on population, families, sales or 
income for the distributor’s territory, 
then takes the circulation in the area 
of magazines used (or the local radio 
outlets of the network program) and 
sets these down against the distribu- 
tor’s market. 


g. Is Fault with Salesman 
or with Advertising? 


When Toni sales fall below poten- 
tials indicated in the Survey, the 
company makes an examination of 
two factors—their own salesmen and 
the competitive advertising weight. 

When Cooper’s, Inc., Kenosha, 
finds sales below SBP potential, they 
increase sales promotion expendi- 
tures in the weak area. 

The Anahist Co., faced with a simi- 
lar below-potential problem, increases 
the advertising—but only if Effective 
Buying Income (E.B.I.) figures seem 
to justify it. 


h. Measuring Market Changes 

The current Survey may be used 
on its own or in comparison with pre- 
vious issues. At Young & Rubicam, 
for example, officers are interested in 
the measure of change, and find the 
continuing Surveys a valuable meas- 
uring rod. An area may continue rela- 
tively large, but still not keep up with 
its former rate of growth or with 
other areas; another may be bound- 
ing ahead. Knowledge of past per- 
formance in relation to the present 
makes possible a more intelligent ap- 
plication of advertising. 

At United States Rubber “the Sur- 


| vey is used to set sales quotas and as 
| a guide to finding changing markets. 


The Survey indicates where to look 
for the greatest increases in sales and 
buying power. The columns on Effec- 
tive Buying Income and Quality of 
Market Index are both used for the 
purpose. The “Buying Power Index’ 
column is used in the setting of 
quotas for distributors.” 


4. USES THAT CAN'T BE 
PIGEON-HOLED 


a. Routing the Sales Force 


Sales costs can be lowered and 
efficiency increased, if wasteful or 
useless travel is eliminated. One sales 
manager reports that in an Iowa ter- 
ritory he discovered by plotting Sur- 
vey potentials against reported travel 
time that his salesman was spending 
15% of his time in cities that pro- 
duced 75% of his business, and 85% 
of his time in the “thin” and “dead” 
areas which were good for only 25% 
of his volume. 


b. Marketing a New Product 


When a company puts out a new 
product for which it has no compara- 
tive data in its files, or for which there 
are no association or Census data, the 
Survey can be used as the sole basis 
for estimating potential sales, but it 
will have to be done on a trial-and- 
error basis until experience indicates 
the factor or combination (such as 
families, total sales, sales of a store- 
type, or income) with the highest 
correlation. 


c. Quality of Market Index 


One of the largest distillers reports 
that his problems on one brand are 
quite different from the others. For 
his low-price brands, “Buying Power 
Index” is most valuable, but on his 
first-line brand, the Quality of Market 
Index is his key to most responsive 
markets. Also consider income distri- 
bution columns as a guide. 


d. Determining 

Weighted Sales Potential 

The “Buying Power Index” is a 
weighted figure (5 points E.B.1., 3 
points retail sales, 2 points popula- 
tion) which has been found satisfac- 
tory by the majority of manufacturers 
who supply articles which might be 
labeled “comfort” or “luxury” items. 
To those whe make low-priced mass- 
consumption articles, the factors of 
total population and retail sales vol- 
ume in specific store categories take 
on added importance. A large food 
company, for example, assigns 4 
points to population, 4 points to food 
store sales, and only 2 points to Effec- 
tive Buying Income. The U.S.A. per- 
centages which are not shown in the 
Survey (store categories) may be 
computed by the subscriber or are 
available from Market Statistics, Inc., 
432 Fourth Avenue, N. Y. C. 16, N.Y. 


e. Food Business Quotas 
Many companies develop their own 
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SMALL....but BIG! 


Dell Comics readers are only 41% feet tall on 
the average, but put them all together and they 
total a whopping 90% of U.S. children from 6 
to 16. So for reaching kids, Dell Comics are tops! 


And they’re tops in other respects too: 


Child-Appeal — Dell Comics titles read like 

a who’s who in children’s favorites: Mickey 
Mouse, Little Lulu, Tom and Jerry, Lassie, 
Nancy, Tarzan, Donald Duck, Roy Rogers and 
so many more. And many of the titles tie in 
with children’s favorite movie and TV 
characters for double-barreled appeal. 


a — Dell Comics are 
known and praised by educators, religious 


leaders, and parents everywhere. In the words 
of a recent citation from the Thomas Alva 
Edison Foundation, Dell Comic books are 
“wholesome comic books for youth.” 


Advertising-Appeal — Without even nodding 

in the direction of an incalculable pass-on 
readership, Dell can guarantee a circulation of 
14,000,000 dedicated little readers, a higher 
concentration of young consumers than you 
could find anywhere else as one time. And you’re 
in the best of company with the leading 
advertisers of products with child-appeal, 

who year after successful year, sell in 

Dell Comic Group. 


The Dell Comics shown here are just a few of Dell Comic Group’s 50 titles. 


DELL COMIC GROUP 


Dell Comics are Good Comics 


DELL PUBLISHING CO., INC., 750 THIRD AVENUE, NEW YORK 17, N. Y. 


MAY 10, 


When the 
‘‘Signs”’ are right.. 


You 
GET RESULTS! 


You don’t have to beat the bushes 
for business when your sales plans 
include signs by Texlite. They’re 
working for you, around the clock 
.. designed right to get maximum 


results..engineered right to give 
longer service at less maintenance 
cost. 


For 10 signs or 10,000..in porcelain 
enamel, plastic or combinations of 
these two outdoor materials.. four 
hundred sign craftsmen are at 
your service. And Texlite’s modern, 
160,000 square foot plant is fully 
equipped to produce “silent sales- 
men” you can depend on to reach 
more people, at lower cost, than any 
others you can use! 


See how 
others have 
used signs 
by TEXLITE 
to gain sales 
objectives . . 


This 20-page, beautiful full-color 
booklet shows 101 signs built for some 
of the nation’s most successfully 
sales-minded companies. 


Request 


jour free copy on company 
letterhead. 


Builders of Quality Signs Since 1879 
3309 MANOR WAY 2 DALLAS, TEXAS 


Offices in Principal Cities 
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potentials from Survey data instead 
of using the “Buying Power Index” 
column. At Kraft Foods Company, for 
example, a department head reports, 
“We use SM’s figures, weighted Food 
Store Sales 5 points, Effective Buying 
Income 3 points, Population 2 points.” 

Media decisions for Reid and Mur- 
dock are based upon detailed maps 
which show counties in green where 
food sales are above average in dol- 
lars; blue 65% to 99% of average; red 
and brown, far below average. In top 
counties, families spend upwards of 
$1000 annually for food, in poor ones 
less than $300. 


f. Deciding on New Branches 


The Miles Shoe Co. reports that 
the Survey is used both by the Sales 
Department and the Real Estate De- 
partment to determine whether or 
not a town warrants a Miles store. 

The United States Rubber Co. uses 
the Survey often in the planning of 
locations for new plants or distribu- 
tion branches, in addition to choosing 
distributors according to a_ logical 
pattern. 

Other representative companies us- 
ing the Survey to locate new sales 


branches or factories include Colum- 


bia Records, Inc., General Electric 
Co., Lamp Division, Conmar Prod- 
ucts, Inc., Wheeling Corrugating Co., 
Nesco, Inc., Nash-Kelvinator Corp., 
Hood Rubber division of B. F. Good- 
rich Co., Celotex Corp., Sears Roe- 
buck & Co., Prudential Life, Fedway 
Div. of Federated Department Stores. 

Pabco Products, Inc., often uses the 
Survey to determine the extent of 
the market which would be served 
profitably from a proposed new in- 
dustrial location. 


g. Setting Up Panels—Surveys 


In any survey operation it is most 
important to be sure that it is repre- 
sentative. Many of the Survey data 
are used by professional research or- 
ganizations, agencies and manufactur- 
ers to properly weight their samples 
according to geographical location, 
income, sales, etc. The R. T. French 
Co., for example, reports two major 
uses of the Survey: (1) in the estab- 
lishment of sales boundaries and (2) 
as the quota sampling bases for the 
geographic and population density 
characteristics of their national con- 
sumer panel. 
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Copyright Notice and Rights to Further Reproduction. 


The exclusive estimates of population, Effective Buying Income, 


retail sales, buying power index, value of farm products sold 


and TV homes are fully protected by copyright. 


Permission to reproduce this Survey of Buying Power data in 


printed form, in whole or in part, may be granted only through 


written request to SALES MANAGEMENT, INC. 
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HOW TO INFLUENCE A FLOOR COVERING RETAILER 


Surround your trade ads with exciting new editorial developments in Floor 
Covering PROFITS—comprenensive, depth studies of industry problems, 
developments and objectives ... READER INQUIRY POST CARD averages over 950 
retail inquiries per month in response to keyed editorial descriptions of new 
products and sales helps... pisPLay ARTICLES—how to build your own retail 
display—Special services and catalogues offered ... consumeR—Ad Merchandis- 
ing Section—readers informed each month of manufacturers’ advertising sched- 
ules, tie-in materials available and last date for ordering...P ERFORATED 
PaGes—make it easy for buyers to detach for his file or route to his sales force... 


FEOOR COVERING 
a 
P R OF | 1 S The magazine serving the retailer of floor coverings and allied products 


NEW YORK, 386 Fourth Avenue, Tel. LExington 2-1760 
SAN FRANCISCO, Richard Railton Company, Monadnock Building, Tel. SUtter 1-1060 
CHICAGO, 333 North Michigan Avenue, Tel. STate 2-1266 
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New Concepts in 
Setting Sales Quotas and Potentials 


The availability of Survey of Buying Power data on IBM cards has, over 


the past eight years, greatly facilitated the analysis of markets for set- 
ting distribution and advertising quotas. Dr. Jay M. Gould, Research 
Director of the Survey, and Managing Director of Market Statistics, 
Inc., summarizes below typical problems and solutions that can now be 
conveniently handled with these new punch card techniques. In the past 
year the application to marketing problems of the large tape computers, 
such as the Remington Rand Univac and IBM "704," has greatly ex- 
tended the degree of refinement and sensitivity with which sales data 


Che market data on counties, cities, 
states and areas published in the 
Survey are the raw material from 
which one can prepare sales poten- 
tials for the entire range of consumer 
goods and the services and for many 
industrial products. We use the word 
potential to represent not the actual 
sale of any given commodity but 
rather a theoretical sale that would 
result from a normal amount of sales 
effort if all relevant economic factors 
were in “normal” operation. In this 
sense the potential is a reflection of 
the economic resources of an area. 


How Potentials Are Used 


The three main factors entering 
into the determination of consumer 
goods quotas are population, income 
ind sales. The population factor can 
be expressed alternatively as families 
or consumer units, as a measure of 
the number of potential customers. 
Since customers need income in order 
to qualify as “effective” buyers, in- 
formation on their average income is 
useful. Finally, in order to consum- 
mate a retail sales transaction, a re- 
tail outlet is necessary, hence the 
inclusion very often of an actual sales 
factor in many indexes of buying 
power. 

The key problem of the sales man- 
iger is to determine whether actual 
sales in a given area equal, exceed or 
fall short of the potential volume 
available to him, as indicated by some 
objective indicator. The decision he 
must make if, for instance, his actual 
sale falls short of potential is of course 
another problem. What might be a 
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can now be mechanically analyzed. 


reasonable decision for one manager, 
or for one area, might not be suitable 
in other cases. 

From time to time we have queried 
sales managers on this point and have 
found an interestingly wide range of 
differences in current practice. For 
areas falling short of potential some 
sales managers feel it hopeless to 
“buck the tide” and will therefore 
prefer to concentrate the bulk of their 
promotion and sales effort in areas 
where they are already in a strong 
competitive position and ahead of 
potential, thus following what is in 
effect the line of least resistance. This 
may bring a quick return, but in the 
long run the net effect of such a 
policy is to contract their market. 
Such a course of action would not be 
followed by those seeking the broad- 
est possible national distribution, i.e., 
the maximum volume of sales. 

But to return to the problem of es- 
tablishing sales potentials. Once the 
theoretical potential is determined, 
the sales manager may then set his 
sales quota, which will differ from 
the potential in that it will reflect a 
necessary subjective judgment on the 
part of the sales manager who has 
an intimate working knowledge of his 
sales force. For an area whose pres- 
ent sale is far below potential, it may 
prove psychologically demoralizing to 
set the quota at the level of the po- 
tential, so some compromise may be 
necessary. On the other hand, it may 
sometimes prove desirable to set a 
quota far above the level of the po- 
tential to serve as a spur to particu- 
larly good salesmen. Though the con- 


cepts of “actual” sales, “sales poten- 
tial,” and “sales quota” are often used 
interchangeably, it is useful to bear 
in mind these distinctions. Our dis- 
cussion below is wholly concerned 
with the establishment of “potentials.” 


Setting Potentials 


Take the problem of a sales man- 
ager distributing a new product, for 
which there is no previous sales ex- 
perience. He wishes to establish sales 
potentials, let us say, for Area A as 
against area B. The problem can be 
reduced at this stage to one of rela- 
tive proportions—to establish for each 
area percentages of sales total which 
can later be fixed for the company 
as a whole. 

If Area A has twice as large a popu- 
lation as Area B, does it follows that 
its sales potential will be twice as 
large? The answer might be yes if 
the product were a low-priced staple 
commodity with a mass appeal. 


The Population Factor 


The sales of table salt might be 
expected to follow the distribution of 
population, for there do not appear 
to be any economic, social, or climatic 
differences that would introduce re- 
gional variations in per capita con- 
sumption of table salt. But for many 
other staple goods, other economic 
factors may come into play where 
differences should be allowed for in 
per capita consumption. Per capita 
consumption of bakery products in 
two areas may differ because of dif- 
ferences in the age distribution of 
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EVERY DAY IS A “FEAST” DAY IN THE 


Land of the 
privileged many 


' i 


The rich urban and suburban areas that 
form the land of the privileged many liter- 
ally dominate national spending. For here THE LAND OF THE PRIVILEGED MANY ACCOUNTS FOR: 
lives America’s new “luxury” class—meas- 

ured in millions of families, billions of 73% of all retail sales 

dollars. And here is where The American 72% of all grocery store sales 
Weekly concentrates its giant 10 million 
circulation. 


76% of all drug store sales 


78% of all furniture, household, 
, i li 

Last year American Weekly families alone “ appliance sates . 
spent 9 billion dollars for food. They own 80% pos = merchandise 
and operate 9 million cars. And over 6 mil- Cath tik aaaiiads ' 

lion of them own the dwellings they occupy. ee ee 
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SouRcEs: 


Why not promote your product specifically Sales Management e NEMA e AHLMA e R. L. POLK 
: “ay < The American Weekly Market Research Division 

to the privileged many who control 

America’s purse strings. The man from The 

American Weekly is the man to see. 


Awenican WEEKLY 


| % A WERICAN WEEKLY 


MAGAZINE OF THE PRIVILEGED MANY 


the population of the two areas, in 
average family size or in climate, 
making for variations in per capita 
bread consumption. Such questions 
should be raised, though it may be 
decided that such differences 
small enough to be ignored. 

The point to be stressed is that 
the existence of wide variations in per 
capita sales leads to the search for 
some other market factor or factors 
that will help predict or anticipate 
these variations. 


are 


The Income Factor 


But suppose the product under 
consideration were a relatively high- 
priced food, whose appeal would be 
expected to be greater in an area 
having a higher level of income. Then 
it can be argued that area potentials 
should bear the same relation to each 
other as area population weighted by 
the average per capita income. This 
is mathematically equivalent to say- 
ing that the area potentials are in the 
same proportion to each other as the 
area incomes. In other words, if Area 
A has twice the income of Area B, 
it should the bread 
potential. 

We have noted only two of the 
many possible significant factors—pop- 
ulation and income 


sales 


have twice 


in accounting for 
in a wide range of 
consumer products, although we can 
show that these are, generally speak- 
ing, the most important. A large num- 
ber of factors can be accounted for if 
the technique of multiple correlation 
is employed. 


variations 


The multiple correlation technique 
is designed to measure the statistical 
importance of any particular factor in 
“explaining” why actual sales vary 
from expected or “potential” sales. If 
a set of factors is adjudged to be sig- 
nificant enough for inclusion in the 
analysis, the correlation procedure 
will yield some system of weights to 
be assigned to all significant factors 
in arriving at a “potential” sale. 

That population and income are of 
great importance in evaluating the 
sales potential of an area follows log- 
ically from the fact that all consumer 
goods can be considered to have 
varying degrees of attractiveness to 
consumers, depending on their in- 
come status. At one end of the range 
the low-priced “necessities,” the 
demand for which depends mainly on 
the number of consuming units. At 
the other end, are the relatively high- 
priced “luxurv” goods, the demand 
for which will vary in relation to the 
income status of the prospective con- 
sumers. We would expect the re- 
gional distribution of the sale of Cad- 
illacs to be heavily influenced by the 
income factor, the 


are 


whereas 


income 
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factor would be of relatively little 
importance in the regional distribu- 
tion of table salt. 

The early attempts of market re- 
searchers to adapt magazine circula- 
tion data for use in distributing sales 
stress the importance placed on the 
income factor. They assumed that the 
purchase of certain magazines might 
reflect the existence of a market of 
high “quality.” Similar reasoning at- 
tended the use of regional data on 
residence telephones in use, income 
tax returns per 100 homes, and even 
the number of wired homes. 

These expedients are no longer 
necessary. Income figures collected in 
the 1950 Census of Population pro- 
vide a rich body of data allowing the 
area income totals to be distributed 


among income groups, as we shall 
show. 


The Sales Factor 


Another key factor in evaluating an 
ureas’s sales potential is its degree of 
retailing concentration. A market po- 
tential depends not only on the num- 
ber and character of its residents, but 
also on the number of consumers 
from outlying areas who through 
habit, accident, or necessity come into 
the market for specific types of pur- 
chases. This factor is of a fairly con- 
stant character and may be measured 
fairly accurately by the use of data 
on sales of retail outlets in the Survey, 
projected from the Census of Retail 
Trade. It underlines the importance 
of choosing a suitably defined sales 
area, a point we will discuss later. 

The difficulty in using data on sales 
of retail outlets as an indicator of the 
demand for a specified product is 
that, except perhaps in such a case as 
the sales of gasoline service stations, 
the given product usually forms a 
very small proportion of the sales of 
retail outlets classified in many differ- 
ent ways. A typical drug product, for 
example, will be sold through outlets 
classified as drug, general merchan- 
dise, or food, and the total sale will 
include a host of products with diver- 

gent sales potentials. 

For this reason, it is frequently 
more desirable to establish a potential 
for a commodity or service, not by 
sales estimates of certain types of out- 
lets, but at least in part on the de- 
mand for that product as indicated by 
the number and income characteris- 
tics of its potential consumers. 

In recognition of the importance of 
the population, sales and income fac- 
tors, a formula devised many vears 
ago by SALES MANAGEMENT has been 
found to offer reasonable area sales 
quotas for many consumer goods that 
are neither low-priced staples nor 
high value luxury goods, and that are 


sold through standard retail outlets. 
This formula assigns a weight of 2 to 
an area’s percentage of total popula- 
tion, a weight of 3 to the area’s per- 
centage of total retail sales, and a 
weight of 5 to its percentage of total 
disposable income, to yield what we 
call the Buying Power Index. Corre- 
lation analysis in which the sales of a 
given product are expressed as a 
mathematical function of so-called 
“independent” quantitative factors 
will yield weights similar to those 
employed in the SALEs MANAGEMENT 
formula. If the analysis is to proceed 
to an investigation of all sales areas, 
it is desirable to limit the independent 
factors to those for which quantitative 
data are available for all counties. 
The Buying Power Index is only 
one of many possible combinations of 
Survey data that have been devised 
to approximate market potentials. Ex- 
perience is the only guide, since indi- 
vidual goods and services have their 
own particular characteristics. The 
examples below illustrate only some 
of the many different approaches. In 
all these cases, the punch card equip- 
ment makes possible the reduction to 
manageable proportions an otherwise 
insuperable job of tedious transcrip- 
tion and calculation. 


To Evaluate 
Sales Performance 


Before discussing specific industry 
applications, a word about the gen- 
eral use of IBM or Remington Rand 
punch cards for sales and promotion 
analysis. More and more companies 
of all sizes are increasingly adapting 
their accounting procedures and sales 
records to punch card equipment. 
This offers many new opportunities 
for evaluating sales performance. If a 
sales figure for an area or a product 
is expressed as a percent of the com- 
pany total, comparison with some ob- 
jective indicator of the potential, also 
expressed as a percentage, will draw 
immediate attention to the area or 
product for which sales are signifi- 
cantly greater or less than potential. 

We reproduce actual IBM layout 
cards on page 49, indicating the num- 
ber and diversity of market factors 
underlying the data in the Survey 
which can be reproduced for special 
analyses. IBM cards contain 80 col- 
umns which permit including on a 
single card information on company 
sales, codes to identify the area 
(which can refer to states, counties, 
cities, metropolitan areas, or any com- 
bination thereof), alphabetic descrip- 
tion of the area, plus as many as six 

or seven of the market factors most 
applicable to a particular product. 
After a sales manager, or market 
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14 WAYS TO INCREASE SALE 
AND CUT SELLING COSTS! 


This FREE kit shows you how! 
Send for yours Today! 


You can increase sales without increasing selling costs...if you 
follow the experience of the shrewd marketing men whose 
stories are told in our new booklet. 

You'll discover how a simple selling tool—custom-designed 
and precision built of paper or plastic—can increase salesmen’s 
efficiency manyfold. You'll learn how Perrygraf Slide-Charts 
have worked for major manufacturers in almost every industry 
—and how they can work for you! 


What Is a Slide-Chart? A slide-chart is a simple tool for 
explaining, calculating, demonstrating, or specifying your product. 
By the turn of a disc or the move of a slide, a Slide-Chart can 
make your product easier to buy or sell or use—and make your 
selling program more efficient at every level. 


How Is It Used? Fourteen of the hundreds of slide-chart uses 
are listed on the opposite side of this page. They’re the applications most useful 
to sales and advertising executives. For example, with a Perrygraf Slide-Chart, 
you can: Build cream prospect lists * Get your sales story to the man who’s 
hard to reach + Get your product written into original specifications « Sell related 
items with original orders * Save salesmen’s time for selling » Get orders from 
other people’s salesmen...and perform many other important sales functions. 


Who Uses Slide- Charts? Name the leader in any industry—and you've 
named a Perrygraf customer. General Electric has used 45 different slide-charts 
all by Perrygraf. General Motors, Ford and Chrysler are all Perrygraf customers. 
So are Prudential and Mutual Benefit...U. S. Steel and Alcoa... American Airlines 
and Douglas Aircraft...and many, many other leaders. A complete list would take 
page after page—but a few typical users are listed on the opposite side of this sheet. 


Heres What You Get! 


Actual slide-charts, used in your 


industry or aimed at a sales prob- 
lem like yours...colorful new 36- 


Who Designs Your Slide- Chart? Perrygraf designers take your detail and 


technical information...analyze it in terms of the sales job to be done...and design page booklet, “Tested Ideas for 


the slide-chart you need to do your job. You don’t worry about design or accuracy 
Perrygraf designers handle the job from start to finish! 
And when Perrygraf produces your slide-chart, it’s produced right. Precision- 


Profitable Selling,” with138 actual 


case histories...and the interest- 


ing Perrygraf Idea Starter Kit. 


produced from layout and art through engraving, printing, die-cutting, assembling. 
Perrygraf slide-charts are completely accurate, completely reliable. 


Send for your free kit! 


FIRST CLASS 
PERMIT NO. 
32729 
LOS ANGELES 
49, CALIF. 


Mail the Reply Card NOW 


Tear out the reply card—check the sales problem which | 
interests you—and fill in your name and address. The Kit | 
will be mailed to you...without cost or obligation. This 

is your best chance to become your company's authority | 
on this modern, low-cost sales tool. Mail the postage- | 


BUSINESS REPLY CARD 


No postage necessary if mailed in the United States 


paid reply card today! 


MAIL REPLY CARD NOW 


(turn page for more useful information ) 


4¢ - POSTAGE WILL BE PAID BY — 


PERRYGRAF CORPORATION 
150 S. Barrington Ave. 
Los Angeles, Calif. 


ee Actual Case-Histories of Successful 
Solutions to These Sales Problems: 


Efficient selling—in high volume at low cost— generally starts with the recognition of a 
specific problem...and production of a solution to that problem. Perrygraf Slide-Charts 
have successfully solved many sales problems and can help you solve yours. 

138 actual case histories are included in the new booklet, “Tested Ideas for Profitable 
Selling,” by Lester E. Perry, president of Perrygraf Corp. These case histories, and actual 
slide-charts selected to show how your sales problem can be solved, will show you how to: 


Make your sales story easy to grasp and remember 9—Inspire confidence for your salesmen—and in dis- 


2— Get your storv to kev buving influences—manv of tributor and retailer salesmen who contact ultimate 


whom are inaccessible (or unknown) to salesmen customers for your product 
3 Inject your story into buy ing conversations...at 10 Get orders from other people’s salesmen 

times when decisions are made 11—Lead dealers and their salesmen to push your product 
4—Get your product written into original specifications instead of competing lines 
5—Speed placing of orders for your product before com 12— Make your product easy to buy 

petitors’ salesmanship can take effect 13—Funnel demand to standard sizes and styles—cut- 
6—Sell related items with original order ting production costs and prices, and improving 
7— Build cream prospect lists—eliminating curiosity profit margins. 

seekers 14—Keep your product sold by assuring proper use... 
8&—Save salesmen’s time for selling 


insuring profitable repeat business 


Get the facts! See how Perrygraf Slide-Charts can perform the sales job you 
need done...solve the sales problem which is most important to you. For the complete 
kit and actual sample slide-charts,mail the postage paid reply card today! 


G , 
Perrygraf Slide-Charts have built sales for these companies: ia ee eS 


General Motors General Electric Allis Chalmers Baldwin Locomotive : : 
Armstrong Cork Ford Motor Co. Chrysler Corp. TWA Here’s how you can get a slide- 
Goodrich Standard Oil International Harvester Bendix : . 
Goodyear U. S. Rubber United States Steel Fansteel chart designed saad solve your 
Firestone Bell Telephone Bethlehem Steel Philco sales problem—without cost or 
AT&T Western Union Republic Steel Celanese aie . 

Prudential American Brass Jones & Laughlin Square D obligation: Simply tell us what 
Stewart Warner Penton Publishing Westinghouse York Corp. your slide-chart is supposed to 
Electrovox Chain Belt Minneapolis Honeywell United Airlines 7 ‘ 

Fuller Brush LeTourneau Borg Warner Zenith do and give us necessary data 
Railway Express Yale & Towne Simmonds Saw Skelly Oil or catalog sheets if conveni q 
Chicago Sun Times Aircraft Marine Missouri Pacific Cities Service Py + etna adit aher~wen 
Thor Allied Chemical Kaiser Aluminum Ohmite We'll tell you how your slide- 
Sprague Electric Procter & Gamble National Underwriter Oscar Mayer Ee ee 
Excello Armour Disston Saw American Radiator chart should be made and 
Monarch Mfg. Cincinnati Milling Ballantine American President Lines what it will cost. Write today. 2 
Hotpoint Lamson & Sessions American Airlines Timken > ‘ ‘ S. 
Swift Hartford Accident Shure Bros. Sawyer Biscuit You risk nothing—and you 
Libbey-Owens-Ford Aetna Insurance Sundstrand McGraw-Hill will probably be doing your 
Motorola Employers Mutual Jefferson Electric Gleem Toothpaste ‘ lf ' ’ 
Ansco Seng Hardware ' company a real favor: 

National Cylinder Gas Hammermill Paper ...and many others! 


MAIL THIS CARD TODAY 


Please mail your free new booklet, “Tested Ideas for Profitable Selling,’’ your 
idea Starter Kit, and actual samples of slide-charts as used in our industry, to 


Name Quick Facts for Stronger, 
Title . OS Simpler Selling 


Company Product 


PERRYGRAF CORPORATION 
Over 6,000 Copyrighted Designs 


Dept. 58-2, 1500 Madison Street, Maywood, Illinois 
| am interested in your suggestions for Sales Problems whose numbers are circled: Fillmore 3-0233 
P 2 3 4 5 6 7 8 9 10 11 12 13 14 Dept. 58-2, 150 S. Barrington Ave., Los Angeles 49, Calif. 
GRanite 2-9541 


Address 


City—Zone— State 


Representation in Principal Cities 


440 42 1QCIES, UGE, 
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Additional Factors to those Shown in Illustrations Available on Cards for Each County 


® Television Homes, January Ist @ % of All Households and Income, Each of Five Income 
Groups 

Index of Urban Demand 

Index of Suburban Demand 

Index of Resort Activity 

Index of Medical Equipment Demand 

Index of Office Equipment Demand 

All Data from prior SM Surveys 


© % of TV Coverage, January Ist 

e Gross Cash Farm Income, Current Year, from 
Livestock & Crops 

e Number of Farms, 1954 Agricultural Census 

e 1954 Retail Trade Census (Sales in all categories by 
counties and cities) 
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research head, has decided which 
factors are of chief concern to him, he 
can take a set of county cards con- 
taining this information and rearrange 
them to conform to his sales areas, 
based on the county-by-county defini- 
tion of each area. The cards can then 
be run through an IBM listing ma- 
chine, to yield potentials, subtotaled 
for each area, which can 
pared with actual sales. 
The selection of market factors for 
any particular product depends in 
measure on what economists 
call its “elasticity of demand.” In sim- 
ple terms—the degree to which its 
appeal is that of a low-priced neces- 
sity or high-priced luxury item or 
service. For products with a mass ap- 
peal, population would receive most 
weight. Luxury-type products would 
give most emphasis to income and 
within income, to those groups falling 
into the higher income brackets. At 
the same time, retail sales should also 
receive some weight 


be com- 


great 


because an area 
may have both consumers and suff- 
cient income, but the demand can not 
be effective without sufficient outlets 
to realize the sales potential. 


Modifications of 
“Buying Power Index”: 
Products with Mass Appeal 


The principle of using population, 
sales and income as the basic three 
(as in the Buying Power In- 
can be used for all types of 
goods. A large food manufacturer reg- 
ularly uses the Survey cards, giving a 
weight of 4 to population, 4 to food 
sales, and 2 to income { all factors 
expressed as percentages of U. S. A.). 
This type of formula, suitable for low- 
priced necessities, has also been suc- 
cessfully applied to such products as 
shoes, tobacco, work clothing, and 
drug products. In the past years, 
many large food processors have used 
Survey cards, with particular empha- 
sis in the weighting, on population 
and food sales factors. A formula ap- 
plicable to higher-priced products, 
used by a leading manufacturer of 
washing machines and other appli- 
ances, assigns a weight of 2 to number 
of families, 2 to sales of furniture- 
household-appliance stores, and 6 to 
income (all expressed as percentages 
of U. S. A.). In this case families are 
substituted for population, as should 
be the case wherever the product is 
sold on a household basis, rather than 
to persons. Similar formulas have been 
successfully with refrigerators, 
sewing 


tactors 
dex 


used 


vacuum cleaners 


machines 
and ranges 


Products with Quality Appeal 
For a wide variety of high-priced 
products, reliance on the income fac- 


50 


Representation in Principal Cities 


Population 

Net Effective Income 

Retail Sales 

Buying Power Index 

All Spending Units 

Spending Units $0— $2,500 

Spending Units $2,500— $4,000 

Spending Units $4,000— $7,000 

Spending Units $7,000—$10,000 

Spending Units Over $10,000 

Income of Spending Units 
Earning Over $10,000 

Range of variation, high to low: 


TABLE I-ST, LOUIS COUNTY VS. WESTCHESTER 
Comparison of Relative Importance 


Ratio of 
importance 
Percentage of U. S. Total St. Louis to 
St. Louis Westchester Westchester 
.84 44 1.92 
.99 .68 1.44 
.93 .54 1.72 
.94 .59 1.59 
91 42 1.59 
-76 .26 2.95 
.88 31 2.82 
1.01 43 2.38 
1.05 .65 1.62 
1.05 1.36 78 
1.42 3.42 42 
186% 1324% 


tor alone, no matter how heavily 


weighted, is not desirable because 
the income percentage is based on an 
aggregate. The total income figure 
for a county or city will include in- 
come for all classes, and frequently 
the contribution of high income fami- 
lies will be dampened by the income 
of low income groups. 

For this reason, the income distri- 
butions underlying the income totals 
in the Survey (see card 2, page 49) 
offer far better indicators of potential 
for high quality products. 

Most people do not realize what 
great variation exists in the distribu- 
tion of high and low income families. 
Consider first Westchester, a well- 
to-do suburban county. Probably most 
people would estimate its demand for 
consumer goods at about six-tenths of 
one percent of the U. S. total, this 
being close to the Buying Power In- 
dex, which is the most widely used 
single indicator of demand. For low 
valued products, the population per- 
centage would probably be used 
(.4364%) and for high value products 
the income percentage is commonly 
used (.6842%). 

But Westchester has a much wider 
range of variation in demand. As seen 
in Table 1, it has only .26% of all 
consumer units in the $0-$2,500 
group, and this is a better indicator 
of Westchester’s demand for such 
items, perhaps, as work clothes or 
oleomargarine. At the other extreme 
Westchester has 1.36% of the nation’s 
high income families (i.e. earning 
over $10,000 per year) so that this 
would be a better indicator of West- 
chester’s demand for such items as 
Cadillacs, sport cars, etc. And since 
such well-to-do families in West- 
chester earn far more than the na- 
tional average for families in this 
bracket, Westchester has 3.42% of the 
total income earned by all families 

earning over $10,000. Thus West- 


chester’s demand for extreme luxury 
products (e.g. diamond bracelets, 
paintings, Lincoln Continentals) _ is 
seen to be over 13 times as great as 
its demand for low value goods. 

While Westchester offers perhaps 
the widest income variations of any 
county, even a typically average ur- 
ban county like St. Louis has 1.42% 
of the nation’s top income and only 
.76% of the nation’s low income fami- 
lies, a variation of 186%. Another 
dramatic indicator of the wide differ- 
ences in relative standings is the fact 
that while St. Louis is nearly three 
times as important as Westchester as 
a market for low value goods, West- 
chester is nearly two and one-half 
times more important than St. Louis 
as a luxury market. None of these 
facts could emerge from a mere com- 
parison of the buying power indexes 
alone; such refinements in the deter- 
mining of specific potentials require 
use of the data on income groups. 

Even for goods geared primarily to 
middle income families, the income 
distribution data will often highlight 
the true market potential in areas 
dominated by other income groups. 
For instance, a large manufacturer of 
“high fidelity” phonographs in the 
price range of $50 to $150 has dis- 
covered through analysis that its 
prime market embraces families earn- 
ing between $2,500 and $7,000, with 
the income groups at either end ex- 
cluded. Using our county-by-county 
data on the number of families in 
each of five income groups, the com- 
pany converted each group into a 
specific percentage of the U. S. total, 
and, with the counties thus analyzed 
by income distribution, was in a pos- 
ition to regroup them by sales terri- 
tories and compare the results with 
actual sales percentages. 

A typical southern sales area, for 
instance, would have 5.75% of all 


families in the 0-$2,500 class, 4.52% 
SALES MANAGEMENT 
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how much of your brand did she buy? 


Was it your new product she picked off the shelf—or tion. Within 10 days of completion of field work, the 
did she reach for someone else’s? Is your “2 for 1” validated report is in your hands. Our field control pro- 
offer in that shopping bag—or did a rival brand with gram insures accuracy and reliability of data. A corps 
a “15¢ off” label lure her away? Is the new package of traveling supervisors, out of New York, constantly 
pulling as it should? That shopping bag is crammed check the work of our auditors; while regional super- 
full of answers to your merchandising questions— visors continuously confirm audit calls and procedures. 
answers that Selling Research can help you uncover. ; 


When confronted by the inherent problems of new Everything you want to know for your own product 
products, new packages, or new merchandising, lead- and competing lines we can furnish. Consumer sales— 
ing firms from coast to coast turn to Selling Research weekly, bi-weekly, monthly. Dealer Purchases. Aver- 
for authoritative, up-to-the-minute information on age sales per store. Inventories. Package size division. 
merchandise movement. Share of market. Average retail price. Seasonal 
Selling Research offers you flexibility, an unre- trends. Merchandising activities. Everything! 
stricted choice of test markets. Our trained field staff ; 

of over 500 auditors operate in 227 key markets Keeping up with tomorrow’s challenge is mainly a 
throughout the U. S. and Canada. You are helped in matter of keeping ahead of today’s developments. Sell- 
your race against the clock by our speed. Within 7 ing Research is your indispensable source for the facts 
days of receipt of your order, your audit is in opera- that count. May we give you all the details? 
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92 LIBERTY STREET NEW YORK 6, N. Y. 


APPLIANCE *« AUTOMOTIVE « CONFECTIONERY * DEPARTMENT STORE * DRUG + GROCERY *« HARDWARE 


e JEWELRY + LIQUOR «+ SOFT 
GOODS + STATIONERY * VARIETY STORE 
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Lowest Income 
Families 


Table 2-AVERAGE EXPENDITURE IN DOLLARS IN A SINGLE YEAR, SELECTED ITEMS 


WOMEN & GIRLS MEN & BOYS 
(over 16) (over 16) 

Ciga- Food Food Power Cur- Wool Clothing Footwear Top- Pa- Dental Drugs, 
Income class Liquor _rettes Athome) (Away) Sheets Tools tains Rugs (all) only coats jamas Shoes Care Medicine 
Under $1,000 $ 2.69 $9.36 $ 388.63 $2414 $125 $ 06 $ .66 $3.84 $ 59.77 $9.09 $ 98 $.53 $3.61 $649 $16.56 
$1,000 to $2,000 5.33 28.81 501.76 40.45 2.68 -90 1.60 2.15 87.94 12.73 85 74 7.20 9.58 15.16 
$2,000 to $3,000 9.55 54.78 764.91 33.25 3.95 .28 3.05 5.83 121.43 15.83 332 135 8.76 16.35 20.85 
$3,000 to $4,000 11.98 64.42 981.76 28.49 5.32 2.52 3.69 11.12 136.26 17.69 419 1.55 10.96 29.52 28.2’ 
$4,000 to $5,000 19.41 78.77 1,144.08 40.17 6.89 2.48 5.46 23.55 168.62 21.65 5.27 1.70 12.62 33.39 33.37 
$5,000 to $6,000 24.32 86.44 1,241,04 59.94 7.98 3.77 5.24 37.51 218.80 25.65 6.78 2.30 13.94 40.14 33.33 
$6,000 to $7,500 27.34 85.85 1,264.21 77.20 9.84 3.22 4.31 23.93 46.2 29.29 7.21 2.58 15.25 60.14 38.54 
$7,500 to $10,000 47,75 97.44 1,520.41 95.46 11.86 4.84 5.99 24.12 27414 30.32 7.95 2.54 16.44 60.12 42.50 
Over $10,000 105.50 87.56 1,741.21 200.18 16.79 13.58 7.80 51.58 54693 40.79 18.04 5.71 24.10 97.53 49.30 
Ratio of Expenditure, 

Highest Income to 


of the $2,500-$4,000 families, 2.25% 
of the $4,000-$7,000 families, 2.02% 
of the $7,000 to $10,000 families and 
1.80% of the above-$10,000 families. 
In this area, and indeed in most 
areas, the company found that its 
actual sales percentage corresponded 
most closely to the 2.25% figure, ice., 
the middle income group. The fact 
that the area had nearly 4% of the 
nation’s population was only half as 
important. 

The marketing importance of in- 
come distributions can be summarized 
by this fact. The sales response to 
practically all goods and _ services, 
other than basic necessities, will bear 
some relationship to the income of 
the consumer. These relationships can 
be fairly easily determined by sam- 
pling surveys. A recent survey of life 
insurance ownership conducted by 
the Center of the 
University of Michigan indicated that 
about 50 percent of all families earn- 
ing under $2,500 were insured, 
the percentage for families 
earning between $2,500 and $4,000 
was about 80, and for families earning 


Survey Research 


VM hereas 


over $4,000, the percentage was 
about 92. These percentages could 
then be applied to the number of 


consumer units falling in each income 
bracket, to yield for each county a 
theoretical or potential number of 
units that should carry life insurance 


if the national experience were du- 
plicated in each county. The life in- 
surance industry could then deter- 
mined, by comparison with actual 
numbers of persons insured in each 
county, which counties have as yet 
not tapped their full life insurance 
potential. 

The above procedure was applied 
to ordinary life insurance and other 
forms of life, health and property 
insurance, and the results published 
by Spectator in a study entitled 
“County Patterns of Insurance Sales” 
(Chilton Publishing Co., Phila., Pa.). 


Consumer Expenditure Surveys 

Perhaps the most significant mar- 
keting application of the income dis- 
tribution data will come in connection 
with large scale consumer expendi- 
ture surveys, such as the one con- 
ducted by the BLS in 1950, and by 
Life in 1956. In both these studies, 
many thousands of families were 
subjected to intensive interviewing to 
record expenditures made for each 
and every item bought by all mem- 
bers of the household within the past 
year. 

Tabulations of 
data, when 
group, show 


ally 


such expenditure 
classified by income 
that income is gener- 
(though not in every case) the 
important single factor in ex- 


most 


plaining variations in expenditure 
ratios. Here are some examples taken 
from the BLS study for families liv- 
ing in large Northern cities. (See 
Table 2) 

As can be seen, expenditures on 
most items in the consumer budget 
are more or less directly correlated 
with income. Thus, families earning 
over $10,000 annually spend over 
four times as much on food as do 
families earning under $1,000. The 
demand for food in relation to income 
is considered “inelastic” (to use the 
jargon of economists), and the cor- 
responding ratio for most commodities 
(with the exception of drugs and 
medicines) would be much higher. 
Thus families earning over $10,000 
spend about 39 times as much as 
low income families for liquor, 9 times 
as much for cigarettes, 8 times as 
much for eating out, 193 times as 
much for do-it-yourself power tools, 
etc. 

While expenditures for all com- 
modities are correlated with income, 
the correlation may sometimes be in- 
verse, or non-linear. For instance, 
consider expenditures on flour, taken 
from the BLS study for a typical 
seven day period in the Spring of 
1951.(Table 3). In large cities, the 
heaviest expenditures for flour occur 
in lower-middle income _ families, 
earning under $7,500 per year. This 


NORTH 

Large Cities Suburbs 

Under $1,000 18 .13 
$1,000-$2,000 -16 ate 
$2,000-$3,000 .18 -16 
$3,000-$4,000 21 .20 
$4,000-$5,000 .20 .25 
$5,000-$6,000 .25 -20 
$6,000-$7 ,500 .17 .16 
$7 ,500-$10,000 015 .22 


Over $10,000 


Table 3— AVERAGE EXPENDITURE FOR FLOUR BY INCOME CLASS 


IN A SEVEN DAY PERIOD 


SOUTH 


WEST 
Small Cities Large Cities Suburbs Small Cities Large Cities Suburbs Small Cities 
-13 21 032 30 12 .01 10 
.14 .34 -49 63 13 .23 25 
24 .35 43 61 21 42 .28 
21 .29 ai 40 .20 24 23 
20 20 28 26 .20 -15 .32 
28 19 .27 32 .20 12 .20 
-17 11 21 42 31 .20 14 
.29 21 -04 64 15 -16 19 
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CATHOLIC MARKET 


This seal stamps approval of your product and gets special 
recognition in the 1,400,000 homes reached by these 
newspapers. These people are the leaders among more 
than 4,000,000 Catholic homes, their schools, hospitals, 
churches and other institutions. Sell these “opinion lead- 
ers” with your product and our seal of approval and 
you have an edge on competition. 


CATHOLIC FOOD and DRUG TOPICS 


Catholic Family Newspapers influence buying for most of 800 
hospitals serving more than 10,000,000 patients; 12,000 schools 
with over 4,700,000 students. In fact, they influence the buyers 
of the majority of the 38,000 Catholic institutions—a sizable 
market in itself. 


INTENSE READER LOYALTY 


12% to 44% of readers of Catholic Family Newspapers pass 
their copies on to other Catholic friends. Readership is there- 


fore more than 7,000,000 consumers. And remember, these 
larger Catholic families spend $1,100 more at retail because 
they average 1 more person per family over our national 
average. 


There is a 33% more demand for all goods and services in our 
market. We offer 11% of all retail sales (S.M. 1957 estimate) 
totaling 22 Billion Dollars and/or 12% of all food sales total- 
ing 5 Billion Dollars. Write or phone for details. 


One order... 
One bill... 


Group 
discounts 


CATHOLIC FAMILY 
NEWSPAPERS 


295 MADISON AVENUE, NEW YORK 17, NEW YORK 


Represented by Bogner & Martin 


New York, Chicago, Atlanta, Los Angeles and San Francisco 


is also true of small towns and sub- 
urban areas in the South and West 
and for rural areas not covered by 
the BLS study. However, in suburban 
areas and small towns of the North, 
expenditures for flour rise with in- 
come, probably because of greater 
household opportunities and inclina- 
tion for baking on the part of subur- 
ban housewives. Expenditures for 
baby foods are also heavily centered 
in the middle income groups, because 
most families with young children fall 
into these income classes. 

These systematic relationships be- 
tween consumer expenditures and 
income make possible the calculation 
of consumer expenditure potentials 
for counties with the help of the 
SALES MANAGEMENT IBM cards con- 
taining the county income distribu- 
tions. 

This procedure as previously out- 
lined (See “Now a New Way to 
Guess-timate Potentials for 1500 
Products,” SALES MANAGEMENT, Jan. 
15, 1956, pages 60-63) can now be 
refined by use of data on _house- 
holds rather than consumer units, for 
products, such as large appliances, 
that are sold on a household basis. 
For other commodities, consumer 
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units would still be preferable in or- 
der that total consumption be ac- 
counted for, as in the example below 
(Table 4), page 54, illustrating the 
calculation for soft drinks. 

In Table 4 it is assumed that all 
counties have been divided into dif- 
ferent classes according to region and 
type of city, enabling us to use adapta- 
tions of the BLS expenditure data, 
suitably updated. Total expenditures 
in each county represent the product 
of the average expenditure per spend- 
ing unit and the number of units in 
each income group. County totals add 
to state totals, which in turn will add 
to national totals, allowing for adjust- 
ment controls on both state and na- 
tional levels. Calculations for every 
county in the nation can be performed 
quickly with the use of punch cards 
so that county potentials can be com- 
pared with sales. 


Urban Demand 


Consumer demand for a wide vari- 
ety of goods and services seems re- 
lated to the degree of urbanization 
of an area, as well as to other factors 
discussed above. Of two counties 
with equal population and income, 


the one that is more “urbanized” will 
have consumer expenditure patterns 
geared to a certain urban way of life 
—greater proportionate expenditures 
on consumer services in general, such 
as rent, recreation, personal services, 
insurance, and on such goods as fash- 
ion apparel lines, men’s accessories, 
and jewelry. This fact suggests the 
desirability of constructing a special 
“Index of Urban Demand” which will 
give emphasis to this urban factor. 
This index is similar in structure to 
the Buying Power Index, except that 
for each county we use its urbanized 
population (expressed as a percent- 
age of total U. S. urbanized popula- 
tion) in place of total population in 
deriving a weighted index of urban 
buying power. 

As an example, a large manufac- 
turer of high style belts, braces, gar- 
ters and jewelry has constructed an 
index of urban demand by giving a 
weight of 3 to urban population, 3 to 
retail sales and 4 to income, all ex- 
pressed as percentages of the U. S. 
After weighing these three factors 
we add them to arrive at the index 
of urban demand. The degree to 
which this formula steps up the po- 
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Table H-EXPENDITURES FOR SOFT DRINKS 
NEW YORK COUNTY DUTCHESS COUNTY 
No. of Average Total No. of Average ' 
Spending Units Spending penditure Expendit Spending diture 

: Earning Between Units $ Per Unit thou. dol.) Units S Per Unit 
$0- 2,500 317,928 12.50 3,974 13,235 11.50 
$2,500-$3,999 265,690 19.00 5,048 10,426 18.00 
$4,000-$6,999 206,857 24.00 4,965 14,435 24.00 
$7 ,000-$9,999 66,402 29.50 1,959 4,504 30.50 
$10,000 over 67,270 27.50 1,850 2,157 31.00 
Total All Units 924,147 19.25 17,796 44,757 19.89 


NEW YORK STATE TOTALS 


Number of 


Total ‘Total 


Expenditure Spending Expenditure 
(thou. dol. Units thou. of dollars) 
152 1,403,712 16,845 
188 1,283,325 23,742 
346 1,777,832 42,668 
137 603,123 18,094 

67 382,938 11,488 
890 5,450,930 112,832 


tential of 


urban areas is illustrated 

below, for instance, for a rural and 
urban county in Alabama: 
Percentage of U.S.A Autauga Jefferson 
Population -0108 3734 
Urban population .0040 -4629 
Sales .0036 3612 
income .0048 - 3416 
B. P.1 .0056 -3538 
Index of Urban Demand .0042 3839 

Here the rural county—Autauga 


having much less of an urban popula- 
tion (.0040% of USA total) than total 
population (.0108), therefore has an 
index of urban demand (.0042) 
which is 25% less than its BPI. Jeffer- 
son County, on the other hand, being 
heavily urbanized, has an index of 
demand which is 9% greater 
than its BPI. In this way the urban 
demand index will give a_ special 
to all urban counties, at the 
expense of the rural counties, totaling 
100% for all counties in the U. S. This 
index can thus be used by all manu- 
facturers and distributors who have 
felt in the past that for their products 
the BPI throws too much emphasis on 
rural 


urban 


boost 


areas. 


Demand for Office Equipment 


Manufacturers of office equipment 
have long been seeking a specialized 
county indicator of potential for their 
»yroducts. Census labor force data in- 
cicating the number of clerical work- 
ers by county have the defect that 


residence patterns on which labor 
force data are based do not coincide 
with employment patterns, as the 
New York metropolitan area so viv- 
idly illustrates. A correlation study of 
actual sales of office equipment re- 
vealed a high correlation with em- 
ployment in finance, insurance, and 
real estate, with a weight of seven, 
(industrial card #1) and, rather 
surprisingly, with the Buying Power 
Index with a weight of three, after 
adjustments for special governmental 
areas like Washington, D.C. The in- 
dex yielded by this formula offers a 
unique distribution pattern unlike any 
of the standard consumer indexes: 


Indexof Buying Power 
Office Demand Index 
%ofu.S.) (FJ of U.S.) 
Manhattan County,N. Y..... 12.718 1.663 
Hartford County, Conn. .919 467 
Washington, D. C. 1.447 .657 
Cook County, Ill. 5.422 3.697 


It is evident that the “urbanization” 
factor is most highly emphasized in 
the “Index of Office Demand.” 


Index of Suburban Demand 


The growing importance of sub- 
urban markets has focused attention 
on the desirability of creating an in- 
dex that would reflect the demand 
for such items as lawn mowers, gar- 
den supplies, barbecue equipment, 
swimming pools, do-it-yourself equip- 
ment ete. The outstanding character- 


“Now I Know ... 
where to find a list 
of trade shows that 
gives exact dates, 
cities and man in 
charge.” 


You can know, too. See page 11 


istics of suburban markets are high 
ratios of owner-occupied homes, and 
heavy concentrations of middle and 
high income brackets. Thus a good 
county index of suburban demand 
may be obtained by applying the 
1950 Census ratios of owner-occu- 
pancy (updated to reflect the na- 
tional increase in these ratios since 
1950) to the number of households 
earning over $4,000 per year. The 
table appearing on page 55 contrasts 
results for three counties—the highly 
suburban county of Westchester, a 
highly urban New York State county 
and the rural county of 
Alabama. 


In this calculation, the suburban 
county of Westchester is seen to have 
over five times as much suburban de- 
mand as New York County even 
though the latter has three times as 
many high income households, be- 
cause the owner-occupancy ratio of 
New York is so low. Thus the index 
of suburban demand so derived yields 
a demand pattern quite different 
from the Buying Power Index, or any 
other single indicator of overall con- 
sumer demand. 


Autauga, 


Relation of Consumer Demand 
to Commercial and Industrial 


Many manufacturers find that the 
demand for their products may not 
be confined to consumer markets, but 
may overlap the industrial and com- 
mercial markets too. One example 
would be producers of materials and 
equipment used in the construction 
of homes, factories and commercial 
establishments. Another example may 
be the problem of fire insurance com- 
panies whose coverage rates differ 
with respect to homes, plants and 
commercial establishments. In such 
cases, county potentials may be de- 
veloped as follows: National (or state 
wide) aggregates have to be estab- 
lished for each of the three types of 
demand. Each may then be automat- 
ically distributed among all counties, 
using the number of occupied homes 
expressed as a % of the USA, to in- 
dicate the relative importance among 
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NUMBER OF HOUSEHOLDS EARNING 


" $4,000-$6,999 
91,247 
298,858 


985 
19,797,261 


Westchester 
New York 
Autauga 

U. S. 


$7 ,000-$9 999 


9 
97,446 


Over $10,000 
46,291 
73,543 


64 
3,597,067 


Over $4,000 
181,758 
470,551 


1,238 
30,191,774 


Total Ratio of Owner ——— 
Occupancy 


55 99,967 
02 


-50 619 
-60 18,115,064 


HIGH INCOME SUBURBAN HOMES 


9,411 


all counties of consumer demand. In 
the same way the industrial aggregate 
may be apportioned among all coun- 
ties by use of data available on IBM 
cards on the number of factory em- 
ployees in 1956. Finally, it has been 
found that the % of USA retail sales 
is so highly correlated with such types 
of commercial activity as wholesaling, 
finance, insurance, utilities warehous- 
ing, etc., that it can be safely used to 
distribute any commercial aggregate. 
The results may be illustrated by con- 
sideration below of estimates of fire 
insurance potentials for two counties 
in Massachusetts, obtained by use of 
the above three factors to distribute 
state-wide aggregates: 
Type of Premium (Th.$) 


Habitational. . . 
Mercantile 5 
Manufacturing. . 


Suffolk Worcester 


err 


Thus proper emphasis has been 
given to the greater relative impor- 
tance of manufacturing in Worcester 
as compared with Suffolk. 

In a detailed study of other insur- 
ance lines it was found that automo- 
bile insurance premiums were highly 
correlated with automotive sales and 
the urbanization ratio (particularly 
the latter), while all forms of group 
insurance (life, health, and accident) 
proved to be highly correlated to 
total employment. 

A manufacturer of a plastic surfac- 
ing material determined that sales 
fell into four well defined groups— 
new residential construction, furniture 
manufacture, interior decoration and 


home maintenance. The company’s 
national dollar value involved in new 
residential construction was distrib- 
uted among all counties in accordance 
with our county estimates of the an- 
nual increase in the number of oc- 
cupied dwelling units. Sales to furni- 
ture manufacturers were distributed 
by way of employment in furniture 
manufacturing (industrial card #2), 
sales for interior decorating purposes 
were distributed according to furni- 
ture-household-appliance sales and 
those for home maintenance according 
to the number of occupied dwelling 
units as of January 1. Thus for each 
county we had four independently 
derived dollar totals which when 
added represented the total potential 
for this company’s product in that 
county. 


Other Uses of Survey 
Data on Cards 


a. Classification By Size and Mar- 
ket. Many companies find it desirable 
to regroup cities into various classifi- 
cations not found in the Survey. The 
IBM cards facilitate the distribution 
of city cards into size groupings for 
population, families, retail sales, etc. 
Certain interesting market character- 
istics emerge from such analyses. Al- 
though per capita and per family in- 
come vary directly with city popula- 
tion size, the largest per capita food 
sales are found in cities with popula- 
tions of between 2,500 and 50,000; 
the highest general merchandise sales 
per capita in cities with populations 


of between 250,000 and 1,000,000; 
the highest per capita sales of home 
furnishings, radios and appliances in 
cities with populations of between 
100,000 and 250,000; the highest pe: 
capita automotive sales in cities with 
populations between 25,000 and 50,- 
000; and the highest per capita sales 
of drugs in cities with populations of 
between 100,000 and 500,000 


Another interesting application of 
this kind was made by The Farm 
Journal, which reapportioned the pop- 
ulation of small towns (under 10,000 
according to Congressional Districts 
in an analysis of voting trends. 


b. Curtis Market Areas. All 3,072 
county cards are annually distributed 
and subtotaled into the 501 market 
areas delineated by the Curtis Re- 
search Department. Other national 
breakdowns in use include the 613 
Hearst Areas and the National 
Wholesale Druggists Association 84 
areas. 


c. Television Areas. The major 
broadcasting networks all use Survey 
data on cards to work out market data 
subtotals for television areas. A com- 
monly used set of television coverage 
areas is that devised and kept up-to- 
date by Television Magazine. There 
are over 250 such television areas. 
IBM cards containing Survey data 
can be coded to include such TV 
coverage areas as well as county data 
on the number of television homes 
(as of Jan. 1, 1958), plus ratios of 
TV homes to total homes. 


Western Family 
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“Now I Know... 
where to check for 
new markets—in- 
dustrial or trade 


shows in allied 
fields.” 


You can know, too. See page 11 


d. Cireulation Analysis. Survey 
cards carrying data on households are 
used as a base to establish current 
circulation coverage ratios for all ma- 
jor magazines. Eleven cooperating ad- 
vertising agencies in Chicago recently 
broke down the circulation of 60 
reading magazines by counties and 
metropolitan areas, relating circula- 
tion figures to Survey data. A similar 
study was also made by them on 
newspaper circulation. Survey cards 
are also used as a base to establish 
number of radio and television homes, 
by county. 


e. Supermarket Sales by County. 


The research department of The 
American Weekly has used IBM Sur- 


vey data on food sales to segregate 
sales of supermarkets. Ratios of super- 
market sales to total food sales have 


been found to range from under 25 
percent in Cook County to over 75 
percent in Los Angeles. 


f. Growth Factors. Data on house- 
holds taken from successive Surveys 
have been found to be useful in es- 
tablishing growth trends, by county, 
in residential construction. 


g. Forecasts of Market Data. Sev- 
eral large companies use Survey data 
on cards to project trends for one-to- 
three-year periods, in an effort to 
avoid basing current quotas entirely 
on past experience. One large drug 
company for instance used our cards 
to forecast drug store sales by county 
for the period 1957-1961. 


h. Back Data. Many users desire 
back series in order to keep track of 


divergent regional trends. One diffi- 
culty in the use of past Surveys of 
Buying Power for such a purpose is 
that we do not publish past estimates 
for changes in level resulting from 
the publication of new and more 
accurate information available from 
the Census Bureau. Although on the 
whole valid indications of trend 
movement will emerge from compari- 
son of estimates in the 1958 Survey 
with past Surveys, there will be oc- 
casional discrepancies due to revision 
of levels. For those interested in long 
term trends by counties, Market 
Statistics, Inc., has developed sets of 
IBM cards containing comparable 
data on population and sales going 
back to 1939 covering all counties. 


i. Industrial Markets. Data on in- 
dustrial plants and employment are 
available on cards for all 3,072 coun- 
ties. The layout-form on page 49 indi- 
cates the twenty-six industrial classi- 
fications for which such data are 
available. 

The above can only suggest some 
of the many new developments made 
possible by the availability of Survey 
data on cards. The research staffs of 
SALES MANAGEMENT and Market Sta- 
tistics, Inc., will gladly offer, without 
charge, advice and consultation serv- 
ice on any marketing problem that 
may require such use of Survey data. 
Address communications to either 
SALES MANAGEMENT or to Market 
Statistics, Inc., 432 Fourth Ave., New 
York 16, N. Y., or telephone MUrray 
Hill 4-3559. 
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Gross cash farm income in 1957 
totaled $31 billion, representing little 
change from 1956, and serves to de- 
fine the magnitude of today’s farm 
market, in terms of both the gross 
income and farm expenditures. There 
are so many ways to define the mag- 
nitude of farm income that it would 
be useful to review them here. 

Our total is obtained by adding 
about $1 billion of government pay- 
ments to $30.0 billion of cash receipts 
from farm marketings. If you add 
$3.4 billion in non-money income 
($1.8 billion of imputed rental value 
of farm dwellings, $1.6 billion for 
food consumed on the farm) you get 
a maximum realized gross farm in- 
come of $34.4 billion. Farm produc- 
tion expenses amounted to $22.9 
billion in 1957, leaving $11.5 billion 
as farmers’ realized net income, to 
which we must add $.6 billion for 
the net change in farm inventories. 
This gives us $12.1 billion as farmers’ 
total net income. 

Spread over some 4.5 million op- 
erating farms today, this represents 
an average net income per farm of 
about $2,700. However, farm wages 
of laborers on farms came to $1.8 
billion so that the total farm income 
of the farm population came to $13.9 
_ billion. But an additional income of 
“$6.3 billion was earned from non- 
farm sources, so that income of the 
farm population came to $20.2 billion. 
Spread over a farm population of 
about 20.3 million persons, this comes 
to a per capita income of $993, as 
compared with $1,734, the per capita 
income of the total population. 

We present below estimates of 
1957 gross cash farm income by 
county, broken down into crops (and 
forestry products) and livestock and 
livestock products, along with the 
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number of farms, as ascertained in 
the 1954 Census of Agriculture. The 
degree of underenumeration of farms 
in this census is about equal to the 
decline in the number of farms since 
1954, so that this figure can be re- 
garded as roughly equivalent to the 
current number of farms in operation. 

The estimates of gross cash income 
by county presented here represent 
an improvement over estimates pre- 
viously published in the Survey of 
Buying Power, by virtue of the 
fact that estimates could be made 
independently by county for crops 
and for livestock,. by applying state 
estimates released by the Department 
of Agriculture for the full year to the 
county data published in the 1954 
Census of Agriculture. 

It will be noted that in some coun- 
ties farm income totals exceed total 
Net Effective Buying Income. In al- 
most all such cases, it will be found 
that farm expenses, i.e., deductions 
from gross income for wages, feed, 
fertilizer, depreciation, interest, etc., 
constitute a relatively high proportion 
of gross farm income, and that if all 
adjustments were to be made, net 
farm income would fall short of Net 
Effective Buying Income. The relation 
between net and gross farm income 
varies considerably according to types 
of farming. Thus in Southern states, 
the ratio of net to gross farm income 
would fall short of Effective Buying 
Income whereas in highly mechanized 
farming areas the relation between 
net and gross will fall below 50%. 
It was felt, however, that the gross 
farm income represented a_ better 
indicator of the importance of the 
farm market. The gross figure is cer- 
tainly most important in assaying the 
county’s potential for farm equipment, 
supplies and materials. 
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Notes On Totes 


A tote dish is one that tastes good and travels well. 
When modern, on-the-go, farm families get together, 
it’s often covered dishes down at the church or 
Grange—and the eating is the “greatest.” 


Farm women are the best cooks in the world, and 
farm folks really appreciate good food. To keep 
winning those family pats-on-the-back, Mrs. Farm 
Homemaker needs recipes and food ideas that save 
time, save trouble, yet leave room for her own per- 
sonal, creative touch. FARM JOURNAL’S food editors 
specialize in this. 


Starch Readership Ratings reveal that farm women 
also take an extraordinary interest in the food adver- 
tising pages of FARM JOURNAL. A study of more than 
300 food and grocery product advertisements appear- 
ing in FARM JOURNAL and one or more general 
weekly, women’s service or shelter magazines, dis- 
closes that FARM JOURNAL consistently delivers nearly 
twice as many “‘Read Most” women readers per dollar. 


In the farm news field FARM JOURNAL has no 
equal. But, it is more than just the leading farm news 
magazine. FARM JOURNAL is a family service maga- 
zine, the magazine farm families depend on. 


That is one of the reasons why advertisers invest 
nearly twice as many dollars in FARM JOURNAL as in 
any other farm magazine—more than the next 
two combined. 


FARM JOURNAL is one of the nine great magazines that average 
more than $1,000,000 in advertising revenue per issue: 


BETTER HOMES and GARDENS - FARM JOURNAL - GOOD HOUSEKEEPING 
LADIES’ HOME JOURNAL + LIFE * LOOK + McCALL’S 
READER'S DIGEST + SATURDAY EVENING POST 


FARM 


JOURNAL 


One of the nation’s truly great service magazines 
Read by most of the best farm families 


Graham Patterson Richard J. Babcock 


Publisher President 


Your ads sell harder in 


Choose the media 


Survey after survey shows farmers prefer their own State or 
Local Farm Paper by a wide margin. By any measure of pref- 
erence—readership, loyalty, acceptance, response—State and 
Local Farm Papers top all other farm media! 

This is a natural and understandable preference. Because 
of big differences in climate, crops, and customs, only a State 
or Local Farm Paper can give the bulk of its readers the de- 
tailed help they need to farm more successfully and live more 
happily. And this localized editing also adds punch to your 
advertising. You can vary your sales story state by state. . 
blanket all America by using 30 State and Local Farm Papers. 
You can talk price, list dealers—make your ads sell harder. 

No wonder, your advertising has stronger appeal and surer 
\ sell when it goes calling with this trusted farm friend—the 
' State and Local Farm Paper! 


Get all the facts and figures .. . find 
out how little it costs to use the media 
farmers prefer. Write State and Local 
Farm Paper Committee, Room 1600, 
28 East Jackson Bivd., Chicago 4, Ill. 
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Farmers are America’s 
BIGGEST CLASS MARKET 


in people...in assets...in income 


WISCONSIN 
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Demosthenes and Cicero were impor- 
tant broadcasters in their day, without 
benefit of microphones or network. A long 
time after, an English historian made a 
significant comment 

When listeners 
remarked that he made a dandy speech 
When Demosthenes spoke, he made the 
Athenians mad enough to fight Macedon. 

Cicero got a terrific audience rating. 


Cicero orated, his 


Demosthenes got action! 


What are advertisers buying these days? 


Isn't 


the real answer that old fashioned, 


non-socio-psychological word—Influence? 
\n advertising medium is an influence 
-or it isn’t a medium. How can you tell? 

In behalf of SuccessruL FARMING, a 
magazine with the modest circulation of 
1,300,000, consider 

You raise pigs, and regularly lose one out 
of six baby pigs in every litter. SuccEssFut! 
FarMInG tells you how to save that sixth 
pig. Would SF have influence with you? 

A farmer learns in SF about wide row 
corn planting, and grows corn in the same 
field every year instead of every other year. 
Does SF have influence with him? 

SF shows a woman a kitchen centers 
plan—efficient, work saving, beautiful— 
installed piecemeal, as her budget permits. 
Does SF have influence with her? 

Multiply these instances a few million 
times over fifty years, and you estimate 


SUCCESSFUL 


FARMING Influence... in 


Hot tip from hi 


——— we Oe 


atest 


the barns, fields, houses, and the bank 
accounts of a million or more US farms. 

SF helps the country’s best farmers 
make their jobs easier, prevent losses, 
increase production, earn more, and helps 
their families live better. So they read it, 
believe it, follow it, rely on it, refer to 
issues for years. 

They show SF editors farms, records, 
and bank books. They drive hundreds of 
miles to see an SF sponsored 
demonstration. They 
swarm into stores with 
SF promotions, and send 
sales skyrocketing. And they 
never forget favors received! ; 


> 


a 
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be — 
Is it any wonder that advertising in SF 
gets better reception, and better response? 
In addition to Influence, SuccessFUL 
FarMinc has an audience that’s blue chip 
—average cash income from farming above 
$10,000 for years; a $12 billion market, 
equivalent to another national suburbia! 
SuccessFUL Farminc also delivers 
pressure on an important segment of 
the national market where general media 
run light, balances national schedules. 
Call any SF office to learn the facts. 


Meredith of Des Moines . . . America’s 
biggest publisher of ideas for tode_'s living 
and tomorrow’s plans. 


Doing business with lady VPs 
Farmers’ wives know more 
about their husbands’ businesses, 


make a larger contribution to it, 


have more to say about family spending 


and business spending — 


than other wives. 


And Successful Farming subscribers’ wives 


have more to spend— 


average farm cash income above $10,000 


Successful Farming 


for several years. 


Because SF for fifty years 


has helped farm families live better, 


it has earned an influence 


that helps advertising sell better! 


Big market, big opportunity - 


details from any SF office 


Des Moines, New York, Chicago, Detroi 


Philadelphia, Cleveland, Atlanta, San Francisco, Los Angeles 


SALES MANAGEMENT 


Value of Farm Products Sold, by States and Counties 


Estimates, 1957, for gross cash income from crops, livestock and livestock products sold 


VALUE OF FARM VALUE OF FARM VALUE OF FARM 


TS SOLD 
STATE PRODUCTS SOLD STATE PRODUCTS SOLD STATE PRODUCTS 


and Live- and : Live- and ’ Live- | 
COUNTY stock | Total COUNTY Crops | stock | Total COUNTY Crops | stock | Total 
($000) | ($000) ($000) | ($000) ($000) | ($000) | ($000 


ALABAMA ARIZONA 


BR. . coceccsces 
Autauga. .. 4,121 “a 137| Ouachita... 
Baldwin... .. 


12,727 ae 7,074 y Perry..... 

Barbour. . 5,688 / 341 Phillips 
Bibb.... 1,217 SP ee 21) Pike. . 
Biount..... 8,867 6,192 . Poinsett 
Bullock... 919 Polk. 
Butler... .. 126,417 . Pope 
Calhoun... . 262 Prairie 
Chambers. . 253 Pulaski 
Cherokee 14,683 
86,689 ; g Randolph 
St. Francis 
1,023 . Saline. . 

513 poy Scott 
35,477 Searcy 
Sebastian. . 
Total Above Counties 280,001 , 569) Sevier 
Sharp 
Stone 
Union 


~~ ar 


eo 
ge 


2835 


n—— = 


_ _ ~~“ ot ot 
“ oc 
B28E SESE 


Chilton. . 
Choctaw... 
Clarke. 
Clay.... 
Cleburne 
Coffee... 
Colbert... .. 
Conecuh... 
Coosa..... 


Covington i ARKANSAS 


® S8es2kex88 28 


82883 £2 


— 


1,583 
1,234 

785 
1,075) 


~_—sot e oe ot ot t w O 


— 


Van Buren 1,948 
Washington / 21,060) 
White ; ,359| 3,554) 
Woodruff j ‘ 415 
Yell ‘ J 4,788 


Crenshaw... 
Cullman. 
Dale.... 
Dallas 

De Kalb 
Elmore... 
Escambia. 
Etowah. 
Fayette... 
Franklin. 


n= 


—~_— > 


Total Above Counti “ , 152,771) 


CALIFORNIA 
Alameda 
Alpine 
Amador 

Butte 
Calaveras 
Colusa 

Contra Costa 
Del Norte 
Eidorado ; ° 
Fresno : 235,813 


Geneva... ; Cleburne.......... 


Greene... . Cleveland.......... 
Hale.... 


Henry..... ‘ 
Houston... 
Jackson.... 
Jefferson. .. 


gag2888 BERRRRRESE 


nas woe nwt a 
a 
—s 
N 


EE: 


Lad 


Glenn 
Humboldt 


18,579) 
738 
104, 857) 
69) 
189,751 
64,519 
6,830 
467 

Los Angeles... 79,490 
Madera. . J 39,313 


Bi ececss 
Limestone. .. Faulkner. . 
Lowndes..... Franklin... 
Macon...... PE aaw<cceess 
Madison... . Garland... 
Marengo... . i a 
Marion... . SE e« si0ess 
Marshall. . { Hempstead........ 
Mobile... . Hot Spring... 


n= 
—_ ss << 


8882222 


BSSEIRSIES 


“nn 
= 
ty 
bs 


Monroa. . . ‘ a 
Independence...... 
ee 
Jackson....... ; 
Jefferson. ... 


Marin... . 1,019) 
Mariposa 431 
Mendocino....... ‘ 4,231 
Merced. . ( 49,718 
Modoc 6,663 
Mono 54 
Monterey é 70,720 
Napa... 
Nevada... 359 
Orange... . 4,593] 67,395) 


BIESEREES 


Randolph. . 
Russell... . 
Saint Clair... 
Shelby.... 
Sumter... . 1,856 


e | 879 | Placer... 1,583] 10,697) 
Talladega. . 675, , 


2,414) 2,206 
2,167} 1,000 
3,521) 2,576 
3,122] 1,279 
1,561 510 


Plumas...... 151 41 

Riverside 4,906) 75,246) 

Sacramento. 3,397] 35,765 

San Benito....... 880} 12,892 

San Bernardino 5,475} 43,017 

2,740; 1,658 , 753) Mississippi. ... San Diego. .... 6,478] 37,637 

1,785} 1,251 ‘ , Monroe. .... Saeed | San Francisco. . .. 40] 2,746 2,746 
| Montgomery... ... | San Joaquin... . 5,437] 105,326) 54,111) 158,445 

Total Above Counties 176,956) 203,356) 168,362) 381,106 | Nevada San Luis Obispo 1,848] 15,121| 17,283| 32,423 
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Value of Farm Products Sold, by States and Counties 


STATE 
and 
COUNTY 


CALIFORNIA— 
Cont'd 


San Mateo. 
Santa Barbara 
Santa Clara 
Santa Cruz 
Shasta... 
Sierra 
Siskiyou 
Solano 
Sonoma 
Stanislaus. . 


Sutter 
Tehama 
Trinity 
Tulare 
Tuluomne 
Ventura 
Yolo 

Yuba 


Total Above Counties 


COLORADO 
Adams 
Alamosa 
Arapahoe 
Archuleta 
Baca 

Bent 
Boulder 
Chaffee 
Cheyenne 
Clear Creek 


Conejos... 
Costilla 
Crowley 
Custer 
Delta 
Denver 
Dolores 
Douglas 
Eagle 
Elbert 


E! Paso 
Fremont 
Garfield 
Gilpin 
Grand 
Gunnison 
Hinsdale 
Huerfano 
Jackson 
Jefferson 


Kiowa 

Kit Carson 
Lake 

La Plata 
Larimer 
Las Animas 
Lincoln 
Logan 
Mesa 
Mineral 


Montezuma... . 
Montrose........ 


VALUE OF FARM 


Crops | stock | Total 
($000) | ($000) | ($000) 


| 


13,969 
67,660 
105 , 364 
26,352 
5,829 
710 
12,063 
36 ,008 
69,207 
124 , 286 


51,783 
16,703 
596 
215,243 
4,252 
99,322 
54,213 


265| 13,752 


. 765) 3112, 503 


Estimates, 1957, for gross cash income from crop 


s, livestock and livestock products sold 


STATE 
and 
COUNTY 


VALUE OF FARM 
PRODUCTS SOLD 


STATE 
and 
COUNTY 


VALUE OF FARM 
PRODUCTS SOLD 


Live- | 
stock Total 
(sooo) | ($000) 


Routt... .. 
Saguache 


San Miguel 
Sedgwick 
Summit 
Teller. 


Total Above Counties’ 


CONNECTICUT 


Total Above Counties 


DELAWARE 
Kent 

New Castle 
Sussex... 


Total Above Counties 


FLORIDA 


Bradford ita 
a 


Calhoun a 
Charlotte.......... 


Gadsden........... 


Gilchrist 
Glades 


1,013] 
2.783) 
457| 
401) 


6.367| 12,972 
81,231| 112,308 
6,128) 11,949 


173,035, 333.671) 507,070 


5,933, 10,932 
14,731) 47,860 
14,680) 15,801 

10, 287 


| 151,969 


10,153 20,490 
6,945, 12,027 
62,361) 79,001 


79,459) 111,518 


3,830| 9,025 
394, 1,888 
557) 738 
885| 1,776 

1,778| 7,457 

13,051, 23,001 
818) 1,688 

1,024) 2,088 
518} 1,096 

3,449 3,985 


740| 6,267 
1,509} 4,024 
10,462) 44,506 
1,369} 5,957 
359) 605 
10,481, 11,950 
1,838, 3,277 
553, 2,884 
93, 95 


2,895, 18,469 


Hernando 
Highlands. 
Hillsborough 
Holmes 


Madison........... 


is no « ean 


Okaloosa cones 
Okeechobee........ 
Orange. 

Oscesla 

Palm Beach 


Polk... 
Putnam.......... 
St. Johns 

St. Lucie 

Santa Rosa 


Total Above Counties 


GEORGIA 
are 
 tecasnve ds 


Ben Hill 
Berrien 


Bibb 
Bleckley 
Brantley 


Calhown.......... 
Camden 


SBR 28 


= 
~wow— = 


STITTIVOLE 


~_— 


SALES MANAGEMENT 


Value of Farm Products Sold, by States and Counties 


Estimates, 1957, for gross cash income from crops, livestock and livestock products sold 


STATE 
and 
COUNTY 


VALUE OF FARM 
PRODUCTS SOLD 


Live- 
stock 
($000) 


Crops 
($000) 


Total 
($000) 


GEORGIA—(Cont'd) 
Candler... .. 
Carroll...... ; 
Catoosa... . 
Charlton 
Chatham. 
Chattahoochee . 
Chattooga... 
Cherokee 
Clarke. 
Clay... 


Clayton..... 
Clinch... 
Cobb... 
Coffee... 
Colquitt. 
Columbia 
Coweta 
Crawford 
Crisp... ... 


Dade... 
Dawson 
Decatur... . 
De Kalb. . 
Dodge... . 
Dooly. . 
Dougherty 
Douglas 
Early.... 
Echols. ... 


Effingham 
Elbert. 
Emanuel 


_ 
uo 
Ww 
Ww 


—_ 


TTITLUT mith 


= 3 
No 


830| 3,189 


5,898 


STATE 
and 
COUNTY 


| eee 
See 


Madison....... 
Marion...... 
Meriwether. . . ; 
ee : 


Mitchell. 
Monroe. . 
Montgomery. . 
Morgan. .. 
Murray... 
Muscogee 
Newton 
Oconee..... 
Oglethorpe 
Paulding... 


Peach 
Pickens... 


Quitman... 
Rabun 
Randolph 


Richmond. . 
Rockdale. . . 
Schiey...... 
Screven.... 
Seminole... 
Spaulding. ... 


Taliaferro........ 
Tattnall....... F 
_ as 
ee 


Wilkinson... .. ; 
ae 


VALUE OF FARM 
PRODUCTS SOLD 


| Live- | 
stock | 


| 


Crops Total 


($000) | ($000) | $000) 


STATE 
and 
COUNTY 


625 
7,079 
8,416 
1,913 

256 
6,101 
4,734 
1,597 
5,103 
4,316 


8,877 


Total Above Counties 


165,5231 286 839) 300,578 604.606 


Bear Lake..... 
Benewah.... 
Bingham..... 

ee 
a 
Bonner 

Bonneville 


Boundary.......... 
Se 
a ; 
Canyon......... 
Caribou......... 
Sai ccv0~ se 
Sea 
Clearwater... 
Custer....... 
Gimere........ 


Franklin 
| 
_ Sa 
Gooding. .... 
idaho. 

Jefferson. . 
Jerome 
Kootenai........ 
a 
eee 
Lewis a3 
Lincoin........ 
Madison... . 


Washington........ 


VALUE OF FARM 
PRODUCTS SOLD 


Total Above Counties 


ILLINOIS 


192,316 


13,742 
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Value of Farm Products Sold, by States and Counties 


Estimates, 1957, for gross cash income from crops, livestock and livestock products sold 


VALUE OF FARM VALUE OF FARM VALUE OF FARM 


OLD 
STATE PRODUCTS SOLD STATE PRODUCTS SOLD STATE PRODUCTS 8 o 
and : Live- and ‘ | Live- | and " Live- 
COUNTY Crops | stock | Total COUNTY Crops | stock | Total COUNTY stock | Total 


($000) | ($000) | $000) | ($000) | ($000) ($000) | ($000) 


ILLINOIS — (Cont'd) Tazewell . 17,654, 10,785) 28,450 —— - 14,168; 21,688 
Douglas ° 16,779 3,544) : Union ‘ . 4,139 1,837 » one ° 5,605; 10,393 
Du Page : 8,120, 6,558) t Vermilion : 32,108} 10,198 lain kinnaeel 5,638) 17,033 
Edgar ° 18,810 7,382) . Wabash 3,826 1,933 ° deena = 8,848) 14,139 
Edwards ‘ Warren ; .949 23,050 é ee 1,058) 1,727 
Effingham ° ° . 5 Washington. 4,992 
Fayette * 311 ; 5 Wayne... 4,490 
Ford : gg? : White 
Franklin . 2,982 2,038 i Whiteside 
Fulton 2 11,415 16,974) s will 


Gallatin 4,158 1,942 ‘ Williamson. . 


—_—_- 


— 


12,003 
2,840 
4,358 

14,482 

12,151 

16,249 

13,331 

17,573 
9,110 

19,848 


' 
Greene x 6,231, 11,120 ” Winnebago , . 
Grundy : 12,749, 5,207) 17, Woodford... és ‘ ; : ’ Pulaski... bia 
Hamilton = 3,143) 2,138 ‘ ~ ——}- Putnam....... 
Hancock ; 12,384, 14,403 ’ Total Above Counties 995) 7 Randolph. ... 
Hardin 280 588 Ripley 
Henderson 5,753) 9,745 15, INDIANA Rush 
Henry 9,721, 37,674) 47, Adams... ' 
Iroquois i 38,276 13,111 ‘ Allen...... ,334) 22, St. Joseph......... 15,482 
Jackson 5 5.408 2,930 . Bartholomew . ; . i m 2,988 
Jasper é 5.498 4,796 ‘ Benton y ' 919) ’ Shelby. ... 15,161 
Blackford... . J J . Spencer. ... 8,686 
Jefferson : 4,336, 3,433) 7, bagged 2 ; , Starke....... 11,609 
Jersey ; 3,970 4,930 j ss | Steuben. . 9,070 
Jo Daviess v 1,227. 15,073 , Wenh ket » 5 Sullivan , 9,020 
Johnson y 1,209 1,355 2, ! . Switzerland........ 4,137 
Kane ’ 10,812, 30.574 , baaethe os : , ’ Tippecanoe 20,208 
Kankakee ™ 24,079| 7,579 . | Tipton 13,770 
Kendall ‘ 6,887, 12,414 enales . : 
Knox . 9,468 19,553 . Clinton. ..... e 752) a Union. ...... 
Lake e 3,881 8,106 F Crawford. ... , . ‘ Vanderburgh. 
La Salle j 33,164 23,604 ‘ Daviess... ... a : . Vermillion. . 
Dearborn. ... ‘ ‘ | Vige.. 
Lawrence j 4,650 1,821 ' Decatur. ... ° . > Wabash..... 
Lee a 19,905 19,395 \ DeKalb........... ’ . | A Warren 
Livingston A 35,443 15,218 q Delaware. ... - - Warrick 
Logan R 22,076 7,781 3 Dubois...... ge ‘ H 484) i Washingten. 
McDonough 10,908} 15,300 26, Elkhart... .. ; Wayne... 
McHenry 8,982) 19,962) 28, Wells... 
McLean r 38,956, 23,598 aa Ber 
Macon ; 18,608, 4,916, 23, a RET. : . ; White 
Macoupin : 9,430} 14,527, 23, Fountain... . .179| 6,456) 13, Whitley ms 
Madison J 8,034 9,100 z Franklin ome - 547) > — 
Fulton..... aa ? , 846) . Tota! Above Counties 
Marion . 4,340 3,059 - Gibson. . 
Marshall “ 5 A Grant 
Mason : ’ : ‘ Greene. ... 
Massac S J Hamilton. 
Menard 917) 5 , Hancock... 
Mercer | 
Monroe y . ’ t Harrison 4 - P .863) Appanoose..... 
Montgomery i . i Hendricks ' . . ° Audubon 
Morgan J ; ‘ Henry ‘ , 892) . ° Benton 
Moultrie B \ 3,013 a Howard : : y Black Hawk 
Huntington ‘ d ’ ‘ Boone... 
Ogle y 14,186 29,560 " Jackson A ’ , 064) ee 
Peoria p . 11,246) ‘ Jasper ,337) : | Buchanan ......... J Y 17,519 
Perry J J 5 ’ Jay ‘ 484) 
Piatt : ! ’ Jefferson i 079) Y Buena Vista........ 22,718 
Pike ; y 9,247, 17,604) y Jennings. ... A : 5 re : 16,905 
Pope 723 1,267 . | | — 11,836 
Pulaski 1,714 1,263 E Johnson - ° ’ A aan <os J 19,238 
Putnam 3,044 3,521, j Knox..... d » , 208, Shi aN a cnted 18,587 
Randolph ‘ 4,490 6,524 . Kosciusko ; ° ’ ° . om a ’ 30,429 
Richland ' 3,381 2,871 s Lagrange. . aii ° . Cerro Gordo....... 16,923 
ae odd , 706) R Cherokee — ° 28, 588; 
Rock Island ‘ 4,109 11,609) . eee : ‘ Chickasaw.......... 12,519 
St. Clair A 7,773 7,983) . ee ° F | ° EN obo wierd 5,761 
Saline J 4,653 1,751) Madison............ | 
Sangamon y 18,492) 15,417) Marion..... ; ’ ° 934) — ‘ J 17,586) 26,092 
Schuyler... é . 896) Marshall. . . : ; . a —eee 20,995) 21,907 
Scott ' , 227) e i r J 38,054) 41,881 
Shelby t ,967| 15, Martin. ...... , ee ; 25,242] 28,850 
Stark y 093) Miami... ee | | 18, pains coal 14,940] 22,015 
Stephenson 4,385| 24,828 29.217 | Monroe e P . R intine d , 5,708! 8,202 


“NN ee ot ot 


Se ee 
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The People’s Choice 
y a landslide in 


E UNIT STATE 


ELECTION RETURNS 


AMONG THE FARM PUBLICATIONS YOU HAVE 
LISTED, WHICH SINGLE ONE DO YOU AND YOUR 


FAMILY FIND MOST HELPFUL? 
(Coverage of 4726 farms) 

os _MALE a 

PREFERRED PUBLICATION NUMBER (2288) 
Midwest Farm Paper Unit 1120 48.9 1023 
Farm Journal 462 20 654 
Successful Farming 4l1 


f 


FEMALE 
NUMBER % (2438) 
(2D 
§ 26.8 
426 f 175 
Capper’s Farmer 100 5 98 f 


The outcome was never in doubt. But 
it’s always good to have the proof come 
from an independent and unbiased source. 
The market research division of McCann- 
Erickson, Inc. conducted the farm media 
study and compiled the results. As usual, 
Midwest Unit Farm Papers were “the 
people’s choice” by an overwhelming 
majority. 


Farm women voted their localized 
Unit farm papers ‘‘most helpful’’ by 
almost as strong a majority as their hus- 


bands. Naturally, they would—because 


ADDRESS: MIDWEST FARM PAPER UNIT. Sales offices at: 35 £ 
New York 17, New York 


OF AMERICA 


: McCann-Erickson survey shows 
helpmates agree with husbands in 
voting Midwest Unit Farm Papers 


“most helpful” publications 


they are active partners in the business 
and as intensely interested in timely, 
local news and practical new farming 
ideas as the men of the family. Unit 
farm papers deal exclusively with specific 
local farm and family subjects. 

The “‘people’s choice” in THE UNIT 
STATES OF AMERICA is the logical choice 
for you in selling the “richest 8 of the 
48” states. 

Buy the Unit—one medium coverage, 
one order, one plate at a substantial 
saving in rates. 


. 110 Sutter Street, San Francisco 


SPREE HEHE HEHEHE ESEHEEEE HEE EEE HE EES 


Wacker Drive, Chicago 1 
159 S. Vermont Avenue, Los Angeles 4. 


What farm magazines and 
farm papers do you and your 
family receive regularly? 


(Coverage of 


PUBLICATION NUMBER 4726 Forms) 


Midwest Farm 

Paper Unit 3905 82.6 
Farm Journal 3246 68.7 
Successful Farming 2927 61.9 
Capper’s Farmer 2128 45.0 


Seeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 


250 Park Avenue, 


ot MIDWEST UNIT 7 


riculturist Prasnit Fanwen 


See ewe 


ADVERTISE MOST WHERE FARMING !S BIG BUSINESS...AND GOOD LIVING 
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Value of Farm Products Sold, by States and Counties 


Estimates, 1957, for gross cash income from crops, livestock and livestock products sold 


VALUE OF FARM VALUE OF FARM VALUE OF FARM 

STATE _PROOUCTS SOLD - STATE PRODUCTS SOLD PRODUCTS SOLD 
and ’ | Live- | and 

COUNTY Crops | stock 


Live- Live- 
| Total COUNTY Crops | stock Total Crops | stock Total 
| ($000) | ($000) ($000) | ($000) | ($000) ($000) | ($000) | ($000) 


1OWA—(Cont’d) 


Winnebago........ 5,988) 10,926) 16,914 | Montgomery 2,670; 3,824) 6,494 
ERS ‘ 1,965) 7,879) 9,851 
Morton... . ; 1,832 736; 2,568 
Nemaha Secu : 3,441; 10,529) 13,973 
I cvctedswews 2,657| 4,782) 7,440 
| - | ; ; 4,460 4,424 8,884 
Dubuque F ‘ | 22,755) 23,851 | Total Above Counties 482,083] 1666, 109 2148 ,622 i sea 3,524 3,849 7,373 


Emmet 588, 8,661) 16,249 2,275, 7.722) 9,999 
Fayette . .206| 20,676 24,898 | KANSAS | 


Floyd : .659! 15,051| 21,713 | Allen... 1,665, 4,899] 6,567 | 4.347] 8,800 
Franklin ; : 21,233| 28,012 1,931] 4,892] 6,826 Le rst 1 $ 4,245) 8,981 
Fremont. 11,311) 16.736 2,443| 6,181] 8,628 “ae Rae 3,779} 10,692 
Greene 14,488| 24,239 2,486, 5,979] 8,465 ee yy 3,632} 7,113 
Grundy 18,546| 25,107 8,787, 3,581) 12,368 | Pottawatomie. ..... 8,110} 10.807 
Guthrie 12,427| 16,218 1,235] 6,043] 6,281 | Pratt............. . 2.300| 7,758 
Hamilton 21,631) 30,393 5,391, 11,137] 16,530 | Rawlins........... 3,028] 6.251 

3,010) 13,928) 16,940 | Reno............ 8,271, 19,335 
16,581) 24,431 10,552} 11,596 | Republic........... . 6,069] 11,366 


20,785) 26, Chautauqua 3,580) 4,282 | Rice........... 4,163} 10,280 
11,817| 


13,431) - Cherokee 
10,482! Cheyenne 
13,051) q Clark... 
19,823) ‘ Clay. . 
20,747) . Cloud. . 
15,446! 
22,503 


Decatur : ' 6,286] 7,904 | Winneshiek........ . 1,360| 13,744 
Delaware ; : 22,628) 24,394 | Woodbury........ R 7,116; 39,610 
Des Moines : , 9,859} 13,819 | Worth = 5,077} 11,488 


Dickinson . .291) 9,075) 14,367 | Wright..... bea : 9,903) 15,406 


—— 


nn 


Hancock 
Hardin 
Harrison 
Henry 
Howard 
Humboldt 
Ida 

lowa 
Jackson 
Jasper 


38 geeseexese 


2,233; 4,960 | Riley... ‘rae J . 8,136 
3,230} 5,678 | Rooks. 

5,663} 7,252 | Rush.... 

5,923) 9,668 | Russell 

4,064; 9,283 | Saline. 

7,129} 8,923 | Scott. 

5,220; 7,069 | Sedgwick 

9,175 eee 
4,652) 6,595 | Shawnee........ 
5,138 Sheridan. . 


i 
~_~_—_ ~_— = 
Sgeeees 

s 
3S ms 


Jefferson 
Johnson 
Jones 
Keokuk 
Kossuth 
Lee 

Linn 
Louisa 
Lucas 
Lyon 


8,561) 
23 ,087/ 
26,965) 
15,148) 18, Dickinson. . 
25,097) ‘ Doniphan pe 
8,875) A Douglas...... 
22,465) 
11,063) 
5,414 
20,557| Ellsworth... .. 
| | Finney. ..... 
Madison... ; ,635| 11,064) 13, Ford..... 
Mahaska : , 18,438 A Franklin. 
Marion x ’ 14,770 
Marshall a 5 21,486) \ Washington. 
Mills = J 935) 12,297 i a ana ‘ Wichita. . 
Mitchell 383) ee | 

Monona * ‘ A Grant. ... 
Monroe t | nA Gray 
Montgomery : , 667) Greeley. . nee 
Muscatine , 282) Greenwood. . . - Total Above Counties 
Hamilton... .. 


Harper...... 7 KENTUCKY 
a . 


SBxesE8888 8 


9,641 Sherman. . . 
6,220 Smith 

5, 267 
3,054 
4,177 
3,220 
3,262 
5,389 
4,700 Wabaunsee......... 
Wallace... .. 


~_——_ 


~_«—«—@Wwewon—n — 
-_ 


~_— 


O’Brien 
Osceola. . 
Page 

Palio Alto 
Plymouth 
Pocahontas 
Polk 
Pottawattamie 
Poweshiek 
Ringgold 


NESRE 


Haskell......... 


~~ t 


g 
Ss 


Sac 

Scott 

Shelby 

Sioux 

Story 

Tama 

Taylor 
vscvsenees 
Van Buren 
Wapello 


Warren..... 
Washington. . 
Wayne 
Webster. 
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This year IN IOWA 


the world’s biggest farmers will take in 
750 million dollars from hogs... 


There’s and the biggest slice of this will be 
a third parmer spent on products advertised in 
in the picture ; , 
Wallaces’ Farmer...will you be there? 


Father and son team of Harry and Dale 


telle, | d 1,000 — nM: . —— = 
A SE, SP, eee Iowa’s 750 million dollar-plus bankroll from hogs places it first in the 
hogs a year. They operate a solid, effi- 


: Nation. This is spendable income to the world’s biggest farmers— part 
cient unit—the kind you'd like to invest in = ayy 5 
mes en inst goes for raising more pork—part goes for better living—more is spent 
if they sold stock. ; : 2 i : : 

Rie ttiiidh duashater tn Bib plete’ te on products advertised in Wallaces’ than any other publication. 

Wallaces’ Former. The Newmans look to Iowa State College surveys tell us why. 
Wiciices' Voret tet aud tea tec Ge IOWA FARMERS PREFER WALLACES’ FARMER BY 4 TO 
information they must have to keep their 1! No other publication comes close. Invest your precious advertising 
business growing. Both in the editoriat dollars where the influence is. 
pages and in the ads, if it’s in Wallaces’, 


it has a head start with the Newmans. 
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STATE 
and 
COUNTY 


KENTUCKY 
(Cont'd) 

Christian 

Clark 

Clay 

Clinton 

Crittenden 

Cumberland 

Daviess 


Floyd 
Franklin 
Fulton 
Gallatin 
Garrard 


Grant 
Graves 
Grayson 
Green 
Greenup 
Hancock 
Hardin 
Harlan 
Harrison 
Hart 


No. 
of 
Farms 


PRODUCTS SOLD 


Live- | 
Crops stock Total 
($000 $000 $000) 
| 
7,309, 4,917, 12,341 
4,026, 4,050, 8,089 
1,628 306, 1,981 
1,375 758 2,148 
483, 1,619, 2,117 
1,655, 1,605) 3,304 
7,911 3,379) 11,298 


1,059 994, 2,074 
1,283 186 «1,490 

973 492; 1,482 
8,273, 9,386 17,660 
4.737, 2,853) 7,608 

165 256 439 
3,177, 1,484 4,665 
3,936, 2,145 6,112 
1,244 592) 1,837 
4,314, 2,389 6,707 


3,295, 1,886 5,183 
4,218, 3,803, 8,034 
2,339 2,683, 5,044 
3,827, 2,579 6,456 
1,413) 598; 2,039 
1,912 813, 2,730 
2,879, 3,749 6,647 

71 125 208 
5,243, 2,635) 7,883 
5,027; 2,390) 7,430 


STATE 
and 
COUNTY 


Owsley 
Pendleton 
Perry... 
Pike. 
Powell. . 
Pulaski 


Robertson 
Rockcastle 
Rowar... 
Russell 
Scott 
Shelby 
Simpson 
Spencer 
Taylor 
Todd 


Trigg. . 
Trimbie 
Union 
Warren 
Washington 
Wayne.. 
Webster 
Whitley. . 
Wolfe. 
Woodford. 


VALUE OF FARM 


Crops 
($000) 


1,370) 
4,378) 
1,112 


Live- | 
stock 
($000) | 


2,484 
2,477| 


PRODUCTS SOLD 


Total 
($000 
4,217 
4,538 
6,158 
1,274 
5,155 
183 
487 


Value of Farm Products Sold, by States and Counties 


STATE 
and 
COUNTY 


en 
St. Tammany. . 


Terrebonne... 
Union 
Vermilion 


West Baton Rouge. 
West Carroll...... 
West Feliciana..... 
Winn.. 


— — | Total Above Counties | 111,127] 234,397| 91,176) 327,446 
Henderson 1,399} 4,229 3,804) 8,043 | Total Above Counties 
Henry 1,556] 4,698 2,593) 7,295 
Hickman 983} 1,457 3,039) 4,514 
Hopkins 1,516) 2,055, 1,595, 3,675 | LOUISIANA | | #:| | | Androscoggin....... 
Jackson 1,813] 1,696 447; 2,198 | Acadia.......... 17,267| 1,502) 18,773 | Aroostook 3,940] 98,471; 5,787| 105,377 
Jefterson 1,742] 2,619| 4,558) 7,181 | Allen.............. 3,340) 914, 4,257 | Cumberland 1,749} 3,277| 8,225) 11,998 
Jessamine 1,187] 3,923) 2,562) 6,486 | Ascension........... 2,000) 703) 2,704 | Franklin........... 968) 593} 2,502) 3,786 
Jehnson 1,528 468 279 757 | Assumption........ — 184) 5,289 | Hancock... 1,262) 1,242) 2,609| 4,320 
607} 2, 7,289, 2,031; 9,333 | Kennebec. 2,132 1,444) 13,330) 15,243 
Knott 1,842 114 105 236 | Beauregard. . 638 1,285 1,939 | Knox...... 806 971) 5,619 6,846 
Bienville 729| 1,153! 1,922 | Lincoln 975 342) 4,088) 4,580 
Knox 2,363 663 509, 1,203 | Bossier. . 3,825 1,702, 5,559 | Oxford 1,392] 1,744, 6,066) 7,794 
Larue 1,357} 1,822, 2,610, 4,449 | Caddo : 6,640 2,378; 9,035 | Penobscot 2,219} 4,937) 11,277) 17,132 o 
Laurel 3,008} 2,210) 929} 3,169 | Calcasieu 1, 7,385; 1,640} 9,043 | 
€: | Piscataquis 530} 1,259) 2,013) 3,707 
Lee 866 343 | 121 468 | Caldwell | 425, 1,824 | Sagadahoc.......... 
Lesile 1,062 154) 45 211 | Cameron... .. 1,823) 660 ; Somerset 1,878} 1,195 8,694) 10,666 
Letcher 1,574 97 92 201 | Catahoula 2,475 808, 3,296 | Waldo 1,553] 1,772) 16,342| 18,779 ¢ 
Lewts 1,657} 3,007; 1,275; 4,339 | Claiborne... 671; 1,242) 1,978 | Washington 1,120} 1,941) 1,510) 4,122 
Lincoin 2,241} 4,100} 2,872, 6,988 | Concordia 2,561} 1,035) 3,615 | York 1,477] 1,054) 7,363) 8,972 
Livingston 912 201| 1,858) 2,072 | De Soto 877| 3,200) 4,121 | —————_-——_}—___|—____|___ 
East Baton Rouge... . 224, 1,616; 1,848 | Total Above Counties} 23,368} 121,693) 103,306) 234,024 
Logan 2,524] 6,503 4,228| 10,744 | East Carroll 7,436 984) 8,470 
Lyon 695 709| 1,008/ 1,735 | East Felicana y 833; 1,757} 2,787 
McCracken 1,477 1,167 994) 2,165 | Evangeline ,226] 10,070) 942, 11,015 | MARYLAND 
McCreary 906 79} 286} + ~—s:362 Allegany 864] 617; 1,163; 1,800 
McLean 1,026] 2,789) 1,330) 4,121 | Franklin 4,171) 7,130, 2,068} 9,221 | Anne Arundel 1,187} 4,136 1,897) 6,043 
Madison 2,866] 6,388 4,043) 10,455 | Grant... 1,322 740) 726, 1.490 | Baltimore 2,331] 4,569) 9,102! 13,702 
Magoffin 1,718] 1,010 142) 1,158 | Iberia 1,002] 4,920) 1,408) 6,329 | Calvert 3 1,248} 3,299) 426| 3,756 
Marlon 1.653} 3.267) 3,070} 6,347 | Iberville 572] 2,969 889} 3,858 | Caroline.......... 1,396] 4,134) 8,916) 13,079 
Marst-all 1,653 871) 834| 1,726 | Jackson 1,058 176 765 975 | Carroll... 2,571] 3,630) 13,429) 17,096 
Martin 919 42\ 63| 111 | Jefferson 218 501; 1,007! 1,508 | Cecil... 1,185] 1,899) 6,381) 8,308 
Jeff Davis.... 1,207] 13,774 1,401) 15,187 | Charlies. . 1,440} 4,194) me 5,050 
Mason 1,448] 5,183, 2,693, 7,877 | Lafayette 2,928} 7,168) 2,072) 9,240 | Dorchester 1,027} 6,164) 2,422) 8,689 
Meade 1,003] 1,243] 1,902} 3,168 | Lafourche 736] 4,782 581| 5,363 | Frederick 2,792] 2,839) 21,417) 24,288 
Menifee 779 962 219| 1,203 | La Salle 775 89 312 405 
Mercer 1.823] 4,106) 3,142, 7,252 Garrett 1,438 503} 4,554} 5,168 
Metcalfe 2,024 3,409 1,311 4,753 | Lincoln. ......... 1,586 457 1,581) 2,128 | Harford. 1,548 1,304) 11,265) 12,630 
Monroe 1,945] 2,244) 1,665! 3,942 | Livingston........ 2,585 798} 1,155) 2,030 | Howard 881 at 6,167; 7,113 
Montgomery 1,295] 3,425] 1,635) 5,062 | Madison........... 1,418] 5,451) 1,564) 7,099 | Kent 711} 3,420) 5,060; 8,496 
Morgan 2.074] 2,746 379| 3,154 | Morehouse......... 2,610} 5,917| 1,207, 7,145 | Montgomery 1,455} 2,306] 10,039) 12,368 
Muhlenberg 1,413} 1,878} 1,595} 3.490 | Natchitoches........ 3,1 3,773] 2,575} 6,385 | Prince Georges 1,786] 5,812] 2,101) 7,950 
Nelson 1,647 2,761 4,065 6,847 | Orleans ae 186 200! 476 | Queen Annes 977] 3,300) 7,376) 10,737 
Nicholas 1.345] 3,252} 1,480} 4,740 | Ouachita.......... 1,500} 2,929} 1,342) 4,293 | St. Marys 1,443] 3,615; 1,329) 5,102 
om SM 


PRODUCTS SOLD 


Live- | 
Crops | stock | Total 
($000) ($000) | ($000) . 
En GNNeS ee . 
588 430| 1,018 
3,996] 1,667) 5,719 
6,552) 3,966, 10,597 
1,889, 1,155; 3,072 > ” 
6 360 1,386] 7,773 
191} 1,496) 1,767 
156) 117) 273 
461; 503 965 
518} 2,573) 3,128 
3,487) -234| 3,721 


7,546 
2,390) 452} 2,843 
660 1,814) 2.557 
17,527; 2,054) 19,581 
147} 1,210) 1,398 
1,328) 4,504) 5,862 


1,883 384) 2,268 
3,985 819} 4,822 
1,678} 1,323) 3,047 

473 638 


1958 
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SALES MANAGEMENT 


Value of Farm Products Sold, by States and Counties 


Estimates, 1957, for gross cash income from crops, livestock and livestock pr 


STATE 
and 
COUNTY 


MARYLAND— 
(Cont'd) 
Somerset... .. 
Talbot...... 
Washington 
Wicomico 
Worcester 


Total Above Counties 


MASSACHUSETTS 


Barnstable. . 
Berkshire 
Bristol 

Dukes 

Essex 
Franklin 
Hampden 
Hampshire 
Middlesex... 
Nantucket 


Nortotk 
Plymouth 
Suffolk 
Worcester... . 


Total Above Counties 


MICHIGAN 


Charlevoix 
Cheboygan 
Chippewa... 
Clare 
Clinton 
Crawlord 


Delta 
Dickinson 
Eaton 

Emmet 
Genesee 
Gladwin 
Gogebic 
Grand Traverse 
Gratiot... 
Hillsdale. . 


Houghton... 


Isabella. . 
Jackson. . 
Kalamazoo... . 
Kalkaska... 
Kent... 


VALUE OF FARM 
PRODUCTS SOLD 


Crops 
($000) 


79,839] 


2,093 
575) 
3,199) 
78) 
3,618! 
3,195) 
6,442) 
8,177) 
12,082) 
68 


2,000 

8,379) 
714 

4,243) 


54,863) 


540) 
124| 
9,373) 
1,218) 
1,103} 
1,271| 
48| 
2,927 
7,453] 
1,475| 


25,880) 
4,461) 
5,870 
3,825) 

454) 
588. 
767| 
285) 


Live- 
stock 
($000) | ( 


7,476, 10,311 
6,530) 
9.456 
14,056 
11,999] 
| 

163,340| 


1,321 
7,143) 


10,275 
248 
21,033 


103,163) 158,965 


1,180! 
792) 
14,589 
1,556 
1,746 
2,027 
831 
6,216 


STATE 
and 
COUNTY 


Livingston . 
Luce 
Mackinac... 
Macomb..... 


Manistee. . . 
Marquette. . 
Mason 
Mecosta. . 
Menominee 
Midland 
Missaukee 
Monroe 
Montcalm 


Montmorency . .. . 


Muskegon 
Newaygo. 
Oakland 
Oceana 
Ogemaw 
Ontonagon 
Osceola . 
Oscoda 
Otsego 
Ottawa 


Presque Isle 
Roscommon 
Saginaw 

St. Clair 

St. Joseph 
Sanilac 
Schoolcraft 
Shiawassee 
Tuscola 
Van Buren 


Washtenaw 
Wayne 
Wexford 


Total Above Counties 


MINNESOTA 
Aitkin 
Anoka 
Becker 
Beltrami 
Benton 

Big Stone 
Biue Earth 
Brown 
Carlton 
Carver 


Cass 
Chippewa 
Chisago 
Clay 
Clearwater 
Cook 
Cottonwood 
Crow Wing 
Dakota 
Dodge 


Douglas 
Faribault. . 
Fill more 
Freeborn 


138,922 


1,805) 
1,194 
2,613 
1,676 
1,395) 

983 
2,784 
1,976) 
1,630) 
1,875) 


1,487 
1,629 
1,618 


1,305) 

34 
1,959 
1,283 
1,839 
1,691 


2,283 
2,388 
2,779 
2,910) 


1,988) - 


VALUE OF FARM 


PRODUCTS SOLD 


1,455) 
39 

15,201) 
4,489) 
4,986) 
9,611) 
332) 
6,407) 
16,388) 


14,681 


6,100, 
6,252 
261) 


338,411 


12,180) 


Live- 
stock Total 
35| 
559 
9,931) 
941) 
14,167] 
6.686) 
148) 


17,852 
8,298 
1,136; 1,438 


372,770 715,557 


4,526 
5,102 
8,548 
2,941| 
5,958 
4,054 

14,294 

13,798 
3,856) 

14,178} 


4,853 
6,598 
11,288 
4,007 
6,394 
$,133 
31,116 
23,768 
4,191 
15,691 


3,914 


14,753 


12,133 
31,498 
25,518 
30,790 


21,780 
18,699) 


STATE 
and 
COUNTY 


Goodhue. 
Grant 
Hennepin. . 
Houston... 
Hubbard. . 
Isanti.... 


Itasca... . 
Jackson. . 
Kanabec.. 
Kandiyohi 
Kittson 
Koochiching 
Lac Qui Parle 
Lake 

Lake of Woods 
Le Sueur 


Lincoln 
Lyon 
McLeod. 
Mahnomam 
Marshall 
Martin. . 
Meeker 
Mille Lacs 
Morrison 
Mower 


Murray 
Nicollet 
Nobles 
Norman. . 
Olmstead 
Otter Tail 
Pennington 
Pine 
Pipestone 
Polk 


Pope 
Ramsey 
Red Lake 
Redwood 
Renville 
Rice 
Rock 
Roseau 
St. Louis 
Scott 


Sherburne 
Sibley 
Stearns 
Steele 
Stevens 
Swift 
Todd 
Traverse 
Wabasha 
Wadena 


Waseca 
Washington 
Watonwan 
Wilkin 

Winona 

Wright 

Yellow Medicine 


Total Above Counties 


MISSISSIPPI 
Adams 
Alcorn 


“as wewre an = 


165,225 


VALUE OF FARM 
PRODUCTS SOLD 


Crops 


12,082 


465 347 


Live- 
stock 
$000 


16,812! 
5,512 

10,077 

11,369) 
2,428 
4,644) 


2,089 
16,319 
4,591) 
15,129 
1,862 
1,038) 
7,640 
135 
901 
9,719 


8,571 
14,224 
14,806 

2,378 

4,634 
19,537 
13,388 

5,619 
10,253 
15,597 


15,446 
9,841 
16,288 
4,817 
15,776 
24,388 


23,632 


22,473 
17,261 
26,122 
13,606 
19,083 
29,499 


21, 


5601270, 


© SM, 1958. 
MAY 10, 


1958 


GYD Estimates, 1957, for 


Value of Farm Products Sold, by States and Counties 


gross cash income from crops, livestock and livestock products sold 


VALUE OF FARM VALUE OF FARM VALUE OF FARM 
STATE ; PRODUCTS SOLD — STATE PRODUCTS SOLD STATE PRODUCTS SOLD 
and No. | Live- | and No. | Live- and No. | Live- 
COUNTY of Crops | stock | Total COUNTY of Crops stock Total COUNTY of Crops | stock Total 
Farms | ($000) | ($000) | ($000) Farms | ($000) | ($000) | ($000) Farms | ($000) | ($000) | $000) 
MISSISSIPPI Tippah. . 2,590} 2,976) 1,698} 4,719 | Laciede........... 2,042 378. 4,916} 5,314 
Cont'd Lafayette.......... 2,449) 3,016| 13,260) 16,277 
Tishomingo....... 1,859} 1 467) 645| 2,169 | Lawrence.......... 2,782] 2,046) 7,143) 9,211 
Amite 2,737] 1,620} 3,092} 4,925 | Tunica 3,664] 12,056) 639) 12,712 | Lewis.............. 1,260} 3,601) 5,211) 8,820 
Attala 3,089} 2,300} 1,757; 4.177 | Union ee 3,044) 3,092) 2,173) 6,323 | Lincoin............ 1,714] 2,298) 7,490! 9,792 
Benton 1,537] 1,721) 608} 2,344 | Walthall...... 2,595} 2,599) 2,932) 5,562 | Linn... 1,702} 2,365| 7,866) 10,241 
Bolivar 6,739] 28,150} 1,859} 30,038 | Warren 1,316] 1,514) 1,590) 3,164 | Livingston.......... 1,487] 3,331) 5,388) 8,729 
Calhoun 2,672] 2,789} 1,476] 4,330 | Washington 4,348] 18,296) 2,165) 20,482 | McDonald..... 1,869 463) 5,258! 5,738 
Carrol! 2,066} 2,888} 1,290/ 4,217 | Wayne 1,913] 1,129) 909} 2,145 
Chickasaw 2,444) 2,522) 1,731] 4,266 | Webster.. 1,847] 1,513| 1,208) 2,802 | Macon........... 2,381 4,222! 6,194) 10,426 
Choctaw 1,590 703 790| 1,565 | Wilkinson. . 1,378 852 948) 1,922 | Madison 846 133} 1,254) 1,406 
Winston 2,672] 1,751; 1,215} 3,056 | Maries 1,316 457; 2,430 2,922 
Claiborne 1,204] 1,026! 1,376) 2,521 * Marion 1,368} 3,465) 5,323) 8,794 
Clarke 2,255 878} 1,198] 2,200 | Yalobusha 1,902] 2,135 959) 3,140 | Mercer 1,282] 1,142/ 4,009} 5,153 
Clay 1,944] 1,233} 2,065 3,338 | Yazoo..... 3,777, 8,931) 1,901) 10,871 | Miller............. 1888 606) 5,152) 5,770 
Coahoma 5,134] 19,129) 1,061| 20,191 — | Mississippi... . 1,435] 12,879] 1,711] 14,598 
Copiah 2,785] 1,831 2,195] 4,107 | Total Above Counties| 215,915] 314,390/ 160,714/ 480,213 | Moniteau.......... 1,491} 1,175; 4,739} 5,901 
Covington 2,172] 1,918 1,039} 3,009 | Monroe............ 1,867] 3,255} 7,040| 10,303 
De Soto 3,840] 7,887) 4,716) 12,620 Montgomery. ...... 1,542] 1,884) 5,116) 7,034 
Forrest 1,333 331; 2,128) 2,489 | MISSOURI 
Franklin 1,276 373| 1,137) 1,562 | Adair 1,721} 2,296} 4,790} 7,091 | Morgan........ , 1,369 798! 3,354) 4,163 
George 1,306 530} 1,089} 1,640 | Andrew 1,849] 1,704) 8,566] 10,275 | New Madrid...... 2,865} 28,898! 1,643) 30,553 
Atchison. .... 1,155} 4,715, 10,341) 15,056 | Newton 2,914] 1,539 5,559) 7,118 
Greene 1,124 244 620 939 | Audrain. . 2,032] 3,906) 9,460) 13,370 | Nodaway.......... 2,845} 3,239) 16,837) 20,089 
Grenada 1,394] 2,239 808} 3,083 | Barry eee 2,901} 1,248) 7,391) 8,662 | Oregon.......... 1,550) 136) 2,707| 2,874 
Hancock 711 87; 1,109) 1,218 | Barton............ 1,724] 3,170} 3,820) 6,995 | Osage 1,691 800} 5,570) 6,409 
Harrison 1,046 218} 1,108) 1,437 | Bates. -s+-| 2,357] 3,489) 8,126) 11,625 | Ozark............. 1,450) 94) 1,982} 2,143 
Hinds 4,627} 4,590} 3,393) 8,064 | Benton............ 1,628) 925) po 5,766 | Pemiscot 2,794) 30,828) 456| 31,288 
Hoimes 4,108} 7,130) 1,595) 8,777 | Bollinger..... 1,707 849} 2,378} 3,241 | Perry............. 1,692] 1,644) 5,228) 6,900 
Humphreys 2,614] 9,202 825, 10,039 | Boone.. 2,446] 2,030) . 7,230; 9,274 | Pettis 2,267} 3,055; 9,079) 12,140 
Issaquena 605} 2,621) 2,368} 5,002 
Itawamba 2,504] 1,795) 2,428, 4,275 | Buchanan..... 1,847] 3,655, 6,005, 9,664 | Phelps........... 1,647 264, 2,431) 2,720 
Jackson 1,216 115 928, 1,083 | Butler 2,802] 4,792} 1,459, 6,271 | Pike 1,645] 2,939) 7,771| 10,721 
Caldwell 1,431] 1,937) 6,035, 7,977 | Platte 1,434] 3,940 5,347| 9,293 
Jasper 2,735} 1,234) 1,956} 3,308 | Callaway 2,243] 1,908} 6,212} 8,148 | Polk.... 2,489) 963 7,988} 8,982 
Jefterson 1,787] 1,020 905! 2,049 | Camden 922 92} 2,086) 2,191 | Pulaski............ 1,010 77; 1,929) 2,016 
Jeff Davis 2,499 2,824 1,876, 4,824 | Cape Girardeau. . 2,313 2,312) 6,350) 8,718 | Putnam 1,417 1,339; 4,005) 5,348 
Jones 3,610} 1,794) 2,992) 4,920 | Carroll.......... 1,959} 5,602) 7,600) 13,213 | Ralls 1,314] 2,550) 4,573| 7,134 
Kemper 2,475] 1,221 958, 2,266 | Carter............. 431 38| 478) 524 | Randolph... 1,547} 1,901) 3,811] 5,732 
Lafayette 2,532] 2,919 1,072) 4,037 | Cass 2,414) 2,736) 8,165 10,906 | Ray........ 1,999] 3,444) 7,946) 11,395 
Lamar 1,570 1,004 1,961 3,036 | Cedar... 1,673 896 3,524) 4,428 | Reynolds.......... 862 68, 883) 977 
Lauderdale 2,557 801} 1,822) 2,730 
Lawrence 1,791} 1,463 797| 2,300 | Chariton... 2,211] 5,018) 8,188) 13,219 | Ripley.. 1,259) 542) 1,274) 1,847 
Leake 3,737] 3,039 2,903) 6,060 | Christian... 2,079 673} 5,278; 5,962 | St.Charles.......... 1,823] 3,494) 6,581| 10,087 
Clark... 1,244] 4,639) 3,515) 8,165 | St. Clair 1,712 1,595) 3,824) 5,426 
Lee 3,960} 4,678 2,959) 7,668 | Clay 1,329] 1,581) 10,182) 11,768 | St. Francois........ 1,185) 278| 2,138) 2,428 
Leflore 4,938] 14,982) 1,031) 16,042 | Clinton 1,203] 1,287) 11,718) 13,010 | St.Louis... 1,715] 5,688) 2,463) 8,158 
Lincoln 2,717} 1,140; 2,435) 3,670 | Cole 1,477] 1,096} 3,784) 4,893 | Ste. Genevieve 889 536, 2,726] 3,285 
Lowndes 2,317) 2,024 2,582} 4,674 | Cooper Paige 1,749] 2,542) 8,597| 11,150 | Saline 2,115] 4,126) 13,253) 17,395 
Madison 4,059) 5,427) 2,879) 8,381 | Crawford....... : 1,316 191; 2,468) 2,682 | Schuyler........... 903] 1,105) 2,773) 3,879 
Marion 2,667} 1,809 1,583) 3,442 | Dade Sadndises 1,706] 1,625 4,728 6,360 | Scotiand........... 1,172] 3,359) 3,760) 7,119 
Marshall 3,483} 5,862) 1,634) 7,514 | Dallas............ 1,847 271, 3,969} 4,263 | Scott......... 1,353] 9,550) 2,532) 12,101 
Monroe 3,775] 4,403) 2,534) 6,965 | 
Montgomery 1,642] 1,580 994) 2,615 | Daviess 1,889] 2,749) 6,523) 9,280 | Shannon..... 1,144 66} 1,312) 1,417 
Neshoba 3,569} 2,087) 2,250 4,476 | De Kalb........... 1,487] 1,209] 6,953} 8,166 | Shelby 1,466} 3,905) 5,462) 9,378 
Dent 2 1,423) 170; 1,900) 2,101 | Stoddard......... 3,344] 17,934) 3,747) 21,699 
Newton 2,870] 1,384, 3,329 4,846 | Douglas. . 2,087} 243, 4,244) 4,535 | Stone 1,478] = 301| 3,760) 4,077 
Noxubee 2,685} 2,310 3,110/ 5,514 | Dunklin.. 2,605} 21,176) 1,113) 22,296 | Sullivan 1,881) 1,721) 65,744) 7,472 
Oktibbeha 2,103 707; 3,729) 4,500 | Franklin.. 2,752] 1,288) 8,026) 9,350 | Taney. 1,064 39. 1,711} 1,763 
Panola 4,457| 7,371; 1,739} 9,131 | Gasconade 1,351 861| 3,140) 4,012 | Texas 2,847) 408} 5,127) 5,598 
Pearl River 1,767] 1,128| 2,528) 3,704 | Gentry 1,491 1,863) 6,144 8,013 | Vernon............. 2,580} 3,083 6,632) 8,723 
Perry 1,065 488 886! 1,399 | Greene 3,677} 1,661) 9,587 11,270 | Warren. 1,025} 1,203] 2,778) 4,029 
Pike 2,531) 1,200/ 3,034) 4,278 | Grundy 1,420} 2,108) 4,422 6,532 | Washington 1,097 123] 1,607 1,752 
Pontotoc 3,402} 3,518, 2,126) 5,688 
Prentiss 2,758} 3,175) 1,443) 4,657 | Harrison 2,227} 2,615; 7,966) 10,593 | Wayne.......... 1,088 267| 1,249) 1,538 
Quitman 3,864) 11,601 512} 12,130 | Henry 2,042] 2,518) 6,693, 9,219 | Webster 2,291 717; 5,541) 6,280 
Hickory... 1,012 307, 2,424) 2,747 | Worth = 1,132| 2,776] 3,908 
Rankin 2,896] 1,572) 4,666] 6,398 | Holt... 1,193} 4,233) 5,170} 9,407 | Wright........ 2,436 26) 4,409} 4,698 
Scott 2,872] 1,848) 13,224) 15,144 | Howard.... 1,297] 1,721; 6,074) 7,806 | ————————_— — 
Sharkey 1,431} 6,372 503 6,889 | Howell 2,613 281| 3,899] 4,231 | Total Above Counties | 201,614] 322,696) 581,990) 906,426 
Simpson 2,802} 2,232) 2,560} 4,859 | fron................ 752 56} 1,111) 1,180 
Smith 2,694] 1,793] 5,536) 7,467 | Jackson 2,291) 3,534) 6,837| 10,375 | MONTANA 
Stone 620 11 773 896 | Jasper 2,594) 3,586) 4,904) 8,507 | Beaverhead........ 340) 832) 12,190) 13,029 
Sunflower 6,681) 21,511 2,231; 23,750 | Jefferson 1,809 540| 2,985, 3,539 | BigHorn......... 815} 5,486) 10,318) 15,810 
Tallahatchie 4,521} 11,880! 1,167) 13,105 | Johnson 2,592} 2,537; 9,225) 11,774 | Blaine.......... 734) 5,417| 7,774) 13,191 
Tate 2,975] 5,349, 2,904 8,278 | Knox 1,198} 3,567) 4,602) 8,175 | Broadwater . 215] 1,198} 2,177| 3,378 
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Your Ad Manager values the authoritative way 


Capper’s Farmer informs and sel/s the rich farm 


market. 


We want to reacquaint you with... 


The New Look In 
Farm Magazines 


S FARME 


The selective Regional Farm Publication 
(steadily read since 1919) that is digested 
by well over 1,500,000 high-income 
professional farm families. 


Just 5 exclusive reasons why Capper’s Farmer 
is analyzed... FROM COVER TO COVER: 


@ New format—larger type, improved readability, greater readership. 


@ Continuous, business magazine editorial treatment—no front-to-back-of- 
book jumps. 


@ Dynamic, vigorous new cover attracts attention —‘“at the mailbox” and “in 
the living room.” 


@ Expanded editorial coverage—including such features as “Foresight,” 
“Decision,” “Capper Craft,’ ‘‘Medical Report,” “‘Tape-Recorded Inter- 
views,” “Grassroots Wire,” and “Country Cooking”—stretches your sales 


investment even further; because Capper’s Farmer appeals to every mem- 
ber of the family. 


@ Full flexibility —in mechanical, editorial and advertising makeup. 


Yes, Capper’s Farmer is a selective Regional Farm Magazine. It will be 
thoroughly read by trusting farm families throughout Mid-America — the 


15 rich agricultural states where gross farm income is predicted to reach 
new levels this year. 


Let us tell you how to transfer the faith over 1,500,000 successful farm 
families place in Capper’s Farmer to your own business. 


CAPPER’S FARMER 


Published by America’s 
Leading Agricultural 
Press — 


Also Editors and 
Publishers of — 


Kansas Farmer — 
Michigan Farmer 
Missouri Ruralist 
Ohio Farmer — 


Pennsylvania Farmer 


SALES OFFICES: 


New York—420 Lexington Ave 
Cleveland—1010 Rockwell Ave 


Chicago—333 North 
Michigan Ave 


Topeka—912 Kansas Ave 
Los Angeles—633 Shatto Place 


The Family Magazine for 
TODAY’S FARMING 
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VALUE OF FARM 


PRODUCTS SOLD 


Value of Farm Products Sold, by States and Counties 


Estimates, 1957, for gross cash income from crops, livestock and liv 


estock products s 


VALUE OF FARM 


old 


VALUE OF FARM 


STATE STATE __ PRODUCTS SOLD STATE PRODUCTS SOLD 
and No Live- and No. | Live- and No. Live- 
COUNTY of Crops stock Total COUNTY of Crops | stock Total COUNTY of Crops | stock Total 
Farms | ($000 $000) ($000 Farms | ($000) | ($000) | ($000) Farms | ($000) | ($000) | ($000) 
MONTANA Cedar 1,948] 3,393) 18,217) 21,610 | Stanton 1,150] 1,553) 16,098) 17,651 
Cont'd Chase 612} 3,885) 3,313) 6,998 | Thayer 1,369} 4,686) 5,227; 9,913 
Carbon 896 2,892| 6,021) 8,913 Cherry 812) au) 16,571; 16,885 | Thomas.......... 123 8} 1,609} 1,617 
Carter 432 623; 6,309} 6,935 | Cheyenne 953} 9,439) 2,359) 11,798 | Thurston... 914) 2,402) 7,687) 10,089 
Cascade 1,133] 9,494) 7,687, 17,181 | Clay 1,078] 6,876) 3,425] 10,301 Valley 1,038} 1,726) 6,826) 8,552 
Chouteau 1,064] 25,595 3,833) 29,430 | Colfax 1,313 2,484) 9,369; 11,853 | Washington 1,309 4,592 9,543) 14,135 
Custer 453] 1,472, 8,300, 9,774 | Cuming 1,801] 2,542) 38,067) 40,614 | Wayne 1,393] 2,248) 18,552) 20,800 
Daniels 609] 5,361| 1,513) 6,874 
Custer 2,625] 4.071; 16,360) 20,431 | Webster 1,013] 3,032) 3,116) 6,148 
Dawson 687} 3,451 3,594, 7,045 | Dakota 688} 1,895) 5,802) 7,698 | Wheeler 272 182) 3,248) 3,431 
Deer Lodge 117 480 737, 1,217 | Dawes 676} 2,189) 3,997) 6,186 | York 1,563 7,221) 7,444) 14,665 
Fallon 384) 1,859, 2,412) 4,271 | Dawson 1,759} 10,125) 32,562) 42,688 j————| 3 
Fergus 1,070 9,433 8,297| 17,746 | Deuel 41 3,846 2,306) 6,152 | Total Above Counties} 100,846) 326,188) 700,011|1026,248 
Flathead 1,434] 2,876) 3,237; 6,494 | Dixon 1,321) 2,140) 11,554) 13,694 
Gallatin 1,041 5,818 10,356 16,184 Dodge 1,641 6,114) 16,737, 22,856 | NEVADA | 
Garfield 367 969 5,836) 6,805 | Douglas 1,432 3,264) 23,628, 26,892 | Churchill 619) 1,166 pero 6,031 
Glacier 385} 2,495, 3,719 6,214 | Dundy 527} 1,659) 3,187, 4,846 | Clark 210 378} 1,248) 1,626 
Golden Valley 197 473 1,817; 2,290 | Fillmore 1,377 6,369 6,549, 12,918 Douglas 124 257 2,439) 2,762 
Granite 181 181 2,338 2,547 } Elko 278) 160 9,597) 9,757 
Franklin 908} 3,211 3,391 6,602 | Esmeralda 22 40) 40 
Hill 899] 18,647 2,518, 21,165 | Frontier 873 2,859 3,700 6,559 | Eureka 36 7} 1,050) 1,057 
Jefferson 274 296; 2,209 2,507 | Furnas 1,003} 4,284) 5,136, 9,420 | Humboldt 113 122} 2,823) 2,945 
Judith Basin 489} 3,870 5,151; 9,021 | Gage 2,274] 7,200) 10,982) 18,184 | Lander 33 14) 1,183) 1,197 
Lake 1,490} 2,414 6,065, 8,511 | Garden 528) 2,925) 4,192; 7,117 | Lincoln 134 22! 773) 795 
Lewis & Clark 382 1,178 5,244 6.449 | Garfield 371 250 2,496 2,746 | Lyon 327 1,487 3,039 4,526 
Liberty 337) 10,135 1,154, 11,289 Gosper 559) 2,548 3,260 5,808 
Lincoln 387 91 722 972 | Grant 70 23 3,419 3,442 | Mineral 53 56 128 184 
McCone 610 4,222 2,77 6,996 | Greeley 800 713 5,961 6,677 | Nye 134 851 959 1,810 
Madison 509 896 7,448 8,344 | Hall 1,386 6,145 11,525) 17,670 | Ormsby 33 3 158) 161 
Meagher 155 287 3,932 4,221 Pershing 117 1,713 1,808 3,521 
Hamilton 1,343 7,613 7,004 14,617 | Storey N 36 145 181 
Mineral 85 60 162 223 | Harlan 764 4,055) 2,728 6,783 | Washoe 465 591 3,228 3,823 
Missoula 642 1,033; 2,193) 3,269 | Hayes 436 1,623; 2,339 3,962 | White Pine 148 49 2,211 2,260 
Musselshell 259 664 2,898 3,573 | Hitchcock 683 1 978) 2,810 4,788 | - - - a 
Park 550 1,367 5,125 6,541 Holt 1,873 1,828, 11,983 13,813 | Total Above Counties 2,857 6,912 35,694 42,676 
Petroleum 142 459 2,180 2,639 | Hooker 78 4 1,166 1,170 
Phillips 711 4,486 6,331, 10,817 Howard 1,201 1,406 6,352 7,758 | NEW HAMPSHIRE 
Pondera 696] 10,964) 2,253 13,217 Jefferson 1,357 3,742 5,533 9,276 | Belknap 575) 376, 2,121 2,572 
Powder River 424 1,239 5,688 6,932 Johnson 1,042 2,667 3,958 6,626 | Carroll 467 130; 1,545) 1,924 
Powell 222 586 4,492 5,101 Kearney 958 5,954 4,693, 10,647 | Cheshire 817 297; 4,418) 4,865 
Prairie 258 1,161 2,007 3,168 | Coos 670) 604 2,974 3,865 
Keith 594 3,785 4,807 8,592 | Grafton 1,393 669 5.473) 6,440 
Ravalli 1,396 2,123 7,180 9,395 Keya Paha 377 265 2,850 3,115 | Hi.lsborough 1,831 2,410 9,878 12,556 
Richland 1,004 4,904, 6,787 11,691 | Kimball 463) 1,415 1,484 2,899 | Merrimack 1,542 764 ~=«6 671 7,739 
Roos »velt 860 6,298 2,448 8,746 Knox 2,074 2,585 15,293 17,878 | Rockingham 1,678 1,758 9,914) 11,832 
Rosebud 481 1,771 8.443, 10,216 | Lancaster 2,351) 7,416) 8,833) 16,250 | Strafford 660) 946, 2,914, 3,981 
Sanders 591 394 1,946 2,435 | Lincoln 1,596 3,972; 10,797; 14,769 | Sullivan 778 241, 2,637] 3,011 
Sheridan 965) 6,061 1,966 8,027 Logan 211 299 2,186 2,485 5 one 
Sitver Bow 142 57 789 846 | Loup 224 195, 1,986) 2,181 Total Above Counties} 10,411 8,195} 48,545, 58,785 
Stillwater 643] 2,562) 4,406 6,970 | McPherson 166 38| 1,699) 1,737 | | 
Sweet Grass 366 344 4,536 4,900 | Madison 1,731 2,600 11,582) 14,183 | NEW JERSEY 
Teton 952} 10,272 4,937, 15,209 | Atlantic 9,654) 18,344 
Merrick 1,130 3,867 9,550 13,418 | Bergen 2,437| 9,919 
Toole 446 7,845, 2,146 9,991 Morri:! 854) 4,290 5,231) 9,521 | Burlington 12,393) 28,850 
Treasure 150} 1,139} 1,573 2,712 | Nance 890) 1,908) 4,566, 6,474 | Camden 3,652) 7,361 
Valley 1,098 6.990 5,075 12,065 | Nemaha 1,178} 3,490) 5,717; 9,209 | Cape May 1,628 2,700 
Wheatland 201 417 3.818 4,235 | Nuckolls 1,172] 4,446 5,958 10,404 | Cumberland 15,982} 34,122 
Wibaux 290 1,405 1,565 2,970 | Otoe 1,833} 6,005 7,759; 13,768 | Essex 1,173) 2,276 
Yellowstone 1,401 7,089 13,292, 20,382 | Pawnee 1,024] 2,078; 3,962) 6,043 | Gloucester 9,917) 23,789 
Perkins 685} 5,733, 2,760, 8,493 | Hudson 4,212 4,672 
Total Above Counties 33,061} 210,131 249,918) 461,073 Phelps 998 6,385 5,600! 11,985 | Hunterdon 19,783 22,749 
Pierce 1,491} 2,420; 9,970, 12,391 
NEBRASKA | 
Adams 1,271} 6,791 3,009, 9,800 | Platte 1,892} 3,609) 12,976| 16,586 | Mercer 828] 6,845, 5,193) 12,050 
Antelope 1,758} 3,442; 10,965) 14,407 | Polk 1,242] 4,683) 5,838 10,521 | Middiesex 1,070 8,484| 8,907} 17,392 
Arthur 107 32, 2,109 2,141 | Redwillow 828} 3,533) 3,762) 7,295 | Monmouth 2,486] 13,466) 22,511| 35,982 
Banner 254) 2,097| 1,715 3,812 | Richardson 1,562} 4,665 9,956) 14,627 | Morris 1,023} 4,123) 5,513) 9,659 
Blaine 178 17, 2,325) 2,342 | Rock 397 275, 3,459) 3,734 | Ocean 1,214] 1,329! 17,883) 19,233 
Boone 1,531} 2,246 10,177, 12,423 | Saline.. 1,644) 5,047) 5,706 10,755 | Passaic 314) 1,713, 1,261) 2,981 
Box Butte 707} 6,317| 3,384 9,701 | Sarpy 801) 2,031) 11,704) 13,735 | Salem 1,478 yoo 9,918) 18,364 
Boyd 703} 1,556 3,678 5,234 | Saunders 2,203] 8,248) 7,769) 16,018 | Somerset 1035] 2,013) 7,692) 9,710 
Brown 518 761 3,590 4,352 | Scotts Bluff 1,741] 13,321) 16,135, 29,456 | Sussex 1,021 657; 14,998 15,666 
Buffalo 2,000 7,298 9,002 16,300 | Seward 1,674 6,516 7,366 13,882 | Union 208) 3,980) 410 4,390 
| 
Burt 1,321} 4,696 14,413) 19,109 | Sheridan 1,018] 3,534, 8,949) 12,485 | Warren 1,120} 2,703] 11,616) 14,344 
Butler 1,685 6,589 5,969 12,558 | Sherman 1,021 1,127 4,376 5,503 - —_ 
Cass 1,597 4,365 7.814) 12,179 Sioux 525) 1,117 5,294 6,412 | Total Above Counties} 22,686] 127,634 186,733 314.5&3 
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Value of Farm Products Sold, by States and Counties 


957, for gross c 


Estimates, 1 


STATE 
and 
COUNTY 


NEW MEXICO 
Bernalillo 
Catron. . 
Chaves 
Colfax... . 
Curry. 

De Baca. . 
Dona Ana 


Guadalupe 


Harding. . 
Hidalgo... . 
Lea 
Lincoin.... 
Los Alamos. . 
Luna...... 
McKinley... . 
Mora 

Otero 

Quay 


Rio Arriba 
Roosevelt 
Sandoval 
San Juan 
San Miguel 
Santa Fe. . 
Sierra 
Socorro... 
Taos 
Torrance. . 


Union 
Valencia 


Total Above Counties 


NEW YORK 
Albany 
Allegany 
Bronx 
Broome 
Cattaraugus 
Cayuga 
Chautauqua 
Chemung... 
Chenango 
Clinton 


Columbia. . . 
Cortiand.... 
Detaware. .. 


Franklin... . 
Fulton 
Genesee. 
Greene 


Hamilton... . 
Herkimer... 
Jefferson 
Kings 

Lewis. ... ‘ 
Livingston. . . 


Montgomery. . 
Nassau.... 


VALUE OF FARM 


Crops 
($000) | 


2,445, 


88,313 


881) 
933| 
495 
162, 
7,119 
2,504) 
14,875 
821 
9.662 


stock 
($000) 


2,140 
5,410 
4,726 


1,576) 
1,438) 
2,607) 
2,106) 
5,069 


| 
2,134 
7,518 
754 
2,259 
3,536 
1,391 
1,503 
2,423) 
959) 
3,128 


8,384 
3,557 


114,577 


2.026 d 
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STATE 
and 
COUNTY 


New York..... 
Niagara 
Oneida 
Onondaga 
Ontario 
Orange 
Orieans 
Oswego 
Otsego 
Putnam 


Queens 
Rensselaer 
Richmond 
Rockland 

St. Lawrence 
Saratoga 
Schenectady 
Schoharie 
Schuyler 
Seneca. . 


Steuben. . 
Suffolk 
Sullivan. . 
Tioga 
Tompkins 
Ulster 
Warren 
Washington 
Wayne 
Westchester 


Wyoming 
Yates 


Total Above Counties 


NORTH CAROLINA 
Alamance 
Alexander 
Alleghany 
Anson. 
Ashe. . 
Avery 
Beaufort. . 
Bertie 
Bladen 
Brunswick 


Buncombe. . 
Burke 
Cabarrus 
Caldwell! 
Camden. . 
Carteret. . 
Caswell 
Catawba 
Chatham 
Cherokee 


Cleveland 
Columbus 
Craven 
Cumberla: 
Currituck... 
Dare 
Davidson. 
Davie 


Duplin. .... 
Durham 


ash income from crops, livestock 


VALUE OF FARM 

PRODUCTS SOLD 

tive | 
stock 
($000) 


Crops Total 


4,199 
3,893 


245,744, 612,536 864,363 


STATE 
and 
COUNTY 


Edgecombe 
Forsyth 
Franklin 
Gaston 
Gates 
Graham 
Granville 
Greene 


Guilford 
Halifax 
Harnett 
Haywood 
Henderson 
Hertford 
Hoke 
Hyde 
Iredell 
Jackson 


Johnston 
Jones 

Lee 

Lenoir 

Lincoln 
McDowell 
Macon 
Madison 
Martin 
Mecklenburg. . 


Mitchell 
Montgomery 
Moore 

Nash 

New Hanover 
Northampton 
Onslow... .. 
Orange 
Pamlico... .. 
Pasquotank 


Pender 
Perquimans 
Person 

Pitt 

Polk 
Randolph 
Richmond 
Robeson 
Rockingham 
Rowan 


Rutherford... 
Sampson 
Scotland... .. 
Stanly 
Stokes 
Surry 

Swain 
Transylvania 
Tyrrell 
Union 


Vance 
Wake 
Warren 
Washington. 
Watauga 
Wayne. . 
Wilkes. 
Wilson. . 
Yadkin 
Yancey 


Total Above Counties 


Hn Wee NHN Wet ww 


and livestock products sold 


VALUE OF FARM 
PRODUCTS SOLD 


Live- 
stock Total 


($000) 


630.695 180.404 


Estimates, 1957 


Value of Farm Products Sold, by States and Counties 


, for gross cash income from crops, livestock and livestock products sold 


VALUE OF FARM VALUE OF FARM VALUE OF FARM 
STATE PRODUCTS SOLD STATE PRODUCTS SOLD STATE PRODUCTS SOLD 
and No. Live- and No. Live- and No. Live- 
COUNTY of Crops | stock Total COUNTY of Crops | stock Total COUNTY of Crops | stock Total 
Farms | ($000) | ($000) | ($000) Farms | ($000) | ($000) | ($000) Farms | ($000) | ($000) | ($000) 
NORTH DAKOTA | Clermont.......... 2,487 3181 3,738| 6,948 | Washington........ 2,576} 1,600) 3,996) 5,624 
Adams 555] 2,688) 1,988] 4,676 | Clinton............ 1,594] 3,576) 13,494) 17,077 | Wayne............ 3,080} 5,741) 17,928) 23,703 
Barnes 1,798] 13,536) 5,730 19,266 | Columbiana........ 2,893] 3,894] 6,504) 10,416 | Williams és 1,959] 5,711) 8,032) 13,759 
Benson 1,331} 6,455} 3,146) 9,601 | Coshocton......... 1,781] 2,250} 4,827) 7,128 | Wood............. 2,766} 18,853) 9,281) 28,138 
Billings 359 753| 1,313 2,066 | Crawford........... 1,746] 5,391} 8,096) 13,502 | Wyandot........... 1,537} 7,604) 6,737) 14,355 
Bottineau. 1,677 14,374) 3,012} 17,389 | Cuyahoga....... 1,145} 8,845) 992) 9,845 
Bowman 537] 2,413) 1,938) 4,351 | Darke : 3,885] 12,170| 14,408) 26,586 | Total Above Counties| 177,074) 432,360 588 , 8791022, 990 
Burke 892] 7,217; 1,317) 8,534 | Defiance........ 1,776] 7,762) 4,786 12,575 } 
Burleigh 1,026] 4,612) 4,459) 9,082 | } 
Cass 2,324) 27,663} 9,901) 37,564 | Delaware.. 2,045} 4,915) 8, 669) 13,595 | OKLAHOMA 
Cavalier 1,794] 8,518} 2,555) 11,073 | Erie 1,151} 5,448} 2,943) 8,402 | Adair.............. 1,590 451) 2,028) 2,491 
| Fairfield 2,514] 4,719) 10,435) 15,159 | Alfalfa 1,406] 5,841) 5,100) 10,942 
Dickey 1,171] 5,112| 4,423) 9,535 | Fayette : 1,373] 4,934) 11,602) 16,537 | Atoka............. 1,489 319} 1,989] 2,320 
Divide 907| 7,961) 1,083} 9,044 | Franklin......... 2,051) 7,264) 7,967, 15,231 | Beaver...... 1,275] 2,852) 5,483) 8,335 
Dunn 1,059] 2,912) 3,825) 6,737 | Fulton.......... 2,354] 8,524) 16,255) 24,792 | Beckham 1,572} 4,412) 1,999 6,411 
Eddy 556} 2,295 2,059) 4,354 | Gallia 2,212] 1,580} 3,179) 4,780 | Blaine 1,620] 4,311) 3,966) 8,278 
Emmons 1,259] 6,828) 4,182 11,015 | Geauga 1,682} 1,289} 65,182) 6,524 | Bryan...... 2,117] 2,196, 3,220) 5,421 
Foster 612] 4,377; 2,014) 6,391 | Greene 1,784] 4,046) 11,937) 15,994 | Caddo............ 2,888] 7,633) 6,318 12,955 
Golden Valley 424 3,255 1,222, 4,477 | Guernsey. 2,032 685, 3,264) 3,972 | Canadian 1,848 6,089) 7,026) 13,116 
Grand Forks 1,886] 24.372) 4,858) 29,230 | | Carter. 1,544] 284 «2,491! 2,778 
Grant 1,018] 3,907; 3,997) 7,904 | Hamilton...... 1,481) 5,445) 2,572) 8,019 
Griggs 805} 5,258) 2,219 7,477 | Hancock... 2,338] 10,633) 9,591) 20,235 | Cherokee....... 1,798 131, 1,770} 1,910 
Hardin 1,883} 8,242, 8,165 16,416 | Choctaw 1,617 423| 1,561 1,996 
Hettinger 887} 5,454 2,171| 7,625 | Harrison......... 977 348| 1,876 2,286 | Cimarron 559} 1,881) 2,683) 4,564 
Kidder 871] 3,002) 3,359| 6,361 | Henry.......... 2,072} 13,283, 7,378, 20,666 | Cleveland 1,214 701} 2,472) 3,175 
La Moure 1,365} 7,208) 4,629) 11,837 | Highland..... 2,555} 3,957) 10,729, 14,720 | Coal.... apa 793 224, +#+1,912) 2,139 
Logan 827] 4,103! 2,686| 6,789 | Hocking.......... 1,089 766, 1,451| 2,230 | Comanche. . 1,477] 1,763) 4,386) 6,150 
McHenry 1,596] 7,222) 4,421) 11,643 | Holmes...... 2,104) 1,728} 10,747) 12,522 | Cotton.... 1,041 3,056) 1,816, 4,872 
Mcintosh 982} 4,451; 2,963) 7,414 | Huron 2,018} 8,086) 5,905) 14,012 | Craig..... 1,602 943} 5,337, 6,282 
McKenzie 1,203} 6,369 5,048) 11,419 | Jackson 1,427 965 2,052) 3,044 | Creek.... 1,559 237; 1,738) 1,977 
MeLean 1,859] 11,055; 3,873) 14,930 Custer... 1,619 4,937) 4,659, 9,596 
Mercer 852] 2,784) 3,103) 5,887 | Jefferson... 1,273 771; 1,850) 2,629 | 
Morton 1,453] 4,747) 5,789) 10,536 | Knox 2,100} 2,858 8,903) 11,795 | Delaware... 1,974 456, 3.674) 4,136 
Lake 1,225} 4,882) 1,111, 5,999 | Dewey..... 1,193] 2,018) 3,322) 5,342 
Mountrail 1,279] 6,751, 1,843) 8,594 | Lawrence 1,883] 1,001; 1,621) 2,640 } Ellis.... 970] 1,787; 3,490 5,278 
Nelson 1,104] 5,917) 2,769, 8,686 | Licking 3,144] 4,915) 10,850! 15,805 | Garfield. . 2,241] 9,896} 4,040 13,936 
Oliver 555} 2,066 2,237| 4,303 | Logan............ 2,056} 5,309 8,034, 13,354 | Garvin.. 1,860] 2,448} 3,022 5,470 
Pembina 1,519] 22,.451| 2,329) 24,780 | Lorain 2,644] 7,743 6,969 14,732 | Grady.. 2,493] 3,953) 6,538, 10,492 
Plerce 957] 4,071; 2,157) 6,228 | Lucas 1,824] 10,989 2,909. 13,903 | Grant... 1,792] 9,888) 4,055) 13,943 
Ramsey 1,269] 5,750| 2,535) 8,285 | Madison 1,249] 7,045 11,361) 18,408 | Greer... 1,026} 3,079) 1,235) 4,314 
Ransom 1,140] 3,479 4,181) 7,662 | Mahoning. . 1,946] 3,381) 5,260 8,654 | Harmon 878] 4,528 874, 5,402 
Renville 833] 9,250 1,267) 10,517 Harper. 694] 1,786 4,376! 6,162 
Richland 2,325] 15,979} 7,294) 23,275 | Marion 1,417} 6,401) 8,157) 13,562 
Rolette 1,001} 3,333) 1,756) 5,094 | Medina 2,353} 2,464) 8,852) 11,341 | Haskell 1,271 572; 1,563, 2,136 
Meigs 1,757 836 3,866) 4,721 | Hughes.. 1,555 819] 2,052) 2,880 
Sargent 1,168] 4,875| 4,377] 9,252 | Mercer 2,389} 7,747| 11,785) 19,547 | Jackson 1,572} 8,406) 2,288 10,694 
Sheridan 865] 3,384) 2,128) 5,512 | Miami 2,253} 8,813 7,303) 16,120 | Jefferson 909} 1,049) 3,099) 4,148 
Sioux 319} 1,364) 1,791) 3,157 | Monroe.. 1,709 422) 3,519} 3,975 | Johnston 871 425) 2,520; 2,953 
Slope 447| 1,985) 1,615) 3,600 | Montgomery 2,583} 6,764) 7,072) 13,842 | Kay.. 2,045] 8,395) 4,573) 12,968 
Stark 1,169} 4,225 3,748 7,973 | Morgan.. 1,469 641) 2,815) 3,488 | Kingfisher 1,658} 6,666) 6,237) 11,904 
Steele 862] 8,322; 1,938) 10,260 | Morrow 2,085) 3,587, 6,100, 9,705 | Klowa.. 1,642} 7,616 3,027; 10,643 
Stutsman 2,042] 12,243} 6,402) 18,645 | Muskingum........ 2,584] 1,879) 6,859) 8,760 | Latimer......... 965 42, 1,050 1,095 
Towner 884] 4,77 1,647, 6,422 } Le Flore 2,541 752, 2,756| 3,525 
Traill 1,326] 15,818} 3,591) 19,409 | Noble 1,457 275| 2,482) 2,768 
Walsh 2,084] 25,910| 2,537; 28,447 | Ottawa 1,392} 6,070! 2,133) 8,205 | Lincoln... 2,257 472) 3,767, 4,242 
Paulding 1,357] 9,719) 2,135) 11,854 | Logan.. 1,666} 2,873 3,255) 6,129 
Ward 1,983] 15,363) 4,221 19,584 | Perry 1,388} 1,017) 2,911) 3,935 | Love... 882 782; 1,904, 2,688 
Wells 1,391] 7,488) 3,611) 11,099 | Pickaway 1,582] 7,272) 11,792) 19,064 | McClain 1,404) 1,503) 3,298) 4 801 
Williams 1,536] 10,299) 2,665) 12,964 | Pike... 1,308] 1,386 1,650! 3,097 | McCurtain. 2,799 996, 2,071, 3,097 
. _ Portage 2,667) 2,773} 6,170, 8,971 | Meintosh. 1,565} 1,117, 1,859) 2,979 
Total Above Counties} 61,943] 405,999) 171,922) 577,955 | Preble 2,216} 4,880) 11,161; 16,052 | Ma‘or 1,593 3,894) 2.914, 6,811 
Putnam 2,379} 10,121) 10,265| 20,394 | Marshall 563 495) 1,818) 2,313 
Richland 2,394 4,041) 5,792} _9,878 | Mayes 1,836 510; 4,016) 4,529 
OHIO Murray...... 572 223} 2,697, 2,920 
Adams 2,304) 3,719) 4,064) 7,818 | Ross 2,176] 4,914) 7,198) 12,202 
Allen 2,097] 6,839) 6,983) 13,831 | Sandusky.. 1,953} 8,825 6,933) 15.766 | Muskogee 2,387] 1,668} 3,291) 4,960 
Ashland 2,048} 2,804) 7,136} 9,959 | Scioto 1,321] 2,081} 2,483) 4,591 | Noble. ceceeee-f 1,322] 3,664) 2,947) 6,611 
Ashtabula 3,376) 3,470) 8,499) 12,050 | Seneca..... 2,288} 9,590) 8,346| 17,950 | Nowata............ 1,080) 670) 2. 822! 3,494 
Athens 1,734 773} 2,815; 3,609 | Shelby.... 1,926] 6,658) 8,325] 14,994 | Okfuskee...........] 1,297 600, 1,431) 2,035 
Auglaize 1,963} 6,081} 9,400) 15,490 | Stark 3,214] 4,521) 9,796) 14,326 | Oklahoma......... 2,411) 1,717; 8,111) 9,830 
Belmont 1,997 936) 3,997; 4,973 | Summit 2,119] 5,503} 2,608) 8,119 | Okmulgee.......... 1,720 628} 2,473) 3,101 
Brown 2,828} 4,730, 5,052} 9,794 | Trumbull...........] 2,932] 2,112) 6,341) 8,511 Osage 1,703} 1,208) 11,535) 12,746 
Butler 2,331] 3,838) 10,292) 14,132 | Tuscarawas 2,350} 2,392} 6,810) 9,272 | Ottawa 1,301) 1,176] 2,922) 4,101 
Carroll 1,557 758| 3,395} 4,172 | Union. 1,775 5,364) 9,160) 14,533 | Pawnee.......... 1,296 620} 3,423) 4,043 
Vanwert 1,800} 11,554) 4,258 15,817 | Payne......... 1,748 722; 3,848) 4,571 
Champaign 1,866) 5,577; 10,337; 15,920 | Vinton.............. 984 388) 989 1,408 | Pittsburg. ... 2,071 563) 3,240) 3,805 
Clark 1,723 5,932) 9.831 15,768 | Warren 1,962} 4,564 7,426 11,995 | Pontotoc 1,608 280| 3,649) 3,932 
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take the STRAIGHT LINE 


STRAIGHT-LINE Advertising means “local- 
izing” your ads to better appeal to the in- 
terests of the farm reader. You get more 
ACTION — more “hard sell” in your farm 
advertising. For example, our field reports 
can help you determine which product or 
feature is currently of greatest local interest. 
STRAIGHT-LINE Advertising also means 
the use of local photos and testimonials... 
local prices and terms...local coupon re- 
turns ... local dealer and distributor names. 
Any or all of these services are available 
without extra mechanical cost because of 
our gravure printing. For more complete 
information, SEND FOR THIS 16-PAGE 
BOOKLET. WRITE 1010 ROCKWELL AVE- 
NUE, CLEVELAND 14, OHIO. 


to solid, year-round farm customers 


in Ohio, Michigan, Pennsylvania 


Ohio, Michigan, Pennsylvania — all 

rank in the “top third” among the 48 

states in farm income. They represent 

a continuing high level of buying power 

— your top layer of farm sales poten- 

tial. With rich industrial markets near 

by, farmers are able to diversify — to 

go heavily into dairying, poultry rais- 

ing or fruit production, as well as cash 

grain crops. These farmers sell a wide 

, ; range of crops and _ livestock... and 

Preferred media they sell every month of the year. In 

addition, these farmers earn an extra 

, j . one-third in cash income by holding 

Because The Ohio Farmer, Michigan : x: me gee thousands of off-the-farm jobs — avail- 

Farmer and Pennsylvania Farmer con-  ) able as a result of nearby industry. In- 

centrate on local agriculture, farmers come is BIG and steady, year ‘round. 
in each state look first and longest at 
their own state farm paper. For infor- 
mation about new farm practices, for 
example, The Ohio Farmer is preferred 
nearly 2 to 1 over the next farm mag- 
azine (Ohio Agricultural Experiment 
Station Survey, 1957). Your advertis- 
ing, too, can double its selling effect 
with the local STRAIGHT-LINE touch. 


THE OHIO FARMER 
STRAIGHT-LINE Advertising is available in a: MICHIGAN FARMER 
PENNSYLVANIA FARMER 


MAY 10, 1958 77 


Value of Farm Products Sold, by States and Counties 


Estimates, 1957, for gross cash income from crops, livestock and livestock products sold 


VALUE OF FARM VALUE OF FARM VALUE OF FARM 
STATE PRODUCTS SOLD : STATE PRODUCTS SOLD STATE PRODUCTS =D 
and No. | Live- | and No. Live- | and No. | Live- 
COUNTY of Crops stock Total COUNTY of Crops stock Total COUNTY of Crops | stock Total 
Farms | ($000) | ($000) $000) Farms }| ($000) | ($000) | ($000 Farms | ($000) ($000) | ($000) 
OKLAHOMA | Cameron 92) 3 m1 115 | Allendale 687 2,886) 501 3,435 
(Cont'd) Carbon 570} 880, 1,508} 2,389 | Anderson 5,043} 5,377] 3,935 9,414 
Pottawatomie 2,163 928; 3,772 4,705 | Centre 1,350 2,602! 7,290) 9,922 | Bamberg 1,239 2,519) 1,458) 3,991 
Pushmataha 1,223 130| 1,159 1,311 Chester 3,383 18,087| 23,976' 42,142 | Barnwell 1,353 3,027) 631; 3,678 
Roger Mills 1,158 2,179; 3,048 5,229 | Clarion 1,663 1,090) 4,414) 5,517 | Beaufort.. 1,201 3,421 1,063) 4,551 
Rogers 1,929 590 4,839 5,432 | Clearfield 2,017 753) 2,507; 3,318 | Berkeley 2,965 1,747! 884; 2,690 
Seminole 1,614 239; 1,824, 2,064 | Clinton 565) 841| 1,778! 2,637 | Calhoun 1,403} 4,165! 1,287) 5,541 
Sequoyah 1,774 663 1,204 1,868 | Columbia 1,785} 4,003) 7,127) 11,158 | Charleston 1,841 3,771 748 4,548 
Stephens 1,772 793} 3,299 4,093 | Crawford 3,590] 1,847) 11,852) 13,937 } 
Texas 1,156) 5,271) 4,614) 9,885 Cherokee 2,357] 2,406 1,542; 4,107 
Cumberland 2,325; 4,634 11,043) 15,695 | Chester 2,036] 1,690) 1,518) 3,376 
Tillman 1,415 8,832 2,126 10,958 | Dauphin 1,695; 2,057| 8,966) 11,040 | Chesterfield . 3,240] 6,178 1,602} 7,939 
Tulsa 1,807 999 7,230 8,229 | Delaware 493) 3,845 1,413; 5,268 | Clarendon. . 3,813) 10,181, 1,074 11,318 
Wagoner 1,478 1,471 2,701 4,177 | Elk 504 132 902} 1,049 | Colleton 2,751 3,009} 1,364 4,635 
Washington 757 304 2,395 2,700 | Erie 3,318} 9,109 8,885, 18,226 | Darlington 3,987 12,095! 881; 13,088 
Washita 2,447 9,735 3,384, 13,119 | Fayette 2,546) 1,020, 3,411} 4,465 | Dillon 3,001 12,419 718, 13,185 
Woods 1,323 3,528 5,248; 8,777 | Forest 173 48 323, 393 | Dorchester... .. 1,908] 2,545) 1,499) 4,113 
Woodward 1,104 1,299! 4,421) 5,722 | Franklin 2,556) 9,244 15,937, 25,214 | Edgefield 1,688} 3,625) 863) 4,560 
Fulton 1,124] 803) 3,224) 4,112 | Fairfield 1,441 799) 1,088} 2,177 
Total Above Counties | 118,979] 186,613 258,301, 445,136 | Greene 2,091 328, 3,509) 3,861 } 
| Florence 6,891) 19,963) 1,033) 21,147 
OREGON Huntingdon 1,554 1,288, 5,084 6,506 | Georgetown 1,593 2,152) 561; 2,772 
Baker 998 2,867 7,546 10,534 Indiana 2,691 3,375 6,515. 9,976 | Greenville. . 4,520 3, 163) 2,346) 5,610 
Benton 1,153} 3,307; 2,971 6,998 | Jefferson 1,491 959, 3,539, 4,539 | Greenwood. . 1,540 703, 1,238 2,141 
Clackamas 5,607 9,964) 12,235 23,433 Juniata 1,205 1,468 5,701 7,233 | Hampton 1,501 2,805) 1,081| 4.004 
Clatsop 697 205 2,046 2,424 | Lackawanna 1,054) 1,020 4,903 5,940 | Horry 6,918] 24,568 1,322) 26, , 967 
Columbia 1,773 1,762 3,376 5,628 | Lancaster 7,951) 28,086 75,451) 103,594 Jasper 971 617 679 1,538 
Coos 1,408 593 4,930 6,631 | Lawrence 1,609} 1,864 5,537 7,415 | Kershaw 2,233} 4,020) 565) 4,726 
Crook 393} 2,557| 3,935 6,617 | Lebanon 1,762} 3,246) 12,988) 16,303 | Lancaster 2,119 1,632| 1,182) 2,984 
Curry 390 863 1,187 2,587 | Lehigh 1,671 9,161 6,498 15,664 | Laurens 2,752] 3,465) 2,237; 5,902 
Deschutes 1,067} 1,787) 3,030) 4,878 | Luzerne 1,990] 4,275) 4,893) 9,202 
Douglas 2,155 1,17 5,411 8,198 bee... 2,339 8,294) 595, 8,936 
Lycoming 2,095} 2,909) 6,657/ 9,647 | Lexington 2,526] 2,763) 1,969) 4,835 
Gilliam 212 8,208; 1,386 9,615 | McKean 796 324, 2,069 2,455 | McCormick 821 492) 219) 753 
Grant 403 166 3,649 4,123 | Mercer 3,271 1,963; 9,760' 11,820 | Marion 2,820} 8,827 635) 9,510 
Harney 322 601 5,279 5,964 | Mifflin 1,068} 1,048 6,354 7,427 | Marlboro 2,207] 10,029 600) 10,974 
Hood River 1,002] 14,252 909 15,201 | Monroe 687} 1,185) 1,955, 3,149 | Newberry 2,223] 1,445) 2,589) 4,213 
Jackson 2,647] 6,898) 6,531, 14,102 | Montgomery 2,505] 6,816 12,690! 19,534 | Oconee 2,799} 1,588; 1,299) 2,980 
Jefferson 590 9,474 2,384) 11,859 Montour 553) 995 1,940) 2,940 | Orangeburg 5,237} 11,415) 5,326) 16,993 
Josephine 1,443 1,133 3,491 5,076 | Northampton 1,858] 5,544) 8,190) 13,748 | Pickens 2,601 1,403) 1,120) 2,615 
Klamath 1,297] 11,828 10,594) 23,813 | Northumberland 1,855] 3,186} 7,820 11,036 | Richland 2,043} 2,281) 2,203 4,542 
Lake 426] 1,190 4,704) 6,259 | Perry.. 1,612} 1,532) 6,850) 8,416 
Lane 4,042 8,314 8,151; 18,214 | Saluda 1,964 2,579} 2,507 5,238 
Philadelphia 76} 1,045) 121} 1,166 | Spartanburg 5,547] 11,310; 3,155) 14,601 
Lincoln 677 147 1,443, 3,455 | Pike 335) 245) 2,784) 3,042 | Sumter. 3,441 9,914 1,987, 11,995 
Linn 3,196} 15,745 8,348) 24,883 | Potter 999 1,958} 3,645} 5,722 | Union 1,328 919 683, 1,715 
Malheur 2,446] 18,338, 16,216) 34,576 | Schuylkill 1,802} 3,445) 7,437) 10,902 | Williamsburg sn 16,391) 1,102) 17,605 
Marion 4,543] 23,080' 10,958 35,110 | Snyder 1,344 1,973} 4,902) 6,899 | York 3,109} 3,183 3;696 7,058 
Morrow 463} 9,428) 2,897; 12,419 | Somerset 2,861) 2,973) 10,861) 14,240 | ——— — | ~—_- — 
Multnomah 1,680) 9,115) 4,114) 13,368 | Sullivan 462 239) 1,772; 2,045 | Total Above Counties} 124,203] 243,733) 68,131) 317,191 
Polk 1,605} 10,265) 3,771) 14,458 | Susquehanna 2,144 406; 13,935) 14,469 
Sherman 265] 10,882| | 11,740 | Tioga 1,926 647) 10,757, 11,531 
Tillamook 857 52 7,325 7,577 | Union 924 1,631; 3,972) 5,621 | SOUTH DAKOTA 
Umatilla 1,885) 26 , 867 8,268) 35,453 | Aurora 817 1,361 5,253 6,614 
Venango 1,416 835) 2,834) 3,733 | Beadle... 1,518 3,024 7,916 10,940 
Union 986 6,119! 3,907) 10,317 | Warren............ 1,241 554) 4,176) 4,877 | Bennett... 386 2,031) 2,558| 4,589 
Wallowa 686) 2,435) 5,238) 7,953 | Washington......... 3,423] 1,615) 10,239) 11,879 | Bon Homme... 1,368} 2,897 7,288) 10, 186 
Wasco 805 8, 907| 2,846! 11,853 | Wayne aad 2,061 335) 12,564; 13,057 | Brookings... 1,841 3,013 10,997! 14,010 
Washington 3,676} 12,411; 8,697) 21,644 | Westmoreland...... 3,905 2,919) 10,217) 13,159 | Brown 1,846 8,785! 9,932) 18,717 
Wheeler 173 610) 1,992} 2,751 | Wyoming........... 1,118 465 5,866) 6,365 | Brule....... 711 1,319 4,916) 6,235 
Yamhill 2,473) 10,861 8,598) 20,130 | York 5,549] 11,381) 23 659! 35,083 | Buffalo..... 154 185) 2,632) 2,817 
— —, -— — , —-—— J —— -— — —_——_| ——_—— | Butte... 651 1,169) 7,070) 8,239 
Tota |Above Counties] 54,441] 252,408 189,221, 459,841 | Total Above Counties] 128,876] 224,066) 551 528) 779,576 | Campbell 636) 1,483| 2,625) 4,108 
PENNSYLVANIA RHODE ISLAND | Charles Mix ’ ] 
Adams 2,376 9,959) 11,963) 21,965 | Bristol............. 100 105 1,001) 5 ff See 1,298} 3,703) 4,704) 8,407 
Allegheny 1,897 4,404 4,075 3 2 ee ae 319 517 1,349} 1,870 | Clay 1,153] 3,374) 10,032) 13,406 
Armstrong ta 1,225) 4,603, 5,862 | Newport... 444] 1,781 2, 558| 4,339 | Codington 1,078} 3,049) 4,298) 7,348 
Beaver 1, 266 1,068) 3,316) 4,406 | Providence..... 819} 1,466) 4,889 6,367 | Corson.. 777) 2,714) 4,556 7,282 
Bedford 2,570 1,940! 9,149) 11,212 | Washington. 322 2,348) 2,418; 4,770 | Custer............. 380 54) 2,406; 2,472 
Berks 4,130] 9,925] 23,267) 33,249 | —_—_—_—— — --—_|—— — - | Davison 892] 2,033! 4,370| 6,403 
Blair 1,350} 1,969) 4,857, 6,840 | TotalAboveCounties}| 2,004) 6,217) 12,215) 18,452 | Day 1,600 3,273) 5,626, 8,899 
Bradford 3,237 822| 18, 189| 19, 205 Deuel 1,208 2,164) 4,754 6,918 
Bucks 2,730] 10,654) 16,430) 27,098 Dewey 494 1,185) 3,125) 4,310 
Butler 3,048] 5,669) 9,408) 15,204 | SOUTH CAROLINA | | 
| Abbeville.......... 1,774 1,433) 766 2,324 | Douglas........... 883) 2, 346) 4,604) 6,950 
Cambria 1,542 2,184) 2,960; 6,230 | Aiken............. 2,657, 4,519 2,526' 7,167 | Edmunds........... 978) 2,414 3,474) 5, 888 
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Value of Farm Products Sold, by States and Counties 


Estimates, 1957, for gross cash income from crops, livestock and livestock products sold 


STATE 
and 
COUNTY 


SOUTH DAKOTA— 
(Cont'd) 

Fall River 

Faulk 

Grant 

Gregory 

Haakon 

Hamlin 

Hand 

Hanson 


Harding 
Hughes 
Hutchinson 
Hyde 
Jackson. . 
Jerauld 
Jones 
Kingsbury 
Lake 
Lawrence 


Lincoln 
Lyman 
McCook 
McPherson 
Marshall 
Meade 
Mellette 
Miner 
Minnehaha 
Moody 


Pennington. . .. 
Perkins. . 
Potter... 
Roberts... . 
Sanborn 
Shannon .. 
Spink. 

Stanley 
Sully... 

Todd 


Tripp 

Turner 

Union 
Walworth 
Washabaugh... 
Yankton 
Ziebach 


Total Above Counties 


TENNESSEE 
Anderson... . 
Bedford 

Benton , 
ee 
Blount 

Bradley 
Campbell. 
Cannon...... 
Carroll... 
Carter. . 


Cheatham... . 
Chester.... 
Claiborne 

Clay. vee 
eee 
Coffee... .. 
Crockett 
Cumberland 
Davidson. . 


g823 


es 
& 
= 


5 888 


w 
is} 
I 


822382 


1,089 
2,451 
1,698 
2,607 
1,549) 
2,374 


VALUE OF FARM 

PRODUCTS SOLD 

: Live- | 
Crops | stock Total 
($000) | ($000) | ($000 


aa 
372,541 


~aaqsawwaiaso@ = 
naa = 
=Z3 


S222 285 


1,493 
2,451 
2,617) 
868 
2,326) 
1,218) 
7,209 
520) 
1,515) 


ne 


STATE 
and 
COUNTY 


Decatur. . 
De Kalb.. 
Dickson. . 
Dyer 
Fayette... 
Fentress 
Franklin. . 
Gibson 
Giles 
Grainger 
Greene 


Grundy 
Hamblen 
Hamilton 
Hancock 
Hardeman 
Hardin 
Hawkins 
Haywood 
Henderson 
Henry 


Hickman 
Houston. . 
Humphreys 
Jackson. . 
Jefferson. 
Johnson. . 
Knox 
Lake 
Lauderdale 
Lawrence. 


Lewis 
Lincoin 


MeNairy 
Macon 
Madison 
Marion 
Marshall. 


Putnam 

a 
Roane. . 
Robertson... .. 
Rutherford... 
Scott. 
Sequatchie 
Sevier 

Sheiby 

Smith. 


a ee 


Van Buren 


a 


No. 
of 
Farms 


wens 


622 
,040 
884 
, 084 
,807 
599 
, 368 
200 


wow 


ag 


VALUE OF FARM 
PRODUCTS SOLD 


Live- 
Crops stock 
($000) | ($000 


Total 


1,889 
3,676 
11,182 
1,092 
879) 
927| 
125| 


1,549, 2,346 


STATE 
and 
COUNTY 


Washington. 
Wayne 
Weakley 
White 
Williamson 
Wilson 


Total Above Counties 


TEXAS 
Anderson 
Andrews 
Angelina 
Aransas 
Archer 
Armstrong 
Atascosa 
Austin 
Bailey 
Bandera 


Bastrop 
Baylor 
Bee 

Bell 
Bexar 
Blanco 
Borden 
Bosque 
Bowie 
Brazoria 


Brazos 
Brewster 
Briscoe 
Brooks 
Brown 
Burleson 
Burnet 
Caldwell... 
Calhoun 
Callahan 


Cameron.... 
Camp 

Carson 

Cass 

Castro 
Chambers... . 
Cherokee 
Childress 
Clay 

Cochran 


Coke 
Celeman 
Collin. . 
Collingsworth 
Colorado 
Comal.. 
Comanche. . 
Concho..... 


VALUE OF FARM 
PRODUCTS SOLD 


Live- 
stock 
$000 


Crops 
$000) 


2, 3,561 
945 
, 586 
. 800 


_ 


n=. 8 WwW @ 
~ 
nowoe @ 


—_ 


owes-ewortn & Ww 
Beaanwraane 


wenen=n & 


Ww 


2,497; 1,195 


Total 
$000 


313 


524 
012 
798 
254 
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Estimates, 1957, 


STATE 
and 
COUNTY 


TEXAS—(Cont'd 


Denton 
De Witt 
Dickens 
Dimmit 
Donley 
Duval. 


Eastland. . 


Ector 
Edwards 
Ellis 


E! Paso 
Erath 
Falls 
Fannin 
Fayette 
Fisher 
Floyd 
Foard 
Fort Bend 
Franklin. 


Freestone 
Frio 
Gaines 


Galveston. . 


Garza 
Gillespie 


Glasscock. . 


Goliad 
Gonzales 
Gray... 


Grayson 
Gregg 
Grimes 
Guadalupe 
Hale. 

Hall 
Hamilton 
Hansford 
Hardeman 
Hardin 


Harris 
Harrison 
Hartley 
Haskell 
Hays 
Hemphill 
Henderson 
Hidalgo 
Hill 
Hockley 


Hood 
Hopkins 
Houston 
Howard. . 
Hudspeth 
Hunt 
Hutchinson 
Irion 

Jack 
Jackson 


Jasper 
Jeff Davis 
Jefferson 
Jim Hogg 
Jim Wells 
Johnson 
Jones. . 
Karnes 
Kaufman 
Kendall 


Value of Farm Products Sold, by States and Counties 


for gross cash income from crops, livestock and livestock products sold 


~“~-—wnh es =~ oF 


2 


—_ 
a 


~“~— wren 
Banoo- 


>" 


ny 
= 


wen 


rm 


~~ © 


~nw & 
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Live- } 


stock 


($000) | ($000) 


VALUE OF FARM 
PRODUCTS SOLD 


Total 
($000) 


12,874 


4,939 
1,033 


24,151 


STATE 
and 
COUNTY 


VALUE OF FARM 
PRODUCTS SOLD 


($000) ($000) 


| Live- 
Crops | stock 


| 


Total 
($000) 


Lipscomb........... 
a 
Rene. ....%. 


OEE, cccbsseswed 
Lubbock 


McCulloch. . 
McLennan... .. 
McMullen. . 
Madison... . 


Matagorda... . 
Maverick. .. 


Montague....... 


Motley ' 
Nacogdoches... .... 
ee 


ee 
Palo Pinto 


1,554 


1,361 
2,128 


2) 1,711) 1,713 
1,116) 883| 1,999 
193) 3,780} 3,981 
100} 3,352) 3,457 
524) 1,011) 1,535 
63; 3,000} 3,063 


2,556] 1,842) 4,398 
8,940, 9,579 
6,672) 3,150, 9,824 


VALUE OF FARM 
PRODUCTS SOLD 


STATE 
and Live- 
COUNTY Crops | stock Total 
($000) | ($000) | ($000) 
ae 172| = 2,671 2,871 e 
San Augustine...... 449 960' 1,441 
San Jacinto......... 407 668, 1,104 
San Patricio........ 22,826; 1,505) 24,331 
SaniSaba.......... 400} 6,217) 6,618 
Scheicher 599) 3,625, 4,224 . 
ae 3,394) 1,764, 5,158 
Shackelford........ 530| 2,391 2,921 
I, tcsihasnnal 72} 9,928| 10,798 
Sherman........... 2,077; 4,107 6,184 
IE icocieiins 0650 4,220; 3,703) 7,957 
Somervell 75 537 616 
a ee 2,438 570 3,008 
Stephens.......... 342| 2,674) 3,016 
EA 105 2,128 2,233 
Stonewall.......... 1,790 1,356 3,146 
ae 8) 3,482) 3,490 
Swisher 967) 21,302) 3,469) 24,771 
Tarrant...... 2,419) 11,977) 14,398 
Me ateiabacenaxe 1,985; 3,636) 5,621 
rn | 2,520) 2,520 
eee 18,106 695; 18,801 
Throckmorton 1,285) 1,998) 3,283 
Titus.... 313) 1,448) 1,788 
Tom Green......... 3,346) 6,592) 9,938 
Travis 3,098, 6,150) 9,259 
| ae one 520] 602; 1,159 
Ee 86; 2,074) 2,261 
Upshur........ 301; 2,106) 2,467 
RD canicnw day adel 1,001 1,001 
aaa 1,597| 8,399) 9,999 
Val Verde. ..... ‘ 212) 6,539) 6,751 
Van Zandt.......... 3,599} 3,078) 6,682 
Victoria.......... 4,813; 4,650 9,463 
ae 669; 1,694) 2,512 
IR oakicoeseoced 3,596] 2,438] 6,038 
499) 661) 1,160 
Washington....... 2,622; 5,088) 7,722 
WR vcntcucsses , 1,908) 5,995, 7,904 


Willacy...... eccel 


80 


SM, 1958 


SALES MANAGEMENT 


Value of Farm Products Sold, by States and Counties 


Estimates, 1957, for gross cash income from crops, livestock and livestock products sold 


VALUE OF FARM VALUE OF FARM 


VALUE OF FARM 
STATE PRODUCTS SOLD STATE PRODUCTS SOLD STATE PRODUCTS SOLD 


and . Live- and ; Live- rea 


and " ” Live- | 
COUNTY Crops | stock Total COUNTY Crops | stock Total COUNTY Crops | stock | Total 


($000) | ($000) | ($000) ($900) | ($000) | ($000) ($000) | ($000) | ($000) 
UTAH—(Cont’d) Fluvanna 180 797| 1,070 | WASHINGTON 
Franklin 4,042} 3,187} 7,484 RES 21,799] 
1,287 7,733| 3,323) 11,096 ieee 2,602 
3,107 758| 1,078 ’ 15,143] 
12,170 525| 1,243 
3,109 1,410} 1,833 
12,015 2,529| 
1,469) 
9,987 ont 
3,321 
1,274 1,091| 
4,432 3,296 
17,176 | 2,843 
2,708 516 
1,018 4,396 1,574] 
117 | 1,578 | Isle of Wight....... 2,307| 
2,804) 5,261; 8,065 | James City 
——| King and Queen... 
Total Above Counties 48,478) 111,388) 159,971 | King George 

| King William 


VERMONT | Lancaster 
Addison............ 1,074| 12,687] 13,899 | Lee................ 
Bennington 3 322| 3,504) 3,942 | Loudoun.,........ 
Caledonia.......... 241' 7,994) 8,612 | Louisa.......... 
Chittenden......... 363| 10,314) 10,894 | Lunerburg....... 
136) 1,423) 1,700 | Madicwn.... 
138) 13,813) 14,721 | Mathews... 
233; 2,148; 2,385 | Mecklenburg 
828 257; 5,147\ 5,802 
1,355] 238] 8,262) 8,859 
1,527 326] 11,231) 12,213 
} | 
1,409} 873) 8,830) 10,006 | 
1,321 233; 6,946) 7,443 
989} 641| 5,116, 6,219 5 
1,609 al 9,003 9,716 | Northampton 
Northumberland... . 


Lewis. ... 
Lincoln 
Mason... 
Okanogan... 
Pacific....... 
Pend Oreille 
Pierce 

San Juan... 
Skagit... .. 
Skamania...... 


Snohomish. ... .. 
Spokane... 
Stevens. . ete 
Thurston......... 
Wahkiakum........ 
| Walla Walla... .. 
VIRGINIA 
10,105) 4,149) | mre 126,396 
2,248) 4,223) y ; : 

42 482! Total Above Counties} 65,175 202,197| 644,893 
1,472) 1,960) 
1,053] 887] 

1,256] 1, 196| 


Total Above Counties} 15,981 5,361] 106,418) 116,411 


WEST VIRGINIA 
1,561 1,370 
1,131 
610 
1,773) 
320 
1,643 
1,258 
849 
944 
1,675) 


1,106 
777 
2,172 
1,135 
248 
Chesterfleld......... 1,712 
GIB. crveveesss. ’ 1,751 
615 
1,735 


Smyth... “se 
Southampton....... 


1,345 
1,726 

625 

931 
1,379 
1,311 
1,648 


Independent Cities... . 


Total Above Counties | 136,416] 214,205) 226,944) 450,236 


© SM, 1958. 
MAY 10, 


Value of Farm Products Sold, by States and Counties 


Estimates, 1957, for gross cash income from crop;, livestock and livestock products sold 


VALUE OF FARM VALUE OF FARM VALUE OF FARM 
STATE PRODUCTS SOLD STATE PRODUCTS SOLD STATE __ PRODUCTS SOLD - 
and No. Live- | and No. | Live- | and No. | Live- | 
COUNTY of Crops stock | Total COUNTY of Crops | stock Total COUNTY of Crops | stock Total 
Farms | ($000) | ($000) | ($000) Farms | ($000) | ($000) | ($000) Farms | ($000) | ($000) | ($000) 
WEST VIRGINIA- } Dane. 5,094 8,225} 45,623) 53,908 | Taylor 2,566 208) 10,192) 10,614 
Cont'd } Dodge 3,954 4,908) 33,099) 38,023 
Mercer 2,235 137| 892 460) ee 2,024 5,307; 6,386) 11,731 | Trempealeau... 2,698} 1,419 15,504) 16,981 
Mineral 630 335, 1,173) 1,549 | Douglas 1,152 262 2,957) 3,317 | Vernon..... 3,485} 4,002 16,883) 20,951 
Mingo 881 12 43 56 | Dunn 2,870) 1,479| 17,532) 19,114 | Vilas.......... 168 455 243 706 
| Eau Claire. 1,857 1,364 8, 287) 9,674 | Walworth 2,113 5,383 24,279) 29,667 
Monongalia 1,593 109 1,280 1,411 Florence - 316 62 782! 900 | Washburn 999 985 3,291| 4,386 
Monroe 1,772 229 2,665 3,033 | Fond du Lac. 3,479 4.906 26,690) 31,617 | Washington... 2,245] 2,031) 12,427, 14,484 
Morgan 459 881 355) 1,242 | Waukesha. ... 2,669} 3,258 16,878| 20,144 
Nicholas 1,616 168 614) 795 | Forest. 467 83| 1,083 1,239 | Waupaca 2,931 1,620 14,908! 16,673 
Ohio 479 630 1,032! 1,667 | Grant 3,533) 1,493) 31,656) 33,247 | Waushara..... 1,762 1,804 6,733) 8,588 
Pendleton 1,322 166 6,647 6,944 | Green 2,189 1,186, 24,559) 25,772 | Winnebago 2,152 2,197 13,641) 15,850 
Pleasants 392 108 244) 356 | Green Lake.. 1,247] 1,889) 9,040] 10,942 | 
Pocahontas 1,061 73 1,725| 1,877 | lowa. 2,268) 711| 20,160) 20,898 | Wood.. 2,536 1,811) 10,024) 11,924 
Preston 2,060 258; 2,287; 2,597 | Iron 276 94 557| 667 | —— |} —— | ——-, ———- —— 
Putnam 1,537 731 689; 1,430 | Jackson. . 1,787 1,388 9,361) 10,838 | Total Above Counties| 153,558! 139,943) 904,956 1050, 796 
Jefferson... 2,782] 3,826] 19,446 23,284 | | 
Raleigh 2,038 179 699 901 Juneau 1,740 1,037, 6,917, 8,004 | | 
Randolph 1,383 271 1,349 1,684 Kenosha 1,385 2,866 8, 858) 11,728 | 
Ritchie 1,228 52} 1,125! 1,231 
Roane 1,904 141| 1,436 1,597 Kewaunee... 1,829 1,248 9,461, 10,775 | WYOMING | 
Summers 1,427 145 666 841 La Crosse. . 1,454 1,067 9,824; 10,927 | Albany = 310 70) 4,966) 5,043 
Taylor 764 69 727 808 | Lafayette 2,025 1,244) 22,773) 24,030 | Big Horn.... 849 5,514 4, 506) 10,020 
Tucker 542 82 522 641 | Langlade... 1,356 5,177 5.752 11,210 | Campbell 509 788 6,001 6,795 
Tyler 763 57 748 852 | Lincoln 1,612 192 5,671 | 6,138 | Carbon 331 425) 8,510 8,938 
Upshur 1,648 135 1,170) 1,346 | Manitowoc.... 3,321 2,471; 18,003) 20,545 | Converse. .. 349) 260| 5,098 5,361 
Wayne 2,292) 310 867 1,208 | Marathon.... 5,691 1,896; 27,826! 30,163 | Crook 540) 925, 4,157| 5,365 
Marinette 2,014 587| 7,408} 8,226 | Fremont.. 1,271 3,410) 8,909 10,329 
Webster 959 109 193 329 | Marquette 1,048 1,080 4,370) 5,474 | Goshen......... 1 — 8,169, 6,936) 15,105 
Wetzel 1,214 103) 655 800 | Milwaukee 1,065} 5,324) 1,812 7,136 | Hot Springs 200 199) 2,423) 2,622 
Wirt 604 61 573) 698 | | Johnson. ..... 320) 340, 5,016) 5,357 
Wood 1,698 443 1,615 2,072 | Monroe.... 1,772) 14,829) 16,695 
Wyoming 1,096 36 98! 134 | Oconto 974) 11,480) 12,590 | Laramie....... 667 3,322} 6,390) 9,712 
- ——— — Oneida 2,354) 639 3,057 | Lincoln 631 787| 5,556) 6,244 
Total Above Counties| 68,583] 23,526 78,112| 103,395 | Outagamie... 2,687) 20,740| 23,485 | Natrona 274 447| 5,322] 5,772 
Ozaukee....... 2,135) 6,744) 8,883 | Niobrara. . 381 254| 4,219| 4,473 
Pepin 516) 4,211, 4,753 | Park 891 5,414) 5,342, 10,760 
Pierce 1,256! 14,308) 15,715 | Platte....... 677 1,138) 4,833) 5,981 
WISCONSIN Polk. 920! 16,477| 17,526 | } 
Adams 989 860 2,670 3,648 | Portage 4 ,317) 8,244) 12,659 | Sheridan. 762 1 ,074) 6,648) 7,722 
Ashland 846 122| 2,022} 2,246 | Price........ 234| 4,006) 4,499 | Sublette 204 215; 3,27 3,490 
Barron. 3,540 1,193) 21,224) 22,511 | Sweetwater 139 203) 2,316) 2,519 
Bayfield 1,257 525| 3,262) 3,911 | Racine............ 4,380, 9,487) 13,868 | Teton........ 98 248 936; 1.184 
Brown 2,672] 2,293] 15,488) 17,798 | Richland. . 662} 13,438) 14,097 
Buffalo 1,682) 590! 12,360 13,008 | Rock. 7,321; 26,690) 34,022 | Unita 53| 2,755) 2,808 
Burnett 1,179 286 3,486} 3,890 | Rusk.. 449 7,600} 8,198 | Washakie 2,567, 4,563 7,130 
Calumet 1,772 1,701) 11,282) 13,009 | St. Croix..... 1,913) 18,187) 20,121 | Weston....... 25: 261 2,972, 3,233 
Chippewa 3,157 1,102, 17,085) 18,410 | Sauk 1,897; 19,766; 21,783 | ——— | | 
Clark 4,274 625 22,810) 23,565 | Sawyer 317 1,996 2,376 | Total Above Counties} 11,402 36,083| 109, 646! 146 ,063 
Columbia 2,615] 6,034) 19,703| 25,754 | Shawano.......... 697| 17,424 18,430 | ——_—_— a |-—— 
Crawford 1,674 1,443 9.174 10,675 | Sheboygan.. 1,923] 17,140' 19,119 | Grand Totals, U.S.A..]4782,410]14677700| 16194346 | 31029600 
© SM, 1958. 
COPYRIGHT 
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T  OOMPONENTS OF RETAIL ea.es 


at 


TL SALES TEN STORE GROVE 


Use them for fast, Ulidomilic territory analysis 


By using only those cards conforming to your 
particular sales territories, you can conven- 
iently apply the May 10, 1958 SALES MANAGE- 
MENT Survey of Buying Power to your own 
market areas. 

Market Statistics, Inc. will prepare these IBM 
analyses for you quickly. Or if you have your 
own IBM installation, you can prepare them 
automatically in your own office, as do over 
200 leading companies today. 

In addition to the factors shown above, many 
other specialized indexes are available on county 
cards; Index of Urban Demand (for styled 


merchandise), Index of Office Equipment De- 
mand, Index of Resort Activity, Growth Factors 
(to isolate areas of rapid or slow growth) TV 
homes as of January 1, 1958, plus all major 
Census marketing benchmarks (age, distribu- 
tions, etc.) 


It is only necessary to determine what factors 
(or combinations thereof) would reflect de- 
mand for your product. If you have any ques- 
tions on this, you may without obligation 
consult with our staff for correlation studies 
of your own sales to isolate your key marketing 
factors. 


MARKET STATISTICS, INC. 


RESEARCH CONSULTANTS TO SALES MANAGEMENT MAGAZINE 
432 Fourth Avenue, New York 16, N. Y.—MU 4-3559 


10, 1958 


pays off 


in Blackjack or in television market-selection! 


Bluechip clients recognize the Charlotte-WBTV 
Market as “twenty-one”, bar none, in the nation. 


Dealing from the top, Television Magazine* substantiates this figure 
by a comparison of television set-count of national major markets. 


When the chips are down, your dealers’ choice 
will always be WBTV. Represented nationally 
by CBS Television Spot Sales. 


*Television Magazine, January 19538 


AMERICA'S 


MARKET 


JEFFERSON STANDARD BROADCASTING COMPANY 
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TV % of Coverage 


SALES MANAGEMENT 
1958 Survey of TV Homes and 


By States and Counties, and Metropolitan Areas 


Number of TV Homes 


41,975,200 


TV % of Coverage 
83.3 


The number of homes in the United 
States with one or more television 
sets as of January 1, 1958; was 42.0 
million, representing 83% of all house- 
holds. Actually about 56 million sets 
have been manufactured in the 
United States since 1946, with the 
difference attributable to scrappage, 
multiple ownership and _ institutional 
sets (bars, hotels, hospitals, etc.) Thus 
we see how rapidly television has 
developed as an entertainment and 
advertising medium. In a little more 
than a decade television has achieved 
the same degree of saturation that 
radio reached in 1940, after nearly 
two decades of development. This 
high degree of saturation means of 
course that further extensions of the 
basic TV market will be small. This 
does not mean, however, that output 
of new sets will necessarily fall off. 
The annual output of radios in the 
past decade, for example, has aver- 
aged about 13 million sets per year 
even though the 100% saturation 
level has long since been passed. 

Basically our estimates represent 
a 21 month projection of the county- 
by-county estimates developed by the 


MAY 10, 1958 


Advertising Research Foundation as 
of March 1956. These estimates, it 
will be recalled, rested on set owner- 
ship data from the latest A. C. Nielsen 
Coverage Service, adjusted by a spe- 
cial Census Bureau TV supplement 
to its regular Current Population 
Surveys. 

The updating procedure worked 
out by the SALES MANAGEMENT re- 
search staff and first discussed briefly 
in the 1956 Survey of Buying Power 
is described here in greater detail. We 
first calculated for each county the 
ratio of gain of TV set sales for the 
full year 1957 as a percentage of the 
cumulated 1946 through 1956 total, 
as determined from RETMA set ship- 
ments data. This percentage gain was 
then applied to the SM estimate of 
the number of TV homes as of Jan. 
1957. This yielded of course an over- 
estimate of current TV homes since no 
account was taken of scrappage, mul- 
tiple and _ institutional ownership. 
Thus total RETMA set shipments in 
1957 came to about six million, but 
the national gain in TV homes in this 
period was only of the order of three 
million. So final downward adjust- 


ments were applied on a regional 
basis to ensure that total TV homes 
would conform to the special Census 
Bureau samplings. 

This technique has the virtue of 
allocating the largest gains in TV 
coverage to those counties whose TV 
set shipments in 1957 represented 
higher-than-average ratios of gain 
when compared with shipments in the 
1946-1956 period. 

One can assume of course that the 
number of TV homes in an area is 
a conservative measure of the impact 
and extent of coverage of the tele- 
vision medium in that area, since in 
addition to TV homes (many with 
more than one set) there are the so- 
called institutional sets, found in bars, 
hotels, restaurants, etc. Any area 
credited with TV coverage of over 
90% can be considered close to maxi- 
mum saturation. 

In these tables we show TV homes 
as of January 1, 1958, and the ratio 
to total families for all states, counties, 
metropolitan areas. All such data are 
available from Market Statistics Inc., 
on IBM cards, subject to up-dating at 
periodic intervals 
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TV HOMES 


TV Homes and % of Homes Covered by TV 


Estimates, 1/1/58, for States and Counties 


TV HOMES TV HOMES 
GD 
ss sage | envi | stage | eave | stare | eoivee | STE 
COUNTY COUNTY % of C@UNTY No.of | % of COUNTY No.of | % of COUNTY 
All Homes All 
(thous.)) Homes (thous.)| Homes Homes 
ALABAMA Wilcox 41.7 | Little River 1.4 | Mono.... 62.5 Huerfano 
Autauga 2.0 8 Winston 52.8 | Logan 2.1 Monterey 78.7 Jackson... 
Baldwin 9.4 9.0 Lonoke 3.9 Napa. 46.2 Jefferson...... 
Barbour 3.4 . State Total 67.9 Madison. . 9 | Nevada. 51.6 
Bibb 2.0 6 Marion 6) Orange...... 86.2 Ms <a of 
Blount 4.5 r Miller. ..... 8.5 | Kit Carson. 7 
Bullock 2.0 7 Mississippi 11.5 Placer........ 70.2 aa 1.1 
Butler 3.3 6 ARIZONA Monroe 2.8 Plumas 66.7 La Plata.... 1.8 
Calhoun 16.6 9 Apache 15.0 Montgomery PD Riverside 74.7 Larimer... 11.0 | 
Chambers 5.0 .5 | Cochise 43.8 | Nevada 1.3 Sacramento 88.4 | Las Animas 3.5 | 
Cherokee 2.4 .9 | Coconino 36.9 San Benito 66.7 Lincoin..... 1.0 
Gila 66.7 Newton 6 San Bernardino 84.2 Logan... 3.6 
Chilton 3.8 .4 | Graham 45.5 | Ouachita 4.8 | San Diego 87.9 Mesa 8.8 | 
Choctaw 1.3 9 Greenlee 68.4 Perry.. 5 | San Francisco 90.4 Mineral | 
Clarke 3.4 .7 | Maricopa 86.7 | Phillips 6.8 | San Joaquin 81.4 
Clay 1.7 .7 | Mohave 60.9 | Pike 9 San Luis Obispo 88.1 | Moffat..... i 
Cleburne 1.5 .6 | Navajo 39.2 | Poinsett 4.3 Montezuma 1.7 
Coftee 3.9 4 | Pima 79.2 | Polk 1.6 San Mateo. 83.2 Montrose 2.3 
Colbert 5.0 Oe Pope.... 2.4 Santo Barbara 77.0 Morgan........ 3.9 
Conecuh 1.7 .5 | Pinal 0 | 70.1 Prairie 1.8 Santa Clara 83.6 Otero 4.6 
Coosa 1.8 .0 | Santa Cruz 4 | 48.3 | Pulaski 60.5 Santa Cruz 78.5 Ouray J 
Covington 4.7 A Yavapai -7 | 38.0 Shasta 50.3 ee a 
Yuma a1 61.4 Randolph 1.3 Sierra 66.7 Phillips... . .. 9 
Crenshaw 2.5 Jj St. Francis 5.2 | Siskiyou 52.2 ere | 
Cullman 9.4 | 86.2 State Total 74.8 | Saline 4.3 Solano 77.4 | Prowers........ rt 
Dale 2.8 8 Scott 8 Sonoma 73.3 | 
Dallas 7.8 8 Searcy 1.0 Stanislaus 69.2 Pueblo....... a | 
De Kalb 5.6 9 Sebastian 19.1 Rio Blanco... .. 6 | 
Elmore 4.2 8 ARKANSAS Sevier 1.4 | Sutter... . 60.0 Rio Grande... . 1 
Escambia 4.9 .2 | Arkansas 4.4 64.7 | Sharp 5 | Tehama... 58.6 SERS on 
Etowah 18.3 .9 | Ashley 3.0 | 57.7 | Stone 4 Trinity... | 70.4 Saguache....... 6 
Fayette 2.0 .8 | Baxter 1.0 | 47.6 | Union 9.3 Tulare. .. | 80.4 San Juan..... a® 
Franklin 3.6 -0 | Benton 3.9 38.6 Tuolumne .. | 63.8 | San Miguel 2 
Boone 2.2 55.0 | Van Buren 1.0 Ventura | 86.3 Sedgwick....... 6 
Geneva 2.6 a Bradley 1.9 55.9 Washington 7.8 | Yolo. 54.4 Summit........ on 
Greene 1.5 J Calhoun .7 | 50.0 White 5.0 | Yuba | 60.5 Teller alae 4 
Hale 1.8 . Carrol! 1.5 | 46.9 Woodruff 2.3 = 
Henry 1.8 6 Chicot 8 51.9 Yell 1.2 State Total 84.3 Washington 
Houston 9.2 6 Clark 7 50.9 a 
Jackson 5.1 3 State Total 303.5 — Yuma 
Jefferson 51.2 .9 | Clay 8 50.0 
Lamar 1.9 3 Cleburne 7 35.0 _ State Total 
Lauderdale 6.7 | 42.4 | Cleveland 6 37.5 COLORADO 
Lawrence 3.2 .3 | Columbia 9 | 57.4 Adams 4) 84.1 —__—_— 
Conway an 61.1 CALIFORNIA Alamosa 9 30.0 
Lee 6.1 Craighead 3 68.9 Alameda. . 254.5 Araphoe | 77.6 CONNECTICUT 
Limestone 5.0 Crawford -5 | 42.4 | Alpine Archuleta 3| 50.0 Fairfield........ 
Lowndes 1.3 Crittenden .2 60.3 | Amador 1.9 | Baca 6 | 23.1 Hartford........ 
Macon 3.2 Cross S| 55.2 Butte 16.7 Bent Py 30.4 Litchfield....... 
Madison 13.2 Dallas 8! 62.1 Calaveras 2.0 Boulder 13.3 | 78.7 Middlesex 
Marengo 3.3 Colusa 1.9 Chaffee 1.2] 54.5 New Haven..... 
Marion... 3.3 | Desha 2.7 | 45.0 | Contra Costa 85.7 | 79.1 | Cheyenne .3 | 25.0 | New London 
Marshall 7.7 Drew 2.2 | 69.5 | Del Norte 2.7 | Clear Creek 6) 54.5 Tolland. ...... 
Mobile 7 Faulkner 3.5 | 89.3 Eldorado 4.0 | | Windham 
Monroe 3 Franklin 1.3 | 54.2 | Fresno 18.5 Conejos 7 | 28.0 
Fulton 7 | 43.8 Costilia. . 3 | 25.0 State Total . 
Montgomery 38.2 Garland A 65.2 | Glenn 2.8 Crowley. 3} 25.0 
Morgan 11.2 Grant .1| 50.0 | Humboldt 23.9 Custer... -2| 50.0 - — 
Perry 2.5 Greene .2| 48.5 Imperial 11.4) Delta... 2.9 52.7 
Pickens 2.5 Hempstead 4 45.3 Inyo 2.1 Denver 146.5 | 86.2 DELAWARE 
Pike 3.9 Hot Spring 4) 48.6 Kern 66.3 Dolores. 1 20.0 TRikiciseeits 
Randolph 3.1 Kings 12.1 Douglas 6 | 50.0 New Castle... .. 
Russel! 5.9 Howard 5 62.5 Lake 2.2 Eagle 6 46.2 Swesex........ 
Saint Clair 4.4 Independence .7 | 68.5 | Lassen 1.9 Elbert. . . -5 | 46.5 
Shelby 6.1 lizard .7 | 46.7 | Los Angeles 1715.2 | State Total... 
Sumter 2.2 Jackson 3.8 | 54.3 | Madera 9.3 | E! Paso. 67.8 | ———_——_ 
Jefferson. 14.6 61.1 Fremont... 52.8 
Talladega 12.0 Johnson. . 2.1 58.3 | Marin 32.4 | Garfield... . 26.3 DISTRICT OF 
Tallapoosa. . . 5.2 Lafayette 1.6) 57.1 Mariposa 8 Gilpin. ... 50.0 COLUMBIA 
Tuscaloosa . 17.2 Lawrence 2.4 58.5 | Mendocino 7.0 Grand... 33.3 Dist. of Columbia. 
Walker..... 12.3 Lee 3.6 | 59.0 | Merced 17.6 Gunnison 22.2 
Washington 1.6 Lincoln 1.3 46.4 Modoc 1.5 Hinsdale State Total. . 
SM, 1958. using these figures read foreword, page 13. 
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TV Homes and % of Homes Covered by TV—(Cont'd) 


V/5 


TV HOMES 


Est., 1/1/58 


G7) Estimates, | 


Tv HOMES 


Est., 1/1/58 


STATE 


TV HOMES 


Est., 1/1/58 


8, for States and Co 


unties 


STATE 


TV HOMES 


STATE 


TV HOMES | 


Est., 
. and and 
No.of} % of COUNTY COUNTY 
Homes All 
thous.)} Homes 


and Las and 
COUNTY No.of; % of COUNTY 
Homes| All 


(thous.)| Homes 


No.of| % of 
Homes; All 
(thous.)| Homes 


FLORIDA Okeechobee 8 | 66.7 | Carroll .3| 85.9 | Hall 
Alachua Orange 77.8 | Catoosa Hancock 
Baker Osceola 67.3 | Chariton 
Bay Palm Beach 90.5 | Chatham 
Bradford Chattahoochee 
Brevard Chattooga 
Broward Cherokee 
Calhoun Clarke 
Charlotte Clay 

Citrus 
Clay 


Haralson 
Harris 
Hart 
Heard 
Henry 
Houston. 
Irwin 
Jackson 
Jasper 
Jeff Davis 


Quitman 
Rabun 


Pasco Randolph 


Pinellas 
Polk 
Putnam 

St. Johns 
St. Lucie 
Santa Rosa 
Sarasota. 
Seminole 
Sumter 


54.3 
87.4 
71.1 
67.0 
73.1 


Richmond 
Rockdale 
Schley 
Screven 
Seminole 
Spaulding 
Stephens 
Stewart 
Sumter 
Talbot 


Clayton 
Clinch 
Cobb 
Coffee 
Colquitt 
Columbia 
Cook 
Coweta 
Crawford 
Crisp 


Collier 
Columbia 
Dade 

De Soto 
Dixie 
Duval 
Escambia 
Flagler 
Franklin 
Gadsden 


N=NwWKREOERHR AH 


Jefferson 
Jenkins 
Johnson 
Jones 
Lamar 
Lanier 
Laurens 
Lee 
Liberty 
Lincoln 


N Sanne =o Ow 


Suwannee 
Taylor 
Union 
Volusia 
Wakulla 
Walton 
Washington 


SONNWNRHONRGS 


=] 


“N 


Taliaferro 
Tattnall 
Taylor 
Telfair 
Terrell 
Thomas 
Tift 
Toombs 
Towns 
Treutien 


wren oanwaeo= 


Dade 
Dawsen 
Decatur 
De Kalb 
Dodge 
Dooly 
Dougherty 
Douglas 
Early 
Echols 


Gitchrist 
Glades 

Gulf 
Hamilton 
Hardee 
Hendry 
Hernando 
Highlands 
Hillsborough 
Holmes 


wavevo ruse 


State Total ... 
Long 
Lowndes 
Lumpkin 
McDuffie 
Mcintosh 
Macon 
Madison 
Marion 
Meriwether 
Miller 


“wre Owwo 


ao 


GEORGIA 
Appling 
Atkinson 
Bacon . 
Baker 
Baldwin 
Banks 
Barrow 
Bartow 
Ben Hill. 
Berrien 


Troup 
Turner 
Twigg 
Union 
Upson 
Walker 
Walton 
Ware 
Warren 
Washington 


weanooowxnae 


PaenDonnrneae 


Effingham 
Elbert 
Emanuel 
Evans 
Fannin 
Fayette 
Floyd 
Forsyth 
Franklin. 
Fulton 


werneanwanseoon 


indian River 
Jackson 
Jefferson 
Lafayette 
Lake 

Lee 

Leon 

Levy 
Liberty 
Madison 


Mitcheli 
Monroe 
Montgomery 
Morgan 
Murray 
Muscogee 
Newton 
Oconee 
Oglethorpe 
Paulding 


anwanwoan eo @ ed 
owanuceomun 
ooe(1juv004(Oa W800 WH 


Bibb 
Bieckley 
Brantiey 
Brooks 
Bryan 
Bulloch 
Burke 
Butts 
Calhoun 
Camden 
Candler 


Wayne 
Webster 
Wheeler 
White 
Whitfield 
Wilcox 
Wilkes 
Wilkinson 
Worth 


“a4“noneowano- 


Gilmer 
Glascock 
Glynn 
Gordon 
Grady 
Greene 
Gwinnett 
Habersham 


Manatee 
Marion.... 
Martin 
Monroe 
Nassau 
Oka'oosa 


aowewoevurev- 


Peach 1 
Pickens 1 
1 
1 


“=coonnona- 
omwsnwooo 


Pierce 
Pike 


ewernarnanwoauwe 
oso s ® © w& 


o-Ne 


State Total 744.3 


© SM, 1958. Before using these figures read foreword, page 13. 


JAXIE HITS THEM WHERE THEY LIVE..IN THEIR HOMES! 


Down in the Jacksonville area, a million and a half bought a billion 
and a half last year in 64 prosperous Florida-Georgia counties. This is 


the rich market area that tunes its television sets every day 


night to WFGA-TV, Jacksonville’s basic NBC station. 
BASIC NBC-TV FOR A SERVICE AREA THAT’S 


GROWING, GROWING, GROWING! 


Represented by Peters, Griffin, Woodward, Inc. 


WFGA-TY Channel 12-VHF 


Florida’s COLORFUL Station 


. every 


MAY 10, 1958 


TV Homes and % of Homes Covered by TV—(Cont'd) 


GYD Estimates, 1/1/58, for States and Counties 


SALES MANAGEMENT 


TV HOMES TV HOMES TV HOMES TV HOMES TV HOMES 
GD GD GD 
Est., 1/1/58 STATE _Est., 1/1/88 Stare Est., 1/1/58 — Est., 1/1/58 —— Est., 1/1/58 
COUNTY No.of| % of COUNTY No.of! % of COUNTY No.of! % of COUNTY No.of| % of COUNTY No.of| % of 
Homes| All Homes| All Homes| All Homes| ‘All Homes| ‘Ali 
(thous.)| Homes (thous.)| Homes (thous.)} Homes (thous.)| Homes (thous.)| Homes 
IDAHO Edgar... 5.5 | 71.4 | Wabash........ 2.7| 60.0 | Noble........... 7.9 | 92.9 | Emmet.......... 2.4) 87.1 
Ada 20.8 | 82.2 | Edwards 1.7 | 60.7 | Warren....... Aan - OS | Cea 1.0 | 90.9 PEG. c 6 accced 5.0} 63.3 
Adams -5 | 55.6 | Effingham... 5.5 | 83.3 | Washington...... 34] 77.3 | Orange.... .... 3.3} 64.7 | Floyd........... 4.8| 67.6 
Bannock. . 7.9 | 62.7 | Fayette...... 5.3 | 74.6 | Wayne......... 3.6 | 60.0 | Owen.......... 3.2] 94.1 Franklin 4.0; 80.0 
Bear Lake 1.0 58.8 Ford..... 4.2 85.7 ree 3.3 51.6 Fremont 2.9 | 90.6 
Benewah 1.2 | 86.7 Franklin 8.5} 58.2 Whiteside...... 16.1 95.3 ee 3.6 | 76.6 Greene......... 4.0 | 87.0 
Bingham 4.4| 62.9 Futon.... 13.3 84.2 _ eee Ff 94.7 ee 3.7 69.8 Grundy......... 3.4 82.9 
Blaine...... 9 | 64.3 | Gallatin... 1.1 50.0 Pike 2.8 63.6 Guthrie 3.7 | 90.2 
Boise. ... 4/| 66.7 Williamson. .... 10.9 69.0 ae 13.6 | 92.5 Hamilton... . 6.0} 92.3 
Bonner. 3.0 | 69.8 | Greene..... 5.1 85.0 Winnebago... .. 52.6 | 90.1 Posey. 5.3 | 89.8 
Bonneville 8.8 | 82.2 Grundy..... 6.7 | 88.2 | Wood‘ord. 5.0 | 72.5 | Pulaski........ 3.2 | 82.1 Hancock......... 3.0} 73.2 
Hamilton... . 1.8 50.0 ———|—_——— | Putnam......... 5.2 | 67,5 Hardin 6.7 | 91.8 
Boundary 1.4 | 87.5 | Hancock.... 6.9 | 77.5 State Total... 2686.2 | 90.0 | Randolph.... 8.6 | 91,5 Harrison. ....... 5.1} 96.2 
Butte 3 37.5 Hardin.. 1.2) 60.0 —————_—_—. ee 5.5 | 85.9 | ae 4.0 | 72.7 
Camas -1| 33.3 | Henderson 2.0| 83.3 | INDIANA Rush 5.6 | 87.5 | Howard........ 2.2] 57.9 
Canyon 10.6 | 59.6 | Henry..... 15.2 | 96.8 | Adams... 5.5 | 82.1 Humboldt. ...... 2.1) 65.3 
Caribou 1.2 57.1 Iroquois. . , 7.0 | 68.0 | Allen... 64.0 92.6 St. Joseph... 67.5 | 94.5 _ Sa 2.9} 90.6 
Cassia... 2.6 64.1 Jackson... . 9.4 74.0 | Bartholomew 12.9 95.6 _. 5. eee 4.2 | 91.3 eee 3.5 | 74.5 
Clark -1 | 60.0 Jasper 3.1 73.8 Benton : 3.0 | 90.9 Shelby 9.5 | 91.3 SORIA. 00 cies 4.9} 89.1 
Clearwater 1.8| 85.7 Blackford.......] 29] 67.4 | Spencer 3.0| 66.7 | Jasper.......... 9.1} 91.0 
Custer -3| 33.3 | Jefferson... 7.0 | 60.9 | Boone 8.3 | 94.3 | Starke... 4.6 | 80.7 
Elmore 2.5 | 76.8 | Jersey... 3.8| 82.6 | Brown.... 1.2| 75.0 | Steuben...... 3.8| 73.1 4.3 | 76.8 
| Jo Daviess. . 5.0 | 76.9 | Carroll 4.0 | 75.5 | Sullivan.........) 5.1) 75.0 96| 71.6 
Franklin....... 1.4 | 58.3 Johnson... . 1.4 56.0 | Cass 11.0 | 90.9 Switzerland... . 2.0; 90.9 4.8 | 85.7 
Fremont 1.6 72.7 Kane.... 49.8 | 97.1 Clark... 15.8 90.8 Tippecanoe 17.7 | 72.5 4.1 75.9 
GM bicecnanws 1.4 68.3 | Kankakee 20.1 | 91.4 Tipton 3.9 | 79.6 4.4) 68.7 
Gooding 1.8 | 656.3 | Kendall 3.7} 94.9 | Clay 5.4 | 65.9 8.6 | 64.7 
Idaho ; 1.6 | 51.6 | Knox 17.0 | 90.4 | Clinton..........] 9.7] 92.4 | Union.......... 1.5 | 88.2 36.6 | 92.9 
Jefferson... .. 1.7 68.0 Lake.... 70.0 97.5 Crawford 1.6 66.7 Vanderburgh . 44.7 78.6 2.4 75.0 
Jerome. ...... 2.3 65.7 La Salle 22.0 | 67.9 Daviess. 5.9 72.0 | Vermiltion...... 4.5 77.6 1.9} 55.9 
Kootenai 6.3 | 71.6 Dearborn Sie § 2 oe 33.5 | 96.8 3.7} 90.2 
Latah 3.8 | 55.1 | Lawrence 3.8 | 61.3 | Decatur 5.0 | 87.7 | Wabash.........) 6.6) 67.3 
Lemhi 8 44.4 Lee 7.6 | 73.8 DeKalb 8.2 91.1 Warren........ 2.3 | 88.5 3.2 82.1 
Livingston 8.5 75.2 Delaware 29.9 88.5 Warrick... 5.2 | 70.3 5.4 68.4 
Lewis 8 | 66.7 | Logan 7.8 | 90.7 | Dubois 4.7 | 67.1 | Washington... 4.1) 77.4 6.5} 90.3 
Lincoln -6 | 54.5 | McDonough 7.3 | 76.0 | Elkhart...... ‘ 23.1 | 75.2 | Wayne......... 19.0 | 81.5 10.5 | 89.7 
Madison 1.6 | 69.6 | McHenry 17.3 | 92.5 } Wells 5.0 | 79.4 2.8 | 84.8 
Minidoka 1.3 56.5 McLean 19.7 70.4 Fayette........ 6.6 | 83.5 ere & 4.6 76.7 3.2 80.0 
Nez Perce 4.6 | 61.3 | Macon 27.3| 75.8 | Floyd 14.9 | 93.7 | Whitley. 6.1} 92.4 4.4; 91.7 
Oneida 6 | 66.7 | Macoupin 11.7 | 83.6 | Fountain....... 5.0 | 83.3 —_—— | ——_— 1.8 | 62.1 
Owyhee 1.2 70.6 Madison 60.3 | 89.1 Franklin....... 3.9 83.0 State Total... .11209.7 | 88.1 Montgomery... 4.4 | 86.3 
Payatte 2.1 56.8 Fulton 4.4 | 86.3 ——— | Muscatine....... 9.8 | 93.3 
Power 4) §0.0 | Marion 11.1 82.8 | Gibson 7.2 70.6 | |OWA 
Shoshone 3.8 | 56.7 | Marshall 3.3 | 78.6 | Grant.......... 20.4 | 90.3 | Adair..... 2.4 | 66.7 O'Brien. .... 4.0) 67.8 
Mason 3.5 | 67.3 | Greene 8.2 93.2 | Adams 1.8) 75.0 Osceola......... 2.2 | 75.9 
Teton 5 | 71.4 | Massac 3.3 | 55.9 | Hamiltor 10.3 | 99.0 | Allamakee . 2.9| 64.4 Pe csseecteviad 6.7 | 90.5 
Twin Falls 8.0 | 57.6 | Menard 1.7 | 63.0 | Hancock 7.3 | 91.3 | Appanoose...... 3.8 | 63.3 Palo Alto........) 2.5 | 62.5 
Valley 6 | 54.5 | Mercer 5.2 | 89.7 Audubon. .. 3.2 | 94.1 Plymouth... .... 6.3 | 87.5 
Washington 1.9 70.4 Monroe 3.7 | 88.1 Harrison 4.0 | 75.5 | Benton.. 6.5 | 92.9 Pocahontas. ..... 2.6 | 59.5 
— Montgomery 6.9 | 69.0 | Hendricks 8.9 | 86.4 | Black Hawk.....] 32.7| 92.4 Polk. . .eee-f 79.9 | 95.9 
State Total 120.4 | 66.0 | Morgan 8.0 | 76.9 | Henry.. 12.3 | 78.8 | Boone 6.9 | 87.3 Pottawattamie...] 20.0 | 89.7 
— - Moultrie 3.2 | 76.2 Howard 18.2 93.3 | Bremer....... 4.5 | 80.4 Poweshiek....... 3.8 | 67.9 
ILLINOIS Huntington 7.8 | 71.6 | Buchanan..... 5.4 | 91.5 Ringgold. ...... 2.0) 71.4 
Adams 19.4 91.1 Ogle 7.7 70.0 Jackson 6.5 | 72.2 | 
Alexander 4.6 | 68.7 Peoria 56.1 93.8 | Jasper..... 4.5 84.9 | Buena Vista. ... 4.9 | 69.0 69.2 
Bond 3.6 | 87.8 | Perry 4.8| 77.4 | Jay 4.7 63.5 | Butler......... 4.2| 79.2 98.0 
Boone 4.0 | 74.1 Piatt... 3.3 | 75.0 | Jefferson....... 6.1 | 91.0 | Calhoun 34) 66.7 90.9 
Brown 1.7 | 81.0 | Pike 5.5 | 80.9 | Jennings... 4.1 | @&.0 | Gasvell.......... 5.7 | 89.1 86.8 
Bureau 11.1 | 82.8 | Pope.. 8 | 53.3 RES. 5.6 | 91.8 90.3 
Calhoun 1.7 | 85.0 | Pulaski 2.1 | 55.3 Johnson. 10.1 | 87.8 | Cedar 5.3| 94.6 86.2 
Carroll 4.9 79.0 Putnam.... 9 | 75.0 Knox 12.3 | 91.1 Cerro Gordo 14.7 90.2 65.8 
Cass 3.4] 85.0 Randolph... 7.6 | 89.4 Kosciusko... ... 9.1 | 75.2 Cherokee....... 4.7 92.2 68.4 
Champaign 29.2 | 87.7 | Richland. 3.2 | 55.2 | Lagrange....... 3.0 || 68.2 | Chickasaw..... 3.0 | 69.8 74.3 
Lake....... 131.9 | 96.3 | Clarke... 1.6| 53.3 67.1 
Christian 10.3 | 82.4 | Rock Island ....] 44.2 96.1 La Porte....... 24.6 | 91.8 
Clark 3.9 70.9 St. Clair....... 66.1 | 91.2 | Lawrence. . 9.7 SS rere 4.0 | 64.5 ee 4.5 | 84.9 
Clay 2.9 | 50.9 | Saline......... 7.0 76.1 Madison. ...... 35.8 | 94.5 | Clayton........ 4.1 66.1 Washington. ... . 4.8 | 76.2 
C.inton 5.7 | 89.1 | Sangamon .. 35.8 | 78.2 | Marion ....... 193.3 | 95.6 | Clinton 16.6 | 96.5 ne 2.3 | 62.2 
Coles 9.6 71.1 Schuyler....... 2.4| 82.8 Marshall....... 8.3 | 85.6 | Crawford........ 4.8 | 88.9 Webster........ 12.6 | 91.3 
Cool 1475.8 | 95.6 | Scott..... 1.8 | 85.7 | aS 6.5 | 86.7 | Winnebago...... 2.8 | 73.7 
Crawford 5.1 75.0 Shelby. . 5.9 | 75.6 Martin........ 2.2 | 68.8 | ee 2.2 75.9 Winneshiek..... . 3.8 | 69.4 
Cumperland 2.1) 75.0 | Stark 1.8] FOS | Wien. .......% 7.3 | 67.6 | Decatur......... 2.0 | 55.6 Woodbury....... 33.3 | 92.8 
De Kalb 14.7 | 90.7 | Stephenson 14.0 | 90.9 | Monroe........ 13.7 | 91.3 | Delaware....... 4.8 | 96.0 Worth. . 2.6) 78.1 
De Witt 4.1 73.2 | Tazewell....... 26.2 | 96.0 | Montgomery..... 9.5 93.1 Des Moines. .... 13.9 | 90.8 Wiss ctiscasen 5.0 80.6 
Douglas 4.0 72.7 MN 4 tienes 3.4 63.0 Morgan......... 9.4 | 94.0 Dickinson. ...... 2.5 | 64.1 | 
Du Page 69.2 | 94.9 | Vermilion. . 20.7 | 70.4 | Newton......... 3.1 | 91.2 | Dubuque 18.4 | 88.9 State Total....| 702.6 | 84.3 
SM, 1958. Before using these figures read foreword, page 13. 
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TV Homes and % of Homes Covered by TV—(Cont'd) 


Estimates, 1/1/58, for States and Counties 


KANSAS 
Allen 
Anderson 
Atchinson 
Barber 
Barton 
Bourbon 
Brown 
Butler 
Chase 
Chautauqua 


Cherokee 
Cheyenne 
Clark 
Clay 
Cloud 
Coffey 
Comanche 
Cowley 
Crawford 
Decatur 


Dickinson 
Doniphan 
Douglas 
Edwards 
Elk 

Ellis 
Ellsworth 
Finney 
Ford 
Frank in 


Geary 
Gove 
Graham 
Grant 

Gray 
Greeley 
Greenwood 
Hamilton 
Harper 
Harvey 


Haskell 
Hodgeman 
Jackson 
Jefferson 
Jewell 
Johnson 
Kearny 
Kingman 
Kiowa 
Labette 


Lane 
Leavenworth 
Lincoin 

Linn 

Logan 

Lyon 
McPherson 
Marion 
Marshall . 
Meade. . 


Miami 

M tchell 
Montgomery 
Morris... .. 
Morton. . 
Nemaha. . 
Neosho. ...... 
Ness...... 
Norton 


“TV HOMES 


thous.) 
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STATE 
and 
COUNTY 


Osage 


Osborne..... 
Ottawa 
Pawnee. 
Phillips 
Pottawatomie 
Pratt 
Rawlins 
Reno... 
Republic 
Rice.... 


Riley 
Rooks 
Rush 
Russell . 
Saline 
Scott 
Sedgwick 
Seward. 
Shawnee 
Sheridan. . 


Sherman 
Smith 
Stafford... 
Stanton. 
Stevens 
Sumner 
Thomas 
Trego 
Wabaunsee 
Wallace 


Washington. . 


Wichita 
Wilson 
Woodson 
Wyandotte 


State Total. . 


KENTUCKY 
Adair 
Allen 
Anderson 
Ballard 
Barren 
Bath 

Bell 
Boone 
Bourbon. . 
Boyd.... 


Boyle. 
Bracken 
Breathitt 
Breckinridge 
Bullitt 
Butler... 
Caldwell. 
Calloway. . 
Campbell 


Carlisle...... 


Carroll 
Carter 
Casey 
Christian... 
Clark. ..... 
DO <ces 
Clinton 
Crittenden 


Cumberland. . . 


Daviess 


TV HOMES 
Est., 1/1/58 


% of 
All 


No. of | 
Homes 
thous.) 


3.4 


Homes 


77.3 


58.3 
56.5 
78.6 
58.8 
51.4 
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STATE 
and 
COUNTY 


Edmonson 
Elliott 
Estill 
Fayette 
Fleming 
Floyd 
Franklin 
Fulton. . 
Gallatin 
Garrard 


Grant 
Graves.. 
Grayson 
Green. 
Greenup 
Hancock. ... 
Hardin 
Harlan 
Harrison. . 
Hart 


Henderson 
Henry 
Hickman 
Hopkins... 
Jackson 
Jefferson 
Jassamine 
Johnson 
Kenton 
Knott 


Knox 
Larue 
Laurel 
Lawrence... 
Lee... 
Leslie 
Letcher 
Lewis 
Lincoln 
Livingston 


Logan... 
Lyon 
McCracken... 
McCreary 
McLean 
Madison 
Magoffin. . 
Marion 
Marshall 
Martin. . 


Mason 
Meade 
Menifee 
Mercer 
Metcalfe 
Monroe 
Montgomery 
Morgan... 


Muhlenberg. .. 


Nelson. 


Nicholas 
Ohio... 
Oldham 
Owen 
Owsley 
Pendleton 


Pulaski... .. 


(thous.) 


TV HOMES 
Est., 1/1/58 
No.of | % of 
Homes All 
Homes 


58. 
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STATE 
and 
COUNTY 


Robertson 
Rockcastle 
Rowan 
Russell 
Scott 
Shelby 
Simpson 
Spencer 
Taylor 
Todd 


Trigg 

Trimble 
Union 
Warren 
Washington. . 
Wayne 
Webster 
Whitley 
Wolfe 
Woodford 


State Total. . 


LOUISIANA 
Acadia 
Allen 
Ascension 
Assumption 
Avoyelles 
Beauregard 
Bienviile 
Bossier... 
Caddo 
Calcasieu 


Caldwe'l 
Cameron 
Catahoula 
Claiborne 
Concordia 

De Soto 

East Baton Rouge 
East Carroll 

East Feliciana. . 
Evangeline 


Franklin 
Grant... . 
Iberia... 
Iberville 
Jackson. . 
Jefferson 
Jefferson Davis 
Lafayette 
Lafourche 

La Salle 


Lincoln 
Livingston 
Madison 
Morehouse 
Natchitoches 
Orleans. 
Ouachita 
Plaquemines 
Pointe Coupee. 
Rapides 


Red River 
Richland 
Sabine 

St. Bernard 
St. Charles. . 
St. Helena 


TV HOMES | 
Est., 1/1/58 
No.of; % of 


Homes| All 
(thous.)| Homes 


> 


nun &@ WH = 
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and 
COUNTY 


. Landry 
. Martin 


. Mary 

. Tammany 
Tangipahoa 
Tensas 
Terrebonne 
Union 
Vermilion 
Vernon 
Washington. . 
Webster 


West Baton Rouge 
West Carroll 
West Feliciana 
Winn 


State Total 


MAINE 
Androscoggin 
Aroostoo « 
Cumberland 
Franklin 
idancock 
Kennebec 
Knox 
Lincoln 
Oxford 
Penobscot 


Piscataquis 
Sagadahoc 
Somerset 
Waldo 
Washington 
York 


State Total 


MARYLAND 
Allegany 
Anne Arundel 
Baltimore 
Calvert 
Caroline.. 
Carroll 

Cecil 
Charles 
Dorchester 
Frederick 


Garrett 
Harford 
Howard 

Kent 
Montgomery 
Prince Georges 
Queen Annes 
St. Marys 
Somerset 
Talbot 


Washington 
Wicomico 


Worcester 


State Total 


TV HOMES | 


Est., 1/1/58 


nuoweno"29° @ 
wrwaouwenoennno 


aowoe 


nN 


725.2 


%, of 
All 
Homes 


© SM, 1958. 
MAY 10, 


Before using these figures read foreword, page 13. 
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TV Homes and % of Homes Covered by TV—(Cont'd) 


Estimates, 1/1/58, for States and Counties 


TV HOMES ‘TV HOMES ~ TV HOMES TV HOMES 


TV HOMES | 


SM ) @yD> @D @D> GD 
STATE Ou 58 STATE Ou /58 STATE Est., 1/1/58 STATE Ue. STATE Est., 1/1/58 
and and oa . and ; and parade and a > nl 
COUNTY No.of| % of COUNTY No.of | % of COUNTY No.of| % of COUNTY No.of| % of COUNTY No. of | % of 
Homes| All Homes| All Homes| All Homes| All Homes| All 
(thous.)|} Homes (thous.)} Homes (thous.)|} Homes (thous.)| Homes (thous.) Homes 
MASSA- | Marquette 9.7 | 67.4 Kittson. . 1.4 53.8 Copiah 3.7 | 52.1 MISSOURI ° 
CHUSETTS Mason 4.3 64.2 Koochict ing. 1.9 | 38.0 | Covington 1.5 44.1 Adair 3.9 | 58.2 
Barnstable 16.0 | 90.9 | Mecosta 4.9 | 90.7 | Lac QuiP rle 2.2 | 56.4 | De Soto 3.1. | 58.5 | Andrew 2.6 | 72.2 
Berkshire 37.7 | 90.2 Menominee 5.0 | 66.7 | Lake 2.9 | 61.7 | Forrest 7.8 55.7 Atchison 1.7} 56.7 
Bristol 109.0 | 90.5 Midland 10.8 85.0 | Lakeof the Woods 4 | 33.3 | Franklin 1.2 50.0 Audrain 5.7 | 67.1 « 
Dukes 1.6 | 88.9 | Missaukee 1.0 50.0 | Le Sueur 4.3) 72.9 | George. 1.5 | 60.0 | Barry 3.8, 58.5 a 
Essex 154.2 | 91.2 Monroe 24.4 92.1 Barton 2.1 55.3 
Franklin 14.5 | 83.8 Montcalm 10.4 94.5 | Lincoin 2.0 66.7 Greene. . 9 52.9 Bates 3.6, 61.0 
Hampden 108.2 | 91.5 | Montmorency 6 | 50.0 | Lyon 3.8 | 57.6 | Grenada... 2.1 43.8 Benton 1.9 | 70.4 
Hampshire 19.4 84.0 McLeod 5.8 79.5 Hancock 2.2 75.9 Bollinger 1.8 69.2 
Middlesex 289.7 | 88.9 | Muskegon 41.8 | 96.5 | Mahnoman -9 60.0 | Harrison. . 19.1 | 63.7 Boone 10.0 | 68.5 
Nantucket 8 80.0 | Newaygo 6.1 85.9 | Marshall 2.0 48.8 | Hinds 35.5 77.0 
Oakland 171.8 95.6 Martin 5.0 | 61.7 Holmes 2.9 42.0 Buchanan 28.0 86.4 
Norfolk 116.7 87.6 Oceana. . 3.1 67.4 Meeker 3.8 69.1 Humphreys 2.6 54.2 Butler 6.1 | 56.5 
Plymouth 65.1 96.4 Ogemaw 1.9 73.1 Mille Lacs 2.9 56.9 Issaquena. .. 5 50.0 Caldwell 2.2 66.7 
Suffolk 231.1 | 96.9 | Ontonagon 1.8 | 60.0 | Morrison 3.1 | 43.7 | Itawamba 2.1 58.3 Callaway 4.1 66.1 
Worcester 159.4 | 93.4 | Osceola 3.6 | 94.7 Mower 11.1, 83.5 | Jackson 10.2 87.2 Camden 1.5 | 71.4 
- | Oscoda -6 | 66.7 Cape Girardeau 8.4, 72.4 
State Total 1323.4 | 90.8 | Otsego 1.3| 76.5 | Murray..... 3.3 | 73.3 | Jasper 2.6 | 63.4 Carroll 3.2 | 68.1 
- | Ottawa 24.5 92.1 Nicollet. . 4.0 72.7 | Jefferson 1.2 50.0 Carter 5 | 38.5 
MICHIGAN | Nobles 5.2 | 80.0 | Jefferson Davis 1.5 42.9 Cass 4.5 | 69.2 
Alcona 7 | 77.8 Presque Isle 1.2 41.4 Norman 1.8 60.0 Jones 9.9 57.6 edar 2.0! 60.6 
Alger 1.7 65.4 | Roscommon 1.6 | 69.6 | Olmsted. ... 13.2 | 94.3 | Kemper 1.4 48.3 
Allegan 14.8 | 88.1 Saginaw 48.6 | 92.0 | Otter Tail 6.5 | 49.2 | Lafayette 1.9 39.6 Chariton 2.2 48.9 
Alpena 3.3 46.5 St. Clair 27.8 92.4 Pennington 2.4 64.9 | Lamar 1.7 51.5 Christian 2.1 56.8 
Antrim 1.8 | 64.3 | St. Joseph 13.5 | 90.6 | Pine 3.1 64.6 | Lauderdale 13.3 67.9 Clark : ? 1.9 70.4 
Arenac 1.9 70.4 | Sanilac 7.7 | 81.9 | Pipestone 3.1 70.5 | Lawrence 1.3 48.1 Clay 23.9 | 93.7 
Baraga 1.3 | 61.9 | Schoolcraft 1.5 | 62.5 | Polk 6.0 56.6 | Leake 2.6 55.3 Clinton 3.1 | 83.8 
Barry 8.7 89.7 Shiawassee 14.3 | 89.9 Cole 9.1, 81.3 
Bay 26.6 | 91.1 Tuscola 10.8 | 85.0 | Pope 1.6 44.4 | Lee 6.9 63.9 Cooper 3.0 | 62.5 
Benzie 1.5 | 65.2 Van Buren 16.4 90.1 Ramsey 117.2 | 94.4 Leflore 3.8 29.9 Crawford 1.5 48.4 
| Red Lake 9 64.3 | Lincoln. . 3.7 50.7 Dade 1.8 66.7 
Berrien 42.6 93.6 | Washtenaw 40.7 | 94.0 | Redwood 4.1 | 63.1 Lowndes 3.8 35.2 Dallas 1.9 67.9 
Branch 7.7 70.6 Wayne 811.5 | 98.4 | Renville 4.7 | 66.2 | Madison 3.5 50.0 
Calhoun 37.7 90.0 | Wexford 4.1 71.9 | Rice 8.3 | 87.4 | Marion 2.7 | 47.4 Daviess. 2.3, 69.7 
Cass 9.5 | 86.4 Rock 1.8; 62.1 Marshall... .. 2.4 | 46.3 De Kalb... 1.8 75.0 
Charlevoix 2.3 59.0 State Total 2075.7 | 81.2 | Roseau 2.1 | 56.8 | Monroe... 4.4 50.0 Dent 2.2 | 68.8 
Cheboygan 2.3 | 63.9 —— | St. Louis 59.4 | 85.5 | Montgomery 1.3 38.2 Douglas d 1.7 | 60.7 
Chippewa 4.7 | 52.2 MINNESOTA Scott 4.1 | 85.4 | Neshoba 2.6 45.6 Dunklin 6.9 | 62.2 
Clare 2.8 | 82.4 Aitkin 2.7 | 73.0 | Franklin ; 8.2, 68.9 
Clinton 9.1 91.9 Anoka 15.3 | 95.6 | Sherburne 2.1 | 80.8 Newton. . 3.0 58.8 Gasconade. . 2.6 | 65.0 
Crawford 8 | 72.7 | Becker 3.9 | 60.0 | Sibley 3.1 | 81.6 | Noxubee 1.9 47.5 Gentry... : 2.0 | 62.5 
Beltrami 2.3 33.3 | Stearns 15.9 | 81.1 Oktibbeha 2.7 43.5 Greene....... 37.1 | 93.0 
Delta 5.4 56.3 Benton 2.1 46.7 | Steele 5.6 | 80.0 | Panola 5.0 62.5 Grundy : 2.9 | 70.7 
Dickinson 5.8 69.0 Big Stone 1.4 58.3 Stevens 1.5 53.6 Pear! River 4.1 74.5 « 
Eaton 11.6 82.3 | Blue Earth 1.2 94.1 Swift 2.3} 52.3 | Perry. 8 38.1 Harrison 2.5 | 59.5 ? 
Emmet 2.7 57.4 | Brown 6.2 76.5 | Todd 3.5 | 51.5 | Pike 4.6 51.1 Henry : 4.5 | 68.2 
Genesee 91.9 87.7 | Carlton 4.4 62.9 | Traverse 1.2 | 60.0 | Pontotoc 2.1 45.7 Hickory....... 1.1 | 68.8 
Glacwin 2.3 | 88.5 | Carver 4.7 88.7 | Wabasha 4.4 81.5 | Prentiss 2.3 51.1 Holt 1.7 | 65.4 
Gogebic 4.9 62.0 Wadena 1.8 | 47.4 Quitman 3.0 49.2 Howard 1.9 54.3 e 
Grand Traverse 6.1 68.5 | Cass 1.4 27.5 Howell ; 2.7 48.2 , 
Gratiot 8.9 87.3 | Chippewa 2.6 | 54.2 Waseca 3.5 71.4 Rankin... 2.7 46.6 Iron 1.2 60.0 
Hillsdale 6.7 62.0 Chisago 3.4 | 82.9 Washington 10.2, 89.5 Scott.... 2.4 50.0 Jackson 195.4 | 96.2 
Clay 8.9 | 89.0 Watonwan 2.6 61.9 Sharkey 1.3 | 50.0 Jasper 23.5 | 82.7 
Houghton 4.7 46.1 Clearwater 1.0 37.0 Wilkin 2.1 80.8 Simpson : 2.7 54.0 Jefferson... 16.1 87.0 
Huron 8.4 90.3 Cook 8 57.1 Winona 6.5 56.0 Smith ne 1.5 44.1 Johnson 6.3 73.3 
Ingham 59.8 93.9 Cottonwood 3.0 63.8 Wright 6.8 79.1 Stone : 6 40.0 Knox 1.8 69.2 
lonia 10.4 90.4 Crow Wing 4.2 44.2 Yellow Medicine 2.8 58.3 Sunflower %.7 20.6 Laclede : 3.7 | 62.7 
losco 3.5 81.4 Dakota 16.1 93.1 Tallahatchie. . 2.4 35.8 Lafayette ‘ 6.0 | 75.0 
Iron 27 47.4 Dodge 2.6 72.2 State Total 768.9 | 80.5 Tate 2.6 61.9 Lawrence 4.0 55.6 
Isab Ia ry 85.4 — —— | Tippah 1.8 43.9 Lewis 2.2 64.7 
Jackson 34.2 92.7 Douglas 3.2 | 48.5 MISSISSIPPI Lincoln 4.3 76.8 
Kalamazoo 45.1 94.9 | Faribault 4.7 | 63.5 | Adams 4.8, 47.1 Tishomingo... . 2.0 | 58.8 Linn 3.3 | 52.4 
Kalkaska 6 50.0 Fillmore 4.7 | 65.3 | Alcorn 3.5 | 47.9. | Tunica...... 2.9 50.0 Livingston 3.5 67.3 
Freeborn 8.8 | 84.6 | Amite 1.5 | 37.5 | Union - 2.4 43.6 McDonald 2.6 | 63.4 
Kent 97.0 93.9 Goodhue 9.3 89.4 Attala 2.6 47.3 Walthall P 1.3 40.6 
Keweenaw 3 50.0 Grant 1.5 55.6 Benton 9 | 47.4 Warren 7.3 54.9 Macon 4.6 | 66.7 
Lake 1.1 78.6 | Hennepin 2322) 95.1 Bolivar 5.1 32.7 | Washington 9.3 46.3 Madison... . 1.9 67.9 
Lapeer 11.6 87.9 Houston 2.7 61.4 Calhoun 1.3 35.1 Wayne 1.9 62.8 Maries 1.3 | 65.0 
Leelanau 1.5 60.0 Hubbard 1.0 34.5 | Carroll 8 | 26.7 Webster 1.2 44.4 Marion 9.3 | 94.9 
Lenawee 21.7 91.2 Isanti 2.6 | 92.9 | Chickasaw 1.7 | 42.5 Wilkinson 1.2 41.4 Mercer - 1.3 | 68.4 
Livingston 8.5 | 87.6 Choctaw -7 | 33.3 | Winston... 2.2 43.1 Miller 2.6 | 60.5 
Luce 1.1 73.3 Itasca 6.7 | 60.4 | Claiborne 1.4 53.8 | Yalobusha 1.3 38.2 Mississippl...... 3.3 | 60.0 
Mackinac 1.6 | 61.5 Jackson 4.0 | 88.9 | Clarke 2.4 57.1 Yazoo 4.6 54.8 Moniteau P 2.0| 60.6 
Macomb 95.4 98.5 Kanabec 1.2 50.0 | Clay 2.1 | 56.3 —| —— | Monroe ? 2.4 | 77.4 
Manistee 4.1 66.1 Kandiyohi 5.9 72.0 | Coahoma 5.1! 36.2 State Total 291.1 52.2 Montgomery 3.1 | 91.2 
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CHANGING MARKETS 


The Sales Manager's Enigma 


Many astute sales executives are seemingly unaware of additional 


volume avenues of distribution for their products or services. 


We, at The Magazine of Incentive Merchandising, are 
faced with the task of management (special market 
sales) education. How well we progress is attested 
by our growing list of advertisers, nationally known 
companies —(industry leaders)—their sales growth is 


our prosperity barometer. 
Perhaps we can assist you in selling more—to more markets. 


Read a copy of Premium Practice lately?— 


Glad to send one. 


Department LB, 


Premium Practice 


The Magazine of Incentive Merchandising 


386 Fourth Avenue 
New York 16, N. Y. 
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TV Homes and % of Homes Covered by TV—(Cont'd) 


Gy) Estimates, 1/1/58, for States and Counties 


TV HOMES TV HOMES TV HOMES TV HOMES TV HOMES 
STATE Est., 1/1/58 STATE Ou 58 STATE oe. STATE mot /58 STATE 
and and and and s and ent 
COUNTY No.of| % of COUNTY No.of| % of COUNTY No. of| % of COUNTY No. of| % of COUNTY No.of| % of 
Homes| All Homes| All Homes| All Homes| All Homes| All 
thous.)| Homes thous.)| Homes (thous.)| Homes (thous.)| Homes (thous.)) Homes 
ii : = Seed, Mabie = ivtiete ese wits; Smeatteata | 
Morgan 1.8 | 62.1 Judith Basin 4 | 50.0 | Furnas 2.2 | 73.3 | Eureka 1 | 33.3 Los Alamos... 1.7 48.6 
New Madrid 5.3 | 58.9 | Lake 1.6 | 47.1 | Gage 6.6 | 82.5 | Humboldt. . 5] 38.5 | Luna....... 1.5 | 55.6 
Newton | 5.9) 64.8 | Lewis & Clark 4.3 45.3 | Garden -4| 40.0 | Lander....... 1 | 26.0 McKinley. . . 2.6 | 33.8 
Nodaway 4.3 | 57.3 | Liberty .3 | 60.0 | Garfield 6 | 75.0 | Lincoin.. .2| 22.2 | Mora......... 4) 28.6 
Oregon .8 | 27.6 | Lincoln 1.2 35.3 | Gosper 5| 71.4 |Lyon.... .8| 88.9 Otero 4.4 | 565.7 
Osage 1.9 | 65.5 McCone 3 30.0 | Grant | Re 1.8 | 47.4 
Ozark 1.3 | 61.9 | Madison 8 | 42.1 | Greeley... 1.0 | 62.5 | Mineral 6} 25.0 
Pemiscot 7.1| 61.7 | Meagher 4 | 50.0 | Hall.. 9.7| 79.5 | Nye.... .4| 44.4 | Rio Arriba..... 2.2] 39.3 
Perry 2.6 | 76.5 | Ormsby 1.0} 83.3 Roosevelt... . 2.3 | 50.0 
Pettis 8.9 | 70.6 Mineral 6 66.7 | Hamilton.. 2.2 75.9 | Pershing... .4| 36.4 Sandoval 1.0) 41.7 
Missoula 7.2 52.6 | Harlan 1.3 | 76.5 | Storey... 1] 50.0 San Juan..... 4.3} 42.6 
Phelps 4.9 66.2 Musselshel! 8 44.4 Hayes f 3 60.0 Washoe 21.7 86.5 San Miguel 1.4 7.5 
Pike 4.3 | 72.9 | Park.. 2.4 | 54.5 | Hitchcock. . 1.3 | 76.5 | White Pine... 2.3 | 57.5 | SantaFe... 6.4 | 60.4 
Platte 5.0 79.4 Petroleum -1 | 33.3 Holt... mee 1.6 38.1 —_—_—|_———_ } Serra 1.0 62.5 
Polk 3.0 62.5 Phillips 6 35.3 Hooker...... x 66.7 State Total... 55.2 69.6 Socorro. ..... 1.2 §2.2 
Pulask! 9.7 | 86.6 | Pondera 1.3 | 68.4 | Howard 1.2 | 54.5 aoe Mc <00 1.0 | 33.3 
Putnam 1.6 | 69.3 | Powder River .3 | 37.5 | Jefferson 3.1 | 70.5 | NEW Torrane)...... 6 | 42.9 
Ralls 1.6 69.6 Powell 1.1 57.9 Johneon 1.6 | 84.2 HAMPSHIRE | 
Randolph 4.7 | 58.8 | Prairie .3| 42.9 | Kearney 1.5 | 75.0 | Belknap........ 7.1} 84.5 | Unlon....... 5 | 29.4 
Ray 4.0 | 74.1 Carroll. 4.3 | 87.8 | Valencia..... 3.3} 62.3 
Reynolds 4) 28.6 Ravalli 1.5 39.5 Keith 2.0 | 80.0 | Cheshire 10.5 | 82.0 ——_|-——-- 
Richland 2.2 | 78.6 | Keya Paha. . 1) 25.0 | Coos.......... 8.0| 76.9 | State Total 30.7 | 58.0 
Ripley 1.4) 43.3 | Roosevelt 1.8 60.0 | Kimball. . .7 | 53.8 | Grafton........ 9.0 | 69.2 ee —e 
St. Charlies 10.1, 92.7 Rosebud » 36.8 Knox... 2.5 | 59.5 | Hillsborough 42.8 | 87.0 NEW YORK | 
St. Clair 2.0 | 66.7 | Sanders 1.1 47.8 | Lancaster... 40.9 | 89.3 | Merrimack..... 15.9 | 84.6 Albany..... 76.7 | 92.3 
St. Francois 8.9 | 79.5 | Sheridan 1.3 72.2 | Lincoln 6.0 | 65.2 | Rockingham.....| 21.5 87.4 Allegany... . 9.4 | 69.1 
St. Louis 449.3 | 99.0 Silver Bow 16.2 77.5 Logan 2 50.0 | Strafford...... 13.2 | 86.8 Bronx...... 376.3 | 86.2 
Ste. Genevieve 2.9 93.5 Stillwater 9 52.9 Loup 1 25.0 Sullivan....... 7.3 | 84.9 Broome. .. 56.5 91.3 
Saline 5.3 | 66.3 | Sweet Grass 6 60.0 | McPherson -1 | 50.0 —_——|—_———- | Cattaraugus. 22.3 | 89.9 
Schuyler 9 | 60.0 | Teton 1.1 52.4 | Madison. 7.2) 91.1 State Total....| 139.6 | 84.1 Cayuga..... 19.4 | 88.6 
Scotland 1.7 | 70.8 — —— ——— | Chautauqu: 40.5 | 86.9 
Scott 5.5 61.8 Toole 1.3 54.2 Merrick 1.3 50.0 Chemun..... 27.2 | 87.7 
Treasure .2 | 66.7 | Morrill 1.0 | 45.5 | NEW JERSEY Chenango. . . 11.0 | 87.3 
Shannon .6| 35.3 | Valley 1.2 | 36.4 Nance .9 | 52.9 | Atlantic... 42.8 | 94.7 Clinton... 14.3 | 98.6 
Shelby 2.1 | 65.6 | Wheatland -5 | 50.0 | Nemaha 2.4 | 68.6 | Bergen 196.9 | 88.8 
Stoddard 5.5 | 66.3 | Wibaux -1 | 25.0 | Nuckolls 2.0 | 69.0 | Burlington..... 42.4) 90.0 Columbia 13.0 | 92.2 
Stone 1.5 | 57.7 | Yellowstone 15.6 | 66.1 | Otoe 4.8 | 90.6 | Camden... 93.7 | 91.0 | Cortland 11.4 | 88.4 
Sullivan 2.1 63.6 ——— |———— | Pawnee 1.5 | 75.0 | Cape May : 13.3 | 94.3 Delaware 11.5 81.0 
Taney 2.0 | 69.0 State Total. . 115.0 55.3 | Perkins. . .7 | 58.3 | Cumberland. ... 28.0 | 89.5 Dutchess 38.2 | 90.5 
Texas 2.1| 38.2 —aas oe —— | Phelps 2.5 73.5 | Essex 273.5 | 92.6 | Erie...... 299.3 | 94.0 
Vernon 4.1 62.1 NEBRASKA Pierce 1.5 | 57.7 | Gloucester 31.7 89.8 ae 9.0 | 84.9 
Warren 1.9 82.6 Adams ae 80.2 Hudson 177.2 92.0 Franklin. ..... 9.5 74.8 
Washington 2.0 52.6 Antelope 1.8 54.5 Platte 5.5 87.3 Hunterdon 13.4 91.2 Fulton 15.3 | 86.0 
Arthur abe 1 Polk 2.0| 76.9 Genesee........ 14.0 | 94.0 
Wayne 1.6 | 66.7 | Banner 1 25.0 | Redwillow 2.9 | 67.4 | Mercer........ 65.9 | 91.9 Greene....... 8.1 | 90.0 
Webster 2.8 | 65.1 | Blaine 1 50.0 | Richardson. . 3.3 | 70.2 | Middlesex..... 89.6 | 90.6 
Worth 1.3 | 86.7 | Boone 1.6 55.2 | Rock .4| 44.4 | Monmouth.... 83.5 | 93.3 Hamilton... ... 1.1 | 84.6 
Wright 2.6 61.9 Box Butte 1.3 35.1 Saline. . 3.3 73.3 Morris. ....... 53.4 | 90.2 Herkimer....... 17.2 | 88.2 
- Boyd 8 57.1 | Sarpy..... 6.4 91.4 | Ocean. -.---| 22.5] 93.0 Jefferson 20.9 | 77.7 
State Total 1135.1 | 84.4 | Brown.. 9 64.3 | Saunders 5.4 98.2 | Passaic 103.2 | 89.2 Kings 743.8 | 93.8 
—— 7 —— | Buffalo 6.5 79.3 Scotts Bluff... .. 5.5 50.9 Salem 15.5 90.6 Lewis 5.6 82.4 
Seward 2.9 70.7 Somerset 30.7 | 88.7 Livingston... ... 9.5 | 86.4 
MONTANA Burt 2.6 78.8 Sussex 10.6 89.8 Madison. ..... 13.5 90.0 
Beaverhead 1.4 56.0 Butler 2.6 74.3 Sheridan. . 1.1 39.3 Union 127.7 91.9 Monroe........ 161.6 90.7 
Big Horn 9 39.1 Cass 4.9 | 89.1 Sherman 1.0 55.6 | Montgomery 17.2 89.6 
Blaine 1.0 40.0 | Cedar 3.2 | 88.9 | Sioux .2| 25.0 | Warren....... 16.6 | 90.2 Nassau. 329.1 | 90.1 
Broadwater 5 | 62.5 | Chase .8 | 67.1. | Stanton 1.2| 66.7 cca 
Carbon 1.2 41.4 Cherry 1.2 41.4 Thayer 2.1 70.0 State Total... .]1522.1 | 91.1 New York 
Carter Cheyenne 2.6 | 51.0 | Thomas -1| 26.0 ——_  -——— (Manhattan)...] 576.2 | 96.1 
Cascade 14.6 63.2 Clay.. 2.1 | 67.7 Thurston 1.8 75.0 Niagara....... 62.0 | 93.9 
Chouteau 1.4 60.9 | Colfax 2.3 69.7 Valley 1.3 | 61.9 NEW MEXICO Oneida... 65.2 | 93.8 
Custer 1.2 28.6 Cuming 2.9 80.6 Washington 3.4 94.4 Bernalil'o..... 46.2 73.4 Onondaga....... 111.3 $3.3 
Daniels 5 | 55.6 Wayne 2.5 | 86.2 |Catron......... .2| 40.0 | Ontario......... 16.1 | 87.0 
Custer 3.2 | 58.2 | Chaves......... 9.2 | 61.3 Orange 46.4) 88.5 
Dawson 1.3| 40.6 | Dakota 3.2 | 91.4 | Webster... 1.8| 81.8 |Colfax........ .5| 14.3 | Orleans........ 8.9 | 90.8 
Deer Lodge 3.3 | 60.0 | Dawes 1.4 | 51.9 | Wheeler...... 2} SRS B@iey......... 6.0 | 68.2 | Oswego......... 21.9 | 89.9 
Fallon .6 | 60.0 | Dawson 4.7 | 73.4 | York. 3.5| 76.1 |DeBaca....... .4| 50.0 | Otsego... 15.1 | 87.8 
Fergus 1.7 | 37.0 | Deuel .7 | 70.0 ———|__—— ] Dona Ana...... 8.5 | 73.3 | Putnam........ 5.9 | 89.4 
Flathead 6.1} 56.0 | Dixon 2.5 | 92.6 State Total....] 341.3 | 78.9 | Eddy........... 8.4\ 60.4 
Gallatin 3.7 | 47.4 | Dodge 9.1 94.8 ——_—_|__——- | Grant.......... 3.0 | 53.6 Queens 627.1 | 94.5 
Garfield -1 | 16.7 | Douglas 94.1 95.5 | NEVADA Guadalupe... . 6| 46.2 Rensselaer 38.8 | 89.2 
Glacier 1.3} 41.9 | Dundy .7 | 63.6 | Churchill 1.6 | 88.9 Richmond....... 54.2 | 90.2 
Goiden Valley 1 33.3 | Fillmore 2.0 66.7 | Clark 23.6 69.0 | Harding....... | ees Rockland........ 27.1 | 91.6 
Granite 4) 40.0 Douglas 4 | 80.0 | Hidalgo........ -7 | 80.0 St. Lawrence....] 23.7 | 75.2 
Hill 2.9 | 58.0 Franklin... 1.5 75.0 Elko..... TA) TD. Beiceccvdenccws 8.4 | 50.3 Saratoga........ 22.5 | 88.9 
Jefferson -6 | 50.0 | Frontier 8 57.1 Esmeralda | Lincoin. 1.0 | 50.0 Schenectady... .. 47.1 | 90.1 
SM, 1958 Before using these figures read foreword, page 13. 
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a well-defined pattern” 


In the fourth quarter of 1957, more advertisers used spot television to 
sell New York than in any previous three-month period. For the 


tenth consecutive quarter, more spot advertisers invested more money 


with WCBS-TV than with any other station in the area. Because 
WCBS-TV attracts New York’s largest viewing audiences, daytime and 
nighttime— month after month, year in and year out! 

Your CBS Television Spot Sales representative will be happy to 
point out the significance ot this clearly-defined selling pattern. Call... 


Channel 2—The CBS Owned Television Station in New Yori ” 


TV Homes and % of Homes Covered by TV—(Cont'd) 


Estimates, 1/1/58, for States and Counties 


TV HOMES 


TV HOMES TV HOMES TV HOMES TV HOMES 
STATE aot 58 STATE Est., 1/1/58 STATE mot 58 STATE Est., MD STATE Est., 1/1/58 
and and and and and ails 
COUNTY No.of| % of COUNTY No.of | % of COUNTY No. of| % of COUNTY No.of| % of COUNTY No.of| % of 
Homes| Aill Homes| All Homes| All Homes| All Homes| All 
thous.) Homes thous.)| Homes (thous. )| Homes (thous.)| Homes (thous.)} Homes 
— ilps iciamoeaedl ee S sicicies 
Schoharie 6.5 | 87.8 | Hyde 1.0| 71.4 | Dickey 1.5| 60.0 | elaware 9.0| 95.7 | OKLAHOMA 
Schuyler 4.1 89.1 Iredell 11.6 74.4 Divide 6 46.2 Erie 17.0 88.5 Adair. ... 1.8 58.1 
Seneca 6 91.8 | Jackson 2.5 | 58.1 | Dunn 9| 56.3 | Fairfield 17.0 | 95.0 | Alfalfa 1.7 | 65.4 
Eddy a 58.3 Fayette 6.8 | 88.3 Atoka 1.8 | 64.3 
Steuben 22.1 76.7 Johnston 8.4 53.5 | Emmons 1.4 70.0 | Franklin 190.6 | 99.4 Beaver 7] 38.9 
Suffolk 137.3 90.1 Jones 1.1 47.8 Foster 8 | 53.3 Fulton. . 7.5 88.2 Beckham...... 2.9 50.0 
Sullivan 12.0| 89.6 | Lee 4.2 | 63.6 | Golden Valley -6| 75.0 | Gallia... 6.0 | 84.5 | Blaine........ 2.8 75.7 
Tioga 9.0 88.2 | Lenoir 7.6 | 65.5 | Grand Forks 9.0 | 70.3 | Geauga... 8.1 | 84.4 Bryan -5 | 59.2 
Tompkins 16.9 | 85.4 | Lincoln 4.8 69.6 | Grant 1.4 87.5 | Greene.. 21.4 97.7 a 5.4| 69.2 
Ulster 30.1 | 89.9 | McDowell 4.6 | 67.6 | Griggs 1.2 | 92.3 | Guernsey... 9.0 | 77.6 Canadian 5.8 | 85.3 
Warren 11.8 | 89.4 | Macon 2.4) 61.5 Carter........ 8.4 | 60.9 
Washington 12.2 | 89.1 Madison 2.1 | 48.8 | Hettinger 1.3) 72.2 | Hamilton... 253.2 | 94.9 
Wayne 15.8 | 89.3 Martin 3.5 | 57.4 Kidder 1.1 73.3 | Hancock.... 14.7) 88.6 Cherokee....... 2.5 | 73.5 
Westchester 208.1 91.8 Mecklenburg 62.4 | 88.3 La Moure 1.3 61.9 Hardin 9.1 96.8 Choctaw........ 11 28.2 
Logan 7 68.3 | Harrison. . 5.5 | 94.8 | Cimarron....... 5| 45.5 
Wyoming 7.9 | 88.8 | Mitchell 1.8| 52.9 McHenry 1.5 53.6 | Henry 6.4 91.4 Cleveland 9.7 | 90.7 
Yates 5.3 88.3 Montgomery 2.9 67.4 Mcintosh 1.1 64.7 Highland 7.9 83.2 Coal .8| 57.1 
Moore 1 62.2 McKenzie 1.2 | 66.7 | Hockling. . 6.1 | 89.7 Comanche..... 18.3 | 89.3 
State Total 4577.7 | 91.6 Nash 7.0; 49.0 McLean 2.6 50.0 | Holmes 4.7 87.0 Cotton. . 1.8 | 69.2 
New Hanover 18.1 85.8 Mercer 11 55.0 | Huron 2.5 | 94.0 Craig 3.0 71.4 
Northampton 4.2 71.2 | Morton 4.6 83.6 Jackson... 8.0; 88.9 Creek 11.3 | 89.7 
Onslow 8.9 78.1 Custer . 3.3 | 60.0 
Orange 7.2| 79.1 | Mountrail 1.2| 48.0 | Jefferson 26.0! 91.9 
NORTH Pamlico 1.1. 44.0 | Nelson 1.3 | 76.5 | Knox. 11.0 89.4 Delaware...... 2.3 | 76.7 
CAROLINA Pasquotank 4.8 65.8 Oliver 3) 60.0 Lake... 35.2 97.8 Dewey 1.0 55.6 
Alamance 19.4 91.1 Pembina 2.2 64.7 | Lawrence... 13.7 | 90.7 Ellis. . 1.0; 47.6 
Alexander 3.3 94.3 Pender 3.4 79.1 Pierce 2.3 57.9 Licking. 22.1 88.0 Garfield 11.6 | 73.9 
Alleghany 1.3 61.9 Perquimans 1.8 72.0 Ramsey 1.7 53.1 Logan 9.7 89.0 Garvin 6.3 67.7 
Anson 3.6 | 63.3 | Person 3.5 64.8 | Ransom 1.4) 70.0 | Lorain. . 54.9 | 95.8 Grady..... 7.9 | 82.3 
Ashe 3.3 66.0 Pitt 13.5 91.2 Renville 8 57.1 Lucas 137.0 95.9 Grant 1.5 | 65.2 
Avery 1.8 58.1 Polk 2.4 80.0 Richland 3.7 66.1 Madison. . 6.3 88.7 Greer 1.4 56.0 
Beaufort 7.7 81.9 Randolph 11.2 80.0 Rolette 1.2 54.5 Mahoning 78.4 96.7 Harmon 8 47.1 
Bertie 3.4 7.6 Richmond 8.2 | 81.2 Harper Hid 2 
Bladen 4.7 71.2 Robeson 14.1 68.4 Sargent 1.1 61.1 Marion 16.5 92.2 
Brunswick 3.6 80.0 Rockingham 15.1 83.4 Sheridan | 54.5 Medina. .... 14.7 96.1 Haskell 1.1 42.3 
Rowan 17.8 80.9 Sioux 5 83.3 Meigs 6.0 87.0 Hughes 2.5| 56.8 
Buncombe 23.8 65.6 Slope a 20.0 Mercer 8.3 89.2 Jackson 4.1 | 53.2 
Burke 8.4} 71.8 | Rutherford 8.5 75.2 | Stark 3.6 | 90.0 | Miami 21.2 | 98.1 Jefferson... ... 1.6 | 61.5 
Cabarrus 16.1 92.0 Sampson 7.7 67.0 Steele 1.1 91.7 Monroe. . 3.6 | 83.7 Johnston 1.4 60.9 
Caldwell 7.5 | 67.0 | Scotland 3.5 | 56.5 | Stutsman 4.6 67.6 | Montgomery.....| 151.5 | 99.6 | 12.4 | 78.5 
Camden 9 64.3 Stanly 10.8 | 93.9 | Towner .8 | 66.7 | Morgan 3.7 | 97.4 Kingfisher 2.3 | 76.7 
Carteret 4.0 68.0 Stokes 3.7 77.1 Traill 2.5 89.3 Morrow 5.2 92.9 Kiowa. 2.9 67.4 
Caswell 2.6 60.5 Surry 9.9 83.2 Walsh 2.9 63.0 Muskingum 18.7 77.6 Latimer 8 42.1 
Catawba 17.1 93.4 | Swain 8) 38.1 Le Flore 2.9 40.8 
Chatham 3.7 60.7 | Transylvania 2.0 52.6 | Ward .8 | 73.9 | Noble 3.1 91.2 
Cherokee 1.7 40.5 Tyrrell oF 58.3 Wells 1.6 61.5 Ottawa 9.5 89.6 Lincoln... 4.6 | 82.1 
Union 6.9 63.9 | Williams 5 | 59.8 | Paulding... 4.4 88.0 Logan. 3.8 | 66.7 
Chowan 1.9 65.5 - Perry 7.5 92.6 Love 1.0 62.5 
Clay 5 38.5 Vance 5.6 70.0 State Total 118.1 69.4 Pickaway 7.9 94.0 McClain 2.8 68.3 
Cleveland 11.0 66.7 Wake 31.1 77.4 Pike 6.5 | 87.8 McCurtain... 2.7 | 50.0 
Columbus 4.4 35.8 | Warren 2.5 51.0 Portage 19.3 | 90.6 Mcintosh... 1.8 | 56.3 
Craven 10.6 76.8 | Washington 1.8 60.0 - — Preble. .... 8.9 | 94.7 Major 1.4 56.0 
Cumberland 15.5 55.0 Watauga 2.1 51.2 Putnam. . 6.7 85.9 Marshall . . 1.2 60.0 
Currituck 1.2 | 66.7 | Wayne 11.0 | 68.8 Richland. 29.3 | 91.8 ees 3.4 | 69.4 
Dare 7| 53.8 ilkes 6.2 56.9 | OHIO Murray 2.0 60.6 
Davidson 15.8 7.3 Wilson 9.1 67.9 Adams 5.7 86.4 Ross 16.4 | 93.7 
Davie 3.1 79.5 | Yadkin 4.5 80.4 | Allen 28.1 90.6 | Sandusky 16.5 | 90.7 Muskogee 14.7 87.5 
Yancey 1.5 42.9 Ashland 10.4 90.4 Scioto. . 28.2 90.1 Noble 2.4 80.0 
Duplin 7.3 76.0 Ashtabula 26.4 92.6 | Seneca... 15.3 | 87.4 Nowata 2.7 | 79.4 
Durham 24.2 82.0 State Total 804.2 73.4 Athens 10.1 79.5 Shelby 8.4 90.3 Okfuskee 2.2 .559 
Edgecombe 8.8 | 72.1 Auglaize 9.5 91.3 | Stark 86.1 | 90.8 Oklahoma 119.2 | 91.7 
Forsyth 43.8 89.6 Belmont 24.2 | 92.0 | Summit 145.3 | 97.6 Okmulgee . 7.7 | 68.8 
Franklin 3.4 48.6 Brown 6.3 86.3 | Trumbull 50.4 | 92.3 Lsage 9.0 | 90.0 
Gaston 24.5 75.4 Butler 48.6 | 94.4 | Tuscarawas. 20.2 | 87.4 | Ottawa 6.2 | 70.5 
Gates 1.5 | 65.2 | NORTH Carroll 5.1} 87.9 | Union 6.0 | 89.6 | Pawnee 2.8 | 75.7 
Graham 7) 41.2 DAKOTA | PO sc atiacas 7.7 | 60.2 
Granville 4.0 58.8 | Adams -9 75.0 | Champaign 8.7 95.6 | Van Wert 8.5 | 89.5 | 
Greene 2.0 55.6 Barnes 4.0 83.3 Clark 36.7 93.9 Vinton... 2.6! 92.9 Pittsburg....... 5.9 | 63.4 
Benson 1.3 61.9 Clermont 15.8 91.9 Warren 14.5; 90.6 Pontotoc... . 6.9 75.8 
Guilford 54.2 91.7 Billings a 20.0 Clinton 8.2 89.1 Washington 12.5 85.0 Pottawatomie. . 8.1 60.9 
Halifax 7 58.3 Bottineau 1.6 57.1 Columbiana 29.9 91.4 Wayne 16.8 | 88.4 Pushmataha. . .. 6 24.0 
Harnett 5.1 39.5 Bowman -8 | 80.0 | Coshocton 7.9 73.8 | Williams 8.6 91.5 Roger Mills. ... 8) 53.3 
Haywood 6.1 59.8 Burke 1.1 64.7 | Crawford 12.5 | 89.9 | Wood 18.5 | 93.0 Rogers 4.0, 80.0 
Henderson 5.0 52.6 Burleigh 6.9 74.2 Cuyahoga 469.4 97.4 Wyandot 5.6 | 86.2 Seminole... .. 7.1 | 67.6 
Hertford 3.3 68.8 Cass 16.8 86.6 Darke 12.3 | 89.9 — _— Sequoyah....... 2.1 | 52.5 
Hoke 1.6 48.5 Cavalier 1.4 58.3 Defiance 8.2) 94.3 State Total 2631.7 | 94.2 Stephens 7.6 | 68.5 
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TV Homes and % of Homes Covered by TV—(Cont'd) 


@7D Estimates, 1/1/58, for States and Counties 


TV HOMES : “TV HOMES ‘TV HOMES TV HOMES TV HOMES 


@ @D @D 
Est., 1/1/58 STATE Est., 1/1/58 STATE Est., 1/1/58 STATE STATE Est., 1/1/58 


sedated ties and eb thn and Senidadent and Bais Hsndtind and sie 
No.of | % of COUNTY No.of! % of COUNTY No.of | % of COUNTY " COUNTY No.of| % of 
Homes| All Homes| All Homes| Ail Homes| All 

(thous.)| Homes (thous.)| Homos (thous.) | Homes (thous.)| Homes thous.)| Homes 


Texas 4 | : Cumberland : : Charleston... 8 | : Hand 1 
Tillman : fe Dauphin 4 ‘ Cherokee i c Hanson 
Tulsa J ¥ Delaware ; J Chester ‘ y 5 Harding 
Wagoner ta R Elk . Chesterfield... 3 u Hughes 
Washington : : Erie Clarendon : q Hutchinson 
Washita 3 é Fayette d : Colleton ‘ : Hyde 
Woods ° . Forest. . o . Darlington ‘ J , Jackson 
Woodward ; J Franklin Dillon , ‘i ¢ Jerauld 
. - Fulton J i Dorchester . ‘ Jones 
State Total 9 | 4 Greene a s Edgefield... .. 4 . Kingsbury 
—| Fairfield........ .0| 62.5 |Lake.. 


Grainger . 1.2 41.4 
Greene 5.0 42.7 


Grundy 
Hamblen 
Hamilton 
Hancock 
Hardeman 
Hardin 
Hawkins 
Haywood 
Henderson 
Henry. 


=o bh @®WwWEN ND & OW 


OREGON Huntingdon 
Baker... B Indiana . . Florence... b A Lawrence 
Benton 4) Jefferson “ ‘ Georgetown . “ Lincotn 
Clackamas 4) Juniata. s 5 Greenville. J 4 Lyman 
Clatsop.... J x Lackawanna . . Greenwood 3 McCook 
Columbia 4) ® Lancaster ‘ J J Hampton 5 ‘ McPherson 
Coos , ° Lawrence ‘i 3 Horry... ‘ ; ; Marshall 
Crook 6 | ts Lebanon J 0 Jasper 3 Meade 
Curry . . Lehigh . . Kershaw ; . 5 Mellette 
Deschutes < J Luzerne : 2 Lancaster . . Miner Knox 
Douglas ‘ = Laurens . ; Minnehaha Lake 
Lycoming i : Lauderdale 
McKean i , ee J . Moody 
Mercer... > ‘ Lexington “ % Pennington 
Mifflin J Z McCormick J : Perkins 
Monroe \y . Marion. . y Potter 
Mentgomery : 2 Marlboro J ‘ Roberts 
Montour : ° Newberry . ‘i Sanborn... 
Northampton... t . Oconee 8 | Shannon 
Northumberland. y . Orangeburg 4 é Spink 
Perry J J Pickens . y Stanley 
Richland . , Sully 
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Hickman 
Houston 
Humphreys 
Jackson 
Jefferson 
Johnson 


~_— 
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Gilliam 
Grant 
Harney 
Hood River 
Jackson 
Jefferson 
Josephine 
Klamath 
Lake 

Lane 


eowawnaweo on 


->nr 


Lawrence 


= 
o~ 


aR wreoweeadoeuaeo 


Lewis.. 
Lincoln 
Loudon 
McMinn. 
MeNairy 
Macon 
Madison. . 


Marion 
Philadelphia Marshall 


Lincoin 0) ’ Pike ; ; Saluda Vt t Todd , 3 | . Maury... 
Linn ‘ ‘ Potter , ‘ Spartanburg a ¢ Tripp 
Malheur . : Schuylkill . ° Sumter a J s Turner 
Marion 6 | . Snyder ’ . Union . - Union 
Morrow ‘ J Somerset . , Williamsburg ; Walworth 
Multnomaty ; F Sullivan . " York.. x t Washabaugh Moore. .. 
Polk J * Susquehanna. . . ' . Yankton y Morgan... 
Sherman 3 | . Tioga e* : ‘ State Total ‘ : Ziebach p : Obion 
Tillamook 3 2 Union : — . - - - | Overton 
Umatilla : s SOUTH State Total : Perry 
Venango ; a , DAKOTA —____—_—- - Pickett 
Union : ‘ Warren ‘ . t Armstrong TENNESSEE Polk 
Wallowa a é Washington... : a Aurora Anderson : 
Wasco 3 | - Wayne : ; . Beadle Bedford , : Putnam 
Washington 1} : Westmoreland. . y Bennett Benton is y Rhea 
Wheeler F J Wyoming ; . ; Bon Homme Bledsoe ‘ R Roane 
Yamhill ; York a ; Brookings Blount . ‘ Robertson 
-|- Brown Bradley " : Rutherford 
State Total i . State Total : J Brule Campbell $ £ Scott 
- - Buffalo Cannon : R Sequatchie 
PENNSYLVANIA Butte : Carroll J : Sevier 
Adams y RHODE ISLAND Carter Shelby 
Allegheny " Bristol ? , Campbell Smith 
Armstrong 6 | d Kent e Charles Mix 
Beaver 9 | ‘ Newport ‘ Clark 
Bedford 1] i Providence ‘ 0! . Clay 
Berks 4 3 Washington... . 4 Codington 
Blair Corson 
Bradford 6 | , State Total a Custer 
Bucks - - 
Butler 
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Meigs 
Monroe 
Montgomery 
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Cheatham ; 
Chester - . Stewart 
Claiborne : } Sullivan 
Clay J 2 Sumner 
Cocke ; , Tipton 
Coffee y . Trousdale 
Crockett ; Unicoi 
Day Cumberland . ‘ Union 
SOUTH Deuel Davidson ‘ \ Van Buren 
Cambria ; R CAROLINA Decatur 
Cameron 4 | . Abbeville... .. 6 | Dewey 
Carbon & p Aiken j J : Douglas 
Centre... ‘ ‘ Allendale — f ° Edmunds 
Chester ‘ F Anderson : x Fall River 
Clarion 3 “ Bamberg : J Faulk 
Clearfield i : Barnwell. . ‘ Grant 
Clinton... : 9) y Beaufort... 2 | . Gregory 
Columbia ; . Berkeley. J Haakon 
Crawford 4) Cathoun Hamlin 
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Davison 
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Warren 
Washington 


NOeaonwoe 


co 


De Kalb 
Dickson. 5 le Wayne.. 
Dyer x , Weakley 
Fayette 0 | . White.. 
Fentress . 0 Williamson 
Franklin i ‘ Wilson. . 
Gibson . - 
Giles 6! ; State Total 679.6 
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TV Homes and % of Homes Covered by TV—(Cont'd) 


Estimates, 1/1/58, for States and Counties 


TV HOMES “TV HOMES TV HOMES TV HOMES TV HOMES 


SM ) SM | @yD @yD yD 
STATE Est., 1/1/58 STATE & Su STATE Ou 58 STATE oe. STATE Est., 1/1/58 
and and B= and 3 & and Paiste and wae tae 
COUNTY No. of h of COUNTY No.of | % of COUNTY No.of| “ of COUNTY No.of; % of COUNTY No.of; % of 
Homes| All Homes| All Homes| All Homes| All Homes| All 
thous.)| Homes (thous.)| Homes (thous.)} Homes thous.)| Homes (thous.)| Homes 
a cee haga EO ME on be a = eae SA IORRENE, -ises: Leen je 
TEXAS Culberson .4| 80.0 | Hockley 4.5 | 75.0 Midiand 15.1 91.5 Tarrant.........] 147.9 | 85.9 a 
Anderson 4.1 50.6 Dallam 2.0 83.3 Hood 1.1 84.6 Milam 2.4 | 44.4 Taylor. ... 19.1 77.6 
Andrews 1.9 63.3 Dallas ..| 237.1 90.6 Hopkins 3.0 | 50.0 Mills 1.1 78.6 Terrell. .. -3 | 33.3 
Angelina 6.8 59.1 Dawson 3.6 59.0 Houston ; 2.5} 49.0 Mitchel! 3.2 78.0 Terry.... : 2.9; 69.0 
Aransas -8 | 72.7 | Deaf Smith. 1.9 | 57.6 | Howard 6.9 | 73.4 | Montague. 3.5 | 77.8 Throckmorton. . -6 | 66.7 * 
Archer 1.0 58.8 Delta. ... 1.0 55.6 Hudspeth -5 | 50.0 Montgomery 5.1 72.9 Titus cosa 1.9) 40.4 , 
Armstrong .3| 75.0 Hunt 10.1 | 80.8 | Tom Green..... 13.2 | 61.4 
Atascosa 3.2 | 68.1 Denton ones 10.0 | 80.0 | Hutchinson 10.1 | 95.3 | Moore. . 6.1 | 79.2 Travis 38.4) 74.0 
Austin 2.3 59.0 De Witt 3.4 | 54.8 Irion al 50.0 Morris 1.8 75.0 Trinity 1.4 60.9 
Bailey 1.9 | 86.4 | Dickens. 8 | 47.1. | Jack 1.4 | 73.7 | Motley 5| 50.0 | Tyler........ 1.8) 62.1 
Bandera 9 75.0 Dimmit om 29.2 Jackson 2.1 | 58.3 Nacogdoches. 3.5 | 43.8 Upshur 3.1) 64.6 
Donley 1.0 | 66.7 Navarro. 8.3 | 78.3 
Bastrop 2.4) 49.0 Duval 1.9 | 59.4 Jasper 3.2 | 60.4 Newton 1.3 56.5 Upton 1.0 | 62.5 
Baylor 1.0 | 58.8 | Eastland 3.7 | 56.9 | Jeff Davis -3 | 60.0 | Nolan 4.0 | 66.7 Uvalde 2.3 | 47.9 
Bee 4.5 73.8 | Ector 17.2 | 73.2 Jefferson 63.4 | 92.2 | Nueces 55.0 | 81.2 Val Verde 1.6 30.6 
Bell 17.7 73.4 Edwards 3 37.5 Jim Hogg 5 45.5 Ochiltree 1.2} 60.0 Van Zandt 4.2 | 80.8 
Bexar 144.4 88.4 Ellis 10.3 | 82.4 Jim Wells 5.1 | 63.0 Oldham. -2 | 50.0 Victoria... 6.4 | 57.7 
Blanco 7 | 63.6 Johnson 9.7 | 87.4 Walker... 2.4 58.5 
Borden 1 50.0 | El Paso 68.1 | 95.1 Jones 3.9 | 62.9 | Orange 12.3 | 72.8 Waller. ... 2.3 | 76.7 
Bosque 1.8) 62.1 Erath 3.0 | 62.5 Karnes 2.1 | 53.8 Palo Pinto 5.0 | 83.3 Ward ; 3.0 | 63.8 
Bowie 13.3 64.9 Falls 3.8 58.5 Kaufman 5.3 | 74.6 Panola... . 1.5 35.7 Washington 2.9 | 58.0 
Brazoria 15.5 | 89.6 Fannin 3.7 50.7 Kendall 1.2) 75.0 Parker 5.7 77.0 Webb 9.2; 60.5 
Fayette 2.9 50.9 Parmer -9 | 60.0 
Brazos 6.3 50.8 Fisher 1.5 62.5 Kenedy Pecos... 1.5 55.6 Wharton. ... 6.0 61.2 
Brewster 4 7.4 | Floyd 1.9 67.9 | Kent .2| 50.0 | Polk er 2.2) 59.5 Wheeler........ 1.0} 43.5 
Briscoe 5 55.6 Foard 6 54.5 Kerr 2.1 | 48.8 Potter , 35.6 93.9 Wichita... ° 27.8 | 79.0 
Brooks 2.1 70.0 | Fort Bend 6.6 | 78.6 | Kimble -6 | 50.0 | Presidio. . .5| 35.7 W'ibarger...... 3.7| 63.8 
Brown 3.6 | 40.9 | Franklin 7? | 53.8 King 1 50.0 | Rains 4 | 66.7 Willacy........ 2.8 | 43.8 
Burleson 1.6 | 61.7 Kinney 1 20.0 Williamson...... 6.4 64.0 
Burnet 1.8 66.7 | Freestone 1.8 | 51.4 Kleberg 5.3 | 75.7 | Randall... 5.1 | 73.9 Wilson. : 2.4| 77.4 
Caldwell 2.8 | 60.9 | Frio 2.0) 74.1 Knox 1.6 | 61.5 | Reagan : -5 | 55.6 Winkler .. ; 1.9 | 55.9 
Calhoun 1.3 | 40.6 | Gaines 1.6 | 66.7 | Lamar 4.1 | 31.8 | Real... -3 | 42.9 Wise asses 3.2 | 76.2 
Callahan 1.2 | 54.5 | Galveston... 31.4 84.9 | Lamb 4.4 75.6 | Red River 2.1} 42.0 RSs sacs 2.7 | 565.1 
Garza 1.3 72.2 Reeves 2.4 | 49.0 
Cameron 24.2 57.6 Gillespie 1.3 | 41.9 Lampasas 1.8; 62.1 Refugio. .. 1.3 | 50.0 Yoakum... | 80.0 
Camp 1.4 | 60.9 | Glasscock J 50.0 | La Salle -9 | 50.0 | Roberts... a 33.3 ne 2.7 | 60.0 
Carson 1.4 | 77.8 | Goliad 8 | 61.5 | Lavaca 3.1} 57.4 | Robertson 2.3 | 48.9 Zapata -2| 20.0 
Cass 4.2 | 71.2 | Gonzales 3.4 | 63.0 | Lee 1.3 | 56.5 | Rockwall 1.1} 78.6 Zavala oe 1.2 | 44.4 
Castro .8| 57.1 | Gray 6.3 | 68.5 | Leon 1.2 46.2 | Runnels ‘ 2.4 55.8 a 
Chambers 1.9 | 86.4 Liberty 6.8 | 87.2 State Total... {2035.6 | 77.1 
Cherokee 4.5 | 47.9 | Grayson 17.2 | 69.1 | Limestone 3.3 | 60.0 | Rusk 6.5 | 53.7 | 
Childress 1.4 46.7 | Gregg 15.0 | 69.4 | Lipscomb -5 | 45.5 | Sabine 1.1) 61.1 a Se Pe 
Clay 1.8 78.3 | Grimes 2.1 | 61.8 | Live Oak 1.1 | 57.9 | San Augustine 8) 47.1 
Cochran 1.5 | 83.3 | Guadalupe...... 5.5 | 75.3 | Llano ; .6 | 37.5 | San Jacinto..... 8 | 50.0 UTAH 
Hale.. 7.2 | 72.0 San Patricio. . . 7.0 | 70.7 Beaver one -6 | 60.0 
Coke 7 | 58.3 | Hall 1.6 | 67.1 Loving San Saba.... 9 | 40.9 Box Elder. ... 5.0 | 83.3 - 
Coleman 2.2 | 64.7 | Hamilton 1.7 | 60.7 | Lubbock 37.1 77.5 | Schleicher .. -2 | 28.6 sche adhd 7.7 77.8 
Collin 10.6 | 80.3 | Hansford... 1.0 | 83.3 | Lynn 1.9 | 67.9 | Scurry. . F 6.1 66.3 Carbon. 3.6 | 50.7 
Collingsworth 9} 42.9 Hardeman 1.9 |} 63.3 McCulloch 1.4 | 46.7 Shackelford... . 6 54.5 Daggett 
Colorado 2.7 | 55.1 Hardin 3.3 | 57.9 | McLennan 35.6 | 84.8 | Shelby 2.1 38.9 Davis. . i 11.9 | 85.0 
Comal 3.8} 63.3 McMullen .2| 50.0 | Duchesne..... 1.0 | 58.8 4 
Comanche 1.7 47.2 Harris ‘ 324.1 | 91.8 Madison 7} 41.2 Sherman 5 | 71.4 Emery... oe 9} 64.3 
Concho 5 | 38.5 | Harrison. .... 9.0 | 66.7 | Marion 1.8 | 81.8 | Smith 15.7 | 65.4 Garfield. 1 | 14.3 
Cooke 6.1 82.4 Hartley . 4 80.0 Martin 8 67.1 Somervell 5 62.5 Grand..... 5 38.5 
Coryell 2.8 66.7 Haskell... 2.2 64.7 Mason. . 7 50.0 Starr. 1.3 | 41.9 | 
 ——- 3.5 | 68.6 | Stephens 2.2 | 62.9 iron 9 | 32.1 
Cottle 5 35.7 Hemphill... . 6 50.0 Matagorda : 4.3 } 58.9 Sterling -2| 66.7 Juab 7) 50.0 
Crane 1.0 62.5 | Henderson. ... 2.6) 49.1 Maverick. ... 1.0; 32.3 Stonewall. . 7 | 77.8  Saaee ; a 16.7 
Crockett 4 33.3 Hidalgo 27.1 | 57.9 Medina 3.4 73.9 Sutton. ..... -3 | 30.0 Millard. ..... 1.2 54.5 
Crosby 1.9 | 76.0 | Hill 7.4) 91.4 | Menard -4 | 36.4 | Swisher. 1.5 | 62.5 Morgan..... | 71.4 
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SALES MANAGEMENT 


TV Homes and % of Homes Covered by TV—(Cont'd) 


STATE 
and 
COUNTY 


Piute . 


Rich. ..... 
Salt Lake. 
San Juan 
Sanpete 


Sevier. . 
Summit 
Tooele... 
Uintah... .. 
Utah... 
Wasatch 
Washington 
Wayne 
Weber 


State Total 


VERMONT 
Addison. 
Bennington. .. . 
Caledonia. .... 
Chittenden 
Franklin......... 
Grand Isle 


State Total... 


VIRGINIA 


Dickenson....... 
Dinwiddie 


TV HOMES 
Est., 1/1/58 

if | % of 
All 

(thous.)| Homes 


Estimates, 1/1/58, for States and Counties 


STATE 
and 
COUNTY 
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33.3 
84.5 


192.4 | 82.6 
| 


Frederick....... 
eee 
Gloucester... .. 
Goochland. . 
Grayson......... 
Greene......... 
Greensville. .... 
Halifax......... 
Hanover........ 


Highland....... 
Isle of Wight. . . .| 
James City. .....| 
King and Queen.. 
King George.. .. 
King William... .| 


Lancaster . 

ieukancteiced 
Loudoun........ 
a 


Mecklenburg... . 
Middlesex 


Newport News. . 
Norfolk 

Northampton. . . .| 
Northumberland. . 


Prince Edward... 
Prince George. . . 
Princess Anne. . . 
Prince William... 


Southampton. . . . 
Spotsylvania 
Stafford 


State Total... . 


TV HOMES 


Est., 1/1/58 
“No.of| % of 
Homes| All 

(thous.)) Homes 


STATE 
and 
COUNTY 


Est., 1/1/58 
‘No.of; % of 
Homes 
(thous.) 


81.4 
76.0 
76.7 
76.5 
50.9 
53.8 
62.5 
69.5 
67.8 
92.6 
72.7 
62.5 
56.8 
89.3 
71.4 
58.8 
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WASHINGTON 


Columbia........ 
Cowlitz.......... 


Grays Harbor. . 


2.5 


Island...........| 


State Total 


83.5 
85.3 
59.4 
75.3 
60.0 
45.4 
58.5 
56.0 
69.5 


| 674.6 | 75.7 
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VIRGINIA 
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TV HOMES ~ 


STATE 
and 
COUNTY 


TV HOMES 


Est., 1/1/58 


No. of; % of 
Homes| Ail 
(thous.)| Homes 


NUE. nice cens 
Mineral........ 
Mingo. 


Monongalia 
Monroe 

Morgan 
Nicholas... .. ‘ 


Pleasants..... ; 
Pocahontas 


Preston.........| 


Putnam.... 


Raleigh.........) 


SS See 


ee 


Webster 


Wyoming....... 


State Total. .. 


WISCONSIN 


Calumet.........| 


Chippewa........ 


Columbia....... 
Crawford 


Dougias...... 


eee : 
Eau Claire.......| 


Florence........ 
Fond du Lac.... 


Jefferson... ..... 
Juneau.......... 
Kenosha 


Lafayette... 
Langlade...... 
Lincoin.......... 
Manitowoc 
Marathon 


=a — 


i) 
haan BB 
“haa =SDOaN © & 


and 
COUNTY 


TV HOMES | 


Est., 1 


No. of | 
Homes 
(thous.) 


Marinette 
Marquette 
Milwaukee. .... 


Monroe........ 


Oneida...... 
Outagamie 


Ozaukee........] 


ee 
Pierce. . 

Polk 
Portage......... 
Prince... 


Racine 

Richland 

Rock. ... 

Rusk. . > 
St. Croix. ..... 
Sauk 

ML cctccdes 
Shawano 


Taylor....... : 


Trempealeau 


Washington..... .| 


Waukesha....... 
Waupaca........ 
Waushara 


State Total... .| 


WYOMING 


Campbell 


Carbon..........] 


Converse........ 


ER 


Fremont......... 


| 
Hot Springs. . . . 


Johnson........ 


Laramie.... 


a 


Natrona 


Sublette.........| 


Sweetwater. . 


Yellowstone 


National Park. .| 


State Total... . 


United States 


} 
| 
| 
} 


anaaanonaan 


~ 
Rowe er eanwnso 


41975.2 | 


/1/58 


% of 
All 
Homes 


66.3 
59.3 
98.5 


66.3 
84.9 
58.2 
89.5 
92.2 
71.4 
69.4 
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1958 


@D 


TV Homes and % of Homes Covered by TV—(Cont'd) 


Estimates, 1/1/58, for Metropolitan Areas 
| TV HOMES TV HOMES TV HOMES TV HOMES | TV HOMES 
| | | | 
AREA Est., 1/1/58 AREA | Est., 1/1/58 AREA | Est., 1/1/88 AREA Est. Wad AREA Est., 1/1/58 
No.of! % of No.of % of | No.of; % of No.of; % of | No. of | % of 
Homes| All Homes All | Homes All Homes| All | Homes| All 
thous.)) Homes | (thous.)| Homes (thous.) Homes (thous.)| Homes | (thous.) | Homes 
Abilene, Tex. 19.1 77.6 Bridgeport, Decatur, III. 27.3 75.8 Hampton-New- Louisville, Ky. 199.0 | 94.4 
Akron, Ohio 145.3 | 97.6 Stamford- port News- Lubbock, Tex... 37.1 77.5 
Albany, Ga. 12.0 | 74.5 Norwalk, Conn. 160.8 91.0 | Denver, Colo. 207.1 84.5 Warwick, Va.. 46.5 94.5 | Lynchburg, Va... 16.6 | 75.5 
Albany- Bremerton, Des Moines, lowa| 79.9 95.9 Harrisburg, Pa.... 90.2 92.2 | Macon, Ga. 32.7 | 69.4 
Schenectady- Wash. 22.3 84.5 Detroit, Mich.... .|1078.7 98.0 Hartford-New Madison, Wisc.. 45.9 | 78.1 
Troy, N. Y. 162.6 90.9 Bristol-Johnson Dubuque, lowa.. 18.4 88.9 Britain, Conn...| 175.8 94.3 | Manchester, 
Albuquerque, City-Kingsport, Duluth-Superior, Houston, Tex....| 324.1 91.8 a 42.8 | 87.0 
N. M. 46.2 | 73.4 Tenn.-Va. 36.9 61.7 Minn. 69.6 | 83.3 | Huntington, Manitowoc-Two 
Alexandria, La. 20.1 67.2 | Brockton, Mass... 65.1 96.4 Durham, N. C. 24.2 | 82.0 W. Va.- Rivers, Wisc...| 18.7 90.8 
Allentown- Eau Claire, Wisc... 24.3 | 81.0 Ashland, Ky... 68.2 | 92.4 | Mansfield, Ohio..; 29.3 | 91.8 
Bethiehem- Brownsville- El Paso, Tex. 68.1 | 95.1 | Huntsville, Ala...) 13.2 | 58.7 | Marion, Ind......| 20.4 | 90.3 
Easton, Pa. 123.4 93.0 Harlingen-Mc- Elkhart, Ind. 23.1 75.2 Hutchinson, Marion, Ohio... 16.5 92.2 
Altoona, Pa. 36.3 | 91.0 Allen, Tex... . 61.3 57.8 | Elmira, N. Y. 27.2 | 87.7 Kans. 18.1 92.3 | Mason City,lowa’ 14.7 | 90.2 
Amarillo, Tex. 40.7 90.8 Buffalo, N. Y..... 361.3 94.0 Indianapolis, Ind.. 193.3 95.6 | Memphis, Tenn...| 140.1 | 89.4 
Anderson, Ind. 35.8 94.5 | Burlington, Vt. 17.6 | 97.2 | Enid, Okla. 11.6 73.9 | Jackson, Mich....| 34.2 | 92.7 | Miami, Fla. 243.5 | 98.9 
Butte-Anaconda, Erie, Pa. 64.0 91.8 Jackson, Miss... 35.5 | 77.0 Michigan City, 
Ann Arbor, Mich.) 40.7 94.0 Mont. 19.5 73.9 Eugene, Ore. 38.3 75.7 Jacksonville, Fla..| 100.6 85.3 Ind. 24.6 | 91.8 
Anniston, Ala. 16.6 68.9 Canton, Ohio 86.1 90.8 Evansville, Ind. 52.0 76.1 Jamestown, N. Y.| 40.5 86.9 
Appleton, Wisc. 22.9 | 89.5 | Cedar Rapids, Everett, Wash... 38.9 | 83.5 Johnstown, Pa....| 68.7 | 86.9 | Middletown, 
Asheville, N. C. 23.8 | 65.6 lowa 36.6 | 92.9 | Fall River-New Conn.. 21.1, 94.6 
Atlanta, Ga 229.0 92.4 Champaign- Bedford, Mass... 109.0 | 90.5 Joplin, Mo... 29.4 78.4 Midland, Tex..... 15.1 91.5 
Atlantic City, Urbana, IIl.. 29.2 87.7 Fargo, N. D. 16.8 86.6 Kalamazoo, Milwaukee, Wisc. 335.0 97.6 
N. J 42.8 94.7 Charleston, S. C. 44.8 83.0 Fayetteville, Mich.. 45.1 94.9 Minneaco is-St. 
Auburn, N. Y 19.4 83.6 Charleston, N.C... 55.0 Kankakee, Ill.. 20.1 91.4 Paul, Minn..... 380.8 | 94.8 
Augusta, Ga. 48.3 638.0 W. Va. 77.1 84.8 Flint, Mich... 9 87.7 Kansas City, Mo.. 314.6 | 95.0 Mobile, Ala... .. 58.7 76.7 
Austin, Tex. 38.4 74.0 | Charlotte, N. C. 62.4 88.3 Florence-Shef- Kenosha, Wise...| 24.0 | 92.0 Modesto, Cal..... 31.9 | 69.2 
Bakersfield, Cal 66.3 80.7 field-Tuscum- Knoxville, Tenn...; 86.1 86.8 Monroe-West 
Chattanooga, bia-Muscle Kokomo, Ind. 18.2 | 93.3 Monroe,La.... 18.7 73.3 
Baltimore, Md..... 407.0 91.5 Tenn. . 61.1 73.3 Shoals, Ala... 11.7 42.5 | LaCrosse, Wisc. 14.7 68.1 Montgomery, Ala. 38.2 | 83.6 
Bangor, Me. 27.6 89.3 Cheyenne, Wyo... 11.9 69.6 Lafayette, Ind... 17.7 72.5 Muncie, Ind... . 29.9 | 88.5 
Baton Rouge, Chicago, 111. 1841.4 95.7 Fort Lauderdale, Lafayette, La... 12.0 64.9 Muskegon, Mich.' 41.8 | 96.5 
La. 49.1 76.5 Cincinnati, Ohio..| 318.7 95.2 Fla. 70.0 | 95.4 Lake Charles,La. 23.7) 64.9 
Battle Creek, Clarksburg, Fort Smith, Ark.... 19.1 89.3 | Lakeland, Fla....| 34.2 71.1 Nashville, Tenn... 94.6 | 90.2 
Mich. 37.7 90.0 W. Va. 12.5 55.6 Fort Wayne, ind... 64.0 | 92.6 | Lancaster,Pa....| 64.8 92.4 New Castle, Pa... 28.3 | 90.4 
Bay City, Mich. 26.6 91.1 Cleveland, Ohio... 504.6 97.5 | Fort Worth, Tex... 147.9 | 85.9 | Lansing, Mich....; 59.8 93.9 | New Haven- 
Beaumont-Port Clinton, lowa 16.6 | 96.5 Fresno, Cal... . 81.5 79.5 Laredo, Tex..... 9.2 60.5 Waterbury, 
Arthur, Tex. 63.4 92.2 Colorado Springs, Gadsden, Ala... 18.3 64.9 | Las Vegas,Nev...| 23.6 69.0 Conn..........| 168.7 | 91.7 
Bellingham, Colo..... : 27.0 67.8 | Galesburg, Ill. 17.0 | 90.4 | Lawton, Okla.... 18.3 89.3 | New London- 
Wash. 14.4 58.5 Columbia, S. C. 36.9 81.8 Galveston, Tex. 31.4 84.9 | Lebanon, Pa.... 23.4 94.4 Norwich, Conn. 41.9 | 84.3 
Beloit-Janesville, Columbus, Ga. 48.7 | 89.9 | Gastonia,N.C....| 24.5 75.4 | Lewistown- New Orleans, La... 231.0 | 93.8 
Wisc. 25.4 | 77.4 Grand Forks, Auburn, Me... 22.2 91.0 | New York-N. E. 
Benton Harbor- Columbus, Ohio..| 190.6 99.4 N, D.-E. Grand Lexington, Ky. 23.2 66.7 New Jersey 
St. Joseph, Corpus Christi, Forks, Minn.. 15.0 64.1 (N. Y. Portion), |2979.2 | 92.5 
Mich. 42.6 | 93.6 Tex. 55.0 | 81.2 | Grand Rapids, Lima, Ohio 28.1 | 90.6 | New York-N. E. | 
Billings, Mont. 15.6 | 66.1 | Cumberland, Md. 16.4 | 60.3 Mich. 97.0 93.9 | Lincoln, Nebr. 40.9 | 89.3 New Jersey | 
Dallas, Tex 237.1 90.6 | Great Falls, Little Rock-North (N. J. Portion). 1052.2 | 90.9 
Biloxi-Gulfport, Danville, tl. 20.7 70.4 Mont. 14.6 | 63.2 Little Rock, Newark, Ohio....| 22.1 88.0 
Miss. 19.1 63.7 Danville, Va. 16.7 | 60.3 Green Bay, Wisc.| 28.1 92.7 Ark...........| 60.5 | 79.0 | Norfolk-Ports- | 
Binghamton, Davenport, lowa- Greensboro-High Longview, Tex... 15.0 | 69.4 mouth, Va.....| 147.1 91.2 
N. Y. 56.5 91.3 Rock Island- Point, N.C.....| 54.2| 91.7 | Lorain-Elyria, Odessa, Tex.....| 17.2 73.2 
Birmingham, Ala... 151.2 84.9 Moline, til. 79.0 | 96.3 Greenville, S.C...) 44.6 | 80.7 Ke. nds6ees 54.9 95.8 | 
Bloomington, III. 19.7 70.4 Dayton, Ohio 172.9 | 99.4 Hagerstown, Md.., 19.2 76.5 | Los Angeles- | Ogden, Utah. ... 25.7 | 84.5 
Boise, Idaho 31.4 72.9 Daytona Beach, Hamilton-Mid- Long Beach, Oklahoma City, | | 
Boston, Mass. Pm 4 Fla. dletown, Ohio Cal... 1863.7 | 88.4 Okla... 119.2 | 91.7 
© SM, 1958. 


MORE When You Buy 
KNOE-TV 


Monroe and its immediate trade area represent a tremendously rich market, with 
one of the highest family income averages in the nation, but that’s just the start 
when you buy powerful KNOE-TV. This powerful VHF voice booms into 56 counties 
in Arkansas, Louisiana and Mississippi where 296,520 homes have TV sets . . 
over 150,000 of those sets are reached only by KNOE-TV. The population is 1,520,100 
. . . spendable income $1,761,169,000. May we tell you more? 


KNOE-TV 


Channel 8 Monroe, Louisiana e A James A. Noe Station 


CBS 
NBC 
ABC 


SALES MANAGEMENT 


‘It's MONROE And Much 


. and 


PAUL H. GOLDMAN 
V.-Pres. & Genl. Mgr. 
H-R Television, Inc. 


National Representative 


TV Homes and % of Homes Covered by TV—(Cont'd) 


Estimates, 1/1/58, for Metropolitan Areas 


Omaha, Nebr.... 
Orlando, Fla... . 
Oshkosh, Wisc... 
Owensboro, Ky... 
Paducah, Ky.... | 
Parkersburg, W.V.| 
Pasco-Kenne- 
wick-Richland, 


Pensacola, Fla... 
| 


Peoria, Ill...... 
Petersburg- 
Hopewell, Va. 


| 120.5 


51.3 
25.8 
13.9 
12.9 
13.8 


14.3 


33.6 


82.3 


20.5 


Philadelphia, Pa. . 1135.0 


Phoenix, Ariz... 
Pittsburgh, Pa... 
Pittsfield, Mass... 
Port Huron, 
Mich. 
Portland, Me. 
Portland, Ore. 
Portsmouth, Ohio 


Poughkeepsie- 
Newburgh- 
Beacon, N. Y. 

Providence-Paw- 


© SM, 1958. 


137.9 
651.0 
37.7 


27.8 
46.9 
229.6 
28.2 


Provo, Utah 
Pueblo, Colo. 
Quincy, Il... 
Racine, Wisc... 
Raleigh, N. C.... 
Rapid City, S$. D. 
Reading, Pa..... 
Reno, Nev...... 


Richmond, Va... 
Richmond, Ind.... 
Roanoke, Va... . 
Rochester, N. Y... 


| TV HOMES 
Est., 1/1/58 
No. of| % of 
Homes| All 
(thous.)| Homes 


Rochester, Minn.. 


Rockford, Iil.. . 
Sacramento, Cal. 
Saginaw, Mich... 
St. Cloud, Minn. . 
St. Joseph, Mo. 
St. Louis, Mo 


Salem, Ore. 

Salt Lake City 
Utah... 

San Angelo, Tex. 


San Antonio, Tex. 


San Bernardino- 
Riverside-On- 


1__ tario, Cal. 


| TV HOMES — 


| Est., 1/1/58 


| TV HOMES 
| Est. 1/1/88 
| No.of) % of 


Homes| All 
(thous.)| Homes 


San Diego, Cal... 
San Francisco- 
Oakland, Cal.. 
San Jose, Cal. 
Sandusky, Ohio 
Santa Barbara, 


Santa Rosa, Cal... 


Sarasota, Fla... . 
Savannah, Ga... 
Scranton, Pa.. 
Seattle, Wash. 


Sheboygan, Wisc. 
Shreveport, La.... 
Sioux City, lowa.. 
Sioux Falls, S. D.. 


South Bend, Ind. 


Spartanburg, 

S$. C.. 
Spokane, Wash. 
Springfield, Il. 
Springfield-Holy- 

oke, Mass. 


Springfield, Mo... 


Springfield, Ohio 
Stockton, Cal.... 


anwoaerenne 


57. 


Syracuse, N. 4 111. 


AREA 


Tacoma, Wash....| 77.9 | 82.5 
Tallahassee, Fla.., 6.7 | 42.9 
Tampa-St. 

Petersburg, 

_ ea 
Temple, Tex... . 
Terre Haute, Ind. 
Texarkana, Ark.- 


Toledo, Ohio. ... 
Topeka, Kans... 
Trenton, N. J... 
Tucson, Ariz... .. 
Tulsa, Okla... 


Tyler, Tex. 
Utica-Rome, 
N. Y. 
Waco, Tex...... 
Washington, 
Waterloo, lowa.. 
Watertown, N. Y.. 
Wausau, Wisc... 
West Palm 
Beach, Fia.... 
Wheeling, W. Va.- 
Steubenville, 
Ohio. ... 


_Wichita Kans. 


Wichita Fails, 
Tex. 

Wilkes-Barre- 
Hazleton, Pa.. 

Williamsport, Pa.. 


Wilmington, Del..| 


Wilmington, N. C. 
Winston-Salem, 
8. G...... 
Worcester, Mass.. 
Yakima, Wash... 
York, Pa. 
Youngstown, Ohio 


Zanesville, Ohio 

Total Standard 
Metropolitan 
ee 

Total Potential 
Metropolitan 
Areas...... 


Total All Metro- 
politan Areas.. 


United States 


Total... 


TV HOMES 

Est., 1/1/58 
\No. of) % of 

Homes| All 
(thous.); Homes 


27.8 | 79.0 
91.0 
21.8 
89.8 
13.1 


87.2 
68.4 
93.4 
62.1 


43.8 
159.4 
32.4 
60.1 
159.1 


89.6 
93.4 
69.5 
91.2 
93.9 
18.7 | 77.6 


28519.4 91.1 


2615.6 


31135.0 89.7 


41975.2 83.3 


Sales Management's 2nd Annual 


SURVEY OF 
INDUSTRIAL BUYING POWER 


July 10, 1958 


On July 10 last year, Sales Management created a major marketing “breakthrough” with the first an- 
nual Survey of Industrial Buying Power . . . adding significantly to the quantity, quality and regularity of 
Sales Management's editorial service to industrial sales and marketing executive subscribers. 


Sales-minded executives were quick to buy thousands of additional copies for immediate use. Federal 
agencies and important management organizations hailed the Industrial Survey as a vital contribution: 
NIAA, for example, distributed copies to its 4,300 members; the Research Institute of America cited 
it in a report to management under the heading, "Going Beyond the Census Figures.’ And, as the In- 
stitute pointed out, the upcoming July 10, 1958 edition “will be considerably more valuable because 
it will list number of plants and employment by ‘4-digit' industries at the county level." 


See Pages 112, 113 
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THE MAP TEST SHOWS 


S 


American Weekly 


.-.-- how FAMILY WEEKLY’S circulation 


_ FAMILY WEEKLY 


pattern of unduplicated markets 
COMPLEMENTS any supplement schedule. 
Buy Parade, American Weekly or This Week, 


or any combination of them 


adi 


then 


Weekly 


... and you add over four million unduplicated circulation that 


FAMILY WEEKLY ’s saturation 
coverage through strategically located 
Sunday newspapers has created the largest 
market in the world that can be reached 
in such depth with a single advertising 
medium, 

As of March 31, 1958 the giant FAMILY 
WEEKLY Supercity accounts for over 


NEW YORK 22: 405 Pork Avenue 
DETROIT 2: 3-223 General Motors Building 
CLEVELAND 15: 604 Hanna Building 


hits with local impact in America’s Mighty Middle Markets. 


FAMILY WEEKLY MAGAZINE, Inc. 


153 NORTH MICHIGAN AVENUE, CHICAGO 1 
Leonard S. Davidow President and Publisher 
LOS ANGELES 5: Blanchard-Nichols, Assoc., 633 South Westmoreland Avenue 


14.4% of all U.S. retail sales—embracing 
an area where one dollar out of every 
$6.93 spent at retail in the country is spent. 
Your FAMILY WEEKLY representative 
will gladly show you the acetate coverage 
maps developed by FAMILY WEEKLY’s 
research department to show the picture 
of Sunday supplement coverage. 


SAN FRANCISCO 4: Blanchard-Nichols, Assoc., 33 Post Street 
MIAMI 32: J. Bernard Cashion, Chamber of Commerce Bidg. 


SALES MANAGEMENT 


Leading Counties Section 


The county is undoubtedly the best 
and most flexible geographic unit 
available for the definition of market 
areas, and unlike metropolitan areas 
or cities, all counties account for 100 
per cent of the nation’s population, 
income and retail sales. For this rea- 
son, any marketing breakdown of the 
nation is usually done by counties. 

The 1950 Census tabulated results 
for 3,070 counties, 29 independent 
cities, the District of Columbia, and 
parts of Yellowstone National Park in 
Idaho, Montana and Wyoming. SALEs 
MANAGEMENT considers Yellowstone 
National Park and the District of 
Columbia as counties, and includes 
independent cities in their counties. 

Thus, the independent city of Balti- 
more is included with the county of 
Baltimore, the independent city of St. 
Louis is included with St. Louis 
county, and similar treatment is given 
to all the independent cities of Vir- 
ginia. In this way, we established 
3,072 basic county units accounting 
for the U.S. totals in 1950. 

However, the following changes in 
county definitions have taken place 
since April, 1950. Armstrong county 
in South Dakota has lost its separate 
identity, and has been merged with 
Dewey county, reducing the total 
county count to 3,071. In 1952, the 
counties of Elizabeth City and War- 


ution 
come 


I Sales 


& Drinking 
ds. 
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wick of Virginia elected to change 
their status to that of independent 
cities, entitled respectively Hampton 
and Warwick. In effect, we now have 
the three independent cities of Hamp- 
ton, Warwick and Newport News con- 
stituting a single metropolitan area 
but with no parent county in which 
to include them. We have grouped 
these:three cities into a new county 
designation, which we call Newport 
News. This county has no legal ex- 
istence, but permits the counties of 
Virginia to add up to the state totals. 
The total count of counties in the 
1958 Survey is therefore 3,070. In 
the rankings of the leading 200 
counties, however, we treat the five 
counties of New York City as one. 
Vast divergences characterize the 
economic behavior of these 3,070 
counties, with a relatively small num- 
ber accounting for the bulk of eco- 
nomic activity. For that reason, the 
rankings of the leading 200 counties 
shown below will be found quite 
adequate for the marketing needs of 
those who wish to concentrate their 
attention most profitably on the small- 
est number of separate county areas. 
In this respect the leading 200 
counties will be found to approximate 
roughly the 168 standard metro- 
politan areas. Both account for not 
quite two-thirds of all retail sales. 


; 


THOUSANDS 


98,700.9 
$199,168,817 
$128,072,668 
$ 31,113,471 
$ 10,508,373 
$ 18,627,090 
$ 9,081,993 
$ 7,271,366 

23,299,846 
8,415,099 
9 


For each significant market factor, 
we show below the 200 leading 
counties with respect to that factor. 
The degree of centralization varies 
of course with each factor. The lead- 
ing 200 counties with respect to popu- 
lation in 1957 accounted for 57.39 per 
cent of total population, but the - 
leading 200 counties in general mer- 
chandise accounted for over 73.35 per 
cent of total general merchandise 
sales. The rankings per capita and per 
family income are restricted to the 
200 counties leading in population, 
and the rankings of the 200 counties 
leading in retail sales per family are 
restricted to the 200 counties leading 
in total sales. 

We also show rankings of the lead- 
ing 200 cities with respect to popula- 
tion, income and retail sales. We offer 
these rankings with some hesitation 
since the use of city rankings must 
be hedged with qualifications. A city’s 
ranking is heavily dependent on 
where its corporate limits are drawn. 
Generally speaking cities in the New 
England and Middle Atlantic regions 
have very little opportunity to expand 
by way of annexations (i.e. extensions 
of corporate limits), but cities in the 
Far West and Southwest find it easier 
to redefine their limits, thus often 
effecting drastic sudden alterations in 
their rankings. 


roe and Rank, 200 Largest Counties 


Estimates, pntery 1, 1958, for the 200 counties fending | in population 


ee + “POPULA- | | POPULA- POPULA- 
COUNTY LEADING TION Rank COUNTY | LEADING TION Rank COUNTY LEADING TION Rank 
and | in and | in and in 
STATE CITY | Group STATE CITY Group STATE CITY JM Group 
| Est. (in | Est. (in Est. (in 
Ne | | thousands) thousands) 
New York « City 5 | | Onondaga, N. Y.....| Syracuse...... 401.0 68 Orange, Fia......... Orlando. ....... 215.9 | 137 
Counties), N. Y....| New York City 7,785.1 1 Bristol, Mass........| New Bedford... 397.6 69 Cambria, Pa,.......| Johnstown... . 215.0 | 138 
Los Angeles, Cal.....| Los Angeles. . . 5,598.0 | 2 San Mateo, Cal......| San Mateo..... 389.0 70 Morris,N. J........ Morristown 211.5 | 139 
Cook, ll............| Chieago........| 4,944.8 | 3 Caddo, La..........| Shreveport... .. 211.0 | 140 
Wayne, Mich....... Detroit......... | 2,860.0 | 4 | Luzerne, Pa.........| Wilkes-Barre. . 372.2 | 71 
Philadelphia, Pa. | Philadelphia....| 2,209.0 5 Passaic, N. J.... Paterson. ..... 372.1 | 72 Dane, Wisc......... Madison. ...... 208.1 | 141 
Allegheny, Pa.......| Pittsburgh......| 1,645.0 6 Contra Costa, Cal....| Richmond...... 370.7 | 73 Lehigh, Pa.......... Allentown. ..... 207.2 | 142 
Cuyahoga, Ohio Cleveland......| 1,597.8 7 Davidson, Tenn.....| Nashville...... | 370.2 | 74 Broome, N. Y.......| Binghamton. ... 206.9 | 143 
St. Louis, Mo... . St. Louis..... 1,470.0 8 Genesee, Mich... ...| Flint.......... | 355.8 | 75 Beaver, Pa..........| Beaver Falls... .| 204.1 | 144 
Baltimore, Md. Baltimore 1,403.8 9 Salt Lake, Utah. ....| Salt Lake City. . 353.1 | 76 Hidalgo, Tex... .... MecAllen....... 203.1 145 
Nassau, N. Y. Hempstead Macomb, Mich......| Mount Clemens.|....352.0 | 77 Greenville, S.C.....| Greenville... ... 201.0 | 146 
Township. . 1,233.5 | 10 Hillsborough, Fla....| Tampa......... | 351.1 | 78 | Wyandotte, Kans....| Kansas City 200.6 | 147 
Camden, N. J.......| Camden | 348.4 79 Charleston, S.C.....| Charleston...... 197.8 | 148 
Harris, Tex... . Houston. ..... 1,180.3 " Middlesex, N. J.....| New Brunswick 343.8 80 Lorain, Ohio........ ae 197.6 | 149 
Middlesex, Mass... .| Cambridge... .. 1,155.4 12 Travis, Tex......... | Austin......... 195.6 | 150 
Erie, N.Y... | Buffalo 1,080.5 | 13 | Kent,Mich........ | Grand Rapids. 338.1 | 81 
Milwaukee, Wisc. Milwaukee. . 1,932.1 14 Pec tcdeacct PN aeaneenss 337.6 | 82 Peoria, Uil...........| Poesia. ........ 193.2 | 151 
Essex, N. J. ....| Newark 991.9 15 Westmoreland, Pa...| Greensburg 336.1 83 Chester, Pa......... West Chester. . .| 193.1 | 152 
San Diego, Cal. San Diego 906.4 16 Fresno, Cal.. | Freeno......... 336.0 | 84 Schuylkill, Pa....... Pottsville....... 192.8 | 153 
Alameda, Cal. Oakiand.. 882.9 7 Prince Georges, Md. Hyattsville. . . 330.1 85 De Kalb, Ga........| Decatur........ | 190.7 | 154 
King, Wash.. Seattle 860.0 18 Henrico, Va....... Richmond. .... 328.0 | 86 Trumbull, Ohio.....| Warren....... 190.5 | 155 
Dallas, Tex... Dallas. . . 853.0 19 Stark, Ohio. ..... Canton 323.0 87 Northampton, Pa... ; Bethiehem...... | 190.3 | 156 
District of Columbia, Sedgwick, Kans.....| Wichita........ 321.6 88 Fairfax, Va..........| Falls Church... .| 190.0 | 157 
7 a Washington 838.8 20 Douglas, Nebr...... | Omaha 321.3 89 Newport News, Va...) Newport News. | 187.9 | 158 
Pierce, Wash... . Tacoma 316.3 90 Burlington, N. J.....| Burlington...... 187.1 | 159 
Hamilton, Ohio. ....; Cincinnati 838.0 21 Monterey, Cal....... Salinas......... 185.6 | 160 
Suffolk, Mass. Boston 826.6 22 Montgomery, Mid....| Rockville....... 305.0 | 91 } | 
San Francisco, Cal... San Francisco. ..| 801.5 23 Monmouth, N. J.....| Asbury Park 298.6 | 92 Winnebago, Ill... .. . Rockford... .... 184.7 | 161 
Dade, Fla. Miami. . 800.1 | 24 El Paso, Tex.. El Paso....... 295.7 93 Saginaw, Mich... ...| Saginaw........ 183.1 162 
Hennepin, Minn.....| Minneapolis 795.0 25 Mahoning, Ohio.....| Youngstown... . 288.9 94 Vanderburgh, Ind... | Evansville. ..... } 183.0 | 163 
Westchester, N. Y...| Yonkers 766.0 26 Spokane, Wash....... Spokane..... 278.9 95 Fayette, Pa.........| Uniontown..... | 182.9 | 164 
Bergen, N. J. Hackensack... .| 724.1 27 New Castle, Del. Wilmington... . 277.1 | 96 Palm Beach, Fla.....| West Palm | | 
Orleans, La. New Orleans. . .| 650.5 28 Kern, Cal...........| Bakersfield. .... 276.5 97 Beach........| 180.4 | 165 
Franklin, Ohio Columbus... .. | 645.3 29 Mobile, Ala.........| Mobile... 276.4 98 Forsyth, N.C........ Winston-Salem. 179.4 | 166 
Hartford, Conn... Hartford. ......| 641.6 30 St eee SRS 275.1 99 Butler, Ohio. ....... | Hamilton. . 179.4 | 166 
| Berks, Pa...........| Reading....... 270.6 | 100 Richland, S.C... ... | Columbia.......| 177.7 | 168 
Marion, Ind... | Indianapolis. . .| 640.0 31 } | Orange, N. Y........ Newburgh... ... 175.0 | 169 
Hudson, N. J.......| Jersey City.....) 634.7 | 32 Pinellas, Fla........ St. Petersburg. . 268.9 | 101 Chatham, Ga........| Savannah... ...| 174.1 170 
Oakland, Mich... Pontiac 631.0 33 Mercer, N. J........| Trenton....... 265.4 | 102 | } 
Jefferson, Ala. Birmingham....| 629.4 | 34 Riverside, Cal... Riverside 265.2 | 103 ies ccascs Aurora......... | 173.0 | 171 
New Haven, Conn. New Haven.. 624.2 35 Mecklenburg, N. C. -| Charlotte....... 263.3 | 104 Anne Arundel, Md.. Annapolis... ... 173.0 | 171 
Bexar, Tex. San Antonio. . 620.0 36 Albany, N. Y........| Albany........ 262.0 | 105 Cumberland, Me.....| Portland. ..:... | 172.7 | 173 
Fairfield, Conn......| Bridgeport......| 603.5 37 Lake, Ill. .| Waukegan... .. 260.0 | 106 | Cameron, Tex....... Harlingen. ..... | 172.0 | 174 
Jackson, Me... . | Kansas City. ... 602.1 | 38 Polk, lowa.. Des Moines. . 257.0 | 107 Lubbock, Tex.......| Lubbock....... 170.5 | 175 
Jefferson, Ky........| Louisville. ..... 590.5 | 39 Kanawha, W. Va. Charleston... .. 255.5 | 108 New London, Conn....| New London... .| 169.9 | 176 
Providence, R.1.....| Providence... .. 588.0 | 40 Pulaski, Ark........| Little Rock.....| 255.1 | 109 8 ae | Lakeland....... 169.2 | 177 
Nueces, Tex........| CorpusChristi...| 254.0 | 110 | Hinds,Miss........ | Jackson........ | 168.0 | 178 
Worcester, Mass,....| Worcester. ..... 587.0 | 41 Richmond, Ga.......| Augusta........ | 166.6 | 179 
Monroe, N. Y..... Rochester. .... 574.9 42 Lackawanna, Pa.....| Scranton....... 253.0 | 111 Jefferson, La........ rere 166.4 | 180 
Tarrant, Tex. Fort Worth. ....| 565.6 43 Arlington, Va........| Alexandria...... 250.7 112 | | 
Suffolk, N. Y. Patchogue. ..... 555.8 44 Du Page, lll......... a Elmhurst....... 250.0 | 113 Schenectady, N. Y...| Schenectady. .. .| 164.9 | 181 
Essex, Mass........| Lynn...........| 554.4 45 Hamilton, Tenn... .| Chattanooga 247.1 | 114 Ventura, Cal........ Ventura........ | 164.4 | 182 
Multnomah, Ore.....| Portland....... | 553.8 46 Knox, Tenn.. | Knoxville. . 246.1 116 Hillsborough, N. H.. i Manchester... .| 164.4 | 182 
Shelby, Tenn... Memphis....... | 550.0 47 Lancaster, Pa.. beeidiedie “| Lancaster...... 244.6 | 116 Wake, N.C......... Raleigh. ....... | 163.4 | 184 
Fulton, Ga. Se Ee 549.0 48 St. Clair, ii... .... East St. Louis.. .| 240.0 | 117 Montgomery, Ala Montgomery... .| 163.0 | 185 
Maricopa, Ariz......| Phoenix........ 548.0 49 St. Joseph, Ind... .. a South Bend..... | 240.0 | 117 Will, UL... .. , eee | 163.0 | 185 
Delaware, Pa..... Chester | 538.1 50 8 ee are | 239.6 | 119 Washtenaw, Mich Ann Arbor...... | 162.4 | 187 
| | Pima, Ariz.......... | Tuesen......... 239.5 | 120 Escambia, Fla.. | Pensacola...... | 161.5 | 188 
Santa Clara, Cal... San Jose...... 525.5 51 Spartanburg, S. C....| Spartanburg... .| 161.4 | 189 
Denver, Colo... Denver........ } 517.7 52 Gunite, B. Vo...0002) GER. .ccccccee 238.0 | 121 Lane, Ore......... | Eugene........ | 161.1 | 190 
stentgenery. Gis...) Quen.......| oe | @ |Ocmatn...... | FortLauderdale.| 237.4 | 122 | 
Orange, Cal......... Santa Ana..... 511.1 | 54 San Joaquin, Cal. vee] Stockton. ...... 236.0 | 123 Dutchess, N. Y..... Poughkeepsie 159.5 | 191 
Norfolk, Va......... Merial... 220. 507.8 55 Jefferson, Tex....... | Beaumont. .....| 235.1 | 124 Kalamazoo, Mich,...| Kalamazoo... .. 158.7 | 192 
Summit, Ohio | Akron..... | 496.2 | 56 East Baton Rouge, | Muscogee, Ga.......| Columbus. ..... 155.1 | 193 
Montgomery, Pa.....| Lower Merion | Ey Baton Rouge.... 230.7 125 Rock Island, Ill......| Rock Island 151.4 | 194 
| Township.....| 480.4 57 St. Louis, Minn.,....) Duluth......... 225.1 | 126 Yakima, Wash...... Yakima........ 151.0 | 195 
Lake, Ind. er | 475.4 58 Guilford, N.C...... | Greensboro 224.7 | 127 Roanoke, Va........ Roanoke....... 149.4 | 196 
Union, N. J..... Elizabeth 470.6 59 Bernalillo, N. M..... amar 224.1 | 128 Stanislaus, Cal......| Modesto....... 149.3 | 197 
Lucas, Ohio. . Toledo bial 468.4 60 Niagara, N. Y..... ‘| Niagara Falls. . 223.7 129 Berrien, Mich. Benton Harbor 147.5 | 198 
Washington, Pa......| Washington... 223.1 | 130 Chautauqua, N. Y....| Jamestown. .... 146.8 | 199 
Norfolk, Mass... . | Quincy ee | 486.8 61 } “| | Tulare, Cal.......... ee 146.7 | 200 
San Bernardino, Cal. ..| San Senatiin.| 446.6 62 Allen, Ind........... | Fort Wayne..... 222.8 | 131 
Sacramento, Cal. Sacramento..... 428.1 | 63 a | ES 220.1 132 Total Above Counties}................ 98,700.9 
Duval, Fla. Jacksonville. . . .| 418.2 | 64 Plymouth, Mass.....| Brockton....... 220.0 | 133 % of U.S.A........ 57.3861 
Ramsey, Minn... ... (a 411.1 65 Dauphin, Pa........ Harrisburg... .. 217.5 | 134 
Oklahoma, Okla..... Oklahoma City. 406.6 | 66 Madison, Ill......... eee | 217.1 | 135 Honolulu County, with a population of 478.9 
Hampden, Mass.....| Springfield...... 402.2 | 67 Ingham, Mich... . . .| Lansing. . , 216.1 136 thousand, would rank 58 if included above. 
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SALES MANAGEMENT 


HIT "EM WHERE THEY LIVE— 


send your message HOME in a Scripps-Howard newspaper! 


You put power of persuasion into your ads—often at great 
expense. But it will profit you little if you don’t deliver 
that message to the point of persuasion— America at home. 


POPULATION* 
(Standard Metropolitan Area) 


New York Columbus..............645,300 
San Francisco.........2, Indianapolis............640,000 
ee Fort Worth 565,600 
Washington, D. C......1,914, Memphis...............550,000 
Cleveland............1,719,100 Knoxville..............367,300 
Houston..............1,180,300 | SR 
You get acceptance, too. Every Scripps-Howard newspaper Cincinnati............ 1,056,500 Albuquerque...........224,100 
is long-established, respected in the community. What’s more, Denver Evansville..............220,500 
they’re family papers —read in the home, where the buying 29,599,500 599,500 


decisions are made. 171,994,400 


Here’s How Scripps-Howard Can Help You: 


1. You get both mass and class when you schedule in a Scripps- 
Howard newspaper. Every one covers a major market of over 
200,000 —see the chart—and in every one, income is good. 


U.S. TOTAL 
We cover the major markets—and know them well. We'll *Sales Management Estimates January 1, 1958 
gladly share our knowledge. Up-to-the-minute figures on 
population, buying habits, peak days or weeks— anything 
that can help increase your sales— will be rushed to you. 
No -cost, no obligation. 


Deliver your POWER OF PERSUASION 
at the POINT OF PERSUASION 
thru SCRIPPS-HOWARD Newspapers! 


SCRIPPS- HOWARD NEWSPAPERS 


NEW YORK. World-Telegrom & The Sun COLUMBUS Citizen DENVER. 


Contact us at any office and we'll help pian a selling schedule! 


+ Rocky Mountain News EVANSVILLE 


CLEVELAND 
PITTSBURGH 

SAN FRANCISCO 
INDIANAPOLIS 


General Advertising Department, 


MAY 10, 1958 


CINCINNATI 
KENTUCKY 
Covington edition, Cincinnati Post 


KNOXVILLE . . . . News-Sentine! 


230 Park Avenue, New York City 


BIRMINGHAM . . . . Post-Herald 
MEMPHIS Press-Scimitor 
MEMPHIS . . . Commercial Appeol 
WASHINGTON 


Chicago San Francisco Detroit 


HOUSTON... . 
FORT WORTH . 
ALBUQUERQUE 
EL PASO 


Cincinnati Philadelphia Dallas 
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Total Net Effective Buying Income, 200 Leading Counties 


Estimates, 1957, for the 200 counties leading in this category 


| | NET E.B.1. | | NET E.B.1. | NET E.B.1. 
COUNTY LEADING | | Rank COUNTY | LEADING Rank COUNTY LEADING Rank 
and | Estimates | in and | Estimates | in and Estimates | in 
STATE CITY (in thou- | Group STATE | CITY | (in thou- | Group STATE } CITY (in thou- | Group 
sands) sands) sands) 
| | 
New York City (6 | | San Bernardino, Cal..| San Bernardino. 758,586 | 69 Beaver, Pa.......... Beaver Falls. 379,196 | 140 
Counties), N. Y....| New York City. .|17,791,262 | 1 Contra Costa, Cal....| Richmond...... 747,259 | 70 
Los Angeles, Cal... .| Los Angeles... .|12,517,371 } 2 St. Louis, Minn......| Duluth......... 377,123 | 141 
Cook, Ill, - .| Chicago........ |11,684,475 [a Oklahoma, Okla.....| Oklahoma City. ‘ 716,081 | 71 Pulaski, Ark... ..... Little Rock. .... 374,635 | 142 
Wayne Mich........| Detroit ..| 6,199,243 | 4 Genesee, Mich... ... i 2 ee | 713,526 | 72 Fairfax, Va.......... Falls Church....) 373,780 | 143 
Philadelphia, Pa.. . Philadeiphia....| 4,256,877 | 5 Middlesex, N. J... . New Brunswick.| 688,976 | 73 Bernalillo, N. M.....| Albuquerque... . 369,744 | 144 
Cuyahoga, Ohio Cleveland | 3,676,505 | 6 Arlington, Va. | Alexandria......| 674,414 | 74 Schenectady, N. Y...| Schenectady... . 358,293 | 145 
Allegheny, Pa. Pittsburgh 3,181,537 7 Camden, N. J.. | Camden........| 669,607 75 Knox, Tenn.........| Knoxville....... 355,812 | 146 
Nassau, N. Y. Hempstead Duval, Fla...... Jacksonville....| 667,668 | 76 Chester, Pa.........| West Chester 355,473 | 147 
| Township 3,175,522 8 Prince Georges, Md..| Hyattsville.....| 657,463 | 77 Hamilton, Tenn.....| Chattanooga 355,036 | 148 
St. Louis, Mo. | St. Louis 2,989,364 9 New Castle, Del... .. | Wilmington. ... | 654,133 | 78 Kane, Ill. cL. See 354,901 | 149 
Baltimore, Md. | Baltimore 2,594,765 | 10 Bristol, Mass........| New Bedford...| 648,906 | 79 Washington, Pa... ..| Washington 354,786 | 150 
Kent, Mich......... | Grand Rapids. 631,073 | 80 
Middlesex, Mass. Cambridge 2,311,611 | 1 Orange, Fla.........| Orlando........ 350,692 | 151 
Essex, N. J. | Newark | 2,298,641 | 12 Tulsa, Okla... Cee 624,694 | i Burlington, N. J.....| Burlington...... 349,641 | 152 
Harris, Tex... -.| Houston | 2,200,126 13 Macomb, Mich... . . Mount Clemens | 620,278 | 82 Northampton, Pa....| Bethiehem...... 347,791 | 153 
San Francisco, Cal. San Francisco 2,143,231 | 14 Salt Lake, Utah.....| Salt Lake City...| 603,762 | 83 Caddo, La..........| Shreveport 343,742 | 154 
Milwaukee, Wisc. Milwaukee 2,121,987 15 Davidson, Tenn.....| Nashville....... 601,936 | 84 Trumbull, Ohio... .. eee 342,103 | 155 
Erie, N. Y. | Buffalo | 2,045,303 | 16 Lake, Ill. Waukegan... | 600,696 | 85 New London, Conn...) New London 341,566 | 156 
Westchester, N. Y...| Yonkers 2,028,721 17 Henrico, Va... ..| Richmond...... 599.975 | 86 Butler, Ohio. ....... Hamilton... .... 336,802 | 157 
Alameda, Cal. | Oakland 1,992,374 | 18 Du Page, tll...... Elmhurst... . 587,015 | 87 Vanderburgh, Ind....| Evansville... ... 329,334 | 158 
San Diego, Cal. San Diego 1,918,949 | 19 Stark, Ohio Canton. . | 882,421 88 Newport News, Va...) Newport News. . 317,152 | 159 
District of Columbia, Monmouth, N. J, Asbury Park....| 581,765 | 89 Lubbock, Tex.......| Lubbock.... .. 313,375 | 160 
D.C. Washington 1,906,936 | 20 | Fresno, Cal. Fresno....... .| 579,251 | 90 
| | Saginaw, Mich... . .. Saginaw...... 311,428 | 161 
King, Wash. sees] Seattle 1,816,533 | 21 Mahoning, Ohio Youngstown. . . 564,410 | 91 Wyandotte, Kans... | Kansas City. . . i 310,043 | 162 
Bergen, N. J. Hackensack 1,771,390 | 22 Douglas, Nebr... Omaha......... 564,223 | 92 Cambria, Pa........ Johnstown 309,965 | 163 
Hamilton, Ohio Cincinnati 1,686,050 | 23 Pierce, Wash. Tacoma....... 564,006 | 93 Orange, N. Y.. | Newburgh... 308,956 | 164 
Dallas, Tex. | Dallas 1,669,265 | 24 Luzerne, Pa... | Wilkes-Barre...| 586,547 | 94 | Ventura, Cal. | Ventura........| 305,286 | 165 
Hennepin, Minn. | Minneapolis 1,647,325 25 Mercer, N. J. Trenton... .. 553,581 | 95 Travis, Tex... . .-| Austin. ..... | 303,823 166 
Fairfield, Conn. | Bridgeport 1,619,725 | 26 Sedgwick, Kans.....| Wichita 549,758 | 96 Washtenaw, Mich. Ann Arbor...... | 303,222 | 167 
Suffolk, Mass. Boston 1,591,395 27 St. Joseph, Ind. | South Bend.... 529,860 | 97 Rock Island, Il. Rock Island | 301,247 | 168 
Dade, Fia. Miami 1,587,385 | 28 Spokane, Wash......| Spokane........ 525,799 | 98 fe | | 300,548 | 169 
Hartford, Conn. | Hartford 1,519,568 | 29 Albany, N. Y........| Albany......... 522,965 99 Cumberland, Me. | Portland. .... | 295,921 | 170 
Franklin, Ohio Columbus 1,389,950 | 30 Westmoreland, Pa...| Greensburg.... . 521,720 | 100 
Berks, Pa. | Reading. .| 520,329 | 101 Paim Beach, Fla. | West Palm | ] 
Marion, Ind. indianapolis 1,388,855 | 31 Kern, Cal. Bakersfield.....| 515,528 | 102 | Beach.......| 295,730 | 171 
New Haven, Conn...| New Haven 1,386,013 | 32 Bucks, Pa. Bristol.........| 512,978 | 103 Kalamazoo, Mich....| Kalamazoo. . . | 293,350 | 172 
Jackson, Mo. Kansas City 1,312,482 | 33 Hillsborough, Fla. Tampa....... 510,231 | 104 Marin, Cal. .| San Rafael 292,486 | 173 
Oakland, Mich. Pontiac 1,279,594 | 34 Lancaster, Pa. Lancaster... . 483,326 | 105 Hillsborough, N. H. | Manchester. . | 292,245 | 174 
Hudson, N. J. Jersey City 1,260,640 35 Polk, lowa Des Moines....| 481,464 | 106 Forsyth, N. C. | Winston-Salem..| 290,481 | 175 
Delaware, Pa. Chester 1,217,950 | 36 Pinellas, Fla. St. Petersburg. . | 478,214 | 107 Greenville, S. C.....| Greenville...... 290,360 | 176 
Monroe, N. Y. | Rochester 1,191 ,542 37 Mecklenburg, N. C...| Charlotte...... 472,556 | 108 Anne Arundel, Md. Annapolis...... 282,666 177 
Union, N. J. | Elizabeth 1,139,748 38 El Paso, Tex. El Paso 460,189 | 109 Dutchess, N. Y... | Poughkeepsie...| 281,122 } 178 
Orleans, La. New Orleans 1,102,975 | 39 Allen, ind. Fort Wayne 450,673 | 110 Johnson, Kans... ...| Suburb of | 
Montgomery, Ohio Dayton 1,096 453 40 Kansas City.. 278,908 | 179 
Ingham, Mich. Lansing...... 447,974 | 111 Schuylkill, Pa. Pottsville 273,725 | 180 
Montgomery, Pa. Lower Merion Morris, N. J. Morristown. . 442,424 | 112 | } 
Township 1,093,665 41 Riverside, Cal. Riverside 442,252 | 113 Champaign, Ill... .. Champaign 273,718 | 181 
Denver, Colo. Denver 1,064,794 | 42 Erie, Pa. Erie. . 439,399 | 114 Sangamon, III. | Springfield......| 270,343 | 182 
Lucas, Ohio Toledo 1,059,129 43 San Joaquin, Cal. Stockton. . 436,608 | 115 Solano, Cal. | Vallejo......... | 270,277 | 183 
Santa Clara, Cal. San Jose 1,050 ,487 44 Kanawha, W. Va. Charleston 434,830 | 116 Rensselaer, N. Y.....| Troy....... 266,038 | 184 
Jefferson, Ky. Louisville 1,044,846 | 45 Niagara, N. Y. Niagara Falls 417,714 | 117 Muscogee, Ga.......| Columbus...... | 263,122 | 185 
Norfolk, Mass. Quincy 1,044,680 46 Dane, Wisc. Madison....... 414,423 | 118 Lane, Ore. Eugene........ 262,899 | 186 
Worcester, Mass. Worcester 1,039,790 | 47 Broward, Fla. Fort Lauderdale 411,387 | 119 Chatham, Ga. Savannah......| 261,094 | 187 
Jefferson, Ala. Birmingham 1,022,279 | 48 East Baton Rouge, Atlantic, N. J. .| Atlantic City....| 258,952 | 188 
Essex, Mass... Lynn 1,020,699 49 La. Baton Rouge..... 410,359 | 120 Richland, S. C.......| Columbia....... 257,885 | 189 
Providence, R. |. Providence 1,015,742 | 50 Richmond, Ga....... Augusta........ | 256,396 | 190 
St. Clair, Il. East St. Louis... 409,674 | 121 
Fulton, Ga. Atlanta 1,009,371 51 Oneida, N. Y. ee | 408,261 | 122 Jefferson, La. .| Gretna......° | 254,914 | 191 
Multnomah, Ore. Portland 1,001 ,671 52 Jefferson, Tex. Beaumont......| 407,158 | 123 Fayette, Pa... .. , Uniontown......| 254,882 | 192 
Tarrant, Tex. Fort Worth 995,626 | 53 Dauphin, Pa. | Harrisburg.....| 400,713 | 124 | Calhoun, Mich. Battle Creek....| 254,817 | 192 
Lake, Ind. Gary 976,431 54 Pima, Ariz. Tucson.........| 400,476 | 125 Lancaster, Nebr. «| Lincoln cata | 254,561 | 194 
Summit, Ohio Akron 966 , 986 55 Madison, til.........| Altom......... | 399,104 | 126 Chautauqua, N. Y....| Jamestown. .... | 253,820 | 195 
San Mateo, Cal. | San Mateo 965,720 | 56 De Kalb, Ga. | Decatur........ | 396,947 | 127 Charleston, S. C.....| Charleston 253,789 | 196 
Suffolk, N. Y. Patchogue 962,690 | 57 Peoria, Ill. Peoria.........| 305,151 | 128 Wake, N.C... ..| Raleigh. ....... 252,867 | 197 
Orange, Cal. | Santa Ana 961,083 | 58 Mobile, Ala. Mobile.........| 394,726 | 129 Roanoke, Va........ | Roanoke....... 251,055 | 198 
Sacramento, Cal. | Sacramento 913,491 59 Nueces, Tex. ..| Corpus Christi... 393,901 130 Montgomery, Ala....| Montgomery... . 248,611 | 199 
Norfolk, Va. | Norfolk 907,693 | 60 | Berkshire, Mass.....| Pittsfield... .. 247,989 | 200 
Broome, N. Y.......| Binghamton.....| 392,625 | 131 
Shelby, Tenn. Memphis 907,076 | 61 Lehigh, Pa. | Allentown. ..... 390,746 | 132 Total Above Counties|.......... . |199,168,817 | 
Maricopa, Ariz. | Phoenix. . 872,294 | 62 Lackawanna, Pa... Scranton. ...... 384,991 133 % #U.S.A....... Ra eeeks 66.7781 | 
Bexar, Tex. | San Antonio 862,915 63 Lorain, Ohio ae | 384,454 | 134 
Montgomery, Md....| Rockville 799,255 | 64 Monterey, Cal. | Salinas........ 382,289 | 135 Honolulu County, with a Net Effective Buying 
Ramsey, Minn. St. Pau 796,430 | 65 Winnebago, Ill......| Rockford....... 380,515 136 Income of $804,220 thousand, would rank 64 
Passaic, N. J. | Paterson 777,905 | 66 Guilford, N.C.......| Greensboro... .. 380,192 | 137 if included above. 
Onondaga, N. Y. Syracuse 777,147 | 67 York, Pa.. eer ere 380,096 | 138 
Hampden, Mass. Springfield Plymouth, Mass.....' Brockton. ..... | 
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SALES MANAGEMENT 


It’s TRUE... 


— 
emarates 
‘ 


Use the giant Bucyrus-Erie “River Queen” 
power shovel to scoop up over 80 tons of earth in a 
single bite... but if you want to move products and 
services sold to men, get results with TRUE, 
the giant man’s magazine. 


TRUE delivers America’s largest all-male audience. 
TRUE puts your products on the move to 24 
million men (guar. net paid circulation) on the move. 


Your story reaches the men who reach for the 
brands and services they want. These action- 
minded customers look to TRUE for what’s new in 
man-to-man editing, look in TRUE for what’s 
news in men’s products. A 214 million mass market 
for you—without the big mixed mass weekly price 
ticket. You sell for less to your best brand 
prospects: MEN. (But don’t forget TRUE’s big 
bonus of 1,200,000 women readers who cost you 
nothing... but never miss an issue of their men’s 
favorite reading). 

TRUE is on-the-grow...rocketing up in circulation 
(February issue gave advertisers a whopping 
bonus circulation of 400,000) and ad dollar rev- 
enue (up 33% first quarter of ’58 over a year ago). 
There is only one young giant in the magazine 
field... that’s TRUE. 


1958 


10, 


These GIANTS move mountains! 


MALE vs. FEMALE BUYING POWER 


From automobiles to television sets—just 
name your product—the big brand decision 
is made by MEN. Just check the facts in 
TRUE’s new reports made by Daniel Starch 
& Staff in consultation with the Advertising 
Research Foundation. 

Find out who is really buying your product. 
Ask for the report on your category. 

Air Conditioners - Air Travel - Automobiles 
Beer - Business Shirts - Electric Shavers 
Life Insurance - Liquor - Outboard Motors 
Shaving Cream - Television Sets - Tires 


AMERICA’S LARGEST SELLING MAN’S MAGAZINE 
A FAWCETT PUBLICATION —Faweett Bldg., New York 


Per Household Effective Buying Income, 200 Counties 


COUNTY 
and 
STATE 


Montgomery, Md.. 
Fairfield, Conn. 
Arlington, Va... 
Westchester, N. Y. 
Nassau, N. Y.... 


Lake, Ill. 
New Castle, Del. 
Montgomery, Pa.... 


Union, N. J... 
Hartford, Conn. 


Du Page, Ill. 
Bergen, N. J. 
Delaware, Pa. 
Fairfax, Va. 
Norfolk, Mass.... . 
San Mateo, Cal... 
Essex, N. J. 
District of Columbia, 
D.C. 
Mercer, N. J. 
Cuyahoga, Ohio 


Cook, Ill. 
New Haven, Conn. 
San Francisco, Cal. 
Prince Georges, Md. 
Wayne, Mich. 
Morris, N. J. 
Burlington, N. J. 
St. Joseph, Ind. 
Lucas, Ohio 
New York City (5 
Counties), N. Y. 


Franklin, Ohio 
Montgomery, Ohio 
Lake, Ind. 
Oakland, Mich. 
De Kalb, Ga. 
Middlesex, Mass. 
Dane, Wisc. 
Ingham, Mich. 
Chester, Pa. 
Washtenaw, Mich.. 


Middlesex, N. J. 
Monterey, Cal. 
Mahoning, Ohio 
Kane, I!!. 

Contra Costa, Cal. 
Lancaster, Pa. 
Milwaukee, Wisc. 
New London, Conn. 
Marion, Ind. 
Schenectady, N. Y 


Sacramento, Cal. 
Genesee, Mich. 
Hennepin, Minn. 
Passaic, N. J. 
Lorain, Ohio 
Monroe, N. Y. 
Allegheny, Pa. 
Mecklenburg, N. C. 
Suffolk, Mass. 
Alameda, Cal. 


Dutchess, N. Y 
Beaver, Pa. 
Peoria, Ill. 
Philadelphia, Pa. 
St. Louis, Mo... 
Hudson, N. J. 
Lubbock, Tex. 


| 
| 


| 


| 
| 


SH 


LEADING 


CITY 


Rockville. 
Bridgeport. . 


| Alexandria... 
| Yonkers 


Hempstead 
Township 
Waukegan 
Wilmington 
Lower Merion 
Township 
Elizabeth... 
Hartford 


Elmhurst 
Hackensack. 
Chester 
Falls Church 
Quincy 

San Mateo 
Newark 


Washington 
Trenton 
Cleveland 


Chicago 

New Haven 
San Francisco 
Hyattsville 
Detroit 
Morristown 
Burlington. . 
South Bend 
Toledo 


New York City 


Columbus 
Dayton 

Gary 

Pontiac 
Decatur 
Cambridge 
Madison 
Lansing 

West Chester 
Ann Arbor 


New Brunswick 
Salinas 
Youngstown 
Aurora 
Richmond 
Lancaster 
Milwaukee 
New London 
Indianapolis 
Schenectady 


Sacramento 
Flint 
Minneapolis 
Paterson 
Lorain 
Rochester 
Pittsburgh 
Charlotte 
Boston 
Oakland... 


Poughkeepsie 
Beaver Falls. . 
Peoria 
Philadelphia 
St. Louis 
Jersey City 
Lubbock 


Estim 


Estimates | 


i ee. BB 


QAAaanmnnnnanam 


ates, 1957, for the 200 


COUNTY 
and 
STATE 


~ | NET E.B.I. 


LEADING 


CITY 


PER 
HSLD. 


Estimates 


Butler, Ohio 
Henrico, Va.. 
Hampden, Mass.. .. 


Lehigh, Pa........ 
Allen, Ind........ 
Winnebago, lil... . 
Onondaga, N. Y.... 
Dade, Fia.......... 
Camden, N. J. 
Monmouth, N. J.... 
Santa Clara, Cal... 
Summit, Ohio 
Berks, Pa......... 


Anne Arundel, Md. 
Rock Island, Ill... 
Baltimore, Md...... 
Los Angeles, Cal... 
Jackson, Mo. 
Newport News, Va.. 
San Diego, Cal. 
Guilford, N. C. 

El Paso, Tex. 

Erie, N.Y... 


Ramsey, Minn. 

Norfolk, Va. 

Macomb, Mich. 

Northampton, Pa. 

Fulton, Ga. 

East Baton Rouge, 
La. 

Dallas, Tex. 

Will, ti. 

Muscogee, Ga. 

Broome, N. Y. 


Niagara, N. Y. 
Hamilton, Ohio 
Ventura, Cal. 
Bucks, Pa. 
Suffolk, N. Y.... 
Erie, Pa. 
Albany, N. Y. 
Wake, N.C. 
Kern, Cal... . 
Denver, Colo. 


Trumbull, Ohio. . .. 
Harris, Tex. 

King, Wash. 
Kanawha, W. Va.... 
Kalamazoo, Mich. 
Dauphin, Pa. 
Stark, Ohio 

San Joaquin, Cal... 
Roanoke, Va. 

Kent, Mich. 


Worcester, Mass... 
Essex, Mass. 
Pierce, Wash. 
Hillsborough, N. H.. 
Forsyth, N.C... 
Jefferson, Tex.... 
Saginaw, Mich... 
Orange, N. Y. 
Madison, til. 

Salt Lake, Utah 


Jefferson, Ky...... 
Bernalillo, N. M.... 
Oneida, N. Y....... 


| Hamilton...... | 


Richmond 
Springfield 


| Allentown 


| Fort Wayne... .| 


| Rockford... 
| Syracuse... 
| Miami........ 


| Asbury Park... 
San Jose 


| Annapolis... .. 
Rock Island. . 

| Baltimore 
Los Angeles... 
Kansas City. . . 
Newport News 
San Diego... 
Greensboro... . 
El Paso... 
Buffalo 


St. Paul 
Norfolk 

Mount Clemens 
Bethlehem 
Atlanta... 


Baton Rouge... 
Dallas 
Joliet 

| Columbus 
Binghamton 


Niagara Falls. . . 
Cincinnati... .. 
Ventura 
Bristol. ... 
Patchogue... .. 


..| Erie 


Albany 
Raleigh aaa 
Bakersfield... . 
Denver 


Warren 
Houston 
Seattle 
Charleston 
Kalamazoo. . 
Harrisburg. . 
Canton 
Stockton 
Roanoke ‘ 
Grand Rapids. . 


Worcester 
Lynn 

Tacoma 
Manchester 
Winston-Salem.. 
Beaumont..... 
Saginaw....... 
Newburgh 
Alton... as 
Salt Lake City... 


Louisville 
Albuquerque. .. 


Travis, Tex.........| 


| 
| 
| 


| 


| 


SSSSRRESRS 


counties leading in population 


COUNTY 
and 
STATE 


LEADING 


CITY 


| NET E.B.1. 
| PER 
| HSLD. 


Estimates 


Nueces, Tex... ... 
Cumberland, Me.... .| 
Shelby, Tenn....... 
Vanderburgh, Ind... 


Tarrant, Tex... .... 
Polk, lowa......... 
Spokane, Wash... .. 
Providence, R. 1... . 


Corpus Christi... 


Evansville. 


Fort Worth 
Des Moines. . 
Spokane...... 
Providence. ... 
/ 
Augusta 


| Birmingham 


Davidson, Tenn... . . | 
Douglas, Nebr. 
Orleans, La...... 


Richland, S.C...... 
Duval, Fla. 

Fresno, Cal. 

St. Clair, it. 
Plymouth, Mass. 


Washington, Pa..... 
Westmoreland, Pa. 


Oklahoma, Okla... .. 
Maricopa, Ariz... . 
Jefferson, La........| 
Chautauqua, N. Y... 
Montgomery, Ala... 
St. Louis, Minn..... 
Cambria, Pa... . . 
Bristol, Mass... . 
San Bernardino, Cal.. 
Luzerne, Pa........ 


Orange, Fla. 
Berrien, Mich. 
Stanislaus, Cal... .. 
Bexar, Tex... 
Lackawanna, Pa. 
Greenville, S. C. 
Escambia, Fla... ... 
Knox, Tenn. 
Multnomah, Ore. 
Sedgwick, Kans... 


Lane, Ore. te? 
Palm Beach, Fla. 


Mobile, Ala. 
Chatham, Ga. 
Hinds, Miss.. 
Pinellas, Fla. 
Riverside, Cal. 
Tulare, Cal.... 
Fayette, Pa........ 
Schuylkill, Pa. 


Wyandotte, Kans... 
Hamilton, Tenn... . . 
Hillsborough, Fla.. .. 
Pulaski, Ark... . 
Polk, Fla. : 
Spartanburg, S. C....| 
Charleston, S.C... . 
Yakima, Wash. 
Cameron, Tex. 
Hidalgo, Tex. 


Per Hsid. Income, 
U.S.A. 


Nashville....... 


| Omaha........ 
New Orleans... 


Columbia... .. 
Jacksonville. . . 
Fresno 

East St. Louis... 
Brockton...... 
Fort Lauderdale 
Shreveport. 
Santa Ana... 
Washington 


.| Greensburg 


Oklahoma City. . 
Phoenix 
Gretna........ 
Jamestown... . 
Montgomery... 


Johnstown..... 
New Bedford. . . 
San Bernardino 
Wilkes-Barre . . 


Orlando 
Benton Harbor. 
Modesto 

San Antonio 
Scranton. . 
Greenville 
Pensacola 
Knoxville... 
Portland 
Wichita 


Eugene 

West Palm 
Beach.... 

Mobile 

Savannah 

Jackson....... 

St. Petersburg 


| Riverside. ... 


Visalia........ 
Uniontown 
Pottsville 


Kansas City 
Chattanooga . 
We, iat. 
Little Rock. ... 


| Lakeland 


Spartanburg 


.| Charleston 


Harlingen 
McAllen 


Honolulu County, with a Per Household Income 
of $7,098, would rank 36 if included above. 
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BOOMING. Circulation of The Saturday 
Evening Post is breaking all records. Now 
averaging over 5,700,000 each week. Up in 
both newsstand and subscription sales at the 
same time. (The latest ABC statement shows 
the Post with half a million more newsstand 
sales than the other big weekly.) 


BONUS. Advertisers are currently getting 
an average weekly bonus of over 500,000 
copies. New rate base of 5,600,000 doesn’t 
go into effect until July 19. 


BRAVOS. Politz proves 9 out of 10 Post 
readers like and approve of Post advertise- 


ments. Your message is responded to. 


BOOSTERS. Politz further proves that 
Post readers —on every spending level 

are Influentials. They talk about, recom- 
mend the things they read. Their influence 
moves sideways — friend to friend — mullti- 


plying your sales force by millions 


BULLISH. More and more advertisers are 
bullish on the Post. On top of 187 new ad- 
vertisers added last year, 44 more joined up 
in the first seven weeks of 1958. To put more 
steam in your sales, put the hottest book of 


the year on your schedule .. . now! 


= Sell the POST 77 INFLUENTIALS 
-they tell the others! 


A CURTIS MAGAZINE 


MAY 10, 


| NET E.B.I. | | | NETE.B.I 
PER | 
COUNTY LEADING CAPITA COUNTY LEADING CAPITA | Rank COUNTY LEADING | 
and and in and | 
STATE CITY STATE CITY Group STATE CITY 
Estimates 
Arlington, Va. Alexandria ,690 1 Dallas, Tex. Dallas 1,957 68 Oneida, N. : =a Utica. . a4 ae 
Fairfield, Conn. Bridgeport 684 2 Mahoning, Ohio iT Youngstown 1,954 69 Cumberland, Me.... .| Portland ae | 1,713 
San Francisco, Cal. San Francisco 674 3 Summit, Ohio | Akron 1,949 70 Salt Lake, Utah... .| Salt Lake City.. | 1,710 
Westchester, N. Y...| Yonkers ,648 4 | Sedgwick, Kans.....| Wichita........' 1,709 
Montgomery, Md... .| Rockville ,621 5 Monmouth, N. J... .| Asbury Park 1,948 71 
Nassau, WN. Y. | Hempstead Lorain, Ohio Lorain 1,946 72 St. Clair, II. | East St. Louis.. 1,707 
Township 574 Onondaga, N. Y. Syracuse 1,938 73 Kanawha, W. Va....| Charleston......| 1,702 
San Mateo, Cal. | San Mateo 483 Ramsey, Minn... St. Paul. 1,937 74 Saginaw, Mich... ... Saginaw........| 1,701 
Bergen, N. J. | Hackensack 446 Allegheny, Pa.......| Pittsburgh... 1,934 75 San Bernardino, Cal..| San Bernardino.| 1,699 
Union, N. J. Elizabeth 422 Philadelphia, Pa. | Philadelphia 1,92 76 Orleans, La........ | New Orleans....| 1,696 
Hartford, Conn. Hartford 368 Berks, Pa... | Reading. 1,92 78 Muscogee, Ga......| Columbus. . 1,696 
Suffolk, Mass. | Boston... 1,925 | 78 | Guilford,N.C.......| Greensboro.....| 1, 
Cook, tl. | Chicago 363 Camden, N. J. Camden 1,922 79 Newport News, Va.. | Newport News 1 
New Castle, Del. Wilmington , 361 Hampden, Mass... . | Springfield 1,920 80 Roanoke, Va........| Roanoke 1 
Du Page, til. | Elmhurst ,348 St. Louis, Minn......| Duluth... .. 1, 
Essex, N. J. Newark ,317 Broome, N. Y.... Binghamton... 1,898 81 
Lake, Ill. Waukegan ,310 Erie, N. Y. Buffalo | 1,893 82 | Pima, Ariz..........| Tueson.... 1,672 
Cuyahoga, Ohio Cleveland 301 Lehigh, Pa. Allentown......| 1,886 83 | Riverside, Cal.......| Riverside 1,668 
New York City (5 Spokane, Wash... Spokane | 1,885 84 Bernalillo, N. M.....| Albuquerque 1,650 
Counties), N. Y. New York City 285 Orange, Cal. | Santa Ana | 1,880 85 Shelby, Tenn. .| Memphis 1,649 
Montgomery, Pa. Lower Merion Butler, Ohio | Hamilton. . 1,877 86 Palm Beach, Fla.....| WestPalm 
Township ,277 Polk, lowa | DesMoines....| 1,873 87 | Beach........| 1,639 
District of Columbia, ; Burlington, N. J.....| Burlington 1,869 88 Berrien, Mich.......| Benton Harbor. |... 1,638 
D.C | Washington 2.273 Kent, Mich. | Grand Rapids...| 1,867 89 Anne Arundel, Md...| Annapolis. . 1,634 
Delaware, Pa. Chester 2,263 Niagara, N. Y. Niagara Falls 1,867 Es) Stanislaus, Cal... .. | Modesto 1,633 
Bristol, Mass........| New Bedford...| 1,632 
Lucas, Ohio Toledo 2,261 Washtenaw, Mich..,.| Ann Arbor... .. 1,867 89 Lane, Ore.. ..| Eugene... 1,632 
Alameda, Cal. Oakland 2,257 Bucks, Pa. Bristol 1,865 92 } } 
Norfolk, Mass. Quincy 2,238 Harris, Tex. | Houston 1,864 93 Caddo, La. ..| Shreveport. . 1,629 
Los Angeles, Cal. | Los Angeles 2,236 Kern, Cal. | Bakersfield 1,864 93 Davidson, Tenn.....| Nashville.......| 1,626 
New Haven, Conn.. .| New Haven 2,220 Beaver, Pa. | Beaver Falls 1,858 95 Jefferson, Ala. | Birmingham....| 1,624 
St. Joseph, Ind. South Bend 2,208 Ventura, Cal. | Ventura 1,857 96 Orange, Fla. Orlando 1,624 
Jackson, Mo. Kansas City 2,180 Tulsa, Okla. | Tulsa 1,850 97 Forsyth, N. C. Winston-Salem. 1,619 
Schenectady, N. Y.. .| Schenectady 2,173 San Joaquin, Cal.....| Stockton 1,850 97 Duval, Fla. | Jacksonville 1,597 
Marion, Ind. Indianapolis 2,170 Baltimore, Md. Baltimore 1,848 99 Maricopa, Ariz... . Phoenix....... 1,592 
Wayne, Mich. Detroit 2,168 Kalamazoo, Mich. Kalamazoo 1,848 99 Washington, Pa.....| Washington... | 1,590 
EI Paso, Tex.. | ElPaso........) 1,666 
Franklin, Ohio. . | Columbus 2,154 Will, HL. | Si os de 1,844 | 101 Travis, Tex.........| Austin | 1,553 
Montgomery, Ohio...| Dayton 2,138 Dauphin, Pa. Harrisburg.....| 1,842 | 102 
Sacramento, Cal. Sacramento 2,134 Essex, Mass.. | Lynn... - 1,841 103 Westmoreland, Pa.. | Greensburg... | 1,552 
San Diego, Cal. | San Diego 2,117 Chester, Pa. | West Chester. 1,841 103 Nueces, Tex... | CorpusChristi...; 1,551 
King, Wash. Seattle 2,112 Fulton, Ga. | Atlanta....... 1,839 | 105 Wake, N. C.. Raleigh. ...... 1,548 
Morris, N. J. | Morristown 2,092 Madison, lil... Alton 1,838 106 Wyandotte, Kans. Kansas City. . . 1,546 
Passaic, N. J. Paterson 2,091 Lubbock, Tex.. Lubbock 1,838 106 Richmond, Ga... Augusta........; 1,539 
Mercer, N. J Trenton 2,086 Erie, Pa. Erie 1,834 108 Jefferson, La.. ..| Gretna 1,632 
De Kalb, Ga. Decatur 2,082 Henrico, Va. Richmond. 1,829 109 Montgomery, Ala... .| Montgomery 1,525 
Monroe, N. Y. Rochester 2,073 Northampton, Pa... .| Bethlehem... 1,828 110 Lackawanna, Pa. Scranton . | 1,622 
Tulare, Cal. Visalia. . | 14,613 
Ingham, Mich Lansing 2,073 Multnomah, Ore.....| Portland 1,809 m1 Chatham, Ga. | Savannah 1,500 
Hennepin, Minn. | Minneapolis 2,072 Stark, Ohio Canton 1,803 | 112 
Monterey, Cal. Salinas 2,060 Vanderburgh, Ind. ..| Evansville 1,800 113 Luzerne, Pa. | Wilkes-Barre 1,495 
Winnebago, III. Rockford 2,060 Trumbull, Ohio Warren 1,796 114 Pulaski, Ark. | Little Rock. ... 1,469 
Denver, Colo. | Denver 2,057 Mecklenburg, N. C.... Charlotte 1,795 115 Hillsborough, Fla....| Tampa ; 1,453 
Mitwaukee, Wisc. Milwaukee 2,056 Norfolk, Va. Norfolk 1,788 116 Richland, S. C.. | Columbia...... 1,451 
Lake, Ind, Gary 2,054 Pierce, Wash. Tacoma 1,783 117 Knox, Tenn.. | Knoxville. ... 1,446 
Kane, Ill. Aurora 2,051 East Baton Rouge, Greenville, S. C.. Greenville 1,445 
Peoria, Ill. Peoria 2,045 La. Baton Rouge 1,779 | 118 Cambria, Pa... . | Johnstown 1,442 
St. Louis, Mo. St. Louis 2,034 Pinellas, Fla. | St. Petersburg 1,778 119 Hamilton, Tenn. Chattanooga 1,437 
| Hillsborough, N. H...| Manchester 1,778 119 Mobile, Ala. | Mobile 1,428 
Oakland, Mich. Pontiac 2,028 Schuylkill, Pa. Pottsville ..... 1,420 
Allen, Ind. Fort Wayne 2,023 Worcester, Mass...... Worcester 1,771 121 
Contra Costa, Cal. Richmond 2,016 Jefferson, Ky. Louisville. ... 1,769 122 Escambia, Fla. Pensacola. .... 1,397 
Hamilton, Ohio | Cincinnati 2,012 Orange, N. Y. Newburgh 1,765 123 Yakima, Wash. es 1,397 
New London, Conn...| New London 2,010 Dutchess, N. Y. Poughkeepsie. 1,763 124 Fayette, Pa. Uniontown. . 1,394 
Genesee, Mich. Flint 2,005 Macomb, Mich. Mount Clemens.| 1,762 125 Hinds, Miss. Jackson 1,394 
Middlesex, N. J. New Brunswick 2,004 Oklahoma, Okla. Oklahoma City. .|.. 1,761 126 Bexar, Tex. San Antonio....| 1,392 
Dade, Fla. Miami 2,002 Tarrant, Tex. Fort Worth. . 1,760 127 Polk, Fla. ..| Lakeland...... 1,390 
Middlesex, Mass... .| Cambridge 2,001 Douglas, Nebr. Omaha.... 1,756 128 Charleston, S. C. Charleston... 1,283 
Santa Clara, Cal. San Jose 1,999 Broward, Fla. Fort Lauderdale. 1,733 129 Spartanburg, S. C.. Spartanburg 1,242 
Suffolk, N. Y. Patchogue 1,732 130 Cameron, Tex. ..| Harlingen. 1,100 
Albany, N. Y. Albany 1,996 Hidalgo, Tex. | McAllen 932 
Prince Georges, Md..' Hyattsville 1,992 Jefferson, Tex... | Beaumont. . 1,732 130 eenarer 
Dane, Wisc. Madison 1,991 63 Chaut Vv. J t - 1,729 132 Per Capitaincome, | 
Rock Island, til. Rock Island 1,990 64 Providence, R. |. Providence. . .. 1,727 133 U.S.A.... 3 - 
Hudson, N. J. Jersey City 1,986 65 York, Pa. York 1,727 133 
Lancaster, Pa. Lancaster 1,976 66 Fresno, Cal. Fresno 1,724 135 Honolulu County, with a Per Capita income 
Fairfax, Va. Falls Church 1,967 67 Plymouth, Mass. Brockton 1,724 135 of $1,679, would rank 150 if included above. 


Per Capita Effective Buying Income, 200 Counties 


Estimates, 1957, for the 200 counties leading in in h pepelation 
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COUNTY 
and 
STATE 


Urbanized Population, 200 Leading Counties 


Estimates, January 1, 1958, for the 200 counties leading 


URBAN 
POPULA- 


LEADING | TION 


New York City (5 
Counties), N. Y. 
Los Angeles, Cal..... 
Orr 
Wayne, Mich........ 
Philadelphia, Pa..... 
Cuyahoga, Ohio... .. 
Allegheny, Pa....... 

St. Louis, Mo. 
Baltimere, Md....... 
Nassau, N. Y........ 


Harris, Tex.. . 
Middiesex, Mass... . 
eee 
Milwaukee, Wise... 
St 
Alameda, Cal...... 
Dallas, Tex... .. 
District of Columbia, 


San Francisco, Cal. 


San Diego, Cal... .. .| 


Hamilton, Ohio... . 
Dade, Fila... 
Hennepin, Minn... 
Bergen, N. J... 
King, Wash......... 
Westchester, N.Y... 
Orleans, La. ; 
Hudson, N. J...... 
Marion, ind. 


Bexar, Tex. 
Jackson, Mo.. 


Franklin, Ohio......| 


New Haven, Conn.. 
Hartford, Conn.. 
Fairfield, Conn.. . 
Denver, Colo...... 
Jefferson, Ala..... 
Shelby, Tenn...... 
Fulton, Ga........ 


Essex, Mass. 
Jefferson, Ky. 
Tarrant, Tex.. 
Monroe, N. Y....... 
Multnomah, Ore. 


| New York City..| 7,785.1 
Los Angeles... 7 5,427.1 


Township..... 


Houston 
Cambridge 


Buffalo........ 
| Oakland... 
Dallas 


San Francisco... 


San Diego......| 
Cincinnati, ..... 
Miami... . 
Minneapolis 
Hackensack... .| 


Indianapolis. . 


-| San Antonio... 


Kansas City... .| 
Columbus 
| New Haven 


| Birmingham. ... 
| Memphis....... 
| Atlanta 


Lynn 
Louisville. 


Worcester, Mass.. . .| 


Union, 0. b.....cc00- 
Delaware, Pa..... 


Summit, Ohio....... } 


Oakland, Mich. 
Montgomery, Ohio... 
Santa Clara, Cal... 


Ramsey, Minn....... 
San Mateo, Cai...... 
Oklahoma, Okla... . 


Passaic, N. J....... 

Hampden, Mass... . . 
Bristol, Mass........ 
Hillsborough, Fla... . 


Elizabeth.......| 


--| Chester 


eee 


San Mateo. .... 
Oklahoma City. . 


Rank 


eonroaesewn = 


= 
Co 


ee se | 
eqaean = 


SEsSIFaR2B 


BISR2BRS 


LEADING 


CITY 


URBAN 
POPULA- 
TION 


| 


Est. (in 
thousands) 


| Rank 
in 
Group 


COUNTY 
and 
STATE 


Omaha 
Sacramento 


| New Brunswick. | 


Salt Lake, Utah..... 
Orange, Cal......... 
Davidson, Tenn... .. 
Montgomery, Pa... .. 


San Bernardino, Cal.. 
El Paso, Tex........ 


Tulsa, Okla 

Kent, Mich... .. 
Genesee, Mich. . 
Contra Costa, Cal... . 
Prince Georges, Md.. 


San Bernardino . 
eee 


Tulsa... . 


Grand Rapids... | 


Flint. 


Richmond... .. .| 


Hyattsville 
Mobile. 

Des Moines 
Youngstown 
Scranton 
Canton 


St. Petersburg. . 
Trenton 
Wilmington... 
Alexandria. 
Spokane... 


Mount Clemens. 


+} Rockville 
.| Elmhurst 
| Albany. 


Jefferson, Tex. 


Suffolk, N. Y........| 
Pierce, Wash. 
Nueces, Tex....... 
Bernalillo, N. M.. .. 
St. Joseph, Ind... .. 
East Baton Rouge, 


Beaumont 


Patchogue. . 
Tacoma 


Corpus Christi...) 


Albuquerque 
South Bend 


Baton Rouge. . 


Fresno, Cal....... 
Erie, Pa.. .. 
Travis, Tex... . 
Caddo, La... ... 


Pulaski, Ark... . 
Hamilton, Tenn... . 
Monmouth, N. J..... | 
Kern, Cal........... } 
Guilford, N. C..... 
Battie, PRs. ..0<5005 
St. Clair, tt 

Oneida, N. Y........ 
Mecklenburg, N. C.. 


| 
Newport News, Va.. | 


Niagara, N. Y....... 
St. Louis, Minn 

Wyandotte, Kans... . 
Dauphin, Pa........ 
San Joaquin, Cal... .. 


Shreveport 


Newport News 


Little Rock. ....| 


Chattanooga. . 
Asbury Park... . 
Bakersfield 


--| Greensboro 


Reading. . 

East St. Louis... 
ens 
Chariotte...... 


Niagara Falls 


| Duluth. 
Kansas City... .| 


313.5 
300.3 


295.3 
291.7 
290.8 
289.9 
289.1 


83a 


SSSSVSRBRQqS 


Winnebago, Ill... ... 
Kanawha, W. Va.... 


Lubbock, Tex. 
Beaver, Pa........ 
Northampton, Pa... . 
Cumberland, Me.. 
Riverside, Cal... 
Charleston, S. C. 
Jefferson, La... . 
Schenectady, N. Y.. 
Richland, S. C.... 
Dane, Wisc... 


Richmond, Ga... 
Cambria, Pa. 
Montgomery, Ala... . 
Lancaster, Nebr... .. 


Butler, Ohio... 
Lorain, Ohio. . 
Hinds, Miss. 

Kane, Ill. , 
Hillsborough, N. H.. 


Atlantic, N. J... .. 
Hidalgo, Tex.. . 
Forsyth, N.C... . 
Wichita, Tex. 

De Kalb, Ga.. 
Rock Island, Ill. 
Lancaster, Pa. 
Roanoke, Va. 
Galveston, Tex. 
Saginaw, Mich... 


Plymouth, Mass. 
Morris, N. J. 
Solano, Cal. 
Greenville, S.C... 
Muscogee, Ga. 
Verk, Pa....... 
Trumbull, Ohio... 
Shawnee, Kans... . 
Orange, Fla. 
Potter, Tex. 


Palm Beach, Fla.. .. 


Berkshire, Mass... . 
Schuylkill, Pa... .. 
Bibb, Ga... 
McLennan, Tex... . .| 
Escambia, Fla... .. 
Calhoun, Mich 
Sangamon, Ill... ... 
3 See 
Kalamazoo, Mich. 


Greene, Mo..... 
Cameron, Tex. 
Kenton, Ky.. . 
Harrison, Miss. 
TR PR wes cccaecd 
Rensselaer, N. Y... 
Pueblo, Colo. 
Black Hawk, lowa 
Marin, Cal....... 
Muskegon, Mich... .| 


Total Above Counties). . 


in this category 


LEADING 


CITY 


~ URBAN 


POPULA- 


TION 


Binghamton. . . | 


Savannah. . 
Rockford. . 
Charleston 


Lubbock... ... 
Beaver Falls. ... 
Bethiehem 


| Portland... ... 
| Riverside 


Charleston... .. 
ee 


| Schenectady 
| Columbia. 


Madison 


Augusta . 
Johnstown... . 
Montgomery... 
Lincoin....... 
Fort Lauderdale 
Hamilton...... 
Lorain. ... 
Jackson 
Aurora. ... 
Manchester 


Atlantic City... .| 


| McAllen. . 
| Winston-Salem. 
| Wichita Falls. . .| 


Decatur 

Rock Island... . 
Lancaster... ... 
Roanoke 
Galveston 
Saginaw 


Brockton 
Morristown . 
Vallejo... 
Greenville 
Columbt's 
York 


| Warren.. 


Topeka... 
Orlando. . . 
Amarillo. . . 


West Palm 
Beach.... 


| Pittsfield oa 
| Pottsville....... 


Macon. 
Waco 


| Pensacola...... 
|} Battle Creek... 
| Springfield. . 


Springfield. . 
| Harlingen 
.-| Covington 
| Gulfport. . 


Altoona... . 
Troy... 
Pueblo... 


| Waterloo 
| San Rafael 


_ 
—_ 
eo 
££ 


—~_—_ = < 
—_s ot ot 
eno @ 

2eaumneweweocw & 


aeromanone & 


|. 


..|84,875.9 


..| 74.6344 


Honolulu County, 


with an Urban 


Population of 


351.0 thousand, would rank 63 if included above. 
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COUNTY 
and 
STATE 


New York City (5 
Counties), N. Y. 
Los Angeles, Cal. 
Cook, Ill. 

Wayne, Mich. 
Philadelphia, Pa 
Cuyahoga, Ohio 
Allegheny, Pa. 
St. Louis, Mo. 
Baltimore, Md. 
Nassau, N: Y. 


Suffolk, Mass 
Harris, Tex 
Dade, Fila. 
Milwaukee, Wisc. 
District of Columbia 
D.C 
Dallas, Tex. 
Erie, N. Y. 
Middlesex, Mass 
Essex, N. J. 
Alameda, Cai. 


King, Wash 

San Francisco, Cal. 
Hamilton, Ohio 
San Diego, Cal. 
Hennepin, Minn. 
Westchester, N. Y. 
Fulton, Ga 
Jackson, Mo 
Hartford, Conn 
Marion, Ind. 


Fairfield, Conn 
Bergen, N. J. 
Franklin, Ohio 
Denver, Colo 


New Haven, Conn. 
Orleans, La. 
Multnomah, Ore. 
Oakland, Mich. 
Monroe, N. Y. 
Jefferson, Ky 


Shelby, Tenn 
Providence, R. |. 
Santa Clara, Cal. 
Tarrant, Tex 
Maricopa, Ariz. 
Summit, Ohio 
Worcester, Mass. 
Union, N. J. 
Jefferson, Ala. 
Montgomery, Ohio 


Hudson, N. J. 
Bexar, Tex. 
Essex, Mass. 
Orange, Cal. 
Suffolk, N. Y. 
Sacramento, Cal. 
Lucas, Ohio 
Passaic, N. J. 
Lake, Ind. 
Duval, Fla. 


Montgomery, Pa. 


Oklahoma, Okla. 
Norfolk, Va. 
Ramsey, Minn. 
Delaware, Pa. 
Hampden, Mass... . 
San Mateo, Cal. 


San Bernardino, Cal.. 


| 
| 


Estimate 


| SALES 
LEADING | 

CITY 
thousands) 


New York City 948 408 


9, 
Los Angeles... ./8,506,210 
Chicago 7,085,840 
Detroit 3,952,296 
Philadelphia 2,687,260 
Cleveland 2,336 ,394 
Pittsburgh 2,068,575 
St. Louis 1,843,254 
Baltimore 1,792,682 


Hempstead 
Township . 1,750,306 


Boston 1,545, 566 
Houston 1,487,321 
Miami 1,470,987 
Milwaukee 1,418 ,326 
Washington 1,353 ,802 
Dallas 1,326,213 
Buffalo 1,308,781 
Cambridge 1,299,222 
Newark 1,288 ,289 
Oakland 1,204,005 
Seattle 1,185,750 
San Francisco 1,175,426 
Cincinnati 1,152,920 
San Diego 1,133,359 
Minneapolis 1,131,023 
Yonkers 1,089,152 
Atlanta 1,004,539 
Kansas City 979,278 
Hartford 954,127 
Indianapolis 934 ,631 
Bridgeport 924 , 558 
Hackensack 878 ,802 
Columbus 866 , 897 
Denver 843,312 
| New Haven 835,890 
New Orleans 809 , 564 
Portland 801,012 
Pontiac 739,314 
Rochester 718,781 
Louisville. . 710,459 
Memphis 703,150 
Providence 699, 105 
San Jose.... 696 , 267 
Fort Worth 671, 282 
Phoenix 668 ,977 
Akron 667 ,871 
Worcester .| 649,594 
Elizabeth 637 ,939 
Birmingham 634 , 563 
Dayton... 631 ,097 
Jersey City 626 ,480 
San Antonio 624,495 
Lynn ; 618,618 
Santa Ana 615,212 
Patchogue 607,712 
Sacramento 599,612 
Toledo 595,556 
Paterson 583 , 563 
Gary ; 577,779 
Jacksonville 576,989 | 
Lower Merion 
Township.....| 560,510 
San Bernardino.| 549,234 
Oklahoma City .| 539,085 
| Norfolk. . | 636,518 | 
St. Paul.. .| 533,994 
Chester .| 520,279 
Springfield...... 518,910 
San Mateo 


in 


Est. (in | Group 


eSoonoaskwn 


30 


COUNTY 
and 
STATE 


h 


Onondaga, N. Y... 
Salt Lake, Utah 


Norfolk, Mass. 
Davidson, Tenn. 
Genesee, Mich. 
Fresno, Cal... 
Pinellas, Fla. 
Hillsborough, Fla. 
Henrico, Va. 
Douglas, Nebr. 
Contra Costa, Cal. 
Tulsa, Okla. 


Kent, Mich. 
Stark, Ohio 
Camden, N. J. 
Sedgwick, Kans. 
Bristol, Mass. 
Mercer, N. J. 
Mahoning, Ohio 
Middlesex, N. J 
Arlington, Va. 
New Castle, Del. 


Broward, Fla. 
Albany, N. Y. 
Monmouth, N. J. 
Kern, Cal. 

Polk, lowa 
Spokane, Wash. 
Riverside, Cal.. 
Luzerne, Pa. 


Mecklenburg, N. C. 


Guilford, N. C. 


Montgomery, Md. 
Pierce, Wash. 
Westmoreland, Pa. 
Lake, III. 

Orange, Fla. 

EI Paso, Tex. 
Berks, Pa. 
Macomb, Mich. 
Jefferson, Tex. 
Kanawha, W. Va. 


Palm Beach, Fla. 
Lancaster, Pa... .. 


San Joaquin, Cal... 
Mobile, Ala.. 


Prince Georges, Md.. 


St. Joseph, Ind. 
Knox, Tenn... 


Hamilton, Tenn... . . 


Nueces, Tex.. . 
Erie, Pa.... 


Allen, Ind. 

East Baton Rouge, 
La. enheess 

Dauphin, Pa...... 

Oneida, N. Y...... 

Lehigh, Pa........ 

Ingham, Mich... . .. 


St. Louis, Minn...... 


Peoria, III. 
Bernalillo, N. M.... 
Bucks, Pa..... 


Pima, Ariz........ 
Pulaski, Ark... . . 


Niagara, N. Y....... 
Winnebago, Il... ...| 


Cadée, La......... 
eee 
York, Pa. 


| 


LEADING 


CITY 


Syracuse 
Salt Lake City 


Quincy 
Nashville 

Flint 

Fresno 

St. Petersburg 
Tampa 
Richmond 
Omaha 
Richmond 
Tulsa. . 


Grand Rapids 
Canton 
Camden 
Wichita 

New Bedford 
Trenton 
Youngstown 
New Brunswick 
Alexandria 
Wilmington 


Fort Lauderdale 
Albany 

Asbury Park 
Bakersfield 

Des Moines... . 
Spokane... 
Riverside 
Wilkes-Barre 
Charlotte 
Greensboro 


Rockville 
Tacoma 
Greensburg 
Waukegan 
Orlando. . 

El Paso. ... 
Reading 
Mount Clemens 
Beaumont... . 
Charleston 


West Palm 

Beach 
Lancaster 
Stockton. . 
Mobile 
Hyattsville 
South Bend 
Knoxville 
Chattanooga 
Corpus Christi 
Erie 


Fort Wayne 


| Baton Rouge 
| Harrisburg. .... 


Utica os 
Allentown. ..... 


Albuquerque... 
Bristol 


Niagara Falls... 
Rockford ‘ 
Shreveport... .. 


Est. (in 


504 , 539 
486 442 


481,075 
475,429 
470,451 
453,919 
453 ,768 
453 764 
452,928 


| Group 


thousands) | 


69 
70 


71 
72 
73 
74 
75 
76 
7 
78 
79 
80 


COUNTY 
and 
STATE 


Dane, Wisc. 


Plymouth, Mass... . 


Du Page, Ill... 


St. Clair, Hl. 
Broome, N. Y.. 
Morris, N. J... 
Lackawanna, Pa. 
Atlantic, N. J. 
Madison, Il. 


Total Retail Sales, 200 Leading Counties 


s, 1957, for the 200 counties leading in this category 


Cumberland, Me... .. 


Lorain, Ohio 
Orange, N. Y. 
Northampton, Pa. 


Trumbull, Ohio 


New London, Conn.. 


Washington, Pa. 
Travis, Tex. 


Hillsborough, N. H.. 


Stanislaus, Cal. 
Vanderburgh, Ind. 
Saginaw, Mich. 
Greenville, S.C... 
Chester, Pa. 


Butler, Ohio 
Lubbock, Tex. 
Sangamon, til. 
Beaver, Pa. ; 
Forsyth, N. C. 
Cambria, Pa. . 
Monterey, Cal. 
Escambia, Fla. 


Newport News, Va. 


Wake, N. C. 


Kalamazoo, Mich... 


Chatham, Ga. 


Schenectady, N.Y... 


Polk, Fla. 

Potter, Tex. 
Washtenaw, Mich. 
Richland, S. C. 
Charleston, S.C. 
Sonoma, Cal. 

Will, 11. 


Ventura, Cal. 
Tulare, Cal. 
Dutchess, N. Y. 
Hinds, Miss... 
Berkshire, Mass. 
Lane, Ore. 
Roanoke, Va. 
Clark, Nev. 
Montgomery, Ala. 
Rock Island, tll. 


Berrien, Mich... . 
Wyandotte, Kans... 


Lancaster, Nebr... .. 


El Paso, Coio.. . . 
Santa Barbara, Cal. 
Linn, lowa 


Chautauqua, N. Y... 
Muskegon, Mich... .. 
Yakima, Wash....... 
McLennan, Tex... . . 


Total Above Counties 
% of U.S.A........ 


| 
ch 
| 
| 
| 
| 


| SALES 
LEADING Rank 
In 
CITY Est. (in | Group 
thousands) 
| Madison. ..... 256,756 | 138 
| Brockton. ...... 250,389 | 139 
Elmhurst.......| 248,295 | 140 
| 
East St. Louis...| 246,670 | 141 
Binghamton a 243,907 | 142 
Morristown.....| 243,186 | 143 
Scranton.......| 242,468 | 144 
Atlantic City. . .| 242,457 | 145 
WES dh ovccebac | 237,295 | 146 
Portland | 233,048 | 147 
Lorain | 230,129 | 148 
Newburgh... . 228,358 | 149 
Bethlehem 224,620 | 150 
Warren 222,921 | 151 
New London... 222,075 | 152 
| Washington 217,008 | 153 
Austin. . . 213,479 | 154 
Manchester | 211,589 | 155 
Modesto.......| 210,325 | 156 
Evansville......| 208,235 | 157 
Saginaw. . | 207,883 | 158 
Greenville 207,191 | 159 
West Chester 206,313 | 160 
Hamilton.......| 205,931 | 161 
Lubbock... .. 204,718 | 162 
Springfield 204,058 | 163 
| Beaver Falls....| 201,745 | 164 
Winston-Salem..| 200,979 | 165 
Johnstown | 200,431 | 166 
Salinas. 198,189 | 167 
Pensacola... . 197,434 | 168 
Newport News..| 197,132 | 169 
Raleigh . 197,005 170 
Kalamazoo.....| 196,102 | 171 
Savannah. .... 193,509 | 172 
Schenectady 193,182 | 173 
Lakeland.......| 192,702 | 174 
Amarillo........| 192,280 | 175 
Ann Arbor... 191,356 | 176 
| Columbia....... 191,025 177 
Charleston | 190,735 | 178 
Santa Rosa.....| 190,074 | 179 
aa 188,306 | 180 
| 
Ventura. . 187,320 | 181 
Visalia - 186,530 | 182 
Poughkeepsie...| 184,444 183 
Jackson........| 183,140 | 184 
Pittsfield.......) 182,999 | 185 
Eugene....... | 182,386 | 186 
Roanoke.......| 179,659 | 187 
| Las Vegas 178,386 | 188 
| Montgomery. . . | 178,703 | 189 
Rock Island....| 177,492 | 190 
| 
Benton Harbor..| 177,096 | 191 
| Kansas City....| 175,729 | 192 
Lincoln.........| 175,245 | 193 
Colorado Springs} 173,741 194 
Santa Barbara...| 173,104 | 195 
Cedar Rapids...| 170,644 | 196 
Jamestown... .. | 169,853 | 197 
Muskegon...... 169,644 | 198 
| ee 168,094 | 199 
Wee ccevcceea | 166,451 200 
sia Gal en's otaaiee 128,072,668 
aneede dasadeel 63.9813 


Honolulu County, with Total Retail Sales of 
$422,663 thousand, would rank 84 if included 


above. 
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ye aes 


Get the 1958 ons 
Product Use, "§ 


Powe P 
Clgarettes ¢ rT lawn Mowers 


hol » (lars and 


ds, j ‘ ; 
nNcomes hildren in house 


The 13th annual edition of the Consolidated Con- 
‘ sumer Analysis brings you a nation-wide picture 
of shopping habits with 22-market comparisons 
in 125 different product classifications and thou- 
sands of brands, a three year trend in product 


Chicago Daily News 
* Cincinnati Times-Star 
The Columbus Dispatch-Ohio State Journal 


« a ae aah, 


Long Beach Independent and Press-Teiegram 
The Milwaukee Journal 
- The Modesto Bee 


Denver Post Newark News . ag The San Jose Mercury and News 
Duluth Herald and News-Tribune The Omaha World-Herald ee ‘ . bsg Seattle Times 
The Fresno Bee Oregon Journal (Portland) St. Paul Dispatch and Pioneer Press 
Honolulu Star-Bulletin The Washington Star 


Phoenix Republic and Gazette 


can help yo 
Research 


gasumer Analysis 


on whd Trends 


use and median product use. This 130-page di- 
gest showing the competitive situation, consumer 
acceptance and sales potentials in 22 markets 
also includes basic data on population, house- 
holds, income and retail sales. 


The Sacramento Bee 


The Salt Lake City Tribune 
and Deseret News 


Wichita Eagle 


THE MAGAZINE OF 


MARKETING 


survey 


a } | 


eee 
eo oe ee ee 


a 


Area 


y 


igaate> 


3 BILL BROTHERS PUBLICATION JULY 10, 1958 ONE DOLLAR 


from the publishers of ‘‘the Survey’”’... 


another forward step to better planned marketing management: 


Soles Management's second onal SURWEY OF 
INDUSTRIAL BUYING POWER 


... with these exclusive features: 


e number of plants & total employment by leading counties 
in each of 446 four-digit S.I.C. industries; 


gross sales updated for four-digit plants; 


employment estimates for 100 leading counties in each 
two-digit industry (available only through Sales 
Management). 


value of products shipped in 1957. 


how S.I.C. classifications are used by industrial marketers 
for media selection, improvement in advertising copy, 
market, pin-pointing. 


how to find industrial customers. 


best methods to locate factories, warehouses and sales 
offices in relation to markets. 


plus a battery of special reports prepared for Sales Man- 
agement by leading consultants to industry, outstanding 
marketing, agency and media executives. 


Publication date: July 10, 1958 


On July 10 last year, Sales Management created a major market- 
ing “breakthrough” with the first annual Survey of Industrial 
Buying Power . . . adding significantly to the quantity, quality 
and regularity of Sales Management's editorial service to indus- 
trial sales and marketing executive subscribers. 

Sales-minded executives were quick to buy thousands of addi- 
tional copies for immediate use. Federal agencies and important 
management organizations hailed the Industrial Survey as a 
vital contribution: NIAA, for example, distributed copies to its 
4,300 members; the Research Institute of America cited it in a 
report to management under the heading, “Going Beyond the 
Census Figures.” And, as the Institute pointed out, the upcoming 
July 10, 1958 edition “will be considerably more valuable 
because it will list number of plants and employment by ‘4-digit' 
industries at the county level.” 


To ease the pressure on industrial adver- 

tisers and agencies who find they have A PRR. 5! 
too few subscription copies of the Survey 

of Industrial Buying Power, we stand anagemenL MARKETING 
ready—now—to accept advance orders for ; % 


additional copies ($1.00 each). What are 
your requirements? 


MAY 10,. 1958 


ta Barbara 


COUNTY 
and 
STATE 


Suffolk, Mass. 
Fulton, Ga. 
Dade, Fla. 
Mercer, N. J 
Guilford, N.C 


District of Columbia, 


D.C. 
Atlantic, N. J. 
Arlington, Va 
Palm Beach, Fla. 


Fairfield, Conn. 


Clark, Nev 
Broward, Fla 
Hartford, Conn. 
Potter, Tex. 
Dallas, Tex 
Passaic, N. J 
Kane, III. 
Mahoning, Ohio 
Denver, Colo. 
Henrico, Va. 


Wake, N.C 
Duval, Fla 
Cuyahoga, Ohio 
Jackson, Mo, 
Pinellas, Fla. 
Westchester, N. Y 
Wayne, Mich. 
Nassau, N. Y 
New Castle, Del 
Orange, Fia. 


Salt Lake, Utah 


Mecklenburg, N. C. 


Santa Barbara, Cal 
Lehigh, Pa 
Hennepin, Minn 
Marion, Ind 
Peoria, II! 
Milwaukee, Wisc 
Winnebago, !!! 
Union, N. J. 


Cook, Ill 
Escambia, Fla. 
Cumberland, Me. 
Stanislaus, Cal 
New Haven, Conn. 
Stark, Ohio 
Davidson, Tenn. 
Franklin, Ohio 
Douglas, Nebr 
Albany, N. Y 


Mich 
Shelby, Tenn. 
Summit, Ohio 


Genesee, 


Sangamon, Ill, 
Kern, Cal 
Sacramento, Cal. 
Baltimore, Md. 


New London, Conn. 


Fresno, Cal. 
Jefferson, Tex. 


Washtenaw, Mich. 
Lake, Il. 
Hillsborough, Fla. 
Los Angeles, Cal. 
Roanoke, Va. 
Hampden, Mass... 
East Baton Rouge, 
La. 


Retail Sales Per Family, 200 Counties 


Estimates, 1957, for the aad counties teeehg in total retail sales 


SALES 
PER 
FAMILY 


7D 


| Estimates 


LEADING 
CITY 


Boston 
Atlanta 
Miami 
Trenton 
Greensboro 


Washington 
Atiantic City 
Alexandria 
West Palm 
Beach 
Bridgeport 


Las Vegas 

Fort Lauderdale 
Hartford 
Amarillo 

Dallas 

Paterson 

Aurora 
Youngstown 
Denver 
Richmond 


Raleigh 
Jacksonville 
Cleveland 
Kansas City 
St. Petersburg 
Yonkers 
Detroit 
Hempstead 
Township 
Wilmington 
Orlando 


Salt Lake City 
Charlotte 
Santa Barbara 
Allentown 
Minneapolis 
Indianapolis 
Peoria 
Milwaukee 
Rockford 
Elizabeth 


ae eee e eae & 
s aas¢ . = @ - 


Chicago 
Pensacola 
Portiand 
Modesto 
New Haven 
Canton 
Nashville 
Columbus 
Omaha 
Albany 


2 2 & 2&2 2 SB SS OS 


Flint 
Memphis 
Akron 
Springfield 
Bakersfield 
Sacramento 
Baltimore 
New London 
Fresno 
Beaumont 


> 2 2&2 & & 2&2 2 SS 


Ann Arbor 
Waukegan 
Tampa 

Los Angeles 
Roanoke 


Springfield 


| 


Baton Rouge 


Rank 
in 
Group 


COUNTY 
and 
STATE 


Berkshire, Mass. 
Dutchess, N. Y. 


Dane, Wisc... 


E! Paso, Colo. 
Essex, N. J. 
Ingham, Mich. 
Orange, N. Y. 
Allegheny, Pa. 
Linn, lowa 

E! Paso, Tex. 
Dauphin, Pa. 
Hamilton, Ohio 
Bernaliilo, N. M. 


Santa Clara, Cal. 
Ramsey, Minn. 
Kanawha, W. Va. 
Hillsborough, N. H. 
Tulare, Cal. 

Polk, lowa 
Lubbock, Tex. 
Lancaster, Pa. 
Richland, S. C. 
Onondaga, N. Y. 


Montgomery, Pa. 


Caddo, La. 

Lake, Ind 

Harris, Tex. 
Maricopa, Ariz. 
Orleans, La. 

San Joaquin, Cal. 
Kent, Mich. 
Multnomah, Ore. 
Lucas, Ohio. 


Nueces, Tex.. 
Knox, Tenn. 
Camden, N. J. 
Philadelphia, Pa. 
Montgomery, Ohio 
Oklahoma, Okla. 
enmeut, N. J. 


LEADING 
CITY 


JM 


| | Estimates 


Pittsfield 
Poughkeepsie. . 
Madison 


Colorado Springs 
Newark..... 
Lansing 
Newburgh 
Pittsburgh 
Cedar Rapids 

EI Paso. . 


| Harrisburg 


Cincinnati 
Albuquerque 


San Jose 

St. Paul 
Charleston... . 
Manchester... .. 
Visalia 

Des Moines 


| Lubbock 


Lancaster 
Columbia 
Syracuse 


Lower Merion 
Township 
Shreveport 
Gary 
Houston 
Phoenix 
New Orleans... 
Stockton 
Grand Rapids. . 
Portland 
Toledo 


Corpus Christi 
Knoxville. 
Camden 


| Philadelphia... . 


Dayton 
Oklahoma City 
Asbury Park... 


Rothich 


North Pa. 
San Mateo, Cal. 
Kalamazoo, Mich. 


Travis, Tex. 
Erie, N.Y... 
Oakland, Mich. 
Forsyth, N.C. 
Morris, N. J... 
Sonoma, Cal. 
Trumbull, Ohio 
Allen, Ind. 
Chester, Pa. 
Niagara, N. Y... 


New York City (5 
Counties), N. Y. 
St. Louis, Mo... .. 
King, Wash. 
St. Joseph, Ind. 
San Francisco, Cal. 
Tulsa, Okla. 
Erie, Pa... 
Monroe, N. Y.. 
Alameda, Cal. 
Contra Costa, Cal. 


Middlesex, N. J... . 
Lorain, Ohio 
Oneida, N. Y.. ; 
Newport News, Va. ; 
Polk, Fla. 


San Mateo 
Kalamazoo. . 


Austin 

Buffalo 

Pontiac 
Winston-Salem. 
Morristown. . 
Santa Rosa 
Warren 


| Fort Wayne 


West Chester 


| Niagara Falls 


New York City... 
St. Louis 
Seattle arias 
South Bend 

San Francisco. . 


| Tulsa. 
| Erie 


Lakeland 


4,378 
4,371 
4,367 


4,365 
4,363 
4,361 
4,358 
4,347 
4,331 
4,328 


FAMILY he 


fal 


COUNTY 
and 
STATE 


| 


LEADING 


~ SALES — 


PER 
FAMILY 


Estimates 


Jefferson, Ky...... 
Butler, Ohio 

St. Louis, Minn 
Will, tl. 

Suffolk, N. Y........ 


Middlesex, Mass.. . . 
Sedgwick, Kans. 
Hinds, Miss... ..... 
Providence, R. 1... . 
McLennan, Tex... . . 
Bergen, N. J. 
Hamilton, Tenn... . . 
Broome, N. Y..... 
Saginaw, Mich... ... 
Riverside, Cal. 


Pima, Ariz. 
Muskegon, Mich.. 


Louisville....... 


Cambridge... .. 
Wichita 

Jackson = 
Providence. ... . 
re 
Hackensack 
Chattanooga 
Binghamton . 
Saginaw... 
Riverside 


Mont y; Ala. 
York, Pa. 

Tarrant, Tex. 
Berrien, Mich. 
Ventura, Cal........ 
Mobile, Ala. 

San Bernardino, Cal.. 
Berks, Pa... 


Montgomery, Md. 
Lancaster, Nebr... .. 
Bexar, Tex.... 

Rock Island, til. 
Worcester, Mass... 
San Diego, Cal... .. 
Spokane, Wash...... 


Chatham, Ga........ 
Greenville, S.C... .. 


Plymouth, Mass... . . 
Schenectady, N. Y. 
Essex, Mass. - 
Vanderburgh, Ind... 
Chautauqua, N. Y. 
Norfolk, Mass. 
Monterey, Cal. 
Yakima, Wash. 
Lane, Ore. 

Orange, Cal....... 


Jefferson, Ala. 
Charleston, S. C. 
Beaver, Pa......... 
Pulaski, Ark... ..... 
Madison, tll....... 
Cambria, Pa. 

Pierce, Wash...... 
Bristol, Mass. 

Du Page, Ili......... 
Delaware, Pa. 


St. Clair, tl. 
Washington, Pa... . . 
Westmoreland, Pa... 
Prince Georges, Md.. 
Bucks, Pa. 
Lackawanna, Pa..... 
Hudson, N. J....... 
Luzerne, Pa. 
Macomb, Mich.. 
Wyandotte, Kans... . 


U.S. Per Family Sales 


Benton Harbor 
Ventura. . 
Mobile 

San Bernardino . | 
Reading 


Rockville 

Lincoin........ 
San Antonio. ... 
Rock Island... . 


| Worcester... ... 
| San Diego..... 


Savannah. ..... 
Greenville...... 


Brockton 
Schenectady. . 
I ia sacaiine 
Evansville...... 
Jamestown . 
Quincy......... 
Salinas. . 
Yakima......:. 


| Eugene 


Santa Ana 


Birmingham. .. . 
Charleston 
Beaver Falls... . 
Little Rock... 


Johnstown... ...| 


Tacoma ’ 
New Bedford. 
Elmhurst... .... 


East St. Louis... 
Washington... . 
Greensburg.... . 
Hyattsville 
Ee 
Scranton... .. , 
Jersey City... .. 
Wilkes-Barre. . . 
Mount Clemens. 
Kansas City... . 


4,000 
3,999 
3,991 
3,990 
3,988 


3,985 
3,973 
3,973 
3,970 
3,963 
3,962 
3,947 
3,940 
3,937 
3,935 


3,926 
3,918 
3,910 
3,899 
3,898 
3,892 
3,878 
3,874 
3,862 
3,850 


3,843 
3,826 
3,824 
3,817 
3,808 
3,801 
3,795 
3,792 
3,779 
3,747 


3,709 
3,694 
3,660 
3,660 
3,645 


3,607 
3,604 
3,573 


3,563 
3,532 
3,527 
3,506 
3,505 
3,492 
3,465 
3,408 
3,406 
3,403 


3,402 
3,401 
3,350 
3,336 
3,336 
3,321 
3,251 
3,214 
3,154 
2,812 


| 
| 


Rank 
in 
Group 


| 136 
137 
| 138 
139 
| 140 


| 141 
| 142 
| 142 
| 144 


145 


| 146 


147 


| 148 


149 
150 


3,974 


Honolulu County, with a Sales Per Family of 
$3,730, would rank 171 if included above. 
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MAY 


10, 


JOHN 
BLAIR 


& COMPANY 


1958 


WTRY—Albany-Schenectady-Troy 


WFBR—Baltimore 
WNBF—Binghamton 
KFYR—Bismarck 
KIDO—Boise 
WHDH-—Boston 
WLS—Chicago 
WCPO—Cincinnati 
WBNS—Columbus 
KLIF-KFJZ—Dallas-Ft. Worth 
KTLN—Denver* 
WXYZ—Detroit 
KFRE—Fresno 
KILT—Houston 
WIBC—Indianapolis 
*Effective 5/1/58 


Yes, in April. Because in April, just 25 years 
ago, John Blair & Company began its work in 
radio station representation. 

The intervening years have been years of 


Growth. 


Growth in offices, from one to ten. 

Growth from zero to multi-millions in volume. 

Growth in advertiser-service, where we have 
led in establishing departments in Sales De- 
velopment, in Research, in Station Operations 
and in Industry Promotion. 

Growth in station-list, to a group of stations 
and markets recognized as the strongest served 
by one representative firm. 


So April of 1958 seems a most appropriate 


time for Thanksgiving — 


for putting on record our deep and sincere 
thanks to advertisers and their agencies who 
give Spot Broadcasting a continually greater 
responsibility for building sales— 

and to the management and personnel of the 
stations named below, whose close and effec- 
tive cooperation has made our growth-record 


possible. 


President, John Blair & Company 


WJAX—Jacksonville 
WHB—Kansas City 
WNOX—Knorxville 
KFWB-—Los Angeles 
WKLO—Louisville 
WMC—Memphis 
WQAM— Miami 
WDGY—Minneapolis-St. Poul 
WSM-—Nashbville 
WDSU—New Orleans 
WABC—New York 
WGH-—Norfolk 
WOW-—Omcha 
WDBO—Orlando 
WFIL—Philadelphia 


KOY—Phoenix 
WWSW-Pittsburgh 
KGW—Portland 
WPRO— Providence 
KTSA—San Antonio 
KGO-—San Francisco 
WSAV—Sovannah 
KING—Sesattle 
KEEL—Shreveport 
KXOK-—St. Louis 
WFLA—Tampco-St. Petersburg 
KRMG—Tulsa 
WWwDC— Washington 
WWVA-— Wheeling 
KFH—Wichita 


FOOD | | FOOD | 
STORE STORE | 
COUNTY LEADING SALES | Rank COUNTY SALES Rank COUNTY LEADING 
and in and | In and 
STATE CITY SM Group STATE | Group STATE CITY 
Est. (in | Est. (in | 
thousands) | | thousands) 
New York City (5 Onondaga, N. Y.. . .| 124.612 | 68 | Caddo, La..........| Shreveport... .. 
Counties), N. Y....| New York City. |2,752,088 1 Ramsey, Minn..... | 123,937 | 69 | Ingham, Mich......., Lansing... 
Los Angeles, Cal. Los Angeles 2,074,818 2 Fresno, Cal.. | 119,980 | 70 Hillsborough, N. H...| Manchester... . 
Cook, Ill. Chicago 1, 656 , 803 3 Kane, Iil.. ace Aurora. ... 
Wayne, Mich Detroit 911,775 4 Hampden, Mass. 119,892 71 Mecklenburg, N. C...| Charlotte....... 
Philadelphia, Pa. Philadelphia 597,229 5 Oklahoma, Okla. 118,327 72 Atlantic, N. J... | Atlantic City 
Cuyahoga, Ohio Cleveland 589,775 6 Stark, Ohio... ... 113,480 73 Pulaski, Ark. | Little Rock. .... | 
Allegheny, Pa. Pittsburgh 572,314 7 Camden, N. J... | 112,654 | 74 Bernalillo, N. M. Albuquerque... . | 
Nassau, N. Y Hempstead Bristol, Mass... 111,817 | 75 | Lehigh, Pa. | Allentown... 
Township 482,921 8 Arlington, Va... . 108 , 984 76 Beaver, Pa. .....| Beaver Falls 
St. Louis, Mo St. Louis 450,805 9 Mahoning, Ohio... 107 ,588 77 Cumberland, Me....| Portiand....... 
Baltimore, Md. Baltimore 427 ,603 10 Davidson, Tenn... . . 106,082 | 78 Winnebago, Ill... . .. Rockford... .. | 
Hillsborough, Fla. . 105,767 | 79 East Baton Rouge, | | 
Suffolk, Mass. Boston 392,995 | 11 Middlesex, N. J. 105,603 | 80 Ee ...| Baton Rouge.. 
Harris, Tex. Houston 360,527 | 12 | Schenectady, N. Y...| Schenectady 
Middlesex, Mass. Cambridge 354,064 | 13 Genesee, Mich. 105,377 | 81 
Erie, N. Y. Buffalo 340,432 4 Prince Georges, Md.. 104,539 82 New London, Conn...| New London. . 
Dade, Fila. Miami 333,859 15 Salt Lake, Utah 103,621 | 83 Dane, Wisc.........| Madison. 
Milwaukee, Wisc. Milwaukee 331,463 | 16 Henrico, Va... 100,492 Dauphin, Pa........| Harrisburg 
Alameda, Cal. Oakland 311,509 | 17 | Kent, Mich. 100,400 | 85 | Peoria, tll...........| Peoria......... 
Essex, N. J. Newark 306 , 223 18 Monmouth, N. J. 98,741 | 86 York, Pa.. fae 
Westchester, N. Y...| Yonkers 295, 232 19 Luzerne, Pa....... 94,622 | 87 Newport News, Va...| Newport News | 
Hamilton, Ohio Cincinnati 273,347 | 20 | Westmoreland, Pa. 93, 594 | 88 | Anne Arundel, Mid...| Annapolis. . . 
Macomb, Mich. 93,061 89 Cambria, Pa... . | Johnstown 
San Diego, Cal. San Diego 270,689 21 Mercer, N. J. | 91,136 ) Escambia, Fla.......| Pensacola... . | 
King, Wash. Seattle 266,075 | 22 | Ventura, Cal........| Ventura 
Dallas, Tex. Dallas 262,676 | 23 Pinellas, Fla... . 90,762 | 91 
San Francisco, Cal...| San Francisco 261,381 24 Kern, Cal. 90,406 92 Polk, Fla...........] Lakeland....... 
District of Columbia, Douglas, Nebr. 87,875 | 93 Vanderburgh, ind....| Evansville. ..... 
D.C. Washington 259,356 25 Montgomery, Md. 87,160 | 94 Jefferson, La........ | Gretna......... 
Bergen, N. J. Hackensack 252,146 | 26 Tulsa, Okla... 85,416 95 | Lane, Ore... Eugene........ 
Fairfield, Conn. Bridgeport 245,408 27 Albany, N. Y. 85,179 | 96 , a ee ee | 
Hennepin, Minn. Minneapolis 238,614 28 Broward, Fla. 85,064 97 Berkshire, Mass.....| Pittsfield 
Hartford, Conn. Hartford 216,166 29 Sedgwick, Kans. 84,754 98 Alien, ind...........| Fort Wayne | 
New Haven, Conn. New Haven 210,413 | 30 New Castle, Del. 84,098 | 99 Muskegon, Mich. Muskegon...... | 
Pierce, Wash 81,891 100 Fairfax, Va.......... Falls Church... . 
Franklin, Ohio Columbus 197,338 31 | Charleston, S.C.....| Charleston... ... 
Multnomah, Ore. Portland 194,176 32 Riverside, Cal. 81,617 | 101 
Hudson, N. J. Jersey City 193,160 33 Lake, Ill. 80,800 102 Butler, Ohio........ Hamilton .| 
Fulton, Ga. Atlanta 186 ,631 34 Spokane, Wash. 79,249 103 Monterey, Cal. EE 
Santa Clara, Cal. San Jose 186 ,622 35 Berks, Pa. : 78,815 | 104 Greenville, S. C. .| Greenville... ... 
Oakland, Mich. Pontiac 181 ,642 36 Kanawha, W. Va. 78,724 | 105 Stanislaus, Cal... . | Modesto.......| 
Marion, Ind. indianapolis 180 ,080 37 Mobile, Ala. 77,601 106 Chester, Pa....... West Chester. . . | 
Suffolk, N. Y. Patchogue 174,109 38 Jefferson, Tex. 77,255 | 107 Tulare, Cal.. PL, on dennis 
Union, N. J. Elizabeth 173,559 39 Du Page, Ill. 76,882 | 108 Washtenaw, Mich....| Ann Arbor 
Monroe, N. Y. Rochester 172,434 40 Polk, lowa 72,050 | 109 De Kalb, Ga... Decatur | 
Plymouth, Mass 71,753 | 110 Chatham, Ga... . Savannah... .. .| | 
Essex, Mass. Lynn 170,412 41 Berrien, Mich... ....| Benton Harbor. . } 
Denver, Colo. Denver 169,405 | 42 | El Paso, Tex. 71,215 | 111 
Worcester, Mass. Worcester 169,405 42 Oneida, N. Y. -| 70,829 | 112 Dutchess, N. Y... | Poughkeepsie... | 
Jackson, Mo. Kansas City 167,117 44 Bucks, Pa. 70,410 | 113 Wyandotte, Kans....| Kansas City. . . . 
Sacramento, Cal. Sacramento 166,919 45 Morris, N. J. | 69,939 | 114 Travis, Tex... . Austin. .. ; 
Summit, Ohio Akron 166,441 46 St. Louis, Minn. | 69,892 | 115 Schuylkill, Pa. | Pottsville... . | 
Orange, Cal Santa Ana 161,139 47 Hamilton, Tenn. 69,635 | 116 Rock Island, III, | Rock Island... . | 
Maricopa, Ariz. Phoenix 160,997 48 Pima, Ariz. 69,037 117 Chautauqua, N. Y....| Jamestown... 
Jefferson, Ky. Louisville 160,419 49 Erie, Pa. 68,959 | 118 Sonoma, Cal... ... Santa Rosa. . 
Providence, R. 1. Providence 159,365 | 50 | Madison, Ill. 68,622 | 119 | Fayette, Pa.........| Uniontown. ..... 
Niagara, N. Y.......| 68,098 | 120 | Rensselaer, N.Y....| Troy........... | 
Jefferson, Ala. Birmingham 158 ,437 51 Marin, Cal...... | San Rafael... . 
Shelby, Tenn Memphis 156,047 | 52 San Joaquin, Cal. 67,969 | 121 
San Matec, Cal. San Mateo 162,838 53 Lackawanna, Pa. } 67,949 | 122 Forsyth, N.C... Winston-Salem. . | 
Passaic, N. J. Paterson 152,499 | 54 Guilford, N.C. 66,571 | 123 | Kalamazoo, Mich....| Kalamazoo. . . 
Delaware, Pa. Chester 152,200 55 Palm Beach, Fla. | | Wake, N.C. | Raleigh. ... | 
Tarrant, Tex Fort Worth 151,441 56 | 65,723 | 124 Santa Barbara, Cal...| Santa Barbara... } 
Montgomery, Ohio Dayton 149 383 57 Nueces, Tex. 65,072 | 125 Saginaw, Mich......| Saginaw...... } 
Lake, Ind Gary 149,077 58 St. Clair, tl... 64,707 | 126 Clark, Nev. Las Vegas.... 
Orleans, La. New Orleans 145, 297 59 Orange, Fia..... 63,736 127 Richmond, Ga. ..| Augusta........ 
Bexar, Tex San Antonio 144,744 60 St. Joseph, Ind. 63,696 | 128 Calhoun, Mich... ...| Battle Creek... 
Northampton, Pa... .| 62,837 | 129 Sangamon, Il).......)| Springfield... ... 
Duval, Fla. Jacksonville 144,168 | 61 | Lancaster, Pa.... ..| 62,685 | 130 | Richland, Ohio......| Mansfield. . 
Lucas, Ohio Toledo 140,902 62 
Montgomery, Pa. Lower Merion Orange, N. Y.. 62,287 | 13¥ Total Above Counties|................ 
Township 139, 069 63 Lorain, Ohio........ 62,030 | 132 *60U.9.A........ Rianinuiade ieee Sees 
Contra Costa, Cal. Richmond 136,626 | 64 Trumbull, Ohio. .... 62,021 | 133 
San Bernardino, Cal..| San Bernardino.| 136,102 | 65 Washington, Pa... ..| Washington 60,919 | 134 Honoluiu County, with Food Store Sales of 
Norfolk, Mass. Quincy 127,364 66 Knox, Tenn.. . 2 60,736 | 135 $109,370 thousand, would rank 76 if included 
Norfolk, Va. Norfolk 125,461 | 67 Broome, N. Y.......! Binghamton... . 60,035 | 136 above. 


Food Store Sales, 200 Leading Counties 


Estimates, 1957, for the 200 counties leading in this category 
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SALES MANAGEMENT 


your best prospects are 


FAMILIES 
WITH 
CHILDREN! 


Families with children spend 
40.5% more for FOOD! 


1957 expenditures for Food: 
Families with children: $44,536,000,000 
Families without children: $31,724,000,000 


You simply can’t feed 3, 4 or 5 people 
with the same amount of food used by 
childless families. That’s why the 
young mother is the biggest food cus- 
tomer. 


This seal ups sales! 
Ask about its use 
for your brand! 


PARENTS’ 
MAGAZINE 


PARENTS' MAGAZINE'S 
CIRCULATION GUARANTEE 
1,775,000 


MONTHLY READERSHIP 
6,000,000 


(Readership study on request) 


MAY 10, 1958 


Families with children spend 
166.7 %o more for 
WASHING MACHINES! 


1957 expenditures for Washing Machines: 
Families with children: $800,000,000 
Families without children: $300,000,000 


Hard-playing children and mountains 
of dirty clothes naturally go together. 
A washing machine is a must for mod- 
ern mothers of constantly expanding 
families. 


Families with children spend 
100% more on FURNITURE! 


1957 expenditures for Furniture: 


* Families with children: $2,200,000,000 


Families without children: $1,100,000,000 


If you have children of your own, you 
won’t need even these convincing sales 
figures to know that families with chil- 
dren do indeed spend the most for 
home furnishings. 


anaes 


Families with children spend 
149% more for HOMES! 


1957 expenditures for Homes: 
Families with children: $25,400,000,000 
Families without children: $10,200,000,000 


Families just naturally need more liv- 
ing space when children come along. 
And they buy it too, as these figures 
show! 


Families with children spend 
51.7% more on 


AUTOMOBILES! 


1957 expenditures for Automobiles: 

Families with children: $13,500,000,000 

Families without children: $8,900,000,000 
Station Wagon? It might better be 
named “Children’s Wagon’. The era 


of bigger families has brought this 
automobile into its own! 


r 


Families with children spend 
50° more on 


REFRIGERATORS! | 


1957 expenditures on Refrigerators: 
Families with children: $600,000,000 
Families without children: $400,000,000 


Since families with children buy the 
most foods, naturally they have the 
greatest need for food storage area. 
That’s why this market also spends 
the most for refrigerators! 


Sources: Dept. of Agriculture, 1957 Special Tabulation, Survey of Consumer Finances, 1957 


children make the 


big difference 


in family spending]! 


52 Vanderbilt Ave., N.Y. 17 + Chicago + Atlanta + Boston + Los Angeles + San Francisco 
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Eating & Drinking Places Sales, 200 Leading Counties 


Estimates, 1957, for the 200 counties leading in this category 


| EATING | | EATING | EATING 
} and } | | and | and 
DRINKING | DRINKING DRINKING 
COUNTY LEADING | PLACES | Rank COUNTY LEADING PLACES | Rank COUNTY LEADING PLACES | Rank 
and | SALES | in and SALES | in and SALES | in 
STATE CITY | Group STATE CITY Group STATE CITY Group 
Est.(in | | Est.cin Est. (in 
thousands | thousands) thousands) 
New York City (5 Norfolk, Va... . Norfolk. ....... | 36,501 68 Lackawanna, Pa. | Scranton....... 17,521 137 
Counties), N. Y. New York City. . 1,299,366 1 Tarrant, Tex... Fort Worth.....| 36,384 69 Pulaski, Ark....... | Little Rock.... 17,484 | 138 
Cook, tl. Chicago 683 , 354 2 Ramsey, Minn... . St.Paul........| 35,777 | 70 SS 5 17,365 | 139 
Los Angeles, Cal. Los Angeles 633,565 3 Hillsborough, Fla....| Tampa....... | 35,340 | 71 | Ashtabula, Ohio.....| Ashtabula... 17,277 | 140 
Wayne, Mich. Detroit. . 302,012 4 Oklahoma, Okla.....| Oklahoma City..| 35,082 | 72 Vanderburgh, Ind....| Evansville 17,218 | 141 
Philadelphia, Pa. Philadelphia 248 , 696 5 Hampden, Mass.....| Springfield......| 34,925 73 Lorain, Ohio........| Lorain........ | 16,962 | 142 
Cuyahoga, Ohio Cleveland. . 189,503 6 Montgomery, Pa.... Lower Merion | Clark, Nev..........| LasVegas......| 16,880 | 143 
Baltimore, Md. Baltimore 185,488 7 | Township... | 34,840 | 74 Kanawha, W. Va.....| Charleston.....| 16,842 | 144 
San Francisco, Cal...| San Francisco...| 163,489 8 Duval, Fla....... <a Jacksonville....| 34,705 | 75 Mobile, Ala......... | Mobile........ 16,794 | 145 
Dade, Fla. Miami 158,970 9 Norfolk, Mass.......| Quincy........ 34,625 | 76 Trumbull, Ohio.....| Warren....... | 16,635 | 146 
Allegheny, Pa. Pittsburgh 152,448 10 Jefferson, Ala... . Birmingham... 33,593 77 Jefferson, Tex.......| Beaumont......| 16,429 | 147 
Mercer, N. J.... | Trenton 32,931 | 78 Du Page, III. Elmhurst.......| 16,400 | 148 
Suffolk, Mass, Boston 144,711 1 Shelby, Tenn... . Memphis.... 32,836 | 79 Anne Arundel, Md...| Annapolis. . 16,333 | 149 
St. Louis, Mo. St. Louis 143,817 12 Fresno, Cal. Fresno 31,981 | 80 East Baton Rouge, 
Nassau, N. Y. Hempstead | | Ss | Baton Rouge 16,253 | 150 
Township 133,253 | 13 Albany, N. Y. Albany. . 30,641 81 
Milwaukee, Wisc. Milwaukee 128,541 14 Stark, Ohio Canton.... 30,323 82 Ingham, Mich. Lansing 16,200 | 151 
Erie, N. Y. Buffalo. . 124,049 15 Bristol, Mass.... | New Bedford. . 30,079 83 Hamilton, Tenn.....| Chattanooga....| 16,172 | 152 
Essex, N. J. Newark 119,529 16 Contra Costa, Cal....| Richmond......| 29,667 | 84 Butler, Ohio | Hamilton | 16,083 | 153 
District of Columbia, Riverside, Cal. | Riverside.......| 29,541 | 85 Will, Hi. Joliet..........} 16,031 154 
D.C. Washington... 118,884 17 Salt Lake, Utah | SaltLake City...| 28,953 86 Lancaster, Pa......., Lancaster......| 16,007 | 155 
Hamilton, Ohio Cincinnati 101,404 18 Kern, Cal. ..| Bakersfield.....| 28,341 | 87 Ocean, N. J....... Point Pleasant | 15,970 | 156 
King, Wash. Seattle 94,416 19 Genesee, Mich. RS | 28,204 | 88 Knox, Tenn. | Knoxville.......| 15,826 | 157 
Alameda, Cal. Oakland 93,337 20 Lake, III. ..| Waukegan... 28,192 89 Dutchess, N. Y......| Poughkeepsie...| 15,250 | 158 
Mahoning, Ohio.....| Youngstown. . 27,850 90 Travis, Tex... Austin. ... | 15,134 | 158 
Harris, Tex. Houston 87,675 21 | Galveston, Tex......| Galveston 14,770 | 160 
San Diego, Cal. San Diego 87,525 22 Palm Beach, Fla.....| West Palm 
Hennepin, Minn. Minneapolis 85,926 23 Beach 26 448 91 Cape May, N. J. Wildwood. . 14,516 161 
Westchester, N. Y...| Yonkers 82,084 | 24 St. Clair, Hl. East St. Louis.. 25,938 | 92 Caddo, La. Shreveport. . 14,390 | 162 
Middlesex, Mass. Cambridge 81,396 25 Davidson, Tenn. Nashville...... 25,862 | 93 Burlington, N. J. Burlington. . 14,372 | 163 
Orleans, La. New Orleans....| 78,386 | 26 | Henrico, Va. Richmond 25,609 | 94 | La Salle, Hil. Streator... 14,327 | 164 
Dallas, Tex. Dallas 77 ,045 27 Tulsa, Okla... Tulsa BEL 25,284 95 Montgomery, Md... .| Rockville... . 14,304 | 165 
Marion, Ind. indianapolis 72,383 28 Arlington, Va. Alexandria..... 24,843 96 Ventura, Cal..... Ventura. .. 14,278 | 166 
Hartford, Conn. Hartford 70,837 29 New Castle, Del. Wilmington. 24,610 97 Chester, Pa. West Chester 13,985 167 
Franklin, Ohio Columbus 69,928 30 San Joaquin, Cal. Stockton 24,076 98 York, Pa. ar : 13,883 | 168 
Winnebago, Ill... . Rockford 24,043 99 Washtenaw, Mich..... Ann Arbor..... 13,859 | 169 
Hudson, N. J. Jersey City 69, 153 31 Niagara, N. Y. Niagara Falls. . 23,737 | 100 Chaut 6. ¥. J nae 13,855 170 
Bergen, N. J Hackensack 65.986 32 New London, Conn.... New London 13.755 | 171 
New Haven, Conn. New Haven 65,188 33 Kent, Mich. Grand Rapids. . 23,658 | 101 Santa Barbara, Cal...| Santa Barbara... 13,627 | 172 
Jackson, Mo. Kansas City 65,116 34 Pierce, Wash. Tacoma 23,544 | 102 Sonoma, Cal. Santa Rosa 13,598 | 173 
Jefferson, Ky Louisville 61,680 35 Prince Georges, Md..| Hyattsville 23,520 | 103 Schenectady, N. Y. Schenectady 13,508 174 
Fairfield, Conn. Bridgeport 61,606 36 Sedgwick, Kans. Wichita 23,132 | 104 Escambia, Fla. Pensacola 13,497 | 175 
Multnomah, Ore. Portland 60,725 37 Polk, lowa Des Moines 22,735 105 Northampton, Pa. Bethlehem 13,422 176 
Denver, Colo. Denver 58,891 38 Dane, Wisc. Madison. . 22,660 106 Macon, til. Decatur 13,348 | 177 
Orange, Cal. Santa Ana 58,811 39 Oneida, N.Y... .. Utica ral 22,418 107 Saginaw, Mich... Saginaw 13,294 178 
Fulton, Ga Atlanta 54,088 40 Luzerne, Pa... Wilkes-Barre 22,331 108 Marin, Cal... San Rafael 13,279 179 
Dauphin, Pa. Harrisburg 22,022 109 EI Paso, Colo. Colorado Springs 13,090 | 180 
Monroe, N., Y. Rochester 52,225 41 Allen, Ind. Fort Wayne.... 21,696 | 110 
Lucas, Ohio Toledo 51,988 42 Kenton, Ky....... Covington 13,081 181 
Summit, Ohio Akron 51,914 43 Berks, Pa... Reading........ 21,651 11 Guilford, N. C. Greensboro. . 13,016 182 
Montgomery, Ohio Dayton 50, 899 44 Spokane, Wash... . Spokane ‘ 21,450 112 Brown, Wisc.. . Green Bay 12,984 | 183 
Providence, R. 1. Providence 50,493 45 St. Joseph, Ind. South Bend.... 21,352 113 Chatham, Ga... Savannah... 12,944 | 184 
Essex, Mass Lynn 50,259 46 Mecklenburg, N. C...| Charlotte 21,261 114 Tulare, Cal. Visalia 12,829 185 
Maricopa, Ariz Phoenix. 49,478 47 Peoria, Ill. Peoria 20,999 115 Berrien, Mich. Benton Harbor 12,797 186 
Passaic, N. J. Paterson 49,279 48 Madison, III. Alton 20,853 | 116 Jefferson, La. Gretna. 12,662 | 187 
Santa Clara, Cal. San Jose 46 585 49 Bucks, Pa. Bristol 20,692 | 117 Rensselaer, N. Y. Troy 12,235 | 188 
Sacramento, Cal. Sacramento 46 326 50 Broome, N. Y. Binghamton 20,354 | 118 Solano, Cal... Vallejo 12,092 | 189 
Macomb, Mich. Mount Clemens 20,262 | 119 Racine, Wisc........ Racine 12,017 | 190 
Worcester, Mass... Worcester 46,317 51 Pima, Ariz. Tucson 20,088 120 
Lake, Ind. Gary 45,928 §2 Stanislaus, Cal. Modesto 11,985 | 191 
Oakland, Mich. Pontiac 45,496 53 Rock Island, Il. Rock Island 19,780 121 Cumberland, Me.,...| Portland 11,934 | 192 
Onondaga, N. Y Syracuse 44,748 54 Orange, Fla. Orlando 19,610 | 122 Kalamazoo, Mich. Kalamazoo 11,894 | 193 
Douglas, Nebr. Omaha 44,394 55 Westmoreland, Pa. Greensburg 19,503 123 Berkshire, Mass. Pittsfield 11,786 | 194 
Union, N. J Elizabeth 44,168 56 St. Louis, Minn. Duluth 19,432 | 124 Scott, lowa Davenport 11,717 | 195 
Suffolk, N. Y Patchogue 44,062 57 EI Paso, Tex. El Paso 19,383 | 125 Washington, Pa. Washington 11,705 | 196 
Monmouth, N. J Asbury Park 43,803 58 Sangamon, III. Springfield...... 19,249 126 Humboldt, Cal. Eureka... 11,675 | 197 
Atlantic, N. J Atlantic City 43,740 59 Plymouth, Mass. Brockton. ... 19,168 | 127 Beaver, Pa... | Beaver Falls 11,613 | 198 
Bexar, Tex San Antonio 3,387 60 Kane, Ill. Aurora 18,935 128 Sarasota, Fla. Sarasota 11,561 199 
Bernalillo, N. M. Albuquerque 18,899 | 129 Newport News, Va.... NewportNews..| 11,552 | 200 
Camden, N. J. Camden 42,796 61 Morris, N. J. Morristown 18,862 | 130 | |———— 
San Mateo, Cal. San Mateo 42,558 62 Nueces, Tex. Corpus Christi... 18,832 | 131 Total Above Counties ... ..|10, 508,373 
Broward, Fla. Fort Lauderdale 41,299 63 Orange, N. Y. Newburgh..... 18,625 132 % of U.S. A. | 70.9401 
Middlesex, N. J. New Brunswick 40,468 64 Lehigh, Pa. Allentown 18,434 133 7) i. ee 4 
San Bernardino, Cal..| San Bernardino 40 336 65 Washoe, Nev. Reno 18,400 | 134 Honolulu County, with Eating and Drinking 
Pinellas, Fla. St. Petersburg 38,472 66 Monterey, Cal. Salinas 18,350 135 Places Sales of $46,588 thousand, would rank 
Delaware, Pa. Chester Volusia, Fla. DaytonaBeach..| 17,559 | 136 49 if included above. 
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General Merchandise Store Sales, 200 Leading Counties 
s leading in thts cotegnry 


| GENERAL 


~~ | GENERAL 


COUNTY 


New York City (5 | 
Counties), N.Y. .. 
Los Angeles, Cal..... 
Philadelphia, Pa... . .| 
Wayne, Mich........| 
Cuyahoga, Ohio... . .| 
Suffolk, Mass... ....| 
Allegheny, Pa. 
Baltimore, Md 
St. Louis, Mo... 


Milwaukee, Wisc... .| 
Hennepin, Minn... . . | 
District of Columbia, | 

0.¢... 
Harris, Tex......... } 
Hamilton, Ohio 


San Francisco, Cal. 
CE Tas kc ctecs 
Marion, ind. 
Orleans, La. 
Nassau, N. Y....... | 
Alameda, Cal....... .| 
Denver, Colo. 
Multnomah, Ore. 
Middlesex, Mass. 
Franklin, Ohio... 


Shelby, Tenn........ 
San Diego, Cal. 
Dade, Fla.. 
Hartford, Conn... . 
Tarrant, Tex.. 
Westchester, N. Y.. . 
Ramsey, Minn 
Summit, Ohio 
Bergen, N. J....... 
Monroe, N. Y...... 


Oakland, Mich, 
Montgomery, Ohio 
Jefferson, Ky 
Henrico, Va. cae 
Providence, R. I... 
Bexar, Tex..... 
Jefferson, Ala... .... 
Lucas, Ohio... .. 
Oklahoma, Okla. 
Fairfield, Conn. 


Guilford, N.C. 

New Haven, Conn.. 
Salt Lake, Utah. ... 
Hampden, Mass... . . 
Lake, Ind... .. 
Albany, N. Y. 
Norfolk, Va.. 
Pinellas, Fla.. 
Onondaga, N. Y. 
Montgomery, Pa. 


Sacramento, Cal. 
Mahoning, Ohio. ... 
Wayne, N. Y. 
Davidson, Tenn.. . 
Santa Clara, Cal. 
Kent, Mich... ... 
Essex, Mass....... 


LEADING 


| 
| 
| 


New York City ' 
Los Angeles... .| 


Philadelphia. . . . 


Minneapolis. . . . 


Washington... . | 


Houston 


| Indianapolis... . | 


New Orleans .. .| 


Hempstead 
Township..... 

Oakland........ 

Denver......... 


| 


Portland... ....| 


Cambridge 


Columbus 


Memphis 


--| San Diego. . 


St. Paul.. 
Akron 


Hackensack. . . . | 


Rochester... .. 


Pontiac 
Dayton.. 
Louisville...... 


Providence... . 
San Antonio. . 
Birmingham. ... 
Toledo : 
Oklahoma City. . 
Bridgeport... . 


Greensboro... . 
New Haven.. 
Salt Lake City... 
Springfield 


St. Petersburg. . 

Syracuse....... 

Lower Merion 
Township. .... 


Sacramento 
Youngstown 


Nashville 


Grand Rapids... | 


Lynn. 


132,763 
131 , 667 
130,558 
126 ,331 
124,876 
114,592 
109,958 
106,431 
105 ,862 


104 ,662 
103,820 
99,408 
97,916 
97,855 
94,656 
94,114 
89,182 
86 ,953 
85,222 


80,942 
79,489 
79,367 
78,124 
75,598 
72,811 
72,425 
71,934 
70 ,028 


69,911 


69,889 
69, 833 
67 ,862 
66,744 
65,587 
65,237 
63,171 


— 
cowmwoaonoaeswn 


ee a 
2on = 


— 
nD 


COUNTY 
and 
STATE 


LEADING SALES 


Rank 


COUNTY 
and 
STATE 


LEADING 


CITY 


MDSE. 
STORE 
SALES 


Delaware, Pa.... 
Passaic, N. J..... 
Maricopa, Ariz... . 


Union, N. J. 
Douglas, Nebr. 


.| Paterson. .... 


| Phoenix.. 


Elizabeth 
| Omaha 
| Worcester 


.| Allentown. . 


Arlington, Va 
Mercer, N. J........ 
Mecklenburg, N. C.. 
San Bernardino, Cal.. 


Hillsborough, Fla. . 
Duval, Fla...... 
Knox, Tenn...... 
Allen, Ind. 


New Castle, Del... . .| 


Montgomery, Md.. 
Sedgwick, Kans... .. 


Polk, lowa 
Panta, Gi... vis ccee 


Orange, Fla... .. 
Kanawha, W. Va... 
Luzerne, Pa... 
Dauphin, Pa....... 
Hudson, N. J... ... 
Genesee, Mich... .. 
Stark, Ohio........ 
Pulaski, Ark... ... 
Pierce, Wash...... 
Orange, Cal... 


Norfolk, Mass.... . 
Kern, Cal... . ‘ 
Clay, Mo......... 


St Louis, Minn...... 
Cambria, Pa........ 
San Mateo, Cal..... 
St. Joseph, Ind..... 
Fresno, Cal... ... 
Ingham, Mich. 

Erie, Pa. 


Lancaster, Pa. 
Kane, Ill. 
York, Pa. 
Berks, Pa... 
East Baton Rouge, 
is.... 
Jefferson, Tex. 
Lancaster, Nebr. 
Camden, N. J.. 
Hamilton, Tenn. 
Suffolk, N. Y.... 


Contra Costa, Cal. 
Mobile, Ala 
Nueces, Tex... . 
Bernalillo, N. M. 
Monmouth, N. J. 
Bristol, Mass. 
Lackawanna, Pa. 
Cumberland, Me. 
Pima, Ariz. 

Lake, Ill. 


Greenville, S. C. 
Winnebago, til... . . 
Broome, N. Y....... 
Forsyth, N.C....... 
Wake, N. C. 


San Bernardino 


Tampa 
Jacksonville 
Knoxville... .. 
Fort Wayne.. 
Wilmington... 
Rockville. 
Wichita. . 

El Paso o 
Des Moines... . 
Peoria 


Orlando... 
Charleston 
Wilkes-Barre... 
Harrisburg 
Jersey City 
Flint 

Canton 

Little Rock 
Tacoma 

Santa Ana 


Quincy 
Bakersfield 
North Kansas 

City 
Duluth 
Johnstown 
San Mateo 
South Bend.. 
Fresno 
Lansing 
Erie. 


Lancaster 
Aurora 
York... 
Reading. 


Baton Rouge. 
Beaumont... . 
Lincoln 
Camden 
Chattanooga 
Patchogue 


Richmond 
Mobile 
Corpus Christi 
Albuquerque 
Asbury Park. . 
New Bedford 
Scranton 
Portland 
Tucson 
Waukegan 


Greenville 
Rockford 
Binghamton. . 

| Winston-Salem 


| Raleigh . 


30,718 
30,635 


Middlesex, N. J... 
Caddo, La........ 
Westmoreland, Pa. 
San Joaquin, Cal.. 
Sangamon, tll... .. 
Lubbock, Tex. 

Vigo, Ind. 

Broward, Fla.... ; 
Vanderburgh, Ind... . 
Cabell, W. Va. 


Riverside, Cal.......| 
Oneida, N. Y........| 


Northampton, Pa... . 
Ohio, W. Va. 
Hinds, Miss. 


Dane, Wisc. 

Scott, lowa 

Fayette, Pa....... 
Travis, Tex. 
Woodbury, lowa 
Schenectady, N. Y... 
Richmond, Ga. 
Roanoke, Va. 
Fayette, Ky. 
Niagara, N. Y. 


Montgomery, Ala. 
Chatham, Ga.... 
Macon, Ill. 
Buncombe, N. C... 
Saginaw, Mich. 
Richland, S. C... 
Allen, Ohio 
Trumbull, Ohio 
McLennan, Tex. 
Will, til. 


Washington, Pa. 
Warren, Pa. 
Muscogee, Ga. 
Charleston, S. C. 
Sonoma, Cal. 
Potter, Tex. 
Monterey, Cal. 
Bibb, Ga. 

Lorain, Ohio 
Hillsborough, N. H. 
Dutchess, N. Y. 
Jefterson, Ohio 
Bucks, Pa. 
Morris, N. J... 
Butler, Ohio 
Brown, Wisc. 
Berkshire, Mass... 
Champaign, Ill. 
St. Clair, tl. 

Palm Beach, Fla 


Beaver, Pa. 
Shawnee, Kans. 
Yakima, Wash. 
Plymouth, Mass. 
Muskegon, Mich. 
Newport News, Va. 
Rock Island, til. 
Atlantic, N. J. 
Penobscot, Me. 
New London, Conn. 


Total Above Counties 
> of U.S.A. 


| New Brunswick 


Sioux City 
Schenectady 
Augusta... 
Roanoke 
Lexington 
Niagara Falls 


Montgomery 
Savannah 
Decatur. 
Asheville 
Saginaw 
Columbia 
Lima 
Warren 
Waco 

Joliet 


Washington 
Warren 
Columbus 
Charleston 
Santa Rosa 
Amarillo 
Salinas 
Macon 
Lorain 
Manchester 
Poughkeepsie 
Steubenville 
Bristol 
Morristown 
Hamilton 
Green Bay 
Pittsfield 
Champaign 
East St. Louis 
West Palm 
Beach 


Beaver Falls 
Topeka 
Yakima 
Brockton 
Muskegon 
Newport News 
Rock Island 
Atlantic City 
Bangor 

New London 


18,627,090 
73.3799 


Honolulu County, with General Merchandise 
Store Sales of $62,168 thousand, would rank 
71 if included above. 


© SM, 1958. 
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1958 


Apparel Store Sales, 200 Leading Counties 


Estimates, 1957, for the 200 counties leading in this category 


APPAREL | | APPAREL | | APPAREL 
STORE STORE | STORE 
COUNTY LEADING SALES | Rank COUNTY LEADING SALES | Rank COUNTY LEADING SALES | Rank 
and | in and in and in 
STATE CITY Group STATE CITY Group STATE CITY Group 
Est. (in Est. (in Est. (in 
thousands | thousands) thousands) 
New York City (6 Tulsa, Okla. | Tulsa | 31,089 | 69 | York, Pa............| York.. 15,160 | 137 
Counties), N. Y. New York City. .|1,299,963 1 Norfolk, Mass... | Quincy 30,254 | 70 Montgomery, Md. Rockville... ... 15,144 | 138 
Cook, Hil. Chicago 563,925 2 Douglas, Nebr. Omaha 29,650 | 71 Lancaster, Pa.......| Lancaster...... 15,019 | 139 
Los Angeles, Cal. Los Angeles....| 509,783 3 Sacramento, Cal. | Sacramento.....| 29,548 72 Saginaw, Mich... .. | Saginaw....... 14,901 | 140 
Philadelphia, Pa. Philadelphia 252,203 | 4 Genesee, Mich......| Flint. ..| 28,855 | 73 } 
Wayne, Mich. Detroit | 244,197 5 Montgomery, Pa.... | Lower Merion | Washington, Pa... . | Washington 14,896 | 141 
Dade, Fla. Miami | 136,265 6 | Township.....| 28,465 | 74 | Escambia,Fla.......| Pensacola... ... 14,888 | 142 
Essex, N. J. Newark 132,111 7 Tarrant, Tex... Fort Worth 28,355 | 75 Roanoke, Va.. | Roanoke....... 14,796 | 143 
Cuyahoga, Ohio | Cleveland | 129,181 8 Middlesex, N. J. New Brunswick 28,056 76 Hillsborough, N. H...| Manchester... . 14,715 | 144 
Suffolk, Mass. | Boston | 127,131 9 Palm Beach, Fla. West Paim Charleston, S. C. | Charleston...... 14,665 | 145 
Allegheny, Pa. | Pittsburgh 122,786 10 | Beach.. | 27,620 77 Broome, N. Y.......| Binghamton... . 14,603 | 146 
| New Castle, Del. | Wilmington 27,289 78 Plymouth, Mass... Brockton.......| 14,600 | 147 
Nassau,N. Y Hempstead Summit, Ohio Akron 27,167 79 Richland, S.C... Columbia ..| 14,457 148 
Township 119,982 | 11 Pinellas, Fla. St. Petersburg 26 ,608 80 Schenectady, N. Y...| Schenectady....| 14,156 | 149 
District of Columbia, | } Knox, Tenn... | Knoxville....... 13,932 | 150 
D.C. Washington 108 , 134 12 Stark, Ohio Canton 26 , 580 81 | 
San Francisco, Cal...) San Francisco 107 , 551 13 Fresno, Cal. Fresno 26,573 | 82 Montgomery, Ala... .| Montgomery 13,775 | 151 
Erie, N. Y Buffalo 101,998 | 14 Henrico, Va. | Richmond 26,107 83 Orange, N. Y. ..| Newburgh. ..... 13,664 | 152 
St. Louis, Mo. | St. Louis 98,716 15 Sedgwick, Kans. | Wichita 25,985 84 Pierce, Wash. .| Tacoma. ....... 13,606 | 153 
Baltimore, Md. | Baltimore 97,710 | 16 Luzerne, Pa. | Wilkes-Barre 25,516 | 85 Fayette, Ky. Lexington...... 13,571 154 
Westchester, N. Y...| Yonkers 92,108 | 17 Hillsborough, Fla. Tampa 25,132 | 86 Morris, N. J.. Morristown... . . 13,569 | 155 
Harris, Tex. | Houston 91,204 18 San Mateo, Cal. | San Mateo 24,603 | 87 Beaver, Pa...... | Beaver Falls... . 13,557 | 156 
Milwaukee, Wisc....| Milwaukee 84,248 19 Kent, Mich. | Grand Rapids 23,843 | 88 Schuylkill, Pa. | Pottsville... 13,548 157 
Dallas, Tex | Dallas 79,196 20 Westmoreland, Pa...| Greensburg 23,393 89 Washtenaw, Mich....| Ann Arbor... 13,465 | 158 
| Salt Lake, Utah Salt Lake City 23,302 90 Lorain, Ohio } Lorain. . | 13,359 158 
Middlesex, Mass. Cambridge 78,756 21 Berkshire, Mass.....| Pittsfield. P 13,323 160 
Alameda, Cal. Oakland 77,898 | 22 Caddo, La. | Shreveport. . . 23,056 91 | | 
Hennepin, Minn.. Minneapolis 76,406 | 23 Dauphin, Pa. , Harrisburg.....| 22,392 92 Nueces, Tex. Corpus Christi..| 13,119 | 161 
New Haven, Conn New Haven 74,055 24 San Bernardino, Cal..| San Bernardino.| 22,187 93 Pulaski, Ark.. . Little Rock. .... 13,078 | 162 
Hamilton, Ohio Cincinnati 73,048 25 Arlington, Va. | Alexandria..... 21,759 94 Cumberland, Me... Portland. ...... | 13,076 | 163 
Orleans, La. New Orleans 69,190 | 26 Mahoning, Ohio | Youngstown. . 21,672 | 95 Santa Barbara, Cal...| Santa Barbara...; 13,064 | 164 
San Diego, Cal. San Diego 67,203 27 Camden, N. J. | Camden 21,396 96 Hinds, Miss....... Jackson........| 13,005 | 165 
Jackson, Mo. | Kansas City 66,362 | 28 EI Pasc, Tex. El Paso 21,261 | 97 Clark, Nev. | Las Vegas...... 12,808 | 166 
Fairfield, Conn. Bridgeport 65,456 29 Mecklenburg, N. C...| Charlotte 20,939 98 Muscogee, Ga. | Columbus. .... | 12,635 | 167 
Hartford, Conn. Hartford 61,436 30 Guilford, N. C. | Greensboro 20,824 99 Kane, lil... | Aurora......... 12,410 | 168 
EastBaton Rouge, | Sangamon, III. | Springfield. ... 12,354 | 169 
Providence, R. | | Providence 60, 966 31 La. | Baton Rouge....| 20,814 | 100 Wake, N. C. | Raleigh........ |} 12,175 | 170 
King, Wash. Seattle 60,178 | 32 
Hudson, N. J. Jersey City 60,025 | 33 Jefferson, Tex... Beaumont. . 20,485 | 101 St. Clair, Hl. EastSt.Louis. .| 12,111 171 
Passaic, N. J Paterson 58,170 Ky) Mobile, Ala. | Mobile 20,449 | 102 Linn, lowa | Cedar Rapids 11,926 | 172 
Fulton, Ga. Atlanta 57,959 | 35 | Polk, town | Des Moines 20,368 | 103 | Cabell, W.Va.......| Huntington... . 11,888 | 173 
Franklin, Ohio Columbus 55,605 36 Monmouth, N. J... Asbury Park. . 20,366 | 104 Polk, Fla.. . | Lakeland....... 11,879 | 174 
Bergen, N. J. Hackensack. . 53,721 37 Vanderburgh, Ind... .| Evansville 20,310 | 105 Stanislaus, Cal... .. Modesto.......| 11,820 | 176 
Monroe, N. Y Rochester 49,835 38 Oneida, N. Y. | Utica 20,189 | 106 Newport News, Va...| Newport News 11,819 | 176 
Norfolk, Va. Norfolk 49,589 39 Berks, Pa... .| Reading... 20,090 | 107 New London, Conn... New London 11,613 | 177 
Essex, Mass. Lynn 47,099 40 Orange, Fla. | Orlando. .. 19,573 | 108 Monterey, Cal.......| Salinas 11,469 | 178 
Lackawanna, Pa. Scranton 19,521 109 Greenville, S.C... . | Greenville... 11,409 | 178 
Bexar, Tex. San Antonio 46,957 41 Atlantic, N. J. Atlantic City 19,277 | 110 Lancaster, Nebr.....| Lincoln. ...... | 11,201 180 
Jefferson, Ky. Louisville 46,514 42 | | 
Santa Clara, Cal San Jose 45,495 43 St. Joseph, Ind. South Bend 19,267 | 111 Madison, Hll........ | Ee | 11,199 | 181 
Denver, Colo. Denver 44,991 44 Dane, Wisc... Madison. . . 18,857 112 El Paso, Colo....... .| Colorado Springs} 11,174 | 182 
Jefferson, Ala. Birmingham 44,649 45 St. Louis, Minn. Duluth : 18,785 | 113 Bibb, Ga. | Macon..... | 11,088 | 183 
Davidson, Tenn. Nashville 44,186 46 Northampton, Pa... .| Bethlehem. . 18,682 | 114 Chautauqua, N. Y....| Jamestown.....| 10,933 | 184 
Union, N. J Elizabeth 43,786 47 Contra Costa, Cal. Richmond 18,194 | 115 Kalamazoo, Mich.. Kalamazoo.....| 10,846 | 185 
Worcester, Mass Worcester 43,421 48 Travis, Tex. Austin | 18,126 | 116 Trumbull, Ohio. . Warren -| 10,663 | 186 
Shelby, Tenn. Memphis 42,927 49 Hamilton, Tenn. Chattanooga. .. 17,932 117 Butler, Ohio Hamilton | 10,657 | 187 
Oakland, Mich Pontiac 41,649 50 Riverside, Cal. Riverside... 17,832 | 118 Macomb, Mich......| MountClemens.| 10,630 | 188 
Kanawha, W. Va... .| Charleston... 17,367 | 119 | Richmond, Ga.......| Augusta........| 10,563 | 189 
Multnomah, Ore Portland 41,065 51 San Joaquin, Cal. Stockton 17,357 120 Ohio, W. Va.. | Wheeling 10,436 190 
Marion, Ind. indianapolis 38,524 52 | 
Montgomery, Ohio Dayton 38,472 53 Allen, Ind. Fort Wayne 17,302 121 Galveston, Tex... | Galveston 10,324 | 191 
Orange, Cal Santa Ana 36,779 54 Niagara, N. Y. Niagara Falls. 17,195 | 122 Lubbock, Tex.......| Lubbock. . | 10,306 | 192 
Duval, Fla Jacksonville 36,761 55 Lehigh, Pa. Allentown 17,048 | 123 Dutchess, N. Y......| Poughkeepsie. . , 10,085 | 193 
Onondaga, N. Y Syracuse 36,480 56 Lake, Ill. Waukegan 16,936 | 124 Shawnee, Kans......| Topeka.........| 10,064 | 194 
Lake, Ind. Gary 36,449 | 57 Spokane, Wash. Spokane 16,851 | 125 | Chester, Pa... | West Chester. . 10,013 | 195 
Hampden, Mass Springfield 36,168 58 Erie, Pa. Erie 16,631 126 Volusia, Fla........ ' Daytona Beach. . | 9,945 | 196 
Bristol, Mass New Bedford 35,083 59 Rensselaer, N. Y.....| Troy 16,268 | 127 Jackson, Mich...... Jackson. ...... 9,763 | 197 
Ramsey, Minn St. Paul 34,642 60 Forsyth, N. C. Winston-Salem.. 16,223 | 128 Du Page, Ill. ..| Elmhurst. ..... 9,735 198 
Chatham, Ga... Savannah 16,196 | 129 Chemung, N. Y......| Elmira. . ..| 9,636 | 198 
Broward, Fla FortLauderdale. 33,825 | 61 Potter, Tex. Amarillo... 16,147 | 130 | Will, tI... OS eee 9,543 | 200 
Oklahoma, Okla Oklahoma City 33, 009 62 } ee 
Maricopa, Ariz Phoenix 32,067 63 Peoria, lil. Peoria 16,108 | 131 Total Above Counties|................ 9,081,993 | 
Lucas, Ohio Toledo 31,920 64 Winnebago, Il. Rockford 16,045 | 132 % of U.S. A. Ris wen ptaucaees 74.4845 | 
Delaware, Pa. Chester 31,628 65 Ingham, Mich. Lansing ..| 15,864 | 133 — 
Albany, N. Y. Albany 31,628 65 Bernalillo, N. M. Albuquerque 15,755 134 Honolulu County, with Apparel Store Sales 
Mercer, N. J. Trenton 31,540 67 Pima, Ariz. Tucson coved 15,552 | 135 of $25,518 thousand, would rank 86 if in- 
Suffolk, N. Y. Patchogue 31,509 68 Kern, Cal. Bakersfield | 15,161 136 cluded above. 
© SM, 1958. 


120 


SALES MANAGEMENT 


editorial interest...Service magazine: Fiction, Fash- 
ion, Amusements, Beauty, Food, Home Furnishings. 
Cultural, General Topics. 


cover price...35¢—Issued monthly. 
circulation... 1,048,262 ABC December, 1957. 73% 


newsstand. Highest potential market saturation, any 
magazine. 


total teen audience... 2.800.000. Every third U. S. 
teen girl every month; 75% of all teen girls within 
3 issues.* 


reader ages (13-19): 
Median age 17.1.* 


90%—15-19; 73%—-—16-19. 


occupation... 83% in high school, college. 43% work 
full or part time (the national average for all women). 


personal income...$10.03 per week—average of all 
2.8 million readers. Totals $1.5 billion yearly. 


within just 


3 


issues 


seventeen 


magazine 


is 


read 


by 


3 


out of 


4 


MCN 


= se 
SOCOM 


brand loyalty starts in 


teen-age 


gl 


rls in 


the 
U.S.A. 


facts about SEVENTEEN 


family income ...12 highest. all 50 publications.# 


all-age female audience... Largest, teens thru adult 
women, per 100 copies. 

advertising readership... Highest. by women, all 
magazines. 

advertising linage... First among all women’s 
monthly magazines, January-December, 1957 (Print- 
ers’ Ink). 

rates...B & W Page $3645; 


$ 1-color $5480. Cost/M. 
B & W $3.48; 4-color $5.23. 


printing... Rotogravure. No plates required. 


special teacher supplement... 19.500 Home Econom. 
ics teachers pay for subscriptions to Seventeen... re- 
ceive (plus the magazine) SEVENTEEN-AT- 
SCHOOL (lesson planbook based on Seventeen’s 
contents )...use it (along with Seventeen) in teaching 
a total of 1,560,000 students. 


SOURCES: *Gilbert Readership Survey, 1955; tStarch Reports, June, 1957 


SEVOMOOM seven 


it’s easier to START a habit than to STOP one! 


SEVENTEEN MAGAZINE, 488 Madison Avenue, New York 22, N. Y. 


PLaza 9-8100 


COUNTY 
and 
STATE 


New York City (5 
Counties), N. Y 

Los Angeles, Cal. 

Cook, tl. 

Wayne, Mich. 

Philadelphia, Pa. 

Cuyahoga, Ohio 

Allegheny, Pa. 

St. Louis, Mo. 

Nassau, N, Y. 


Baltimore, Md. 


Dade, Fla. 

Harris, Tex. 
Alameda, Cal 
Essex, N. J. 

San Francisco, Cal. 


District of Columbia, 


D.C. 
San Diego, Cal 
Milwaukee, Wisc. 
Suffolk, Mass. 
Erie, N. Y. 


Westchester, N. Y 
Middlesex, Mass. 
Hamilton, Ohio 
Hennepin, Minn 
Hartford, Conn. 
Fairfield, Conn. 
New Haven, Conn. 
King, Wash. 
Sacramento, Cal. 
Dallas, Tex. 


Orleans, La 
Marion, Ind. 
Denver, Colo 
Santa Clara, Cal. 
Union, N. J. 
Jackson, Mo. 
Bergen, N. J 
Hudson, N. J. 
Maricopa, Ariz 
Fulton, Ga. 


Monroe, N. Y. 
Franklin, Ohio 
Passaic, N. J. 
Multnomah, Ore. 
Norfolk, Va. 
Orange, Cal. 
Oakland, Mich. 
Worcester, Mass. 
Jefferson, Ky. 
Montgomery, Ohio 


Fresno, Cal. 
Lucas, Ohio 
Genesee, Mich 
Summit, Ohio 


San Bernardino, Cal.. 


Providence, R. 1. 
Jefferson, Ala. 
Shelby, Tenn. 
Lake, Ind. 
Duval, Fla. 
Essex, Mass. 
Montgomery, Pa 


Stark, Ohio 
Ramsey, Minn. 
Hampden, Mass. 
Oklahoma, Okla. 
Broward, Fila. 


LEADING 
CITY 


New York City 
Los Angeles 
Chicago 


| Detroit 


Philadelphia 
Cleveland 
Pittsburgh 
St. Louis 
Hempstead 
Township 
Baltimore. 


Miami 
Houston 
Oakland 
Newark 

San Francisco 


Washington 
San Diego 
Milwaukee 
Boston 
Buffalo 


Yonkers 
Cambridge 
Cincinnati 
Minneapolis 


Hartford 


Bridgeport 
New Haven 
Seattle 
Sacramento 
Dallas 


New Orleans 
Indianapolis 
Denver 

San Jose 
Elizabeth 
Kansas City 
Hackensack 
Jersey City 
Phoenix 
Atlanta 


Rochester 
Columbus 
Paterson 
Portland 
Norfolk 
Santa Ana 


| Pontiac 
| Worcester 


Louisville 
Dayton 


Fresno 

Toledo 

Flint 

Akron 

San Bernardino 
Providence. . . 


| Birmingham 


Memphis 
Gary 
Jacksonville 
Lynn 
Lower Merion 
Township 
Canton 
St. Paul 
Springfield 
Oklahoma City 
Fort Lauderdale 


FURN.- 
HOUSE.- 
APPL. 
STORE 
SALES 


Rank 
in 
| Group 


on oaast wn — 


SSSersseeee 


oa 
~ 


COUNTY 
and 
STATE 


Salt Lake, Utah 
Mahoning, Ohio 
Douglas, Nebr. 


Contra Costa, Cal. 


Bexar, Tex. 
San Mateo, Cal. 
Mercer, N. J. 


Sedgwick, Kans... .. 


Tarrant, Tex. 
Tulsa, Okla. 
Palm Beach, Fla... 


Suffolk, N. Y. 
Hillsborough, Fla. 


Camden, N. J..... 
Bristol, Mass. 
New Castle, Del. 
Middlesex, N. J. 
Kent, Mich... .... 
Henrico, Va. 
Davidson, Tenn. 
Luzerne, Pa. 
Onondaga, N. Y. 
Delaware, Pa. 


El Paso, Tex. 
Kern, Cal 
Westmoreland, Pa. 
Pinellas, Fla. 
Winnebago, III. 
Pierce, Wash. 
Albany, N. Y. 
Berks, Pa. 

Peoria, Ii. 
Spokane, Wash. 


Polk, lowa 
Monmouth, N. J... 
East Baton Rouge, 
La. 
York, Pa. 
St. Joseph, Ind. 
Riverside, Cal. 
Orange, Fla. 
Bernalillo, N. M. 
Mobile, Ala. 
Hamilton, Tenn. 


Guilford, N. C. 
Lehigh, Pa. 
Jefferson, Tex. 
Lackawanna, Pa. 


San Joaquin, Cal.. . 


Arlington, Va. 
Richiand, S. C. 
Lancaster, Pa. 


Mecklenburg, N. C. 


Chester, Pa. 


Caddo, La. 

Erie, Pa. 

Dauphin, Pa. 
Allen, ind. 
Norfolk, Mass. 
Kanawha, W. Va. 
Newport News, Va. 
Oneida, N. Y. 
Lorain, Ohio 
Beaver, Pa. 


Salt Lake City 


Youngstown 


| Omaha. . 


Richmond 
San Antonio. . . 
San Mateo 
Trenton 
Wichita 
Fort Worth 
Tulsa 
West Palm 
Beach 
Patchogue 
Tampa...... 


Camden 
New Bedford 
Wilmington 


| New Brunswick 


Grand Rapids 
Richmond... .. 
Nashville. . 
Wilkes-Barre 
Syracuse 


Chester 
| 


El Paso 
Bakersfield 
Greensburg 
St. Petersburg 
Rockford 
Tacoma. ...... 
Albany 
Reading 
Peoria 
Spokane 


Des Moines 


| Asbury Park 


Baton Rouge 
York 


| South Bend.. 


Riverside 
Orlando 
Albuquerque 


| Mobile 


Chattanooga 


| Greensboro 
| Allentown 


Beaumont. ... 


| Seranton. .. 


Stockton. . . 
Alexandria 
Columbia. . 
Lancaster... . 
Charlotte 
West Chester 


Shreveport... ..| 


Erie 


| Harrisburg 
| Fort Wayne 


Quincy 
Charleston 
Newport News 
Utica 

Lorain 


| Beaver Falls 


Rothich 


North it Pa.. 
St. Louis, Minn. 
Vanderburgh, Ind. 
Shawnee, Kans. 
Pima, Ariz. 
Greenville, S. C. 


..| Duluth. . 


Evansville. . 
Topeka 
Tucson... 
Greenville 


16,894 


16,772 
16,703 
16,573 
16,382 
16,209 
16,126 
16,071 
16,035 
15,798 
15,778 


15,610 
15, 595 
15,575 
15,496 
15,452 
15,367 
15,001 
14,923 
14,762 
14,643 
14,577 
14,299 
14,282 
14,126 
14,097 
14,007 


COUNTY 
and 
STATE 


LEADING 
CITY 


Est. (in 


| thousands) | 


Linn, lowa = 
Charleston, S.C... 


Dane, Wisc 
Kalamazoo, Mich. 
Knox, Tenn........ 
St. Clair, iM. 
Pulaski, Ark... . 
Sangamon, Ill... . 
Niagara, N. Y...... 
Travis, Tex... . : 
Santa Barbara, Cal. 
Butler, Ohio. . 


Trumbull, Ohio. . . . 
Washington, Pa... . 
Forsyth, N.C...... 
Morris, N. J. 
Broome, N. Y.. . 
Nueces, Tex... 
Madison, Ill... .. 
Chatham, Ga.... 
Orange, N. Y. 
Escambia, Fla. 


New London, Conn.. 


Tulare, Cal. 

Polk, Fla. 

Macomb, Mich. 
Atlantic, N. J. 
Kane, III. 

Roanoke, Va... 

El Paso, Colo....... 


Hillsborough, N. H.. 


Muscogee, Ga...... 


Saginaw, Mich. 
Ventura, Cal... ... 
Stanislaus, Cal... .. 
ingham, Mich...... 
Soiano, Cal........ 
Lane, Ore.......... 
Cumberland, Me. 
Bay, Mich... 
Lubbock, Tex. 
Montgomery, Ala. 


Potter, Tex. 
Cabell, W. Va... 
Plymouth, Mass... 
Wake, N.C. 


Berkshire, Mass... . . 


Volusia, Fla........ 
Racine, Wisc. 

Black Hawk, lowa 
Ohio, W. Va... ... 
Schenectady, N. Y.. 


Rensselaer, N. Y... 
Monterey, Cal. 
Clark, Nev... . 


Richmond, Ga...... . 


Lancaster, Nebr.. . 
Hinds, Miss... . 
Montgomery, Mid. 
Greene, Mo... 
Durham, N.C... 
Schuylkill, Pa...... 


Cedar Rapids. . . 


| Charleston. . 


Knoxville. ...... 


| East St. Louis. . 


Little Rock... ..| 


..| Springfield. .....| 


Niagara Falls. . 
Austin . 


| Santa Barbara. . 


Hamilton... .. 


Warren 


| Washington 


Winston-Salem. 
} 


Morristown... . .| 
Binghamton 
Corpus Christi 
Alton 

Savannah. . 
Newburgh. .... .| 
Pensacola. ... 


New London. . 
Visalia.........| 
Lakeland... 
Mount Clemens. | 
Atlantic City. . 
Aurora 
Roanoke... .. 
Colorado Springs 
Manchester... 
Columbus... . 


Saginaw 
Ventura.... 
Modesto....... 
Lansing. . 
Vallejo... .. 


Bay City... 
Lubbock. . . 
Montgomery 


Total Above Counties| a 


% of U.S. A. 


13,928 
13,906 
13,631 
13,499 
13,349 
13,270 
13,065 
13,013 
12,973 
12,957 
12,934 
12,924 
12,781 
12,681 


12,590 
12,517 
12,498 
12,468 
12,384 
12,351 
12,129 
12,115 
12,024 
11,930 


11,795 
11,759 
11,602 
11,517 
11,415 
11,278 
11,068 
10,807 
10,780 
10,770 


10,447 
10,406 
10,398 
10,381 
10,331 
10,330 
10,291 
10,275 
10,245 
10,094 


10,017 
9,974 
9,914 
9,813 
9,642 
9,620 
9,539 
9,456 
9,430 
9,353 


Honolulu County, with Furniture-Household- 
Appliance Store Sales of $24,292 thousand, 
would rank 78 if included above. 
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SALES MANAGEMENT 


Young, vibrantly alive and loaded—with everything it takes 
to knock life for a loop!—To buy a house, buy a car, have 
a baby—have a ball... That's really LIVING! 


For young homemakers, LIVING is like that today —and 
more...lt's the promise and the fulfillment. The dream 
come true 


It's true. Today's young couples have the incomes, the yens 
the pressing needs—they just need the know-how; and 
LIVING provides that 


LIVING provides the thrilling ideas, what to buy —where 


and for how much. It’s down to earth. It’s heaven, too 


LI WY UIN G*® 


MAY 10, 1958 


It’s heaven for advertisers because young homemakers are 
today’s T.O.P.%market—They buy more, because they need 
more. They're in the ‘must ouy” years. That's why, today 
they're buying more houses, more furniture, food and ap 
ances than all the other people in this country put 
. Meet the market that needs no coaxing 

*T.O.P. means Time of Purchase... greatest when: 

1. New families are being formed 
2. Families are expanding 
3. Families are moving 


LIVING's readers are in these stages. 


FOR ‘oun = AKERS 


75 MADISON AVENUE, NEW YORK 4 N. 
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Automotive Store Sales, 200 Leading Counties 


G7 Estimates, 1957, for the 200 counties leading in this category 


COUNTY LEADING 
and 
STATE CITY 
Los Angeles, Cal.....| Los Angeles 
Cook, til. Chicago 


New York City (5 


Counties), N. Y. New York City 


Wayne, Mich. Detroit 
Cuyahoga. Ohio Cleveland 
Philadelphia, Pa. Philadelphia 
Allegheny, Pa. Pittsburgh 
St. Louis, Mo... St. Louis 
Dallas, Tex. Dallas 
Nassau, N. Y Hempstead 

Township 
Harris, Tex. Houston 
Dade, Fla. Miami 
Baltimore, Md. -| Baltimore 
Middlesex, Mass. Cambridge 
Milwaukee, Wisc. Milwaukee 
District of Columbia, 

D.C. Washington 
Erie, N. Y Buffalo 
Essex, N. J. Newark 
San Diego, Cal. San Diego 
Hamilton, Ohio Cincinnati 
Alameda, Cal Oakland 
Marion, Ind. Indianapolis 
Westchester, N. Y. Yonkers 
Hennepin, Minn. Minneapolis 
Fulton, Ga. Atlanta 
King, Wash. Seattle 
San Francisco, Cal. San Francisco 
Jackson, Mio. Kansas City 
Denver, Colo. Denver 
Hartford, Conn Hartford 
Suffolk, Mass. Boston 
Fairfield, Conn. Bridgeport 
Oakland, Mich. Pontiac 
Franklin, Ohio Columbus 
Tarrant, Tex. Fort Worth 
Shelby, Tenn. Memphis 
Jefferson, Ky. Louisville 
New Haven, Conn. New Haven 
Duval, Fla. Jacksonville 
Monroe, N. Y. Rochester 
Jefferson, Ala. Birmingham 
Bergen, N. J. Hackensack 
Multnomah, Ore. | Portland 
Summit, Ohio Akron 
Maricopa, Ariz. Phoenix 
Providence, R. 1. Providence 

Orleans, La. New Orleans 
Bexar, Tex. San Antonio 
Montgomery, Ohio Dayton 
Worcester, Mass. Worcester 
Montgomery, Pa. Lower Merion 

Township 

Santa Clara, Cal. San Jose 
Genesee, Mich. Flint 
Oklahoma, Okla Oklahoma City 
Union, N. J. Elizabeth 
Lucas, Ohio Toledo 
Orange, Cal Santa Ana 
Suffolk, N. Y. Patchogue 
Tulsa, Okla | Tulsa 
Onondaga, N. Y | Syracuse 
Lake, Ind. Gary 
Norfolk, Va. Norfolk 
Passaic, N. J. Paterson 
Norfolk, Mass Quincy 
Hillsborough, Fia. Tampa 
Davidson, Tenn. | Nashville 
Salt Lake, Utah | Salt Lake City 


nn 


and 


COUNTY 


STATE 


Stark, Ohio 


Pinellas, Fla.. 


Polk, lowa 
Kent, Mich. 


Mercer, N. J. 


Bristol, Mass. 


Orange, Fla... 
Ingham, Mich. 


Kern, Cal. 
Lancaster, Pa. 
Albany, N. Y. 


La. 
Pulaski, Ark... . 
Berks, Pa. 


EI Paso, Tex. 
Jefferson, Tex. 
Mobile, Ala. 
Erie, Pa. 
Allen, ind. 


Nueces, Tex. 
Dauphin, Pa. 
Luzerne, Pa. 
Riverside, Cal. 
St. Joseph, Ind. 
Lake, Ili. 
Guilford, N. C. 
Peoria, Ill. 
Bucks, Pa. 
Knox, Tenn. 
Pierce, Wash. 
Caddo, La. 


Saginaw, Mich. 
York, Pa. 


Lubbock, Tex. 
Winnebago, Ili. 
Potter, Tex. 

St. Louis, Minn. 


Hamilton, Tenn. 


Essex, Mass.. 
San Bernardino, Cal.. 
Delaware, Pa........| 
Sedgwick, Kans... .. 
Douglas, Nebr.......| 
Sacramento, Cal... . . 
Camden, N. J....... 
Hampden, Mass... . . 
Hudson, N. J... . 


San Mateo, Cal. 


Ramsey, Minn.... .. 


Contra Costa, Cal... . 
Arlington, Va... . 
Middlesex, N. J... 
Broward, Fla...... 


Henrico, Va......... 


Mahoning, Ohio 


Macomb, Mich. 
Fresno, Cal... . 


Kanawha, W. Va... .| 
Montgomery, Md. 


Spokane, Wash...... 


Mecklenburg, N. C.. 
East Baton Rouge; 


Westmoreland, Pa. 


Bernalillo, N. M. 


San Joaquin, Cal. 


Palm Beach, Fla. 


Prince Georges, Md. } 


Monmouth, NJ. 


New Castle, Del. 


AUTO- | 
MOTIVE | 
STORE | 
COUNTY SALES | Rank 
and in 
STATE Group 
Est. (in 
thousands) | 
Kane, tl.. 50,681 | 136 
Niagara, N. Y....... 50,171 | 137 
St. Clair, HM... . ‘ 49,905 | 138 
Madison, lil......... 49,711 139 
Oneida, N. Y........ 49,662 | 140 
Wyandotte, Kans... . 49,579 | 141 
Lorain, Ohio........ 48,792 | 142 
Lehigh, Pa. 48,553 | 143 
Escambia, Fla....... 48,551 | 144 
Du Page, Ill......... 48,130 | 145 
Broome, N. Y.......| 47,239 | 146 
Orange, N. Y....... ’ 47,063 | 147 
Washington, Pa... .. 46,877 | 148 
Dane, Wisc. | 46,414 | 149 
Hinds, Miss. | 46,285 | 150 
Pima, Ariz. 45,395 | 151 
Richland, S. C. 44,327 | 162 
Polk, Fla......... 44,183 | 153 
Plymouth, Mass... . . 43,995 14 
Washtenaw, Mich.. 43,742 155 
Morris, N. J........ 43 ,387 | 156 
Greenville, S.C... ..| 43,323 | 187 
Kalamazoo, Mich.. . 43,297 | 158 
Travis, Tex... ‘ 42,570 | 158 
Newport News, Va... 42,419 | 160 
Montgomery, Ala. 42,327 | 161 
Chester, Pa.........| 41,871 162 
Wake, N.C........./ 41,745 | 163 
Butler, Ohio 41,671 164 
Trumbull, Ohio 41,575 | 165 
Beaver, Pa. 40,711 | 166 
Cumberland, Me... ..| | 40,346 | 167 
Lackawanna, Pa..... 39,721 168 
Forsyth, N.C.......) 38,872 169 
New London, Conn... 38,845 | 170 
Ventura, Cal... 38,478 | 171 
Cambria, Pa... 38,361 | 172 
Chatham, Ga.... 37,629 | 173 
McLennan, Tex. 37,383 | 174 
Northampton, Pa... . | 36,666 | 175 
Hillsborough, N. H.. 36,624 | 176 
Macon, Il... 36,544 | 177 
Stanislaus, Cal... ...| 36,325 | 178 
Rock Island, Ill... .. 36,024 173 
Dutchess, N. Y......| 35,980 | 180 
Lane, Ore....... 35,901 181 
Richmond, Ga... 35,539 182 
Sangamon, Ill... .. 35,419 | 183 
Burlington, N. J..... 35,389 | 184 
Muskegon, Mich. 35,194 | 185 
Roanoke, Va. 34,944 (186 
Wichita, Tex.. 34,864 | 187 
Charleston, S.C... 34,462 | 188 
Clark, Nev. 34,402 } 189 
Clark, Ohio 34,235 198 
Shawnee, Kans. 34,206 | 191 
Berkshire, Mass. 33,942 | 192 
Berrien, Mich.. . 33,906 | 193 
Vanderburgh, Ind... . 33,846 194 
Schuylkill, Pa. ; 33,575 | 195 
Chautauqua, N. Y.... 33,483 | 196 
Muscogee, Ga....... 33,141 | 197 
Woodbury, lowa.. .. 33,135 | 198 
Tulare, Cal. 32,673 | 199 
Jackson, Mich. 32,517 | 200 
Total Above Counties 23,299,846 
% of U.S. A. 60.2122 | 


Honolulu County, with Automotive Store 
Sales of $74,990 thousand, would rank 87 
if included above. 
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SALES MANAGEMENT 


Gasoline Service Station Sales, 200 Leading Counties 


Estimates, 1957, for the 200 counties leading in this category 


| 


GAS- | 


| Group 


| GAS- | | 
OLINE | OLINE 
SERVICE | SERVICE | 
COUNTY LEADING | STATION COUNTY LEADING | STATION | Rank COUNTY LEADING | STATION | Rank 
and SALES and | and SALES 
STATE CITY STATE | CITY STATE CITY 
| Est. (in | | Est. (in 
thousands) | | thousands) | | thousands) | 
} 
Les Angeles, Cal.....| Los Angeles... | 693,404 1 Fresno, Cal... .. x ee | Greenville, S$. C.....| Greenville......| 18,900 
SS, Chicago........ 348 , 454 2 Duval, Fla........ .| Jacksonville. ...| 8. ee .| Aurora 18,835 
New York City (5 Ramsey, Minn......| St. Paul........ Winnebago, fll... .. | Rockford 18,712 
Counties), N. Y....| New York City .| 284,184 3 Kent, Mich......... Grand Rapids. . . | Ventura, Cal........ | Ventura 18,544 
Wayne, Mich........ = 272,901 4 Delaware, Pa....... i ee BS Peis, <enscevess ae 18,493 
Cuyahoga, Ohio Cleveland......| 146,580 5 Camden, N. J.......| Camden........ | Berks, Pa. Reading... 18,392 
St. Louis, Mo....... St. Louis...... 129,023 6 Norfolk, Va......... | Norfolk Fairfax, Va.. ..| Falls Church 18,364 
Milwaukee, Wisc. Milwaukee. .... 123 ,043 7 Hudson, N. J... .... Jersey City... Dauphin, Pa........ | Harrisburg 18,177 
Allegheny, Pa....... Pittsburgh...... 118,766 | 8 Pinellas, Fla........| St. Petersburg Vanderburgh, Ind....| Evansville 18,078 
Harris, Tex......... Houston........ 112,882 | 9 | Stark, Ohio......... Canton.........| Will, tI............| Joliet 17,895 
Nassau, N. Y........ Hempstead | Hillsborough, Fla... ‘| . Lane, Ore....... Eugene 17,874 
Township... 110,397 Prince Georges, Md..) Hyattsville. | Stanislaus, Cal. Modesto. 17,867 
Tulsa, Okla......... Q Morris, N. J. Morristown 17,795 
Baltimore... ... 100,087 | Lehigh, Pa. Allentown 17,728 
San Diego...... 96,168 Henrico, Va...... Richmond Caddo, La... Shreveport 17,716 
Miami 94,956 Sedgwick, Kans... . -| Wichita 
Oakland 92,333 Mecklenburg, N. C...| Charlotte Dane, Wisc. Madison 17,714 
.++| Philadelphia. . . 91,638 Middlesex, N. J.....| New Brunswick. | Burlington, N. J. Burlington... 17,636 
King, Wash -| Seattle... | 87 ,860 Macomb, Mich......| Mount Clemens. York, Pa. York a 17,591 
Dallas, Tex......... Dallas. . | 85,856 Norfolk, Mass.......| Quincy Broome, N. Y.... Binghamton. 17,235 
Erie, N. Y.. ‘ | Buffalo 79,552 Onondaga, N. Y.... Syracuse..... Plymouth, Mass. Brockton. ... 17,108 
Middlesex, Mass....| Cambridge. . 77,597 Polk, lowa Des Moines... . Chatham, Ga. Savannah... 17,069 
District of Columbia, | Lake, Il. Waukegan Polk, Fla. Lakeland. . 17,031 
D.C. swans Washington 73,789 } Mahoning, Ohio | Youngstown Lorain, Ohio Lorain 16,948 
| | Sangamon, Ill. ..| Springfield... 16,786 
Hamilton, Ohio. ....| Cincinnati. . 71,967 Douglas, Nebr.......| Omaha | Anne Arundel, Md. Annapolis. . 16,784 
Hennepin, Minn.....| Minneapolis....| 70,818 Passaic, N. J........ | Paterson....... 
San Bernardino, Cal..| San Bernardino.| 68,608 Hampden, Mass. | Springfield De Kalb, Ga. Decatur 16.687 
Bergen, N. J : | Hackensack....| 67,212 Pierce, Wash........ Tacoma. New London, Conn.... New London 16,640 
Marion, Ind........ Indianapolis 65,976 New Castle, Del. Wilmington Sonoma, Cal... :.. Santa Rosa 16,535 
Westchester, N. Y Yonkers........ 65, 260 Mercer, N. J........ | Trenton omen Washtenaw, Mich. Ann Arbor 16,501 
Hartford, Conn... . | Hartford.......| 64,814 Bristol, Mass........| New Bedford. . . E! Paso, Colo. | Colorado Springs) 16,468 
Franklin, Ohio......| Columbus. ..... 63,504 Orange, Fla........ .| Orlando,....... Potter, Tex. Amarillo 16, 261 
Maricopa, Ariz......| Phoenix........ | 62,499 Arlington, Va........| Alexandria...... Wake, N.C. Raleigh. . . 16,198 
Santa Clara, Cal. San Jose....... | 62,439 Montgomery, Md....| Rockville Santa Barbara, Cal.... Santa Barbara 16,147 
| Richland, S. C. Columbia 15,949 
Orange, Cal... Santa Ana 60,713 Pima, Ariz.......... Tucson....... Cumberland, Me. Portland 15,925 
Oakiand, Mich. Pontiac........| 59,757 Westmoreland, Pa...| Greensburg 
Fulton, Ga........ .| Atlanta.........| 55,830 Broward, Fla........ | Fort Lauderdale. Calhoun, Mich Battle Creek 15,918 
Essex, N. J... .| Newark...... : 55,568 San Joaquin, Cal.....| Stockton....... Calcasieu, La. -| Lake Charles. . 15,620 
San Francisco, Cal...| San Francisco... 65,479 Spokane, Wash...... Spokane.... Hillsborough, N. H...| Manchester.....| 15,609 
Fairfield, Conn. Bridgeport......| 53,713 Guilford, N.C.......| Greensboro. ... | Saginaw, Mich......| Saginaw... 15,489 
New Haven, Conn.. .| New Haven..... | §1,938 Hamilton, Tenn... ..| Chattanooga... .| Travis, Tex...... Austin. . 15,449 
Orleans, La........ | New Orleans me 50,590 Jefferson, Tex....... Beaumont......| Solano, Cal... Vallejo 15,431 
Multnomah, Ore.....| Portiand....... 50 ,033 Knox, Tenn,....... Knoxville Newport News, Va...| Newport News. . 15,369 
Denver, Colo. .| Denver..... ’ 49,040 Bernalillo, N. M.....| Albuquerque... . Kalamazoo, Mich....| Kalamazoo. . 15,304 
| | } Washington, Pa.....| Washington 15,293 
Jackson, Mo. ..| Kansas City....| 48,991 East Baton Rouge Charleston, S. C. Charleston 15,290 
Bexar, Tex... a San Antonio. ... 47,239 es ae Baton Rouge.... 
Worcester, Mass... .| Worcester...... 47 ,037 Monmouth, N. J.....| Asbury Park... -| Berrien, Mich. | Benton Harbor 15,200 
Summit, Ohio...... Akron .| 46,943 Nueces, Tex........ | Corpus Christi...| Volusia, Fla......... Daytona Beach 15,148 
Saeramento, Cal.....| Sacramento... 46,811 Monterey, Cal. .| Salinas......... Chester, Pa... .| West Chester 15,123 
Lake, Ind - .| | RR | 46,270 Palm Beach, Fla... . | West Palm Columbiana, Ohio. ..| East Liverpool 15,080 
San Mateo, Cal..... | San Mateo.....| 46,260 Ee = | Hinds, Miss.. ..| Jackson. . 14,948 
Lucas, Ohio Toledo 46 ,030 Ingham, Mich.......| Lansing........ Lubbock, Tex.......| Lubbock. ..... 14,919 
Tarrant, Tex ..| Fort Worth 45,857 St. Joseph, ind...... | South Bend.....| Muskegon, Mich. Muskegon..... 14,831 
Suffolk, Mass. ; Boston. . 45,714 Du Page, Ill... ... “ Elmhurst | Forsyth, N.C..... .| Winston-Salem. 14,786 
| Kanawha, W. Va..... | Charleston. ..... Butler, Ohio........| Hamilton 14,756 
Shelby, Tenn. .| Memphis....... 45,284 eer | Fort Wayne..... Humboldt, Cal. } Eureka....... 14,685 
Centra Costa, Cal. Richmond. ..... 43 ,842 
Riverside, Cal..... | Riverside.......| 43,432 Clark, Nev.......... | Las Vegas...... Beaver, Pa. Beaver Falls. . . 14,581 
Montgomery, Ohio...) Dayton......... 42,701 Lancaster, Pa.......| Lancaster...... Lake, Ohio.........| Painesville. 14,318 
Providence, R. |.. Providence. .... 42,633 El Paso, Tex........ a } Lancaster, Nebr.....| Lincoln. . 14,233 
Jefferson, Ky...... Louisville....... 42,606 St. Clair, I.. .| East St. Louls... | Tulare, Cal... ... Visalia 14,228 
Essex, Mass........ ROE: cvintnewes 42,264 Madison, tli.........| Alton. .........| Escambia, Fla. Pensacola. . 14,055 
Sah Lake, Utah..... Salt Lake City... 41,303 Mobile, Ala......... | Mobile....... Roanoke, Va........| Roanoke 14,026 
Jefferson, Ala....... Birmingham. ... 40,338 Oneida, N. Y........ | Gs dd acdses Marion, Ore........| Salem.. ‘ 14,020 
Oklahoma, Okla. .| Oklahoma City. . 40,024 Luzerne, Pa......... Wilkes-Barre. . . | | Wyandotte, Kans....| Kansas City. ... 14,013 
Monroe, N. Y....... Rochester. ..... 40,003 Bucks, Pa.......... Bristol......... Jefferson, La. | Gretna 13.917 
Kern, Cal........... Bakersfield. .... 39,886 gS ee Niagara Falls. .. | Rock Island, Ill. Rock Island 13,846 
Suffolk, N. Y........ Patchogue...... 39,470 | ss 
Montgomery, Pa. Lower Merion Albany, N. Y........ | Albany........ } Total Above Counties|...... 8,415,099 
Township... .. 39,402 Pulaski, Ark........ | Little Rock. .... % of U.S.A... 56.0582 
Davidson, Tenn.....| Nashville....... 39,136 Peoria, ti.......... ee = 
Genesee, Mich... ... PUR... cessece 38,735 Trumbull, Ohio. ....| Warren........ | Honolulu County with Gasoline Service Station Sales 
Union, N. J Elizabeth.... 38,231 St. Louis, Minn......' Duluth......... | of $32,821 thousand would rank 75 if included above. 
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NOW IT’S OFFICIAL! Eugene Gilbert § s 


iissisbartay 


Petersen Automotive 
America’s largest 


We suspected it. Now the most comprehensive study of young men ever 
completed proves it: Motor Trend, Motor Life and Hot Rod...the “Big 
Three” of the Petersen Automotive Group...are read by more 18-25 year . “ 
old men than any magazine in America, bar none! Even better, one page 
in the P.A.G. costs 85% less than a page in the magazine that delivers 
America’s second largest audience of young men. We know it sounds 
amazing, but we have the facts to prove it. Write for them today. 


% of P.A.G. readers 70% smoke one or more 88% purchase their own 53% consume 4-15 soft 94% buy suits by brand 
y new cars. packs of cigarettes per shampoo. drinks per week. name. Dress shirts — 95% 
(Non-readers: 50%) day. (Non-readers: 40% ) (Non-readers: 30% ) Belts —88% 


126 SALES MANAGEMENT 


CIGARETTES 


studies of young American men reveal: 


BIG 3 of 
the PA.G. D 


MOTOR TREND, 
MOTOR LIFE, 
HOT ROD. 
Combined 
circulation in 
18-25 age group: 
602,800. Total 
ABC Circulation: 


Petersen Publishing Co 


HOBBIES 


8% own outboard power 
boats. 
(Non-readers: 7%) 


MAY 10, 1958 


5959 Hollywood Bivd., Los Angeles 28, Calif. © Hollywood 2-326 


DETROIT NEW YORK CHICAGO 
524 Book Building 17 East 48th Street 360 North Michigan Aven 
Detroit 26, Michigan New York 17, New York Chicago 1, Illinois 
Woodward 3-8660 Plaza 1-6690 FRanklyn 2-6067 
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Lumber—Building—Hardware Store Sales, 200 Leading Counties 


Estimates, 1957, for the 200 counties leading in this category 


COUNTY | 
and | 
STATE | 


LEADING 
CITY 


LUMB., | 
BLDG. 
MATLS., | 


HDWRE, 


STORE | Rank 


SALES tn 


oD *” 


| 
Est. (in | 


thousands) | 


Los Angeles, Cal... 

Cook, ill... 

New York City (5 
Counties), N. Y....| 

Wayne, Mich. 

Nassau, N. Y. 


Cuyahoga, Ohio... 


St. Louls, Mo... . . 


Philadelphia, Pa... . 


Middlesex, Mass.. . . 
Suffolk, N. Y....... 
Milwaukee, Wisc... . 
San Diego, Cal... .. 


Franklin, Ohio... . 
Union, N. J... .. 
Oakland, Mich.. . 
Hartford, Conn... 


Marion, Ind. , 
Santa Clara, Cal... . 
Summit, Ohio 
Westchester, N. Y.. . 
Orange, Cal... . 

New Haven, Conn. 
Alameda, Cal, 
Pinelias, Fia.. 
Essex, N. J. 
Sacramento, Cal. 


San Bernardino, Cal.. 


Suffolk, Mass. 

Sedgwick, Kans... .. 
Providence, R.1..... 
Oklahoma, Okla... .. 


Montgomery, Pa..... 


Shelby, Tenn.. 


Los Angeles 
Chicago..... 


New York City 


| Detroit. . 
| Hempstead 


Township 


| Cleveland 


Columbus... . 
Elizabeth 
Pontiac. ....... 


Hartford . 


indianapolis. . . . 


Sacramento..... 


San Bernardino. 
Worcester 


San Mateo. .... 


Township 


Grand Rapids. . . 


- 


409, 334 1 
270,072 


237,146 
179,192 


123 ,892 
105,532 
98,409 
91,489 
89,316 
87,135 


74,789 
73,922 
73,549 
73,502 
72,650 
70,590 
69,334 
68,130 
65,943 
60,691 


59,090 
58,154 
57,199 
57,044 
53, 902 
53,201 
52,555 
52.086 
47 ,843 
47 ,837 


47 456 
47,378 
46 ,983 
45,829 
45,308 
45,069 
43 942 
42,188 
41,622 
41,564 


40,294 
39,824 


SSSIFatZR=S 


SeS2fER2 


COUNTY 
and 


LEADING 


LUMB., 
BLDG. 
MATLS, 
HDWRE, 
STORE 
SALES 


Est. (in 
thousands) 


COUNTY 


‘ 


LEADING 
ciTY 


Montgomery, Ohio... 
Douglas, Nebr....... 


Contra Costa, Cal... . 
San Joaquin, Cal... . 
Duval, Fla........ : 


Hillsborough, Fla... . 
Stanistaus, Cal... ... 


Camden, N. J....... 
Jefferson, Ala. 


Broward, Fla. 
Butler, Ohio 
Mercer, N. J........ 


Prince Georges, Md.. 


San Francisco, Cal.. . 


Ingham, Mich 
East Baton Rouge, 


Tulare, Cal. 


Westmoreland, Pa... 


Bristol, Mass. 
Lancaster, Pa. 
Jefferson, Tex. 

St. Joseph, ind 
Oneida, N. Y........ 
E! Paso, Colo. 


Washington 
Bakersfield 


Jacksonville. ... 


Corpus Christi... 


Camden........ 
Birmingham. . .. 


Fort Lauderdale 


Hyattsville 
San Francisco... 


31,873 
31,853 
30,292 
30,211 
28,473 
28,410 
28 362 
28 .028 
27,952 
27 ,388 
27 ,300 
26 665 
26 ,494 
26,208 


26,176 
26 028 
25,897 


SSSISAPAIVISSSS 


SSSSRLSSLSSSRSSRSKES 


Knox, Tenn. 
Lorain, Ohio 


Plymouth, Mass... . . 


Allen, Ind. 
Will, i 


Northampton, Pa... . 
Woodbury, lowa... . 


Minnehaha, S. D.. . . 
Muskegon, Mich..... 
Greenville, S.C..... 
Litchfield, Conn... .. 
Washtenaw, Mich... . 


Steubenville... . 
Suburb of K.C.. 


14,226 
13,985 
13,940 
13,907 
13,870 
13,798 
13,761 
13,450 
13,441 
13,419 


13,409 
13,347 
13,314 
13,213 
13,208 
13,203 
13,150 
13,144 
13,062 
13,042 


13,029 


13,016 
12,938 
12,920 
12,857 
12.821 
12.789 
12,725 
12,478 
12,367 


6,857,819 


49.5535 
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To ec ate eee 5 it a. ee eee ee 


MEN who do more... buy more 


The big reason why the 1,300,000 men are so loyal to 
POPULAR MECHANICS is the big reason why they are 
outstanding as potential buyers for products for the 
home ...forthe car... for pleasure. 


PM men enjoy the added pleasure that comes from doing things 
themselves—by choice. They put their ideas into action. 
They do something about it. 


As a result they are outstanding in what they own 
nomes ... What they do... what they buy. And men who do more 
anil ped home buy more. For over a half century 
POPULAR MECHANICS has helped them do both. 


0/. own xhel ; 
81.9% -equiP 
0/ pave power! tool 

10.5 %o workshops 
ies 
94.2% 0" automor! | 
2/0 37.4 yeal> . . 
gall PM readers 18 9 When you want action on your product suggestion 
age OF * 


average 2 place it into the hands of the 1,300,000 men who turn to 
POPULAR MECHANICS for ideas on what to do and how 
to do it. Place it before the men who just naturally do something 
about it— when they see it in POPULAR MECHANICS. 


DRAMATICALLY LEADS 
FIELD IN READERSHIP, 
CIRCULATION AND AL 


The service magazine for “i//) .. who do things. 


MAY 10, 1958 


Los Angeles, Cal. 

New York City (5 
Counties), N. Y. 

Cook, til. 

Wayne, Mich. 

Cuyahoga, Ohio 

Philadelphia, Pa. 

Baltimore, Md. 

Allegheny, Pa. 

St. Louis, Mo. 


District of Columbia, 


D.C. 


Dade, Fla. 
Jackson, Mo. 
Harris, Tex. 
Suffolk, Mass. 
Marion, Ind. 
Nassau, N. Y. 


Middlesex, Mass 
Alameda, Cal. 
Denver, Colo. 
Dallas, Tex. 


Milwaukee, Wisc. 
Erie, N. Y. 
Hennepin, Minn. 
King, Wash. 
Hamilton, Ohio 
San Diego, Cal. 
Hartford, Conn. 
Orleans, La. 

San Francisco, Cal. 
Essex, N. J. 


Fulton, Ga. 
Franklin, Ohio 
Jefferson, Ky. 
Fairfield, Conn. 
New Haven, Conn. 
Oakland, Mich. 
Westchester, N. Y. 
Providence, R. |. 
Maricopa, Ariz. 
Tarrant, Tex. 


Santa Clara, Cal. 
Bergen, N. J. 
Monroe, N. Y. 
Lucas, Ohio 
Montgomery, Ohio 
Essex, Mass. 
Oklahoma, Okla. 
Summit, Ohio 
Worcester, Mass. 
Kent, Mich. 


Orange, Cal. 
Duval, Fla. 
Shelby, Tenn 
Arlington, Va. 
Ramsey, Minn. 
Multnomah, Ore. 
San Mateo, Cal. 
Salt Lake, Utah 
Delaware, Pa. 
Genesee, Mich. 
Bexar, Tex. 
Sacramento, Cal, 
Hampden, Mass, 
Norfolk, Va. 
Jefferson, Ala. 


Hillsborough, Fla... 
Montgomery, Pa.... 


Norfolk, Mass. 


Drug Store Sales, 200 Leading Counties 


Estimates, 1957, f 


LEADING 


CITY 


Los Angeles 


New York City 
Chicago 
Detroit 
Cleveland 
Philadelphia 

| Baltimore 
Pittsburgh 
St. Louis 


Washington 


Miami 
Kansas City 
Houston 
Boston 
Indianapolis 
Hempstead 
Township 
Cambridge 
Oakland 
Denver 
Dallas 


Milwaukee 
Buffalo 
Minneapolis 
Seattle 
Cincinnati 
San Diego 
Hartford 
New Orleans 
San Francisco 
Newark 


Atlanta 
Columbus 
Louisville 
Bridgeport 
New Haven 
Pontiac 
Yonkers 
Providence 
Phoenix 
Fort Worth 


San Jose 
Hackensack 
Rochester 
Toledo 
Dayton 
Lynn 
Oklahoma City 
Akron 
Worcester 
Grand Rapids 


Santa Ana 
Jacksenville 
Memphis 
Alexandria 
St. Paul 
Portland. . 
San Mateo 
Salt Lake City 
Chester 
Flint 
San Antonio. . 
Sacramento 
Springfield 
Norfolk 
Birmingham 
Tampa 
Lower Merion 
Township 
| Quincy 


DRUG 
STORE 
SALES 


JM 


Est. (in 
| thousands) 


282,460 


267 ,597 
232,727 
171,781 


Rank 
in 
Group 


eceonoqas wr 


COUNTY 
and 
STATE 


Hudson, N. J. 
Lake, Ind. 


Union, N. J. 
Sedgwick, Kans... 
Pinellas, Fla... . 
Henrico, Va. 

Fresno, Cal... .. 

San Bernardino, Cal.. 
Douglas, Nebr. 
Tulsa, Okla... 
Broward, Fla. 
Suffolk, N. Y. 


Passaic, N. J.... 
Prince Georges, Md..| 
Onondaga, N. Y. 
Mecklenburg, N. C. 
Contra Cesta, Cal. 
Mobile, Ala. 
Bristol, Mass. 
Davidson, Tenn. 
Montgomery, Md. 
Polk, lowa 


New Castle, Del. 
Riverside, Cal. 
Stark, Ohio 
Washoe, Nev. 
Pierce, Wash. 
Spokane, Wash. 
East Baton Rouge, 
La. 
Kern, Cal. 
Dane, Wisc. 
Mahoning, Ohio 


Camden, N. J. 
Lake, Ill. 
Palm Beach, Fla. 


Jefferson, Tex. 
Pima, Ariz. 
Macomb, Mich. 
Monmouth, N. J. 
Du Page, III. 

E! Paso, Tex. 
Ingham, Mich. 


Middlesex, N. J. 
Kane, III. 

Orange, Fla. 
Dauphin, Pa. 

St. Joseph, Ind. 
Bernalillo, N. M.. .. 
Guilford, N. C. 
Cumberland, Me. . 
San Joaquin, Cal. 
Caddo, La. 


Mercer, N. J. 
Peoria, III. 
Pulaski, Ark. 
Albany, N. Y. 
Kanawha, W. Va. 
Knox, Tenn. 
Allen, Ind. 
Plymouth, Mass. 
Nueces, Tex. 
Kalamazoo, Mich. 


Winnebago, m.... 
Atlantic, N. J. 

Vanderburgh, Ind... .| 
Westmoreland, Pa... | 
Washtenaw, Mich... 
Niagara, N.Y....... 


| Tulsa... . 


LEADING 


Jersey City... 
Gary.... 


Elizabeth 
Wichita 

St. Petersburg 
Richmond. . 
ae 
San Bernardino | 
Omaha 


Fort Lauderdale 
Patchogue 


| 
| 
| 
| 


Paterson 
Hyattsville... .. 


| Syracuse 
| Charlotte 


Richmond 


| Mobile 
| New Bedford 


Nashville | 
| 


| Rockville 


Des Moines 


| Wilmington 


Riverside 
Canton 
Reno 
Tacoma. .... 


..| Spokane 


Baton Rouge 


| Bakersfield 


Madison 


| Youngstown... .| 


| Camden 
| Waukegan... 


West Palm 
Beach 
Beaumont 


| Tucson 
| Mount Clemens | 


Asbury Park. . 
Elmhurst 

El Paso 
Lansing 


New Brunswick 
Aurora 


| Orlando 

| Harrisburg 

| South Bend 

| Albuquerque. 
| Greensboro... 
| Portland 

| Stockton 


Shreveport. . 


| 
Trenton 


Peoria 
Little Rock 
Albany 
Charleston 
Knoxville 


| Fort Wayne 


Brockton 


| Corpus Christi 


Kalamazoo... 


| Rockford 
| Atlantic City 


Evansville 
Greensburg 


| Ann Arbor 


Niagara Falls. _ _| 


15,615 
15,471 
15,267 
15,089 
14,637 


14,086 
14,068 


8,450 


8,383 
8,294 
8,263 
8,131 
8,111 
7,852 


or the 200 counties leading in this ca 


| 107 
108 
109 

| 110 


| 1 
112 
| 113 
| 114 
| 115 
116 
117 
118 
| 119 
120 


121 
122 
| 123 
124 
| 125 
126 
| 127 
| 128 
| 129 
| 130 
| 131 
132 
133 
134 
135 
136 


COUNTY 
and 
STATE 


tegory 


LEADING 


CITY 


thousands) 


St. Louis, Minn 


Oneida, N. Y........ 
Hamilton, Tenn... . . 


Sangamon, Iil.. 


Saginaw, Mich... . .. 


Volusia, Fla...... 
Luzerne, Pa....... 
Wyandotte, Kans. 
Berrien, Mich... ... 
De Kalb, Ga...... 
Broome, N. Y..... 
Erie, Pa... . 


EI Paso, Colo. 


Travis, Tex........ 


Bucks, Pa. 
Clark, Nev. 


Northampton, Pa... . 


Stanislaus, Cal.. . 
St. Clair, tll..... 
Charleston, S. C. 
Madison, Ill. 
Berks, Pa. 
Muskegon, Mich. 
Lancaster, Nebr.. . 


Potter, Tex... ... 
Fairfax, Va. 


McLennan, Tex... . .| 


Will, til... 
Lehigh, Pa.. 
Lorain, Ohio 
Trumbull, Ohio 
Forsyth, N. C.. 
Roanoke, Va.. . 


Greenville, S.C... . . | 


Santa Barbara, Cal. 
Johnson, Kans.. . 
Chatham, Ga. 
Morris, N. J... . 
Lancaster, Pa... . 
Wake, N. C. 
Lackawanna, Pa. 
Thurston, Wash. 
Hinds, Miss. 


Newport News, Va... | 


Linn, lowa 
Greene, Mo. 

Lea, N. M. 

Polk, Fla. 

Rock Island, Il... . 
Calhoun, Mich. 
Escambia, Fla... .. 
Beaver, Pa. 
Buncombe, N. C. 
Shawnee, Kans... . 


Sonoma, Cal. 
Monterey, Cal. 


New London, Conn.. 


Chester, Pa. 


Anne Arundel, Md... | 


Ventura, Cal. 
Jackson, Mich. 
Galveston, Tex. 
Clay, Mo... 


Fayette, Ky. 


Total Above Counties)... . 


% U.S. A...... 


| Binghamton 
ee 


| Las Vegas 


Springfield... 
Saginaw........ 
Daytona Beach. . 
Wilkes-Barre. . 
Kansas City... . 
Benton Harbor. . 


Colorado Springs! 
Austin... 


Bristol | 
| 

Bethlehem } 

Modesto 

East St. Louis . 


| Charleston 


Alton. . 


| Reading 


Muskegon 


| Lincoln 


Amarillo 
Falis Church 
Waco.. 


| Joliet 
| Allentown 
| Lorain 


Warren... 
Winston-Salem. 
Roanoke. .... 
Greenville 


| Santa Barbara 


Suburb of K.C... 


| Savannah 


Morristown... 
Lancaster. . . 
Raleigh 
Scranton 


| Olympia 


Jackson 
Newport News 


| Cedar Rapids 
| Springfield 
| Hobbs 


Lakeland 
Rock Island 


| Battle Creek. . 
| Pensacola 

| Beaver Falls. . 
| Asheville. . 


Topeka. 


| Santa Rosa... 


Salinas 

New London... 
West Chester 
Annapolis 


| Ventura 
| Jackson 


Galveston 


| North Kansas 


City 
Lexington 


7,816 
7,751 
7,718 


4,244,165 
| 67.0472 


Honolulu County, with Drug Store Sales of 
$14,294 thousand, would rank 81 if included 


above. 
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SALES MANAGEMENT 


The Greatest Success Story... 


of Radio's resurgence is the astonishing growth in local radio billings 
during the last two years...to wit: 1955, $272 Millions—1957, $372 
millions ...an increase of $100 millions or 37.% 


...and do you know that you can enjoy the tremendous advantages 
of local radio by utilizing KEYSTONE BROADCASTING SYSTEM which 
offers you local radio IMPACT over a network of more than 1,000 
stations or any portion of that network that suits your special needs. 


We'll be glad to tell you the whole exciting story! 


Send for our New Station List... write 


Send for our new station list 


CHICAGO NEW YORK LOS ANGELES SAN FRANCISCO 
111 W. Washington 527 Madison Ave. 3142 Wilshire Blvd. 57 Post St 
STate 2-8900 Eldorado 5-3720 DUnkirk 3-2910 SUtter 1-7440 


@ TAKE YOUR CHOICE. A handful of stations or the network . . . a minute or a full hour—it's 
up to you, your needs. 


@ MORE FOR YOUR DOLLAR. No premium cost for individualized programming. Network 
coverage for less than some “spot” costs. 


@ ONE ORDER DOES THE JOB. All bookkeeping and details are done by Keystone, yet the best 
time and place are chosen for you. 


MAY 10, 1958 


as 


Tre vorce 


Keystone 
BROADCASTING SYSTEM, inc 


OF HOMETOWN AND RURAL AMERICA 
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Estimates, 


| POPULATION 


Population and Rank, 200 Leading Cities 


January 1, 1958, for the 200 cities leading in this category 


POPULATION POPULATION 
1/1/58 Rank 1/1/58 Rank 1/1/58 Rank 
CITY and STATE Esti- in CITY and STATE Esti- in CITY and STATE Esti- in 
| JM mates | Group JM mates | Group JM mates Group 
(in thousands) | (in thousands) (in thousands) 
New York City, N. Y. 7,785.1 | 1 Yonkers, N. Y.............0. 180.9 Saginaw, Mich.............. 99.7 138 
Chicago, 111. | 3,834.0 | 2 SE 99.1 139 
Los Angeles, Cal. | 2,328.1 | 3 Nashville, Tenn............. 180.5 71 are 98.8 140 
Philadelphia, Pa 2,208.0 } 4 Little Rock-North Little Rock, 
Detroit, Mich. | 1,950.0 5 Sbsss cexnchacetarnebees 178.0 72 Pueblo, Colo........ tains 98.0 141 
Baltimore, Md. 978.1 6 Gary, Ind. 174.1 73 Schenectady, N. Y........... 97.2 142 
Cleveland, Ohio 948.1 7 Phoenix, Ariz. 173.0 74 Harrisburg, Pa... . eee 96.8 143 
Houston, Tex. 910.0 8 Corpus Christi, Tex..........| 170.0 75 Springfield, Mo......... : 96.4 144 
St. Louis, Mo. 870.0 9 Bridgeport, Conn............| 168.4 | 76 Wichita Falls, Tex......... 96.2 145 
Washington, D. C. 838.8 10 South Bend-Mishawaka, Ind. 166.6 | 77 Sioux City, lowa............ 95.7 146 
Springfield, Mass. | 166.5 78 Charleston-South Charleston, 
San Francisco, Cal. 801.5 11 New Haven, Conn... ... 165.9 79 eee eee 95.0 147 
Milwaukee, Wisc. 756.0 12 Hammond-East Chicago, Ind..| 164.3 80 Somerville, Mass............ 94.9 148 
Boston, Mass. 742.0 13 | Pre 94.7 149 
Hempstead Township, N. Y.. 712.2 14 Charlotte, N. C. | 164.2 81 Burbank, Cal......... 94.2 150 
Pittsburgh, Pa. 685.1 15 Sacramento, Cal. | 163.7 82 
New Orleans, La. 650.5 16 Baton Rouge, La. | 160.0 83 Torrance, Cal............... 93.6 151 
Dalias, Tex. 645.0 17 Tacoma, Wash. 159.0 84 Huntington, W. Va.......... 92.7 152 
Buffalo, N. Y. 602.5 18 St. Petersburg, Fla... | 158.6 85 Upper Darby Township, Pa. 92.5 153 
Seattle, Wash 575.1 19 Chattanooga, Tenn. | 157.0 86 Newton, Mass.. . oes 89.6 154 
Minneapolis, Minn. 554.1 20 Fort Wayne, Ind. geeveeel 150.0 87 Alexandria, Va..............| 89.1 155 
Erie, Pa. anol 145.0 88 East St. Louis, Ill. 88.7 156 
San Antonio, Tex. 554.0 21 Paterson, N. J. | 143.6 } 89 Springfield, tl)... 88.5 157 
Cincinnati, Ohio 550.3 22 Albany, N. Y. | wiz | $0 San Bernardino, Cal. 88.1 158 
Denver, Colo. 517.7 23 | Biloxi-Gulfport, Miss... . 87.6 159 
San Diego, Cal. 513.8 24 Lubbock, Tex....... Sail 140.0 91 IN, Ws Wiis. cuir vince cn ccs 87.4 160 
Atlanta, Ga. 509.2 25 Evansville, Ind............ 139.0 92 
Kansas City, Mo. 497.0 | 26 GTI, Gn ccc ccicvecsce 137.4 93 Springfield, Ohio ........... 87.0 161 
Memphis, Tenn. 489.2 | 27 Passaic-Clifton, N. J......... 137.3 94 I ic cc siecssceccecs 86.3 162 
Newark, N. J. 454.1 28 2 | ee ee 135.2 95 Stamford, Conn............. 86.2 163 
Columbus, Ohio 451.6 29 Be I OR nk nccvnsckcs 132.6 96 Manchester, N. H........... 86.1 164 
Indianapolis, Ind. 451.1 30 Knoxville, Tenn............. 131.5 97 New Britain, Conn........... 85.7 165 
Kansas City, Kans........... 131.3 98 East Orange, N. J........... 85.2 166 
Norfolk-Portsmouth-South Camden, WN. J............-.- 130.7 99 Pontiac, Migh.............0. 85.1 167 
Norfolk, Va. 433.4 31 Montgomery, Ala.... .. 128.6 100 Davenport, lowa............ 84.9 168 
Louisville, Ky. 415.1 32 Quincy, Mass............0.. 84.8 169 
Oakland, Cal. 413.5 33 Scranton, Pa. ‘ eset 128.1 101 Cedar Rapids, lowa. . 84.6 170 
Portland, Ore 412.1 34 Lincoln, Nebr..............-| 128.0 102 
Fort Worth, Tex. 388.1 35 Amarillo, Tex. gles chal 127.8 103 St. Joseph, Mo.. 84.0 171 
Long Beach-Lakewood, Cal. 373.4 36 Jackson, Miss..............| 125.3 104 Santa Monica, Cal. 83.9 172 
Birmingham, Ala. 365.2 37 Dearborn, Mich............. 125.0 105 Stockton, Gal... .........00- 83.8 173 
Rochester, N. Y 347.8 38 Canton, Ohio... . | 128.2 106 Orlando, Fla....... aaa 83.1 174 
St. Paul, Minn. 338.2 39 PNG OURS once cis osweose | 123.2 107 Racine, Wisc................ 82.6 175 
Toledo, Ohio 335.5 40 Berkeley, Cal............. 7 122.7 108 Binghamton, N. Y........... 82.4 176 
Cambridge, Mass............ } 122.3 109 Fort Lauderdale, Fla......... 81.3 177 
Akron, Ohio 304.0 41 Madison, Wisc. ; } 122.0 110 Partial, WHR... 2. vce 80.6 178 
Jersey City, N. J. 302.2 42 | Kalamazoo, Mich............ 80.6 178 
Omaha, Nebr. 298.0 43 Pasadena, Cal........ ree 121.7 m1 SD Oe esc cccccsiceces 80.5 180 
Oklahoma City, Okla. 296.8 44 Glendale, Cal....... | 120.7 112 
Dayton, Ohio 292.0 45 Greensboro, N. C. 119.7 113 Terre Haute, Ind.......... 80.0 181 
Miami, Fla. 275.9 46 4 119.3 114 Appleton-Neenah-M h: 
E! Paso, Tex 263.0 47 a ere ee 119.0 115 ee Cee ere 79.6 182 
Oyster Bay Township, N. Y. 262.1 48 Elizabeth, N. J. 117.8 | 116 SD ere 79.1 183 
Tampa, Fia. 255.5 49 Beaumont, Tex...... , | 115.1 117 eS errr 77.9 184 
Tulsa, Okla. 254.2 50 Winston-Salem, N.C........| 114.6 118 Altoona, Pa. Seats werd 77.3 185 
Wilmington, Del......... 113.1 119 Richmond, Cal.............. 77.1 186 
Wichita, Kans 244.9 51 Allentown, Pa. 113.0 120 Champaign-Urbana, Iil....... 76.9 187 
Richmond, Va 243.1 52 GI, Gg g.5.0-ccccacces 76.7 188 
Jacksonville, Fla. 231.3 53 Waterbury, Conn........... 112.7 121 Waterloo, lowa............. 76.5 189 
Providence, R. | 230.0 54 Reading, Pa.............. 112.5 122 I Mic cin coda cease cas 76.3 190 
Salt Lake City, Utah 223.1 55 Columbia, S. C............ 112.5 122 
Syracuse, N. Y. 214.0 56 Brownsville-Harlingen- Mount Vernon, N. Y......... 75.8 191 
North Hempstead Township, MeAllen, Tex.............| 111.5 124 Dc bveveunescnss 75.7 192 
N. Y. 212.5 57 Duluth, Minn............... | 110.0 125 Bethesda, Md............... 75.7 192 
Des Moines, lowa 208.5 | 58 Pawtucket-Central Falls, R. 1.! 109.4 126 PG cc:ccentenseaees 75.0 194 
Worcester, Mass. 208.5 58 Fall River, Mass......... | 108.7 127 Bethlehem, Pa. 75.0 194 
Mobile-Prichard, Ala 204.4 60 Moline-East Moline-Rock | Wilkes-Barre, Pa. 74.0 196 
I eer 108.2 128 NE Ww ds cs ascc ceases 73.6 197 
Flint, Mich 198.3 61 New Bedford, Mass. 107.5 129 New Rochelle, N. Y......... 73.5 198 
Grand Rapids, Mich. 190.5 62 Waco, Tex......... 105.5 130 Galveston, Tex.............. 73.0 199 
Spokane, Wash. 189.9 63 Lawrence, Mass............. 72.9 200 
Hartford, Conn. 188.2 64 Utica, N. Y.... 105.4 131 — 
Newport News-Hampton- 4 Roanoke, Va.. .. 104.4 132 Total Above Cities......... 59, 263.6 
Warwick, Va. 187.9 65 Lansing, Mich... coved 102.7 | 133 ey 8 eer 34.4567 oe 
Austin, Tex. 185.0 66 Niagara Falls, N. Y... | 102.0 | 134 - : 
Albuquerque, N. M. 183.7 67 Columbus, Ga... } 101.1 135 Honolulu City, with Population of 307.5 thousand, 
Shreveport, La. 182.0 68 _ Pe 101.0 136 would, if included above, have a rank of 41. 
Youngstown, Ohio 69 Ser 100.3 137 
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SALES MANAGEMENT 


OUTDOOR REACHES MORE 
PEOPLE MORE OFTEN THAN ANY OTHER 
MAJOR MEDIUM AND- 


8 out of 10 


people remember 


Outdoor Advertising” 


They see OUTDOOR every day...on their 
way to buy...close to the point of sale. 


For more information on the Characteristics of Urban Outdoor Poster Readers, 
contact Outdoor Advertising Inc., 60 East 42nd Street 
New York 17, N.Y. 


OUTDOOR ADVERTISING INC. OA! 


NATIONAL SALES REPRESENTATIVE OF THE OUTDOOR MEDIUM 


NEW YORK - ATLANTA * BOSTON + CHICAGO - DALLAS + DETROIT - HOUSTON - LOS ANGELES - PHILADELPHIA - ST. LOUIS - SAN FRANCISCO - SEATTLE 
*Urban Poster Readers — Stare h Continuing Study of Outdoor Advertising 
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Total 


Net Effective Buying Income, 200 Leading Cities 


€7D Estimates, 1957, for the 200 cities leading in this category 


NET E. B. | 


Esti- 
mates 


CITY and STATE 


New York City, N. Y 
Chicago, I'l 

Los Angeles, Cal 

Detroit, Mich 

Philadelphia, Pa 

San Francisco, Cal 
Cleveland, Ohio 
Hempstead Township, N. Y 
Washington, D. C 
Baltimore, Md 


M 


~— ss ss MH eeu eo 


Houston, Tex 

St. Louis, Mo 
Milwaukee, Wisc. 
Boston, Mass 
Pittsburgh, Pa 
Seattle, Wash 
Dallas, Tex 
Minneapolis, Minn. 
Buffalo, N. Y 


Cincinnati, Ohio 


Kansas City, Mo 
San Diego, Cal 
New Orleans, La 
Denver, Colo 
Indianapolis, Ind 
Co'umbus, Ohio 
Atlanta, Ga 
Oakland, Cal 
Newark, N. J 
Norfolk-Portsmouth-South 
Norfolk, Va. 


Memphis, Tenn 

Long Beach-Lakewood, Cal 
Toledo, Ohio 

Portland, Ore 

Louisville, Ky 

San Antonio, Tex 
Rochester, N. Y 

Fort Worth, Tex 

St. Paul, Minn 

Dayton, Ohio 


Akron, Ohio 

Birmingham, Ala. 

Jersey City, N. J. 

North Hempstead Township, 
N. Y. 

Oyster Bay Township, N. Y 

Miami, Fla. 

Oklahoma City, Okla 

Omaha, Nebr. 

Tulsa, Okla. 

Richmond, Va 


Hartford, Conn 
Yonkers, N. Y. 
Syracuse, N. Y 
Wichita, Kans. 
Flint, Mich. 

Salt Lake City, Utah 
Providence, R. | 
Des Moines, lowa 
Sacramento, Cal. 
Tampa, Fla 


E! Paso, Tex 

Bridgeport, Conn 

Worcester, Mass 

South Bend-Mishawaka, Ind 
Jacksonville, Fla 

New Haven, Conn 

Spokane, Wash 

Grand Rapids, Mich 

Gary Ind, 

Youngstown, Ohio 


Rank 
in 
Group 


cowmnoaewn 


CITY and STATE 


Hammond-East Chicago, Ind. 
Springfield, Mass. 
Phoenix, Ariz. 
Fort Wayne, Ind. 
Charlotte, N. C. 
Berkeley, Cal. 
Shreveport, La. 
Newport News-Hampton- 
Warwick, Va. 
Mobile-Prichard, Ala. 
Albuquerque, N. M. 


Glendale, Cal. 
Passaic-Clifton, N. J. 
Pasadena, Cal. 
Austin, Tex. 

Albany, N. Y. 

Baton Rouge, La. 

St. Petersburg, Fla. 
Nashville, Tenn. 
Dearborn, Mich. 
Paterson, N. J. 


Tacoma, Wash. 


Little Rock-North Little Rock, 


Ark. 
Madison, Wisc. 
San Jose, Cal. 
Erie, Pa. 
Corpus Christi, Tex. 
Trenton, N. J. 
Lubbock, Tex. 
Wilmington, Del. 
Rockford, III. 


Cambridge, Mass. 
Peoria, Ill. 
Evansville, ind. 
Fresno, Cal. 
Elizabeth, N. J. 
Amarillo, Tex. 
Newton, Mass. 
Evanston, Ill. 
Waterbury, Conn 
Lincoln, Nebr. 


Camden, N. J. 

Canton, Ohio 

Greensboro, N. C. 

Chattanooga, Tenn. 

Upper Darby Township, Pa. 

East Orange, N. J. 

Bethesda, Md. 

Reading, Pa. 

Moline-East Moline- Rock 
Island, Ill. 

Allentown, Pa. 


Lansing, Mich. 

Stamford, Conn. 

Alexandria, Va. 
Schenectady, N. Y. 
Montgomery, Ala. 

Scranton, Pa. 

Cleveland Heights, Ohio 
Lower Merion Township, Pa 
Savannah, Ga. 

Knoxville, Tenn. 


Lakewood, Ohio 

Kansas City, Kans. 

Winston-Salem, N. C. 

Charleston-South Charleston, 
W. Va. 

New Rochelle, N. Y. 

Brookline, Mass. 

Duluth, Minn. 

Harrisburg, Pa. 


NET E. B. |. 
v7] Esti- Rank 
mates in 


$000 Group 


355, 71 
339, 72 
324, 73 
323, 74 
322, 75 
320, 76 

77 


78 
79 
80 


CITY and STATE 


Niagara Falls, N. Y. 
Beaumont, Tex. 


201 , 087 
200 , 636 


200 , 280 
200 ,018 
199,944 
195, $91 
194,935 
193,708 
193,347 
193,270 
193,216 
189,803 


New Britain, Conn. 
Burbank, Cal. 

Santa Monica, Cal. 
Mount Vernon, N. Y. 
Oak Park, Ili. 
Jackson, Miss. 

Lynn, Mass. 

West Hartford, Conn. 
Tucson, Ariz. 

San Mateo, Cal. 


Utica, N. Y. 189, 786 
Wichita Falls, Tex. 188 ,403 
Roanoke, Va. 188, 
Pawtucket-Central Falls, 
R. I. 
Saginaw, Mich. 
Springfield, 11. 
Topeka, Kans. 
New Bedford, Mass. 
Champaign-Urbana, III. 
Columbia, S. C. 


Stockton, Cal. 
Racine, Wisc. 
Quincy, Mass. 
Fall River, Mass. 
Somerville, Mass. 
Greenwich, Conn. 
Torrance, Cal. 
Springfield, Ohio 
Springfield, Mo. 
Pontiac, Mich. 


Sioux City, lowa 
Alameda, Cal. 
Huntington, W. Va. 
Norwalk, Conn. 
Binghamton, N. Y. 
Kalamazoo, Mich. 
Lowell, Mass. 
Cedar Rapids, lowa 
Waco, Tex. 

San Bernardino, Cal. 


Columbus, Ga. 
Manchester, N. H. 
Bayonne, N. J. 
Shaker Heights, Ohio 
Wauwatosa, Wisc. 
Davenport, lowa 
Terre Haute, Ind. 
Royal Oak, Mich. 
Fort Lauderdale, Fla. 
Raleigh, N. C. 


Durham, N. C. 

Haverford Township, Pa. 
Miami Beach, Fla. 

Cicero, Ill. 

Orlando, Fla. 

Decatur, III. 

Odessa, Tex. 

Portland, Me. 

St. Joseph, Mo. 
Meriden-Wallingford, Conn. 


Total Above Cities 


> of U.S.A. 41.5984 


Honolulu City, with Net Effective Buying Income 
of $555,369 thousand, would, if included above, 


have a rank of 45. 
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CITY and STATE 


New York City, N. Y. 
Chicago, til. 

Los Angeles, Cal. 
Detroit, Mich. 
Philadelphia, Pa. 
Cleveland, Ohio 
Baltimore, Md. 
Boston, Mass. 
Washington, D. C. 
Houston, Tex. 


St. Louis, Mo. 

San Francisco, Cal. 
Hempstead Township, N. Y. 
Dallas, Tex. 

Milwaukee, Wisc. 
Pittsburgh, Pa. 

Seattle, Wash. 
Minneapolis, Minn. 
Atlanta, Ga. 

Cincinnati, Ohio 


Indianapolis, Ind. 
Buffalo, N. Y. 
Kansas City, Mo. 
Miami, Fla. 
Denver, Colo. 
New Orleans, La. 
Columbus, Ohio 
Portiand, Ore. 
San Diego, Cal. 
Oakland, Cal. 


‘Newark, N. J. 

Memphis, Tenn. 

Long Beach-Lakewood, Cal. 

Louisville, Ky... 

Rochester, N. Y. 

San Antonio, Tex. 

Fort Worth, Tex. 

Dayton, Ohio 

Toledo, Ohio 

Norfolk-Portsmouth-South 
Norfolk, Va. 


St. Paul, Minn. 
Birmingham, Ala. 
Jacksonville, Fla. 
Akron, Ohio 
Oklahoma City, Okla. 
Sacramento, Cal. 
Richmond, Va. 
Omaha, Nebr. 
Phoenix, Ariz. 
Tampa, Fla... 


North Hempstead Township, 
N.Y. 
Salt Lake City, Utah 
Wichita, Kans. 
Nashville, Tenn. 
Tulsa, Okla. 
Flint, Mich. 
Syracuse, N. Y. 
Hartford, Conn. 
Providence, R. |... 
Grand Rapids, Mich. 


San Jose, Cal. 
Youngstown, Ohio 
Des Moines, lowa 
Charlotte, N.C. 

St. Petersburg, Fla. 
Fresno, Cal. 
Spokane, Wash. 
New Haven, Conn... 
Worcester, Mass. 


Total Retail Sales, 200 Leading Cities 


imates, 1957, for the 200 cities leading in this category 


Gy Est 


TOTAL RE- 
TAIL SALES 
JS Esti- 
mates 
($000) 
9,948 408 
5,536,232 
3,944,432 
2,909,325 
2,687 , 260 
1,624,581 
1,525,421 
1,431,710 
1,353 ,802 
1,271,522 


1,239,895 
1,175,426 


516,893 
512,029 


507 ,780 
501 ,035 
493 ,040 
488 , 215 
488 ,043 
435,848 
426 ,930 
425 ,992 
420 ,068 
413 ,323 


Rank 
in 
Group 


owomonoue won 


CITY and STATE 


Trenton, N. J. 

Pasadena, Cal. 

E! Paso, Tex. 

Mobile-Prichard, Ala. 

Springfield, Mass. 

Baton Rouge, La. 

Jersey City, N. J. 

Dearborn, Mich. 

Albuquerque, N. M. oa 

South Bend-Mishawaka, Ind. 

Little Rock-North Little Rock, 
Ark. 


Wilmington, Del. 
Bridgeport, Conn. 
Knoxville, Tenn. 
Tacoma, Wash. 
Chattanooga, Tenn. 
Corpus Christi, Tex. 
Fort Wayne, Ind. 
Albany, N. Y. 
Paterson, N. J... 
Shreveport, La. 


Orlando, Fila. 

Hammond-East Chicago, Ind. 

Glendale, Cal. 

Rockford, Ill. 

Peoria, Ill. 

Tucson, Ariz. 

Gary, Ind. , 

Charleston-South Charleston, 
W. Va. 

Greensboro, N. C. 

Canton, Ohio 


Passaic-Clifton, N. J... 
Fort Lauderdale, Fla 
Lansing, Mich 

Erie, Pa. 

Austin, Tex. 
Bakersfield, Cal. 
White Plains, N. Y. 
Evansville, ind... 
Cambridge, Mass. 
Allentown, Pa... . 


Harrisburg, Pa. 
San Bernardino, Cal. 
Newport News-Hampton- 
Warwick, Va. 
Amarillo, Tex. 
Yonkers, N. Y. 
Madison, Wisc.. . 
Lubbock, Tex....... 
Santa Ana, Cal.... 
Stockton, Cal... .. 
Compton, Cal. 


Santa Monica, Cal. 
Camden, N. J. 
Savannah, Ga. 
Columbia, S. C... 
Reading, Pa... 
Springfield, Ill... 
Winston-Salem, N. C. 
Montgomery, Ala. 
Beaumont, Tex. 
Burbank, Cal... .. 


Schenectady, N. Y. 
Pontiac, Mich. 
Beverly Hills, Cal. 
Jackson, Miss... . . 
Lincoln, Nebr. 
Kalamazoo, Mich. 
Inglewood, Cal... . 


TOTAL RE- | 


TAIL SALES 


JM Esti- 


mates 


268 , 804 
267 ,860 
266,123 
261,974 


259,721 


258 , 508 
256 , 591 
253,416 
252,025 
250 , 856 
249 , 666 
247 ,649 
244 464 
244 ,325 
241,746 


240,371 


197 , 132 
193,421 
192,369 
191 ,293 
190, 187 
186 , 006 
185,645 
185,390 


184 ,685 
184 , 568 
183 ,334 
179,805 
178,059 
178 ,057 
176,459 
174,103 
173,898 
170, 162 


168 ,900 
167,531 
166, 351 
166,217 
164,678 
163 , 889 
163,373 


TOTAL RE- 
TAIL SALES 
Esti- 
CITY and STATE 


Duluth, Minn. 
Saginaw, Mich. 
Kansas City, Kans. 
Stamford, Conn. 
Moline-East Moline-Rock 
Island, Ill. 
Alexandria, Va. 
Colorado Springs, Colo. 
Elizabeth, N. J. 
Waterbury, Conn. 
Topeka, Kans. 
Berkeley, Cal. 
West Paim Beach, Fla. 
Augusta, Ga. 


Pensacola, Fla. 
Miami Beach, Fla. 
Scranton, Pa. 
Niagara Falls, N. Y. 
Utica, N. Y. 
Decatur, III. 
Huntington, W. Va. 
Las Vegas, Nev. 
Roanoke, Va. 
Waco, Tex. 


Greenville, S. C. 
Portland, Me. 
Springfield, Ohio 
Raleigh, N. C. 
Columbus, Ga. 
Charleston, S.C. 
Cedar Rapids, lowa 
Riverside, Cal. 
Binghamton, N. Y. 
Macon, Ga. 


Atlantic City, N. J. 

Lancaster, Pa. 

Lexington, Ky. 

Joliet, Hl, 

Brownsville-Harlingen- 
McAllen, Tex. 

Sioux City, lowa 

Upper Darby Township, Pa. 

Davenport, lowa 

West Allis, Wisc. 

Evanston, Ill. 


East St. Louis, Ill. 
Reno, Nev.. 

New Bedford, Mass. 
Whittier, Cal... 
Springfield, Mo. 
Quincy, Mass. 
Modesto, Cal. 

Oak Park, Ill. 
Culver City, Cal. 
Lynn, Mass. 


Springfield, Ore. 
York, Pa. 
Hackensack, N. J. 
Royal Oak, Mich. 
Pueblo, Colo. 
Chester, Pa. 
Manchester, N. H. 
Huntington Park, Cal. 
Johnstown, Pa. 
Durham, N. C. 


Total Above Cities 
% of U.S. A. 


45.8474 


Honolulu City, with Total Retail Sales of $356,944 
thousand, would, if included above, have a rank 


of 60. 
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want to cook up sales in the suburbs? 


Woman's Day gives you concentrated circulation to bite into the suburban market 


Here are facts that can stir up more business for you: 

In 25 
billion dollars in sales, Woman’s Day gives you a 
higher percentage of suburban circulation for your 
advertising money than any of the other top women’s 


metropolitan markets * grossing over a 


service magazines. 
Woman’s Day is ahead . . . and with good reason. 
Its distribution method is completely unique: sold 


only in A&P stores, to A& P customers... 100% single- 
copy sales. As A&P opens store after store in the 
suburbs, Woman’s Day automatically goes along. 
The more suburban customers for A&P, the bigger 
the suburban audience for Woman’s Day. It’s easy to 
understand why, for selling the suburban market, 
Woman’s Day is your best bet. It makes every ad- 
vertising penny pay off... with every single issue. 

lr. *Sales Management 


Woman’s 


the A&P magazine 


Metropolitan County Area Section 


There has been no change in the 
past year in the number and defini- 
tions of the 168 officially designated 
standard metropolitan county areas. 
However, SALES MANAGEMENT has 
added 18 additional “potential” me- 
tropolitan county areas, so that our 
total count, of both standard and 
potential areas, now stands at 280. 
The new areas, added to the Survey 
for the first time are: Huntsville, Ala.; 
Santa Rosa, Cal.; Tallahassee, Fla.; 
Sarasota, Fla.; Albany, Ga.; Michigan 
City, Ind.; Clinton, Iowa; Owensboro, 
Ky.; Lafayette, La.; Benton Harbor- 
St. Joseph, Mich.; St. Cloud, Minn.; 
Grand Forks, N.D.-E. Grand Forks, 
Minn.; Rochester, Minn.; Sandusky, 
Ohio; Marion, Ohio; Longview, Tex.; 
Parkersburg, W. Va.; Wausau, Wis. 

When the Government first issued 
its list of standard metropolitan areas, 
it will be recalled that 168 separate 
area designations were provided for. 
In the official set of 168 area defini- 
tions, all areas consist of one or more 
entire counties, except in New Eng- 
land, where the area definitions are 
based on groups of townships. SALEs 
MANAGEMENT believed that the Gov- 
ernment’s decision to define the 
metropolitan areas of New England in 
terms of townships, rather than 


MAY 10, 1958 


counties, would prove to be unwise 
because the lack of statistical data 
for townships would not permit com- 
parisons with other areas. Accord- 
ingly, SALES MANAGEMENTS New 
England area definitions follow county 
lines, although conforming as closely 
as possible to the “township” areas 
recognized by the Federal Committee 
on Standard Metropolitan Areas. In 
this decision we have been joined by 
most marketing men and agencies, 
including the J. Walter Thompson 
Company. 

The general concept adopted by 
the Federal Committee and followed 
by SALES MANAGEMENT is one of an 
integrated economic unit with a large 
volume of daily travel and communi- 
cation between the central city and 
the outlying parts of the area. The 
following principles were adopted as 
a guide in applying this general con- 
cept to the definition of individual 
areas: 

1. Each standard metropolitan area 
must include at least one city of 
50,000 or more. Areas may cross 
state lines. 

2. Where two cities of 50,000 or 
over are within 20 miles of each 
other, they are ordinarily in- 
cluded in the same area. 


THOUSANDS 


115,643.7 
$226,290,623 
$146,752,967 
$ 35,548,741 
$ 11,667,252 
$ 20,508,195 
$ 10,038,970 
$ 8,243,547 

27,078,553 
2,927,089 


Q 
v. 


. Each 


Each included in the 
standard metropolitan area has 
either 10,000 non-agricultural 
workers or 10% of the non-agri 
cultural workers in the area; o1 
more than one-half of the coun- 
ty’s population must be included 
in the “metropolitan district,” as 
defined by the Bureau of the 
Census. In addition, non-agricul- 
tural workers must constitute at 
least two-thirds of the total em- 
ployed labor force of the county. 
county included in the 
standard metropolitan area must 
be economically and socially in- 
tegrated with the central coun- 
ties of the area. A county is re- 
garded as integrated if (a) 15% 
of the workers living in the coun- 
ty work in the central county of 
the area, or (b) if 25% of those 
working in the county live in the 
central county of the area, or 
(c) if telephone calls from the 
county to the central county of 
the area average more than four 
calls per subscriber per month. 
Where satisfactory data are lack- 
ing, considerable reliance is 
necessarily placed on informed 
local opinion. 


county 


However, in some cases, this may 


PLENTY: Live Music to swing out 
your sales campaign. Sports events 
WOMENS FARM that win extra points for your prod- 
ows Ma. SERVIC uct...and that’s not all. A Farm 
: — program that’ll put your’ tractor in 
high gear. A Women’s feature 
that’il put your cosmetic on a mil- 

lion faces. ... You name the product 

we’ve got a program that can sell it. 


But programs alone don’t do it: It’s 
the people behind them that convert 
listeners into customers. And we 
have the people—over 200 top-flight 
personalities that breathe life into 
every program and commercial. 
Audiences respond to this vigor and 
know-how. They respect it. 


Proof? We have it: A recent study 
in six cities by Motivation Analysis, 
Ine. showed clearly that our Person- 
ality Programming gets far greater 
listener attention than the Inde- 
pendent competition. 


What’s more, the very scope of our 
program schedule inspires audience 
belief. People think of our stations 
as big and authoritative. They be- 
lieve in our programs. And finally, 
they believe in your commercials. 
This is our case. It can be yours. 


> » CBS RADIO SPOT SALES 


WCBS, New York 

WwW BB M, ( ‘hic ago 

KNX, Los A ngele 8 

WCAU, Philadelphia 
WCCO, Minneapolis-St. Paul 
WEEIT, Boston 

KMOX, St. Louis 

KCBS, San Francisco 

W BT, Charlotte 

WRVA, Richmond 

WTOP, Washington 

KSL, Salt Lake City 
WMBR, Jacksonville 

e KOIN, Portland 

CBS Radio Pacific Network 
and CBS Radio 

New England Network. 


New Metropolitan Area 
Definitions to Be Released 


As we go to press, the Office 

f Statistical Standards of the 
Bureau of the Budget has an- 
nounced a new set of official 
metropolit in area definitions to 
be released in the fall of 1958. 
The primary innovation in the 
riteria is the lowering of the 
e of the central city provided 

t is contiguous to a smaller city 
nm areas where the combined 
porate population is over 50,- 
000. This change is expected to 
ibout three dozen addition 
metropolitan areas to the 
indard” list, most of which 
| undoubtedly come from ow 


pote ntial areas. 


ilso be a matter of controversy. In 
lefining the Norfolk-Portsmouth area 


t} Government decided to exclude 
Ni port XN 


there 


on the ground that 
vas insufficient traffic across the 
James River to justify its inclusion in 
the larger area. However, for certain 
uketing purposes, such as_ radio 
verage Newport News would be 
egarded as belonging to the area 
For all areas SALES MANAGEMENT 
followed the Government crite- 

m of including in each area the 
nty containing the central city (or 
cities ind any other contiguous 
ounty considered by the Govern 
1ent authorities to be closely inte- 
rrated with that city. SALES MAn- 
EMENT has applied this principle 
in the case of 18 New England 

is which the Government, vield- 
ing to local pressures, defined in 
ms of townships despite the obvi- 
is marketing difficulties this would 
reate. To do this, it was necessary to 
ynsolidate these 18 New England 
township ireas into twelve areas 
ilong county lines. This reduced the 
174 officially recognized areas to 168 
standard metropolitan county areas 
rhe 18 areas are: Boston, Bridgeport 
Brockton, Fall River, Hartford, Law- 
rence Lowell Manchester, New 
Bedford, New  Britain-Bristol, New 
Haven, Pittsfield, Portland Me.). 
Providence Springfield - Holyoke, 


Stamford-Norwalk, Waterbury and 
Worcester. 

Phat the use of such township defi- 
nitions would be impractical and un- 
realistic was demonstrated following 
1940 when “Metropolitan Districts” 
were set up by the Bureau of the 
Census but not used by sales organ- 
izations because of difficulties in as- 
sembling sales and other data for 
such minute geographical units. Con- 
sequently, SALES MANAGEMENT has 
stuck to county boundary lines, and 
the areas mentioned above are de- 
fined in terms of whole counties. 

The Government now recognizes 
Hampton-Newport News-Warwick as 
a separate standard metropolitan 
area, and we follow suit. In this con- 
nection, it should be noted that the 
inclusion of Hampton and Warwick in 
the title reflects the changed status 
of Elizabeth City and Warwick. In 
1952 these two counties and part of 
the Newport News area became the 
independent cities of Hampton and 
Warwick. Thus we now have three 
independent cities grouped into a 
single metropolitan area. It is neces- 
sary to assign these cities to a county 
so that the Virginia county totals will 
be additive to the state totals. So we 
include the three cities in “Newport 
News” county, which is legally non- 
existent 


The 112 Potential 
Metropolitan County Areas 

The metropolitan area concept is 
particularly useful to marketing men 
because it focuses attention on a rela- 
tively small number of areas which 
account for the bulk of trading ac- 
tivity. 

Promotion budgets frequently are 
too small to permit blanket coverage 
of all areas of the nation. Concentra- 
tion on the 168 standard metropolitan 
areas, however, will account for 
nearly two-thirds of the national re- 
tail total. The same principle can be 
applied to cover additional smaller 
market centers, which, without in- 
volving too great an increase in the 
number of areas to receive separate 
attention, can step up the extent of 
retail coverage to any required de- 
gree. 


The editors of SALES MANAGE- 


MENT have long been aware that the 
heavy emphasis given to the standard 
metropolitan areas, while beyond 
doubt well warranted, frequently in- 
volved a disservice to those smaller 
but rapidly developing market cen- 
ters which failed in 1950 to meet the 
requirements for inclusion in the offi- 
cial list of standard metropolitan areas. 

In former years, the editors of 
SaALes MANAGEMENT decided to 
pick out those areas whose central 
city had a population total somewhat 
below the 50,000 mark set by the 
Census Bureau as necessary for a 
metropolitan area designation. Such 
areas were called “potential” areas 
and we listed them with the standard 
areas for the consideration of those 
who wished to work with a more 
extensive metropolitan area concept. 
However, such a decision always 
raises the question that the popula- 
tion of the central city is by no 
means the only, or even the most im- 
portant characteristic of a metropoli- 
tan market area. There are many 
market areas whose retail sales ex- 
ceed that of some of the officially 
designated metropolitan areas. Fol- 
lowing this line of thought. we de- 
cided to examine all marketing 
centers which, by virtue of either 
population or retail sales activity, 
could qualify for inclusion in a list of 
important market areas having many 
of the characteristics of metropolitan 
areas. 

In all, we have come up with 
112 such areas, which, by and large, 
have a central city with a population 
over 35,000 and serving an area of 
at least 60,000 persons with an an- 
nual retail sales total of about $75 
million. In some cases we used this 
criterion realistically rather than too 
rigidly. Nevertheless, we commend 
these new potential areas to those 
who wish to apply the metropolitan 
area concept on a more detailed 
level. It is interesting to note that 
eight of these areas are now ac- 
cepted by the Federal Committee on 
Metropolitan Areas as “Standard” 
metropolitan areas. The “potential” 
areas are assigned area numbers from 
169 to 280 so that in the following 
alphabetic sequences they may be 
readily distinguished from the stand- 
ard metropolitan areas. 
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A tisket, a tasket, 
, a better jumble basket 


A patented Einson-Freeman construc- 
tion that embodies many improve- 
ments in a jumble floor display. 


EASY TO SEY UP — packed flat, it can be assembled 
in just four motions, in less than a minute. 


INHERENTLY STABLE — weight of merchandise 
works toward center as products are sold and prevents 
tipping — even if bumped by shopping cart. 


LARGE CAPACITY — supports over 75 pounds 
since weight is scientifically distributed around 
circle of cylinder. 


EASY TO MOVE WHEN SET UP — two handles 
come through the tray to permit moving when filled. 


COMPACT — folds to parcel post size. €an be packed 
within many standard merchandise shipping cartons. 


LITHOGRAPHED IN FULL COLOR — the base and 
top have the appeal of fine quality color reproduction. 
Made of mount board — not corrugated. 


DUAL PURPOSE — may also be used as a window 
display because of its form and pictorial interest. 


es 
bc 


Fy 9.PMLAPRON 


Jumble displays suggest a special value and prompt buying. In a 
recent survey of 24,000 food stores, conducted by the makers of 
Johnson’s Wax, this type of display was one of the three “most 
accepted . . . rated best”. 


It is no accident that the most advanced jumble basket comes from 
the unique creative department of Einson-Freeman. Our repre- 
sentative will be glad to demonstrate it. 


EINSON-FREEMAN CoO. 


STARR & BORDEN AVENUES, LONG ISLAND CITY, N.Y. 


Sales Offices in Detroit (2075 Penobscot Bldg.), Chicago (166 E. Superior St.), and Los Angeles (470 S. San Vicente Blvd.) 
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Total House- 

(thous- % of hold 
ands U.S.A. | (thous.) 
Abilene (Taylor Co., Tex.) 84.5 .0491 24.6 
Akron (Summit Co., Ohio 496.2 - 2885 148.9 
Albany (Dougherty Co., Ga. 58.2 -0338 16.1 
Albany-Schenectady-Troy (Albany, Rensselaer and Schenectady Cos., N. Y. 570.0 .3314 178.9 
Albuquerque (Bernalillo Co., N.,M , 224.1 . 1303 62.9 
Alexandria (Rapides Parish, La. , 110.8 .0644 29.9 

Allentown-Bethiehem-Easton (Warren Co., N. J.; Lehigh and Northampton Cos., 

Pa as 458.0 . 2664 132.7 
Altoona (Blair Co., Pa 136.1 .0791 39.9 
Amarillo (Potter and Randall Cos., Tex 143.8 .0836 44.8 


AREA AND DEFINITION 


Anaconda, Mont. (See Butte-Anconda 
Anderson (Madison Co., Ind 


Ann Arbor (Washtenaw Co.,,Mich 4 ‘ 

Anniston (Calhoun Co., Ala. 92.2 -0536 24 
Appleton (Outagamie Co., Wis« 92.1 -0535 25 
Asheville (Buncombe Co., N. C 135.4 .0787 36 
Ashland, Ky. (See Huntington-Ashiand 

Atlanta (Clayton, Cobb, De Kalb and Fulton, Cos., Ga. 866.2 5035 247 
Atlantic City (Atlantic Co., N. J 144.2 0839 45 
Auburn, Me. (See Lewiston-Auburn 

Auburn (Cayuga Co., N. Y 74.1 .0430 21 
Augusta (Richmond Co., Ga.; Aiken Co., S. C 265.6 - 1545 71 
Austin (Travis Co., Tex 195.6 .1137 51 
Bakersfield (Kern Co., Cal 276.5 . 1607 82 


Baltimore (Anne Arundel, Baltimore City and Baltimore Cos.,,Md. 1,576.8 . 9168 444 
Bangor (Penobscot Co.,,Me 115.1 -0669 30 
Baton Rouge (East Baton Rouge Parish, La 230.7 1341 64 
Battie Creek (Calhoun Co., Mich. 143.0 .0832 41 
Bay City (Bay Co., Mich 102.0 -0593 29 
Beacon, N. Y. (See Poughkeepsie-Newburgh-Beacon 

Beaumont-Port Arthur (Jefferson Co., Tex. 235.1 1367 68 
Bellingham (Whatcom Co., Wash 73.6 .0428 24. 
Beloit-Janesville (Rock Co., Wisc. 108.0 .0628 32. 
Bethlehem, Pa. (See Allentown-Bethlehem-Easton 

Benton Harbor-St. Joseph (Berrien Co.,,Mich 147.5 .0857 45. 
Billings (Yellowstone Co.,,Mont 73.5 .0427 23 


Biloxi-Gulfport (Harrison Co.,,Miss. 


Binghamton (Broome Co., N. Y 206.9 1203 61 
Birmingham (Jefferson Co., Ala. 629.4 3660 178 
Bloomington (McLean Co., Ill 90.0 0523 28 
Boise (Ada and Canyon Cos., Idaho 141.4 0821 43 
Boston (Essex, Middlesex, Norfolk and Suffolk Cos., Mass. 3,003.2 1.7461 866 
Bridgeport-Stamford-Norwalk (Fairfield Co., Conn 603.5 .3509 176 
Bremerton (Kitsap Co., Wash. 80.5 0468 26 
Bristol-Johnson City-Kingsport (Sullivan and Washington Cos., Tenn. 234.4 1363 59 
Washington Co.; Bristol Independent City, Va. 
Brockton (Plymouth Co., Mass. 220.0 .1279 67 


Brownsville-Harlingen-McAllen (Cameron and Hidalgo Cos., Tex. 


Buffalo (Erie and Niagara Cos., N. Y 1,304.2 7582 384 
Burlington (Chittenden Co., Vt 68.0 0396 18 
Butte-Anaconda (Deer Lodge and Silver Bow Cos., Mont. 77.9 0454 26 
Canton (Stark Co., Ohio 323.0 1878 94 
Cedar Rapids (Linn Co., lowa 123.0 0715 39 
Champaign-Urbana (Champaign Co., III 125.9 0732 33 
Charleston (Charleston Co., S. C 197.8 1150 54 
Charleston (Fayette and Kanawha Cos., W. Va. 339.0 1970 90 
Charlotte (Mecklenburg Co., N. C 263.3 1531 70 
Chattanooga (Walker Co., Ga.; Hamilton Co., Tenn 290.4 1689 83 


Cheyenne (Laramie Co., Wyo 0 

Chicago (Cook, Du Page, Kane, Lake and Will Cos., Ill.; Lake Co., Ind. 6,266.2 | 3.6431 | 1,923 
Cincinnati (Campbell and Kenton Cos., Ky.; Hamilton Co., Ohio 1,056.5 6142 334 
Clarksburg (Harrison Co., W. Va : 79.5 0463 22 
Cleveland (Cuyahoga and Lake Cos., Ohio 1,719.7 9997 517 
Clinton (Clinton Co., lowa 55.7 0324 17 
Colorado Springs (Ei Paso Co., Colo 121.4 0706 39 
Columbia (Richland Co., S. C 177.7 1033 45 
Columbus (Russell Co., Ala.; Chattahoochee and Muscogee Cos., Ga. 247.3 1438 54 
Columbus (Franklin Co., Ohio 645.3 3752 191 


Corpus Christi (Nueces Co., Tex.) 
Cumberland (Allegany Co., Md.) 95.0 -0552 27 
Dallas (Dallas Co., Tex. 
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JM POPULATION 
ESTIMATES, 1/1/58 


Spend- | Urbanized] 


ing Popula- Net 
Units tion Dollars 
| (thous.) thous. (add 000 
30.0 67.6 142,245 
167.7 414.7 966 , 986 
19.5 46.7 83,313 
188.4 449.7 1,147,296 
72.9 197.9 369,744 
32.4 51.2 134,446 
153.0 339.3 843,714 


2,173. 


os 51.3 135 , 398 


3 101.3 205,270 
6 133.8 285 , 855 


216,792 


6 8 303 , 222 
8 49.7 115,304 
5 61.4 147 ,498 
ot 63.9 193,144 
a 668.1 1,587,044 
2 126.0 258 ,952 
7 37.6 121,200 
6 154.5 361,436 
2 188.5 303,823 
8 178.6 515,528 


8 | 1,310.0 | 2,877,431 
2 64.4 172,508 
5 192.2 410,359 
5 107.1 254,817 
1 63.6 162,846 
7 211.8 407 , 158 
6 36.8 110,984 
6 76.1 200 418 


8 70.8 241,159 
6 44.8 130, 585 


160, 


. 152.5 392,625 
5 505.7 1,022,279 
3 46.4 171,629 
7 80.0 221 ,699 
-7 | 2,728.8 | 5,968,385 
3 519.9 | 1,619,725 
5 35.3 134 , 322 
7 115.8 291,691 
7 119.9 379,211 


7 | 1,073.6 | 2,463,017 
0 48.0 105,784 
0 58.3 133,737 
4 233.2 582,421 
4 91.3 217,307 
1 85.8 273,718 
1 138.4 253,789 
9 156.4 539,973 
5 171.4 472,556 
7 199.3 411,961 


9 Wa 112,031 
6 | 5,909.1 | 14,504,066 
9 936.1 2,040,324 
3 36.3 124,465 
4 1,609.7 | 3,920,991 
0 36.4 88 ,371 
7 88.6 208 642 
2 136.1 257 , 885 
q 145.9 409 854 
9 564.8 | 1,389,950 


393,901 


1,669 , 265 


Summary of Data for Metropolitan County Areas 


See explanation of ‘Metropolitan County Areas,” pages 137, 140 
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Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


CUT COSTS: with a plant, warehouse or service facility 
fin the Burmingham DISTRICT 


ger SS 


This adjustment period is focusing increased attention on the favor- 
able freight rate structure and shipping facilities in and out of the 
Birmingham District. 


More and more enterprises are finding this manufacturing and distribution 

center of the South an advantageous location for serving both the growing 

markets of the South and distant markets as far away as Boston, for instance. 

Favorable freight rates — rail, truck and water — enable the Birmingham 

District’s industries to sell competitively in the nation’s major markets of the 

North, East and West such diverse commodities as steel and iron products, pipe, 
chemicals, paper, textiles and many more. 


Birmingham’s location in the geographic center of the South likewise saves dollars and 
days for companies that sell or serve Southern customers. 


Good transportation of all types abounds in the Birmingham District. Nine major rail 
systems plus 3 belt and connecting lines and large freight yards provide unexcelled facilities 
for prompt movement of shipments by rail. Large truck common carriers, many of which 
are domiciled here, provide both regular and irregular route door-to-door transport without 
interchange to the nation’s principal markets. This District is also served by the 

. Southeast’s great inland waterway — The Warrior-Tombigbee System: with a 

| nine-foot channel from the Port of Birmingham to Mobile Bay. 


Owemseoro 
: neub ona ~ 
WASHVILLE 
wceson © wi oe Ask your traffic department to let us help check freight rates on your 
: cwaTTaNg0G 7 products into and out of Birmingham. Like so many others, you too may 
ee Sang ee \ find that you can better serve your markets and yourself by establishing 


—s—~fansotne “a a plant, warehouse, service facility or sales office in this central district 
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of the South. For further information, write 


= BIRMINGHAM 


% 
a\ganr 


= a pA 
_ im ECOMMITTEE OF 100 
— 


1914 Sixth Ave., N., Birmingham, Ala. 


MAY 10, 


More top performers 


in entertainment and 


business stand behind 
our microphone than 
anywhere else in radio. 
And equally important 


the biggest audiences 


are tuned to the CBS 


AREA AND DEFINITION 


198. Danville (Vermilion Co., Hh)... ccc ccc ce cnc eececce 
199. Danville (Pittsylvania Co. and Danville Independent City, Va.) 

36. Davenport-Rock Island-Moline (Rock Island Co., Ill.; Scott Co., lowa 
37. Dayton (Greene and Montgomery Cos., Ohio 
200. Daytona Beach (Volusia Co., Fla.) 

38. Decatur (Macon Co., lil. 


Denver (Adams, Arapahoe, Denver and Jefferson Co., Colo.) 


Des Moines (Polk Co., lowa) as , 
Detroit (Macomb, Oakland and Wayne Cos.,,Mich.) . 


42. Dubuque (Dubuque Co., lowa 
43. Duluth-Superior (St. Louis Co., Minn.; Douglas Co., Wisc. 
44. Durham (Durham Co., N. C. 
Easton, Pa. (See Allentown-Bethiehem-Easton) 
201. Eau Claire (Chippewa and Eau Claire Cos., Wisc.) 
45. |! Paso (El Paso Co., Tex. 
202. Elkhart (Elkhart Co., Ind. 
203. Elmira (Chemung Co., N. Y. 
Elyria, Ohio (See Lorain-Elyria) 
204. Enid (Garfield Co., Okla.) 


46. Erie (Erie Co., Pa. 
205. Eugene (Lane Co., Ore. 
47. Evansville (Vanderburgh Co., Ind.; Henderson Co., Ky. 
206. Everett (Snohomish Co., Wash. 
48. Fall River-New Bedford (Bristol Co.,,Mass. 
207. Fargo (Cass Co., N. D. 
208. Fayetteville (Cumberland Co., N. C. 
49. Flint (Genesee Co., Mich.) 
209. Florence-Sheffleld-Tuscumbia-Muscle Shoals (Colbert and Lauderdale Cos., Ala. 
210. Fort Lauderdale (Broward Co., Fla. 


Fort Smith (Sebastian Co., Ark. 


Fort Wayne (Allen Co., Ind. 

52. Fort Worth (Tarrant Co., Tex. 

53. Fresno (Fresno Co., Cal.) 

54. Gadsden (Etowah Co., Ala. 

211. Galesburg (Knox Co., lil. 

55. Galveston (Galveston Co., Tex. 
212. Gastonia (Gaston Co., N. C. 
213. Grand Forks-East Grand Forks (Grand Forks Co., N. D.; Polk Co., Minn, 
56. Grand Rapids (Kent Co.,,Mich. 


Great Falls (Cascade Co., Mont. 
7. Green Bay (Brown Co., Wisc. 


58. Greensboro-High Point (Guilford Co., N. C. 
59. Greenville (Greenville Co., S. C. 
Gulfport, Miss.(See Biloxi-Gulfport 
215. Hagerstown (Washington Co., Md. 
60. Hamilton-Middletown (Butler Co., Ohio 
61. Hampton-Newport News-Warwick (Newport News, Hampton and Warwick Inde- 
pendent Cities, Va.) 
Harlingen, Tex. (See Brownsville-Harlingen-McAllien 
62. Harrisburg (Cumberland and Dauphin Cos., Pa. 
63. Hartford-New Britain (Hartford Co., Conn. 
Hazleton, Pa. (See Wilkes-Barre-Hazleton 
High Point, N. C. (See Greensboro-High Point 
Holyoke, Mass. (See Springfield-Holyoke) 
Hopewell, Va.(See Petersburg-Hopewell) 
64. Houston (Harris Co., Tex.) 
65. Huntington-Ashland (Boyd Co., Ky.; Lawrence Co., Ohio; Cabell and Wayne 
Cos., W. Va. 
216. Huntsville (Madison Co., Ala. 
217. Hutchinson (Reno Co., Kans.) 
66. Indianapolis (Marion Co., Ind.) 
67. Jackson (Jackson Co., Mich. 
68. Jackson (Hinds Co.,,Miss.) 
69. Jacksonville (Duval Co., Fla. 
218. Jamestown (Chautauqua Co., N. Y. 
Janesville, Wisc. (See Beloit-Janesville 
Johnson City, Tenn. (See Bristol-Johnson City-Kingsport 
70. Johnstown (Cambria and Somerset Cos., Pa.) 


Joplin (Jasper and Newton Cos., Mo. 


Kalamazoo (Kalamazoo Co.,,Mich. 
Kankakee (Kankakee Co., Ill. 


265.7 
87.8 
60.0 

640.0 


168.0 
418.2 
146.8 


293.6 
112.0 


1,180.3 | 


126.2 | 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 137, 140 


POPULATION 
ESTIMATES, 1/1/58 


| Spend- 

Total | House- ing 
(thous- % of | hold Units 
ands) U.S.A. | (thous.) | (thous.) 
92.0 0535 29.4 | 30.5 
111.8 .0650 27.7 29.9 
267.1 . 1553 82.0 91.0 
589.3 -3426 | 174.0 211.2 
102.4 0595 | 33.4 38.8 
112.6 | .0655| 36.0, 38.1 
780.3 -4538 245.2 277.5 


257.0 | .1494 83.3} 93.9 
3,843.0 | 2.2343 | 1,101.1 | 1,253.2 
77.4 | .0450 20.7} 26.1 
272.1 | .1582 83.6 91.5 
113.8 | .0662 29.5; 39.9 
106.7 | .0621| 30.0 33.8 
295.7} .1719| 71.6 97.0 
98.1 | .0671| 30.7/ 34.2 
100.5 | .0584| 31.0) 32.1 
| | 
50.5 | 0293 | 15.7 | 17.8 
239.6 .1393 | 69.7 80.2 
161.1} .0937| 50.6| 54.9 
220.5 | .1282| 68.3) 74.7 
140.1 | .0814 46.6 48.3 
397.6 | .2311 120.4 127.6 
68.7 | .0399| 19.4 23.6 
137.5 | .0799 | 28.2 66.7 
355.8 | .2068 104.8} 113.1 
104.9 | .0610 27.5| 30.6 
237.4 1380 73.4 82.5 


£ 
8 


d 21.4 22.8 
.1296 69.1 79.0 
| .3289 | 172.2| 196.6 
| .1953 | 102.5| 105.6 
0605 | 28.2 30.6 
0335 | =:18.8 20.1 
0727 37.0 41.8 
0746 | = 32.5 36.1 
0493 | 23.4 27.6 
1965 | 103.3) 111.4 


.0407 23.1 25.0 
0645 30.3 34.3 
| .1306 59.1 74.9 
| .1168 55.3 63.9 
0512 25.1| 27.0 
| .1043 51.5 | 62.9 
| 
.1093 49.2 67.1 
| | 
1920 | 97.8 | 114.9 
| .3731 | 186.5 | 219.5 
| 
| | 
| .6863 | 352.9 | 398.8 
| 
| .1545 | 73.8 81.5 
0510 | 22.5 25.2 
0349) 19.6) 20.5 
| .3721| 202.3/ 238.7 
| .0734 36.9 40.3 
| 0977 46.1 56.5 
| .2431 | 118.0 139.4 
| .0854| 46.6 46.6 
| | 
es | 
| .1707| 79.1] 87.4 
0651 | 37.5 39.2 
| 


23.6 


JM EFFECTIVE BUYING INCOME 
ESTIMATES—1957 
Urbanized 
Popula- Net Per 
tion Dollars % of Per House- 
thous.) (add 000 U.S.A Capita hold é 
56.8 165 ,537 -0555 | 1,799 5,631 
53.6 133,591 -0448 =, 195 4,823 
215.2 507 ,483 1702 | 1,900 6,189 
448.6 | 1,247,460 -4183 | 2,117 7,169 
70.2 161,322 .0541 1,575 4,830 ¥ 
87.9 215 ,697 0723 | 1,916 5,992 
674.3 | 1,481,914 .4969 = 1,899 6,044 


241.0 481,464 .1615 | 1,873 5,780 
3,355.0 | 8,099,115 | 2.7155 | 2,107 7,355 
57.7 122,124 | .0409 1,578 5,900 
206.1 451,763 1514 | 1,660 5,404 
93.6 186,210 0624 =1,636 6,312 
55.7 157,816 | .0529 | 1,479 5,261 
277.3 460,189  .1543 | 1,556 6,427 
58.6 189,314 | .0635 1,930 6,167 
69.9 180,388 | .0605 1,795 5,819 
| 
43.2 82,122 | .0275 | 1,626 5,231 


192.0 439,399 | 1473 | 1,834 | 6,304 
64.2 262,899 | .0881 | 1,632 | 5,196 
178.6 376,309 | .1261 | 1,707 | 5,510 
59.1 223,514 0750 1,595 4,796 
345.0 648,906  .2176| 1,632 | 5,390 
47.2 113,036 | .0379 | 1,645 | 5,827 
52.9 195,087 | .0654| 1,419 | 6,918 
258.3 713,526 | .2392 2,005 | 6,808 
54.2 128,385 | .0431| 1,224 | 4,669 
130.0 411,387 | .1379 1,733 | 5,605 


61.0 93,370 | .0313 1,351 4,363 
164.9 450,673 .1511 | 2,023 6,522 
473.9 995,626 .3338 | 1,760 5,782 
192.1 579, 251 -1942 | 1,724 5,651 
74.8 138 , 752 -0465 | 1,334 4,920 
37.9 106,532 .0357 1,853 5,667 
121.5 211,526  .0709 | 1,692 5,717 
69.4 173,850 , .0583 | 1,355 5,349 
50.7 124,615 | .0417 1,468 5,325 
260.5 631,073 2116 = 1,867 6,109 


51.9 138,801 | .0466 1,980 | 6,009 

80.1 179,646 | .0602 1,620 | 5,929 id 
176.9 380,192 | .1275 | 1,692 | 6,433 

117.0 290,360 .0973 | 1,445 | 5,251 

39.5 141,097 .0474 1,602 | 5,621 

129.7 336,802 | .1130| 1,877 | 6,540 * 
187.9 317,152 | .1063 1,688 | 6,446 

224.2 601,215 | .2016 | 1,821 | 6,147 

526.3 | 1,919,568 | .5095 | 2,368 | 8,148 
1,167.1 | 2,200,126 | .7376 | 1,864 | 6,234 

165.1 383,162 .1285 | 1,442 | 5,192 

69.8 93,515 | .0313 | 1,065 | 4,156 

37.5 91,755 | .0308| 1,529 | 4,681 

572.1 | 1,388,855 | .4657| 2,170 | 6,865 

70.4 215,651 | .0723| 1,709 | 5,844 

127.5 234,147 | .0785 | 1,394 | 5,079 

334.7 667,668 | .2239 1,597 | 5,658 

86.0 253,820 .0851 | 1,729 | 5,447 

148.7 408,054 | .1368| 1,390 | 5,159 

69.2 161,064 0540 1,438 4,295 


106.4 
41.4 


6,176 
6,133 


SM 
146 


1958 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


Re: NEWS in the big, rich 
DES MOINES, lowa Market 


FAR MORE PEOPLE 
DEPEND ON THE 2 
GREAT NEWS STATIONS 


ARNT ARNT 


TELEVISION RADIO 


LOOK AT ANY AUDIENCE SURVEY FOR THE DES MOINES METRO AREA 


KATZ 


Represents These 
FABULOUS 


COWLES 


OPERATIONS 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of ‘ ‘Metropenten County 4 Areas,” ages vl 140 


JM POPULATION “ EFFECTIVE BUYING INCOME 
ESTIMATES, 1/1/58 ESTiIMATES—1957 


AREA AND DEFINITION 


Net 
Dollars 
(thous.) (add 000) 


Urbanized 
Pop 


Kansas City Ceanamn and Wyandotte Cos., Kans.; Clay and Jackson +n, Mo.).. ‘ d J 371.9 . 2,048,915 
Kennewick, Wash. (See Pasco-Kennewick-Richland) 
Kenosha (Kenosha Co., Wisc.) 5 J . 27.9 3 161, 106 
Kingsport, Tenn. (See Bristol-Johnson City-Kingsport) 
Knoxville (Anderson, Blount and Knox Cos., Tenn.). . . ead pte 4 ‘ q t J 515,843 
Kokomo (Howard Co., ind.)..... : atin iinedeehientnm wi ’ d ‘ . 113,967 
La Crosse (La Crosse Co., Wisc.)........ pe erepehaseveneciansarciiebeedes a . d “ 8 . 124,749 
TU CUIUINNI SIND 25... sx sinooau ss cere sdduncwoswvadeceecescceane y é ’ ° ¢ 168,142 
Lafayette (Lafayette Co.,La.)... ee a eS . owercuieed 4 J e R t 87,397 
Lake Charles (Calcasieu Parish, La.)..................000.00 - i 7 r Ms ¢ 204,185 
iss ntsc deb ane cians cHiales canes dceoecacnccienan s 3 4 : 7 235,194 
Lancaster (Lancaster Co., Pa.) pomas x . ‘ . 483 326 
Lansing (Ingham Co., Mich.) * ‘aint paennninns x . 5 : y 447 ,974 
Laredo (Webb Co., Tex.) ‘ ‘ , ‘ : ie gine te , A J r 2 ° 60,502 
Las Vegas (Clark Co., Nev.) ; ep ot Cae ae. ee i 7 : . 220,683 
Lawton (Comanche Co., Okla.) ; ie ee ee: ee i d s . . 108 ,559 
Lebanon (Lebanon Co., Pa.) acini evant Nan e-wegliiabileeokswwvemal o e . - x 140,679 
Lewiston-Auburn (Androscoggin Co., Me.)........ eS ee J d . . 144,092 
Lexington (Fayette Co., Ky.).... betes vee : d y 3 \ 197,173 
Lima (Allen Co, Ohio) ; arliat neeecnt eee Saebnsste . F x ’ 184,370 
Lincoln (Lancaster Co., Nebr.) ; jute y d x ! ; 254,561 
Little Rock-North Little Rock ( Pulaski Co., Ark.) . ewivanenenaimenl ‘ a ‘ ‘ 374,635 
Long Beach, Cal. (See Los Angeles-Long Beach) 
Longview (Gregg Co., Tex.) cabiwidiurtaasewbidemes en eee = : P i ; 113,933 
Lorain-Elyria (Lorain Co., Ohio). . , ha ieieathiaba dias bese lied ° ‘ ‘ a 384,454 
Los Angeles-Long Beach (Los Angeles and Orange Cos., Cal.) Mi cekoaed mtn exes , 109. le . , 288. -8 | 13.478, 454 
Louisville (Clark and Floyd Cos., Ind.; Jefferson Co., Ky.).............0ce0eeeee: A Y a i 1,211,351 
Lubbock (Lubbock Co., Tex.) ; Kankcnawsessaienen . J A F ; 313,375 
Lynchburg (Campbell Co., and Lynchburg independent City, Va. | SRE eT ey a j J x 118,520 
McAllen, Tex. (See Brownsville-Harlingen-McAllen) 
Macon (Bibb and Houston Cos., Ga.) aiddncckueteiascudacaduentiokes ‘ ‘ ‘ ; - 241 , 899 
Madison (Dan Co.,e Wisc.) ‘i Duala maces iebenwnedvies ‘ . 5 ‘i R 414,423 
Manchester (Hillsborough Co., N. H. ).. ies , Siatuihaanwek thle atan . A R ‘ si 292,245 
Manitowoc-Two Rivers (Manitowoc Co., Wisc.) estdeta tienes . ° m ‘ s 113,106 
Mansfield (Richland Co., Ohio) ; ses - ° A 3 v 206 844 
Marion (Grant Co., Ind.) . Se euibiresen ; ° ° t 3 y 116,195 
Marion (Marion Co., Ohio) icineen dagdaawieonseiebwecesu 6 d x 6) ° 96 ,022 
Mason City (Cerro Gordo Co., lowa).. ‘ edisbbdvuenawwnete ‘ ° ¢ ° J x 86,553 
Memphis (Shelby Co., Tenn.). .. . A 0; . . A a 907 ,076 
Miami (Dade Co., Fla.) . ; ee wis ° A J , 601,944 
Michigan City (La Porte Co., Ind. ) , emits J ‘ j t 149,916 
Middletown (Middlesex Co., Conn.). . . _ J d . . 5 157,635 
Middletown, Ohio (See Hamilton-Middletown) | | 
Mid'and (Midland Co., Tex.)..... epee : 3 ie . 7 | ‘ 124,727 
Milwaukee (Milwaukee and Waukesha Cos., Wisc.) , 
Minneapolis St. Pau! (Anoka, Dakota, Hennepin and Ramsey Cos.,,Minn.) 
Mobile (Mobile Co. Ala.) e oe ; . 
Modesto (Stanislaus Co., Cal.) . coe R e ° . A 243, 812 
Moline, tll. (See Davenport-Rock Island-Moline | 
Monroe-West Monroe (Ouachita Parish, La.) i ‘ y . 131,559 
M y (Montg y Co., Ala.) ; Senna eenauiers t d le ‘ J 248,611 
Muncie ( Delaware Co., Ind.)... < d . ‘ a 196,784 
Muscle Shoals, Ala. (See Florence- Sheffield- Tuscumbia- Muscle Shoals) 
Muskegon (Muskegon Co., Mich.) ‘ she 8} - . 232,637 
Nashville (Davidson Co., Tenn.) 4 ‘ a - . 601 ,936 
New Bedford, Mass. (See Fall River-New Bedford 
New Britain, Conn. (See Hartford-New Britain) | 
New Castle (Lawrence Co., Pa.) Oi 6 ° ° 188,731 
New Haven-Waterbury (New Haven Co., Conn.) a Bias :iasegwaten . P . \ 1,386,013 
New London-Norwich (New London Cc., Conn.) ; azine y d by . ‘ 341,566 
New Orleans (Jefferson, Orleans and St. Bernard Parish, La.) . , 7 ‘ . . . 1,392,171 
New York-N. E. New Jersey , 330. y 4,378.1 ,813.3 | . 32,782,509 
. New York-N. E. New Jersey (N. Y. Portion) (Bronx, Kings, Nassau, New York, 
Queens, Richmond, Rockland, Suffolk and Westchester Cos., N. Y.) 456. J 3,221.0 515. 9,973.5 | 24,157,805 
. New York-N.E. New Jersey (N. J. Portion) (Bergen, Essex, Hudson, Middlesex, 
Morris, Passaci, Somerset and Union Cos., N. J.) ae ‘ 873.2 | 2. 1,157.1 | 1,297.4 | 3,611.0 | 8,624,704 
Newark (Licking Co., Ohio) ‘ , uy é 25.1 R 42.5 137,604 
Newburgh, N. Y. (See Poughkeepsie- Newburgh- -Beacon) 
Newport News, Va. (See Hampton-Newport News-Warwick) 
Norfolk-Portsmouth (Norfolk and Princess Anne Cos.; Norfolk, South Norfolk, 
Portsmouth and Virginia Beach Independent Cities, Va.) 
North Little Rock, Ark, (See Little Rock-North Little Rock) 
Norwalk, Conn. (See Bridgeport-Stamford-Norwalk ) 
Norwich, Conn. (See New London-Norwich) 
Oakland, Cal. (See San Francisco-Oakland) 
247. Odessa (Ector Co., Tex.)..... oe ’ ; 3 a m 73.6 155,866 | .0523 | 1,946 6,633 
101. Ogden (Weber Co., Utah) ‘ — eatin s ‘ 31.3 85.5 165,658 | .0655 | 1,566 6,449 
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148 SALES MANAGEMENT 


MAY 


4,472,924 Lines in 1957 


Again in 1957, retail grocers and food product 
manufacturers demonstrated their confidence 
in The Kansas City Star by placing in its 
columns the 4th largest volume of food advertising 
appearing in any newspaper in America. 


Two of the papers which carried more food 
linage than The Star did so by less than 30,000 
lines in total volume of 44 million. The linage 
leader is in a city six times the size of Kansas City. 


The “why” of this showing is significant. 
With four aggressive chains and a host of 
wideawake independents—all big users of 
The Star—Kansas City is the scene of some of 
the scrappiest competition in the business. Lots 
of Star food ads keep housewives food conscious 
and check-out counters busy. In Kansas City, 
your advertising dollar will consistently net 
bigger returns. 


THE KANSAS CITY STAR 


KANSAS CITY CHICAGO 
1729 Grand Ave. 202 S. State St 
HArrison 1-1200 WeEbster 9-0532 


10, 1958 
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LEADING NEWSPAPERS IN FOOD ADVERTISING 
(Retail Grocers—Groceries of Department Stores—General Groceries) 
YEAR — 1957 

LINAGE 
1. Chicago Daily News—E 4,831,814 
2. Miami Herald—M. & S. 4,499,107 
3. Tampa Tribune—M. & S. 4,481,169 
4. Kansas City Star (M & S) 4,472,924 
5. Long Beach independent Press-Telegram & 
Press-Telegram—-S. & E. 4,015,899 
6. New Orleans Times-Picayune & States—M. & S. 4,006,891 
1. Norfolk Virginian-Pilot & Portsmouth Star—M. & S. 3,984,183 
8. Houston Chronicle—E. & S. 3,929,866 
9. Toledo Blade—E. & S. 3,880.435 
10, Minneapolis Star & Tribune—E. & S. 3,880,225 
ti, Portland Oregonian—M. & S. 3,728,180 
12. Long Beach Independent—M. 3,713,193 
13. Akron Beacon Journai—e. & S. 3,685,866 
14, St. Louis Post-Dispatch—E. & S. 3,658,769 
15. Washington Post & Times-Herald—M, & S. 3,657,991 
16. Milwaukee Journal —E. & S. 3,638,468 
17. Denver Post—E. & S. 3,634,629 
18. Washington Star—E. & S. 3,627,092 
19. St. Petersburg Times—M. & S. 3,551,827 
20, Birmingham News—E. & S. 3,527,012 
21. Dallas Times-Herald—E. & S. 3,509,347 
22. Memphis Commercial Appeal—M. & S. 3,509,166 
23. Portland Oregon Journai—E. & S. ... 3,494,023 
24, Seattle Times—E. & S. 3,479,843 
25. San Diego Union—M, & S. ....... 3,438,297 
Compiled by Media Records 

NEW YORK SAN FRANCISCO 

21 E. 40th St. 625 Market St. 

Murray Hill 3-616) GArfield 1-2003 


102. 
103. 


118. 
119. 


AREA AND DEFINITION 


Oklahoma City (Oklahoma Co., Okla. 

Omaha (Pottawattamie Co., lowa; Douglas and Sarpy Cos., Nebr. 
Ontario, Cai. (See San Bernardino-Riverside-Ontario 

Orlando (Orange Co., Fla. 

Oshkosh (Winnebago Co., Wisc. 

Owensboro (Daviess Co., Ky. 

Paducah (McCracken Co., Ky. 

Parkersburg (Wood Co., W. Va. 

Pasco-Kennewick-Richland (Benton and Franklin Cos., Wash. 
Pawtucket, R. |. (See Providence-Pawtucket 

Pensacola (Escambia Co., Fla. 

Peoria (Peoria and Tazewell Cos., Ill. 


and Colonial Heights Independent Cities, Va. 


Philadelphia (Burlington, Camden and Gloucester Cos., N. J.; Bucks, Chester, 


Delaware, Montgomery and Philadelphia Cos., Pa. 
Phoenix (Maricopa Co., Ariz. 
Pittsburgh (Allegheny, Beaver, Washington and Westmoreland Cos., Pa. 
Pittsfield (Berkshire Co., Mass. 
Port Arthur, Tex. (See Beaumont-Port Arthur 
Port Huron (St. Clair Co., Mich. 
Portland (Cumberland Co., Me. 
Portland (Clackamas, Multnomah and Washington Cos., Ore; Clark Co., Wash. 
Portsmouth (Scioto Co., Ohio 
Portsmouth, Va. (See Norfolk-Portsmouth 
Poughkeepsie-Newburgh-Beacon (Dutchess and Orange Cos., N. Y. 


Providence-Pawtucket (Bristol, Kent and Providence Cos., R. I. 
Provo (Utah Co., Utah 

Pueblo (Pueblo Co., Colo. 

Quincy (Adams Co., lil. 

Racine (Racine Co., Wisc. 

Raleigh (Wake Co., N. C. 

Rapid City (Pennington Co., S. D. 

Reading (Berks Co., Pa. 

Reno (Washoe Co., Nev. 

Richland, Wash. (See Pasco-Kennewick-Richland 

Richmond (Chesterfield and Henrico Cos.; Richland Independent City, Va. 


Richmond (Wayne Co., Ind. 
Riverside, Cal. (See San Bernardino-Riverside-Ontario 

Roanoke (Roanoke Co.; Roanoke Independent City, Va. 

Rochester (Monroe Co., N. Y. 

Rochester (Olmsted Co., Minn. 

Rockford (Winnebago Co., lil. 

Rock Island, Ill. (See Davenport-Rock Island-Moline 

Rome, N. Y. (See Utica-Rome 

Sacramento (Sacramento Co., Cal. 

Saginaw (Saginaw Co., Mich. 

St. Cloud (Stearns Co., Minn. 

St. Joseph (Buchanan Co., Mo. 

St. Louis (Madison and St. Clair Cos., III.; St. Charles and St. Louis Cos.; St. Louis 
City, Mo. 


Waterbury, Conn. (See New Haven-Waterbury 

St. Petersburg, Fla. (See Tampa-St. Petersburg 

Salem (Marion and Polk Cos., Ore 

Salt Lake City (Salt Lake Co., Utah 

San Angelo (Tom Green Co., Tex. 

San Antonio (Bexar Co., Tex. 

San Bernardino-Riverside-Ontario (Riverside and San Bernardino Cos., Cal. 

San Diego (San Diego Co., Cal. os 

San Francisco-Oakland (Alameda, Contra Costa, Marin, San Francisco, San 
Mateo and Solano Cos., Cal. 

San Jose (Santa Clara Co., Cal. 

Sandusky (Erie Co., Ohio 

Santa Barbara (Santa Barbara Co., Cal. 


Santa Rosa (Sonoma Co., Cal. 
Sarasota (Sarasota Co., Fla. 
Savannah (Chatham Co., Ga. 
Schenectady, N. Y. (See Albany-Schenectady-Troy 
Scranton (Lackawanna Co., Pa. 


Seattle (King Co., Wash. 
Sheboygan (Sheboygan Co., Wisc. 
Sheffield, Ala. (See Florence-Sheffleid-Tuscumbia-Muscle Shoals 


Petersburg-Hopewell (Dinwiddie and Prince George Cos.; Petersburg, Hopewell 


os 


~ 


ao-uwm 


ny 


ESTIMATES, 1/1/58 


Spend- 


ing 


Units 
(thous.) 


32.7 


1,492.9 


178.0 
792.2 
45.6 


105.1 


212.8 


Urbanized} 

Popula- 
tion 

thous.) 


358.1 
375.4 


115.4 
78.4 
46.1 
47.5 
51.2 
61.4 


107.5 


JM 


co 


a 


— 


_ 


— 


241 562 


Net 


Dolars 
(add 000) 


716,081 
712,533 


350 , 692 
172,377 
95,078 
99,435 
113,250 
183,146 


225,651 
559.524 


141,513 


, 664 , 381 


872,294 


437,239 


247 ,989 


160,971 
295,921 


428 634 


146,752 


590,078 


214,891 


131, 188 
160,927 
108 ,015 
246 940 
252 , 867 
87,071 
520,329 
173,393 


682,718 


133,635 


251 , 055 


913,491 
311,428 
106 , 839 
178,066 


, 855, 393 


189, 306 
603 , 762 
123,419 
862,915 
1,200,838 
1,918,949 


6,411,347 
1,050,487 
111,569 
235 403 


91,302 


261 ,094 


384,991 
1,816,533 | 
150,579 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 137, 140 


EFFECTIVE BUYING INCOME 
ESTIMATES—1957 


% of 
U.S.A. 
.2401 
2389 


SM 
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1958 


Before using these figures read foreword, page 13. 
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| Time busing 


made easy in 
5 key markets... 


KANSAS CITY, SYRACUSE, 
OMAHA, PHOENIX, AND TULSA 


Ruy the Meredith. Station | 


When you buy the Meredith Station in these boom- 


ing markets, you’re on the station with smart 
‘ programming .. . selling know-how . . . well- 


planned merchandising . . . experienced talent 


and management. 


Your advertising gets home on the Meredith 


Station. 
ti HE 

A ANG ie RTS al EM 
KANSAS CITY KCMO KCMO-TV The Katz Agency 
SYRACUSE WHEN WHEN-TV The Katz Agency 
PHOENIX KPHO KPHO-TV The Katz Agency 
OMAHA WOW WOW-TV John Blair & Co. — Blair-TV 
TULSA KRMG John Blair & Co. 


Meredith Stations Are Affiliated With BETTER HOMES and GARDENS and SUCCESSFUL FARMING Magazines 
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Summary of Data for Metropolitan County Areas—(Cont'd) 


See explonation of litianmts. cnsasacie dastosos. Areas,” ’ pages 137, 140 


POPULATION SM EFFECTIVE BUYING INCOME 
ESTIMATES, 1/1/58 ESTIMATES—1957 


AREA AND DEFINITION 


| House- 


hold 
(thous.) 


Shreveport (Bossier and Caddo Parishes, La.) 
Sioux City (Woodbury Co., lowa) a vcewevns eeu mes 
Sioux Falls (Minnehaha Co., S. D.)..... 

South Bend (St. Joseph Co., Ind. 


Spartanburg (Spartanburg Co., S. C.). . 

Spokane (Spokane Co., Wash.) 

Springfield (Sangamon Co., lil.) 

Springfield-Holyoke (Hampden and Hampshire Cos., Mass.) 
Springfield (Greene Co., Mo. 

Springfield (Clark Co., Ohio) 

Stamford, Conn. (See Bridgeport- Stamford-Norwalk) 
Steubenville, Ohio (See Wheeling-Steubenville) 
Stockton (San Joaquin Co., Cal.) 

Superior, Wisc. (See Duluth-Superior) 

Syracuse (Onondaga Co., N. Y. 

Tacoma (Pierce Co., Wash. 

Tallahassee (Leon Co., Fla. 


_ 


388 8 


—— 


Tampa-St. Petersburg (Hillsborough and Pinellas Cos., Fla.) etainkdneaneon P 
Temple (Bell Co., Tex.) ; se aited 3 J ‘ ‘ , 147,192 
Terre Haute (Vigo Co., Ind.) eee ve x d x 4 . 191 , 202 
Texarkana (Miller Co., Ark.; Bowie Co., Tex.)..... 2.0... 2 6c e cece eeeeeeeee : 7 : s . 118,078 
Toledo (Lucas Co., Ohio) ane an) ‘i i ; ‘ 1,059,129 
Topeka (Shawnee Co., Kans. , " d . 5 ° 214,685 
Trenton (Mercer Co., N. J.) = ae baneoes ‘ ‘ , , b 553,581 
Troy, N. Y. (See Albany-Schenectady- Troy) 
Tucson (Pima Co., Ariz.) pane kis , J j a 5 y 400,476 
Tulsa (Tulsa Co., Okla. , 5 ° : . \ 624 694 
Tuscumbia, Ala. (See Florence-Sheffleld-Tuscumbia-Muscle Shoals) 
Two Rivers, Wisc. (See Manitowoc-Two Rivers) | 
Tyler (Smith Co., Tex.) ‘ 7, span nlasadewhaieapakaedeeudha x d 5 4) ° 113,427 
Urbana, Iil. (See Champaign-Urbana) 


32828 


Rh we et ot ot 
on 
aT 
— 


8s & 


8 


4,726 


Utica-Rome (Herkimer and Oneida Cos., N. Y.) 301.6) . le 5 A 514,325 
Waco (McLennan Co., Tex.)....... 143.5; . d ‘ x 205 ,021 
Warwick, Va. (See Hampten-Newpert News-Warwick) 
Washington (District of Columbia; Montgomery and Prince Georges Cos., Md.; 
Arlington and Fairfax Cos.; Alexandria and Falls Church independent Cities, Va.) 1,914.6 ‘ \ ’ 565. 4,411,848 
St. Paul, Minn. (See Minneapolis-St. Paul) 
Waterloo (Black Hawk Co., lowa 116.5; . 0 J 100.0 206 ,405 
Watertown (Jefferson Co., N. Y.) aes sonstabivcanias 87.9; . x i 40.2 145,713 
West Monroe, La. (See Monroe-West Monroe) | 
Wausau (Marathon Co., Wisc.) heetetieerietceoeesadoue 85.0 d a . 35.3 115,991 
West Palm Beach (Palm Beach Co., Fla.) P . 180.4 P ° a 112.8 295,730 
Wheeling-Steubenville (Belmont and Jefferson Cos., Ohio; Brooke, ‘Hancock, 
Marshall and Ohio Cos., W. Va.) acddas 357.2 . . ° 234.6 594,846 
Wichita (Sedgwick Co., Kans.) wasp “a ogaaaiel 321.6 d ‘ . 290.8 549,758 
Wichita Falls (Wichita Co., Tex.) dacascaniclean bcd 132.2 d 35.2 5 123.7 232,317 


5,779 
4,881 


~~ —_— 
83 
8 


ny 


32 82 23 & 


8, 167 


5,831 
5,417 


~_— 


4,978 
5,188 


5,792 
5,201 
6,600 


ano 
~ 
a 
“ 


Wilkes-Barre-Hazieton (Luzerne Co., Pa. ahead dled ‘ rs 372.2) . 104.4 y 318.6 556 , 547 
Williamsport (Lycoming Co., Pa.) we 103.7; . 31.4 . 68.9 167,848 
Wilmington (New Castie Co., Del.; Salem Co., N. J.). aon 334.1 ° 96.1 y 252.1 757,101 
Wilmington (New Hanover Co., N. C.) ed 75.5 é 21.1 , 54.6 105 , 797 
Winston-Salem (Forsyth Co., N.C.)...... so 179.4) . 48.9 : 123.9 290,481 
Worcester (Worcester Co., Mass.)........... A 587.0, . 170.6 ‘ 445.4 | 1,039,790 
Yakima (Yakima Co., Wash.)....... comes 181.0; . 46.6 i 71.9 210,936 
York (York Co., Pa.)... 220.1 7 65.9 , 116.9 380 , 096 
Youngstown (Mahoning and Trumbull Cos, , Ohio; Mercer Co., Pa.). 687.5; . 169.4 3 422.8] 1,120,340 
Zanesville (Muskingum Co., Ohio) ‘ 79.4 F 24.1 0) 5 124,014 


> 
& 


6,331 
5,345 
7,878 
5,014 
5,940 
6,095 
4,527 
5,768 
6,614 
5,146 


£32 


i 


~ 


T 


ee ee ee | 
QD 
g = 
a o- 


= - | 
Total Standard Metropolitan Areas da epistel 103,940.8 (60. 31,317.0 |35,821.6 |88, 208.9 207,690,946 |69.6346 6,632 


Total Potential Metropolitan A er Paes 11,702.9 , 3,390.4 | 3,868.5 | 7,027.2 | 18,599,677 | 6.2363 5,486 


Total All Metropolitan Areas ee 115 643.7 |67. 34,707.4 |39,690.1 '95,236.1 226,290,623 |75.8709 6,520 


U. S. Total ‘a 171 994.4 le 50,372.7 |56,960.5 |114,081.8 [298,254,624 |100.0000 5,921 


© SM, 1958. Before using these figures read foreword, page 13. 


Careful reading of the explanatory introduction, starting on page 13, will help you make 
the most profitable use of the Survey of Buying Power data. 


SALES MANAGEMENT 


* 


IF YOU'RE SELLING FOOD OR BABY PRODUCTS— 


Modern Romances readers are buying them. If it’s for the kiddies or the 
family, it’s definitely for Modern Romances readers because they’re the 
young homemakers who need more than other age or income groups. 


e Modern Romances has a higher percentage of 
married women between 18 and 24 (the 
big baby-bearing years) than any magazine. 


e The woman who buys baby products buys more 
of all products. 


In both its editorial and advertising pages, Modern Romances reflects 
the active interest of its readers in food and baby products. 


e Modern Romances leads all magazines for 
1957 in amount of editorial linage devoted 
to babies. 


e Modern Romances 1957 baby advertising 
linage up 50% over 1956. 

e Modern Romances 1957 food editorial 
linage up 74% over 1956. 

e Modern Romances 1957 food advertising linage 
up 87% over 1956. 


These facts speak for themselves: Modern Romances gives the young 
mother what she wants in the 
way of food and baby news, 
and it gives the advertiser what 
he wants in the way of readership— 
a highly selective market at 
a much lower cost per 
thousand than the mass market 
media can offer. 


ern Romances 


the Romance-Service 
Magazine that sells America’s 
Youngest Married Woman Audience 


DELL PUBLISHING CO., INC. 750 THIRD AVENUE, NEW YORK 17, W.Y. 
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Summary of Data for Metropolitian County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages, 137, 140 


RETAIL SALES— JM ESTIMATES, 1957 


Per Index Eatin Furn.- 

H’sid. | Buying of Sales ink. House- | Auto- 

Retail | Power | Quality | Produc- | > | motive | Stations 
Sales Index Index tion ($000) $00.0 ) ($000) ($000) | 


. Abilene, Tex. 103,059 . 4,189} .0491 100 105 J " 12,395 7,501 6,497 25,622 8,743 6,923 
. Akron, Ohio 667,871 . 4,485) .3200 m1 116 , é 109,958 27,167 32,783 137,052) 46,943) 46,983) 20,948 
. Albany, Ga. 69, F 4,340} .0312 92 ’ ; 5,516 3,941 4,685 13,608 6,981 6,551 2,313 
. Albany-Schenectady- | 
Troy, N. Y. 725 ‘ ¢ .3673 a : 113,881 62,052) 37,313) 122,016 41,464 31,392 18,193 
. Albuquerque, N. M. , ‘ ‘ a 38 ; 35,828 15,755, 17,292 60,761 23,638 15,353 9,309 
. Alexandria, La. 97, : : J ¢ . 16,228) 6,143 5,358 19,033 9,145) 5,706) 
4. Allentown-Bethlehem- } | 
Easton, Pa. 563, , . . F 89, 167 36,973 34,259 99,169 38,012) 33,807) 
. Altoona, Pa. 140, d ° ’ m 19,176 7,797 8,889 28, 505 10,748 6,960 


. Amarillo, Tex. y ‘ y j . ; 24,095 16,539, 10,086) 54,548 18,488 14,345 
Anaconda, Mont. (See | 


Butte-Anaconda 
. Anderson, Ind. y ‘ , ; ‘ , : A 10,951 10,857 
. Ann Arbor, Mich. , 4 . ; ; . . : ‘ 16,501 13,208 
. Anniston, Ala. . d i . 4 . ‘ , ‘ 6,386 3,240 
. Appleton, Wisc. ‘ : \ d . - , ‘ A 7,190 10,993 


Asheville, N. C. ; d yi R . R . . 12,102 8,790 
Ashland, Ky. (See 


Huntington-Ashland } 
Atlanta, Ga. , ‘ t } : . . . 230,810 85,615 67,866 


Atlantic City, N. J. ; ‘ d ’ > > x 11,415; 30,046 13,542, 10,050 
Auburn, Me. (See 


Lewiston-Auburn 


. Auburn, N. Y. ; ; d . . ° ’ 5,078 15,213 4,363 7,406 
. Augusta, Ga. : ; , . a ’ ‘ x 11,919, 48,162) 19,625 8,979 
. Austin, Tex. ’ J ' ° , . . . 12,924 42,570 15,449 16,581 
. Bakersfield, Cal. ' ; 7 ‘ R 3 . ‘ 19,971 64,261 39,886) 31,853) 10,731 
Baltimore, Md. 943, d ; J : R 7 . 98,658, 296,312) 116,871 81,630 81,410 
. Bangor, Me. : d i d ’ . . y 5,491 32,047 10,356 5,136 3,041 
. Baton Rouge, La. : 4 ‘ . . . 5 18,079} 62,502 23,603 21,503 10,892 
. Battle Creek, Mich. ; : ; ; : ’ ‘ y 8,646) 29,898) 15,918 10,193) 5,953 
Bay City, Mich. ; 4 , J a ° 0 y 10,275 22,950 9,514 9,419 4,378 
Beacon, N. Y. (See } 
Poughkeepsie-New- | 
burgh-Beacon) 
. Beaumont-Port Arthur, | 


Tex. : : ? ‘ ,686} 20,485 16,573) 23,730, 20,160) 10,096 
. Bellingham, Wash...... 181 181} 3,541, 2,828| 4,175, 6,345) 1,962 
Bethlehem, Pa. (See } 

Allentown-Bethlehem- } 

Easton j | 
Beioit-Janesville, Wisc. ; j . J s A » 7,727 8,345) 26,806 8,891 13,761) 3,556 
. Benton Harbor-St. } 

Joseph, Mich. ‘ } d } ’ ° ,147) 8,297; 8,856, 33,906 15,200 18,784) 7,305 
. Billings, Mont. , ; 5,689| 7,453 26,159 7,968 9,851 3,261 
. Biloxi-Gulfport, Miss. . J d | . ° . | 6,841) 6,083) 21,773 10,196 5,183) 3,218 
. Binghamton, N. Y. : ‘ : s | ’ y 962; 14,603) 12,384) 47,239) 17,235, 12, 857 7,223 
. Birmingham, Ala. ’ : ’ ° | | . ° 114) 44,649, 31,296) 147,258 40,338! 23,028; 17,676 
. Bloomington, I. P . , é | | . \ ij 6,589 5,477 18,245 9,910) 9,955) 3,244 
. Boise, Idaho : P ; | 9 | , ‘ 402) 6,448 9,376) 44,469, 16,475 14,591) 5,427 
. Boston, Mass. 044, ’ 621,149) 283,240, 180,346) 626,815 196,008) 173,421) 127,288 
. Bridgeport-Stamford- 

Norwalk, Conn. t , , d ’ ; 85,222 65,456) 656,522} 169,690! 53,713, 70,590 29,972 
. Bremerton, Wash. ’ ‘ . ; } , , 354) 2,612 3,995) 13,976 5,966) 5,210) 3,724 
. Bristol-Johnson City- | } 

Kingsport, Tenn.-Va. ’ ; . ° ’ , 12,193 15,312 44,796, 18,253] 19,454 5,473 
. Brockton, Mass... .... ’ ; , ° , 753) , 14,600 9,914, 43,995) 17, 108| 16,296 8,700 
. Browsnville-Harlingen- | | 

McAllen, Tex. y < , ° | ’ 478) 14,535 10,867| 46 230 16,657) 21,794 6,956 
. Buffalo, N. Y..........] 1,877, : ' 530) | | 119,193) 81,039) 283,713) 99,361| 99,143] 47,307 
. Burlington, Vt. F ; | 5,341 15,248, 4,848) 4,022| 1,772 
. Butte-Anaconda, Mont. ° d ‘ d ; J 004) 4,250 4 16,345) 7,029) 3,070 2,061 
. Canton, Ohio ; ‘ . . 480) ’ . 26,580) a 87,152 31,892) 28,362) 11,649 
. Cedar Rapids, lowa j ; ‘ 695) ; ; 11,926 32,388 11,678) 16,434) 6,054 
. Champaign-Urbana, lil. : : i / ,060) 6, 600| 993) 28,183 12,313} 14,414) 4,787 
. Charleston, S.C... . : : : j ‘ 14,665 j 34,462, 15,290} 14,644) 6,809 

. Charleston, W. Va..... . : . : ’ ‘ ,066) 19,400! ,837| 75,292 25,763] 16,658, 10,076 

. Charlotte, N. C. : : ; . . ,285| 20,939 ; 62,674, 30,800) 18,343} 13,481 

. Chattanooga, Tenn. ; ‘ , ‘ 907) ’ 20,068 55,174, 27,195) 19,004 8,864 

. Cheyenne, Wyo. ' ? 7 4 : | 6,581) 4,985 4,689 17,268 5,345) 5,025 2,392 

. Chicago, Il. oe ,674, , ‘ yi | ‘ 808, 840'1,621,452) 648,998, 418,445/1,426,174| 480,536 397,305} 285,831 

. Cincinnati, Ohio. ... , 349, ‘ d A 126,036 205,294 79,386 70,713; 253,601 83,252) 70,664) 44,708 
194. Clarksburg, W. Va. ? ‘ J P J 4,227 11,182 6,955) 4,388) 17, 168) 7,074) 5,877 3,971 
30. Cleveland, Ohio .477, . ‘ . . 198,553) 406,731, 132,918 129,727) 459,717, 160,898) 128,972) 92,670 
195. Clinton, lowa , o . ¢ } ’ 4,379 9, 867 2,847 3,377 18,647| —— 9,677 1,838 
196. Colorado Springs, Colo. 4 F ' J J 13,090' 13,909 11,174 10,807' 31,463' 16,468! 19,597 7,068 


© SM, 1958. Before using these figures read foreword, page 13. 
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MILWAUKEE 
JANESVILLE 


BELOIT 
CHICAGO 


Only the BELOIT NEWS— 

JANESVILLE GAZETTE combination 
gives full coverage in its 334 Million Dollar 
segment of this Market 


Here are the facts: No. of Circulation in Per Cent 
Families Rock County Coverage 
Beloit News-Janesville Gazette ey ee ee a ee 27,648 27,897 100.9 
DC <5 % acer eos + St aire bee te oe ae nee 2 ; : 3,843 13.8 
Ge eNO ge ss ce 2 Oe ee eee ; ote j ; 2,556 9.2 
ee ee ee ee a eS eee oo ed ee 2,433 8.8 
ee SO Sk we a ck we es es rls tet ae ted ral - a ; 1,565 8 
ee ee er ee ee eh, ee, 583 2.1 
ee a. Oe Ge er ee oe nts ' ee Bhs ; 1,412 5.1 
re cs Cees go he “ah Nae aR eh eM oe i ee 12,392 44.8 


Total Milwaukee Papers. . . . . 2,148 7.7 
P Total Madison and Milwaukee Papers ee ee er 4,581 16.5 
95th in U.S. in 
Per Family Income FACTS ABOUT THIS COUNTY MARKET 
Rock County Popuiation—(Beloit-Janesville)  . 108,000 
a * |. eee ee my $137,762,000 
6th in Wisconsin, 184th in U.S 
Per Family Retail Sales . . . . , ; $4,200 
7th in Wisconsin, 124th in U.S. 
WISCONSIN Number of Families ... . ; 32,800 
B-] Combination County Circulation . . 27,897 
100.9% coverage) 
RETAIL TRADING ZONE 
Effective Buying Income. . . . . $338 617,186 
Population op Dee Paar i ee 195,247 
Number of Families... . . . «2. « 57,349 
News-Gazette Circulation. . . . . 43,530 


(75.9% coverage) 


4th Largest Newspaper Circulation in the State 
SOURCE: 1958 SURVEY OF BUYING POWER 


BELOIT NEWS JANESVILLE GAZETTE 


P. T. Brewer, Gen. Adv. Mgr Geo. W. Gressman, Adv. Dir 


Be 88I) Janesville, Wis. « Pleasant 4-331] 
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Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County A 


reas,” pages 137, 140 


RETAIL SALES— yD ESTIMATES, 1957 


| | Index ‘ Eating & | Furn- | Lumber- | 
Buying | of Sales General , — sonal a R. | 
Power | Quality | Produc- Mdse. | Appare ppl. motive ations wre. | ugs 
Index | Index | tion ($000 $000 ($000) ($000 ($000) | ($000) | ($000) ($000) | ($000) 


. Columbia, S. C. 

. Columbus, Ga 
Columbus, Ohio 

. Corpus Christi, Tex 

. Cumberland, Md. 

. Dallas, Tex. 

. Danville, Ii 
Danville, Va 
Davenport-Rock Island- 

Moline, lowa-Ill. 
Dayton, Ohio 
Daytona Beach, Fla 
Decatur, III. 
Denver, Colo. 


23,638 ; 16,071| | 15,949, 9,103 5,467 
25,018] 13,484) 11,325) 34,850) 5,089 5,547 
145,680) 56, | 39,835 30,598 
35,871} 13, 12,381 . ; 8,590 
12,028} 7, 5,101 ; ' 367, 3,002 
245,936, 79, 51,419 41,601 
14,362) 6, 6,568 4,132 
13,254 3,343 ; 2,341 


oOwaws Swe! 


45,631 , 16,134 434) . ’ 11,273 
107,778 ; 37,293 y : . 23,709 
13,579) ’ 9,620 : ‘ \ 7,432 
23,905) ’ 8,482 
177 ,667 ’ 61,960 
51,409 ‘ 18,263, 84,153 
690,712 , 257 .312 1,141,822 

21,212 , 15,753 . 4,907, 16,376) 


Des Moines, lowa 
Detroit, Mich. 
Dubuque, lowa 
Duluth-Superior, 


Minn.-Wisc. ; . ; ‘ 84,342 (46, 866 , 16,919, 62,025 


. Durham, N. C. , J i P 26,552 ‘ 17,376 8,993 25,865 
Easton, Pa.(See Allen- 


town-Bethlehem- 
Easton 
Eau Claire, Wisc. 
E| Paso, Tex 
Elkhart, Ind 
Elmira, N. Y 
Elyria, Ohio (See 
Lorain-Elyria 


Enid, Okla 78, ‘ j 21,170 ‘ J , . 12,484 
Erie, Pa , i 68,959 e ; , , 61,661 
Eugene, Ore 2, , , p 48,973 , y i q 35,901 
Evansville, Ind 4, , I g 58,617 i y ‘ J 40,746 
Everett, Wash. . ‘ 39,583 q 3 “ 27,989 
Fall River-New Bed- | | 

ford, Mass 3 : 111,817 . i F 70,543) 
Fargo, N. D ; 16,456 5 | ; 25 , 506) 
Fayetteville, N. C ¢ ; y ; 23,952 152! , : 999 27,307 


Flint, Mich. ’ 105,377 ,294| 45,380) 28, 022} 118,136) 
Florence-Sheffleld-Tus- } 


cumbia-Muscle | | | 
Shoals, Ala 23,006) 
Fort Lauderdale, Fla 76,012) 
Fort Smith, Ark, 24, 265 
. Fort Wayne, Ind 61,574 
Fort Worth, Tex 157, 800) 
Fresno, Cal. 67,206) 
Gadsden, Ala. 19,787) 
Galesburg, III. 16,810} 
. Galveston, Tex 19,055) 
Gastonia, N. C 23,736 
Grand Forks-East 
Grand Forks, N. D.- 
Minn. , : : ; ‘ , 768) 22,156 
Grand Rapids, Mich. . : \y y 83,876 
. Great Falls, Mont. ; ‘ , | R ’ , 19,581 
. Green Bay, Wisc. j : ‘ 984) . , 24,688 
. Greensboro-High | | 
Point, N. C. ’ 4 x ,016) . 58,172 


2 aes ea ee 


wwerewewereeeetrw 


Greenville, S. C. ; ‘ ; | é ‘ ’ 43,323| 
Gulfport, Miss. (See 
Biloxi-Gulfport | 
Hagerstown, Md. .0576| 4, | 24,605 
. Hamilton-Middletown, | | | 
Ohio 205,931; .1028 , . } 10,657 41,671) 
. Hampton-Newport | | 
News-Warwick, Va. 197,132) .0984 ‘ | 11,819) 42,419 
Harlingen, Tex. (See | } 
Brownsville-Harlin- 
gen-McAlien) | | 
. Harrisburg, Pa. 399,123/ .1993| 4,081 
. Hartford-New Britain, | 
Conn... 954,127| .4767| 5,116 
Hazleton, Pa. (See 
Wilkes-Barre- 
Haziston) 


© SM, 1958. Before using these figures read foreword, page 13. 
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EAST 


WBZ-TV 
WGR.-TV 
KYW-TV 
WW4J-TV 
WJIM-TV 
WPIX 
KDKA-TV 
WROC.-TV 


SOUTHEAST 


WCSC.-TV 
WIS-TV 
WSVA-TV 
WFGA-TV 
WTvJ 
WDBJ-TV 


MIDWEST 
WHO-TV 
woc.-TV 
WDSM-TV 
WDAY-TV 
KMBC-TV 
WISC-TV 
WwCCO.-TV 
WMBD-TV 


FOR ALL THE FACTS 


PRIMARY 


NBC 
ABC 
NBC 
NBC 
ALL 
IND 
CBS 
NBC 


CHANNEL 


Boston 
Buffalo 
Cleveland 
Detroit 
Lansing 
New York 
Pittsburgh 
Rochester 


Charleston, S. C. 
Columbia, S. C 
Harrisonburg, Va. 
Jacksonville 
Miami 

Roanoke 


CBs 
NBC 
ALL 
NBC 
CBS 
CBS 


NaH esa 


NBC 
NBC 
NBC-ABC 
NBC-ABC 
ABC 
CBS 
CBS 
CBS 


—_ 
had 


Des Moines 
Davenport 
Duluth—Superior 
Fargo 

Kansas City 
Madison, Wis. 
Minneapolis—St. Paul 
Peoria 


OnWOAAG 


SOUTHWEST 


KFDM-TV 
KRIS-TV 
WBAP-TV 
KENS-TV 


WEST 


KBOI-TV 
KBTV 


KGMB-TV 
KMAU-KHBC-TV 


KTLA 
KRON-TV 
KIRO-TV 


CBs 
NBC 
NBC 
CBS 


Beaumont 

Corpus Christi 
Fort Worth—Dallas 
San Antonio 


CBS 
ABC 
CBS 


IND 
NBC 
CBS 


»«.. ask your Colonel is 


Boise 
Denver 


Honolulu 
Hawaii 


Los Angeles 
San Francisco 
Seattle-Tacoma 


PETERS, GRIFFIN, WOODWARD, inc. 


NEW YORK 
250 Park Avenue 
YUkon 6-7900 


ATLANTA 
Glenn Bldg. 
Murray 8-5667 


1958 


335 Merchandise Mart 


Pioneer Station Representatives Since 1932 


CHICAGO DETROIT 
Prudential Plaza Penobscot Bldg. 
Franklin 2-6373 Woodward 1-4255 


HOLLYWOOD 
1750 N. Vine St. 
Hollywood 9-1688 

DALLAS FT. WORTH 
406 W. Seventh St. 
Edison 6-3349 


SAN FRANCISCO 
Russ Bldg. 


Riverside 7-2398 Yukon 


2-9188 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 137, 140 


High Point, N. C. (See 
Greensboro-High 
Point) 

Holyoke, Mass. (See 
Springfield-Holyoke 

Hopewell, Va. (See 
Petersburg-Hope- 
well 

. Houston, Tex. 
Huntington-Ashland, 

W. Va.-Ky. 

Huntsville, Ala. 

. Hutchinson, Kans. 

. Indianapolis, Ind. 
Jackson, Mich. 

. Jackson, Miss. 

. Jacksonville, Fla. 
Jamestown, N. Y. 
Janesville, Wisc. (See 

Beloit- Janesville 

Johnson City, Tenn. 

See Bristol- Johnson 
City-Kingsport 

Johnstown, Pa. 

Joplin, Mo. 

Kalamazoo, Mich. 

Kankakee, III. 

Kansas City, Mo. 

Kennewick, Wash. (See 
Pasco-Kennewick- 
Richland 

. Kenosha, Wisc. 
Kingsport, Tenn. (See 
See Bristol-Johnson 

City-Kingsport 

Knoxville, Tenn. 

Kokomo, Ind. 

. La Crosse, Wisc. 
Lafayette, Ind. 

. Lafayette, La. 

Lake Charles, La. 

Lakeland, Fla. 

Lancaster, Pa. 

. Lansing, Mich. 
Laredo, Tex. 

Las Vegas, Nev. 

. Lawton, Okla. 

. Lebanon, Pa. 

. Lewiston-Auburn, Me. 

. Lexington, Ky. 

Lima, Ohio 

Lincoln, Nebr. 

. Little Rock-North 

Little Rock, Ark 
Long Beach, Cal. (See 
Los Angeles-Long 

Beach 

Longview, Tex. 

Lorain-Elyria, Ohio 

. Los Angeles-Long 

Beach, Cal. 

Louisville, Ky. 

. Lubbock, Tex. 
Lynchburg, Va. 

McAllen, Tex. (See 
Brownsville-Harlin- 
gen-McAllen 

Macon, Ga 

. Madison, Wisc. 
Manchester, N. H. 


Manitowoc-Two Rivers, 


Wisc. 
. Mansfield, Ohio 
. Marion, Ind. 
. Marion, Ohio 
. Masen City, lowa 
. Memphis, Tenn. 
. Miami, Fla. 
. Michigan City, Ind. 
. Middletown, Conn. 


1,487,321 


whworkehwww 


- a2qasesewa w 


| 
Food 


($000) 


18,876 
62,030 


, 235,957 
192,871 
38,575 
21,527 


RETAIL SALES— JM ESTIMATES, 1957 


Eating & | | Furn.- | 
Drink. | General | House- } Bidg. 
Places | Mdse. | Apparel | Appl. | 
($000) ($000) | ($000) ($000) | 


| Hdwre. 


87,675, 197,938 / . 309,723 


14,844, 42,210 ’ ’ 53,327 


21,374 
4,459 
9,134 
8,206 
5,842 
10,232 
9,118 
16,007 
16, 200 
2,324 
16,880 
4,713 
4,999 
5,101 
8,524 
8,952 
10,872 


17,484 


5,130 9,393 : ‘ 7,458 
16,962) 21,865 ’ , 48,792, 16,948 
| 


692,376 1,135,811 , ’ ,809,918 754,117 
68,282) 106,048 A ° 175,293 = 57,263 
7,428, 28,806 ’ 52,717, 14,919 5,497 
4,952) 15,273 ‘ ,759; 18,445 7,279 3,702 


36,152, 14,803 ‘ 6,260 
46,414 17,714 : 10,597 
36,624 15,609 R 4,333 


15,121) 4,824 i 1,212 
26,555 10,027 ; 3,383 
14,800 6,436 : 2,493 
14,323) 4,342! .251, 2,180 
14,066, 4,542 ; 2,013 
153,627, 45,284 ! 20,145 
291,515, 94,956 54,813 
20,614) 9,621 | 3,440 
24,492} 7,796) ! 3,850 


SM, 1958. 
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SALES MANAGEMENT 


WITH 
OUTDOOR 


Reach more people === 
who drive...see... buy 


In @izaaed markets 


Outdoor Advertising Co. 


NATIONAL SALES OFFICES 4550 W. Wisconsin Avenue, Milwaukee, Wis. . . . GR 6-6400 
MAY 10, 1958 . 159 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 137, 140 


RETAIL SALES— BY1) ESTIMATES, 1957 


Per Eating & 

H’sid. | Buying Drink. | General 

of | Retail | Power Places se. 
U.S.A.| Sales | Index ($000) ($000) 


Apparel 
($000) 


Middletown, Ohio (See 
Hamilton-Middle- 
town) 

. Midland, Tex....... é d | p 4,832 25,560 7,084 6,586 
. Milwaukee, Wisc. , 539, ; ; g 233,711 279,123) 133,318) 81,075 
. Minneapolis-St. Paul, | 
Minn. . ,763,103) . | q 345,041 306,801; 115,487) 110,957 
. Mobile, Ala. P 296,362) . | é 36,087 61,706) 20,480) 14,642 
. Modesto, Cal. ; 210,325) . | d 18,897 36,325) 17,867) 23,609 
Moline, lil. (See | 
Davenport, Rock 
Island-Moline) 
. Monroe-West Monroe, 
La. 
. Montgomery, Ala. 
. Muncie, ind. 

Muscle Shoals, Ala. 
(See Florence-Shef- 
field-Tuscumbia- 
Muscle Shoals) 

. Muskegon, Mich. 
. Nashville, Tenn. 

New Bedford, Mass. 
(See Fall River-New 
Bedford) 

New Britain, Conn. 

(See Hartford-New 

Britain) 
. New Castle, Pa. aes d ° 31,107 5,596) 11,152 6,056 8,786) 20,316) 
. New Haven-Waterbury, 

Sioa -atecade:n ie siteninaes a ° y d 210,413; 65,188, 79,489) 74,055) 55,110) 149,363 
. New London-Norwich, | 

Se ccisieaestcodaines e . ° 54,347, 13,755) 19,520; 11,613) 11,795) 38,845 
. New Orleans, La. , é F 196,993) 92,019) 184,919} 72,325) 55,908) 152,937 
. New York-N. E. New | 

Jersey, N. Y.-N. J. , \ 5, 021 ,885/1 , 987,813 2,112,938) 1,944, 681/1,192,385)2,405, 650 
. New York Portion. .... , . ° 3,739,755 1,569,431 1,591 ,085/1,549,654; 894,731|1,582,639 
. New Jersey Portion. . ‘ ° . 1,282,130) 418,382 521,853) 395,027; 297,654) 823,011 
. Newark, Ohio : i 24,900} 6,595 7,613) 4,893) 4,027) | 18,739 

Newburgh, N. Y. (See | | | 
Poughkeepsie-New- | 


burgh-Beacon) 

Newport News, Va. (See 

Hampton-Newport 
News-Warwick) | | 

. Norfolk-Portsmouth, Va. ° . 142,915 44,132) 75,676 

North Little Rock, Ark. 


(See Little Rock- | | 
North Little Rock) 
Norwalk, Conn. (See | | 
Bridgeport-Stamford- 
Norwalk) 
Norwich, Conn. (See | | 
New London-Nor- 
wich) | 
Oakland, Cal. (See San 
Francisco-Oakland) | 
. Odessa, Tex. 2 a ° 26 , 330 | 26 ,435 
. Ogden, Utah......... ‘ A | 30,216) 18,276 
. Oklahoma City, Okla.... J A > e 118,327) y 115,514 
. Omaha, Nebr. a a 3 i 109, 550) 112,593 
Ontario, Cal. (See San 
Bernardino-River- 
side-Ontario | 
. Orlando, Fla. ‘ « 63,736, 19,610) 48,577, 19,573) 17,434) 67,163) 26,274) 23,735 9,436 
. Oshkosh, Wisc. i ¢ ‘ 98 27,828; 11,234 19,404) 5,092 7,000; 17,389 7,888 9,392 2,891 
. Owensboro, Ky....... . ¢ . 94 19,753} 5,336) 12,168; 4,251; 3,630) 13,724 6,356 4,700 2,364 
. Paducah, Ky. e | P 89 18,414 5,764) 9,376) 4,231 3,058; 15,364 6,253 2,883 3,095 
. Parkersburg, W. Va..... : , A 22,002) 4,766) 17,211] 5,562 5,854) 14,989 6,342) 4,165 2,677 
. Pasco-Kennewick- | | 
Richland, Wash. ‘ ‘ | | 25 902 5,995 7,995 4,114 4,220; 17,802) 9,972) 7,805 4,941 


© SM, 1958. Before using these figures read foreword, page 13. 


To be sure that you’re basing your selection of markets and media on all available factors, 
study both the Survey data and the Survey advertisements. 


SALES MANAGEMENT 


MAY 


10, 


1958 


Why You Must Combine 
Norfolk-Portsmouth and 
Hampton-Newport News-Warwick 
to Get Up-to-Date, Realistic 
Metropolitan County Area 
Figures 


Foreword at beginning of this section states that for certain 
marketing purposes, such as radio and television coverage, 
Hampton-Newport News-Warwick would be considered in the 
Norfolk-Portsmouth area. 


This is something of an understatement. 


The two are listed separately because Sales Management follows 
the U. S. Government Census in this matter, and the Census has 
not yet reflected the vast and rapid changes in this area in recent 
years. 


The combined metropolitan area population has increased 32% 
since 1950—21,, times the national rate. There was an increase 
of 52,500 people in 1957 alone! 


A new link, the Hampton Roads Tunnel which opened November 
1, 1957, has greatly increased traffic between the two. 


Now this actually is one continuous urban area, with Norfolk, 
Virginia’s largest city, as its focal point. 


When you add the two you get a single metropolitan county area 
with population 776,800—27th in the U.S.! 


Virginians call this city de facto Tidewater, Va. TIDEWTAR is 
a better way to spell it ... and the best way to sell it. For WTAR 
dominates the area in both Radio and Television. For more infor- 
mation, please write to WTAR Radio Corporation, 720 Boush St., 
Norfolk 10, Va. Or call your Petry man. 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 137, 140 


Per Index Eating & Furn.- 
H’sid. | Buying of Sales Drink. | General House- Auto- ig. 
Retail | Power Quality | Produc- Places Mdse. | Apparel Appl. motive Stations Hdwre. 
Sales index Index tion ($000) ($000) ($000) ($000) ($000) ($000) ($000) 


RETAIL SALES— @YD estimates, 1957 


Pawtucket, R. |. (See 
Providence-Paw- | 
tucket 


. Pensacola, Fla. 197,434, . : ‘ 13,497, 18,362) 14,888 | 48,551) 14,055, 8, 762! 5,935 
. Peoria, til. 370,963) . . 29,312, 65,108) 18,663 76,268 26,663} 25,104) 10,886 
. Petersburg-Hopewell, | | | 

Va. 112,075, . J F ° 5,727, 11,455 6,768 ° 20,838 10,803) 6,205, 3,329 
. Philadelphia, Pa. 4,948,606) 2. Re | 421,978) 802,905) 362,337 857,396) 261,342 222,086) 147 ,424 
- Phoenix, Ariz. 668,977' . ‘ P | 49,478 62,555) 32,067 130,152) 62,499 25,993 
. Pittsburgh, Pa. 2,804,251, 1. ‘ y 195, 269) 432,814! 174,632 506 , 382 173, 782) | 89,283 


Pittsfield, Mass. 182,999, . F d 11,786, 21,122); 13,323 33,942, 11,360 } 5,336 
Port Arthur, Tex. (See 


Beaumont-Port 
Arthur } 
Port Huron, Mich. 119,637, .. . Fe A 10,282 23,868 
. Portland, Me. 233,048; . ‘ 34,478 40,346 
. Portland, Ore. 1,028,701, . : 171, 188 | 193,112 
. Portsmouth, Ohio 93,213| . , 10,986 J . 19,633 
Portsmouth, Va. (See | 

Norfolk-Portsmouth 

. Poughkeepsie-New- } 
burgh-Beacon, N. Y... P ‘ : , 40,857 19,311 83,043 24,732) ° 10,442 

. Providence-Paw- | | 
tucket, R. 1. ‘ ' 4 105,919 . 152,346 51,533 ’ 31,335 
. Provo, Utah ; ‘ ‘ d . 13,395 . | 18,818) 10,203) 3,545 
. Pueblo, Colo. : j ’ ’ 13,044 y | 27,961 8,249) 3,673 
. Quincy, Hl. ; : ' 10,761 ,203| 11,845} 3,979) 2,738 
. Racine, Wisc. : r , 12,890 27,847, 12,050) 5,329 
. Raleigh, N. C. , t , \ 30,635 " 41,745, 16,198 6,200 
. Rapid City, S. D. , d , d 3 6,247 . 25,127 6,929) | 2,868 
. Reading, Pa. j 37,923 ,567! 62,100! 18,392) : 6,726 
SM, 1958 
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Not just during 
the Holiday Seasou.... 


but all through the year, give memo books to 
your customers—distribute them at meetings, 


conventions and your trade shows. Have your 
salesmen give them out on their calls or insert 
them with your mail. 


With your ad gold-stamped on the front cover 
and additional advertising copy printed on the 
inside of the cover, these memo books put your 
name right in the hands of the people you want 
to remember you. 


Available in various colors and grains of gen- 

$e vine and imitation leather. Tell us how many 

P le No. E-56 oS te you can use and we'll send a sample and give 
ample No. E- i, 


Si inci you full cost information by return mail. 
ize ciose 


3” x 4%” 


ADVERTISING CORPORATION OF AMERICA 


Manufacturers ° * ° * Easthampton, Mass. 


SALES MANAGEMENT 


Market: Healthy Delaware Valley, N.J. 
Media: 2 Local Dailies You Must Use 


Rule of thumb: spend your ad- 
vertising dollars where industrial 
and commercial growth, spend- 


able income, and sales curves are 


high and consistently recession- 


resistant. 


Spend them, then, in the Dela- 
ware Valley’s eastern half! 


Blue-chip industrial firms have 


been pouring millions into new 


plants and expanded facilities 
here. U.S. Steel, Curtiss-Wright, 


Bristol-Myers, 


RCA, Campbell 


CIRCULATION FACTS 


(Latest Available ABC Data) 


Soup, Ford, and Sun Oil are just 
a few of them. 

Population and housing are 
keeping pace. Employment is 
high. Spendable income per 
family is $1107 above the U.S. 
standard. Retail sales per family 
run 17.3% higher. Small wonder 
that Lits, Acme, Strawbridge & 
Clothier, Penn Fruit, Food Fair, 
and other prominent retailers 
have built or are planning new 
outlets throughout the area. 


MARKET FACTS 


(From SM Survey of Buying Power) 


CAMDEN 


COURIER-POST TIMES ADVERTISER 


TRENTON 


(E) 


TRENTON 


TIMES 


(S) 


Mercer 
County 


Camden 
County 


Total Circulation 
City Zone 
Trading Zone 
City & Tr. Zone 
Other 


Cov. CZ Households 


Represented by: 


78,469 
52,308 
24,340 
76,648 

1,821 


78.8% 


64,883 


50,364 


13,344 


63,708 


1,175 


97.0% 


GEORGE A. McDEVITT CO., INC, 


New York ¢ Chicago 
Philadelphia 


Pittsburgh * Detroit * Los Angeles 


MAY 10, 1958 


64,854 


50,276 


12,850 


63,126 


1,728 


97.0% 


CAMDEN 


COURIER-POST 


Established 1875 


Population (000) 265.4 348.4 


C.S.1. per 


Family ($) 7721 6501 


Total Retail 
Sales ($000) 407,316 429,130 


Retail Food 


Sales ($000) 91,136 112,654 


Furn.-House 


Appl. ($000) 25,451 24,089 


Automotive 


Sales ($000) 72,287 89,096 


It’s a market worth aiming at 
carefully with your advertising. 
One thing is certain: you can't 
cover it with out-of-state media. 
“All buying and selling are lo- 
cal” here. That’s why you need 
the TRENTON TIMEs and the 
CAMDEN CourtER-Post the key 
local dailies. They carry your 
of the 


area’s free-spending residents. 


message to over 85% 


Use both papers—for a total 


line rate of only 63¢ 


It pays to cross the Delaware! 


TRENTON 


TIMES 


Established 1883 


163 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of Pinner tnanen County Areas,” pages 137, ‘140 


RETAIL SALES— JM ESTIMATES, 1957 


| Eating & | Furn> |_| | Wummbor=-) 
H’sid. | Buying | | of Sales LF: Drink. General | | House- | Auto- Gas Bldg. 
Retail | Power | Quality | Produc- Food Places aan | eae } pel. | motive | Stations | Hdwre. | Drugs) 


Sales | Index Index tion ($000) | $000 $000) | ($000) ($000) ($000) | ($000) 


Per Index 


Reno, Nev. ‘ ‘i 5,733] .0595 135 163 23,862 18, 400, 15,294 : 8,102, 29,148 11,948 6,716 11,302 
Richland, Wash. (See 
Pasco-Kennewick- 
Richland | | 
Richmond, Va. 465, 2 ; 3 . , ; é 22,255, 74,289 ‘ \ 15,925 
52. Richmond, tnd ? J A : 3 7 . 3 6,183 19,553 4 ¥ 3,177 
Riverside, Cal. (See 
San Bernardino- 
Riverside-Ontario 
. Roanoke, Va. ' d ; : 3 : . : 11,068 34,944 
. Rochester, N. Y . , . s y : . : 41,134 148,578 
. Rochester, Minn. ; J : : ‘ 7 s 5,952 16,511 
Rockford, tl : ‘ ® ‘ t . i 19, 460 52.158 
Rock Island, Ill. (See 
Davenport-Rock 
Island-Moline 
Rome, N. Y. (See 
Utica-Rome 
. Sacramento, Cal. ° ' . ‘ : 46,326 , ; 51,498, 92,584, 46,811 
2. Saginaw, Mich. ; ‘ : : A 13,294 . . 10,447, 53,875) 15,489 
. St. Cloud, Minn. ‘ d y { 3, 5,780 5 J 2,942 18,850 5,478 
St. Joseph, Mo. a j , : d y 8,678 j J 8,532) 23,124 7,201 
. St. Louis, Mo. oon 2,378, , , ° x 193 , 833 \ F 127,675, 451,056) 174,016 
St. Paul, Minn. (See 
Minneapolis-St. Paul) 
St. Petersburg, Fla. 
See Tampa-St. 
Petersburg 
265. Salem, Ore. : : a y d 32,151 8,776 3 | i 30,916 16,634 ,050) 5,968 
. Salt Lake City, Utah.. q ‘ . . 103,621 28,953 » ° . 452, 41,303 ° 18,614 
. San Angelo, Tex. ° ; ‘ d 20,475 5,163 , 865) ; 6,899) ‘ 2,703 
. San Antonio, Tex. . : - J 144,744 43,387) , 656) ,957) 25, 966 125. 510 47,239 , 18,316 
28. San Bernardino-River- | | | 
side-Ontario, Cal. . d 4 J 217,719| 69,877 f q 49,362, 156.787 112,040 y 27,332 
. San Diego, Cal. ,133, d ! j 270,689 87,525 . A 74,363, 228,618 96,168 s 36,074 
. San Francisco-Oakland, | | | | 
Cal. sweets , 605, is a d 942,842) 354,422 y 235,500 613,701 266,727 116,398 
. San Jose, Cal. ‘ 2 d 186,622, 46,585 , 587) . 48,823, 118,344 62, 439) 23,034 
. Sandusky, Ohio....... y d J 21,606 8,122) A t 6 17,677 3,088 
. Santa Barbara, Cal... ; ‘ ; 42,246, 13,627| ’ . ; 28, 655 , 588) «6,315 
. Santa Rosa, Cal.. .. , d 7 é 43,748 13,598) a . ; 27,175 » 5,857 
Sarasota, Fla....... . j ; 27,137, 11,561) 5,141) 8, ' 25,575 4,891 
. Savannah, Ga. : ‘ ° ° 45,825, 12,944 ‘ . ; 37,629 . 6,236 
Schenectady, N. Y. (See 
Albany-Schenectady- 
Troy 
. Scranton, Pa. 242,465, . . « . 17,521 
. Seattle, Wash. 185,750, . ’ ° . 94,416 
. Sheboygan, Wisc. 98,513, . ‘ d ° 8,577 
Sheffield, Ala. (See | 
Florence-Sheffield- 
Tuscumbia-Muscle 
Shoals 
. Shreveport, La. ban . ‘ : F , ’ ° . 16,485, 63,155 21,773) 
. Sioux City, lowa ; d : d } . \ 4 5,965 33,135 9,957 
. Sioux Falls S. D...... 992). : d \ ° 251) 5,436) 28,258) 8, 119 
. South Bend, Ind. ‘ | F ' , 285) 17,979, 69,353) 22,077) 
. Spartanburg, S. C. ) ‘ , d * , 827) | 7,396) 25,346) 11,117 
. Spokane, Wash...... . 172 , ° . . 18,292; 63,015) 24,133 
. Springfield, t......... ; ‘ ’ ‘ ‘ 19,249 ,834) * 12,957, 35,419 16,786 
2. Springfield-Holyoke, 
Mass... . , . ‘ 142,162, 41,054 ‘ ’ 31,921 107,235 32,766 
. Springfield, Mo...... ; ‘ ) J 29.377 8,406 7 ” 9,003 29,669 12,167 
. Springfield, Ohio é ‘ d 39,871 10,336 ¥ ¥ 8,457 34,235 13,470 
Stamford, Conn. (See 
Bridgeport-Stam- 
ford-Norwalk 
Steubenville, Ohio (See 
Wheeling-Steuben- | 


ville | 
145. Stockton, Cal. 297,841, . ’ . 67,969 24,076 . . 16,209 59,665 24, 319) 26,494, 9,201 
146. Syracuse, N. Y. 504,539 - ° 124,512 44,748 ’ ’ 21,034, 106,264) 29, 426| 27,300' 13,888 
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SALES MANAGEMENT 


NBC Radio’s new SALESVERTISING 
plan solves an important problem 
for national advertisers with mod- 
erate budgets. That is, how to acti- 
vate all units of the distribution 
pipe-line in a marketing program. 


SALESVERTISING magnifies the value 
and impact of an advertiser’s net- 
work radio campaign, by getting 
greater action from his sales forces, 
wholesalers and retailers—to the 
point of stimulating local dealer tie- 
ins at local dealer expense! 


PROOF For Waverly Fabric’s first 
campaign, 2,376 stores bought 13,000 
spots on NBC Radio affiliates. Waverly 
had never used network radio before... 
now slates 80% of its budget to NBC. 


PROOF 5,000 local tie-in spots were 
placed by Evinrude dealers on NBC 
Radio’s affiliated stations. ‘‘This 
year’s NBC Radio schedule will be 
40% higher,” says Evinrude. 


PROOF Prior to 1957, only 8% of 
North American Van Line agents 
used local radio. Due to NBC Radio’s 
SALESVERTSING action, 81% of NAVL’s 
key agents now tie-in locally. 


NBC RADIO 
NETWORK 


Retail tie-ins are just one phase of 
the activation generated by SALEs- 
VERTISING. Everyone —right down 
the line —shares the excitement of 
a close-knit SELLING campaign 
planned to achieve benefits for all. 


SALESVERTISING plans are custom- 
designed for each advertiser. Your 
inquiry is invited for details and 
success stories in other industries. 
SALESVERTISING is an innovation in 
efficient marketing, developed by 


the NBC RADIO NETWORK. 


SALESVERTISING 


SETS MARKETING IN MOTION FOR YOU! 


Summary of Data for Metropolitan County Areas—(Cont’d) 


AREAS Total Per 


Index | 
Retail % H’sid. | Buying | of Sales Drin - General | House- Auto- Gas Bidg. 
Sales of Retail |} Power | Quality | Produc- Food Places | Mdse. | Apparel | Appl. motive | Stations | Hdwre. Drugs 
($000) | U.S.A.| Sales | Index | Index tion ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 
147. Tacoma, Wash. 327,062} .1634 3,465) .1804 | 98 89 81,891 23,544 44,820| 13,606 18,716) 656,284) 26,722! 17,907) 11,194 A * 
271. Tallahassee, Fla. 81,643, .0408) 5,234) .0355 | 96 110 15,731 4,784 5,802 8,100) 3,691; 15,469 9,326 10,853 1,799 
148. Tampa-St. Petersburg- | | 
Fla. 907,532) .4534) 4,595] .3739 104 126 196 ,529 73,812) 127,564) 51,740) 43,962) 185,180 63,699) 65,922 33,462 
272. Temple, Tex.. 88,070, .0440| 3,654] .0490 88 79 19,729, 5,469) 10,737) 4,791) 4,360) 22,050} 7,748} 6,059, 3,492 
149. Terre Haute, Ind.. 129,118 .0646| 3,732] .0637 103 105 26,646] 8,766) 28,638)  5,447/ 5,944) 27,007; 8,973} 6,658, 4,544 - 
273. Texarkana, Ark.-Tex. 86,172; .0431) 2,771] .0451 73 70 18,595) 4,971; 11,763) 5,207) 4,164) 16,875 9,927/ 4,390 3,005 * 
150. Toledo, Ohio 595,556 .2975) 4,171} .3213 118 109 140,902) 651,988) 89,182) 31,920) 34,126, 112,834) 46,030) 28,410) 22,094 
151. Topeka, Kans. 165,728 .0828| 3,955] .0758 101 111 35,923) 8,237; 20,201) 10,064) 14,126) 34,206) 13,675) 12,005 5,884 
152. Trenton, N, J. 407,316; .2034) 5,681] .1847 120 132 91,136 32,931 57,777, 31,540) 25,451 72,287, 26,574) 22,296 9.083 
Troy, N. Y. (See | | 
Albany-Schenectady- | | 
Troy } | 
153. Tucson, Ariz. ‘ 269,700 .1347| 3,926] .1354 97 97 69,037, 20,088; 33,298) 15,552) 14,097, 45,395) 25,384) 23,742 9,937 
154. Tulsa, Okla... 434,115) .2169) 4,050] .2091 107 110 85,416' 25,284) 58,962) 31,089, 24,390) 106,686) 31,431, 34,402) 15,267 
Tuscumbia, Ala. (See 
Florence-Sheffield- 
Tuscumbia-Muscle 
Shoals 
Two Rivers, Wisc. (See 
Manitowoc-Two 
Rivers | 
274. Tyler, Tex. 95,845, .0479| 3,994) .0430 89 99 22,166 3,174 8,372 7,569 5,754 21,404 6,824 7,769 5,267 
Urbana, Ill. (See | 
Champaign-Urbana 
155. Utica-Rome, N. Y. 346,188 .1729) 3,890} .1731 99 94 90,445 27,108 32,039 22,918 18,775) 61,725, 25,534) 23,849 9,173 
156. Waco, Tex.... 166,451, .0831) 3,963] .0760 91 100 38,977; 10,692, 23,190) 6,802 8,513, 37,383) 12,617 12,042 6,51? 


Warwick, Va. (See 
Hampton-Newport 
News-Warwick 

157. Washington, D. C. 2,503,361 1.2505 4,634] 1.3374 120 112 607,889 188,159) 350,895 155,452) 108,303) 470,325 175,366 107,955, 116,101 

Waterbury, Conn. (See 

New Haven-Water- 


bury 
158. Waterloo, lowa 149,304, .0745, 4,218) .0705 104 110 30,167 8,815 18,898 8,064 9,456 30,852) 10,395 14,560 4,366 
275. Watertown, N. Y. 110,073| .0550 4,092] .0512 100 108 24,441 8,192; 12,787 7,248 3,729) 22,828 7,332) 7,830) 3,252 
276. Wausau, Wisc. 82,449| .0412) 3,539] .0417 84 83 17,994 7,397, 10,437 3,096) 4,448, 16,098 5,790) 8, 285) 1,626 


West Monroe, La. (See 
Monroe-West 


Monroe) | | 
159. West Palm Beach, Fla. 302,193 .1510| 5,302] .1159 110 144 65,723 26,448 20,376 27,620, 24,152) 69,360, 22,782) 17,271 10,187 
160. Wheeling-Steubenville, 
W. Va.-Ohio 416,091 .2078| 4,052] .2036 98 100 116,588) 30,394 69,229 25,649 23,649, 67,842| 30,064) 30,284, 10,454 
161. Wichita, Kans. 419,938, .2098 3,973] .1926 103 112 84,754 23,132 52,381 25.985 24,670 96,475) 31,344) 34,865, 15,988 
162. Wichita Falls, Tex. 145,443, .0726' 4,132] .0761 99 94 28, 796 7,491 14,973 9,305 6,977, 34,864 11,687 6,630 5,142 
163. Wilkes-Barre-Hazieton, ‘ 
Pa.... 335,490 .1676) 3,214] .1869 86 77 94,622 22,331 47,136] 25,516 21,134, 59,444) 20,030} 14,900 7,340 ¥ 
277. Wililamsport, Pa. 108,023, .0540| 3,440} .0563 93 90 27,119 6,272, 14,464 7,032) 5,688, 21,781) 9,748| 5,365 2,473 
164, Wilmington, Del. 434,626] .2172| 4,523] .2309 119 112 97,863, 28,227) 55,368, 29,588) 27,353] 67,398, 30,895, 23,507| 13,848 
278. Wilmington, N. C. 89,083) .0445) 4,222] .0399 91 101 19,574) 8,154) 8,888) 5,982) 8,268) 14,668 6,249) 4,776 3,572 
165. Winston-Salem, N. C. 200,979 .1004 4,110} .0996 95 96 43,040) 9,560) 30,718; 16,223) 12,498) 38,872) 14,786) 10,800) 6,335 
166. Woreester, Mass. 649,594) .3246| 3,808] .3400 100 95 169,405, 46,317) 60,973) 43,421) 35,880) 121,505; 47,037) 39,824) 20,858 ba 
279. Yakima, Wash. 168,094; .0841| 3,607] .0782 89 96 38 , 832) 10,141) 20,184 5,253 7,893) 32,099, 12,692) 18,820 5,140 
167. York, Pa. 256,945 .1284 3,899) .1279 100 100 52,850) 13,883| 38,741) 15,160, 18,041, 2,805] 17,591| 18,205! 4,601 
168. Youngstown, Ohio 767,006) .3833, 4,528) .3722 | 107 110 | 205,699) 50,805) 108,256) 40,538) 47,912) 141,665, 55,724) 53,499, 20,697 
280. Zanesville, Ohio 87,341, .0436) 3,624] .0431 93 94 21,063 6,772! 8,102 4,113) 6,222; 17,308 7,339) 6,193 3,283 
Total Standard Metropolitan | | 
Areas 133,129,677|66.5074| 4,251/66.8560 1 110 32,375,009 10,735,082 18,989,810) 9,259,145 7,493,789| 24,309,578) 8,812,881, 7,127,066) 4,389,454 
Total Potential Metropolitan | : | | 
Areas 13,623,290) 6.8048; 4,018] 6.5202 96 100 «3,173,732, 932,170/1,518,385, 779,825 749,758 2,768 ,975)1,114, 208) 1,077,755) 429,635 
Total All Metropolitan Areas..|146,752,967|73.3122) 4,228]73.3762 109 109 [35,548,741 11,667,252 20,508,195 10,038,970 8,243,547 |27,078,553| 9,927,089| 8,204,821| 4,819,089 
——— —— . a . 5 “ . ~ al i 
U.S. Total 200,171,999| 100 3,9741100 100 100 — [47,974,109 14,813,015 25,384,473 12,193,129 10,581,323|38,696,204 15,011,354| 13,839,209|6, 330, 113 
© SM, 1958. 
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ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as 
IBM listings of data in the “Survey of Buying Power,” regrouped according to your sales 
territories, may be obtained from Market Statistics, Inc., 432 Fourth Avenue, New York 16, 
N. Y., Phone MUrray Hill 4-3559. 


SALES MANAGEMENT 


in Washington WRC 
IS 
THE 
SPEAKER 
OF 
THE 
HOUSE 


‘LONG 


And the most recent Nielsen’ proves it: WRC’s 26.4% average share-of- 
audience for the total week tops all of the 16 other radio stations in the 
nation’s Capital! 


WRC’s roster of outstanding local talent—Washington’s most popular enter- 
tainers and personalities—is responsible in large measure for this position 
of leadership. Al Ross, Gene Archer, Patty Cavin, Ed Walker, Bill Sprague, 
Bryson Rash, Jim Simpson and Art Lamb are richly endowed with listener 
loyalty, the kind that’s easily turned into brand loyalty. 


If Washington’s Number One Radio Station isn’t already speaking for your 
brand, WRC or NBC Spot Sales will arrange WRC:9 80 
a sound selling schedule for you immediately. 

*NSI Report— Washington, D.C. Area— November 1957 WASHINGTON, 0.C. SOLD ay (Wee) SPOT SALES 
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Per Family Sales for 280 Metropolitan County Areas 


Estimates, 1957, for Ten Categories 


Abilene (Tex. 

Akron (Ohio 

Albany (Ga 
Albany-Scenectady-Troy (N. Y. 
Albuquerque (N. M. 

Alexandria (La 
Allentown-Bethlehem-Easton (Pa. 
Altoona (Pa 

Amarillo (Tex. 

Anderson (ind 


nea es —wnr 


_ 
’ 


_ 
4 
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Ann Arbor (Mich. 
Anniston (Ala. 
Appleton (Wisc. 
Asheville (N. C. 
Atlanta (Ga. 
Atlantic City (N. J 
Auburn (N. Y. 
Augusta (Ga. 
Austin (Tex.) 
Bakersfield (Cal. 


= 
“~~ 
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Baltimore (Md 

Bangor (Me 

Baton Rouge (La. 

Battle Creek (Mich 

Bay City (Mich. 

Beaumont-Port Arthur (Tex. 
Bellingham (Wash. 
Beloit-Janesville (Wisc. 

Benton Harbor-St. Joseph (Mich. 
Billings (Mont. 


Biloxi-Gulfport (Miss. 

Binghamton (N. Y. 

Birmingham (Ala. 

Bloomington (Il. 

Boise (Idaho 

Boston (Mass. 
Bridgeport-Stamford-Norwalk (Conn. 
Bremerton (Wash. 


Bristol-Johnson City-Kingsport (Tenn.-Va. 


Brockton (Mass. 


Brownsville-Harlingen-McAlien (Tex. 
Buffalo (N. Y. 

Burlington (Vt. 

Butte-Anaconda (Mont 

Canton (Ohio 

Cedar Rapids (lowa 
Champaign-Urbana (III. 

Charleston (S. C. 

Charleston (W. Va. 

Charlotte (N. C. 


Chattanooga (Tenn 
Cheyenne (Wyo. 
Chicago (111 
Cincinnati (Ohio 
Clarksburg (W. Va. 
Cleveland (Ohio) 
Clinton (lowa 
Colorado Springs (Colo. 
Columbia (S. C. 
Columbus (Ga. 


Columbus (Ohio 

Corpus Christi (Tex. 

Cumberland (Md. 

Dallas (Tex. 

Danville (11. 

Danville (Va. 

Davenport-Rock I sland-Moline (Ill.-lowa 
Dayton (Ohio 

Daytona Beach (Fla. 

Decatur (Ill. 
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Total 
Sales 


189 


Eating | 
and | 
Drinking 
Places 


205 


JM ESTIMATES RETAIL SALES — 1957 


Lumber- 
Furn.- Gasoline | Building 
General Apparel House- Auto- Service | Materials- 
Mdse. Stores Appl. motive | Stations | Hardware 


| 
504 305 | wm |} ww 
738 182 | 316 
343 
637 
570 
543 
672 
481 
538 


| 3t2 
1,015 258 
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~~ 
SUCCESS STORIES 


WHNMAQ 


NBC RADIO CHICAGO 


SOLD BY SPOT SALES 


NO-CAL IS SOLD ON SPOT.. 


- 
dt. 


WIRSCH BEveRaces 


ADVERTISER: How do NoLal and its agency, Paris 


& Peart, account for the biggest New York sales jump in 
No-Cal history? They credit Spot Television on WRCA-TV. 
No-Cal Board Chairman Hyman Kirsch says, “Spot TV . . . because 
its high frequency at low cost makes a full saturation campaign finan- 
cially feasible. And Spot’s selectivity allows us to concentrate that 


campaign on our prime sales target —the figure-conscious housewife.” 


“WRCA-TV,” continues Mr. Kirsch, “. . . first, because it commands 
such a healthy chunk of the New York audience. Secondly, because 
it offers an economical saturation schedule of good availabilities. 
And finally, because the station backs our 30-spots-per-week, around 


the clock campaign with a complete merchandising and promotion 
program—the headline-making Miss No-Cal Contest.” 

Does Spot Television on WRCA-TV deliver? “Actual sales figures 
are confidential,” says Mr. Kirsch, “but No-Cal is devoting a larger 
share of a larger advertising budget to Spot TV. Not only have we 
signed for an increased Spot schedule on WRCA-TV, and renewed 
our sponsorship of the Miss No-Cal Contest for 1958, but we’ve also 
expanded our Spot TV campaign into the Philadelphia market.” 


Seated, left to right: No-Cal Corporation officials: Lee Kirsch, Treas- 
urer; Hyman Kirsch, Chairman of the Board; Morris Kirsch, President. 
Standing, left to right: Donald C. Porteous, TV-Radio Director, Paris 
& Peart; Max Buck, Director of Sales, WRCA-TV; Ed Kenefick, TV 
Spot Sales Representative, NBC Spot Sales. 


RETAILER: Joseph Reich, Grand Union Supermarket 
Manager in White Plains says, “Judging from the additional 
number of cases we’ve been moving, NoCal sales have in- 
creased appreciably in recent weeks.” 


Retailers and advertisers alike are convinced that No-Cal’s use of 
Spot Television pays off right down the line. They know first-hand 
what adjacencies to the great NBC entertainment lineup and the top 
local programs and personalities can do for advertisers who buy 
schedules on the television stations represented by NBC Spot Sales. 

Left to right: Joseph Reich, Grand Union Supermarket Manager, White 


Plains Shopping Center, New York; Joe Murphy, Merchandising Man- 
ager, WRCA-TV; Irving Ehrlich, Sales Manager, No-Cal Corporation. 


PHOTOS BY MORRIS H.JAFFE 


SPOT SALES 


REPRESENTING TELEVISION STATIONS: 
HARTFORD-NEW BRITAIN—WNBC 

NEW YORK—WRCA-TV 
SCHENECTADY-ALBANY-TROY—WRGB 
PHILADELPHIA—WRCV.-TV 
WASHINGTON—WRC-TV 

MIAMI—WCKT 

BUFFALO—WBUF 


LOUISVILLE~WAVE-TV 
CHICAGO—WNBQ 

ST. LOUIS—KSD-TV 
DENVER—KOA-TV 
SEATTLE-TACOMA—KOMO.TV 
LOS ANGELES—KRCA 
HONOLULU—KONA-TV 


Per Family Sales for 280 Metropolitan County Areas—(Cont'd) 


Estimates, 1957, for Ten Categories 


tH ) ESTIMATES RETAIL SALES — 1957 


“ca” Furn.- 


a 
Drinking General | Apparel House- 
Places | Mdse. | Stores Appl. 


Drugs 


Denver (Colo. y J 312 725 
Des Moines (lowa : 617 
Detroit (Mich.).. . oh . J 334 627 
Dubuque (lowa) , ' 2 | 761 
Duluth-Superior (Minn.-Wisc. | 
Durham (WN. C.) 

Eau Claire (Wise. 

El! Paso (Tex.). 

Elkhart (ind.).. 

Elmira (N. Y.) 


253 
219 
234 
237 


SURguegeee 
SESeS88E8 
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Enid (Okla.).... 

Erie (Pa.). . 

Eugene (Ore. 

Evansville (Ind.). . 

Everett (Wash. 

Fall River-New Bedford (Mass. 

Fargo (N. D.). 

Fayetteville (N. C.). 

Flint (Mich.)... 

Florence-Sheffield-Tuscumbia-Muscle Shoals 
Es cree nce 


a 
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S 
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Fort Lauderdale (Fla. 

Fort Smith (Ark.)... 

Fort Wayne (Ind.)... 

Fort Worth (Tex.)... 

Fresno (Cal.)....... 

Gadsden (Ala.)..... 

Galesburg (Hll.).... 

Galveston (Tex.)........ 

Gastonia (N. C.)... : 
Grand Forks-East Grand Forks (N. D.-Minn.) 


S838 
88298888 


222 
599 
265 
353 
307 
297 
219 
346 
380 
370 354 
186 209 238 
332 
323 
308 
266 
368 
293 
328 
334 
285 
447 


Grand Rapids (Mich.) 

Great Falls (Mont.) 

Green Bay (Wisc.) 

Greensboro-High Point (N. C. 
Greenville (S. C.)..... 

Hagerstown (Md.)... . 
Hamilton-Middletown (Ohio) 
Hampton-Newport News-Warwick (Va.) 
Harrisburg (Pa.) 

Hartford-New Britain (Conn. 


883x288 
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SSIISESTRS 


28 


Houston (Tex.) 
Huntington-Ashiand (Ky.-W. Va.). 
Huntsville (Ala.) 

Hutchinson (Kans.) 

Indianapolis (Ind. 

Jackson (Mich.) 

Jackson (Miss. 

Jacksonville (Fla.)... 

Jamestown (N. Y.) 

Johnstown (Pa. 


S8sF38 
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PES SEES SS 


RRS 


a 
> 
N 
is) 
s 


Joplin (Mo.) 
Kalamazoo (Mich.) 
Kankakee (Ill.). . 
Kansas City (Mo.) 
Kenosha (Wisc.) 
Knoxville (Tenn.). . 
Kokomo (ind.).... 
La Crosse (Wisce.) . 
Lafayette (ind.) 
Lafayette (La.) 


SRERS 
PEESE S 


83 82% 
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Lake Charles (La.) 
Lakeland (Fla.).. 
Lancaster (Pa.) 
Lansing (Mich. 
Laredo (Tex.).. 
Las Vegas (Nev. 
Lawton (Okla.) 
Lebanon (Pa.) 
Lewiston-Auburn (Me.) J 
Lexington (Ky. . 717 | 


S8e8288 83 


34 


| 169 
| 163 
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HOME OWNERSHIP. 92°, of Sunset's families own homes —com- 
pared to the Western average of 60%. And they take a lively 
interest in their homes—buy more appliances, do more redeco- 
rating, etc. (420,000 of them remodelled, redecorated or re- 
painted last year!) 


FOOD STORE EXPENDITURES. 43°/, above the Western average 
and high above the national average. This is good evidence of 
Sunset readers’ interest in food and willingness to spend for 
food...and good reason why Sunset prints more pages of food 
editorial than any other magazine in the country. 


CAR OWNERSHIP. 32°, above the high Western average. Aver- 
age mileage is also higher, purchases of tires, etc., are naturally 
higher, and premium gasoline purchases are higher. Sunset 
family purchases of new cars are also well above both Western 
averages and national averages. : 


TRAVEL. Take travel to Hawaii. More than half of all visitors to 
Hawaii are Westerners. Yet Hawaii travel is TEN TIMES as great 
among Sunset readers as among non-readers in the West. This 
explains, in part, why travel agents in the West have voted Sunset 
the magazine they prefer catrier and destination advertisers to use. 


Sunset’s Quality-Controlled Audience 


gives you the biggest concentration 
of buying power in the West 


In income and in spending, Sunset’s 625,000 
families are well above high Western averages. 
These Sunset families set the living standards 
for the West and influence the buying patterns 
of the millions of Westerners around them. 


...your most productive-per-dollar 
medium in the West 


LANE PUBLISHING CO., Publishers of Sunset Magazine and Sunset Books « Menlo Park, California 
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Per Family Sales for 280 Metropolitan County Areas—(Cont'd) 


Estimates, 1957, for Ten Categories 


BYP ESTIMATES RETAIL SALES — 1957 


Lima (Ohio) 


3 
388 


Longview (Tex.) 

Lorain-Elyria (Ohie) 

Los Angeles-Long Beach (Cal.) 
Louisville (Ky.) 

Lubbock (Tex.) 

Lynchburg (Va. 

Macon (Ga.) 


— 
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Madison (Wisc.) 

Manchester (N. 1.) 
Manitowoc-Two Rivers (Wisv.) 
Mansfield (Ohio) 

Marion (ind.) 

Marion (Ohio) 

Mason City (lowa) 

Memphis (Tenn.) 

Miami (Fla.) 

Michigan City (ind.) 


Middletown (Conn.) 
Midland (Tex.) 

Milwaukee (Wisc.).... 
Minneapolis-St. Paul (Minn.) 
Mobile (Ala.) 

Modesto (Ca!.) ‘ 
Monroe-West Monroe (La.) 
Montgomery (Ala.) 

Muncie (ind.). . . 

Muskegon (Mich. 


~_— 
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Nashville (Tenn.) 

New Castle (Pa.) 

New Haven-Waterbury (Conn. ) 

New London-Norwich (Conn.) 

New Orleans (La.) k seas’ 
New York-N. E. New Jersey (N. Y.-N. J.) 
Newark (Ohio) 

Norfolk-Portsmouth (Va. 

Odessa (Tex.) 

Ogden (Utah) 


F 


w 

S 

— 
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F | 


8 


= 
os 
8 
1 


Sess S8RFE8 


32 
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Oklahoma City (Okla. 

Omaha (Nebr.) 

Orlando (Fla.) 

Oshkosh (Wisc. 

Owensboro (Ky. 

Paducah (Ky.) 

Parkersburg (W. Va. 
Pasco-Kennewick-Richland (Wash.) 
Pensacola (Fla. 

Peoria (Ill. 


Bas BERBE 
SER ESIeERRAEA 


3 


8323 


Peter sburg-Hopewell (Va.) 
Philadelphia (Pa.) 

Phoenix (Ariz.).. 

Pittsburgh (Pa.) 

Pittsfield (Mass.) 

Port Huron (Mich. 

Portland (Me.) 

Portland (Ore.) 

Portsmouth (Ohio) 
Poughkeepsie-Newburgh-Beacon (N. Y. 


BSPSRIBSSE SSLIFSSES BF 


Providence-Pawtucket (R. 1.) 
Provo (Utah) . 

Pueblo (Colo.) 

Quincy (11) 

Racine (Wisc.) 

Raleigh (N. C.) 

Rapid City (S. D.) 

Reading (Pa.) 

Reno (Nev.).. 

Richmond (Va.) 


$8 #8289 


2 
Oo 

ny 
ZBSez 


8S8Rs 


— 


SERIRZIRFIE 
83 


SET ES | 


8 


Richmond (Ind.) 307 1 


, 1968. Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


UP IN THE CITY!...UP IN THE SUBURBS!...UP IN TOTAL! 
HERALD TRIBUNE DAILY CIRCULATION IS UP 10,152! 


UP MONTH AFTER MONTH...377,400* QUALITY 
FAMILIES WHO BUY QUANTITY...AT A PROFIT! 


You're missing plenty 


if you don't advertise to New York’s QUALITY market- 


Herald Tribune 


TODAY’S VITAL NEWSPAPER 


* Average net paid daily edition for 6 months auting March 31, 1958, as filed with the Audit Bureau of Circulations, subject to > ania 


MAY 10, 1958 175 


Per Family Sales for 280 Metropolitan County Areas—(Cont'd) 


Estimates, 1957, for Ten Categories 


BYLD ESTIMATES RETAIL SALES — 1957 
AREAS a | | Eating | | 2 eee RS Lumber- | 

| _ and | Furn.- Gasoline | Building 

Total | Drinking General Apparel | House- Auto- ice | Materials- 
Sales | Food | Places | Mdse. | Stores | Appl. | motive | Stations | Hardware | Drugs 
118. Roanoke (Va. 4,393 a 271 34 C| 43 184 155 
119. Rochester (N. Y. 4,036 8) | 6283 | 884 | 280 231 — | ee i ae 4. 
263. Rochester (Minn.) 6,032 853 477—|~—s 804 | 480 425 1,179 | 421 531 2. 
120. Rockford (1l1.) 4,595 5 6 | 42 so. |6| «62s | 383 en, a 
121. Sacramento (Cal. 4.475 | 1,208 | 346 522 221 384 er | 349 | 310 «|S s(137 
122. Saginaw (Mich. 3,937 | m7 | 262 448 282 198 1,020 | 293 324 144 
264. St. Cloud (Minn. 4,383 | 688 | 295 655 206 | (180 962 279 | 648 154 
123. St. Joseph (Mo. 3,581 ee | 6s) az | ar] 714 22 «6| «(1 | ot 
124. St. Louis (Mo.) 3,918 980 | 320 | 589 | 05 | 745 =| «288 | 212 | «= (136 

| ] | | | 
265. Salem (Ore. 3,682 773 ma (eT ae 208 743 4000}: 388 |i148 
125. Salt Lake City (Utah 4,741 1,010 22 «| «(o7meC|Stsét 261 969 =| = 403 267 «| ~= «181 
128. San Angelo (Tex.). 4,270 982 240 505 198 241 ae Se 
127. San Antonio (Tex.) 3,824 886 266 580 | 288 159 769 ee 
128. San Bernardino-Riverside-Ontario (Cal. 3,890 948 | 304 363 | 174 215 683 488 | 289 119 
129. San Diego (Cal. 3,801 oe | 24 «| 445 225 | 249 77 «=| «6322:«|:~Cts 121 
130. San Francisco-Oakiand (Cai. 4,031 1,084 | 396 501 269 263 686 298 165 130 
131. San Jose (Cal. 4,306 1,184 | 288 406 ~C‘“‘(;*;é‘éS | 302 732 «=| #8386 293 142 
266. Sandusky (Ohio 4,453 1,125 423 | 412 hE 338 275 161 
132. Santa Barbara (Cal. 4,678 1,142 368 261 | 353 345 | 774 436 | 475 171 

| | | | 
7. Santa Rosa (Cal. 4,088 941 292 ama]: (1208~SC|—Ss«70 54} 86SC| S870 126 
268. Sarasota (Fla. 6,759 1,542 657 m2 | 405 | 484 1,453 | 471 | 658 278 
133. Savannah (Ga. 3,779 895 23 | #470 «©| «636 6 6| (287 735 «(|| «= 333 151 122 
134. Seranton (Pa. 3,321 931 240 | 485 | 267.— «| 224 544 183 118 84 
135. Seattle (Wash. 4,058 911 323 | 784 «(| «02068 |Cs‘186 638 300 | 195s |S 
269. Sheboygan (Wisc. 3,703 es || «6a2z | «Css |lt 159 578 286 «| «(380 87 
136. Shreveport (La.) 3,930 939 2 || tt 845 21 | 288 133 
137. Sloux City (lowa 4,135 782 26060C~«*Ci ‘<teilCGtaASC‘( |i 923 277 390 137 
138. Sioux Falls (S. D. 4,511 778 i a oe ee | 1,062 305 | 504 152 
139. South Bend (Ind.) 4,085 882 209 «6|~(O67B 270 252 831 309 278 131 
| | 
270. Spartanburg (S. C. fa 351 | (148 | 175 601 23 «|| «(176 102 
140. Spokane (Wash. 3,795 870 | «235 639 | «(186 SC | mt 692 25 0C«|CtiC|CO 
141. Springfield (tit 4,485 901 423 oa | ore | 2885 a ee | 167 
142. Springfield-Holyoke (Mass. 4,295 1,005 290 606 | 294 226 758 232 | 311 148 
143. Springfield (Mo.) 3,581 736 21 479 214 «| ~~ (2868 | 744 305 283 151 
144. Springfield (Ohio 4,229 1,020 264 4a | || 8B 345 296 139 
145. Stockton (Cal.) 4,189 953 339 407 | 244 | 228 839 342 373 129 
146. Syracuse (N. Y. 4,229 1,044 375 567 | 306 176 891 247 229 116 
147. Tacoma (Wash. 3,465 887 249 475 144 | 198 596 283 190 119 
271. Tallahassee (Fla. 5,234 1,008 | 307 372 519 | S237 992 | 598 | 696 115 
| | 

148. Tampa-St. Petersburg (Fia. 4,595 995 a ee; ee | 323 334 169 
272. Temple (Tex. 3,654 819 zr | 448 199 a 321 251 145 
149. Terre Haute (Ind. 3,732 770 253 | «2 828 157 172 781 259 192 131 
273. Texarkana (Ark.-Tex.)... 2,771 593 160 378 167 134 543 319 141 97 
150. Toledo (Ohio 4,171 987 364 625 | 224 239 790 322 | 198 155 
151. Topeka (Kans. 3,955 857 197 482 240 337 816 326 287 140 
152. Trenton (N. J.) 5,681 =| 1,271 459 806 440 355 1,008 371 | i) rn i | 24 
153. Tucson (Ariz.) 3,926 | 1,005 292 485 228 205 A sn 4, 
154. Tulsa (Okia.) 4,050 797 236 550 290 228 995 «| 283 _ ee... 
274. Tyler (Tex.).... 3,994 924 132 349 315 240 892 
155. Utica-Rome (N. Y.) 3,890 1,016 305 360 258 21 694 | 287 268 | 103 
156. Waco (Tex.) 3,963 923 255 552 162 203 900 00 87 | 155 
157. Washington (D. C.) 4,634 | 1,125 348 650 288 200 871 325 «| «(200 215 
158. Waterloo (Iowa)... 4,218 | 882 249 534 228 267 872 | 294 | 411 123 
275. Watertown (N. Y.) 4,092 903 305 475 269 139 oo 6] lms l|lmt |i 
276. Wausau (Wise.).. 3,539 772 317 448 133 191 or | 28 | we | 7 
159. West Palm Beach (Fla. 5,302 1,183 464 367 485 424 1,041 | 400 | 303 179 
160. Wheeling-Steubenville (W. Va.-Ohio 4,052 1,135 296 577 250 | 230 661 293 295 102 
161. Wichita (Kans. 3,973 802 219 496 246 | a3 06CUd|:Clwsl|ll 330 151 
162. Wichita Falls (Tex. 4,132 818 213 425 264 | 198 990 | 332 | 188 146 

yy | 
163. Wilkes-Barre-Hazleton (Pa 3,214 908 214 451 |) «6244tid|Cts 569 | 192 143 70 
277. Williamsport (Pa. 3,440 864 200 481 | 224 | 181 64 | 310 171 79 
164. Wilmington (Dei. 4,523 1,018 24 0—| S876 308 285 7 | 82 245 «| (144 
278. Wilmington (N. C. 4,222 928 306 | 042k] Cis]: 695 =| = (286 226 169 
165. Winston-Salem (N. C 4,110 880 196 =| 628 332 | 286 795 | 302 221 130 
166. Worcester (Mass. 3,808 993 271 es wee £206 712 276 233 122 
279. Yakima (Wash. 3,607 833 218 433 113 169 689 =| = 2r2 404 110 
167. York (Pa.) 3,899 802 211 588 230 «| «= (2m 801 | 267 276 S| 70 
168. Youngstown (Ohio 4,528 1,214 300 639 239 283 | 38 316 | S122 
280. Zanesville (Ohio 3,624 874 281 336 171 258 718 305 257 | 1388 
U. $. Per Family Sales 3,974 952 294 504 242 210 768 298 275 |S «126 
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Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


If your 
advertising dollars 
must produce 
even greater sales 
this year 


Circulation Penetration 
3a] Reader’s Digest reaches 
20% or more of families 


| Reader’s Digest reaches 
10-20% of families 

Cc] Reader’s Digest reaches 
under 10% of families 


consider what 


fReaders Di gest 


offers... 


Huge 11,500,000 circulation 


Almost twice as many people buy Reader’s Digest as buy the 
next magazine. Between 1957 and 1958 the circulation rate base 
increased by 800,000 copies per issue. And now that the Digest 
is on sale in supermarkets all over the U. S., circulation 

figures are bounding to new highs . . . with the current issues of 
1958 consistently exceeding 12,000,000 copies per month. . 


Lowest cost per thousand ($2.76) of any , 
major, general magazine 


The Digest’s universally popular page size makes possible 

an unmatched economy for advertisers in reaching customers 
through the major magazines. You can do more with each 
dollar in the Digest. 


32 million readers 


More men (14,800,000) and more women (17,215,000) read a 
single issue of Reader’s Digest than read any other magazine 
—general, women’s or home. 


5.3 reading days 


Members of the family turn to each. issue again and again; 
the typical person reads the Digest on an average of 5.3 
different days. As a result, your advertising message has 
more opportunities to be seen, to be read, to sell. More than 
5,000,000 people pick up and read the Digest every single day! 


New WESTERN EDITION of Reader’s Digest 
offers over 2,000,000 circulation 
, in this 7-state area 


This regional edition of the Digest has the same 
editorial matter that appears in the national edition. 
It is bought by 30% of the families in the seven 
western states, Alaska and Hawaii. More people buy 
the Digest than buy the next two magazines in this 
area combined. Its circulation is larger than the 
combined circulations of the biggest daily 
newspapers in the top 13 cities on the West Coast. 
And advertisers enjoy the tremendous acceptance 
that the Digest has built with millions of readers. 


Circulation Penetration 
Reader’s Digest reaches 20% or more of families 
Reader’s Digest reaches 10-20% of families 


Reader’s Digest reaches under 10% of families 


Reader’s Digest reaches more 
of your best customers” 


The Digest has the greatest penetration in the best economic markets. 
Example: 37.4% of all the people in over-$7,000 households read 
the Digest. Other facts: 


ANNUAL HOUSEHOLD INCOME — Population — 
(People 10 years of age and over) Base Audience 


$7,000 or more. . eee ee 7,380,000 
$5,000—$6,999 . . a8 ... . + « 21,838,000 6,241,000 
$3,000—$4,999 . . Ra .. . . . 45,341,000 11,596,000 
Less than $3,000 . Se 6,798,000 


PEOPLE IN HOUSEHOLDS THAT: 


Have one ormorecars ....... .. 96,391,000 26,686,000 
Own arefrigerator ........ . . 104,984,000 27,265,000 
Own an automatic washing machine. . . 35,722,000 12,043,000 
Have a television set . . —————— 25,766,000 
Have automatic dishwasher ..... . 3,364,000 1,434,000 
Spend $27.50 and over for food weekly . 41,104,000 12,469,000 
Invest in life insurance ....... . 68,340,000 19,778,000 


*The figures in this table are based on “‘A Study 
of Seven Publications’’ by Politz, 1956. 


If you would like a special map booklet showing 


—county by county—where your most profitable sales opportunities lie, 
use this postage-paid reply card. 


Please send me your special map booklet. 
Tear Also, the following information: 

A condensed ‘“‘Study of Seven Publications” —by Politz 
Reader’s Digest Circulation Book—states, counties, 
cities, metropolitan areas 

New Selling Opportunity in the West 


Major International Markets . . . highlights of reader 
surveys conducted by Reader’s Digest around the world 


along 
broken 
line 


Position 


(Please Print) 
Company 


Street Address 


——————————— 4 


City 


Reader’s Digest parallels retail sales with 
greatest penetration in the best markets 


Retail Sales Digest Digest % Family 
% of U.S. Circulation % of U.S. Coverage 
168 Metropolitan County Areas. . 66.3 7,574,797 65.5 24.8 
94 “‘Potential’’ Metropolitan ‘ 
County Areas ........ 5.9 711,149 6.2 24.4 


Total 262 Metropolitan Areas. . 


8,285,946 71.7 24.7 


Advertisers are continuing to invest more in Reader’s Digest 


$18,009,965 


$11,864,920 


‘ce 9 9 
$7,986,900* en $8,889,65 
155 | |’56 Ls | J 

*First advertising appeared First five months of 
in April 1955 issue. Figure 1958 compared to same 


represents nine-month sales. period in 1957 


4 Extra Values for Advertisers 


The largest magazine audience available anywhere. 


The largest number of best customers and prospects. 


An audience that believes what it reads in the magazine. 


&*® Wb — 


A belief that leads people to rely on products advertised in the magazine. 


People have faith in kRea ders Di ge R t i 


Over 11,500,000 copies bought monthly 


Postage No Stamp 
Will Be Necessary If 
Paid By Mailed in the 
Addressee United States 


BUSINESS REPLY CARD 


First Class Permit No. 4, Pleasantville, N.Y 


Miss Estelle Sheldon 
Reader’s Digest 

230 Park Avenue 
New York 17, N.Y. 


Per Capita and Per Family Sales by States and Sections 


SECTIONS PER CAPITA SALES, SM ESTIMATES—1957 PER FAMILY SALES, BY) ESTIMATES—1957 | 


AND NINE STORE GROUPS | NINE STORE GROUPS 
STATES 
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Population Ranking of Metropolitan County Areas 


D> Estimates, : v 38, for vOrarrem s in Seca Order 


AREA and STATE 


New York-N. E. New Jersey 
N. Y.-N. J. 

Chicago (Il. 

Los Angeles-Long Beach (Cal. 

Philadelphia (Pa. 

Detroit (Mich. 

Boston (Mass. 

San Francisco-Oakland (Cal. 

Pittsburgh (Pa. 

St. Louis (Mo. 

Washington (D. C. 

Cleveland (Ohio 

Baltimore (Md. 

Minneapolis-St. Paul (Mim. 

Buffalo (N. Y. 

Houston (Tex. 


Milwaukee (Wisc. 

Cincinnati (Ohio 

Kansas City (Mo. 

San Dieao (Cal. 

Atlanta (Ga.) 

Seattle (Wash.) 

Dallas (Tex.) 

New Orleans (La. 

Portland (Ore. 

Miami (Fla. 

Denver (Colo. 

San Bernardino-Riverside- 
Ontario (Cal.) 

Providence-Pawtucket (R. 1. 

Louisville (Ky.) 

Columbus (Ohio 


Hartford-New Britain (Conn.) 

Indianapolis (ind. 

Birmingham (Ala: 

New Haven-Waterbury (Conn.) 

Tampa-St. Petersburg (Fla.) 

San Antonio (Tex. 

Bridgeport-Stamford-Norwalk 
Conn.) 

Youngstown (Ohio) 

Dayton (Ohio) 

Norfolk-Portsmouth (Va. 

Worcester (Mass.) 

Rochester (N. Y.) 

—— Schonectady- Troy 
N.Y 


Fort Worth Tex. 
Memphis (Tenn 


Phoenix (Ariz 

San Jose (Cal. 

Akron (Ohio) 

Soringfield-Holyoke (Mass. 

Toledo (Ohio 

Alientown-Bethlehem-Easton 
Pa.) 

Sacramento (Cal.) 

Omaha (Nebr.) 

Jacksonville (Fla. 

Oklahoma y! (Okla. 

Syracuse (N. Y. 

Fall River-New ‘Bedford (Mass.) 

Richmond (Va.) 

Brownsville -Harlingen-McAllen 


Tex 
Wilkes-Barre- Hazleton (Pa. 


Nashville (Tenn.).. 
Knoxville (Tenn.) 
Wheeling-Steubenville 
W. Va.-Ohio) 
Flint (Mich.) 
Salt Lake City (Utah) 
Charleston (W. Va.) 
Grand Rapids (Mich.) 
Tulsa (Okla.) 
Fresno (Cal.)... 
Poughkeensie-Newburgh- 
Beacon (N. Y.) 
Wilmington (Del.) 
Harrisburg (Pa.) 
Canton (Ohio) 
Wichita (Kans.) 
Tacoma (Wash. 


Utica-Rome (N. Y. 

E! Paso (Tex.) 

Johnstown (Pa.) 

Chattanooga (Tenn. 

Peoria (11.) 

Spokane (Wash 

Bakersfield (Cal. 

Mobile (Ala.) 

Duluth-Suoerior (Minn.-Wisc.) 

Reading (Pa.) 

Davenport-Rock Island-Moline 
(lowa-til.) 

Huntington-Ashiand (W. Va.- 
Ohio) 

Augesta (Ga.) 

Trenton (N. J.) 

Charlotte (N. C. 


| 


Estimates 
thous. 
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Group 
Rank 
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Code 
No. 


AREA and STATE 


Shreveport (La. 

Des Moines (lowa 

Little Rock-North Little Rock 
(Ark.) 

Corpus Christi (Tex.). 

Scranton (Pa.) 

Columbus (Ga.) 

Lancaster (Pa. 

South Bend (Ind. 


ca Erie (Pa.) 


| Tueson (Ariz.) 


. | Fort Lauderdale (Fla.).... 


Stockton (Cal.) 
Beaumont-Port Arthur (Tex.) 


| Bristol- Johnson City-Kingsport 


Tenn.-Va.) 
Baton Rouge (La.) 


Greensboro-High Point (N. C.) 
Albuquerque (N. 


| Fort Wayne (Ind.)... 
- | Evansville (ind.). 
| York (Pa.) 


Brockton (Mass.) ; 


| Lansing (Mich.)...... 


Orlando (Fia.) 
Madison (Wisc.).... 
Binghamton (N. Y.) 
Greenville (S.C.)... 
Charleston (S. C.) 


| Lorain-Elyria (Ohio) 


Austin (Tex.) 


>| Hampton-Newport News- 


Warwick (Va.) 


- | Rockford (111.) 
+ | Saginaw (Mich. 
| West Palm Beach (Fla.) 


Winston-Salem (N. C.) 


tae ae 9 1 ahr = 


Columbia (S. C.) 


- | Savannah (Ga.) 


1. 
e 


Portland (Me.) 
Lubbock (Tex.) 
New London-Norwich (Conn.) 
Lakeland (Fla.) 
Jackson (Miss.) 


| Macon (Ga.) 


Manchester (N. H.) 
Raleigh (N. C.) 


Montgomery (Ala.) . . 


Ann Arbor (Mich.).. 
Pensacola (Fla.) 
Spartanburg (S. C.) 
Eugene (Ore.) 
Kalamazoo (Mich.) 
| Yakima (Wash.). 
| Roanoke (Va.) 
Modesto (Cal.) 
Benton Harbor-St. ~_ 
(Mich.). 
Jamestown (N. Y. ‘wy 
| Muskegon (Mich.) 
Atlantic City (N. J.) 


| Lincoln (Nebr.) 


Amarillo (Tex.).. . 


Waco (Tex.). 

Battle Creek (Mich.). 
Boise (idaho) 
Springfield (111.) 
Everett (Wash.) 
Sarita Rosa (Cal.) 
Pittsfield (Mass.) 
Fayetteville (N. C.). 
Salem (Ore.).. 
Altoona (Pa.).. . 
Asheville (N. C.) 
Wichita Falls (Tex.) 
Lake Charles (La.) 


| Springfield (Ohio) 


Topeka (Kars.) 


Gastonia (N. C.) 
Jackson (Mich.) 
Champaign-Urbana (111. 


55. | Galveston (Tex.). 


Racine (Wisc.) 

Cedar Rapids (lowa) 
Colorado Springs (Colo.) 
Lexington (Ky.) 
Anderson (tnd.). . 
Springfield (Mo.) 
Waterloo (lowa) 

Bangor (Me.) 
Biloxi-Gulfport (Miss.) 
Santa Barbara (Cal.) 
Sioux City (lowa) 
Durham (N. C.) 
Decatur (111.).... 
Joplin (Mo.). 

Danville (Va.) 

Green Bay (Wisc.) 


af Alexandria (La.)... 


Estimates 
(thous.) 
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113. 
95. 
227. 


AREA and STATE 


Pueblo (Colo.) 

Muncie (Ind.) 

Las Vegas (Nev.) 

New Castle (Pa.) 

Beloit- Janesville (Wisc.) 
Mansfield (Ohio) 
Portsmouth (Ohio) 

Eau Claire (Wisc. ) 
Texarkana (Tex.-Ark.) 


Terre Haute (ind.) 
Ogden (Utah.) 
Florence-Sheffield-Tuscumbia- 
Muscle Shoals (Ala. 

Provo (Utah). . 

Gadsden (Aia.) 
Williamsport (Pa.) 

Lima (Ohio) 

Oshkosh (Wisc.) 
Petersburg-Hopewell (Va.) 
St. Joseph (Mo.) 

Daytona Beach (Fla.) 

Bay City (Mich.) 

Port Huron (Mich.) 
Elmira (N. Y.)... 


Ekhart (ind.) 

Temple (Tex.) 

Cumberland (Md.) 

Pasco-Kennewick-Richland 
(Wash.) a 

Anniston (Ala.) 

Appleton (Wisc.) 

Danville (1l.). . 

Bloomington (Iil.) 

Michigan City (ind.) 

Monroe-West Monroe (La.) 

Hagerstown (Md.) 

Sheboygan (Wisc.) 

Watertown (N. Y.) 

Huntsville (Ala.) 

Lafayette (ind.) 

Kenosha (Wisc.) 


Lebanon (Pa.) 
Sioux Falls (S. D.) 
Kankakee (IIl.) 
Wausau (Wisc.) 

Grand Forks-East Grand Forks 
(N. D.-Minn.)... : 
Abilene (Tex.).... cab 

Lewiston-Auburn (Me.) 
Lynchburg (Va.)...... 

St. Cloud (Minn.) 
Tyler (Tex.) 

Newark (Ohio) 
Bremerton (Wash.) 
Odessa (Tex.) 
Clarksburg (W. Va.). 


- | Zanesville (Ohio) 


Middletown (Conn.)... .. 
Butte-Anaconda (Mont.) 
Dubuque (lowa)......... 
Richmond (ind.)... 
Parkersburg (W. Va.) . 
Reno (Nev.)........ 
Wilmington (N. C.). 

La Crosse (Wisc.) . 

San Angelo (Tex.) 
Marion (ind.) . 

Auburn (N. Y.)... 


Bellingham (Wash.) 
Billings (Mont.). .. 
| Longview (Tex.).. 


| Manitowoc-Two Rivers (Wisc.) 
| Great Falis (Mont.) 


} 
228. Lawton (Okla.) 
| 


allahassee (Fla.) 
Kokomo (ind.). . 
| Sandusky (Ohio) . 
| Hutchinson a. ) 
| Cheyenne (Wyo.).. 


Rapid City (S. D.). 
Albany (Ga.) x 


. | Midland (Tex.).. 


Sarasota (Fla.). . 


a Mason oy (lowa).. 


ster (Minn.). 


* | Enid (Okia.) 


|Ectimates ‘Group 
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Total Above Metropolitan Areas... . 


1,156 ,437 


The Honolulu Metropolitan Area, with 478,900 Population, would rank 50 if included above. 
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“THIS Is THE STORY | 7 
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THE GROWING GREENSBORO ;,: 
METROPOLITAN MARKET! *~ 


THE CITY.... ~~ 


.. which has over 1,000,000 people within a fifty mile radius! 
@ ...which is one of the top distributing centers in the South! 
@ ...which is the center of the greatest manufacturing area in the South. 


ne THE METROPOLITAN MARKET. 


. which is the 83rd best market in the nation in Total Retail Sales! 
_ ee which j is the I 5th best market in the South in Total Retail Sales! yy ; 


~ oe” 
> 


@ ...which is the 3rd best market in the South and the 6th best in the nation in 
per family retail sales! 


Pages THE ABC RETAIL TRADING AREA.. 
aie rel @ ...which has |/6th of North Carolina's families! 


@ ...which has |/5th of North Carolina's Total Retail Sales! “ 
@ ...which has |/5th of North Carolina's gain in retail sales in 1957 over 1948! jiu 


from Federal Reserve Bank of Richmond and 
Management Survey of Buying Power, 1958 


eae 


i 


Greensboro News and Keco 


GREENSBORO, NORTH CAROLINA a 


™~™ 
Represented by Jann & Ke elley,. inc, 


a 
New York—Chicago—Detroit—Atlanta—San Franciseo—Los. King abet aris: City Bs 


Households Ranking of Metropolitan County Areas 


EZDEstimates, 1/1/58, for Number of HOUSEHOLDS in | Descending Order 


j } 


Estimates | den 
AREA and STATE (thous.) | Rank 


Estimates Group | Code 
AREA and STATE thous. Rank No. 


New York-N. E. New Jersey 
(N. Y.-N. J 
Los Angeles-Long Beach (Cal.) 
Chicago (1i.) 
Philadelphia | Pa.)... 
Detroit (Mich. 
San Francisco-Oakland (Cal.) 
Boston (Mass.) 
Pittsburgh (Pa. 
St. Louis (Mo.) 
Washington (D.C.).... 
Cleveland (Ohio). ... 
| Baltimore (Md. 
Minneapolis-St. Paul (Minn. 
Buffalo (N. Y. 
Houston (Tex. 
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Elkhart (ind: , Senos sehanee aren 
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Beaumont-Port Arthur (Tex.) 
Tucson (Ariz.) 

Evansville (ind.).. 

Corpus Christi (Tex. ) ; 
Brockton (Mass.)........ 


RESES 


Milwaukee (Wisc. 
Cincinnati (Ohio 
Kansas City (Mo. 
San Diego (Cal. 


EE 


Bay City (Mich. > 
Pasco-Kennewich-| Richland 
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Seattle (Wash. 

Portiand (Ore. 

Dallas (Tex. 

Atlanta (Ga. 

New Orleans (La. 

Miami (Fla. 

Denver (Colo. 

San Bernardino-Riverside- 
Ontario (Cal. 

Louisville (Ky. 

Providence-Pawtucket (R. |. 

Indianapolis (ind. 


Tampa-St. Petersburg (Fla. 

Columbus (Ohio 

Hartford-New Britain (Conn. 

| New Haven-Waterbury (Conn. 

Albany-Schenectady-Troy 
(N. Y.) 

Birmingham (Ala. 

Rochester (N. Y. 

Bridgeport-Stamford-Norwalk 
(Conn.) 

Dayton (Ohio 

Fort Worth (Tex. 

Worcester (Mass. 

Youngstown (Ohio 

San Antonio (Tex. 

San Jose (Cal. 

Norfolk-Portsmouth (Va. 


Phoenix (Ariz.) 

Memphis (Tenn. 

Akron (Ohio) . 

Toledo (Ohio) 
Springfield-Holyoke (Mass.) 
Sacramento (Cal.). . . 
Allentown-Bethiehem-Easton 


(Pa. : 
Oklahoma City (Okla.) 
Omaha (Nebr.) 
Fall River-New Bedford (Mass.) 
Syracuse (N. Y.) 
Jacksonville (Fia.) 
Tulsa (Okla.)... 
Wichita (Kans.) 
Nashville (Tenn.) 


Richmond (V2.) 

Flint (Mich.) 

Wilkes-Barre-Hazieton (Pa. 

Grand Rapids (Mich.)... 

Wheeling-Steubenville 
(W. Va.-Ohio) 
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.M. 

Binghamton (N. 'Y. ) 
Bristol- Johnson City- Kingsport 

(Tenn.-Va.).. 
Greensboro-High Point (N. C.) 
Madison (Wisc.)..... 
Rockford (111.) ’ 
Lorain-Elyria ( (Ohio) . 
West Palm Beach (Fia.) 
Greenville (S. C.) 
Columbus (Ga.) 
Charleston (S.C.)....... 


Saginaw (Mich.). 

Austin (Tex.) 
Hamilton-Middletown (Ohio) 
Savannah (Ga.)....... 
Portland (Me.) 

Eugene (Ore.) 

New London-Norwich (Conn. ) 


- | Hampton-Newport News- 


Warwick (Va.) 
Manchester (N. H.)....... 
Winston-Salem (N. C.)..... 
Lakeland (Fia.)...... 


: | Lubbock (Tex.) 


Kalamazoo (Mich.) 
Macon (Ga.) 


. | Yakima (Wash.)... 


Jamestown (N. Y. 


Muskegon 
Boise eens) 


Pensacola (Fla.).............. 
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Salt Lake City (Utah). 
Fresno (Cal.) ; 
Knoxville (Tenn.)........ 
Harrisburg (Pa.) ‘ 
Wilmington (Del.)..... 
Canton (Ohio) 
Poughkeepsie-Newburgh- 
Beacon (N. Y.)... 
Tacoma (Wash.) 
Spokane (Wash. 
Charleston (W. Va.) 
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Wilmington (N. C.)............ 
Hoe nd lowa) | 
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Anderson (ind.). . 
Joplin (Mo,). ..........065 


aN 
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96 ad ad we ot et of) 
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Utica-Rome (N. 

Browse Harlingen-McAlion 
(Tex.) ; 

Peoria (Ill.) . 

Duluth-Superior (Minn.-Wisc.) 

Chattanooga (Tenn.) 

Des Moines (lowa).... da 

Bakersfield (Cal.).... 

Davenport-Rock Island-Moline 
(lowa-tll.) 

Reading (Pa.).... 

Johnstown (Pa.).. 

Little Rock-North Little Rock 
Ark.) 

Mobile (Ala.) 

Shreveport (La.) 

Huntington-Ashiand 
(W. Va.-Ohio)..... 

. | Fort Lauderdale (Fia.) 


Marion (Ohio)................ 
Ds 5 cccnce sd ane 
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Muncie (Ind.)........... ci 


Daytona Beach (Fia.)........ 

. | Champaign-Urbana wa) ee 
naa. (Wise.).. . . 
ast 
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Total Above Metropolitan Areas.... 34,707.4 
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The Honolulu Metropolitan Area, with 113,300 Households, would rank 58 if included above. © SM, 1958. 


180 SALES MANAGEMENT 


SALE come easier in the... — oe ‘i 


GROWING GREENSBORO 
METROPOLITAN MARKET! 
ranks in the nation... 
UL innumber of families! 
108 in total income! 
233" _ intotal retail sales! 


ranks in the south... 


sd innumber of families! 
2)" _ in total income! 
13 _ intotal retail sales! 


Figures from Sales Management 


(reensboro News and Kecord ~ 


GREENSBORO, NORTH CAROLINA 


Survey of Buying Power, 1958 
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Represented by Jann & Kelley, Inc. 
New York—Chicago—Detroit—Atlanta—San Francisco—Los Angeles—Kansas City® 


Re eS 


Per Hshid. Retail Sales Ranking of Metropolitan ae. Areas 


G7 Estimates, 1957, for PER detains: a RETAIL SALES in Deiconeag Order 


Estimates | Group Code | Estimates ee ties Code Estimates | | Group 
AREA and STATE add 000) | Rank No. AREA and STATE (add 000) | Rank } No. AREA and STATE (add 000) | Rank 


Albuquerque (N. M.) 
San Jose (Cal.) 
. | Manchester (N. H.) 
. | Monroe-West Monroe (La.) 
| Sp -ingfield-Holyoke (Mass.) 
. | Des Moines (lowa). . 
. | Lubbock (Tex.) 
| San Angelo (Tex.) 
Lancaster (Pa.) 


Sarasota (Fla. 

Rochester (Minn. 

Miami (Fila. 

Reno (Nev. 

Trenton (N. J. 

Greensbero-high Point (N. C. 

Fargo (N. D. 

Midland (Tex. 

Atlantic City (N. J. 

West Palm Beach (Fla. 

Tallahassee (Fla. 

Bridgeport-Stamford-Norwalk 
Conn. 

Las Vegas (Nev. 

Fort Lauderdale (Fla. 

Hartford-New Britain (Conn. 


Benton Harbor-St. Joseph 
(Mich.) 
San Bernardino-Riverside- 
Ontario (Cal.) 
Utica-Rome (N. Y.) 
Parkersburg (W. Va.) . 
Providence-Pawtucket (R. |.) 
Asheville (N. C.) 
Elmira (N. Y.) 
Oshkosh ( Wisc.) 
| Mobile (Ala.) 
Richmond (ind.) 
Charleston (W. Va.) 
Owensboro (K 
New Orleans sda). ) 
. | Reading (Pa.) 
| Ogden (Utah) 
| Lincoin (Nebr.) 
San Antonio (Tex.) 
. | Worcester (Mass.) 
. | Manitowoc-Two Rivers (Wisc.) | 


Newark (Ohio) 3,895 
3,892 


aw 
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Durham (N. C.) 

Peoria (1.) 
Champaign-Urbana ( Hi.) 
Easton 
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(Pa.) ve eG 
. | Great Falls (Mont.) 

| Columbia (S. C.) 
Kansas City (Mo.) 
Lebanon (Pa.).... 
Syracuse (N. Y.) 
Springfield (Ohio) 
Elkhart (ind.). .. 
Boise (Idaho). . 
Wilmington (N. C.) 
Racine (Wisc.) 

| Waterloo (lowa) 
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88 
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Dallas (Tex. 
Enid (Okla. 
Grand Forks-East Grand Forks 
. D.-Minn. 
Atlanta (Ga. 
Green Bay (Wisc. 
Raleigh (N. C. 
Jacksonville (Fla 
Odessa (Tex 
Dubuque (lowa 
Middletown (Conn. 
Cleveland (Ohio 
Orlando (Fla. 


~ 
ny 
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. | San Diego (Cal.) 
. | Spokane (Wash.) 
Huntsville (Ala.) 
| Savannah (Ga.) 
Galveston (Tex.) .. 
Cumberland (Md.) 
| Kokomo (Ind.) 


88 
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: | Houston (Tex.).. 
Galesburg (Ill.).. 
Phoenix (Ariz.). . 


823 oo 


Kankakee (III. 
Salt Lake City (Utah 
Charlotte (N. C 


Clinton (lowa 

Santa Barbara (Cal. 
Amarillo (Tex. 
Petersburg-Hopewell (Va. 
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Beloit-Janesville (Wisc.) 
Lewiston-Auburn (Me.) 


| Stockton (Cai.) 


Abilene (Tex.) 


. | Grand Rapids (Mich.) 
| New York-N. E. New Jersey 


(N. Y.-N. J.) 
Cheyenne (Wyo.) 
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Greenville (S. C.) 


: | Kenosha (Wisc.) 


Auburn (N. Y.) 


| Terre Haute (Ind.).... 
. | Battle Creek (Mich.) 


Brockton (Mass.) 
Bloomington (1ll.) 


. | Sheboygan (Wisc.) 


Suess 
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. | Toledo (Ohio) 

. | Corpus Christi (Tex.) 
| Marion (Ohio). 

. | Omaha (Nebr.) 
| Oklahoma City (Okla. 


Washington (D.C. 
Lafayette (La. 
Indianapolis (ind 
Hagerstown (Md. 
Tampa-St. Petersburg (Fla. 
Rockford (Hl. 

Pensacola (Fla. 


— ae ee -— 
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Huntington-Ashland 

(W. Va.-Ohio) 
Chattanooga (Tenn.) 
Macon (Ga.) 
Salem (Ore.).. 
Norfolk-Portsmouth Va.) 
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Sioux City (lowa).. 


Daytona Beach (Fla. 
Bangor (Me. 
Longview (Tex. 
Portland (Me. 


Lynchburg (Va. 
Modesto (Cal. 
Boston (Mass. 
Denver (Colo.) 


New Haven-Waterbury (Conn.).. 


Appleton (Wisc. 
Detroit (Mich.) 
Canton (Ohio) 
Nashville (Tenn. 
Decatur (111. 
Youngstown (Ohio 
Wilmington (Del. 
Columbus (Ohio 
Burlington (Vt. 
Sioux Falls (S. D. 


| Chicago (Il. 


. | Flint (Mich. 


Memphis (Tenn. 
Milwaukee (Wisc. 
Akron (Ohio 
Springfield (111.) 
Fort Smith (Ark. 
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Jackson (Mich.) 


| Davenport-Rock I siand-Moline 


(lowa-Ill.) . . 
Austin (Tex.).... 
Winston-Salem (N. C.) 


* | Buffalo (N. Y.) 
| Watertown (N. Y.)... 


Santa Rosa (Cal.).... 
Harrisburg (Pa.) 


* | Lake Charles (La.) 
| Fort Wayne (ind.) 


Michigan City (Ind.) . . 
Seattle (Wash.) 


Albany-Schenectady-Troy (N. Y.) 


Piitsburgh (Pa.)... . 

South Bend (Ind.) 

Wheeling-Steubenville 
(W. Va.-Ohio) ; 

Tulsa (Okla) 

Erie (Pa.) 


208. | Fayetteville (N. C. 


Rochester (N. Y.) 

Eau Claire (Wisc.) 

San Francisco-Oakland (Cal.) 
Cincinnati (Ohio) 


| Wichita Falls (Tex.) et . | Anderson (ind. 


’ | Kalamazoo (Mich.) . . | Lawton (Okla.). 


Temple (Tex.) 
Portland (Ore.) 


| Jamestown (N. Y.) 


Joplin (Mo.) 


’ | Zanesville (Ohio) 


Yakima (Wash.) 


; | Eugene (Ore.) 
. | Evansville (ind.) 


Springfield (Mo.) 
St. Joseph (Mo.) 


Bristol-Johnson City-Kingspert | 


(Tenn.-Va.) 
Hutchinson (Kans.) 
Birmingham (Ala.) 


| Muncie (ind.).. .. 
| Wausau (Wisc.) 

| Charleston (S. C.) 
| Quincy (111.) 


Altoona (Pa.) 
Little Rock-North Little Rock 
Ark.) 


New Castle (Pa.) 
Laredo (Tex.) 
Biloxi-Gulfport (Miss.) 
Tacoma (Wash.).. 
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. | Lima (Ohio) 
. | Bakersfield (Cal. 
. | Billings (Mont.) 
| Sacramento (Cal. 
| New London-Norwich (Conn. 
| Sandusky (Ohio 
Richmond (Va. 
Mason City (lowa 


Bay City (Mich.) 

Dayton (Ohio) 

Lorain-Elyria (Ohio) 

Hampton-Newport News- 
Warwick (Va.). . 
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| Williamsport (Pa.) 
Gastonia (N. C.) 
. | Fall River-New Bedford (Mass. : 
| Butte-Anaconda (Mont.). . 
Paducah (Ky.)... 
Johnstown (Pa.). 
. | Scranton (Pa.) 
| Pasco-Kennewick-Richland 
(Wash.) 
Gadsden (Ala.). 
Provo (Utah) 
Columbus (Ga.) 

Alexandria (La.) 
Florence-Sheffield-Tuscumbia- 
Muscle Shoals (Ala.) ; 
| Danville (Va.) ; 

Marion (ind.). . . 


Wilkes-Barre-Hazieton (Pa.).... 
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Lakeland (Fla.)... 
Hamilton-Middletown (Ohio) 
Tyler (Tex.) 
Knoxville (Tenn.). . 
Pueblo (Colo.).. 
Clarksburg (W. Va.) 
Port Huron (Mich.) 
Wichita (Kans.) 
. | Jackson (Miss.) 

| Waco (Tex.) 
Philadelphia (Pa.) 
Topeka (Kans.).. . 
Danville (111.) 
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Fresno (Cal. 

Rapid City (S. D. 

Beaumont-Port Arthur (Tex.). . .| 
Ann Arbor (Mich. 

La Crosse (Wisc. 

Roanoke (Va. 
Minneapolis-St. Paul (Minn. 

St. Cloud (Minn. 

Baton Rouge (La. 

Pitisfield (Mass. 


WWWww 


Baltimore (Md.) 

Madison (Wisc.) 

Colorado Springs (Colo. 

Poughkeepsie-Newburgh- 
Beacon (N. Y. 

Lansing (Mich. 


Binghamton (N. Y.) : 
Saginaw (Mich.) 


Shreveport (La.)... 
Tucson (Ariz. 
St. Louis (Mo.) 
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Anniston (Ala.)..... 
Augusta (Ga.). 
Everett (Wash.).... 
Bremerton (Wash.) . . 
Portsmouth (Ohio)... 
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Spartanburg (S.C.)....... 
Texarkana (Tex.-Ark.) 
Brownsville-Harlingen-MeAlien | 


Duluth-Superior (Minn.-Wisc.).. 
Muskegon (Mich.) 

Montgomery (Ala.) 

York (Pa.) ; 

Louisville (Ky.).... 

Fort Worth (Tex.) 

Lafayette (Ind.). . . 


& 22 883 


n 
A 
fo} 


Albany (Ga. 

Mansfield (Ohio 

Lexington (Ky. 

Cedar Rapids (lowa 

E! Paso (Tex.) 

Los Angeles-Long Beach (Cal.) 
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Bellingham (Wash.) 
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$333 


Average Above Metropolitan Areas. . 


88 


The Honolulu Metropolitan Area, with $3,730 Per Household Sales, would rank 223 if included above. © SM, 1958. 
182 SALES MANAGEMENT 
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GRO WING GREENSBORO 


METROPOLITAN MARKET! 
In Per Family Sales GREENSBORO Ranks 


Qo! IN THE NATION \ 


. outranking Detroit, 


Glivelead and Dallas 


rd IN THE SOUTH \ 


. outranking Atlanta, ij 
Jastininits and FH. Lauderdale r 


[+ IN THE CAROLINAS F 


. . outranking Charlotte and 
Raleigh! 


Figures from Sales Management Survey of Buying Power, 1958 


Greensboro News and Kecord: 
GREENSBORO, NORTH CAROLINA 


Represented by Janr & Kelley 
New ¥ ork—Ch ic ago Detroit—Atlanta in. Francisco—Los Angeles—Kansas City : 


Dollar Volume —s of eer County Areas 


Estimates, , 1997, for TOTAL RETAIL ed in Descending Order 


Estimates Code 
(add 000) No. 


Estimates | Group | Code 


AREA and STATE AREA and STATE (add 000) | Rank AREA and STATE 


| Mobile (Ala.). . . 
Shreveport (La.) 
South Bend (Ind.) . 
Corpus Christi om ). 


New York-N. E. New Jersey 
N. Y.-N. J. 


34 
SseR2 


Los Angeles-Long Beach (Cal.) 
Chicago (11.) 
Detroit (Mich.) 
Philadelphia (Pa.) 
Boston (Mass.) Gia 
San Francisco-Oakiand (Cal.) . . 
Pittsburgh (Pa.) 
Washington (D. C.) 
Cleveland (Ohio 
St. Louis (Mo. 
Baltimore (Md.) . 
Minneapolis-St. Paul (Minn.) .. . 
Buffalo (N. Y.) ; 

| Milwaukee (Wisc. 


—- © 
a; 
as 


Beaeee 
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. | Huntington-Ashiand 
|  (W. Va.-Ohio) 
Albuquerque (N. M.)....... 
Tucson (Ariz.).. 

Little oe North Little Rock 
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Houston (Tex.)... 
Miami (Fia.).... 
Kansas City (Mo.) 
Cincinnati (Ohio) 
Dallas (Tex.) 
Atlanta (Ga.) 
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Seattle (Wash.) 

San Diego (Cal.). . 

Denver (Colo.) 

Portiand (Ore.) 

Hartford-New Britain (Conn.) 
New Orleans (La.) ' 
Indianapolis (Ind.) 
Bridgeport-Stamford-Norwalk 


Conn.) ; ‘ 
Tampa-St. Petersburg (Fla.) 
San Bernardino-Riverside- 


Ontario (Cal.).... 
Columbus (Ohio) 


New Haven-Waterbury Conn.). 


Louisville (Ky.) 
Providence-Pawtucket (R. I.) . 
Youngstown (Ohio) . 
— Schenectady- Troy 

(N. 


queens N. Y.) 
Memphis (Tenn.) 
Dayton (Ohio). . 
San Jose (Cal.) 
Fort Worth (Tex. 
Phoenix (Ariz.) 
Akron (Ohio) 
Worcester (Mass. 


Birmingham (Ala. 

San Antonio (Tex. 

Springfield-Holyoke (Mass 

Sacramento (Cal. 

Toledo (Ohio 

Norfolk-Portsmouth (Va. 

Jacksonville (Fla. 

Allentown-Bethiehem-Easton 
(Pa.) 

| Oklahoma City (Okla. 
Omaha (Nebr.) 
| Syracuse (N. Y.) 

Sait Lake City (Utah 

Nashville (Tenn. 

Flint (Mich.) 

Richmond (Va.) 

Fresno (Cal. 

Wilmington (Del.) 

Tulsa (Okla.) 

Grand Rapids (Mich. 

Canton (Ohio) 

Wichita (Kans.) 

Wheeling-Steubenville 
(W. Va.-Ohio) 

Poughkeepsie-Newburgh- 
Beacon (N. Y. 


) 
Fall River-New Bedford (Mass.) 


Trenton (N. J.) 
Harrisburg Pa. ) 
Knoxville (Tenn.) 
Fort Lauderdale (Fia. 
Peoria (ili.) 
Bakersfield (Cal.) 


Des Moines (iowa) 

Charleston (W. Va.) 

Utica-Rome (N. Y.).. 

Spokane (Wash.) 

Davenport- Rock Island-Moline 
(lowa-til.). . .. 

Wilkes-Barre-Hazieton (Pa.).. 

Charlotte (N. C.) 


Greensboro-High Point (N. C.)... 


Duluth-Superior (Minn.-Wisc.) 
Tacoma (Wash.).. 

| Orlando (Fla.)........... 
El Paso (Tex.). “? 


| Reading (Pa.) 
27 


| Chattanooga (Tenn.).... 
| Beaumont-Port Arthur (Tex.) 


West Palm Beach (Fia.). . 
Lancaster (Pa.)...... 
Stockton (Cal.).... 
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| inton (Pa.) ; ; 
Atlantic City (N. J 242.487 


Brownsville: Harlingen-McAlion 

(Tex.). 239, 068 
Portland (Me.) .| 233,048 
yaaa ny (Ohio)...........| 230,129 
Augusta (Ga.) .| 222,485 
New London-Norwich (Conn.) 222,075 
Bristol- Johnson City- iiagenert 

(Tenn.-Va.).. . . 213,719 


| Austin (Tex.) 
| Manchester (N. H.) 


Modesto (Cal.) 


| Amarillo (Tex.) 


Saginaw (Mich.) 


. | Greenville (S. C.) 
. | Hamilton-Middletown (Ohio) . 
| Lubbock (Tex.) 


Springfield (1il.)... 
Winston-Salem (N. C.) 
Pensacola (Fla.) ; 197, 434 
Hampton-Newport News- 
Warwick (Va.).. 197,132 
Raleigh (N. C.) 
Kalamazoo (Mich.) 
Savannah (Ga.).... 


Lakeland (Fla.) 
Ann Arbor (Mich. 
Columbia (S.C.)... 
Charleston (S. C.) 
Santa Rosa (Cal.) 
Jackson (Miss. 
Pittsfield (Mass. 
Eugene (Ore. 

Boise (Idaho 
Roanoke (Va. 

Las Vegas (Nev.).. 
Montgomery (Ala. 
Columbus (Ga.) 
Benton Harbor-St. Joseph 


Mic! 
Lincoln (Nebr. ) 


Colorado Springs (Colo.) 
Macon (Ga.)..... 


: | Santa Barbara (Cai.).... 
. | Cedar Rapids (lowa) 
| Jamestown (N. Y.) 


Muskegon (Mich.). 


| Yakima (Wash.) 


Waco (Tex.) 


. | Topeka (Kans.) 


> | Springfield ( (Ohi). 


Decatur (1l.) 


| Racine (Wisc.) 


Battle Creek (Mich.) 
Daytona Beach (Fla.) 


: | Salem (Ore.)...... 
| Jackson (Mich.) 


Lexington (Ky.)..... 
Green Bay (Wisc.)... 


: | Waterloo (Iowa)... 


| Wichita 


| Lake Charles (La.) 


Sioux a (lowa) . 
— (Fex.) 


(Ohio) . . aoe 
Beloit-Janesville (Wisc.)........ 
i] OS Se 
Elkhart (ind.) ; 
Terre Haute (ind.)............ 129, 118 


: Billings (Mont.) . 
} ) 


: | Sheboygan (Wisc.)............. 
i | Kenosha (Wisc.)........ 


* | Tyler (Tex.) sah Cece 


262. | Richmond (Ind.) 


a Sandusky (08 (Ala.).. 


» | Laredo (T 


Monroe-West Monroe (La.) 


| New Castle (Pa.) 
— ag Cun.. 
Fargo (N. D.).. P me 
Middletown (Conn. J. ree wa 


Williamsport (Pa.) 


Dubuque (lowa) Bias 
| Lynchburg (Va.)....... - 


| Longview (Tex.)..... pendacaue 


Great Falls (Mont.)........ 
Newark (Ohio).......... ; 


Alexandria (La.) Pee 
| Fort Smith (Ark.).......... 


La Crosse (Wisc.) 

Lafayette (ind.). . 

Pasco-Kennewick-Richland 
(Wash.) 

Portsmouth (Ohio)....... 

Gadsden (Ala.)........ 

San Angelo (Tex.) 

Midland (Tex.).. 
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Florence- Sheffield. Tuscumbia : 
| a a nee 
Parkersburg oe m=. 


Rochester (Minn.)............. 


| Manitowoc-Two Rivers (Wise.) | 
TO a eee / 
Anniston (Ala.).. 
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Total Above Metropolitan Areas.... 146,752,967 


Honolulu Metropolitan Area, with $422,663,000 Retail Sales, would rank 66 if included above. 
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TOTAL RETAIL SALES 


. come easier in the growing 


GREENSBORO 


Metropolitan Market 
LEADS 30 LARGER and 167 other METROPOLITAN MARKETS 


1957 Total 1957 1957 
Families Total Retail Retail Over 1954* Over 1948* 
Families 1/1/58 Metropolitan Sales i Gain 
Rank (000) Market (000) 


59.1 GREENSBORO, N. C. $331,962 $85,238 
83.6 Duluth-Superior, Minn.-Wis. 327,547 47,660 
94.4 Tacoma, Wash. 327,062 43,818 
80.2 Reading, Pa. 308,780 37,096 
MA R K ET 83.4 Chattanooga, Tenn. 307,582 38,462 
76.5 Mobile, Ala. 296,362 60,500 
73.8 Huntington-Ashland, W.Va.-Ky. 272,833 49,839 
IN TH E 76.6 Little Rock-N. Little Rock, Ark. 268,560 44,492 


79.1 Johnstown, Pa. 263,313 40,588 

NATION 73.0 Scranton, Pa. 242.465 113 18,73! 
; . . and 2! Larger Metropolitan Markets, including El Paso, Browns-Hrling-McAln, Beaumont-Port Arthur and Cor 
pus Christi, Tex; Stockton, Cal., Lancaster, Erie and York, Pa; Baton Rouge, and Shreveport, La; Augusta, Ga; South 


Bend, Evansville, and Ft. Wayne, Ind.; Tucson, Ariz.; Brockton, Mass.; Orlando, Fla.; Lansing, Mich.; Alburquerque 
N. M.; Binghamton, N. Y.; and Bristol-Johnson City, Tenn. 


... 2nd in the CAROLINAS’ Metropolitan Markets 


1957 Total 1957 1957 

Families Total Retail Retail Over 1954* Over 1948 
Families 1/1/58 Metropolitan Sales Gain Gain 
Rank (000) Market (000) (000) (000) 


.7 Charlotte, N. C. $335,100 $72,889 $151,136 

T D> th "| GREENSBORO, N. C. 331,962 85.238 154.51 
Greenville, S. C. 207,191 33,503 71,36 

Winston-Salem, N. C. 200,979 45.585 103,97 


MARKET 2 Raleigh, N. C. 197,005 43,752 92.90 


Columbia, S. C. 191,025 28,618 
xe .0 Charleston, S. C. 190,735 30,839 
Asheville, N. C. 140,797 21,504 


SOUTH 5 Durhem, N: C. 125,803 23,515 
.2 Spartanburg, S. C. 119,739 9,338 
Fayetteville, N. C. 114,093 14,250 


Gastonia, N. C. 110,830 26,955 
Wilmington, N, C. 89,083 9,253 


... $801,490,000 RETAIL SALES Henrron 
Greensboro News and Record 


GREENSBORO, NORTH CAROLINA 


" & Kelley 


New York—-Chicagq Detroit— Atlanta -‘ Francisco—Los Angeles—Kansas City 


OVER (00,000 CIRCULATION DAILY — OVER 400,000 READERS DAIL 


AREA and STATE 


New York-N. ~ New Jersey 
N. Y.-N. J 


Los Bee ES Beach (Cal. 
Chicago (ill. 

Philadelphia (Pa. 

Detroit (Mich. 

Boston (Mass. 

San Francisco-Oakland (Cal. 
Pittsburgh (Pa. 

Cleveland (Ohio 
Washington (D. C. 

St. Louis (Mo. 

Baltimore (Md. 

Buffalo (N. Y 
Minneapolis-St. Paul (Minn. 
Milwaukee (Wisc. 


Houston (Tex. 

Cincinnati (Ohio 

Miami (Fla. 

Kansas City (Mo. 

San Diego (Cal. 

Seattle (Wash. 

Dallas (Tex. 

Atlanta (Ga. 

Portland (Ore. 

Denver (Colo. 

Bridgeport-Stamford-Norwalk 
Conn. 

San Bernardino-Riverside- 
Ontario (Cal. 

Hartford-New Britain (Conn. 

New Haven-Waterbury (Conn. 

Youngstown (Ohio 


Columbus (Ohio 

New Orleans (La. 

Tampa-St. Petersburg (Fla. 

Providence-Pawtucket (R. |. 

Louisville (Ky. 

San Jose (Cal. 

Albany-Schenectady-Troy 
N.Y 


indianapolis (Ind. 
Rochester (N. Y. 
Worcester (Mass. 
Sacramento (Cal. 
Akron (Ohio 
Dayton (Ohio 
Phoenix (Ariz. 
Birmingham (Ala. 


Memphis (Tenn. 

Fort Worth (Tex. 

San Antonio (Tex. 
Jacksonville (Fla.) 
Norfolk-Portsmouth (Va. 
Springfield-Holyoke (Mass. 
Toledo (Ohio 
Allentown-Bethlehem-Easton 


Pa.) 
Syracuse (N. Y. 
Fresno (Cal.) 
Oklahoma City (Okla. 
Wheeling-Steubenville 
(W. Va.-Ohio 
Canton (Ohio 


Fall River-New Bedford (Mass. 


Omaha (Nebr. 


Poughkeepsie-Newburgh- 
Beacon (N. Y. 

Nashville (Tenn. 

Flint (Mich. 

Salt Lake City (Utah 

Richmond (Va. 

Grand Rapids (Mich.) 

Knoxville (Tenn.) 

Wilmington (Del.) 

Wilkes-Barre-Hazieton (Pa. 

Charleston (W. Va 

Trenton (N. J. 

Utica-Rome (N. Y. 

Bakersfield (Cal. 

Tulsa (Oxia. 

Fort Lauderdale (Fla. 


Wichita (Kans. 
Duluth-Superior (Minn.-Wisc. 
Harrisburg (Pa. 

Peoria (11. 

Tacoma (Wash.) 

Spokane (Wash. 

Reading (Pa. 

Mobile (Ala. 

Beaumont-Port Arthur (Tex. 


ie Chattanooga (Tenn.) 


| Davenport-Rock I sland-Moline 
lowa-lll. 

Des Moines (lowa 

Brockton (Mass.) 

El Paso (Tex. 

Shreveport (La. 


Huntington-Ashland 
a.-Ohio).. 


CSOnoneswn— 


Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 1957, for FOOD STOSE SALES in Descending Onder 


AREA and STATE 


Estimates Group 
(add 000) | Rank 


Tucson (Ariz.) 


| Erie (Pa.) 


Stockton (Cal.) 
Scranton (Pa.) 
Johnstown (Pa. 


Ef Greensboro-High Point (N. C.).. 


West Palm Beach (Fla.) 


| Corpus Christi (Tex.) 


Orlando (Fla.) 
South Bend (ind.) 


| Lancaster (Pa.) 
| Lorain-Elyria (Ohio) 


Brownsville-Harlingen-McAllen 
(Tex.) 
Augusta (Ga. 


Binghamton (N. Y. 


| Lansing (Mich.) 


Manchester (N. H. 


| Evansville (ind.) 


Charlotte (N. C. 

Atlantic City (N. J 

Little Rock-North Littie Rock 
(Ark.) 

Albuquerque ( N. M.) 

Portland (Me.) 

Rockford (Ili. 

Baton Rouge (La.) 

New London-Norwich (Conn. 

Madison (Wisc.) 

York (Pa.) 

Hampton-Newport News- 
Warwick (Va.) 


Pensacola (Fla.) 

Bristol- Johnson City-Kingsport 
(Tenn.-Va.) 

Lakeland (Fla.) 

Eugene (Ore.) 

Pittsfield (Ore.) 

Fort Wayne (ind.) 

Muskegon (Mich. 

Charleston (S. C.) 

Hamilton-Middletown (Ohio) 

Greenville (S. C.).. 

Modesto (Cal.) 

Ann Arbor (Mich.).. 

Savannah (Ga.) 

Benton Harbor-St. —— 
(Mich.)... 

Austin (Tex.) 


| Jamestown (N. Y.) 
. | Santa Rosa (Cal. 
| Winston-Salem (N. C.) 
. | Columbus (Ga.) 
- | Kalamazoo (Mich.) 
Raleigh (N. C.) 


Santa Barbara (Cal. 
Saginaw (Mich.) 


| Las Vegas (Nev.) 


Battle Creek (Mich.) 
Soringfield (11l.) 
Macon (Ga.) 
Mansfield (Ohio 


‘ | Springfield (Ohio 


Racine (Wisc.) 


Jackson (Miss. 


Everett (Wash.) 
Altoona (Pa.). 
Waco (Tex.) 
Roanoke (Va.) 
Yakima (Wash.) 


. | Lubbock (Tex.) 
. | Columbia (S. C.) 
| Green Bay (Wisc.) 


Boise (Idaho) 
Galvesten (Tex.) 
Bangor (Me.) 


| Topeka (Kans.) 


Jackson (Mich.) 


| Decatur (111.) 


Montgomery (Ala.) . . 
Amarillo (Tex.) 

Colorado Springs (Colo.) 
Port Huron (Mich.). 
Anderson (Ind.) 

Pueblo (Colo.) ; 
Cedar Rapids (lowa). ... 
Daytona Beach (Fla.).... 
Salem (Ore.)............ 
Lima (Ohio) 

Asheville (N. C.) 

New Castle (Pa.) 


" | Elmira (N. Y.) 


Ogden (Utah) 
Gastonia (N. C.) 


Waterloo (lowa)........... 
Lincoln (Nebr.) 
Spartanburg (S. C.) 


. | Petersburg-Hopewell (Va.) 
. | Lexington (Ky.) 
. | Lake Charles (La.) 


8 88 RSSSRSS2S5e8 
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33,238 


Code | Estimates | Group 
No. AREA and STATE (add 000) | Rank 
197. | eer “ 29,601 | 187 
143. | or ingfield (Mo.) 29,377 | 188 
162. Wiehe Falls (Tex.). . . 28,796 | 189 
181. | Beloit-Janesville (Wisc.) 28,723 | 190 
202. | Elkhart (Ind.).... 28,661 | 191 
95. | Muncie (ind.) 28,655 | 192 
14. | Bay City (Mich.). . 28,442 | 193 
219. | Joplin (Mo.)... 28,315 | 194 
137. | Sioux City (lowa).. 28,076 | 195 
192. | Champaign-Urbana (Ill.)..... . 28,007 | 196 
230. | Lewiston-Auburn (Me.)...... . 27,968 | 197 
248. | Oshkosh (Wisc.) 27,828 | 198 
138. | Michigan City (ind.) 27,781 199 
298. | Danville (1ll.)... 27,343 | 200 
268. | Sarasota (Fla.) 27,137 | 201 
277. | Williamsport (Pa.).. 27,119 | 202 
73. | Kenosha (Wisc.) 26,891 | 203 
149. | Terre Haute (Ind.) 26,646 | 204 
44. | Durham (N.C.).. 26,552 | 205 
123. | St. Joseph (Mo.) 26.425 | 206 
54. Gadsden (Ala.) 26,386 | 207 
247. | Odessa (Tex.) 26,330 | 208 
252. | Pasco-Kennewick-Richland 
(Wash.) 25,902 | 209 
175. | Appleton (Wisc.) 25,373 | 210 
215. | Hagerstown (Md.) 25,175 | 211 
239. | Middletown (Conn.) 25,043 | 212 
184. | Biloxi-Gulfport (Miss.) 24,909 | 213 
246. | Newark (Ohio) 24,900 214 
220. | Kankakee (Ill.) 24,796 | 215 
275. | Watertown (N. Y.) 24,441 216 
229. | Lebanon (Pa.) 24,246 | 217 
208. | Fayetteville (N. C.) 23,952 | 218 
191. | Butte-Anaconda (Mont.)... 23,927 | 219 
261. | Reno (Nev.) 23,862 | 220 
242. | Monroe-West Monroe (La.) 23,205 | 221 
256. | Portsmouth (Ohio) 23,000 | 222 
269. | Sheboygan (Wisc.) 22,997 | 223 
201. | Eau Claire (Wisc.) 22,805 | 224 
194. | Clarksburg (W. Va.) 22,659 | 225 
187. | Bremerton (Wash.) 22,604 | 226 
209. | Florence-Sheffield-Tuscumbia- 
Muscle Shoals (Ala.) 22,492 | 227 
274. | Tyler (Tex.) 22,166 | 228 
251. | Parkersburg (W. Va.) 22,002 | 229 
185. | Bloomington (111.) 21,902 | 230 
169. | Abilene (Tex.) 21,689 | 231 
266. | Sandusky (Ohio) 21,606 | 232 
232. Lynchburg (Va.) 21,527 | 233 
216. | Huntsville (Ala.) 21,477 | 234 
171. | Alexandria (La.) 21,456 | 235 
42. | Dubuque (lowa) 21,212 | 236 
240. | Midland (Tex.) 21,181 237 
204. | Enid (Okla.) 21,170 | 238 
280. | Zanesville (Ohio) 21,063 | 239 
258. | Provo (Utah) 20,878 | 240 
| 
222. | La Crosse (Wisc.).... 20,713 | 241 
138. | Sioux Falls (S. D.) 20,686 | 242 
213. | Grand Forks-East Grand Forks 
| _ (N. D.-Minn.) | 20,619 | 243 
183. | Billings (Mont.) 20,537 | 244 
126. | San Angelo (Tex.). . 20,475 | 245 
199. | Danville (Va.) 20,407 | 246 
174. | Anniston (Ala.) 20,204 | 247 
176. | Auburn (N. Y.) 20,136 | 248 
262. | Richmond (ind.) 19,940 | 249 
249. | Owensboro (Ky.) 19,753 | 250 
223. | Lafayette (ind.) 19,736 | 251 
272. | Temple (Tex.) 19,729 | 252 
50. | Fort Smith (Ark.) 19,720 | 253 
278. | Wilmington (N. C.) 19,574 | 254 
TG. | Gurtlageen (WL). .............. .423 | 255 
231. | Longview (Tex.)....... 18,876 | 256 
273. | Texarkana (Tex.-Ark.) 18,595 | 257 
214. | Flo a 18,516 | 258 
250. | Paducah (Ky. 18,414 | 259 
233. | Manitewoc- a Rivers (Wisc.) 18,174 | 260 
276. | Wausau (Wisc.) 17,994 | 261 
259. | Quincy (Ill.) 17,511 | 262 
170. | Albany (Ga.) 17,215 | 263 
235. | Marion(ind.)....... 7,189 | 264 
221. | Kokomo (Ind.)...... 17,135 | 265 
211. | Galesburg (111.) 16,848 | 266 
236. | Marion (Ohio) 16,643 | 267 
207. | Fargo (N. D.) 16,456 | 268 
271. | Tallahassee (Fla.). 15,731 | 269 
193. | Cheyenne (Wyo.) 15,701 270 
195. | Clinton (lowa).. 15,486 | 271 
228. | Lawton (Okla.) 15,248 | 272 
180. | Bellingham (Wash.) 14,899 | 273 
260. | Rapid City (S. D.) 14,649 274 
224. | Lafayette (La.) x 14,507 | 275 
217. | Hutchinson (Kans.). 14,176 | 276 
264. | St. Cloud (Minn.) 13,493 | 277 
237. | Mason City (lowa) 13,152 | 278 
77. | Laredo (Tex.)... 13, | 279 
263. | Rochester (Minn.) 11.943 | 280 
Total Above Metropolitan Areas.. 35,548,741 


The Honolulu Metropolitan Area, with $109,370,000 Food Sales, 


would rank 61 if included 
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FOOD STORE SALES 


come easier in the growing 


GREENSBORO 


Metropolitan Market _ 
LEADS 16 LARGER and 167 other METROPOLITAN MARKETS 


1957 1957 1957 
Families Food Store Over 1954* Over 1948 
Families 1/1/58 Metropolitan Sales 
(000 Market (000) 


6 . 
59.1 GREENSBORO, N. C. $66,571 $18,190 

iy ob rd 7 Corpus Christi, Tex. 65,072 13,531 
2 Orlando, Fla. 63,736 21,065 

at ARKET 4 South Bend, Ind. 63,696 9,471 

.| Lancaster, Pa. 62,685 8,384 

IN THE .0 Augusta, Ga. 60,379 8,550 

3 Evansville, Ind. 58,617 15,560 

NATION 6 Little Rock-N. Little Rock, Ark. 57,425 10,343 
York, Pa. 52,850 5,069 

Ft. Wayne, Ind. 48,134 8,136 


... and 7 other larger Metropolitan Markets, Baton Rouge, La., Lansing, Michigan,  aemaag: N. M., Bingham 
ton, N. Y., Bristol-Johnson City, Tenn., Browns-Hrling-McA In, Tex., and Charlotte, N. 


1957 Food 1957 
Families Food Store Store Over 1954* 
Families 1/1/58 Metropolitan Sales Sales Gain 
(000) Market (000) Rank (000) 
.| GREENSBORO, N. C. $66,571 97 $18,190 
= .7 Charlotte, N. C. 110 14,403 
Py the 0 Charleston, S. C. 128 8,739 
: 3 Greenville, S. C. 130 8,219 
MA R ¥ ET 9 Winston-Salem, N. C. 138 10,469 
2 Raleigh, N. C. 141 9,944 
| N TH E .1_ Columbia, S. C. 158 6,194 
.3 Asheville, N. C. 176 5,379 
5 Gastonia, N. C. , 180 7,339 
SOUTH .2 Spartanburg, S. C. 183 2,725 
Durham, N. C. : 205 5,219 


Fayetteville, N. C. 218 3,260 
Wilmington, N. C. ; 254 2,722 


* U.S. Bureau of Census figures 1954 and 1948. All other figures Sales Management Survey of Buying Power 1958 


. « «« 9180,145,000 FOOD SALES aera teapinc area: 
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Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 1957 fer GEN’ % MDSE. STORE SALES in Descending Order 


Zz 
Tf Estimates ny a Code | Estimates = Code Estimates 
AREA and STATE | (add 000) | Rank No. AREA and STATE (add 000) | Rank AREA and STATE (add 000) 


Lynchburg (Va.) 


New York-N. E. New Jersey . | Lansing (Mich. 
N. > Wichita Falls (Tex: te 


Y.-N. J. ... }2,112,938 
Chicago (iL. |1,621,452 
Los Angeles-Long Beach (Cal.)..|1, 135,811 
Philadelphia (Pa.) .| 802 


Detroit (Mich. 
Boston (Mass. 


San Francisco-Oakland (Cal.).. . 


Pittsburgh (Pa. 

Cleveland (Ohio 

St. Louis (Mo. 

Baltimore (Md.) 
Washington (D. C. 
ey oe — Minn. 
Kansas City (M 


SOnoeuaekwn— 


Corpus Christi (Tex.) 
Albuquerque (N. 

Fall River-New Bodtord (Mass. ). 
Scranton (Pa.).. . 

Portland (Me.). . 

Tueson (Ariz.). 


SSLEREER2 


Williamsport (Pa. ) ati 
Monroe-West Monroe (La.)..... 
Danville 11.) . 

St. Joseph (Mo.)...... 


La Crosse (W 
. | Everett Wash: ) 
- | Lafayette (Ind.)..... 


Colorado Springs (Cole, ).- 
S.).. 


eland (Fla.) 


Atlanta (Ga.) . | Daytona Beach (Fia.) 
- | Greenville (S. C.) 

Dallas (Tex.) . | Shreveport (La.) 

Milwaukee (Wisc. . | Rockford (Ill.). 

Seattle (Wash. 7 228 , 982 - | Utica-Rome (N. Y.).. 

Cincinnati (Ohio) . . | Binghamton (N. Y.)... 

Buffalo (N. Y.) ° . | Winston-Salem (N. C.). 
Houston (Tex.) é . | Raleigh (N. C.) 

New Orleans (La. | Brownevil-Haringen-McAlten 
Indianapolis (Ind. > (Tex.) zt 

Denver (Colo.). . 4 . | Evansville (ind.).. 

Portland (Ore.) 
Columbus (Ohio). . 
Memphis (Tenn. ° ° 
San Diego (Cal.) . | Terre Haute (ind.). . 
Miami (Fia.) 7 . | Fort Lauderdale (Fla). 
Hartford-New Britain (Conn. . . | Augusta (Ga.)..... 


Fargo (N. D.)... 
Racine (Wise.) 


NBRBREBS BB 
BESS8EI3 B28 


Tampa-St. Petersburg (Fla. 

Fort Worth (Tex 

Albany-Schenectady-Troy 
N.Y. 

Akron (Ohio 

Youngstown (Ohio 

Dayton (Ohio 

Louisville (Ky. 

Providence-Pawtucket (R. |. 

Rochester (N 

Richmond (Va. 

San Antonio (Tex. 

Birmingham (Ala. 

Toledo (Ohio 

Allentown-Bethlehem-Easton 


Pa. 
Oklahoma City (Okla. 


Springfield-Holyoke (Mass. 

Bridgeport-Stamford-Norwalk 
Conn.) 

San Bernardino-Riverside- 
Ontario (Cal. 

Greensboro-High Point (N. C.) 

New Haven-Waterbury 
Conn.) 

Salt Lake City ( (Utah 

Norfoik-Portsmouth (Va.) 

Syracuse (N. Y. 

Sacramento (Cal 

Nashville (Tenn. 

Omaha (Nebr. 

San Jose (Cal. 

Grand Rapids (Mich. 

Knoxville (Tenn. 

Phoenix (Ariz.) 


Worcester (Mass. 
Wheeling-Steubenville 
W. Va.-Ohio) 
Tulsa (Okla.) 
Spokane (Wash.) 
Trenton (N. J.) 
Charlotte (N. C.) 
Wilmington (Del.) 
Peoria (ill.).... 
Charleston (W. Va. 
Jacksonville (Fla.) 
Fort Wayne (ind.) 
Harrisburg (Pa.) 
Wichita (Kans.) 
El Paso (Tex.) 
Des Moines (lowa) 


Orlando (Fla.) 
Johnstown (Pa.) 
Wilkes-Barre-Hazleton (Pa.) 


Duluth-Superior (Minn.-Wisc.) . . 


Davenport-Rock Island-Moline 
(lowa-tll.) . 

Flint (Mich. ee 

Canton (Ohio)... 


a a North Little Rock 


Bakersfield (Cal.) 
Huntington-Ashiand 
(W. Va.-Ohio 
South Bend (ind. 
Fresno (Cal.) 
Poughkeepsie-Newburgh- 
Beacon (N. Y. . 
Chattanooga ( Tenn.) 


89, 182 


89,167 
86 ,953 


85,683 
85,222 


39.885 


sé 


SSSLSSLSR=°E 


Bristol- Johnson ried aquest 
(Tenn.-Va.). 

Boise (idaho)... . 
Jackson (Miss.) . 
Madison (Wisc.) 
Austin (Tex.).. 
Sioux City (lowa) 
Columbus (Ga.). . 
Roanoke (Va.). . 
Lexington (Ky.) . 

| Montgomery (Ala.) . 


Asheville (N. C.). 
Saginaw (Mich.). 


Columbia (S. C.) 

Lima (Ohio)... . 

Waco (Tex.)... 

Macon (Ga.) 

Charleston (S. C. 

Santa Rosa (Cal.) 
Lorain-Elyria (Ohio) 
Manchester (N. H.).. 
Hamilton-Middletown (Ohio) 
Green Bay (Wisc.).. ; 
Pittsfield (Mass.) 
Champaign-Urbana (Ill.).. 
West Paim Beach (Fia.)... 
Topeka (Kans. 

Yakima (Wash. 


Brockton (Mass.). 

Muskegon (Mich.) 

Hampton-Newport News- 
Warwick (Va.) 

Atlantic City (N. J.)............ 

Bangor (Me.) 

New London- “Norwich (Conn.) bs ii 

Cedar Rapids ae. ahd eat oe ie 

Oshkosh (Wisc.) . 

Altoona (Pa.) 


Waterloo (lowa) 
Modesto (Cal.)... 
Lake Charles (La.) 


TS ey ee 


( 
Benton Harbor- St Joseph 
(Mich.) 
ED, ct eae ah dl tenant <4 


| Fayetteville (N.C.)............ 


Ann — bieieeniee 


Las Vegas (Nev.)............--] 


Reno (Nev 
Beloit- Janesville (Wisc.) .. 


| Elkhart (Ind.) 


| Biloxi-Gulfport (Miss.) 
‘-@ Rochester (Minn.) 
. | Gadsden (Ala.) 
56. | Portsmouth on 
. | — (i) 


| Michigan City wa oe db adabere 
Wi 


Bloomington (ili. 
Grand Forks-East Grand Forks ~ 
(N, D.-Minn.) 


Petersburg-Hopeweil (Va.) 
Kankakee (IIl.) 


Clarksburg (W. Va.) 
New Castle (Pa.) 


Fi jorence- Sheffield- Tuscumbia: 
Muscle Shoals (Ala.). 


CUS)... cnc noiscuebenoed | 


Billings (Mont.). .... 
Butte-Anaconda (Mont.)........| 
Hutchinson (Kans.) 

Lebanon (Pa. 


Manitowoc-Two Rivers (Wise.). . 
Mason City tan 
Marion (Ohio). . 


S8he388 FIRSSRSESSE 


2 9° & Go GO GO GO GO GO oO @SL2eC@©oooesss 
a 
8 


Marion (ind. Pbisecéstck<cewak 


oN eee | 
Newark (Ohio) 


#528 888 eke 
SSSNSSNNSS SBBI BRRBBBSSETE BEFRISSSSSEESE ESB SBSBRBABELN YF RSVNAB 


see 
-2nn 


po ae ik 
Midland (Tex.). . 


Total Above Metropolitan Areas. . 
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The Honolulu Metropolitan Area, with $62,368,000 G.M. Sales, would rank 61 if included above. © SM, 1958, 
188 SALES MANAGEMENT 


GENERAL MERCHANDISE SALES 


come easier in the growing 


GREENSBORO 


Metropolitan Market 
LEADS 64 LARGER and 167 other METROPOLITAN MARK 


1957 Gen. 1957 1957 
Families Gen. Mdse. Mdse. Over 1954* Over 1948* 

Families 1/1/58 Metropolitan Sales Sales 
(000) 


Gain Gain 
Market (000) Rank (000) (000) 


59.1 GREENSBORO, N. C. $80,942 vs $31,956 
183.9 New Haven-Waterbury, Conn. 79,489 $31,610 43,292 
161.3 Norfolk-Portsmouth, Va. 75,676 16,429 45,093 


MARKET 119.3 Syracuse, N. Y. 70,028 16,920 21,249 
134.0 Sacramento, Calif. 69,889 22,254 34,337 

127.8 Omaha, Neb. 66,731 9,940 22,561 

IN THE 161.7 San Jose, Calif. 65,587 25,875 35,276 
159.0 Phoenix, Ariz. 62,555 18.8tl 26,051 

NATION 170.6 Worcester, Mass. 60,973 17,319 19,361 
118.0 Jacksonville, Fla. 54.919 15,960 22,445 


...and 55 larger Metropolitan Markets, including Tulsa, Okla., Wichita, Kans., Nashville and Knoxville, Tenn:. Flint 
and Grand Rapids, Mich., Wilkes-Barre-Hazleton, Pa., Wheeling-Steubenville, W. Va., Ohio; Salt Lake City, Utah; 
Fresno, Calif.; and Fall River-New Bedford, Mass. 


1957 
Families Gen. Mdse. dse. Over 1954* 


Families 1/1/58 Metropolitan Sales Gain 
(000) Market (000) (000) 


59.1 GREENSBORO, N. C. $80,942 Riya: 
I D> the 70.7. Charlotte, N. C. 57,285 $19,176 
55.3 Greenville, S. C. 32,398 6,389 


Winston-Salem, N. C. 30,718 8,837 


MARKET 2 Raleigh, N. C. 30,635 8.580 
23,847 4.021 


Asheville, N. C. 


; 1 Cabuble. S.C. 23,638 

IN THE © Sheets 6 a Aon 
. N.C. 17,37 , 

SOUTH . ot. Hoevn _ 


Fayetteville, N. C. 15,985 2,704 
Spartanburg, S. C. 14,827 2,037 
Wilmington, N. C. 8,888 1,181 


* U.S. Bureau of Census figures 1954 and 1948. All other figures Sales Management Survey of Buying Power 195 


aa _ General Merchandise Sales eran tranine an 
(Greensboro News and Record 


GREENSBORO, NORTH CAROLINA 


Represented by Jann Kelley, Inc 
New York—Chicago—Detroit—Atlanta Sar ncisco—Los An gel les- —Kan Sas City 


OVER (00,000 CIRCULATION DAILY — OVER 400,000 READERS DAI 


Dollar Volume Ranking of Metropolitan County Areas 


G7) Estimates, sta for APPAREL sib SALES i in Desconiing Order 


Code Estimates Group] Code Estimates | Group | Code | Estimates | Group 
No. AREA and STATE add 000) Rank | No. AREA and STATE (add 000) | Rank | No. | AREA and STATE | (add 000) | Rank 
99. | New York- P E. New Jersey 105. Peoria (Il. 18,663 | 94 | 230. | Lewiston-Auburn (Me.) 7,489 | 186 
N. Y.-N. 1,944 681 1 11. | Austin (Tex.) 18,126 95 208. | Fayetteville (N. C.) 7,454 187 
28. | Chicago Mi). 648, 998 2 | 145. Stockton (Cal.) 17,357 | 96 | 113. | Pueblo (Colo.) 7,442 | 188 
83. | Los Angeles-Long Beach (Cal. 546 , 562 3 74. Knoxville (Tenn.) 17,347 97 207. Fargo (N. D.) 7,344 | 189 
106. | Philadelphia (Pa. 362,337 4 65. | Huntington-Ashland 137. | Sioux City (lowa) 7,327 | 190 
41. | Detroit (Mich. 296,476 5 Va.-Ohio) 17,343 | 98 | 240. | Midland (Tex.) 7,315 | 191 - 
18. | Boston (Mass. 283 240 6 36. Davenport-Rock Island-Moline } 234. | Mansfield (Ohio) 7,265 | 192 
130. | San Francisco-Oakland (Cal. 240, 482 7 (lowa-tI1.) 17,328 | 99 | 275. | Watertown (N. Y.) 7,248 | 193 
108. | Pittsburgh (Pa. 174,632 8 51. | Fort Wayne (ind. 17,302 | 100 | 197. | Cumberland (Md.) 7,045 | 194 
157. | Washington (D. C. 155, 452 9 | 140. | Spokane (Wash. 16,851 | 101 | 277. | Williamsport (Pa.) 7,032 | 195 
90. | Miami (Fla.) . 136 , 265 10 46. | Erie (Pa.) 16,631 | 102 
30. | Cleveland (Ohio 132,918 11 6. | Amarillo (Tex.) 16,539 | 103 194. | Clarksburg (W. Va.) 6,955 | 196 
124. | St. Louis (Mo. 123 ,862 12 165. | Winston-Salem (N. C. 16,223 | 104 215. | Hagerstown \eomne 6,950 | 197 * 
21 Buffalo (N. Y. 119,193 13 133. | Savannah (Ga.) . 16,196 | 105 265. | Salem (Ore 6,894 | 198 
92. | Minneapolis-St. Paul (Minn. 113,668 14 223. Lafayette (Ind.) 6,873 | 199 
12. | Baltimore (Md. . 104,174 15 120. | Rockford (Il. 16,045 | 106 184. | Biloxi-Gulfport (Miss.). | 6,841 
‘ 76. | Lansing (Mich. +: 15,864 | 107 95. | Muncie (ind.) 6,840 | 201 
64. | Houston (Tex 91,204 16 3. | Albuquerque (N. M.) ..-| 15,755 | 108 79. | Lima (Ohio) 6,811 | 202 
91. | Milwaukee (Wisc. 88 ,535 17 153. | Tucson (Ariz. 15,552 | 109 156. | Waco (Tex.) ; 6,802 | 203 
72. | Kansas City (Mo. 80,741 18 177. | Bakersfield (Cal. 15,161 | 110 254. | Petersburg-Hopewell (Va.) 6,768 | 204 
29. | Cincinnati (Ohio 79,386 19 | 167. | York (Pa. 15,160 | 111 7. | Asheville (N. C.) 6,726 | 205 
35. | Dallas (Tex. 79,196 | 20 | 75. | Lancaster (Pa.). ... 15,019 | 112 | 263. | Rochester (Minn.) 6,717 | 206 
7. | New Haven-Waterbury (Conn. 74,055 21 122. | Saginaw (Mich. 14,901 | 113. | 192. | Champaign-Urbana (Ill.) 6,600 | 207 
98. | New Orleans (La. 72,325 22 253. Pensacola (Fla. 14,888 | 114 185. | Bloomington (Ill.) 6,589 | 208 
129. | San Diego (Cal. 67 ,203 23 118. | Roanoke (Va.) 14,796 | 115 243. Muskegon (Mich.) 6,498 | 209 
112. | Providence-Pawtucket (R. |. 66 , 328 24 88. Manchester (N.H.)..... at 14,715 116 186. | Boise (Idaho) 6,448 210 
8. | Atlanta (Ga. 66,078 | 25 24. | Charleston (S. C. 14,665 | 117 
19. we 99 Stamford-Norwalk 16. | Binghamton (N. Y. 14,603 | 118 14. | Bay City (Mich.) 6,430 211 
on | 65,456 26 20. | Brockton (Mass. 14,600 | 119 138. | Sioux Falls (S. D.) 6,251 | 212 
2. | Alb any “Schenectady- -Troy 189.  Brownsville-Harlingen-McAllen 270. | Spartanburg (S. C.) 6,225 | 213 
‘ N. 62,052 27 (Tex.)... 14,535 | 120 238. Michigan City (Ind.) 6,158 | 214 
63 Hartford. New Britain (Conn. 61,436 | 28 202. | Elkhart (ind.)...... 6,156 | 215 
135. | Seattle (Wash 60,178 | 29 31. | Columbia (S. C. 14.457 | 121 | 171. | Alexandria (La.).. 6,143 | 216 
33 Columbus (Ohio 55,605 30 94. Montgomery (Ala.). . . 13,775 122 198. | Danville ({ll.)..... 6,104 217 
147. | Tacoma (Wash. cans 13,606 | 123 244. | New Castle (Pa.).. 6,056 | 218 
84. | Louisville (Ky. . 52,061 31 78. | Lexington (Ky. 13,571 | 124 | 222. | La Crosse (Wisc... 6,035 | 219 
148 Tampa-St. Petersburg (Fla 51,740 32 32. | Columbus (Ga.) , 125 256. Portsmouth (Ohio) 6,003 | 220 
100 Norfolk-Portsmouth (Va. 51,153 33 173. | Ann Arbor (Mich. 13,465 | 126 278. | Wilmington (N. C.) 5,982 221 
39. Denver (Colo. 50,304 34 82. | Lorain-Elyria (Ohio) 13,359 | 127 - | Fort Smith (Ark.) 5,953 | 222 
119. | Rochester (N. Y. 49,835 35 109. | Pittsfield (Mass.) | 13,323 | 128 212. | Gastonia (N. C.) 5,937 | 223 
111. | Portland (Ore 46 ,973 36 34. | Corpus Christi (Tex.) 13,119 | 129 231. | Longview (Tex.) 5,935 | 224 
127. | San Antonio (Tex. 46,957 | 37 81. | Little Rock-North Little Rock 239. Middletown (Conn.) 5,885 | 225 
131. | San Jose (Cal. 45.495 | 38 (Ark.)... . | 13,078 | 130 
17. | Birmingham (Ala. 44,649 39 110. | Portland (Me.) 13,076 | 131 54. | Gadsden (Ala.) 5,854 | 226 
96. | Nashville (Tenn. 44,186 | 40 | 132. | Santa Barbara (Cal. 13,064 | 132 | 267. | Santa Rosa (Cal.) 5,849 | 227 
166. | Worcester (Mass. 43,421 41 68. | jackson (Miss.) ee) 13,005 | 133 73. | Kenosha (Wisc.) 5,804 | 228 
89. | Memphis (Tenn. 42,927 | 42 | 227. | Las Vegas (Nev. 12,808 | 134 | 232. | Lynchburg (Va.) 5.731 | 229 
142. | Springfield-Holyoke (Mass. 41,563 43 10. | Augusta (Ga.) 12,416 | 135 255. | Port Huron (Mich 5,711 230 
37. | Dayton (Ohio 40,781 44 | 183. | Billings (Mont.) 5,689 | 231 
168. | Youngstown (Ohio 40,538 45 141. | Springfield (IN. 12,354 | 136 176. | Auburn (N. Y.)..... 5,574 | 232 
: 188. | Bristol-Johnson City-Kingsport 251. | Parkersburg (W. Va.) 5,562 | 233 
128. | San Bernardino-Riverside- (Tenn.-Va. 12,193 | 137 219. | Joplin(Mo.) 5,508 | 234 
Ontario (Cal. 40,019 46 115. | Raleigh (N. C.) 12,175 | 138 | 149. | Terre Haute (Ind.) 5,447 | 235 
66. | Indianapolis (ind. 38,524 47 86. | Macon (Ga.) | 11,962 | 139 206. | Everett (Wash.) . 5,355 | 236 
4 Allentown-Bethlehem-Easton 23. | Cedar Rapids (lowa). . 11,926 | 140 190. | Burlin (Vt.)... 5,341 | 237 
Pa. 36,973 48 226. | Lakeland (Fla.) 11,879 | 141 214. | Great Falls (Mont.) 5,256 | 238 
69 Jacksonville x 36,761 49 241. | Modesto (Cal.) ; 11,820 | 142 279. | Yakima (Wash.) 5,253 239 
146. | Syracuse (N. 36,480 50 61. | Hampton-Newport News- | 273. | Texarkana (Tex.-Ark.) 5,207 | 240 
48 Fall River- AL Bedford (Mass. 35,083 51 Warwick (Va.) p 11,819 | 143 | 
210. | Fort Lauderdale (Fla. 33,825 52 245. | New London-Norwich (Conn.).. 11,613 | 144 229. | Lebanon (Pa.) j 5,170 | 241 
103. | Omaha (Nebr. 33,587 53 59. | Greenville (S. C.) .| 11,409 | 145 224. | Lafayette (La.).... 5,140 | 242 
102. | Oklahoma City (Okla. 33,009 54 70. Johnstown (Pa.)... .| 11,270 | 146 209. | Florence-Sheffield-Tuscumbia- 
107. Phoenix (Ariz. 32.067 | 55 | 80. | Lincoln (Nebr.) ‘| aaizo1 | 147 Muscle Shoals (Ala,).. 5,119 | 243 
150. | Toledo (Ohio 31,920 | 56 | 196. | Colorado Springs (Colo.) 11,174 | 148 | 175. | Appleton (Wisc.) 5,099 244 
152. | Trenton (N. J.).... 31,540 | 57 | 218.  jamestown (N. Y. ; 10,933 | 149 | 248. | Oshkosh (Wisc.) 5,092 245 
154. Tulsa (Okla. see 31,089 58 71. | Kalamazoo (Mich. Ks 10,846 150 262. Richmond (ind.) 5,011 246 > 
164. Wilmington (Del. 29, 588 59 174. | Anniston (Ala.) 4,951 247 
121. | Sacramento (Cal. 29,548 60 60. Hamilton-Middletown (Ohio). . 10,657 | 151 246. | Newark (Ohio) 4,893 248 
55. | Galveston (Tex. 10,324 | 152 272. | Temple (Tex.) 4,791 | 249 
49. | Flint (Mich. 28,855 61 85. | Lubbock (Tex.) 10,306 | 153 193. | Cheyenne (Wyo.) 4,689 | 250 
52. | Fort Worth (Tex. -+| 28,355 | 62 | 151. | Topeka (Kans.) 10,064 | 154 | 199. | Danville (Va.)... 4,662 | 251 
159. | West Paim Beach (Fia.) 27,620 63 200. | Daytona Beach (Fla.) 9,945 | 155 266. | Sandusky (Ohio) ; 4,542 | 252 
1. | Akron (Ohio 27, 167 64 67. | jackson (Mich.) 9,763 156 237. | Mason City (lowa) 4,522 | 253 * 
62. | Harrisburg (Pa. 26,746 65 203. | Elmira (N. Y.) 9,635 | 157 220. | Kankakee (Ili.) 4,435 | 254 
22. | Canton (Ohio 26,580 6 261. | Reno (Nev.) 9,449 158 235. | Marion (ind.) 4,356 255 
53. | Fresno (Cal. 26.573 | 67 | 101. | Ogden (Utah) 9,356 | 159 
117. | Richmond (Va.) 26, 158 68 162. | Wichita Falls (Tex.) 9,305 160 211. | Galesburg (Ill.) | 4,349 | 256 
161. | Wichita (Kans. -+| 25,985 | 69 | 201. | Eau Claire (Wisc.) 9,282 | 161 | 236. | Marion (Ohio) | 4,338 | 257 
160. | Wheeling-Steubenville 57. | Green Bay (Wisc.) 9,100 | 162 126. | San Angelo (Tex.) | 4,267 | 258 
(W. Va.-Ohio 25,649 70 172. | Anderson (Ind.) .| 8,856 | 163 | 249. | Owensboro (Ky.) 4,251 | 259 
163 Wilkes-Barre-Hazleton (Pa. 25,516 71 268. | Sarasota (Fla.) -| 8,714 164 191. | Butte-Anaconda ‘mont: ) .| 4,250 | 260 
56. | Grand Rapids (Mich. 23,843 | 72 38. | Decatur (II1.) | 8,708 | 165 | 250. | Paducah (Ky.)... | 4,231 | 261 
257. | Poughkeepsie-Newburgh- 228. | Lawton (Okia.).. .| 4,222 | 262 
Beacon (N. Y. 23,749 73 179. | Battle Creek (Mich.) ...| 8,671 | 166 204. | Enid (Okla.). 4,199 | 263 
136. | Shreveport (La. 23,650 74 225. | Lake Charles (La.) ; 8,572 | 167 42. | Dubuque (lowa) 4,123 | 264 
125 Salt Lake City (Utah 23,302 75 143. | Springfield (Mo.) ; 8,519 | 168 252. | Pasco-Kennewick- Richland 
114. | Racine (Wisc.) ...| 8,437 | 169 (Wash.) ; 4,114 | 265 
155. | Utica~-Rome (N. Y. 22,918 76 182. Benton Harbor-St. Joseph 280. Zensoviie (Ohio) . 4,113 | 266 
47. Evansville (Ind. 21, 865 77 (Mich.) ; 8,297 170 264. | St. Cloud (Minn.) 4,044 267 
45. | El Paso (Tex.) 21,261 78 | 205. | Eugene (Ore.) 8,288 | 171 221. | Kokomo (Ind.) 3,955 | 268 
43. Duluth-Superior (Minn.-Wisc. 21,137 79 44. | Durham (N. C.) | 8,127 | 172 170. | Albany (Ga.) 3,941 | 269 
26. | Charlotte (N. C. 20,939 80 271. | Tallahassee (Fla.) 8,100 | 173 259. | Quincy (Ill)... 3,910 | 270 
58. Greensboro-High Point (N. C. 20,824 81 77. | Laredo (Tex.) 8,090 | 174 217. | Hutchinson (Kans.) 3,728 271 
13. | Baton Rouge (La.) 20,814 82 158. | Waterloo (iowa) 8,064 | 175 260. | Rapid City (S. D.) 3,641 | 272 
15. | Beaumont-Port Arthur (Tex. 20,485 83 178. | Bangor (Me.). 8,024 | 176 258. | Provo (Utah) 3 3,562 | 273 
93. Mobile (Ala. 20,449 84 123. | $t. Joseph (Mo.) 7,994 | 177 180. | Bellingham (Wash.) : 3,541 | 274 
40... Des Moines (lowa 20,368 85 242. | Monroe-West Monroe (La. 7,984 | 178 216. | Huntsville (Ala.). 3,487 | 275 
116 Reading (Pa. 20,090 86 144. | Springfield (Ohio) 7,980 179 276. | Wausau (Wisc.)... 3,096 | 276 
27. | Chattanooga (Tenn. 20,068 87 5. | Altoona (Pa.) 7,797 | 180 269. Sheboygan (Wisc.) 3,085 | 277 
104. | Orlando (Fia.) 19,573 88 195. | Clinton (Iowa)... -| 2,847 | 278 
134. | Seranton (Pa. 19,521 89 213. | Grand Forks-East Grand Forks | 233. | Manitowoc-Two Rivers (Wisc.). .| 2,749 | 279 
25. Charleston (W. Va. 19,400 90 |  (N. D.-Minn,) 7,768 | 181 187. * Bremerton (Wash.) 2,612 | 280 
181. | Beloit-Janesville (Wisc.) 7,727 | 182 
8. | Atiantic City (N. J. 19,277 91 247. | Odessa (Tex.).. 7,583 | 183 Total Above Metropolitan Areas.... 10,038,970 
138. South Bend (ind. 19, 267 92 274. | Tyler (Tex.) 7,569 | 184 
87. | Madison (Wisc. 18,857 93 169. | Abilene (Tex.) 7,501 185 


The Honolulu Metropolitan Area, with $25,518,000 Apparel Sales would rank 71 if included above. 


190 


© SM, 1958. 
SALES MANAGEMENT 


APPAREL STORE SALES 


come easier in the growing 


GREENSBORO 


Metropolitan Market 
LEADS 33 LARGER and 166 other METROPOLITAN MARKETS! 


1957 1957 Ty¥37 
Families Apparel Apparel Over 1954* Over 1948* 


Families 1/1/58 Metropolitan Sales Sales Gain Gain 
(000) Market (000) Rank (000) (000) 


GREENSBORO, N. C. $20,824 81 pci) $5,818 

Des Moines, la. 20,368 85 $ 950 597 

.2 Reading, Pa. 20,090 86 1,401 956 

MARKET 4. Chattanooga, Tenn. 20,068 87 1,145 4.178 
2 Charleston, W. Va. 19,400 90 1.715 —1,683 

IN THE ; .| Peoria, Ill. 18,663 94 2,672 4,304 
Knoxville, Tenn. 17,347 97 900 1,121 


NATION ‘| Spokane, Wash.. 16,851 101 586 «(3,636 
.2 Bakersfield, Calif. 15,161 110 2,342 3,855 
Tacoma, Wash. 13,606 123 1,019 1,211 


. ++ and 24 other larger Metropolitan Markets, including Johnstown, Scranton, Lancaster, and Erie, Pa., Little Rock- 
N. Little Rock, Ark., Mobile, Ala., Huntington-Ashland, W. Va., Ky., South Bend, Ind., Augusta, Ga., Stockton, 
Calif., Browns-Hring-McAln, Tex., and Davenport Rock-I.- Moline, la.-lll. 


..» 2nd in the CAROLINAS’ Metropolitan Markets 


1957 1957 1957 
Families Apparel Apparel Over 1954* Over 1948* 


Families 1/1/58 Metropolitan Sales Sales Gain Gain 
Rank (000) Market (000) Rank (000) (000) 


= 7 Charlotte, N. C. $20,939 80 $3,678 $4,750 
T > P; | P ‘| GREENSBORO, N. C. 20.824 8! 5818 
9 Winston-Salem, N. C. 16,223 104 2,760 3,129 

.0 Charleston, S. C. 14,665 117 1,558 4,545 § 
MARKET | Columbia, S.C. 14457 121 1,186 2,982 
2 Raleigh, N. C. 12175 138 1,964 2.171 


a THE 3. Greenville, S. C. 11,409 145 1,166 2,070 
Durham, N. C. aaar Ae 966 1,174 


SOUTH 2 Fayetteville, N. C. 7,454 187 392 3,358 
Asheville, N. C. 6.726 205 610 — 438 

Spartanburg, S. C. 6,225 213 27 —4,718 

Wilmington, N.C. 5,982 221 335 | 487 

32. 5 Gastonia, N. C. 5.937 223 | 067 1,119 


*U. S. Bureau of Census figures 1954 and 1948. All other figures Sales Management Survey of Buying Power 1958. 


. +++» 948,908,000 APPAREL SALES eran travine area: 


Greensboro News and Kecord 
GREENSBORO, NORTH CAROLINA 


Repre esented by 4 a y ne 
New York ‘ Igo Detroit—Atlan+ ) Los Angeles Kansas\ City 


OVER {00,000 CIRCULATION DAILY _ OVER 400, 000 READERS DAILY 


Dollar Volume Ranking of Metropolitan County Areas 


Estimates, situ for FURN.-HOUSE.-APPLIANCE STORE SALES, in Descending Order 


Code Estimates | | Group Code Estimates | Group | Code | Estimates | Group 
No. AREA and STATE (add 000) | Rank | No AREA and STATE (add 000) | Rank | No. AREA and STATE (add 000) | Rank 
| 
99. | New we am, E. New Jersey 58. | Greensboro-High Point on C.).. 16,772 94 183. | Billings (Mont.)............... 7,453 | 187 
(N. Y.-N. 1,192,385 1 15. | Beaumont-Port Arthur (Tex. ay 16,573 95 270. (S. C.). 7,396 | 188 
83. | Los An te Beach (Cal.)..| 601,682 2 136. | Shreveport (La.)......... 16,485 96 206. | Everett (Wash.). 7,325 | 189 
28. | Chicago (ill, | 418,445 3 65. | Huntington-Ashland 242. | Monroe-West Monroe (La.) 7,272 | 190 
106. | Philadelphia | Pa.). 267,910 4 (w. ba 16,438 97 218. | Jamestown (N. Y.) 7,233 | 191 
41. | Detroit (Mich.) 257,312 5 134. | Scranton (re Papavcehees 16, 98 247. | Odessa (Tex. 7,223 | 192 
130. | San Francisco-Cakland (Cal.)...| 235, 6 145. | Stockton (Cal 16, 99 224. | Lafayette (La. 7,211 | 193 
18. | Boston (Mass. -| 180,346 7 36. | Davenport- Ron Island-Moline 79. | Lima (Ohio). . 7,177 | 194 
108. | Pittsburgh ( Pa. ® | 163,144 8 mC! ON eee 16,134 | 100 203. | Elmira (N. Y.) 7,132 | 195 
30. Cleveland Ohio) 727 i) 31. | Columbia (S.C.).............. | ,071 101 
124. | St. Louis (Mo.) 127,675 10 75. | Lancaster (Pa.)................ 16,035 | 102 248. | Oshkosh (Wisc.)............... 7,000 | 196 
157. | Washington (D. C. "203 1 47. | Evansville (ind.) | 16,032 | 103 208. | Fayetteville (N. C.). 6,999 | 197 
12. | Baltimore (Md.) 658 12 26. | Charlotte (N.C.).............. 15,798 | 104 162. | Wichita Falls (Tex.).. 6,977 | 198 
92. | Minneapolis-St. Paul (Minn.) 92,584 | 13 Ge 1 GN ois ouasiccecccccs 15,595 | 105 7. | Asheville (N.C.)... 6,936 | 199 
90. | Miami (Fia. 89.346 14 225. | Lake Charles ee 6,901 | 200 
64. | Houston (Tex. 88.852 15 51. | Fort Wayne (ind.) 15,496 | 106 266. | Sandusky (Ohi 6,886 | 201 
188. | Bristol-Johnson City-Kingsport. . | 213. | Grand Forks-East Grand rm 
21. | Buffalo (N. Y. 81,039 | 16 1 in pam ‘| 15,312 | 107 (N. D.-Minn.)...... 6,833 | 202 
91. | Milwaukee (Wise. 76,001 17 61. | Hampton-Newport News- | 214. | Great Falls (Mont.). 6,802 | 203 
129. | San Diego (Cal. 74.363 | 18 Warwick (Va.).............. | 15,001 | 108 202. | Elkhart (Ind.)..... 6,718 | 204 
29. | Cincinnati (Ohio) 70,713 19 82. | Lorain-Elyria (Ohio). 14,762 | 109 198. | Danville (H.).. . 6,568 | 205 
72. | Kansas City (Mo.) 62.025 | 20 151. | Topeka (Kans.) 14,126 | 110 212. stonia (N. C.)... 6,509 | 206 
39. | Denver (Colo.) 61.960 | 21 153. | Tucson (Ariz.) ............... 14,097 | 111 169. | Abilene (Tex.) 6,497 | 207 
63. | Hartford-New Britain (Conn.) 56,963 | 59. | Greenville (S.C.).............. 14,007 | 112 254. ter: Hopewell (Va 6,227 | 208 
19. | Bridgeport-Stamford-Norwalk | 23. | Cedar Rapids (lowa) 13,928 | 113 280. Zanesville (Ohio). . 6,222 | 209 
Conn.) ‘ 56 522 23 24. | Charleston (S.C.)............. 13,906 | 114 262. | Richmond (Iind.) 6,183 | 210 
98. | New Orleans (La.) 55,908 24 87. | Madison (Wisc.)....... 13,349 | 115 
97. | New Haven-Waterbury (Conn.) 55,110 25 71. | Kalamazoo (Mich.) : 13,270 | 116 220. | Kankakee (Ill.). 6,164 | 211 
135. | Seattle (Wash. 54.297 | 26 81. | Little le Rlock-Nerth Little Rock | | 229. | Lebanon (Pa.) 6,151 | 212 
8. | Atlanta (Ga.). 53,028 27 ‘ ...| 12,973 | 117 184. | Sete Gulipant (Miss.) . ‘ 6,083 | 213 
121. | Sacramento (Cal.) 51.498 28 141. | Spvingfiekd a... | 12,957 | 118 192. | Champaign-Urbana (Ill.).... 5,993 | 214 
35. | Dallas (Tex. 51.419 29 11. | Austin (Tex.) oy | 12,924 | 119 137. | Sioux City (lowa) 5,965 | 215 
66. | Indianapolis (ind. 50,585 30 132. | Santa Barbara (Cal.) 12,781 | 120 190. | Burlington (Vt.) 5,964 | 216 
| 263. | Rochester (Minn.) 5,952 | 217 
128. | San Bernardino-Riverside- - | Hamilton-Middletown (Ohio). _.| 12,681 | 121 149. | Terre Haute (Ind.) 5,944 | 218 
Ontario (Cal. 49, 362 31 165. | Winston-Salem (N. C. 12,498 | 122 73. Kenosha (Wisc.)............++- 5,903 | 219 
111. | Portland (Ore.) 48.922 32 16. | Binghamton (N. Y.) 12,384 | 123 251. | Parkersburg (W. Va.).......... 5,854 | 220 
131. | San Jose (Cal.) "323 | 33 34. | Corpus Christi (Tex.) | 142,351 | 124 54. | Gadsden (Ala.).........---+++- 5,824 | 221 
168. | Youngstown (Ohio 47.912 34 133. | Savannah (Ga.). 12,115 | 125 274. | Tyler (Tex.).......-.-.-seeeee 5,754 | 222 
107. Phoenix (Ariz. 45.003 35 253. | Pensacola (Fla.) "") 11,930 | 126 277. | Williamsport (Pa.).............| 5,668 | 223 
148. | Tampa-St. Petersburg Fla. 43.962 36 10. | Augusta (Ga.). ...| 11,919 | 127 256. | Portsmouth (Ohio) | §,800 | 224 
119. | Rochester (N. 41.134 37 245. | New london-Norwich (Conn.).. | ,795 | 128 178. | Bangor (Me.)......-...--+-+++ } 5,491 | 225 
33. | Columbus Ohio} 39,835 | 38 226. | Lakeland (Fla.).............. 11,602 | 129 | | 
84. | Louisville (Ky. 39.047 39 70. | Johnstown (Pa.) we ....| 19,435 | 130 185. | Bloomington (Hil.)..........-+++ | 5,477 | 226 
100. | Norfolk-Portsmouth (Va. 38,972 40 9. | Atlantic City (N. J.)............ |} 11,415 | 131 138. | Sioux Falls (S. D.).........-.-- 6,436 | 227 
2. | Albany-Schenectady-Troy | 32. | Columbus (Ga.)............... 11,325 | 132 239. | Middletown (Conn.).......---- | 5,415 | 228 
N. Y. : 37,313 41 118. | Roanoke (Va.) | 11,068 133 171. | Alexandria (La.)......-...--+++ | 5,358 229 
37. | Dayton (Ohio) 7,293 | 42 | 189. Brownenlle-Harlingen-McAlion 237. | Mason City (lowa)........---. | 6,346 | 230 
112. | Providence-Pawtucket (R. |. 37.285 | 43 ee ee eo | 10,867 | 134 174. | Anniston (Ala.)............-++- | §,308 | 231 
166. | Worcester (Mass. 35,880 | 44 196. | eden Springs (Colo.).. ..| 10,807 | 135 215. | 6,230 | 232 
53. | Fresno (Cal. 34,475 | 45 | | 259. | Quincy (IM.)..... 2... ee ee eee 5,203 | 233 
88. | Manchester (N. H.) ..| 10,780 | 136 216. untsville (Ala.)........--++++ 5,187 | 234 
4. Allentown-Bethlehem-Easton 122. | Saginaw (Mich.)............. "| 10,447 | 137 | 128. 1PM); « coscssmegnd | 5,186 | 235 
Pa. 34,259 | 46 | 241. | Modesto (Cal.) ‘| 10,398 | 138 | 201. : | 6,155 | 236 
150 Toledo Ohio). 34,126 47 76. | Lansing (Mich.) 10,381 | 139 236. ) 5,127 | 237 
49. | Flint (Mich.) 33,022 48 205. | Eugene (Ore.) 10,330 | 140 255. 5,113 | 238 
1. | Akron (Ohio) 32.783 49 110. | Portland (Me.).............. 10,291 | 141 197. 5,101 | 239 
142. | Springfield- Holyoke ( (Mass.) 31,921 14. | Bay City (Mich.).............. 10,275 | 142 222. | La Crosse (Wisc.).......----+- 5,083 | 240 
17. | Birmingham (Ala.) 31,296 51 85. | L (Tex.) 10,245 143 
89. | Memphis (Tenn.) 31.229 | 52 94. | Montgomery (Ala.)............ 10,094 | 144 176. 5,078 | 241 
69. | Jacksonville (Fia.). . 30.838 53 6. | Amarillo (Tex.) .| 10,086 | 145 211. 5,057 | 242 
103. | Omaha (Nebr.) 29,911 54 20. ton (Wlass.).............. | 9,914 | 146 219. 4,930 | 243 
22. | Canton (Ohio)... 28,934 | 55 115. | Raleigh (N. C.). : 9,813 | 147 42. 4,907 | 244 
102. | Oklahoma City (Okia.) 27,712 | 56 109. | Pittsfield (Mass.).. fh ill 9,642 | 148 240. 4,881 | 245 
164. | Wilmington (Del.) 27,353 | 57 | 200. | Daytona Beach (Fla.).......... §,620 | 149 | 223. 4,802 | 246 
210. | Fort Lauderdale (Fla.). . 26:794 | 58 | 114. | Racine (Wisc.)................| 9839 | 180 | 191. 4,738 | 247 
125. | Salt Lake City (Utah) 26.741 a 170. 4,685 | 248 
127. | San Antonio (Tex.) 25.966 ct 158. | Waterloo (lowa)............... 9,456 | 151 231. 4,681 | 249 
186. | Boise (Idaho). . ny ae. 9,376 | 152 207. | Fargo (N.D.).......-..+-+--+- 4,571 | 250 
152. | Trenton (N. J.).... 25,451 61 227. | Las Vegas (Nev.)..... 9,160 | 153 209. | F id- Tuscumbia- 
161. | Wichita (Kans.). . 24,670 62 80. | Lincoln (Nebr.)............. 9,108 | 154 4,546 | 251 
52. | Fort Worth (Tex.). . 24.473 | 83 68. | Jackson (Miss.).............++ 9,088 | 155 | 276. 4,448 | 252 
154. | Tulsa (Okla) 24,390 | 84 | 143. | Springfield (Mo.) | 9,003 | 158 | 230. | Lewiston-Auburn ( 4.438 | 253 
159. | West Palm Beach (Fla. 24,152 | 85 44. | Durham (N.C.).............. | 8,993 | 157 | 233. | Manitowoc-Two Rivers (Wisc.) 4,437 | 254 
48. | Fall River-New Bedford (Mass.).| 23.657 | 66 5. | Altoona (Pa.). 8,889 | 158 | 193. | Cheyenne (Wyo.)...........++- 4,428 | 255 
160. | Wheeling-Steubenville 182. Somes Harbor-St. Joseph 
(W. Va.-Ohio) 23,649 67 Mich.).. 8,856 | 159 194. | Clarksburg (W. Va.)..........- 4,388 | 256 
117. | Richmond (Va.) 22'255 | 68 | 244. | New Castle (Pa.)......... 8,786 | 160 | 258. | Provo (Utah).............--+-- 4,367 | 257 
105. | Peoria (ill... 21,934 69 173. | Ann Arbor (Mich.) 8,696 | 161 272. | Temple (Tex.)......-...+-+++++ 4,360 | 268 
56. | Grand Rapids (Mich.). 21,711 70 | 179. | Battle Creek (Mich.) 8,646 | 162 50. | Fort Smith (Ark.)........-...+. 4,331 | 250 
96. | Nashville (Tenn.) 21,347 71 265. | Salem (Ore.).................- 8,642 | 163 269. sheboygan wien) . otetacean es 4,237 | 260 
163. | Wilkes-Barre-Hazieton (Pa. 21,134 72 243. | Muskegon (Mich.)... aes 8,604 | 164 252. ennewick- Richland 
146. | Syracuse (N. Y.)... | 29,034 73 57. | Green Bay (Wisc.)........... 8,580 | 165 RR are 4,220 | 261 
62. | Harrisburg (Pa.).. . 20 993 74 273. | Texarkana (Tex.-Ark.)........- 4,164 | 262 
45. | El Paso (Tex.).... 19,9909 | 75 | 123. | St. Joseph (Mio.).............. 8,532 | 166 | 221. | Kokomo (Ind.)...........-.+++ 4,086 | 263 
86. | Macon (Ga.)........ “il 8,521 167 228. | Lawton (Okla.)...........-+++- 4,049 | 264 
177. | Bakersfield (Cal.) 19,971 76 268. | Sarasota (Fla.)................ 8,518 168 246. | Newark (Ohio)...............- 4,027 | 265 
120 Rockford (Il.) 19,460 77 156. | Waco (Tex.) . 8,513 169 187. (Wash.). ......-c00- 3,995 | 266 
257 Poughkeepsie-Newburgh- 38. | Decatur (1l.).. ‘ 8,482 | 170 238. | Mi City (ind. aes t 3,946 | 267 
Beacon (N. 19,311 | 78 144. | Springfield (Ohio). . 8,457 | 171 217. | H inson (Kans.).........+.+ 3,925 | 268 
155. | Utica-Rome iN Y,) 18,775 | 79 | 181. | Beloit-Janesville (Wise... 8,345 | 172 | 235. (Ind. ” a 3,784 | 269 
147. | Tacoma (Wash.).... 18.716 80 278. Wilmington (N. 8,268 | 173 | 275. | Watertown (N.Y.)............. 3,729 | 270 
74. | Knoxville (Tenn.).. 18,588 81 101 Utah). ......... 8,245 | 174 
116. | Reading (Pa.) , 18,567 82 95. | Muncie (Ind.) 8,195 | 175 271. | Tallahassee (ria) Men aa cai 3,691 | 271 
140. | Spokane (Wash.). 18,292 | 8 175. | Appleton (Wisc.) 8,155 | 176 249. | eae SS se 3,630 | 272 
40. | Des Moines (Iowa) 18,263 | 84 113. | Pueblo (Colo.) 8,153 | 177 260. City & bs a al 3,453 | 273 
27. | Chattanooga (rena) 18,144 85 261. | Reno (Nev.) 8,102 | 178 195. | Clinton (lowa)...............-- 3,377 | 274 
13. | Baton Rouge (La.).. 18,079 86 172. | Anderson (ind.)............. 7,918 | 179 204. | Enid ay 2 SEEGER GE 3,366 | 275 
167. | York (Pa.).. a 18,041 87 297. | Yakima (Wash.)............... 7,893 | 180 199. | Danville (Va.)................- 3,343 | 276 
139. | South Bend (Ind.). 17,979 88 208. | Padwoals (Ky.)............-0.- 3,058 | 277 
25. | Charleston (W. ~~ 17,837 89 267. | Santa Rosa (Cal.)............. 7,882 | 181 264. | St. Cloud (Minn oD etaeg wise «9 2,942 | 278 
104. | Orlando (Fia.).. ‘434 | 90 67. | Jackson (Mich.)............... 7,846 | 182 | 180. Seana 2,825 | 279 
78. | Lexington (Ky.)............... 7,795 | 183 77. | Laredo (Tex.)....... 2,034 | 280 
3. | Albuquerque (N. M.) ..| 197,202 91 232. | Lynchburg (Va.)............... 7,759 | 184 
93. | Mobile (Ala.) | 6,921 | 92 55. | Galveston (Tex.).............. 7,758 | 185 Total Above Metropolitan Areas.... 8,243,547 
43. | Duluth-Superior (Minn.-Wisc.) 16,919 | 9% 234. | Mansfield (Ohio).............. 7,466 | 186 
j 
The Honolulu Metropolitan Area, with $24,292,000 F-H-A Sales, would rank 65 if included above. © SM, 1958 
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SALES MANAGEMENT 


a NY ascend 


FURN.—HOUSE.—RADIO SALES 


come easier in the growing 


GREENSBORO 


Metropolitan Market 


S 21 LARGER and 165 other METROPOLITAN MARK 


KETS! 


1957 1957 1957 
Furn-House Furn-House Over 1954* Over 1948* 


Families 
Families 1/1/58 Metropolitan Radio Sales Radio Store Gain 
000) Market (000) Sales Rank (000) 


59.1 GREENSBORO, N. C. $16,772 $4.837 


74.7 Shreveport, La. 16,485 3,108 
73.8 Huntington-Ashland, W.Va.-Ky. 16,438 3,433 


MARKET 73.0 Scranton, Pa. 16,382 1.909 
71.1 Stockton, Calif. 16,209 2,570 
IN THE 82.0 Davenport, Rock|., Moline, la.-lll. 16,134 2,733 
76.6 Little Rock-N. Little Rock, Ark. 12,973 2,476 
NATION 71.0 Augusta, Ga. 11,919 1,690 
79.1 Johnstown, Pa. 11,435 2,153 


88.8 Brown-Hring-McAln, Tex. 10,867 1,859 


Beaumont-Port Arthur and Corpus Christi, 


. and 12 other larger Metropolitan Markets, Lancaster and Erie, Pa.; 
Y.; Bristol- 


Tex.; Tucson, Ariz.; Evansville and Ft. Wayne, Ind.; Brockton, Mass.; Lansing, Mich.; Binghamton, N. 
Johnson City, Tenn.; and Charlotte, N. C. 


. «» Ist in the CAROLINAS’ Metropolitan Markets 


Families Furs He Furn-H 1@) ieee ° ap bg 
; n-House Furn- 
Families 1/1/58 Metropolitan Radio Sales Radio Store “oo —— 


(000) Market (000) Sales Rank (000) (000) 
as 59.1 GREENSBORO, N. C. $16,772 $4,837 $4,715 
oD the .1 Columbia, S. C. 16,071 2,859 9,435 
.7 Charlotte, N. C. 15,798 4,192 5,703 


Greenville, S. C. 14,007 2,678 4,764 


MARKET | Charleston, s. C. " 13.906 2.775 6,601 
; inston-Salem, N. C. 12,498 : ; 

IN THE Raleigh N C. 9,813 2478 3'256 
; urham, N. C. 8,993 1,93 , 

SOU TH -| Wilmington, N. C. 8,268 1,3 2 Sst 


Spartanburg, S. C. 7,396 800 714 
Fayetteville, N. C. 6,999 1,090 4,36! 
Asheville, N. C. 6,936 1,315 1,804 
Gastonia, N. C. 6,509 206 1,751 1,855 


* U. S. Bureau of Census Figures 1954 and 1948. All other figures Sales Management Survey of Buying Power 1958. 


. +++ 942,607,000 Furniture Sales | SREENSB0R0 Abc 
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GREENSBORO, NORTH CAROLINA 


Represented by Jane by | Kelley 


Ve. c 
Néw orK t+—Atian Angeles—K., 


OVER {00,000 CIRCULATION DAILY — OVER “400, 000 READERS DAILY 


C 


Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 1957, for AUTOMOTIVE DEALERS & STORE SALES, in Descending Order 


Group Code 
AREA and STATE Rank . AREA and STATE No. AREA and STATE 


i 


~~ ks gt E. New Jersey 
( | 
Los Angeles-Long Beach (Cal.).. 


247. 
183. 


RERRARBB 


Seessaess 


zisese 


Greensboro-High Point (N. C.).. 
ae 


BIVBRVVVVVLI 


loseph ia 
Danville (i... : 
Florence-Sheffield-Tuscumbia- 
Muscle Shoals (Ala.)......... 
Bay City (Mich.) 


Brownsvi oma 201. | Eau Claire ag SAY RS 
aot 


BSS BS 


Hartford-New Britain (Conn. ©. 

Louisville (Ky.) . 

Bridgeport-: -Stamford-Norwalk 
Geackenduckvcveceseses 


S SSNSassn 


Columbia (S.C.)... 
Lakeland (Fis.).. 
(Mass.) 
Ann Arbor (Mich. 
Greenville (S. C.).. 
Kala (Mich.) . 


Columbus (Ohio) 


ore Saale 
Petersburg-Hopewell (Va.)...... 
Michigan Ci 


New Castile ( 


Cate GRD... . cones vdccsink 
Lewiston-Auburn (Me.)........ 
Portsmouth (Ohio 


Memphis (Tenn.).............. 
New Orleans (La.) 

Providence-Pawtucket (R. 1.).... 
New Haven-Waterbury (Conn.). 
pee eo Sain wi oro 


SSSRRRRNRRABBW 


B82 ERESS. EISEN 


——< 
eooooe 


BS 
BEBee S2SRSSIBBESE ESE BS SERSRRRSRERSE SeeR8eza 


(Pa.) 
Winston-Salem (N. C.)......... 
New la (Conn.). . 
Savannah (Ga.) 


31 
32 
33 
34 
35 
36 
37 
38 
39 
40 
41 
42 
43 
ad 
45 


ig 


BESS 


(Wash. 
Sandu: Ohio 
sandy (0 ). . we 


SS AVASSSIS SLSR2 BSS SISRtSsl2sseRss 


B3 BBBSsNBBSS3Ss3 


2s 
§ 


E338 


a 


SS8SS SESRSS2 sis 


Total Above Metropolitan Areas... . 


7 
= 


The Honolylu mghropolitan Area, with $74,990,000 Automotive Sales, would rank 71 if included above. 
194 SALES MANAGEMENT 


AUTOMOTIVE STORE SALES 


come easier in the growing 


GREENSBORO 


Metropolitan Market 
LEADS 13 LARGER and 166 other METROPOLITAN MARKETS! 


’ 1957 1957 1957 
Families Automotive Automotive Over 1954* Over 1948* 


Families 1/1/58 Metropolitan Sales Sales Gain Gain 
000) Market (000) Rank (000) (000) 
.| GREENSBORO, N. C. $58,172 101 $18,775 $32,166 
rd 4 Tacoma, Wash. 56,284 102 12,001 17,263 
4 Chattanooga, Tenn. 55,174 103 11,357 23,578 
MARKET 8 Huntington-Ashland, W.Va.-Ky. 53,327 106 13,301 22,313 
2 York, Pa. 52,805 107 7,948 27,474 
IN THE .1 Johnstown, Pa. 52,018 110 11,542 21,585 
0 Augusta, Ga. 48,162 113 9,086 30,062 
.7 Tucson, Ariz. 45.395 118 14,438 27,495 
NATION Brockton, Mass. 43,995 123 7,801 21,721 


Scranton, Pa. 39,721 134 6,412 17,800 


. ++ and 4 other larger Metropolitan Markets, Binghamton, N. Y.; Bristol-Johnson City, Tenn.; Evansville, Ind.; and 
Browns-Harlng-McAln, Tex, 


1957 1957 1957 


Families Automotive Automotive Over 1954* Over 1948* 
Families 1/1/58 Metropolitan Sales Sales Gain Gain 
(000) Market (000) Rank (000) (000) 
- .7 Charlotte, N. C. $62,674 84 $18,884 $33,151 
T oD the .|_ GREENSBORO, N. C. 58,172 101 18,775 32,166 
.1 Columbia, S. C. 44.327 12! 9,784 18,041 
3 Greenville, S. C. 43,323 125 9,979 18,662 
MARKET 2 Raleigh, N. C. 41,745 130 12,067 22,300 
.9 Winston-Salem, N. C. 38,872 135 11,528 23,842 
IN THE Charleston, S. C. 34,462 150 8,229 13,691 
2 Fayetteville, N. C. 27,307 182 5,380 17,847 
SOUTH 5 Durham, N.C. 25,865 190 6548 11,196 
2 Spartanburg, S. C. 25,346 196 3,857 6116 


Gastonia, N. C. 23,736 206 7,233 11,287 
Asheville, N. C. 21,456 220 4.918 7,490 
Wilmington, N. C. 14,668 271 2,930 5,648 


*U. S. Bureau of Census figures 1954 and 1948. All other figures Sales Management Survey of Buying Power 1958. 


,.. $155,070,000 AUTOMOTIVE SALES seenersamo 4, 
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Dollar Volume Ranking of Metropolitan County Areas 


Estimates, sebh for GASOLINE SERVICE: STATION SALES, in Descending Order 


AREA and STATE 


New York- ¥ E. New Jersey 
N. Y.-N. 


Los Rie ob Ee Beach (Cal. 
Chicago (I1l.) 

Detroit (Mich.) 

San Francisco-Oakiand (Cal.) 
Philadelphia (Pa.) 

Boston (Mass.) . 
Washington (D. C.) 

St. Louis (Mo.) 

Pittsburgh (Pa.) 

Cleveland (Ohio) 

Milwaukee (Wisc.). . 
Baltimore (Md.) 
Minneapolis-St. Paul (Minn.) 
Houston (Tex.) 


San Bernardino-Riverside- 
Ontario (Cal.) 

Buffalo (N. Y.) 

San Diego (Cal.) 

Miami (Fia.) 

Seattle (Wash.). . 

Dallas (Tex.) 

Atlanta (Ga.) 

Cincinnati (Ohio) 

Kansas City (Mo.) 

Denver (Colo.) 

Portland (Ore.) 

Indianapolis (Ind.) 

New Orleans (La. 

Hartford-New Britain (Conn. 

Tampa-St. Petersburg (Fia.) 


Columbus (Ohio) 

Phoenix (Ariz.) 

San Jose (Cal.) 

Louisville (Ky.) 

Youngstown (Ohio) 

Bridgeport-Stamford-Norwalk 
(Conn.) 

New Haven-Waterbury (Conn. 

Providence-Pawtucket (R. |. 


| Dayton (Ohio) 

| San Antonio (Tex.) 
. | Worcester (Mass.) 
. | Akron (Ohio) 


Sacramento (Cal.) 
Toledo (Ohio) 


. | Fort Worth (Tex.) 


Memphis (Tenn.). . 
Albany-Schenectady- -Troy 


Y.) 
| salt Lake City (Utah) 
. | Birmingham (Ala.) 
. | Oklahoma City (Okia.) 


Rochester (N. Y.) 

Bakersfield (Cal.).... 

Nashville (Tenn.) 

Flint (Mich.) 

Norfolk-Portsmouth (Va.) 

Allentown-Bethiehem-Easton 
(Pa.) 

Fresno (Cal.) 


: | Omaha (Nebr.).. 


Jacksonville (Fla.)....... 
Knoxville (Tenn.) 


| Grand Rapids (Mich.) 


Richmond (Va.) 
Springfield-Holyoke (Mass. 
Canton (Ohio) ? 


. | Tulsa (Okla.) 


Wichita (Kans.) 
Wilmington (Del.). . .. 
Charlotte (N. C.) 
Harrisburg (Pa.) 
Wheeling-Steubenville 
(W. Va.-Ohio)..... 
Syracuse (N. Y.) 
Des Moines (iowa)... .. 
Chattan (Tenn.) 
Tacoma (Wash.) 
Peoria (til.) 


Trenton (N. J.) 

Fall River-New Bedford (Mass.) 

Orlando (Fia.) 

Charleston (W. Va. 

Davenport-Rock |sland-Moline 
(lowa-Iil.) ae 

Utica-Rome (N. Y.).. 

Tucson (Ariz.) 

Poughkeepsie-Newburgh- 
Beacon (N. Y.) 

Fort Lauderdale (Fia.) 

Stockton (Cal.).... 

Spokane (Wash.) 

Greensboro-High Point (N. C.) 

Beaumont-Port Arthur (Tex.) 

Albuquerque (N. M.)... 

Baton Rouge (La.).......... 


Corpus Christi (Tex.) 


Duluth-Superior (Minn.-Wise.) : 


Estimates lo Group 
| (add 000 Rank 


Senousewan— 


SSSI SLSR 


SELSSLBR2 


S2 SSSSSR2R BSS 


AREA and STATE 


Estimates 
(add 000) 


Group 
Rani 


Code | 
No. 


AREA and STATE 


Estimates 
(add 000) 


West ay! pees omy. eaetbew 
— : ‘ 
South Bend nd. ). 


* Shreveport (La.) 


Fort Wayne (Ind.) 
Evansville (ind.).... 
Johnstown (Pa.) 
Las Vegas (Nev.) 
Lancaster (Pa.) 


- |e Paso (Tex.) . 
| Mobile (Ala.) . 


Wilkes-Barre-Hazleton (Pa.).. 


- Huntington-Ashiand 


(W. Va.-Ohio) 


Augusta (Ga.) 


Little Rock-North Little Rock 
(Ark.) . 


| Greenville (S. C.) 


Rockford (Il. 
Erie (Pa.)... 
Amarillo (Tex.).. 
Reading (Pa.) 


. | Bristol-Johnson na ‘Kingsport | 


(Tenn.-Va.). . 
Eugene (Ore.).......... 


4 Modesto (Cal.) Sete 
. | Madison (Wisc.).......... 
| York (Pa.) 


Binghamton (N. Y.) 
Brockton (Mass.) 


: | Savannah (Ga.) 


Lakeland (Fla.) : 
Lorain-Elyria (Ohio) 


: | Springfield ({Il.) 
| Brownsville-Harlingen-McAlien 


(Tex.) 


| New London-Norwich (Conn. ). 


Salem (Ore.) 

Santa Rosa (Cal.) 

Ann Arbor (Mich.) 
Boise (Idaho) 

Colorado wig (Colo.).. 
Raleigh (N 


ol Senne Rerkare (Gai) weber 


Columbia (S. C.) 


. | Portland (Me.) 


Battle Creek (Mich.)........... 


Lake Charles (La.)............ 
Manchester (N. H.).... 
Columbus (Ga.)......... 


Hampton-Newport ‘News- 
Warwick (Va.) 


. | Kalamazoo (Mich.) . 


Charleston (S. C.) 


Benton Harbor-St. Joseph 


(Mich.).. 
Daytona Beach (Fla.). 


Muskegon (Mich. ). 
Macon (Ga.). . 


| Winston-Salem (N.C.).. 


Hamilton-Middletown (Ohio). . . 


a Joplin (Mo.) 


Lincoln (Nebr.) 


Jackson (Mich.)._ 


. | Yakima a 


Decatur (Iil.) 


|. | 
Galveston (Tex.)............. 
Champai n-Urbana (\il.) 


Lexington 0. ee iiolins knshe <6 
Port Huron ( 
Grand Forks-East ‘Grand Forks 


~ 
oO 
ps) 


SSBSS8E2888 
eze2sase 


s 


te 
- 
Ww 


15,918 
15,620 
15,609 
15.561 


15,489 
15,449 


Bangor (Me. 

e.). 

Provo (Utah) 

Siens-Cativert (Miss.) 
SC.) 


io). Was 
Pasco-Kennewick-Richland 
(Wash.) 
Sioux City (lowa). 
Danville (Va.) 


Texarkana (Tex. eet ) 
Bloomin 
tah 


Michigan City (ind. RRO RS 
Bay City (Mich.).............. 
Portsmouth (Ohio). . nae 
Enid (Okla.) . 

Tallahassee Fla).. 

Gastonia (N. C.).. 


Terre Haute (ind, os 
Danville (i. i 


Beloit-Janesville (Wisc.)....... 
Monroe-West Monroe (La.).. . 
Abilene (Tex.)................. 


Oshkosh (Wisc.)............. 
Middletown (Conn.)........... 
Temple (Tex.) 


Watertown (N. Y.)............. 
Lynchburg (Va.) 


App 
Richmond (ind. ) 
Midland (Tex.)................ 


Anniston (Ala.)........... es 
Owensboro (Ky.). 
Park (W. V 


Clinton (lowa) 
Manitowoc-Two Rivers (Wisc.). 
Hutchinson (Kans.) 

Mason > 7 

Auburn (N. Y.) 


Quincy tii): be seupweresccesece 


38 


R228 


oe 
= 
> 


3888 


s Seeceeocooooooe 
Sz i 
no 


oe 
3 


SEP EET LETS me | 


= = 
res 
on 


3 


- 


SESNEBERES ESSSS SBSRSSEREE SESRNERESESSERS BSSBSNeeseRezeE £8 


BSSISSSIIS SSSAF SPARASTT 


WHPSLSLLLLAH SIMA AAIHKMBM@BOeOeeeo ADHADAAAPAMAHAHAHSAOSIN NNNNNNNNNNNNNNN NNO MOC mmm MM MMO Mow 


Total Above Metropolitan Areas. . . . 


9,927 ,089 


The Honolulu Metropolitan Area with $32,821,000 Gasoline Sales, would rank 63 if included above. 
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SALES MANAGEMENT 


GASOLINE SALES 


come easier in the growing 


GREENSBORO 


Metropolitan Market — 
LEADS 26 LARGER and 167 other METROPOLITAN MARKETS! 


1957 1957 1957 
Gasoline Gasoline Over 1954* Over 1948* 
Gain Gain 


Families 
Families 1/1/58 Metropolitan Sales Sales 


Rank (000) Market (000) Rank (000) (000) 
113 59.1 GREENSBORO, N. C. $24,011 87 $8818 $15,169 
ral 79 83.6 Duluth-Superior, Minn.-Wis. 23,202 6,265 11,334 
88 74.7 Shreveport, La. 21,773 6,095 15,384 
y ARKET 85 79.1 Johnstown, Pa. 20,916 5,716 10,979 
93 71.6 El Paso, Tex. 20,713 6,760 14,868 
IN THE 87 76.5 Mobile, Ala. 20,480 6,723 11,872 
63 104.4 Wilkes-Barre-Hazleton, Pa. 20,030 4,282 8,920 
NATION 89 73.8 Huntington-Ashland, W.Va.-Ky. 19,646 5,835 12,345 
86 76.6 Little Rock-N. Little Rock, Ark. 19,513 5,684 9,854 


84 80.2 Reading, Pa. 18,392 4,755 8.458 


. « « and 17 larger Metropolitan Markets, South Bend, Ft. Wayne and Evansville, Ind., Augusta, Ga., Lancas- 
tet, Erie, York and Scranton, Pa., Beaumont-Port Arthur, Corpus Christi and Browns-Hring-McAln, Tex., Brockton, 
Mass., Baton Rouge, La., Lansing, Mich., Albuquerque, N. M., Binghamton, N. Y., and Bristol-Johnson City, Tenn. 


1957 1957 1957 
Families Gasoline Gasoline Over 1954* Over 1948* 


Families 1/1/58 Metropolitan Sales Sales Gain Gain 
Rank (000) Market (000) (000) 


~ 97 70.7. Charlotte, N. C. $10,618 $21,779 

T PT | 113 59.1 GREENSBORO, N. C. 8818 15,169 
Py me 118 55.3 Greenville, S.C. 5,203 12,097 

159 40.2 Raleigh, N. C. 10,542 

MARKET 146 45.1 Columbia, S. C. 9,404 
120 .0 Charleston, S. C. 9,857 

IN TH Fr 130 .9 Winston-Salem, N. C. 10,647 
172 .3 Asheville, N. C. 7,010 

SOUTH 152 .2 Spartanburg, S. C. 5,704 
207 .2 Fayetteville, N. C. 6,782 


203 5 Durham, N. C. 5.965 
184 Gastonia, N. C. 5,880 
256 Wilmington, N. C. 259 2,954 


*U. S. Bureau of Census figures 1954 and 1948. All Other figures Sales Management Survey of Buying: Power 1958. 


. . . $71,407,000 GASOLINE SALES je éc"rsrone 
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OVER {00,000 CIRCULATION DAILY — OVER 400,000 READERS DAILY 


Dollar Volume Ranking of Metropolitan County Areas 


7D Estimates, 1957, for DRUG STORE SALES, in Descending Order 


AREA and STATE 


New York- * E. New Jersey 
(N. Y.-N. 

Los Angeles- Long Beach (Cal. 

Chicago (111.) 

Detroit (Mich.) 

Philadelphia (Pa.) 

Boston (Mass.) 

San Francisco-Oakland (Cal.) 

Washington (D. C.) 

Cleveland (Ohio) 

Pittsburgh (Pa.) 

St. Louis (Mo.) 

Baltimore (Md.) 

Kansas City (Mo.) 

Minneapolis-St. Paul (Minn.) 

Denver (Colo. 


Miami (Fla.) 

Houston (Tex.) 

Buffalo (N. Y 

Cincinnati (Ohio) 
Milwaukee (Wisc. 
Indianapolis (Ind. 

Atlanta (Ga 

Dallas (Tex.) 

New Orleans (La.) 

Seattle (Wash.) 

San Diego (Cal. 
Hartford-New Britain (Conn.) 
Louisville (Ky.) 

Tampa-St. Petersburg (Fla.) 
Providence-Pawtucket (R. 1.) 


Columbus (Ohio) 

Bridgeport-Stamford-Norwalk 
Conn.) 

New Haven-Waterbury (Conn. 

San Bernardino-Riverside- 
Ontario (Cal.). . 

Portland (Ore.) 

Phoenix (Ariz. 

Fort Worth (Tex.) 

Dayton (Ohio 

San Jose (Cal.) 

Rochester (N. Y.) 

Toledo (Ohio) 

Oklahoma City (Okla. 

Akron (Ohio) 

Springfield-Holyoke (Mass. 

Worcester (Mass 


| Grand Rapids (Mich. 
Youngstown (Ohio 
Jacksonville (Fla.) 
Memphis (Tenn.) 
Norfolk-Portsmouth (Va. 
Salt Lake City (Utah). . 
Omaha (Nebr.) 

Flint (Mich.) 


af San Antonio (Tex.). 


| Sacramento (Cal.) 
ares * ered Troy 
(N. ¥.) ‘ 
| Birmingham (Aia.). 
| Wichita (Kans.) 
Richmond (Va.) . 
Fresno (Cal.) 


Tulsa (Okla.). . 
Fort Lauderdale (Fla.) 


. | Allentown-Bethiehem-Easton 


(Pa.) 
Syracuse iN. Y.) 

| Wilmington (Del.) 
Charlotte (N.C.)... 
Mobile (Ala.) 


Fall River-New Bedford (Mass. 


Nashville (Tenn.) 

Des Moines (lowa) 

Knoxville (Tenn.) 

Harrisburg (Pa.) 

| Canton (Ohio). 

Reno (Nev.) 

Davenport-Rock Island- Moline 
(lowa-til.) . 


| Tacoma (Wash.) 
Spokane (Wash.)... 
Baton Rouge (La.).. 
Peoria (Ill.). itedaa 
Bakersfield (Cal.)..... 
Madison (Wisc.) 


ee Wheeling-Steubenville | has 8 


(W. Va.-Ohio) 

| Poughkeepsie-Newburgh- 

| Beacon (N. Y.) 

| West Paim Beach (Fla.) 

. | Beaumont-Port Arthur (Tex.) 
Charleston (W. Va.).. 
Tueson (Ariz.)...... 

| Shreveport (La,)..... 

El Paso (Tex.)..... 
Lansing (Mich... . 


Orlando (Fia.)... 
Duluth-Superior (Minn.-Wisc.) 
' 


Estimates 
| (add 000) 


478 ,873 


Group 
Rank 


SOnoalwn— 


Code 
No. 


AREA and STATE 


Estimates 
(add 000) 


AREA and STATE 


E 
8 


South Bend -_ AR 
Albuquerque (N + 
Greensboro-High Polat (N. C.).. 


Evansville (ind.) Rs 
— -North Little Rock 


Chattanooga (Tenn.)........ : 
Fort Wayne (Ind.)............ 
Brockton (Mass.) . a ae 
Corpus Christi (Tex. es 


Kalamazoo (Mich.)............ 
Rockford (1ll.).... . ‘ 
Atlantic City (N. J.) 

Ann Arbor (Mich.)... 
Huntington-Ashland 


Senne (Mich.) 

Daytona Beach (Fla.) . - 

Wilkes-Sarre-Hazieton ( Pa. ye 

Benton Harbor-St. Joseph 
(Mich.) 

Amarillo (Tex.).. 

Binghamton (N. Y. Te ee 

Erie (Pa.) 

Colorado Springs (Colo.)........ 

Austin (Tex.) 


Brownsville-Harlingen-McAlien 
(Tex.)... . 

Las Vegas (Nev. ). 

Modesto (Cal.)...... 

Charleston (S. C.) 

Augusta (Ga.) 

Reading (Pa.) 


| Muskegon (Mich.) 


Lincoln (Nebr.)...... ites 


Waco (Tex.) 

Lorain-Elyria (Ohio) 
Winston-Salem (N. C.) 
Roanoke (Va.) 

Greenville (S. C.) 

Santa Barbara = > ea 
Macon (Ga.).... va hate 


| Savannah (Ga.) 
| Lancaster (Pa.) 


Raleigh (N. C.) 
Scranton (Pa.) 
Jackson (Miss.) 


: | Hampton-Newport ‘News- 


Warwick (Va.). 
Cedar Rapids (Iowa)... .. 
Springfield (Mo.) ........ 


| Salem (Ore.) 


Lakeland (Fla.)............... 
Battie Creek (Mich.)........... 
Pensacola (Fla.)...... 
Asheville (N.C.)...... 

Topeka (Kans.) 


| Santa Rosa MOOR oon dscks 
| New London-Norwich (Conn.).. . 


Jackson (Mich.) 
Galveston (Tex.).............. 
Lexington (Ky.) 


. | St. Joseph (Mo.) 


| Columbus (Ga.) 


Lubbock (Tex.) 
Bristol- Johnson City-Kingsport 
(Tenn.-Va.). . 


- | Columbia (S. C.) 


Pittsfield (Mass.) 

Racine (Wisc.) 

—, Middletown (Ohio). .. 
Tyler (T 


Anderson (ind.). .............. 
Johnstown (Pa.)............... 
Wichita Falls (Tex. 

i | eee 
Montgomery (Ala.) 
—- Richland 


penn Lag OE Ee ae 
Lake Charles (La.) 

York (Pa.) 

Terre Haute (ind.)............ 
Lafayette (Ind.)............... 
Durham (N. C.)............... 
Bay City (Mich.).............. 
Waterloo (lowa) 

Eugene (Ore.) 

Manchester (N. H.) 
Spartanburg (S. C.) 

Jamestown (N. Y.)..... 


. | Ogden (Utah) 
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nal 


Cee (0)... sc ocwervececese 
Sioux Falls (S. D.)............. 
Roc! Minn. 


Michigan ity i ends ctpead 
Altoona (Pa.) 

Mansfield (Ohio) 

Abilene (Tex.)................. 


Pet ny Oy cpm 8 


- | Billings (Mont.), 


Watertown (N. Y. 
Bloomington ( i) edi tlindt tape 
Everett (Was! 


ny Blo-Gulfport ‘ois 


argo (N. D. 
Enid (Okla.) 


Quincy (H.).... 
Lawton (Okia.).. 


Kankakee (Ill.)............006- 


| Cheyenne CRD i is tise iekndor 


) 
Manitowoc-Two Rivers (Wisc.) 
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Total Above Metropolitan Areas... . 


4,819,089) 


Honolulu Metropolitan Area, with $14,294,000 Drug Sales, would rank 64 if included above. © SM, 1958. 


SALES MANAGEMENT 


DRUG STORE SALES 


come easier in the growing 


GREENSBORO 


Metropolitan Market — 
LEADS 21 LARGER and 164 other METROPOLITAN MARKETS! 


1957 1957 1957 
Families Drug Drug Over 1954* Over 1948* 
Families 1/1/58 Metropolitan Sales. Sales Gain i 
(000) Market (0v0) Rank (000) 


59.1 GREENSBORO, N. C. $9,237 95 $3,226 
Stockton, Calif. 9,201 97 1,349 
Utica-Rome, N. Y. 9,173 98 1,336 


7 Teaakdn, 6. J. 9.083 99 1.667 
MARKET y little Rock Little Rock, Ark. 8,964 10! 1,616 


4 Chattanooga, Tenn. 8,864 102 1,320 
N TH E 4 Wilkes-Barre-Hazleton, Pa. 7,340 114 719 
.2 Reading, Pa. 6,726 126 962 
| ATION .0 Scranton, Pa. 6,151 139 634 
.| Johnstown, Pa. 5,142 167 866 


. . and 12 other larger Metropolitan Markets, Augusta, Ga., Lancaster, Erie and York, Pa., Fort Wayne, 
and Evansville, Ind., Corpus Christi and Browns-Hring-McAln, Tex., Brockton, Mass., Binghamton, N. Y., Bristol- 
Johnson City, Tenn., and Huntington-Ashland, W. Va.-Ky. 


1957 1957 1957 
Families Drug Over 1954* Over 1948* 
Families 1/1/58 Metropolitan Sales i i 
Market (000) 


Charlotte, N. C. $13,481 


Pd 
.1 GREENSBORO, N. C. 9,237 
y | oD if I | : een S 7 a 6,809 
. inston-Salem, N.C. 6,335 
MAR K ET 3 Greenville, S. C. 6,324 
2 Raleigh, N. C. 6,200 
IN TH E Asheville, N.C. 5,903 
.1 Columbia, S. C. 5,467 


5 Durham, N. C. 4,402 
SOUTH é Pate Say 2 ©. 4,309 
Wilmington, N. C. 3,572 


Gastonia, N. C. 3,320 
Fayetteville, N. C. 2,537 251 


* U. S. Bureau of Census figures 1954 and 1948. All other figures Sales Management Survey of Buying Power 1958. 


. « « 922,616,000 DRUG SALES WcRtEnseoRo nee | 
Greensboro News and Kecord 


GREENSBORO, NORTH CAROLINA 


ReBbrese nted by J & Kelley : 
y ; h ey. . c 
New |} K cage Vetroit—At t ‘ 2s Angeles—Kansas Ci ity 


OVER {00,000 CIRCULATION DAILY — ‘OVER 400, 000 READERS DAILY 


the Spokane Market is 


Total Spokane Market 


Effective Income: $1,922,915,000 
Retail Sales: $1,287,109,000 
Families: 346,300 (Population: 1,108,200) 


The Spokesman-Review and Spokane Daily 
Chronicle reach $ out of 10 families 


Retail Trading Zone* 


Effective Income: $1,186,915,000 
Retail Sales: $ 760,054,000 
Families: 201,800 (Population: 645,100) 
The Spokesman-Review and Spokane Daily 


Chronicle reach 7 out of 10 families 


C] 


Metropolitan Spokane 


The Spokesman-Review and Spokane Daily 


If you’re measuring markets 
by metropolitan areas, 

better go cautiously 
when you come to Spokane. 


Measuring this big market 

in terms of metropolitan data 

is like fitting diapers 

ost on King Farouk. It 
just can’t be done. 


Why? Because 
the isolated Spokane region 
is one of the West’s largest 


natural marketing areas 
7) --an integrated wa 
CF trade entity 
the size of New England 


... but in the very heart of the 
Pacific Northwest 


Walled in on all sides 
by giant mountain ranges... 
and separated from surrounding 
markets by great 
distances ... it conforms ae, 
ideally to the logic 4 
of geography and 
distribution patterns. 


More than a metropolitan area, 


this vast market is composed of 


hundreds of prosperous 
cities and towns and 
rich farm communities. 


SALES MANAGEMENT 


Lines as Dig as it looks 


Ae nen eee nn 


aks 
WX Population is over a million (greater 
“ than the Milwaukee #=# Metropolitan Area) 


3) 


. income is close to two *— billion 


... and sales are over one billion (beat- 
ing those of 14 individual states!). Aad del 


messured by any market index you choose, 
} it’s four times as big as it’s metropolitan 
area. And you sell it all, when 
you sell Spokane! 


For not only do Spokane’s two big daily newspapers 

-- The Spokesman-Review and Spokane Daily Chronicle-- 
furnish complete coverage of metropolitan m=“ 
Spokane, they blanket the entire Spokane 

Market, too. 


Throughout one of the largest areas served by 
any daily newspaper in the country, these two 


<— big newspapers enter one out of 
every two households! 


THE SPOKESMAN-REVIEW 
SPOKANE DaILyYy CHRONICLE 


To cover the vast Spokane Market, More than 2400 carrier-salesmen in 
delivery trucks of The Spokesman- hundreds of cities and towns through- 
Review and Spokane Daily Chronicle out the Spokane Market provide 9 out 
travel a distance equal to three times of 10 subscribers with home delivery 
around the world every week. service. 


Advertising Representatives: Cresmer & Woodward, Inc. 
Sunday Spokesman-Review carries Metro Sunday Comics and This Week magazine 
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Dollar Volume Ranking of Metropolitan County Areas 


@ Estimates, 1957, for EATING AND DRINKING PLACES SALES, in Descending Order 


AREA and STATE 


New York-N. E. New — 

(N. Y.“N, J.).. ; i 
Chicago (iMl.)................. 
Los les-Long Beach (Cal.) 
Philade (Pa. 


-y 7 \pebbeteoeee ves 
San Franciece-Oakland (Cal.) 
Boston (Mass.).. 


Milwaukee (Wisc)... .. || 


Minneapolis-St. Paul (Minn.). . 
Cincinnati (Ohio)............. 


Tampa-St. Petersburg (Fla.)... 
Portiand (Ore.)............... 
Indianapolis ( ae .. 
Hartford-New _— (Conn.)... 
Columbus (Ohio).............. 
San it — ER 
| ae 


Louisville (Ky.)................ 
New Haven-Waterbury (Conn.) . 
Atlanta (Ga.).. - 
Bridgeport- “Stamford-Norwaik 
(Conn.). 

Providence-Pawtucket (R14). 
Albany-Schenectady-Troy (N. Y.) 
Dayton (Ohio)................ 
Rochester (N. Y.).............. 
, |. | SORES Reer hs: 
Akron (Ohio).................. 


Worcester (Mass.)........ 
Sanne ly Wilk ono dmane 

Norfolk-Portsmouth va.) E 
Atlantic City (N. J.).. P 
San Antonio (Tex.). <n aan 
Fort Lauderdale (Fla.)......... 


Easton 


Jacksonville (Fla.)............. 
Poughkeepsie: Newburgh- 
Beacon | ae 


Memphis (T enn. idiineme peated 


ee ae 
Davenport-Rock Island-Moline 
 _ Gees 


-) 
»West Palm Beach (Fia.).. 
{Nashville ee 


Duluth-Superior (Minn.-Wisc.). . 
i... | as > 


) 
Grand Rapids (Mich.).......... 
Tacoma (Wash.)............... 
Wichita (Kans.).......cscece0s 
Des Moines (lowa)............ 
Madison (Wise.)............++. 


Knoxville (Tenn.).............. 
South Bend (ind.)............. 


Charlotte (N.C.).............. 
} ern chavs dbbera 
Tucson (Ariz.) 


SOneo sewn 


8 


8 


BBSNB 


wren Pw 


SSSsetS2S88 8s 
S82 SSEISRERRSSZaAs SxaNzssessaee & 2 seen sare 
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Esti Estimates | Group 
AREA and STATE (add 000) AREA and STATE (add 000) | Rank 
| 
Evansville (Ind.)............... Sheboygan (Wisc.)............. 8,577 | 188 
Oc a | ORR ETS: Everett (Wash.)............... 8,573 | 189 
EI Paso on eudAGtelsdsuwad = sy Rk tkaskegss 74 . 
Springfie | PEE . .. ager t 
yee ee ingfield (Mo. 8,406 | 192 
ee Kankakee (IIl,). 8,377 | 193 
cane Christi (Tex)... |. 14. | #2 SP GU, . ot Sancives 8,250 | 194 
Charleston (W. Va.) 51. | Topeka (Kans. 8,237 | 195 
Reno (Nev.). . 
Daytona Beach (Fla.)......... 223. | eetaoetee ee ee ; 8,206 | 196 
Scranton (Pa.). | 275. | Watertown (N. Y.)....... inman 8,192 197 
a - — North Little Rock 278. | Wilmington (N.C.)............ 8,154 198 
se RSaie cibiacahenns ahead eotcadel 266. + worn al 8,122 | 199 
198. | Danville (111,) 8,054 | 200 
EAE GAGs pbapeanbatecte 183. | Billings (Mont.) . 7,984 | 201 
Shreveport (La.)............... 188. | Bristol-Johnson City-Kingsport — 
Lorain-Elyria (Ohio)........... oe > eee 7,965 | 202 
COUN). wccccesecs 42. | Dubuque (lowa)............... 7,912 | 203 
Las Vegas (Nev.).............. 59. | Greenville (S. C.) 7,803 | 204 
SRS SE ae 238. | Michigan City (ind.)........... 7,648 | 205 
Beaumont-Port Arthur (Tex.).. . 255. Huron (Mich.)............ 7,566 | 206 
Baton pas. SS er ee 233. | Manitowoc-Two Rivers (Wise.).. 7,515 | 207 
Lansing (Mich.) . ies 162. | Wichita Falls (Tex.)........... 7,491 | 208 
Homilies -Aiaddciown (Ohio) ae 5. | Altoona (Pa. 7,462 209 
Lancaster (Pa.)................ 85. 7,428 210 
.. ., SREB RSSE > 7 
Johnstown (Pa.) 138. 7,414 211 
Huntington-Ashiand 276. 7,397 | 212 
(W. Va.-Ohio) 175. 7,371 | 213 
Galveston (Tex.)........ 219. 7,231 | 214 
259. 6,972 | 215 
OS ey 207. 6,943 | 216 
Ann Arbor (Mich.)....... : 202. 6,937 | 217 
Jamestown (N. Y.) . 256. 6,848 | 218 
New Londden-Werwich (Conn.).. 280. 6,772 | 219 
Santa Barbara (Cal.) a 239. 6,743 220 
Santa Rosa Cah) . 263. 6.680 221 
Pensacola (Fla.)............... 246. 6,595 
og aes 260. 585 
a ~ -Y, ~ end 193. 581 
McAllen (T: 185. ,577 
Decatur (IIl.) 
= inaw (Mich.) 7. 464 
354 
314 
272 
227 


Benton Harbor-St. Joseph 
| SR eke 


Biloxi-Gulfport (Miss.)......... 
Mansfield (Ohio).............. 


Eau Claire (Wisc DS icadcadcbess 
Winston-Salem (N.C.)......... 
Macon (Ga.)..... ons 


St. Joseph CNP 
Elmira (N. ay socccvesestucce 


LJ 
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nr 
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= 
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Spartanburg (S. 
Burlington (Vt.)............... 
Clarksburg (W. Va.)........... 


Pree TIM). 20 occ ccc ccs cose. 
Huntsville (Ala.)............... 


WMlusele Shoals (Ala.)......... 


—= 
8 


-_ 


28858 S2ERBS2ERReESss S2Z32zEB 


B3333 IRINT SSBRSSRARSSEBIE BRB 


peananes 
Sears 


B S88 SEBS 


= 
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240 
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Total Above Metropolitan Areas. . 11,667, 


is |RSS 


The Honolulu Metropolitan Area, with $46,588,000 E & D Sales, would rank 44 if included above. 


© SM, 1958. 
SALES MANAGEMENT 


Dollar Volume Ranking of Metropolitan County Areas 


_ Estimates, 1957, for LUMBER, BLDC. TES. HARDWARE SALES, in Denopading ¢ Order 


Estimates | Group | Code Estimates | Group | Code Estimates | Group 
AREA and STATE (add 000) | Rank > AREA and STATE (add 000) | Rank > AREA and STATE (add 000) | Rank 


New Vortett, e. New Jersey Bend (Ind.) B 92 68. | Jackson (Miss.)............. 
(N. Y.-N. 96. Hagerstown (Md.). 
Los ngels-Lang Beach (Cal.). Las Vegas (Nev.).... 
Chicago (IIl.) Bay City (Mich.).... 
Detroit (Mich.)...............- Oshkosh (Wisc.) 
Philadelphia Oe.) Decatur (I11.) 
Boston (Mass.) Dubuque (lowa).. 
San Francisco-Oakland (Cal.).. Joplin (Mo.) 
Pittsburgh (Pa.) Columbia (S. C.) 
Cleveland (Ohio) . a aemen out . 4 xa 
St. Louis (Mo.) y - | Benton Hi . | Augusta (Ga.) 
Minneapolis-St. Paul (Minn.) . yi | ere . . | Monroe-West Monroe (La.) 
Washington (D. C.).. ‘ . | Portland (Me.)...... 
, 26. . | Asheville (N. C.) 


SOnouwswn— 


. ; ' , - | Pensacola (Fla.). . 
Kansas City (Mo.)........... . | RE 239. | Middletown (Conn.) 
- | Mansfield (Ohio) 

Houston (Tex.) . - | Durham (N.C.).... 
Baltimore (Md.). le - | Scranton (Pa.) aaa 
Milwaukee (Wisc.) ; - | Reading (Pa.)........ 769 | 108 94. | Montgomery (Ala.) . . 
Dallas (Tex.) ‘ 73,549 . , 73. | Kenosha (Wisc.) é 
Cincinnati (Ohio) - | Santa Barbara (Cal. - | Cumberland (Md.) bes ee 
Bridgeport-Stamford-Norwalk 58. . | Great Falls (Mont.)...... 

(Conn.)...... sé : (Fla.) - | Wausau (Wisc.)............. 
Atlanta (Ga. ) . ingfield (I111.) 204. | Enid (Okla.).......... 
San Bernardino-Riverside- Santa Rosa (Cal). Spe Fe 

Ontario (Cal.)... 
Tampa-St. Petersburg (Fla.).. 
Denver (Colo.) 
San Diego (Cal.)... 
Phoenix (Ariz.) 


w (Mich.) ~ | Pusble (Cole.).............. 
Grand Forks-East Grand Forks + | Richmond (Ind.). 
(N. D.-Minn.) : . - | Hampton-Newport News- 
Duluth-Superior a -Wisc.). Warwick (Va.) 
Lynchburg (Va.)............. 
Watertown (N. Y.) 
Pasco-Kennewick-Richland 
Charleston (W. Va.). clan: (Wash.)........ 
« | Tyler (Tex.) 
Cedar Rapids (lowa) - | Savannah (Ga.) a 
5 igs hale - | Michigan City | (ind.)... . 
Fort Smith (Ark.) ....... 
Odessa (Tex.) 
Roanoke (Va.) 
Spartanburg (S. C.) 
Rochester (Minn.) 


“NN oo Soe nenannawmanwmnwawawc egeooococecoceoec 


SSSNBRss 


Columbus (Ohio). . 
Hartford-New Britain (Conn.).. 
Indianapolis (ind.) 
San Jose (Cal.) 
Akron (Ohio) 
Louisville (Ky.) 
New Haven- aterbury (Conn.). 
New Orleans (La.).. Marion (ind.)..... , 
Springfield-Holyoke (Mass.). . . 
Omaha (Nebr.) . C. | Auburn (N. Y.) 
Sacramento (Cal.) . 4 z 2 A ede - | Mason City (lowa) 
Providence-Pawtucket (R. 1.) . A : ela danay «0 - | Lafayette (La.)........ 
Worcester (Mass.) ach 133 - | Marion (Ohio)............. 
Fresno (Cal.) eceameel . . 14,506 - | Huntsville (Ala.)........ 
Rochester (N. Y.).. : Champaign-Urbana Gs.....5. " 44. | New Castle (Pa.)...... + 
+ | Lawton (Okla.) | 
Fort Worth (Tex.). Amarillo (Tex.) a ’ + | Manitowoc-Two Rivers (Wisc.) 
Flint (Mich.) Little Rock- North Little Rock - | Kokomo (Ind.) 
Ark. i 5. | Altoona (Pa.) 
| Quincey (11.) 
i Danville (Va.).. 
a 140 . | Abilene <Tex.). 
New London-Norwich (Conn.) ..| 13,798 + | Hutchinson (Kans. 
amet = gg] ——- » - | Lafayette (Ind.) 
Sioux Falis (S. D. 


NNN 


SSSSSSESRS 


geese 


a.) 
Oklahoma City (Okla.)....... , 
Grand Rapids (Mich.) : 
San Antonio (Tex.)............ 
Memphis (Tenn.)........ 
Bakersfield (Cal.).... 
Albany-Schenectady-Troy 


La Crosse (Wisc.).. . 

Reno (Nev.) 

Terre Haute (ind.). .. 

Wichita Falls (Tex.) 

Midiand (Tex.) 

» T.. Albany (Ga.) 

Eugene (Ore.)....... ‘ee 12,789 | 150 209. | Florence-Sheffield-Tuscumbia- 
Muscle Shoals (Ala.) 

St. Cloud oom. ).. idee - | Bellingham (Wash. 
Ogden (Utah) d Galesburg (IIl.) f 

San Angelo (Tex.). . 

St. Joseph (Mo.) 

Petersburg-Hopewell (Va. 

Zanesville (Ohio) 

Longview (Tex.) 

Temple (Tex. 


eesses 


88 
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Madison (Wisc.)..............- 
Salt Lake City (Utah). . ike 


BS8 


2 o-- 
3 Sf 


Gadsden (Ala.) 
. | Clarksburg (W. Va.) 

| Provo (Utah) 
Alexandria (La.) 
Gastonia (N. C.) 
Williamsport (Pa.) 
Sandusky (Ohio) 
Bremerton (Wash.) 
Biloxi-Gulfport van : 
Bangor (Me.)........... 
Columbus (Ga.) 
Lebanon (Pa.) . 
Cheyenne (Wyo.)........ 
Wilmington (N.C.)....... 
Owensboro (Ky.)......... 


DPD HDOHBHHHWAHH BHHHBSIHD BHOHOMBHBONNNNNNNN 


2 
353s 


NEILRRK 

- 

ua 
awaNAgSsy saesee 


Modesto (Cal.)................ 
Wilmington (Dei.)............. 


8 


Davenport-Rock (eland-lMioline 
(lowa-til.) 

Hamilton-Middietown (Ohio). . 

Harrisburg (Pa.). 

Trenton (N. J.).. 

Knoxville (Tenn.) 

Brownsville-Harlingen-McAllen 
(Tex.).... 

Des Moines (iowa) 

Norfolk-Portsmouth (Va.)...... 

Lansi i 

Baton “Tt  eSesr 

Fall River-New Bedford (Mass.) 

Lancaster (Pa.) 

Beaumont-Port Arthur (Tex.).... 


Fayetteville (N.C.).... 

Texarkana (Tex.-Ark.) 

Parkersburg (W. Va.)... 

Lewiston-Auburn (Me.) 
(In . . | Burlington (Vt.) 

cies (i... : - | Portsmouth (Ohio)... . 

. | Anniston (Ala.) 

Newark (Ohio) = 77. | Laredo (Tex.). 

Eau Claire (Wisc.)....... Butte-Anaconda (Mont. . 

Paducah (Ky.). 
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109. Total Above Metropolitan Areas.... 8,204,821 


The Honolulu Metropolitan Area, with $7,041,000 L-B-H Sales, would rank 232 if included above. 
MAY 10, 1958 


© SM, 1958. 
203 


AREA and STATE 


Dollar Volume Ranking of Metropolitan County Areas 


LD Estimates, » 1957, for TOTAL NET EFFECTIVE BUYING INCOME, in # Ceeconting Order 


Estimates 
(add 000) 


Group 
Rank No. 


Code 


AREA and STATE 


Estimates 
(add 000) 


AREA and STATE 


New York- * E. New Jersey 
(N. Y.-N. 
Chicago (Ill. : pesten ae 

Los Angeles-Long Beach (Cal. ). 
Philadelphia (Pa.) 
Detroit (Mich.) 
San Francisco-Oakland (Cal.) . 
Boston (Mass.) 
Pittsburgh (Pa.)... 
Washington (D. C.).... 
Cleveland (Ohio). .... 
St. Louis (Mo.)....... 
Baltimore (Md.). 7 
EL Paul (Minn.) 
Buffalo (N. Y.) P ‘ 
Milwaukee (Wisc.) . 


do eee 
Kansas City (Mo.).......... : 
Cincinnati (Ohio)... . 


Dallas (Tex. ) 


(Conn.) 


Hartford-New Britain (Conn.) 
Denver (Colo.). .... 
Portiand (Ore.)........ 
New Orleans (La.)...... 
Columbus (Ohio)... . 
Indianapolis (ind.) 


Dayton (Ohio) 

Providence-Pawtucii (R. 1.) Bere 

Louisville (Ky.) 

San Bernardino-Riverside-_ 
Ontario (Cal.) 

Rochester (N. Y.) 


( 
Youn: ee (Ohio) 
Toledo (Ohio)....... 
San Jose (Cal.). 
Worcester (Mass.) 
Norfolk-Portsmouth (Va.) 
Birmingham (Ala.) 
Fort Worth (Tex.) 
Tampa-St. Petersburg (Fla.) 


Akron (Ohio) apes 
Springfield-Holyoke (Mass.). , 
Sacramento (Cal.). 
Memphis (Tenn.) 
Phoenix (Ariz.) 
San Antonio (Tex.) : 
Allentown-Bethlehem-Easton 
ae : ; 
Syracuse (N. Y.).... 
Wilmington (Del.) 
Oklahoma City (Okia.) 
Flint (Mich.).... 
Omaha (Nebr.) 
Richmond (Va.) 
Jacksonville (Fla.) 
Fall River-New Bedford (Mass.). 


Grand Rapids (Mich.).. 
Tulsa (Okia.) ‘ 
Sait Lake City (Utah) 
Nashville (Tenn.)... 
Harrisburg (Pa.). . 
Wheeling Steubenville 
(W. Va.-Ohio) 
ne -Beacon 
L We 


Canton (Ohio)... 

Fresno (Cal.) 4 

Tacoma (Wash.).. 

Peoria (ill. “4 
Wilkes-Barre-Hazieton (Pa.) 
Trenton (N. J.)..... , 
Wichita (Kans.) 

Charleston (W. Va.) 


South Bend (ind.). 
Spokane (Wash.)..... 
Reading (Pa.) 
Knoxville (Tenn.).. 
Bakersfield (Cal.) 
Utica-Rome (N. Y.) 
Davenport-Rock Island-Moline 
(lowa-lil.).... . 
Lancaster (Pa.) 
Des Moines (lowa).. .. 
Charlotte (N. C.) 
El Paso tex. ee 
Duluth-Superior (Minn. -Wise. ) 
Fort Wayne (ind.)............ 
Lansing (Mich.)....... ean 
a tin beccencasneeceua 


Stockton (Cal.)............++. 


87. | Madison (Wisc.).............. 


=P PEN wAsahaAae 


—Saiatanewas 
a a 

— 
83s 


New Haven-Waterbury (Conn.). | 


ssaz8 
383 
233 


8 
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3 


bonnohSoho: 
£e8528242232 
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SE2u 888838 § 
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436 ,608 
414,423 
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Chattanooga (Tenn.)........... 
Shrevenort (La.) .............. 
Fort Lauderdale (Fla.) 
Baton Rouge (La.) 
Columbus (Ga.) 
Johnstown (Pa.)............... 
Beaumont-Port Arthur fal ex.).. 

Tucson (Ariz.) 


Corpus Christi (Tex.) 
ene « (N. Y.) 
Scranton 


Huntinaton-Ashiand 
(W. Va. —_— 

Rockford (11.) 

Sempee-rae Point (N. 6). 

York (Pa.) 

Brockton (Mass.).............. 

Brownsville-Harlingen-McAllen 


(Tex. 
Evansville 8 Pe rer: 
—— -North Little Rock 


New London-Norwich (Conn). . 
Hamilton-Middietown (Ohio). . 
Hampton-Newport News- 
Warwick (Va.)............++ 
TS ere 


Austin (Tex.) 


oP 
West Palm Beach | ees 
Kalamazoo — 
Manchester (N. H.)............ 
Bristol- Johnson Chiy- Kingsport 
(Tenn.- 


Va. 
Winston-Salem (N.C.)......... 


Eugene (Ore.)........... ae 
Savannah (Ga.).............++ 


Atlantic City (N. tet eee 


Lincoln (Nebr.) 


| Jamestown (N. Y.)...........-- 


Santa Rosa (Cal. ws 


| Benton Harbor-St. ‘Joseph 


(Mich.) 


Springfield (Ohio). ............ 
Santa Barbara (Cal.)........... 


Wichita Falls (Tex. ive cewaee 
Pensacola (Fla,).............-. 


Jackson (Mich.).............++ 
Topeka (Kans.).............-- 


Galveston (Tex..............-- 
Yakima (Wash.) 


Mansfield 
— (iowa) 
(Pa.) 


Fayetteville (N. C.)............ 
Sioux City (lowa) 
Springfield (Mo.).............- 


Asheville (N. C.)..........+++- 
Terre Haute (ind.) 


New Castle (Pa. Do hroenetecnden 


Garters G6. CG). ....2.sccecess 


317,152 


Estimates 
(add 000) 


Group 
Rank 


Oshkosh (Wisc.).............-. 


Bloomington (Ill.).............. 


| See 

Bay City (Mich.). pewicaaete 

Daytona pal MOR, cincin < os 
enosha (Wisc. 


Kenosha (Wisc.)............... 
MER GD... acvecensioricus 
Port Huron (Mich.)............ 
Pueblo (Colo.) __............. 
Biloxi Culfoort SS 
Eau Claire (Wisc.)............. 
Middleton SS RE 
rc | QD Ceacaeoccctesccecs 
269. | Sheboygan (Wisc.)............. 
238. | Michigan City (Ind.)........... 
175. | | ear 
UY, eae 
256. | SS 
275. | Watertown (N. Y.)............- 
230. | Lewiston-Auburn (Me.)........ 
169. | Abilene (Tex.).. ............. 
254. opewell (Va.) 
215. | Hagerstown (Md.)............. 
229. | Lebanon (Pa.)................. 
138. | Sioux Falls (S. D.)............. 
214. | Great Falls (Mont.)............ 
54. | Gadsden (Ala.)..............-+. 
246. | Newark (Ohio)...............- 
197. | Cumberland (Md.)............- 
Se. | Remeeees GE). ...cccccevcccccs 
171. | Alexandria (La.)..............- 
187. | Bremerton (Wash.)............ 
191. | Butte-Anaconda (Mont.)........ 
262. | Richmond (ind.)........ ...... 
199. | Danville (Va.).............++-- 
242. | Monroe-West Monroe (La.)..... 
258. | Provo (Utah).............-+++- 
183. | Billings (Mont.)..............- 
209. | Florence-Sheffield- Tuscumbia- 
Muscle Shoals (Ala.)......... 
222. | La Crosse (Wisc.)............- 
240. | Midland (Tex.)...........-.-.- 
213. rand Forks-East Grand Forks 
out Sf ea 
194. larksburg (W. Va.)..........- 
280. | Zanesville (Ohio).............- 
126. | San Angelo (Tex.). . ne 
42. | Dubuque (lowa).... 
176. | Auburn (N. Y.)... 
232. | L (Va.). 
273. | Texarkana (Tex.-Ark 
235. | Marion (ind.)........... 
276. | Wausau (Wisc.)......... 
174. | Anniston (Ala.).............++- 
221. | Kokomo (ind.)............+.++ 
231. | Longview (Tex.).............. 
RS 2. eer 
251. ersburg (W. Va.) 
233. ae oT Rivers (Wisc.). . 
Bers | Farge GR. Di)... ccccccccevsces 
193. | Cheyenne (Wyo.).............. 
266. | Sandusky (Ohio).............. 
180. | Bellingham (Wash.)............ 
228. | Lawton (Okla.)..............+- 
SS) errr 
= = eosin baieadinn Sen ewe 
i ae ea 
278. i 
50. | Fort Smith (Ark.).............. 


eae ny ene). weeevéaedel 


Honolulu Metropolitan Area, with $804,220,000 Income. would rank 53 if included above. 


SALES MANAGEMENT 


and effective 
buying income 
so together 


The metropolitan county areas having the greatest 
total effective buying income are your most vital sales targets. 


and only Sunday reaches them with the effective coverage you need 


Consider the New York metropolitan area. It alone ac- 
counts for 11% of the nation’s effective buying income. 
.. SUNDAY brings your sales message into two out of 
every three homes in this area. 

Consider the 20 richest metropolitan “target” areas in the 
J.S. They include more than 40% of the nation’s effec- 

tive buying income. 


.. SUNDAY blankets at least half the families in 16 of 
these areas, and they alone account for 35% of all US. 
effective buying income. Comparable figures for This 
Week: 7 areas, less than 9% of all effective buying in- 


come; for The American Weekly: 7 
for Parade: 3 areas, 3%. 


areas, less than 7%; 


Consider effective (50% or better) coverage of total 
effective buying income in standard metropolitan areas. 


This is the grand measure of an advertising medium. 


.. SUNDAY reached families accounting for one hun- 
dred eighteen billion dollars (see chart below). 


Take advantage of the best buy in the best-read section of 
the nation’s Number One newspapers — to give massive 
impact and depth of coverage to your sales campaigns. 


of Vasitios Reached hy Sunday Magazines: 


t f areas i in which they have family coverages of 50% or sreater) 


SUNDAY reaches families accounting for $118,268,459,000— 
more than This Week, Parade and American Weekly combined! § 


$42,887,112,000 
(14.38% of total U.S.) 


THIS WEEK 


(9.85% of total US) 4.78% of total U.S) 


PARADE 


AMERICAN WEEKLY 


the newspaper's own magazine 


Over 17,000,000 ABC Circulation 


METROPOLITAN SUNDAY NEWSPAPERS, INC. 


CHICAGO - 


MAY 


260 Madisen Avenue, 


10, 1958 


New York 16, N.Y. -« 


MUrray Hill 9-8200 


DETROIT - LOS ANGELES - SAN FRANCISCO 
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Per Household Income Ranking of Metropolitan County Areas 


Estimates, bic for PER HOUSEHOLD INCOME, in Descending Order 


Group | Code Group | Code 
AREA and STATE Estimates | Rank No. AREA and STATE Estimates | Rank s AREA and STATE 


. | Bridgeport-Stamford-Norwalk 
|  (Conn.)... 
Champaign-Urbana (Ill. 
Washington (D. C.) 
Hartford-New Britain (Conn. 
Wilmington (Del.). . .. 
Trenton (N. J.) 
Cleveland (Ohio). .... 
Columbus (Ga.) 
. | Midland (Tex.) 
| Chicago (Ill)... . 
| New Haven-Waterbury (Conn. 
| New York-N. E. New Jersey 
(N. Y.-N. J.) 
South Bend (Ind.). . 
Toledo (Ohio) 
| Detroit (Mich.) 


Rochester (Minn.) . 6,123 . | Fall River-New Bedford (Mass.). 

Beloit- Janesville (Wise. ‘€ 6,110 . 

Grand Rapids (Mich.) Reh 6,109 

\. <a S 6,108 

Cincinnati (Ohio)... . wie 6,096 98 

Worcester (Mass.).. son 6,095 99 > | CRONIN TIE. GD) ccscccccnecs 
ace 6, 08: . | Port ey da 

6,070 . | Williamsport (Pa.).. 


Tallahassee (Fla.).... we 6,047 na. 

Denver (Colo.).............. Wilkes-Barre-Hazleton (Pa.).. 

New Castle (Pa.).. Grand Forks-East Grand Forks 
(N. D.-Minn.) 


Great Falls ( Mont.).. ocenae Fie) 


RIED. cncacvesdav bes es Asheville (N. C.) 
Mason City (lowa) 
— Harbor-St. Joseph 


| 
| 


—SCBOOnoushwn— 
QAam 


® $82 
SRE BEEBE B9e8 


me 
—_ 
iJ 


NNNN NNNNNNN&@ OOo 
3 


2g: 


35 


Springfield (111.).............. 
Manchester (N. H.).. 
Winston-Sa'em (N. C).. 
Charleston (W. ~~ eae ee 
Pittsfield (Mass.). . akon 
Green Bay (Wisc.).. ‘ oa 
Beaumont-Port Arthur (Tex.) ; 
Lewiston-Auburn (Me.). . 
Dubuque (lowa) 

Saginaw (Mich.). . 

Salt Lake City ( Utah). 
Albuquerque (N. M.).. 


SEe2 


oo 
m BE 


| Columbus (Ohio) 
| Dayton (Ohio) 
| San Francisco-Oakland (Cal. 
| Middletown (Conn.)...... 
| Madison (Wisc.)..... 
- | Lansing (Mich.)........ 
| Ann Arbor (Mich.)...... 
| Philadelphia (Pa.) 
- | Fayetteville (N. C.) 
| Reno (Nev.) 
- | Lancaster (Pa.)....... 
| Lafayette (Ind.) 
. | Boston (Mass.).. 
| New London-Norwich (Conn.) 
Indianapolis (Ind.) . 


San Antonio (Tex. Deanes 
Longview (Tex.)........ 
Scranton (Pa.) 


Eau Claire (Wisc.)............. 
Sioux Falls (S, D.).. . pie 
Greenville (S. C.)... 


SSS8B8 SIBSRS 


Petersburg-Hopewell (Va.)..... 
Austin (Tex.) , 
OS eee 
Jackson (Mich.).............. 
Burlington (Vt.).............. 
Waterloo (lowa) 

Tucson (Ariz.) 

Tulsa (Okla.) . 

Fargo (N. D.). 

Muncie (Ind.) 

Elmira (N. Y.). os 
Corpus Christi I (Tex. ) 


ja.) 

n Bernardino-Riverside- 
Ontario (Cal.) 

Wichita (Kans.).. . 

Knoxville (Tenn.).. 


BBB 


RSSSSEEERS 38888 


Milwaukee (Wisc.) 

| Sacramento (Cal. 
Flint (Mich.). 
Lorain-Elyria (Ohio) 
Rochester (N. Y.) 
Charlotte (N. C.). 
Racine (Wisc.)... 

| Odessa (Tex.) 
Youngstown (Ohio 
Wichita Falls (Tex.) 
Cheyenne (Wyo.) 

. | Lubbeek (Tex.) 

| Springfield-Holyoke (Mass.) 
Hamilton-Middletown (Ohio 
Minneapolis-St. Paul (Minn.) 


ta (Fla.) 
West Palm Beach (Fla.) 
(| ee ea 


Mobile (Ala.) 
———s Monroe (La. 


johnstown (Pa.) 
Zancavitie (onio) 
Altoona (Pa. 
Boise (Idaho) 


20 00 0 co 


oo ot 
“Loo 


Wheeling-Steubenville 
(W. Va.-Ohio) 


Memphis (Tenn.)............. 
Fort Worth (Tex.).... - 
| ary 
- | Des Moines (lowa)......... ‘ 
Fort Wayne (Ind.) . . | Utica-Rome (N. Y.) | 
| Rockford (HI1.). .. ; 222. | La Crosse (Wisc.)............ 
Syracuse (N. Y.) ; ; - | Spokane (Wash.). . nal 
Richmond (Va.) ’ . | Providence-Pawtucket (R. 1.). 
Miami (Fla.) aes 508 | - | York (Pa.) 
San Jose (Cal.) ; y - | Appleton (Wise.).. 

. | Akron (Ohio). ... ) | 84. | Louisville (Ky.). panenwade san 
| Reading (Pa.) " - | San Angelo ( 4 abate > ; 
Mansfield (Ohio) ; ’ - | Birmingham (Ala.)......... 

Baltimore (Md.).. .. } , - | Nashville (Tenn.)........... ‘ 
Las Vegas (Nev.) z . - | Richmond (Imd.).. ......ccess. 
Hampton-Newport News- 
Warwick (Va.) mae ' 9. | Atlantic City (N. J.)........... 
- | San Diego (Cal.).... : ‘ 58 . | Anderson (ind.)........... . 
| Norfolk-Portsmouth (Va.).... a - | Columbia (S.C.)............ > 
- | Greensboro-High Point (S. C.). .| ‘ - | Galveston (Tex.)............. 
| - | Lebanon (Pa.).............. 
El Paso (Tex.).......... , . | Oshkosh (Wisc.)..... 
Peoria (111) : ‘ " . | Galesburg (I1.) 
Pittsburgh (Pa.). ‘ 78. | Lexington (Ky.) pbuh on 
baw (N. Y.) , } . | Sheboygan (Wisc.).......... 
Buffalo (N. Y.). 6, . | Jacksonville (Fla.)..... —* 
. | Atlanta (Ga.) | | 98. | New Orleans (La.)............ 
. | Los Angeles-Long Beach (Cal.). | a) ee 
| Baton Rouge (La.) Danville (11.) Gendt Woke 
Amarillo (Tex.) a Hagerstown (Md.)............ 
Pasco-Kennewick-Richland . | Brockton (Mass.)........... 


| _ (Wash.) 
Dallas (Tex.)... Fort Lauderdale (Fla.)....... 
St. Louis (Mo.) - ae Michioan City (Ind.).......... 
Santa Barbara (Cal.) Lake Charles (La.)............ 
Bangor (Me.) 


a ~ eames Easton bnGesoecccssese 
Bay City (Mich.).......... 


Omaha (Nebr.)............. ; 
Lincoin (Nebr.)............... 
Auburn (N. Y.)........... 3 
Billings (Mont.) ixbenseore 
Clarksburg (W. Va.). Judias 
Terre Haute (ind.)........... 
Cedar Rapids ( lowa).......... 
Shreveport (La.).............. 
Evansville (Ind.) ae 
Oklahoma City (Okla.)........ 


St. Joseph (Mo.) 
Manitowoc-Two Rivers (Wisc. x. 
Phoenix (Ariz.) 


St. Cloud (Minn.)............ 
Ogden (Utah). . 
Jamestown (N. Y.).......... 
Montgomery (Ala.)............ 
Roanoke (Va.).............. | Watertown (N. Y.)............ 
. | Kankakee (I1.) : | Siotrx City (lowa).. 
| Bloomington (Ill.)............. 6, > Duluth-Superior (Minn.-Wisc.), 


ee ee ee eh ee eh et 


Clinton (lowa). . 
Macon (Ga.).. 


BSSSSI322yy BeeeeeZINAIeeee 2 
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SSSS582E835 3888 


Jackson (Miss.)............... 


Quincy (1.)............ 
erry eary (Mont.) 
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=32 


co (Tex... 
Gretel lehveee City-Kin~,sport | 
(Tenn.-Va.) 


Springfield (Mo.) 
a) may hers PIB). ceseinne 


2288 
B88 S88 S8srsezs888E 3 


geesseses 


| 
(Pa. 
sonia (N. Y.) 


- | Durham (N.C.).. 
| Erie (Pa.) sede 
Raleigh (N.C.)....... 
Bakersfield (Cal.).. 
Poughkeepsie-Newburgh- 
Beacon (N. Y.)......... 
Houston (Tex.) ‘ 
Seattle (Wash.)............ 
Kansas City (Mo.) 
Davenport-Rock I sland-Moline 
(lowa-IlL.) aghesa 
| Kalamazoo (Mich.)......... 
Kenosha (Wisc.) 
Elkhart (ind.)..... 
Harrisburg (Pa.).. 
Canton (Ohio) 
Stockton (Cal.)............. 


Hutchinson (Kans.)......... 
ce-Sheffieid-Tuscumbia- 
Muscle Shoals (Ala.)......... 
Rapid City (S. D.)............ 
Salem (Ore.) 


Yakima (Wash.).............. 


88 


nam 

—_— 

SRG 
3 Bees 
| 
4 r) 


| eee 
Brownsville-Harlingen-McAllen 


(Tex.) 
Huntsville (Ala.) 
Laredo (Tex.) 
Texarkana (Tex.-Ark.). ... 


Average Above Metropolitan Areas. . 
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Honolulu Metropolitan Area, with $7,098 Income per Household, would rank 19 if included above. © SM, 1958. 
SALES MANAGEMENT 


oud. a Happy 


R ‘*Threescore and ten” is a generous lifespan — 
for the average citizen. But to The National 
Geographic (which has just entered its 71st 
year), this is merely another milestone of ma- 
turity in a remarkable quest. It began quietly on 
the evening of January 13, 1888 in Washing- 


ton’s Cosmos Club, where 33 men had been _ 
invited to weigh “the advisability of organizing j be a . 
: d to weigh “th y of organizing >. 
a society for the increase and diffusion of / > 


geographic knowledge”. 


Through seven ensuing decades, their decision 
has immeasurably enriched human knowledge and pictorial services made possible by the 
of the world we inhabit. It has seen the emblem support of those who follow its pages so avidly. 
of The National Geographic Society soar 13 
miles above — and descend more than a half-mile 
below —our planetary sea level. It has pursued 


How old does a magazine feel? The National 
Geographic has never been so full of life... 


! the exploration will-o’-wisp across unmapped appealed to so many intelligent, high-income 
areas from pole to pole .. . effaced formidable families . . . nor faced such a future of imme- 
frontiers . . . turned strangers into friends ... diate promise. Light up your own advertising 

candle and help yourself to a proftably nourish- 


found new wonders, resources and potentials... 
helped inquisitive minds widen their understand- 
ing of much once hidden beyond the horizon. 


ing slice of our 70th birthday cake. 


The first issue of The National Geographic 
Magazine — in 1888 — went to 165 people. 
‘ The current issue reaches more than 2,000,000 
families. But such figures fail to gauge the 
continuing enthusiasm and loyalty that make 
The National Geographic audience more than 


ae “readers.” Few (if any other) major magazines 

can report a 13-year median length of reader- © 
ship. None can point to the array of scientific 
expeditions, research, educational, cartographic 


> 


Pa 
TIONAL GEOGRAPHIC MAGAZINE 


Washington 6, D. C. 


J 


MAY 10, 
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EFFECTIVE BUYING INCOME— ESTIMATES, 1957 
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NEW ENGLAND 


EAST NORTH 


WEST NORTH 


SOUTH ATLANTIC 


WEST SOUTH 


MOUNTAIN 


TOTAL U.S.A....... 


ALASKA.........+0+- 


HAWAII........... 


SALES MANAGEMENT 


the new South Carolina: 


Mi A R K E T 


You have witnessed the fantastic growth of South Carolina— industrially. Now, 
every index of South Carolina, the market, parallels this explosive expansion. Here 
is a super market where effective buying power, bank deposits, per capita income, 
kilowattage, housing, telephones, transportation, highways, schools show 2...3.. 
4...and up to 5 to 1 gains over the U.S. as a whole. Investigate the new South 
Carolina—the dynamo of Dixie. 

For complete information ...in strict confidence, write, wire, or telephone (LD-94), 


R. M. Cooper, Director, State Development Board, Dept. SM-58, Box 927, Columbia, S.C. 
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Summary of Retail Sales Data by States and Sections 


RETAIL SALES— G@ULWESTIMATES, 1957 


MIDDLE ATLANTIC 


SALES & 
gt re NINE STORE GROUPS (add 000) 
Index 
Buying of Sales Furn.- 
Power | Quality | Produc- House Auto- 
Index Index Food Apparel Appi. motive Drugs 
,796] 1.6960) 124 822,140 231,010) 197,561) 616,995 ,443; 111,307 
,024) .4978 285,941 ’ 40,288) 204,877 474 29,697 
304] 3.0852) 107 1,638,472 439,487; 300,672) 1,032,698 202,980 
8] 6.3191) +97 183 , 096 37 ,643 27,875; 130,594 7 16,293 
ial -4790, 99 225,914 72,142 43,270) 171,424 632 35,440 
19] .2028) 93 108 , 187 19,761 20,096 92,595 26,935 9,899 
333] 6.2799) 108 3,263,750 853,672! 629,762) 2,249,183 405,616 


228) 3.7275) 113 866 ,782 383; 415,411) 1,248,020 411,420; 180,706 

10.8578} 114 108 521,875 2,006,316) 1,231,127) 2,984,539 941,044) 549,717 

843] 6.5659) 100 36,887 499 , 2,315,030 649,890) 348,492 
544 6,547,589 


z 
——s 


3 
3 
4 
3 
3, 
4 
3 
3 


$| 882e388 
| 
oa 


nm 
> 
= 
a 

&| 8828888 
~ 
3 


143,305, 151,671) 640,903 
100,804) 117,730) 557,858 
203 ,772 ,690} 730,730 
250,096) 245,486) 979,012 
74,899 82,061) 342,614 
32,922 778} 159, 
28,527 25,013) 165,103 
834,325; 822,429) 3,576,102 


3| szsSzee 
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547 ,003 4,574) .2756) 115 114 111,960 , 056 31,101 92,152 30,935 16,488 
1,353,802 6,501} .6132) 126 259, 356 108, 134 76, 238 , 245 31,873 63,575 
5,892, 159 4,836] 2.4501) 102 122 1,366,422 417,056} 337,532) 1,247,397 403 , 838 532 
3,567 , 800 3,582) 1.8037 831 ,483 192,116} 177,797) 758,717 219,568; 118,681 
3,380,219 4,131] 1.7541) 102 546 , 145, 588 , 259 199 ,059 911 
3,943 , 068 3,599} 2.0279) 78 867,617 224 ,492 ,254) 820,082 281,541; 119,124 
1,785,658 3,047]  .9626; 70 447 ,678 488; 110,913) 382,398 119,327 634 
3,679,581 3,753} 1.9411) 87 ’ 197,785) 181,688) 745,563 208,210; 123,509 
1,736,657 3,375 9391; 82 108 453 ,655 97,128 90,216} 340,721 90,941 47,478 
25 , 885 , 947 3,937] 12.7674) 89 6,073,185 1,526,903) 1,377,230) 5,213,534 1,585,292 
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| 2,839,978 1.3782| 75 644,486 148,075} 133,961] 869,603 76,887 
2'488,455 1.3566] 77 609.834 127,909} 115,614| 531,303 ‘875 
1/493, 167 "7913| 64 343.602 84/889]  70.127| 345,466 47.510 
3,147,727 1.5931 79 43,384 184 ,067 157 ,343 693 ,323 89,096 
9, 669, 327 } 5.1182) 74 1,306 ,940| 477,045) 2,139,695 298, 368 
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4,132] .6240 314,558; 101,600 60, 196 73,093) 247,170) 140,605 47 ,946 
4,202} .9793) 101 109 476,122} 146,777 93,692) 112,233) 453,019) 180,184 93,035 
4,253 95 105 164,615 52,736 29,049 36,279; 170,934 69, 857 23,271 
4,091 102 m1 173, 85,015 36,782 34,985) 183,855 71,512 23,331 
5,520) 1819} 124 149 88, 50,311 25, 259 19,778 83 , 666) 51,756 22,846 
4,090). 87 204,171 69,498 41,498 41,041) 199,208 99,242 35, 186 
4,058 91 200 728 55,248 43,016 48,926) 195,703 96,779 34,440 
4,471 1956; 104 115 90,748 38,408 16,961 16,870} 104,473 45,220 14,760 
4,223] 3.6067; 97 105 1,713,833) 599,593 346,453) 383,206) 1,638,028) 755,155 294,815 


9.6908) 117 119 
1.0149} 97 94 
1. 103 101 


1,145,216) 1,258,266) 3,681,647 
89, 507 99,334) 438,178 
140,050} 156,321) 560,401 


12.3586] 113 | 115 | 6,268,303 


1,374,773) 1,513,921) 4,680,226 
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,974]100.0000] 100 | 100  |47,974,109/14,813,015 12,193, 128] 10, 581 ,323 38, 696,204 15,011 ,384|13,839,209) 6,330,113 
? 1538) 125 91 361 14,364| 10,343) 32,566 9,739 
444] 13164] 88 73 140,616 29,494 27.740) 98.451 15,793 
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SALES MANAGEMENT 


Theres nothing so powerful as an idea ! 


Once upon a time a lot was to build a house on. And people did 
most of their living in the house. But look what an idea can do: 
Better Homes & Gardens started showing people how to get 
more out of living by living more out-of-doors—how to plan 
for more play space on a narrow lot, how to have a back- 
yard “dining room’’, even how to shop for a swimming 
pool. And because BH&G’s editors have such a 
happy faculty for making reality fascinating, 
BH&G families are living “‘all over the lot’’ these 
days—outdoors as well as indoors. 
For advertisers, every new idea 
BH&G gets behind means new sales opportu- 
nities. Outdoor living can mean anything 
from garden tools to suntan oil! The sales 
climate Better Homes & Gardens creates is 
unique among major media. Meredith of Des 
Moines... America’s biggest publisher of 
ideas for today’s living and tomorrow’s plans 


of America reads BHaG the family idea magazine 


4,500,000 COPIES MONTHLY 
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- Where rubber meets the 


Wa 
tele 


No better place for your advertising 
cae than the dealers’ favorite magazine: 


TIRES—TBA MERCHANDISING 


the best read, most consulted magazine 
in the tire, battery and accessory field 


386 Fourth Ave., New York 16, N. Y. 
Tel. LExington 2-1760 


THE BASIC ‘‘SURVEY” DATA . 


The Maps. In the summer of 1954 
SALES MANAGEMENT editors con- 
ducted a survey among readers-users 
of the Survey of Buying Power to 
find out what kind of maps would 
be most suitable to use in connection 
with Survey figures on counties and 
cities. They were given the choice 
of the kind of county outline maps 
which we had used in the past, with 
shadings of five types to indicate the 
total amount of Effective Buying In- 
come—or “distort” maps which would 
show the size of each county in its 
proportion of the total income rather 
than its total land area. By a vote of 
better than 7 to 3, subscribers voted 
for income “distort” maps. 

Russell L. Simmons was commis- 
sioned to prepare the new maps. He 
retained the normal shape and 
boundary lines of each state, and in- 
sofar as possible kept each county in 
its proper geographic location. 

Each county is charted to show its 
proportion of the net Effective Buying 
Income of the state, and within each 
county, important cities are similarly 
charted to show their importance in 
producing the county’s income. All 
cities are shown which had an E.B.I. 
of $15 million or more in the year 
1953. 

Metropolitan County areas are in- 
dicated by black dotted lines, and 
where an area cuts across state lines, 
the sector of the adjoining state is 
reproduced. 

The editors designed the maps to 
give at a glance the relative impor- 
tance of counties and cities. The 
important counties stand out; the edi- 
tors believe that no reader will want 
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In the 1958 issue the distort maps 
have been brought up to date, and a new 
feature added at the suggestion of sev- 
eral readers. This new feature is an ad- 
joining outline map which shows the 
precise geographical location of all cities 
with retail sales of $25 million in 1956, 
and the counties of which they are a 
part. The distort maps give a measure- 
ment of “how much” while the outline 
maps say “where” on all important mar- 
ket centers. 


to use this particular kind of map for 
locating the less important counties. 
Code number locators have been 
eliminated because they seemed out 
of place on an “impression” map. 

Varying scales are used for the 
maps, based upon possibilities and 
restrictions involved in the size and 
shape of the state, number of coun- 
ties, etc. On the first map, Alabama, 
each .0053 square inch equals $1 
million in income. 

Selection of Cities. In the data sec- 
tion all incorporated cities are in- 
cluded which in the 1954 Census had 
retail sales of $12 million or more. All 
cities which had 10,000 populativn or 
more in the 1950 Census of Popula- 
tion are also included. Omitted are 
some suburban communities with in- 
significant shopping districts; included 
are some trading area towns of con- 
siderably less population but with a 
big retail sales volume. 


ALABAMA 


Paar | 
ETOWAH L, 
. 


\ a 
CALHOUN? 


Seime 
- @ Montgomery 
DALLAS 


MONTGOMERY 


TALLADEGA 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Counties and cities on this map 
ore charted in proportion te net Metropolitan County Areas are 
Effective Buying Income: Scale, bounded by block dottad line: 


Cities shown ore those having 
net Effective Buying Income of 


$15 million ond over. 
0053 sq. in. equals $1 million. 
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~ (Other East South Central States: oe BRR The “SM"" symbols mark original exclu- 
a L A B A M a Kentucky, Mississippi, Tennessee.) sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS > NUMBER OF OUTLETS 


Albertville Marshall 
Alexander ‘ 
City. ...... Tallapoosa... , | | | | Huntsville... . 


Andaluei Covingt 


| 
| 

City County : re City 
Gadsden 


a2 


Anniston. ....Calhoun 

Athens....... Limestone... ? be 
Re... ccd ceciien , | ° 13 
Bessemer... . Jefferson... , | | i - ’ | 9 
Birmingham . . Jefferson... .| . | | | | . | 15 
Cullman......Cullman..... ’ é 25 
Decatur......Morgan..... é | | Leteule . | | 10 | 18 
Dothan. .....Houston..... R | cae ee 4 | 17 10 
Fairfield. .... . Jefferson. . ‘ = A | 14 21 
Florence... . .Lauderdale \ | Tuscaloosa. . . * ‘ 126 1 34 68 


ffax- 2 | ms 


Bewoaciton 


© SM, 1958. Before using these figures read foreword, page 13. 


The Survey of Buying Power 
Where Advertisers and Agencies MEET and AGREE 


SALES MANAGEMENT 


Ky7p POPULATION EFFECTIVE TH The “SM” symbols mark original, exclu- 
Yi ESTIMATES, 1/1/58 BUYING INCOME~ @ ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


ALABAMA Income Breakdown of Households 


COUNTIES Spend-| Pop. Net Per | 
CITIES ( of ( Dollars a » $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000 over 
(000) . % % % , % 1% %&% 
Hsids. Inc. Hsids. inc. | Hsids. Inc. | Hsids. Inc. 


14,442 3,522 4 | 24.1 23.3 | 24.0 38.1) 4.6 
47,222 ’ 3,968 i 3) 27.1 23.8 | 27.1 38.8) 5.3 2.4 10.6 
20,863 3,210 . -7 | 26.6 27.1 | 18.9 32.6 3.2 | 1.5 


| 
13,069 3,439) 0 21.9 | 27.5 28.5 | 22.5 | 3. ee 
22,262 3,373) 9 22.9 | 26.0 27.0 | 21.6 1 
| 2. 


11,227 3,208 7 29.0 | 22.7 25.3 | 16.3 1.6 


21,672 3,371 8 21.5 | 25.6 25.5 | 22.4 
115,304) . 4,784 , 8.9 | 25.3 18.6 | 36.6 
52,089 5,724) ‘ 5.9 | 23.1 15.1 | 41.2 
43,791 4,515) 7 10.1 | 25.4 34.9 


12,623 
21,166 
13,130 


21,034 
10,294 
8,481 


24,769 

57,445 
ASheffield........ , . 4 26,010 
See Florence- 
Sheffield- 
Tuscumbia- 
Muscle Shoals 

Conecuh ° -0110 i a . 13,527) . is . . : 6 32.2 


10.5) .0061 lS . 9,095) . 24.6 39.0 
Covington 37.7) .0219 4 . a 37,383 . 8 | 27.1 40.1 

Andalusia 10.1} .0059 ; t 13,235) . * y 31.1 40.9 
Crenshaw 17.3) .0101 4.3 , 14,388) . ’ 16.6 29.4 


Cullman 46.3) .0269 R J X 38,124) . . .7 | 19.8 34.2 

8.6} .0050 : : 10,879) . .0 | 26.5 37.4 
20.4) .0119 . . . 17,167). 5 26.4 20.8 34.8 
58.0) .0337 . ° 60,955) . 21.3 6 | 23.4 33.1 
27.6) .0160 . , 35,963) . 22.7 .5 | 26.1 34.8 


42.7| .0248 d : J 34,145 26.4 5 | 18.6 32.7 
30.1) .0175 - . ¥ 29,843) . . 24.56 21.6 | 28.3 40.6 
30.3) .0176 ° ° 29,114) . A 27.0 23.9 | 25.5 37.0 


104.0} .0605 5 s 2 138,752) . -6 | 24.9 17.6 | 38.5 44.2 
68.0) .0396 : . 101,368) . 4 | 24.2 3 | 40.4 44.3 
16.5} .0096 . ° . 13,625) . . 25.4 .7 | 20.0 34.4 
23.5) .0137 R . \e 21,325) . 27.2 .2 | 24.2 37.8 


22.6) .0131 a ° . 19,566) . 27.4 1) 21.1 35.3 
14.2) + .0082 J . 10,310) . 22.2 26.4 | 12.4 24.2 
19.0) .O111 m . 13,231). : 23.1 8) 14.6 26.8 


16.2) .0094 : ‘ 13,256) . 25.2 1) 21.1 34.0 ‘ : ; 9.7 
50.7| .0295 . . 31.8 54,681). " 3 | 25.3 .2 | 26.2 37.4 : 6 12.2 
29.7) .0172 , : 38,925) . 25.1 -O}} 30.3 39.6 : g 13.9 
35.5) .0206 8.6 5 4.3 28,396) . 26.2 6 | 19.6 33.7| 3.0 7.7 


SM Standard (4) and Potential (A) Metropolitan County Areas. . Before using these figures read foreword, page 13. 
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Copyright Notice and Rights to Further Reproduction. The exclusive estimates of 
population, Effective Buying Income, retail sales, buying power index, value of farm products 
sold and TV homes are fully protected by copyright 


Permission to reproduce this Survey of Buying Power data in printed form, in whole or in 
part, may be granted only through written request to SALES MANAGEMENT, INC. 
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BIRMINGHAM 


FASTEST GROWING FAMILY INCOME 
IN THE SOUTH 0. wee cc et 


Though far behind other big Southern markets in 1940 and 1950, Birming- 
ham Family Income has caught up rapidly. 

it now exceeds New Orleans, is somewhot behind Atlenta and Miami, and on 
@ per with other major Southeastern markets. Percentage income gains ore the 
largest in the South. 


AVERAGE FAMILY INCOME 


Percent Increase Yearly Average 
Metropoliton Area 1940-'56 1950-56 1940 1950 1956 
Birmingbom 214% 45.7% $1775 $3828 $5576 


Houston 


198 WAT 2114 5676 6305 
Atlanta 186 35.5 2278 4814 6524 
Miami 177 49.3 2305 4284 6394 
New Orleans 164 22.2 2085 4500 5499 
Memphis 154 25.0 2312 4104 5879 
Dallas 142 17.1 2675 5537 6486 
Sen Antonio 130 -0.8 2279 5280 5238 
Source: Seles Menegement 


Birmingham's Total Buying Income pessed the 
$1 billion mark for the first time— 


—_— $1,022,279,000 in 1957. 
77, . ~ 7): . x" : 
BIRMINGHAM Che Birmingham News 
YOUNGEST ~~ 
_\ OF THE WoRLD’s; / Not founded till 1871, Birmingham Post-Herald 
GREAT CITIES // Birmingham has grown to almost ees 
ES — two-thirds of a million 


population—629,400. 


GUD POPULATION EFFECTIVE 577 The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
ALABAMA | me-| Re Se 
tro- | Con- Income Breakdown of Households 
COUNTIES poli- | House-| sumer | Urban income 
CITIES tan | Total | % | holds | Spend-| Pop. | Net % | Per | Per | Per 
(continued) | Area) (thou- | of | thou ing | (thou-| Dollars | of |Capita| Hsid.|C.S.U.] $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&0ver 
sands) | U.S.A. | sands) | Units | sands)| (000) | U.S.A. r % 1m bin b&bi\% % | % % 
|(thous.) Hsids. inc. | Hslds. inc. | Hsids. Inc. | Hslds. Inc. | Hslds. ine. 
NRT 17 | 629.4] .3660| 178.1) 205.5| 505.7] 1,022,279| .3428| 1,624| 5,740] 4,973] 18.9 5.4 | 22.7 14.0| 40.5 40.9| 12.0 18.3| 5.9 21.4 
Abirminghen.. 365.2) .2124] 110.5} 122.7 606,896} .2035| 1,662] 5,492] 4,944] 20.7 6.0| 22.7 14.5| 39.4 40.8] 11.7 18.3] 5.5 20.4 
Dewemer..:...<: 32.4] 0188} 9.21 9.9 43,143) .0145| 1,332| 4,689] 4,346] 24.8 8.4 | 27.7 20.4| 36.1 43.4] 8.2 15.0| 3.2 12.8 Pe 
Fairfield... 14.01 .0081] 3.5] 4.1 19,779} .0066| 1,413] 5,651) 4,798] 15.8 4.6 | 25.5 16.2| 42.5 44.2| 11.5 18.0| 4.7 17.0 
Hemeweed...... 19.2) .o12) 5.4, 5.8 40,810} .0137| 2,126| 7,557] 7,007] 14.2 2.9| 16.3 7.4] 36.1 26.5] 18.8 20.8| 14.6 42.4 
Se ici cos cannes 14.0; 0081} 3.5) 3.6 10,120} .0034| 723| 2,891) 2,751 | 57.2 31.5 | 24.9 29.8 | 15.2 29.7| 2.1 6.1| .6 2.9 
Lauderdale | 208 88.3} .0338| 15.8] 17.6) 30.9} 70,940, .0238| 1,217| 4,490] 4,016 | 32.7 11.9 | 23.8 18.8| 32.9 42.4| 7.7 15.0| 2.9 11.9 
A Florence- e 
Sheffield- | 
Tuscumbia- 
Muscle Shoals... 60.7 0858 7.7 98,836} .0816| 1,646 5,301 
AFlorenes....... 30.9 .0180/ 8.9 10.7 47,484] .0159) 1,537| 5,335| 4,414] 25.3 8.0 | 21.9 15.0| 38.3 43.1| 10.3 17.5| 4.2 16.4 
Lawrence 25.1| .0146] 6.0] 6.6 19,506} .0065| 777| 3,251) 2,943] 51.3 26.1 | 26.7 29.6 | 18.6 33.7| 2.6 7.1| .8 3.8 
Lee 47.5) .0276| 11.2} 16.7; 30.7]  60,319| 0202] 1,270| 5,386| 3,602 | 37.3 13.7 | 19.7 15.8| 31.4 41.1| 8.4 16.6| 3.2 12.8 
Opelika 15.0| .0087) 4.3] 4.6 19,806] .0066| 1,320| 4,606} 4,219 | 31.3 10.9 | 24.5 18.4| 32.0 39.5| 8.7 16.2] 3.5 15.0 
Aaburn 15.7| 0091, 3.2) 8.6 28,314} .0095| 1,803| 8,848| 3,262] 39.6 13.3| 5.7 4.3| 38.7 46.3| 11.7 21.2| 4.3 14.9 
Limestone ‘ 34.2) .0199| 8.4) 8.9} 8.2) 28,608 .o100| 866] 3,525| 3,323 | 46.2 20.8 | 26.2 25.7| 21.9 35.1| 3.8 9.2| 1.9 9.2 
Athens... 8.2} .0048} 2.2) 2.6 10,712} .0036| 1,306| 4,869] 4,058 | 34.1 11.9 | 24.0 18.2| 30.8 38.1| 6.7 12.6| 4.4 19.2 
Lowndes 9 15.5] .0090) 3.8] 4.2 11,394] .0038| 735| 3,255| 2,702 | 62.6 34.8 | 20.9 25.3 | 12.4 24.4| 2.7 8.1| 1.4 7.4 
Macon. .... 29.3) .0171} 6.4) 8.4, 6.5] 27,435} .0092| 936] 4,287| 3,246] 49.7 21.7 | 21.1 20.1 | 21.0 32.6| 5.6 13.3| 2.6 12.3 
Madison 216 87.8| .0510| 22.5) 25.2} 69.8}  93,515| .0313| 1,068) 4,156, 3,706 | 38.1 15.0 | 24.9 21.5 | 28.6 40.1| 5.9 12.5| 2.8 10.9 
AHuntsville. . 55.1 .0320| 17.5] 20.0 76,708} .0257| 1,392| 4,383 3,821 | 36.8 13.9 | 24.4 20.2 | 29.6 39.8| 6.4 13.0] 2.8 13.1 
Marengo 26.8) .0156] 6.8) 7.2; 4.8] 22,148] .0078| 826 3,257) 3,061 | 53.9 26.5 | 23.4 25.0| 17.7 30.9| 3.3 8.6| 1.7 9.0 
Marion , 23.7| .0138} 5.9] 6.9 18,311] .0061| 773) 3,104 3,052 | 49.0 24.3 | 28.2 30.5 | 19.3 34.1| 26 6.8| 9 4.3 
Ma shall 45.4) .0264) 12.1] 12.1] 15.7] 40,986] .0138| 903 3,388, 3,365 | 45.7 20.6 | 26.6 26.2| 22.1 35.3| 3.8 9.2| 1.8 8.7 
Albertville 7.2} 0042; 2.0| 2.0 8,100] .0028] 1,125) 4,050) 4,042 | 36.9 13.8 | 26.9 22.2/ 27.3 36.4| 5.3 10.6| 3.6 17.0 
Mobile. ..| 93 | 276.4) .1607| 76.5| 86.4] 243.3] 394,726) .1323| 1,428, 6,160, 4,568] 25.6 8.1 | 22.7 15.4 | 37.0 41.4| 10.2 17.2| 4.8 17.9 
Mobile-Prichard 904.4| .1189| 56.4 315,178} .1966| 1,648| 6,688 
AMebils......... 176.7| .1027| 48.9} 59.6 279,122| .0935| 1,580] 5,708] 4,676] 22.9 6.8 | 20.9 13.4| 39.2 41.1| 11.6 18.4| 5.4 20.3 
Pricherd....... 27.7} 0162) 7.5) 8.4 36,056] .0121] 1,302] 4,807| 4.255] 23.9 8.1 | 25.4 18.8| 39.5 47.7| 8.5 15.4| 2.7 10.0 
Menres..........-. 22.7, .0132) 5.4) 65.8) 2.4] 18,696, .0063| 824] 3,462) 3,205] 49.2 23.0 | 24.8 25.2| 20.6 34.1| 3.6 9.1| 1.8 8.6 
Montgomery........] 94 | 163.0) .0947/ 48.7} 653.9) 131.6] 248,611| 0833] 1,528| 5,440] 4,608 | 28.5 8.7 | 21.0 13.9 | 33.3 36.1| 11.4 18.7| 5.8 228 
AMontgomery 128.6! .0747/ 38.3! 45.8 214,344! .0719! 1,667! 5,596! 4,673 127.1 8.11 20.8 13.51 34.2 36.2117 19.11 6.0 23.1 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
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Before using these figures 12a: foreword, page 13. 
SALES MANAGEMENT 


for MOBILE buy WALA-TV 


and GET TO THE MEAT OF THE 
COCOANUT! 


The real meat of Time Buying 


lies in the "AA" & "A” time—Check your 

latest (Dec. 1957) A.R.B. and you will find 
that WALA-TV ts “Out Front Again”! 
PS. You still get the rich Pensacola Market FREE. 


To sell Mobile and Pensacola, 2 for the price of one, use Mobile's 
senior TV Station . . . WALA-TV, Channel 10, NBC, Mobile, Ala. 


Owned and operated by the Represented Nationally by 
Pape Television Co., Inc. H-R Representatives. 


POPULATION EFFECTI The “SM” symbols mark original, exclu- 
BY ESTIMATES, 1/1/58 BUYING. \NCOME— BY) ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


ALABAMA 


Con- Income Breakdown of Households 
— ES 


$0-2,499 $4,000-6,999 | $7,000-9,999 's10,000dover 
% % % | 
Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hla. Inc. Helis. ine. 


38.8 15.3 | 26.0 21.5 | 27.2 38.1 | 6.4 13.6 | 
31.3 10.8 | 24.0 18.0 | 32.2 39.3 8.7 16.1 
64.6 27.0 | 23.6 25.6 | 16.9 29.7 | 3.3 
53.4 26.6 | 23.9 25.8 | 18.0 31.9 | 3.3 


47.6 20.7 | 24.1 22.9 | 21.6 33.3 | 4.2 
44.9 21.2 | 28.0 28.8 | 23.3 39.2) 3.1 

. 36.9 14.8 | 26.2 22.8 | 28.8 41.1 | 6.2 
32,347) . ° ’ . 32.0 12.0 | 26.4 21.6 | 32.3 43.2) 7.2 


25,555) . ’ 35.5 14.0 | 26.9 23.0 | 29.9 41.9 5.6 
30,969) . ‘ 39.5 16.7 | 26.6 24.4 | 27.8 41.6 | 4.6 
17,964) . , ’ 66.6 28.4 | 21.1 23.2 | 17.2 30.6 | 3.6 


76,324) . 086) 4, 29.4 10.6 | 26.4 20.6) 34.4 44.0 
21,643). : 4 8 7.8 | 24.2 17.0 | 39.6 45.8 
21,536) . m J -7 9.6 | 25.5 19.2 | 35.8 44.1 
38,385) . 1,126) 4, 29.7 10.8 | 27.1 21.4 | 33.4 43.0 
18,715} .0063) 1 ; J 6 8.8 | 26.0 19.0 | 35.0 41.3 
124,333) . ° * ° -2 12.7 | 22.0 17.3 | 31.4 40.4 


92, 823 
86,815 


54,841 
13,491 
11,128 
14,210 


13,543) . 928) 3, ’ . / -9 25.0 | 20.4 32.0 


| 
Total Above Cities. . 258.6) .7317 : F 1,937,921) . . vf . . -6 15.3 | 36.8 40.5 19.0 


State Total 3,174.1! 1.8454) 827. ; 8\ 3,748,700! 1. ' ’ 3 12.4! 24.1 19.0! 30.6 39.2] 7.6 14.6! 3.4 14.8 
© SM, 1958. 
MAY 10, 1958 


Before using these figures read foreword, page 13. 
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Home Of REDSTONE ARSENAL 


HOTTEST SPOT -SOUTH - - - “BY JUPITER” 
HUNTSVILLE, ALABAMA 


ROCKET CITY—U. S. A. 


ASK THE Kelly-Smith Company ABOUT — 


The Huntsville Cimes 


One Of Many GOOD Newspapers Serving The Great Tennessee Valley 


COUNTIES 
CITIES 
(continued) 


Autauga..... 
Baldwin.......... 
Barbour... . 


Bibb... 
Blount... . 
Bullock.......... 


Chambers. ........ 


See West Point 
(Ga.)-Lanett (Ala.) 


Cherokee 
Chilton... 


Clay 
Cleburne 


Coffee 
Colbert 
Sheffield 

See Florence- 
Sheffield- 
Tuscumbia- 
Muscle Shoals 

Conecuh..... 


Coosa 


218 


 @g7, POPULATION E. B. | 
JIM ESTIMATES, 1/1/58 GD ESTIMATES, 1957 
ALABAMA Con- 
House-} sumer | Urban 
METRO. Total 24 hold Pop. Net % | Per| Per 
AREAS (thou-| of | (thou-] ing (thou- | Dollars of | Cap-|H’se- 
sands) | U.S.A.| sands) | Units | sands) ($000) (| U.S.A.) ita | hold 
thous.) 
A Anniston 92.2) .0636) 24.1 26.8 49.7] 115,304) .0386|1,251/4,784 
Birmingham.... 629.4) .3660| 178.1) 205.5) 605.7] 1,022,279) .3428)1,624|5,740 
\Florence- 
Sheffield- 
Tuscumbia- 
__ Muscle Shoals..| 104.9} .0610/ 27.5| 30.6] —_4.2| 128,385| .0431|1,224 4,669 


POPULATION E. B. |. 

JM ESTIMATES, 1/1/58 JM ESTIMATES, 1957 

Con- 

METRO. House-| sumer | Urban 

AREAS Total & hold | Spend-| Pop. Net % | Per| Per 
(thou-| of | (thou-| ing (thou- | Dollars of | Cap-|H’se- 
sands) | U.S,A.| sands)| Units | sands) | ($000) | U.S.A.) ita | hold 

(thous.) 
Gadsden... 104.0} .0605} 28.2); 30.6 74.8] 138,752) .0465/1,334/4,920 
AdHuntsville. .... 87.8) .0510) 22.5) 25.2 69.8 93,515! .0313/1,065)/4,156 
Ss 276.4) .1607| 76.5) 86.4) 243.3) 394,726) .1323/1,428)5,160 
Montgomery... . . 163.0) .0947| 45.7) 53.9) 131.6] 248,611] .0833|1,525)5,440 
Total Above Areas|1.457.7| .8475| 402.6| 459.0) 1,129.1 2,141,572| .7179\1,469|5,319 


RETAIL SALES— JM ESTIMATES, 1957 


The “SM” 


I, exclu- 


symbols mark original 
sive estimates by SALES MANAGEMENT. 


15,472 


1,757 


Per Furn.- Lumber- 
poli- Retail % Hsid. | Buying Index Drink. | General House- Auto- Gas Bidg. 
tan Sales of Retail wer | Quality | of Sales Food Places | Mdse. i Appl. motive | Stations | Hdwre. ro 4 
Area | ($000) | U.S.A.| Sales | Index Index ‘oduction| ($000) ($000) ($000) ($000) ($000) ($000) ($000) ($000) ($000) 
6,281; .0031} 1,532] .0052 53 32 1,916 141 770 99 476 978 1,229 262 232 
35,693) .0178) 2,999) .0185 71 68 9,867 2,098 2,093 803 1,241 6,373 5,119 3,877 1,151 


1,582 


9,840} .0050| 2,589] .0055 61 66 2,635 293 1,559 72 252 1,993 2,400 365 123 

16,044; .0080} 2,431} .0091 60 53 3,545 633 2,511 443 444 3,655 2,114 1,189 297 

6,183} .0031) 1,767] .0045 52 36 1,942 142 601 347 439 1,080 807 211 204 

16,808; .0084) 2,626) .0093 60 55 4,987 238 2,009 717 1,019 4,459 1,016 1,223 459 

174 76,951; .0384) 3,193) .0415 77 72 20,204 4,551 8,900 4,951 5,308} 18,715 6,386 3,240 1,635 
61,491) .0307 -0220 108 150 14,411 3,776 7,877 4,182 4,259 16,841 3,746 2,613 1,039 

15,753) .0079) 1,624) .0140 65 37 6,510 238 1,431 41 464 2,217 1,908 816 507 

6,348; .0031| 1,716] .0048 55 36 1,077 102 1,109 140 219 1,458 883 696 91 

16,107} .0081 zany .0039 62 56 4,751 333 1,710 290 745 4,318 1,458 1,063 372 

6,457; .0032) 1,675} .0062 51 3 823 123 1,935 146 33 906 842 1,233 40 

23,074; .0115) 3,783] .0088 70 82 4,937 532 3,102 900 738 7,639 1,373 2,396 661 

6,852} .0035| 2,284) .0041 59 50 2,047 64 800 75 207 2,035 639 466 190 

5,780} .0029| 2,141) .0036 57 46 1,103 11 1,784 17 210 2,026 253 106 

24,967; .0124) 3,4 .0112 67 74 6,354 638 2,199 1,277 783 7,463 1,650 2,710 634 

209 38,745} .0194) 3,312] .0209 77 72 10,982 2,272 1,833 1,558 1,915} 10,333 3,064 3,356 1,067 
22,221; .O111 -0096 100 116 5,746 1,349 917 716 990 5,859 1,771 2,632 526 

8,587; .0043) 1,997) .0058 63 39 2,435 282 1,025 552 233 944 998 1,053 232 

2,861; .0014| 1,144] .0031 51 23 1,077 52 498 64 100 113 41 230 175 

SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


Mark 


his pe 
market 


on your list! 


F CENTRAL and SOUTHERN ALABAMA 
WSFA-TV's once again commands attention as one of the South’s leading 

35 Alabama counties* markets. Latest Sales Management figures show Central and 

Population 1,109,600 Southern Alabama is the home of over 1 million people—one- 

Retail Sales $ 770,551,000 third of Alabama’s population and retail sales! 

Food Store Sales........... 200,215,000 Note the impressive automotive and gasoline service- 

Drug Store Sales 22,215,000 station sales—rich market for every progressive automotive 

Automotive Sales........... 173,331,000 or petroleum products advertiser. 

Gasoline Service Station Sales. 68,402,000 Mark Central and Southern Alabama on your list . . . and 

Effective Buying Income. . . . .$1,146,641,000 buy it with WSFA-TV! 


* Market area defined by Television Magazine, plus 6 counties consistently proving 
regular reception. Does not include 3 Georgia and 3 Florida bonus counties. 


V4 Data from Sales Management Survey of Buying Power, May, 1958 


THE WKY TELEVISION SYSTEM, INC. - WKY-TV AND WKY OKLAHOMA CITY - WIVT TAMPA - ST. PETERSBURG 
Represented by the Katz Agency 


MAY 10, 1958 


DYNAMIC NEW SELLING POWER IN A GREAT, GROWING MARKET 
MOBILE 


ALABAMA 


Advertisers now have the advantage of our new four-color presses to 
dramatize their sending messages in the fast growing Mobile market by 
using partial color—red, blue, yellow—in their advertisements. Scheduling 
color with black and white advertisements is both practical and reasonable, 
and with potentially exceptional results. 


BLACK and 
lor2or3 
COLORS 


BLACK and WHITE 


The new Press Register Sunday Magazine Supplement—A big plus— 
reaches eight times more families in the Mobile trading area than all 
other supplements combined. 


Ghe Mobile Press Register 


ALABAMA Morning - Evening - Sun 


day 
THE JOHN BUDD COMPANY REPRESENTATIVES 


The “SM” symbols 


mark original, exclu- 
RETAIL SALES— BY 1 ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


ALABAMA 


Total 


COUNTIES 
CITIES 
(continued) 


Retail 
Sales 
($000) | U.S.A. 


Index 
of Sales 
Production 


($000) 


($000) 


Auto- 
motive 
($000) 


— 


Covington 
Andalusia 
Crenshaw 


Cullman 
Cullman 

Dale 

Dallas 


Selma 


De Kalb 
Elmore 
Escambia 


Etowah 
AGadsden 

Fayette 

Franklin 


Geneva 
Greere 
Hale 


Henry 

Houston 
Dothan 

Jackson. . 


Jefterson 
ABirmingham 
Bessemer 
Fairfield 
Homewood. . 

Lamar.... 

Lauderdale 
A\Florence 
Sheffieli- 
Tuscum/na- 
Muscle Shoals 
\ Florence 


Lawrence 
Lee 
Opelika 
Auburn 
Limestone 
Mens vtecsee 


Lowndes. 
Macon. . 


28,205) 
14,576) 
7,301 


39,142 
32,913} 


64 
124 
36 


73 
328 
53 
61 
lll 


48 
42 
73 


77 
93 
45 
58 


11,510 


18,611 


9,081 


2,535) 
9,574) 
4,953 
3,263| 
6,343 
ni 
649 
3,471! 


1,879 


6,860 
3,788 
1,506 


8,853 
8,505 
2,276 
8,445 
8,089 


3,499 
2,960 
7,433 


19,787 
17,380 
2,255 
4,601 


4,685 
1,739 
1,139 


1,398 
13,693 
13 ,054 

3,351 


147,258 
129,471 
13,720 
250 

742 
1,724 
12,673 


22,842 
12,615 


2,020 
5,703 
4,133 
1,455 
5,138 
5,022 


2,173 


1,574) 


— 
38 


222 2 


—_ 


3 eee #8 


tte 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
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o 


© SM, 1958. 


Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


.. You Must Cover Alabama's Capital Part 
The Hub Of Which Is 


ONTGOMERY 


Alabama’s Capital City 


@ MONTGOMERY ®@ @ METROPOLITAN AREA @ 


Population _ 135,271 Population .- 163,100 
Retail Sales $174,103,000 Retail Sales $178,703,000 
Per Family Income _-_- $5,596 Retail Sales 

Food Sales _- $34,180,000 Per Family $3,910 
Drug Sales. $4,963,000 $35,693,000 
Automotive Sales ____ $41,986,000 $5,011,000 
Auto Registrations $13,750,000 


(Source: Sales Management, 1958) 


Circulation 
87,105 Daily 80,520 Sunday 


wll q Publisher’s Statement 6 Months Ending March 31, 1957 
hekiy THE ONLY EFFECTIV ae 0 THE 
Aer! CENTRAL AND SOUTHEAST ALA 4 MARKET 
- 0 = | di : An Ideal 
5 )=©—O he Montgomery Advertiser Test City 
ARR I tA ALABAMA JOURNAL 
Op diclall i 


v4 


National Representatives — Kelly-Smith Co. 


m3 ap The “SM” symbols mark original, exclu- 
ALABAMA RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


tro- Eating & 
COUNTIES y . | Buying | Drink. Auto- | , 
T Power —_ Food | Places . | Apparel Appl. motive i | b Drugs 
ndex ($000) | ($000) ($000) ($000) ($000) 


Index 


-0387 76 21,477 3,743; 12,233 3,487 A 17,300 ,830) , 108) 2,432 
-0307 96 18,694 3,339 9,733 3,487 . 17,102 > , 57 2,185 


59 4,272 577 2,531 531 3,172 
57 3,017 413 1,796 562 3,751 
72 9,191 1,235 3,691 2,591 ’ 12,738 
3,118 808 1,038 3,613 


36,087 ° 61,706 
69,349 
52,695 
6,654 
3,349 


’ 42,327 
174,103). A 41,986 


46,856) . A 11,555 
34,557 
8,853 
12,011 


17,069 
10,501 
17,518 
13,576 


14,130 
16,935 
7,989 


44,453 R . ° 
18,939) . p 5, 1,327 
17,950) . .0084 5 YW 7 977 
< 26,810) .0134 .0144 2,041 
Alexander City.... 18,448} .0092 0074 4 ; 1,574 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
MAY 10, 1958 


1,281 
649 
485 
915 
645 


Before using these figures read foreword, page 13. 
22) 


@D The “SM” symbols mark original, exclu- 
ALABAMA RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MAN, GEMENT. 


tro- | Total | | Per Eating & . 
COUNTIES Retail | % | Hid. Index Drink. | General Auto- | Gas | Bldg. 
CITIES Sales of | Retail wality | of Sales | Food Places > |. | motive | Stations b 4 
(continued) ($000) | U.S.A.| Sales ndex | Production} ($000) ($000) ($000 ($000) ($000) ($000) 
Tuscaloosa 71,278) -0356| 2,874] . 72 59 18,258 ’ , 13,174 8,167 2,612 
Tuscaloosa- 
Northport 64,838| .0324 ‘ 15 ,366 676 . ‘ 13,174 7,117 ,085 2,588 
Tuscaloosa ery -0299) -03 : 13,442 2 . 12,525 6,323 3,085 2,444 


Walker 33,983, .0170| 2,312) . 10,277 4,922 6.043) 3,163) 2,139 993 
Jasper... 21,834] .0109 y 5,018 3 27 6,142) 2,104) 1,731 
Washington....... 6,195] .0031| 1,822] . 1,761 1,020 rf aime! 530 110 
Wilcox ie saat ” 1,178]. 1,240 | 1,128) 435 438 
Winston... 9,037, .0046| 2,510] . “sal 


1,903 764 


etal Alsove Cities... 1,685,260) -8421| -7238 | 395,334 79,302) 213,525) 120,553) 99,509) 409,060) 106,754 


State Total 2,539, 978| 1.2689) 3,068! 1.3782 644,486) 109,751 328, 177| 148,075! 133,961) 569.603 204 , 736 


METRO. AREAS RETAIL anaeec SD aolidatis. 1957 


Anniston 76,951| 7) 3,193] F 77 20,204 4,551 8,900 : 5 18,715 
Birmingham. .. 634.563) .3170| 3,563 93 J 33,593} 94,114 s 147 ,258 
A Florence- | 
Sheffield- 
Tuscumbia- 
Muscle Shoals. . 4 0445) 29 


Gadsden ,918| .0464) 3,295 

Huntsville : | .0426| 3,785 
Mobile ‘view 93 -1481| 3,874 
Montgomery we 703) .0893| 3,910) 


al 
Total Above Areas 1,453,706 .7263) 3.611 


ALASKA 


POPULATION EFFECTIVE 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 


| 
Con- Income Breakdown of Households 
COUNTIES House-| sumer | Urban 

CITIES Total | % | holds | Spend-| Pop. , Per Per 
(thou- | of | (thou-| ing | (thou- Capita . | C.S.U, $2,500-3,908 $4,000-6,989 $7,0008,908 $10,0008over 
sands) | U.S.A. | sands) A =, sands) S.A. Q, % 
| | (thou: Helle. +m. | Hisids. Ine. | Hsids. tne. | Holds Inc. 


1st Judicial Division 8) .0203| 10.0] 14. 5s 15.5 F 2,155 5,097 | 32.6 9. 2 9. 1 32.7 | 15.0 24.6 | 8.1 23.4 
Juneau Pecnaos a -0| = .0047) . , 7 rm 2,609 6,091 i J - ‘ 33.8 29.2 | 20.9 27.4 13.9 32.1 
Ketchikan. ..... wie 5} 0044) 2.7) 0} , 2,433) 6,757| 5,908 : ’ ; ‘ -1 31.1] 19.8 27. ‘| 11.5 28.0 

2nd Judicial Division 8] . . 6) 4 921 3,495 , \ 0 28.1) 5.7 14.9) 1.9 8.3 

3rd Judicial Division , x , 2) i P 3,167 5,829 q 4 q a -9 34.4 | 20.8 26.5 11.5 28.1 
Anchorage 9.0| .0166 . 3.0) r 3,371 7,482 j i . .2 | 34.1 21.8 | 31.4 30.5 23.5 44.0 

4th Judicial Division.]..... : ‘ " ¢ 0438) 2,554 4,917 a ; ‘ . -7 29.8 | 20.9 24.9 | 17.6 37.3 
Fairbanks ; ie -006. : ; | 3,088 6, 838 ; ” 3 fl -7 24.9 | 25.0 28.6 | 18.9 38.4 


| 
| 


Total Above Cities. .|..... 0325, 18.1] 24. 171,147] | .0574) 3,078) 9, | 6,959] 9.6 2.0| 10.7 4.8 | 33.8 24.5 | 26.7 20.3 | 19.2 39.4 


Territory Total . -1225) 4. . . 569, 534) .1909| 2,703/12,741| 5,415 ¢ . ° .7 | 36.4 33.2 | 18.5 25.5 | 10.8 


RETAIL SALES— @ ESTIMATES, 1957 


Per Eating & 
COUNTIES i Hsid. | Buying Index Drink. 
CITIES f Retail} Power | Quality | of Sales Food Places . | Apparel 

( Sales | Index Production} ($000) ($000) ($000) 


1st Judicial Division . e 4,539) . 17,246 6,313 2,616 
Juneau wean : F d 5,624 1,476 1,493 
Ketchikan....... bai i d 5,822 2,169 1,077 

2nd Judicial Division}. ..... 2,110] . 339 834 183 

3rd Judicial Division |... .. 4,580) . 24,993 16,010 7,894 
Anchorage...... - 2,723) . p 15, 463 8,781 7,512 

4th Judicial Division}. .. ° 9,382] . 11,783 6,640 3,671 
Fairbanks. ...... L 39,075) .0195 -0129 8,011 4, 183 3,172 


Total Above Cities. .]..... 153, 634 .0767| -0583 | 7 34,920; 16,609 14,254; 10,471 


Territory Totals | 223,319 .1116| 4,996] 1538 | 125 54,361) 29,797 14,364) 10,343 


(Other Mountain States: Colorado, “Idaho, | Mon- 
A K I Z °o N A — _tana, Nevada, New Mexico, Utah, Wyoming.) 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


a 
_ 2) D Biat 
City County & |sd6\o= 
Casa Grande. Pinal t a = 10 cee} 10.2) 150 n 7 10 9 10 25] 6 
Douglas......Cochise.....| 12.1] 138} ro 7 8} 5 ....| 12.6] 146] 32] 34] 1% 14, 13) 13) 3 


Alaska retail sales do not include Post Exchange sales estimated at $40 million, as Before using these figures read foreword, page 13. 
well as a significant amount of mail order sales. © SM, 1958. 


222 SALES MANAGEMENT 


= 
a 


ARIZONA 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


YAVAPAL 


COCONINO 


g MARICOPA 


Flogstof# 
* 


MARICOPA 


GREENLEE 


Counties and cities on this map 
cre charted in proportion to net 
Effective Buying Income: Scale, 
0133 sq. in. equols $1 million. 


Cities shown are those having 
Metropolitan County Areas ore se, net EMfective Buying Income of 
bounded by black dotted line: $15 million and over. 


ARIZONA . NUMBER OF 


(continued) - 
City County | | City County 


; Total 
8 += Pe Outlets | 


7.9) 92 to 68lUB}|l CUB Winslow 
Maricopa.....| 173.0]2,388| 377) 621) 208] 163] 180) 154) 266 
Yavapai 8.3] 158 17] 10 Wi 6) 9 11 


— 


24 ° ‘ 30 Tucson...... 


@D POPULATION EFFECTIVE @D The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


tro- Con- Income Breakdown of Households 
COUNTIES i Income 
CITIES | Spend- Net % Per | Per Per j 
Area | (thou- .| C.S.U.] $0-2,499 | $2,500-3,999 $4,000-6,999 $7,000-9,999 Kaa 


% % ‘0 0 /0 @) 0 /o /0 0 
Hsids. Inc. | Hsids. Inc. | Hsids. inc. | Hsids. inc. | Hsids. Inc. 


22,660) . 62.7 24.1 | 20.9 20.7 | 19.8 32.1 . ° | -5 13.0 
71,266) . 27.2 8.6 | 20.0 13.8 | 38.5 43.3 ‘ -5 17.7 
18,181) . 27.6 8.9 | 20.4 14.3 | 38.2 43.8 ° 5. -l 16.3 
40,824) . 18 32.1 11.0 | 21.8 16.3 | 33.4 40.8 15.3 
15,712) . 5 25.9 8.1 | 20.7 14.1 | 38.1 42.1 18.1 


43,331) . 5,350 21.4 6.4) 16.2 10.4 | 45.4 47.8 ‘ J 1 14.8 
16,434) . 4,980 32.9 10.8 | 22.5 15.8 | 30.8 35.9 ° A -5 22.8 
24,783) . ’ 6,522) 5, 10.0 2.6 | 10.7 5.8 | 58.0 52.6 . . 4 17.1 


© SM, 1958. Before using these figures read foreword, page 13. 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as 
IBM listings of data in the “Survey of Buying Power,” regrouped according to your sales 
territories, may be obtained from Market Statistics, Inc., 432 Fourth Avenue, New York 16, 
N. Y., Phone MUrray Hill 4-3559, 
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TION EFFECTIV he “SM” symbols mark I, exclu- 
 @ ESTIMATES. 1/1/88 BUYING INCOME— 22D EstimaTes, 1957 dive estimates by SALES MAN ANAGEMENT. 


ARIZONA 


COUNTIES 
CITIES Pop. Net 


(continued) ( ne, ( Deters C. S$. U. < 
S.A. (000) Hsids. Ine. 

Maricopa.......... ’ . . . 872,294) . 5,486) 4,900 3 J / Yl J J ‘i - 6.9 22.6 
APhoenix....... . P 5 ; 324,935) . 5,661) 5,056 i ‘ : t ¥ . J ° 6.6 24.6 

Mesa. .... P ; g y 4 37,219] . 4,834 4 = F x " i e \ i 4.9 19.7 

Glendale x we ’ F 15,856). 4,404) 4, ? : , 5 u ‘ . . 3.5 14.4 

Mohave... 8}. : . . 12,503 5,436, 4,800 . ; . 5 ‘ y 5 ‘ 4.0 14.5 
Navajo...... , 4 OC ‘ : X 34,160) . 4,324) 4, , E t t x . . 3.8 17.1 
Winslow......... Al 5 : 13,449}. 6,113} 6, m . , ? , . : . 8.0 26.6 


Income Breakdown of Households 
— 


Pima..... ; ' é | . . iy 400,476) . 5,829 y A . 5 J le < s 6.7 21.0 
ATucson...... a 3 . 193,216) . 6,253) 4, . 7 ; 7 ‘ ¥ x : 6.6 23.6 
| eae i a b i h 78,616) . 5,007 o . J ¥ x - J . 4.6 18.8 
Casa Grande..... : d . R 11,940) . 5,427 . . b s x s ° . 2 19.8 
Santa Cruz........ ‘ d J . A 15,496) . 5,343) 4, . ! e R . . ° . 4 25.4 
ee J d - ; 10,596) . 5,577 


Yavapai. d d 4 s - 39,343) . 5,541 

Prescott...... ‘ d i - 15,772) .« 4,929 
14.8 a 73,639) . 5,579 
Yuma..... i= R 5.8| 30,190]. 5,205 


Total Above Cities... , q | 7 138.9 687,066) . 1,788 5,660 


State Total..... = . -1! +364.1| 696.2) 1,745,825) .5854 1,524| 5,454) 4, ° . ls le ° ‘ -7 17.6 


POPULATION E. B. |. 
BYD ESTIMATES, 1/1/88 GLD Estimates, 1957 SUD Estimates: 1/1/88 SYD Estimates, 1987 


Con- | 
METRO. Urban . Heuse-| sumer | Urban 
Per AREAS Total | % hold | Spend-| Pop. Nei % | Per 
" (thou- (thou- _ (thou- | Dollars of | Cap- 
sands) | U.S.A.) sands) p -< sands) ($000) ~ ita 


AREAS Total | % Pop. % Per 
(thou- | of | ( |. ing | (thou- ot Cap- | H 
sands) | U.S.A.) sands) | Units | sands) U.S.A, ita 

| | thous. 


548.0| .3186| 159.0 ms 393.6) ’ sa aioe Total Above Areas my amy am. me 560.2) 1.7 -4266' 1,616 


239.5) .1393|  68.7| 84.0] 166.6] 400,476) .1342|1,672|5,829 


RETAIL SALES— JM ESTIMATES, 1 


Per —_— y 
COUNTIES 4 Hsld. Index je Auto- 
CITIES of | Retail ity | of Sales Food Places . | Appare' \ motive 
.S.A.| Sales index | Productiong ($000) | ($000) ($000) | ($000) 


eat. aia d 2, d 50 33 1,910 #702 tic 2,771 
Cochise Baa j 3, d 93 98 12,418 3,779 c 7,780 
Douglas... . d d 127 4,838 3,643 
Coconino....... R d d 126 7,179) . 9,682 
Flagstaff... = P ‘ d 268 5,034 ° 7,785 


Gila. . — é d 109 8,710 9,810 3,630 
is ccs accese é d 80 2,486 2,167 1,244 
Greenlee......... d F 80 1,816 ° 2,975 1,487 


Maricopa ~ F a d 160,997 J 130,152} 62,499 
APhoenix.... ‘ , 76,161 " “ 85,305} 34,940 
Mesa ? ‘ f J 10,963 . 2 14,616 5,505 
Glendale 7 d d 6,742 ° 10,718 1,900 

Mohave ‘ d yi d 1,906 : 3,250 3,591 

Navajo 4 d . d 5,829 4,182 4,510 
Winslow . " d d 2,507 1,980 1,092 


Es } R e 69,037 4 d 45,395; 25,384 
ATucson....... 229, 4 , 58,635 f ¢ 43,587 16,973 
Pinal. . 5 ane , d : d 17,029 ’ : 8,853 6,308 
Casa Grande... 4 J J 4,157 . 3,904 2,376 2,409 
Santa Cruz t d q 4,660 3,120 1,375) 1,490 
Nogales , . d 4,214 , 3,120 1,265 1,402 


Yavapai d 4 é 6,514 ‘ 7,745 4,150 1,548 1,167 
Prescott : e ° 3,537 ® 5,030 1,533) 942 1,068 
Yuma yee’. ‘ d t a 14,067 ° 9,288 5,964 8,401 2,010 
Yuma.... . ¢ d 10,705 . , 8,234 2,900 6,232 1,474 


Total Above Cities. . 888,572) . ‘ 187 ,493 - ° 187 ,922 75,028 83,813} 32,944 


State Total......... | 1,322,622] .6607| 4,132] . 314,558} 101, , ,083| 247,170] 140,605] 119,529| 47,946 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


To be sure that you’re basing your selection of markets and media on all available factors, 
study both the Survey data and the Survey advertisements. 


SALES MANAGEMENT 


Talk about BANK DEPOSITS, we're 


Leading the Nation 


AMAZING ARIZONA leads the 
nation in percentage growth of bank 
deposits as well as buying income, 
life insurance in force, manufacturing 
output, mineral production and value 
of farm products. Arizona is second 
only to Nevada in percentage growth 
of population. 


ONE OUT OF EVERY TWO FAM- 
ILIES in booming Arizona subscribes 
regularly to the Arizona Republic or 
the Phoenix Gazette, the state's domi- 
nant ad media. 


FOR ADVERTISING IMPACT and 
prompt sales results, buy the papers 
with the deep influence in the grow- 


ing state. Phoenix REPUBLIC and Gazette 


A member of the Metro Sunday Magazine and Comics Group. 
National Representatives—Kelly-Smith Co. 


'S ae The “SM” symbols a exclu- 
ARIZONA RETAIL SALES— @D ESTIMATES, 1957 tive catimates by SALES MAN CEMENT. 


General House- Auto- Gas 


Per 

hota xi lity Food Mdse. | Apparel | Appl. | motive | Stati 
le le ive tations 

Sales | index | Yndes | ($000) ($000) | ($000) | ($000) | ($000) | ($000) 


4,207] 3102 97 160,997} 49, 62,555, 32,067| 45,003/ 130,152) 62,499 
3, .1354 97 69,037 i 33,298) 15,562} 14,097 45,395 25,384 


4, 122| 4456 97 230,034 ° 95. 853| 47,619) 59,100 175,847) 87 ,883 
ARKANSAS — (Stiv.tt Sith cel states 


NUMBER OF OUTLETS NUMBER OF OUTLETS 
Map, page 226 = ; t 
; tale g , : sles ir 
= 
City 56 é3 “ 5 
Batesville... . Fayetteville... Washington.. b 37 23 
Forrest City.. St. Francis... . 56 16 


132 54 
67 22 
9 

49 


76 
122 
86 23 


before using these figures read foreword, page 13. 
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SRB REE RER REE SR £ Ee ES 


RANDOLPH 


LAWRENCE 


J 


VAN BUREN 


INDEPENDENCE 


CRAIGHEAD 


_ 


POINSETT 


North Little Roe: 


WOODR UF F 


Biyhevalle 


RITTENDEN 


(0) Menpns 


(TENN) 


JEFFERSON 


CLEVELAND 


Camden 


PHILLIPS as 


ss Monae 


= | CALHOUN 


CHICOT 


RARER ER RRR RES RRR RR RRR SRR RRR RES RSE CPP eee eee eee eee eee Pe EE 


ARKANSAS 


(continued) 


City 


County . 


NUMBER OF 


Apparel 


Little Rock 


Magnolia... 


Newport. .... 
North Little 


Pine Bluff... 
Russellville. . 
Searcy.. 
Springdale. . 
Stuttgart. . 
Texarkana 
West 


..Pulaski.... 
.Columbia 


...Pulaski | 
: Mississippt. .| 
. Greene 


. Washington... | 


| 124.2 
| 1.7 


Jacksen.....| 6.9 


Jefferson 
a 
White 


Arkansas 
Miller 


ssf 
o ao 


a — 
“oan © & 


Rao S 


Table of Contents and Index 


on Pages 


rs 


ny 


3, 4, 5, 7, and..9 


Counties and cities on this map 
are chorted in proportion te net 
Effective Buying Income: Scale, 
0145 sq. in. equols $1 million. 


Cities shown ore those having 


met Effective Buying Income of 
$15 million ond over. 


Metropolitan County Areas ore 
bounded by block dotted line: 


ARKANSAS 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic lecation 
of cities with 1956 retell sales of $25 million or more. 


=. 
ef se | 


Sus Monee 


Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


ARKANSAS IS DIFFERENT 


, HERE, ONE NEWSPAPER DOMINATES THE MAJOR 
CITY, RETAIL TRADE ZONE, AND STATE 


(THE ONLY SPOT IN THE NATION WHERE THIS IS TRUE) 


— ald does it at the states 
highest subscription rate 


A Gazette subscription costs 14% more 


bd than any other newspaper in the state; 
but Arkansans prefer it much more, too. 
They give it a Daily circulation total 
of 98,535; 17,733 more than any other 
° newspaper, with a Sunday circulation of 


108,049. Only the best and best-read news- 
paper could do this. 


— and delivers 94% of its 
circulation into homes 


@ POPULATION 


In Arkansas, the great Home newspaper The map above shows Arkansas’s principal 
is also the great State paper. From its concentrations of population in proportion to 
tral locati the G tt dd their sizes. The remainder of the state’s pop- 
cen may Penge th os “y can and does —e is distributed fairly evenly. 
cover e state wil resn news as com- ER 
A pletely as it does its home city. This has 2 A RAFFIC FLOW 
9 , ; ne s Arkansas’s major city, market, and distri- 
brought the Gazette cg a helming leader bution center, Little Rock is the hub of state- 
ship in all circulation categories: City, Re- wide traffic. In this state, all sales trails lead 


tail Trade Zone, and Total. to Little Rock, and the Gazette. 


—and naturally leads in all advertising categories, by far 


Little Rock is the focal point of ers rely on the big Gazette circu- 
all Arkansas traffic (note the map lation to get their share of these 
above). In effect this makes Lit- sales, and they succeed! And, with 
tle Rock’s per capita and family the nearest large city 139 miles 
retail sales much higher than the away, this makes Littie Rock a 


national average. Alert advertis- perfect test market. 


* Sept. 1957 ABC Publisher’s Statement 


WR Oazette 


POPULATION ~ EFFECTIVE 4 The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/88 BUYING INCOME—  @ ) ESTIMATES, 1967 _sive estimates by SALES MAN ANAGEMENT. 
ARKANSAS a ce 


| Con- 
COUNTIES House-| sumer | Urban 
CITIES i Total / holds | Spend-| Pop. | Per Income 
(thou- (thou- ing (thou- fold. | per 
sands) “S.A. | sands) | Units | sands) 


$0-2,499 
% % / % % 
Hs!ds. Inc. . | Hsids. Inc. 


Arkansas a. ' : y 0088. | 3,663 | 40.2 15.7 | 27.8 23.7 | 23.6 32.8 
Stuttgart 9.3) .005 : 3. 3,874; .0046| 1,492] 4,625] 4,064} 32.9 11.2 | 26.7 19.7 | 29.1 35.2 
Ashley ’ ' 3,430 | 44.6 19.0 | 26. 21.6 32.7 
Baxter 6. : ; .0026| 3,466 | 41.4 17.2 a 0 | 24.9 36.8 


Benton 5) 0189 , , y ; 3,084 | 47.4 22.2 : 4 | 19.5 32.4 
Boone 4) 0078 . 1 ’ ’ 3,076 | 47.1 22.2 | 28. 6 | 19.2 32.2 
Bradley .0| 0075 . , . 11,216) . 3,094 | 42.6 19.8 | 32. 4 | 21.1 34.9 


Calhoun .5| 0032 j ‘ 4,192) . | 2,861 | 54.0 27.4 . 5 | 15.6 28.1 
Carroll -8| 0057 : : 8,877) . 2,756 | 55.2 29.2 8 | 14.6 27.5 
Chicot 8} .0110 . . ; 15,023). 2,558 | 62.4 35.6 | 21. 9 | 12.7 25.7 


Clark 7) 04) 5. ' 8} 18,997| 2,949 | 49.4 23.6 | 26.6 27.5 | 19.1 32.4 
Clay 1) 0117 } : , 16,476). 2,942 | 50.5 25.0 | 28. 16.9 29.7 
Cleburne 4, .0043) 2. .0| 6,111). 2,531 | 58.9 34.0 | 27. 11.5 23.6 


Cleveland 8} .0034 ‘ . 4,502) . 2,740 | 54.3 28. J 6 | 14.2 26.8 
Columbia... , 6 " , 5 24,403) . 3,464 ° . 23.7 35.1 
Magnolia : , ; 3. 4 15,250). : 3,832 3 y i. .6 | 27.7 36.5 
Conway .0| 0082 ’ f E 10,779| .0036/ 5 54.4 28. q 15.9 29.6 
Craighead j 0288) q ’ 5 — F " } 40.2 . e 24.2 34.1 
Jonesboro .0099| 2 24,438} .0082) 1, 4 é . 5 | 31.9 38.5 
Crawford .7) ,0120! y 9) 18,193, .0061) , . .2| 19.6 33.2 
Crittenden 9} .0308) . 5 41,461). ‘ . 4 .2| 12.9 23.4 
West Memphis 8. .0106 A ; 16,621; . : " " -1 | 16.8 27.9 
| 


Cross 4) .0130) 5.8) 5. 7] 19,192), 1 22.8 | 26.4 24.6 | 16.7 26.5 
Dallas 2} 0065 2.9) 2. y 9,241) . 2 21. 19.8 33.1 
Desha 8} .0133) 6.0) 6. 9} 18,774). 4 27. . 17.0 30.2 


Drew. . . ove1| . . 5 11,508) . ° . ° 8 | 17.7 31.1 
Faulkner......... , .0129) 9) , . 21,121) . . . 19.6 34.3 

Conway 7” i .0060) | e 13,668) . . ; ‘ ° -1 | 24.6 38.6 
| 8. . ’ 7,229) . ‘ 2 16.7 31.2 
Fulton 1} .0035) 1.6) 1. — j 8 32. 14.4 29.0 
Garland -1) 0286) } .5| : 66,422) . . , ; .2| 26.4 34.5 

Hot Springs. . . 33.2} .0193) ; 2| §1,277| . ‘ : : : 5 | 27.5 34.5 
Grant " , . | .2| 8,353! : y i y le 18.1 32.8 


Greene . # | ' 6! ; Lm ‘ 7 19.0 30.1 
Paragould | 9065) 3. | 13, 169) . : 4 y 4 .9 | 22.7 


Hempstead ' ; F y t 16,583) . 10.1 

Hope 9.51 .0085| 3. 10,905} 9 18. : 5 | 23.5 

Hot Spring , . , J 7 25,594, . . . ° . 25.5 
| 


Howard r i | ’ i . 6.820! F x P n .5 | 16.7 
Independence ’ P | : ¥ ; 16,481, . ’ a i .8 | 17.4 

Batesville..... 2) .0042) 2.5 6 8,532) . : i J . .6 | 23.0 
Izard , F 5 6 : 3.926 . 7 E a .0 | 10.3 


Jackson i 3 0) .0) 3 22, seal F e . : . 20.4 

Newport 5.9] 2.0) 2.3) 9,150). : § 5 .7 | 29.8 

Jefferson ai A F | a) . ¥ 88, 037) 4 y ° . . 22.4 

Pine Bluff... ; 55,595) f 4 q A 4 | 25.7 

Johnson 2 6} 3.4) 10,731) . 4 26.7 | 28. 16.9 
| 


Lafayette : , F : . , 9,416) ' by q i .6 | 17.4 
Lawrence.......... 8) ,0092) a . . 12,219] i J J 5 | 16.6 
Lee 8. : 3] . 18,495) . . . 4.1 
Lincoln ; ‘ : : 9) 7,328 F ‘nl . s a 10.7 
Little River : : 7,968) . | 895) 3,320) 2, i 7 : 16.1 
Logan .3| .0083} 3.8) = 4. : 12,938, .0040| 842) 3,168 ’ . 16.6 


Lonoke Mm. 6.1) 6. 21,531) .0073) 953| 3,630 3 20. ; 17.8 
Madison 5). 2.1) 2.3] 5,938} . 699) 2,828 . . \ 6 | 12.3 
Marion a 1.3 3] 3,743| . 814 2,879 : \ . 17.9 


Miller ‘oo 10.6 : ; : 1,056) 3,656 6 16. 6 | 25.0 
A Texarkana | | 
(Tez.)- 
Texarkana (Ark $1.9) .0298\ 16.4) | 5, .0891| 1,287\ 4,018 


SM Standard (4) and Potential (A) Metropolitan Quaid Areas. © SM, 1958. Before using these figures read foreword, page 13. 


Metropolitan Area Section on Pages 137-206 


SALES MANAGEMENT 


Maximum Sales 


qooesscag 


, 


a 


DESHA 


Little 


In Arkansas Major Market 
—are assured by Your Advertising in the 
ARKANSAS DEMOCRAT 


LARGEST 
CIRCULATION 
DAILY AND SUNDAY 


—lIn Little Rock 

—In Pulaski County 
(Metropolitan Area) 

—In Retail Trading Zone 


CIRCULATION GROWTH CONTINUES 
(See latest Audit Bureau of Circulations Statements) 


1957 Retail Sales in 26 County Retail 1957 Retail Sales in Little Rock Metro- 
Trading Zone—$667,798,000. politan Area—$268,560,000. 


Lowest Milline Rate in Little Rock and Arkansas 


ARKANSAS DEMOCRAT 
Evening and Sunday Morning 


Represented by The Branham Company 


Tm POPULATION 
ESTIMATES, 1/1/58 
ARKANSAS a snr ea 


COUNTIES 
CITIES 
continued) 


1A Texarkana 
Mississippi 
Blytheville. . 
Osceola 
Monroe 


Montgomery. 
Nevada. ... 
Newton. . 


Ouachita 
Camden 

Perry. . 

Phillips. . 
Helena-West Helena 
Helena 


Pike.... 
Poinsett... 


Pulaski : 
ALittle Rock- 
North Little Rock 
ALittle Rock. 
ANorth Little 
Rock 

Randolph. 

St. Francis. . 
Forrest City 


.0035 
.0031) 
0304! 
.0150) 
.0036! 


52.4 
25.9 
6.2 


25.9 


Van Buren........ 


1 Texarkana is in Bowie County, Texas and Miller County, Arkansas. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 
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EFFECTIVE 
BUYING INCOME— 


| income Breakdown of Households 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


BY) ESTIMATES, 1957 


Net | Per 
Dollars | Capita 
(000) U.S.A. 


Per | Income 
Hsid. | * per $2,500-3,999 | $4.000-6,999 | $7,000-9,999 |$10,000&over 
| C.$.U. % % v/ % % % % % 

Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
24,470) 
62,386 
23,074 
6,740 


15,251 


| 3,823) 
3,485) 
4,120] 
4,213] 
3,245) 


28.2 2 4 38.8 5.0 12 
26.9 ; 9. 
| 26.6 21.5 31.§ b l 
26.1 5 l 
27.0 9 
3,648 


8,804 
3,315 


3,040 
3,144 
2,368 


| 22.9 


39,210 
22, 100 

2,783 
42,992 
27,264 
16,487 


3,734) 
4,170 
3,092 
| 3,359) 
| 4,009) 
3,925 


5,752 3,196 
3,301 


2,809 


3,373 
4,063 
3,111 


374,635 4,891 


285 , 229 
213,763 


5,121 
5,453] 


| 4,331) 
| 3,267| 

3,187) 
3,566) 
3,852) 

,877| 

2,834) 
2,571| 
4,363} 
4,466| 


| 27.1 
| 25.7 
| 25.9 
32.0 
31.7 


19.8 
| 28.2 
| 30.0 


| 15.4 

11.8 
| 30.6 
| 31.2 


27.9 | 30.6 
34.8 | 28.3 
10.7 | 28.2 
10.3 | 28.0 


18. 
18 


3,193 
| 2,860| 

2,768) 
4,238) 
4,667| 


2,718 


22.3 | 
34.5 | 
33.3 
11.7 | 
9.6 | 
35.5 | 


29.4 
26.4 
26.5 
23.2. 
21.9 
26.1 . 


| 20.0 
| 12.6 
| 13.2 
| 32.1 

34.0 
10.7 


6.3 

18 
| £& 82 
| 3.5 15.9 
| 4.7 19.9 
9 6.1 


» 
4 
5 
9 
4 
4 


4.2 


Before using these figures read foreword, page 13. 
SM, 1958. 
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INTERSTATE MARKET! 


ARKANSAS- OKLAHOMA 
INTERSTATE MARKET 

If you lived in the Fort Smith 
15-county Interstate Market, 
you'd know that this is one 
BIG EXCEPTION to the Bureau 
of Budget's metropolitan 
rankings. 


15-COUNTY AREA 


324,000 
.... 94,680 
$278,701,000 


Population .. 
Families __... 
Retail Sales 


S Spendable Income $346,182,000 


METROPOLITAN AREA 


Retail Sales per 
Household 


* 31% above U.S. Average 


$5,101.00 | 


Arkansas’ NEW No. 1 
Metropolitan Area 


Fort Smith is the only defined 
metropolitan area in Arkansas 


ranking above both the na- 
tional and Arkansas averages 
for retail sales per household. 
Yes, Fort Smith is truly Arkan- 


¢ 80% above Arkansas 
Average 
Fort Smith ranks 36th in Retail 


Sales per Household among the sas’ NEW No. 1 Metropolitan 


202 U.S. Metropolitan Areas. Arec. 
All figures from SRDS, March, 1958 


* ia i, 


SELL ALL THIS MARKET WITH. JUST TWO NEWSPAPERS— 


TORT SMITH Southwest American 
ARKANSAS TIMES RECORD 


Represented Nationally by Arkansas Dailies, Inc. 


The “sm” * symbols mark ori 
sive estimates by SALES MAN 


Income Breakdown of Households 


~ EFFECTIVE 
BUYING INCOME— 


@ =~ POPULATI ON 

_ ESTIMATES, WAL hdl 

ARKANSAS ] 

| Con- 

COUNTIES | House-| sumer | Urban 
CITIES i % |} 

continued of 

sands) 4 


TD «: 


le 
ESTIMATES, 1957 EMENT. 


$2, 2,500-3,988 
Hilds, kf 


$0-2, 7. 
Holds. a 


$7,000-9, 908 
Hilde me. 


Washington. 
Fayetteville. 
Springdale 


51.0) .0297 
0105 


0045 


4,023 
5,751 
3,539 


43.2 
37.7 
38.8 


17.9 | 26.7 
21.3 


32.2 


24.3 
16.1 
28.8 


4.9 10.8 
7.8 14.7 
3.9 8.7 


-0197 
-0042) 
0086 
-0061 


White... 

Searcy 
Woedruff..... 
| = 


3,082 
4,231 
2,841 
2,806 


51.0 
41.4 
56.9 
53.0 


28.2 
26.9 
25.8 
29.5 


30.4 
23.3 
30.1 
34.3 


2.7 7.3 
5.0 10.9 
2.2 6.4 
1.9 6.4 


Total Above Cities... 577.9| .3360 4,550 33.9 25.3 19.2 7.5 14.1 


| 
| 
1,779.3] 1.0348) 496. : 


529.8 
POPULATION 
ESTIMATES. 1/1/88 @D 5: ESTIMATES, 


stoves) oat | | 
| House-| sumer | Urban 

) 2 bow Pop. Net % 

| (thou- Dollars of 

($000) 


718.4 


State Teta! 3,672 43.9 18.4 


BY i 


26.4 24.1 


POPULATION 
ESTIMATES, 1/1/58 


4.9 11.0 


JM 


1957 ESTIMATES, 1957 


House- 
hold | Spend-| Pop. % 

(thou- of 

.| sands) U.S.A. 


Total | % 
(thou- of 
sands) | U.S.A. 


Per | Per 
Cap- | H’se- 


Per 
ofal ita ‘oa 


Per 
ae | Cap- | H’se- 
sands) | Units | sands) ita 
thous.) | 


Fort Smith... .. 61.0] 93,370) .0313|1,351/4,363 
Little Rosk-North 


255.1) .1483 186.6] 374,635) .1256|1,469/4,891 


31.1 118,078 


0396/1 .112)3,797 


586 , 083 .1965|1,362/4,540 


RETAIL saces— GUD ESTIMATES, 1957 


COUNTIES 
CITIES House- | Auto- Gas 
Apparel Appl. motive | Stations 
($000) ($000) | ($000) | ($000) 
607 992 4,982 2,584 
506 332 3,443 1,77 
649 208 4,328) 1, 1,235 648 
318! 1,691 621 417 265 

Before using these figures read foreword, page 13. 
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Eating & 
Drink. General 
Places Mdse. 
($000) | ($000) 
748 2,613 
1,200 


Buying | 
Power | 
Index 


0121 
0060 
0082 | 
0032 


Furn.- 
Hdwre. 
($000) 


4,891 
3,702 


Food 

($000) 
6, 185 
3,669 
5,027 
1,668 


| Retai 
U.S. A.| Sales 
4,921 


(508) 
864 
612 


— 
118} 
| 3,661 


this circle proves YOU get MORE in 
LITTLE ROCK! 


Within a 400 mile radius of Little Rock, you'll find 
the greatest concentration of population and buying 
power in the entire Southwest! Surprised? Well, here's 
the Southwest’s Top Ten Markets based on population 
and buying power: 


LITTLE ROCK 
Tulsa 
Shreveport 
Dallas 
Wichita 

Fort Worth 

. Oklahoma City 
Beaumont 
Houston 
Austin 


@ JACKSON 


SWCaONAURWN 


~ 


NONQggE: 


AX t. - - « what’s more, there’re three major railroads with 

‘eat S 12 directional routes ... 26 highway car- 
riers with eight main directional routes 
" . five airlines with eight directional 
routes . . . you and your product are 
within hours of every major market in the 
area! 


Trade Development Department 


LITTLE ROCK CHAMBER of COMMERCE 


@D The “SM” symbols mark exclu- 
ARKANSAS RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Per Furn- 
COUNTIES Held. House- 
quay Food Places | Mdse. | Apparel | Appl. 
ndex | Production} ($000) ($000) 
69 4,262 


3,409 
68 2,543 


915 


—~_— 


se 
s& S888 #28 


-_ 


2828 288 F£28223 SR28 


2,769 


2,389 
542 
2,733 


12,281 4,755 3,942 2, 2,102 
11,139 3,993 4,697 3,506 1,974 2,102 


883 8288 825 3: 


eae 


Before using these figures read foreword, page 13. 
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In the 


HUB or me GREAT GuTuwesr 


ONE TV STATION DOMINATES A 3-COUNTY AREA 
WITH POWER, PROGRAMS, PROMOTION—AND RESULTS! 


HUB or mm: GREAT GutuWesy —the nearest CBS Station in ARKANSAS 
het is in Little Rock, 155 miles away. 


KCMC-TV 


CHANNEL 6 TEXARKANA 100,000 WATTS 


186,800 HOMES 


$701,311,000 BUYING INCOME Represented By Venard, Rintoul & McConnell, Inc. 


had The “SM” symbols mark original, exclu- 
ARKANSAS RETAIL SALES— BY! ESTIMATES, 1957 tive estimater by SALES MANAGEMENT. 


Furn.- 


tro- 
COUNTIES poli- 
CITIES tan 
(continued) Area 


index 
of Sales 


2 


Stations 
($000) 


_ 


LEE 


2SSee 8 A 


—_— 


Howard........... 
Independence 
Batesville... . 


BS 832388 


@ *2eu s8e5e 8 
oe bp 
sff3 = 


gen 8 


Ses 
Ss28 
oo 
eo 
—_ 
—_— 


ee 


esa SE8 


SEES 
A Texarkana (Tex)- 
Texarkana (Ark)... 


OE tienes 
Phillips 


Segxes 
Sug888 258 8: 


8 S8&SE8S8 828 


1 Texarkana is in Bowie (Tex.) and Miller (Ark.) counties. ; Before using these figures read foreword 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © $M 1958. 
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snide The “SM” symbols mark, original exclu- 
ARKANSAS sive estimates by SALES M EMENT. 
a Furn- Lumber- 
eons i ree uality of Sales Food Places | Mdse. | Appareil ook =, sustione 
wer le 
Index Production] ($000) ($000) ($000) 


-0109 75 6,276 1,679 
67 1,920 912 


3,523 . 1,285) 
2,753 . 821 
1,666 A 1,108 
57,426 19,513 


269,721) | , 63,607 18,198 
198,413). | , 40,974 11,582 


61,308) . A 12,533 


8,596) . ° 1,384 
21,532 ° 5,727 
15,607 d 3,873 
19,168) . ’ 5,080 
15,845 ‘ 3,679 


4,325) . 3 ° 1,103 
3,826) . ’ 826 
95,864) . a ° 95 19,720 
92,136 18,337 


6,171) . ° 1,445 
1,986 
2,988 


54,551 ’ 4,784 
44,462) . d 4,211 

3,176) . . 227 
43,077) . ’ 3,148 
22,727 A 1,847 
12,669) . : 710 


28,175 : 5,062 6,081 777| 
18,987). ‘ 2,755 4,654 690! 559 
8,350). ; ‘ 2,163 179} 2,061 334; ort 
7,280) . r 781 212 919 82) 108) 


Total Above Cities... 882,132) . . 183,767; 44,864) 99,109 53,460) 45,099) 224,767 
| 


State Total 1,455,289). : ° 333,678; 65,850) 167,301 70,884) 64,535) 336,457 


RETAIL SALES— @D ESTIMATES, 1957 
95,864 4, -0380 95 119 — 5,898) 12,345 4,331) 24,265 6, 906 7,638 


268,560) . 3, -1327 89 90 57,425) 17,484) 44,967 12,973; 62,218) 19,513) 14,304 
86,172) . 2,771, 0451 73 70 18, 505 4,971) 11,763 4,164) 16,875 9,927 4,390 


450,596, ° 3,490| ns | 86 90 95,740) 28, 383| 69,0781 21,468; 103,358 36, 346| 28, 333| 


Cc A L IF ie) we N } A —— (Other Pacific States: Oregon, Washington.) ay 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


HERE 


Maps, pages 242, 244 


L-B-H 


i 


uu 


= BS 8 & | Pop. (thous.) 
3 


< 

t 

a 
36 
7 
55 
* 


ozazes | Ptr 
eaelesS 


50 
64. 
15. 
39.4 
5 
5 


19. 
47.5i1, 


Buesseee. 
RBaanaow~ a. 


s 

287 

194 

329 

-2] 110 
146 

139 
1,193 


7 
31 N 
18) 23 18 
21; 23 18 18 
49. bs ° ° ° 13, 16) 4 16 10 


* Not Available. © SM, 1958. Before using these figures read foreword, page 13. 


10.4] 143 
18.7] 220 


J 
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Table of Contents and Indexes on Pages 3, 4,5, 7, 9 
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...and on the Pacific Coast they see 
Foster and Kleiser’s “New Look” 
Outdoor Advertising. 


cs F&K’s “New Look” in California, 
| T Ss W ha t they see th Washington, Oregon and Arizona is 


the planned result of creativity, applied 
market research, and careful merchan- 
dising. 


Find out about F&K’s New Look... 


OUTDOOR ADVERTISING 
1675 EDDY ST, a SAN FRANCISCO 


CALIFORNIA NUMBER OF OUTLETS 


(continued) | = etal ¢ </|. . oo ; 
City County | g 


Culver City. . .Los Angeles. 
Daly City San Mateo.. .| 
Delano Kern... 
Dinuba...... Tulare. . 
East 
Bakersfield. Kern 
. San Diego 
.. imperial 
. Contra Costa. 
Los Angeles. 
Escondido. .. .San Diego 
Eureka....... Humboldt 
Fairfleid 
Fremont... . 
Fresno.... 
Fullerton 
Gardenia Los Angeles..| 
Garden Grove.Orange 
Gilroy .... Santa Clara 
Glendale. ... .Los Angeles.. | 
Grass Valley. .Nevada. . . 
Hanford. ..... Kings 
Hawthorne. . .Los Angeles 
Hayward Alameda 
Hermosa 
Beach......Los Angeles 
Huntington 
Park . Los Angeles. 
Indio ... Riverside 
Inglewood. . . .Los Angeles.. . | 84) 
La Mesa. ....San Diego... a | 26) 
Laguna Beach.Orange.... . ° | 27 
Lakewood Los Angeles. | ° " 
Lodi . San Joaquin ‘ 56, 
Long Beach... «| 312.7)3,192) 473| 697 
Los Angeles... . |2328. 1123859) 3 ,955,4853 
Los Gatos. ... ; d 162; 26) 26 
Lynwood.... * 9} 313) 36) 69 
Madera..... ° 267; 66) 44 
Manhattan 
Beach...... 
Martinez. ... 
Marysville 
Maywood... . 
Menlo Park.. 
Merced. .... 
Mill Valley. .. 
Millbrae San Mateo... 
Stanislaus... 
Monrovia.....Los Angeles.. 
Montebello. . .Los Angeles.. 


— 
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SSSuF2Ho9B 
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ee 
oR ook 
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"(continued on poge 268) 
*Not availabie b ' Befere using these figures read foreword, page 13. 
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tht, 
Wy, ? 
.¢ Our Friends 
Oita, : 
and Competitors 
(bless ‘em) 
are tooting 


OUR horn! 


Yy 


WE? WORM 
\ , 


Wu 


’ 
Its a fact! In an independent survey, the Wall Street Journal, 


Top Ten Brands and the largest morning paper in Los Angeles 


Wd 


ALL arrived at the same conclusion—the best two Los Angeles 


VMMMMh 


metropolitan newspapers you can use to reach the greatest number 
of executives in the higher income bracket are the Los An geles 
Evening Herald-Express and the largest morning paper. If you 


would like a copy of these findings, write, wire or telephone . . . 


MMMM 


The Los Angeles Evening 


HERALD-EXPRESS 


“Largest Evening Circulation in Western America’ 
Represented Nationally by MOLONEY, REGAN & SCHMITT, Inc. 


NOONAN AWW wv 
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WM 


REACH 2 GREAT INLAND EMPIRES 
IX x O A, Ban OCT., 1957 


more quarter hour firsts 6:00 a.m. to midnight 
KXOA does a SOUND SELLING job in a BIG BILLION DOLLAR Market 
Retail Sales 
Sacramento County $599,612,000 
10 Surrounding Counties—all or portions covered 682,404,000 


$1,282,016,000 
Population 


Sacramento County 428,100 
10 Counties, portions covered 560,300 


REP—McGAVREN-QUINN or Howard Haman, V.P. 988,400 


K X O 


EL CENTRO-IMPERIAL VALLEY 
OVER 50% OF a — FOR 32 YEARS 
urvey 
NATION’ § oth FARM COUNTY 
Rep—Raymer or Riley Gibson, Pres. KXO-KXOA 


JS POPULATION EFFECTIVE @ The “SM” symbols mark original, exclu- 
M ESTIMATES, 1/1/58 BUYING INCOME— - ESTIMATES, 1957 sive estimates by SALES 3 MANAGEMENT. 


CALIFORNIA , — citar 


Con- Income Breakdown of Households 
COUNTIES House-| sumer | Urban | | 
CITIES i Total ‘ holds | Spend-| Pop. Net / Per Per | Income 

, thou- thou- | i (thou- | Dollars anal Capita) Hsid. | ea” $2,500-3,999 $4,000-6,999 $7,000-9,999 |$10,000& over 


12 y/ 
Hilds. c. Hilts, ine. Hslds. im Hsls. Inc. 


sands S.A. | sands i sands) 


i | 

298.7] .4| 867.4] 1,992,374) .6680] y . .7| 15.3 7.9 | 42.8 
142.5) 161.7 955,641 

40. 54.9 320,082 

0446) 24 27.3 165,842) 
.0336| 17 ‘ 112,481] 
18. sf 121,689] 

6.5 41,849] 
38,077) 
44,084| 
889 
15,296 
128,323 
32,370} 
13,562} 
16, 470| 
21,188] 


Alameda 
AOakland 
Berkeley 


Aiameda 


© a 


layward 
San Leandro 
Albany 
Piedmont 


Fremont 


ue to oO 


Alpine 
Amador 
Butte 
Chico 
Oroville 
Calaveras 
Colusa 


MwWaASowW Oo em AS 


wre + © = bo 
Onownrwse & > & && 


747 ,259 
133,596] 
35,007 
21,896] 
51,024 


Contra Costa.... 
Richmond 77 .0449 
Pittsburg. 7 0099 
Martinez : 0054 
El Cerrito... 0141 
Antioch § 0092 30,228) 
San Pablo 9} .0109 32,561) 
Concord 28.6 0167 f 52,983 

Del Norte 1) .0100 . 30,202! 

Eldorado .3} 0112 : 5| . 31,929) 
Placerville j 0027 f 10,264) 


o ~~ 


Nee ne 


2 oO oO 


one wv © 


Fresno 
AFresno 
Reedley 
Selma 

Glenn 

Humboldt 
Eureka 66.6631 

12,166 
116,083 
33,474 
21,754 
11,466 
28,009 
515,528 | 
117,778] 0395] 2, , ; é ; : . 3 23.1 
10,567) .0036| 2,348 r i , . H . ; 0 26.6 
18,112} .0060) 1,617 : é J ° J . B 4 20.0 
0341 97,215] .0326| 1,656 ' : . . f 0 20.0 
-0140) 6) 45,502} 0153] 1,888 ‘i . ’ . .7 | 45.2 . 4 22.6 
0105) 5.2 35 374 0118! 1,954 , . . < 44.4 3 8 22.1 


1mROnNwarwe 


Arcata 
Imperial 

E] Centro 

Brawley 


— to bo 


0106 
0080 
0049 
-0078 
.1607 
0276 
0027 
0065 


~ bo 
~1 & © - 


a 


@ we we 
oe we 


Calexico 
Inyo 
Kern 
ABakersfield 
Taft 
Delano 
East Bakersfield 
Oildale 
South Bakersfield 


nw & BO 
—ow sn 
= ~~ @ 


=_ o 
Nn Ore DOG th & 


lim me aa RO Ge on GF GO mm OO bo - 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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3° 
9:00 WED. 
7:30 Fey, ED 
00 wed. 
5:00 Sup, 


11:00 Sar. Mon, 


GOOD SPOTS 


BUYERS SPOTTING BUYERS SPOTS SPOTTING SPOTS 


SPOTS BUYING BUYERS * BUYERS BUYING KERO-TV SPOTS! 


BAKERSFIELD CALIFORNIA 


KERO-TV CHANNEL 10 
‘© BUYERS BUY KERO-TV SPOTS BECAUSE .... 


KERO-TV COVERS THE FOUR LARGEST COUNTIES IN SAN 
JOAQUIN VALLEY — ‘‘CALIFORNIA’S SUPER -MARKET”’ 


KERO-TV SHOWS OVERWHELMING LEADERSHIP WITH 82% 
OF ALL EVENING HOURS — 19 OUT OF 20 OF THE TOP-RAT- 
ED SHOWS IN THE LATEST ARB AUDIENCE RATINGS. ix. 's7) 
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entertains the 

biggest radio audience 

in Southern California. 

Daytime, nighttime... weekdays, weekends... 
in-home, out-of-home... Pulse, Inc. 


KMPC-50,000 watts Los Angeles. A Golden West Broadcasters station. Represented by AM Radio Sales Co. 


™ POPULATION EFFECTIVE _ @D at he The “SM” symbols mark original, exciu- 
ESTIMATES, 1/1/88 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


CALIFORNIA 
Con- | 


COUNTIES House- sumer Urban —S 

CITIES i 7" Net % Per Per | income 
continued Dollars of Capita Hsid. per $0-2,499 
U.S.A. Units | sands) (000) U.S.A. C.$.U.] &% % 


Income Breakdown of Households 


| @g 
| 


| $2,500-3,999 | $4,000-6,998  $7,000-8,990 's10,000&0ve 
i 


/0 /o0 40 /0 /0 ‘0 0 ‘0 ‘° % 
Hsids. Inc. |Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Kings. .. ‘ 0275 ¢ 13.9| 18.0 78,438 .0263| 1,662 5,643' 5,621 5.7 | 20.2 12.0 | 38.6 37.4 12.9 18.9 7.3 26.6 
Hanford 2 8. 3.6 20,830; .0070) 1,860) 5,951; 5,670 5. 18.5 10.6 | 38.4 35.9 | 13.1 18.6; 8.3 29.2 
Lake.... : . , : 18,011, .0061| 1,608 4,618 4,456 ‘ 0.8 | 25.1 18.5 | 30.6 36.9 0 14.5) 4.5 19.3 
Lassen. . ‘ . ’ . 31,383, .0105 1,903 6,155 5,901 3.1 | 16.2 8.9 49.6 44.7 6 21.2 6.7 22.1 

Susanville 3.5 3 a 13,279) .0045 tee 6,640, 5,987 ‘ 2.6 | 14.6 7.8) 50.1 42.9 -6 21.5 | 8.0 25.2 
Los Angeles 5,698.0) 3.2547|1,936.5 2,109.6 5,427.1 12,517,371) 4.1968 2,236) 6,464) 5,933 ° ° 16.7 4.3 | 40.0 36.7 | 17.4 24.2) 8.9 30.4. 


| | | 1 
ALos Angeles 2,328.1) 1.3536) 807.7) 943.6) __ | 5,416,531) 1.8161| 2,327| 6,706) 5,740 . . 16.8 4.3 | 40.4 36.9 | 17.6 24.3 | 9.0 30.3 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


25% OF THE PEOPLE IN THE GREATER LOS ANGELES 

“HOMETOWN” MARKET LIVE IN COMMUNITIES SERVED 

BY THESE COPLEY “HOMETOWN” NEWSPAPERS: 

ALHAMBRA POST-ADVOCATE GEES 

BURBANK DAILY-REVIEW 

~ Y ‘ CULVER CITY EVENING STAR-NEWS Gl 
n Greate 8 Angeles... 

d Teaver Lo A gele GLENDALE NEWS-PRESS 

MONROVIA NEWS POST a 


SOUTH BAY DAILY BREEZE 
SAN PEDRO NEWS-PILOT 
VENICE EVENING VANGUARD 


Ne 
“THE RING Cy OF TRUTH” 


COPLEY NEWSPAPERS 
15 “HOMETOWN ” NEWSPAPERS 
COVERING GREATER LOS ANGELES 
—SPRINGFIELD, ILLINOIS—NORTHERN ILLINOIS—AND 
SAN DIEGO, CALIFORNIA...SERVED BY THE COPLEY 
WASHINGTON BUREAU AND THE COPLEY News SERVICE. 
REPRESENTED NATIONALLY BY WEST-HOLLIDAY CO., INC. 


SALES MANAGEMENT 


In America’s Second Largest Market 


py FAR 


The Los Angeles Times, first newspa- by more than 139,000 copies on Sunday. 


per in the nation in total advertising In adventitia: "The Times is Get by 0 


volume and in news and feature content, 
is by far and away the Number One 


wide margin in every major advertising 


category, leading its field in 100 of 114 


choice of readers and advertisers in BP 
Media Records classifications, publishing 


. ‘ Southern California. ‘ My , 
50% of all the advertising published in 
In circulation, largely home-delivered, the four-newspaper Los Angeles metro- 
The Times leads its nearest competitor by politan field. For more sales in Southern 


more than 109,000 copies weekdays, and California — hit home with The Times. 


os ancus F IMIES 


Weekday circulation, 464,453; Sunday circulation, 841,853. 
See ABC Publisher’s Statement for period ending Sept. 30, 1957. 


Represented by 
Cresmer and Woodward, Inc., 
New York, Chicago, Detroit, 

Atlanta and San Francisco 


10, 


Quality in reproduction plus a sales-producing market makes 
LONG BEACH, CALIFORNIA 


4 among morning newspapers = 
in the United States « 


bea a 
Cone; y 


é — is a | 
rer ¢ 
wre e. aes 


Here is how the top 10 newspapers rank in ROP color advertising: 


First in the Morning Field! Second in the Evening Field! 


Newspaper Adv. Lines Newspaper Adv. Lines 
1. LONG BEACH !NDEPENDENT 1,261,189 1. Milwaukee Journal 1,807,712 
2. Los Angeles Times 1,164,981 2. LONG BEACH PRESS-TELEGRAM 1,254,192 
3. New Orleans Times-Picayune & States 1,045,180 3. Atlanta Journal & Constitution 
4. Salt Lake City Tribune 1,040,737 4. Cincinnati Post 
5. Chicago Tribune 1,029,200 5. Birmingham News 
6. St. Louis Globe-Democrat 1,023,044 6. Salt Lake City Deseret News Telegram 
7. Miami Herald 1,000,283 7. St. Louis Post Dispatch 
8. Atlanta Constitution 990,163 8. San Diego Tribune 
§. Cincinnati Inquirer 923,499 9. Columbus Dispatch 
10. Nashville Tennessean 876,245 10. Seattle Times 


Our current list of happy rop color advertisers is a long one. If you are not already on it, we would like to add your name soon. 


( Independent BGA 


LONG BEACH, CALIFORNIA - REPRESENTED NATIONALLY BY RIDDER-JOHNS, INC. 


SALES MANAGEMENT 


LONG BEACH, 
California 
Offers Industry 


1. EVER-INCREASING 


MARKET 


2. HUGE WORK FORCE 
. PROFIT- MAKING 


CLIMATE 


4. BETTER LIVING 
5. ADVANTAGEOUS 


TAX RATE 


. AMPLE 


INDUSTRIAL GAS 


. PLENTIFUL 


WATER SUPPLY 


. POWER RATES 


AMONG LOWEST 


. SUPERIOR 


TRANSPORTATION 


. AMERICA’S MOST 


MODERN PORT 


. A WORLD OF 


RAW MATERIALS 


- ECONOMIC 


STABILITY 


ADVANTAGES 


in Plant Location 


Here are the 12 distinct reasons for locating your 
plant in Long Beach. These are the captions that are 
fully detailed in the free, illustrated literature about 
the remarkable story of Long Beach. 


Learn about the profit that Long 
Beach can bring to your industry — 
in this fastest growing market in the 
world. Whether your new plant ideas 
are only in the formative stage, or 
whether you have a full-fledged urge 
to locate in the immediate future — 
your consideration of Long Beach is 
invited. Here you will find a hearty 
welcome from the City of Long Beach, 
its Board of Harbor Commissioners 
and the Chamber of Commerce. 


DEBT-FREE HARBOR 


These advantages combine to help 
make America’s Most Modern Port. 
Discovery of oil on City-owned tide- 
lands in 1938 provided the means to 
develop the Harbor’s facilities. The 
work is still going on. 1700 ships a 
year are berthed here. In 1956, 442 
million short tons of cargoes in for- 
eign trade were handled. The Port is 
big business, with a $24,000,000 cap- 
ital outlay budget for this year. 


—Send for thete / 


Long Beach Chamber of Commerce 
121-S Linden Avenue 
Long Beach 2, California 


(CO Please send literature on 
Industrial Long Beach 

Oo Send your ud gee, 
“Harbor Highlights 


Name 
Firm 
Title 


Address 
City & State 


LONG BEACH, 


7-25 = g 
= —— | © * oe “-_ = 


CALIFORNIA 


CALIFORNIA 


COUNTIES 
CITIES 
(continued) 


SM 


EFFECTIVE _ 


ESTIMATES. 1/1/88 BUYING INCOME— 


~ Along Beach..... 


£171 
-1818 


(thou- 
sands) 


- @D ESTIMATES, 1987 


Income Breakdown of Households 


$0-2, 499 


Helis, Ine. 


$2,500-3, z | 
Helis, Inc. 


i. 999 
Hsids. Inc. 


$7, 00-398 
Hsids. Inc. 


| 


7 819,381 
118.3! 128.1! 


712,627! 


4748) 2,194) 6,029) 
.2390! 2,279! 6,024! 5,563 


18.5 4.9! 17.3 9.91 42.0 39.4! 15.1 


= 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


© SM, 1958. 


Before using these figures read foreword, page 13. 


A COMMON MEETING GROUND 
FOR MEDIA AND THEIR PROSPECTS 


Wherever and whenever media people talk population, income and sales data, you can be sure 
their authority is the Survey. They know the Survey is reliable. And they know too that the 


people they are talking to—advertisers and advertising agencies—rely on the same authority. 


MAY 


10, 1958 


The * “$M” ore mark rn exclu- 
sive estimates by SALES MANAGEMENT. 


$10, 000 & over 
| Hslds. “tne 


21.6! 7.1 24.3 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


®son Leandro 
@ Hoyward 
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: 


SAN BERNARDINO 
* 


@ Barstow 
LOS ANGELES 


RIVERSIDE 


SAN BERNARDINO 


Sen Bernardino 
o 


¢ 


MADERA pemeenmmen 


RIVERSIDE 


obtedceatadetancietandoraec.| 


STRTNTLTTT SAN LUIS OBISPO 
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SALES MANAGEMENT 


Up goes Los Angeles into the number two spot! Steadily-rising retail sales have made metropolitan Los 


Angeles the new number two market in the nation, up from third position last year. In the KNxT 9-county 
coverage area, retail sales have increased 62] million dollars in a single year. Television homes and 
effective buying income have shot up, too...making a combination which can send your sales zooming. 
Tell your story on KNXT, Southern California’s number one advertising medium, reaching nearly 607 


of all California’s people and wealth! Last year, as always, KNXT topped all competition in 7-station Los 
Angeles, with a better than 27% share of audience and a close to 30% lead over the second station. 


KNXT MARKET DATA (and % of California reached): populatian 8,000,300 (56.0); television homes 2,478,318 (53.5); retail sales $11,567,162,000 (58.3): food store 
sales $2,805,427,000 (56.5); drug store sales $379,078,000 (59.5); general merchandise sales $1,410,067,000 (61.9); effective buying income $16,971,399,000 (56.2). 
Sources: Sales Management “Survey of Buying Power,” May 1958; L. A. Nielsen, January 1957 through December 1957; Television Magazine, March 1957-March 1958, 


CBS Owned KNXT Channel 2, Los Angeles — Represented by CBS Television Spot Sales 
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RADIO... which is more than a substitute for silence! R ADIO 
RADIO... programmed for mature, adult minds! LOS ANGELES 
RADIO... where audiences dial by choice and LISTEN... 


he program AND to the commercials! RADIO 
Radio to teh * ee When These Two Great Pacific Coast Markets! KFRC SAN FRANCISCO 


and operated by the Don Lee Broadcasting System, A Division of RKO Teleradio Pictures, Inc.+ Represented nationally by H-R Representatives, inc. 


OUTDOOR ADVERTISING 


is the 


NATURAL MEDIUM 


for reaching the Buyers in 


LOS ANGELES 


“AMERICA’S NO. 1 PACIFIC OU DOOR Z 
OPPORTUNITY MARKET” ont 


995 N. Mission Ri., Los Angeles, Calif. CApitol 2-7171 


Gi POPULATION ~ EFFECTIVE _@ The “SM” symbols exclu- 
ESTIMATES, 1 1/58 BUYING iNCOME— ESTIMATES, 1987 sive estimates by oy SALES Ni MAN GEMeNT. 
CALIFORNIA em. ia l ae WR, a ’ i 
Me- | Con- Income Breakdown of Households 
COUNTIES tro- House- sumer | Urban —_ 
CITIES poli- Total % holds | Spend-| Pop. Net % Per Per | income 
continued tan | (thou- | of | (thou- | ing (thou- | Dollars of Capita) Hsid.| per $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000 over 
Area | sands) | U.S.A.| sands)| Units | sands)} (000) | U.S.A. C3.U1% %&©1% &|% &1% % b 
(thous.) Helds. inc. | Hsids. Inc. | Hsids. Inc. | Hsids. inc. | Hsids. Inc. 
Pasadena. . 121.7} .0708 43.1 51.0 302,618; .1014| 2,487) 7,021) 5,984 )17.4 4.1] 16.6 8.4] 39.4 32.8] 15.5 19.6] 11.1 35.1 @ 
Glendale 120.7; .0702} 44.4) 47.3 310,238} .1040) 2,570) 6,987) 6,546114.9 3.4] 15.7 7.7] 39.9 32.0] 18.0 21.7] 11.5 35.2 
Santa Monica... 83.9} .0487 30.6; 34.4 199,944) .0671) 2,383) 6,534) 5,799 115.7 3.9] 17.0 9.1] 42.6 87.4] 16.0 21.3] 8.7 28.3 
Beverly Hills 30.9} .0180 11.4 13.8 132,869} .0445) 4,300)11,655; 9,6241710.2 1.4] 11.1 3.3 | 80.0 14.7] 16.6 12.3 | 82.1 68.3 
Burbank 94.2} .0548; 30.4) 30.9 200,018} .0671} 2,123) 6,580} 6,472112.7 8.0) 14.2 7.2 | 45.2 37.7] 18.8 23.8] 9.1 28.3 ; 
Inglewood a 51.2} .0297) 17.3) 17.9 118,425} .0397/ 2,313) 6,885) 6,500] 13.3 38.0/ 14.2 7.0] 42.6 34.3] 19.5 23.7 10.4 32.0 = 
Alhambra. ...... 56.2! 0327; 19.8) 20.2 129,945; .0436) 3,812) 6,563) 6,483) 15.7 3.7] 14.8 7.6] 40.8 34.2] 19.0 24.0] 9.7 30.5 
Huntington Park 31.7} .0184; 12.5) 13.3 78,348) .0262| 2,472) 6,268) 5,860} 14.2 3.6/ 16.9 9.2) 44.6 89.9] 17.0 23.0] 7.4 24.3 
Compton : 72.7; .0423; 22.1 22.8 137,011} .0460) 1,885) 6,200; 65,9047 13.1 3.8) 15.2 8.8 | 47.2 423.1] 17.5 23.6) 7.0 22.7 
Pomona ; 60.7} .0353 19.5; 21.7 120,193} .0403) 1,980) 6,164; 5,528] 16.2 4.2] 17.3 9.8] 44.2 41.1] 15.4 21.7] 6.9 23.2 
South Gate 54.8) .0319 17.9 17.9 113,275] .0380} 2,067) 6,328; 6,324] 12.0 2.9) 14.1 7.4] 47.1 40.6] 19.3 25.2] 7.5 23.9 
Whittier 33.5) .0194 11.6 12.4 79,100} 1.0265) 2,361; 6,819 6,332 | 16.3 3.8] 14.9 7.4] 40.7 33.6 | 17.4 21.7] 10.7 33.5 ™ 
San Fernando... 16.2} .0005 4.9 5.3 29,259} .0098] 1,806) 5,971) 5,420] 16.5 4.4] 18.6 10.9 | 44.2 42.3] 14.4 20.8] 6.3 21.6 
Monrovia 25.7 0149 8.6 9.4 54,678) .0183] 3,128) 6,358) 5,757 17.2 4.3/16.8 9.3] 41.9 37.5] 15.8 21.4] 8.3 27.5 
Culver City 35.1 0204 11.5 11.8 74,672) .0261| 23,127) 6,493) 6,387] 14.0 3.4] 15.1 7.8] 44.0 37.4] 18.0 23.2] 8.9 28.2 
Arcadia 39.4) .0229 13.2 13.3 97,607; .0327| 3,477) 7,804) 7,327] 16.1 3.4) 14.4 6.4) 37.0 27.4] 18.0 20.2 | 14.5 42.6 
El Monte 11.5} .0067 3.7 3.7 19,963} .0067) 1,736] 5,805) 5,369] 19.8 65.7 18.5 11.4] 42.6 43.2] 14.0 21.6] 5.1 18.2 . 
San Gabriel... 22.5) .0131 6.9 6.9 50,709} .0170) 3,264] 7,849) 7,348] 18.8 2.9) 18.9 6.3 | 38.7 28.7 20.0 22.5 | 13.6 39.6 
Redondo Beach 45.1{ .0262; 14.5) 14.9 84,134) .0282| 1,865) 5,802) 5,636} 17.6 4.7] 17.2 10.1 | 48.7 41.6] 15.2 21.9| 6.3 21.7 
Lynwood 30.9} .0180 9.5 9.7 60,546} .0203] 1,950) 6,873; 6,184) 11.1 2.7 | 18.7 7.3 | 48.7 42.2] 10.4 25.4| 7.1 22.4 
Bell ‘ 18.7} .0109 6.6 6.9 41,970) .0141/ 2,244) 6,359) 6,073} 12.7 3.1 | 15.3 8.2 | 45.6 39.9 | 18.9 25.0| 7.5 23.8 
Gardena, 31.0} .0180 9.5 9.5 56,351; .0180] 1,818) 5,932) 5,918} 17.0 4.4] 16.7 9.5 | 43.0 30.5] 16.1 22.4| 7.2 24.2 
Hermosa Beach 16.5; .0006 6.0 6.5 38,503) .0120) 2,334) 6,417) 5,851 715.3 3.8] 16.0 8.6] 44.1 39.0 16.5 22.1 8.1 26.5 
Torrance 93.6) -0544) ee 29.1] 169,837} .0569) 1,814) 6,361; 5,825 16.9 4.2| 16.4 8.9 | 41.8 37.3 | 16.6 22.4/| 8.3 27.2 
Maywood 15 " 0087 5.3 5.6) 32,350] .0100) 2,157) 6,104) 5,760 1712.9 3.3/| 15.3 8.6] 47.9 43.9] 17.9 24.8] 6.0 19.4 ‘ 
Belvedere 
Township 49.0) 0285) 11.6) 12.4 62,627; .0210| 1,278] 5,399) 5,015] 18.8 5.6 | 22.2 14.3 | 42.2 44.2/| 12.3 19.6] 4.5 16.4 
Montebello. . . 30.4) .0177 9.0 9.2 60,006; .0202| 1,977} 6,677, 6,528] 12.3 2.9) 13.5, 6.7 | 45.5 37.5 | 19.5 24.3} 9.2 28.6 
Hawthorne. ... 33.3) 0193} 10.2} 11.1 63,592) .0213| 1,910) 6,235) 5,603] 14.1 3.6] 15.4 8.6] 47.1 42.9 | 16.7 23.0] 6.7 21.9 
South Pasadena 18.9 6110} 7.0 7.4 53,511} .0179] 3,831) 7,644) 7,200] 15.7 $3.2) 13.7 6.1 | 86.5 26.6) 19.1 21.1 | 15.0 43.0 
Monterey Park 33.9 0197) 11.2 11.2 69,276) .0233) 2,044) 6,185) 6,133] 15.6 3.91 14.9 8.1 | 483.1 38.1] 18.8 25.1 7.6 24.8 
Altadena Township! 50.6) .0205 14.1 16.3 120,851} .0405) 2,388) 8,571; 7,399] 10.0 1.0] 11.4 4.7] 39.9 26.8 | 22.0 22.4/| 16.7 44.2 
Azusa 19.6} .0113 5.8 5.6 33,175) .0112) 1,603) 5,924) 5,849 713.6 3.5 16.1 9.1 | 48.5 44.9] 15.6 21.9) 6.2 20.6 
Manhattan Beach 33.3] .0194 10.9] 11.9 74,947) .0251) 2,251) 6,876} 6,266) 12.7 2.9) 14.1 7.1 | 44.9 37.0 | 18.6 23.2} 9.7 29.8 
San Marino 14.4) .0084) 4.4) 4.9 69,057; .0231| 4,796)15,605| 13,988 | 8.3 8] 7.8 1.7] 17.8 6.45)19.8 10.7 | 46.3 80.4 
Covina 14.4) .0084 5.5 5.5 32,000} .0108) 2,222] 5,818) 5,745 }10.2 6.1] 18.4 10.6 | 40.5 38.2 | 14.5 20.6) 7.4 25.5 
Lakewood 60.7} .0353} 17.6) 18.7 106,754) .0358| 1,750) 6,066} 5,710] 16.7 4.3} 16.9 9.6} 42.5 30.2] 15.9 22.1/ 8.0 24.8 
Madera 39.6; .0230; 11.4) 11.6) 18.1 56,956) .0191| 1,438) 4,996) 4,900} 26.2 8.1 | 24.0 16.2 | 34.6 38.1 10.0 16.7/| 5.3 20.9 
Madera 14.2} .0082 4.0) 4.2 21,125; .0071| 1,488) 6,281) 5,006] 25.2 7.6 | 21.1 13.8 | 36.4 38.6 | 11.7 18.7 | 5.6 21.4 
Marin 130 126.6) 0737} 38.9, 43.1| 99.7) 292,486) .0980) 2,310) 7,619) 6,774] 13.4 2.8) 13.6 6.4 | 40.6 30.5 | 19.4 22.1 | 13.1 38.2 
San Rafael...... 17.4) .0101) 5.7) 6.5) 45,349; .0152) 2,606) 7,956) 6,809} 11.8 2.4] 11.6 5.1 | 41.4 20.9] 21.1 23.0/| 14.1 39.6 
Mill Valley 9.0 toe 3.1) 3.1/ 24,955; .0083) 2,778) 8,050) 7,993] 12.0 2.5] 11.4 4.8] 35.8 24.3 | 23.5 24.1 | 16.4 44.3 
San Anselmo 11.2} .0065 3.6 3.6) 26,567; .0089) 2,372) 7,380) 7,363] 12.6 2.6 / 12.4 6.6) 40.8 30.2 | 21.1 23.6 | 13.1 38.0 
Mariposa ; 4.4; 00265) 1.3 1.9) 8,660; .0029| 1,968) 6,662) 4,506) 16.4 4.6 | 20.5 12.7 | 46.1 46.2) 11.5 17.5| 5.5 19.0 
Mendocino 55.6) -0323| 17.2) 17.8 wa 91,544; .0307| 1,646) 5,322) 5,116 | 21.8 6.4 21.6 13.8 | 39.6 41.4 / 11.7 18.4/ 6.3 20.0 f 
Ukiah 10.6} .0061 3.5 3.6 19,448} .0066) 1,835) 5,557) 5,327 120.6 65.8 | 20.3 12.4 | 40.7 40.8 | 12.3 18.6 6.1 22.4 
Merced 85.4) .0497| 25.1) 26.9) 28.1) 142,471 .0478) 1,668) 5,676) 6,288 | 22.1 6.2) 21.4 13.0 | 37.4 37.2 | 12.1 18.1) 7.0 25.5 
Merced ee 20.7; .0121 6.7) 6.9 38,681; .0129) 1,869) 5,773; 5,508} 21.4 5.8 | 20.0 11.6 | 37.3 35.8 | 13.7 19.9] 7.6 26.9 
Modoc SS: 8.7| .0051) 2.7) 2.8 = 16,926} .0053) 1,831| 5,889) 6,515 | 17.1 4.6 19.9 11.6 | 40.9 39.0 | 15.6 22.5| 6.5 22.3 , 
Mono 2.6) .0015) 8) 1.0 5,615; .0019) 2,160) 7,018) 65,233] 11.6 2.9) 14.6 7.9 | 51.0 46.3 15.6 20.8) 7.3 23.1 
Monterey 185.6} .1078| 64.9) 72.9} 98.2] 382,280) .1282| 2,960] 6,963] 5,241] 16.5 4.1/| 16.6 9.2| 42.9 38.2| 15.4 20.7| 8.6 27.8 
Salinas... . 24.7; .0143 7.9] 10.2) 60,728} .0204| 2,450) 7,687) 5,909] 15.6 3.5) 14.8 7.1 | 40.2 31.7 17.0 20.8 | 12.4 37.4 
Monterey... .. 22.9) .0183 7.2) 9.6) 52,313) .0175| 2,284) 7,266 6,447] 12.7 3.0] 16.7 8.2 | 44.7 88.1 | 18.0 28.1| 8.9 27.6 
Carmel-by-the-Sea 5.2 0031) 1.5) 2.3] 13,929} .0047| 2,679) 9,286) 5,915 | 10.0 2.0) 11.9 5.2 | 42.1 30.1 | 21.5 283.3 14.5 39.4 
Allieal.. 17.3' .0100' 5.1! 5.1! 27,595’ .0093' 1,505' 5,411' 5,366° 18.4 5.2'19.0 11.8 ' 44.2 44.7! 13.5 20.7 4.9 17.6 


Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


#0 Pasadena 


way IQ0 BIG to miss... AND =) 
you can’t COVER it witHout 


$423,469,000 IN EFFECTIVE BUYING INCOME 
$314,398,000 IN TOTAL RETAIL SALES 


Food Store Sales... $59,799,000 


PASADENA CITY ZONE Pita Eating & Drinking Places. $15,780,000 


(plus East Pasadena) 


185,649 CUSTOMERS * 67,570 HOMES 


Circulation Coverage 


INDEPENDENT/STAR-NEWS, Daily 49,793 
INDEPENDENT /STAR-NEWS, Sunday 44,470 


$274,853,000 IN EFFECTIVE BUYING INCOME 
$167,776,000 IN TOTAL RETAIL SALES — 


Feed Store Setet.iiciico ice ks 
Eating & Drinking Places 
General Merchandise 
Apparel Store Sales 
Furn.-H’hold Appliances 
Automotive Sales 
Gasoline Stations..... 
~ Lumber-Bidg. Hardware 
Drug Store Sales... ee 


MAY 10, 1958 


General Merchandise... _......§ 64,545,000 
Apparel Store Sales... 


% of 4 
Lumber-Bidg. Hardware... 


73.7% }. Drug Store Sales... 
65.8% 


25% COVERAGE ZONE 
135,972 CUSTOMERS 
47,882 HOMES 


% of 

Circulation Coverage 

INDEPENDENT/STAR-NEWS, Daily 17,776 37.1% 
INDEPENDENT/STAR-NEWS, Sunday 17,120 35.8% 


REPRESENTED NATIONALLY BY RIDDER-JOHNS, INC. ; 


NEW YORK @¢ CHICAGO ® DETROIT © LOS ANGELES © SAN FRANCISCO @ ST. PAUL-MINNEAPOLIS 


* 


Flight of the Snowbirds — Orange County's spectacular 
six-mile race for hundreds of young yachtmen annually 
attracts thousands of spectators to Newport Beach for 
this famed event—just a stones throw from Santa Ana. 


ee 


* 


California's Fastest Growing Market 


This famous event is matched only by the spectacular 
SANTA growth of Orange County . . . population over 511,100 
More than double the 1950 Census. And only the REGISTER 
ANA dominates this independent, rapidly expanding market 
with adequate coverage. ABC Circulation neering 50,000. 

CITY ZONE 


= Che Register 


ORANGE COUNTY’S FREEDOM NEWSPAPER 


REPRESENTED BY WEST-HOLLIDAY CO., INC. IN THE WEST—JOHN W. CULLEN CO. IN THE EAST 


POPULATION EFFECTI IVE nae The “AN” Gates ak Guten. Gute 
JM ESTIMATES, 1/1/88 BUYING INCOME— ESTIMATES, 1987 sive estimates by SALES N MANAGEMENT. 
CALIFORNIA =e ‘Soa wee si — —-—— ate tie 


| Con- | | Income Breakdown of Households 
COUNTIES House-| sumer | Urban 


CITIES Total % holds Spend-| Pop. | % | Per | Per | income Pees Ty Wess 


continued (thou- of (thou- | ing (thou- | Capita) Hsid.| per $0-2, 499 | 82, 500-3, - +, 000-6, 999 $7,000-9, 008 {10,0004 over 
sands) | U.S.A. | sands) | Units | sands) U.S.A. | | | C. S$. U. } 


| | Heide. n4 skis. . | Hsids. z Hels. \. Hslds. Inc. 


Seaside 16.9} .0009} 5. z ,867| 0086) 1,531] 5,072} 4,972] 22.8 7.0| 23.0 15.2| 38.7 42.1| 10.8 17.8| 4.7 17.9 
Pacific Grove. 11.2} .0065 2) ‘ 2,204) 6,424) 5,985] 14.9 3.7 | 17.6 9.4 | 42.6 37.2] 16.4 21.7] 8.6 28.0 


Napa 9} .0377| | " ; | 5,364) 5,303 | 21. 3 | 19.9 12.4| 40.2 41.1] 12.4 19. 7 21.0 
Napa 4) .0101] 3,477| 0113) 1,924) 5,772) 5,701 | 18. : i 9 | 42.5 40.4] 14.7 21. 8 23.5 
Nevada .7| 0103} .2| . . , | 4,940) 4,695] 25.9 8.3 | 23. .3| 35.7 40.5 | 10.7 


Grass Valley- 


Nevada City 

Grass Valley 
Orange 

Santa Ana 


Anaheim 


as 2 oe ee 
: 


SNON we mw 


40.9 
41.8 | 13.0 
41.0 | 15.4 
33.1 | 13.5 
38.4 | 15.6 
43.8 | 12.0 
43.1 | 12.6 
40.3 | 12.3 


nh | 


aoocownmanan 


Fullerton 


Newport Beach 


Laguna Beach 


Costa Mesa 


2 ee ee 


Urange 


— 
ear nonooe@ 


Garden Grove 


Placer ‘e . ; ‘ .615| 4 6.2 | 20.3 12.9] 40.4 41.6 | 12.5 
Roseville 3] .006 3.8} ‘ 0074) 1,954) 5, : , : ; .0 | 44.0 41.6 | 16.2 
Auburn 0} .002 8| y | .0036| ‘ : y 4 : 3 | 43.6 40.7 | 13.8 

Plumas P P P P d 8) . ‘ 47.2 42.1 | 17.6 

Riverside J | d 4 J F | \ 4 | 22. 4 | 35.7 39.8) 10.1 
ARiverside 9} .0453) : : ; ; | 5,407] 5, ; y -2 13.5 | 37.6 39.0] 12.1 
Palm Springs 3. 4 | x ¥ : “ " . . * 3. . 32.9 35.7 9.2 
Corona a « | J . e " 3 r i 3 . 36.1 42.2 8.6 
Indio 9} .0052) ‘ " : ‘ : ; : .0 | 37.1 40.2 | 11.7 


Sacramento —e / y 1) 300.3 , : ‘ 6 | 44.2 37.4 | 18.1 


ASacramento.... 163.7 46.0 35.8 | 20.5 . 11.0 
North Sacramento. 9. 5) ‘ . d . * A J R -4| 44.7 35.8) 19.4 r 10.3 


San Benito......... 13. 8! < . 4.8) . d -2'23.6 14.6! 36.8 37.2'11.0 16. 6.9 
SM Standard (4) and Potential (A) Metropolitan County Areas. 3 Before using these figures read foreword, page 13. 
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‘i 


This group of mountain-ringed radio 
stations, purchased as a unit, delivers 
more radio homes than any combina- , 
tion of competitive stations ... at by my oACRAMENTO 
far the lowest cost-per-thousand. N\ 
(Nielsen & SR&D) KBEE Govesto 

Beeline stations lead in program- KM J MM cRESNO 
ming, too. In news programs, for ex- 
ample, Beeline stations lead in their Comp >} ‘ 
individual markets with locally pro- OMe RSW SABAKERSFIELD 
duced shows. Beeline radio news 
editors coordinate closely with Mc- 


Clatchy newspapers to bring listeners Reteesenetn ‘Catia €) \ 
: , California [> 
complete up-to-the-minute coverage. Paul 1. Raymer Co., 33 
National Representative . 
249 
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Looxinc For SALES GROWTH? tnevre BUYING 
in SAN BERNARDINO, CALIF. 


THE NATION’S 29th MARKET 


ls composed of San Bernardino and Riverside 
counties, the Pacific Coast’s 6th and 


oe a aw % California‘’s 4th largest Metropolitan 
5 Ps y on area. San Bernardino is the 
a me a eso \U ° . . 
L- Ltn" major market in this area. 
8 om 


Effective Buying Income is 
- up 84.5% * 


The San Bernardino 
Sun-Telegram carried more 
grocery lineage in 1957 than any 
Los Angeles metropolitan newspaper. 


These advertisers know this is an 
independent market 65 miles from Los 
Angeles and is reached by only .0066% of the total 
circulation of all Los Angeles metropolitan newspapers. 


Get exclusive 


SAN BERNARDINO 


_ianacement SUN and TELEGRAM 


vs. 1/1/58 


»verage of this 
profitable, growing 


market, schedule the only 


daily and Sunday 


newspaper, the 


Represented Nationally by West-Holliday Co., Inc. 


B77) POPULATION EFFECTIVE a5”) ‘a ‘The “SM” symbols mark original, exclu- 
mM ESTIMATES, 1/1/58 BUYING INCOME— % ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
CALIFORNIA arcs , a a alg : a? a: eet) l a ‘ 
Me- | | | Con- | | Income Breakdown of Households 
COUNTIES tro- House-| sumer | Urban | 
CITIES poll- | Total | % helds | Spend-| Pop. Net % Per | Per | inceme | 

continued) tan | (thou- | of (thou- | ing | (thou- | Dollars of | Capita Hsid.| per $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000 over 

Area | sands) | U.S.A. | sands)| Units | sands)| (000) | USA.) C.$.U.) % %G % %% % % % % % 

| (thous.)| } | Holds. ine. | Hslds. Inc. Holds. Inc. Hslds. inc. | Helds. Inc. 

San Bernardino 128 446.6) - 2596 | 142.2| 149.2| 281.8] 758,586) .2543| 1,699) 5,235) 5,082 | 22.2 6.5 20.1 13.0 | 41.0 42.9 12.1 19.1 4.6 18.5 
ASan Bernardino 88.1} .0512 28.7| 30.9 160,861) .0539) 1,826) 5,605) 5,199] 20.3 5.8 | 18.7 11.5 | 42.0 42.4] 13.6 20.8] 5.4 19.5 

Ontario-Upland 56.9| .0830} 18.6 98,825| .0888| 1,737] 6,313 

AOntario 43.6 0253] 14.2 14.6) 75,861 0255) 1,740) 5,342) 5,168] 21.6 6.3 19.8 12.6 | 40.9 42.5 / 12.5 19.6 §.2 19.1 
Redlands 23 .2) 0135) 7.6 9.1 43,015 0144) 1,854) 5,660) 4,697 | 24.3 7.3] 19.4 12.6 | 39.1 41.5 12.0 19.3 5.2 19.3 
Colton 18.8} .0110 5.3 5.6) 28,821; .0097| 1,533) 5,438) 5,067] 18.1 5.3 | 18.0 11.4] 46.8 48.7 | 13.2 20.7 3.9 13.9 
Barstow 10.4) .0060 3.1 3.1 19,791} .0066) 1,903) 6,384) 6,255] 12.3 3.0] 15.2 8.0] 46.7 40.3] 17.8 23.2] 8.0 25.5 
Upland 13 3| 0077) 4.4 4.5 22,964) .0077| 1,727) 5,219) 5,061 | 20.1 6.0] 21.4 13.9 42.5 45.2] 11.6 18.6] 4.4 16.3 
San Diego . | ° 16.9 41.9 41.2 | 15.7 23.4) 7.2 25.6 
ASan Diego...... 513.8} .2988| 170.3} 213.2 1,119,807} .3755) 2,179] 6,575) 5,251 117.8 4.8| 16.5 4.5 | 42.2 40.9 16.0 28.5) 7.5 26.3 
National City... 32.7, .0190) 10.1 10.3] 53,138} .0179| 1,625) 6,261} 5,136 | 20.0 5.9 | 20.4 13.1 | 42.9 45.0/ 12.2 19.4] 4.5 16.6 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


Before using these figures read foreword, page 13. 
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PENETRATE 
\ ? This Amazing Growth Market 


eS \ ONTARIO-UPLAND, CALIFORNIA =~ 


THE DAILY REPORT 
ONTARIO-UPLAND, CALIFORNIA 


Largest Evening Circulation in San Bernardino County 


REPRESENTED NATIONALLY BY GILMAN, NICOLL & RUTHMAN 


SALES 


MANAGEMENT 


We're Selling More of Everything in Booming San Diego 


a 
VATA 71; 
[a 


© ©) 


$1,002,462,000 total retail sales. More than Indian- 
apolis, New Orleans or Columbus, Ohio.* 


(Total Moose Head sales not available) 


in San Diego there are MORE people .. . buying MORE 
and watching Channel 8 MORE . . . than ever before! 


® Sales Management Survey of Buying Power 


STOCKTON. ..Growing with 


CALIFORNIA'S Rich San Joaquin Valley 


STOCKTON ABC TRADING ZONE 

Central Population -.........303,352 ‘Total Retail Sales $375,039,063 
California's | Families 86,850 Food Store Sales _.... $ 89,783,146 
$530,000,000* Effective Buying Income . .$562,701,664 

Isolated Data Source: Sales Management 1958 Coyprighted Survey 

Market It takes the Stockton RECORD to sell in this rich isolated market. 

The Record reaches 93% of the ABC City Zone families and 64% 


asetice a of the Trading Area families. 
a Tnacome 


No out-of-town daily newspaper reaches even 1 out of 10 


( circuation 
55,326 


LOS ANGELES Sept. 30, 1957 


ABC Pub. Statement 
\ ie Represented Nationally by Cresmer & Woodward, Inc. 


Sy7p POPULATION EFFECTIVE 577) ee The “SM” symbols mark original, exclu 
ESTIMATES BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


} Income Breakdown of Households 


CALIFORNIA 


COUNTIES a a 
CITIES / ; % | Per | Per | income | | 
continued of of | Capita) Hsid.| per $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000 over 
U.S.A. | sands) | Units | U.S.A. | c.$. U. t % % % % | % % % % 
| | (thous. | . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


0063} 3.6] 7,982]. ; .3| 22.0 15.4] 37.4 42.6 | 10.8 15.1 
.0126 Al : 38, : 5 : ; -T 13.2] 40.1 41.8 | 11. .0| 5.4 20.4 
.0214} 5 i 5 964) . , . 9 10.7 | 41.9 40.9 | 14. q 2 22.1 
.0142) 8.3] 46,245). : ‘ 4 11.0] 40.1 . 3.9 A 4 22.9 
1 0162 8.7] .7] é F : . A 13.0 | 38.5 
Coronado 9.2 -O111 0.% . 5 ° . . . 6.8 
San Francisco ‘ .4660 ‘ . Z . iy . s J 3.5 
ASan Francisco f . 4660) . 363.9 , 143, 2: | js 7 i q 3.5 
San Joaquin : . 1372) : s é a : 5 8 10.4 
AStockton 3.8; .0488 i 
Lod | .0104) 
Tra .0064! 


San Luis Obispo 


San Lui 

Paso Robles 
San Mateo . 

Jan Mat .0636 
.0215 
.0351} 2,310} 7,422 
.0253| 2,286] 7,468 
.0149| 2,170) 7,176 
.0168| 2,491] 8,529 

| 


| 
.0289! 2,264! 7,682 


Burlingame 


Redwood City 
Daly City 


San Brunc 


EG AE PEG of oh ae 


San Carlos 


South San 


Francisco : 23 11.4 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


Look At The Serviced by the ONLY DAILY Between 
WEST’S San Francisco and Redwood City 


Richest Peninsula . $510,640,000 


San Mateo 


SAN MATEO 


7 ” richest USA County naam ; 
th in per capita income CALIFORNIA “The Peninsula’s OWN Metropolitan Daily” 


Represented by Gilman, Nicoll & Ruthman 
All data Sales Management, May 10, !958 


| 6 An richest USA County 


in family income 


SALES MANAGEMENT 


‘ -- “Toe : T H F C 
V Actually, effective buying income RS aN ta Ae ot i 2 = 
Hy ) eading newspaper, reaching ap- 
of more than $2.7 billion fi Sse  —eroximately 9 of 10 families in 
¥ More effective buying income than Maine, \ ABC city zone, 1 of 2 in 19-county 


¢ . market with more than $1.6 bil- 
Vermont and New Hampshire put together e Bas. f, lion in buying power. 


/ Not covered by San Francisco and a .-**THE MODEST 


Los Angeles newspapers Only newspaper covering Modesto 


area, reaching approximately 9 of 
: : i 10 families in ABC city zone, over 
Your best messengers into California’s pros- fee one-half the families in trading 
perous inland valley are the 3 Bees. Shoreline ) fe area, with effective buying income 
‘ : é + of $255 million. 
newspapers just don’t get home in the valley 
— the Bees do. They’ll help to sell your prod- ZA THE FRESN( 
uct for you. a 


fe 
Only newspaper covering Fresno 


gat 4 area, reaching approximatel f 
Data source: Sales Management’s 1957 Copyrighted Survey d d 10 families my Abc city vam 4 of 
: 2 families in trading area with 

$883 million in buying power. 


MCCLATCHY NEWSPAI ie 


NATIONAL REPRESENTATIVES ...O’MARA & ORMSBEE 


Bact teablaaks asceun . bulk, bulk, frequency and a combined bulk-trequency. Check O'Mara & Ormsbee for details. 
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SANTA BARBARA 


g)Tops ALL California 
j Metropolitan Markets 
“in PER CAPITA RETAIL SALES 


A metropolitan Market of more than 100,000 pop. with constantly increas- 
ing sales activity. Santa Barbara appeared on Sales Management's 
Preferred City list every month in 1957. 


OVER $15 MILLION INDUSTRIAL PAYROLL 


SANTA BARBARA NEWS-PRESS tries wocowaro, nc 


POPULATION EFFECTIVE The “SM” symbols mark exclu- 
BYP ESTIMATES, 1/1/58 BUYING INcoME— MEAD ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


CALIFORNIA l 
| Con- Income Breakdown of Households 
COUNTIES - House-| sumer | Urban 
CITIES Total | % | holds | Spend-| Pop. J 
continued) (thou- | of | (thou-| i | (thou- : b $4,000-6,999 
sands) | U.S.A. | sands) | Units | sands) A %o 
| (thous.) | Hi Inc. 


$7,000-9,999 
% 
Inc. 


Menlo Park 29.2) .017 . 74,877| .0251| 2,564|10,257| 7, : ‘ ; 0 | 39.3 24.6 | 26.0 24.6 
Millbrae .9} .0086) 6 ’ 41,530) . 9,028 ' : 4 1} 36.8 22.4] 27.4 25.1 
Santa Barbara...... "2 . ’ 2) 235,403 2 6,362 0 4. 6 10.4| 40.1 36.7 | 13.7 19.0 
ASanta Barbara co . f 121,548). 6,331 is 6. ; .7| 39.7 36.9 | 13.5 19.0 
Santa Maria... v ; 29,767]. 6,471 2 4. t 4} 41.6 36.4] 15.4 20.3 


Santa Clara. . ° “ . . 1,080,487, 6,487 . ° e -7 | 41.3 36.6 | 15.9 21.4 
ASan Jose so , d 2. m 282,431; . 6,661 * ° e ° -3 | 42.4 37.5 | 16.7 22.3 
Palo Alto.... ° A . . 129,910) . 7,836 ‘ s ° -0 | 40.6 29.8 | 18.8 20.9 
GS. ccaees . d id x 14,800) . 6,727 ‘ . ‘ -0 | 35.0 28.8 | 16.3 20.3 
Santa Clara..... ° ° d . 70,506) . 7,501 A ° ° -1 | 47.7 40.1 | 18.6 23.6 
Los Gatos. ..... ¢ d : . 14,337) . 5,735 34.8 33.7 | 13.0 19.0 
Mountain View . 4 ‘ A 50,871) . 5,347 41.0 38.8 | 14.7 21.1 
Sunnyvale , 7 . s 63,631; . 5,853 42.6 39.7 | 15.4 21.8 

Santa Cruz. ° d s x \ 144,753) . 5,087 38.7 38.6 | 10.6 17.3 
Santa Cruz.... ; ‘ > 49,777) . 6,411 36.7 38.8 | 10.8 17.2 
Watsonville j . e e 30, 666 42.5 38.9 | 14.5 20.1 

Shasta ne , e . 7] . 103,034 42.0 41.1 | 13.7 20.3 
Redding . A ‘ f 32,536) . 6,923 44.8 37.0/ 17.8 22.1 


no@genenr as 
oon nnwns we 


52.5 50.6 | 15.0 21.9 
43.1 40.2 | 14.7 20.7 
43.3 39.6 | 14.9 20.6 
51.0 45.8 | 17.1 23.2 
50.7 39.9 | 23.7 28.2 4 26.3 
47.6 43.61 16.5 22.9 38 21.0 


Sierra we p 7 | 6 7] 3,758) . 6, 263 
Siskiyou ‘ ° } . 6.5 55,113) . 5,991 
Yreka City ‘ . . 9,248) . 6,165 
Solano - ; A 3) -4) 118.3] 270,277) . 6,707 
IPE 9}. P ’ 113,085) . 9,583 
Fairfield. ... 12. . ° 4) 25,308: . . 6,173 


=r 
NN 


orn 
oeeou 


SM Standard (4) and Potential (A) Metropolitan County Areas. 3 Before using these figures read foreword, page 13. 


AMERICA'S MOST PRODUCTIVE SINGLE STATION TY MARKET 


(CBS The primary KEY-T coverage area which includes Ventura, Santa Barbara and San Luis Obispo Coun- 


ties and the western portion of Los Angeles and Kern Counties is one of America’s richest regions. 


During every month of 1957 Santa Barbara’s retail Among all Metropolitan County Areas of 
sales rating exceeded the same month of 1956 and also California Santa Barbara ranked first in 
surpassed the national rating. This sales superiority has 1957 with Sales Production Index of 
continued during the entire first quarter of 1958. 130. This was 9.2% above the state and 
(Sales Management’s monthly High Spot Cities) 30% above national average. 
THE ONLY TY STATION THAT COMPLETELY AND EFFECTIVELY COVERS THIS RICH AREA 
Represented Nationally by The Headley-Reed Company 


KEWYWT <x chansel 3 
EE a aa 


254 SALES MANAGEMENT 


Go Where the Metvonalae 
Growing’s Good... San Jose 


High Spot City 


Every Month 


During 1957" 


Porsecrea City of the Month every month? Yes. . 
and there are solid reasons why Metropolitan San Jose 
was a Sales Management “High Spot” City every month 
throughout 1957! 


Through September, San Jose’s taxable retail 
sales were up 9.6%, or $30,647,000 . . . in fiscal 
1957 San Jose population jumped 50,700 in the 
fast-growing nine-county $.F. Bay Area—a gain as 
great as the next three counties combined. San 
Jose’s residential building totaled $125 million— 
equal to 40% of residential construction in the 
entire area and 32.2% increase over 1956. Bank 
debits soared 17% in 1957, a gain which led the 
Pacific Coast. 


To “Go Where the Growing’s Good” use the one 
medium that blankets the area—the San Jose Mercury 
and News! 


*Sales Management 


... And You Cover San Jose Only With The 


Mercury and News 


Member of the Metro Sunday Comics Network 


Call Your Ridder-Johns Representative Now! 


10, 


1957 PER FAMILY JUST ONE MEDIA DELIVERS THIS 


EFFECTIVE BUYING 


ncout $38 MILLION AUTO MARKET--- UP + 16% 


VENTURA CITY The 20,142 (ABC Audited) circulation of the Ventura County Star-Free Press 
$7,489 gives one-media coverage of this hot spot automotive market which in one year 
California has grown from $33,063,000 to $38,478,000. Venturans have the BUYING 

Cities Average Power and USE it! 


$6,739 VENTURA IS THE BUYING CENTER OF VENTURA COUNTY 


sisi  WENTURA COUNTY STAR-FREE PRESS 


Ventura, Calif. A John P. Scripps newspaper represented by West-Holliday Co., Inc. 


~ @OMm POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
BYP ESTIMATES, 1/1/88 BUYING INCOME— © ESTIMATES, 1957 ee cstimater by SALES MANAGEMENT. 
CALIFORNIA ; a 

Con- Income Breakdown of Households 


COUNTIES sumer | Urban 
CITIES 1 Spend-| Pop. Net 
(continued) (thou- | of ( ing | (thou-]| Dollars , 
sands) | U.S.A. | sands) (000) . $. UL % 

| ) Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Sonoma a .5|  .0811| 5) 48.9} 241,562| . ; 6 | 20.9 13.5 | 36.7 38.9] 11.0 17.7 
ASanta Rosa 31.3} .0182] 4 : 67,409) . F .2| 18.3 11.0] 38.8 38.0] 13.3 19.7 
Petaluma 3.7| .0079 : 29,639| . ; : . 3| 15.4 8.6] 45.3 41.2] 14.9 20.4 

Stanislaus 3} .0868| x 59.0} 243,812) . ; 8 | 21.4 13.6 | 37.9 39.3| 11.4 18.0 

AModesto..... 35.2} .0205} , ; 84,388} . , \ 9 | 16.9 9.2 | 43.8 30.0] 15.2 20.4 
Turlock * -1} .0041| y ‘ 13,703}. ' 7 | 20.3 12.5 | 38.2 38.7] 11.4 17.4 

Sutter... 9 . 13.0) 54,749) . ‘ 6 | 21.6 12.9 | 38.5 37.7| 12.4 18.4 
See Marysville- 
Yuba City 
Yuba City | | j “ 22,254) . : : m - : 40.2 . 14.8 20.9 


Tehama 
Red Bluff... . 
Trinity. 
Tulare 
Visalia. . . 
Tulare. . 
Porterville. ..... 
Dinuba 


38,860) . . A . -0 | 12.0 18.2 
11,427) . . 40.0 34.9 | 16.8 22.1 
11,749) . . ° 38.1 ° 7.6 14.9 
222,021; . ° . ° 35.5 38.3 | 10.1 16.4 
33,846) . . . ‘ 44.5 -9 | 18.5 21.9 
23,918) . ; -6 | 13.0 19.2 
15,753) . , . 38.6 -2 | 12.1 18.7 
9,244) . ° ° . 33.7 -6 | 10.4 17.1 


i i 


m mis 


28,189) . le ° F -1| 12.8 19.6 
305,286) . ° . 43.7 39.4) 15.1 20.6 
64,408) . : 46.7 -4| 18.7 22.1 
53,626). ‘ , 21.2 
21,593) . . ° 39.9 ° 19.1 
107,599) . 5 39.5 37. 19.3 
28,753) . . . 41.3 34. 19.0 


Ventura 


Oxnard 
Santa Paula 


Woodland... 


_wuNewoa~s 


Weg esiesiee ‘ee | -6) . A 47,165) . P e . R 9 | 37.3 . -2 17.5 
Marysville- | 
Yuba City... 0.121) 6.6 44,940| .0150 
Marysville....... ‘2| 0064) .f 22,686; .0076 le . 15.1 7.3 | 46.0 . 3 20.6 


Total Above Cities. 9, 269.0) 5.3801/3, 002.5 3,550.3 20,796,746) 6.9732) 2, : ° 16.0 6.7 | 42.0 . -2 22.8 
— | | | 


| | } 
14, 280.4) 8.3028|4,722.3)5,253.9|11524.5|30, 176,692|10.1177 5 ’ 17.4 -6| 17.0 6.9 | 40.9 . 22.6 | 8.4 28.5 


State Total. ... 


POPULATION Sy £2. @D POPULATION E. B. I. 
ESTIMATES, 1/1/88 ESTIMATES, 1987 ESTIMATES, 1/1/58 ESTIMATES, 1957 
Con- 


| | Urban 
Total | Pop. % Pop. 

(thou- ng of of (thou- 
sands) U.S.A. I ) sands) 


276.5| .1607} 82.2} 88.8 ‘ .1728 : i 300.3) ‘ 6,817 
336.0) .1953| 102.5) 105.6 . .1942 es . . 420.3] 1,200,838) . 5,230 
366.5) 763.4] 1,918,949) . ,117/6,435 


. 6,109. 1/3. 6519) 2, 108.7) 2,288.5 -8]13 478 ,454)4.5191 
AModesto.. . 149.3) .0868) 48..1| 46.7 , 243,812) .0818 ; 1,044.8) 2,514.8] 6,411,347/2.1494|2,373|7, 167 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13. 


The Survey of Buying Power 
Where Advertisers and Agencies MEET and AGREE 


SALES MANAGEMENT 


In any market 
One newspaper is 


Number One 


for up-to-date 
market information 


We know more about our 
market than anyone else in the 
world—and we should... 
because we are Newspaper 
Number One in northern California 


More circulation in northern California 
than any other newspaper — daily 
or Sunday...and still growing! 


45% of the total advertising published last year in 
San Francisco’s four newspapers appeared in The Examiner. 
The Examiner published more than 32,000,000* lines 
of full run advertising at full run rates . = 
11,800,000 lines more than its nearest competitor 


@® The San Francisco Examiner 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE INC. 
*Media Records COPR. 1957 H.P.C. Inc., S.F. Examiner Div. All rights reserved 
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Metropolitan 
OAKLAND 


(ALAMEDA COUNTY) 


Total Retail Sales 


($28,579,000 more than San Francisco County) 


ONLY ONE PAPER DOES THE JOB 
IN NORTHERN CALIFORNIA’S TOP SALES MARKET 
TRIBUNE CIRCULATION: 


206,734 DAILY - 234,471 SUNDAY 


Source: Circulation, ABC Publisher's Statement, September 30, 1957; 
Retail Sales, Sales Management, Survey of Buying Power, 1958. 


Oakland wt = Tribune 


National Representatives CRESMER & WOODWARD, 


POPULATION POPULATION 
CALIF. ESTIMATES, 1/1/58 JM ESTIMATES, 1967 JM ESTIMATES, 1/1/58 JM ESTIMATES, 1957 


METRO. | Hi H 
AREAS . Net % | Per EAS Total | % | hold | Spend-| Pop. Net % 


Per 
oh | aw ( Dollars H’se- (thou- ( (thou- | Dollars | of | Cap- 
continued) cue usa , ‘ ($000) | U.S ita | hold sands) | U.S.A. ‘ sands) | ($000) (| U.S.A. 


ita 
i 161.7| 183. 21 1,050,487} .3522|1,999/6,497 226.0) 1372) 71. 6} 167.0) 426, 608) 146411, 850 
Santa Barbara.... .0} .0663; 37.0 i . 235,403} .0790/2,065 6,362 


ASanta Rosa..... 5! .0811' 46.5 , 48.9} 241,562' .0810/1,7325,195 Total Above Areas}12634.1!7.3488 214,682. 10,840. 6}27, 228, 73019. 1282'2,155 


The “SM” symbols mark exclu- 
RETAIL SALES— JM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


COUNTIES Per = 
CITIES . | Buying Drink. Auto- Gas 
1} Power J Food Places | b motive | Stations 
Index Production} ($000) ($000) | ($000) 


Alameda 212,173; 92,333 
1 AOakland 117,412} 41,750 
Berkeley. ..... ‘ d , u 27,532) 13,959 
Alameda. ... ‘ | 9,916 4,768 
Hayward : ° 7} ° ’ i e 19,485: 8,179 
San Leandro ° | 17,391 9,911 

6,571 795 

Piedmont aoe we) ome es 757 
Fremont... .. 27, 013 ¢ b 5 4,555 5,027 

1,284 688 


19,433 8,002 
9,446 3,306 
Oroville. ........ . o d ‘ z 6,081 1,936 
Calaveras A F ° A ° 1,352 939 
.0077 t 3,383 2,383 


Contra Costa....... . ‘ | 4, 2337 5 81,533) 43,842 
Richmond . ‘ 0488 ; 25,556) 10,037 
Pittsburg. 043} . -0126 7,327 2,814 
Martinez........ 20,7 ‘ -0079 . 5,968 1,952 
El Cerrito....... 25, ‘ -0152 2,925 3,227 
Antioch.......... . : -0108 ’ 5,870 2,116 
San Pablo. , ‘ -0104 ’ 678 2,770 


313 


General merchandise sales include sales of ‘‘non-store retailers.” This categ SM Standard (4) and Potential (A) Metropolitan County Areas. 
included in the 1948 Census and is particularly significant for cities listed “ln the Before using these figures read eer y page 13 


editorial intreduction, starting on page 13, under heading “Mail Order.” 


258 SALES MANAGEMENT 


SANTA ROSA 


Californias NEWEST 
Potential Metropolitan Market Area! 


(S/M Survey of Buying Power May 10, 1958) 


SANTA ROSA is the TRADING CENTER core of this great 3-County Market 
located in Northern California’s rich agricultural, lumber, resort, residential and 
light industry manufacturing area—over 50 miles from San Francisco— 


MENDOCINO CO. 
55,600 
$91,544,000 
59,817,000 


LAKE CO. TOTAL 
11,200 206,300 
$18,011,000 $351,117,000 
16,499,000 266,390,000 


SONOMA CO.* 
139,500 
$241,562,000 
190,074,000 


Population 
Effective Buying Income 
Retail Sales 


Food 

Eating & Drinking Places 
General Merchandise 
Apparel 

Furn. & Household Appl. 
Automotive 

Gas Stations 

Lumber, Bldg. Mat., Hdwe. 
Drugs 


43,748,000 
13,598,000 
22,279,000 
5,849,000 
7,882,000 
27,175,000 
16,535,000 
17,212,000 
5,857,000 


15,582,000 
5,850,000 
7,574,000 
1,312,000 
1,559,000 
9,277,000 
7,998,000 
5,193,000 
1,265,000 


4,757,000 
1,825,000 
1,471,000 
457,000 
468,000 
2,030,000 
1,973,000 
1,674,000 
450,000 


64,087,000 
21,273,000 
31,324,000 
7,618,000 
9,909,000 
38,432,000 
26,506,000 
24,079,000 
7,572,000 


*(Sonoma County is Santa Rosa’s Home County) 


Remember—only the Santa Rosa Press Democrat adequately covers this great 3- 
County market because 


The Santa Rosa Press Democrat has almost double the cir- 
culation of ALL San Francisco daily papers combined in 
this rich 3-County market! 


You CANNOT depend on outside newspapers to do a proper selling job in this 
NEWEST POTENTIAL METROPOLITAN MARKET AREA. You MUST tell them 
and then you will SELL them with 


THE SANTA ROSA PRESS DEMOCRAT 


Over 31,000 ABC Daily and over 32,000 ABC Sunday 


National Repres.: GILMAN, NICOLL & RUTHMAN ® San Francisco @ Los Angeles © New York @ Chicago @ Detroit © Philadelphia @ Boston 
MAY 10, 1958 259 


PROFILE OF YOUR 


KBIG 


AUDIENCE 


30% 
Adult 


M 


414% aN/2! 0 


Teens 


MATURE ... 
MALE & FEMALE... 
COMFORTABLY WELL OFF 


THAT’S A QUICK PROFILE of the 
audience which rides the 740 spot of 
the Southern California radio dial, as 
analyzed in a new qualitative study by 
The Pulse, Inc. 


RENTAL GROUPS 


FIVE YEARS OF WOOING with 
middle-of-the-road memory music, 
interrupted only by award-winning 
five-minute newscasts and easy-going 
but brief chats by matured announc- 
ers, have won an adult, able-to-buy 
audience for KBIG. 


KBIG 


The Catalina Station 
10,000 Watts 


740°" 


JOHN POOLE BROADCASTING CO. 
6540 Sunset Bivd,. Los Angeles 28, California 
Telephone: HOllywood 3-3205 


Nat. Rep. WEED and Company 


CALIFORNIA 


The “SM” mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 
(continued) 


Buying 
Power 
Index 


juality 
ndex 


| Furn.- 
| House- 


Appl. 
($000) 


Auto- Gas 
motive | Stations 
($000) ($000) 


Concord 
Del Norte 
Eldorado... 

Placerville 


Fresno 
AFresno 
Reedley. . . 
Selma... 

Glenn... 

Humboldt 
Eureka 
Arcata 


Imperial... .. 
El Centro 
Brawley... . 
Calexico 

Inyo 

Kern ve 
ABakersfield 
Taft 
Delano 
East Bakersfield 
Oildale. 
South Bakersfield. 


Kings. . 
Hanford 

Lake 

Lassen 
Susanvile 


4,562) 


4,231 
3,163) 


Los Angeles 
1ALos Angeles.... 
Long Beach- 
Lakewood 
AlLong Beach.... 
Pasadena..... 
Glendale 
Santa Monica... . 
Beverly Hills... . 
Burbank 
Inglewood 
Alhambra. . i 
Huntington Park. . 
Compton. 
Pomona. ansentade 


3,044,432 


668 , 108 
588, 166 
284,744 
234,150 
184,685 
166,351 
170,162 
163,373 
117,236 
120, 405) 
185,390) 
107 ,767 


1422 
.1170 
.0923 
.0831 
.0850 
.0816 
.0586 
0602! 
yee 


0174 
0105 
-0120 


4,393] 4.0242 
1.7699 


£800 
-2440 


-0459 
0348 
-0592 
-0434 


104 


469 


2,074,818 
878,224 


633, 565 
331,056 


1,081,811 
635, 601 


146 ,680' 
129,097 
50,153 
65,069 
45,800 
19,607 
51,911 
33 , 503 
22,431 
13,485 
40,247 
24,989 


61,161 
47,768 
13,377 
11,988 
14,299 
14, 163 
14,354 
8,703 
7,343 
7,041 
7,137 
6,152 


117,047 
90, 802 
63,145 
26,543 
21,939 
25, 486 
10,984 
33,681 
11,051 
11,718 
35, 163 
13,118 


509, 783 
252 , 625 


4,646 3,872 
5,040 3,259 
5,895 3,936 
5,894 1,384 


67,206 
45,051 
2,883 
3,378 
5,879 
30,675 
19,870 
3,330 


37,688 
22,616 
698 
2,430 
2,394 
14,685 
5,294 
2,173 


16,116 
10,927 
3,651 
1,421 
5,167 
64,261 
39,487 
6,302 
4,765 
3,711 
1,632 
1,236 


10,443 
3,740 
1,831 

875 
3,780 

39,886 

18,035 
2,012 
3,066 
4,540 
1,998 
1,514 


11,137 
6,678 
2,030 
3,401 
3,308 


4,069 
1,570 
1,973 
1,465 

458 


- 


SeeEe ZEEE 


1,699,553) 693,404 


300,861 


44,139 
35,630 
19,866 
13,276 
13,703 
28,996 
6,336 
13,786 
8,863 
13 ,882 
5,215 
7,753 


62,129 
49,352 
19,184 
14,362 
11,860 
6,073 
14,473 
12,375 
8,270 
5,190 
10,578 
8,554 


6,250 


1 General merchandise sales include sales of “‘non-store retailers.” This category was 
included in the 1948 Census and is particularly significant . F cities listed in the 


editorial introduction, starting on page 13, under heading “ 
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SM Standard (4) and Potential (A) ye County Areas. 
Before usin figures read foreword 13. 
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Los Angeles? 


MAY 10, 1958 


CALIFORNIA RETAIL SALES— JM ESTIMATES, 1957 


COUNTIES Som. 4 

1 . | Buyl 

CITIES of Power Quality 
(continued) , index |, Index 

South Gate ; / -0402 

Whittier , ‘ d -0367 

San Fernando 


Monrovia 
Culver City 


El Monte. . . 

San Gabriel 
Redondo Beach. . 
Lynwood 

Bell 

Gardena 

Hermosa Beach 
Torrance 
Maywood 
Belvedere 
Township ; 
Montebello... . . 
Hawthorne 

South Pasadena. 
Monterey Park 
Altadena Township 
Azusa..... aed 
Manhattan Beach 
San Marino. . 
Covina.... 


Stes 
SSERBSEESSESRE 


oo 
. « 
oo 

— 

a 


— 
BSSSSSESSESSES 


Lakewood 
Madera 

Madera. . . 
Marin 

San Rafael 

Mill Valley 

San Anselmo.... 


es se ee ee ee ee ee 
By 


Noe 


RBS 


_ 
oo 


—_ a 
- 


Mariposa...... 

Mendocino 
Ukiah 

Merced 
Merced 

Modoc. 

Mono 

Monterey. . 
Salinas 
Monterey 
Carmel by-the-Sea 
Alisal 
Seaside 


Pacific Grove 


a 
- 


BaBESSER88: £888: 
siz 


1,333 
23,139 
6,285) 
4,069 
1,500; 
2,295 
1,628 
1,343 
5,612 
3,588 
3,062 


-o eo 


~nn- 


Nevada City.... F P 1,667 
Grass Valley.... F d 1,091 
615,212) . ‘ 60,713 
186,006) . p 11,640) 
Anaheim 64,739) . F 5,468 
Fullerton... . 58,662) . d 4,063 
Newport Beach 29,629) . d 3,293 
Laguna Beach. . 26,455). q 2,223 
Costa Mesa oad 21,266) . él 3,045 
Orange 24,432) . d 2,763 
Garden Grove 50,671) . . 5,063 
Placer Sadia 65,215). . 6,881 
Roseville 25,914) . ‘ 2,621 
Auburn 18,548) . ‘ 1,725 
Plumas. . 12,535) . é ’ 1,495) 
Riverside 343,907, . ° . 43,432 
ARiverside... 140,319) . d 11,181 
Palm Springs 34,316) . d 3,543 
Corona. . 24,770) . d 3,953 
Indio. ...... 26,322) . 0075 5,123 
Sacramento... . 599,612) . J 2928 46,811 
ASacramento 435,848) . . 31,090 
North Sacramento 32,261) . .0093 2,423) 
San Benito. . 15,522) . -0080 1,752 
San Bernardino 649,234) . 2614 68,608 
ASan 
Bernardino 199,567; . 0671 17,334 
Ontario-U pland.. 76,766| . 0845 18,298, 7,064 
i 56,484) . -0263 16,453 5,600 
34,086) . -0150 ’ 7,581 3,851 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13. 
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oe eon re 
- .- 


27 


/ 
~ CALIFORNIA COUNTIES 


eee 


KCRA-TV DOES IT AGAIN! 


In the first ARB Total TV Area Report* 
ever made in the Sacramento Television 
Market, KCRA-TV comes up first in the 
full 27-county area served by the Sacra- 
mento stations! This backs up previous 
ARB reports covering Metropolitan 
Sacramento only. 

How good can you get? 


NORTHERN 


ie 
me , 
ONTRA COSTA 
Sen Francisco ‘ 


ALAM 


AN 
OA 


Your Edward Petry and Co. repre- 
sentative will show you how you can 
cover this rich, important, ever-growing 
market by putting your client on 
KCRA-TV. 


* ARB, Total Television Area 
Report, December 1-7, 1957 


CALL PETRY NOW FOR AVAILABILITIES 


.\= 


6 
K 


CHANNE 


KCRA:'v| 


Howard J. Smiley, Asst. General Manager 
Robert E. Kelly, Station Manager 


SACRAMENTO, CALIFORNIA 


BASIC ee AF 


& 
: 
: 


FILIATE 


IA ALIRE, 


Sales Management's 


1958 COUNTY OUTLINE RETAIL SALES MAP OF THE U. S. 


. All Metropolitan County Areas clearly defined. 


2. County names... for all U. S. Counties . . . 


most legible of all 
the many outline maps we have seen. 


Shows 
. Differences in retail sales volume indicated by County shad- 
ings . 
Red—for counties with $100 million or more. 
Green—for counties with $50 million to $100 million. 
Yellow—for counties with $25 million to $50 million. 
Blue—for counties with $10 million to $25 million. 


at a glance 
comparative 

Retail Sales Strength 
of every county . 1750 cities with retail sales of $20 million or more. 

.. 27” x 41” . City populations indicated—(as of January 1, 1958). 


. la Cecio . Special blown-up projections of all congested small-county areas, 
with county lines and names clearly indicated. 

. Special markings indicate counties whose family sales exceed 
U. S. family average. 


PRICE: $3.50 a single copy; $3.00 each for two or more copies 


SALES MANAGEMENT, 386 Fourth Avenue, New York 16, N. Y 
1958 


MAY 10, 


SAN DIEGO: A billion-dollar market covered and solid 


by two great and growing newspapers — 


THE SAN DIEGO UNION | EVENING TRIBUNE 


NG 
“The Ring Cy of Truth” 


COPLEY NEWSPAPERS 


15 ‘‘Hometown’’ Newspapers covering 
San Diego, California Northern Illinois Springfield, Hlinois 
and Greater Los Angeles Served by the COPLEY Washington Bureau 


and the COPLEY News Service. REPRESENTED NATIONALLY BY WEST-HOLLIDAY CO., INC. 


els ; SM The “SM” symbols mark original, exclu- 
CALIFORNIA RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


General 
CITIES 


Per | 

COUNTIES i . | Buying | 
Power | | i. Appl. . | Drugs 
continued ( S.A. Index | Index | Pred: ($000) 


Colton ,647| 0138} 0112 2,065 
Barstow 31, J .0093 4,141 
Upland } 


San Diego . . } 
ASan Diego ‘ d 152,162 
National City... bE | .0245) 14,028 
Escondido 36, |; OL ° 7,882 
Oceanside : 2 9,380 
Chula Vista , 59 j } , 5,332 
La Mesa... 37,247) . 14,192 
E! Cajon se q P | 8,453 
Coronado cane ‘ -005 2,836 

San Francisco..... Bd | 4, F 181,415 
ASan Francisco... , 175,426) .58 261,381 181,415 

San Joaquin a” ia . 67,969 59,665 
AStockton.... “ 7 d k 38,025 33,647 
Lodi seuneaue 38,955). 8,221 10,639 
Tracy éabiee 8, 009 4,707 3,448 


San Luis Obispo... ‘ ’ . 22,743 13,634 2,359 
San Luis Obispo 34,8 ' 0142 8,228 7,514 820 
Paso Robles = ‘ .0073 I 4,269 3,724 532 

San Mateo.... ' P - 2836 162,838 87,032 18,674 
San Mateo. ... 18, .0593 0575 28,788 6,041 3,670 
Burlingame ‘ .0278) .0217 13,688) 23,853 1,647 


.0365 g 29,346! 19 ,065 7,454 4,082 


© SM, 1958. Before using these figures read foreword, page 13. 


Northern California’s SECOND “CITY” In Effective Buying Income 


—The San Francisco Peninsula* 


Effective Buying Power Population Retail Sales 
San Francisco ___ $2,143,231,000 801,500 $1,175,426,000 
5.F. PENINSULA $1,010,202,000 405,200 583,836,000 
Oakland bad 995,641,000 413,500 690,042,000 
Sacramento | 407,593,000 163,700 435,848,000 
San Jose 282,431,000 132,600 331,053,000 
Stockton | 177,234,000 83,800 185,648,000 


Covered 16% by Peninsula Newspapers Incorporated 
* Palo Alto Times ® Redwood City Tribune * Burlingame Acvance-Star 


OBTAIN OUR NEW 20-PAGE BROCHURE ABOUT THE SAN FRANCISCO 
PENINSULA AT YOUR NEAREST DOYLE AND HAWLEY OFFICE. 


*San Mateo County less Daly City plus Palo Alto 
Sales Management Survey of Buying Power, May 10, 1958 
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Be ST eR Cop -- 


FUE ciao msc «ae 


-,..but be sure 
_. the shoe is 
well polished! 


When you enter San Diego homes, 
through KFMB, your shoes are shoved 

in the door by such well-groomed 
étalwarts as Edward R. Murrow, Eric 
Severeid, Walter Kronkite, Lowell 
Thomas. And we have a whole corps of 
reporters covering the local news beat 

with equal vigor and conviction in 
their voices. 


~% 


With news ranking first in interest | 
these days, you have thirty-odd news- 

casts daily opening doors and pocket: 

books for you — adding conviction to - | 
YOUR voice because of the good | 
company it’s keeping. 


myevevpesseahestase™ 


a 


Af3you have a selling job to do in the a] 
~rich San Diego market, speak up! — 
we're good listeners, too. 


- 


, & 


| 
‘a 
t 
* 


FMB - 


“FIRST ON MORE LISTENING 
THAN ANY OTHER SAN DIEGO 
RADIO STATION GBs » 


‘i 


FOR SAN "DIEGO 


s 


WRATHERSALVAREZ BROADCASTING, INC. 


~ 


Represented by EDWARD PETRY & CO., INC. 


oy 


a 
F] 


On Friday, January 31 and Saturday, February 1, there were two explo- 


Demonstrated Again: sions that shook Los Angeles. One was 2,900 miles away at Cape 


Canaveral. The other was only 40 minutes away at Norwalk. 


CBS Radio, nationally, and KNX Radio, locally, covered both events 

When there’ S Big PWS with the speed, flexibility and depth that only responsible radio—and 
responsible network radio—can provide. 

F For what is required is far more than sound effects, a telephone and 

a couple of news tickers. What's required is a big news staff manned 

by experienced, aggressive and highly qualified reporters aware of 

their responsibilities to their listeners. Men like Murrow, Sevareid, 

Herman, Schorr and Smith nationally. Men like Alcott, Roby, Vaile, 

Kenneally, McCoy and the many others here at the KNX News Bureau. 


That’s how, on a weekend that shook Los Angeles, KNX Radio again set 


ra the standards against which all other news coverage must be judged. 
4 awe ic’ 
a aa 


agit pen: 4 That's one more reason why KNX advertisers are associated 
y with the very best in radio! 


Represented by CBS RADIO SPOT SALES 


“SM” symbols mark original, exclu- 
CALIFORNIA RETAIL SALES— GYD estimates, 1957 sive estimates by SALES MANAGEMENT. 


Per - 
COUNTIES i . | Buying Index Auto- 
CITIES i Power uality | of Sales Food b> , motive 
(continued) S.A. Index ndex | Production} ($000) ($000) 


Daly City...... j x 02 -0240 130 16,660 R 19,401 
San Bruno....... 28, d -0142 121 8,527 ‘ 6,571 
San Carlos...... . j -0161 150 11,738 3,069 
South San 
Francisco........ 7 é .0223 52 8,017 4,031 
Menlo Park ‘ 0216 111 12,101 R 1,732 
Millbrae........ d 0122 137 11,594 ‘ 257 
Santa Barbara... . P J 0787 130 42,246 a 28,655 
ASanta Barbara . F 0427 162 25,391 A 15,297 
Santa Maria... 5 d .0118 7,963 " 8,581 


Santa Clara......... é p d 186,622 . 118,344 
77,9651 53,481 
23,898 x 26,561 
4,655 4,807 
11,900 2,760 
. d 9,056 6,875 

Mountain View. . " . d 16,467 12,544 
Sunnyvale... . y d d 12,134 5,677 
Santa Cruz....... y é d 26,113 16,094 
Santa Cruz...... d P 12,110 9,257 
Watsonville....... J j F 8,160 6,608 
Shasta... . d 4,530) . 22,360 . 15,469 
Redding... a d zg 13,101 y 14,134 


Slerra........ d 2,437] . 434 nee 184 
Siskiyou... ; x d 4,167] . 10,396 7,837 
Yreka City d F 2,637 3,570 
Solano... 630}. 3,316) . 37,406 24,879 
Vallejo...... d ° 16,056 ° 10,904 
Pairfield..... J F 5,544 4,322 


43,748 27,175 
13,730 i 11,552 
7,177 ‘ 5,407 
47,388 J 36,325 
24,877 ' 25,515 
5,080 4,653 
7,413 2,725) 
Yuba City 4 r 5,148 2,508 
See Marysrille- 
Yuba City 


Tehama......... ‘ 0138 ¢ ’ ,020 4,909 
Red Bluff...... 0085 d ) 3,499 2,896 
Trinity .0031 d ‘we 73 937 
Tulare... eke -0932 ‘ ° . A 32,673; 14,228 
Visalia ; ! .0238 d a 8,733 3,052 
Tulare......... , 0162 y ‘ 6,833 2,794 
Porterville....... 7 0168 J $ " ,O 7,944 1,395 
Dinuba. .. . fi 0078! r : . 3,840 582 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, L ; Before using these figures read foreword, page 13. 
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everything is UP in RIVERSIDE, CALIF. 
half the nation's 29th market 


POPULATION UP 64% 
EFFECTIVE BUYING INCOME UP 861/2% 


ramies UP 70% 


77,900 people in the corporate city with $138,415,000 to spend. $64,139,000 E. B.-I. 
more in just 7 years... that’s Riverside, California. Get your share of the pur- 
chasing power of the 25,600 families in this rapidly growing and prosperous 
market. 9 out of 10 families in this fast growing city read the... 


RIVERSIDE PRESS and ENTERPRISE 


: RIVERSIDE, CALIFORNIA 
The San Bernardino- ii 


Riverside Metropolitan 
Area is 4th in California, 
6th on the Pacific Coast 
and 29th in the nation. 


I 


Doyle and 


Angeles 


Hawley. 


*Sales Management S. B. P. 1/1/51 vs. 1/1/58 


Exclusive coverage daily and Sunday of this important market. 


RETAIL SALES— @D ESTIMATES, 1957 


Eating & 
Drink, 
Places 
($000) 


2,112 
14,278 
5,256 
4,427 

800 
4,810 
1,857 


CALIFORNIA 
COUNTIES 
CITIES 
(continued) 


of 


U.S.A. 


General | 


Per 
Hsid. 
Retail Mdse. | Apparel 

($000) ($000) 


Sales 


Total 
Retail 
Sales 
($000) 
18,580| 0093! 
187,320| .0936 
69,803} .0349 
57,555} .0288 
18,795} .0004 
70,121} .0350 
32,556] .0163 


Auto- 
motive 
($000) 


2,806| 
38,478 
12,742| 
13,842 
5,676 
17,683 
7,579 


Gas | Bidg. 
Stations | Hdwre. 
($000) | ($000) 


Buyin 
bee 
Index 


Food 
($000) 


4,869 
50,092 
18, 489 
13,895 

5,136 
17,633 

6,216 


Appl | 


Tuolumne. . 3,573 


3,878] 


0092 1,696 
16,921 
9,545 
3,515 
1,841 
3,656 
2,049 


663 
9,528 
4,994 
2,935 

602 
2,553 
2,257 


754) 
10,406) 
4,250 
3,592 
1,436) 
1,560 
928 


54,306) .0272 10,150 4,078 5,450 3,748 3,845) 11,606 


64,912 
48,894 


0884 
+0244 


13,170 
8,022 


4,878 
3,415 


6,279 
4,749 


4,158 
3,678 


4,340 
3,845 


14,066 1, 82% 
11,547 3,952} 6,326) 1, 


16,642,115 


8.3133 131 


3,925, 978 


1,275, 993 


2,132,839 


1,071,868 


1,120,752 


3, 273, 675|1, 295,148) 368,032) 543, 


19,825,500 


9.9042) 4,202! 9.6908 117 


967, 614'1 ,688 957 


2,279,555 


| 
1,145,216 


1,258, 266 


3,681,647 


1,711,029]1,169,558! 637,425 


RETAIL SALES— 


ESTIMATES, 


19567 


368 , 087 
453,919 


9,121,422 
210,325 
699,612 
893,141 

1,133,359 


108 
105 


122 
103 
18 
101 
113 


1.8013 123 


2,235, 957 

47 ,388 
166,919 
217,719 


270,689 
942,842 


43,832 
40,992 


1,135,811 
18,887 
69, 889 
83 , 232 


132,763 
448 , 569 


18, 161 
26 ,573 


546 , 562 
11,820 
29,548 
40,019 


67,203 
240, 482 


19,971 
34,475 


601 ,682 
10,398 
51,498 
49,362 


74,363 


64,261 
67 , 206 


1,809,918 
36,325 
92,584 

156, 787 


228,618 
613,701 


39,886] 
37 ,688 


31,853 | 10,731 
Bits 15,690 
454,642) 303,122 
23,609 6,820 
41,564) 18,313 
66,322) 27,332 


754,117 
17,867 
46,811 

112,040) 


96, 168 
286 , 727 


60,691 
147 ,873) 


36,074 
116 ,398 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


© SM, 1958. 


Before using these figures read foreword, page 13. 


Careful reading of the explanatory introduction, starting on page 13, will heip you make 


the most profitable use of the Survey of Buying Power data. 


MAY 10, 


1958 


CALIFORNIA p | NUMBER OF OUTLETS NUMBER OF OUTLETS 


(Cont. from page 234) 
City County | 


Santa Clara... Santa Clara..| 34.4 
Santa Cruz...Santa Cruz..| 23.6 | 68 | a10] 
Santa Monica.Los Angeles..| 83.9 122) 208 
Santa Maria. Santa | 
Barbara. . 14.4 | 45) 45 
Santa Paula... Ventura | 12.4 | 31) 29) 
Santa Rosa...Sonoma.....| 31.3 95} 87) 
San Luis 
Obispo... . San Luis 
Obispo. 
Seaside Monterey 
Selma Fresno 
South 
Bakersfield. Kern 
South San 
Francisco... San Mateo... 
South Gate. . .Los Angeles. 18 


South Siskiyou ¥ 14 
Pasadena.. Los Angeles..' 18. Yuba City... Sutter 19. 25 


= & & | Food 
aaounawaald 


— 
a 


oe 


ee 


ea 


—_ 
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SM The “SM” symbols mark 
METRO. SALES— ESTIMATES, 1957 sive estimates by SALES 

AREAS ak. we | Eating & | 7 
i Te . Index Drini House- | Auto- Gas 

continued s yy of Sales Food Places . | Appare! motive | Stations 
| Production} ($000) | ($000) ($000) | _ (4000) 


San Jose ’ .3478| 4,306] 3416 | 112 114 | 186,622) 46,585 45,495 823| 118,344 62,439 
Santa Barbara 104) .0865| 4,678] .0787 re 130 42,246| 13,627 13,064 28,655, 16,147 
Santa Rosa Y .0949| 4,088] .0852 | 117 43,748} 13,598| 22, 5,849| - 27,175| 16,535 


Stockton -1488) 4,1 - 1453 108 67,969} 24,076 17,357 59,665) 24,319 


Total Above Areas 17,743,089! 8.9636! 4.2121 8.6926 118 121 14,432,485!1 .420,719!2, 100,458! 1 ,059, 133'1, 


COLOR A D oO as (Other Mountain States: Arizona, Idaho, Mon- 


tana, Nevada, New Mexico, Utah, Wyoming.) 


NUMBER OF OUTLETS 


Map, page 272 By <8 
E\s 
a = 


Gas 


e882 Suzi su 


Food 


City County 


Alamosa..... . Alamosa 
Aurora Adams 
Boulder Boulder 
Colorado 
Springs... .El Paso... 

Denver.... 

Durango 

Englewood 

Fort Collins 

Fort Morgan 


SRBNBoBSS 


ZNBneepnes 


25 
18 
12 

6 
19 
14 
52 
nN 
18 
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COUNTIES 
CITIES Income 


Per 
. | C. $, U. 


Adams........ z R ‘ . . ’ . ’ 4,756 
Aurora Py aE p 4 lo W ° 4,965 
Alamosa a 5,040 
Alamosa 5,263 
Englewood. ..... 


nN 
$38 


Archuleta 
Baca 
Bent 


a3 


~— 
22 
= & 


—_~_— 
38 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
* Not Available. 
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KOA-TV 
is the key to stability 


and growth in one of the fastest growing 


markets 


in the nation...* 


ee TALLEST TOWER KOA-TV’s new tower atop famous 
7,300-foot Lookout Mountain is 400 feet taller than that of any 
other a yf television facility. From this giant tower, 
7 feet above Denver, Channel 4’s 100, 000-watt signal 
covers an area with 486,087 TV-homes. 


he 


GREATEST COVERAGE Nielsen Coverage Service #2 shows that KOA-TV reaches 
42 counties in Colorado, Wyoming and Nebraska...19 more than Station B 

.8 more than Station C...and 5 more than Station D. In addition, booster 
stations put KOA-TV programs exclusively into 7 mountain communities. 
Community antenna systems and translators cover 5 more markets for KOA-TV 
clients — bonus coverage of 3,000 homes. 


call NBC Spot Sales 


1957.PERCENT OF 


KOA-TY SELLS A MARKET OF 
1% MILLION PEOPLE WITH 
OVER 2%4 BILLIONS TO SPEND 
Population 1,669,800 


506,100 
$2,782,509,000 


* METROPOLITAN DENVER 


**Bank Clearings 
**Non-Farm Employment 


Families 


Buying Income 


**Denver Only 


Cee ies ie... 20% 


INCREASE OVER 1956 


Sales Tax Collections 
***Life Insurance Sales 
***Eyel Production .................--....----- 15.7% 


***First Eleven Months 


"EFFECTIVE 
BUYING INCOME— 


POPU! ULATION 
ESTIMATES, 1/1/58 


JM _ @ 


The “SM” whee mark rj exclu- 


ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


COLORADO 


COUNTIES House- 
CITIES y, holds 
(continued) 
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(thou- 
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Income Breakdown of Households 


$7,000-9,989 |$10,000&0ver 
A o if, % 
Hsids. inc. | Hsids. Inc. 


pene 
Hsids. Ine. 


1,064,794 
1,064,794 
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4,982 
208 ,642 
124,759 
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1,131 
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98 6,836 
2.8 15,151 
2.0 10,913 
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17.2 
10.3 
49.5 
18.3 5.6 

8.5 2.9 


4.8 
3.2 
15.5 


20,933 
14,347 
77,968 
$2, 190 
14,424 
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25.6 20.2 
27.0 23.2 


11.2 
12.4 


4.3 ,{19.3 
2.7 12.9 


17.7 
17.7 
23.6 
28.5 


9.8 
9.8 
13.0 
20.7 


14.3 
14.3 
12.4 

8.2 


20.0 
20.0 
16.7 
14.8 


8.2 28.2 
8.2 28.2 
8.8 29.3 
2.6 | 9.8 


26.4 
27.1 
21.2 
21.9 


17.8 
20.7 
14.6 
15.2 


7.1 
6.2 
9.3 
9.3 


11.7 
11.6 
15.8 
15.9 


18.4 
19.3 
21.0 
20.5 


25.4 
23.4 
21.0 


20.9 
15.1 
16.0 


12.7 
16.4 
11.2 


14.4 
24.0 
9.6 


20.9 
19.6 
25.0 


14.1 
13.0 
27.7 


20.8 
15.5 
2.7 


15.2 
23.2 


28.4 
26.7 
19.3 


24.7 
16.4 
11.8 


11.2 
13.6 
19.7 


27.1 
21.1 


22.0 
22.6 
16.7 


13.2 
14.0 
21.2 


41.8 
33.7 
16.9 


24.8 
23.7 
22.2 
18.4 
23.3 


19.6 13.9 
17.7 15.3 
16.6 15.8 
12.5 ° : 3 17.3 21.1 
15.9 | 36.4 16.3 19.3 


13.2 
13.9 
19.8 


a 
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COLORADO 


COUNTIES 
CITIES 
(continued) 


POPULATION 


ESTIMATES, 1/1/58 


% 
hou- | of 
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(thou- 
. sands) 


EFFECTIVE 


BUYING INCOME— 


JM 


ESTIMATES, 1957 


The ‘SM’ symbols mark ori Fry! exclu- 
sive estimates by SALES MA 


AGEMENT. 


Income Breakdown of Households 


Per 
-| 6. $.U. 


$2,500-3,999 
o % 
Hslds. Inc. 


Las Animas 
Trinidad 
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Logan 
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Moffat 
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Montrose 
Morgan 

Fort Morgan 
Otero 

La Junta 


Ouray 
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Phillips 


Pitkin 

Prowers 
Lamar 

Pueblo 
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Rio Blanco 
Rio Grande 
Routt 


Saguache 
San Juan . 
San Miguel 


Sedgwick 
Summit 
Teller 


Washington 
Weld. 

Greeley 
Yuma 
Total Above Cities 


State Total 
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20.0 
19.5 
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22.3 
22.4 
19.7 
24.1 
20.5 


14.2 
14.2 
11.5 
17.4 
13.1 


18.9 
11.3 
16.5 


30.5 
18.3 
23.4 


27.3 
24.0 
20.5 
25.1 
18.4 


21.9 
16.4 
12.1 
18.0 
12.0 


16.0 
12.0 
4.1 


21.8 
19.6 
25.3 


22.8 
25.7 
23.9 
21.3 
21.3 


14.5 
17.8 
15.1 
13.8 
13.8 


20.0 
25.7 
22.9 


10.6 
17.9 
16.0 


24.3 
20.6 
20.8 


17.3 
12.9 
13.5 


24.9 
22.0 
26.9 


14.9 
17.5 


24.5 
23.7 
21.8 
23.1 


16.5 
16.4 
14.9 
14.4 


22.5 4 


935. 6| 


1,746, 


336 


19.0 11.4 


1,669. “o 506.1 


-3!1, 103.6] 2,782,509 


$12/8888 883 888 
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ESTIMATES, 1/1/88 
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ESTi MATES, 1957 


Urban 
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hold Pop. 
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(thou- 
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fi 
U.S.A. 


Per 
Cap- 
ita 


( 
sands) 


House- 


hold 
(thou- 
sands) 


Urban 
Pop. 
(thou- 
sands) 


674.3) 


1,481,914 


-4969 


1,719|5,242 


110.5) . 


100.2) 160,927 


1,012.2) . 


963.11 1,851 ,483 
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JM 


ESTIMATES, 


1967 


Index 
of Sales 
Production 


PN ad cdohacsin 
Aurora... .. ba 
ee 


- 6,213 
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71 
103 
97 
180 
98 
163 


120 
61 
47 1,254 


150 
90 200 


1,635 611 


535 137 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


© SM, 1958. 
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Table of Contents and Indexes on Pages 3, 4, 5, 7, 9 


SALES MANAGEMENT 


how do YOU stand 


in the buying decisions 
of 230,000 Denver families? 


YOU CAN GET THE ANSWER on where you stand 

and what progress you’re making from The Denver Post’s 
1958 CONSUMER ANALYSIS _ a revealing, accurate and 
up-to-date survey of: 


@ Consumer Buying Habits 

@ Brand Preferences 

@ Store Distribution of Food and Drug Products 
@ Future Plans for Major Expenditures 


Categories surveyed include foods, cosmetics 
and toiletries, soap products, cigarettes, beverages, 


Se, 
appliances and automotive products . 


This valuable guide to marketing in the nation’s 
third fastest-growing major 
market is the result of 3,310 personal 
interviews in the Denver ABC City Zone 
And it is yours for the asking. Just write, 
on your business stationery, to NATIONAL 
ADVERTISING MANAGER, THE DENVER Post, 
DENVER 1, COLORADO or ask the nearest 
office of Moloney, Regan & Schmitt, Inc 
for your copy 


~ 


Editor and Publisher: Palmer Hoyt 

Represented nationally by , % gis , 

Moloney, Regan & Schmitt, Inc. See oe ire pen reaunee 
ee o+ merthomdise 


a, oe 
one of Arwmerueos reat” Jeuapapera 
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Fort Collins 


Greeley PHILLIPS 
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ARAPAHOE 


5 CHEYENNE | KIT CARSON 
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ELBERT 
OTERO 


p-HINSDALE 
4 


SAGUAC HE 


RIO GRANDE 


Counties and cities on this map 
LARIMER WELD ore charted in proportion to net 
Fort Collin, | COLORADO Effective Buying Income: Scale, 


Groetey ro 0120 sq. in. equals $1 million. 


Cities shown are those having 
ADAMS net Effective Buying Income of 


Aurora 4 sae 
DENVER A RAPANOE $15 million and over. 
Englewood 
MESA 


"eer ees Copyright by 

Lom Metropolitan County Arees ore 
e so 
Gras Junction 7 Mocagamenl, bounded by black dotted line: 


ante 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


BERR E RRR RRSERRSRSRR SR RRR SRR RRR RRR RRR SR ESSE Se eRe eee PP eee Pe PPP PPP Ree RPC RR RRR RRR Ree ee eee Ee & & Bl 


i777 The “SM” symbols mark ori exclu- 
COLORADO ¥ RETAIL SALES— ¥& ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


COUNTIES | 9 Buying 
CITIES Power Food 
continued) | U. Index Production} ($000) 


Boulder ; d " -0337 17,314 15,030 
Boulder & 0211 10,915 9,670 
Longmont q -0084 4,251 4,254 

Chaffee a ee -0042 2,513 2,870 

Cheyenne : . J -0017 601 eae 358 

Ciear Creek d 0022 812 1,306 

Conejos ‘ d 0037 803 need oan 1,105) 

Costilla ‘euné d -0017 177 ome a 

0021 547 abe 1,335 

-0083 4,616 3,506 


Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


Auto- Gas 
motive | Stations 
($000) | ($000) 


Brower wes, _ THERE'S NO INTERURBIA 


OF COMMUTING ...or even suburbia... 
TO DENVER? 


== IN THE MOUNTAIN WEST! 


BS 
—~ SWYOMING Westerners have always been independent. Cities 
3 i outside the 4-county Denver area are not contiguous 
> i to Denver, and have no commuter connection with 
Denver. 


Unlike their eastern cousins, they are not influenced 
by “metropolitan” living. They’re self-sustaining, with 
their own industry, merchants, newspaper. 

Over 60% of the Mountain West population live 
outside of Denver...buy over 60% of all goods sold 
in the region. 

If you’re concentrating on one medium out here, 
you’re missing the big “over 60%” buyers. 

To sell the non-suburban West best, it takes 2 

apers...and one is the local daily—-the paper 
esterners read most...trust most...buy from most! 


~<a cont 
NEw MEXICO 


For turther details and additional market information, contact 


MOUNTAIN NEWSPAPER RESEARCH INSTITUTE 


1312 CHEROKEE STREET + DENVER, COLORADO 


Colorado La Junta Tribune-Democrat Sterling Journal-Advocate 
Alamosa Courier Lamor News Trinidad Chronicle-News 
Boulder Camera Leadville Herald-Democrat Walsenburg World-independent 
an ~ Cseed ao - Nebraska 

rango Heraid-News ovelan eporter-Hera 
Fort Collins Coloradoan Montrose Press Scottsbluff Stor-Herald 
Fort Morgan Times Pueblo Star-Journal & Chieftain New Mexico 
Greeley Tribune Rocky Ford Gazette Raton Range 


= 


@ The ‘‘SM” symbols” mark original, exclu- 
COLORADO RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Mdse. | Apparel | Appl. | motive Stations 
($000) ($000) | ($000) / ($000) 


162,391 49,729) 179,971 
162,391 49,729) 179,971 
135 67; —s- 1, 691) 
157 499) 
94 | 34a 
13,909 31,463 
13,397 30,594 
1,144 3,800 
1,295 4,628 


Eating & Furn.- | | Lumber- 
COUNTIES 4 Drink. General House- | Auto- Gas Bidg. 
Sales Places | 


Hdwre. 
($000) 


i) 
7 
oO 
3 


433 
344 


-0041 
-0012 
-0531 


-0018 
-0049 
-0040 2,391 
-0100 2,447 
-0076 2,101 
-0278 4,597 
-0127 3,252. 
-0056 943 
0114 3,052 
.0064 2,227 
-0035 100 142 
° 0114 108 2,241 1,657 672 
-0114 -0085 121 163 2,020 1,657 . 580 


1 General merchandise sales include sales of ‘‘non-store retailers.” This category was SM Standard (4) and Potential (A) Metropolitan County Areas 
included in the 1948 Census and is particularly significant for cities listed in the Be i 1 
editorial introduction, starting on page 13, under heading ‘Mail Order.” — torewes bah tgs. 
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CITIES 
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Mesa. . eas 
Grand Junction. . 


Fort Morgan 
Otero 
La Junta 


Ouray 
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Phillips 
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San Juan 
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Washington. 
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Total Above Cities. . 
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State Total... 
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Food 
($000) 


2,126,660) 1.0624 
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11,895 
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479 
371 
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31,543 


1,407 
2,858 
1,881 


8,199 


4,325 


8 $38 #28 


99,689 
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347,791 


110,018 


| 4,208] 


146,777 


262,514 


453,019 


174,805 


METRO. AREAS 


AColorado Springs. . 
Denver 
Pueblo 


RET 


SALES— 


ESTIMATES, 1 


957 


173,741 
1,115,309 
125, 264 


Total Above Areas 


1,414,314| 


-0868) 4,365 
-5572| 4,54) 
0626; 3, 


106 123 
112 123 
91 97 


34,991 
262,213 
33,143) 


13,090) 
76,694 
8,841 


13,908 
177 ,667 
13,044 


11,174 
50,304 
7,442 


10,807 
61,960 
8,153 


31,463 
239, 809 
27 ,961 


79,469 
8,249 


7066! 


4,470} - 6401 | 109 


120 


320,347 98,525] 204,620) 


80,920) 299, 233 104, 186| 


CONNECT 


Map, page 286 


1cuT 


(Other New England States: Maine, Massachu- 
setts, New Hampshire, Rhode Island, Vermont.) 
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Drink. 
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L-B-H 


New’Haven. . 
... Middlesex. . 


..New'Haven. 


19.1 
168.4 
44.5 
23.8 
10.7) 
38.4 
49.8 
188. 2/2,346 
40.3 . 
51.0} 625 
34.2] 341 
19.2] 224 
85.7] 880 


. .New Haven..| 165.9/2,591 


..New London. 


31.0] 564) 


8.888 | Fed 


= 
Ns 


28 .8.8.szs| 


Sees. 
oo 
nn 


— 
sz 


38 
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32) 
13 
89 
314 
59 


14 
153 


Torrington... 
Wallingford... 
Waterbury... 
West 
Hartford. . 
West Haven. 
Willimantic. . 


.New Haven.. 


Hartford... . 
.New Haven.. 
.Windham.... 


Litchfield... . 


PY Food 


a 
-8S88E8 


13. 
112.7/1, 399 


es 


55. s 
36. am 
15.1) 267 
10.1} 130 


Sx~8 -2aeiu8S 
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SM Standard 
*Not available 


(4) and Potential (A) Metropolitan County Areas. 
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9 
using these figures read foreword. 13. 
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The Survey of Buying Power 
Where Advertirers and Agencies MEET and AGREE 
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‘ 


‘SR aOR a sence eae 


You'd think they’d thrown the keys away... 


% IN SOUTHERN NEW ENGLAND, Politz studies show that 88 out of every 100 


people listen to radio — morning, noon and night —and almost four times as 


many tune to 1080 on the dial as to any other radio station. 


, IN WTIC’s WIDE COVERAGE AREA, Family Spendable Income is 17% above 


ptt tleel4o, the U.S. average. You can reach this quality in quantity on the radio station that 


serves best. 


REPRESENTED NATIONALLY BY | y A RP T © 0 R D 


THE HENRY |. CHRISTAL CO., INC. 


NEW YORK » BOSTON + CHICAGO | CONNECTICUT 


DETROIT * SAN FRANCISCO * ATLANTA 
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> 


in Connecticut, the people of 


PER FAMILY E.B.1. PER FAMILY RETAIL SALES 


BRIDGEPORT BRIDGEPORT 


Bridgeport’s M.C.A. with 
over 600,000 customers, S.A. U.S.A. 
offers advertisers a highly $3,975 
concentrated market of high- 
income, free-spending fami- Source: 1958 Sales Management 
lies. Easy-to-reach and easy \cesenasneietenenislllleitiaincenssieaaiaiipane? 
to sell, the Bridgeport market by 

presents vilichatennatiaak No other medium covers the 


ty for selling all consumer . . 
items through Bridgeport's great Bridgeport market like see 


best selling medium — the THE BRIDGEPORT 


Bridgeport POST-TELEGRAM. POST- TELEGRAM 


93% ABC CITY COVERAGE 67% ABC CITY & RTZ COVERAGE 


represented nationally by MOLONEY, REGAN & SCHMITT, INC. 


@ TION as: EFFECTI IVE SM The “SM” symbols is. mark ori inal, exclu- 
ESTIMATES. 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


CONN. — a 7 


| 


Con- Income Breakdown of Households 
COUNTIES House-| sumer | Urban 
CITIES Total 25 holds | Spend-| Pop. Per | Per 


Per } 
(thou- | (thou- | ing | (thou- Hsid. | C. S. U. cs a * $4,000-6,999 $10,000 & over 
sands) U. H A. | sands) | Units | sands) F % 


% 
(thous.) | 7 | sacks. tie. | Hicks. 128. Hsids. Ine. 


Fairfleld...... 603 .5 3808 176.8) 204.3) 619.9) 1,619,725 .6431| 2,684| 9,161 ’ le -6/ 10.9 4.0 | 45.4 28.0 . 8 14.5 47.6 
A Bridgeport -0979) 49 6) 60.1 390,020) .1308) 2,316) 7,863) 6, . ° 11.2 5.1 | 49.1 . ° . 10.7 34.1 
AStamford 86.2} .0502) 24.6) 28.7 221,918} .0744| 2,574) 9,021 ° . -5 | 10.1 3.9 | 42.9 : . . 16.3 46.3 
ANorwalk 62.1] .0861| 18.6) 21.3 163, 985 0550) 2,641) 8,816) 7, . | 10.2 4.0 | 44.0 ° . . 15.7 45.2 
Danbury : 0138} 6.9) 8.1 50,949) .0170) 2,141) 7,384) 6, 5 . 11.7 5.6 | 50.4 . : ‘ 9.4 31.1 
Stratford 43.0} .0250| 12.6) 13.4 94,219} .0316| 2,191) 7,478) 6, , d 10.6 4.8 | 47.1 ° . . “2 34.2 

Greenwich 49.8) -0290) 14.9) Pr. 171,860 .0576| 3,451 11,534 P - i 
Shelton 16.0} .0093) 4.4 4.8 31,919) .0107| 1,995) 7,254) 6, . . 12.2 5.7 | 49.5 . ° A 10.0 32. 

Hartford 641.6! .3731' 186.5! 219.5) 626.3] 1,519,568! .5096' 2,368| 8,148! 6, . -7 110.6 4.7 | 46.9 ° ° -5 | 12.1 36. 


> 

8 

9 

SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read woe re. 13. 
* Not Available. © SM, 1958. 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as 
IBM listings of data in the “Survey of Buying Power,” regrouped according to your sales 
territories, may be obtained from Market Statistics, Inc., 432 Fourth Avenue, New York 16, 
N. Y., Phone MUrray Hill 4-3559. 


SALES MANAGEMENT 


Who's Who in Hartford 


Introducing Harfford’s most prominent men about town. You 


see their faces everywhere you go, by the thousands...on fast- 
circulating United States currency. 


For Greater Hartford, insurance headquarters of the nation 
and a vital industrial center as well, is a solidly prosperous 
market. Last year, per family income grew to a robust $8,148 
... fourth highest in the country! Which explains retail sales 
within WHCT’s coverage area totaling $2,029,433,000, as well 
as record-breaking food and drug sales. 


As Hartford-New Britain’s favorite television station, WHCT 
is a prime sales tool throughout this dollar-plentiful territory, 
watched by more people throughout the week than any com- 
peting station in the area (ARB). 


“ry 
Become prominent in Hartford yourself. use WH C | 


CBS Owned, Channel 15, Hartford — Represented by CBS Television Spot Sales 


Source: Sales Management ‘‘Survey of Buying Power,’’ May 1958. 


—AND A COMPACT, 


NEW BRITAIN 2 


FIRST MARKET. 


HARDWARE CENTER OF THE WORLD 


A $288 870,000 POTENTIAL 


(1957 TOTAL BUYING POWER ) 


A STUDY WITH FULL DETAILS 


on this outstanding and highly profitable 
Connecticut Market Area is NOW available. 
Contact your nearest Story, Brooks & Finley 
office for a copy of this interesting booklet. 


A MARKET EASILY REACHED 


through the full and complete Daily Coverage 
of the area’s only daily newspaper. 


THE NEW BRITAIN HERALD - REACHING 30.000 HOMES DAILY 


REPRESENTED NATIONALLY BY: STORY; BROOKS & FINLEY; INC 


Oe HERE TE 


© eR me ee 


» POPULATION + EFFECTIVE ; The “SM” symbols mark original, © 
ESTIMATES, 1/1/88 BUYING INCOME— @¥4P estimates, 1957 sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 
COUNTIES 
CITIES . Per 
(continued) Area Capita 


$2,500-3,999 | $4,000-6,999 spoon ‘$10,000 over 


eT ride, 102. |Hobde. 122. | tebe. tee. cea. 1 Ine. 
; | 


AHartford 8.2] . : ; 461,601) . ,453| 8,272| 6, % 8 | 10.2 4.6 | 49.0 36.3 | 21.9 24.6 | 10.5 32.7 

ANew Britain mn ; . 200,280} .0671| 2,337] 8,141) 6, : .6| 10.8 4.7 | 47.3 33.6 | 22.2 23.8] 11.8 36.3 

West Hartford | .0325} 15. : 193,270}. ,457|12,155| 9, 1 8] 6.7 1.9] 29.8 18.9] 27.0 19.5 | 30.9 63.9 

Bristol 5} 0258} 12. 99,319}. ,232| 7,759| 6, ’ .7| 10.6 4.8 | 48.0 35.1] 22.2 24.6 | 10.8 33.8 

East Hartford 7 on 2. 82,908! . ,159] 7,972| 6, ‘ 3 | 9.1 4.2 | 48.5 36.1] 25.5 28.8 | 10.5 29.6 
40 


Manchester... 3] 02% 8 86,232] . ,140} 7,308] ° oe. 2. 5 5 2 
Litchfield “a 8). ; Y 4) 231,236] ,032| 6,742) 6, 4 2.4) 14.0 6.8 | 49.8 40.1] 17.1 20.9] 8.7 29.8 
Torrington... .. 30.2] .017 € 59,707| . ,977| 6,634 9 2.3] 12.9 6.4 | 50.9 41.6] 18.4 22.7] 7.9 27.0 
Winsted Yr 2 . 20,165). .9971 6,722! 5, 3113.3 6.8 | 61.4 42.9{ 17.9 22.6| 7.4 25.4 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read a re 13. 
* Not Available. © SM, 


Independent research shows that an increasing number of people from sur- 


MANCH E STE R rounding communities are shopping in Manchester rather than travel to Hart- 
ford.* 


Manchester is the center of a 60,748-population market (A.B.C.)—prosperous 
G-R-O-W-I-N-G families with more than $7,300 average income and $134,539,000 total income. 
Sales average better than $5,000 per family, total $90,332,000. 

Be sure your advertising follows the shopping trend in Connecticut’s largest 
county. Schedule the Evening Herald—read in 9 out of 10 Manchester homes, 
better than 6 out of 10 in the entire market. 


$1 3 4, 5 3 9,000 *Survey by Dr. Walter C. McKain, U. of Conn. 


MANCHESTER EVENING HERALD 
MARKET MANCHESTER, CONN. 


Represented by The Julius Mathews Special Agency, Inc. 


Shopping Center for 


SALES MANAGEMENT 


POPULATION 
1/1/88 


ay Ft 


mates 
(in thousands) 


CITY and STATE 


New York City, N. Y.......... 7,785.1 
SR iis denscckexecscce 3,834.0 
Los Angeles, Cal.............. 2,328.1 
Philadelphia, Pa... . 2,209.0 
Detroit, Mich................. 1,950.0 
Baltimore, Md. 978.1 
Cleveland, Ohio.............. 948.1 
SU, Wii. es cess eect 910.0 
St. Louis, Mo. 870.0 
Washington, D. C 838.8 


Minneapolis, Minn.. zo ie: 
San Antonio, Tex............. 


Kansas City, Mo............ 4 


Memphis, Tenn............... 489.2 
Newark, N. J....... ~ Bt 
Columbus, Ohio... . ... 41.6 
Indianapolis, Ind.............. 461.1 
ee 
Louisville, Ky........ oo re 


| eee ee . 304.0 
Jersey City, N. J.............. 302.2 
Omaha, Nebr................. 288.0 
Oklahoma City, Okla.......... 296.8 


pe eee ete 254.2 
Wichita, Kans................ 244.9 
CE, WE. 2. ec vccccses 243.1 
Jacksonville, Fla.............. 231.3 
Providence, R. | 230.0 
Salt Lake City, Utah.......... 223.1 
| re 214.0 
Des Moines, lowa............ 208.5 
Worcester, Mass.............. 208.5 
ee er 204.4 
CU iis vsceai sve. 0s. 8% 198.3 


| NET INCOME | RETAIL SALES | 


| Per FAMILY PER FAMILY 

CITY and STATE CITY and STATE 
Esti- 1 Esti- 
BY, M mates SM mates 


Hartford, Conn............... 8,272 Boston, Mass.......... . 6,782 
Hartford, Conn... ... 6,766 

Washington, D.C............. 7,749 

ere eee 7,740 GREG Es sok edecdecdaccece 6,388 

0 er 7,681 I idcubbéntéosecens 6,248 

TT, care ccd cesnccce 7,570 Richmond, Va...........+00+8 6,134 

San Francisco, Cal............ 7,528 Dayton, Ohio. .......... 

BE GOONS, «oo scececep sien: See Indianapolis, In¢ 

New York City, N. Y.......... 7,270 Svre— 

Flint, Mich. vicdcels tedes ae 

Meme H. Banos cs ccivesvess.. 7,888 


Columbus, Ohie.............- 


Clevelo-~ 


Families in Hartford, Conn., have more money 


to spend than those of any other of the nation’s 60 largest cities. 


The table shows what happens when these cities are rated in buying 


power and sales productivity. 


89.2% of the families read The Hartford Times at home, in the 
evening ... This is 72% greater than the Hartford morning newspaper. 
The Times enjoys a 60.9% greater readership in Hartford and 29 
surrounding townships (Metropolitan Hartford with a population of 
481,410). 


And advertisers know. Retailers placed 13.23 mil- 
lion lines of their advertising in the evening Hartford Times in 1957 
and 5.47 million lines in the morning newspaper. General Advertisers 
(omitting liquors which The Hartford Times does not accept) placed 
2.99 million lines in The Hartford Times and but 0.94 million lines 
in the morning newspaper. 


So again, year after year, Hartford, Conn., is America’s richest big 
market; and The Hartford Times is by all odds the most powerful 
advertising medium to cover it. 


HARTFORD 


J. J. McKINNEY & SON, INC., National Representatives 


New York 
MAY 10, 1958 


Syracuse 


Largest daily circulation in Connecticut 


Che Hartlord Times. 


Member: The Gannett Group 


CONN. 


Detroit Chicago San Francisco 


279 


Connecticut's Leading High-Spot* Market 
Metropolitan Middletown’'s Sales Up 11% 


$7,069 INCOME PER FAMILY $4 861 SALES PER FAMILY 


($1,146 Above U.S. Average) ($886 Above U.S. Average) 


Metropolitan Middletown families have much 


more buying power than the average U.S. family You ALWAYS Get MORE IN MIDDLETOWN 


and they’re buying more—$886 more! Population 79,000 
. . . ; . Families 22,300 
Family food sales top the national family average ene $157,653,000 
by $170! Automotive sales by $330! (Miles Retail Sales 108,400,000 
: Food 25,043,000 
Eating, Drinking 6,743,000 
General Mdse. 10,090,000 
It’s truer today than ever before—You always get Apperel 5,885,000 
more in Middletown. But make sure you’re reall a — 
-* ; | y y Automotive 24,492,000 
in the Middletown market. The Press alone can Quentin 7,796,000 
give you that assurance. It reaches better than 7 Lumber-Hardware 8,745,000 
out of 10 homes in Metropolitan Middletown— Drug 3,850,000 


coverage that no combination of outside news- th Fe, et. SER oa. 


ahead of all other Connecticut areas). Drug sales 


papers will equal. 


THE MIDDLETOWN PRESS 


Represented by The Julius Mathews Special Agency, Inc. 


POPULATION ——™ EFFECTIVE sy The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/88 BUYING INCOME— @@YzP ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


CONN. ees 
| Income Breakdown of Households 
COUNTIES House- Income _ 
CITIES Total % holds b Net % Per Per 
continued) (thou- of | (thou- 9 Dollars Capita q $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
sands) | U.S.A. | sands) sands)| (000) . SE %& G & % %& 9 % %& 
.) Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Middlesex 0} .0460) 22.3 -2| 30.3] 167,635) . 1,995 6,242 .2| 12.7 6.2 | 50.0 39.7 | 18.3 21.9/ 9.0 30.0 
AMiddletown. . . -2} .0199} 8.7 66,776) . 1,953} 7, 6 2.1) 11.2 5.3 | 49.6 38.2 | 20.0 23.3) 9.6 31.1 
New Haven... -2| .3629| 183.9 -5| 860.4) 1,386,013) . 2,220) 7, 6,461] 9.6 2.1) 11.1 5.2 | 49.1 37.2 | 20.1 23.1 | 10.1 32.4 
ANew Haven... f 0964) 48.8 f 380,073| 2,291 5, 988 .2/ 11.0 5.2] 50.2 38.9 | 19.2 22.5) 9.6 31.2 
AWaterbury..... .7| .0656) 33.0 : 248,177). 2,202 6,564] 9.3 2.0) 11.2 5.2) 48.9 37.0 | 20.5 23.5 | 10.1 32.3 
Meriden- 
Wallingford .6| .0876| 20.0 149,067). 2,307 


West Haven 36. 0214, 10.1 


86,554} .0201| 2,346 
Ansonia. . | 01! 5.6 


* 
6.51 39,906! . 2,089) 7, 6,128 ° ° 12.2 6.01 51.3 41.6 | 19.5 23.91 7.9 26.4 


Meriden -0} + .0296 mr 17.1) 113,027; . 2,216 6,581 ° -1{11.5 5.5 | 49.4 38.2 | 20.0 23.4) 9.4 30.8 
. . . . . . 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword 13. 
*Not available , © $M 1958. 


Largest pro-rata circulation 
of any U.S. daily 


Only newspaper providing adequate coverage of a major Connecticut market 


The Evening Sentinel ~- 


Seymour 
represented by The Katz Agency 
SALES MANAGEMENT 


Gilman, Nicoll & Ruthman 


sd MARKET in NEW ENGLAND 
The Waterbury-New Haven Metropolitan County 
Area, with a population of 611,900 is the 3rd market 
in New England with 


$7537 


MARKET IN NEW ENGLAND 
In Retail Sales... 

In Food Sales 

In Gasoline & Oil Sales 


Effective Buying Income 
per Family 


Aih 


$835,890,000 
210,413,000 
51,938,000 


MARKET IN NEW ENGLAND 


In Automotive Sales 
In Drug Sales 


Hth 


No advertising schedule is complete without New England’s 


3rd largest market . . 


. .$149,363,000 
. 28,207,000 


. You can’t cover this Metropolitan Area 
without the 


WATERBURY REPUBLICAN-AMERICAN 


MORNING SUNDAY EVENING 


Represented by 


CONN. 


COUNTIES 
CITIES 
(continued) 


POPULATION 
ESTIMATES, 1/1/58 


EFFECTIVE 


The “SM” symbols mark original, exclu- : 
BUYING INCOME— 


sive estimates by SALES MANAGEMENT. 


JM GPD estimates, 1987 


Income Breakd of Hi hold 


-y 


9 (ae 
sands) 


House- 
holds 
(thou- 

sands) 


n Total 
(thou- 
sands) S.A, 


Net 
Dollars 
(000) 


r | Per 


Pe 
of | Capita) Hsid.|C.S.U.] $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,00040 over 
U.S.A. % & | & % 


% % 
Hsids. Inc. | Hsids. Inc. | Hsids. inc = Inc. | Holds. - Aine 


13.6) . 
19.2) . 
10.7) . 


4.2 
5.9 
3.0 


36, 030 
47, 182 
20,793 


45.7 31.2 | 24.8 25.6 | 12.9 38.0 
45.5 31.9 | 24.3 25.8 | 12.0 36.4 
49.5 38.8 | 18.6 = 9.2 30.8 


-0121 
-0158 
-0070 


2,649) 8,579] 7, 
2,457| 7,997] 7, 
1,943! 6,931] 6, 


7.5 1.4 
8.0 1.6 
10.0 2.2 


9.1 3.8 
10.2 4.3 
12.7 6.1 


Before using these figures read foreword, page 13. 


TT 


4 


i ie 


Per Capita an ao 


7 = _ ita 
Connecticut 


Wall Soford Well a 


+24% 


Mh I i ‘W eee 


Furn., HH., Appliances 
Gas Stations 
Automotive 

Gen. Mdse. 

Apparel 

Eat & Drink 


$2,338 


ows 


VK TT “ 


SALES and INCOME AVERAGES ? 
E i 
bi 
ie “ 
+4% 
= | j 
| van 


3 
The ‘Meriden RECORD & JOURNAL 
MERIDEN, CONNECTICUT 


National Representatives: GILMAN, NICOLL & RUTHMAN 


THIS Is Eastern Connecticut 


The Norwich Bulletin Market 


$336,194,000 Buying Power 


Big—isolated—Eastern Connecticut can’t be sold through 
outside newspapers that leave you stranded on the rim 
of this big-size, big-income, big-sales area. 


The Norwich Bulletin alone puts you inside the market 

. gives your advertising a broad solid impact on the 
areas buying decisions—enables you to bring your sales 
in line with the market’s bulging potential . . . 49,200 
families averaging $6,833 in income ($910 above aver- 
age) and $4,140 in retail sales ($165 above). 


Population 
Families 


Inc. Per. Family 
Retail Sales 
Sales Per Family 


Eating and Drinking . 


Furniture-Appl. 
Automotive 
Gasoline 
Lumber-Hdwre. 


NORWICH BULLETIN 


Bulletin 
24,965 Daily 


and Norwich Bulletin-Record (Sundays) NORWICH, CONN. 


Represented by The Julius Mathews Special Agency, Inc. 


Sunday Record 
21,017 


’ 


= 


POPULATION 


ESTIMATES, 1/1/58 


EFFECTIVE 
BUYING INCOME— 


@/D ESTIMATES, 1957 


The “SM” symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 
(continued) 


New Londen aumveds 
ANew London 
ANorwich...... 


Rockville. . . 
Windham 

Willimantic... . 

Putnam City...... 


| } 
| House- 
| holds 
| (thou- 
sands) 


Total % 
(thou- of 
sands) | U.S.A. 


341, 566 
67,332 
76, 065 


128,910 
22,217 
134,647 
33,469 
16, 023 


Income 
P 


er 
.| C. S$. U. 


Income Breakdown of Households 


$0-2,499 
% %& 
Hslds. 


$2,500-3,999 
% 


Inc. | Hsids. Inc. 


% 
Hslids. 


$4,000-6,999 


Inc. 


$7,000-9,999 
% 
Hslds. 


Inc. 


$10,000&over 
% & 
Hslds. Inc. 


5,659 
5,381 
5,806 


5,637 
6,941 
5,706 


10.0 
10.0 
12.9 


10.0 

9.5 
10.8 
10.0 
10.0 


2.4 
2.3 
3.2 


13.3 
12.6 
15.3 
2.2 | 10.4 
10.9 
15.1 
11.7 
15.6 


52.6 
62.1 
50.0 


49.6 
47.7 
51.7 
50.2 
54.6 


44.5 
43.2 
44.6 


17.1 
17.6 
15.5 


38.0 
34.7 
45.0 
40.3 
50.4 


20.0 
20.5 
15.8 
19.8 
14.9 


21.9 
22.1 
20.9 


23.2 
22.5 
20.7 
24.0 
20.8 


7.0 24.4 
7.7 26.0 
6.3 22.9 


10.0 31.8 
11.4 36.0 
6.6 23.6 
8.3 27.7 
4.9 17.4 


Total Above Cities 


3,581,976 


10.9 


47.8 


34.8 | 20.8 


22.9 


11.5 35.6 


State Total 


806.7'1, 835.4 


5,519,300! 1.8506 


11.3 


21.7 


11.3 37.2 


7 POPULATION 
ESTIMATES, 1/1/58 


SM | E. B. |. 
ESTIMATES, 1967 


Urban 
Pop. 
(thou- 


Net 
Doliars 
($000) 


Per | Per 
Cap- | H’se- 
ita | hold 


JM 


ESTIMATES. VY 


1/58 


JM 


ESTIMATES, 1957 


Con- 


House- 
% hold 

(thou- 
U.S.A.) sands) 


sumer 
i 
U 
(thous.) 


Pop. 


(thou- 
sands) 


Net 
Dollars 
($000) 


Per 
Cap- 


Per 
H’se- 
ita | hold 


Bridgeport- 
Stamford- 


Norwalk 
Hartford- 
New Britain. . 


519.9) 1,619,725) . 2,684/9, 161 


526.3} 1,519,568) . 2,368)8, 148 


169.9 


183.9 


49.7 


60.3 


1,386,013 


96. 341 , 566 


2,220)7 ,637 


6,873 


AMiddietown. .. 


39.3} 


157 ,635' . 


'1, 99817 ,069 


2,118.2 


1.2317 


619.2 


723.8 


1,732.4] 6,024,80711.6847/2,372'8, 115 


© SM, 1958. 


Before using these figures read foreword, page 13. 


A 4-Way Index to Survey Contents is provided for your convenience on pages 3, 4, 5, 7, 9. 


SALES MANAGEMENT 


2nd HIGHEST INDEPENDENT 
IN THE NATION 


in less than two months! 


WTIC-TV 


HARTFORD, CONNECTICUT 


Represented nationally by Harrington, Righter & Parsons, Inc. 


MAY 


10, 


1958 


New York, Chicago, Boston, Atlanta, San Francisco 


In the ARB survey of 
November, 1957, when 
WTIC-TV had been tele- 
casting less than two 
months, this station had 
already achieved the 
second highest share of 
audience in the nation for 
an independent TV sta- 
tion operating in a market 
where all major networks 


are represented. 


Retail Sales 
Food Sales 


Drug Sales 


CONN. Me- 
tro- 
COUNTIES poli- 
CITIES tan 
(continued) Area 
Fairfield 19 
ABridgeport... 
AStamford 


Genl. Mdse. Sales 
Apparel Sales 
Furn-Appliance Sales 


Automotive Sales 


Lumb-Hdwre Sales 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


Selling Is BIG BUSINESS 


in Connecticut's Richest Large Market 


STAMFORD 


4/ 


61% 


“7 
Ld 


a; 


58% Above Average 


”; 


FAMILY 
INCOME 


$902 


(Highest of Conn. cities of 
50M Population or More) 


$221,918,000 Income 
$158,772,000 Sales 


HDVOCATE 


Keep in Step with Stamford’s Booming Sales with the Advocate’s Unmatched 97% Coverage of Stamford Homes 
Represented by The Julius Mathews Special Agency, Inc. 


tg Com 


a The “SM” symbols mark original, exclu 
RETAIL SALES— JM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
“Total | ] Per | | Eating & Furn.- Lumber- 
Retail | % | Hsid. | Buying | Index Drink. | General House- | Auto- Gas Bidg. 
Sales of | Retail | Power Quality | of Sales Food Places Mdse. | Apparel Appi. motive | Stations | Hdwre. — 
($000) | U.S.A.| Sales | Index | Index | Production} ($000) | ($000) | ($000) | ($000) ($000) | ($000) | ($000) | ($000) | ($000) 
924,558, .4618) 5,229) .4802 | 137 | 132 | 246,408 61,606, 85,222 65,456) 66,522 160,690] 53,713| 70,590 29,972 
256,591; .1282 . 1234 126 131 64,670 18, 549) 41,915 23,106) 20,734 31,026 11,980 1.90 10,300 
158,772 ‘ -0793 + .0710— | 141 hi _ 158 * 38,719 8,743; 22,202) 15,527) 8,868 26,395! 7,628 12,283 4,509 
© SM, 1958. Before using these figures read foreword, page 13. 


* See Pulse. 


WICC 


Bridgeport 
Connecticut 


The Bridgeport Broadcasting Company 
Box 9140, Bridgeport, Conn. 


For the biggest audience* in the richest market in the U.S.**— 


** See this section: The Bridgeport-Stamford-Norwalk Metro County Area ranks first in income per household. 


To be sure that you’re basing your selection of markets and media on all available factors, 
study both the Survey data and the Survey advertisements. 


SALES MANAGEMENT 


Sales Management's 


1958 COUNTY OUTLINE RETAIL SALES MAP OF THE U. S. 


. All Metropolitan County Areas clearly defined. 


2. County names .. . for all U. S. Counties . . . most legible of all 
the many outline maps we have seen. 


P Shows 


3. Differences in retail sales volume indicated by County shad- 


at a glance ings... 
Red—for counties with $100 million or more. 
. comparative Green—for counties with $50 million to $100 million. 


Yellow—for counties with $25 million to $50 million. 
Blue—for counties with $10 million to $25 million. 


Retail Sales Strength 


of every county 4. 1750 cities with retail sales of $20 million or more. 


2. 27" x 41" . City populations indicated—(as of January 1, 1958). 


6. Special blown-up projections of all congested small-county areas, 
with county lines and names clearly indicated. 


.. in 6 colors 


. Special markings indicate counties whose family sales exceed 
U. S. family average. 


~ 


PRICE: $3.50 a single copy; $3.00 each for two or more copies 


SALES MANAGEMENT, 386 Fourth Avenue, New York 16, N. Y. 


S77 The “SM” symbols mark original, exclu- 

CONN. Me- RETAIL SALES— ESTIMATES, 19657 sive estimates by SALES MANAGEMENT. 
tro- | Total Per | Eating & Furn.- ~~ | Lumber- 
COUNTIES poli- Retail % Hsid. | Buying Index Drink. | General House- Auto- Gas Bidg. 

CITIES tan Sales of Retail | Power lity | of Sales Fuod Places Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
(continued) Area | ($000) | U.S.A.| Sales | Index ndex | Production} ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) (3000) | ($000) 
ANorwalk....... 111,357} .0556 -0514 142 154 33,767 6,509 6,186 6,798| 9,278} 22,764 5,949| 7,011 2,418 
Danbury......... 67,916} .0339 -0214 155 246 17,905 3,382 6,233 5,113 4,774 13,856 3,799) 5,612 1,761 
Stratford......... 61,226} .0306 0300 | 120 122 16,772| 5,185 657 350/ 1,001| 18,817] 4,364] 7,192| 3,134 
Greenwich........ 52,315) .0261 .0424 146 90 14,248 3,685 1,043 2,721| 2,290 9,837 5,878) 4,655 1,501 
Shelton. ......... 13,309} .0066 -0092 99 71 3,736 1,163 348 547! 275 2,516) 1,236) 2,160) 390 

a SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


MORE ADVERTISERS” USE WOR THAN ANY OTHER 
RADIO OR TV STATION IN NEW YORK' 


WOR ratlio 


The Station With The Largest Audience In America 


4 


“National spot and local Source: Broadcast Advertisers Report 


TOLLAND | WINDHAM 


NEW LONDON J 


MIDDLESEX 


- i “icaletown 313 


LITCHFIELD 


36 
of 
vo 
West Hertford = ¢q¥° 
"ae « 


Horttord Manchester 


Counties and cities on this map 
ore charted in proportion to net 
Effective Buying Income: Scale, 
0046 sq. in. equels $1 million 


Cities shown ore those hoving 
net Effective Buying Income of 


$15 million ond over 


Copyright by FAIRFIELD 


Metropolitan County Areas ore 
bounded by block dotted line 


RETAIL SALES MAP 


CONNECTICUT ; mmc ACE: Cy nd op et 


V7) The “SM” symbols mark original, exclu- 
CONN. RETAIL SALES— @ ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


* Per Furn.- 
COUNTIES % Heid. | Buying General House- 
CITIES tan of i | Power Mdse 


Index 4 Auto- Gas Bidg. 
Retai bmw ang of' Sales Places motive | Stations | Hdwre 
(continued ) U.S.A. | Sales index ndex 


. | Apparel Appl. b» 
Production ($000) ($000) ($000) ($000) | ($000) ($000) ($000) (3008) 
Hartford........... -4767| 6,116] .4724 127 128 70,837; 130,558; 61,436) 66,963) 176,667) 64,814) 47,837 35,758 
AHartford. ..... ; 1886 1559 143 172 26,666; 90,738} 32,392; 23,829) 57,973; 14,461; 13,006) 15,210 
ANew Britain... -0537 -0596 119 108 27,279 6,642 8,201 12,215} 10,895) 18,492 4,689 3,637 3,396 
West Hartford. . -0321 -0485 149 99 20,557 3,109 1,477 4,402 4,492; 15,318 4,258 3,884 3,320 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


Definition of Consumer Spending Unit 


The “consumer spending unit” is closely related to the Census term “families and unrelated 
individuals” . . . which adds to the number of private households the income-receiving units 
living in quarters not classified as dwelling units (boarding houses, hotels, military barracks, 
colleges, etc.), as well as so-called “doubled-up” married couples or parent-child groups sharing 
the living quarters of relatives, and unrelated individuals living alone or with other families. 


SALES MANAGEMENT 


NOW ON THE AIR 24 HOURS A DAY 
Ask William Malo, Vice-President in Charge of Sales, for de- 
tails and prices on WDRC’s new ‘round-the-clock schedule. 


Represented by Raymer 
MAY 10, 1958 


MARKETS MAKE MEDIA! 
MEDIA MAKE MARKETS! 


A radio station located in Hartford, 

Connecticut, naturally has a built-in ad- 

vantage. Ever since Sales Management 

Magazine started publishing its Survey 

of Buying Power in 1928, Hartford has 

been on top or very near the top of the list in Effective 

Buying Income and all the other measurements that 
make a market attractive to advertisers. 


These measurements, however, only state the potential 
size of the market. Its actual size is definitely related to 
the coverage given your advertising message, and that’s 
where the media make the market. 


Your advertising reaches your customers when you're 
on WDRC. Year after year, WDRC is first in Hartford 
on the Pulse report. And the WDRC Market is not just 
Hartford County but an area practically twice the size 
in population and income (see figures below). 


In Connecticut, advertise to the WDRC Market. It’s 
delivered at a price you’re happy to pay for Hartford 
alone, 


Aim Your Advertising at 
WDRC’s Primary Area 


Population 1,300,500 
378,500 Households 


Effective Buying 
Income $2,886,183,000 
. $7,625 Per Household 
t, ‘ 
rc «|WaRTrorD P Total Retail Sales $1,793,252,000 
a 


Food Sales $415,486,000 
General Merchandise $228,924,000 


Furniture, Household, 
Appliances $105,167,000 


Automotive $328,234,000 
Drugs $63,785,000 


Figures from Sales Management, based 
on May 10, 1958 Survey of Buying Power 


HARTFORD 12, CONNECTICUT 


BASIC CBS ° SOOO Wa 


287 


In Central Connecticut .. . 
Only The Bristol Press 


COVERS BRISTOL 


THE PRESS REACHES BETTER THAN 96% OF 
ALL THE HOMES IN THE BRISTOL CITY ZONE 


Diversified Industry . . . Better Than Average Income 
EXTRA BUYING POWER in the Bristol Market! 


Total Retail Sales Over ... .$46,789,000 


Food Sales in 1957 $13,365,000 
Sales Management Survey 


Reach This Important Market With Our 13,286 A.B.C. 
Circulation—with Bristol’s own Home-town newspaper 


camo | The Bristol Press 


National Representative 
BRISTOL — CONNECTICUT 


CORPORATE CITY LIM 
CITY OF BRISTOL 


PRRYVILLE 


“ g The “SM” symbols mark original, exclu- 
CONN. RETAIL SALES— QD ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


~ Total Per Eating & ’ 

cou a Pas | Gace | ae | Se | Ate | tn 
les of | Retail juality e . motive jon: . 

(continued) ($000) | U.S.A.| Sales Snaen ($000) | ($000) ($000) | ($000) (3000) 


Bristol. . 46,789| .0234| : 112 2,724, 2,580 ; 9,857| 2,898 1,510 
East Hartford 67,327| .0336 ; 127 7,500 470 ‘ 26,504, 8,573 3,238 
Manchester 54,094) .0270) d 116 L 4,521 5,060 9,061 5,588 : 1,696 
Litchfield 138,956) .0694) 4, . 110 1 7,191) 7,747 30,132} 8,844 . 4,692 
Torrington. .... 46,300} .0231 p 117 2,005 4,246 4 9,564 2,386 1,118 
Winsted.. 15,772| .0079 ‘ 119 134 : 684} 1,222 705 4,898 676 522 
Middlesex... 108,400} .0542 p 113 118 ’ 6,743} 10,090) 5,885 24,492) 7,796 . 3,850 
AMiddletown. . . . 53,254) .0266 ; 117 134 2,963} 7,224 5,079 12,945} 3,029 1,599 
New Haven......... 835,890} .4176| 4, j 119 115 Y 65,188 79,489) 74,055 149,363) 61,938 28,207 
ANew Haven..... 294,727) .1472 d 132 153 22,381| 34,933} 38,477 49,205) 14,502 9,734 
AWaterbury.... 154,649} .0773 ; 119 118 10,467; 15,557) 18,004 a 24,291] 6,088 4,612 
Meriden- | 
Wallingford 90,694| .0458) : 123 tat 6,498} 9,958) 6,601) : 18,908} 6,786 2,412 
Meriden... , 63,091' .0315 K 106 15,573' 5,144! 5,356' 5,344! % 10,924! 5,657 y 1,842 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


TUCK BOTH THESE 
BUSY AREAS UNDER 
ONE BLANKET WITH 
ON THE CONNECTICUT TURNPIKE — WICH 
ON TOP IN THE AREA 6 A.M.-12 MID. 
PULSE - NOVEMBER 1957 


EVERETT-McKINNEY, 40 East 49, New York. PL 3-9332 
ON U.S. ROUTE = 1 FOSTER G CREED, Statler Off. Bldg., Boston. HU 2-4845 


SALES MANAGEMENT 


TORRINGTON 


Sales Capital of Northwest Connecticut 


Northwestern Connecticut families shop 
close to home—in Torrington. This city ac- 
counts for 55% of the general merchandise 
sales (department store goods) . . . 58% 
of the apparel . . . 42% of the furniture- 
appliance sales of Litchfield County. A clear 
indication that Torrington is the open door 
to the area's bulging pocketbooks—$6,742 
per family! 


. and 
routes your advertising into the homes along 


The Register alone sells Torrington . . 


the area’s main shopping roads. 


TORRINGTON’S SALES 32% ABOVE AVERAGE VOLUME 


Population 
Households 
Income 

income Per Hshid 
Retail Sales 

Food 

Eating, Drinking 
Genl. Mdse. 
Apparel 
Furniture-Appliance 
Automotive 
Gasoline 
Lumber-Hardware 
Drug 


Litchfied County 


113,800 
34,300 
$231,236,000 
6,742 
138,956,000 
38,396,000 
7,191,000 
7,747,000 
8,160,000 
5,480,000 
30,132,000 
8,844,000 
13,213,000 
4,692,000 


Torrington 


30,200 
9,000 
$59,707 000 


1,118,000 


TORRINGTON REGISTER 


TORRINGTON, CONN. 


Represented by The Julius Mathews Special Agency, Inc. 


CONN. 


RETAIL SALES— GL ESTIMATES, 1957 


The “SM” symbols mark original, exelu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 
(continued) 


Per 
Hsld. 
Retail 
Sales 


% 


B 
3 uying 
U.S.A. 


Index 


Yndex | Production 


Food 
($000) 


Furn.- 
House- 


Appl. 
($000) 


Eating & 
Drink. 
Places 
($000) 


.0240| 
-0121| 
.0137| 
-0117) 
0129) 
1109) .1103 
.0362| 0258 
.0299| 0264 


-0260 
-0126 
0117 
-0137 
-0086 


121 
114 
148 
122 
139 


ANew London.... 
ANorwich 


16,349 
6,807 
6,696 
6,478 
3,917 

54,347 

15,922 

13,885 


5,712 
1,161 
1,349 
1,920 
1,430 
13,755 
4,602 


1,064 
1,962 
1,125 
1,170 
1,747 
11,795 
5,430 


7,619 


2,463 9,511 3,560 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


Before using these figures read foreword, page 13. 


NEW LONDON 
scores again 


as Connecticut's 
BIG-BUYING 
FAMILY MARKET 


Again in 1958 . . . SM average 
family buying data establishes New 
London as a foremost Connecticut 
market . . . for most anything you 
want to sell. 


MAY 10, 1958 


Per-Household Sales Averages 
New 
London 
$8,041 
1,777 
511 
847 
627 
603 
1954 
336 


% 
lead 
68% 
33% 
52% 
71% 
87% 

111% 
119% 
8% 


Conn. 
$4,796 
1,336 
336 
494 
335 
286 


Total Retail 

Food 

Eat & Drink 

Gen. Mdse. 
Apparel 

Furn. - H.H. - Appl. 
Automotive 894 
Gas Stations 310 
Lum. - Bldg. - Hdwre. 299 472 58% 
Drugs 161 212 32% 


This rich, isolated 66,547 ABC 
City Zone is covered only by 
THE DAY, New London’s one-and- 
only local daily. Get your share, 
easily and at low cost, now! 


- o-_?* 


a 


{un srere 


creased coverage in both ABC Hartford, and 
cities and 
The Courant is your best buy in Connecticut. 


Represented Nationally by Gilman, Nicoll and Ruthman 


Daily Courant circulation is up 36%, Daily Courant 
up 62%, in the past 7 years. This growth has in- 
in 
towns throughout half of Connecticut. 


The Hartford Courant 


The Courant's Growth 
ow Gives You Both... 


Hartford 
PLUS 

Half Of 

Connecticut 


Over 104,000 Daily 


Connecticut’s Largest Morning Circulation 


Over 147,000 Sunday 


Connecticut's Largest Circulation 
Morning, Evening or Sunday 


RETAIL SALES— GU ESTIMATES, 1957 


The “SM” symbols 


mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Per | 

COUNTIES i | &% Hsid. | Buying | 
CITIES of Retail 
(continued) ($000) 


Index 
Power | Quality | of Saias 
U.S.A. | Sales | Index | index | Production 


Furn- | 
| House- | Auto- 


Lumber- | 
| Gas Bidg. 
Apparel | Appl. motive | Stations | Hdwre. 
($000) | ($000) | ($000) | ($000) | ($000) 


| 
| 


Drugs 


Tolland. . . 0202) 2,591} .0345 101 58 
Rockville. . ; .0087 .0074 142 167 
Windham... | ,0429' 4,062} .0437 | 107 105 
Willimantic... .. .0183 .0128 147 210 
Putnam City..... 526) -0078) -0061 120 | 153 


1,089) 1,508, 8,377) 3,023) 
778 851| 4,209 

3,316] 4,768) 19,429 

1,799} 2,378] 9,048 
573| 738| 3,477 


Total Above Cities... 2,417,573) 1.2076) 1.1383 | 138 


| | ny | 
672, 402} 163,796 201,964) 202,771; 160,100) 448,080, 134,840) 137,541 


,310,142| 1.6537| 4,796] 1.6960 | 120 


State Total. . . 


214,056 


} 
822, 140) 232,210) 341,182) 231,010) 197,561) 616,995, 


METRO. AREAS 


RETAIL saces— GZ) ESTIMATES, 1957 


wo | | 
Stamford- } 
Norwalk......... 924,558, .4618| 5,229) . 
Hartford- 

New Britain 954,127| .4767| 5,116 
AMiddietewn 108, 400) .0542) 4,861 
New Haven- | 

Waterbury | 
ANew London- 
Norwich 


835,890] .4176| 4,545 115 
| 


| 
| 


| 
222,075} .1109) 4,468) . 112 


| | | 
245,408) 61,606 — aad 169,690, 53,713 


216,166) 70,837 
25,043 6,743 


61,436 


176,667; 64,814 


210,413) 65,188) 79,489 149,363) 51,938 


vial 
| 


54,347) 13,755 38,845 


} 
19,520) 11,613 
} 


1,108 


82 , 866 


1,307 


206,443, 11 


29,972 


35,758 
24,492 7,796 3,850 


28,207 


Total Above Areas. .. 3,045,050! 1.8212) 4,918} 1.5450 | 124 


| | | 
751.377) 218,129) 324,879) 218, 4461 185,805! 559,057) 194,901) 186,039 


103, 591 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


© SM, 1958. 


Before using these figures read foreword, page 


13. 


MONTHLY HIGH-SPOT 


CITIES SALES FORECAST 


of next month’s retail sales volume in more than 200 U. S. and Canadian cities. In every first issue of the month 
SALES MANAGEMENT forecasts what the month’s retail sales will be in leading U. S. cities. We give the sales 
volume, the percentage of change from the same month last year and its relation to the national change for the 
same period. The Survey of Buying Power gives you sales for the latest complete year. In between the current 


Survey and its successor, “High-Spot Cities” alerts you to changes in the making . 


. . each month. 


SALES MANAGEMENT 


f\ 


The RICHEST SECTION OF DELAWARE 


“B C” 
ss oe 


. Below the Canal! 


Booming in the “B-C” section are Kent and Sussex Counties 


rich 


Delaware areas where 25% of the population ring up 38% of the entire 
state’s sales .. . right where the DELAWARE STATE NEWS is the “ 
town paper” for two-thirds of Delaware! 


home 


Reach this Quality Market via 


The DELAWARE STATE NEWS 


Published Daily in DOVER, DELAWARE—the State Capital 


*BONUS: Coverage of adjoining portions of three rich Maryland Eastern Shore counties. 
Represented Nationally by THE JULIUS MATHEWS SPECIAL AGENCY 


DELAWARE 


(Other ‘South Atlantic States: District of Columbia, Florida, Georgia, 
Maryland, North Carolina, South Carolina, Virginia, West Virginia.) 


The “SM” ee mark original exclu- 
sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS 


ai 
23 


& 


| 
| 


7.5 
6.0) 


184 
142 


19 
12 


3 


oa 


13 


NUMBER OF OUTLETS 


i 
é 


County 


CS 


6 Wilmington. . 


.New Castle. . 


110) 23) 32| 


New Castle... 1 
111,845) 414! 348) 132) 193° 102| ul na! 58 7 


9. 
113. 


COUNTIES 
CITIES 


JM 


POPULATION 
ESTIMATES, 1/1/58 


EFFECTIVE 
BUYING INCOME— 


JM 


ESTIMATES, 1957 


Total 
(thou- 
sands) 


Con- 
sumer | Urban 
Spend-| Pop. 
ing | (thou- 
Units | sands) 
(thous.) | 


House- 
holds 
(thou- 
. | sands) 


& Per 
oe Capita) 
U.S. 


et 


Income 


Income Breakdown of Households 


$4,000-6,090 | $7,000-9,999 |$10,0004o0ver 


Hslds, Ine. 


| 
$2,500-3,999 
6 % % % 
Hslds. Inc. | Hsids. Inc. 


% & 
Hslids. Inc. 


$0-2,499 
% % 
Hsids. Inc. 


16.9 
2.5 


10.3 


79.0) 
33.0 
2.5 
23.7 
1.7 


226.7 


14.2 


.0328| 1,699 
-0051) 2,042 


97 ,331 
15,314 


5,759 
6, 126 


654, 133 
272,105 
23, 386 
118,413 
10,784) 


-2193 
-0913 
-0078 
-0397 
-0036 


2,361 
2,406 
2,570 
1,532 
1,797 


8,280 
8,246 
9,354 
4,996 
6,344 


| 
20.7 13.0 | 43.4 


16.4 
19.8 11.2 41.4 16.4 


4.5 
6.6 


20.6 
28.6 


12.1 
12.3 
10.8 
23.2 
19.1 


5.2 
5.5 
4.8 
15.7 
11.3 


47.4 
48.5 
47.7 
40.3 
47.2 


39.1 
36.2 
34.8 
17.6 
20.9 


Total Above Cities... 


135.7 


39.7 


321,589} .1078| 2,370) 8,100 


2.3 | 12.9 6.0 | 48.0 35.2 


State Total 


411.7 


119.6 251.2 


2016) 2,113! 7,278 


869, 877| 


V4.4 3.2! 15.5 7.6! 45.4 19.0! 8.9 34.0 


POPULATION 
ESTIMATES, 1/1/58 


JSM 


ESTIMATES, 1957 
i 


Urban 
Pop. 
(thou- 
sands) 


Con- | 
House-| sumer | 
% hold 

(thou- | ing 
U.S.A.) sands) | Units 
(thou: 


8.) | 


| 


Per 
H'se- 
| hold 


Net Per 
Dollars Cap- | 
($000) uga ita 


| 


POPULATION 


Tes 1/1/58 


oO. 


of 


(thou- 


| (thou- 
sands) USA, sands) | qheus) 


Con- 


|e sumer 


hold | Spend- 


E. B. |. 
BY) ESTIMATES, 1957 


; "% 


A Per io 
of | Cap- | H’se- 
U.S.A.) ita | hold 
| | } 


on | 
| 
| 


Wilmington 


1942] 96.1] 110.01 252.1 


757, 101] .2539'2, 266 7,878 


' Total Above Area 


334.1] .1942! 


96.1! 110.0 


COUNTIES 
CITIES 


RETAIL SALES— BY) ESTIMATES, 1 


957 


| _787, 101! .2539/2, 266!7, 878 


Total 

Retail % 
Sales of 
($000) | U.S.A. 


Per 
Hsid. 
Retail 
Sales 


Buying 
Power 
index 


Index 
of Sales 
|Production 


juality 


“Drink. | 


Food Places 
($000) | ($000) 


—— 


($000) 


Apparel 
($000) 


| Furne | 
House- | 
Appl. | 
($000 | 


Auto- 
motive 
($000) | 


Stations 
($000) 


Lumber- 
Bidg. | 
Hdwre. | 
($000) 


Gas 
Drugs 
($000) 


- Milford 


74,349) .0370 
31,432) .0157 


4,399 


0340 
-0081 


102 
184 


11 
357 


3, 237/ 
1,245] 
| 


11,334 
| 


8,787) 
5.a08 


2,208 
1,490 


3,581| 
1,440) 


18,058) 
8,416 


4,229 
1,357 


5,021) 
1,661) 


1,677 
603 


1 Milford is in both 


Kent and Sussex counties. 


© SM, 1958. 


Before using these figures read foreword, page 13. 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as 


IBM listings of data in the “Survey of Buying Power,” 


regrouped according to your sales 


territories, may be obtained from Market Statistics, Inc., 432 Fourth Avenue, New York 16, 
N. Y., Phone MUrray Hill 4-3559. 


MAY 10, 


1958 


@ GET MORE ACTION 


@ SELL MORE GOODS 


@ REACH MORE FAMILIES 


THE INEWS-JOURNAL PAPERS 
WILMINGTON e 


ac-SELL-erate in DELAWARE 


with the NEWS-JOURNAL PAPERS! 


82% BLANKET HOME COVERAGE 
OF THE RICH, RESPONSIVE DELAWARE 
MARKET WITH A ONE NEWSPAPER BUY! 


DELAWARE 


National Representatives: Story, Brooks & Finley, Inc. 


-~@D «. en oer y" ‘The “SM” symbols mark original, exclu- 
DELAWARE Me RETAIL _SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. — 
tro- | Total ~ Per 23 | | Eating & | . —_< | | Lumber | 
COUNTIES poli- Retail ‘ Hsid. | Buying index Drink General | House- | Auto- Gas | Bldg. 
CITIES tan Sales of | Retail| Power | Quality | of Sales Food Places Mdse. | Apparel Appl. | motive Stations | Hdwre. | Drugs 
ts continued) Area | ($000) U.S.A.) Sales | Index index | Production} ($000) ($000) ($000) | ($000) ($000) ($000) ($000) | ($000) | ($000) 
New Castle .1889| 4,785) .1985 117 84,098 24,610 52,703 27,289 23,284 55,929) 26,708 19,526 12,593 
AWilmington 258 , 508 1291 -0975 148 196 48,426 14,363) 39,625) 24,767) 20,817) 42,382) 11,417} 8, 462! 8,598 
Newark 19,768, .0099 -0079 | 149 187 4, 843| 1,381| 918) 890 862 5,076) a | 1,369 799 
Sussex 94,606 .0473) 3,992] .0431 9 | 105 16, 528| 4,120) 2,686) 3,559) 4,226 18,165 8,353) 6,388 2,218 
1 Milford 17,544; .0088 0051 | 146 251 3,208| 394) 1,497) 533 1,416 6,799) 682} 946| 650 
= = ie i MR: + Se ' | | 
| | | | | 
‘otal Above Cities... 327 ,252 1635 1186 150 207 61,309} 17,383) 47,303) — 24,008) 62,673; 14,926 12,438 10,650 
ated _— eee Sa tote me sa ed oe | | | 
| | | | | | 
§ tate Total 547,003 -2732| 4, 574 2756 4 115 | 14 Nl, 900! 31, 967) 64,146) 33,056) 31,101) 92,152) 37,290) 30,935, 16,488 
METRO. AREA RETAIL SALES— @ ESTIMATES, 1957 
Wilmington 164 | 434,626] .2172| 4,523] .2309 | 119 | 12 | 97,863) 28,227) 55, 368] 28, 8] 27,353, 67,308| 30,895] | 23,507| 13,848 
mar *y es ee a | | 
Total Above Area 434,626) .2172| 4,523] .2309 | m9 | 12 | 97, 863) 28,227| 85,368} 29,588| 27, 27,383) 67,398, 30,895] 23,507) 13,848 
D i 4 T R 1 Cc T re) F Cc re) L U MB I A (Other “South “Atlantic States: O Delaware, Florida, Georgia, Mary- ee rr 


NUMBER OF OUTLETS 


City 


County 


Washington, 
D. Cc. 


District of 
Columbia 


838.8 


6,730) 1,484 1357) 


540 663 328) 2 422 ul 322 


teak North Carolina, South | Carolina, Virginia, _ West _Virginia.) 


1 Milford is in both Kent and Sussex counties. 


292 


POPULATION EFFECTIVE Ol han eo ee 
ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 
Me- | | | 
tro- | | Con- | Income Breakdown of Households 
COUNTIES poli- House-| sumer | Urban |income} Pit Silene maura <1 Sele 2 
CITIES tan Total | & holds | Spend-| Pop. Net B Per | Per | Per 
Area | (thou- | of | (thou-| ing | (thou-| Dollars | of | Capita) Hsld. | c. S.U.| $0-2,499 | $2, 500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
sands) | U.S.A. | sands)| Units sands) (000) | U.S.A. | % % % % % § % % 
(thous.) | Hslds. tne. Hslds. Inc. Hslds. Inc. | Hsids. Inc. | Hsids. Inc. 
District of Columbia .| 157 838.8! 4877) 246.1; 359. 5| “938. a} 1,906,936, .6394) 2, 273 7,749) 5,304 7.1 1.6 | 18.7 9.3 42.6 34.5 | 19.4 23.8 | 12.2 30.8 
AWashington.. 838.8} .4877) 246. 1| 359.5 1,906,936) .6394) 2273 7,749| 5,304 7.1 1.6/18.7 9.3 42.6 34.5 | 19.4 23.8 | 12.2 30.8 
Total Above City 838.8 .4877| 246.1) 359.5) 1,906 , 936 £394) 2,273 7,749) 5,304 7.1 1.6 18.7 9.3 42.6 34.5 | 19.4 23.8 | 12.2 30.8 
State Total 838.8) .4877 246.1) _308.8 838.8 | 1,906 ,936 «£394 2. 2,273) 7.749) 6,304 7.1 1.6 | 18.7 9.3 | 42.6 34.5 19.4 23.8 | 12.2 30.8 
JM POPULATION GD & POPULATION @D E. B. |. 
ESTIMATES, 1/1/58 ESTIMATES, 1987 ESTIMATES, 1/1/58 ESTIMATES, 1957 
ey. Con- l | Con- 
METRO | House-| sumer | Urban | METRO. House-| sumer | Urban 
AREA Total | % FA hold | Spend- Net % | Per | Ba | AREA Total | % | hold | Spend-| Pop. Net % | Per| Per 
(thou- | of | ing | (thou- | Dollars | of | Cap-|H’se-| (thou-| of | (thou-| ing | (thou- | Dollars | of ; 
sands) | U.S.A.) paw Bn , sands) ($000) | U.S.A.) ita tote ! sands) | U.S.A. a — sands) ($000) | U.S.A.) ita | hold 
| | | (thou 
=- ———— EEE Eee — | ee | ee | ee | 
Washington 1,914.6) 1.1132 540.2 : 705.1 1,568.1] 4 4, 411, 848)1. 4793) 2,304) \8, 167 || Total Above Area.|1,914. 6\t. — 540.2) 705. 1| 1,568.1 4,411, 848|1.4793|2,304|8, 167 


© SM, 1958. 


Before using these figures read foreword, page 13. 


SALES 


MANAGEMENT 


* 
- 
- 
. i 
gf 
y? ; 


IN THE NATION’S TOP RANKING MAJOR MARKET 
IN NET BUYING INCOME PER FAMILY . . . $8,167 


50% more families prefer, buy and read 
The Washington Post and Times Herald 
than any other Washington paper 


TOTAL DAILY TOTAL SUNDAY 
CIRCULATION CIRCULATION 


POST-TH POST-TH 
390,649 420,112 


STAR 


STAR 286,218 
254,992 


NEWS 
175,562 


Publishers’ Statements to The Audit Bureau of Circulations 


for 6 months period ending September 30, 1957 


CIRCULATION GAINS AND LOSSES 


for period ending September 30, 1957, compared with same period in 1956 


DAILY SUNDAY 


POST-TH 
+5132 


me 


That's why The Washington Post and Times Herald produces 


maximum sales at the lowest cost per 1000 circulation 


Represented By: Sawyer, Ferguson, Walker Co.—tiew York, Chicago, Detroit, Atlante, Philadelphia, San Francisco, Los Angeles, Seattle 
Joshua B. Powers, Ltd.—London, England; Senor G. Enriquez Simoni—M exico City, Mexico; Allin Associates—Toronto and Montreal, Conada; The 
Hal Winter Co.—Miami Beoch, Florida; Tom McGill—West Roxbury, Ma ssochusetts; Puck, The Comic Weekly; A. R. Lerner—Poris, France; Robert 
S. Farley—Financial Representative in New York. 


Source for Net Buying Income: Sales Management, May, 1958 
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DISTRICT OF COLUMBIA 


Washington 


ARLINGTON 


HARFORD 


wy 


3 
Hyattsville 
~ 


Alexandria 


™ enlarged separately in order 
Counties and cities on this map X - t2 avoid extreme distortion 
are charted in proportion te net veithin remainder of state. 
Effective Buying Income: Scale, 
0019 sq. in. equals $1 million 


Cities shown ore those heving 
net Effective Buying Income of 
$15 million and over. 


Metropolitan County Areas are 
bounded by black dotted line: 


poe RETAIL SALES MAP 
Salt Mocagaeneal PRINCIPAL CITIES: County and geographic location 


of cities with 1956 retail seles of $25 million or more. 
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7 Ory ; The “SM” symbols mark original, exclu- 
D. OF C. RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


I | Per yoy Furn.- 
COUNTIES Retaili | % Hsid. Index Drink, House- Auto- Gas 
CITIES Sales of | Retail} Po wality | of Sales Places Apparel | Appl. motive | Stations | Hdwre. = 
(continued) ($000) | U.S.A.| Sales ndex | Production ($000) ) | ($000) | ($000) | ($000) | ($000) ($000) 


District of Columbia 1,353,802] .6763| 5,501) . 127 139 118,884 108,134) 76,165) 238,245) 73,789 63,575 
AWashington... 1,353 ,802 -6763) d 127 118,884) 222,439) 108,134) 76,165) 238,245) 73,789 63,575 


Total Above City. 1,353,802) 0763} , 127 118,884| 222,439 108, 134 76,165] 238,245} 73,789 63,575 


State Total... 1,383,8021 .6763! 5,50. 127 ee 118,884) 222,439! 108,134 76,165! 238,245| 73,789 63,575 


RETAIL SALES— GU estimates, 1957 
Washington......... 2,808, 361| 1.2505] 4,634] 1.3374 | 120 112 | 607,880] 188,159) 360,896) 155,482) 108 , 303) 470, 325] 175, 366| 107,986) 116,101 


| 
Total Above Area... . 2, 803, 3611 1.2505} 4,634] 1.3374 120 12 607 ,889 188, 1501 350, 8981 186, 4821 108, 3031 470, 325| 175, 368] 107,958] 116,101 
© SM, 1958. Before using these figures read foreword, page 13. 
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METRO. AREA 


. Establish 


Our Regional Research Facilities 


Can Give You: 


. Information on statistical source ma- 


terial, public and private. 


. Back data and forecasts on economic 


trends for specific markets. 


. Help in setting sales quotas. 


. Help in ironing out weak spots in 


distribution. 


. Information on the location of good 


markets (and bad). 


. Information on the characteristics of 


any market for both consumer and in- 
dustrial products, new and old. 


. Current estimates and forecasts of 


the volume of business in your in- 
dustry. 


8. Forecasts of company sales. 


10. 


. Information on where to locate new 


retail outlets. 


Information on where to locate new 
manufacturing facilities. 


As specialists in all regional aspects of market research, of which the 
data published in the Sales Management Survey of Buying Power 
represent a single though important by-product, Market Statistics, Inc. 
is in a position to supply quick answers to a variety of questions bearing 
on the basic problems of distribution. If you want to know where to 
locate a new outlet, or where to pick a new distributor, or whether to 
hire or fire salesmen for Area A as opposed to Area B, we may already 
have the answers, or will be able to help you get them. 


In addition, we have successfully integrated the use of SURVEY OF BUYING 
POWER data with field surveys to 


. Determine your total potential mar- 


ket and how to reach it. 


share of each manufac- 
turer's sale in total market. 


. Determine the characteristics and lo- 


cation of your market. 


. Determine consumer brand knowl- 


edge, brand loyalty and brand 


switching. 


. Establish consumer and market atti- 


tudes toward your and competitors’ 
products. 


6. 


12. 


Improve product design and pack- 
aging. 

. Determine comparative prices, profit 
_margins and turn-over studies. 


. Analyze causes for business decline. 
. Conduct sales and dealer studies to 


improve external and internal sales 
set-up. 


. Conduct new product studies. 
Il. 


Conduct motivational research stud- 
ies to determine consumer attitudes. 


Conduct probability sampling to de- 
termine consumer attitudes. 


In short, the complete range of market research problems can now be tapped with the facilities of 


MARKET STATISTICS INC. 


Research Consultants to Sales Management 


432 Fourth Avenue, New York 16, N. Y. MUrray Hill 4-3559 


10, 


1958 


TIERS TTA EET 


400,000 Florida Families Can’t Be Wrong... 
THEY READ ALL FLORIDA weekly magazine 


When a Sunday supplement reaches into all sections of a growing state like Florida — it 
becomes a power to be considered. A total of 21 leading hometown newspapers distribute All 
Florida Magazine each week, spanning 39 vigorous, growing counties. 


If you want to reach your 


—at home—schedule All EACH WEEK BY THE FOLLOWING NEWSPAPERS: 

Florida for the coming f 
months. All Florida is 90% AVON PARK Sun OCALA Ster-Benner Qo 
home delivered. DAYTONA BEACH Sunday News-Journal PALM BEACH Post-Times 
DELAND Sun News PANAMA CITY News-Herald 


EUSTIS Lake Region News PENSACOLA News-Journal 
IN FULL COLOR : T00! FT. MYERS News-Press SARASOTA Herald-Tribune 
GAINESVILLE Daily Sun SEBRING Highlands County News 
JACKSONVILLE Journal ST. PETERSBURG Independent 
KISSIMMEE Gazette TALLAHASSEE Democrat 
LEESBURG Daily Commercial TAMPA Times 
MELBOURNE Times NEW SMYRNA BEACH News 

WINTER HAVEN Daily News-Chief 


MAIN OFFICE: BOX 1171, OCALA, FLORIDA 
Represented Nationally by John H. Perry Associates 


Offices in: New York—Chicago—Detroit—Philadelphia—Atianta—San Francisco 
Hollywood—Washington, D. C.—Miami—Tampa—Orlando 


i) NAMI 


... split personality 
packed with the PURCHASING POWER 
of *385,000 TV-homes! 


Here is buying power at its peak—the happy result of 
industry and tourism welded into a powerful, young 
and growing market. Miami today is a balanced 
economy worthy of a thriving metropolitan area. 
It is a virile market in which WCKT sells 385,000 
set homes — a hard core nucleus of concentrated 
purchasing power! 

*TV-Set Homes in WCKT Primary Coverage Area 


wc KT CHANNEL 


PEE) sesn, noncn 
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(Other South Atlantic States: Delaware, District of Columbia, Georgia, The “SM” symbols mark original exclu- 
F L eo) R ! D & =" Maryland, North Carolina, Seuth Carolina, Virginia, West Virgi a.) sive estimates by SALES MANAGEMENT. 
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GD POPULATION EFFECTIVE SM 
ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 


Income Breakdown of Households 
COUNTIES House- 
CITIES le Net 
(thou- 


Dollars , $2,500-3,999 $4,000-6,090 | $7,000-9,900 | 
(000) % % ‘0 0 ‘0 0 
inc. | Hsids. inc. | Hsids. Inc. | Hsids. Inc. 


93,604) . ° -6 | 20.0 15.6 | 30.4 38.8 8.2 15.9 
55,997). . . -5 | 15.4 11.04 34.0 39.4 | 10.0 17.5 

5,410) . . -1 | 28.2 27.4 23.6 37.6) 3.9 9.3 
85,320) . . 0 | 23.2 16.7 | 38.9 42.8 | 11.2 18.6 
46,174) . J -6 | 24.2 16.6 | 37.2 41.9 | 10.6 18.1 


10,369) . . -6 | 26.6 24.9 25.9 38.2) 4.3 9.8 
93,615 . 0 | 25.4 20.2 | 31.7 41.0) 7.1 13.8 
19,331! . ° -2125.2 20.1131.6 41.4! 7.3 14.5 


* Not Available. 


( Donnelly Adv. ) 


Since 1850 
the ultimate in Outdoor Advertising 


East Coast FOR INFORMATION ON ALL OUR MARKETS 
Markets CALL BOSTON, MASS., JAmaica 2-8800 


When in Norfolk, Va., call MAdison 7-4593 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates of 
population, Effective Buying Income, retail sales, buying power index, farm products sold and 
TV homes are fully protected by copyright. 


Permission to reproduce this Survey of Buying Power data in printed form, in whole or in 
part, may be granted only through written request to SALES MANAGEMENT, INC. 
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Produces Remarkable 


A BIG MARKET IN 1956... . BIGGER IN 1957 


Sales Management 1/1/58 Figures: 


Retail Soles 
$377,292,000 


Population 

FT. LAUDERDALE METRO AREA 237,400 
POPULATION UP 31,100—15% in one year 

RETAIL SALES UP $40,811,000—12.12% in one year 


The Fort Lauderdale News has 87%, Covertige Of It's Metro Area .. . 
with features and news of particular interes! to the County Readers. The 
News’ Acceptance is unquestioned by the local advertiser. 


HERE'S PROOF: 


= 
<> 


Total Advertising Lineage Circulation 
1956 25,819,345 2/14/57 50,681 
1957 28,385,941 2/14/58 60,152 


ADVERTISING LINEAGE UP 2,566,596-—9.9% in one year. 
CIRCULATION UP 9,471—-18.8% in one year 


Remarkable results have made the Ft. Lauderdale News 
Ist in total lineage in the afternoon field in Florida .. . 
Make it your first choice to cover the Metro Ft. Lauderdale 
market. 


FORT LAUDERDALE NEWS 


DAILY AND SUNDAY 


Largest Circulation in Broward County 
America's Fastest Growing Newspaper 


Represented by: 
BURKE, KUIPERS & MAHONEY, INC. 


Publishers’ Representatives of Florida 


The Reasons Why The Fort Lauderdale New 


Results! 


The Fort Lauderdale (Broward County, Florida} Metropolitan hoes, has more 
sales action than Metro Areas with as much as 168,600 more population. 


RDALE, Fla. 206,300 $336,481,000 ! 


I Wilkes-Barre Pe 
4 nn. 
7 a 374,900 332,242 009 : 
Ock Island, Moline 262,21 
I Charleston, W. Va inn ree maaan 1 
Greensboro ight 220,400 327,763,000 § 
» Wash. 308,300 32) 289" 

I Chattanooga, Tenn. 279,300 pny H 
H Duluth-Superior, Wis. 267,200 307'128 000 § 

I Shreveport, La. 288'309,000 

I Stockton, Calif. 231 299 296 971,000 H 


I Reading, Penn, 
I Albuquerque, N. 260,400 306,647,000 # 


I Lansing, Mich. 
| El Paso, Tex. 

I Erie, Penn. 

I Fort Wayne, ing, 
I South Bend, ing. 
I Little Rock, Ark. 
I Tucson, Ariz. 
I Baton Rouge, La. 


208,400 286,163,000 f 
292,800 284,996. 000 # 
236,100 277,821,000 # 
210,100 276,199,009 # 
245,100 276,087,000 # 
242,300 259,490,000 # 
227,500 253,940,000 f 
220,500 238,241,009 :f 
*Sales Management - Survey of ‘ 

er-M 

aaiey 10th, 1957 
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"SM POPULATION SM é ‘The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
FLORIDA | me- . io! eo . ‘arly a 
tro- | Con- Income Breakdown of Households 
COUNTIES poli- House-| sumer | Urban | 
CITIES tan | Total % holds | Spend-) Pop. Net % Per | Per | income | 

(continued) Area | (thou- of (thou- | ing (thou- | Dolla’s of | Capita) Hsid.| Per $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000&over 
sands) | U.S.A. | sands)| Units | sands)| (000) S.A. | C.8.U.] % 61% & % WN % hi ‘0 

(thous.) | | Hsids. inc. | Hsids. Inc. | Hsids. Inc. Hsids. inc. | Hsids. Inc. 

Sewe og ae 237.4, .1380) 73.4) 82.5) 130.0) 411,387) .1379| 1,733) 5,606) 4,981 | 24.6 7.0 | 21.6 13.4 | 36.0 36.4| 10.6 16.2| 7.2 27.0 
AFort Lauderdale. 81.3) .0473 27.2; 30.4) 155,452} .0521) 1,912) 5,715) 5,101] 23.8 6.6 | 21.1 12.8 | 36.5 36.0 | 11.0 16.5) 7.6 28.1 
Hollywood 28.7; .0167) 9.8 10.8) 56,758; .0191) 1,978) 5,792) 5,222] 23.8 6.5 | 21.4 12.7 | 35.7 34.6] 10.9 16.0] 8.2 30.2 
Pompano Beach 11.6; .0067 3.1] 3.1) 13,814) .0046) 1,191) 4,456) 4,373 | 35.5 12.1 | 24.7 18.4 | 26.1 31.6 8.7 16.0; 5.0 21.9 
Calhoun... 7.2) .0042 1.8) 1.8) 5,638) .0019| 783) 3,132} 3,108 | 50.4 24.4 | 27.0 28.6 | 17.8 30.6/ 3.1 7.9) 1.7 8.7 
Charlotte. . 5.5} .0032 1.9 1.9) 6,877| .0023| 1,250) 3,619) 3,578 | 40.6 17.0 | 28.1 25.7 | 24.4 36.3) 4.8 10.8) 2.2 10.2 
Citrus | 1.6) 1.8) 4,285, 3,633 | 39.4 15.5 | 26.7 22.7 | 25.8 36.0| 4.8 10.2| 3.3 15.6 
Clay 19.5) .0113 4.6) 6.6) 7.0 23,797; .0080) 1,220) 5,173) 3,604 | 36.6 13.1 | 21.1 f ‘ . 8.3 16.5 | 2.8 11.3 
Collier 13.3) .0077 4.1 4.8) 19,481; .0065| 1,465) 4,751) 4,014 | 33.1 11.6 | 26.9 20.6 | 28.6 36.8) 6.0 11.3| 4.4 19.7 
Columbia 20.3} .0118 5.2) 5.9 9.2 21,970; .0074| 1,082) 4,225) 3,671 | 35.1 13.7 | 26.9 22.2 | 30.7 42.6 | 6.2 13.0| 2.1 8.5 
Lake City 9.2} 0054) 2.8) 3.1) 12,334 .0041| 1,341] 4,405} 3,911 | 32.1 11.8] 25.2 20.1 | 33.0 43.2] 7.2 14.3] 2.5 10.6 
ae 90 800.1; .4653 246.1) 302.9) 746.8} 1,601,944) .5371) 2,002) 6,509) 5,288 | 18.0 4.6 19.1 10.6 | 40.7 36.6 13.4 18.3| 8.8 29.9 
AMiami 275.9| .1604) 88.5) 109.9) 544,811; .1827| 1,975) 6,156) 4,957 119.3 5.2 20.1 11.9 | 40.8 39.4/ 12.8 18.6) 7.0 24.9 
Miami Beach 52.8} .0307 19.0] 24.0) 153,821; .0516| 2,913) 8,006) 6,401] 17.6 3.6) 16.9 7.4) 34.7 25.0 13.9 15.1 | 16.9 48.9 
Cora! Gables 32.9; .0191 10.5} 14.5} 88,909) .0208) 2,705) 8,476) 6,119] 18.7 3.8] 13.7 5.9 | 34.7 24.7 | 16.0 17.8 | 16.9 48.3 
Hialeah...... 62.7; .0307| 15.3) 16.1 85,521} .0287| 1,623) 5,500) 5,283] 18.2 5.0 | 20.0 12.1 | 43.0 42.2 | 12.7 18.9) 6.1 21.8 
North Miami. .. 27.6, .0160 8.5 8.9 49 422} .0166| 1,701) 5,814) 5,544]17.2 4.6 18.9 10.7 | 42.9 40.3 | 14.1 20.1 6.9 24.3 
Homestead 7.8) .0046 2.1) 2.5 11,696; .0039) 1,499) 5,570) 4,533 | 23.9 7.2 | 23.5 15.4 | 37.6 40.2 9.3 15.1 6.7 22.1 
Miami Shores 8.9} .0051 2.9] 3.1| 23,918; .0080|) 2,687) 8,248) 7,533 | 20.4 3.8 | 14.7 6.0 | 30.6 20.4 | 15.4 15.6 | 18.9 54.2 
i Detailed study of building permit, utility and school attendance recorcs, made too SM Standard (4) and Potential (4) Metropolitan County Areas. 
late for inclusion above, suggests the above population estimates, based on a special — Before using these figures read foreword, page 13. 
census survey, involve a possible understatement of 37,000 persons, centered mainly inMiami, © $M, 1958. 
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SALES MANAGEMENT’S FOOTNOTE ABOUT MIAMI. 


“A detailed study of building permit, utility and school attendance records, made too 


late for inclusion in above, indicates that the population of Miami and of Dade County 


as based on a special census survey, may involve an understatement of 37,000 persons 


centered mainly in Miami.” 


thé pons Miami's unprecedented growth has outstripped 


300 
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154,462 
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past projective techniques based upon census 
data alone. Those businesses with a stake in 
the Miami market find a more reliable index 
in current indices as shown below. 


TOTAL DWELLING UNITS 


va 


1950 51 52 


4/1/50 180,668 
1/1/58 314,927 Source 
Increase 134,269 U.S. Dept. of Labor 


% \ncrease 


53 54 55 56 57 58 


14% 


OCCUPIED DWELLING UNITS 


281,100 


260,000 


A 
; v4 246,100 
a 


Source 


1950 


MAY 10, 


“all 


1951 1952 


1958 


1953 1954 1955 1956 1957 1958 


Using 1950 Census Ratio of Occupied Dwelling : ; 
Units to Electric Residential Customers. ; 


ELECTRIC RESIDENTIAL CUSTOMERS 


7 


LZ 


a 


195051 52 53 54 55 56 57 58 
4/1/50 147,130 ied 
Ha : Tah Florida Power & Light 
% Increase = 82% 


PUBLIC SCHOOL ENROLLMENT 


7 


? 


60 
1950 51 52 53 54 55 56 57 58 
june 1950 67,968 

June 1957 139,183 Source Fla. State 
% increase + 105% 

r 


5 

& xs Sales Management (Dotted Line 57-58 Indicates Upward | 
ws Adjustment as Detailed in Opposite Page Footnote.) 

ws) Miami News Research Dept. 

= Based on Electric Residential Customers ; 


Informed business-men know 
that Miami is the fastest growing 
major market in America. They also know 


Among the well-informed 


3 out of 4 read The Miami News 


Write or call: Robert “Bob” Buggeln, Advertising Director or Sawyer-Ferguson-Walker Company 
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FLORIDA 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Counties ond cities on this map 
ore charted in proportion to net 
Effective Buying Income: Scale, 


0045 sq. in. equals $1 million 


Cities shown ore those having 
net Effective Buying Income of 
$15 million and over 


Metropolitan County Areas are 
bounded by block dotted line 


Copyright by 


Font Lauderdale 
$2 ts Se 


os 
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5S Wollywood 22354 
Major Metropolitan Counties 
enlarged separately in order 
te avoid extreme distortion 


within remainder of state 


enlarged seporately on basis of 
its net Effective Buying Income 
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SALES MANAGEMENT 


Is All-Florida 
Your Market? 
Then Let 


PERRY 
NEWSPAPERS 


Bulls-Eye Your Aim... 


Only through the PERRY ALL-FLORIDA Newspaper 
Group can you reach the heart of Florida . . . big towns, 
small towns, rural areas. Publications of the PERRY 
Group are edited to bring the big news, yes . . . but also to 


carry the intimate home-town flavor. That’s why their edi- 
torial and advertising impact is so high. 

Florida’s tremendous growth is known to everyone en- 
gaged in marketing. To such men the JOHN H. PERRY 
ALL-FLORIDA GROUP—dailies in 10 major cities, stra- 
tegically situated weeklies and the ALL-FLORIDA MAG- 
AZINE, circulation approximately 400,000 ABC—provide 
a powerful weapon to center the ALL-FLORIDA target. 


Palm Beach Daily News 
Palm Beach Post-Times 
Jacksonville Journal 

De Land Sun-News 
Melbourne Daily Times 
Marianna Jackson County Floridian 
Panama City News-Herald 
Ocala Star-Banner 
Pensacola News-Journal 
Leesburg Daily Commercial 
Palatka Daily News 

Perry Weeklies 


Represented Nationally by 


John H. Perry Associates 


William K. Dorman, General Manager 
19 West 44th Street, New York 36, N. Y. 
Telephone, Murray Hill 7-5047 


John F. Cole, Manager 
General Motors Building 
Detroit 2, Michigan 


R. A. Mitchell, Manager 
224 South Michigan Avenue 
Chicago, Illinois 


_ J. D. Whitehead, Manager 
411 Glenn Building 
Atlanta, Georgia 


Jack De Ber Smith, Manager 
5880 Hollywood Boulevard 
Hollywood 28, Calif. 


Wm. A. Ayres, Manager 
233 Sansome Street 
San Francisco 4, Calif. 


Robert Hitchings, Manager 
12 South 12th Street 
Philadelphia 7, Pa. 
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Market shifts 


focus special attention on 


JACKSONVILLE, nono 


Marketing executives, sales managers, production men 
are looking longer and harder at Jacksonville as a manu- 
facturing and distribution point. Population and con- 
sumption shifts have established a new distribution 
pattern in the Southeast. 

Jacksonville has become a heart-location because all 
southeastern markets can be reached more quickly from 
this rail, air, truck, deep-water port and highway hub. 
teat living, educational and cultural climate is 
ideal. 


Investigate Jacksonville for your new southeastern 
plant, branch plant, warehouse or branch office. Write 
today for “The JACKSONVILLE STORY,” a condensed, 
factual industrial survey. Find out, too, about local 
financing and our complete plant site files. Then join the 
modern trend—to Jacksonville! 


IDEAL EVERY DAY FOR WORK AND PLAY 


The CITY OF JACKSONVILLE, Florida 


Electric & Water Utilities 
The Committee of One Hundred 
Jacksonville Area Chamber of Commerce 


604-S Hogan Street 


Phone: Elgin 3-6161 


Jacksonville has the best location 
to serve all markets...no other 
Southern city can give you rapid 
access to the rich, growing Florida 
market and still command the bal- 
ance of the Southeast. 


77— POPULATIO 


Franklin 


Glades 


De Soto... 


ae 
Quincy......... 
Gilchrist... .. 


sands) | U.S.A. sands) | 
| | | 


o 
nee sands) (000) | U.S.A. 


8. 


N EFFECTIVE j The mbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— sive estimates by SALES MANAGEMENT. 
FLORIDA | me- 
tro- Con- Income Breakdown of Households 
COUNTIES poli- House-| sumer | Urban 
CITIES tan Total % holds | Spend-| Pop. Net % Per Per 
(continued) Area | (thou- of ing | (thou-} Dollars | of Hsid.| C.S.U.] $0-2,498 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 


%, % 
okie. 12. |vedee. 125. |reckte, sch. letckee. 003. Vevcble. 1c. 


Dixie 3.9 1.0 3,399; .0011 
Duval... ‘ 69 418.2) 139.4; 334.7) 667,668) .2239 
Adacksonville. . 231.3) 81.1 380,213) .1275 
Escambia 253 | 161.5) 51.2| 107.5} 225,651) .0756 
1APensacola 51.4) 16.9 74,210) .0249 
Warrington 21.0) 5.5 32,043} .0107 
Flagler. 1.6) 5,421| .0018 


1.0 


Gulf. 9.9 2.8 3.8 10,950; .0037 

Hamilton 8.8 " 6,708) .0022 

Hardee... 12.2 3.4) 3.6 13,368) .0045) 

Hendry. ... 6.8 2.2) 9,906) .0033 

Hernando 8.7| 2.6| 10,017) .0034 
| 

Highlands 16.4) 5.21 11.7] 22,367} | .0075 


9.2; 16. 31,563) .0106 


1.5 6. 
3,758, 3,402 | 45.4 19.6 | 25.1 23.4 | 21.8 33.4) 6.4 12.4) 2.3 11.2 
4,196) 3,955 | 40.6 15.1 | 24.2 19.6 | 24.0 31.7| 7.1 14.3] 4.1 

1.3 


4,565) 4,234 | 32.5 11.2 | 25.9 19.4 | 30.1 36.8 | 7.1 13.2| 4.4 19.4 


30.7 42.1 


3,777| 3,165 | 42.3 19.3 | 29.4 29.2] 24.1 39.2) 3.1 7.6] 1.1 4.7 


5,658) 4,789] 21.4 6.2 | 21.7 13.6 | 39.4 40.5 | 11.8 18.3) 5.7 21.4 
5,683) 4,688] 21.8 6.4 | 22.0 13.9 | 39.1 40.6) 11.5 18.1} 5.6 21.0 lad 
5,248) 4,402] 24.6 7.8 21.8 15.0 | 39.1 43.8/ 10.6 17.9) 4.0 15.5 
—— 4,375 | 28.1 9.2 | 23.6 16.9 | 35.1 40.9] 9.0 15.8] 4.2 17.2 


5,752] 14.9 3.9] 17.4 9.7 | 44.4 41.0] 16.9 23.6] 6.4 21.8 


4,170} 3,196 | 46.5 20.5 | 25.3 24.4 | 21.6 33.7) 4.4 10.4] 2.3 11.0 


22.7 36.2 


19.2 33.7 


4,056) 3,858 | 33.5 12.8 | 27.3 22.8 | 30.4 41.4) 6.6 13.5) 2.2 9.5 
3,049) 3,035 | 48.2 23.9 | 27.7 29.7 | 21.0 36.9) 2.5 6.7 6 2.8 


| 3,932) 3,855 | 38.6 15.0 | 26.8 22.5 | 25.6 35.3 5.9 12.3/ 3.1 14.9 
5,503} 4,434/ 18.8 5.8 | 24.7 16.4 | 42.4 46.3 | 10.2 16.9) 3.9 14.6 
4,007; 3,850 | 34.8 13.4 | 27.7 23.3 | 28.4 38.8) 6.7 13.9| 2.4 10.6 


1 Recent annexation puts the current population of Pensacola at 53,000. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


Before using these figures read foreword, page 13. 
© SM, 1958. 


individuals”. . 


Definition of Consumer Spending Unit 


The “consumer spending unit” is closely related to the Census term “families and unrelated 
. which adds to the number of private households the income-receiving units 
living in quarters not classified as dwelling units (boarding houses, hotels, military barracks, 
colleges, etc.), as well as so-called “doubled-up” married couples or parent-child groups sharing 
the living quarters of relatives, and unrelated individuals living alone or with other families. 


SALES MANAGEMENT 


ae 


Florida’s incredible growth—racing ahead of the statisticians—has 
boosted Florida’s size and buying power to new all-time highs. 


beh sed S The Florida De- 


velopment Commission reports 
that approximately 3,000 new, 
permanent residents are moving 
into Florida each week ... yes, 
we said each week! Estimates in- 
dicate Florida now has a popula- 
tion of 4,133,800 —up 16 per 
cent in the period, January 1, 
1955-January 1, 1958.* 


| MORE SALES | In this same 


period, Florida Food Sales sky- 
rocketed up 63 per cent .. . Retail 
Sales soared 65 per cent... Drug 
Sales rose 52 per cent and sales of 
General Merchandise increased an 
impressive 71 per cent. Automotive 
Sales surged upward an amazing 
84 per cent! 


More people..More money..More sales! 
| MORE MONEY Sores Buy- Florida’s combination of more people and 
ing Income has climbed to more more money means more sales for you—now 
than six and one-half billion dol- and in the future. Florida—America’s most 
lars—an increase of 38 per cent exciting, new profit-market—has just begun 


since January 1, 1955. to grow! 


~ 


All estimates from Sales Management 1958 Survey of Buying Power. 


Florida casio tah fen! 


Florida is a big market! 
But you can reach the bulk 
of its population and buying 
power with Florida’s three 
big, morning dailies. The 
Florida Times-Union, The 
Miami Herald and the Tampa Morning Tribune deliver not 
only saturation circulation in their three major markets, but 
provide from 20 per cent to 100 per cent home coverage in 
51 of Florida’s 67 counties—where 79.7 per cent of Florida’s 
buying power is concentrated! 

For effective, comprehensive, low-cost coverage of 

Florida, make Florida’s three leading newspapers the main- 
stay of your advertising-sales program. 


FLORIDA TIMES-UNION a 


REPRESENTED NATIONALLY BY 


The Katz Agency. Inc. 


JACKSONVILLE 


LOWEST COST 


COVERAGE IN “am t TAMPA MORNING TRIBUNE 


FLORIDA'S +174 — 


TOP .MARKETS 


THE MIAMI HERALD 


Story. Brooks & Finley.Inc. 
miami fi x — 


MAY 10, 


Sawyer-Ferguson-Walker Co 
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BIG PLANTS 
are growing in the 
Tampa Industrial Park ! 


Sketched at left is the Tampa Industrial Park 
as it will appear when completed. The illustra- 
tion is far from being visionary—the plants of 
Schlitz, Globe-Union and Anheuser-Busch are all 
under construction! All utilities are now available 
at the site. The Tampa Industrial Park is the 
busiest place in Florida. 


The University of South Florida, to be located 


immediately north of the Park, is expected to be 
ready for students in 1960. 


Velie wane lncinane Gants a and everything else is growing too! 
Greater Tampa Chomber of Commerce. | let f 
é In three years, Tampa has welcomed 69 new _ industries 


representing $15,000,000 in new annual payrolls and $63,000,- s 
000 in capital investment; existing industries spent more than 


$40,000,000 in expansions . . . Since 1955, population has in- 
creased nearly 15%, retail sales 47%; food sales 51%; drug 
2 sales 70% and automotive sales 77%.* 
? As the Industrial and Distribution Hub of Florida, Tampa 
‘ offers specific advantages and sound opportunities for a main or 


wa? 


branch plant, distribution warehouse, research and engineering 
laboratories and administrative offices. 


wares Seer. vee * Sales Management 1958 Survey of Buying Power 


SYD ESTIMATES. 1/1/58 BUYING INCOME— QLD ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. ‘ 
FLORIDA Me- ] ee > 
tro- Con- Income Breakdown of Households 
COUNTIES poli- House-| sumer | Urban Income 
CITIES tan | Total | % | holds | Spend-| Pop. | _ Net % | Per | Per | Per 
(continued) | Area | (thou- | of | (thou-| ing | (thou-| Dollars | of | Capital Hsid.| C.S.U.| $0-2,499 | $2,500-3,990 | $4,000-6,990 | $7,000-9,090 |$10,000& over 
sands) | U.S.A. | sands) | Units | sands)| (000) | U.S.A. . ee A 0 % % % > ® 
| (thous.) Hsids. ine. |Hsids. Inc. |Hsids. ine. |Helds. Inc. |Hslds. inc. 
Hilisborough........] 148 | 351.1} .2041) 103.2) 116.4) 339.0] 510,231, .1711| 1,453] 4,944) 4,383 | 27.3 8.9 | 24.5 17.4| 36.0 40.5| 8.9 15.6| 4.3 17.7 
ATamps...... ; 255.5] .1486] 79.7} 91.3 401,112} .1345] 1,570] 5,033] 4,389] 26.6 8.6 | 24.5 17.1 | 35.5 40.7| 9.0 15.7| 4.4 17.9 
Plant City....... 14.7; 0085) 4.5] 4.6 18,952} .0083| 1,289] 4,212) 4,105 | 32.8 11.9 | 26.1 20.7 | 31.2 40.2] 6.7 13.1] 3.2 14.1 > ‘ 
Holmes............ 12.0} .0070) 2.8, 3.1 8,856, .0029] 738| 3,163| 2,835 | 54.0 28.3 | 24.6 28.1 | 18.2 33.9| 2.6 7.2| .6 2.5 
Indian Rliver........ 17.3} .0100} 5.1) 5.4] 7.9] 23,428 .0079| 1,354] 4,594] 4,330 | 31.6 10.7 | 27.3 20.1 | 29.8 35.9] 6.3 11.8| 5.0 21.8 
Vero Beach....... 7.9) .0046] 2.5] 2.5 ] 13,303] .0045| 1,695] 5,357| 5,203 | 25.8 7.4 | 25.2 15.6| 32.8 33.2] 8.2 12.6] 8.0 31.2 
Jackson........... 35.9] .0209] 8.6) 9.2} 6.9} 29,786] .0100| 830] 3,463) 3,205 | 47.8 22.1 | 26.3 26.4| 20.8 33.5| 3.6 8.9| 1.8 9.1 . 
Marianna........ 6.9} 0040] 2.0) 2.0 8,858} .0030| 1,284) 4,429] 4,250] 31.9 11.1 | 26.7 20.3 | 30.6 37.8| 6.6 12.3| 4.2 18.5 . 
Jofferson........... 9.4 .0085} 2.4) 2.4 7,321] .0024) 779| 3,060) 3,004] 53.5 26.7 | 26.2 28.7/| 16.0 28.3| 2.5 6.7| 1.8 9.6 
Lafayette........... 2.1} .oo18} = .7) 8 2,451; .0009| 791) 3,601) 2,890 | 52.7 26.7 | 25.2 27.7| 18.4 33.2| 2.6 7.0| 1.1 5.4 
Me ceienans 47.2} .0274| 13.8] 15.4 17.0] 62,578| .0209| 1,326] 4,535) 4,047 | 34.1 12.1 | 25.9 20.0 | 29.1 36.8| 6.9 13.2| 4.0 17.9 
Leesburg......... 10.0} .0058) 3.2] 3.4 14,832] .0050) 1,483] 4,635] 4,303 | 28.7 9.7 | 25.7 18.9| 33.2 40.0| 8.7 15.8| 3.7 15.6 
OR ET 37.3} 0217) 11.3) 13.1] 22.0] 55,034] .0185| 1,475] 4,870] 4,201 | 31.7 10.7 | 24.8 18.1 | 30.9 37.0| 8.0 14.5| 4.6 19.7 
Fort Myers....... 22.0| .0128) 6.9) 8.2 34,734) .0116| 1,579] 5,034] 4,235] 31.0 10.2| 23.9 17.2| 31.6 37.1] 8.7 15.3| 4.8 20.2 
— 8) . .8| 94,336] .0316| 1,479) 6,047) 3,994] 32.1 10.2 | 17.9 12.3 | 33.0 37.0| 11.7 19.9| 5.3 20.6 
ATallahassee..... 41.2} .0240| 11.2} 17.8 70,825} .0238| 1,719] 6,324] 4,089] 30.3 9.2| 17.4 11.6| 33.9 36.6| 12.6 20.5| 5.8 22.1 
WE i carssvecct 9.7} .0087} 2.6, 2.8 9,215] .0031| 950| 3,544) 3,223 | 46.0 21.0 | 28.0 27.8| 21.1 34.3| 3.0 7.3| 1.9 9.6 
Liberty... 2.5} 00M) 86.6} tw 2,165 .0007| 866] 3,608] 3,129] 51.3 24.7| 26.9 28.1 | 16.9 28.9| 2.9 7.5| 2.0 10.8 
Madison. ......... 14.5} .0084) 3.4) 3.4) 3.2] 10,489 .0036| 723) 3,085] 3,038 | 61.1 25.2 | 25.7 27.7/ 18.9 33.2] 3.2 8.4] 1.1 5.5 . 
Manatee. .......... 47.8] .0278| 15.0| 15.7} 25.8]  64,075| .0214| 1,340| 4,272) 4,069 | 37.1 13.5 | 25.3 19.9 | 28.9 34.7| 6.6 12.9] 4.1 19.0 
Bradenton... 20.1) .0117} 6.8} 7.4 81,195] .0104| 1,552| 4,588) 4,165 | 35.9 12.5 | 24.0 18.1 | 28.0 34.6| 7.3 13.6| 4.8 21.2 
Marion............. 48.5) .0282) 13.8] 14.7| 16.0) 55,679 .0187| 1,148] 4,035] 3,772 | 39.1 15.2 | 2.0 21.2| 26.7 37.0] 6.4 13.6| 2.8 13.1 
EG 16.0, .0093| 5.0, 5.5 22,575] .0076| 1,411) 4,515) 4,104] 34.5 12.2 | 24.1 28.4| 20.5 37.0| 8.1 15.4| 3.8 17.0 | 
or aer ee a). 3.8 15,808} .0053| 1,285] 4,160] 4,109 | 39.3 14.3 | 27.1 21.5 | 23.2 30.1| 5.5 10.8| 4.9 23.3 
Monroe............ 53.3} .0310| 14.5] 23.7; 45.3) 85,727} .0287| 1,608| 6,912) 3,611 | 33.7 11.8 | 17.8 13.8 | 37.1 46.0| 8.1 15.2| 3.3 13.5 
Key West........ 45.3} 0264) 18.4) 19.6 76,585] .0257| 1,601] 5,715 3,900] 25.7 8.5 | 22.4 16.1| 40.2 47.3| 8.3 14.8] 3.4 13.3 
ie ccosuainss 16.0} .0093} 3.9) 4.1) 5.6] 16,605] .0056) 1,038) 4,268] 3,965 | 31.3 11.6 | 25.6 20.5 | 33.3 43.8] 7.6 15.2] 2.2 8.9 
Okaloosa........... 55.7| .0324) 12.4) 19.6) 10.4) 73,864! .0248! 1,326! 6,967! 3,759! 27.0 9.0! 20.1 14.8! 39.8 47.4| 10.1 18.1! 3.0 10.7 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. 


\ Before using these figures read foreword, page 13. 
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BBE UESE Sst ¢ 


TAMPA - ST. PETERSBURG 
now in top 30 markets! 


’ 


30th in retail sales .. ys $907,532,000 
33rd in food store sale$......... . .$206,529,000 
27th in automotive sales $185,180,000 
31st in general merchandise sales . .$127,564,000 
35th in population. SA 620,000 


Sales Management Survey of Buying Power, May 1958 


Tampa - ‘Petersburg advances 
four places in retail sales over 1957, made 
equally dramatic gaits in all other categories, is one 
of the nation’s fastest-gtowving major markets! More than ever, 
the Twin Cities of the Some belong on every modern market list! 
. 


Dominate Tampa - St. Petersburg and WITIVT 
239 prospering communities with 


CBS e CHANNEL 13 
The WKY Television System, Inc. «© WSFA-TV errs e WKY-TV & WKY Oklahoma City 
Represented by the Katz Agency 


MAY 10, 1958 


It is a big Oh . 


In fact, Orlando Sentinel - 
more than five times the combined circulation 
of Tampa, Miami and Jacksonville papers in 
the Cen. Fla. Five-County Area. 


The golden, glittering Big O is for | 
Orlando, Fla. 


It is for golden oranges and the golden 
prosperity that cometh therefrom. 


= 
for the Canaveral Missile Base, 
world’s fastest growing county. There Or- 
lando newspapers have a larger circulation 
than any others — including the powerful 
Miami Herald. 


Star has 


Oooh... 
in Brevard, 


* 


Laas a & 
PD Be 4 
Cd 


o KELME Dy 


REPRESENTED NATIONALLY BY 


THE BRANHAM COMPANY 


SRS 


SRLANDO 


3 
2% 

a mm 
S\ 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


Pet POPULATION EFFECTIVE 577 The “SM” symbols mark exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
FLORIDA | me- | 7 er See 
tro- | Con- Income Breakdown of Households 

COUNTIES poli- House-| sumer | Urban } } Income 

CITIES tan | Total % | holds | Spend-| Pop. | Net % | Per | Per 
(continued) Area | (thou- | of | (thou- | ing | (thou- | Dollars | of | Capital Hsld./C.S.U.] $0-2,499 $4,000-6,999 | $7,000-9,999 |$10,000&over 
sands) | U.S.A. | sands)| Units | sands)} (000) | U.S.A. | Sif Bis 21S FL & 
} (thous. | | Hsids. inc. Hsids. Inc. Hsids. Inc. | Hsids. Inc. Hsids. Inc. 
Okeechobee 4.7; .0027} 1.2) 1.4 5,000, .0017| 1,064] 4,167| 3,420 | 40.8 17.0 | 25.7 23.2 | 26.1 38.6/ 5.3 11.9/ 2.1 9.3 
Orange 104 | 215.9 .1256| 65.9, 76.5} 115.4] 380,682| .1175| 1,624] 5,322) 4,578 | 26.4 8.1 | 23.6 15.7 | 34.7 37.7| 9.6 15.8| 5.7 22.7 
AOrlando 83.1} .0483) 27.0 32.0! 153,604] .0615| 1,848| 5,689] 4,701] 24.6 7.1 | 22.4 14.0 | 35.4 36.3 | 10.8 16.8| 6.8 25.8 
Winter Park 16.3) .0005' 5.51 7.3! 35,249! .0118! 2,163] 6,409! 4,802 6.9! 19.0 11.2! 34.5 33.2! 12.1 17.51 8.7 31.2 


© SM, 


1958. 


Before using these figures read foreword, page 13. 


EST. 1936 


WJINO 


"The Most Influential Voice 


CBS 


RADIO isn't dead Or even dying! In fact, it's 


growing — like 


FLORIDA and THE PALM 


BEACHES. So when you BUY RADIO in the 


Palm Beaches, 


Buy the BEST . 


. . buy WJNO 


RADIO, more than 2! years in the business, 
pleasing our audiences and advertisers with con- 


sistent. success. 


RADIO NETWORK 


of the Palm Beaches" 


ag Se PALM BEACH, FLORIDA 


RESULTS COUNT 
WJNO RADIO GETS 
RESULTS! 


If you want AUDIENCE and 
RESULTS, try WJNO RADIO. 
Don’t shop PRICE when 
you want the BEST! 


Represented Nationally by 
The Meeker Company, Inc. 
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SALES MANAGEMENT 


a 


_* | we 
‘ . Growth cin 
Circulation Gra (| ti F 
More than 10,000 F ah tied 
in a single year! 


3,98 7 ST. PETERSBURG... 


A an amazing story of 
Pee awem \  ©-R-O-W-T-H 
Advertising Linage Gains = " 7 oe ae 
among all newspapers Seven new shopping centers in a single 


in the nation in 1957! | year... new schools . . . new churches 
1000 new homes every three months. 


SPECTACULAR GROWTH IN ONE YEAR 


1956 1957 GAIN 

Population Pinellas County 257,400 268,600 11,200 

; new plant \ Retail Soles $378 364,000 | $453,768,000 | $75,404,000 
and the Food Soles $71,440,000 |  $91,762000 | $20,322,000 

pase Auto Sales $64,598,000 | $84,711,000 | $20,113,000 


The Time 


all new PF 
latest color equipment 


wilt be ready for operation St. Petersburg Cimes 


about January 1, 1959 FLORIDA’S BEST NEWSPAPER 


Only paper covering this GROWTH MARKET 
Represented Nationally by THE BRANHAM CO. Offices in Chicago, Atlanta, Memphis, Miami 
Los Angeles, St. Louis, Charlotte, San Francisco Detroit, Dallas, New York 


S POPULATION EFFECTIVE MM The “SM” is mark I, exclu- 
JM ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MA AGEMENT 


FLORIDA 


Income Breakdown of Households 
ores 


a7 
Ez 


$0-2,499 | $2,500-3,999 $7,000-9,999 


% 


% % % % % To 
Hsids. Inc. | Hsids. Inc. . | Hsids. Inc. 


42.5 18.8 | 28.1 26.9 
30.0 9.5 | 23.3 16.1 


3 88 


Palm Beach 
AWest Palm 
27.6 8.7 | 23.8 16.4 
10.0 1.51106 3.2 
32.8 10.9 | 22.1 15.7 
29.2 8.7 | 23.2 15.0 
36.5 14.6 | 28.8 24.7 


ee 
a 
Oo 
= 
os 


#22 
on 


3 


28.3 8.9 | 23.7 16.4 
9.2 | 23.9 16.6 
25.7 7.5 | 22.6 14.6 
27.9 9.0 | 26.0 17.5 
8.4 | 22.4 14.8 
9.41 24.6 17.5 
6.6 | 24.5 15.4 
13.8 | 24.6 20.0 
11.1 | 24.1 18.0 


#255 


a 


FEE: 


~~ = Se ot es ot 
~ 
— 
cS) 


be 
<) 
@ 


11.7 | 24.8 18.8 
11.1 | 25.0 18.8 
7.8 | 23.9 16.4 
8.1 | 24.1 16.8 
16.5 | 25.6 23.2 


i 


a 82888 


53.6) . A 19.2 
35.8) . ‘ 13.5 
37.6) . . 11.8 
19.6) . ° 6.7 
10.7) . . 3. 


8.7 | 23.8 15.8 
8.1 | 23.3 15.1 
25.4 21.4 
25.4 21.0 
26.0 23.0 


“Se 
wo = 
oe oo 
= = be 


16.2) . ° 4.2 25.8 26.6 
13.8) . . 41 J 27.4 26.5 
7.8] . ; 1.1 ’ ’ A -6' 26.6 26.7 


= 


SM Standard (4) and Potential (A) Metropolitan County Areas. b Before using these figures read foreword, page 13. 
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Georgia. 


WTAL 


Everywhere you hear WTAL—selling the big 
tuned-in audience of northern Florida-southern 
Cover this Third-of-a-Billion-Dollar 
income market thoroughly and profitably with 


newest member of the “Vic” 


5000 WATTS 
1270 on the Dial 


Diehm Radio Group. 


In This Big Northern Florida Market 
Everywhere You Go There’s WTAL Radio 


"The Voice of Progress” 

337,100 
$341,912,000 
Retail Sales $290,452,000 


W TA e TALLAHASSEE, FLORIDA 


Population 


Income 


$6,047 


Family Income 


METROPOLITAN TALLAHASSEE 
Florida’s Newest Metro. Area 


| $5,234 


Family Sales 


Represented Nationally by 


THE MEEKER CO. 


AREAS 


House- 


% hold Pop. Net 
of (thou- | | (thou- | Dollars 
) | U.S.A.) sands) | Units | sands) | ($000) 


% Per | Per 
of Cap- | H’se- 
U.S.A.) ita | hold 


POPULATION EFFECTIVE @D The ‘‘SM” symbols mark 1, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive est imates by SALES MANAGEMENT. 
FLORIDA | is. 
tro- Con- Income Breakdown of Households 
COUNTIES poli- House-/ sumer | Urban Income 
CITIES tan Total ay holds | Spe Pop. Net % Per | Per Per | 
(continued) Area | (thou- of (thou-| ing | (thou-]| Dollars of /|Capita) Hsid.| C.S.U.] $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,998 |$10,000&o0ver 
sands) | U.S.A. | sands)| Units | sands) (000) U.S.A. 5, % % % % % 
s.) Helds. Inc, | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
Volusia.............] 200 102.4) .0595| 33.4) 38.8) 70.2] 161,322) .0541| 1,575) 4, 4,163 | 33.1 11.3 | 24.0 17.7 | 30.56 36.9/ 7.9 14.5 | 4.5 19.6 
ADaytona Beach.. 43.3} .0252 15.1 17.4 74,465} .0250) 1,720) 4,931) 4,270 | 32.3 10.7 | 24.0 17.3 | 30.4 35.8; 8.2 14.5] 5.1 21.7 
De Land........ 9.9} .0057 3.3 4.2 16,358} .0055) 1,652) 4,957) 3,875 | 35.6 12.6 | 22.7 17.6 | 29.8 37.4] 7.9 15.0] 4.0 17.5 
Wakulla...... 4.7| .0027 1.2 1.2 3,724; .0013; 792) 3,103) 3,045 | 48.5 23.9 | 28.1 30.0 | 20.1 35.2) 2.3 6.2/ 1.0 4.7 
Wakes asics 14.7) + .0086 3.7 3.9 3. 12,789) .0043) 870) 3,456) 3,243 | 46.2 21.1 | 26.6 25.6 | 22.7 36.8) 4.1 10.0| 1.4 6.6 
Washington........ 10.7} .0062 2.7 2.7 2.7 8,579} .0028) 802) 3,177; 3,074) 49.7 24.2 | 26.2 27.7 19.7 34.1/| 3.3 8.5/ 1.1 5.5 
Total Above Cities... 2,048.9) 1.1913) 650.4) 768.6 3,624,028 4,715 | 25.3 7.4 14.2 | 36.0 37.6 | 10.4 16.6 | 6.3 24.2 
State Total 4,148.8 2.4110)1,218.4/1,429.3/2,778.1| 6.471.018} 2.1606) 1,560) 6,311} 4,516 | 27.3 8.4 | 22.7 16.2 | 34.8 38.3] 9.7 16.1 | 5.5 22.0 
sd) zyme POPULATION E. B I. POPULATION am E. 8. |. 
BY) ESTIMATES, 1/1/58 BY) ESTIMATES, 1957 @D ESTIMATES, 1/1/58 SM ESTIMATES, 1957 


House- Urban 
Total % hold | Spend-| Pop. 
(thou- | of | (thou- ung, | (thou. 
sands) | U.S.A.) sands) sands) 


Net % | Per | Por 
Dollars of Cap-| H’se- 
($000) | U.S.A.) ita | hold 


AFort Lauderdale 
Hollywood........ 
Pompano Beach... 


Calhoun 
Charlotte 


_Lake City. ... 


3,421 


E855 88 5222223 3 


A Daytona Beach ; 33.4 t . .0541|1 ,575/4,830 <ahioe 6) . 35. 91,302] .0306|1,703/5,188 
AFort Lauderdale] 237.4) .1380| 73.4 82.5, 130.0] 411,387| .1379/1,733|5,605|| A Tallahassee...) 63.8} .0371} 15.6] 23.6, 46. 94,336) .0316|1,479/6,047 
Jacksonville 418.2) .2431) 118.0) 130.4) 334. 667,668) .2239/1,597/5,658 || Tampa- 
ALakeland 169.2} .0984) 48.1) 652.4) 93.8] 235,194) .0789|1,390/4,890|| St. Petersburg..| 620.0) .3605| 197.5) 222.0| 569.6] 988,445| .3314|1,594/5,005 
Miami 800.1} .4653| 246.1) 302.9! 746.8] 1,601,944) .5371/2,002/6,509|| West Palm Beach.| 180.4) .1049} 57.0, 67.3| 112.8] 295,730] .0992/1,639|5,188 
Orlando....... 215.9} .1255] 65.9) 76.5) 115.4] 350,692) .1175|1,624/5,322 
\ Pensacola 161.5] .0939/ 43.0| 51.2| 107.5] 225,651| .0756|1,397/5,248|| Total Above Areasl3,022.5/1.7574| 915.6|1,075.8 2,362.4) 5,123,671/1.7178 1,698|5,596 
fait RETAIL SALES— GUD ESTIMATES, 1957 
tro- Total Per 5 Furn.- Lumber- 
COUNTIES poli- | Retail % | Hsid. | Buying Index Drink. | General House- | Auto- Gas Bidg. 
CITIES tan | Sales | of | Retail | Power) Quality | of Sales | Food | Places | Madse. | Apparel Appl | motive Sp Hdwre. 
(continued) Area | ($000) | U.S.A.| Sales | Index ndex ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 
Alachua ; 72,587 4,124] .0347 85 89 17,973} 3,644) 3,677) 5,003} —3, 
Gainesville. .. . 57,641 .0217 117 155 13,872) 2,500] 2,659] 4,786) 3,088 
WD ., is desc 5,023 3,588] .0024 60 63 1,652 159 488 65 55 
Pex 69,513 4,318] .0318 90 99 17,106} 5,409) 6,879} 4,032) 4,340 
Panama City... 60,032 107 156 13,407} 3,472} 6,379} 3,993) 4,246 
Bradford. .. 8,731 3,11 65 216 479 871 
Brevard 76,953 3,596 91 2,838 2,038 3,815 
Melbourne. ..... 27,800 
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SM Standard (4) and Potential (A) Metropolitan County Areas. 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


.. Of the 
gigantic 
South Florida 
market! 


Population 


TV Families 359,799** 


$2,466,271,000 
$ 564,819,000 

91,292,000 
$ 490,955,000 
** Television Magazine, February 1958 


*Only WTVJ gives you 


unduplicated coverage! 


WTVJ presents the only unduplicated 
network shows in South Florida...deliver 
greatest share of audience in both 
Miami and Paim Beach! 


Total Retail Sales 
Food Store Sales 
Drug Store Sales 
Automotive Sales 


WTVJ does not rest on its network 
dominance, but commands top ratings with 
local shows, too. Ask your PGW colonel! 


SHARE OF 


SETS IN USE 


Station share of “sets in use” 
sign on to sign off 
MIAMI TV AUDIENCE 
American Research Bureau 


MIAMI 
STATION B 


MIAMI 
STATION C 


ALL OTHER 
STATIONS 


SHARE OF 


SETS IN USE 


45 
40 
35 
30 
25 
20 
15 
10 

5 


Litt tit 


Station share of “sets in use“ 
sign on to sign off 
WEST PALM BEACH TV AUDIENCE 
American Research Bureau 


WEST PALM 
STATIONA 


WEST PALM 
STATION B 
MIAMI 
STATION B ALL OTHER 
STATIONS 


gives you 


Represented by Peters, 
Griffin, Woodward, Inc. 


_M ARKET 
and E CO N O MI . 
__.RESEARCH 


IN FLORIDA 
THE SOUTH 
THE CARIBBEAN 
@ Consumer Surveys 
@ Marketing Research 
@ Economic Studies 
@ Real Estate Economics 


First RESEARCH CORPORATION 


MIAMI: FIRST RESEARCH BUILDING « 186 S.W. 13th STREET 
ATLANTA: 3846 HILLCREST AVENUE «¢ NORTH ATLANTA 


FLORIDA 


The “SM” symbols mark exclu- 


RETAIL SALES— JM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 
(continued) 


Buying 
Power 
Index 


rink 

Index a Auto- 
of Sales Places Apparel 1. motive 
($000) ($000) ($000) 


Miami Beach. ... 
Coral Gables. .. 
Hialeah. . . ‘ 
North Miami. . . 
Homestead . . . 
Miami Shores 


. 5820 
-2512 
-0547 
-0338 
0285 
0193 
0074 
-0104 
-0042 
-0016 
2471 
1645 
-0861 
-0412 
-0091 


158,970 136, 265 201,515) 
74,069 69,644 215,753 
35,227 44,485 6,066 

11,823 20,598 
1,225 606 
1,966 9,791 

Til 9,103 
26,745 
2,412 
736 126 

148,880 20,234 

141,755 15,919 
48,551 5,935 
45,662 4,497 

600 1,219 299 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


Before using these figures read foreword, page 13. 


Sales Management's 


1958 COUNTY OUTLINE RETAIL SALES MAP OF THE U. S. 


Shows 
at a glance 
comparative 

Retail Sales Strength 
of every county 
oe oar ae” 


... in 6 colors 


. All Metropolitan County Areas clearly defined. 


2. County names... for all U. S. Counties . . . most legible of all 


the many outline maps we have seen. 


3. Differences in retail sales volume indicated by County shad- 


ings... 
Red—for counties with $100 million or more, 
Green—for counties with $50 million to $100 million. 
Yellow—for counties with $25 million to $50 million. 
Blue—for counties with $10 million to $25 million. 


. 1750 cities with retail sales of $20 million or more. 
. City populations indicated—(as of January 1, 1958). 


. Special blown-up projections of all congested small-county areas, 


with county lines and names clearly indicated. 


. Special markings indicate counties whose family sales exceed 


U. S. family average. 


PRICE: $3.50 a single copy; $3.00 each for two or more copies 


SALES MANAGEMENT, 386 Fourth Avenue, New York 16, N. Y. 


SALES MANAGEMENT 


"NUMBER 1 SALES FORCE" 
IN SOUTH FLORIDA 


...2nd NATIONALLY IN ADVERTISING 
OL aaa a 


st LOS ANGELES | LOS ANGELES || LOS ANGELES ae 
| TIMES TIMES TIMES 146,808 


‘a MILWAUKEE | - MILWAUKEE plus 
JOURNAL 1,252,199 


rd minus 
3 | ite TRINE 271768 


4 77606 


minus 


3,297,764 


FLORIDA GOLD COAST — 12TH LARGEST RETAIL — IN THE 
ae = CAN BE SOLD AT - LOW COST THROUGH . 


@ A dyn arket of 1,350,000 people — UP by alm 
650, 000 since 1950. 


g by 6,500 n per tg a month... 

m4 sa ee of a ae ae mille urists per week 
the : 

e a a in sales in 1957 — UP 32% in just two 


iam s FIRST i sales r family 
25 U. ‘ "Bi lio n Dollar "Plus ates 


< Te ae oe See M beter Moe FOR YOUR FREE COPY OF MIAMI'S 
now has at clusve of 740 1. I 1958 “TOP TEN BRANDS" . . . 
your ‘edvertis sche du ies + this year. write The Miami Herald, or ask the man from 
STORY, BROOKS & FINLEY, Inc. 


MAY 10, 1958 


WDBO on the air 1924—FIRST IN RADIO 
WDBO-TV on the air 1954—FIRST IN TV 
CBS Affiliation—FIRST ON RADIO and TV 


WDBO 580 Ke © 5000 WATTS © CBS 
WDBO-FM 92.3 Mc ® 25,000 WATTS © CBS 
WDBO-TV Ch. 6 © 100,000 WATTS © CBS 


UALITY STATION—QUALITY MARKET 


FLORIDA’S 4th MARKET 
SERVING 193,200 Radio Homes 
REACHING 199,000 TV Homes 


CENTRAL FLORIDA 


* 


eee ORLANDO, FLORIDA ¢ « « 
CHERRY BROADCASTING Co. 


Natl. 


John Blair G Co. and Blair Television Associates, 
Southeastern: Harry Cummings 


Inc. 


SH Ie cman SRLS AMRCENENT. 
FLORIDA Me- RETAIL SALES— ESTIMATES, 1957 a ent SALEE MAN EMENT. 
tro- Total | | Per i Eating & Furn.- 
COUNTIES poli- | Retail % | Held. | Buying | Index Drink. | General House- | Auto- Gas ‘oie 
CITIES tan Sales of Retail | Power lity | of Sales Food Places Mdse. | Apparel Appl. Stations 


motive Hdwre. os 
continued ) Area ($000) | U.S.A.| Sales | Index ndex | Production} ($000) ($000) ($000) ($000) ($000) (3000) (3000) ($000) ¢ ) 
Flagler 


Franklin... 


a ai d d 7 159 

Gadsden. ....... 25,480) .0127| 3, .0140 57 62 6,139 726 2,670 1,276 1,347 5,371 2,640) 3,348 795 
Quincy.. Pigs 12,314} .0062 0045 96 132 3,576 420 757 868 900 2,257 1,242 677 494 

Gilehrist.......... 88 


Glades 


Gulf..... we 8,031; . 2,974; .0042 74 2,623 416 330 514 1,763 810 447 278 
Hamilton *,' 


1,927 209 
Hardee...... 13,545) . 3,984) .0057 80 96 3,073 570 1,057 471 3,594 
| SRE 12,469) . 6,927] .0043 108 155 2,579 952 816 138 293 3,170 
Hernando 2,349 131 
Highiands F 6,542 1,478 
Hilisborough........] 148 453,764) . 4,397] .1944 95 11 105,767; 35,340) 55,630) 25,132) 24,107| 100,469 
ATampa........ 413,323] . . 1589 107 139 92,448; 32,750) 62,929) 23,409 22,278) 96,374 
Plant City.... 24,082) . .0085 100 141 7,417 782 1,019 1,681 1,562 4,745 
Holmes. . , 2,516 540 255 
ware P é 6,841 1 1,637 
Vero Beach....... 26,516) . 0071 154 287 5,802 2,201 1,118 1,152 1,595 5,284 
JaGksOR.......0.0+0 27,613) . 3,211} .0133 64 66 6,473 983 3,490 1,253 1,213 7,195 
Marianna........ 17,455) . .0049 123 218 3,584 561 1,334 1,039) 978 5,666 
Jefferson........... p - 1,435 469 


Lafayette 


ee ° 434 39 

Lake.. : 59,207; .0296| 4, 0248 91 108 15,180 3,435 3,421 2,634 2,361) 13,395 
Leesburg......... 24,749) .0124 0074 128 214 4,910 1,120 1,510 1,210 900 7,963) 

Lee.. aneuecba 69,322) .0346| 6,1 -0239 110 159 16,610 4,274 7,869 3,647 3,267) 13,567 


Fort Myers. ..... 60, 890 -0175 137 238 13,603 3,299 6,352 3,475 3,207) 138,314 


15,731 15,469 
ATallahassee..... 78,015 0284 118 163 15,161 4,265 5,517 8,100 3,560) 15,469 
eee 12,165 4, -0045 79 107 2,330 665 797 212 693 3,623 


79 


1,241 15 173 ee 16 


re 12,253) .0062) 3,604) 74 3,065 2,387 
Manatee.......... 69,957; .0349) 4,664) .0268 96 126 19,248 3,524 5,769 3,461 4,462; 15,754 2,263 
Bradenton........ 51,798 -0153 221 13,005 3,864’ 13,981 1,567 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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The Survey of Buying Power 
Where Advertisers and Agencies MEET and AGREE 


SALES MANAGEMENT 


The Palm Beach Post-Times Market is . . 


CROW! 


The Palm Beach Post and Times has a 


Palm Beach County because of its Fabulous 
Society Resorts, its great Industrial development 
its agriculture and Tourism is a prestige area 

as well as a phenomenal growth area. 

The Palm Beach Post and Times are the 
only papers that completely cover this 
important Florida market. 


“™ PALM BEACH POST and TIMES 


MORNING AND EVENING COMBINATION 
WRITE — PHONE— WIRE e@ Post Office Box 1590 West Palm Beach, Fla. @ Telephone TEmple 3-754! 


REPRESENTED NATIONALLY BY JOHN H. PERRY ASSOCIATES 


The “SM” symbols s mark of onsen, , exclu- 
FLORIDA RETAIL SALES— JM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT 


Total Per Eating & Furn.- l Lumber- | 
COUNTIES Retail Index Drink. | General House- Auto- | Gas | Bidg. | 
CITIES Sales Power of Sales Food Places | Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
(continued) ($000) Production} ($000) (9000) | ($000) ($000) ($000) ($000) ($000) , ($000) | ($000) 


88,187 . / 103 "1 480) 4,720, 4,198 4,048) 2,484) 11,187} 6,130) 7,277] 1,528 
41,774). 7,253] 2,825] 2,267 3,680) 1,816) 9,873 3,170) 6,060] 1,246 
| 
| j 
17,638) . 5.424) 1,790 308, «= 619} 435| +3523) 2,061) 1,860) «1,171 
44,043). r 11,307} 7,954) 2,772| 3,860| 2,094, 6,217] 4,487| 2, 853 
35,478]. ; 9,680] 5,543] 2,536] 3,457 1,805, 5,885 2,309] 1, 63% 955 
13,301). ; 2,231] 1,488) 1,170 pa 353, 2,656, 3,293 | 208 


| 
i 
50,613) . . 10,090 4,656 3,018 2. 2,448) 17,467) 5,083 ° 1,330 


6,110). f 167 142! 476} 1,775 721) 97 
314,800] . ‘ ; i 48,577, 19,573 17,434) 67,163 26,274) 23,735] 9,436 
240,371; . y 46,216 18, 126| 14,975 61,261) il 983) J 6,697 

23,666) . d . 494 — 1,456 495 7,311 , 305) 1,133 


20,252}. 133]. 1,861] 782} 1,275] 1,668] 3,801] 2,662) 622 
302,193] 302]. 26,448} 20,376] 27,620, 24,152} 59,360 | 17,271] 10,187 


153,701) . ‘ | 9,828) 14,757) 10,869 7| 41,906 ,457| ,268| 5,163 
27,431| j 3,426} 601] 10,832] 4,159) to 369 
23,791] 2,088} 725] 1,794) 1,484) 1, 105 
30,373). i 2,854| 592} 2,690} 1,396} 9,340) 2,133) 1,035 
29,353! . 3,624! 2,265! 2,061! 1,236! y _ 4,723! - 520] 2, 947 


SM Standard (4) and Potential (A) Metropolitan County Areas. 4 Before using these com read foreword, page 13. 


A COMMON MEETING GROUND 
FOR MEDIA AND THEIR PROSPECTS 


Wherever and whenever media people talk population, income and sales data, you can be sure 
their authority is the Survey. They know the Survey is reliable. And they know too that the 
people they are talking to—advertisers and advertising agencies—rely on the same authority. 


MAY 10, 1958 


12 of the counties totally or partly within the area of NBC Dupli- 
cated Coverage now turn predominantly to Orla: 
Floride for both Television and trade. These 12 counties contain 
approximately 120,000 TV Homes.° 


indo and Central 


VHF Penetration 88.7 


WSUN-TV is Unduplicated ABC in 
THE REAL TAMPA - ST. PETERSBURG MARKET 


UHF Penetration 88.4 
TV HOMES CONVERTED 99.7% — PULSE 


ab 


No Two-Headed People in Florida... 


Time to Take Another Look at 
«— Coverage Areas and Set Counts—> 


County Set Count — Sales Management 
Survey of Buying Power. 


For this market 


WSUN-TY channel 38 


At realistic rates 


Represented Nationally by Venard, Rintoul & McConnell, Inc. 
Southeastern: James S. Ayres 


SM The “SM” symbols mark exclu- 
FLORIDA Me- RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES M EMENT. 
tro- Total Per yy Furn.- 
COUNTIES poli- Retail % Held. | Buying Index General House- Auto- 

CITIES tan Sales of Retail | Power yy of Sales Food Places Mdse. Appl. motive os 

(continued) Area | ($000) | U.S.A.| Sales | Index ndex | Production] ($000) | ($000) | ($000) | ($000) | ($000) | ($000) ($000) 
Pinellas 148 453,768; .2267) 4,812] .1795 116 145 90,762} 38,472) 71,934; 26,608) 19,865) 84,711 15,894 
ASt. Petersburg 306,993) .1534 -1144 124 166 53,792) 22,491 63,814 19,866; 12,054) 55,732 10,229 
Clearwater. 89,300) .0446 -0298 135 203 19,137 5,955 5,754 4,964 5,207 24,449 3,347 
Polk 226 192,702) .0962| 4,006] .08798 89 98 49,807 9,118; 13,615) 11,879) 11, 44,183 5,967 
ALakeland 88,228} .0441 0311 123 174 20,192 3,257 9,583 6,873 5,148] 21,899 2,554 
Winter Haven 34,182) .0171 -0120 114 163 7,543 1,797 1,274 2,722 2,551 941 
Bartow 20,302 0101 -0081 105 131 6,434 729 711 835 1,153 593 
Putnam..... 34,112; .0171 .0155 81 89 8,156 2,032 1,930 1,525 1,872 1,910 
Palatka 28,078; .0140 -0092 107 163 5,869 1,218 1,752 1,430 1,755 1,596 
St. Johns.... 28,457; .0142 0154 82 78 6,638 3,184 998 1,539 1,307) 1,283 
St. Augustine. . . 24,527; .0123 0106 96 112 5,511 2,396 837 1,456 1,307 1,232 
St. Lasle.......00% 51,557) .0267 0187 108 144 13,159 3,474 2,494 3,010 2,977 1,558 
Fort Pierce. ...... 49,655) .0248 0164 116 176 12,853 3,100 2,473 3,010 2,977 1,558 
Santa Rosa......... 23,079; .0116 0101 74 85 7,872 1,998 328 1,043 1,541 504 
RA vicwevess 268 118,954) .0694 -0393 126 190 27,137; 11,561 5,141 8,714 8,518 4,891 
ASarasota..... : 101,425} .0507 -0302 145 244 22,529 8,660 4,777 8,248 7,835 3,914 
Seminole. 31,810, .0159 .0166 78 73 9,251 1,478 1,800 1,356 1,866 1,279 
ee 25,298; .0126 -0104 91 lll 7,752 902 1,684 1,356 1,630 966 
NG aii cantar 9,108} .00465) -0045 73 73 2,402 480 710 110 145 337 
Suwannes......... 15,446; .0078 -0064 72 88 2,954 464 887 874 492 470 
Taylor. 10,788; .0063 0054 69 68 3,153 1,061 506 278 219 242 
Union... .. 2,887; .0015 -0019 41 33 879 101 466 one 133 62 
Volusia..... ..| 200 163,215) .0765 0618 104 128 32,452; 17,558| 13,579 9,945 9,620 7,432 
ADaytona Beach. 87,609; .0438 .0307 122 174 15,640 9,977 10,284 7,604 5,729 4,195 
De Land 22,606; .0113 -0073 128 198 5,707 1,015 1,449 1,023 2,235 776 
Wakulla. 1,774) .0009 .0015 56 33 897 214 263 son ond ann abe 
Walton... 15,973; .0080 0063 73 93 2,991 838 1,691 389 618 5,216 98 
Washngton mts . 0030 .0036 58 48 1,634 202 488 505 328 561 388 
Total Above Cities... 4,570, 608] 2.2836] 1.5307 128 192 959,280) 349,231; 480,679) 380,747) 288,353/1,073,973 201,045) 287,184; 158,948 
State Total 5,892, 159| 2.9435| 4.836] 2.4501 102 122 «11, 366,422) 498,413| 546,531 417,056! 337,532|1,247,397 460,222! 403,838; 209,532 

METRO. AREAS RETAIL SALES— GYD estimates, 1957 
ADaytona Beach.. 200 153,215) .0765| 4, -0619 104 128 32,452} 17,568) 13,579 9,945 9,620} 26,878) 165, 10,412 7,432 
AFort Lauderdale...j| 210 377,292} .1884| 5,1 1531 m1 137 85,064) 41,288) 28,247) 33,825) 26,794) 76,012) 24,390; 22,883) 15,089 
Jacksonville. . 69 576,989) .2882| 4, 2471 102 118 144,168; 3%, 54,919} 36,761; 30,838) 148,880) 36,349) 26,208) 20,234 

\Lakeland 228 192,702) .0962) 4, .0879 89 98 49,807 9,118} 13,61 11,878; 11,602} 44,183) 17,031) 13, 5,967 
Miami 90 | 1,470,987) .7348) 5,9 5820 125 158 333,859) 158, 131,667; 136,265) 89,346) 291,515) 94,956) 98,409) 64,813 
Orlando 104 314,800; .1572) 4, -1310 104 126 63,736) 19,61 48,577; 19,573) 17,434) 67,163) 26,274) 23, 9,436 
APensacola....... 253 197,434; .0986) 4,591] .0861 92 106 5, 13,497) 18, 14,888} 11,930) 48,551) 14,055 8,762 5,935 
A Sarasota 268 118,954) .0594) 6, 0393 128 190 27,137; 11,561 5,141 8,714 8,518} 25,575 8,289} 11, 4,891 
A Tallahassee 271 81,643; .0408) 6, 0355 96 110 15,731 4,784 5, 8,1 3,691; 15,469 9,326) 10,853 1,799 
Tampa- 

St. Petersburg 148 907,532; .4534| 4, .3739 104 128 196,629; 73,812) 127,564) 61,7 43,962) 185,1 63,699} 65,922) 33,462 
West Palm Beach. ..| 159 302,193; .1510) 5, -1158 110 144 65,723) 26, 20,376; 27, 24,152; 688,360) 22,782) 17,271 10,187 
Total Above Areas 4,693,741! 2.3445 5, 1471 1.9137 109 133 Ss, 064,741 411,363) 467,249) 359,310) 27,887! 9¢a 766! 332, 290! 309,910! 109,245 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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SALES MANAGEMENT 


Channel 2, Florida 


¢ DOMINATES AMERICA’S 4th FASTEST GROWING MARKET] 


® COVERS MORE OF FLORIDA THAN ANY THER TELEVISION STATION 


1,000 FOOT TOWER 100,000 WATTS 


MARKET DATA 


@ 2,117 new residents move in weekly! 


@ 710 new homes built monthly! 4 
@ 727 new industrial jobs monthly! f 
®@ $1.8 billion retail market! - 


@ 17,793 college students—-43,878 military personnel! 
@ 54.6% of Florida’s gross farm income! 
® 181,588 television homes! 


WESH-TV¥ 


General Offices: Daytona Beach, Florida 
AVERY-KNODEL, INC., National Representatives 


The Data and Ads Go Together 


A market is only as good as your chances of selling it. In addition to the basic 
market data published in this issue, you need to know something about the 
coverage provided by local media and their command on the interest of 


readers, listeners and viewers. That’s why a study of the advertisements in 


this issue should be a must. 


They not only enable you to weigh your chances of selling the market, but 
they frequently bring to light significant and helpful comparisons that might 
otherwise remain hidden in the basic Survey data. And they also spotlight lo- 


cal developments that emphasize the market’s continuing growth. 


For a realistic appraisal . . . and profitable selections . . . be sure to study 


both the Survey data and the advertisements. 


MAY 10, 1958 


G EO RGIA (Other South Atlantic States: District of Columbia, Flori The “SM” symbols mark original exclu- 
=" Maryland, North Carolina, South "7 Virginia, West Virginia. sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS i NUMBER OF OUTLETS 
ries < 4 

City 3 ge5g/ 8 Fla laaldl! = ewe tf 3 uj i} 4|? 
Albany...... 113) +55; 34) 61) 38 30) 54) 26) 14 Fitzgerald. ...Ban Hill..... 9 40 NI 7 4 8 4 
Americus 49; 15 9| 25) 14 12) 23) 0 6 Gainesville. ..Hall........ 17.1 93 21; 26) 21 12; 6 
Athens. . 86; 45) 28; 36) 25) 32) 38) 12) 13 Griffin. ...... Spaulding 15 76 33) 26) 15: “4 «C7 
Atlanta...... 911) 743) 374) 346) 244) 194) 467) 147) 216 La Grange....Troup....... 27 355; 120 34) 23) 26 96 (68 
Augusta..... 277| 174, 66) 88) 65; 76| 114) 24) 26 Macon....... es coke 86.3}1,016) 280 96, 67) 42 33) 365 
Bainbridge 30) +8 13) 13) S| 8 6 1 9 Marietta. .... ee 42.1 69 21; 22) 21 eee 
Brunswick 67; 39) 10; 22) 25; 22) 24 7 13 Milledgeville... Baldwin. .... 12.1 62 } in a 7 6 
Carrollton 60; 21) 17; 15) 13) 1) 23) 12) 8 Moultrie. .... Colquitt..... 14.9 79 21; 16 20 961 
Cartersville 53) 15) 10) 15) 11 7 ww 6 (US Newnan...... Coweta...... 12 55 4 23) 6 9 «66 
Cedartown... 52) 11] 18 12) 10; 16) 18) 10| 7 Rome........ a 36.1 131 31; 46) 27) “4 «9 
College Park.. 42; 5 12 5} 4 1 7, 6 Savannah... .Chatham 137.4/1,391| 402 98) 102) 69 30; 66 
Columbus. ... 362) 183) 106) 106) 84) 72| 108) 24) 45 Statesboro....Bulloch..... 6 3 8 17 l 6 
Cordele...... 46; 11; 17] 12) #8 1 26! 10 7 Thomaston. ..Upson...... 7 66 18} 26) 10 9 «6 
Dalton 93; 24) 13; 25) 18 37) 31) 15) 10 Thomasville.. Thomas. ..... 19 76 20; 19| 17 13) 13 
Decatur...... 56; 20) 43) 18) 21; 17| 43) 23) 10 , tore _ Eee 8 50 9 18 13 11 5 
Douglas... 36; 13) 2 11 9} 13) 18 7 6 Valdosta... .. Lowndes. . 33.1 998 20| 37) 23 0, 14 
Dublin. ..... 64; 25) 24) 10; 16; 19) 28) 8 7 Wayecross..... Ware....... 22 300) 66 21; 25) 18 17| ‘15 
East Point. . 47| 1 4 «4! (12) «+19! 2B wi 8 West Point... Troup....... 4 19 9| 13) 6 oS 
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COUNTIES 
CITIES 


25.9 
13.2 


a 27.5) .0160 7.0 7.6 9.3) 29,207; .0098) 1,062) 4,172) 3,794 | 36.9 14.1 | 28.6 24.3 | 27.4 38.2/ 65.6 11.6/ 2.7 11.8 
Cartersville....... 9.3} .0054 2.7 3.2 13,854) .0047) 1,490) 5,131) 4,229] 27.9 9.3 | 27.3 19.9] 32.5 38.7} 8.0 14.3] 4.3 17.8 
DRT vcccsecceed 14.1) + .0082 3.8 4.0 9. 13,915) .0047) 987) 3,662) 3,469 | 42.8 18.6 | 27.2 25.9 | 23.4 36.3; 4.8 11.2; 1.8 8.0 


bemeines Wd ‘ ° A 3 ° ° ° : -0 | 24.9 


0037; 884) 3,712) 3,307 | 44.6 20.1 | 26.7 28.3 | 20.7 33.2; 4.2 10.1/) 1.8 8.3 

re 0689; 1,495) 5,187) 4,469 | 26.5 8.5 | 25.5 17.9 | 34.0 38.9/ 9.2 15.8) 4.8 18.9 

AMacon....... 86.3) .0502) 26.0) 31.5 140,449) .0471) 1,627) 5,402) 4,446] 26.9 8.5 | 25.4 17.4 | 33.2 37.4) 9.2 15.7) 5.3 21.0 

RG, accvccscces 8.2| .0047 2.1 2.3 3.1 6,889) .0023) 840) 3,280) 2,949 | 62.0 26.7 | 28.5 31.8 / 15.5 28.2) 2.8 7.6) 1.2 5.7 

ee 6.4) .0038 , ° 4,500) .0015) 703) 3,214) 3,121 | 46.5 22.7 | 20.7 31.7/ 20.4 35.4| 2.6 6.9 8 3.3 
Lasesvedeuun 0044) 823) 3,613) 3,069 | 62.6 25.6 | 25.9 27.4 | 16.3 26.1) 3.1 8.1) 2.1 10.9 s 

soshenewas 877| 3,821) 3,160 | 45.0 21.0 | 29.7 30.3 | 20.6 34.1| 3.3 8.2] 1.4 6.4 


gulabtirneds 883) 3,550) 3,030 | 64.1 26.7 | 24.1 26.9 | 16.5 26.9) 3.4 9.1) 1.9 9.4 
Statesboro....... 6.9} .0040 2.0 2.1 | 7,872) . 1,141) 3,936) 3,660 | 43.8 18.0 | 26.9 24.0 | 21.2 30.9) 4.7 10.4] 3.4 16.7 
ee 21.2) .0123 5.4 6.2 41 16,534) .0066) 780) 3,062) 2,662 | 63.6 36.6 | 21.9 27.4/ 11.7 23.9) 1.7 6.4) 1.2 6.8 
Butts 8.8 .0051 2.2 2.5 8,140) .0027) 925) 3,700) 3,252 | 46.1 21.1 | 25.5 25.5 | 23.1 37.6) 3.9 9.6] 1.4 6.2 ¥ 
COAG. cv cevescces 7.9) .0046 2.0 2.4 6,715) .0023; 850) 3,368) 2,768 | 61.0 33.3 | 21.6 25.7/| 13.6 26.3) 2.4 6.9) 1.5 7.8 
Camden....... il 8.6} .0050 2.4 2.6 9,586; .0032| 1,115) 3,994) 3,655 | 41.6 17.0 | 25.0 22.2 | 26.8 37.5) 4.9 10.8) 2.7 12.5 
GRP cv ccccteees 7.0} .0041 1.8 2.0 6,364) .0021) 909) 3,536) 3,051 | 53.8 26.4 | 24.2 25.7/ 17.2 30.0) 2.9 7.8] 1.9 10.1 
ae 31.9) .0185 8.5 9.4) 11.8 31,945) .0107| 1,001) 3,758) 3,394 | 42.1 18.6 | 20.1 27.8 | 22.8 35.8/ 4.2 9.9/ 1.8 7.9 
Carrollton. ...... 11.8} .0069 3.7 3.7 14,364; .0048) 1,217) 3,882) 3,789 | 37.4 15.0 | 30.6 26.7 | 24.5 35.1) 4.9 10.6] 2.6 12.7 
eee : 17.2) .0100 4.5 4.7 2.4 20,262; .0068| 1,178) 4,503) 4,276 | 24.6 8.6 | 28.2 22.4/| 36.0 44.9) 7.8 14.7; 2.5 9.4 
Chariton...... ; 4.5! .0026 1.1 1.2 4,703! .0016' 1,045! 4,275: 3,811 ! 36.6 14.2! 31.7 26.6! 23.8 32.8! 4.2 8.7! 3.7 17.7 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


) 
g 
ee 
8 


Before using these figures read foreword, page 13. 
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SALES MANAGEMENT 


SAVANNAH REWARDS MEN OF VISION 


Though Savannah is fully aware of its im fact, to its productive capacity in all the 
fame for gracious living amid surround- 200 years preceding. Some of this growth is 
ings of azaleas and flowering magnolias, based on inherent manufacturing advan- 
there are other and more compelling at- tages. Some is due to its strategic location 
tractions in the minds of men who seek and port facilities. One or both, aided by 
new combinations of growth factors vital the cooperative and progressive spirit of 
to their futures. Savannah's industrial prog- its people, may prove to be the combina- 
ress has been both solid and impressive tion best for you as a man of wisdom and 
during the past 20 years—more than equal, energy. Write in confidence to: 


District Authority 


Committee on Industrial Development 


P. O. Box 768 ¢ Savannah, Georgia 


POPULATION EFFECTIVE ‘The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


GEORGIA 
COUNTIES ; House- 


income Breakd of Hi hold: 


Urban in 
pf CITIES & holds | Spend- Net % P 


(continued) (thou- Dollars | C.S.U.] $0-2,499 | $2,500-3,999 $4,000-6,090 | $7,000-8,999 $10,000&over 
-S.A. | sands) ) (000) i 7 7 , , 


% % | % % % % 
Hsids. Inc. | Hsids. inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


261,094) . . -3 | 26.7 18.4 | 32.5 38.1 | 8.8 15.6) 4.6 18.6 
209,865) . . 4,385 ; -2 | 25.9 18.4 | 32.5 37.9) 8.9 15.7 
103,203) . ° ’ 2,295 o -0 | 25.0 11.0 | 30.0 21.5 | 10.0 36.2 
25,765 . 3,931 ° -9 | 28.8 22.7 | 34.0 < 7.7 15.1 


20,463) . 3,476 ° -2 | 30.2 28.0 | 25.8 ° 4.5 10.4 
63,175) . ° 3,757 ’ -6 | 20.0 15.3 | 28.9 ° 7.8 14.7 
60,437) . ° 3,750 A -5 | 18.4 13.5 | 30.8 o 8.6 15.6 
3,964) . ’ 2,954 . -8 | 25.3 28.5 | 14.3 ; 3.4 9.4 


45,677) . , 4,712 | 16. 0 | 24.5 16.1 | 43.2 45.8 | 11.35 18.1 
6,506 ; 3,628 | 44. 8 | 27.0 23.4/ 19.6 27.7] 5.0 10.8 
135,049 ‘ 4,730 | 21.1 6.6 | 26.0 17.6 | 38.2 42.1 | 10.3 17.1 
68,119) . ; 4,972 | 17. 0 | 24.5 15.3 | 40.7 41.6] 12.0 18.6 


23,708 
11,095 
37,452 
19,508 

8,565 


3,100 ° -1 | 26.5 26.4 | 20.4 ° 3.9 
3,352 . -4 | 25.4 
3,591 \s -5 | 29.2 26.3 | 23.4 
3,875 | 35. -2 | 30.0 
3,730 m -6 | 29.7 


£2528 


9,966 
28,271 
15,109 

4,438 


3,287 ° -7 | 29.8 
3,585 le -2 | 31.5 
3,778 . 0 | 30.9 
3,181 ° -3 | 27.5 


822% 


16,750 ’ 3,316 
12,376) . . 3,517 
7,260) . 3,341 
2,022 ’ 2,487 


28,862) . ° 3,382 ° -5 | 27.2 
13,172 . 3,868 -0 | 26.0 
396,947 . ° 6,176 -2| 17.6 
59,940) . 2,228) 7, 6,556 ‘ -5 | 17.4 


13,169 855) 3, 3,029 ° -5 | 26.8 


12.3) . 3.1 9,471) . 770) 3, 2,758 | 59.8 33.0 | 23.8 
58.2) . 16.1 . 83,313) . ° ° 4,265 | 31.9 10.6 | 24.3 17.6 | 30.0 
46.7) . 13.7 . 68,257) . : 4,348 | 31.8 25.2 -2 | 29.4 
By 3.1 . ° 11,629 ’ 3,554 | 40.8 17.4 | 27.3 25.2 | 26.1 


16.2) . 4.0 ° . 13,515 ’ 3,105 | 53.8 26.2 | 23.8 25.1 | 16.9 
2.4) . 5 A 1,973 2,880 | 51.6 26.4 | 23.8 26.4 | 21.4 
8.8) . 2.2 A 7,670) . 5 3,075 | 560.9 24.8 | 25.0 26.6 | 18.7 


16.8 4.3 ° . 16,933). 5 ’ 3,595 | 41.8 17.4 | 26.3 23.8 | 24.1 . . A 2.5 11.5 
16.7 4.2 ° 14,574 ’ 2,938 | 53.9 26.4 28.2 | 16.5 30.0 1.4 6.7 
5.8 1.4 F 4,332) . ’ 2,890 | 54.3 28.6 | 26.9 31.0 | 15.3 28.6 ¢ . 1.1 «6.1 


14.4 3.5 -9| 14, 168 4 3,590 | 37.1 -3 | 27.9 25.1 | 28.0 41.0) 5. ° 1.7 6.8 


1 Military personnel at Fort Benning are not included SM Standard (4) and Potential (A) Metropolitan County Areas. 
in per family estimates unless living off the post. i i 


ore using these figures read foreword, . 
2 Atlanta is in both DeKalb and Fulton counties. ” = Pe © $n 2 
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ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES AGEMENT. 
GEORGIA | we- 
tro- Con- Income Breakdown of Households 
COUNTIES poli- House-| sumer | Urban Income — 
CITIES tan | Total | % | holds | Spend-| Pop. Net % | Per | Por | Per 
(continued) Area} (thou- | of | (thou-| i (thou-| Dollars of | Capita) Hsid.| C.$.U.} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&0ver 
sands) | U.S.A. | sands)| Units | sands)| (000) | U.S.A. % & i % 5, % 5, & % & 
jis (thous.) Helds. inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. | Hslds. Inc. 
GIS ésavenersns 7.7| 0044 1.9 2.0 7,646} .0026) 993) 4,024) 3,646 | 40.3 16.5 | 27.0 23.9 | 24.5 36.6/ 5.7 12.6 2.6 11.4 
eee 69.9) .0407) 18.7) 21.6) 39.3 93,851} .0315| 1,343] 5,019) 4,345 | 28.6 9.6 | 25.5 18.5 33.0 38.9) 8.5 15.1) 4.4 18.0 
beguedeawar 4 . d L 56,821) .0191|) 1,574) 5,166) 4,554] 27.1 8.6 | 25.4 17.6 | 33.3 37.7) 9.0 16.4] 5.2 20.7 
Forsyth........... 10.7; .0062 2.7 2.8 7,288} .0024) 681 2,699) 2,565 | 63.1 37.9 | 24.1 31.4 | 10.6 22.7/ 1.6 5.3 & 27 
Franklin.......... 12.3) .0072 3.1 3.4 10,007; 1.0034) 814) 3,228) 2,901 | 54.0 28.2 | 26.8 30.5 | 15.4 28.5) 2.7 7.6| 1.1 5.2 
ES: 8 549.0) .3191) 157.9) 199.1) 491.3] 1,008,371) .3384) 1,839] 6,392} 6,068 | 19.6 6.3 | 23.6 13.7 | 36.3 34.6 | 12.3 17.7| 8.2 28.7 
1AAtlanta....... 509.2) .2960) 148.5) 188.8 968,486, .3247| 1,902) 6,522; 5,128] 18.7 4.9 | 22.8 13.0) 37.1 34.8] 12.9 18.3} 8.5 29.0 
East Point....... 34.7| .0202 10.0} 11.6 66,728; .0224) 1,923) 6,673) 5,708] 13.7 3.4] 19.2 10.3 | 41.9 36.6 16.3 21.6 | 8.9 28.2 
caicietl * ee : , 37,244) .0125) 1,950) 7,027) 5,808] 6.0 1.4] 17.3 8.9 | 50.8 42.3 | 18.4 23.4] 8.0 24.0 9 
besebodsetead . 2 6,281) . 53.1 28.7 | 29.8 34.9 | 14.5 27.8 5.7 - 2.9 
Glascock........... 2.8) 0016) 6 6 1,766} .0006} 631| 2,943) 2,563 | 62.6 37.4 | 25.4 33.0 | 10.5 22.4 & =F 8 4.5 
i nnitvedcemmanedl 40.3) .0234) 11.1) 13.1) 29.4 55,469, .0186| 1,376) 4,997) 4,224] 28.1 9.5 | 27.2 20.1 | 32.8 39.6 | 7.8 14.2) 4.1 16.7 
erigetiia . 7.1 36,853; .0123) 1,451) 5,191) 4,208] 27.0 9.0 27.6 20.0 | 33.1 39.3 | 8.1 14.6| 4.2 17.1 
ha ecnbasien ba. « » i ’ 15,634; . “4.8 30.9 31.9 | 20.4 34. 4 1.1 . 
in isikeuhetetied 18.0} .0105 4.6 5.0 5. 15,961; .0064) 887) 3,470) 3,179 | 47.6 22.6 | 28.5 29.3} 19.0 32.1/°3.3 8.4/ 1.6 7.6 
seaaidienitad 7 Ns ¥ a 9,532) 46.6 21.8 | 27.8 28.2/| 20.7 34.4) 3.6 8.8) 1.4 6.8 
bercewincnel ad yu x . 34,200 35.9 28.2 24.7 | 28.0 é 
Habersham......... 16.8} .0098 4.2 5.1 16,557; .0055| 986) 3,942) 3,217 | 42.0 19.2 | 29.6 29.2 | 23.8 38.6) 3.6 8.9/ 1.0 4.1 
EE 45.2) .0263) 12.0) 13.3) 17.1 52,752} .0177| 1,167; 4,396) 3,941 | 33.8 12.6 | 28.1 22.9 | 28.8 38.4/ 6.2 12.4| 3.1 13.7 
Ee. oF f J 24,985 30.9 10.6 | 26.8 19.9 | 80.8 37.6 | 7.0 13.0] 4.5 18.9 « 
bekbi eset : ; A 5,725} .0019| 622) 2,726) 2,615 | 62.3 23.8 30.5 | 11.5 5 9 
Haralson........... 14.6} .0065 3.7 41 2.9] 14,978) .0050) 1,026) 4,048) 3,622 | 38.1 15.6 | 27.6 24.6 | 26.6 38.5) 65.9 12.9|) 2.0 8.4 
EER le 10.7} .0062 2.7 2.7 9,098; .0031; 8650) 3,370) 3,318 | 48.6 22.4 | 27.3 27.5) 18.6 30.4; 3.2 7.9) 2.3 11.8 
RRR E € 12.9} .0075 3.2 3.6 2.7 11,228) .0038| 870) 3,509] 3,057 | 49.6 24.3 | 26.0 27.7 20.4 36.6) 3.1 8.1) 1.0 4.4 a 
ER nt 6.0} .0035 1.5 1.5 4,465; .0014) 744) 2,977) 2,828 | 64.4 29.4 | 28.3 33.3 14.56 27.8) 2.0 6.8 8 3.7 
ne 15.7; .0091 3.8 3.8 12,588; .0043} 802) 3,313} 3,300] 47.6 22.1 | 25.4 25.7/| 21.7 35.8/ 4.0 9.9) 1.4 6.5 
Houston............] 86 28.9} .0168 7.5 8.8} 16.5) 36,477) .0122) 1,262) 4,864) 4,144] 28.3 9.8 | 24.2 18.4 | 35.5 43.8! 9.0 16.8; 3.0 11.2 
RRR 10.5} .0061 2.3 2.6 2.4 8,673} .0029| 826) 3,771) 3,323 | 49.0 21.9 | 26.1 25.6 | 18.4 29.3) 3.8 9.1 | 2.7 14.2 ‘ 
Jackeen..........2. 17.3} 0101 4.3 4.8 3.1 15,906; .0053/ 919) 3,699) 3,277 | 43.7 19.9 | 29.6 29.3 21.3 34.4) 4.0 9.8) 1.6 6.6 : 
A 6.5| .0038 1.6 1.7 5,684) .0019| 874) 3,653) 3,172] 63.1 25.1 | 23.6 24.2/ 17.6 28.4) 3.6 9.2| 2.3 12.1 
Jeff Davis.......... 9.4) .0055 2.4 2.4 2.8 7,572| .0026| 806) 3,155) 3,034 | 60.6 25.6 | 28.7 32.4 16.2 28.9) 2.0 6.5) 1.6 7.7 
Jofferson........... 16.8} .0098 4.2 4.7 13,604) .0045 3,239) 2,882 | 55.6 29.2 | 25.4 29.0/| 15.6 28.9| 2.3 6.5; 1.3 6.4 = 
ee 9.1) .0053 2.3 2.6 3.1 7,666) .0026 3,333) 2,936 | 57.6 29.6 | 22.7 25.6 | 14.7 26.8) 3.3 9.0) 1.7 9.1 
AE 8.4) .0049 2.2 2.3 6,442; .0022) 767) 1,928) 2,685 | 61.2 34.9 | 23.9 20.4/ 12.1 24.6) 1.8 6.6/ 1.0 6.6 
TE ccnxcouce 6.5| .0037 1.6 1.6 5,720} .0019) 880) 3,575; 3,419 | 47.6 21.1 | 27.0 26.1 | 18.0 28.4) 4.8 11.5| 2.6 12.9 
BE aoweicnenl 9.4] .0055 2.4 2.8 3.9 11,188} .0037| 1,190) 4,662} 3,939 | 32.7 12.0 | 26.7 21.2 | 30.1 39.2; 7.4 14.6| 3.1 13.0 
Lanier. . saree 4.9} .0028 1.3 1.3 4,036} .0014; 824) 3,105} 3,001 | 53.3 27.1 | 27.7 30.7| 14.9 27.0) 2.5 6.7/ 1.6 8.5 
ROMIORS. oo cccccece 30.5; .0178) 7.7 8.7; 15. 26,256} .0088) 861| 3,410; 3,013 | 62.9 26.4 | 24.9 27.1/| 17.4 30.8) 3.6 9.4/| 1.3 6.3 
Dublin.......... 15.0} .0087 4.4 6.1 16,922) .0057) 1,128) 3,846) 3,288 | 46.6 21.0 | 25.4 24.8) 21.3 34.1 4.9 11.8 1.8 8.3 . * 
i ccukdbncees 5.7| .0033 1.4 1.4 3,996) .0013) 701) 2,854) 2,748 | 60.2 33.5 | 23.7 28.8 | 12.9 25.4) 2.1 6.2) 1.1 6.1 
ee cccndvecned 9.0} .0062 2.2 2.2 6,520 724| 2,964) 2,960 | 52.1 27.0) 28.4 31.9/ 16.4 30.2| 2.1 6.0; 1.0 4.9 
Lincoln 5.5| .0032) 1.3 1.5 4,711; .0016) 857) 3,624) 2,986 | 60.3 25.0 | 26.8 29.0/ 18.6 32.9) 3.3 88) 1.0 4.3 
Long Pe 3.7| .0022 9 1.0 2,991) .0010| 808) 3,323) 2,840 | 55.8 29.7 | 25.7 29.6 | 15.0 28.3| 2.4 7.0] 1.1 5.4 ‘ ° 
Lowndes.......... 48.4) .0281) 13.1) 14.9) 33.1 66,022) 1.0188) 1,157| 4,276) 3,749 | 38.8 15.6 | 26.0 22.1 | 24.9 34.7/| 6.1 12.8) 3.2 14.8 
Valdosta........ 33.1; .0193 9.6 11.5 44,068} .0147| 1,331] 4,639] 3,826] 38.1 14.3 | 25.4 20.7 | 26.1 34.7] 6.7 13.5] 3.7 16.8 
Lumpkin. ......... 7.0) .0041 1.5 2.2 6,450} .0022) 921) 4,300} 2,840} 68.9 30.3 | 19.7 21.9 | 16.7 30.6) 2.9 8.1) 1.8 9.1 
McDuffie........ 11.8} .0068 3.0 3.4 3.7 12,091} .0040) 1,025) 4,030} 3,497 | 43.8 18.5 | 25.2 23.1 | 23.1 34.6/ 5.4 12.3| 2.5 11.5 
Meintosh.......... 6.5| .0038 1.6 1.6 5,418} .0018| 834) 3,386) 3,284] 53.8 25.1 | 25.4 25.8 | 14.2 23.6| 3.7 9.2) 2.9 16.4 
Se cb ahcaueve 12.6} .0073 3.1 3.6 2.7) 10,172} .0034| 807| 3,281; 2,819 | 58.4 31.8 | 21.8 25.5 14.6 27.9) 2.9 8.6) 1.3 6.3 
Madison ta Ee 10.7; .0063 2.6 2.9 8,930) . 835| 3,435) 2,998 | 60.5 25.3 | 28.3 30.9| 17.6 31.2) 2.4 6.6) 1.3 6.1 
a 6.3} .0036 1.4 1.4 4,111] .0014| 6653) 2,936) 2,744] 58.3 33.0 | 25.6 31.0) 12.1 24.0) 1.8 6.3) 1.2 6.7 
Meriwether........ 20.1; .0117 6.1 5.5 3. 19,374) . 964) 3,789, 3,490 | 44.4 19.1 | 25.2 23.6 | 22.8 34.8| 65.4 12.6) 2.2 10.1 
Pec cocaniseste 8.1| .0047 2.0 2.2 6,824) .0023| 842| 3,412) 2,976 | 64.3 27.4 | 25.6 28.3 15.6 27.8/ 2.9 7.7| 1.7 8.8 Fe 
Mitchell........... 21.5) .0125 5.2 5.8 8. 18,784) .0063) 874) 3,612) 3,193 | 50.1 23.6 | 25.3 25.6 / 18.8 30.9) 4.1 10.4; 2.0 9.6 PA 
Monros.......... 9.9} .0058 2.5 3.1 3. 10,825) .0036| 1,093/ 4,330) 3,486 | 43.0 17.8 | 24.4 21.9 24.6 36.2: 5.3 11.8) 2.7 12.3 ae 
Montgomery... ... 6.9} .0040 1.6 1.7 5,004; .0017 3,128, 2,797 | 67.7 31.3) 26.6 30.2| 12.9 24.9| 2.8 8.0| 1.1 56.6 
ee 10.0) .0058 2.5 2.5 8,184) .0027| 818] 3,274) 3,196} 63.4 25.6 | 26.0 27.1 | 15.1 26.7 | 2.9 7.4| 2.6 14.3 
aS 10.5! .0061 2.5 2.8 8,911! .0030! 849) 3,564) 3,137/ 46.1 22.0! 30.0 31.2 / 19.5 33.0 | 3.2 83) 1.2 6.5 


1 Atlanta is in both de Kalb and Fulton counties. Before using these figures read 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. 


Careful reading of the explanatory introduction, starting on page 13, will help you make 
the most profitable use of the Survey of Buying Power data. 


SALES MANAGEMENT 


NUMBER 


IN INCREASED VALUE ADDED 


BY MANUFACTURE 


Atlanta through the past 9 years has shown a gain of 
183.3%, third in the United States. In total value 
added Atlanta has risen from 40th place to 26th place 


since 1947. 


NUMBER 


IN ADDED MANUFACTURING PAYROLLS 


. . a factor that means a busy city, a fast growing 


market, and mighty willing workers. In total payrolls 
Atlanta has moved up from 44th to 25th place. 


NUMBER 


Atlanta’s place in the Nation’s economy was pinned 
down in 1837 when a surveyor drove a stake where 
now all Southeastern transport now centers .. . 
railroads, airlines, motor carriers have all cleared 
through Atlanta for years. And now the great new 
US Superhighway system confirms it again . 
Atlanta is strategic! 


Write for this in- 
teresting little data 
book. it's free, of 
course. 


MAY 10, 1958 


ATLAN 


Distribution Center of the South 


IN NEW LARGE PLANTS 


. an index of industry’s recognition that 
Atlanta is the key point for production as well 
as Distribution City of the South. 


We would like to offer you, without any obligation 
whatever, the services of our Industrial Bureau, 
since 1925 highly skilled in appraising your needs 
in terms of Atlanta’s assets. Whether you plan a 
sales office, a warehouse stock, a branch organiza- 
tion, or a branch plant, the appraisal will be honest, 
sincere and thorough. 


INDUSTRIAL BUREAU 


ATLANTA CHAMBER OF COMMERCE 
1819 Volunteer Building, Atlanta 3, Ga. 


a 


You should know... 


THE METRO AREA 
COLUMBUS, GEORGIA 


kane . 
* 


J “% 
rRouP 
© 
werre 


pee ee in the 
: ¥ TOP 50 
ot 4 OF ALL 262 METRO AREAS 
Fae COLUMBUS. IN PERCENTAGE OF 
y T~GEORGIA GROWTH IN . 
X * POPULATION . 


® EFFECTIVE BUYING INCOME 
® RETAIL SALES 


Source: Sales Management Marketing on the Move, Nov. 10, 1957 


THE STATION 


C 


pecarue 


' - worms e 4 - Grete ‘ 
t ‘ saceson =e 
\ wa TON + ‘on = wuosoen eR ae , 


53 County Coverage Area 


WRBL-TV 


o 
TV HOMES 190,400 CALL ; 
POPULATION 1,215,400 HOLLINGBERY S 
FAMILIES 299,900 COMPANY ; «4 COLUMBUS, GEORGIA fn + . 
EBI $1,387,543,000 LEADS IN 380 OUT OF 419 
RETAIL SALES ...$ 854,193,000 QUARTER HOURS—TIED 5 


Source: Metro Pulse, Jan. 1958 


cme Brn TE 


warm POPULATION t+ EFFECTIVE The *'SM” symbols mark. original, exclu- 
JM ESTIMATES, 1/1/58 BUYING INCOME— SM | ESTIMATES, 1957 sive estimates by SALES MANAGEMENT, " 
GEORGIA | me- —< w . 
tro- Con- Income Breakdown of Households 
COUNTIES poli- House-| sumer | Urban Income 
CITIES tan Total % holds | Spend-| Pop. Net % Per | Per Per 
continued) Area | (thou- of (thou- | i (thou- | Dollars of Capita) Held.| C.S.U.} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
sands) | U.S.A. | sands)| Units | sands)| (000) | U.SA. S Zi Zins ALS SL & 
‘thous.) Hsids. Inc. | Hsids. Inc. | Hsids. Inc. Hsids. Inc. | Hsids. Inc. 
Muscogee ‘ 32 155.1) 1.0902} 41.4) 657.8) 116.9) 263,122) .0883| 1,696) 6,356) 4,650 | 20.5 5.9 | 23.3 14.6 | 38.9 38.7 10.9 16.8/| 6.4 23.0 
AColumbus 101.1; .0588} 28.6) 34.1 160,598} .0539) 1,580) 5,615) 4,609 | 23.5 7.1 | 25.3 16.4 | 35.5 37.8| 9.7 15.7| 6.0 23.0 
Newton 20.0) .0116 5.0 5.8 J 22,869! .0076| 1,143| 4,574) 3,877 | 29.6 11.1 | 30.6 24.8 | 31.7 42.0) 6.5 10.9| 2.7 11.2 » 
Oconee 0018} 790 16.3 209.0; 2.8 7.6| 1.4 7.1 
Oglethorpe 8.4| .0049 2.1 2.3 6,769} .0023) 806) 3,223) 2,923 | 54.1 28.1 | 25.1 28.3 16.8 31.0) 3.0 8.2) 1.0 4.4 
Paulding 10.6} .0062 2.7 2.7 8,503} .0028) 802) 3,149) 3,116 | 48.6 23.9 | 27.6 29.6 | 19.6 34.3) 3.3 8.6 2 3.6 
Peach d d 0045 21.1 32.0 
Pickens 8.3) .0049 2.1 2.2 7,454) .0025 3,550} 3,303 | 40.7 18.6 | 32.2 32.1 | 22.9 37.1) 3.1 7.6) 1.1 4.6 
Pierce : 10.0; .0058 2.4 2.4 8,022) .0027) 802| 3,343} 3,252 | 48.1 22.6 | 27.6 28.1 | 18.3 30.6) 4.3 10.8/ 1.7 7.9 
Pike 0020} 819 32.2 1.3 
Polk 32.1, .0187 8.2 8.8) 14.7] 33,465; .0113| 1,043) 4,081, 3,784 | 31.7 12.5 | 31.6 27.3 | 28.5 41.4/ 5.3 11.3| 1.9 7.5 
Cedartown 11.1) .0064 3.2 3.3 14,037| .0047| 1,265) 4,387; 4,185 | 25.9 9.3 | 31.3 24.6 | 33.3 42.6 | 7.0 13.5 2.5 10.1 
Pulaski... 7.7| .0045 2.0 2.2 3. 7,288} .0024) 946) 3,644) 3,233 | 49.1 22.7 | 23.6 23.9 | 20.4 33.6 | 5.2 12.8| 1.7 7.1 
Putnam wd . x -0021 


23.9 36.2 


Quitman 


° ° 15.4 28.8 ° ° 1.3 6. 
Rabun 7.1; .0042 1.7 2.0 5,862) .0079| 826) 3,448) 2,889 | 55.2 28.7 | 23.9 27.1 | 16.9 31.3) 2.9 8.0) 1.1 4.9 
Randolph . 0035 13.9 24.8) 3.5 9.5) 2.1 10.8 
Richmond 10 166.6} .0969) 44.5) 80.3) 132.1) 256,396) .0859| 1,539) 5,762) 4,249) 26.0 8.2 | 24.9 17.1 | 34.3 38.6 | 9.8 16.7 / 
AAugusta 100.3} .0583; 28.7; 34.7 148,633) .0498) 1,482) 5,179) 4,273 | 28.4 9.4 | 26.7 19.2 | 31.6 37.2] 8.7 16.5 | 4.6 18.7 
Rockdale 8.9} .0052 2.2 2.3 8,746} .0030| 983) 3,975) 3,726 | 36.7 14.8 | 31.0 27.2 | 24.6 35.1) 5.3 11.6) 2.6 11.4 
Schley 3.2) .0018 8 8 2,662) .0008) 801) 3,203) 3,000 | 50.5 25.6 | 27.6 30.3 | 17.9 32.2/ 3.3 8.8 8 3.1 
Screven "7 16.4; .0096 41 4.1 2.7 19,285) .0038) 688) 2,752) 2.713 | 60.5 34.2 | 24.2 29.7 | 12.3 24.7| 20.2 6.2) 1.0 6.2 
Seminole. . . 7.6| .0044 1.9 2.0 2. 6,862; .0023; 903) 3,612; 3,338 | 49.2 22.2 | 27.3 26.7 17.56 28.1 | 3.2 7.8] 2.8 15.2 ¥ 
Spalding. .... 32.3} .0188 8.8 9.9) 19. 44,494; .0149) 1,378) 6,066) 4,463 | 23.6 7.7 | 27.4 19.4 | 36.1 41.7| 9.0 15.7) 3.9 15.5 
Griffin 15.6} .0091 4.5 5.1 23,974) .0081| 1,537) 5,328) 4,613 | 23.7 7.4 | 27.5 18.6 | 33.9 37.5) 9.7 16.2] 6.2 20.3 


Stephens , 18.7; .0108 4.9 6.5 7.7 21,603; .0072| 1,160) 4,388; 3,841 | 32.7 12.5 | 27.6 22.9 | 30.9 41.8) 6.5 13.3) 2.3 9.5 
Stewart 8.2; .0048 2.1 2.2 6,247; .0021) 762) 2,975) 2,799! 60.8 33.1 | 23.1 27.4/|12.4 24.0| 2.1 6.3! 16 9.2 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1956 


Before using these figures read foreword, page 13. 


320 SALES MANAGEMENT 


AUGUSTA, GA 
Shopping Center to a 
prosperous, 
half million people! 


FOR MORE PROFITABLE RESULTS CO- 
ORDINATE YOUR ADVERTISING AND 
MERCHANDISING THROUGH THE ONLY 
MEDIA THAT GIVES YOU COMPLETE 
COVERAGE IN THIS RICH MARKET AREA. 


THE SOUTH’S BLUE RIBBON MARKET 


The Augusta, Georgia trade area forms a balanced, self-contained 
market ...a market with high potentials derived from a pros- 
perous economy which includes new industrial payrolls, increased 
manufacturing, and above-the-average farm payrolls. Augusta, 
Georgia, hub of this rich market, is getting bigger all the time! 


AUGUSTA, GEORGIA MARKET DATA 
Trade Area 

265,600 | 500,600 
| $361,346,000 |  $542,005,000 
$222,485,000 |  $359,803,000 


Source: Sales Management Survey of Buying Power, 1958 


Metro. Area | 


{ 
| ors 
: — 
Population 


Consumer Income 


The Augusta Chronicle 
AUGUSTA HERALD 


WRDW-RADIO; 1480 


WRDW-TY,. Ch. 


POPULATION | 
ESTIMATES, 1/1/58 


The “SM” symbols mark eriginal, exelu- 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE 
BUYING INCOME— 


GEORGIA 


COUNTIES 

CITIES Spend-| Pop. 
(continued) ing | (thou- 
Units | sands) 
(thous.) 


Cen- 
House-| sumer | Urban 


BYP Estimates, 1957 


| 


Net %o 
Dollars of 
(000) U.S.A. 


| Income Breakdown of Households 
| Income j|____ een te 
Per | Per Per 
Capita) Hsid. | C.S. U. $2,500-3,999 | $4,000-6,999 $7,000-9,999 | $10,0004 over 
Gg 7 oO go, y QG, 


% vA /0 /0 
} . . |Hsids. Inc. 


(i fo | ¢ % (2 40 
|Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Sumter... 
Americus 
Talbot + | ‘ 8) 1 
Taliaferre 
Tattnall 


13.1 


Tayler. 
Telfair. 
Terrell 


Thomas 
Thomasville 

_ 2 
Tifton 

Teombs 


Towns. . 

Treution...... 

Troup...... 
La Grange. 
Weat Peint- 
Lanett (Ala.) 
West Point 


Turner. 
Twiggs... 
Union... 


Upson 
Thomaston 

Walker..... 

Walton... 


Ware 
Waycross. . 

Warren...... 

Washington.. 


1,034) 3,836 
1,250} 4,093 
746| 2,942 
754) 3,184 
739) 3,107 


23,785 
16,373 
5,295 
2,866 
10,563 


-0080 
-0055) 


23.4 
24.3 
27.4 
25.2 


22.6 | 32.8) 4.9 11.6 
21.6 1 34.7] 6.0 13.1 
31.2 : a 63 
4 
8 


| 
| 


29.1 ‘ . 3.1 8. 
33.1 . ° 0 5. 


6,439 
9,964 
10,573 


795| 3,066| 
906| 
867| 
| 
1,067) 
1,267) 


29.3 | 15. ° 3 


36,706 
25,219| 
26,997| 
11,780} 
15,912) 


38,996] 


| 
19,698; 
6,916) 


9,452 
5,708 
4,826 
| 
31,345) 

9,714) 


27.1 


24.3 A ‘ . ° . 2 
31.5 . ° ° . ; 2.9 
30.3 . , : ‘ . 3.9 15.9 
26.9 . . o A F 1.0 56.2 
24.6 2.7 11.5 


MAY 10, 1958 


Before using these figures read foreword, page 13. 
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MACON 


GEORGIA 


Largest 
Payroll in State! 


THE HOME OF 
ROBINS AIR FORCE BASE 
EMPLOYING OVER 


18,000 


$79,000,000 


The MACON 
MARKET 


ABC RETAIL TRADE AREA 


POPULATION 488,700 
RETAIL SALES $376,8623.000 
FOOD SALES 95,217,000 
AUTOMOTIVE SALES 81,126,000 
DRUGS 12,402,000 
EFFECTIVE BUYING 

INCOME $531.686,000 


Source: 19586 Sales Management 
28 County RTZ 


THE MACON TELEGRAPH & NEWS 


Represented by THE BRANHAM CO 


THE MACON TELEGRAPH 


Represent 


ed by THE BRANHAM CO 


& NEWS 


Retail Sales 
$146,791,000 


EVERYDAY IS 
PAY-DAY IN MACON... 
ADVERTISE WHERE 


PEOPLE MAKE GOOD 
MONEY AND SPEND IT! 


THE MACON TELEGRAPH & NEWS 


Represented by THE BRANHAM CO 


POPULATION 
ESTIMATES, 1/1/58 


EFFECTIVE 
BUYING INCOME— 


ED «s ESTIMATES :957 


Wilkinson 
Worth 


8.6 
17.6 


-0050 
0102 


2.2 


otal Above Cities 1,523.2 8856 


442.9 


State Total 


SM, 1958 


4.2 


GEORGIA Me- l 
tro- Con- 
COUNTIES poli- House-| sumer | Urban Income ae i 
CITIES tan Total holds | Spend-| Pop. Net % Per Per Per 
continued Area | (thou- of (thou- | ing thou- | Dollars of | Capita) Hsid.| C.S. U. ne a 
sands) | U.S.A. | sands) | Units | sands) (000) U.S.A. 
thous.) Hilds. a. Hélds. | 


3,860) 3,320 
3,407; 2,956 


4,669 


2.5 
4.8 


8,492 
14,310 


987 
813 


40.5 18. 
57.3 29. 


1 


2.4 1 


537.6 2,509, 967 1,648) 5,667 5 | 24.4 


4,008 


Before using these figures read foreword, page 13. 


30.7 20.6 
23.9 26.5 


16.0 


25.3 10.2 


“The “SM” 


sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


$2, 509-3, ' 34, 000-6, 999  $7,000-9,999 $10, 000&over 
4 Sy, 
Hilde. Inc. 


ne. 


23.5 
14.0 


34.0 


3,798.3) 2.2084' 996.1/1, +207. 9'1,909.6} 4,935,458! 1. 1.008 1, 1, 2901 4.9551 4 33.6 11.7 | 35.8! 7.8 14, 6 ¥ 4.4 18.7 “~ 
POPULATION ~~ | amp POPULATION 
ESTIMATES, 1/1/58 ESTIMATES, 1957 | ESTIMATES, 1/1/58 Oi ) ESTIMATES, 19 1967 
Con- ‘i ‘| Bn. Ae tee 
METRO. House-| sumer | Urban METRO. | House-| sumer | Urban | 
AREAS Total hold | Spend-| Pop. Net | o% | Por | Ber er | AREAS Total | % | hold | Spend-| Pop. | Net | % | Por | Per 
thou- | of | (thou-| ing (thou- Dollars of | Cap-|H (thou- | of | (thou- | ing | (thou- Dollars | | Cap-| H’se- 
sands) | U.S.A.| sands) | Units | sands) ($000) | U.S.A.) ita ‘hold | sands) | U.S.A.| sands) | Units | sands) ($000) USA. ita | hold 
(thous.) (theus.) 
Albany 58.2) .0338 16.1 19.5 46.7 83,313) .0279)1,431\5, 175 Semen 166.3 0967 47.1 54.7 127.5 241,899, .0811) |! 455/5, 136 * 
Atlanta 866.2) .5035| 247.8) 301.4 66i}.1] 1,587,044) .5322|1,832/6,405|| Savannah. 174.1, .1013 51.2 59.9 149.1 261 ,094 .0875|1, — ,099 
Augusta 265.6 .1545 71.0 89.6 154.5 361,436) .1211/1,361/5,091 || - - _ — ——|——_|—_|———- 
Columbus 247.3) .1438 54.2) 114.4 146.9 409,854) .1375/1,657/7,562!| Total Above Areasi1,777.7|1.0336 487.4! 639.5| 1,291.8] 2,944,640! .9873 1,656 6,042 


there's a PLACE and a PLAN for YOUR PLANT 


... 


symbols “mark niin exclu- 


Hslds. Inc. 


4.0 9.6 
2.7 7.3 


10.4 16.7 


Hel fds. Inc. 


37.3 | 
25.3 


1.3 5.4 
2.1 11.8 


36.3 | 6.2 


For information on your 

specific needs contact 

R. Douglas Feagin, Exec. Secty. 
P.O. Box 288 — Macon, Georgia 


Tr MACON ‘ GA. the heart of the fabulous Southeast! 


Industrial development is on the march in 
Middle Georgia, which has been the Vanguard 
of the notable growth which has taken place 
in the South during the past 3 decades. 


MACON AREA DEVELOPMENT COMMISSION 


SAL 


ES MANAGEMENT 


Top SELLING TEAM 


in one of the Nation’s Top Ten Sales Markets* 


WSAV - Radio | WSAV - Television 
“Savannah's Most Powerful Voice” “Clearly . .. Savannah's Preferred-Channel Station’’ 


ws 630 3.WSAV oSsoce le 


*Rand-McNally Business Trend Index—December, 1957 


SM The “SM” symbols mark original, exclu- 

GEORGIA RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
tro- Per — | Furn.- | | Lumber- 

COUNTIES | & Hsid. | Buying ndex Drink. | General House- | Auto- | Gas | Bldg. 
CITIES Power Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
Index Prod ($000) ($000) ($000) ($000) ($000) ($000) ($000) ($000) ($000) 


| | 284] 2a] 3,686) 1,132) 


244) 24 108 mer 458 | 
91 302! 2,793] 792! 


159 
87 
284 


11) E: 

Pare 0082) | 3,737 
Milledgeville. ; 437| 7 3,576 

Banks. . ‘ 333 


Barrow..... 4 | 4,252) . J 334 d 3,282 
Bartow....... 0095) 2,716) . 083 | 3,818 

Cartersville... d j | | | | ; 3,528 
2,789 
2,621 


1,524 


3,965 
5,499 


25,055 
17,011} 
9,923| 
4,930! 
193,509) 
ASavannah..... 183,334) 
Chattahoochee... . 2,638) 
Chattooga. au 14,502, 
| 


Cherokee....... 20,190) 


11,813) 
496 


Clayton............ . | 655, 

Clinch. ...... | | Y 

6, ost 0404 ! | . , 4,908 
Marietta 299). 13,868} 3,208} — 3,737/ : ; 4,72 1,547 


j 3,075 1,147 
-0067 124 2,210) 3 ° 1,036) 534 
* -0140| 3,029 | 68 8,057} | a ° i 2,406, 1,054 
Moultrie. . ... | .O115 0084 134 6,732| 7 1,032 963 
Columbia... .. | 0010! 862! .0028 19 859 S I 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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Counties and cities on this map 
ore charted in proportion to net 
Effective Buying Income: Scale, 
008) sq. in. equals $1 million 


Cities shown are these having 
met Effective Buying Income of 


$15 million and over 


Metropolitan County Areas are 
bounded by black dotted line 


Daitoa 


FANNIN 


GILMER 


HABERSHAW 


FRANKLIN 


MADISON 


Manette 


| Ceentneee 
GWINNETT 


Bane Soe 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Augusta 
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SALES MANAGEMENT 
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ATLANTA 
¥% of Georgia’s 
$3% billion 

retail sales 


Mass movement of goods 

in Georgia demands : 
major advertising effort in 
Atlanta Newspapers : 


; family coverage of Atlanta 
¥ % where one-third of Georgia’s 
‘ retail sales are made. 


No advertising medium in the South enables you to concen- 
trate so heavily on an entire state as The Atlanta Journal and 
Constitution does with its dominating coverage of the Georgia 
market. Few in the nation do. 


State-wide readership of remarkable intensity gets your 
sales message into homes where per capita income is on a 
rise. Georgia’s rate of increase in per capita income during 
the past quarter of a century is second in the nation. Since 
1947 it shows a 58% gain. 


Metropolitan Atlanta | Largest Circulation 
family coverage of Atlanta ‘ o o 
713% and Retail Trading Zone where eas population now over in the South 


BS 901,500 |sssseeo=., Fi 
Che Atlanta Zournal 


Covers Dixie Like the Dew 


THE ATLANTA CONSTITUTION 


The South’s Standard Newspaper 


io eta et nn 


Chart Sources: ABC Audit, 12 mos. ending Sept. 30, 1957; 
Sales Managenient Survey of Buying Power, 5/10/58; Represented by 
; Kelly-Smith Co. 


family coverage of all of ox *Metropolitan Planning Comm. official estimate, 8/1/57 . 
45% Georgia and her $312 billion be ' 
retail sales. ; 


CS ERE 
eo Sica ee pe ee 
. Sas 


%, of %, of 


COMBINED | %/, Family %. Famil % of} NET EFFECTIVE % of 
POPULATION] STATE |FAMILIES | STATE fat fat 


DAILY {COVERAGE | SUNDAY | COVERAGE] RETAIL SALES STATE} BUYING INCOME STATE 


ATLANTA 


4-County Metro- 
politan Area 


901,500° | 23.7°| 271,319°| 27.2°| 276,452 | 99.0 | 227,799) 84.0 |$1,233,398,000 | 34.6 | $1,587,044,000 | 32.5 


ia , RTL. TRADING ZONE {1,782,500 | 46.9 | 482,900 | 48.5 | 375,563 | 77.8 (351,889 | 72.8 1$1,949,158,000 | 54.6 | $2,549,102,000 | 51.6 
and METRO. ATLANTA 
(60-County Area) 


GEORGIA 100.0 


(159 Counties) 
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3,798,300 996,100 445,653 | 44.7 |471,556| 47.3 |$3,567,800,000 | 100.0 | $4,935,458,000 | 100.0 


Albany is the sales center for 18 
counties in southwestern Georgia 
—your “doorway” to a market of 
329,200 people who spend more 
than a quarter-billion dollars for 


retail goods. 


The Albany media alone give you 


economical access to this fast- 


growing market—and unmatched 
penetration. 


DAILY 


In GEORGIA the Spotlight Is on 


ALBANY 


The State’s Newest 
Metropolitan Area 


With their solid 


SUNDAY 


National Representatives 


WARD-GRIFFITH CO., INC. 


The Albany daily and Sunday 
Herald each provide 100% cov- 
erage of the metropolitan county 
—while reaching more than 50 
cities and towns throughout the 
entire 18-county trading area. 


impact—plus 
WALB-TV’s dominance of south- 
west Georgia, you’re really selling 
this big corner of the state. 


THE ALBANY HERALD 


VENARD-RINTOUL & McCONNELL, INC. 


CENTER OF A 


$337,929,000 


Income Market — with 


$250,939,000 sates 


ALBANY METRO AREA 


$4,340 


Sales Per Family 
$365 Above Average 
2nd Highest of Ga. 

Metro. Markets 


WALB-TV 


CHANNEL 10 
National Representatives 


RETAIL SALES— JM ESTIMA 


"The “SM” symbols mark original 


I, exclu- 


GEORGIA Me- TES, 1957 sive estimates by SALES MANAGEMENT. 
tro- Total ~ Per l Eating & { | Furn- | - 
COUNTIES poli- | Retail % | Hsid. | Buying Index Drink. | General | House- | Auto- Gas Bldg. 
CITIES tan Sales of Retail | Power bm ny of Sales Food Places Mdse. 1 Appl. motive | Stations le ~ 4 
continued) Area | ($000) | U.S.A.| Sales | Index ndex | Production} ($000) | ($000) ($000) ($000) ($000) ($000) ($000) ($000) ($000) 
Cook... 8,622} .0043| 2,973] .0043 | 64 64 1,867; 214) = 1,063 277| 603 1,094] 1,410} 1,089 386 
Coweta 20,272) .0101; 2,599) .0112 65 Cl 59 5,715) 791 2,110) 982) 858) 4,501 2,328 1,576 757 
Newnan 16,891] .0084 0065 89 | 115 4,305) 610) 1,156 982 758) 4,501) 2,001 1,351 676 
Crawford 2,227; .0011 eat: .0017 | 37 — 167 473 32) pbs 233) 446 38 
Crisp. . 1,691 1 
Cordele 14,476; .0072 0055 89 116 3,301) 286) 1,728} 519} 744) 3,561) 1,691 1,312 323 
Dade 2,984) .0015| 1,755] .0026 52 30 857) 67) 674) wel 145 781) 346 Pe 57 
Dawson 


Decatur ‘ e 
Bainbridge 15,045 0075 

De Kalb 8 135,611, .0677| 2,430) 
Decatur. . 60,885 .0304 
LAAtlanta 

Dodge 


Dooly ’ d 

Dougherty ; 170 69.877, .0349| 4,340 
A Albany 67,153} .0335| 

Douglas 


Early ° ° 
Echols 170| + .0001 340 
Effingham 


Elbert . ° | 
Emanue! 14,377, 1.0072) 3,423 
Evans 7,849| .0039' 5,606 


Fannin 8,012) .0040| 2,289 

Fayette 4,124, .0020) 2,171) 

Floyd 44,528, .0223| 2,381) 
Rome 39,752) .0199 

Forsyth 10,323| .0051, 3,823 


1 Atlanta is in De Kalb and Fulton counties. 
SM Standard (4) and Potential (A) Metropolitan County 
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.0312 92 103 17,215) 
.0269 99 124 15,668) 


0056 100 134 3,682 
-1090 8 61 45,849) 


.0223 142 194 17,612) 


2,961) 


1,372) 


2,885) 


1,535) 


0052 62 48 1,997) 
0028 64 45 1,048| 
0306 75 55 11,821) 
0197 94 95 9, 658) 
0039 63 82 2,432! 


Areas. 


3,658 1 
1,732 419 395 4,403 1 1, 
2,938 1, 


2,331 


679) 345) 338} 2,072 826 936 
raw a 746} 888] s«183 
3,938} 3,491; 3,292) 8,588) 3,798) 3,035 
3,269 3,491 3,227 8,480 3,166 2,694 


1,489| coal 504] 1,184) 446 278 


Before using these figures read foreword, page 13. 


© SM, 1958. 


SALES MANAGEMENT 


GEORGIA 


COUNTIES 
CITIES 
(continued) 


RETAIL SALES— 


JSM 


The “SM” symbols mark original, 


exclu- 


an estimates by SALES MANAGEMENT. — 


Furn.- 


Franklin... .. 
Fulton. 
1AAtlanta. . 
East Point... 
College Park... 


Gilmer. . 
Glascock 
Glynn 
Brunswick 


Gordon 
Grady 
Greene 


Gwinnett. 
Habersham. . 
Hall 

Gainesville . 


Hancock 
Haralson 
Harris 


Hart... 
Heard 


Lanier. ... 
Laurens... 
Dublin. . 


See! 
Liberty... 


Lincoln... 


Muscogee...... 
AColumbus 
Newton. ... 
Oconee... . 
Oglethorpe. . 
Paulding... 
Peach 
Pickens 
Pierce 
Pike 
Polk. 
Cedartown 


S&S S828 a2F 


70 
15 
18 
32 
81 
98 
59 
23 
58 
119 


22,469) 12,635) 
22,111| 12,342) 


731 


692! 


66! 
10,770) 
10,698) 

1,079) 


119| 
186 
602| 


74| 
102) 
1,482) 
1,046 


MAY 10, 


1 Atlanta is in both De Kalb and Fulton counties. Also it should be noted that general 
merchandise sales include sales of “‘non-store retailers.’ 
in the 1948 Census and is particularly significant for cities listed in the editorial 
introduction, starting on Page 13, under heading ‘‘Mail Order.” 


’ This category was included 


-~ oO 
eo 
i | 
-~o 


924 


579 


SM Standard (4) and Potential (A) Metropoiitan County Areas. 


Before using these figures read foreword, page 13. 
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GEORGIA 
COUNTIES 


CITIES 
(continued) 


Pulaski 
Putnam 


Quitman 
Rabun 
Randolph 


Richmond 
AAugusta 

Rockdale 

Schley 


Screven 

Seminole 

Spalding 
Griffin 


Stephens 
Stewart 
Sumter 


Americus 


Talbot 
Taliaferro 
Tattnall 


Taylor 
Telfair 
Terrell 


Thomas 
Thomasville 
Tift 
Tifton 
Toombs 


Towns 
Treutlen 
Troup 


La Grange 
West Point (Ga 
Lanett (Ala 
West Point 


Turner 
Twiggs 
Union 


Upson 
Thomaston 

Walker. 

Walton.. 


Ware 
Waycross 
Warren 
Washington 
Wayne 
Webster 
Wheeler 
White 
Whitfield 
Dalton 
Wilcox 


Wilkes 
Wilkinson 
Werth. 


Total Above Cities 


State Total 


METRO. AREAS 


A Albany 
Atlanta 
Augusta 
Columbus 
Macon 
Savannah 


RETAIL SALES— JM ESTIMATES, 1957 


The “SM” symbols 


0064 


0170 0132 
4,221] 0021) 2,111] 0027 
10,021) 0050} 2,178} .0060 
17,939, 0090) 5,125] .0065 

449) .0002} 561] .0010 
1,123; .0005} 802.0015 
2,541| 0013) 1,815] .0017 
37,670 .0188| 3,657] .0182 
34,223 0171) 0119 


Total Above pa 
© SM, 
328 


1958 


2,387| .0012| 1,326] .0021 
1,174, .0006) 1,304] .0010 
9,803, .0049) 2,883] .0050 


4,885, .0024) 2,326] .0027 
8,169, .0041) 3,142} .0042 
11,128, .0056| 3,837) .0048 


32,603; .0163, 3,544) .0151 
27,918} .0139 0107 
19,311} .0096| 2,923] .0104 
17,907} .0089 0057 
15,770} .0079| 3,75i} .0070 


-0008' 1,647] .0012 

1,820) .0009| 1,300} .0017 

48,039} .0240| 3,359} .0250 

29,287] .0146 041 
| 

19,059| .00965 0077 


493 26 298) 
315 23 298) 
2,055 295) 659 


763) 136 1,229 
2,416 248 739 
3,162 173 568 


| 934 
1,040) 22 
2,936) 191) 
4,508} 1,305 
113) e 
474 6 
146 65 
9,158} 1,273 
8,390} 1 


8,169} 1,246) 2,796 
6,544) 1,169) 2,103 
5,287) 813} 895 
4,355| 786| 823| 
3,665 348 794) 


201 68 367) 

| 63) 268) 
11,754) 2,073} 5,481) 
8,809} 1,440) 3,094) 
5, 321 2,034 


110 201| 1,430) 135 
215, 456| 1,755, 1,479 
808. 


1,766) 7,206, 3,522 
1,674; 1,138 6,611 3,023 
1,462) 1,458 3,941; 1,911 
1,449} 1,422) 3,903 1,665 
1,213) 611; 4,482) 1,599 


22) 72 478) 138 
* 185) 236, 183 

3,464) 3,413] 11,942) 4,480 

1,655 1,920) 6,407) 2,463 

1,717| 1,906|  $,686| 1,888 
l 


1,981} 3,319/ 8,226] 4,031 
181| 284 1,658} 378 
365 607) 977) 1,219 
850) 535, 4,672) 2,038 
Snel oned 218 
14 64 & 228 
54 65 779 827 
2,104} 2,885) 7,994) 3,121 

2,105) 2,714] 7,763] 2,400 


mark i, exlu-~ 
Me- sive estimates by SALES MANAGEMENT. 
tro- Total yy Furn.- Lumber- 
poli- Retail | % Hsid. | Buying Index Drink. | General House- Auto- Gas Bidg. 
tan Sales | of Retail | Power | Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
Area | ($000) | U.S.A.|>Sales | Index index | Production}, ($000) ($000) ($000) ($000) ($000) ($000) ($000) (9000) | (9000) 
6,956) 0035) 3,478} .0032 71 78 1,582 137 620 271 351 1,766 533 426 262 
6,244) .0031) 3 20a .0027 69 79 1,309) 173) 393 4 221 751 1,458 223 202 
330} .0002| 471] .0008 50 13 84 26) 49 a. it Ye 70 82 fe 
4,797, .0024) 2,822] .0025 | 60 57 1,012) 197 182 524 141 1,598 379 508 196 
7,034 .0035) 2,512] .00417 | 61 52 2,074| 116 544 368 296 1,712 390 785 443 
10 164,994 .0824) 3,708] .0871 90 85 41,150; 11,414) 24,662) 10,563 9,127; 35,539; 11,865 6,143 4,384 
152,586) .0762 0594 102 131 37,566| 10,261} 23,630} 10,502 8,658) 34,012 8,898 5,666 4,121 / 
5,794, .0029| 2,634) .0034 65 56 2,205) 236) 749 Ste 532 1,099 161 290 169 
1,862, .0009 2,328] .0010 56 50 209) 17 227 78 107 525 387 90 
8,776, .0044| 2,140) .0052 54 46 2,293) 647 986 ae 421] 1,712 629} 1,325 204 
5,458, .0027| 2,873] .0028 64 61 1,201) 75 241 134 311 1,745 631 713 134 
33,187, .0166) 3,771 0162 86 88 9,040) 1,280) 2,456 2,484 2,258) 6,750 3,726 2,817 1,024 
29,874) .0149 0103 113 164 7,679) 2,343 2,484) 2,258) 6,180 3,160 2,389 1,024 
4,874 .0025| 2,321] .0027 56 52 1,858) 22| 300 130 104) 1,468 602 92 71 
19,883 .0099| 3,207] .0097 72 74 5,589) 535) 1,490 1,705) 1,024 3,942 2,205 1,374 793 
17,777, 0089 0069 91 117 4,938) 516| 921 Qf 7 


; .0040) 38) | 1,008 
2,521; .0012| 1,146] 0027 | i, 932 48 142 29 88} 844 221 a 163 
6,685) .0034| 1,592] .0055 | La 2,002 163 528 239 165) 1,281 901 956 231 
2,428,139] 1.2127 .9618 109 137 522,121} 115,934) 415,432) 158,909 158, 400) 519,351; 171,180) 129,268 80 , 132 
3,567,800 1.7823 3,582! 1.8037 sz | st! 631,483! 161,425! 522,925) 192,116| 177,797| 788,717| 314,732 219,568} 118,681 
RETAIL SALES— GYD estimates, 1957 
170 69,877; .0349| 4,340) .0312 | 92 | 103 17,215 2,901] 5,516) 3,941) 4,685) 13,608] 6,981) 6,551) 2,313 
8 | 1,233,398] .6161| 4,977 ae | 110 122 | 262,234) 63,771) 277,389| 66,078] 53,028| 230,810] 85,615| 67,866, 42,552 
10 | 222,485] .1112| 3,134) 1249 1 | 60,379} 13,487| 27,638, 12,416 11,919, 48,162} 19,625, 8,979] 6,805 > 
32 | 177,322] .0886| 3, 2 | s8 | 62 42,950} 10,834] 25,018] 13,484] 11,325) 34,850| 15,561] 5,089] 5,547 
86 | 173,460) .0066| 3,683] .08s8 | 3 | 40,840) 9,347| 22,504, 11,962) 8,521 36,152, 14,803| 11,528) 6,260 
133 | 193,809} .0967| 3,779] 930 | 92 | 95 45,825 12,944) 24,069] 16,196, 12,115) 37,629, 17,068 7,724 6,286 
i | | | | 
ws iw ees They vu het 
2,070,080) 1.0341, 4,247] 1.0107 98 100 | 469.4431 113,284) 382,134! 124,077! 101,503| 401,211! 159,654 107,737| 69.713 


Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


Sales Managers 


sleep tight 


when they have the 
blanket coverage of 


(IN HAWAII'S RICHEST MARKET) 


Nearly 85% of Hawaii's taxable retail dollars are Daily Combination 116.000 circulation—38¢ per line 
spent by some 103,000 Oahu households. The near- S¥=day Combination 142.000 circulation—41¢ per line 


est to 100% coverage of this buying power is possible These are the lowest milline rates in all Hawaii, with 


. only by using the Honolulu Advertiser and the Adver- blanket coverage of the prime Oahu market assured. 


x 
tiser Shopper. Combined circulations exceed 116,000 Regular Advertiser newspaper carrier boys deliver 
daily and 142,000 Sunday. They carry your advertis- your advertising to all Oahu households whether or 
- . ing message into more homes, at a lower cost, than not they are Advertiser subscribers. For the best re- 
any other single or combination of media in the Is- sults in Hawaii, use the Advertiser combination. 
lands. Open rates are convincing proof that this is PAWAT’S “GOOD” MORNING NEWSPAPER 
Hawaii’s best advertising buy. Represented nationally by the Katz Agency, Inc. 
, ore: a: SVT) POPULATION EFFECTIVE sy The “SM” symbols mark original, exclu- 
: ESTIMATES, 1/1/58 BUYING INCoME— @Y4D Estimates, 1957 sive estimates by SALES MANAGEMENT. 
HAWAII — | — — 
Con- | | | } Income Breakdown of Households 
House-| sumer | Urban | income siege ee a! SRS SES ayes 
COUNTIES Total | % | holds | Spend-| Pop. | Net | % | Per Per | _ Per 
CITIES (thou- | of | (thou- | ing | (thou-| Dollars | of | Capita| Hsid.| C.S.U.| $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,0004.over 
sands) | U.S.A. | sands)| Units | sands)| (000) | U.S.A. | %  % | % %1% %1% % | % % 
(thous.) Hsids. Inc. | Hsids. Inc. | Hslds. Inc. | Hslds. Inc. | Hsids. Inc. 
Honolulu. | 478.9) .2784| 113.3] 154.5] 351.0] 804,220| .2696| 1,679| 7,098, 5,206] 19.2 4.7 | 14.4 7.6 | 39.0 33.7 | 16.4 21.6 | 11.0 32.5 
‘ Honolulu 307.5| .1788| 78.0) 93.4) 555,369] .1862| 1,806] 7,120] 5,946] 14.9 3.4 | 15.3 7.6 | 39.6 32.0| 17.6 21.4| 12.6 35.¢ 
Hawaii... 66.2) 0385, 18.0} 19.5 29.6] 89,110] 0280) 1.348 4,051) 4.574} 26.4 8.4 | 26.6 18.4) 31.9 36.0| 9.4 15.9| 5.8 21.4 
Hilo. .. 28.6) 0166) 6.5 8.0) 40,400} .0135| 1,413] 6,215) 5,046] 22.5 6.0 | 20.5 11.9 | 34.8 33.2] 12.8 18.4] 9.4 30.5 
Maui. .. 43.5, .0253| 12.2) 12.2) 21.7] 88,389) .0196| 1,342} 4,786] 4,786] 21.0 6.6 | 29.6 20.3 | 34.9 39.0 | 9.5 16.0) 5.0 18.1 
Kauai... | 78.8) 0167, 8.4) 8.5, 6.9] 39,897] .0133| 1,375] 4,714] 4,641 | 20.9 6.7 | 31.2 21.8| 94.5 39.8| 8.8 15.3| 4.5 16.6 
Kalawoa. . ‘3 .0002| | 
. 4 be os, i Mbt Ge 3 oe OE Ye A BD Be SE we Bal: TG ms - m 
Total Above Cities 336.1| 1954 $4.5) 101.4] 505,769} .1997| 1,773] 7,051| 5,875] 15.5 3.6 | 15.7 7.9 | 30.2 32.0| 17.2 21.2| 12.4 35 
ae we ited el. ek: Boasts BRE Poa ret Men Ma dase os Deon Nad! pall, eater Denia ieee emer 
Territory Total... 617.7| .3591| 152.0] 194.7) 409.2) 991,316 .3324| 1,605) 6,513, 5,081 | 20.3 5.2 | 18.0 10.1 | 37.6 34.5| 14.7 20.4| 9.5 28.7 
1 Percentages of Population and Income are based on totals for continental United States Before using these figures read foreword, page 13 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1958 
4-Way Index to Survey Data 
,> A 4-way index listing all the data both alphabetically and in the order of their appearance 
throughout the book is provided for your convenience on pages 3, 4, 5, 7 and 9. Also included 
+ 
7 ‘ is a special index to the state county-city tables giving, for each state, the page numbers of the 
} map; list of cities with population and number of outlets; population and Effective Buying 


Income tables; retail sales tables, and the state metropolitan area tables 


MAY 1958 


10, 


HAWAI! 


COUNTIES 
CITIES 


Honolulu 


Honolulu 
Hawaii 

Hilo 
Maui 
Kauai 


Total Above Cities 


Territory Total 


IDAHO — 


Map, page 332 


Bonneville 
Idaho Falls 

Boundary 

Butte 


Camas 

Canyon 186 
Nampa 
Caldwell 

Caribou 


Cassia. . 
Burley 

Clark 

Clearwater 


Custer. . 
Elmore 
Franklin. . 


Fremont. . 
Gem 
Gooding 


Idaho 
Jefferson 
Jerome 
Kootenai 
Coeur d'Alene 
Latah 
Moscow 


City County 
Blackfoot Bingham 
Boise Ada 
Burley Cassia 
Caldwell Canyon 
Coeur d'Alene Kootenai 
Idaho Falis.. Bonneville 

Me- 
tro- 

COUNTIES poli- 

CITIES tan 
Area 
Ada 186 
\, Boise 
Adams 
Bannock 
Pocatello 
Bear Lake 
Benewah 
Bingham 
Blackfoot 
Blaine 
Boise 
Bonner 


Lemhi 


330 


s— GYD estimates, 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


RETAIL SALE 1957 
~ Total 1 Eating & ie Furn.- | | Lumber- 
Retail Q% Hsid. | Buying Index Drink. General | } yg | Gas __ Bidg. 
Sales of | Retail | Power lity | of Sales | Food | Places | Mdse. | Apparel | Stations | Hdwre. 4 
($000) | U.S.A.| Sales | Index | Index | Production} ($000) | ($000) ($000) & $000) | (000) ($000) ($000) ( 
Oe A et sates | } 
422,663) .2111) 3,730) .2538 | 1 | 76 109,370 46, 588) 62,168; 25,518) 24,292) 74,990 32, 821| %, 7.041 14,294 
356,944) .1783 1824 | 102 | 100 86 , 988 41,299 50,760} 23,820 22,998) 61,366 25, 425) 6,786; 13,947 
51,855, .0259| 2,881) .0304 | 79 OC 87 16,018 2,715) 8,176 2,385 1,732) 12,445 4,715| 595. 773 
36,717 0183 0156 94 110 10,201) 1,869) 3,178 2,092 1,465) 12,034 2,603) 480) 739 
29,206 .0146) 2,394] .0192 76 58 9,577) 1,627) 4,998 1,089 1,321 5,635) 2,618) 362! 667 
19,772, .0099 2,354] .0130 78 59 5,651 1,420) 4,198) 502 395 5,381) 1,227 54 59 
393,661) .1966 1980 101 101 97,189) 43,168) 53,938} 25,912 dies 7a 28,028) 7,266) 14,686 
ind —e ee cain a Pee! Ee a aie oS Pee ae” | (SES be eae | ee ee 
| | 
523,496, .2615) 3.4441 .3164 | 88 | 73 | 140,616) 52,250) 79,540) 29,494) 27, 740) 98,451) 41,381) 8,052) 18,793 
(Other Mountain States: Arizona, Colorado, Mon- "ey of 
__tama, Nevada, New Mexico, Utah, Wyoming.) 


0085 3.9) 4.0) 6.8 


11.0} .0064} 3.1) 3.1) 2.5 
11.2} .0065) 2.5) 2.5) 
13.2| .0077} 3.5} 3.6) 5.0 
28.4, .0165| 8.8} 9.1) 14.8 
14.8| 0086} 4.9) = 5.1 
24.4, 0142) 6.9) 9.4) 12.3 


12.3} .0071| 3.3} 5.7] 


5.9' .0034 1.8 1.8! 2.64 


18,814 1,289] 4,824) 4,662 
10,577 1,555) 5,037) 4,975 
1,273) 1,414) 6,365) 4,258 


11,530) 1,373, 5,241} 5,097 
9,993 1,265| 4,164) 4,092 
14,919 1,309| 4,662) 4,518 
14,845) 1,350| 4,789} 4,679 
11,178| 998) 4,471) 4,341 
16,568) 1,255) 4,734) 4,521 
43,005 1,514) 4,887) 4,684 
25,624) 1,731| 5,229) 4,998 
41,760 .0140| 1,711| 6,052} 4,403 
24,416) 0082} 1,985) 7,399) 4,272 
7,305' .0024! 1,238! 4,058' 3,906 


Hawaii Percentages of Retail Sales are based on totals for continental United States. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


26.3 
23.5 
10.0 


19.1 


> NUMBER OF OUTLETS | NUMBER OF OUTLETS 
he i ae a a rs ) 
~ lol sities aizieleizis | died) 8/2) 6 /2./3| 8 
-¥ s pee = 246) s | ie | 2 
é fl acaud Pils G4) 5\5 || city County | g8s|2/2| 3 84/5 | 6 
6.0] 142; 20] 26 4| 8| 8 15) 19 14, 4 1 Lewiston... Nez Perce... 66, 18| 29| 17, 23 29) 16, 6 
4) 674) 97/111) 70) 45) 45) 54) 87) 34) 14 || Moscow Latah....... 15 i 10} 11) 13) 15) 14) 8 
6.8] 146) 16) 24; § 12} 4| 10| 26) 18| 3 || \Nampa.......Canyon..... : 43} 30) 10) 9 " 24| 22) 5& 
12.6] 196} 32) 29) 22) 14) 8] 15) 28) 21) 4 | Pocatello... Bannock... . 74) 29} 33; 30) 31) 46) 19) 11 
14.8} 246) 41) 48) 17) 14) 11) 16) 34) 20) 12 || Twin Falls... Twin Falls. ..| 58) 24) 23 28} 21| 38} 30] 10 
26.5! 333) 44) 58! 20) 41! 24) 29) 39) 231 9 |! Weiser - Washington. 1s} 4) si 4 of 10’ WH «U1 
SV7D POPULATION EFFECTIVE S) M 
ESTIMATES, 1/1/58 BUYING INCOME— | ) ESTIMATES, 1957 
Con- ] Income Breakdown of Households 
House- sumer | Urban | ee a aa —- 
Total | % | holds | Spend-| eee. Net % | Per | Per | Per 
(thou- | of | (thou- | i | (thou- | Dollars | of | Capital Hsid. | C.S. U. $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,0004 over 
sands) | U.S.A. | sands) | Us ts | sands)} (000) | U.S.A. % % %|% &1|% % 
hous.) | Hsids. Inc. sks. ine. Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
}———  —— -- ee Lees | | 
80.9) .0470, 25.3) 20.7) 49 139,180} .0467| 1,720| 5,501) 5,197] 20.4 5.6 | 20.3 12.2 | 39.6 38.8 | 13.2 19.5 | 6.5 23.9 
34.4) 0200) 11.5) 1.1) 71,402| .0239] 2,076] 6,200] 5,423] 17.7 4.5] 17.7 9.6 | 40.9 36.6] 15.5 21.0] 8.2 28.3 
3.0} .0018 9) 9) 4,619} .0015| 1,540) 5,132) 4,762] 24.0 7.2 | 21.0 13.4 | 40.3 42.8| 9.3 15.0| 5.4 21.6 
45.1] .0262} 12.6) 13.6) 32.8] 76,972) .0258| 1,707| 6,109] 5,625] 15.7 3.9/| 15.1 8.3 | 44.7 39.7| 17.0 22.8| 7.5 25.3 
28.2] 0164) 8.1) 9.3 53,004| 0178] 1,883] 6,555) 5,649] 13.3 3.2] 13.5 7.1 | 46.6 39.6] 18.4 23.6] 8.2 26.5 
6.5| .0038, 1.7) 1.7) 2.6 7,779| .0026| 1,197) 4,576) 4,468] 24.0 7.9 | 26.1 18.8 | 36.8 43.2| 9.9 17.5 | 3.2 12.6 
5.1] .0028) 1.4) = 1,7 7,752| .0026| 1,520) 5,537) 4,417] 25.4 7.6 | 18.6 12.3 | 39.6 42.2 | 11.3 18.2] 5.1 19.7 
28.5) .0166} 7.0| 7.5} 6.0] 38,865) .0131) 1,364) 5,562) 5,169] 17.6 4.9 | 22.9 13.6 | 40.9 40.0 | 12.2 18.0| 6.4 23.5 
6.0} .0035} 1.7; 1.8) 9,853} .0033| 1,642) 5,796) 5,210] 14.5 3.9 | 21.9 12.7 | 44.3 42.1 | 12.9 18.6] 6.4 22.7 
5.0) .0028} 1.4) 1.7 7,799| .0026) 1,560) 5,571) 4,577] 19.9 5.8 | 19.9 12.9 | 43.3 45.0/ 12.3 19.3| 4.6 17.0 
1.8) .0011 6) 6) 2,395 0008) 1,331) 3,992) 3,640 | 36.5 14.3 | 23.4 20.2 | 30.7 42.8) 7.7 16.2) 1.7 6.5 
14.2} .0082 4.3) 4.3} 4.21 17,070} .0057| 1,202) 3,970) 3,962} 33.9 12.6 | 25.2 20.4 | 32.0 42.3| 6.2 12.4| 2.7 12.3 
: : 26.5] 18.3 4. 0 12.1 | 41.2 38.7 | 12.0 17.1| 7. : 
26.5) .0154) 8.2) 8.4} 46,705| .0157| 1,762| 5,696] 5,542] 18.0 4.7 | 20.4 11.6 | 41.6 38.8] 12.3 17.4] 7.7 27.5 
5.6] .0033} 1.6) 1.6) 6,983} .0024| 1,247) 4,364) 4,324] 29.0 9.9 | 24.1 17.8 | 33.8 40.8/| 9.8 17.9] 3.3 13.6 
B22 | 23.4 15.6 | 35.3 15.0 
6). : .! ; F 1,898 10.0 2. 3 7.2 | 35.7 25. 26.2 
60.5| .0351, 17.8) 18.0; 31.0] 82,519] .0277| 1,364) 4,636) 4,564] 27.3 8.7 | 23.7 16.5 | 35.4 40.4| 9.2 15.9| 4.4 18.5 
18.41.0107} 5.8} 6.3] 28,243| 0004! 1,535) 4,869] 4,549] 26.3 8.3 | 21.7 14.8] 37.9 42.3] 9.6 16.2] 4.5 18.4 
12.6| .0073| 4.0] 4.4) 21,477| .0072| 1,705| 5,369] 4,874] 24.9 7.2 | 20.3 12.7 | 36.5 37.4] 12.0 18.6] 6.3 24.1 
1, | 21.2 11.4 | 38.9 16.6 


16.5 | 


24.5 34.6 38.3) 9.56 15.9) 5.1 21.1 

22.7 14.5 | 37.1 38.9 11.1 17.6] 5.6 22.1 

26.5 16.8 | 47.0 48.4 | 13.0 20.2/ 3.5 11.7 
10.8 | 47.6 21.2 


18.2 
15.5 
17.9 


29.0 
41.2 
37.9 


17.2 
20.8 | 3.6 
15.1 


22.8 6.5 | 23.6 14.6 | 36.1 36.6 | 10.9 16.7| 6.6 25.6 
29.3 10.5 | 25.9 19.4 | 35.1 44.7| 8.3 16.9| 2.3 9.5 
26.0 8.4 | 24.4 17.1 | 36.3 41.5) 9.2 16.8) 4.1 17.2 
| 

27.6 8.6 | 20.5 13.9 | 36.3 40.2| 10.9 18.3/| 4.7 19.0 
31.1 10.4 | 24.3 17.8 | 31.8 37.9/ 8.5 15.3/ 4.3 18.6 
24.5 7.8 | 25.0 17.4 | 36.9 41.9| 9.5 16.2/ 4.1 16.7 
25.7 7.9 | 21.2 14.2 | 38.3 42.0| 10.1 16.8) 4.7 19.1 
23.1 6.7] 19.5 12.2 | 40.1 41.1] 11.5 17.8] 5.8 22.2 
22.9 6.6 | 17.5 11.0) 41.2 42.1 12.8 19.7| 5.6 20.6 
19.1 5.0 | 12.9 1. | 46.8 42.8 | 15.4 21.8| 6.8 22.9 
33.8 12.6 | 27.9 22.6 | 28.7 38.0! 6.6 13.1! 3.0 13.7 
Before using these figures read foreword, page 13. 
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SALES MANAGEMENT 


rere 


Typical of the tremendous economic growth in the Hawaiian 
Islands is the Waikiki area, with famed Diamond Head (top) likened 
to a crouching lion guarding Honolulu harbor. A few years ago 
there were only three major hotels; today there are a dozen and 
more are under construction. In the foreground is Henry J. 
Kaiser’s multi-million dollar hotel development. Despite 
its $82,000,000 income in 1957, the tourist industry 
today is in fourth place as a major source of 
revenue. Armed forces, sugar and pine- 
apple income currently 
top the list. 


Hawaii, a modern bustling American community, is growing rapidly. Now a 
market of more than a half-million consumers, this young, vigorous population 
has an effective buying income of almost a billion dollars annually. 

ONLY one advertising medium in Hawaii gives you mass coverage of this rich 
market. 

The Honolulu Star-Bulletin is the acknowledged leader. Jt leads: in net paid 
circulation—a circulation greater than all other Honolulu dailies combined. /t 
leads in home delivered circulation, more than twice the paid home delivered 


circulation of the second paper. /t leads in advertising—more than three times 
the linage of the second paper. 


In Hawaii, look to the leader, the newspaper that gives you blanket coverage 
. .. the newspaper that goes into more than 9 out of 10 Honolulu homes. 


1208 
4OR 
r I 


For more reasons why you too should concentrate your advertising in the Star-Bulletin see: 


O'MARA & ORMSBEE, INC. New York © Detroit e Chicago 


@ San Francisco @ Los Angeles 
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BOUNDARY 


BONNER 


KOOTERAI 


Counties and cities on this mop 
ore charted in proportion to net 
Effective Buying Income: Scole, 
0124 sq. in. equols $1 million 


Cities shown ore those hoving 
net Effective Buying Income of 
$15 million and over. 


Metropoliton County Areas ore 
bounded by black dotted lines 


FREMONT 


eH 2 FALLS 


= 
= 
3 - 
Caldwell : a 
3 2 
JEFFERSON WA 


DISON 


BONNEVILLE 


3} BANWOCK 


Pocatello 


CARIBOU 


FRANKLIN 


BEAR LAKE 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


JM POPULATION EFFECTIVE 
ESTIMATES, 1/1 BUYING INCOME— 
IDAHO 
Con- 
House-| sumer 
holds | Spend- et t 
thou- ing of 
(000) U.S.A 


COUNTIES 
CITIES 
continued 


Per | Per | 


U.S.A. | sands) | Units 


thous.) 


9,000 
5,388 
11,363 
11,786 
43,443 
31,107 
4,707 


.0030| 2,250) 7,500) 
.0019| 1,418) 4,898) 
.0038| 1,196) 4,940) 
.0039| 1,310) 5,124) 
.0146| 1,841) 5,792 
.0104| 2,131) 6,099 
.0016| 1,308) 5,230 


Lewis 
Lincoln 
Madison 
Minidoka 
Nez Perce. 
Lewiston 
Oneida 


7,363| 
15,023 
5,395 
41,057) 
3,076) 
74,099 
40,773} 


Owyhee 

Payette 

Power 

Shoshone 

Teton 

Twin Falls 
Twin Falls 


| 4,325) 
4,060 
6,744 
6,128 
4,394 
5,331 
0137 5,585 
Valley 

Washington 

Weiser 


-0021 5,645 
4,314 


| 4,533 


6,210) 

11,649} .0039 

5,893) .0019 7| 
| 

are | . ppd —|— dened 

63.3 369, 164 1237 = 5,832 


-0053} 
-0024 


Total Above Cities... .1169 


State Total 


.3684) 182.3 191.9) 279.3] 956,458 


© SM 
332 


1958. 


income 


Per 


Capita) Hsld, | C. S$. U. 


D> i ESTIMATES, 1957 


To 
Hslds. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES | MANAGEMENT. 


Income Breakdown of Households 


$2,500-3,998 $4,000-6,999 | $7,000-9,999 
inc. | Hols om | Held. e, | | Hsids. Inc. z 


-3207) 1,510) 5,247) 


6,849 
4,532 
4,850 
4,724 


i. 


15.6 
21.4 
27.9 
20.4 


15.2 

15.5 
14.4 
17.2 
19.1 
19.8 
18.3 


17.9 
| 25.9 
| 22.7 
26.2 
17.7 
| 16.5 
| 22.4 


7.8 | 36.8 
17.7 | 39.5 
14.9 | 34.2 
17.2 | 37.8 


13.0 
13.6 
15.9 
22.2 
11.8 
16.8 
18.2 


18.7 
14.8 
16.7 


19.5 


11.5 18.0 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


; > PRO $$$$3$S$S$S$3S$S$S$S$555355 
$ that POST-REGISTER Readers 


$ 

: 

buy MORE than average families ¢ 

petait SALES per FAMILY s _. . and that means greater than average sales for advertisers 4 
$ 

$ 

$ 

$ 

$ 


$3,975 who use the Post-Register in Idaho Falls, Bonneville County, Idaho — the ONLY 
$4,253 daily newspaper completely covering the Upper Snake River Valley. Rich land, 
1D sd irrigation, cash crops and AEC Reactor Station headquarters give this area its great 
GISTER 
postT-RE 
R 


u. S- 


5 507 sales potential. The Post-Register is represented nationally by Ward-Griffith. 
EADERS $ 


Write for information. 


$$S$SSSSSSSSSSSSESSS 


POPULATION cal. —= ——————— / 


Con- 
House- ee _ : ees 
I Net % | Per AREA % Spend- : Net | % | Per| Per 
:y Dollars of | Cap-|H’se- Dollars | of | Cap- H'se- 
sands) | U.S.A. sand) | Units | sins ($000) | U.S.A. ita | hold sands) | U.S.A.) sands) cm) ($000) | U.S.A.) ita | hold 
Ss. 


| 141.4) 0821 =" 44.7, 80.01 221,698) .0744/1,568/5,144 || Total Above Area | 141.41 0821! 43.11 44.7| 80.0! 221, 6991 rats 


Sy The “SM” symbols mark original, e 
Me- RETAIL SALES— M ESTIMATES, 1 sve estimates by SALES MANAGEMENT. 


tre- Per > - | | Lumber- | 
COUNTIES peli- i | . | Buying Index | General | | Gas Bidg. 
CITIES tan Power wality | of Sales . | Apparel | App’ motive | Stations | Hdwre. | Drugs 
Area S.A. ndex | Production} | ($000) ($000) ($000) ($000) | ($000) ($000 


Ada. . | 188 928}. . 126 4,586, 6,534) 27,383] 11,383} 7,465 3,715 
ABoise 104,027| 260 | 17,270) 4,448] 6,133] 26,626) ©8419} 5, 411| 
Adams. .. 2,184). ’ 61 ae 98 et 554 76 
Bannock . | .0282) ; 108 3,703| 3,100, 3,454) 11,624) 5,546 4,413 


Pocatelle ve 193). Y 2. 871| 7} 3,086, 3,389] 11,204) 4,032) 3,664 


| | 
Bear Lake . 4 } 2, 1,134 
Benewah..... “i Bag | d | 756 
Bingham. ... = 0127) : ’ 6, 299) 3,277 
Blackfoot 18,213). ,067) , 188) 1,937 


Biaine...... 5,939 
Boise 
Benner 


Bonneville. . 

Idaho Falls 
Boundary 
Butte 


Camas... 

Canyon... 
Nampa. 
Caldwell 

Caribou 


Cassia 
Burley 

Clark 

Clearwater 


Custer 
Elmore 
Franklin. . . 


Fremont. . . 
Gem...... 
Gooding 


ti .2F...... | r 
Jefferson. Ls : | d 1,438 
Jerome... . : d r 3, d | : 590; 2,800 


Kootenai. . : , d B | | 1,357 2,545 
Coeur d'Alene... . 7,828) . ‘ : 7; 1,357} 7 2,498} 2,104] 
3,640} . | | 1,188) 3,474) 

d 1,099) | 3} 2,462! 
3,848). 1,74 233 ; 632 


SM Standard (4) and Potential 1) “Metropotitan County Areas. ‘ before using these figures read foreword, page 13 
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IDAHO 


COUNTIES 
CITIES 
(continued) 


Minidoka 

Nez Perce 
Lewiston 

Oneida 


Owyhee 
Payette 
Power 


Shoshone 

Teton 

Twin Falls 
Twin Falls 


Valley 

Washington 
Weiser 

Total Above Cities 

State Total 


METRO. AREA 


Boise 


Total Above Area 


ILLINOIS — 


Maps, pages 344b, 348 


(thous.) 


Pop. 


City County 


Alton 
Arlington 
Heights 
Aurora 
Barrington 
Belleville 
Belvidere 
Berwyn 
Bloomington 
Blue Island 
Brookfield 
Cairo 
Calumet City. 
Canton 
Carbondale 
Carmi 
Centralia 
Champaig 
Charleston 


Madison 


an 
ann 


. .Cook 
Kane 
Cook & Lake 
St. Clair 
Boone 
Cook 
McLean 
Cook 
Cook 
Alexander 
Cook 
Fulton 
Jackson. . 
White 
Marion 
Ch 

Coles 


= 2S 
no oO 


— 
a 
a 


0011 
0297 
0229 


775,338 


182,040 .0909 


182,040) .0989 


(Other East 


RETAIL SALES— SM ESTIMATES, 1957 


The “Sm” ymbols 
sive outhmates by SALES 


mark 


4,253 


4,224 


4,224 


—-* 


Places: 


( $000) 


| 
Food 
($000) | 


Furn.- 
House- 


Appl. 
($000) 


Auto- 
motive 
($000) 


North Central States: 
Indiana, Michigan, Ohio, Wisconsin.) 


NUMBER OF OUTLET: 


} 
13 


18! 
3 
18 
3 
16 
Fi 
14 
23 
47) 
11] 


RETAIL SALES— LD estimates, 1957 


1,096 
721 
2,323 


617 


2,708 
10,676) 
9,980) 


526) 970! 
| 


738 


470) 


24,155) 55,921) 


21,746 


697 


25,882) 114,198 


199) 
aol 
1,925, 


3,860 
13,033) 
13,033) 

826 


1,230 
2,947 
2,379 

335 


194, 
3,061 
605 


591 
1,249 
312 


4,671 
567 
12,100 
10,117 


4,531 
2,739 


820 
3,114| 
3,114) 


523 
725 
565 


ne, 


87,189! 


29,049) 


13,731 


23,271 


| 164,615 


52,736 


36,279 170,934. 69,857! 


36 692! 26 ,402 


a 


Se | 


6,448) 


~ 9,376) 44,469) 16,475) 14,501) 5,427 


5,427 


| ese wa Ve, | 
36,6921 8,878) 28,402] 6,448 9.376] 44.4891 16,475] 14,5011 


Evergreen 
Park 
Fairfield ; 
Forest Park. 
Freeport..... 
Galesburg 
Glen Ellyn 
Glenview... . 
Granite City . 
Harrisburg. . 


Madison. . 
Saline... 
Cook 


Hinsdale... . 


Jacksonville. . 
Jerseyville... . 
Joliet... .. 

Kankakee... . 


_ 
On On OAH @ @ 


Williamson. 


NUMBER OF OUTLETS 


— 


_ 
SeOeOranwawnoe 


SBwaw 


S=NSe2oOro4wsoenwousnus 


Chicago Cook 38215 9,311 9044 3256 3777 | 1649 
Chicago 
Heights 
Cicero 
Clinton 
Collinsville 
Crystal Lake 
Danville 
De Kalb 
Decatur 
Des Plaines 
Dixon... 
Downers 
Grove 


928 1806 1358 1465 


30) 31/ 13) 8 
§4 24 
De Witt 12 12 
Madison 15 

McHenry : | | 3 
Vermilion 
De Kalb 
Macon 
Cook 

Lee 


Cook 17 


Cook 


Libertyville. . . 
Lincoln... .. 
Lombard. 
Macomb 
Marion . Williamson . 
Mattoon. ....Coles.......| 
Maywood... .Cook..... | 
Melrose Park Cook... .. 
Metropolis. ...Massac 
Moline... ... . Rock tsland..| 
Monmouth. . Warren. . .. 
Morris.......Grundy.... .| 
Mount 
Carmel.....Wabash.... 162) 
Mount } 
| Vernon. .... Jefferson. ..| 314) 
5 | Murphysboro. Jackson 182) 
27 Naperville Du Page. ... 93 
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182) 
147 
527| 
189) 
143} 


Du Page 
East Moline. . Rock Island. 
East Peoria... Tazewell 
East St. Louis.St. Clair 
Edwardsville.. Madison 
Effingham Effingham 
Elgin Kane 
Elmhurst Du Page 
Elmwood 
Park 
Evanston 


~ 
oWVTowawonaraeacragwwrwaeoqa 


s8S=e 


8 
os 


217 


48 
16 4 
nN 3 


17 
56) 102 


152 
703 


Cook 
Cook.... 


_ 
26s 


129 


Before nie ann figures read inten page 13. 
SALES MANAGEMENT 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
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QUINCY, IL]. asc city zone m 


The QUINCY HERALD-WHIG blankets this 


50,000 market as well as giving dominant 


coverage in the 333,000 population trade 


territory of which Quincy is the capital city. 


THE QUINCY HERALD-WHIG: Quincy, Illinois 


ILLINOIS 


NUMBER OF OUTLETS 


(continued ) 


City County 


Oak Lawn 
Oak Park 
Olney. 
Ottawa.. 
Paris. ... 
Park Forest. 
Park Ridge 
Pekin 
Peoria 
Pontiac 
Princeton 
Quincy 
River Forest 
Rock Island. 
Rockford. . 
Salem. 


Cook 
. Cook... 
Richland. . 
La Salle 
Edgar 
Cook 
Cook 
Tazewell 
Peoria 
Livingston 
Bureau 
Adams 
Cook. 
Rock Isiand..| 
..Winnebago. .| 
Marion 


119.0}1 ,339 


we 


157) 
| 273 


COUNTIES 
CITIES 


sands) 


A Quincy 
Alexander 

Cairo 
Bond 


Boone 
Belvidere 

Brown... 

Bureau... 
Princeton 


Calhoun 
Carroll 
Cass... 


Champaign 
AChampaign- 
Urbana 
AChampaign 
AUrbana 

Christian 
Taylorville 


Clark... 


Clay 
Clinton. . 
1Centralia 
Coles. . 
Mattoon 
Charleston. on 


— Gi 


of i 
U.S.A. 


0386 
0258} 
0121) 


.0104 
0134 
| 
0245) 
-0103 
-0059) 


POPULATION | 
| ESTIMATES, 1/1/88 


Gg 
Me Po 


v/ 


A proved test market offering these important requisites: 


(1) An isolated market. (2) Average per family spendable income. (3) Negligible 
infiltration of any large city media. (4) Headquarters for expanding wholesale cover- 
age of area. (5) HERALD-WHIG offers outstanding merchandising program for 
advertisers. (6) Steady, uninterrupted incomes, amicable labor relations. 


Urbana. . 


GBaene 


West 


Wheaton 
Wilmette 


— 
wetowa 


Watseka... 
Waukegan 


Frankfurt. 


St. Charles... 
Sterling... 
Streator... . 
Taylorville. 


Whiteside... 
La Salle... 
Christian. . 
. .Champaign 
Iroquois... . 
Lake 


Franklin 


Winnetka. 
Wood River.. 
__ Woodstock . 


.Madison.. .. ‘ 
.- MeHonry.. 


Hal Culp, Advertising Manage 
ABC Circulation 32,633 


NUMBER OF OUTLETS 


15 
10 


EFFECTIVE 
BUYING INCOME— 


pa ESTIMATES, 


~The “SM” symbols 


r 


9 
8 
6 
6 
6 
8 


mark originai, exclu- 


sive estimates by SALES MANAGEMENT. 


House-| sumer | my 
holds Spend- 
(thou- | ing | (th 
sands) | Units | sands) 
| (thous. 8.)| 


Dollars 


Net % Pe | Per 
of Capita) Hsid. | 
(000) | U.S.A.) 


| 
| 
} 


21.3) 
14.2 


22.4) 46.4 
11.1 
3.6 


10.7 


11.0) 


.0362| 1,624) 5,071 


} 
} 
| 
108, “| 
78,027 


5} 1,486 
1,387 


4,582 


1,758 
| 1,941] 
1,533) 
1,703 
| 2,167 


5,935 
4,600 


| 1,163) 
1,715 
| 1,635 


273,718! 2,174) 


J 
178,660! | 2,323 
2,298 
2,367 | 
1,752) 


8,862 


| | 
‘ | 1,405) 4,436 
-0104) 


-0240, 
-0108) 1,820 


18,221} .0061/ 1,804) 


1 Centralia is in Clinton and Marion counties. 
Sm Standard (4) and Potential (A) Metropolitan County Areas. 
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.0262| 1,794] 5,495] 
| 1,297) 4,008) 


4,331 
| 
5,828) 


5,324) 
6,125) 


8,978) 
9,047| 
5,397) 


2,118] 6,764| 
1,497| 4,599) 
i 


1,348) 4,845) 
| 
1,697| 5,292) 


5,784) 
i. 


| Income 


| Per 
| C.8.U. 


Income Breakd i 


| $2,500-3,099 | $4,000-6,999 $7,000-9,999 $10,000& over 


Hilts. 1 - |Hslds. mt Hsids. 


| 


4,420 
4,842 
4,925 
5, 286 
4,442 


| 19.9 
| 19.7 


15.9 | 35.9 
38.4 

| 27.4 

| 30.1 


117.8 22.2 
18.8 23.6 
12.0 18.6 

| 16.0 21.4 
8.1 14.6 


8.1 
9.2 


15.2 
15.9 


| 38.3 
| 43.2 
| 38.3 


41. 
43 .( 
42. 


10.7 
12.8 
10.0 


17.5 
19.3 
16. 8 


Before using these figures read 


‘ > Hslds. 


1 
5.8 
9 


In 


_18 


c. 


foreneré, page 13. 
SM, 1958 
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SyMm POPULATION _ EFFECTIVE Th The “SM” symbols mark original, exclu- 
BYP ESTIMATES, 1/1/58 BUYING INCOME— @YZP ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


ILLINOIS 
Income Breakdown of Households 


COUNTIES 
CITIES | & Pop. Net 
Doli 


lars 
(000, 


(continued) 


Cook rip 4,944.8) 2.8749)1,543.1 1,737.7 11 ,684 475 
AChicago , 3,834.0) 2.2292/1,191.2)1,385.4 9,017 ,203 
Evanston - 75. .0440 8 31.1 248,930 
Oak Park | ,0353 194,935 
Cicero : F -0397 
Berwyn .8| 0307 
Chicago Heights.. . 9. -0170 
La Grange..... .0| .0087 
Harvey a 25. 0145 
Blue Island . , 0116 
Maywood ane 29.3) .0170) 
Winnetka | 
River Forest... . . 
Des Plaines. . 
Park Ridge 
Wilmette 
Elmwood Park 
Melrose Park . 
Forest Park 
Skokie 
Brookfield 
Calumet City 


<3 : 


ee ee ee 


i) 


aocoooewnu 


soo rf © oO 


INw@BOBROeR SHH WOH S 


—-@eoaerkeocnd@c’caerkeqa&gwa w 


—-oareodewedwcarecaa a 
nw 


Evergreen Park 
Arlington Heights 


Glenview 


~eeOoewrH nv ea wmwneaoew Sen ewrwent eae @ ~1 


— — BD bo bo 
“Io 8% & te 


Lansing 


Oak Lawn 


NOH anwSwHOwWHNDH Ow SE 


4 


Park Forest 


ee en ee ee ee ee 
—-. WwWweanwerackar ere were eaweowreonwoeaae 


a2oo 


2 Barrington 

sElgin 

4Hinsdale 
Crawford 
Cumberland 


or 


De Kalb 
De Kalb 

De Witt 
Clinton 

Douglas 


Du Page 
Elmburst 
Downers Grove 
Wheaton 6) ° é | 
4 Hinsdale 6 3 8) ‘ -0137) 3,241|10,745 
Glen Ellyn s | , 4 7 P | 3,250) 11, 152 
Lombard 9.6) . .6) , J 2,405) 8,418 
Naperville 3 ‘ 3. J 2,067) 7,149 

Edgar , : é ° ' é 1,576) 4,810) 
Paris 9.8 3.3} ’ J 1,776) 5,274) 

Edwards y , A , 12,170) . 1,268 4,346 


oe @wrwrre ke &- we WH 
ecHraarnawoo & 


= 


Effingham t d . .6) ‘ 31,922) . 1,451) 4,837 

Effinghan 8.! f $ .8} 13,837) . 1,687) 5,322 
Fayette ‘ ‘ | A A 32,068) . 1,331) 4,517 
Ford . s x 25,869} .0087| 1,627 5,279) 


_ 
ac 
owoq 


Franklin . d -6| -6) . 61,648) . 4,222) 
West Frankfort / 3.7} : 16,524) . 4,466) 
Fulton 81,576) . 5,163) 
‘anton 26, 483) ° 6,019) 
9,161) A 4,164) 


ou m= 


Gallatin 


—_ 
oe 


26,567) . 4,428 Lo We 
43,694) . 5,749 4. 
15,460]. 6,184 3.9 
13,028} . 3,619 18.1 
41,838] .0140 4,701 1 10.3 
7,759} .0026 3,880 3 13.5 
12,587, .0042 5,245 Le Re 
83,912) .0282 5,345 5.6 
0107) 9) : 32,206, .0108| 1,750) 5,459 4.9 
.0193 3) 3) j 52,780, .0177 5,124 7.3 | 24.2 
.0031| / .9| 10,039; .0033 6,274 3.7 | 21.9 
.0235 7 . y 62,714, .0210 4,938 0 10.0 | 23.1 


Greene 


La] 
uo 


Grundy 
Morris 
Hamilton 
Hancock 
Hardin 
Henderson 
Henry 


no = 
= ow 


™“ 


— 
eo oa 
&ote weer an oo 


Kewanee 
Iroquois 

Watseka 
Jackson 

Carbondale-Herrin- | } 

Murphysboro $2.7 0190 56,394, .0190 5,423 
Carbondale 12.9) 0075} . 6 25,632 -0086 6,928 23.6 6.5 | 16.6 10.1 | 38.5 14.2 21.2 . 

Murphysboro 10.0; .0058 : 3. 15,243) .0051/ 1, 4,619 29.2 9.9 | 23.9 17.6] 356.0 42.0| 8.1 14.8] 3.8 15.7 


or 
ow 


— 
Co 


2 Barrington is in Cook and Lake counties. SM Standard (4) and Potential (A) Metropolitan County Areas. 
3 Elgin is im Cook and Kane counties. Before using these figures read ate | 13. 
4 Hinsdale is in Cook and DuPage counties. © SM, 1958. 
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THERE’S 
NOTHING ELSE 
LIKE I(T! 


NEW, DEFINITIVE SALES AND MARKETING 
ANALYSIS OF THE CHICAGO PRIMARY MARKET 


The Chicago American’s Operating Sales Control manual 
is the most complete, detailed study of the Chicago market 
ever published in one book. It provides valuable infor- 
mation not available elsewhere. This 226-page book con- 
tains up-to-date figures on the economic factors and retail 
distribution affecting over six million people in a six- 
county area with yearly retail sales of over $8,000,000,000. 
Statistics on populatien, households, passenger cars, man- 
ufacturing plants, etc. are presented for each of 73 sales 
divisions (54 Chicago, 19 suburban). The number of 
retail outlets for 10 merchandise classifications are shown, 
including grocery, drug, appliance and liquor. Block-by- 
block maps show shopping centers and streets, shopping 
developments, housing developments, expressways, etc. 
for these sales divisions. 

This material is invaluable to anyone concerned with 
planning sales, marketing, and/or advertising in the Chi- 
cago market area. It is available only in the Operating 
Sales Control manual of The Chicago American. To see a 
copy, contact your nearest Hearst Advertising Service office. 


CONTROL 


for the 
CHIicaGco 
MARKETING 


THE CHICAGO AMERICAN 


Represented Nationally by 


Hearst Advertising Service Inc. 
Offices in 15 cities 


MAY 10, 1958 


Waldo Annual, Row To Guivey Reade 
@ Waukegan Stock Rising... ¢ Market Bullish.. 


e Interurbia Trend Unmistakable 


Don't sell Waukegan short, 
Waldo warns marketing men 
in 1958. 


Sales in Waukegan and i 
trading area, Lake County, continue to run er 
ahead of the rest of the nation. 


Per family income is still going up, and totaled 
$7,883.00 per family for Waukegan, and $8,366 
for Lake County in 1957. 


Population in Lake County is up to 260,000. 


As Waukegan’s great “interurbia’’ grows, ad- 
vertisers are recognising that only one newspaper 
reaches the heart of this area. Proof is the 13.8% 
growth in retail advertising in 1957 over 1956, 
at a time when linage was dropping in other 
markets. 


Because the News-Sun is a spokesman for the 
local community and touches the things that 
interests people most, advertisers find that The 
News-Sun produces more results—more sales. 


To reach effectively the 31,000 families of 
Greater Waukegan, they naturally turn to... 


Che Claukenan News-Sun 


“Interurbia, Waukegan sector,” 
contact: 
Burke, Kuipers & Mahoney, Inc. C. R. Cunningham 
National Representatives National Advg. Manager 


*Market men unacquainted with Waldo, should know that he is 
the Wizard of Waukegan, a mighty crystal ball gazer and sooth- 
sayer; a dedicated spokesman for Wonderful Waukegan and the 
Waukegan News-Sun. 


For more information on 


M 


ATION 
ESTIMATES. 1/1/88 


ILLINOIS 


COUNTIES 


CITIES Total 


(thou- 
sands) 


Net 
Dollars 
000. 


of 


U.S.A. 


€2 


$10,000& over 
= & % % 
Helds. Ine. Hsids. Inc. 


16,629 
53,488 
33,083 
19,280 

9,872 


Mount Vernen.... 
Jersey 
Jerseyville 
4.6] 32,200 
8,066 
384,901 
126,629 
92,063 
30,431 


Jo Daviess......... 
Johnson 
Kane. . 

Aurora 

3Elgin 

St. Charles 


127.4 


184,036 
55,734 
22,682 

106,632 
68,944 


Kankakee... 
AKankakee..... 

Kendall 

Knox. ... 
AGalesburg 


Lake 
Waukegan....... 
Highland Park 
Lake Forest... . 
Libertyville... 
2Barrington 

La Salle......... 
La Salle-Peru- 
Oglesby 
5Streator 
Ottawa 
La Salle 

Lawrence 


600, 606 
114,308 
72,716 
26,107 
18,938 


195,211 


52,827 
34,342 
38,687 
24,772 
30,029 


-0106 
-0075) 
0116! . 


co 
— 


2932 


= 


a te 
ee | 


~~ to 


- 


. = 
‘ : 
al = ~ 
SSsste SF2883 


— 


2,310 
2,323 
3,148 
2,777 
2,492 


1,875 


| 1,965 
| 1,908 


.0129) 
.0083 
.0101! 


2,126 


1,920 
1,501 


29.6 41.2 
4.8 41.4 
5 0.2 
41.7 

42.0 


3,968 
4,681 
5,167 
4,101 
4,487 


41.4 
37.1 
37.1 
87.2 
37.7 
30.7 


4,964 
3,222 
6,918 
7,114 
7,006 
8,168 


6,133 
6,332 
5,700 
5,667 
5,995 


40.2 
40.1 
40.5 
42.3 
43.5 


33.2 
34.6 
16.3 
24.9 
26.1 


8,366 
7,883 
11,542 
11,351 
8,608) 
39.7 


6,025; 5,905 


6,215) 
6,244) 
7,164 
6,193 
4,843 


13.2 


12.4 
14.3 
26.2 


17.5 
13.5 6.6 
18.2 10.2 | 44.4 15.5 
20.8 14.6 | 38.7 10.6 


9.8 42.9 
35.7 
40.0 


44.4 


1§.2 
19.6 


21.0 
24.0 
21.1 
18.4 


7.0 
10.3 
7.6 
3.7 


22.9 
30.9 
25.1 
14.2 


5,789 
6,335 
5,985 
4,779 


2 Barrington is in Cook and ‘Lake counties. 
3 Elgin is in Cook and Kane counties. 
5 Streator is in La Salle and Livingston counties. 


338 


SM Standard (4) and Potential (A) a an ae 
Before using these figures read foreword. © te noe. 


SALES MANAGEMENT 


Largest Night-time Audience in Illinois 


(Outside Chicago and the Quad-cities) 


WSOY |... 
daytime habit, too! 


AM-FM 1956 Neilsen reports show 


25,570 Daytime (daily 


WSOY 
e& 


+ FIRST IN NEWS, SPORTS, MUSIC «AWARD WINNING ANNOUNCERS : 

~ : 72 average) Listener Homes DECATUR 
+ BETTER ALL AROUND PROGRAMMING CBS a for WSOY compared with 
In booming Decatur, most homes have the WSOY listening habit. 11,860 for the second sta- 


They have become used to the excellence of presentation that is 
offered them by this progressive station. A well balanced format 


LAND 


tion. It’s a fact — in the 10 


has been carefully outlined, with just the right amount of local county Decatur Market 
and network programs being aired. WSOY has had it proved to Area WSOY is your best 
them that this striving for perfection has been well rewarded. Not radio buy. 


only has WSOY the largest night-time audience but, whenever the 
daytime audience is checked, twice as many people are found to 
be making WSOY AM-FM a regular daytime habit. 


WSOY-WSOY-FM Decatur and WSEI Effingham 


Represented by Weed & Co 


POPULATION : EFFECTIVE SM The “SM” symbols mark criginal, exelu- 
ESTIMATES, 1/1/88 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
\ P ILLINOIS | me- ee 
tro- Con- Ineeme Breakdown ef Households 
COUNTIES poli- | Howse-| somer | Urban Ineome iain 
CITIES tan | Total % holds | Spend-| Pep. Wet be Per | Per Per 
(continued) Area | (thou- of | (theu- 4 (thee- Capita) Held.| C.$.U.] $0-2,4898 | $2,500-3,998 | $4,000-6,999 $7,000-9,889 | $10,0004 over 
sands) | U.S.A. | sands) | Uni sands) (08) )«=|(UBA. % % % & % %&% > *% 1% % 
- (thous.) Helds. Ins. |Hsids. inc. | Hsids. Inc. | Hslds. Ine. | Hsids. Inc. 
Dibiatehenecasecs 37.6) .0218| 16.3) 10.9) 19.0 62,673; .0218) 1,667| 6,086) 6,727 | 16.3 4.0 | 19.5 11.1 | 43.7 40.6 | 14.3 20.2 | 7.2 24.1 
Se 19.0; .O111 6.1 7.1 41,403; .0189) 2,178) 6,787) 5,818 | 10.7 2.6) 17.1 9.1 | 47.6 41.2] 16.5 21.7] 8.1 25.4 
Livingston... ...... 37.8} .0219 11.3) 11.5) 11.8 64,468, .O216| 1,706| 5,705} 5,500] 18.2 5.3 | 21.6 12.8 | 39.9 38.9/ 12.4 18.2/ 7.0 24.8 
Pontiac. .... é 8.9 0052 2.8 2.8 16,335 0055) 1,835) 5,834) 5,720] 19.1 5.1 | 20.1 11.8 | 41.4 30.4] 11.8 16.9 7.6 26.8 
5Streator 
e Logan........ : 31.9) .0186 8.8) 9.2 16.7) 48,200| .0162) 1,514) 5,616) 5,249 22.2 6.3 | 21.3 13.2 37.8 38.3 | 12.3 18.8 6.4 23.4 
Lineoln......... 16.7| .0087 4.0 4.7 24,984) 0084) 1,496 6,246| 6,230} 17.7 4.8 | 19.5 11.5 | 42.3 40.6 | 13.6 19.8] 6.9 23.4 
MeDonough. ..... 30.0; .0174 8.6) 11.0) 15.4 48,953) 0185) 1,632} 5,088) 4,449] 27.8 9.1 | 23.9 17.1 | 35.3 41.2| 8.7 15.4/ 4.3 17.2 
Macomb........ 12.1) .0070 3.8 5.3 22,857) 0076) 1,889) 6,015) 4,286 | 26.1 8.1 | 21.3 14.5 | 37.6 41.6 9.9 16.6 §.1 19.2 
je McHenry.......... 61.5) 0358} 18.7| 18.7| 22.0] 116,570) .0300| 1,896| 6,234 6,202] 17.4 4.3| 17.5 9.6 41.0 36.3 | 15.1 20.2 | 9.0 28.6 
Woodstock. ..... 8.6; .0050 2.7 3.0 20,224) .0068| 2,352) 7,400) 6,649] 10.0 2.2 | 12.9 6.1 | 46.2 35.8) 19.6 23.0 11.3 32.9 
Crystal Lake...... 7.2) .0042/ 2.1 2.1 14,663) .0049| 2,037) 6,982) 6,884] 14.5 3.2 | 14.7 7.2) 41.8 83.1 | 17.2 20.7 11.8 35.8 
MeLean............] 185 90.0 .0523| 28.0 32.3) 46.4 171,629; .0576) 1,907; 6,130) 6,303 | 20.4 5.5 | 19.8 11.8 | 39.2 37.7) 13.1 19.0 7.5 26.0 
: 7.6\ . 14.3 99,945| .0335| 3,100) 6,989 
ABloomington... 36.2) .0210 11.5 14.2 77,494) .0260) 3,141) 6,739} 5,446117.0 4.3 | 18.1 10.0 | 41.9 3726) 14.3 19.5 |} 8.7 28.6 
a 38 112.6; .0665; 36.0) 38.1 87.9] 215,697) .0723) 1,916) 56,992) 6,651] 16.7 4.4 | 18.7 10.9 | 43.3 40.9 | 14.4 20.5 6.9 23.3 
ADecatur........ 75.0; .0436) .24.0) 26.9 153,216) -0514| 2,043) 6,384) 5,688] 14.6 3.7 17.3 9.7 45.3 41.1) 15.3 21.0) 7.5 24.5 
. ‘ Macoupin......... 43.1) .0250| 14.0) 14.0| 16.3 68,459, .0230) 1,588| 4,890] 4,886 | 24.8 7.9 | 22.0 15.1 | 38.8 43.7 | 10.4 17.8| 4.0 15.5 
Madison.......... 124 217.1) .1263) 67.7; 69.8) 152.7] 399,104) .1338| 1,838) 5,895) 5,716] 15.8 4.2 17.3 10.0 | 45.5 43.1 | 15.3 21.9| 6.1 20.8 
Gs cneiccess 35.6) .0207 11.3) 12.5 72,017| .0241) 2,023) 6,373) 5,724] 15.8 4.0/ 16.5 9.2)| 44.4 40.2 15.6 21.4 7.7 25.2 
Granite City... .. 37.2) 0817 11.2 12.1 70,969) .0238 1,908) 6,337, 5,829] 10.3 2.6) 15.6 8.7 | 60.8 45.8| 17.1 23.2) 6.2 19.7 
Edwardsville...... 10.3) -0060 3.1 3.3 1¢,803; .0067 tani 6,388) 5,950 113.9 3.5 | 14.6 7.9 46.4 41.3) 17.8 23.9 | 7.3 23.4 
6Collinaville. . ... 13.5; .0078 4.3 4.3 25,261) .0084) 1,871) 5,875) 5,821] 17.5 4.6 | 17.5 10.0 | 43.3 40.8 | 14.9 21.3 | 6.8 23.3 
- . Wood River. .... 12.0) .0070 3.8 4.0 24,922) .0084| 2,077| 6,558) 6,223!10.0 2.4112.1 6.4 51.4 44.2| 19.5 25.3; 7.0 21.7 
5 Streator is in La Salle and Livingston counties. © SM, 1956. SM Standard (4) and Potential (A) Metropolitan County Areas. 
6 Collinsville is in Madison and St. Clair counties. B 


efore using these figures read foreword, page 13. 


Buy the COPLEY BIG 3 SAVINGS PACKAGE in Northern IIlinois 
AURORA BEACON-NEWS 
ELGIN COURIER-NEWS 
JOLIET HERALOD-NEWS 


N COPLEY 
“The Ring of Truth” NEWSPAPERS 


15 ‘Hometown’ Newspapers covering Northern Illinois — 

Springfield, INinois — Greater Los Angeles — and San Diego, 

California . . . Served by the COPLEY Washington Bureau and 
the COPLEY News Service. 

REPRESENTED NATIONALLY BY WEST-HOLLIDAY CO., INC. 
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name the i market in this area? 


How many media buyers know that Metropolitan 
Peoria has more people (281,200)* and more 
retail sales ($370,963,000)* than any other 

area in Illinois (except Chicago) 
more than any other area in Iowa 
... in Wisconsin (except Milwau- 
kee) . . . in Missouri (except St. 

Louis and Kansas City) .. . in 

Minnesota (except Minneapolis- 

St. Paul) . . . even in Indiana 

(except Indianapolis). 

Peoria Journal Star delivers a 
daily circulation-to-homes ratio of 
94.2% in Metropolitan Peoria... 

on. sesame csiiehiiies also reaches out with 100,000-plus 
° o. circulation to cover a 13-county 
eet billion-dollar market. R.O.P. color 

7 days a week... ideal test market. 


*Source: 1958 S. M. Survey of Buying Power 


2 
MADISON 


WATERLOO 


pvsvave 


e 
ROCKFORD 
Ava 
sOurnt® 


ILL. 


CEDAR ames 


ons geome CAVENPORT 


*. 
ROCK ISLAND 
MOLINE 


IOWA 


& 
PEORIA 


affiliated with WTVH 
Ward-Griffith Co., National Reps 


Peoria Journal Star 


The “SM” symbols mark aims ¢ exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 
ESTIMATES, 1/1/58 


EFFECTIVE 
BUYING INCOME— 


JM BYP ESTIMATES, 1957 


ILLINOIS | 
| Con- | | Income Breakdown of Households 
COUNTIES House-| sumer Urban | Income 
| holds | Spend-| | Per | Per 
Capita) Hsid. 


Per 
c.$. U. 


$0-2,499 c $2,500-3,909 | $4,000-6,999 
veld. z= 


CITIES 
(continued of | (thou- | ing 
U.S.A. | sands) 


‘op. 

(thou- 
Units | sands) 

(thous.)| 


$7,000-9,999 
q 


| Hsids. Inc. | Hsids. Inc. Hsids. Inc. 


0229) 1, 648) 5, 1041 
-0086) 1,911) 5,821) 


-0241 13.8, 19.6 42.5 | 10.3 


12.8 


17.1 
19.4 


Marion 


1Centralia 3 -0078 : 9 


Saler 
Marshall 
Mason 


Massac 
Metropol 

Menard 

Mercer 


Monroe 
Montgomery 
Morgan 


Moultrie 

Ogle 

Peoria 
APeoria 


Perry 
Piatt 
Pike 


Pope 
Pulaski 
Putnam 


Randolph 
Richland 


30. 
17. 


9 


0 
0 


-0038 
-0078 
-0082 


0105 

00-41 
0052 
0108 


-0082 
-0177 
-0215 
-0140 


-0080 
0202 
1923 
0694 


-0119 
0980 
0122 


.0030 
0075 
-0023 


0178 
0099 
(052 


-0039 
-0078 


0091] 


1,789) 
1.719) 
1,729) 


5,622! 
5,525| 
5,253) 
3, eo 
3, 812) 
5, .461| 
5,184) 


| 5,380 
| 4,588) 


5,659) 
6, - 


| 6, a2al 


5, ~ 
6,608 


21) 7,143 


| 4,342 


436 


545) 


771 


5,561 
4,324 


3,293 
3,592) 
4,986 


5,154 
4,529 
5,313 


11.5 
11.3 
10.8 


17.2 
17.2 
17.2 


11.2 
12.9 
15.4 
15.8 


16.7 
15.1 
16.5 
17.9 


17.7 
19.9 
21.1 
21.4 


14.8 
16.8 
14.0 


14.0 
19.9 


28.7 
26.1 
16.7 | 


17.6 . 
18.0 | 37.0 


14.8 | 43.6 is.2 | 10.3 17.2 


19.9 


15.4 
12.3 


; 13.4 


in Clinton and Marion counties. 
and Potential (A) Metropolitan County Areas 


Centralia is 
SM Standard (4) 


340 


‘ohn using these figures read forewerd, page 13. 
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THE QUAD-CITIES 


one of the 


newspa 


FIRST 
100 
MARKETS 


The Dispatch and The Argus 
pers cover 9 out of 
10 homes on the Illinois side 
of the Quad-Cities. Station 
WHBF (CBS radio and tele- 
vision) is “The Quad-Cities' 
Favorite", Complete current 
data on the Quad-City 
Market will be sent on request. 


ROCK 


ISLAND COUNTY, 


(Rock Island, Moline, East Moline) 


and SCOTT COUNTY, 


(Davenport) 


comprise the Standard Metropolitan 


THE QUAD-C 


267,100 (56% 
$507 ,483,000 (59 % 


TOTAL POPULATION 
TOTAL RETAIL SALES 
I. “ee 


TOTAL E. B. 


Area Section Under Area No. 36 


ILLINOIS 


IOWA 


For More Market Data Turn To The Metropolitan Count 


THE MOLINE DISPATCH 


THE ROCK 


STATION WHBF ... WHBF-TV 


v, 


on Illinois Side) 


on Illinois Side) 


ISLAND ARGUS 


County Area of 


ITIES 


on Illinois Side) 


ILLINOIS 


COUNTIES 
CITIES 
(continued) 


POPULATION _ 


EFFECTIVE _ 


BUYING INCOME— 


= ESTIMATES, 1957 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


sands) U.S.A. | sands) 
| 


Rsv 


| 
Net | 
Dollars | 
(009) 


Rock Island. 
Rock Island- 
Moline-East 
Moline.... 
ARock Island 
AMoline. 
East Moline 


St. Clair... 
East St. Louis 
Belleville. . 
6Collinsville 
Sinan spice 
Harrisburg. ..... 
Sangamon. . 
ASpringfield...... 


Schuyler... . 
Soott...... 
Shelby. . 


Stark..... Aris: 
Stephenson......... 
Freeport......... 
WI, ad 0. <caes 
Pekin 
East Peoria...... 


Mount Carmel. .. 


36 


141 


105 


ESTIMATES, 1/1/58 
| Con- 
| House-| sumer | Urban 
holds Pop. 
| (thou- | ing | (thou- 
Units | sands) 
| (thous.)| 
46.5, 50.9} 122.8] 
$3.0) 
16.0 18.2 
13.5) 15.5 
3.5 4.3 


26.7| 29.9 
13.1] 13.7 
a2 9.2) 15.1 
3.7} 3.9 
45.5| 48.9} 107.0 
29.3} 33.3 
2.1 2.1 
7.8} 7.8) 4.5 
2.4, 2.4 
15.4) 16.1) 25.6 
8.3} 9.0 
27.3| 27.4) 57.4 
8.3] 8.9 
3.8} 4.1 
5.4, 5.4) 4.3 
29.4) 30.5) 56.8] 
14.1] 15.5 
4.5) 4.9] 10.1 
3.3! 3.6 


301,247 


227,047) 
104,510! 
96,251) 
26,286 


409,674 


0768 2,098) 
.0351| 2,086) 
2,254] 7, 
7,510] 


-0323) 
-0088) 


1,707| 


1,707| 
7| 1,639 
1509 


| 1,452 

1 731| 
1, 928) 
2, soe 


| 1,298) 
| 1,619) 
| 1,467 


| 1,746} 
| 1,781| 
1,923] 
| 1,868) 
| 2,091 

| —_ 


| 1,085) 
1,799 
| 1,942 
| 1,764) 


.1010| 1,990) 6,478) 
| | 


5,651 
5,444 
5,671) 


| 


Income 


2 | Per Per 
"A. | | capita Held. | ‘c. $. U. 


Income Breakdown of Households 


Hila. 


$0-2,499 


% 
inc. 


| $2,500-3,999 | $4,000-6,999 
i oO or or Cc 


| /O 
| Hsids. 


o 
Inc. 


0 Cc 
Hsids. Inc. 


Hsids. 


€ 
Inc. 


#7, 000-9,999 $10,000& over 
kis. 


inc. 


6,880) 
6,532 


130} 


21.2 


_— 


on eae 
cogaun oc 


wnonwnws oo 
eoanann & 


| 


14.7 


2 
8 
11.1 
4 
6 


24.9 | 
13.5 | 
12.1 | 
12.8 
12.2 


49.9 44.1 


28.2 
43.2 


| 44.2 


39.1 
40.3 


_ 40.0 


17.1 


5.3 
12.1 
13.1 
11.1 
11.7 


22.8 


to he Ww 
oo = oO 


17.6 


7.0 


22.3 


MAY 10, 


6 Collinsvitte is in Madison and St. 
SM Standard (4) and Potential (A) letropotitan ‘County Areas. 


1958 


Before using these figures read foreword, poge 23. 13. 


1958. 
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SD tsrimates. 1/1/08 BUYING INCOME QLD estimares, 1957 ve ectimatee by SALES Bi RENT. 
ILLINOIS Me- 
tre- Con- Income Breakdown of Households 
COUNTIES pole House-| sumer | Urban Income 
CITIES tan | Total | % | holds | Spend-| Pop, | | Net % | (Per | Por | Per 
(continued) Area (thaw ute. (thew: i (than. Dollars uit, | canta) Hata, 6.$.U. o-2ee #=,s00-2,900 - #7 900-0200 W9.s00dever 
(thows.) “fii Pm. ine. Hee Ine. Ine. rm. Ine. Hale Inc. 
Warren............ 26.1} .0181} 8.2) 8.3) 11.1] 44,384] .0149| 1,690] 5,407) 4,788] 25.7 7.9 | 24.1 16.1 | 38.0 38.1| 9.5 18.7| 5.7 22.2 
Moamouth.... 11.1} .0065 3.6 4.3 29,068) .0067| 1,807) 5,573) 4,661 | 27.6 68.6 | 31.8 14.6 | 35.3 38.9 9.7 16.2 5.6 21.7 
Washington........ 13.8} 0081} 4.4) 4.4 4,239] .0061| 1,312] 4,148] 4,000] 31.1 11.8 | 28.9 22.2| 33.6 45.2| 6.5 13.2| 1.9 7.6 
Wayne... 19.2} .0112) 6.0| 6.0) 6. 26,063| .0087| 1,357| 4,344] 4,286 | 33.8 12.2 | 25.0 19.5 | 30.2 38.6| 7.5 14.4| 3.5 15.3 a 
Fairfield... 10,248 i, 20.1 9.4/ 94.5 17.1 9.4 16.3 
30,819 20.4 9.5 | 22.0 15.6 10.0 17.5| 4.5 18. 
CRO onic ov cass 6.6] .0088} 2.3) 2.8 12,623) 0043] 1,912] 5,488] 5,378] 24.3 6.0 |.20.4 12.7| 36.4 36.9] 19.2 18.7] 6.7 24.8 


80,393 19.7 5.7 | 20.8 13.2 12.3 19.2 


48,088 


Sterling es 15.1) .0088) 49 5.4 31,208) .0104) 2,067) 6,360) 5,760) 13.7 3.5) 16.6 9.1 | 46.9 42.4 15.6 21.3] 7.2 23.7 
will 28 163.0) .0048, 47.2) 48.9) 106.8) 300,648) .1 1,844) 6,368) 6,137 | 13.3 3.3) 15.8 8.2) 46.6 40.9 | 17.0 22.6| 7.8 25.0 \ 
BR. cdceveces 63.6) .0864) 18.6) 21.4 183,083) .0448) 2,136) 7,187) 6,834] 10.0 2.3 | 12.4 6.3) 48.7 39.7 | 19.7 24.8) 9.2 27.4 


Wildameen.... 


66,123 1,377 32.0 6.8 13.8 

a 9.8} .0057 3.4) 3.4 15,519) .0053| 1,584) 4,564) 4,475 | 26.1 9.0 | 24.7 18.4] 37.9 46.2] 8.6 15.9] 2.7 10.5 | 
Marion.......... 10.6} .0063} 3.5) 3.7 16,548) .0065) 1,561) 4,738} 4,402] 28.3 9.7 | 24.6 18.2 | 35.4 43.0/ 8.4 15.5! 3.3 13.6 | 
See Carbondale- 
Herrin- 
Murphysbero 

Winnebago.........] 120 184.7; .1074 58.4) 62.4) 148.3] 380,516) .1275) 2,000) 6,516} 6,088} 12.2 3.0 | 15.1 8.1 | 47.4 41.2 | 17.4 22.9| 7.9 24.8 
A Roekford ; 119.0} .0691; 38.1) 43.8 270,844] .0008) 2.74 7,109} 6,178] 10.0 2.3 13.3 6.7 | 48.5 40.0 | 19.2 24.0] 9.0 27.0 

Weedford aa 23.0 39,136) .0132 21.1 12.5 | 40.3 ' 


Total Above Cities... 6,545.0 $.063|,014.4|2, 333.6 15,006,887) 5.0816) 2,293) 7,450; 6,458) 11.5 2.5 | 14.3 6.9 | 44.0 34.5 


aamren | 


State Tetal........ 9,088.0) 6.8141 2,981.9)3,291.8/7,653.3'20, 225,403 6.7813; 2,005) 6,783) 6,144114.7 3.5 | 16.4 8.5 | 42.6 36.0 | 16.7 


21.4| 9.7 30.6 
POPULATION SM SM SM E. B. |. ” 
ESTIMATES, 1/1/58 / ESTIMATES, 1967 CSTIMATES. 1/1/88 ‘ ESTIMATES, 1957 
f Coa- Con- 
METRO. Hewee-| sumer | Urban METRO. House-| sumer | Urban 
Pop. AREAS Total Spend-| Pop. 
{hoa 
sands) Units 
(thous.) (thous. ) ‘ 
/ Bleemingten a 9 oan 28.9) 32.3 44.4, 171,628) .0576|1,907/6,130|| AGaleeburg..... 57.8 .0835, 18.8) 20.1 37. 1, 853|5 667 
L Champaign- | AKankakes..... 96.0 .0608| 22.0| 23.6 4. 1,568/6 133 
Urbanma...... 128.0 .6732 33.3) 57.4 96.8) 273,718) .0817|2,174/8,220)| Peoria........... 281.2; .1636, 87.1 96.1 212. ° 1,980/6,424 
Chicago... ......}6,208.2)3 6431/1, 28.3/2,173.6| §,909.1/14, 604, 086|4.8880|2,318/7,541 || AQuiney........ 0386, 9 =21.3) 22.4 4%. d 1,624/5,071 ~ 
ADanville...... v7.6. 23.4, 36.5 Ss. 165,637) .0685|1,780\6,631 || Rockford........ 184.7; .1074| 58.4) 62.4) 148. 1276) 2,060/6 516 
Davenport- Springfleld....... 140.2) .081 46.5, 48.9) 107. 5,942 
Reck Isiand- | 
Meline....... 267.1, .1063) 4982.8, 81.8) 218. 507,483) .1702|1,900\6,188)|| Total Above Areasi7 ,700.8/4.5174|/2,385.1|2,685.4 6,905. 17. ear. 20 7,294 
Decatur.........] 112.6] 00g] 38.0) 38.1] 87.8] 216,087] .0728|1,916/6, 002 


SM Standard (4) and Potential (A) Nletrepolitan County Areas. © 3M, 1968. 


Before using these figures read foreword, page 13. 


For PROFITABLE Selection of Markets 


A market is only as good as your chances of selling it. In addition to the basic market data published in this 
issue, you need to know something about the coverage provided by local media and their command on 


the interest of readers, listeners and viewers. That’s why a study of the advertisements in this issue should be 


a must. 


They not only enable you to weigh your chances of selling the market, but they frequently bring to light 
significant and helpful comparisons that might otherwise remain hidden in the basic Survey data. And they 


also spotlight local developments that emphasize the market’s continuing growth. 


For a realistic appraisal . . . and profitable selections . . . be sure to study both the Survey data and the 


advertisements. 


SALES MANAGEMENT 


SAVE 14% ON ILLINOIS’ No. 1 BUY 


(No. 1 OUTSIDE CHICAGO) 


REACH ONE BIG MARKET red 
...2 METROPOLITAN CITIES wall 
...ON COMBINATION 


PURCHASE RATE . 
THAT SAVES 


6s in 


IN Decatur Herald and Springfield @ 
Review and Champaign- 
Urbana Courier 


@ 546,500 Population 

@ 95,871 Circulation 

@ $3.66 Milline Rate 

@ 56% Coverage of 16 Counties 

@ $645,750,000 Retail Sales 

@ $158,482,000 Automobile Sales 

@ $971,972,000 Effective Buying income 


COMPARE! IT’S ILLINOIS’ No. 1 BUY 


Home County Pop. R.S. Food Auto 
Statistics (add 000) (add 000) (add 000) (add 000) 


30 to 49% 


FB 20 10 29% [A] 10 10 19% 


1. Central lilinois Group 
(Decatur and 238.5 $304,911 $ 63,796 $ 64,727 


Champaign-Urbana) 
[tn 
} 
| 
j 


2. Peoria 193.2 276,103 53,668 57,934 
3. Rockford 184.7 268,371 56,352 52,158 
4. Rock Island—Moline 151.4 177,492 44,159 36,024 
5. Springfield 140.2 204,058 40,988 35,419 


CENTRAL ILLINOIS GROUP 


THE LARGEST ILLINOIS MARKET OUTSIDE CHICAGO 


DECATUR HERALD AND REVIEW CHAMPAIGN-URBANA COURIER 
Member illinois Color Comic Group 


LINDSAY-SCHAUB NEWSPAPERS, INC. NAT'L REPS.: JANN & KELLEY 


MAY 10, 1958 


BETWEEN CHICAGO, ST. LOUIS, & INDIANAPOLIS . . 


Are 58* counties, including 5 metropolitan markets, combined in 


Central Illinois and Western Indiana to make 


WCIA CHANNEL 3 1,917 cities, towns 


& villages 


the 4 5 TELEVISION in this @® 


GREAT 
MARKET “INTERURBIA”’ Official CBS outlet for 
in the U.S.A. BLOOMINGTON, CHAMPAIGN-URBANA, 


MARKET DANVILLE, DECATUR, SPRINGFIELD 


George P. Hollingbery, National Representative — * NCS #2 ** TV Magazine C I A 


CHANNEL 


Champaign, Illinois 


0, The “SM” symbols mark original, exclu- 
ILLINOIS RETAIL SALES— JM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Per | y ~- hy : Lumber- 
| Hsid. | Buying | Index Drink. House- Bidg. 
Retail | Power | Quality | of Sales Food Places . | Apparel Appl. Hdwre. Drugs 
| Sales | Index Production} ($000) ($000) ($000) ($000) ($000) ($000) 


Adams o< A 3,531] .0370 | | 97 17,611 6,972 3,910) 5,203 6,952 2,738 
AQuincy......... ae -0280 130 14,776 5,997 3,888 5,066 5,566 2,653 
Alexander... . . A 2,953) . 82 3,381 2,419 1,213) 976 643 396 
Cairo. . ol y ‘ , 128 2,423 1,213 489 368 
Bond aunecd : 3,143]. 3,097 341 1,353) 191 


COUNTIES % 
CITIES Sales of 
(continued) U.S.A. 


Boone j 4,004) . 4,902 511) 2,435 442 
Belvidere... i 4,548 512! 1,288 

Brown j 3,422]. 1,775 265 1,611 158 
Bureau d 2,864] . 8,716 | 7,618 769 
Princeton 13,464) . ‘ : } 3,573 526| 2,080 244 
Calhoun 5,229] . 2,615) . 436 37/ 738 an 
Carroll ; 23,040; . 3,716] . 4,377 713) 4,578) 291 
Cass..... ; 15,514) . 3,879) . 4,659 2,381 


Champaign. .... 141,758) . 4,257] . 28,007 | 14,414 
\ Cham paign- | 
Urbana... 107,812) . 21,919 7,184 
AChampaign 86,290) . j : | 14,151 f | 5,757 
AUrbana... 20,913) . A | 7,768 1,427 

Christian 40,012) . j } 11,325 | 5,643 
Taylorville. ... 21,26) . d K 5,740 1,414 

Clark ee 16,303; . 4 3,084 2,613 

Clay a 15,460) . ‘ 2,887 1,625 

ee ee 20,013) . ¢ | 4,643 | 3,956 
1Cuntralia | | | 

ka ] d d | 12,291 2,713 4,535 

7,672 | 1,885 2,715 

i ‘ 3,833 1,223 781 

Cook...... : S 1,566,803 347,921 270,072 

2 AChicago " . 1,145,440 1,261,399) 463,561; 287,948 164,082 

Evanston........ é 071 23,616 27,242; 18,171 10,127 

Oak Park....... D A ‘ | 20,133 18,220 18,896 3,128 

Cieero. .. | p 26,069 2,775 5,181 3,353 

Berwyn... ~~ | 31,238 7,792 7,539 5,946 

Chieago Heights. . 7 é ‘ | 10,588 7,324 3,824 4,167 

La Grange...... 0220) c 12,267 5,236, 2,944) 1,644 

Harvey... a d | ‘ | 12,462 2,856 1,807 

Blue Ieland...... ‘i d d 11,061 A 5,916 2,732 

| 8,555 432 1,238) 

5,542 1,871 5,792 

4,080) 27,826 631 

13,918 4,049 2,589 1,307 

0233 9,261 1,192 2,346 1,985 

.0205 11,773 1,673 1,104 1,658 

0165 10,077 2,591 1,458 1,058 

.0124 7,800 1,774 1,718) 919 

1 Centrale is in Clinten and Marion counties. SM Standard (4) and Potential (A) Metropolitan Ceunty Areas. 

> General merchandise sales inchates sales of ‘“‘nen-store retailers.’ This category Before using these figures read fore il Yoke: 


was inckaded im the 1948 Census and is particularly significant for cities listed 
in the edétorial imtreductien, starting on Page 13, under heading ‘Mail Order.” 
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REKRSESS 
SERTESES 


In Chicago It Takes 2 


To Round Out Your Coverage 


Picture—in Color 


Now — with brand new ROP color equipment in the nation’s 
newest and most modern newspaper plant, The Sun-Times 
is one of the 2 it takes to round out your coverage of the 
Chicago metropolitan market in daily spot and full process 
color, as well as in daily b & w. 


Five independent Publication Research Service studies over 
the past nine years have shown that no single Chicago daily 
covers a majority of the men, women, housewives, young 
adults or women earners in this great market. It Takes 2 - 
and for widest coverage, one must be The Sun-Times. 


Now — add The Sun-Times to your daily spot or full process 
ROP color schedules. Either is available seven days a week 
virtually without limitation, at the low premium of only $300 
for spot color and $400 for full process color over the black- 
and-white general rate. 


Chicago Sun-Times 


WHERE GREAT THINGS ARE HAPPENING 


Sun-Times Plaza, Chicago |1, Illinois Whitehall 3-3000 


» 


-~ 


ILLINOIS 


Counties and cities on this mop 


40 DAVIESS 


MchENRY 


are charted in proportion te net 
Effective Buying Income: Scale 
0048 sq. in. equals $1 million 


Cimes shown are those having 
net Effective Buying Income of 


$15 millien and over 


Metropolitan County Areas ere 
bounded by block clotted line 


BUREAU 


KENOALL 


aT. 


GRUROY 


LIVINGSTON 


PUTRAM 


PEORIA 


E 


cOONOUGH 


| MARSHALL 


@Blu: Isiond 
Hervey @ 


] Chicago Heights 
} « 


i 


SCHUYLER 


7 

STEPHENSON | WINNEBAGO 

f 

Fresport @ @ Rockford 
Cee 


sretan] e 


WHITESIDE 


4 
on, Ming 
ROCK ISLAND 


le Saleq 9 @Ottows 


TAZEWELL 


| aprsre | 


MENARD 


MORGAN 


Jacksonville 


SCOTT 


WACOUPIN 


CALHOUN 


MONTGOMERY 


'rrTerrrrerre rere“ PreureeUeLui ieee PRPC REPEL. 


RANRAKREE 


iROQUOIS 


E CHAMPAIGN 


VERMILLION 


GOUGLAS 


FAYETTE 


EFFINGHAM 


Streator 


KANKAKEE 


St. Lovis @ 


MARION 


Rang 


CRA@FORD 


LAWRENCE 


Kankakee @ 
LW 


STATA 


aNOX 
e — 
Gotesburg EORIA 
a 
= . 


L 


McDONOUGH 


RICHLAND 


© socom’ 
CHAMPAIGN 


EDWARDS 
= Betlewtle 


Mount Vernon 


RANOOLPH 


WILLIAMSON 
GALLATIN 


@ East Sit. Louis 
© Belleville 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 
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Qual lily 
Integrity. 


WGN-Radio 
WGN:TV 


Whenever advertising and 
sales dollars are to be 
invested, Sales Manage- 
ment’s May 10 Survey of 
Buying Power usually in- 
dicates how and where. To 
national advertisers and 
their agencies it is histori- 
cally the most famous plans- 
book in marketing. Cer- 
tainly, it is the most used. 


Ses Managemen [vai ct s1 


New York Chicago Sente Barbare 


ay” The “SM” symbols mark original, ewolu- 
ILLINOIS | me. RETAIL SALES— ESTIMATES, 19687 sive estimates by SALES MANAGEMENT. 
- } | 
COUNTIES poll Retail % Held. Buy ne Index yo be toms Auto- | Gas Bidg. 
CITIES tan Seles of | Retail | Power Quality of Sales | Food | Places | Mee. | Apparel | Appi. | motive | Stations | Hdwre. | Drugs 
( Area | ($000) | U.S.A.| Seles | index mdex | Production} (8000) (6000) ($000) ($000) | ($000) ($000) | (8000) (000) (9000) 
Forest Park....... 25,988) .0130) 0120 138 138 4,800; 8,117} 3,317 136} 1,063} 1,366) 2,861 3,196) 606 
RF 56,129) .0280) 0333 1s 99 11,998) 8,788) 4,743] 1,759} 1,038) 10,487) 4,840) 4,688) 1,677 
Brookfield........ 15,457} 0077; 0138 106 65 5,939, 1,453) 1,290 205) 701} 2,613| 1,378 279 626 
Calumet City... .. 13,935, .0070 .0129 101 55 2,986) 4,837 226 64 418 250} 2,339 636, 222 
Evergreen Park. . . 67,535, .0837 0804 159 263 19,397,  4,908| 10,587) 5,918 587) 664} 3,760) 5,203) 4,701 
Arlington Heights. 29,341) 0147 0161 133 113 9,258 1,734 1,915 733 1,250} 7,587 2,111 1,594) 804 
Glenview......... 18,233] .0091 0112 139 105 7,135) 1,668 657 877 139] 3,580) 1,683) 1,387) 262 
Lansing.......... 16,061} .0080 -0101 101 80 2,795 742 647| 1,065 324) 3,798) 3,883) 1, 814) 416 
Oak Lawn........ $2,816) .0164 0143 133 141 11,004} 3,184 828 565 700) 7,764) 3,787) 2,685) 1, 164 
Park Forest 28,316, .0141 0174 108 85 2,179 223} 18,088, 2,856) 1,675 asi 615) 573) 451 
3Barrington..... 19,265) .0096 0057 190 320 1,125 655) «5,440 440 488} 5,394 1,772} 2,210) 232 
4Elgin | 
5 Hinsdale | | | 
Crawford.......... 20,257, .0102} 2,979} .0110 89 83 5,026, 1,036) 1,297 722| 1,266) 5, 108) a 2,818 387 
Cumberland. ...... 7,812) .0038| 2,719] .0042 78 70 1,284 514 397 177 sm) 960 “iy cna 138 
De Kalb........... 69,777, .0348| 4,307) .0338 107 110 12,960, 4,608 4,746) 2,796 2,808) 18,354} 5,600) 9,827) 1,877 
De Kalb........ 92,837) | .0164 0194 129 171 6,401} 2,178) 3,860) 1,552] 1,915) 10,463) 3,170 3,860) one 
ae 21,322) .0107| 3,808] .0109 109 107 4,462) 1,227) 1,312 605 28) 5,721, 2,017} 2,622) 384 
Clinton......... 18.9731 .0066 .0053 136 169 2,778 652) 1,131 463) 291; = 8, 468) 936, 1,298) 352 
Douglas........... 28,081) 0119) 4,360} 0102 97 113 “5,606, 1,388, 1,588 557| a 5,880 1,628, 3,933) 593 
Du Page.......... 28 on. 1647 113 85 76,882} 16,400; 11,053) 9,735, 6,170, 48,130, 21,684) 28,473, 9,648 
Elmhurst........ 40,268) 0278 133 119 15,768} 2,255] 3,848] 3,134) 2,483) 13,383) 2,780) 2,7 1,744 
Downers Grove. . 38,675) 0148 128 123 9,318} 1,043) 1,097 1,265 506) «6,738 1,901 4,581 947 
Wheaton........ 26,604) 0167 130 104 7,380 635) 1,647; 1,106, 1,088 8,516, 1,407, 2,001) 1,165 
5Hinsdale........ 16,707) 108 148 114 4,378 764 687 938! 513} 5, 168) 868 1,154) 847 
Glen Ellyn....... 17,393 0186 143 ge 6,291 714 740| 1,244! 178| 1,680) 2,480) = 3,177] 984 
Lombard......... 17,346 0128 112 7 6,891 773 871 319) 178} 1,346 1,490} 2,897| 762 
Naperville. ....... 19,208 0067 140 200 4,873] 977 761 350 413) 4,359 981 3,651) 485 
NR ikon se ckcat 23,708) e176 $2 86 5,833) 1,531) 1,884) 1,001 1,018, 4,963, 1,768) 3,184 795 
eee 17,493) 0067 118 153 4,380) 1,061 1,438 898 817; 4,168} 1,188 1,396 565 
Edwards....... 10,088! 0046 82 91 1,552 284 522 121 292) 3,114) =: 1,648 983 98 
| | 
Effingham. ........ 30,225. 0124 98 119 5,807, 2,167) 2,288 753} 1,101) oa 3,013, 4,873 460 
Effingham........ 21,484) 0065 135 223 4,277; 1,878) 1,688 736 799| 5,963} 1,989) 2, 819 409 
Fayette............ 21,278) 0114 81 75 4,470, 1,807, (2,168 482 $17; 4,851) 1,681) 2,586 321 
ee 19,083 oos2 100 109 3,428 1,288 849 617 = 3,964) ae 3,608 525 
| | 
Franklin........... 88, 488 one | 383 7 | 11,210 2,300) 3,018] 2,138] 2,833] 7,880) 3,836) 2,005) 1,078 
West Frankfort. . 15,118 0063 98 119 4,243) 596} 1,330} 1,275} 1,094; 3,303) 1,983) 608 414 
ON ES aE 47,283 0284 94 84 10,784) 2,688) 2,603) += 1,845) 2,537, 12,410/ 4,818) 5,402} 1,228 
Canton.......... 24,517 0096 126 161 5,370) 1,253} 1,630} 1,523) 1,866) 6,573) 1,931 2,629 700 
Gallatin............ 7,807 .0036 82 8s 1,002) 633 620 165 341) 928 gee) 2,245 139 
| | | 
Greene... 16,674 0081 82 75 aia 877 678 554 736| 3,880) 1,206) 2,384 431 
Grundy........... 22,040 .0187 81 75 6,384 = 2, 188 738 912 992} 4,537) 3,212) 3,002 41 
Merris.......... 13,783 0056 117 144 3,453 743 495 856 708) 2, 961 1,767] 1,478 298 
Hamilten. .. 8,422 9048 73 64 2,061 268 835 60 353 2.08 832) 753 189 
Hanceck.......... 24,378 0187 87 77 iad 1,702} 1,164 435} = 1,039 4,882, 1 = 4,713) 485 
SS eae 3,744 0027 6s 48 1,038) 417 127 148 136} 1,026) 516 113) 176 
Hendersen. . 5,939 oa38 85 65 1,487) 805 72 78) $7) 346, 756, 1,727 
ee 61, 183) 0280 101 107 11,891; 3,603) 5,165 2,194) 2,448) 15,098) 4,838} 9,428, 1,554 
Kewanee......... 29,301 110 111 136 6,411 1,479} 3,820} 1,793} 1,388) 7,784 1,778] 2,947! 940 
ET oe 36,800 e182 “a 95 6,468, 3,388) 2,268 849) 1,105) 6,171 3,276 7,848) 738 
Watseka......... 12,308 0041 132 200 2,560 375) 486 636, 464) 3,685) 435) 989) 308 
Jackson............ 46,814 0223 95 100 10,328; 3,343, 2,368} 2,902) 2,738, 12,608) 4,311; 3,845) 1,169 
Carbondale-Herrin- | 
Murphysboro...... 58,187| 9290 0220 116 158 12,698, 3,178 $8,119} 4,197 4,061] 17,651) 4,686) 4,000 1,470 
Carbondale. ...... 23,234) 0116 ooes 124 155 4,976, 1,228) 997 1,734 1,350} 6,958) 2,915 796 631 
Murphysboro. ... 19,018) 0095 0066 114 164 4,003, 1,330 $48) = 1, 126 1,372) 5,650) 1,336 th 417 
| 
EE ca ceecccees mi 0048) rl 0256 78 50 1,977 364 676 249 236) 1,008 968} 1,386) 112 
Jeffersen.......... 37,164) .0185| 3,231) .0186 89 89 7,971, 1,984) = 4,834 : 1,935, 9,788) 3,608) 2,734 853 
Mount Vernon... 31,67 0188) 0122 117 152 5,97 1,757, 3,991 ,300 1,748) 9,280} 3,280) 1,814| 781 
ND. cin ntc tk: 14,487; .9073) 3,145] 0073 81 81 3,446 992 719 420 660} 3,440' 1,380) 1,788 410 
Jerseyville....... 12,854) 0064 0044 102 149 2,901 485 667 420 660) 3,448) 1,016) 1,720 409 
| | | | | 
Jo Daviess......... 23,708) 0118; 3,669] .6114 91 94 4,087) 2,886, 950 257 745, 4,401) ibid 3,288) 435 
Johnson............ 6,512} .0033) 2,605) .0034 6s 6 1,381) 462 491 185 227, 1,618) 1,608 310) 95 
SEs 28 267,278; 1286 5,015) .1181 117 128 59,418, 18,936) 38,821) 12,410) 11,278) 50,681) 18,635) 18,983) 9,468 
BIB i osiins ees 104,701; 0533 0436 130 156 25,796, 5,853} 16,800] 6,584) 5,380 23,003) 6,918) 4,324) 4,581 
I oa icctcs 83,296) 0416) 0336 122 181 17,041 4,424) 19,046) 3,857/ 3,889] 17,894) 4,884) 4,621) 2,912 
St. Charles...... 16,371] .0081! 0068 145 172 3,690) 1,471 431 698) 316, 4,590) 9,846) 1,751 563 
Kankakee.......... 220 104,788 0504) 4,764) .0483 87 106 24,706) 8,377| 11,325] 4,435, 6,164) 21,088| 8,441/ 10,958, 2,423 
AKankakes. ..... 78,377) .0867| 0837 144 223 17,461 4,378} 10,117) 4,192] 5,867) 16,708) 4,788) 4,864 1,837 
Kendall............ 14,089} .0073) 3,761) .eeTs 108 es 4,004 $57 585 6s) 616, 2,678} = 1,161) 1,623 298 
Se ee 211 79,228) .0306) 4,214) .0304 109 118 16,848) §,761/ 8,384) 4,348) 5,057| 16,810) 6, 164 6,319) 2,567 
AGalesburg..... 60,637! 0303 0247 181 149 12,601' 3,858 8,033! 4,117 4,643! 18,908! 4,073! 2,928! 2,399 
3 Barr Is in Cook and Lake counties. SM Standard (4) and Potential (A) Metropolitan County Areas. 
4 Elgin ts In Cook and Kane counties. Befere using these figures read foreword, 13. 
5 Hinsdale Is in Cook and Du Page ceunties. © Suh 1958. 
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SALES MANAGEMENT 


$233 MILLION RETAIL SALES 


AN BD cue 
AREA 
NEWSPAPER 


a 
BLOOMINGTON 8 ag 
ee ae 


EDITED 


INTEREST: 


in this Rich 7-County Illinois Market 


178,635 exceptionally prosperous people with incomes 20% above national average, 
live in this area, Retail purchases by 38,960 Daily Pantagraph subscriber families in 
these counties constitute the Sth largest newspaper market in Illinois, Chicago excluded. 


@ 5th largest in Automotive sales 
@ 7th largest in Food sales 
@ 7th largest in Drug sales 


Get your share of our $233,086,075 mar- 
ket by using this dominant newspaper. 
These figures are based on ABC Audit 
and 1957 Sales Management Survey of 
Buying Power. 


e Cil¥ 


YES, WE NOW ACCEPT 
COLOR. (BLACK AND TWO OTHERS) 
Represented by Gilman, Nicoll & Ruthman 


antagraph 


BLOOMINGTON — NORMAL, ILLINOIS 


ILLINOIS RETAIL SALES— 


97) The “SM” symbols mark original, exclu- 
Yue ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 
(continued) 


| Lumber- 
General | House- | Auto- | Gas Bldg. 
Mdse. | Apparel | motive | Stations | Hdwre. Drugs 


Eati 
Drink. 
Food Places 


7 Furn- | 
(000) | (s000) | 


Waukegan....... 
Highland Park 
Lake Forest... . 
Libertyville. ..... 
3Barrington 


6Streator........ 

Ottawa.......... 

La Salle 
Lawrence........ 


Livingston........ 
Pontiac 
6Streator 

Logan... 
Lincoln... ... 


ABloomingtoa... . 


Macon. . 
148,625 
42,062) 


| 
| Appl. | 
($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


28,192) 32,805) 13,631} 58,969) 27 ,528| 25,814) 10,239 
7,267| 18,889] | 7,456) 17,332) | 3,585; 3,686 
3,675) j ,620| 14,315} y 1,375 

1,571] , 2} 4,220) i 1,175 

581) 6,185 ‘ 625 


31,041 | 11,748 27,563 4,457 
| 

8,944, 5,646, 2,398 ,768| 8, 401| | 2,686! 981 
7,672 | 2,036) 2,3 | 6,288 
7,768 | 4,749) : 7,620 
5,535| 1,862 963} 7, 417| 
5,138 | 1,478 | 3,369) 
| 

| | | 

8,285 d 8,511 

5,656 068) ; 3} 6,681 

9,856 | 9,666 

3,531 | 3 3,796) 


7,432 271 6,843; 
5,253) 7 | 5,785 


7,251 030) , | 8,766 | 5, 288 
3,590) , 5,885 2,329 
24,022 23,667 | 13,441 
4,957 4,161 424) 1,474 
5,773 | | 7,428) ,074| 3,481 
— 18,245) | 9,985 
16,185| 6, | 14,860) | 6,684 
14,458 14,520) | 65,174 


35,789) 36,544, 12,639, 9,286 
33,156) 35,322 9,756) 5, 866 
11,419! 3,429) 198! Tol 10,407, 3,902] 5,520 


3 Barringten is in Cook and Lake counties. 
6 Streator is in La Salle and Livingston counties. 


MAY 10, 1958 


© SM, 1958. SM Standard (4) and Potential (A) Metropolitan County Areas. 
Before using these figures read foreword, page 13. 


349 


the Mllinvis State Journal and Register offer you 
100% coverage A of Springfield — capital and heart of Ilinois — 


and 60.8% coverage of the 11-county Springfield 


trading area. 
», 
“The Ring Cy of Truth” 
COPLEY NEWSPAPERS O 


15 “Hometown” Newspapers covering Springfield, Illinois — Northern Illinois — 
Greater Los Angeles — and San Diego, California . . . Served by the 
COPLEY Washington Bureau and the COPLEY News Service. 


Represented Nationally by West-Holliday Co., Inc. 


JM : The “SM” symbols mark 1, 5exelu- 
ILLINOIS RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Total 
COUNTIES Retail | % . | Buying Index 
of Sales 
Produstion 


CITIES Sales i Pewer | Quality 
(continued) ($000) S.A. index Index 


Madison : . ay .1278 
Alton : 
Granite City 
Edwardsville 
7Collinsville 
Wood River 18,001 


Marion. ..... 50,168 
1Centralia ‘ 28,539 
Salem... 10,758 

Marshall. . 

Mason.... 


Massac. . 
Metropolis 

Menard 

Mercer 


Monroe 

Montgomery 

Morgan 
Jacksonville 36, 408 


Moultrie 13,526 

Ogle 

Peoria 
APeoria 230,737| .118% ; 44,594 46,109 


Perry , .0072| : 3,782 1,075 
Piatt . p | J 2,944 
Pike ‘ ‘ 4,163 


Pone , , d 720 
Pulaski . d d 1,416 
Putnam ; , j 681 


Randolph. . » J d 6,484 

Richland. .. , d d 3,895 
Olney... 

Rock Island. . 
Rock Island- 
Moline-Bast Moline 
ARock Island 
AMoline. 
East Moline 996 F 700 


St. Clair..... - . 4 yj . 12,111 
East St. Louis... nm 4 J . 6,940 
Belleville. oa yf O34 d 4,343 
7Collinsville 

Saline........ , ° ‘ 3,378] . | 1,747 
Harrisburg... .. 8, 208 , 4 | | . 1,475 

Sangamon... ‘ : i | 4,485) . 12,354 
ASpringfield. . ; J ; wis 12,278 


Schuyler. . .. ° .0036| 2,617) . 133 158 1,674 
Scott. . ete 7 3,119) . 236) 39 998 
Shelby .0082' 2,101! . 884! 570! 273 2,708 


1 Centralia is In Clinton and Marion counties. € SM Standard (4) and Potential (A) Metropolitan County Areas. 
7 Collinsville is in Madison and St. Clair counties. Before using these figures read foreword, page 13. 


350 SALES MANAGEMENT 


You can sell more 


in Danville, Iii. 


If your sales potential is higher your advertising cost 
Danville’s per Capita Retail Sales is lower. 
are better than for Chicago or All Illinois: 


The average family in Danville buys 38% more in its 
In Food Stores by: 33.8% 36.2% own retail stores than does the average family for the 
In General Merchan- State of Illinois—24% more than the average for 

dise Stores by: 46.8% 
In Apparel Stores by: 52.0% 
In Furniture and Hard to believe? Not if you use Sales Management or 

Appliance Stores by: 99.2% the U. S. Census because the table at the left is based on 
In Automotive Dealers these sources. 


and Stations by: 57% 
In Drug Stores by: 99.8% If you would like to have your message invited into 


Chicago despite its huge influx of business from outside. 


practically every home in 53,427 population Danville, 
(69% of the nearly 175,000 population Danville area) the 
Commercial News is the only way to do it. There just 
isn’t any other way. 


DANVILLE COMMERCIAL-NEWS 


Evening Member: The Gannett Group of Newspapers Sunday 


Represented by J. P. McKinney & Son, Inc. New York e Syracuse e Detroit e Chicago @ San Francisco 


"SH The “SM” symbols mark original, exclu- 
ILLINOIS RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Furn- Lumber- 
COUNTIES . | Buying Index Drink. House- Gas Bidg. 
Power lity | of Sales . | Apparel Appl. Stations | Hdwre. 
Index Production} ($000) ($000) (3000) 


-0043 278 ‘ 1,743) 
.0287 , . 3,320 7,105} 
0187 3,058 4,095 
-0520 3,459 9,907) 
2,029 ' 2,864 

198 976 


561 1,372 
6,568 859) 10,398 
5,423 3,509 
1,778 
838 ; 1,522 


4,719 
3,150 
1,607 


10,598 


21,332 
12,859 
70,057 


41,688 
32,626 
188, 306 
138,049 


45,002 
15,885 
18,694 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13. 
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REMARKABLE 


TOTAL RETAIL SALES AY THE 
LEADS 


TOP 


IN ILLINOIS 


ALL BUYING INCOME 


ILLINOIS EMPLOYMENT 
CITIES IN 


Outside Chicago) NUMBER OF HOUSEHOLDS 


AND GROWING! 


ILLINOIS i RETAIL SALES— & ESTIMATES, 1957 


= | | ng Furn.- | Lumber- 
COUNTIES ; % | Hsid. | Index Drink. House- | Auto- | Gas 
CITIES Apparel App! motive | Stations 
(continued ($000) | U.S.A.| Sales | Inde: Production ($000) ($000) 


Winnebago 268,371; .1341 R é | 32,101 7 ’ 52,158} 18,712) 25,151 
ARockford 232,637) .1162 -09 | : 47,848 18,330} 30,210 , 871) 4 49,560 14,259 18,430 
Woodford 32,214, .0162 . d } 4,666 1,806) 693) ’ 8,622) 2,423 7,571 
| i 
=a 
Total Above Cities ,234,047| 5.1123 fd 555,765, 481,706) 336,654 
State Total ,574,669' 6.2820! 4,217 6.3981 1 wii 1,970, 154 612,939'2, 268,724 809,709' 831,589' 389,569 


METRO, AREAS RETAIL SALES— ESTIMATES, 1957 


Bloomington 103,748, .0519 3,705] .0548 | 105 | 21,902! 6,577; 11,652) 6,589 5,477) 18, 245) 9,910 9,955) 3,244 
L.Champaign- | 

Urbana 141,758) .0708 4,257] .0817 12 97 28,007, 10,347; 21,060 6,600) 5,993) 28,183) _- 14,414) 4,757 
Chicago 8,674,138 4.3335 4,510) 4.4602 122 119 {1,971,279 808,840|1,621,452! 648,998| 418,445|1,426,174| 480,536 397, 305) 285 , 831 


SM, 1958 Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


CT DOMINATES THIS ne 
CBS LARGEST MARKET IN ILLINOIS* © wo0 Market Dota’ 


Population: . . ead 531,900 


Nise cane DAYTIME and NIGHTTIME Vel Households: . 165,000 
XK 5 Retail Sales $725,261,750 
SQnee Station | 6 am-12 noon|12 noon-6 pm| 6 pm-12 pm Food Sales............$142,488,750 


WMBD's continui Drug Sales.............$ 17,826,250 
leadership a dea tah WM BD 35 33 Effective Buying Income . $991,150,000 
a 


Peoria market for 31 Income Per Household... $ 6,007 
years is graphically 12 15 *Sales Management Survey 

shown in the latest b 19 17 Of Buying Power, May 10, 1958 
PULSE REPORT (Nov- 
vember, 1957). c 91 91x 


5000 WATTS 6 5x 
PEORIA, misc. 7 >: 
ILLINOIS (x) Daytime stations . . . sign off time 4:45 pm. * (excepting Chicago) 


& EXCLUSIVE 
NATIONAL REPRESENTATIVES 
a - ) 


\ PETERS, GRIFFIN, WOODWARD, INC 


SM The “SM” symbols mark original, exclu- 
ILLINOIS RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Per 
Hsid. | Buying Index Auto- Gas 
Retail | Power lity | of Sales . | Apparel 1. motive | Stations 
Sales Production ($000) ($000) 


3,947] .0559 108 23,007 8,959 


4.118). 109 , f : 65.434] 25.760 

.0737 124 : 36.544) 12.639 
: 16,810} 6.164 
: j 105 ; y ; 21.068} 8.441 
.1853| 4, .1821 ‘ ; 76,268} 26.663) 
.0375 .0370 97 : e 11.845} 3.979] 
.1341) 4, 1285 : y 52,158] 18.712 
204,058} .1020) 4, 0922 ; : 35.419] 16.786 


io,639,1121 5.3153 4.461] 5.4145 -400, F 531 .874/1,811.155| 630,862 
(Other East North Central States: 
! N Di oe N A — illinois, Michigan, Ohio, Wisconsin.) 


NUMBER OF OUTLETS ‘ NUMBER OF OUTLETS 


Map, page 356 2 
. Sat \ 

conn | & | Ba] E GEESE 
649 124 
19 
35 
58 
14 
30 
18 


Columbus. . . .Bartholomew. a 58 
Connersville. . Fayette J 3) 1 


Drugs 


— 
awa BbawaabaacdS lw 


saese2 eB 8 wz | Food 


38) 15 
116 13) 13 
143 20} 10 
617 171) 17 21 
505 80) 28 35 


SM Standard (4) and Potential (4) Metropoiitan County Areas. Before using these figures read foreword, page 13. 
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SSaeS SESRESS ao | Sta 


GROWING newspapers serving a GROWING market 
FORT WAYNE, IND. 


Real faith in the fulure of Fort! Wayne was shown, | mei I5- 5 Comal 
when The News-Sentinel gnd--The~ Journal-Gazette)~/-~ > Billion- poles Market 


moved into their new block-long home. A new 10- 
unit Geiss Headliner press now offers you... } a inns 


ROP FULL COLOR aap  daoee : dovientrcereg 
7 DAYS A WEEK ~~ «net sgreeeet 


Che News-Sentinel * THE JOURNAL- GAZETTE 
FORT WAYNE NEWSPAPERS, INC., AGENT C] 


1633 Represented Nationally by the Allen-Klapp Co. ba a York * Chicago ° Detroit: * sen, Francisco 


INDIANA ; | —— OF OUTLETS NUMBER OF OUTLETS 


i 


(continued 


County 


Drink. 
Mase. 


5 
S 


Drugs 


Eat. & 


Jeftersonville Clark 
Kendaliville.. Noble 
Kokomo Howard 
La Porte La Porte 
Lafayette Tippecanoe 
Lebanon Boone 
Logansport. . .Cass 
Madison Jefferson 
Marion Grant 
Martinsville... Morgan 
Michigan City.LaPorte. 
Mishawaka. . .St. Joseph 
Muncie. .... . Delaware. . 
New Albany. . Floyd 

New Castle. . Henry 
Peru.. ..Miami. . 
Plymouth..... Marshall... . 


ro) oa Pop. (thous.) 


_ 

— | 
“© PM 
oww 


ae 
— 


5.7 
7.4 
11.8 
13.0 
.| 132.5}1,375 
80.0) 951 
13.8] 198 
19.1] 337 
1.7] 177 
8.1) 172 
11.8] 185 


Ro 


_— 


— 
eos eoe 


F-H-A 
sseSce.ea8 |" 
Sx awea 


a 
e2oeone-a 


ernexnaesisesze ss | rod 


13.3] 82 
9.7] 189 
6.71 121 


en pereeeisgsscers 
a3 


v7 
WW 


PULATION EFFECTIVE The “SM” symbols mark 
ESTIMATES, 1/1/58 BUYING a. ESTIMATES, 1957 sive estimates by SALES M. 


eznaStSSna8anrtBisak 


a 2 
won wo wm 


_ 
oO 
eow 


INDIANA 
tro- 
COUNTIES Urban Income 
CITIES Net 
Dollars 
(000) 


‘oO 
ine. 


34,605) . ’ : o “ 12.3 19.1 16.7 
14,865). : . s . A . 4) 14.1 20.5 4 19.2 


. 450,673 . ° . : -2| 17.5 22.3 26.4 
A Fort Wayne. . . ° ‘ ° 323,767) . le ° . . ° -9| 18.5 22.8 8 28.0 


Bartholomew . : 8. . s J 68 , 551 ’ “ 11.2 18.0 19.1 
Columbus a Z , . 40,298) . $ i R -2 | 12.5 19.0 -6 20.9 


Benton............ 1.2) . . . 19,338 . . ° ° . -1 | 12.2 17.3 25.9 
Blackford.......... 4.2) . ° ° . 22,130 . 10.4 17.0 8 14.5 
Hartford City..... 7.4 . : 11,854) . 5 ° ° ° ’ . 9.6 16.2 +5 13.8 


Before using these figures read foreword, page 13. 
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SM Standard (4) and Potential (A) Metropolitan County Areas. 


+++ 


See am 


la deeeee TH 
 seaceeeeeeuenest 
) Seeeeeeeeeeeees! 
| SSCS SSSSSSSSSS RSSRsaaet 
ALLINOIS+AWD\ 
LL LINOIS: 
\ "Se eeeeeeeeeeees' it 
VAHL ] 
I iW ; 
ST, i. 
wwre 
= Glew 


A Pinoy INDIANA MARKET 
NOT COVERED BY OUTSIDE MEDIA! 


RANKS I03RD IN HOUSEHOLDS NATIONALLY 


| METROPOLITAN EVANSVILLE | 


Vanderburgh County, Indiana 
and 
Henderson County, Kentucky 


( Daily Coverage — 96.7% ) 


Population — 220,500 
Number Families — 68,300 
EBI — $376,309,000 

Retail Sales — $244,839,000 


| 16-COUNTY RETAIL ZONE | 


Indiana.. 
Illinois 


METROPOL 
6 Indianapolis 
Lovisville 
St. Lovis 
Nashville 
Chicago 


ITAN AREAS 
172 miles 
126 miles 
.174 miles 
168 miles 
301 miles 


COMPLETELY ISOLATED FROM OUTSIDE 


THE EVANSVILLE 


Keatucky 


Courier 


8 counties 


4 counties 


4 counties 


(Daily Coverage — 


E 


TEST TUBE 


72.9%) 


Population — 466,991 

Number Families — 141,712 

EBI — $705,408,000 

Retail Sales — $462,662,000 
Source: 1958 Survey of Buying Power 


FOR ALL AMERICA 


108,465 Daily — 91,705 Sunday 


Represented by the SCRIPPS -HOWARD 
GENERAL ADVERTISING DEPARTMENT 


s SM POPULATION EFFECTIVE GD The “SM” symbols mark original, exclu- 
C ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
INDIANA aan i: A a ae ; roi el 
tro- Con- Income Breakdown of Households 
COUNTIES poli- House-| sumer | Urban Income 
CITIES tan Total A holds | Spend-| Pop. Net % Per | Per Per | | 

(continued) Area | (thou- of | (thou-| ing | (thou-{| Dollars of Capita) Hsid.| C.S.U.] $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000&over 

sands) | U.S.A. | sands) | Units | sands) (000) U.S.A. % % % % % Te Jo | .% % 

} (thous.) Hsids, Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 

Boone.. 27.2| .0158) 8.8 9.8 9.1 47,691; .0160| 1,753) 5,419) 4,858) 17.9 5.1 | 22.3 13.8 | 42.3 42.7 | 12.3 18.7 5.2 19.7 

s Lebanon 9.1 ” 2.9 3.5 17,143} .0058) 1,884) 5,911) 4,803] 15.2 4.2] 21.1 12.4) 44.9 43.6 | 13.1 19.3 | 5.7 20.5 
Brown 6.0 -0035| 1.6 1.7 6,336) .0022) 1, 3,960} 3,631 | 36.8 14.3 | 24.6 21.0 | 30.3 ab! 6.0 12.6) 2.3 10.1 

Carroll. 16.8} .0098 5.3 5.8 7 27,207; 1.0091) 1,619) 5,133) 4,614] 20.4 6.1 | 24.1 15.7 | 40.4 43.2 | 10.6 17.1 4.5 17.9 

Ge aicba.be <ibewes 40.6) .0236 12.1 13.6) 22.7 63,965} .0214) 1,575) 5,286) 4,678 | 18.8 5.5 | 21.5 13.8 | 43.0 44.9 12.4 19.5 | 4.3 16.3 

Logansport 22.7 0132 7.5 8.7 40,989} .0137|) 1,806) 5,456) 4,709 117.6 5.1 | 20.7 12.9 | 44.3 45.3 | 12.9 20.0 4.5 16.7 

| 

Clark... 84 59.0} .0343} 17.4) 18.0) 32.4 84,010) .0282) 1,424) 4,828) 4,652] 21.3 6.6 | 21.5 14.4 | 42.1 46.1 141.5 19.1] 3.6 13.8 

Jeffersonville 18.5 0108 5.7 6.4 29,388} .0009) 1,589) 5,156) 4,566] 18.9 5.7 | 20.6 13.5 | 44.8 48.0/| 12.2 19.8 | 3.5 13.0 

Clay. 24.9) .0145 8.2 8.7 9. 38,151} .0128] 1,532) 4,653 4,363 | 24.7 8.0 | 25.0 17.7 | 37.7 43.5| 9.0 15.8/| 3.6 15.0 

Brazil 9.5) .0055 3.1 3.4 15,014} .0050) 1,580) 4,843} 4,301 | 22.6 7.2 | 24.2 17.0] 40.5 46.3 9.5 16.3 3.3 13.2 

Clinton..... 32.3, .0188) 10.5) 11.0) 16.3 54,465} .0182| 1,686) 5,187) 4,924] 18.9 56.5 | 22.0 13.8 | 41.9 43.0 | 12.3 19.1 | 4.9 18.6 

Frankfort 16.3) .0095 5.3 5.7 28,398} .0005] 1,742) 5,358] 4,963} 17.2 4.9 | 20.6 12.6 | 44.1 44.3 | 13.2 20.1 | 4.9 18.1 

Crawford 8.4) .0048 2.4 2.7 8,342| .0028; 993) 3,476) 3,002 | 46.6 22.0 | 26.4 27.2 22.6 37.8) 3.6 88)| 1.0 4.2 

Daviess 27.7| + .0161 8.2 8.9) 11.8) 37,059} .0125) 1,338) 4,519) 4,131 | 29.2 9.9 | 25.6 18.8 | 33.5 40.5) 8.2 15.0 | 3.6 15.8 

Washington. ... 11.8} .0068 3.9 4.4 18,899} .0064| 1,602) 4,846) 4,278] 26.4 8.5 | 24.7 17.4] 35.7 40.9 9.0 15.7 | 4.2 17.5 

Dearborn 28.1) .0164 8.3 8.7} . 10.9) 42,985; .0144) 1,530) 5,179, 4,922] 19.3 65.6 21.0 13.1 | 42.1 43.2 12.9 20.1 | 4.7 18.0 

Decatur....... ey 19.1) .0111 5.7 6.5 7.4 28,426] .0095| 1,488] 4,987) 4,371 | 25.9 8.1 | 24.8 17.1 | 35.6 39.6 | 9.0 15.2/| 4.8 20.0 

, Greensburg... . 7.4) .0043 2.3 2.7 12,610} .0042) 1,704) 5,483) 4,513 | 21.7 6.4 | 23.6 15.1 | 39.0 40.8 | 10.2 a 5.5 21.6 
De Kalb 28.9) .0168 9.0 9.7; 11.1 45,202} .0152) 1;564) 5,022) 4,650} 20.7 6.3 | 21.0 13.7 | 42.8 46.0/| 11.6 18.8) 3.9 15.2 

Auburn... . 6.5) .0038 2.1 2.3 11,831 -0040) 1,820) 5,634) 5,041 115.7 4.3 19.0 11.3 | 46.9 45.5 | 12.9 18.9 5.5 20.0 

Delaware : 95 108.2) .0629) 33.8) 38.9) 71.9] 196,784) .0659 1,819) 5,822) 5,055) 15.6 4.2 | 17.1 9.9 | 46.8 44.5 | 14.8 21.3) 6.7 20.1 

AMuncie.... 66.1) .0384 21.0) 25.7| 129, 880 wis 1,965) 6,185) 5,043] 13.7 3.5 | 16.3 9.2) 48.4 44.6 | 15.5 21.6 6.1 21.1 

, Dubois... 25.5, .0148 ra a 10.1 35,734) .0120' 1,401) 6,105) 4,450) 19.3 5.9 | 25.2 16.9) 41.4 45.3 10.3 17.0| 3.8 14.9 
Elkhart........ 202 98.1) .0571, 30.7, 34.2) 658.6) 189,314) .0635) 1,930) 6,167) 5,531) 13.7 3.4) 16.4 8.9 | 46.3 40.8 | 16.1 a 7.5 25.5 

AElkhart 38.9) .0226 12.6 14.7) 85,312) .0286) 2,193) 6,771) 5,794] 10.5 2.4) 13.2 6.6 | 48.7 39.7 | 18.6 23.0 9.0 28.3 

Goshen 13.9, .0081 4.4 5.6 28,573; .0006| 2,056) 6,494) 5,004] 12.3 3.1) 16.7 9.1) 48.8 43.4] 15.0 20.2 | 7.2 24.2 

Fayette...... 26.9, .0156 7.9) 9.1) 18.0 46,553) .0156) 1,731) 5,893) 65,113 | 16.4 4.3 | 18.7 10.8 | 45.0 42.3 | 13.2 18.7 | 6.7 23.9 

Connersville 18.0) .0105 5.6) 6.6 34,215} .0115) 1,901) 6,110} 5,168] 14.4 3.7 | 18.1 10.1 | 46.8 42.9 | 13.8 19.1 | 6.9 24.2 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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Counties and cities on this mop . Ist JOSEPH JLAGRANGE | STEUBEN 
are charted in proportion to net . $ 
Effective Buying Income: Scale, vs es DE KALG 
0047 sq. in. equals $1 million. Se 


Cities shown cre those having 
net Effective Buying Income of 
$15 million and over. 


WHITLEY 
Metropolitan County Areas are 
bounded by black dotted line: 


KOSCIUSAG 


MARSHALL 


BLACKFORD 


J ee 
WAM 


FOUNTAIN 


z HI VERMILLION 


MONTGOMERY 


FAYETTE 


TET ECELIELIELIELELILiELiLiLeLLLeeeeeeeee eee ee eee 


DECATUR 


(PUTNAM 
WENORICKS 


RETAIL SALES MAP 


PRINCIPAL CITIES: County ond geographic location 
of cities with 1956 retail sales of $25 million or more. 


© 
* 


OWEN 


GREENE 


JENNINGS 


DAVIESS 


VANDERBURGH! 


CRABFORD 
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OGANSPORT 


KOKOMO 


DANVILLE, ILL ae 


TERRE HAUTE 


Who said satellite? 


Where else in this whole country can you find a universe 
like this—a big, rich central market with such important 
satellites ? 


where else... 

—does a central market exert such an economic pull on 
so many specific areas that are retail trading centers in 
their own right ? 

—will you find satellite markets that total 33% richer and 
50%, bigger than the metropolitan trading zone itself? 

—do you find such a widespread marketing area covered 
from one central point . . . and only by television ? 

—can you buy just one station with no overlapping pene- 
tration by basic affiliates of the.same network ? 


Only here — in Indianapolis on WFBM-TV—can you 
buy more honest market penetration, consumer influence, 
for fewer dollars expended than anywhere else. Now it 
will pay you well to take another, longer, better look! 


The Nation’s 14th Television Market 


.. with the only basic NBC coverage 
of 740,000 TV set owning families. 


1958 


“Oi ndiana polis — Major retail area for 
17 richer than average counties. A million popula- 
tion— 339,100 families with 90°, television ownership! 


C12 Satellites —Each a recognized mar- 
keting area— with audited WFBM-TV audience of 
412,800 more television sets ! 


Represented Nationally by the KATZ Agency 


/ CHANNEL 6 
WFBM °v 


INDIANAPOLIS 


BASIC NBC-TV AFFILIATE 


7, 
. > 


papers. 
trated 


income, 


sales, 76% 


84%; 


New York 


of the retail sales, 69% 


7% of the automotive and drug 


of the general merchandise and 
of the apparel sales. 


The BULLETIN - The HERALD 


18,451 Morning © 18,716 Evening © 20,021 Sunday 


Represented by THE ALLEN-KLAPP CO. 
Chicago « 


Detroit « 


San Francisco 


Anderson is a highly compact market, 
covered thoroughly by the Anderson News- 

144% 
in the city, along with 47% 
69% 


food sales, 7 


of the families are concen- 


of the 


of the 


BIG EASY-TO-HIT* SALES TARGETS IN AN D E RSO N 


Indiana’s 5th Metropolitan Market 


$216,792,000 Income 


$138,989,000 Retail Sales 
$33,238,000 Food Sales * $5,265,000 Drug Sales 
$30,493,000 Automotive Sales 


SALES INSURANCE 


The metropolitan county, with 31,900 industrial wage earners—aver- 
aging $75-$92 a week—ranks among the nation’s top 100 counties 
in total manufacturing employment—1Ith in electrical machinery and 
34th in fabricated metals employment. 


INDIANA 


COUNTIES 
CITIES 
(continued ) 


Floyd 

New Albany 
Fountain 
Franklin 


Fulton 
Rochester 
Gibson 
Princeton 
Grant 
A\ Marion 


Greene 
Hamilton 
Noblesville 
Hancock 
Greenfield 


Harrison 
Hendricks 
Henry 
New Castle 


Howard 
A Kokomo 

Huntington 
Huntington 

Jackson 


Seymour 


Jasper 

Jay 
Portland 

Jefferson 
Madisx Dil 


Jennings 
Johnson 

Franklin 
Knox 


Vincennes 


Kosciusko 
Warsaw 
Lagrange 
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SM POPULATION ~ EFFECTI VE @ The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 _ BUYING INCOME— ESTIMATES, 1067 sive estimates by SALES MANAGEMENT. 
a jet ees EN Perea: Acne AN eae e 
| Con- Income Breakdown of Households 
| | House- sumer | Urban Income 
Total +// holds | Spend-| Pop. Net Qq Per 
(thou- | of | (thou- |} ing | (thou-{ Dollars | ‘ot | Capita) Hsld. C.S.U.} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
sands) | U.S.A. | sands) | Units | sands) (000) U.S.A. % %% % % G% %G % % % QB 
(thous. | Hsids. Inc. | Hsids. inc. |Hsids. Inc. |Hslds. ine. | Hsids. Inc. 
51.1, 0297) 15.9 16.6) 41.7] 82,495, .0277| 1,614| 5,188, 4,956] 19.1 5.6 | 21.6 13.5 | 42.1 43.1 | 12.2 18.8| 5.0 19.1 _ 
38.1 0221 12.3 12.9) 64,165} .0215) 1,684) 5, 217| 4,967 | 18.9 fee 21.4 13.4] 42.3 43.0] 12.3 19.0 5.1 19.2 
18.1| .0105, 6.0, 6.1/4.0] 27,486) .0082| 1,517| 4,676, 4,450 | 26.2 fle.5 | 25.2 17.7 | 35.5 40.8) 9.0 15.6) 4.1 17.4 
17.8 0104) 4.7 5.2 2.8 20,143) -0067) 1, 132) 4, = 3,838 | 32.3 11.8 | 25.5 20.2 | 32.5 42.1 6.9 13.6 2.8 12.3 
16.1) .0084) 5.1) 5.8} 5.7 4,835) . A . A | 38.0 42.7| 9.6 16.4 . 
5.7 0034 1.7 2.2 10, 160) .0034) 1,782) 5,976} 4,460] 17.6 5.0.| 20.9 12.8 | 44.6 45.0] 11.7 17.8 5.2 19.4 
32.6, .0189 10.2) 10.7) 13.0) 47,167, .0158 1,447) 4, 624) 4,405 | 26.3 8.5 | 23.0 16.2 | 37.1 42.7| 9.9 17.3] 3.7 15.3 
9.5) .0055 3.2 3.5 15,051; .0050) 1,584] 4, 703| 4,282 | 25.5 8.4 22.9 16.2 | 38.3 44.5 | 10.0 17.5 3.3 13.4 
74.1; .0431) 22.6 25.4 45.6) 116, 195) — 1,568 5,141) 4,571 | 20.6 6.2 22.6 14.9 | 41.7 44.7) 10.8 17.5| 4.3 16.7 
35.2 0205 11.6 8.0 61,215) 0206; 1,739) 5,277; 4,673] 19.5 5.7 22.5 14.4) 42.2 44.1 | 11.1 17.6 4.7 18.2 
26.5) .0154 8.8) 9.2) Z| 35,229] .0118| 1,329) 4,003) 3,812] 32.7 12.3 | 26.2 21.4 | 31.6 42.3| 7.3 14.8| 2.2 9.2 
33.0; .0192) 10.4, 11.1) 7. 55,862) .0187 1,683} 5, 371) 5,029} 19.7 6.5 | 21.8 13.3 | 40.2 40.1 | 12.4 18.7| 6.9 22.4 e 
7.8) .0045 2.4 2.7 13, 499 0045; 1,731) 5,625, 4,872] 14.8 4.1] 20.8 12.6 | 46.2 45.7 | 13.3 19.9 4.9 17.7 
25.0) .0145) 8.0 8.0) 8.4 39,948 0134) 1,598) 4,994, 4,977] 21.3 6.2 | 21.3 13.6 | 39.9 41.5 | 12.6 19.9| 4.9 18.8 
‘ 3.0 71) | 1 | 41.3 20.9 
19.0 0111) 5.3) 5.9 23,584; .0079) 1,241, 4,450) 3,978 | 29.6 10.4 | 27.1 20.7 | 32.6 40.5| 7.5 14.2) 3.3 14.2 
34.1) 1.0198; 10.3) 11.2 7.7 60,212; 1.0202) 1,766) 5,846) 5,330) 18.1 4.7 17.6 9.9 | 42.1 38.9) 15.1 21.1] 7.2 25.4 - 
52.5, .0305 15.6) 16. 20.7 87,771, .0294) 1,672) 56,626) 5,183 | 14.7 4.0 | 20.3 11.8 | 45.5 43.6 | 13.8 20.0| 5.7 20.6 
‘ 7 1 d 46.4 20.5 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


7 4 9 3.4/ 19.6 11.2/ 47.3 44.2| 14.1 19.9) 6.1 21. 
45.2} 0263} 13.8) 15.9 83,471| .0280, 1,847| 6,049} 5,238] 11.1 2.9] 18.8 10.5 | 49.1 44.9/| 14.8 20.5| 6.2 21.2 
34.2, .0199 10.9 11.8 16.2] 54,239, .0182| 1,686) 4,976) 4,584] 22.0 6.7 | 23.2 15.5 | 40.2 43.7| 10.3 17.0| 4.3 17.1 
16.2} 0004, 5.2} 5.9) 28,007; .0004| 1,734) 5,403} 4,601] 18.5 5.4 | 21.7 13.7 | 43.4 44.8| 11.6 18.0] 4.8 18.1 
29.6, 0172, 9.0, 9.3] 11.8) 38,637] .0129| 1,302) 4,282, 4,129 | 28.39 9.9 | 25.8 19.6 | 35.0 43.3| 8.0 14.9| 2.9 12.3 
no 0069} 3.7| " 18,048] 0008} 1,580) 6,000) 4,362 | 22.1 6.9 | 24.5 10.6) 20.6 2.8 10.0 16.8) 4.0 16.9 
18.5, .0108 $3 8.3} 4.5] 28,128, 0086) 1,520] 6,307) 4,428 | 25.8 7.7 | 22.5 14.8 | 35.8 38.5| 10.8 17.5] 5.4 21.5 
23.1| 0134 7.4) 7.8) 8.4) 35,241) 0118) 1,626] 4,762) 4,500 | 22.2 7.0) 23.4 16.1 41.1 46.1| 9.7 16.5 | 3.6 14.3 
5.9| .0034) 1.9) 2.2) , 11,163, .0037| 1,892| 5,875, 4,868] 14.5 3.9 | 19.3 11.4| 47.5 45.9| 13.3 19.4] 5.4 19.4 
24.3) 0142, 6.7, 8.0, 10.9] 31,196, .0105, 1,284] 4,656 3,976 | 32.3 11.3 | 24.9 19.0) 32.1 40.0| 7.0 13.2| 3.7 16.5 ¥ 
10.9} .0063} 3.6) 4.0) 16,136] .0054 = 4,482) 4,005 | 31.2 10.9 | 26.1 19.8 | 32.4 40.1] 6.5 12.1] 3.8 17.1 
18.1, .0105) 4.6, 4.8, 4.1]_~—*17,670| .0050| 976, 3,841, 3,677] 35.8 14.0 | 26.3 22.3 | 29.8 41.4| 5.9 12.5| 2.2 9.8 
37.7, 0219) 11.5, 13.1) 17.9] 63,585, .0213| 1,687; 5,529) 4,841] 18.7 §.3| 20.1 12.2 | 42.8 42.9| 13.1 19.8| 5.3 19.8 
8.2} .0048} 2.5] 3.2] 14,986} .0050| 1,828} 5,994) 4,566] 18.0 5.0| 17.8 10.8 | 44.4 44.0 14.8 22.2| 5.0 18.0 
43.1| .0251) 13.5 14.7| 24.5] 65,602} .0220| 1,620, 4,852) 4,453 | 23.7 7.5 | 24.4 16.6 | 38.1 42.7| 9.7 16.5| 4.1 16.7 4 
| 2} 7.1) 1 41.6 17.5 
38.1| 1) 12.7; 8.4] 68,812} .0197| 1,544) 4,860] 4,631] 24.1 7.4 | 23.9 16.1 | 37.5 41.0| 9.7 16.1| 4.8 19.4 
8.1} .0047|} 2.6) 2.9 13,665] .0046| 1,687| 5,256] 4,675] 19.8 5.8| 21.4 13.7| 42.8 44.9/ 11.5 18.2] 4.5 17.4 
16.1! .0004) 4.4) 4.9 20,581 .0069! 1,278! 4,678! 4,154 1 24.4 8.1! 24.0 17.6| 39.3 46.6! 9.5 17.0| 2.8 10.7 
© SM, 1958. Before using these figures read foreword, page 13. 
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ABC CITY ZONE: 
53,500 HOUSEHOLDS 


with of high purchasing power! 
e 


THE HAMMOND TIMES -HAMMOND-EAST CHICAGO 


e@ Over $7,500 effective buying income per 
household 


in the robust, fast growing 4 te of the families earn more than 
4,000 


CALUMET AREA, oo arte 


the Midwest's outstanding Source: May 10, 1958 SALES 


INTERURBIA MARKET! 


Here’s a thriving, diversified market—with HIGH pur- 

chasing power. A city zone that includes East Chicago, 

Ind., the nation’s LARGEST steel producer ‘American 

lron & Steel Institute statistics) , te other industries THE HAMMOND TIMES 

providing over 70,000 jobs . . . a real climate for sales. HAMMOND. INDIANA 
One newspaper, and only one, offers you full coverage 

in this $355 million market. That's THE HAMMOND 

TIMES, now over 55,000 circulation. 


"Hammer Home” your sales message 


Represented by: BURKE, KUIPERS & MAHONEY, Inc. 


SM POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


INDIANA 
tro- Income Breakdown of Households 
COUNTIES Income 
CITIES Spend- Per Per | ] 
Capita .| C.S.U.] $0-2,499 | $2,500-3,999 $7,000-9,999 | $10,000& over 


0 ‘0 0 0 ‘0 0 o | G 
Hslds. Inc. | Hsids. Inc. | Hsids. inc. | Hsids. Inc. | Hsids. Inc. 


2,054 ’ 9.56 2.1/| 12.4 6.0 | 48.3 38.4 


2,163 
’ 2,116) 7, 6 " 12.8 6.2 | 47.8 
Hammond...... 4 d * 31. . ¢ 2,176 4 J 10.7 5.0 | 48.1 
East Chicago. . . 6. - 03 ° ¥ A ¢ 2,140} 7, . ° 12.7 6.1 47.5 
2,186) 7,313 Ww : 11.2 5.0 | 46.4 
1,839) 6, ‘ 6] 15.7 8.3 | 45.6 
1,769 , : 11.6 5.9 | 51.5 


149,916; . 1,666 -0 | 18.5 10.7 | 46.4 
50,324) . 1,573) 5, m . ‘ 18.3 10.6 | 48.1 
44,299) . 2,014) 5, 3. 3.3) 17.5 9.7 | 47.6 
61,312) . 1,398) 4, ° -1 | 256.5 18.3 | 38.2 
23,466) . 1,676) 5, , 0 | 21.9 14.1) 41.5 
216,782) . 1,799 ° . -8| 16.8 9.6 | 47.8 
100,857). 2,001) 6, : . 15.1 8.3 | 49.7 45.1 | 17.3 
20,208) . 1,698) 5, . -1{ 18.3 11.1 | 49.1 48.8 | 13.6 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


ADS AND DATA GO TOGETHER: READ BOTH 


A market is only as good as your chances of selling it. In addition to the basic market data published in this 
issue, you need to know something about the coverage provided by local media and their command on 
the interest of readers, listeners and viewers. That’s why a study of the advertisements in this issue should be 
a must. 

They not only enable you to weigh your chances of: selling the market, but they frequently bring to light 
significant and helpful comparisons that might otherwise remain hidden in the basic Survey data. And they 
also spotlight local developments that emphasize the market’s continuing growth. 

For a realistic appraisal . . . and profitable selections . . . be sure to study both the Survey data and the 
advertisements. 
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Double power brings double coverage 


to the nation's 65th TV market 


With a boost in power to 282 KW’s and a switch to the new lowest 
channel, 16, WNDU-TV now brings a clearer, better and brighter pic- 


ture to this prosperous fifteen county 


Indiana-Michigan market. And do 


people love it! Of the area’s top 63 shows rated in the November, 1957 
ARB, all received a rating of 20 or better. "Nuff said? 


Represented by Edward Petry and Company, Inc. 


WNDU-TV 


ee 


THE NOTRE DAME STATION SERVING SOUTH BEND-ELKHART 


INDIANA 
COUNTIES 
CITIES 
(continued) 


Marion 


Marshall 
Plymouth 
Martin 


Miami 
Peru 
Monroe 
Bloomington 
Montgomery 


Crawfordsville 


Morgan 
Martinsville 

Newton 

Noble 

Kendallville 


Alndianapolis.... 


POPULATION EFFECTIVE @D The “SM” mark exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
Con- Income Breakdown of Households 
House-| sumer | Urban Income 
Total % holds | Spend-| Pop. % Per | Per Per 
(thou- of (thou- A (thou- | Dollars of Capita) Hsid.| C.S.U.] $0-2,499 | $2,500-3,999 | $4,000-6,999 |$7,000-9,999 |$10,000&over 
sands) | U.S.A. | sands) s | sands)} (000) | U.S.A. 0 % %, pis @2i Ss % % 
( ) H Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Ine. 
640.0) .3721| 202.3) 238.7 4657) 2,170) 6,865) 5.818} 10.0 2.3) 15.2 7.6 | 47.0 37.9] 18.3 22.3/ 9.5 29.9 
451.1) .2622) 143.6) 174.5 3360) 2,222) 6, 5,741] 10.0 2.3] 15.2 7.5 | 46.9 37.9] 18.4 22.4] 9.5 29.9 
31.5} .0183 9.7) 10.9 -0191) 1,812) 5.886) 6.217] 16.5 4.3 18.8 10.8 | 43.3 40.3 14.6 20.5/| 6.8 24.1 
7.3] .0043 2.3 2.6 -0051) 2,063) 6,547) 5,675] 10.7 2.5) 16.0 8.2] 47.8 40.2] 17.1 21.8] 8.4 27.3 
11.1) 0065) 3.2 3.4 -0044) 1,165) 4,041) 3,774 | 29.3 11.1 | 29.0 23.7 | 34.3 46.0] 5.5 11.2] 1.9 8.0 


27.7 
24.2 
19.8 
22.4 
18.1 


0189} 1,688) 5,235) 4,753 | 20.3 5.9 | 21.2 13.6 | 42.0 43.6/ 11.7 18.4] 4.8 
0092) 1,853) 5,521) 4,925] 17.1 4.8] 19.1 11.6] 45.5 45.2] 13.2 19.8] 5.1 
-0334) 1,749) 6,646) 3.942) 26.8 7.9 15.9 10.1 | 39.7 41.4] 11.7 18.5] 5.9 
-0285} 2,177] 8,844) 3,895] 19.8 6.0] 8.9 4.9] 48.0 43.3] 15.4 21.1] 7.9 
-0182| 1,718) 5,323) 4,710] 21.4 6.3 | 20.9 13.1 | 40.6 42.1 | 12.0 18.9) 6.1 

1,917) 5,921) 4,730] 18.2 5.0] 17.9 10.7] 44.4 43.4] 13.8 20.4] 6.7 


9.5 
8.0 
5.6 
6.9 
5.2 


25.3 
25.3 
22.0 
23.7 
21.6 


19.1 
18.2 
13.4 
16.0 
13.4 


8.7 16.1) 2.9 11.9 
10.3 18.2] 3.0 12.0 
11.8 17.8/ 6.0 22.7 
10.2 16.9) 4.2 16.8 
11.4 17.4] 5.4 20.2 


0019) 1 4,980) 3,968) 23.4 7.8 | 24.3 17.7 s 6] 9.1 16.4 A ° 
-0068/ 1 4,005) 3,561 | 39.2 15.5 | 26.9 23.1 | 25.8 36.1) 65.1 10.8] 3.0 14.5 
aka 0043) 1, 3,761; 3,690 | 36.1 14.2 | 25.4 21.7 30.3 42.3] 6.2 13.2) 2.0 8.6 
-0068) 1 4,309) 3,890 | 29.0 10.5 | 25.9 20.3 | 35.6 45.6| 7.1 13.7/ 2.4 9.9 
0073) 1, 4,085) 3,861 | 30.1 11.2 | 26.1 21.1 | 34.5 45.4| 7.3 14.5] 2.0 7.8 
-0061| 1, 4,149) 3,779] 32.1 12.0 | 25.6 20.8 | 33.0 43.8) 7.1 14.3/ 2.2 9.1 
4 A 0300) 1 6,092} 5.030) 17.4 4.6/ 14.8 8.4 | 46.0 42.8| 15.3 21.5] 6.5 22.7 
Valparaiso 13.8} .0080; 4.0 6.3 -0099) 2 7,389) 4,623] 14.3 3.5] 10.3 5.5 | 50.9 44.5] 17.2 22.8] 7.3 23.7 
Posey 19.9) .0116 5.9 5.9 0090) 1, 4,532} 4,461 | 28.9 9.4 | 23.2 16.3 | 34.56 39.8/ 9.1 15.9] 4.3 18.6 
Pulaski 13.4, .0078 3.9 4.2 -0071) 1, 5,430) 4,946] 22.5 6.3 | 24.6 15.1 | 34.7 34.7] 11.1 16.7| 7.1 27.2 
Putnam 27.0) .0157 7.7, 10.5 0126) 1, 4,905) 3,596 | 33.2 12.1 | 21.3 16.8 | 35.1 45.3] 7.8 15.3 | 2.6 10.5 
Greencastle 8.3) .0048 1.9 4.7 0054) 1, 8,515) 3,407] 28.7 8.6) 6.4 4.2 | 46.6 49.7] 13.7 22.11 4.6 15.4 
Randoiph 29.0) .0169 9.4) 10.1 0151) 1, 4,770) 4,413 | 21.4 6.8 | 23.2 16.1 | 42.2 47.9| 10.2 17.6| 3.0 11.7 
Winchester 5.7| .0033 1.9 2.1 0035) 1, 5,403) 4,746] 14.5 4.2 | 21.0 13.1 | 47.2 48.3 | 13.5 20.9] 3.8 13.5 
0087) 1, 4,094) 3,953 | 33.3 12.1 | 26.2 20.8 | 30.3 39.2]; 7.1 13.9/ 3.1 14.0 
Rush , 21.3) .0124 6.4 6.7 7.4 33,147; .0112 5,178; 4,880] 20.8 6.1 | 23.4 14.7 | 38.4 39.6) 12.0 18.8) 5.4 20.8 
Rushville 7.4, .0043 2.2 2.6 13,455) .0045) 6,116) 5,019] 14.3 3.7 | 20.6 11.7] 44.4 41.2] 14.1 19.8] 6.7 23.6 
St. Joseph 139 240.0; .1396) 71.4) 87.3) 192.7] 629,860) .1776 7,421; 6,084) 10.0 2.1) 9.0 4.3) 48.5 36.8 | 21.9 25.1 10.6 31.7 
South Bend- 
Mishawaka 166.6 .0069| 61.2 $80,626| .1276 
ASouth Bend 132.5; .0771; 40.4) 48.5) 309,559) .1038| 2,336) 7,662) 6,378] 9.6 2.0) 9.0 4.0] 47.0 34.4] 22.6 25.1] 11.8 34.5 
Mishawaka 43.1) .0198) 10.8) 11.8 70,967; .0238| 2,081) 6,571) 5,966] 10.4 2.4/ 12.0 6.0) 49.0 40.2 | 20.3 25.2] 8.3 26.2 
Scott 16.0) .0087 4.6 4.7 ?. 18,402) .0062| 1,227) 4,000) 3,896 | 31.0 11.5 | 28.8 23.3 | 31.3 41.2/ 6.4 12.7| 2.5 11.3 
Shelby 32.7; .0190) 10.4) 11.3) 13. 62,938) .0177| 1,619] 5,090} 4,667] 20.8 6.2 | 22.8 14.8 | 40.5 43.2/ 11.5 18.5 | 4.4 17.3 
Shelbyville 13.0} .0075 4.3 4.9 23,017) .0077| 1,771) 5,353) 4,690] 18.7 5.4 | 22.2 14.1] 42.3 43.8] 12.2 19.2] 4.6 17.5 
Spencer 15.9} .0093 4.5 5.4 19,835; .0067| 1.247] 4,408) 3.647 | 35.0 13.1 | 25.4 20.8 | 30.0 39.9| 6.7 13.4] 2.9 12.8 
Starke. ...... 19.1) .O111 5.7 6.1 3. 27,189; .0091) 1,424) 4,770) 4,451 | 27.8 8.8 | 22.0 15.2 | 36.1 40.7/ 9.6 16.4] 4.5 18.9 
Steuben 17.1} .0089 6.2) ‘4 5. 27,141) + .0091) 1,687) 5.219) 4.086 | 27.2 8.7 | 23.4 16.4 | 36.3 41.5 | 8.7 15.0| 4.4 18.4 
Sullivan 20.5, .0119 6.8 7.3 4. 28,567; .0096) 1,394) 4.201) 3.880 | 33.0 12.0 | 26.4 20.9/| 31.1 40.4| 6.4 12.6] 3.1 14.1 
Switzerland 7.3} .0043 2.2 2.5) 8,683; .0029| 1.189) 3,947| 3,362 | 37.9 15.7 | 25.5 23.0 | 30.1 44.3! 5.1 11.4] 1.4 6.6 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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SALES MANAGEMENT 


they Buy More because they Have More! 


@ You can build a healthy sales figure in the big Indian- 
apolis market where every advertising dollar really pulls 
its oar! Why? Because average annual income per family 
is $6,669 . . . 39.3% above the national average.* 

That’s why Indianapolis citizens are buying more of 
everything from exercise machines to sewing machines 

. . why Indianapolis ranks 7th in retail sales per capita 
among cities of 600,000 and over! 


And it’s not only a RICH MARKET... 
> It’s Bic. 
> It’s Sreapy . . . unsurpassed for diversification and 
balance of industry and agriculture. 
> You get SaturaTION CoveracE of the metropolitan area, 
plus an effective bonus coverage of the 44 surrounding 
counties in The Indianapolis Star and The Indianapolis 
News. Write for complete market and circulation data. 


KELLY-SMITH COMPANY - NATIONAL REPRESENTATIVES 


*Sales Manegement, Survey of Buying Power, May 10, 1956 


YOUR FIRST TEAM 


MAY 10, 1958 


UP 


*Estimate by T. H. Chamber of Commerce. 


THE TERRE HAUTE TRIBUNE-STAR 


Daily Circulation Over 58,000—Sunday Over 46,000 


sees TERRE HAUTE 


NOW ‘78,000 instead of 64,214 ’'50 census 


Terre Haute, Indiana, city population increased approximately 21.7% due to 
recently enacted annexation ordinance that became effective in 1957... . 
Metropolitan county area population over 106,000 . . . 9-county trade area 
population over 270,000. 


@ 


» POPULATION 


Vanderburgh 
AEvansville 
Vermillion 
Vigo 
ATerre Haute 


Wabash 
Wabash 

Warren 

Warrick 


Washington 
Wayne 
ARichmond 
Wells 
Bluffton 


47 


149 


262 


1064) 56.9} 63.2) 157.6] 329,334) .1104 
0808} 43.5) 50.5 261,997| .0878 
0105, 5.8 5.8 6.1 23,498) .0079 
0616} 34.6) 40.1) 95.2) 191,202) .0641 
| 27.1] 32.8 156,734] .0526 


0183 9.8 10.5) 165.1 47,877) .0161 
- 0068 3.8 4.0 19,442) .0065 
-0050 2.6 2.9 13,892) .0046 


0142 7.4 7.8 6.0) 32,966) .0111 


0105} 5.3) 5.6) 3. 21,410} +.0072 
0449) 23.3) 26.5) 60.0] 133,635) .0448 
0262} 14.2] 16.4 84,758] .0284 
0116} 6.3/6.6} 6.3) 31,447) .0106) 
0086} 2.1 2.3 11,217} .0038' 


ove 6.0 6.1 3.6 29,357; .0099 


SS828 


S8es E228 


4.3 | 19.0 10.9 | 44.5 
3.9 | 18.5 10.4 | 45.7 
32.8 11.9 | 25.3 20.1 | 32.2 
5.9 | 19.7 12.3 | 41.6 
5.3 | 19.1 11.5 | 43.1 


23.0 7.1 | 22.3 15.1 | 40.6 
19.1 5.6 | 21.7 14.0} 44.1 
19.2 5.6 | 26.6 16.8 | 38.9 
29.1 9.9 | 23.8 17.5 | 35.6 


35.7 13.4 | 26.5 21.6 | 28.7 
15.8 4.3 19.3 11.3 | 45.7 
13.7 3.6 | 18.6 10.7 | 47.2 
21.1 6.3 | 22.9 14.9 | 40.5 
19.5 5.6 | 21.8 13.7 | 42.4 


EFFECTIVE @D The “SM” is mark exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
INDIANA Me- 
tro- Con- Income Breakdown of Households 
COUNTIES poli- House-| sumer | Urban 
CITIES tan Total % holds | Spend-| Pop. Net 
(continued) Area Caen. mA =. ine =. — oka. pene Yo x wh < ey tal 
sands) | U.S. s s s ' 
(thous.) Hide, ee. | Holds. tee, |eclis, tne. (Holts, tne. |Hekde. tebe 
Tippecanoe 223 86.9} .0505} 24.4) 37.4] 53.0 168,142) .0564 19.7 5.1 | 14.8 8.3 | 43.6 40.5 | 14.5 20.4 
Lafayette- 
West Lafayette 53.0} .0809 16.8 108,559| .0364 
ALafayette 39.7] -0231 12.5 14.7 71,959} .0241 19.0 6.2) 18.1 10.8) 43.5 13.4 19.7 
West Lafayette 13.3} -0078 2.8} 8.6 36,600} .0123 30.0 5.5 | 25.0 10.0 | 30.0 10.0 23.5 
Tipton 16.7) -0097) 9 5.3 6.1 24,862) .0083 20.1 6.1 | 23.3 15.2 | 41.4 10.8 17.4 
Union 5.9} .0035) 1.7 1.9 9,306} .0031) 1,577 17.9 6.1) 21.2 13.2) 44.0 12.1 18.7 


19.4 
19.7 
13.3 
18.8 
19.2 


16.6 
17.0 
15.3 
14.6 


11.8 
19.5 
19.9 
18.0 
17.3 


362 


White 18.6) 578 23.7 7.2) 22.7 16.0 | 38.0 10.8 17.6 
Whitley 20.5) 0119 6.6 6.6 5.1 30,836) .0103) 1,504 23.2 7.3 | 22.6 15.4 | 40.0 10.4 17.5 
Columbia City 6.1) ss 1.8 1.9 9,365; .0031) 1,836 19.9 65.8 | 21.5 13.5 | 41.6 12.1 18.9 
Total Above Cities 2,275.9) 1.3233] 707.7; 851.6 4,613,119) 1.5467) 2,027 13.2 3.2) 16.2 8.6 | 46.3 16.6 22.0 
State Total ee | 4,804.4] 2.6180 1,372.411,562.7/2,771.31 8,041,068! 2.6960) 1,785) 17.3 4.6 | 18.6 10.7 | 43.3 14.3 20.5 
7h, POPULATION E. B. I. POPULATION E. B. I. 
GD ESTIMATES, 1/1/58 SM ESTIMATES, 1967 @ ESTIMATES, 1/1/58 JM ESTIMATES, 1957 
| i oe Con- 
METRO. House-| sumer | Urban House-| sumer | Urban 
AREAS Total hold | Spend-| Pop. Net % | Per | Per Total | % hold | Spend-| Pop. Net % 
(thou- | of | (thou- | ing | (thou- | Dollars | of | Cap-|H’se- (thou- (thou, | ing | (thous | Dollars 
sands) | U.S.A.) sands) | Units | sands) | ($000) (|U.S.A.| ita | hold sands) | U.S.A.| sands) sands) | ($000) | U.S.A. 
(thous. | (thous.) 
gos ae | 
AAnderson..... 120.5) A 37.9} 41.0 69.9) 216,792) .0727|1,798|5,720 90.0) .0523) 26.8) 27.9 149,916) .0502)1, 666 
AEtkhart 98.1) . 30.7} 34.2! 58. 188,314) .0635/1 830 6,167 108.2 33.8; 38.9 196,784) .0659|1,819)5,822 
Evansville . 220.5) . 68.3) 74.7; 178. 376,308) .1261 1,707 |5,510 77.2; .0449; 23.3) 26.5 133,635) .0448|1,731/5,735 
Fort Wayne..... 222.8) . 69.1) 79.0) 164. 460,673) .1611|2,025)6 ,522 240.0) .1395) 71.4) 87.3) 1 529,860) .1776|2,208/7,421 
Indianapolis 640.0) . 202.3} 238.7) 672.1) 1,388,865) .4667 2,170/8, 865 106.0) .0616) 34.6) 40.1 95 191,202) .0641/1,804 5,526 
A Kokomo : 63.0) . 19.5) 21.7 45. 113,967) .0382/1 ,809'5,844 
ALafayette... 86.9) . 24.4) 37.4 53. 168,142) .0564 1,936/6,801 Total Above wie sates 2s 664.7) 772.8 1001.7 4.2 ou an. ae 
AMarion. . 74.1 22.6; 25.4 45. 116,195} .0390|1 ,668)5,141 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1956. Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


The LAFAYETTE JOURNAL ano COURIER... 


Your Best Buy for Greater Sales in Northwestern Indiana 


No other newspaper or advertising medium can cover this rich nine-county market in Northwestern 
Indiana. 100% City Zone Coverage plus 65% coverage in the nine-county Retail Trading 
Zone produces readership in a market with a consistently high level of income and spending. 


| N D lJ ST RY Diversification of the 


industries in the Lafayette market provides for 


a consistently high level of employment and 


spending which assures the advertiser of a 


receptive audience for his advertising message. 


: AG Ri CU LTU RE Lafayette is the 
trading center for this $161,000,000 farm market 
which can be reached and sold only through the 

. pages of the Journal and Courier. Daily farm 
market reports along with regular farm news 
makes the Journal and Courier the ideal medium 

3? for covering this rich farm market. 


EDUCATION Purdue University, 


one of the leading Engineering and Agriculture 


schools in the country is one of the main factors 


in the overall economic importance of the 
Lafayette market. Besides being the largest 
employer in the area, the cultural advantages of 
a large university boosts the standard of living 
of the people in the surrounding area. 


Your key to greater sales in Northwestern Indiana 


fs LAFAYETTE aT AFAVETTR 
INDIANA Member of Federated Publications 


Indiana's Best ; , a REPRESENTED NATIONALLY BY 
Balanced Market SAW YER-FERGUSON-WALKER COMPANY 


MAY 


10, 1958 


FIRM at FIRST for FOURTH year 


Latest Pulse figures (Oct.-Nov., 1957) give WOWO the biggest share of 
audience in every one of 472 quarter hours surveyed—6 A.M.-11 P.M., 
Monday through Sunday. 

Audience loyalty like that explains why so many national and local 
advertisers find it pays to put their product messages on WOWO. Why 
not put WOWO to work for you, too? 

For hard-selling availabilities call Tom Longsworth, WOWO Sales 
Manager, at Anthony 9436, in Fort Wayne, or your nearest PGW ‘Colonel’. 

In Fort Wayne — and the great tri-state area of Indiana, Michigan and 
Ohio — no selling campaign is complete without the WBC station .. . 


Y Ge@®9 cont warns WOWO 


WESTINGHOUSE BROADCASTING COMPANY, INC. 


P.S. WOWO’s RADIO MARKET IS 37TH... according to a recent 
A. C. Nielsen Survey of the top 300 U.S. radio markets — a fact to remem- 
ber when you’re using national spot to hit the big targets! ° 


c 
ba 


“aie 


Ete sard 


SH The “SM” symbols mark exclu- e 
INDIANA RETAIL SALES— % ESTIMATES, 1957 sive estimates by SALES AGEMENT 
Lumber- 
COUNTIES % Hsid. | Buying Index Drink. | General House- | Auto- Gas Bidg. 
CITIES tan Sales of Retail | Power | Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. 3 
(continued) Area | ($000) | U.S.A.| Sales | Index index | Production} ($000) (3000) ($000) ($000) ($000) (3000) ($000) ($000) | ($000) 
Adams 22,148) 0110) 3,306) .0117 87 82 4,993 1,263 1,075 737 2,046 4,414 2,536 2,913 428 
Decatur 13 ,383 0067 -0055 112 137 3,051 899 810 518 1,059 2,737 1,388: 1,802 305 
Allen 51 281 me) .1408| 4,080] .1437 mM 109 48,134) 21,696) 653,300} 17,302) 15,496) 61,574) 21,307; 15,784 8,708 * 
AFort Wayne 247 ,649 1237 1088 125 142 41,135, 19,264) 49,947 17,081 14,064) 57,154 15,991 10,846 7,858 
Bartholomew... .. 52,080| .0260 3,008] 0244 94 100 14,113 3,137 5,975 1,815 2,097; 10,501 4,269 6,900 1,438 
Columbus 47,487| .0237 -0166 124 177 12,469 2,483 5,554 1,750 2,030 10,150 3,547 6,445 1,356 
Benton 14,888; .0075) 4,512) .0068 105 116 3,060 960 421 107 677 3,417 1,435 3,248 223 
Blackford 15,260) -0076| 3,549) .0076 93 93 3,260 782 1,452 513 757 4,639 963 1,542 528 + 
Hartford City 12,663) -0063} .0047 109 147 2,537 534 1,213 429 592 4,231 780 1,276 454 
Boone 26,183; .0131) 2,975] .0151 96 83 5,129 1,735 2,256 1,182 1,167 4,900 3,389 4,485 967 
Lebanon 18,274) 0091 .0067 126 172 3,555 991 2,039 1,093 842 4,100 1,268 3,283 609 
Brown 2,652; .0013) 1,658] .0022 63 37 817 244 148 42 82 310 115 606 86 
Carroll 20,410; .0102| 3,851] .0096 98 104 4,463 999 1,084 338 481 4,943 1,871 2,790 375 
Cass 44,579) .0223| 3,684] .0221 94 94 9,255 2,925 4,266 3,290 2,200 8,685 3,861 4,744 1,350 
Logansport 37,062; .0185) 0150 114 140 7,901 2,473 4,005 3,254 1,990 7, 885 3,066 2,856 1,198 


Clark 


10,576 
Jeffersonville... 37,395} 0187] -0127 118 173 11,713 1,610 1,686 1,188 1,205 9,077 5,560 2,465 1,185 
Clay 23,467) .0117| 2,862] .0128 88 81 6,425 1,540 1,313 706 936 6,032 2,463 2,204 641 
Brazil 17,897} .0089) -0063 115 162 4,832 1,233 1,028 633 794 5,447 1,730 897 525 
Clinton 34,113) .0170| 3,249] .0180 96 90 7,586 2,848 2,788 1,624 1,683 6,309 2,787 4,298 907 4 


Frankfort 27,041} .0135] -0107 113 142 5,730 2,009 2,533 1,624 1,393 5,882 2,213 2,112 805 


Crawford 5, E y - 1,031 

Daviess 22,461} .0113) 2,739} .0129 80 70 5,142 1,479} 1,442) 1,238; 1,166) 4,232) 2,138) 3,835 579 

Washington 17,833} .0089] 007 106 131 3,835} 1,075} 1,170} 1,196] 1,124) 3,457} 1,555) 2,813 490 

Dearborn 23,719} .0118| 2,858} .0140 85 72 6,990) 2,081) 1,114 957) 1,444) 4,762) 2,831) 1,604 773 ¥ 


Decatur 5,405 
Greensburg 19,137} .0006 -0058 135 223 3,170 716 1,999 578 659 5,127 1,116 3,929 472 
De Kalb 28,516) ne 3,168} .0153 91 85 6,504 1,736 1,820 753 1,808 7,978 2,570 2,267 652 
Aubura 12, 533| 0063) -0047 124 166 3,140 727 1,290 441 825 3,895 424 981 316 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


364 SALES MANAGEMENT 


} 0 
enera La 4 - 
d women” *This represents only perro Papers! | es 
ws Muncie’s many '" i 


THE MUNCIE STAR-THE MUNCIE EVENING PRESS 


THE MUNCIE SUNDAY STAR 
ae Combined Circulation 49,456* Sunday 31,014* 
Represented Nationally — Kelly Smith Company *ABC Audit Report Ending June 30, 1957 


The “SM” symbols mark original, exclu- 


9 INDIANA | me. RETAIL SALES— GYD ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
e tro- Total Per —- Furn.- Lumber- 
COUNTIES poli- Retail % Hsid. | Buying Index Drink. | General House- Auto- Gas Bldg. 
CITIES tan | Sales | of | Retail] Power Quality | of Sales | Food Places | Mdse. | Apparel | Appl. | motive | Stations | Hdwre. | Drugs 
(continued) Area | ($000) | U.S.A.| Sales | Index ndex | Production} ($000) ($000) ($000) ($000) ($000) ($000) ($000) ($000) ($000) 
° Delaware. .. 95 120,288} .0601| 3,559} .0635 101 96 28,655) 8,737; 12,527) 6,840} 8,195) 24,940} 8,655) 9,981) 3,889 
AMuncie..... 103,909} .0519 .0450 117 135 26,254] 7,205] 12,184) 6,658) 7,192) 21,272) 7,433) 5,732} 3,533 
Dubois... 31,173| .0156| 4,453] .0137 93 105 5,340} 1,855) 1,199) 1,174) 1,467 ‘ail 1,880} 4,071 630 
Elkhart... ...| 202 129,711} .0648) 4, .0626 110 113 28,661) 6,937) 11,660| 6,156] 6,718] 30,263} 9,763) 12,920) 3,009 
AElkhart........ 71,444] .0357 0295 131 158 16,830] 4,470] 8,106} 4,000] 2,895) 17,191) 5,140) 6,563) 1,757 
. Goshen........ 30,016} .0150 .0109 135 185 6,815| 1,342; 1,750/ 1,514] 1,717] 6,703) 2,264) 1,946 697 
Fayette........... 26,210) .0131| 3,318] .0148 95 84 6,577; 1,432) 2,051) 1,100! 2,271} 65,437] 1,800) 1,516 844 
Connersville . 24,304) .0121 0115 110 115 6,151| 1,322] 1,576) 1,099] 2,270) 5,241 1,743} 1,301 844 
Floyd...... ay 84 55,362} .0277| 3,482] .0281 95 93 13,684) 3,337} 3,964) 4,141) 2,390, 12,357) 6,535) 4,687) 1,447 
New Albany... 52,188} .0261 .0230 104 118 13,112; 3,024) 3,528} 4,141} 2,327) 12,202} 5,878) 3,916] 1,447 
Fountain. . 22,692} .0113| 3,782] .0101 96 108 4,997) 1,253 795| 429 683, 7,061 ead 3,666) 465 
Franklin. .... 10,281} .0651) 2,187] .0070 67 49 2,205 823 917 186 403) 1 ,884| 787; 1,524! 200 
Fulton. .... 19,287) .0097| 3,782] .0089 95 103 3,568 899} 1,537 757 885, 3,590} 2,177} 4,056 513 
Rochester. . .. 11,470} .0057 .0041 121 168 2,697 608 830 732 478} 2,461/ 1,072} 1,658) 327 
| | | 
Gibson.......... 30,115| .0150| 2,952] .0162 86 79 7,129) 1,724) 2,510 722 783| 6,505 2,548! 4,836| 571 
Princeton....... 17,123} .0086 .0062 113 156 3,704 912} 1,263 506 357} 4,779] 1,251] 3,068) 401 
‘ Grant.......... 235 72,681} .0363| 3,216] .0390 90 84 17,189} 5,010, 7,745) 4,356 3,784) 14,800} 6,436) 7,429) 2,493 
AMarion....... 56,871| .0284 .0229 112 139 13,492) 3,818} 7,204] 4,129 2,931) 12,155] 4,515] 4,281) 1,994 
Greene... 25,973; .0130) 2,951] .0129 84 84 6,076} 1,559} 1,790) 1,924 880} 6,097; 2,778} 2,300 680 
Hamilton, ........ 29,807} .0149| 2,866] .0176 92 78 6,681; 2,214) 1,686 972 952} 7,858) 2,632) 3,749) 746 
Noblesville. . .. 16,902} .0084 .0057 127 187 3,293, 1,021 1,188 837| 677; 6,040| 1,276) 1, 187/ 400 
. Hancock....... 26,542} .0132| 3,318] .0136 94 91 5,729} 1,312) 1,249 699) 1,222; 6,020) 2,908} 3,108) 762 
Greenfield 15,898] .0079 .0059 120 161 3,795 574 593] 527 631| 4,499) 1 485] 1,711 543 
Harrison. . 12,941} .0065| 2,442] .0081 73 59 2,818| 639} 1,332 199 535) 3,051 935} 1,622! 161 
| | | 
Hendricks. . 29,247; .0146) 2, -0185 93 74 5,453} 1,693) 1,029 324 an 8,589) 2,805 4,460 1,310 
Henry. .... 53,514) .0268| 3,430] .0288 94 cv 12,677; 2,883} 4,385) 2,068] 2,576] 13,393) 4,236) 4,795, 1,465 
New Castle... 36,662| .0183 .0146 122 153 8,667} 2,079] 3,658} 1,880| 1,665) 8,734] 2,375] 3,178} 1,069 
Howard............] 221 73,260} .0366| 3,757] .0374 102 10¢ 17,135) 4,459} 9,302} 3,955) 4,086) 15,423) 4,222) 6,995) 2,107 
AKokomo 65,519] .0327 .0291 11 124 14,827} 4,081] 9,053} 3,892) 3,923, 14,189) 3,373] 5,128) 2,006 
Huntington. .... 37,377| .0186 3,429] .0187 94 93 8,281] 2,084) 2,426} 1,916} 1,938] 8,753| 4,338, 4,279) 1,014 
Huntington 28,347! .0142 .0108 115 151 6,77 1,655} 2,001) 185 1,690] 6,430 3,089| 2,928 740 
Jackson... 31,956) 0160) 3,551] .0147 85 93 7,661} 1,623} 2,559) 1,266] 1,144) 65,461) 3,823) 4,770 469 
Seymour... ... 23,730} .0119 .0081 117 172 5,319} 1,069} 1,821 1,193} 848} 4,192) 3,150/ 3,241 344 
: Jasper.......... 22,688} .0113| 4,281] .0103 95 105 4,729 956, 1,695 710) 976) 13% 1.008) 5,902 359 
| 
Jay...... rs 23,058} .0115| 3,116] .0120 90 2 5,315] 1,373} 1,540 953| 1,041) 5,443) 2,454) 2, 687| 491 
Portland......... 14,804} .0074 0048 141 218 3,330 849 962 898 400} 4,115, 1 588] 1,729] 306 
Jefferson.......... 31,227} .0156) 4,661] .0128 90 110 7,196} 1,981) 2,809} 1,365) 1,878] 6,807] 2,498) 3,484} 1,097 
‘ Madison......... 27,714] .0138 .0081 129 219 6,256} 1,599} 2,404) 1,365) 1,822) 6,526) 2,052) 3, 127) 993 
ey eae : ; | 4,418) 
oo : 0176) 3,068) . 9,095 
Franklin. ........ 16,563) .0083 .0060 125 173 3,037 823} 1,232 554 519} 4,453] 1,396] 1,861 501 


Me. sa s...3 44,754) .0224) 3,315) .0227 90 89 10,193 2,463 5,826 2,279 2,287 9,119 3,908 4,873 1,284 
Vincennes vaihckinal 35,465' .0177 -0130 117 159 7,409 1,801 5,402 2,119 2,062 7,586 2,435 3,622 1,088 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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ONE TV STATION 


SOUTH BEND...Indiana’s 2nd Market* 


You can reach only one conclusion when you study A.R.B., Pulse, 
Hooper, and other rating reports: People here have an overwhelming 
preference for WSBT-TV! No other area station comes close to WSBT- 
TV in the number of top-rated shows carried. Chicago and Michigan 
stations aren't even in the running. 


* South Bend-Mishawaka City Corporate Area 
AND LOOK AT THE MARKET WSBT-TV DOMINATES! 


Ist in Indiana in Effective Buying Income per capita. 2nd 
in Indiana in total Effective Buying Income. 2nd in Indiana 
in Total Retail Sales. 2nd in Indiana in Food Sales. 2nd 
in Indiana in Drug Sales. 


Source: Sales Management, Survey of Buying Power, 1958. 


SOUTH 
- BEND, 
IND. 


PAUL H. RAYMER CO., CHANNEL 
NATIONAL REPRESENTATIVE --» A CBS BASIC OPTIONAL STATION 22 


SM The “SM” symbols mark ori |, exclu- 
INDIANA RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
Per Eating & 
COUNTIES i i > | Hsld. | Buying Index Drink. Gas 
CITIES of | Retail | Power Quality | of Sales Food Places dse. Stations 
continued) ( | U.S.A.) Sales | Index index | Production} ($000) ($000) ($000) 


Kosciusko . \ ‘ ; -0218 99 113 10,026 2,975 1 5,732 
Warsaw 23,37: P .0068 145 249 4,740 1,395 3,253 


Lagrange ‘ , -0072 2,128 482 750 
Lake. 577,779) . .3056 149,077 31,027 46,270 


Hammond- 


East Chicago 238, 421 55.909 7 | 18,711 16,230 
Gary 227,094) .1134| 13,505 16,159 


Hammond 167 , 194} 9,953 11,001 
East Chicago 71,227 3,758 


Whiting 23,845 1,843 
Crown Point 16,737] 656 
Hobart 14,595) d | 331 
La Porte 108,981) . : | 3,946) 
A Michigan City 49,518, . j : 600) | 2,076) 
La Porte 46,657) .023: | 18% 1,780) 

| 
Lawrence 38,705 2,123) 
Bedford 28, 852 : | 1,789) 
Madison 138,989, . ‘ | | 7,918) 
A Anderson 06,096 5,862) 
Elwood 16,945 
Marion 934,631 
Alndianapolis 870,009) .434 ‘ | ‘ | 64,730| 176,718 36,991 | 198,077 52,926 

| | i 

Marshall J d , | 1,992 2,343 1,482) | 7,112 4,154 
Plymouth : ‘ : 866, 1,676 1,118 3,596 1,587 
Martin r é d 480 312 | 2,689 1,116 
Miami d d 3,246 1,195 5,966 3,293 
Peru | O13 d 2,889 1,159 4,622 2,313 


Monroe ‘ ¢ d 3,699 4,656 | 13,214 4,503 
Bloomington 7 02 p 3,623 4,656 13, 169 4,051 1,990 
Montgomery d | ¢ 3,618 2,032 9,710 3,109 1,127 
Crawfordsville . ' 0 d rhe t . 3,475 1,980 7,185 2,139 886 
SM Standard (4) and Potential (A) Metropolitan County Areas. 
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Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


SATU RATE INDIANA’S 2nd MARKET* 
with ONLY ONE newspaper 


ii nilendi 


Business is good in South Bend, Indiana. The figures 
at left attest to that. In addition there are other signs, 
such as: Housing Construction up in '57. Savings De- 
posits at an all time high in '57. Spending leads the 
7th Federal Reserve District for ‘57. South Bend a 
HIGH-SPOT CITY (Sales Management) often in '57. 
Department Store sales show up better than in any 
other major Indiana city in '57. There's more, too! 
You can blanket this rich market with only one news- 
* paper— The South Bend Tribune. Write for free market 
data book. 

* South Bend-Mishawaka City Corporate Area 


in Total Retail Sales 


. » » $261,974,000 


tal Food Sales 


_ $57,785,000 


in To 


Che 


Soulh Mend 
Ori Ly u al "4 The South Bend, Ind. Market: 


7 Counties, 1/2 Million People 


S e: Sales Management, : 
1958 Survey of Sevten Power Franklin D. Schurz — Editor and Publisher 
STORY, BROOKS & FINLEY, INC. «© NATIONAL REPRESENTATIVES 


The “SM” symbols mark original, exclu- 


INDIANA Me- RETAIL SALES— JM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
. tro- | Total Por Eating & Furn- j Cumiber= 
COUNTIES poli- Retail % Hsid. | Buying Index Drink. | General House- | Auto- Gas | Bidg. | 
CITIES tan Sales C) Retail | Power Quatity of Sales | Food Places | Mdse. | Apparel | Appl. | motive | Stations — | Drugs 
(continued) Area} ($000) | U.S.A.| Sales | Index ndex |Production] ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 
eee 26,631; .0134) 2, 0151 80 71 7,212 1,289 2,333 501 1,074) 5,190) 3,028 3,466) 664 
Martinsville. 14,861} .0074 -0048 120 185 4,235 543 1,066 399 602) 3,153] 1,359 2,093) 389 
| | 
Newton. . 13,010} .0065) 3,8 0064 98 100 1,951 1,134 629 197 460; 3,173 1,496) 2,851) 468 
‘ Nobie.. 32,267) .0161| 3, 0149 91 99 5,996} 2,084) 1,365 901 1,297} 8,218) 3,802) 5,523) 621 
Kendallville... .. 14,287} .0071 -0049 126 182 2,862 948 926 544 7 788| 3,870 1,383} 2,330 312 
Ohio... 2,493) .0012) 2, 0018 76 50 866 177 227 55 61 431 225) 209 206 


~N 7 } ; 11,409) 4,540) 6, 1,477 
Valparaiso 27,063) .0135 .0106 133 169 6,048} 1,613 


2,526 1,087) 1,333 7,483) 2,069 2,428) 1,059 


Pesey....... ‘ d 3,988 ; 
Pulaski. . 15,798} .0079| 4,051] .0074 95 101 2,692 637 606 216) 448) 3,480 1,240) 4,206) 389 


Putnam. 25,334; .0127) 3, 0133 85 81 5,301 1,395) 1,872) 755) 1,000] 6,685 2,307| 3,472| 664 
Greencastle ‘ 16,466) .0082 -0061 127 171 2,704 628) 1,364 697) 832/ 5,574| 964| 559 


Randolph... } ® 
Winchester. . . 12,075} .0060 .0042 127 182 2,379 661 1,076) 350) 645) 2,852 705} 799) 296 
. Ripley....... 23,416) .0117| 3, .0103 84 96 4,808, 1,357| 756| 470) 851| 6,729 1,776) 2,112 605 
|, Rush...... 21,788| .0109| 3,404) .0114 92 88 3,836, 1,014 870| 530| 575| 4,595} 2,348) 3,373 536 
Rushville......... .0080 : 3,681 
St. Joseph.......... .1447| 4,055] .1601 | 115 104 63,696] 21,352} 41,285, 19,267; 17,979] 59,353 
South Bend- 
’ Mishawaka....... 261,974; .1309 . 12986 126 136 67,785 19,181 40,637) 18,851 16,602 55,1384 18,234 18,674 8,569 
ASouth Bend..... 212,426) .1061 .0992 129 138 45,432 15,015 38,518) 17,451) 14,681 38,479 14,214 10,589 7,225 
Mishawaka....... 49,548] .0248 0233 | 118 125 12,353} 4,166] 2,119} 1,400 1,921] 16,655] 4,020} 3,085] 1,844 
ME sic co ds 13,511] .0067| 2,937] .0088 78 7 3,165 856 610| 769 809} 3,095} 1,864) 1,377 400 
Shelby........... 33,674| .0168 sz .0177 93 88 8,071} 1,733] 2,882} 1,701] 1,382) 7,168] 2,018) 4,209 976 
Shelbyville... 26,3141 0131 0003 | 124 175 5,819| 1,334] 2,026] 1,655} 1,290] 6,648 + 1,609/ 3,068 920 


Before using these figures read foreword, page 13. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
MAY 10, 1958 367 


The “SM” symbols mark exclu- 
INDIANA | mo RETAIL SALES— GUD estimates, 1957 sive estimates by SALES MANAGEMENT. 
tro- | Total Per Caine & Furn.- Lumber- 
COUNTIES poli- Retail % Hsid. | Buying Index Drink. | General House- Auto- Gas Bldg. 
CITIES tan Sales | of Retail | Power Quality of Sales Food Places | Mdse. | Apparel Appl. motive | Stations | Hdwre. oe 
(continued) Area | ($000) | U.S.A.| Sales | Index ndex | Production} ($000) ($000) ($000) ($000) ($000) ($000) ($000) ($000) ($000) 
Spencer et 11,314; .0056 2,514] .0069 74 60 2,348 914 605 189 260 3,096 1,116 1,247 315 
Starke 21,561; .0108 3,783] .0100 90 97 3,917 1,349 1,689 550 1,501 5.702 2,140 3,100 250 
Steuben 20,164, .0101| 3,878} .0096 Cyd 102 4,639} 1,664) 1,537 537 585} 4,005} 2,441| 3,139 602 
Sullivan 16,702| .0083| 2,456] .0096 81 70 4,400 1,122 1,333 386 550 3,903 1,566 1,778 396 
Switzerland 4,012} .0020' 1,824] .0030 70 47 736 152 651 87 123 785 307 738 163 
Tippecanoe 223 95,094) .0475) 3,897] .0525 104 94 19,736, 8,206) 13,734) 6,873) 4,802} 16,783) 7,200| 6,810) 4,531 
Lafayette- 
West Lafayette . 25,000 0484 0871 120 187 18,744, 7,663} 18,668| 6,874) 4,681] 18,111} 6,979} 4,714) 4,409 
ALafayette 69,504) .0347 .027 117 150 15,330} 6,330) 9,225} 6,358)  4,201/ 11,607} 4,281] 4,232) 3,904 
West Lafayette 15,496} .0077 0100 128 99 3,414 1,233} 4,428 516 340} 1,504) 1,698 482 505 
| 
i 
Tipton 12,631} 0064 .0080 82 66 2,665 771 909 459 532} 2,871 1,076) 2,279 422 
Union 6,718) .0033 .0033 94 94 1,207 249 221 185 362 71 701 1,390 256 
Vanderburgh 47 208,235 .1040 -1076 101 98 49,801 17,218) 27,577; 20,310} 14,282) 33,846) 18,078 7,692 8,263 
AEvansville 203,728) .1018 .0906 112 126 48,911} 16,021) 27,038} 20,310) 14,206] 33,458] 17,454)  7,067| 8,263 
Vermillion 17,829, .0089 -0088 84 85 4,472 1,180 1,191 500 990 4,979 1,655 1,790 498 
Vigo 149 129,118) .0646 .0637 103 105 26,646 8,766) 28,638 6,447 5,944; 27,007 8,973 6,658 4,544 
ATerre Haute 118,895} 0594! .0534 115 128 23,935, 7,118} 28,006; 5,400) 5,766) 26,074) 6,840) 5,794) 4,321 
Wabash 35,072) .0175| .0170 93 96 7,506) 2,119) 2,382) 1,249) 2,689) 7,168) 3,118) 3,156 994 
Wabash 21,623) .0108) 0079 116 159 5,557) 1,462) 1,634 983} 2,179} 4,202) 1,431 1,226 707 
Warren 4,304) .0021) .0039 78 42 1,795 236 120 ad 101 432 256 1,104 85 
Warrick 14,806) .0074) 0106 | = =75 52 4,148} = 1,081 857 123 464) = 3,855 576, 2,767 392 
Washington 14,004) .0070 -0078 74 67 3,810 542 1,182 442 420 4,048 1,028 1,447 254 
Wayne bi 262 90,149) .0450 .0449 wo OC 100 19,940 5,778 8,874 5,011 6,183; 19,553 7,160 8,042 3,177 
\Richmond..... 72,195) .0361 .0303 116 | 138 15,540} 4,493) 7,955) 4,645) 5,948} 14,387) 5,092} 6,290} 2,677 
Welis — 25,204; .0126 -0113 97 109 5,494 1,055 3,502 663 1,998 4,447 2,079 3,204 349 
Bluffton 16,917| .0085 0052 | 144 236 4,262 817| 3,232 620} 1,269} 3,027} 1,430) 1,433 282 
White is 26,923) .0135| 4,487) .0112 | 103 124 6,237} 1,685 671 936} 1,305) 5,619) 3,164) 4,207 788 
Whitley 20,535} .0103) 3,111) .0107 90 87 4,395} 1,217) 1,098 565 787| 4,590) 2,303} 2,387 497 
Columbia City 11,794} .0059 .0039 | 130 | 197 2,524 724 934 475 626 3,060 940 1,150 394 
Total Above Cities 3,853,190} 1.9247 1.6160 | 122 145 841,659) 264,432) 559,804) 229,648) 216,892) 834,822) 277,946) 247,781) 137,955 
State Total 5,171,535| 2.5835, 3,768] 2.6468 | 101 99 |1,150,250| 356,919] 627,835) 255,228 267,138 1,097,077| 431,834) 445,704) 172,206 
METRO. AREAS STIMATES, 1957 
AAnderson .. | 172 138,989 33,238]  8,540| 12,972)  8,956| 7,918] 30,493] 10,951| 10,857) 5,265 
AEtkhart 202 128,711 28,661 6,937) 11,660 6,156 6,718} 30,263 9,763) 12,920 3,009 
Evansville 47 244 ,839 58,617) 19,648) 29,476) 21,865) 16,032} 40,746) 20,998) 14,506 8,965 
Fort Wayne 51 281,916 48,134) 21,696) 653,300) 17,302) 15,496| 61,574) 21,307| 15,784 8,708 
Indianapolis 66 934 ,631 180,080} 72,383) 178,746) 38,624) 650,585) 202,890) 65,976) 47,456) 44,194 
AKokomo 221 73 , 260) 17,135 4,459 9,302 3,955 4.086) 15,423 4,222 6,995 2,107 
ALafayette 223 95 094] 19,736 8,206) 13,734 6,873 4,802; 16,783 7,200 6,810 4,631 
Marion 235 72,681) 17,189 5,010 7,748 4,356 3,784; 14,800 6,436 7,423 2,493 
AMichigan City 238 108.981) 27,781 7,648 10,554) 6,158} 3,946) 20,614/ 9,621; 7,713) 3,440 
Muncie 95 120, 288 28,655} 8,737; 12,527) 6,840| 8,195) 24,940| 8,655) 9,981) 3,889 
A\Richmond 262 90.149 19,940 6,778 8,874 5,011 6,183) 19,553 7,160 8,042 3,177 
South Bend 139 289. 562 63,696 21,352) 41,285) 19,267) 17,979) 69,353) 22,077) 19,819} 9,318 
Terre Haute 149 129,118 26,646] 8,766 28,638, 5,447, §,944| 27,007) 8,973| 6,658) 4,544 
Total Above Areas | 2.709.219 1.3538! 569,508) 199, 160! 418.8131 150,710! 151,668! 564,439) 203,339) 174,970) 103,641 


(Other West North Central States: Kansas, Minnesota, 
I °o Ww & Ss Missouri, Nebraska, North Dakota, South Dakota.) 
> NUMBER OF OUTLETS r NUMBER OF OUTLETS 
Map, page 372 | # “s | os | 3 : 
| &i_2 Sei ¢ 5 rie = Bzi-¢g 2 = 
. 2 r4 * 3 s . =3 i: 3 n 
oll yeu Basha sti || shalt 
city county | # | 88) 2 \5S/SE| 8) 2 | § |84) 8 city county | & | 28| 2 8S\Ss| 8 | Z| 2 8a) 8 

Algona Kossuth.....| 6.4] 122] 11] 21] 18; 11} 13] 10] 10) 11] 3 Clinton... .. Clinton......| 34.1) 410} 77} 80| 32) 33) 25) 28) 36) 26) 13 
Ames. . .. Story 23.1 238; 29) 47| 21; 23) 18} 16) 27) 14) 9 Council Bluffs.Potta- 
Atlantic. .....Cass.. 7.6 172! 16) 23) 25) 14, 15] 16] 16) 18) 3 wattamie..| 52. 490; 96) 121) 36) 25) 26) 25) 60) 27) 21 
Boone.... Boone " 12.2] 236) 53 | 15, 15) 11) 13) 36) 21 9 Creston. .... Union....... 8.7] 170; 40) 31 8} 10) 12) 7 20) 18) 7 
Burlington Des Moines..| 34.9] 387) 87) 82; 26; 27| 25; 24) 37; 25) 10 Davenport... Scott... 84 887; 155) 214) 97| 63) 56) 37) 82) 28) 29 
Carroll . Carroll 0.9) 178} 12) 31 24) 17; 7 13) 20) 19) 5 Decorah..... Winneshiek 6.3] 172); 28) 28) 12) 16] 18 12) 16) 17) 4 
Cedar Falls... Black Hawk.| 18.8] 195 41) 32} 14) 11) 13) 17) 22) 20) & Des Moines...Polk........| 208.5/2,263) 422! 475| 231) 138| 136) 123| 254) 108| 100 
Cedar Rapids Linn 84.6] 867 168 165) 77) 59) 69} 46) 95) 54) 26 Dubuque..... Dubuque....| 57.7] 685) 145) 186) 58) 36) 32) 29) 71) 17) 23 
Centerville... .Appanoose 7.5] 166) 33) 22) 9 14 9 8 28; 4 5 Estherville....Emmet...... 7. 139; 15) 17; 15) 10; 12) 8 16) 26) 2 
Charles City. Floyd 11.7] 182) 18 25, 19) 22) 15) 16) 16) 18 4 Fairfield...... Jefferson....; 7.9] 138; 15; 2) 19) 13] 12) 11) 17) 13) 3 
Cherokee Cherokee 8.1) 145 13} 21; 17; 8 7; 12) 18) 16) 3 Fort Dodge... Webster..... | #7. 406} 64 81) 33, 37; 24 15) 44) 25 9 
Clarinda Page 5.3 101 1; 12) 9 7 8 OO 4 Ww 4 Fort Madison.Lee......... | 16.71 204 41) 33) 13) 24) 16 15) 12| 17) 7 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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368 SALES MANAGEMENT 


GREATEST BUILDING YEAR IN HISTORY 
RE-EMPHASIZES WATERLOO’S GROWING 
IMPORTANCE IN THE MIDWEST MARKET 


Waterloo is on the move. . 
more people . . 
more people. 


Record building activity proves it. The $14,584,102 
in building permits issued in 1957 was by far the 
highest 1-year total in history. Significantly, more 
than half of the total — $8,022,314 — was for 
expansion of Waterloo business, industrial, com- 


. preparing to house 
. employ more people . . . serve 


able Income per household among the 121,000 
persons who live in Metropolitan Waterloo is a 
fat $6,710 . . . 28% above the lowa average. 


The Courier gives you 98.4% coverage of this rich 
market .. . is a “must” on any advertising schedule 
aimed at reaching the 317,589 persons in a 15- 
county area who annually spend $145,000,000 at 
retail in Waterloo. 


munity and utility services. For additional information, contact our national 


Significant, too, is the fact that Consumer Spend- representative or write direct. 


WATERLOO ... ABC City Zone Population 100,878 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


IOWA 
(continued) 
City County 


lowa City. ...Johnson..... x Perry...... 6.2 

Leo.........| 17. | Red Oak... | 7.3 

Plymouth. .. . Shenandoah. | 7.3 

Marshalltown.Marshall... . Sioux City... | 95.711,013 

9. 168 

..Buena Vista..| 8.4] 156 

Washington..| 6.3 158) 

7 | 11) Waterloo... . Black Hawk..| 76.5) 780) 

28 Webster City.. Hamilton... . | 8.4 wa} ni 
74 


Pop. (thous.) 


Drugs 


we 
eqaws & 


Lad 
aoe w 


EFFECTIVE 


SM | The “SM” symbols mark original, exclu- 
BUYING INCOME— ESTIMATES, 1957 


sive estimates by SALES MANAGEMENT. 


POPULATION 
BYLD ESTIMATES, 1/1/58 


Income Breakdown of Households 
COUNTIES 
CITIES % Per | Per 
Area ( ( Capita) Hsid. | C. S. U. $0-2,499 


| % /o 
Hsids. Ine. 


Income 
Per 


$2,500-3,990 | $4,000-6,999 | $7.000-9,998 $10,000& over 


Gg Gg 


‘0 70 ‘0 70 70 @) ( 0 
Hsids. Inc. | Hsids. inc. | Hsids. Inc. | Hsids. Inc. 


1,259) 3,951) 3,891 | 32.7 12.5 | 32.2 26.6 | 26.7 36.2 
2 1,144) 3,767; 3,653 | 37.4 15.1 | 28.4 25.8 | 25.8 37.1 
Allamakee......... 5) . a ° ‘ 1,069) 3,682) 3,426 | 38.5 16.4 | 33.9 31.4 21.1 31.9 


Apponoose.......... 5c - ° ° o! 1,065; 3,213) 3,135 | 48.2 22.8 | 28.1 28.0 | 19.2 32.3 

Centerville 5). . " A 1,219) 3,658) 3,474 | 45.0 24.6 22.5 | 24.1 36.2 
1,219) 4,159) 3,939 | 28.6 34.0 27.3 | 28.7 37.8 
1,419) 4,441) 4,330 | 30.1 28.8 21.4 | 29.1 36.1 


1,772; 5,831) 4,953 -5 | 19.1 11.5 | 46.1 45.3 
1,875) 6,051) 5,178 ; 19.4 11.0} 49.1 46.2 
1,854) 6,833) 4,238 : . 11.0 6.7 | 45.0 44.9 
1,491) 4,945) 4,574 . -5 | 26.9 18.2 | 35.8 40.0 
1,729) 5,145) 4,668 -9 | 22.9 15.3 | 40.3 43.6 
1,315) 4,416) 3,893 27.8 22.0 | 30.5 39.6 


1,144! 4,208! 3,962 ° -5 | 28.3 22.6 | 27.9 36.4 


© SM, 1958. Before using these figures read foreword, page 13. 
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$M Standard (4) and Potential (A) Metropolitan County Areas. 
MAY 10, 


SCORE TWICE IN THE 


mason city market! 


* QUALITY . . . County-wide retail sales $4444 per family; (National 
nie $3975) . . . Sales Production Index (city) 137; Quality Index 
city) 113. 


* SIZE . . . Cerro Gordo County is newly recognized by Sales Manage- 
ment as a potential metropolitan area. 


Keep it covered with the 
MASON CITY GLOBE-GAZETTE 


da MASON CITY, IOWA 

y Member Northwest Daily Press Assn., Minneapolis 
X 4 lowa Daily Press Assn., Des Moines 
Represented by Jann & Kelley, Inc. 


577) POPULATION _—_—sity EFFECTIVE 577 mn The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


COUNTIES i Income | _ 
CITIES % . Net | & Per | Per | 
continued) 9 Capita) Hsid.| C.S.U.] $0-2,499 | $2,500-3,999 | $4,000-6,: $7,000-9,999 

U.S.A. | sands) i S.A. % % i ¥ % % % fo % 
Hsids. Inc. | Hslds. Inc, | Hsids. Inc. | Hsids. Inc. 


Income Breakdown of Households 


Buena Vista .2| 0129) 7.1 . ’ F : S 4 16.0 | 35.9 38.5 | 10.7 17.3 
Storm Lake 0049} 2. 3. i 9 | 18. 0 44.0] 12.3 18.1 
Butler s ; ‘ d y . . 2 4.4) 6.7 12.8 


Calhoun ‘ J . a As : f A -6 35.1 | 8.9 15.4 
Carroll i é " 9} . Pd x ‘ . J . -3 33.8) 9.9 15.2 
Carroll 5.9} .0040| 2.4) 454). 3.8 3.5 | 27. 0 | 38.1 34.4] 12.4 16.9 
Cass , - ; 3) 4 d i 8 | 31. -2| 26.6 33.1) 6.6 12.4 
Atlantic , ‘ f y F : 25. .2 | 30. ‘ -3 35.5 | 7.3 12.4 


35.6 | 10.3 16.8 
40.7 | 10.9 17.1 
42.2) 12.0 17.7 
36.7 | 11.1 16.7 
40.7) 9.4 15.0 


Cedar y 
Cerro Gordo 
\ Mason City 
Cherokee... 
Cherokee 


Sa Ss 
on = 


c= 
—_ 


Chickasaw J é , J . ’ é J . a a 4 39.2) 6.8 13.2 
Clarke 5 d , \ ly é i i 7 . 5 32.0| 4.3 8.8 
Clay z d J x a rg i , ° p 4 33.9) 10.0 15.8 

Spencer ‘ d ‘ ¢ 21. ‘ ‘ - -6 33.7/ 10.9 16.0 


Clayton 7. : 8) .0090, | 7 11.8 | 31.4 24. 9 34.8| 6.5 12.7 
Clinton ce ' .0297| 9 6.8 | 23.5 15.2| 38.1 40.3/ 10.0 16.0 

\Clinton ‘ i . 5) F | : , . J -5 43.2) 10.3 16.2 
Crawford d d " \y . | > J e \ -1 28.6] 9.1 15.0 


Dallas ‘i F , A y d ] g y 5 ¥ 6 4.9) 8.1 14.0 

Perry ‘ -003 » 2] - , d ' F -1 36.2 9.1 15.1 
Davis J d A m:)) 4 J J * J 3 32.1 12.7 
Decatur : P i 6 1 | 28. a 8 31.2 9.4 


Delaware m3 3 3 ‘ ’ | le . / ’ 3 31.9 6 15.2 
Des Moines i % 6) . ! , ‘ ‘ 1 41.9 15.9 

Burlington... 34.9] .0: : y i ‘ } _ i, § . .2 42.8 -7 15.6 
Dickinson ; 8. 5 2) ° ’ d 5 \ -5 31.3 0 14.4 


Dubuque ; 4 L 1) y ‘ | 5,900 ' ( 4 ¥ 1 41.6 18.4 
ADubuque 7.7| .033 : : aad | | 6,223 % , ‘ A 8 42.8 18.9 
Emmet a 4 4 é d } | 5,643 " . . \é 3 38.7 16.3 
Estherville 5} .004% f " | .0048) | 6,409 4 : : 7 40.8 17.2 
Fayette. . 0} . j ; 7 .0124| 4,684 ; , : -5 37.6 | 7.9 14.7 16.2 
Oelwein 8.5] 00! 13,467, 0045) | 4,988 25.2 8.2 | 24.4 17. 7 43.4] 9.0 15.7] 3.7 15.4 


Floyd 8} . ; - i 34,420) . 4,848 . 3 . c -1 40.2| 8.9 15.4 16.7 
Charles City a 7 ; 20,648) . 5,581 ; . u .9 43.3] 10.8 16.8 -1 19.3 
Franklin Lae 3 : . 25,790) . 5,158 3 i ‘ .6 32.9/| 10.2 16.0 26.2 
Fremont wes . ; 13,115). 4,098 } : 2 -5 33.5/ 65.9 12.2] 2.9 14.0 


Greene oF 4 q ; . 20,681) .0069) 4,496 3 : ' .0 | 28.3 33.5] 8.0 14.3] 4.7 20.7 
Grundy . . y 19,179| . 464 4,678 ? y . .3| 33.5 38.0| 9.0 15.5] 4.3 18.0 
Guthrie 2 : ’ 15,805) . ,154, 3,855 : . , 7 33.3] 4.9 10.9] 2.1 10.2 


Hamilton .0| .0116 ‘ A " 31,594) . 1,580 4,861 i ; < -1 33.4] 9.0 15.1] 6.3 22.3 

Webster City 8. -0049 . 14,388) . 1,713) 5,995 7 .3 | 29. 36.4 | 11.4 17.1 6.5 24.1 
Hancock .6| .0085 x . 22,955 . —— 5,599 R 9 16.2 7 29.2| 12.1 17.4] 8.4 31.6 
Hardin -6| .0126 . A Ww 35,536) .0119) 1,645) 4,868 J 9 20.0 | 32.4 36.6) 9.0 15.3 | 4.8 20.2 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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METROPOLITAN ( coun ) CEDAR RAPIDS 


@ IN EFFECTIVE BUYING INCOME 
@ IN TOTAL RETAIL SALES 


@ IN MOST RETAIL SALES 
CATEGORIES 


IOWA'S SECOND LARGEST 


Again in 1957 The Cedar Rapids Gazette published more advertising than any other Iowa newspaper 


ovEE vo ° FULL 
* 63,000 | Che Gedur Rupids Guzette | ror 
OVER 65.000 Represented nationally by The Allen-Kiapp Co. COLOR 


The “SM” symbols mark original, exclu- 


? rs » POPULATION “EFFECTIVE 


> 
ESTIMATES, 1/1/58 BUYING INCOME— JM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
IOWA Me- ee oe ee oc: Oa as ae = Bis 35 es 
tro- Con- Income Breakd of H hold 
COUNTIES poli- House-| sumer | Urban | ee saith citi > SSS ee eee 
CITIES tan | Total % holds | Spend-) Pop. Net % Per | Per Per | 
» * (continued) Area | (thou- of (thou- | ing | (thou-{| Dollars of | Capita} Hsid.| C.S.U.| $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000 over 
sands) | U.S.A. | sands) | Units | sands) (000) U.S.A. % % v/; % q, % Y % | Y % 
(thous.) Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. | Hsids. Inc. 
Harrison 17.3} .0100 5.3 5.5 3. 22,441; .0076| 1,287) 4,234) 4,074 | 33.8 12.2 | 30.4 23.8 | 24.7 31.6 7.2 13.9| 3.9 18.5 
Henry.... 18.8) .0110 5.5 6.4 6. 25,343} .0085| 1,348) 4,608] 3,923 | 29.9 10.7 | 29.1 22.6 | 30.1 38.1 | 7.9 15.2 3.0 13.4 
Howard 15,767; .0052| 1,185) 4,149) 3,847 | 37.7 14.2 | 27.7 22.8 | 23.8 31.9 7.4 14.9 3.4 16.2 
Humboldt. . 12.5; .0073 3.8 3.8 3. 19,771; .0067| 1,582) 5,203) 5,092 | 25.1 7.3 | 25.5 15.9 | 32.0 32.9 | 10.5 
_ « ers 10.5} .0061 3.2 3.5 17,331} .0068) 1,651) 5,416) 4,945 | 24.9 7.2 | 25.7 16.1 | 30.2 30.9 12.3 18.9) 6.9 26.9 
hie 22,269; .0074) 1,495) 4,738) 4,537 | 28.3 9.1 | 29.3 20.5 | 27.2 31.1 | 10.1 
¥ Jackson.......... y 23,147 | 28.0 22.2 1 1 14.0] 3.4 16.1 
Jasper... 31.9; .0186 10.0 10.6 14.4 49,034) .0164) 1,537| 4,903) 4,586 | 24.5 7.7 | 27.7 19.0 | 34.8 38.9 8.0 13.5 5.0 20.9 
Newton 14.4) .0083 4.5 5.4 26,798} .0090| 1,861| 5,955) 4,918 | 17.2 4.7 | 22.9 13.7 | 43.3 42.2 9.9 14.6 6.7 24.8 
Jefferson. 17.3) .0100 5.6 5.9 7.9 21,328 .0072| 1,233) 3,808) 3,578 | 34.9 14.3 | 33.0 29.3 | 24.8 35.9, 65.5 12.1 1.8 8.4 
Fairfield... . 7.9) .0046) 2.7 2.9 11,193} .0038| 1,417) 4,146) 3,771 | 30.4 11.6 | 32.4 26.9 | 28.7 39.0 6.4 13.2 2.1 9.3 
Johnson... ; 3 d 85,246 ° ° 5.7 
Iowa City.... 33.0) .0192 8.5 17.9 65,332; .0219) 1,980) 7,686} 3,649 | 33.3 10.0] 15.1 9.9 | 33.0 35.4} 12.0 19.5 6.6 25.2 
» s Jones..... 18.7; .0109 5.6 5.7 6.8 24,705; .0083 1,321) 4,412) 4,268 | 28.9 10.0 | 30.9 23.2 | 28.4 34.7 7.8 14.3 4.0 17.8 
Keokuk. . 19,781 2.4 11.9 
Kossuth... d J . 41,407 -0139) 1,580) 5,521) 5,043 | 21.1 5.9 | 27.8 17.1 | 33.6 33.6 | 10.3 15.6 7.2 27.8 
Algona. 6.4) .0037 1.8 2.3 12,005 0060) 1,876 6,669} 5,065] 13.0 3.3 | 22.7 12.5 | 43.7 39.3 12.4 16.9 | 8.2 28.0 
Lee... 3 he 43.7 0254) 13.3 14.1 32.7] 62,859 0211) 1,438 4,726, 4,465 | 24.1 7.9 | 27.1 19.1 | 36.3 42.0) 8.8 15.4 3.7 15.6 
- + Keokuk 17.0; .0069) 5.3 5.8 25,218) .0084 1,483 4,758, 4,200] 26.1 8.7 | 26.0 18.7 | 36.4 43.0 7.8 13.9 3.7 18.7 
Fort Madison 15.7} .0092} 4.6) 5.0) 24,786] .0084| 1,579, 5,388) 4,887] 16.1 4.7 25.5 16.1 | 42.2 43.5] 11.5 18.0] 4.7 17.7 
Linn... 23 123.0} .0715| 39.4 44.4) 91.3 217,307} 0728) 1,767; 5,515; 4,892] 19.9 5.7 | 22.6 14.2 | 40.8 41.6 | 11.0 16.9 5.7 21.7 
ACedar Rapids 84.6) .0491 7.1 31.9 161,069; .0540) 1,904) 5,944; 5,040] 16.5 4.5 | 21.0 12.3 | 43.9 42.3 12.2 17.8 6.4 23.1 
Louisa........ 10.4; .0061 3.2 3.2) 13,779} .0046) 1,325) 4,306) 4,240 | 32.9 11.5 | 30.6 23.2 | 25.9 32.1 5.8 10.9 
Lucas. . 10.7; .0062 3.4 3.6 4.8) 12,699) -0043) 1,187) 3,735) 3,459] 40.2 16.9 30.3 27.8 22.7 34.0 4.6 10.5 2.2 10.8 
Lyon..... 14.5 - 0084) 4.1 4.4) 2.7 21,928) .0073) 1,512) 5,348) 4,984] 24.8 7.2 | 27.3 17.1 | 31.3 32.1 9.1 14.1) 7.5 29.5 
| | 
Madison . 12.2; .0071 3.9 3.9) 3.4 15,628) .0053) 1,291) 4,007) 3,992 | 36.1 13.5 | 30.5 24.7 | 22.8 30.2; 6.9 13.9 3.7 17.7 
Mahaska 24.5) .0142 7.9 8.2 11.5 33,334; .0112) 1,361) 4,219) 4,043 | 34.4 12.5 | 29.4 23.1 | 26.0 33.5 6.2 12.0; 4.0 18.9 
Oskaloosa. ...... 11.5) 0067} 4.0} 4.3) 17,222} .0057| 1,498] 4,306} 4,000 | 33.2 12.0 | 27.8 21.9 | 20.3 37.7| 6.2 12.0] 3.5 16.4 
Marion... 30,053 | 4,174) 3,874] 33.2 12.4 | 31.4 25.6 | 26.6 36.4) 5.5 11.1 3.3 15.5 
7 Marshall. ......... 7. 0) 21. 60,935 5,208 2 . 
Marshalltown. .... 21.6) .0126 6.9 8.3) 39,763) .0134| 1,841] 5,763) 4,757 117.1 4.9 | 24.4 15.0 | 41.6 42.1 | 11.4 17.4 5.5 20.6 
tal Nes 12.8) .0075 3.3 3 , 4.3 13,587, .0045) 1,061) 4,117; 3,845 | 30.2 11.4 | 34.3 28.2 | 27.8 37.4) 4.9 10.0} 2.8 13.0 
Mitchell..... .. 13.4; .0077 4.0 4.1 3.4 16,771, .0056) 1,252) 4,193; 4,075 | 31.4 11.4 | 29.5 23.3 | 28.3 36.3 7.7 14.9 3.1 14.1 
a @ Hein i> indses 15.4; .0090 4.8 4.9 3.4 20,739) .0070) 1,347| 4,321) 4,216 | 30.6 10.7 | 31.7 24.1 | 26.5 33.0 7.0 13.1 4.2 19.1 
ee 10.2) .0059 2.9 3.3 4.2 11,144) .0037, 1,093, 3,843; 3,335 | 39.5 17.0 | 30.8 28.9 23.4 35.8) 4.6 10.6) 1.7 7.7 
Montgomery. . . 15.1) .0088 5.1 5.2 7.3 21,953} .0074| 1,454) 4,305) 4,146 | 29.4 10.4 | 32.2 24.9 | 28.0 35.2| 6.7 12.8| 3.7 16.7 
Red Oak. ... 7.3) .0042 2.4 2.6 11,495} .0038) 1,575) 4,790) 4,406} 24.3 7.9 | 31.3 22.3 | 32.8 37.9 7.0 12.3 4.6 19.6 
Muscatine A 33.6} .0195) 10.5 11.0) 21.5 47,635; .0160) 1,418; 4,537, 4,298 | 27.4 9.3 | 29.2 21.6 | 32.2 38.7| 7 3 13.2) 3.9 17.2 
Muscatine. . . , 21.5) .0125 6.7 7.3 30,479} .0102| 1,418) 4,549) 4,171 126.5 9.1 | 29.3 22.0 | 33.9 41.5 7.0 18.0 3.3 14.4 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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WINNEBAGO 


WORTH MITCHEL® HOWARD WINNESHIER 


CERRO GORDO 


| FLOYO.... 


if 
%, 
4 
& 


CLAYTON 


SS] CHICKASAW 


Ss: Mason City = 
Charles City; 


FAYETTE 


FRANKLIN BUTLER BREMER 


OuUBUQUE : 


DELAWARE 


HI 
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JACKSON 
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Cedar Rapids 3 3 Davenport : 


JASPER 
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Muscatine © 


JOHNSON 


LOUISA 


lowa City DES MOINES 
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WARREN 


MAHASKA KEORUK | WASHINGTON ease 
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Oskaloosa Seat 


WAPELLO JEFFERSON 


Fort Madison = Ne 
Ottumwa ao Sees *s 


BS eS 
VAN BUREN Keohane 
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bounded by black dotted line: 


esiows Ciny'] 
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+ 

| Waterloo 
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e| 
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. 


Newton | 
"t Mawasxa] 
@Orkaloosa 
ee 
WAPELLO] 
Ottumwo 


: 


LEB BEER ERS 


DES MOINES 


Sa Moet 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Burlington 


IOWA 


COUNTIES 
CITIES 
(continued) 


O’Brien 
Osceola 


Page.. 
Clarinda 
Shenandoah 

Palo Alto 

Plymouth 
Le Mars 


Pocahontas....... 
Polk.... 
ADes Moines : 


40 


POPULATION 
ESTIMATES, 1/1/58 


BY) 


EFFECTIVE 


The “SM” symbols mark 
BUYING INCOME— 


= 
JM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


} | 
| Con- 
| | House-| sumer 
Total | % | holds | Spend- 
(thou- | of (thou- | ing 
sands) | U.S.A. | sands) | Units 
| (thous.) | 


Income Breakdown of Households 
Income 


Per Per 
Held. | C. 8. U. $2,500-3,999 


Hstds. 12, Hake 2 


0108; 
0089) 3.0 
| 


-0139 


8.0 
2.0) 
2.7| 
4.1 

7.6| 
2.4) 
4.2) 


won & we ww 


4.2 
83.3) 


1494) 


a9 ny 


-1212! 67.7! 79.7 


27.3 
27.9 


18.2 
16.7 


4,932 
5,532 


4,780 35.6 


4,366 
4,570 
5,117 
4,502 
| 4,990 
5,467 


32.0 
33.3 
29.9 
30.0 
27.7 
24.1 


24.9 
25.6 
21.1 
22.0 
18.5 
16.2 


28.6 
27.4 
34.2 
28.3 
28.9 
30.1 


36.3 
34.3 
39.5 
34.0 
31.8 
32.7 


10.0 
10.4 


22,424 
481,464 


5,339 
5,780 
6,043 


27.4 
23.3 
22.7 


16.9 
13.7 
13.1 


32.0 
39.7 
40.7 


32.1 
38.5 
38.5 


9.7 
12.6 
13.2 


-1615, 1,873 
.1372! 1,962 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


372 


© SM, 1958. 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


We've got 
IOWA 
all tied up... 


WITH MORE THAN 25% 

of all the Grade A agricultural land in America, 

Iowa's farms average $11,800 of income per year. Yet 
industry and other businesses are even more important in the Iowa 


economy—account for $3.3 billion against agriculture’s $1.1 billion. 


Iowa’s 351,900 urban families live in 42 cities, with populations 
ranging from 5,200 to 190,600. 62 Iowa radio stations 

compete for their attention. Yet 44.7% of ALL our families 
(city, town and farm) say they “listen regularly” to ONE station — 
WHO — more people than listen regularly to the next 

FOUR commercial stations combined! 


This preference for WHO is the result of services to our listeners. 
Every policy and program is based on that idea. 
Let PGW explain it to you. 


WHO Radio is part of Central Broadcasting Company, which also owns 


for lowa PLUS! Affiliote and operates WHO-TV, Des Moines; WOC-TV, Davenport 


Des Moines . . . 50,000 Watts 
Col. B. J. Palmer, President din Peters, Griffin, Woodward, Inc., National Representatives 


P. A. Loyet, Resident Manager 
Robert H. Harter, Sales Manager 


MAY 10, 1958 


Col. B. J. Palmer 
48 TV COUNTIES — 
Ernest C. Sanders 


Population... =——«21,725,100 ee 
Mark Wodlinger 

Homes ... == a3 531,200 Sales Manager 
Peters, Griffin, Woodward, 

SV ees... ee... 398,800 Inc., Exclusive National 


Representatives 


Effective Buying THE QUINT CITIES -—T- 
Income a $2,852,363,000 
DAVENPORT 


Retail Sales . : $2,076,120,000 = BETTENDORF } 1owa AS 
Farm Homes .......... 97,301 ae mie channe! 
ILL. 


MOLINE 
TV Farm Homes _.._....... 54,912 EAST MOLINE 


Sales Management “Survey of Buying WOC-TV-Davenport, lowa is Be of Central Broadcasting Company which also owns 
Power — 1958" operates WHO-TV and WHO Radio - Des Moines, Iowa 


POPULATION EFFECTIVE 77 The “SM” symbols mark original, e 
ESTIMATES, 1/1/58 BUYING INCOME— @ ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


IOWA 
| Con- | Income Breakdown of Households 
COUNTIES House-| sumer | Urban 
CITIES Total % holds | Spend-| Pop. Net % Per Per |. 
continued) (thou- of (thou- | ing | (thou-]| Dollars of | Capita .| C. S$. UL $0-2,499 3 ,500-3,999 $4,000-6,999 . om ripaoogover 
oOo or 
| 
| 


sands) | U.S.A. | sands) | Units | sands) (000) U.S.A. | 0 Vo % % 
Helis. inc. Hsids. inc. Hsids. Inc. Hilts. Inc. Hsids. Inc. 


= ae ee 
Pottawattamie. .. : 5). .8, 53.7] 109,334) .0366| 1,508 23.4 7.3 25.0 17.1| 37.9 42.2| 9.4 15.9| 4.3 17.5 
Council Bluffs 5: -0302 5 - o.000) -0277| 1,589 20.8 6.3 | 23.6 15.6 | 40.9 43.9 | 10.2 ‘ 4.5 17.6 
Poweshiek 0113} 5.6) 7.0, 6.9] 27,230; 0091) 1,411 6 12.9 | 23.8 18.3| 26.8 33.5| 8.7 16.5| 4.1 18.8 
Ringgold 7; 0050) 2.8) 2.8) 10,252} .0035| 1,178 2 17.0 | 30.5 27.4| 19.8 28.9 | 5.8 12.9| 2.7 13.8 
Sac 7} 0097} 5. .2} 3.1) 26,622) | .0085| 1,528 9 7.3| 27.9 18.4 | 33.2 36.1| 9.5 15. 5 22.6 


Scott ° A 5 . : 206,236) . 1,783 . -6 | 21.3 12.5 | 43.0 41.6 | 12.5 ° -3 23.0 

ADavenport.... -04 26.3} -9 157,930} .0529) 1,860 4 . 20.7 12.0 | 43.9 41.8 | 13.0 ° -5 23.2 
Shelby OH . 4) 4) . 18,774) . 1,252 \. o -8 21.2 | 26.8 33.4) 7.4 ° 3 19.7 
Sioux . ‘ 8) 8) ° 31,963) . 1,299 \. e -9 20.0 | 30.4 34.5) 8.7 ° -2 22.0 


Story ; : 4) 0 = 77,959) . 1,652 R x -4 14.8 | 32.6 37.2 | 10.2 p -0 20.6 

Ame : .0163 5 . 57,071; .0192) 2,031 ‘ a i 9.1 | 36.8 37.5 | 13.3 20. -7 24.7 
Tama . ; 5) 5} B 29,393) . 1,406 5 -8 | 28.1 20.1 | 29.3 34.5 | 8.1 
Taylor : ‘ j 9) 14,529) . 1,263) 3,823) . ; -7? 29.5 | 21.6 30.8) 5.2 


Union 2. : .7| 22,303] .0074| 1,297) 3,913) 1 13.4 | 28.7 23.8 | 26.7 36.3) 6.9 
Creston 51 ; 3.3 12,329) . 1,417] 4,403} 33. .6 | 24.2 19.5 31.8 41.9 } 
Van Buren q d . : 11,691) . 1,146 3,340) 3, e .7 | 30. 8 | 20.9 32.2 4.0 
Wapello . d V 4) . 76,181; . 1,491| 4,645] x : -5 19.8 | 36.9 43.6 8.5 
Ottumwa } 22 2.3 3.{ 60,246) A y ste 4,898) 7 -§ a 26. 18.1 | 39.2 44.7; 9.3 
Warren é , i r ‘ 22,008) . 1,287) ol 23.0 | 27.1 36.2 
Washington ’ ‘ . -3) . 28,530) . 1,456) 4,529 . -6 | 29.7 21.3 | 28.3 33.1 
Washington Bf .0037) 2.2) 2.4) 10,807; . 1,715] 4,912 % ’ : ‘ 19.1 | 31.3 35.6 
Wayne ~ | , 8} 11,686) . rail ky 35.9 | 16.6 28.9 
Webster : : 8) 7) p 69,109; . 1,526) 5, 008) " a . 16.6 | 37.0 40.6 
Fort Dodge ‘ 27. 0159 3. 5) 45,671) . 1 ,661) 5 3] 4,779 F 22. r 14.5 | 40.2 42.0 
Winneshiek 4 .0130 . . ‘ 28,207; .0095 1.285! 4,407 
Decorah 3.3 0037 5 2.6 9,295; .0032) 1,475) 5,809 


3,762 R -0 | 26.4 21.5 | 23.4 31.1 
3,480 , -9 | 20.9 16.4 | 25.9 33.1 


Winnebago .0| .0075 . f , 18,435} .0062| 1,418 ‘ar 4,390 ° i 29.6 20.9 | 29.9 34.5 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


Col. B. J. Palmer 
President 


Ernest C. Sanders 
Manager 


Mark Wodlinger 
Sales Manager 


Peters, Griffin, Woodward, i 
core Exclusive National 14 Counties 


Representatives 
THE QUINT CITIES THE QUINT-CITIES 
DAVENPORT } joy, Retail Sales _....$ 756,044,000 
BETTENDORF / 2 States F 1 
arm Population pets 04,800 
ROCK ISLAND ‘Gross Farm 


MOLINE 


EAST MOLINF a ao af 377,957,000 a 


374 SALES MANAGEMENT 


~ 


master 
-switeh ; 


a 


sell it best a 
with DAVENP * FL = Li MORNING 


EVENING 


ARB* proves it . . . in Siouxland you get 


the LOWEST COST PER THOUSAND with KTIV 
Ist PLACE with 


947 , CHANNEL 4 
Quarter Hours! “ARB The data contained in this report were tabulated from a 


SIOUXLAND TOTAL COVERAGE survey made by ARB Research Department the week of January 5-11, 
Arec: Television Audience 1958. This was an area survey, made of 49 Siouxland counties, and 
Number of FIRST PLACE represents viewing homes. The report estimates that there are 232,100 
Quarter Hours Television homes in the area surveyed. Of these television homes, 
SIGIN ON to 6:00 P.M. 11.8 per cent are located in metropolitan Sioux City. 


KTIV 


Station “B” tome oa P. OLA BOSD ERY _sepreaante- 
4 ve w ai ell you the complete 

6:00 P.M. to SIGN OFF story ef this new ARB Aves Study, which 
KTIV proves conclusively that the combination of 
; ou CHANNEL FOUR’s superior signal and top- 
Station “’B flight NBC-ABC-LOCAL prowemming pro- 


KTIV |p KTIV ... . Channel 4 in Sioux City. 


Station “B” NBC SIOUXLAND’S ONLY FULL POWER 
ten CHANNEL & ABC LOW CHANNEL STATION—SIOUX CITY, IOWA 


POPULATION EFFECTIVE @D The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


| 
COUNTIES House- Income 

CITIES Total % | holds | Spend-| Pop. Net 
continued) (thou- | of | (thou-| ing Dollars 
sands) | U.S.A. | sands) (000) . 
| Hsids. Inc. | Hsids. 


Woodbury -+| 0} . 35.9 . ° 194,191 21.6 6.2 | 24.7 

ASioux City......| 5. . 29.9 . 168,075) . 19.7 5.6 | 24.3 
Worth Oo} . 3.2 ° 15,043 26.8 8.5 | 27.8 
Wright 8. 6.2 . ‘ 30,317 24.0 7.6 | 28.7 


Total Above Cities. ,175. ° 364.6 2,099,113) . : 19.7 5.6 | 22.6 


State Total.........| _ | 2,715.6] 1.5789) 833.4! 916.0|1,408.8] 4,179,445) 1.4013 ° 25.56 8.0 | 26.3 17.9 ° ° . 2 9 20.5 


POPULATION E. B. |. POPULATION E. B. |. 
ESTIMATES, 1/1/88 BYP ESTIMATES, 1957 BY ESTIMATES, 1/1/58 BYLD ESTIMATES, 1957 


Con- Con- 
House-| sumer | Urban 


Total | hold | Spend-| Pop. Net % | Per Per AREAS hold | Spend-| Pop. Net | % | Per| Per 

(thou- | of | (thou-| ing (thou- | Dollars of Cap- H'se- of ( Dollars of Cap- | H’se- 

sands) | U.S.A.) sands) | moa sands) ($000) | U.S.A.) ita hold A. p ) ($000) | U.S.A.) ita | hold 
| } | (thous. * 


Cedar Rapids....| 123.0) . 39.4, 44.4) .3] 217.307] .0728|1,7675,515 Se al. ' ’ 7] 122,124] .0409|1,578)5,900 

AClinton....... im 17.2; 18.0; 36.4) 88,371| .0297|1,5875,138 ae A. y " 86,553) .0291|1,661|5,310 

Davenport- 0}. x E 95. 194,191; .0651 1,703\5,409 

Rock Island- | 5}. L -8| 100.0} 206,405) .0682,1,772|5.831 
2 


Moline........] 267.1) . 82.0) 91.0) 215. 507,483) .1702/1,9006, 189 | 
Des Moines -| 287.0) .% 83.3; 93.9) 241. 481,464) .1615|1,8735,780 062.8) . ; . 877.21 1,903,898! 6385 1,791/5,768 


RETAIL SALES— GMD estimates, 1 


Orin 
COUNTIES . | Buying . Auto- 
CITIES Power —_— Food Places idse. | Appare' motive 
Index ndex ($000) | ($000) (3000) 


0051 78 1,791 1,771 
-0035 76 1,347 917 
2,242 4,300) 


Appanoose........ ‘ d d 3,827 3,193 
Centerville 913) . J 2,939 3,069 

. 1,336 2,342 

Benton... ’ J 6,327 4,355 


Black Hawk ; ; J d 30,167 30,852 
AWaterloo ' J 23,140 22,431 
Cedar Falls : 3, ‘ 5,735 6,625 
Boone. ...... 484) .0143) 6,631 ‘ 4,885 4,499 
Boone. . . . “ 4,833 3,785 2,429 
GP. oc accaens ° ° < 4,602 4,138 6,394 


Buchanan........ , , 4,119 3,151 3,664 
Buena Vista. ..... d 4,780 6,516 4,161 5,546 
Storm Lake... q d d 3,051 4,756: 3,171 2,273 395 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
376 SALES MANAGEMENT 


The “SM” symbols mark original, exclu- 
IOWA RETAIL SALES— JIM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. — 


Per yoy 
COUNTIES index . | General Ga: 
Sales Power | Quality | of Sales | Food | Places | Mdse. App . | Drugs 
index | Production} ($000) | ($000) | ($000) ($000) 


2,627 2,062 


3,438 
5,328 
3,487 
’ ° 4,666 
17,181). F 3,043 


21,370 2,788 
72,441) . 13,152 
55,891 d 9,991 
18,582) . A 3,382 
13,163). é 2,543 


18,310). : 2,915 
9,996) . ° 2,230 
25,833) . 4,978 
21,605) . d 4,160 


22,160) . ; 3,341 
80,637) . 15,486 
55,974) . 12,653 
18,376) . ‘ 3,370 


26,865) . ° 5,562 
12,916) . é 3,044 
7,934) . ¢ 1,876 
8,443) . d 2,329 


‘ 16,073) . . 3 2,855 
Des Moines 57,092) . d 13,651 

Burlington 50,508) . 12,314 
Dickinson......... 14,011; . é 1,805 


Dubuque. . 100,763) . r 21,212 

ADubuque....... 80,550) . 7 18,026 
18,254, . ; J 3,787 
13,079) . J 2,880 
33,964) . d 6,453 
15,203) . d 2,992 


23,715) . A 4,842 
17,893) . 3,746 
19,335) . ’ 3,497 
8,893 1,621 


17,179 
16,619 
13,670 


2,829 
1,716 
2,899 


25,493 
15,350 
16,700 
31,063 


4,393 
3,018 
2,824 
5,232 


_ 


17,138 
20.644 
12,976 


3,394 
3,521 
2,106 


15,867 
9,832 
17,931 


2,930 
1,341 
3,648 


23,383 
37,656; 
24,917 
18,809 
13,963 


4,730 851 
10,181 1,325 
7,611 1,132 
4,072 755 
3,653 755 


@ Setes 2x88 wee Fee we 


~ 


10,441 2,417 
8,885 A 2,142 
107 4,191 856 
86 2,923 424 


g £8552 825 892 2222 288 : 


Johnson........... 56,174 

Iowa City 47,158 
23,403 
16,612 


$3 
ae 


28,465) . ° 93 4,653 1,198 
12,841) . < 2,122 768 
46,318) . . 91 11,253 . 2,806 5,148 1,527 
21,965; . d lll 5,730 1,724 . 1,241 698 
17,313) . d 93 4,387 1,000 ° . 1,025 720 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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MAY 10, 1958 


Everything's on the move UP in Dubuque! 


POPULATION—UP— increasing at a rate of 23.7% in city 
RETAIL SALES—UP— 1957 metro market total topped $100-million 
PER FAMILY SALES—UP—more than 122% of U. S. average 
INDUSTRIAL ACTIVITY—UP—more than $17-million in new plants and expansions for 58 
EMPLOYMENT—UP— industry alone has added more than 2,000. . . and more needed 
BUILDING—UP— 1957 city total double that of 1956 
NO OTHER ADVERTISING MEDIUM COVERS . . . SELLS ALL DUBUQUELAND 


THE TELEGRAPH-HERALD 


DUBUQUE, IOWA 
Represented by: Jann G Kelley, Inc., and lowa Daily Press Assn. 


BY ; The “SM” symbols mark original, exclu- 
IOWA RETAIL SALES— GYD estimates, 1957 sive estimates by SALES MANAGEMENT. 


| Per | Eating & | 
COUNTIES i % | Hsid. | Buying | Index Drink. | General | 
CITIES of Retail Quality | of Sales Places Mdse. | Apparel 
(continued) ( U.S.A. | Sales Index | Production ($000) | ($000) | ($000) 


Linn... 23 170,644) 0852) 4, ‘ 107 119 y 10,550, 19,484) 11,926) 13,928 
ACedar Rapids 141,355) .0706 | 118 =| 144 26,23 8,187 18,582 11,556) 12,967 " \ 10,776 

Louisa 10,782 | } 

Lucas 11,631 . | e2 | : 1,025) 418| 403 1,091 

Lyon 12,310) . ’ - , 526 374 q 3,158 


85 ’ 410 174) 325) 220 2,147 


Madison 15,269) . a J | | 401 2,436 
Mahaska 29,038) . s 3 m 1,531 3,127 

Oskaloosa 24,452 22) ; ‘ : ’ 2,210 
Marion 22,279 . y a Y ,330) 4,316 


Marshall 52,600| . | 4, J | . * 892) 6,861 

Marshalltown 42,728 21% d 5 , 66% 2,313) ’ , 4,226 
Mills 10,328). 7 , , 1,823 
Mitchell 15,744). y P 4,074 


Monona 14,584). ; 4 ° 3,450 
Monroe 11,052) . 4 } ; 1,074 
Montgomery 20,416) . 4 | , 192! a i 3,910 

Red Oak 14,946 5| r 9 3,05 | ¥ 2,963 


Muscatine 44,194 . i , ° ’ } , 5,483 

Muscatine 34,356 017: 01 ? | ‘ : R | x 3,216 
O’Brien ) 0114) i ‘ ,345| —- 1,485) 789 b 5,868 
Osceola. . , j P 567 280 2,222 


Page.. ' ; ; . 6,748, 1,188 ; 3,757 
Clarinda... . 345]. 3,054| 488 213 1,124 291 
Shenandoah 844) .0079| ! 1 | 3,688) 700 791) 2, 1,949 512 

Palo Alto... 0085} 4,253] . | 831} 628 437| 2, 4,268 302 

Plymouth. ... ’ .0125| 3,451) . . " 766) 718! = 1,014) 4,695 628 
Le Mars... 734) 008 q 621) 547| 472| 1,782 114 

Pocahontas y . 3,422] . , 446 478) 550 : 3,813 350 

Polk 40 ' 4,276) . 51,409] 20,368) paper 84,153 21,746, 12,623 
ADes Moines... 326,270! . 1630! 65,024 20,982 50,7141 20,187) 17,098! 76,194 17,345} 11,666 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


Here are the cold facts on KMA’s Market Area* 


Effective Buying Income $1,261,862,000 — Merchandise $ 67,214,000 


Population 951,200 Retail Sales 

Number of Families 298,600 Nady sod ty 

Average Income per Family $ 4,226 Automobile Sales $ 201,480,000 
8 1.327 Farm Population 404,000 


A WARM FACT! 


Average Income per Capita Farm Gross Income $1,057,395,000 


SHENANDOAH, IOWA *67 counties in lowa, Nebraska, Kansas and 


Missouri. (N.C.S.) Estimates from ’58 
is referred to as the “Heartbeat of Sales Management Survey of Buying Power and SRDS. 
the Corn Country” by the big 69% 
of the folks in the soil-rich Mis- 
souri River Basin who live on 


farms or in small towns of less SHENANDOAH, IOWA 
than 2500. 5000 watts—960 KC—ABN 


For all the facts see your Petry man. 


378 SALES MANAGEMENT 


there are 2.) Million of us 


in the lowa market and 


10% 


of us read the Des Moines 
Sunday Register 


' 
! 
! 
' 
! 
1 
! 
! 
! 
1 
1 
! 
t 
! 
J 
I 
1 
‘ 


A market is no bigger than the medium that 
delivers it. The Des Moines Sunday Register 
covers a whole state better than most news- 
papers cover their city of publication. 


DES MOINES REGISTER AND TRIBUNE 


Gardner Cowles, President 
Combined daily: 350,000 « Sunday: 500,000 


Represented by: Scolaro, Meeker and Scott « Doyle and Hawley 


MAY 10, 1958 


gives you extra selling IMPACT in the 
Billion-Dollar, “One-Newspaper” market, 


SIOUXLAND 


SIOUX CITY, IOWA’S 49 COUNTY TRADE AREA 
Population Retail Sales Effective Buying Income 


‘ $32,200 $939,544,000 $1,205,726,000 


Get the facts on Sioux City’s rich sales potential—write for 
free market brochure or contact our national reps. 


Dhe Sioux City Sournal 
JOURNAL-TRIBUNE 


Source—1958 8. M. Survey of Buying Power National Representatives, Jann & Kelley, Inc. 


The “SM” — mark original, exciu- 
IOWA RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Total | Per Eating & v 

COUNTIES Retail | % Hsid. | Buying | | Index Drink. Hi Auto- Gas 
CITIES ‘ Sales of | Retail} Power | Quality | of Sales Food Places \ 4 motive | Stations 
(continued $000) | U.S.A.| Sales | Index Index | Production} ($000) ($000) ($000) ($000) ($000) 


Pottawattamie 75,424] .0377| 3,382] . 90 18,490] 6,179 3,635) 14,266] 8,130 
Council Bluffs 57,066) .0285 0% ¢ | 14,573| 4,726) 3,236) 2,912 11,656) 5,132 
| | | 
Poweshiek 20,021| .0100| 3,575] . 4,491, 1,068} 1, | 4,373) (1,849 
Ringgold 6,362) .0031) 2,272) . 1,229) 181 1,882) 660 
Sac... 19,048) 0096] 3,663] . 3,155) 905 | 3,459] 2,017 


1Scott 160,147; .0800| 4,511) . 32,077, 11,717 » . ,410| 11,914 
ADavenport 133,796} .0668 56 d 26,504 9,628 
Shelby 14,064) .0070| 3,196) . | ° 1,012 
Sioux 25,203] -0126; 3,706 
Story 57,818] .0289| 4,315 
Ames 33 sgo| .0169 

Tama 22,654; .0113) 3,485 
Taylor 6,913) .0034) 1,819 


Union 
Creston 

Van Buren 

Wapello ,241) 0251) 3.063 
Ottumwa »284 0221) 


Warren. ... ' -0080} 2,994 

Washington... .. . .0128| 4,059 
Washington 3,39: 0067] 

Wayne A -0047| 2,597) 


B88 8223 8 


~~ 
£% 
~~ 


> 
S 
a 


Webster ’ 0304, 4,408] . 3,690 
Fort Dodge 9, 0247 : 2 2,656 
Winnebago .710|  .0079} 4,134] . 1,083 
Winneshiek 605) .0098) 3,063] . | 1,315 
Decorah 3,32 -0067 838 


_ 


28 


Woodbury........ 148,463) .0742) 4,135) . } 10,275 

ASioux City... 136,200] .0680] .0597 . 9,088 
Worth 8,589) .0042) 2,684) . 660 
Wright 22,835] .0115| 3,683] . 1,196 


Total Above Cities... 1,827,981} .9132] 7 382,529} 108,736) 249,679 112,008 ° ’ 133,752) 147,393) 61,016 


State Total....... T'3,247,190! 1.6222! 3,806! 1.5031 | 641,258) 192,571' 319,852! 143,208! 181,671’ 640,909! 278,174! 488,929) 90,028 


1 Late evidence submitted too late for inclusion above suggests disparities between SM Standard (4) and Potential (A) pegs a Areas. 
sales tax collections and actual sales trend involving a three percent understatement in Before using these figures read fore eal Sots. 13. 
the above sales figures. 


To be sure that you’re basing your selection of markets and media on all available factors, 
study both the Survey data and the Survey advertisements. 


SALES MANAGEMENT 


= 


OSCEOLA 


£7] N- © BRIEN 


GIVES YOU PLYMOUTH tROKLE 


t per get 
DOMINANT | oom ne 
wlan ‘< 
Sioux City 
stan | CUM 
: ICN ING 
ee 


MONONA | CRAWFORD 
OF THE RICH SIOUX CITY MARKET 


DOMINANT COVERAGE 
PULSE, Jan. 58 
@ 29 of the top 30 shows SIOUX CITY TV MARKET AREA 
® KVTV—355 quarter hr. Wins 1,023,400 le 

Station “A”—79 quarter hr. Wins ; — 
© KVTV—35.7 Avg. Class A Rating 303,000 families 

Station “A”—27.3 Avg. Class A Rating $1,150,571,000 retail sales 
© 8 of top 9 Syndicated Shows 
© Top 10 Local Live Shows 


ARB, Jan. ‘58 SIOUX CITY, IOWA 
© 25 of the top 30 Shows CBS ABC Peoples 
® KVTV—285 quarter hr. Wins Broadcasting Corporati 
Station “A”—146 quarter hr. Wins Represented by Katz 
® KVTV—38.2 Avg. Class A Rating 
Station “A”—28.0 Avg. Class A Rating 


The “SM” sy: — exclu- 


RETAIL SALES— JM ESTIMATES, 1957 Sive estimates by SALES MA 


Total Per Furn.- 
Retail Heid. Index ink. House- | Auto- 
Sales Retail | Power | Quality ood . Appl. motive 
($000) F Sales Index ction ($000) ($000) 


170,644). 4,331). 107 X ’ 13,928) 32,388 
80,637) . 4,688) . 103 ’ ’ 3,377; 18,647 


AGEMENT. 


337,638) . 4,118) . 107 ° , ’ ’ 16,134) 65,434 
356,208) . 4,276) . , . A ’ 18,263) 84,153 
100,763) . 4,868) . . ; ° 4,907; 16,376 
72,441; . 4,444) . ’ ’ ’ ’ 5,346) 14,066 
148,463). 4,135) . ’ ’ ’ 5,965) 33,136 
149,304) .0745) 4,218] . 5 , beter 30,852 
Total Above Areas... 1,416,100 .7078| 4.280] ; A ’ . , 77,376) 296.061] 103, 753) _115 


(Other West North Central States: | Kansas, 
KANSA s— Missouri, Nebraska, North Dakota, “south” Dakota.) 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Map, page 384 


° S| 
County 3 
24 
41 
40 
18 
Clay Center... . 20 
Coffeyville... . \ s | 49 
Concordia. ... A 21 
Dodge City... - 43 
El Dorado... . A 3) 1 
36; 16 
24| 10 
30) 10 
31] 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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| Drugs 


omeeaqaqweaonocn & 


-Junction City .Geary 
Kansas City... Wyandotte... | 
Lawrence Douglas... .| 


l rth 


“awe - | Drugs 
~rs~eoa=Seksaasdu 


Manhattan... Riley....... 
McPherson... .McPherson.. 
Harvey ° 25; 26 24 

. .Franklin..... . 21 16 


TO SELL KANSAS FARMERS — BUY THE KANSAS FARMER 


INTENSIVE ISSUED 
COVERAGE OF SEMI-MONTHLY 


Ss 
COMMERCIAL “TOP THIRD” || IN STATE FARM 
FOR KANSAS RD 
FA 
yes AGRICULTURE FARM INCOME | PAPER FORMAT 


STATE 


Published by America’s Leading Agricultural Press who also edits and publishes Capper’s Farmer, 
Missouri Ruralist, Michigan Farmer, Ohio Farmer and Pennsylvania Farmer. 
SALES OFFICES: New York, Chicago, Cleveland, Topeka and Los Angeles 


KANSAS ; NUMBER OF OUTLETS | so NUMBER OF OUTLETS 


(continued ‘ fiat & > Sy 


—_ a 
: . a Cc 
City County | & City County | z Bigs 


Parsons Labette ‘ 26) Topeka....... Shawnee... 1,150) 169) 212 
Pittsburg Crawford " Wellington. ...Summer.....| 151) 32| 22 | |} @ 
Pratt Pratt.. ‘ Wichita... .. .Sedgwick \™ 303) 532) 193, 163) 139 


Russell Russell ! 7 Winfield..... Cowley... . 177; 29) 24) 14) 13) 12) 
Salina Saline. | 13 | | } 


‘The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION EFFECTIVE 
ESTIMATES, 1/1/5€ BUYING INCOME— ESTIMATES, 1957 


Con- Income Breakdown of Households 
COUNTIES House-| sumer | Urban Income ha 
CITIES { Total q% holds | Spend- ‘op. Net % Per | 

thou- of (thou- | ing | (thou-} Dollars $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 
sands) | U.S.A. | sands) | Units | sands) (000) 8. % % % % % % g 
Hsids, Inc. Hsids. 


fo 7/0 ‘0 ‘0 % 
Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Allen 17.0} .0099) 4) " 6.9 19,394) . 38.8 . 31.8 a 21.9 32.6) 5.4 12.0/ 2.1 
Iola 5. § 0041) : 2. 9,217} .00% 2 36.2 -1 | 31.7 27. 23.0 31.9] 6.2 12.9] 2.9 
Anderson 5 0056 ‘ J 2.7 11,185; . 35.5 . 31.9 A 26.0 37.1 s 9.1 2.4 
Atchison a" 0123) 0 d 13.2 ° 33.3 1 | 27.3 -5 | 29.7 38.2 -1 11.9) 3.6 
Atchison 3 .0076 , 28.3 t 28.1 5 32.8 39.6 8 12.4] 4.0 
| 
Barber a .0050) -8} J 26.0 . 32.1 d 27.9 é 8 13.1} 6.2 
Barton | 8} .0202) 8} ;. . ° 17.3 e 23.2 y 39.7 F 9 16.8] 7.9 
Great Bend ooo! : § ! 13.8 23.1 ; 42.0 F -8 17.4 8.3 
Bourbon ‘ 0100} q ‘ . J 41.9 -0 | 30.6 -6 | 20.6 J 8 1.1) 2.1 
Fort Scott 5} 0062} 3.4 39.0 29.5 26.1 | 23.3 33. 8 12.6] 2.4 


Butler 9} .0220 : 28.4 9.6 | 26.2 19.4| 34.5 41. 0 12.7| 3.9 
E] Dorado 0071) 3.4 = ‘ ‘ ; . 25.0 : 39.5 43. 2 13.7 4.5 
Chase 3} 0025] 1.4) 1, . 6 12.8 | 33.1 26.5 | 24.1 31. 6 7.1) 4.6 


Brown = | 4, 35.2 13.7 | 33.1 27.9 | 23.8 32.8| 4.7 9.8| 3.2 


| 
Chautauqua 6.3 -0037| > a 7 é e 29.7 3 15.6 " b> 7.8) 2.6 
Cherokee , -0135) d , J d i 8 | 27. .2 | 25.6 é -7 10.6) 2.0 
Cheyenne 4. -0027) ‘ q y ‘ ’ | 28. -2 | 23.4 . v 9.7| 6.7 


Clark ’ .0020) ‘ 2 ’ F J A . -3 | 28.3 . -8 13.7 | 10.0 
Clay . 0064) é . . ‘ . " a -5 | 22.1 ; 8 11.8) 3.9 

Clay Center | .0026 : 7 7 ‘ ; 5 | 31. -2 | 23.6 . 6 11.5) 3.5 
Cloud ‘ -0088) . -0| , é | 3, ° : S 3 | 24.8 o! 4 1.3) 2.9 


oncordia 0042} = 2. p 4 ° ‘ : . -1 | 31.2 37. 8 14.1] 4.2 


Coffey i .0051 ’ 8} ‘ ° . b . 22.4 . 8 12.2 
Comanche . .0019) ‘ ¢ . . A ° .8 | 24.9 b 6 14.0 
Cowley , -0221 J , . . ° -8 | 29.2 x -0 12.0 
Arkansas City -0085) 0) 2) y F . é ° ° 32.4 ° ° 12.6 
Winfield 0062) ; 7 , d 3. . 25. ‘ 30.2 4 7 12.8 


| 


| 
Crawford \ .0235) . ® ‘ J -7 | 24.9 36.2 -8 10.6 


Pittsburg 0115) | 4] 8, | ! . 3 28.9 38.7 9 11.9 
Decatur , .0035| J .0) ‘ | 23. y 25.8 29.0 -2 16.5 
Dickinson 3 -0130) ‘ - i y ‘ | 30. ‘ 28.3 36.6 1 13.9 

Abilene. 5.8) .0039) 2.3 : J . A 24.3 30.6 -2 18.7 
| 
Doniphan 1) .0065} 3.3 } a ’ . y .7| 22.3 32.7| 5.6 12.4 
Douglas 8) .0196) : . : ; id . 2 | 25.4 34.5 4 15.1 

Lawrence 23.3} .0136| 5. 9} ’ ‘ y ‘8 | 28.3 38.7 8. 16.7 
Edwards .7| =) : 7 9.2| 28.7 20.6 | 31.6 37.1 | 7.4 13.2 


.0033 16.9 27.8 4 11.0 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


; Gp POPULATION ~ | EFFECTIVE 
ESTIMATES, 1/1/58 BUYING INCOME— 


' a4 The “SM” symbols mark original, exclu- 
BYP estimates, 1957 sive estimates by SALES MANAGEMENT. 


KANSAS ; hi ~. ae 


| Con- Income Breakdown of Households 
COUNTIES i House- sumer Income da 

ITIES holds | Spend- Net % 

(thou- | ing Dollars of i A r $2,500-3,999 
sands) Units | sands) (000) U.S.A. Y, 

thous.) 


/0 0 
Hslds. Inc. 
13.6] 27,777) .0093) 1. 34 J y -7 | 24.56 16.2 
16,614) .0056| 1,5: ae ‘ 22. -7 | 23.2 14.8 
11,371) . f 7 3 0 | 28.5 21.2 


25,205} . : i \ : 8 | 26.3 14.8 
19,877] Y t , é 9 | 25.9 14.7 
. 33,381 ' y p i 14.3 
22,682) . ‘ j : ; . 13.2 
25,275) . k 28.0 
14,924] . ’ 25.4 


35,595) . ¢ J ° 9 22.8 
26,788 , : 24.3 
5,416) . 5 s 3 17.1 
5,830) . \. 20.8 


| 


9.9 
10.5 
18.9 


15,857 
5,242) 
12,165) 


21.1 
15.5 
24.2 


—~_— 


S28 


39,232 
22,308 
5,284 
4,966 


17.4 
18.6 

9.1 
12.7 


-— 
32 
ee 


11,237 
12,644 
9,592 


33.2 
28.8 
29.1 


—-—~_—_— = 
—_—_ 
#88 £8 


278,908 
5,626 
11,478 


8.5 
13.6 28.0 
31.9 28.4 


—— 


8,819 
34,959 
18,691 

6,117 


15.5 -3 33.2 
25.3 0 37.3 
21.8 9 40.5 
14.8 -2 24.6 


$288 $83 


59,307 
33 ,398 
8,557 
9,462 


16.9 7 34.2 
21.1 0 36.9 
22.4 -1 37.8 
28.2 30.7 


=: 
S& 


S28 88 


5,287 
35.882 
25,599 
34,170 
15,516 


18.8 36.0 
20.6 6 37.6 
17.0 38.0 
20.5 37.9 
14.8 39.3 


| 8 


17,989) . e 0 30.1 2 33.3 
21,937) . . . -8 23.6 | 26.6 34.3 
10,933) . , 2 . 0 12.4 | 30.2 23.4 


«t 23,340) . . -2 27.4 | 27.0 38.7 
Mitchell......... Ys A , . 10,749) . . A -7 28.6 | 26.3 36.1 


Montgomery..... we a f - ’ 67,746 23.2 | 29.6 39.4 
Coffeyville. .... ‘ 7 " ‘ 28,278) . 21.8 | 33.2 41.9 
Independence F 2 ‘ ‘ 18,226) . i -9 21.7 | 30.8 38.7 


10,591). . 9 24.5 | 28.6 38.1 


‘ ¢ 7,589) . ° . 6 9.1 | 27.2 19.6 
Nemaha......... 4. . . 16,317). . -3 23.0 | 22.5 30.9 


Sd cakemcass v A A 4 24,450 

Chanute....... Q : * : 14,637 
8,302 
9,700 


3 


27.1 | 25.2 36.6 
24.6 | 29.2 39.3 
18.4 | 24.9 27.3 
31.8 | 19.5 31.0 


-a__— — «= 
ae w 
88 


15,957 
9,813 
7,388 


30.6 | 20.7 31.2 . 
25.9 | 19.8 27.6 -2 13.1 
28.6 | 14.6 24.6 . 7.6 


P 15,703 
Phillips A . A 13,254 
Pottawatomie. . s . 15,057) 


~_— 

gs 
= 
Lad 


17.1 | 29.5 28.8) 10.5 15.5 
25.5 | 24.6 33.4) 6.1 10.6 
27.0 | 22.9 31.4] 5.6 11.6 


~_— = 


© SM, 1958. 
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! 
me 4 roan tata | PHILLIPS _ | ace REPUBLIC a ‘ee | NEMAHA | oon  hnamaaiaam 


- + ATCHISON 
ROOKS] OSBORNE | MITCHELL | CLOUD CLAY RILEY JACKSON 


OTTAWA } 


SALINE so DICKINSON SHAWNEE 


LEAVENWORTH 


LINCOLN 


[cue Yenne 


THOMAS 
JEFFERSON 


SHERIDAN 


ELLSWORTH 


McPHERSON 


LOGAN 
GOVE 


RICE 


HARVEY 


BARTON 


7 


E SEOGWICK 


fo HOOGE man 
"0 1 ete | 
WABAUNSEE 


fr. 


@ 
] <A]wac Lact] SHERMAN 


he 
Great Bend 


Hutchinson 


Wremita 


STAFFORD 


| HAMILTON 


i 
FRANKLIN wiAM! 


- }OSAGE ANDERSON Tuna 
LL. 
ALLEN | BOURBON 


= | EDWARDS PAWNEE 


COFFEY 
WOODSON | WEOSHO CRAWFORD 
WILSON 


| STANTON 
= 
5 
= 
> 


GRANT 


ELK 
ARPERT suMNER MONTGOMERY 
: 2: Indepencence 


STEVENS 


boxsets 


Se Coffeyville 


4 


uno bad 
"Ss 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 
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77m POPULATION EFFECTIVE 577 The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


KANSAS 


COUNTIES 
CITIES 


’ . Per 
continued) of go-2409 %4,000-4,900 #7 900-0. 900 
ree Hslds. ine. Holds. ine. | Hsids. Ine. 
et SITE |. y ‘ : 24.3 7.0 | 24. 33.6 34.2 | 10.2 15.8 
Pratt... : f 22.3 6.3 | 24.3 15.0] 35.4 35.5| 11.0 16.6 
Rawlins 2. : : 32.5 10.4 | 28. 23.9 27.3| 8.3 14.2 


Reno.... Kes 0). le m ° 25.9 8.5 ° -2 | 33.1 38.6) 8.1 14.3 
AHutchinson..... ; , 62,722 23.3 7.2 2 $8.21 35.6 39.2] 8.8 14.7 


Republic . P . . 13,194 42.7 17.5 19.56 28.5) 6.5 12.0 
Rice * . d . . 23,231) . 25.6 7.8 . 35.2 38.0) 8.5 13.9 
Riley. ... , . . . 47,391 38.9 14.3 -6 | 26.8 34.1) 8.9 17.0 

Manhattan .... d . 8.9 30,464 39.9 14.4 ‘ . 26.1 33.5) 8.4 16.3 


Rooks ° < 3.0 13,286) . 29.4 10.0 ° -2| 31.0 37.5) 8.4 15.3 
Rush. ... wa] ld 2.0 10,264, . 27.7 8.2 . 31.4 33.0) 9.6 15.0 
Russell... . s 4.0 . 21,372) . 18.5 6.0 - -7 | 40.9 39.6 | 10.4 15.2 

Russell > | i , 2.2 12,895) . 15.3 4.0 B -6 | 43.5 40.0) 10.7 14.8 


15.1; 35.3 69,450) . 24.5 7.7 A 4 | 35.3 39.4) 8.2 13.8 
-0205 ‘ 12.5 68,281) . 23.6 7.3 . -6 | 36.3 39.8) 8.5 14.1 \. 
0} .0029 ‘ 1.5 3.3 7,994 21.7 5.6 ° 36.7 33.9) 11.2 15.6) 9.2 
161 -6| .1870) 106.7) 110.5) 290. 549,758 20.7 6.1 38.3 39.9) 9.8 15.5) 6.7 
AWichita....... -9| .1424) 81.7} 88.2 440, 106 19.5 5.6 : -7 | 39.3 40.1 | 10.3 15.8| 6.0 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13. 
384 SALES MANAGEMENT 


Metropolitan Topeka Is the Home of... 


SANTA FE RAILWAY, General Offices and Shop . .. GOODYEAR 
Branch Tire Plant . . . S. W. BELL TELEPHONE COMPANY, 
Regional Home Offices . . . BEATRICE FOODS COMPANY, Kansas 
Division Plant . . . du PONT, Cellophane Mfg. Plant (In Operation 


By Fall, 1958) . . . KANSAS POWER AND LIGHT COMPANY, 
Home Office . .. MENNINGER FOUNDATION, Internationally 
* known Clinic and Hospital . . . and many others. 


SURVEYS SHOW TO REALLY 


SELL KANSAS, YOU NEED 
THE CAPITAL-JOURNAL! 


Metropolitan Topeka with its over 100,- 
000 population and the city’s rapidly 
expanding 21 county drive-in trading 
territory form the nucleus of the Capital- 
Journal’s tremendous sales influence 
throughout a major portion of Kansas. 


For many years scores of national ad- 

vertisers have recognized the fact that 
to do a real sales job in Kansas they 
need the Capital-Journal. Take a tip 
from these experienced advertisers and 
be sure the Capital-Journal is on your 
list to assure doing a real sales job in 
the Kansas market. 


Represented Nationally by Jann and Kelley, Inc. 


TOPE HA 


STAUFFER PUBLICATIONS’ NEWSPAPERS 


The “SM” symbols mark original, e 


= ry EFFECTIVE 77) 
K M ESTIMATES” 1/1/88 BUYING INCOME— & ESTIMATES, 1957 = estimates by SALES MANAGEMENT. 
KANSAS Me- de REE 
tro- Con- Income Breakdown of Households 
ow poli- House-| sumer | Urban Income Be 


TIES tan Total % holds | Spend-| Pop. Net % 
uuand Area | (thou- 0! (thou- | i (thou- | Dollars of 
sands) | U.S.A. | sands) | Un -- sands) (000) | U.S.A, 


» « Seward............ 13.0) .0076 3.9 4.1) 11.1 24,828) .0083 
eee 11.1) .0064 3.0 3.6 21,769} .0073 
Shawnee...........] 151 128.5) .0747; 41.9) 45.1) 115.6] 214,685) .0720 


ATopeka........ 101.0) .0587; 34.0) 37.9 181,681) .0609 
1.1 6,280 


ees 


J <n, = | CCT Teren oO . F A . 9,741 
ce oe Se eee 8.1) .0047 2.6 2.6 8,729; .0030 
° . 10,058 


ee see 2° ose 

£ Stevens............ 4.5} .0026) 1.2) 1.3) 2.8 8,833| .0030 

: Sumner............ 26.9] .0156} 8.9} 8.9} 9.2] 37,687) .0126 
; 15,909 


A 13,235) . 
1.5 7,308) .0024) 
7,690 


* Washington....... 11.9) .0069 3.7 3.7 14,119} .0048) 
Wichita... . coo 2.6) .0016 7 7 4,294) .0014) 


; 14.2) . 4.7 8] 15,601). 

Woodson.......... 5.9} .0034) 2.0} 2.0 7,010} .0024) 

“ Wyandotte. . 72 200.6} .1167| 62.5} 65.1) 169.4) 310,043) .1039 
AKansas City... 131.3} .0763} 40.4) 43.6 206 , 469 .0692| 


Per | Per Per 
Capita) Hsid.| C.S.U.] $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 


1, 
1, 
1, 


% To \% | % % 1% 


oC oF 
Hsids. ine. Hsids. Ine. Hslds. Inc. Hsids. Inc. | Hsids. Inc. 


910) 6,366} 5,967] 17.4 4.2 | 22.7 11.8 | 37.2 31.8/ 11.9 15.2 | 10.8 
961) 7,256) 5,912 [12.2 2.7] 20.9 10.2 | 41.1 32.5 13.5 16.1 | 12.3 
671| 5,124) 4,752] 21.7 6.6 | 26.5 17.4 | 36.7 39.4] 9.9 16.1| 5.2 


1,799) 5,344) 4,784] 20.5 6.0) 26.0 16.7 | 37.7 39.5 | 10.3 16.4) 5.5 


1 


1 


1, 


26.6 15.9 27.5 16.2 


427; 5,709 


651) 5,412 26.1 16.2 34.5 15.1 
,078) 3,357| 3,333 142.6 19.0 | 29.8 28.9 21.8 34.6 | 4.3 10.3 
4,373 26.3 19.8 35.7 16.3 


31.2 13.0 8 14.3 11.3 
-963) 7,361) 6,447] 10.0 2.1 | 23.9 11.2 | 30.1 28.8 | 13.6 15.7 | 13.4 
4,234) 4,190 | 32.2 11.4 | 28.0 21.6 | 29.0 36.5/| 7.0 13.3) 3.8 
22.8 15.4 44.2 14.2 


24.8 14.1 32.6 13.8 ° 
4,873) 4,805 | 29.7 9.2 | 27.2 18.2 | 27.0 29.6 | 9.6 15.7/| 6.6 
31.2 30.6 34.5 7.8 ° 


-5 | 29.4 17.6 26.7 15.6 . 
3,816) 3,752 | 37.6 14.9 | 31.4 26.9 | 22.8 32.0) 6.1 10.7; 3.1 
5,981 | 36.4 8.9 | 20.7 11.0 | 18.9 16.5 | 9.9 13.0 | 14.1 


30.5 29.9 | 22.2 36.6) 3.9 9.3) 1.3 
,188) 3,505) 3,418 | 40.3 17.4 | 32.8 31.1 | 20.2 31.0) 4.7 10.9] 2.0 
546! 4,961) 4,762) 20.9 6.4) 26.0 16.6 | 39.7 43.3 | 10.2 16.9 4.2 

2} 5,111) 4,784] 20.2 6.1 | 24.8 16.4 | 40.2 43.3 | 10.4 17.0} 4.4 


930.3 336.8 1,552,375 


Total Above Cities... 


25.7 17.1 | 36.0 30.4| 9.2 16.3] 6.1 


671.8] 715.0/1,240.0! 3,251,714 


State Total....... ; 2,130.0) 1.2384 


26.5. 18.6 | 31.8 36.1 | 8.4 14.41 5.2 22.0 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
MAY 10, 1958 
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THE WICHITA, KANSAS $1 BILLION MARKET (Add 000) 


Seurce: SM-58 Survey 


Spendable Income Retail Sales Food 


ee eae ts 
$15,988 | $24,670 
11,743] 17,113 
27,731| 41,783| 189,022 
33% | 35% | 34% 


Morning or Evening 
The Eagle ALONE 


"86,6 == 


coverage 
in Wichita City Zone 


WICHITA $ 549,758 


456,782 


$ 419,938 |$ 84,754 
79,414 


164,168 


$ 96,475 
92,547 


Balance of R.T.Z. 


Total Retail Zone 


% of Kansas 


he Wichita EGirale 


MORNING 


31% 


« a , e 
e The Wichita Eagle *s 
*, ALONE sells 


*e.,. Wichita °° 


EVENING 
ee . i 
®eoeee 


SUNDAY 


POPULATION B. 5 
ESTIMATES, 1/1/58 ESTIMATES, 1967 M 


Con- | } 
House- sumer | 

Tote! % hold | Spend-| Pop. Net X 

(thou- of (thou- ing (thou- Dollars of 
sands) U.S.A. sands) Units ($000) | U.S.A. 
(thous.) 
60.0) .0349| 19.6} 20.5) 
128.5 .0747 41.9) on 
| | 


KANSAS 


METRO. 
AREAS 


ESTiN MATES. 1/1/88 


Con- 
House-| sumer | Urban 
hold | Spend-| Pop. Net % 

Cap- | H’se- 


(thou- | ing | (thou- 
U.S.A.) sands) Units | sands) U.S.A.) ita hold 
| (thous.) | | 


} 


549,758) .1844)1,709|5,201 


| 
176.1) 443. 856,198) .2872|1,678|5,121 


The “SM” symbols mark original, exclu- 


RETAIL saces— QD estimates, 1957 sive estimates by SALES MANAGEMENT. 
Furn.-— Lumber- 


—« 

Index Drink. House- 
of Sales Food Places } Appl. 

Production} ($000) ($000) (3000) 


4,177 779 


ESTIMATES, 1087 


Per Total | % 


(thou- 
sands) 


Per | Per 
Cap- 
ita 


91,755| .0308 
214,685} .0720 
| 


Hutchinson 
Topeka 


321.6) .1870| 105.7| 110.5} 290. 
1,671 


2908) 167.2) 


Wichita 


Total Above Areas; _ 510. 1" 


COUNTIES 


Auto- 
CITIES 


motive 
($000) 


4,349) 
3,432 
2,362) 
4,526 
4,288) 


($000) 


($000) 


Allen 92 
lola 154 
Anderson ‘ i A d 73 
Atchison y - ’ ° | 81 
Atchison 18,098 


Barber 
Barton 

Great Bend 
Bourbon 

Fort Scott 


13,267 
43,120 
29,782 
17,631 


3,384 
10,216 
8,182 
3,989 
3,989) 


Brown 
Butler 

El Dorado 
Chase 
Chautauqua 
Cherokee 
Cheyenne 


Clark . 
Clay.. 
Clay Center 
Cloud... 
Concordia 
Coffey 
Comanche 
Cowley 
Arkansas City.... 
Winfield 


Crawford 
Pittsburg 

Decatur 

Dickinson 
Abilene 


Doniphan 

Douglas 
Lawrence 

Edwards 


Elk 
Ellis 
Hays 
Elisworth 
Finney... 
Garden City 
© SM, 1958. 
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108 
1,040) 
913 
461 
1,189 


1, 100) 1,136 


2,217 


Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


iG : "The “SM” symbols mark original, exclu 
KANSAS RETAIL SALES— JM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


y hy 

COUNTIES . | Buying Index Drink. | General 
CITIES Power lity | of Sales Places | Mdse. 

(continued) Area S.A. Index ndex | Production ($000) ($000) 


Ford -0130 114 148 1,615 3,652 
Dodge City... : -0095 134 199 1,120 3,360: 
Franklin. . . .0101 86 98 969 1,954 
Ottawa 7,9 p | 0064 103 145 463) 1,801 
Geary.... x 0126 99 109 1,835) 1,857 
Junction City } .0105 99 125 1,732) 1,841 
-0019 63 134, 57 
Graham. . ‘ J 78 226 99 


Grant... 
Gray...... 
Greeley... 


Greenwood 
Hamilton 
Harper... 


Harvey. . , 
Newton .. 

Haskell. . 

Hodgeman 


Jackson 
Jefferson 
Jewell. ... 


Johnson........ 112,815 
2,307) 
Kingman : 9,421 


Kiowa. .. 5,275| 
Labette.... 
Parsons 


Lane... 


Leavenworth 
Leavenworth 
Lincoln 


Mitchell... 

Montgomery 
Coffeyville....... 
Independence 16,984) 


7,252! 
4,382) 
13,179 


19,877) 3,012 
15,182 

4,519). 2,658 
9,156). 3,391 


al .0061| 2,748 
5,604). 2,335 
5,307| .0026| 2,307 


| 
9,622, . 3,436 
9,437) . 2,776 
14,960 .0074| 4,043 
20,00 5,307 
19,017) 
Rawlins. . 4,267) .0021) 2,845) . } 
Reno... 69,907; .0349) 3,567) . , ‘ 6,864 
AHutchinson 60,405; .0302 .02% i 5,104) 
Republic. . 8,495) .0043) 2,427) . é 1,032 
Rice..... 12,622} .0063 a d 1,154 1,872 


ee eee 40,291; .0201) 5,67: 3,833 3,578 
Manhattan 35,172} .0176 2,587 2,706 1,032 


SM Standard (4) and Potential (A) Metropolitan County Areas. 4 Before using these figures read foreword, page 13. 
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40% penetration — 
“in its 94 Kansos ~ 
county coverage area 


2 to 1 listenership over its near- 
est competitor in 11 county 
Topeka trade area 
Nielsen Coverage Study 


2 ear 


CBS - RADIO TV-CBS-ABC 


COVERAGE * PROMOTION *© MERCHANDISING ¢ RESULTS 


@ The “SM” symbols mark original, exclu- 
KANSAS RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Furn.- 


COUNTIES i i % . | Buying index Gas 
CITIES Power wality | of Sales ood Mdse. | Apparel Appl. Stations 
(continued) ) | U.S.A. | Index ndex | Production ($000) 


.0052 91 104 1,405 
.0034 87 899 
.0073 1,487 
Russell 12,018} . .0047 1,135 
} 
Saline. .... 65,263). .0265 8,315 J 5,410 
Salina. ... 61,220) . | , 8,307 " 4,963 
Scott...... 7,970} .0039| F 230 1,395 
Sedgwick... 419,938) . P ‘ 52,381 8 , 31,344 
AWichita 395,890}. ‘ 21,270} 52,053 : 92,414) 27,940 


Seward 26,967; . d 1,173 1,837 J 7,137 2,609 
Liberal. . 26,341) . | j 1,129 1,937 1, 7,137 2,409 
Shawnee. . ,728) . | d 8,237, 20,201 . 34,206 
ATopeka 53,818) .0768) j 7,159} 20,083 s 34,076 
Sheridan... . . é d 181 101 894 


Sherman 023) . , 390 548 2,586 


Smith... é ’ A q 1,230 
Stafford Wy . F 2,137 


eszs 823 


Stanton 900; . J ons 245 
Stevens E j 1,996 
Sumner 759) . P ° 6,731 

Wellington 2,098) . ‘ 3,196 


— = 


Thomas. .. y d | j 2,647 


Trego..... } « | P 1,171 
Wabaunsee : ‘ ve 1,358 


—s 
. 


Wallace . ° d Sete 811 
Washington d d 1,278 
Wichita ‘ | d 1,064 


~ 
28 328 
N 


Wilson . . 518 687 3,005 1,051 
Woodson ‘ é | 284 39 215 1,224) 701 
Wyandotte ? . 4 | ‘ 10,240; 13,502 7,020 8,602; 49,579 14,013 

AKansas City sone BY -0799) .07 8,920} 12,986 6,888 8,326} 47,188} 12,244 


Total Above Cities... 1,470,380) Tos ‘ 313,616) 72,596) 160,500) 81,913) 84,162) 375,120) 111,607 


State Total.. | 2,385,006! 1.1708 ,506! 1.1457 523,118! 117,763! 200,877! 100,804! 117,730! 657,888! 218,091 


METRO. AREAS RETAIL SALES— GRP ESTIMATES, 1957 


.Hutehinson....... ~-69,907| .0349) 3,667] 0328 | 94 14,176] 3,604] 9,901 3,728 3,925| 16,678] 4,682] 6,864| 2,060 
Topeka ,728| 0828} 3,955] .0758 | 35,923] 8,237|  20,201| 10,064) 14,126] 34,206] 13,675] 12,005] 5,884 
Wichita 419,938) 2008) 3,973] .1928 | 84,754) 23, 132| 62,381| 25,985] 24,670| 96,475] 31,344] 34,865| 15,988 


Total Above Areas 655,573! .3278| 3,921! .3012 110 134,853) 34,873) 82,483) 38,777 42,721| 147,350) 49,601 83,7341 23,932 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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KENTUCKY — [ther East South Central states: = 


Alabama, Mississippi, Tennessee.) sive 


“SM symbols pore original exclu- 
estimates by SALES MANAGEMENT 


NUMBER OF OUTLETS 


NUMBER OF OUTLETS 


Map, page 390 


i 


= 
rt 
oS 


12 


1 


Fort Thomas..Campbell. . . 
Frankfort.....Franklin..... 


SSSET SES | Ours 


SSauottnonkess sit 


Hopkinsville. “Christian. . vee ae 
Lexington. . . . Fayette | 64.1 
Jefferson....| 415.1]4,111 


Os mages pes 


3 
36 
« 
4 
3 
7 
§ 
a 
3 
9 
8 
2 
88 


181| 1 


LATION EFFECTIVE 
JM ESTIMATES, 1/1/88 BUYING INCOME— JM ESTIMATES, 1957 


COUNTIES 


Con- Income Breakdown of Households 
sumer 


L CITIES 


g? 


Spend- a 
Units 
(thous.) 


vA =. 999 9 000& over 


% 
. Inc. Halts. m 


3.8 
3.4 
2.6 


£8¢ 


41 
8.8 
2.9 
2.5 


-_ 


9.3 
3.5 
5.8 
6.3 
3.2 


CEE 
S388 SFB 


: 
iJ 
S 


16.6 
10.7 
6.2 
3.6 
2.2 


E 


- 3.9 
Breckinridge... ... 6 d . 4.0 
Bullitt , s 4.3 


2.7 
3.8 
6.9 
4.6 


E2888 222 928) 


28.0 
11.1 
4.2 
1.7 
2.9 


s o 
= 
a 
onan 


~“ 


4.8 
3.8 
24.6 
6.8 


5.7 
3.4 
3.8 
2.1 


‘ 2.7 
-0057 . 2.6 


. S233 “7% 6 


| 1.1 §.7 
6) .7 3.3 
| 2.0 8.8 
2.4 


12.4 
18.8 


31.3 
27.7 
34.2 
35.0 


35.1 
35.0 
28.6 
27.0 


30.7 
22.5 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


° 
£ 


Before using these figures read foreword, page 13. 


To be sure that you’re basing your selection of markets and media on all available factors, 
study both the Survey data and the Survey advertisements. 
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SALES MANAGEMENT 


z 


Performance Pays Off 


OWENSBORO NOW RECOGNIZED 
AS A METROPOLITAN MARKET 


3rd Largest in the State 


Fast-growing Owensboro—now recognized by Sales Manage- 
» Ay stim CONTINUED GROWTH INSURANCE 
ment as a Metropolitan Area—moves up to follow Louisville Metropolitan Owensboro is the home of the General 


and Lexington area in taking its place as third among en ee ee aeteae 


oky’s > ; + Company home office ... Westinghouse lamp 
Kentucky Ss top-choice markets. iien River Steel Corp., a division of Jessop 
. . . Modern tanks . . . Vacol storm windows... . 
FAST-GROWING METROPOLITAN OWENSBORO . Chairs... Ten large tobacco sales ware- 
, : houses... Field Packing company... Green Coal 
Gain Gain Gain company . . . Kentucky Tavern. . . Old Thompson... 

Over Over Over 


oS i > 2 i it d Med- 
Population 1950 Income 1950 _—Retaill Sales 1954 a a eee 


DAVIESS C0. 70,000 22.3% $95,078,000 57.6 $76,534,000 19.9% pve 9,400 Industrial Wage Earners in the city zone 
OWENSBORO 46,100 36.9% $71,085,000 76.0 $69,951,000 20.2% $250,000 fund for industrial sites to attract new indus- 


i I lized. 
Owensboro’s Sales Production Index—130—Higher than Louisville’s nates Hie 


All-Day or Sunday Circulation of More Than 23,000 Provides 95% Coverage of Kentucky's 3rd Metropolitan Market— 
AND Better than 60% Coverage of a 5-County Area with 138,400 People and $128,884,000 Retail Sales 


Messengci we <INQUIRER 


The Owensboro Messenger, 1874 combined Jenuery 2, 1929, with THE OWENSBORO INQUIRER, 18% 


WOMI } Leading in 43 of 54 Daily Time Segments— 


OWENSBORO PUBLISHING COMPANY Mutual ( Conlan, February, 1958. OWENSBORO, KENTUCKY 


“POPULATION ON ae: Tey ~ EFFECTIVE GT . The “SM” symbols mark original, exclu- 


ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
KENTUCKY nee. | | ‘ —— 


Income Breakdown of Households 


COUNTIES | income 2. ae 
CITIES y | ’ Net % Per | Per Per | 
(continued) Dollars Capita) Hsid. | C. S. U. 30-2, 499 2 | $2,500-3,999 $4,000-6,999 | $7,000-9,999 $10,0004 over 
) | Us (000) | U.S.A. | tw |. o> 7. %e % % 
} | Hsids. - | Held. m. . Inc. | Hsids. Inc. | Hsids. Inc. 


Gate. o| 1] 95,078 .0319| 1,358 4,802) 358 | 28.1 9.4 | 27.3 19.9 | 32.4 38.5| 8.0 14.4) 4.2 17.8 
AOvwensbere al. 7 71,085}. ~ 5,227| 4,501] 24.6 7.8 | 26.4 1 39.3] 9.0 15.3] 4.9 19.4 
Edmonson. . a : 4,711\ 683| 2,771| 2,753 | 86.9 30.8 | 28.2 33.9| 13.3 26.1| 1.8 5.4| 8 
Elliott...... B| . ; 4,133} 0014) 636) 3,179) 2,772 | 64.8 29.8 | 27.2 . 5 7. 4 
Estill... 2). ; 8] 10,535) .0035| 864) 3,398) 46.2 21.3 | 27.8 27. 8 34. 6 8.9| 1.8 


Fayette. . es . | 1) . 197,173) . ,628| 5,666) 4, 27.2 8.2 | 24.0 15. . , , : 6.5 
ALexington . d : 109,258} .0366| 1,704) 5,781| 4, 29.2 9.3 
Fleming 0). . 5 7,636) . 848| 3,054) 2, 51.3 26.3 | 
Floyd.. OF 5 .9| ’ 35,733) . 829| 3,801) 3, 35.2 14.6 
Franklin. . .. 6] . . 4) 22. 42,718| .0144| 1,583| 5,209| 4, 25.0 7.9 | 
Frankfort me |) J 8. 39,056! .0131! 1,706! 5,424 3 23.7 7.3 | 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13 


's WAVE-TV |. 


® BALANCED ®@ COVERAGE 
PROGRAMMING * @ COSTS PER THOUSAND 
@ AUDIENCE RATINGS @ TRUSTWORTHY 
OPERATION 


NBC AFFILIATE + NBC SPOT SALES, EXCLUSIVE NATIONAL REPRESENTATIVES 


WFEIE-TV, Channel 14 ne f ifilate in ar tt now owned and operated by WAVE, in 


MAY 10, 


CALLOWAY 


CALDWELL 


You Sell This $213,066,000 Market 
Through The Paducah Sun-Democrat 


Here’s the extreme western end of Kentucky—plus Massac County, Ill—a 
eee market you can reach with one newspaper—The Paducah Sun- 
emocrat. 


The market fans out from Paducah—with a city zone of 52,016 and 1957 
retail sales (city and county) of $74,111,000. 


Your advertising in this industrial and Kentucky Lake tourist area will reach 
more than 25,000 families and result in sales for you. 


Full R.O.P. Color Facilities 


Che Paducah SunDemocrat 


PADUCAH, KY. NATL. a 5 Burke, Kuipers 


Owners of 


WPSD-TV (NBC) 


KENTUCKY 


COUNTIES 
CITIES 
(continued) 


Total 
(thou- 
sands) 


SM | POPULATION 
ESTIMATES, 1/1/58 


EFFECTIVE 
BUYING INCOME— 


GD ESTIMATES, 1957 


ee ee et ee oe 
sive estimates by SALES MANAGEMENT. 


of 
U.S.A. 


Con- 
sumer 


(thous.) 


Dollars 
(000) 


Fulton. . 
Gallatin 


Garrard 
Grant... .. 
Graves.... 


Mayfield 


Grayson 


10.8 
3.5 


10.5 


Units 


3 
1 


3.1 
2.8 
11.0 
4.9 


11,951 
3,871 


11,601 

9,114 
39,087 
19,218 


4.4 12,137 
3.0 8,709 
7.3 . 29,425 


4,029 
118,238 
14,060 
61,810 
9,122 


16,183 
11,276 
46,975 
29,232 


9,854 
6,068 
49,577 
20,224 


7,473 
1,044,846 
758 ,537 
15,790 


16,211 
214,544 
115,907 

8,922 


18,870 


10,141 
19,229 


21.6 36. . \. 6 7.7 
17.0 29. . . 45 8.0 


9,053 
5,462 
10,287 


16.8 30. / . 4.5 
13.5 26. . \° 3.9 
17.0 . 12.9 


6.6 . . 24,231 
2.8 . 9,889 
4.4 5 14,116 


21.1 4.3 9.1 
19.7 34, 3.0 2.5 
17.6 30. 3.4 8. 5.4 


-0037 1.8 
0121 5.7 
0038 1.6 
250) -1) .0402) 22.0 
47.5' .0276' 15.4 


5,082 
17,889 
4,946 
99,435 
73,029 


11.8 
17.4 
17.3 


22.8 | 1.7 9.0 
30.1) 2.7 LA] 
30.6 | 2.4 6.6 
30.0 37.1) 7.6 
31.0 37.5! 7.9 4.1 17.6 


Before these fi read foreword 13. 
using these figures Tilt 


17.0 


1 Corbin is in Knox and Whitley counties. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


392 SALES MANAGEMENT 


RU AMO F- LILAMO YP 


, 31837 


—_ 


¥3H243) ad ‘il 


7usvD 
JISMANOSO VE 4208 


337 ve 
T1482 | puOUNa 


Nvouow (239'N3") 
anOw 


410ON4 
LLIHLv 388 


NQSNHO! 


JINIMY) 
4401713 iM 


QAace ajiav> 


NOSI8V5 


NOL \ANVED 


30N3¢ 


NOILVNIGWOD YddVdSM3N ATIVO 


NINA 
aAISNALXA 


VNVDID 


40 IDVUFIAO) 


NaMO- 


(24661 ‘OC UBBWALdaS ONIONS GOlNsd) 


——ss i 


/ YOM $77 WV? 20% WNVININLNAA PUP ITHASINOT VWikPO 


6g 


AYMOTIVD a? veiny NOL 


“I NWHxDIH) 


21S11aWD 


* 


NWIPWLS ¥91S83M 


sayuno) O9—S59] 49 %HL 


sayuno) ~L— %S1-%8S 


(@Asinoy UByjodoujawW 
Buipayouj) eu0Z Buyposy [10+9y 


aOVAIAOD 


(pul ‘seyunoy pAojy F PID 

NILOVW XON” “Ay “OD UOSI9jjJOF) BIIIASINOT unjjodosjaw 
SSziAVO 

NOS43443 


ONV1¥83ZLIMS 


DNIIMVT 
NOSYOVS 
SONINNIE 


MIWOTOHLEVE JOUNOW 


<< 


INO HLIM 


“*"FTMASINOT 
40 a9vuaA0> ELYEDE OL 139 


EFFECTIVE @D «s: The “SAN” symbols mark original, exele- 
BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
KENTUCKY _ oa huge Seon 
tro- Con- Income Breakdown of Households 
COUNTIES sumer | Urban 
CITIES Spend-| Pop , Per 


‘ y Per 

(continued) ing | (thou- Held. | C. $. U. $4,000-6,999 | $7,000-9,999 

) | U.S.A, Units | sands) $ % , % % % % 
| (thous.)| sid: Held, Inc. | Hsids. Inc. 


McCreary. . > . 2.9) ’ 5 662) 3,034 A ° . -2| 16.9 30.4) 2.7 7.4 
McLean ‘= . 2.5 | .0027, 857) 3,255) . . R -1| 17.4 20.7; 3.6 9.3 


Madison y , 5 11.6 . .0135| 1,226) 4,431 . . r -5 | 22.0 31.9) 5.0 

Riehmond ; y 4 5.3 4 -0065| 1,563) 5,428 J . 7 + 24.2 31.4 6.6 
Magoffin Yi Q , 2.2 -0020| 6584) 2,780 \ . ls a 13.0 26.9 1.3 
Marion s . d y 4.5 7 | on ~~" 4,114 : J . a 23.2 33.9) 5.3 
Marshall 4). i 5.6 -0063, 1,023) 3,362) a . . , 21.5 34.5 
Martin. b P d d | .0018) 6578) 2,922) . . e ‘ 17.1 32.1 
Mason : P ’ 6.0) . | -0078) 1,226) 4,236 A lv $ -0 | 28.5 38.7 

Maysville . ; ; 3.1) * | .0045) 1,464) 4,303 ‘ é J x 29.8 38.0 


Meade Oo}. A a ‘007 1,012) 6,569 lo d . -6 | 31.7 41.6 


Menifee ‘ d } ° 7 -0007| 638) 3,007 ‘ ° : -7 | 13.0 26.3 
Mercer . : 3) } | ~0053) 1,036) 3,639 i A W -3 | 24.2 36.5 


Metcalfe re Y | 0021 746) 2,847 , e 11.2 23.5 
Monroe... 6). . | .0027) 718) 2,763 : . z 11.6 24.2 
Montgomery . = | f ¥ . -0047) 1,145) 5,327 “ . 6 | 26.7 33.7 


Morgan. y | a A -0025 2,850 ‘ « -1| 13.2 25.7 
Muhlenberg 4 J f ; . -0080 3,155 ' . -8 | 19.1 33.4 
Nelson. . : d J ; . -0071 4,294 -8 | 27. -1 | 24.0 33.9 


Nicholas 3 0038} 2.0) 2. | 3,388 4 | 28.2 28.4| 19.5 
Ohio. 1. | 3,118 A 27.7 | 26. 16.3 30.2 
Oldham. |. 0} 3. 13,511. 4,804 4 | 29. 20.4 


} | | 

Owen........... 7. . 9,248, .0031, 1,063| 3,657 317. ' 24.1 
Owsley... im ; : 3,778) .0012) 609) 2,699 A | 24. 10.6 
Pendleton ‘ ‘ ; 3.0 10,870; .0037| 1,144) 3,748 x . b -8 | 26.3 


Perry... . : : . é 30,773; .0103| 808 3,708 i J s 24.5 

Hazard ’ ‘ 2. 9,699} .0032) 1,347) 5,705 . : 3 | 36.9 
Pike |. : ‘ } 59,242) .0199| 852| 3,773) y . ’ .2 | 26.2 

Pikeville .0034| q 9,664) .0033| 1,666, 6,443) 0 | 21. 33.7 
Powell ‘es ; , . 4,470| 0015 ~ 2,980) 2, 4 | 26. .2| 12.7 
Pulaski . f 27,077| .0090| 831| 3,148) 2 4 i 9 | 17.7 

Semeract 10,018} 0033] 1,252! 4,174| 25.5 
Roberison 0 , ‘ 2,074 -0007 1,037) 4,148) . Y .3 | 20.8 
Rockcastle ; ‘ , 8,180) .0028) 711) 3,030) J ‘ f 15.0 
| | 
Rowan an ! . 9,271, .0031| 900) 3,708 . y 6 | 20.2 
Russell 6} . . ; 7,195, .0024| 679) 2,767) \ } } 13.8 
Scott 7, : ’ : 17,319! .0058| 1,264 4,441 3, t . 24.1 


Shelby 7 2 5.3 . ‘ 22,147) .0074 1,197) 4,179) , . e 27.2 
Shelbyville 5 27 f ; 6,471) .0022) 1,407) 4,314) ° 7. 24.8 
Simpson. . 7 or 2.8 3.0) i 9,638 -0033} 1,015) 3,442) . -2| 17.0 
Spencer : j , , 6,269; .0021, 1,079 4,173) ° a 19.2 


| | | 
Taylor 9) .0087) 4. 1 14,076} .0047| 945) 3,433 
Todd... To : . 10,036} .0033| 873| 3,041 
Trigg... , ! , p 7,499; .0026) 852) 3,409 


Trimble... a a A y 5,169) .0017| 1,055) 3,692 
Union... |. ‘ ¥ : 17,657| .0059| 1,185) 4,307 
Warren..... Lag : i 50,953} .0171| 1,166) 3,919 

Bowling Green [4 | ‘ 38,810} .0130) 1,432] 4,513 


Washington é i E 8,666) .0032 3,295 
. d 10,058) . 2,874 
Webster... ‘ d J " ; 14,810) . 3,291 t > é ‘ 30.8 


Whitley “a x R ’ . a 22,1798) . 3,412 

1Corbin oi a P ; . 12,147) . 4,049 , . ¥ 40.9 
Wolfe... y d s J 4,321) . 2,881 
Woodford.... ‘ . J a 4 | A 13,464) . 4,343 a a 34.7 


ae be - 
Total Above Cities... -5641) 293.9) 343.8) 1,618,235 5,506 . ‘ . . -5 38.9 


State Total..... 3,038.9! 1.7668! 830.6! 922.6)1,266.8! 3,753,805 4,519 5 -3' 26.4 20.6! 28.6 36.6! 7.2 14.0 -7 16.5 


1 Corbin Is In Knox and Whitley counties. — Before using these figures read was 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. 
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SALES MANAGEMENT 


OWENSBORO -Kentucky's 3rd Metropolitan Market 


Kentucky's newest metropolitan market is third in size and third in family buying power. 


POPULATION INCOME pan‘thony 66% of the area’s population and 75% of the income are con- 
DAVIESS CO 70.000 $95,078,000 $4,802 centrated in Owensboro, where family income is $710 above the 
} ‘ ’ ( , state average. The area family income tops the state by $283. 


OWENSBORO 46,100 $71,085,000 $5,227 
SELL KENTUCKY'S 3RD MARKET WITH THE 


SSeit INQUIRER 


THE OWENSBORO INQUIRER, 18% 


PUBLISHING COMPANY : 

OWENSBORO SHING CO WOMI } Leading in 43 of 54 Daily Time Segments— _ _ OWENSBORO, KENTUCKY 

All-Day or Sunday Circulation Conlan. Pobriare, 1958 95% Coverage of the Entire 
of More Than 23,000 Mutual \ . Y ” Metropolitan Market 


, POPULATION i; o>. fz PULATI cia 
KENTUCKY @ ESTIMATES, 1/1/58 SM ESTIMATES, 1957 SM ESTIMATES. 1/1/88 ESTIMATES, 1957 
; Con- | Con- | l ee 
METRO. House-| sumer | Urban METRO. | House-| sumer | Urban | | 
AREAS Total | % hold | Spend-| Pop. Net % | Per) Per AREAS Total | % hold | Spend-| Pop. Net | % Per | Per 
die. | of | (thou-| ing | (thou- | Dollars of | Cap- | H’se- (thou- | of | (thou-| ing (thou- | Dollars of | Cap-|H'se- 
sands) | U.S.A. satan” Units | sands) ($000) | U.S.A.) ita | hold sands) | U.S.A.| sands) | Units | sands) ($000) | U.S.A.) ita | hold 
| (thous. | | (thous.) | 
, Huntington- AOwensboro 70.0) .0407| 19.8 21.8 46.1) 95,078) .0319!1,358/4,802 
Ashland 265.7| .1545) 73.8) 81.5) 165.1) 383,162 - 1285) 1,442 §,192|| APaducah... .. 69.1) .0402) 22.0) 23.3) 47.5 99,435) .0333/1,439/4,520 
Lexington 121.1) .0704) 34.8) 43. 1 90.1) 197,173) .0661)1, 628/5, 666 — —_——_|— -- —— —— — -. 
.4074, 210. us _ 232.6) 88.1 1, 211, 351! . -4062'1 ,729'5,744 4 || Total Above Areas|1 ,226.5) Tie | ost. 3 2.3! & 904.91 1,986,199) .6660'1,619'5,497 


Louisville 700.6 
ae ae ea. ot The “SM” symbols mark original, exclu- 


4,257 


1,640) 
} 


| 
6,480 1,787) 


Paris... 14,731) .0074 


2,871] 


Me cas ’ 0301) | 
AAshland.. 53,736} .0268| 107 136 13,691) 1,610) 8,396] 3,804) 3,642} 13,205) 3,200| 2,553) 1,531 
Boyle... 18,652} 0095) 77 77 4,179) 675) 2,421 1,308 398 4,669} 1,593} 2,374) 552 
Danville... 17,050} .0085 107 144 3,563] 517 2,320 1,239) 334) 4,669} 1,314) 1,999) 422 
| 1,165) 97 


Bracken... 


Breathitt. . . : js 
Breckinridge... 6,039 .0031 
csv udevisiee 


Butler...... ina 
Caldwell......... 11,100; .0056) 
Calloway........ 20,973) -0104 


Murray. ... 


Campbell...... . 
Newport........ 52,284 
Fort Thomas... .. 


Christian. nal 
Hopkinsville. . . 


. 
Me. RETAIL SALES— JM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
tro- | Total | | Per fa) er kt, . nn oe oe |Lumber-| 
COUNTIES poli- Retail % Hsid. | Buying Index | Drink. | General | House- | Auto- Gas Bidg. 
CITIES tan Sales of Retail | Power wality | of Sales Food | Places Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
Area | ($000) | U.S.A.| Sales | Index ndex |Production| ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 
. Adair 8,152) .0041| 2,329) .0044 56 53 1, -801| 173 944, 384 385| 1,967 685) 597) 277 
Allen... reks 11,031) .0055) 3,244) .0046 69 82 2,050) 416 1,022 555) 323) 3,416) 618) 1,702 257 
Anderson : 5,258 oem 2,191} .0034 68 52 1 es 278 es 129) 133) 1,377 350 323 195 
} 
ee 6,510) 0032) 58 41 2,271) 121) 358) 50) 399) 891 684) 713} 162 
z Barren......... , 24,010 0120 71 71 5,165) 759) 2,574) 1,279) 736) 5,966 2,442 3,095; 818 
Glasgow..... , 17,883 peed 119 189 3, 686| 431) 1,691 1,187) 606! a 1,562) 3,408) 652 


23,165 
Middleborough lise, 0076 81 103 3,493) 1,019) 2,239) 673) 1,498 3,312) 901) 690 563 
GRINO...402c0<0 1,771 -0059, 71 52 3,233 1,080) 750) evel 243 2,240 1,323) 1,733 233 
Bourbon....... 16,430 .0082 82 83 4,901 719) 1,087 463 849 2,578 1,399] 2,458 417 


1,044 423 604, 2,385) —_ 2,172 352 


SM Standard | (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 


MAY 10, 1958 


Clark. aie ° d ¢ 1,484 

Winchester. ..... 16,075, .0080 0059 105 143 4,178 537 1,275} 1,142 959) 2,743) 1,268} 1,627 616 
ae 8,201, .0041| 2,216) .0053 50 39 1,461 291 1,067) 445 455) 2, 719| 845 466 60 
Clinton... F 3,799 .0019) 1,900] -0025 51 39 852 96, 656 , 208) 520) 518 646, 115 


13. 
395 


LEXINGTON, KY. 


SOOHHSSHOSSSSSOHSHHSHSHSHSHSHSHSHSSSSSSHSSSHSSSHSHSSHOHSHSHSSHOSSHOHOSHSHOSESOSSSOESEEEE 
Kentucky’s largest educational center. New 
Medica] Schoo! under construction. 


Richest livestock and general farming re- 
gion in South. 

Manufacturing center for nationally distrib- Second largest retail and wholesale center 
uted products. New IBM plant. in Kentucky. 


Site of government hospitals and offices with multi- 
million dollar payrolls. 


LEXINGTON HERALD-LEADER «stz*ccinc 


Lexington Herald Sunday Herald-Leader Lexington Leader 
(Morning) (Evening) 


eeecseccesvecsece 
ie World's largest horse-sales center. 


» World's largest loose-leaf tobacco market. 


‘The “SM” symbols mark original, excl 
KENTUCKY sive estimates by SALES MAN GEMENT. 


Per bw ly Furn.- 
COUNTIES i % . | Buying Index Drink. House- | Auto- Gas 
CITIES Power | Quality | of Sales ‘ood Places Apparel | Appi. motive | Stations | Hdwre. — 
continued) S.A. index index | Production ($000) ($000) | ($000) | ($000) ($000) 


Crittenden y p -0034 307 1,103 627 183 
Cumberland . J ‘ 164 953 109 128 
Daviess 534) . d 12,169 3,630) 13,724 6,356 2,364 

Owensboro .0349) 11,497 13,724 


Edmonson. . . d | ° sae 578 
Elliott . 3 ° | ae 134 
Estill 063}. 1,440) 


Fayette 934) . . ‘ | | 24,956 

ALexington 38, .069 P | 24,629 
Fleming ,395) ’ 2,701 
Floyd y e d 3,665 


Franklin . d J 6,395 

Frankfort 28, d : 7 5,073 
Fulton | ¢ . | 2,658 
Gallatin | 2,348 


Garrard 

Grant 

Graves 
Mayfield 


1,933 
2,470 
5,406 
4,823 


Grayson 
Green 
Greenup 


BRE S888 2 


—_——_ 


Hancock 
Hardin 
Elizabethtown 
Harlan 
Harlan 


Harrison 

Hart... 

Henderson 
Henderson 


Henry 

Hickman 

Hopkins 
Madisonville 


Jackson... 

Jefferson 
ALouisville 

Jessamine 


Johnson 
Kenton 

Covington 
Knott 


Knox ha .0045) 1,472) 
1Corbin 

Larue 0029 2,194] .0037 1,344 719 182 
Laurel .0073' 2,343! .0083 2,760 2,145 1,398 378 


1 Corbin is in Knox and Whitley counties. _— Before using these figures read wore 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © , 1958. 


396 SALES MANAGEMENT 


WHAS RADIO 
IS GREAT RADIO... 
And in each market 


ONE GREAT STATION 
stands out* 


& & € & © & € & 


Serving and selling Kentucky 
and Southern Indiana 


Go where there’s growth... 
Go WHAS RADIO 


50,000 Watts 
A-1 Clear Channel 


Victor A. Sholis, Director John Fouts, Sales Mgr. 


Represented Nationally by 
Henry |. Christal Co., Inc. 


*Alfred Politz Research, Inc. 


Associated with the Courier-Journal and Louisville Times 


MAY 10, 1958 


KENTUCKY 


COUNTIES 
CITIES 


(continued) 


Retail 
Sales 
($000) | 


fora | : 


o 
70 


of 
U.S.A. 


RETAIL SALES— GMP ESTIMATES, 1957 


Index Index 


Lawrence.... 
Lee 
Leslie 


Letcher 
Lewis 
Lincoln 


Livingston 
Logan 
Lyon 


McCracken 
APaducah 
McCreary 
McLean 


Madison 
Richmond 

Magoffin 

Marion 


Marshall 

Martin 

Mason 
Maysville 


Meade 
Menifee 
Mercer 


Metcalfe 
Monroe 
Montgomery 


Morgan 
Muhlenberg 
Nelson 


Nicholas 
Ohio 
Oldham 


Owen 
Owsley 
Pendleton 


Perry 
Hazard 

Pike 
Pikeville 

Powell 


Pulaski 
Somerset 

Robertson 

Rockcastie 


Rowan 
Russell 
Scott 


Shelby 
Shelbyville 

Simpson 

Spencer 


Taylor 
Todd. 
Trigg 


Trimble 
Union 


5,878 
4,052 
2,365 


12,170 
5,759 
8,876 


2,985 
15,847 
2,818 


74,111 
65,849 
5,788 
5,442 


26,101 
18.340 

1,985 
11,347 


| 

16,211 
1,877 

18,687 


0015 
0079 
-0014 


.0371 
.0329 
-0029 
.0027 


-0130 
0092 
-0010 
-0057) 

| 
-0081 
-0009 
.0083 
-0086) 


-0012, 


: __13,741| _,0068| el 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


3,767) 
1,6 
2,624 


3,144 


3,699 
2,437) 


2,670 
2, 
2,281 


3.3801 


54 
55 
44 


.0057 
0041 
-0031 


0017 
.0068 


18,414 
14,077} 
1,561 
1,191 


1,392 
1,361) 
ssa) 


The “SM” symbols mark I, exclu- 
sive estimates by SALES MANAGEMENT. 


. tn 
tations => 
($000) ( ) 

162 

mW 


| 
| 
1,573) 


1,449) 


daly 514 163 
3,055) 1,071) 1,902 430 


Before using these figures read foreword, page 13. 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as 
IBM listings of data in the “Survey of Buying Power,” regrouped according to your sales 
territories, may be obtained from Market Statistics, Inc., 432 Fourth Avenue, New York 16, 
N. Y., Phone MUrray Hill 4-3559. 


SALES MANAGEMENT 


OWENSBORO - Kentucky s Newest Metropolitan Area 


3rd in the State in Retail Sales 


91% of the entire area’s sales are made in Owensbgro— 
sending the city’s sales production index 30% above par. 
This compares with 29% for Kentucky's No. | market, 
Louisville. 


$76,534,000 


20% Gain Since 1954 


Messenger 


SELL KENTUCKY’S 3RD MARKET WITH THE 


The Owensboro Messenger, 1874 


OWENSBORO PUBLISHING COMPANY 


All-Day or Sunday Circulation 
of More Than 23,000 


Mutual 


x"), 
t 


2 Yan Tag 


udines Jenvery 2, 1929, with 


WOMI | Leading in 43 of 54 Daily Time Segments— 


Conlan, February, 1958. 


$3,865 


INQUIRER 


THE OWENSBORO INQUIRER, 18% 
OWENSBORO, KENTUCKY 


95% Coverage of the Entire 
Metropolitan Market 


KENTUCKY | we- 


RETAIL SALES— dH 


ae 1967 


The “SM” symbols 
} 4 estimates by SALES fi M 


inal, axciu- 
AGEMENT. 


tro- Per l &] Furn.- | 
COUNTIES | poli- % | Hid. | Buying | index | Ori Ga 

CITIES tan of | Retail | Power of Sales Places | Mdse. | Apparel | Appl. | motive | Stations Druge 

continued Area U.S.A. | Sales | Index —~ “Production ($000) | ($000) | ($000) | ($000) | ($000) | ($000) ($000) 
Warren........... .0209/ 3,223] .0199 78 82 2,488} 3,784] 2,705 1,720 8, 541| 4,012) 1,423 
Bowling Green 0182 0151 96 115 1,965} 3,520, 2,705] 1,720) 7,174) 3,382) 1,365 
Washington el 2,457) 0040 62 55 232) 807 387 218} 1,348) 450| 218 
Wayne............ .0021) 1,203] .0040 a7 25 129 550 236 124] 1,176 302| 273 
Webster... .0049| 2,198] .0056 67 58 324) 1,387) 175) 485, 1,047) 1,348) 250 

| | } | 

Whitley. .. .0036| 2,962] .0097 64 83 818, 2,144 «1,286 903, 5,307) 1,879) 464 
1Corbin......... .0063| 0051 85 105 594) 1,314) 581 778, 4,008) 1,388 196 
iS os cas 0007} 849} .0018 42 18 22) 662 62 ol 77| 39 
Woodford.......... .0045| 2,890] .0049 79 73 387 331) 203 234, «1,681 884| 299 
| | | | a 
Total Above Cities. 7580 6116 108 | 134 345,089| 105,528 202, 200| 101,240} 79,565} 334,906) 92,974) 58,693 
77 | 70 | 609,834! 162,868! 308,046) 127,909! 115, oul 531, 303) 101,260! 18 84,875 


State Total......... 


| 
4 2,488,455! 1.2432) | 2,996! 1.3556 i ; 


METRO, AREAS 


RETAIL SALES— JM 


ESTIMATES, 1957 


Huntington-Ashiand | 65 -1362| 3,697] .1361 88 88 14,844, 42,210; 17,343 16,438; 63,327 
Lexington......... 78 -0754| 4,337] .0697 so 107 8,524) 24,378) 13,671 7,795; 24,956 
Louisville.......... 84 -4107| 3,898] .4078 100 101 68,282) 106,048; 52,061 38,047| 175,293 
AOwensboro.......| 249 -0383| 3,865] .0355 87 Ty 5,336 12,169 4,261 3,630 13,724 

9,376 4,231 3, 058) 15,364) 


Total Above Areas... 


5,764) 


- 


| 402,750! 194,182! 91, aor 


282, eee! 


LOUISIAN 


(Other West South Central States: 


“100, orl 


19,648) 
10,688 
87,263 
6,358 
6,253) 


Arkansas, Oklahoma, Texas.) ae 6 Oe oh Wis 
NUMBER OF OUTLETS > NUMBER OF OUTLETS 
Map, page 403 ‘ = ay Way it oe =| 
Sil g $\|. rig ~ tol Sai|— 2 
= ef . 2 zelss 
City County 8 : 5a\3= x I 5 a3 ¢ & City County | & 33 3 5a\g= 3 & 
Alexandria... . Rapides... ..| 547; 131| 110) 48) 44) 27| 32) 47) 24) 18 Lafayette..... Lafayette 49.2 534| 148; 95; 28; 33 15 
Bastrop...... Morehouse 212| 74) 34) 12; 16) 7| 15) 22) 8 Lake Charies..Calcasieu 68. 699; 149 111; 37) 53 18 
Baton Rouge. East Baton Minden... ... Webster..... 13.9} 206) 65) 17) 14) 20 
Rouge... . -011,341| 309) 222) 88) 111) 84) 68) 158) 74 68 Monroe... .. Ouachita....| 48.2] 651) 164) 115) 42) 75 29 
Bogalusa..... Washington... | 249; 76) 33) 28; 22) 13| 19} 20) 4 9 Natchitoches Natchitoches 10.0} 153) 49; 10) 16 11 5 
Bossier City.. .Bossier......| 180} 46) 41 8 6 7 12) #31 96 (66 New Iberia.. Iberia....... | 20.1) 386; 118) 86) 21| 17) 8 
Crowley......Acadia...... 190} 44) 39; 9 | 17) 10) 22) 15) 4 New Orleans..Orleans..... 650.5/6,100|1,626/1582| 512| 396) 262 268 
Gretna Jefferson | 171; +48) 25) 21) 13) 19) 10) 16) 8 5 Opelousas... St.Landry...| 15.1} 304 113) 45) 28) 18 6 
Hammond Tangipahoa. . 174; +62) 28) 9 8 10| 23; 12; 5& Ruston, ..... Lincoln. .... 12.0] 164 46 13} 12) 13 5 
Houma Terrebonne. . | 310; 96; 69) 34) 17) 21; 17| 21; 13) 9 Shreveport. ..Caddo......| | 182. o}1, 614! 372| 247| 122) 153 60 
Jennings . Jeff Davis... | .o 48} 13) 8 0) 7 8 4 13) 4 Thibodaux... .Lafourche. . .| 13.3 197' 65; 37) 22) 18) 3 
Jonesboro. . Jackson... .. ee 6 7 ve m... me 6 — West Monroe. Ou Ouachita... +: ! _V. al 2 | 65! 31! 20) 11! _5 
“@D: | at SH) 
ESTIMATES, hed BUYING | INCOME— ESTIMATES, 1957 
COUNTIES poli- | Sot DA a's 
CITIES tan % holds Pop. Net Per | Per | 
Area of (thou- | i (thou- | Dollars Hsid. |C.S.U.] $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,990 | ‘10,00080ver 
U.S.A. | sands) s | sands)| (000) 2, h\i\ hm Fh \h% ow % % 
(thous.) | Hsids. inc. | Hsids. Inc. | Hsids. inc. | Hsids. ine. | Helds. ine. 
Acadia... -0286) 13.0 13.1 23.9) 51,715 3,978; 3,941 | 37.8 14.4 | 27.3 22.5 | 26.1 36.3 3.6 17.0 
Crowley 0087 4.3 4.5) 18,824 4,378| 4,143 | 33.3 11.8 | 27.3 21.2 | 29.1 36.7 4.1 18.6 
oes iso- .0117 5.5 5.6) 6.1 21,822 3,968; 3,850 | 36.2 14.0 | 27.3 22.9 | 27.9 38.4 2.7 12.8 
Ascension.......... .0136 6.0 6.0! 4.4 22,282 3,714) 3,682 | 40.4 16.5 | 24. 2 21.4 | 26.9 9 _%. 0 $.0 


7, 849 
5,671 
33, 859 
2,384 
3,095 


_ ae 


MAY 10, 


1 Corbin is in Knox and Whitley counties. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


1958 


Before using these wean 9 read 


foreword, page 13. 
© , 1958. 
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Continuing its above average growth... 


& 


THE METROPOLITAN SHREW 


IS LOUISIANA’S SEC 


V 2nd in Population 
258,800 


Only The Shreveport Times — ; ea = VW 2nd in Buying Income 
Shreveport Journal dominate | $411,782,000 


this growing plus market ! ¥ 2nd in Retail Sales 
$293,544,000 
CIRCULATION 


: (Source: Sales Management 
M M 5c os sina a 

aeE 138,592 orning inte, y 10, 1958) 
Sunday . 107 ,966 Evening ._._._...... 51,388 


(Publisher's Statement for 3 months ending 


NEWSPAPER PRODUCTION COMPANY, Agent For 
Dec. 31, 1957, os filed with ABC.) 


WY CHECK WITH THE BRANHAM MAN 


POPULATION EFFECTIVE SH) tat ae The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/88 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


LOUISIANA 

Income Breakdown of Households 

COUNTIES | H Income 
CITIES 


% op. | Net Per Per 

(continued) ( Dollars | of .|C.$.U.]  $0-2,499 $4,000-6,999 
sands) | U.S.A. sands) hf sands) (000) 
( 


0 %% ‘0 
Hsids. Inc. Hsids. inc. 


| 


Assumption ‘Zz 3.9} 3.9 12,821). 3,243 | 48.0 22. 0 27.1 | 19.9 32.8 
Avoyelles.......... 5). 10.5) 10.9) 8.5] 35,209) . ,353| 3,205 | 46.7 21. 3 26.6 | 21.8 36.1 
Beauregard........ | . 5.7} 6.0, 7.0) 22,130) . 3,653 | 36.7 14. .2 24.0 | 28.6 41.0 


Bienville.... : a 4.3 . 14,822) . 44.2 19. t .0 | 24.0 38.5 

Bossier..... ; 8. 13.3 ‘ . 68,040) . 31.0 \ y \ 34.6 40.9 

a4 34,873) . ; . 27.5 9. y 5 | 36.3 42.0 

| 343,742) 629) 5, 26.2 7.5 | 20.2 12.6 | 36.0 36.8 

ASbreveport..... 2.0) . 8} 318,969}. : 24.9 7. . .9 | 36.1 35.9 
| 


Calcasieu 2} 0751} 36.5, 39.4) 91.6 204,185) ; 20.6 6.8 | 19.9 12.0 | 40.4 40.0 
ALake Charles... oO}. .2| 123,770). 82 : 3} 47.9 38.1 


Caldwell........... 0} . : , 9,929) . . -6 | 22.6 34.4 . . 2 10.4 
Cameron se | ; 3} 5,906) . 29.9 . -4 | 33.2 39.7 . . -8 16.1 


Catahoula......... |. } : -0) 9,627) . | | 48.3 ° \. -4| 20.6 33.6 . e ° 8.9 
Claiborne..... e! . ° . ° 26,714) . 38.7 ‘ -8 | 27.8 36.3 ° ° -7 16.8 
Concordia. ... . é : 9) ; 13,318). ’ ’ 3 -5 | 21.4 33.1 . : 4 12.1 


De Soto........... F 6.2; 4.1} 21,033) . 947| 3,690] 3, 6 20. 22.4 34.6| 4. 2.3 11.2 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. 


Before using these figures read foreword, page 13. 


A COMMON MEETING GROUND 
FOR MEDIA AND THEIR PROSPECTS 


Wherever and whenever media people talk population, income and sales data, you can be sure 
their authority is the Survey. They know the Survey is reliable. And they know too that the 
people they are talking to—advertisers and advertising agencies—rely on the same authority. 


SALES MANAGEMENT 


State-Times 


Baton Rouge 1, Loa. 


Booming BATON ROUGE 
Still Leads the Way! 


It’s Louisiana’s fastest growing market. Baton 
Rouge people have more money to spend—so they 
spend more money! They look to this terrific 
newspaper combination as the area’s best sales 
force. With pay rolls still growing, family income 
continued to climb during the past year. Retail 
sales continue to soar. You'll get sales here. Get 
your sales push from the State-Times and Morning 
Advocate. 


Morning Advocate 


Represented by the John Budd Company 


Iberville............ 


SM POPULATI EFFECTIV @7D The “SM” symbols mark l, © 

ESTIMATES. 1/1/58 BUYING (NCOME— ESTIMATES, 1957 sive estimates by SALES MA AGEMENT. 
LOUISIANA | me- 

tro- Con- inceme Breakdown of Households 
COUNTIES poli- House-| sumer | Urban Income ae 
CITIES tan | Total % holds | Spend-| Pop. Net % Per Per 
(continued) Area | (thou- oO (thou- | ing | (thou-| Dollars a Capita) Held. | C.S.U $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,0004 over 
sands) | U.S.A. | sands) | Units | sands) (000) U.S.A. % 0 A A A 0 % % %, % 
. Hsids. Inc. | Hsids. Inc. | Hsids. inc. | Hsids. Inc. 


East Baton Rouge... 
ABaton Rouge.... 
East Carroll........ 


East Feliciana...... 
Evangeline......... 33.6 
ee 


New-Iberia....... 21.1 


Jonesboro. ....... 3.7 
Jefferson.......... 98 166.4 
ane 17.5 
Jefferson Davis. .... 30.0 


Jennings........ 12.0 


ALafayette....... 49.2 
Lafourche.......... 46.5 

Thibodaux........ 13.3 
La Salle.... 


ee 
Ruston........... 12.0 

Livingston.......... 21.8 

Madison........... 16.5 


192.2) 


410,359 
298, 886 
13,947 


12,094 
30,727 
25,778 


11,416 
61,236 
28,887 
26,204 


18,323 

4,964 
254,914 
24,902 
37,237 
15,983 


87,397 
69,096 
48,093 
17,207 
18,667 


33,703 
19,671 
23,681 
15,596 


20.2 6.2 
19.6 5.0 
54.1 26.1 


51.1 23.2 
45.1 19.5 
44.6 19.2 


47.0 21.9 
32.7 11.4 
28.2 8.9 
41.2 16.4 


31.5 11.8 
27.5 9.2 
19.8 56.5 
24.6 7.5 
34.7 11.8 
31.3 10.5 


33.8 11.8 
30.8 9.8 
31.4 11.2 
28.8 9.6 
36.1 14.2 


41.4 15.2 
33.2 9.9 
36,1 13.4 
51.7 25.0 


16.9 8.9 | 39.9 36.3 | 16.8 21.7 . ° 
15.8 8.8 | 40.0 36.0) 16.1 21.8/|-8.5 28.4 
23.1 24.4 17.1 20.4) 3.7 9.7} 2.0 10.4 


24.3 23.9 | 18.1 29.1) 3.8 9.3 ‘ 
25.4 23.9 | 23.0 36.3) 4.2 9.7) 2.3 11.6 
26.3 24.6 | 22.1 33.7) 4.7 10.8 7 


26.0 26.4 0 36.5; 3.8 98.6) 1 A 
24.9 18.8 | 30.0 37.0) 86.5 16.0) 3.9 16.9 
23.7 16.2 | 32.4 36.3) 10.6 18.0) 5.1 20.6 
25.4 22.0 35.4] 6.6 12.0) 2.9 


26.3 21.3 43.8 13.9 R 
24.4 17.8) 35.2 41.9] 9.5 17.2] 3.4 18.9 
22.3 13.4 | 38.7 38.0) 12.6 18.6) 6.7 24.5 
24.0 15.9 | 35.9 39.0) 10.3 17.0] 5.2 20.6 
24.3 17.9 | 28.4 34.2) 7.4 13.4] 6.2 22.7 
24.8 18.1 | 31.4 37.8) 7.8 14.6) 4.7 20.1 


23.7 17.5 35.6 16.0 
22.3 15.5 | 31.9 36.0) 9.5 16.2) 5.5 22.5 
26.8 20.9 | 31.4 39.9) 7.2 13.9) 3.2 14.1 
26.4 19.2 | 32.5 38.5] 8.1 14.5] 4.2 18.2 
25.6 21.8 41.9 12.6 


20.7 16.4 34.56) 7.0 13.8) 4.4 20.1 
16.3 9.8 | 38.6 35.3 | 10.7 17.1) 7.3 27.9 
23.0 18.4 | 30.6 40.2) 7.3 14.5) 8.0 13.5 
23.6 24.7 19.6 33.6] 3.6 9.3] 1.6 7.4 


E aaaaed 9.9) 10.9 42,782) . 36.6 13.6 | 23.2 18.9 29.9 38.6] 7.2 14.3] 3.1 13.7 
Pe 17.0) .0099 4.8 5.5 23,570! .0079| 1,386 4,010! 4,253120.2 9.71 392.4 16.2!35.3 41.8! 0.2 16.4! 8.9 15.6 
SM Standard (4) and Potential (A) Metropolitan County Areas. @ SM, 1958. Before using these figures read foreword, page 13. 
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In New Orleans 


MON EY 
TAL-wHS! 


and eee 


The Item 
leads by 


national representatives 


Ach! Mew SAWYER © FERGUSON ® WALKER 


NEW YORK * CHICAGO * DETROIT * ATLANTA * LOS ANGELES 


By7p POPULATION EFFECTIVE 
| 


The “SM” symbols mark original, exclu- 
ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


ESTIMATES, 1/1/58 BUYING INCOME— 


LOUISIANA l 
| Con- | | Income Breakdown of Households 
COUNTIES House-| sumer | Urban | 
CITIES Total | / holds | Spend-| Pop. A Per Per Per 
continued thou- | of | (thou-| ing | (thou- of | Capita Hsld.| C.S.U.] $0-2,499 | $2,500-3,999 $7,000-9,999 
sands) | U.S.A. | sands) | Units | sands) | U.S.A. | % % % % % lo 
(thous.) | Hsids. Inc. | Hsids. Inc. Hsids. Inc. 


Natchitoches. .... 0}. 9.3 2) 10.0 } 905| 3,599) 50.0 22.5 | 23.5 23.1 | 19. 2| 4.6 11.2 
Natchitoches 0058} 2.8 : Ww 1,494) 5,335 37.5 12.8] 19.4 14.5 | 28. | 9.6 17.7 
Orleans es 192.7 .0| 650.5 ; 1,696) 5,724 23.0 6.5 | 22.0 13.5 | 36. 6 | 11.5 17.3 
ANew Orleans 5| .3783| 192.7 1,102,975). 1,696) 5,724 23.0 6.5 | 22.0 13.5 | 36. 6} 11.5 17.3 


Ouachita _ q : . 131,559} .0441| 1,487| 5,159 : : y . . : 9.5 15.9 
A Monroe- | | | | | 
West Monroe 66 1384) 108 ,596 ‘ 1,643| 5,485 
A Monroe 8.2] 0280) ; 78,999}. 1,639| 5,411] 
AWest Monroe . ’ 29,596. 1,653| 5,692! 

Plaquemines " J ' 4 19,035; . | 1,236) 5,145) 

Pointe Coupee ‘ | . r . 19,127) . 924 3,678 

Repides 8) : P ; 134,446, . 1,213 4,497 . y 8 19.1 
Alezaxdria- | | | 
Pineville 53.7] .0318) ; 83,488) . 1,558| 5,181 

Alexandria 3.4] .0252| ' 65,905}. 1,519| 5,031 23.7 16.4 | , 8 14.9 

Red River ‘a 6) r 8,558) . 831 3.292) , | 24.1 24.8 } 9 9.9 

Richland . i . 22,706 . 905| 3,548) : 1 23.5 ; 9 11.2 

Sabine im | 1 i 17,775) . ase 3,485 A 7? 26.1 5, -2 10.2 

St. Bernard 1) .0164) 6.8) ; 34,282) 0115) 1,220, 5,041) 4, ; K 3 16.4 . 6 16.7 

St. Charles Y = , , . 15,080! .0050) coy 4,435 .2| 22.1 16.5 z .0 18.3 

ad 

St. Helena : 4| . 7,872) .0027| 829! 3,280) 3, : " 7 26.2 | 21. ; 6 9.0 


SM Standard (4) and Potential (A) Metropolitan County Areas. ( : foreword, page 13. 


YOUR STORY 


IN THE 15 PARISHES OF 


NORTHEAST LOUISIANA 
onroe Ilews-Slar & World 


Represented by the Branham Company MONROE, LOUISIANA 


SALES MANAGEMENT 


WHAT IS YOUR 


SHARE OF THIS 
$783 MILLION 
MARKET? 


| BEAUMONT JOURNAL | eceltnae ii 
feEAUMONT. TEXAS | The Branham Company 


7 


ENTERPR!SE G JOURNAL 2-State coverage extends to important Louisian 
Parishes in addition to complete coverage of its East Texas market. . . 
a total of 13 Texas counties and Louisiana Parishes where coverage ranges 
from 16% to 96%. 7 Louisiana Parishes receive frcm 1,000 to more 
than 7,000 copies daily . . . a total Louisiana circulation of 17,000, a 
Texas circulation of 70,805. Only the Enterprise & Journal can deliver 
broad coverage of its Two-State market . . . an $783-million market, 
where other newspapers cast only a shadow of coverage. 


Enterprise & Journal—2-state market 


5 Louisiana 13 Texas and 

Parishes Louisiana Counties 

Population 147,700 520,300 
Cons. Spend. Inc. $209,583,000 $783,498,000 
Retail Sales $183,328,00 $601 ,453,000 


(Source: Sales Management 1953 Estimate) 
Southwestern Louisiana and 
BEAUMONT ENTERPRISE Complete Beaumont Texas 
Market 


OUACHITA 
e) 
Monroe 


@Alerandria 
RAPIDES 


ST. LANDRY } 
iA ——- 
EAST BATON ROUGE 
Opelousas \ 


e Baton Rouge 


RETAIL SALES MAP &\ 7 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retell sales of $25 million or more. 


, 
. 
caoo0 BOSSIER WEBSTER NION MOREHOUSE 4 
3 f eed S 
w A 
: = Bastrop 3334 & 
. Bossier City 2 rn i 
- oS 
rz) = 
BIENVILLE 
LA SALLE 
. 
AVOYELLES 
Baton Rouge 
z @ Natchez 

NON oa 

r— 2 

> = 

BEAUREGARD | 3 

oo 


2 Latayette 225: 


Crowley 


[JEFFERSON DAVIS 


ST. MARTIN 


STS Sf s en 


Counties and cities on this map 
are charted in propo:tion to net 
Effective Buying Income: Scale, 
0133 sq. in. equals $1 million. 


TANG! PAHOA WASHINGTON: 


AST FELiciay,, 


$7. HELEN, 


o-@ POINTE COUPEE 


E 


Cities shown ore those hoving 
net Effective Buying Income of 
$15 million and over 


Metropoliton County Areas are 
bounded by black dotted line 


4 JEFFERSON 


. FE 7 — 


i Sp) 
ST. CHARLES i. ssnocgiate t 
LAFOURCHE = 


Houm 


ye 


T. JOH 
THE BAPTIST 


ASSUMPTION 
TERREBONNE 


$ 
fi 
pid 


Y us 
A BILLION DOLLAR 3 STATE MARKET AREA 


DOMINATING 

“ 3-State Market 

KTBS - dominates a 3 state Billion Dollar Market — East Area Population 1,308,200 

Texas, North Louisiana and South Arkansas — Heart of Effective 

the Industriz ' Buying Income $1,562,138,000 
0a oe Retail Sales $1,196,399,000 

qvVp VV TV Sets 368,485 

4 * A 

A A DOMINATING 

: 4 7 days a week... 

CHANNEL ere ee leading in 54% of all 


quarter hours rated 


DOMINATING 
Morning, Afternoon 


and Night time 
Te Bi Gu Eat in quarter-hours rated 


SHREVEPORT, LOUISIANA E. Newron Waray, President and Gen'l Mgr. 


POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


LOUISIANA 


COUNTIES Urban Income 

CITIES % Spend-| Pop. Net Per 

(continued) ( (thou- | Dollars . $. UL $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
4 sands)} (000) % % % % % % % % % % 

) Hsids, Inc. |Hsids. Ine. | Hsids. Inc. | Helds. Inc. 


Income Breakdown of Households 


St. louse. t a ¥ ° 10,624) . ° ° -6 | 26.8 27.7 | 21.0 35.4; 3.2 8.2] 1.3 6.1 
St. John the Baptist. . J ¢ a s . 13,172) . 6 \ e . 28.3 25.2 | 29.5 42.7| 5.5 12.0| 1.4 5.7 


St. Landry........ ‘ A ! ° - 76,774) . ° a ° 9 | 26.2 23.4 22.8 34.3) 4.9 11.2) 2.5 12.2 

Opelousas ‘ ‘ , 5) 18,641) . , x . P -0 | 23.0 17.6 | 27.1 33.7) 7.9 14.9] 4.7 20.8 
St. Martin. 4 , 6) o 23,670) . ° . 4 | 26.4 23.6) 24.2 36.4) 4.4 9.7) 2.8 13.9 
St. Mary 8 ; ° A 47,404, . ° ’ ° . -2 | 24.1 18.1 | 31.3 38.3) 8.3 16.3 8 17.1 


St. Tammany . o ° . 31,402) . le -1 | 26.6 23.7 | 26.1 37.7) 65.4 11.7 3 10.8 
Tangipahoa = le . 61,278) . ’ ° 0 | 25.4 23.7 | 23.8 36.4) 4.6 10.3 -2 10.6 

Hammond ° ‘ A . 15,403) . ‘ - . -3| 19.4 14.8 | 29.7 37.0) 8.4 15.8 4 19.1 
Tensas... 3) ° ° 10,688) . ° ° ° -6 | 23.4 24.2 | 16.6 28.0) 4.1 10.4 2 11.9 


Terrebonne ‘= : ° . 53,486/* . le -2| 24.6 18.7 | 31.4 38.9 | 8.65 15.9 -5 15.3 

Houma . ‘ , , 20,114) . ’ \e -2 | 22.8 15.2 | 34.3 37.6] 11.1 18.5 -1 20.5 
Union 7 . ° 17,755) . . -2 | 28.1 25.5 | 26.5 39.3) 4.7 10.6 9 8.4 
Vermilion | ie R ° ° 38,334) . ’ ’ ’ . 8 | 25.4 22.4 | 22.8 33.0/ 6.1 11.2 1 15.6 
| 
Vernon..... 5 . ° ° 19,972) . ° ° . -6 | 25.8 26.2) 21.1 36.1) 3.6 9.2 ° 6.9 
Washington 8. ° . ° 47,068) . ’ ° ° . -0 | 25.4 20.4 4 37.2) 7.7 16.1 2 14.3 

Bogalusa . , ’ 5 . 27,018) . ° 3 8 | 24.6 18.5 4 38.4) 9.0 
Webster... 3}. . le . 43,362) . ’ , ’ . -5 | 26.2 20.7 -6 42.1) 7.0 

Minden . d . ° 18,117) . , A . ° -5 | 24.7 18.1 0 41.9) 8.3 


West Baton Rouge ' = ‘i . t 12,684) . x .2 | 22.6 18.7 36.8 
West Carrol! " ¢ ° . 12,667) . x 26.4 26.4 33.4 
West Feliciana ° e é ’ 6,105) . . ° . -6 | 23.8 23.3 4 M1 


Winn... a). " 7} 6.6] 18,074 , t x 27.8 26.3 | 24.3 37.6 


Total Above Cities... 1,440. ° d ° 2,392,207) . . . -9 | 29.0 18.8 | 36.4 36.8 -8 18.1 


State Total........ ,087.6! 1. 3 .4'1,831.7! 4,126,758! 1. : J .1! 22.8 16.1 | 32.0 36.9! 9.2 16.1! 5.0 20.8 
© SM, 1958. Before using these figures read foreword, page 13. 
45 SALES MANAGEMENT 


_—_— 
CROWN ZELLERBACH CORP. . 

W. R. GRACE & CO. rea 
U. S. RUBBER CO. ee? 
FOSTER GRANT CO., INC. 

KAN JAX CHEMICAL CO. 

STAUFFER CHEMICAL CO. 

IDEAL CEMENT CO. 

KAISER ALUMINUM & CHEM. CO. 


ALLIED CHEMICAL & DYE CORP. 
COPOLYMER feng 8 


NATIONAL sueae REFINING CO. 


RIVERLANDS 
WEBB & KNAPP, INC. 
E. 1. dy PONT de NEMOURS 


“Only ¥ Sunshine reaches more homes 
in this BILLION DOLLAR MARKETI" 


BATON ROUGE. America’s 


great new ' industrial empire ! 


}.WBRZ~2 


for example... 


Esso Standard Oil's 
Baton Rouge Refinery 
is America's Largest 


7000 employes share a $45,000,000 payroll 
+ at Esso’s gigantic refinery in Baton Rouge. 
"| The plant site, including 2 tank farms, cov- 
| ers 2300 acres! 
Many of the greatest names in American in- 
dustry have invested hundreds of millions 
for plants in this “empire area” and others 
are moving in . . . with $254,800,000 for 
additional plants already scheduled. 
Effective Buying Income per family in Baton 
Rouge is $6,303-far above the national 
average. 
Payrolls are at an all time high! 


BATON ROUGE, LOUISIANA 
Tower: 1001 f. Power: 100,000 watts 
NSC-ABC 
Represented by Hollingbery 


S77) POPULATION oH POPULATION 97 
ESTIMATES, 1/1/58 ESTIMATES, 1967 ESTIMATES, 1/1/58 WD Estimates, 1957 
LOUISIANA : Sa ) 
| House-| sumer | Urban METRO. House-| sumer Urban | 
METRO. | Total | % | hold | Spend-| Pop. | Net | % | Per| Per AREAS Total | % | hold . | net | % | Per! Per 
° AREAS (thou- of (thou- | ing (thou- | Dollars of | Cap- | H’'se- ({thou- | of | (thou-| ing (thou- | Dollars of | Cap-|H’se- 
sands) |U.S.A.| sands) | Units | sands) | ($000) |U.S.A.| ita | hold sands) | U.S.A.| sands) | Units | sands) | ($000) [U.S.A ita | hold 
(thous.) (thous.) me 
AAlexandria.....| 110.8} .0644] 29.9] 32.4] 51.2] 134,446) .0451|1,213/4,497||New Orieans.....| 845.0| .4915| 246.2) 276.8 795.3] 1,392, 171) 4668) 1, 648)5, 055 
Baton Rouge.....| 230.7| .1841] 64.2} 77.5] 192.2) 410,350] .1375|1,778/6,382||Shreveport.......| 258.8) .1804) 74.7| 86.6) 214.5] 411,782! .1380|1, 50/6 812 512 
AlLafayette......| 70.0) .0407| 18.5] 20.5] 49.2] 87,397] .0293/1, 24914, 724 — 
ALake Charles... 129.2} .0751] 36.8| 39.4) 91.6] 204,185] .0685|1,580|5,594 | Total Above Areas|1,733.0|1.0076| 495.5| 561.8) 1,460.1] 2,771, “ 9293/1, 89015, 594 
L.Monroe- 
. West Monroe..| 88.5] .0514] 25.5] 28.6} 66.11 131,859] .0441|1,487/6, 159 
v7) The “SM” symbols mark ori I, exclu- 
me RETAIL SALES— @ ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
tro- | Total Eating & Furn- : 
COUNTIES | polil- | Retail Index General House- | Auto- | Gas | Bldg. 
CITIES tan | Sales Quaity | of Sales | Food | Places | Mdse. | Apparel | Appl. | motive | Stations | Hadwre. | Drugs 
» Area | ($000) ndex | Production} ($000) ($000) ($000) ($000) ($000) ($000) ($000) ($000) ( ) 
ati. ... sta ule. 36,121 69 63 6,444) 2,732] 4,271| 2,683] «1,748] «8,778, 2,036, 4, 668 950 
Crowley 18,991 89 109 3,507} 1,147] 1,271] 1,153] 1,948] 8,470, 973] 2,794 361 
peat a ae 15,853 72 68 2,414 850| 2,167 691 773} 3,133] 1,802) 848 443 
Ascension.......... 26,382 76 97 5,841} 1,800) 4,350, 1,211| 1,810/ 4,222] «2,487, 3,086 644 
Assumption. 7,823 55 41 1,323 860 2,212 82 58} 2,472 396 413,282 
Avoyelles.......... 21,675 61 48 4,079} 1,163) 2,313 583 938] 6,636] 1,583) 2,462) 838 
Beauregard........ 15,412 70 63 4,162 363, 1,328 778 904) 2,903, 1,466) 1,131 454 
Bienville.......... 8,044 87 a 2,158 271| 1,088 373 142} 1,366) «1,266, S18 282 
SU. urkd. oo 136 34,433 80 62 10,375| 2,874) «1,979 504 876] 8,988} 4,057/ 2,078 728 
Bossier City... 23,936 85 82 6,969] 2,035 767 550 731, 6,741| 3,143) «1,856 669 
Que. «204. 136 | 259,111 oe 108 59,732] 14,300} 30,187| 23,086) 18,610 54,167, 17,716, 17,222) 9,183 
AShreveport..... 241,746 105 114 53,806) 13,343| 28,127/ 22,738] 15,251/ 40,954] 16,016 16,286] 8,749 
s 
Caleasiou........... 225 | 148,958 95 99 29,688] 10,232} 18,684] 8,572} 6,901] 31,334] 18,620] 14,682) 4,622 
AlLake Charles... 111,626 115 Mi 19,629] 6,264, 16,862) 7,744] 5,234) 25,222) 9,435! 11,336 3,537 
Caldwell........... 5,207 61 44 1,135 289 980 93 62} 1,323 339 673! 141 
Comeren.........-. 4,990 79 86 1,850 537 222 115 648 549 846 148 
» Catahoula.......... 8,192 64 64 3,358 454 633 136) wel 1,068 783 585 302 
Claiborne... 15,385 70 58 3,736 203} 1,864 787} 1,068) 4,478 «1,438 187 870 
Concordia.......... 12,658 n 7 2,587 920) 1,230 498 340} 1,854] 2,168) 1,814 482 
re Ea 16,624 67 64 3,650 211; ‘1,997 648; 1,200, 4,792] 2, 108 8a 428 
East Baton Rouge...) 13 | 281,267 103 108 85,674 16,253| 37,860| 20,814| 18,078| 62,802) 23,603) 21,503) 10,882 
ABaton Rouge... 270,822 117 145 53,187] 15,418] 36,238! 90,813 17,851! 61,8071 91,485! 20,8001 10,276 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
MAY 10, 1958 


Before using these figures read ferewerd, page 13. 
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K ALEXANDRIA’. 


The Heart of Louisiana is Buying Big 


The Alexandria Pineville Market* size and growth is indicated by: Population 
355,600 + 8%, E.B.1. $366,140,000 +. 26%, Food Sales $52,174,000 4 12%, 
General Merchandise $32,304,000 + 19%. 

*12 Parishes—S.M. 1958 vs 1953. 

La. Business Review Dec. 57 vs. 56 showed Alexandria gains as follows: Bank 
— 5% " — 3%), Electric Power + 15% (La. +. 4%) Auto Supplies 
+ ( ). 

Town Talk al R.O.P. full color printing provides terrific impact for 
extra sales. 


1 " / tne, A.B.C. City Zone—1957 Population—56,473 represents 7 year 37% gain. 


7 SM Alexandria Baily Town Talk 


Representatives The John Budd Company 


The “SM” symbols mark original, exclu- 


LOUISIANA sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 
continued) 


| ath sr Furn.- | Lu 
Drink. House- Gas 


Places ‘ Appl. Stations | 
($000) ($000) ($000) ($000) ($000) 


Buying index 
Power | Quality | of Sales Food 
index | index | Production} ($000) 


2,138 


East Carroll . ; d 60 


East Feliciana 
Evangeline 
Franklin 


1,133 
2,208 
2,379 


Grant 
Iberia 


1,743 
9,542 
6,958 
4,368) 


New Iberia 
Iberville 


Jackson 
Jonesboro 

Jefferson 
Gretna 

Jefferson Davis 


Jennings 


2,807 
1,514 
49,065 
6,990 
5,506 
2,925 


Lafayette 
ALafayette 

Lafourche 
Thibodaux 


La Salle 


14,507 
12,617 
10,305 
4,946 
2,031 


Lincoln 
Ruston 

Livingston 

Madison 


4,396 
3,435 
3,985 
2,105 


14,049 
11, ‘701| 


6,112 1,027 
4,953 972 
3,997 846 
2,355 846 
145,297 69,190 
145,297 69,190 


Bastrop 
Natchitoches 

Natchitoches 
Orleans 

ANew Orleans 


| 
Morehouse a 
| 


178, 581 126,541 
Ouachita 
A Monroe 
West Monroe 
AMonroe 
AWest Monroe 
Plaquemines 
Pointe Coupee 


23,205) 14,450 7,984 21,957 

21 , 866 14,188 7,983 
14,464 13,576 7,403 
7,402 606 520 
6,835 1,120 


2,822 785 


21 , 8865 
20,307 
1,578 
1,707 
2,192 


Rapides 21,456 19,033 
Alerandria- 


Pineville 


16,228 


18,797 
18,545 5,073 
1,683 473 
4,195 1,453 


17,264 15,199 
12,953 14,835 
1,356 862 
3,899 1,454 


A Alexandria 
Red River 
Richland 


2,306) 
2,583 


Sabine 2,079 
St. Bernard d d 971 
St. Charlies 2,311 


2,901 1,495 
2,631 328 452 
1,469 1,321 


2,273 997 
1,129 
958 


St. Helena d 696; . 464 was ass te 116 
St. James 4,874 3,385 1,706 703 
St. John the Baptist 1,909 2,143 284! 497 


© SM, 1958. 


| 


0049 | 


1,738 
637 


Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


406 


Nn 


fabulous 
New Orleans 
has a fabulous 


advertising medium 


gl alt 9 FS 


5. 
6 
7. 
8 
9. 


10. 


4th in daily retail advertising 


Lines 
Milwaukee Journal (E) ..... 22,367,022 
Miami Herald (M) ......... 21,083,402 
Washington Star (E) ...... 19,507,481 
New Orleans Times- 
POCCEPNNINO TIN isi «dike « in sh os 19,467,435 
Chicago Tribune (M) ...... 18,273,654 


. Los Angeles Times (M) ....17,686,461 


+ auacaes « b's 16,537,447 


Cleveland Press (E) 


. Buffalo Evening News (E) . . 16,473,283 


Houston Chronicle (E) 16,294,830 
Montreal La Presse (E) ... .16,065,427 


“ee ee 


~~ a 


6th in food advertising 


(Retail Grocers, Groceries of Department Stores, 
General Groceries) 


Lines 
Chicago Daily News (E) ... .4,831,814 


Miami Heraid (M&S) ....... 4,499,107 
Tampa Tribune (M&S) ...... 4,481,169 
Kansas City Times & Star 

PINE ee id ec 4,472,924 
Long Beach Independent, 

Press Telegram (E&S) ...... 4,015,899 
New Orleans Times-Picayune 

and States (M&S) .......... 4,006,891 
Norfolk Virginian-Pilot 

(Be Seve ae eee 3,984,183 


8. Houston Chronicle (E&S) .. .3,929,866 
9. Toledo Blade (E&S) 
10. 


3,880,435 


Minneapolis Star & Tribune 


Pee etCoo vo aC emoeoeoceaoesterdée 


3,880,225 


10th in total advertising, 
daily and Sunday 


Lines 

1. Los Angeles Times (M&S) . .67,042,093 
2. Miami Herald (M&S) ...... 55,462,730 
3. Milwaukee Journal (E&S) . .55,415,155 
4. New York Times (M&S) .. . 52,334,513 
5. Chicago Tribune (M&S) ... .51,989,763 
6. Cleveland Plain Dealer 

eine ata Sa I 47,457,623 
7. Baltimore Sun (E&S) ...... 43,358,531 
8. Washington Star (E&S) ....43,146,467 
9. Houston Chronicle (E&S) . .42,710,266 
10. New Orleans Times-Picayune 

and States (M&S) .......... 41,940,000 


MAY 


New York, Chicago, Detroit, Los Angeles, 


Figures from Media Records, Inc., for 1957 


Circulation: 291,674 daily, 283,111 Sunday 


Avg. 6 mos. ending 9-30-57 as filed with Audit Bureau of Circulations, subject to audit 


Represented by 
JANN & KELLEY, Inc. 


San Francisco, Atlanta, Kansas City 


10, 1958 


Che Cimes-Picauune 
NEW ORLEANS STATES 


7 The “SM” symbols mark original, exelu- 
LOUISIANA RETAIL SALES— QUAD estimates, 1957 sive estimates by SALES MANAGEMENT. 


i‘ % Per & 
COUNTIES ~~} Auto- Gas 
CITIES Places 


Power Mdse, | Apparel motive | Stations 
(continued) ($000) | U.S.A, Production ($000) $000: ($000) | ($000) 


St. Landry 58,935, .0295) 2, ; 4,269 4,701 

Opelousas 32,991| .0165 ‘ 1,615 1,315 
St. Martin. . 15,355, .0076 F 1,099 
St. Mary 50,274, .0252 ; 14,915, 3,860 2,256 


St. Tammany 23,815); .0119 , d 4,929 2,653 1,212 
Tangipahoa. .. 50,351; .02651 d 11,358 2,605 1,628 

Hammond 726) .0099 ; 3,855 
Tensas \ 0031 : 1,098 


sEf gEa8 


an 


Terrebonne d -0288 d 14,027 

Houma 4,933; .0224 . 10,380 
Union } .0047| 2, d 2,063 
Vermilion 0 .0160 é 6,448 


Vernon 480) . P | 4,165 
Washington q d ; & d 8,157 

Bogalusa 6,724 
Webster ‘ va 2,707] . } 7,134 

Minden 5,87: ose 3,697 
West Baton Rouge 0027} 1,742) . 2,099 
West Carroll a -0036; 1,928] . 781 
West Feliciana , -0016) 1,999) . 882 


esis 


g22 88 


Winn 625) 0049) 2,238) . 2,983 619 430 889 


Total Above Cities 2,049,998) 1.0241 ‘ 392,886) 144,437) 330,513) 159,442) 129,138) 436,321) 142,602 


State Total. __' 2,960,277! 1.4789' 3,513! 1. : 638,249! 211,094! 426,923! 187,194) 165,199! 610,218! 240,173 


METRO, AREAS RETAIL SALES— ESTIMATES, 1857 


A Alexandria... 97,530) .0488) 3,262] .0501 21,456 5,142) 16,228 6,143 5,368; 19,033 9,145 
Baton Rouge.... 281,267) .1405| 4,381] .1377 55,674; 16,263) 37,860; 20,814; 18,078) 62,502) 23,603 
ALafayette..... 85,506} .0428| 4,622) .0356 14,507 5,842; 11,831 6,140 7,211; 19,025 6,623 
ALake Charles... 148,958; .0744) 4,081] .0716 29,688; 10,232) 18,654 8,872 6,901; 31,334) 15,620 
\Monroe- 

West Monroe 109,686) .0548) 4,301) . 23, 205 6,354) 14,450 7,964 7,272| 21,957 8,748 
New Orieans 949.465; -4743) 3,856] . 196,983} 92,019) 184,919) 72,325) 685,908) 152,937) 65,636 
Shreveport 293,544) .1467 0 70,107; 17,264) 32,166) 23,650) 16,485) 63,155) 21,773 


Total Above Areas T 1,965, 956! .9823/ 3. 96al F 411,630 153, 106! 316,098! 144,628! 117, 2141 369,943) 151, 148| 121,705 


(Other New England States: Connecticut, Massa- 
"___Chusetts, New Hampshire, Rhode Island, Vermont.) 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


an 
3 a5 8 
Andro- umberiand . x 138 
scoggin... , 34 | be ee . 12 18 
Kennebec. . , ee Q 4 33 
Penobscot. q . 20 4 
Sagadahoc... . ° . ” 
Biddeford... . York... .. 39 
Brunswick... .Cumberland. 4 " r 16 
Lewiston Andro- es . “4 
scoggin.... 


Pop. (thous. 


County 


Sy L-B-H 


= 
euca 


POPULATION EFFECTIVE = 
BYP ESTIMATES, 1/1/ BUYING INCOME— ESTIMATES, 1987 


Con- 

cows A 
( A. ¥ . .| $0-2,498 

+ 

(theus.) Hi Ine. 
Androscoggin. . . ° é i 28.7 
A. Lewiston- Auburn 

ALewiston..... i J . 15.2 

Auburn. ..... : ; . 8.8 

Aroostook. ...... i A . 28.1 
Preaque Isle. F : . 4.5 

Cumberland. ...... A .1004 s 60.7 
APortland.... . -0469 . 31.5 

Brunswick... . 0092 4.4 6.7 

South Portland. ... . -0166 7.7 8.2 16.4 4.3 [21.3 13.1 | 45.6 45.4 | 12.4 18.6 

Westhrook........ . -0076' 3.5 4.1 10.0 2.6118.8 10.6 | 50.5 46.61 14.6 20.3 


SM Standard (4) and Potential (4) Metropolitan County Areas. Before using these figures read freud, pe JS 
*Not available Cc SM, . 
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g2 


16.4 4.6 | 22.3 13.4 | 43.3 43.0 | 12.1 18.2 


~~ 
3 
oa 


14.0 3.7 | 21.2 12.3 | 45.1 42.7 13.2 19.0 
17.3 4.9} 22.7 14.0 | 42.5 42.6 / 11.7 17.8 
23.0 6.7 | 26.4 16.0 | 36.8 37.1) 8.8 14.0 
1.8 2.9 | 22.7 123.4] 45.7 40.9 11.6 16.7 
17.9 6.1) 21.6 13.3 | 43.3 44.0) 11.8 18.1 
16.4 4.6) 20.9 13.6 | 44.6 44.2] 12.4 18.5 
14.9 4.0 | 19.0 11.0 | 46.3 44.0) 13.3 19.1 


—-* 


S8SS288e 


ee ee ee) 
Py 


560 


WGAN 


KC 
CBS Radio Network 


5000 WATTS 


390 Congress St., Portland, Maine 


covering 
The largest retail and wholesale area north of Boston 
GUY GANNETT BROADCASTING SERVICES 


CHANNEL 13 


WGAN-TV 


316,000 WATTS 


CBS Television Network 


Telephone: Spruce 2-466] 


mark original, exclu- 


@D POPULATION EFFECTIVE ~The “SIM” symbols 

M ESTIMATES, 1/1/58 BUYING INCOME— JM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
AINE 
= Cen- Income Breakdown of Households 
a= th polt- ‘oais House-| sumer ~ a re Income 
tan holds : 

(continued) Area | (theu- a (thou- ce (thou- | Dollars 4 Capita] Held. | C.$.U.| $0-2,499 sae ag . oe se $10,000hever 
sands sands sands (000) 0 ‘J 70 
« bane ‘ (eee) ’ -— Hi Inc. Hslds. inc Helds. Ine. Heide. Inc. | Halds. Inc. 
Franklin... 19.9} 0116) 6.6) 6.0) 3.1 30, 0101] 1,608] 6,455; 4,206 | 22.9 7.3 | 24.6 17.1 | 39.2 44.4|) 8.2 15.7| 4.1 15.5 
See oo... 34.2) .01 10.0) 12.1 7. 49,120) .0164) 1,438| 4,812] 4,037 | 28.7 10.0 | 26.0 18.9 | 35.8 44.3) 7.3 13.7) 3.2 13.1 
Kennebee.......... 83.8) .0488) 23.4) 27.7) 63.6] 132, 0445] 1,681| 6,660) 4,773] 19.3 6.6 | 22.6 14.4 | 41.2 42.9/ 11.8 18.6) 5.1 18.5 
Waterville........ 19.3) .0112) 5.6) 7.3 35,182} .0117| 1,891| 6,277] 4,793] 17.8 4.9] 20.2 12.2) 42.5 41.8) 13.4 20.0) 6.1 21.1 
Augusta.......... 23.0} .0134) 6.3) 7.4 37,704) .0127| 1,630) 5,085] 5,070] 16.7 4.6 | 21.4 12.8| 42.8 41.8] 12.9 19.0) 6.2 21.8 
NB. ca Stciaie + 28.0) .0163 8.8) 10.0) 11. 4i, .0130| 1,478) 4,702) 4,111 | 27.7 9.7 | 27.6 21.0 | 34.7 43.2] 6.8 12.8) 3.2 13.3 
Rockiand... 9.2) .0053; 2.8 3.4 16,043} 0050 1,635] 5,373; 4,367] 21.8 6.9] 26.1 18.0) 39.2 44.2) 8.8 15.0) 4.1 15.9 
Lineoin....... 17.0) .0098) 65.1 6.8 22,896] .0075| 1,328] 4,430| 3,837 | 31.9 12.0/| 26.9 22.0 | 32.6 43.6) 6.2 12.6) 2.4 8.8 
ee 41.0} 0238} 11.8) 13.5) 13.6] 61,270) .0206| 1,494] 6,328) 4,632] 21.3 6.6 | 23.6 16.0 | 40.9 45.2/ 10.3 17.2) 4.0 18.0 
Penebscet.... 178 115.1} .0669} 30.9} 39.2) 64.4) 172,508) .0578| 1,499] 6,683) 4,308 | 22.0 6.8 | 22.6 15.2 | 40.9 45.1/ 10.2 17.1) 4.3 15.8 
ABangor...... 38.5} .0224) 10.7) 13.4 62,113} .0208| 1,613] 5,805) 4,611] 21.0 6.2 | 22.0 14.1 | 41.0 43.0/ 10.7 17.0) 5.3 19.7 
Plecataquis........ 18.8) . 4.8) 6.3) 2.1 22,671| .0076| 1,435| 4,723) 4,245] 24.6 8.4 | 26.7 19.9 | 38.0 46.3) 7.8 14.6) 2.8 10.9 
Sagadahec.. 20.8; .0122} 6.3) 6.8) 11. 28,912) .0097| 1,383| 4,588) 4,218 | 26.6 8.9 | 26.2 19.8 | 37.0 46.8) 7.8 14.86) 2.6 9.8 
Bath...... 11.0} .0064) 3.4) 3.8 16,862 .0057| 1,533| 4,059] 4,432] 22.1 7.2 | 25.3 18.0 | 40.5 47.0) 8.9 15.6) 3.2 12.2 
Somerset. 37.2| .0216} 10.9) 12.5) 14.8] 62,183) .0175| 1,403] 4,787 4,168] 25.2 8.7 | 25.5 19.2 | 38.0 46.5 | 8.7 16.2) 2.6 9.4 
WUE occ 50s once 19.8} .0115/ 6.0) 6.6| 5.5) 24,644) .0083| 1,245| 4,107} 3,696 | 36.5 14.5 | 27.6 23.9 | 28.2 39.8) 6.3 11.4) 2.4 10.4 
Washington 31.0} .0180} 9.3) 10.2) 6.8] 38,166) .0128) 1,231] 4,104) 3,731 | 34.5 13.6 | 27.7 23.9 | 30.3 42.4) 6.4 11.6) 2.1 8.6 
Wi dis. 2 92.8) .0540| 27.2) 31.8 150,857) .0506) 1,626) 6,646) 4,738) 17.7 6.2 | 22.2 14.4 | 44.6 47.0) 11.4 18.2) 4.2 18.2 
Biddeford. ....... 18.2) .0106) 5.2) 6.0 30,269} .0102] 1,660] 5,840) 5,039} 13.5 3.8 | 21.9 13.2 | 47.0 46.7] 12.7 19.1] 4.9 17.2 
Sanford.......... 11.6} .0067) 2.5) 4.0 21,175} .0071| 1,825) 8,470] 6,204] 9.6 2.3 | 14.3 7.4 | 48.4 41.3 2 26.1 | 7.6 22.9 
SN EE 5B}. 3.6 , r 1 19.8 5.6 | 223.2 14.2 | 42.2 43.9] 11.2 17.6] 5.1 18.7 
137.9 16.3 4.6} 21.4 12.0] 44.1 43.7] 12.4 18.5] 5.8 20.4 
= wandkseabed 259.2} 305.9} 497.1] 1,403,304) .4705| 1,636) 6,414) 4,687] 21.7 6.7 | 23.6 15.8 | 40.0 43.7 | 10.1 16.6 | 4.6 17.2 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


Before using these figures read 


foreword, page 13. 


Busy BIDDEFORD-SACO 
Heart of $150,857,000 York County Market 


Biddeford-Saco is the “supermarket” of York County. Its dealers ring up 


42%—or $43,158,000—of the county’s $102,504,000 volume. 


Total sales in Biddeford-Saco stores are 25% above average volume. Food 


sales reach 55% above, automotive 71% above. 


» 


MAY 


10, 


To sell Maine’s 4th largest county, your first target is the county's largest 
single concentration of consumers, dealers—and sales. It’s a must. 
ford Journal alone covers this important market . 
more than 90% of Biddeford-Saco families. 


THE BIDDEFORD JOURNAL 


he Bidde- 
. . the daily newspaper of 


Population 

Families 

Income 

Retail Sales 

Food 

General Merchandise 
Apparel 
Furniture-Appliances 
Automotive 
Gasoline 
Lumber-Hardware 
Drug 


BIDDEFORD-SACO 


Total 

29,700 

8,500 
$48.427,000 
$43,158,000 
$12,886,000 
$ 3,029,000 
$ 2,268,000 
$ 2.142,000 
$11,411,000 
$ 3,256,000 
$ 2,287,000 
$ 931,000 


BIDDEFORD, MAINE 


Represented by The Julius Mathews Special Agency, Inc. 


1958 


“ SELL this 


billion-dollar-plus 


northeastern market 
a, through its Top Salesman 


~ WCSH-TV 


13 counties in 2 states 
238,000 television homes 
$1,110,896,000 EBI 
$837,639,000 retail sales 


WCSH-TV consistently 
leads all area polls 


WCSH-TV 


PORTLAND, MAINE 


Weed-Television 


NORTHERN 
NEW ENGLAND 
IS SOLD ON 


Bangor 
\Lewiston- 
Auburn 


COUNTIES 
CITIES 


Androscoggin 
A Lewiston- 
duburn 

. Lewiston 
A Auburn 

Aroostook 
Preaque Isle 

Cumberland 
A Portland 
Brunswick. . 
South Portland. . 
Westbrook 


Franklin.... 
Hancock. . 
Kennebec 
Waterville. . 
Augusta... 
Knox... 
Rockland 


Lincoin 


Ty, POPULATION 


ESTIMATES, 1/1/58 


Totai 
(thou- 
sands) 


115.1 
84.5 


Me- 
tro- 
poli- 
tan 
Area 


230 


- 0639 


Con- | 
sumer | 
Spend- 

ing 

Units | 

(thous.) 


House- 
% hold 
of (thou- 
U.S.A.) sands) 


| (thou- 


Urban 
Pop. 


sands) 


“‘g@amesil 
BY ESTIMATES, 1957 


Net 
Dollars 
($000) 


: Pate 
f | Per 

of | Cap- 
U.S.A.) ita 


% Per 
H’se- 
| hold 


A. 


30.9) 39.2| 


0491; 24.4) 28.7) 


64.4 


72.3 


172,508 


144 092 


0878) 1 ,490|5, 583 


7 
- 0483/1 , 705) 5, 905 


POPULATION 
ESTIMATES, 1/1/58 


Con- | 
House-| sumer | Urban 


hold | 
(thou- | ing 


Total % 
U.S.A. sands) | Units | 


(thou- | of 
sands) 


Portland 


|(thous.) 


Net 7 
Dollars 
($000) 


a 
| H’se- 


172.7 1004) 50.9 60.7 


5,814 


Total Above Areas; 


372.3 2164) 106.2) 128.6 


612,521 


RETAIL SALES— JM ESTIMATES, 1957 


The “SM” 
sive estimates 


symbols mark original, exclu- 
by SALES MANAGEMENT. 


Buying 
Power 
index 


index 


Quality | of Sales 
index | Produ 


Eating & 
Drink. 


($000) 


Gas 
Stations 
(3000) 


3008) 


102,476 


88,008 
60, 885 
27,120 
85,007) 
17,437| 
233,048 


21,047| 


-0492 


-O418 
.0273 
-0144 
0473 
-0082 
-1046 
-0567 
-0104 
0129 
-0081 


104 


5,101 


4,458 
3,059 
1,399 


6,822 


6,586 
2,395 
3,191 
5,800 
937 
15,925 
6,012 
1,660 
2,104 
1,088 


2,055 
3,990 
7,980 
2,126 
2,218 
2,297 

559 


1,331 


3,615 
2,099 


1,894 


2,087 


1,738 
1,315 
423 
2,415 
338 
9,207 
6,713 
350 
681 
520 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
410 


Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


PORTLAND, MAINE is 
rated first for testing 
among U. S. cities in the 
75,000 to 150,000 
population group. 


, Eating and Drinking 
General Merchandise 
Apparel 
Furniture—Appliances 
Automotive 


: Gasoline Service Station 
g 
BUYING POWER INDEX 


100% family 
coverage 


» of Portland's 
city zone 


94% family 
coverage 
ABC retail zone 


ea 
$4,142 per family 
sales 


1958 


MAY 10, 


PORTLAND, MAINE is rated 
sixth for testing among 
all U. S. Cities, thanks to 
a stable economy and 
excellent distribution facilities. 


the testingest market in the country! 
WITH MORE SALES PER FAMILY THAN MOST STATES 


560,700 

163,100 
$907,672,000 
$675,610,000 
$184,014,000 
$ 31,177,000 
$ 77,209,000 
$ 36,551,000 
$ 28,126,000 
$128,674,000 
$ 50,649,000 


ee $ 36,667,000 


$ 20,383,000 
3186 


PORTLAND, MAINE is 
rated second for testing 
among all New England 
cities regardless of 
population. 


Percent of Maine 


61% 


Julius Mathews Special Agency, Inc. as 


411 


PENOBSCOT 


/RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


AROOST OOK 


SOMERSET 


PISCATAQUIS 


ANDROSCOGG! 


PENOBSCOT 


resque Isie 


KENNEBEC 


% 
% 
+ 
oN 
% 


CUMBERLAND 


x 
* South Portland 
4 


4 
t 
+ 
: 
© 
, 
‘3 
3 
¥ 
> 


Westorook 


Nig ss teehee 


Metropolitan County Areas are 
bounded by black dotted linc: 


HANCOCK 


Counties and cities on this mop 
are charted in proportion to net 
Effective Buying Income: Scole, 
0089 sq. in. equals $1 million 


Cities shown are those having 
net Effective Buying Income of 
$15 million and over. 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as 


IBM listings of data in the “Survey of Buying Power,” regrouped according to your sales 


territories, may be obtained from Market Statistics, Inc., 432 Fourth Avenue, New York 16, 
N. Y., Phone MUrray Hill 4-3559. 


$8,470 


FAMILY INCOME 


HIGHEST 
IN MAINE 


Family for family, Sanford offers you 
the richest potential in the state of Maine 
—2,500 families with $21,175,000 buy- 
ing power! 


And spending $12,254,000 for retail 
goods! $4,039,000 for food! $432,000 for 
drug products! 


New Industries — High Income — Coverage Make 


SANFORD A GILT-EDGE MARKET 


Income and buying habits assure you a 
big response per family in Sanford—and 
the circulation of the Tribune and Ad- 
vocate assures you complete coverage of 
Sanford families . . . and of an even 
greater number in the surrounding area. 
Sell Maine’s richest market thoroughly, 
economically—with great profit. 


Represented by 


SAN FORD TRIBUNE and ADVOCATE SANFORD, MAINE She Julius Mathews Special Agency, Inc. 


SALES MANAGEMENT 


MAINE'S B I G 


MARKET 
1 BIG 


35% OF STATE'S TOTAL INCOME 
Market © oF STATE'S TOTAL SALES 
With 38% of the State’s population earning 35% 
1 BIG of the total state income, the seven-county ABC 
Retail Trading Zone served by The BANGOR 
Newspaper DAILY NEWS is Maine’s most important mar- 
ket. It’s a compact sales package—easily cov- 
9 ered with one handy, low-priced advertising 
COUNTIES soilninas 
8 ¢ (oA fe Here’s a made-to-order test area. The NEWS 
rf) saturates the ten-mile City Zone with 100% 
coverage and reaches 74.6% of the families 
throughout the entire area. 


— The Bangor Daily News — 


MAINE’S LARGEST DAILY 70,000 A.B.C. 


i777 The “SM” symbols mark original, exelu- 
MAINE RETAIL SALES— & ESTIMATES, 1987 sive estimates by SALES MANAGEMENT. 
Total Furn.- 
COUNTIES Retail ’ House- | Auto- | Gas 
i Sales | of Power Food | Places | Mdse. Appl. | motive | Stations 
($000) ($000) | ($000) | ($000) 
43,072) . ; ' : 1,088} 9,722 
141,594). d 6,491) 32,047 
77,538) . j : 3,937) 19,765 


16,947; . . d 1,548 1,148 3,933 
18,325) . A 1,636 821 3,260 
12,509) . : A 937 821 2,288 
36,062) . ‘ 3,030 1,689 6,148 


19,048) . d 1,726 420 2,565 
33,532) . 0 4,087 635 6,154 
102,504) . ’ 6,615 4,431; 19,935) 
32,940) . d 2,807 1,729 9,380 
12,254) . v 740 472 1,759 
10,218) . é 132 413 2,031 


i 
Total Above Cities... 545,266) . m 134,525, 23,671) 74,089 .057| 25,211) 113,493) 


State Total 1,043,096) . 4,024] . 285,941; 44,655) 122,415 | 40,288) 204,877) 


METRO, AREAS RETAIL saces— QED estimates, 1967 
ABangor........ ‘ 141,694). 4, -0635 95 106 35,925 5,706; 19,744 ’ 5,491) 32,047, 10,356 
ALewisten-Auburn. 102,476) . 4, 0492 100 104 27,968 5,101) 12,770 F 4,438) 19,725 6,822 
233,048) . 4, - 1046 104 116 56,419; 11,934) 34,478 ’ 10,281) 40,346) 15,925 


477,118) * 4,493] -2173 100 110 120,312 22,741| 66 992 20,220 92,118] 33,103] 
SM Standard (4) and Petential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 15. 
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~ Since 1850 


the ultimate in Outdoor Advertising 


From 


Maine 
to 


In Key 
East Coast 
Markets 


FOR INFORMATION ON ALL OUR MARKETS 
CALL BOSTON, MASS., JAmaica 2-8800 


When in Baltimore, Md., call BElmont 5-8820 


Donnelly Adv. 


District. of Columbia, “Florida, 
Virginia, West _ Virginia.) 


The “SM” symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 


(Other South Atlantic States: Delaware, 
Georgia, North Carolina, ‘South Carolina, 


MARYLAND 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Map, 
City 


Aberdeen 
Annapolis 


page 416 


County 


Harford 
Anne 
Arundel 


Bel Air 


Rothacd 


e 


Harford 


Cambridge 


College Park 


Cumberland 


Easton 
Elkton 


) y 
Dorchester 
Prince 

Georges 
Allegany 
Talbot 
Cecil 


102 


198 


78 
585 
183 


128) 


City 


County 


i 


Hagerstown.. 
Hyattsville... 


Laurel... 


Pocomoke 
City..... 


Rockville... . 
Salisbury... . 


. Washington. . 


Prince 
Georges... 

Prince 
Georges... 


Mount Ranier Prince 


Georges. . 


Worcester 
Montgomery. 


.Wicomico.... 


4. 
30. 


37 


Takoma Park.Montgomery.| 17. 


Frederick Frederick 


COUNTIES 


CITIES Total 


(thou- 
sands) 


Allegany 
\Cumberland 

Anne Arundel... 
Annapolis 

1Baltimore 
ABaltimore 


Calvert 

Caroline 

Carroll 
Westminster 


Cecil 
Elkton 
Charles 
Dorchester 
Cambridge 


Frederick 
Frederick 

Garrett 

Harford 
Aberdeen 
Bel Air 


Howard 

Kent 

Montgomery 
Rockville 
Bethesda 
Takoma Park 


Prince Georges 
Hyattsville os 


350) 5 


DD : 


| U 


0552 
0225] 
.1006 
.0170) 
.8162| 
.5687| 


-0087| 
-0116) 
9323 


POPULATION _ 
ESTIMATES, 1/1/58 


Con- | 
House-| sumer | Urban 
holds | Spend-| Pop. 
of (thou- | ing | (thou- 
S.A. | sands) | Units | sands) 
(thous.) 


Westminster. . Carvel. 


1 
1 
30.0) 
6 
7 


7 
6. 


EFFECTIVE 
BUYING INCOME— 


@D ESTIMATES, 1987 


Income Breakdown of Households 


$2,500-3,999 
Hate. 2 


se ad 
Helis. ine. 


$7,000-9,999 $10,000& over 


% % 
Hsids. Inc. 


% % 
Hsids. Inc. 


27.2| 
11.8| | 
43.6, 55.1) 
5.6| 10.2) 
401.2} 444.7|1,257.8 
285. 320.3) 
3.6 
5.8 


27.7 
12.3 


51.3 


52.2 


3.6| 
6.0 
15.4| 


-039 


0260) 
0036 
0174 
0168 
0073 


} 


1395 
0116) 
0121 
.0399| 
0051 
0025) 

] 


0169 
0089 


1773 


92.1) 215.7; 


0175 


O41 


. 1019 
-0093 


0102 


100.2; 252.3 
4.9 


53,936 
2,594,765 
1,839,566 


16,178 
25,895 
72,281 
12,199 


59,322 
11,091 
36,797 
37,394 
19,312 


98,707 
36,089 


-0142 
-0072 
- 2680 
0219 
-0772 
0153 


1,416) 5,037 
2,621 9,381 
2,168, 8,262 
3,045 10,926 
45,560) 2,589) 9,298 
657,463 
36,951| 


. 2204 
-0123) 


1,992 7,522 
2,324 8,033 


9.2 
7.0 


19.6 
17.7 
14.9 


13.0 
10.9 
8.4 
3.7 
7.4 
7.6 


17.4 
17.8 
13.8 
11.3 


11.8 

8.6 
12.1 
18.2 
15.3 


12.8 
10.9 
20.1 
9.3 
5.7 
6.7 


10.0 
16.5 
3.2 
3.8 


3.2 


4.4 
3.5 


47.7 
49.2 
49.6 
48.8 
49.5 
49.5 


51.8 
49.8 
45.6 
38.0 
42.7 
43.1 


47.9 
49.7 
50.6 
51.7 


39.9 
40.4 
46.2 
51.3 


46.8 
49.5 
47.3 
39.3 
43.6 


47.6 
45.8 
49.5 
48.2 
49.3 


47.1 
49.4 
38.4 
50.6 
50.1 
42.9 


49.7 
48.2 
49.7 
47.6 
42.1 
35.2 


44.5 
39.8 
32.5 19.2 
38.2 24.8 


36.6 23.7 


42.0 
46.1 


44.5 
41.4 


34.1 
29.0 


11.3 
13.0 
16.5 
23.6 
17.6 
17.2 


18.5 
19.9 
22.9 
27.8 
22.9 
22.6 


7.9 
8.0 
10.6 
12.5 


14.4 
14.9 
17.5 
19.0 


12.7 
16.4 
12.8 
7.6 
9.1 


19.5 
22.9 
20.2 
13.9 
15.5 


10.7 
12.0 

6.5 
15.1 
19.8 
21.8 


17.1 
17.8 
12.8 
21.4 
25.2 
27.1 


13.8 
8.7 


19.7 
15.2 
15.9 23.2 
23.3 22.9 


28.4 27.8 


25.0 
28.5 


29.0 
30.2 


3.5 
4.7 
6.9 
11.4 
8.6 
8.5 


11.2 
15.0 
20.0 
28.7 
24.5 
24.1 


3.3 
2.6 
3.7 
4.7 


11.8 

8.8 
12.3 
14.3 


16.4 
19.4 
13.2 
10.8 
13.1 


15.2 
19.2 

7.3 
18.6 
24.6 
28.4 


23.9 
14.3 
53.0 
46.9 


43.9 


30.5 
35.9 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


“Data net available 
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Baltimore County combined with independent city of Baltimore. 
Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


...where they used to hunt ducks, they now make missiles! 


04... BALTIMORE 
HAS CHANGED! 


Until about thirty years ago, the marshy vards. Beltways and tunnels help get it 


land along Middle River was an excellent there faster. 


place for duck hunting. Buying habits have changed. Reading 


habits, too. For instance, the Baltimore 


Today, you can’t see this land for the 


buildings which belong to the Glenn L. News-Post covers more families than any 
other Baltimore daily newspaper. 


Martin Company, makers of guided missiles. 


Unless you’ve been an eye-witness to all 


, Yes BALTIMORE HAS CHANGED! this, it is difficult to appreciate it. 

New industries have brought new people But you can keep pace with it by using 
to Baltimore. Neighborhood stores have the News-Post as the most economical and 
given way to large Shopping Centers. Auto most effective medium for producing sales 
traffic moves briskly along one-way boule- in the new Baltimore. 


Glow ane in good company with the 


News-Post and Sunday American 
first in the Heart of Maryland 


Represented Nationally by Hearst Advertising Service, Inc.—Offices in 15 Principal Cities 
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NEW CASTLES 


DISTRICT OF COLUMBIA 


Hyattsville 


seohohochanasar® & 


tic Mount Raimer-3 H8 


* Famrax 


; 


7 
Hyattsville 
SS a 
id & 

Mount Raimer PS é 


i 4 , enlorged separately in order 
Counties and cities on this map 4 % J to avoid extreme distortion 
are chorted in proportion to net within remainder of state 
Effective Buying Income: Scale, 
0019 sq. in. equals $1 million 


Cities shown ore those having 


; ; ‘ 
net Effective Buying Income o ALLEGANY 
$15 million and over ® 


Cumberiand. 
Metropolitan County Areas ore fet 


bounded by black dotted line 


+ tals RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


MARYLAND-DELAWARE 


and District of Columbia 


: 


POPULATION ‘EFFECTIVE The “SM” symbols mark original, exciu- 
BYP ESTIMATES, 1/1/88 BUYING INCOME— @Y4B ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


MARYLAND 


COUNTIES 

at sd \. p.m Per Per 97 
(contin: 9 $2,500-3,999 i at a ,000-9,900 
U.S.A. | sands) (000) % % J | % % 
| (t Helds. Ine. | Hsids. Inc. | Hsids. ine, 


Income Breakdown of Households 


College Park... -1} .0099! b .9| : 2,710 , 8} 25.0 8.7] 30.0 16.9] 10.0 33.6 
Mount Rainier. .5| 0067 ; y . 2,262 ? 6] 9.3 4.2] 45.8 34.3] 25.2 28.5 
0} .0035 s ‘ é 2,172 . -7| 10.4 4.9] 45.7 34.9 | 23.9 27.6 
Queen Annes .2) 0089 3 .5| 4 1,176 26.3 21.4 | 33.2 44.0| 6.0 12.0 
St. Marys 5) .0229 5) 8) : 1,465 ’ 8) 16.7 9.4 | 65.2 64.2| 14.9 22.2 


Somerset ‘ d " J 4 F 1,226 -3 | 26.9 20.6) 38.2 49.9) 6.9 11.7 
Talbot. 0}. * -0| . 1,412 -3 | 23.6 16.6 | 37.6 42.9) 7.8 13.4 
Easton . d . . d 1,788 » d 19.9 12.11 48.1 423.81 11.2 16.6 


© SM, 1958 Before using these figures read foreword, page 13. 
416 SALES MANAGEMENT 


You can SELL MORE And the best way to reach these prospects 
where MORE IS SOLD in is through their own paper which gives 


HAGERSTOWN and 5 52 occu ine sia ead every day 
Washington County... 


Maryland's second largest market. Hhe Herald-Mail 


RETAIL SALES UP OVER 12 PERCENT... to 
$115,408,000 in the County HAGERSTOWN, MD. 


$ 89,328,000 in Hagerstown , , d 
Average income of the County’s 25,100 families a pay? cacao hs py a Ae: gga ree 


$6, 58 eee UP 14.8% Kansas City + Oklahoma City + San Francisco 


@  POPULATI ON EFFECTIVE 5 The “SM” —s-. mark original, “exclu 
YD ay ESTIMATES, 1/1/58 BUYING INCOME— D> ESTIMATES, 1957 sive estimates by SALES MANAGEMENT, 


MARYLAND 
| } | | } | Income Breakdown of Households 
COUNTIES | Income} ee 
CITIES % 1 Net % | Per | Per | Per mG i mf 
(continued) thou of | i Dollars | of Capita) Hsid. | C. S. U. §0-2, 499 | $2, 500-3, 999 $4, 000-6, 999 #7, 000-9, 999 |$10, 0004 over 
| Units | sands) (000) U.S.A. | | 4 Y ¢ 
| (thous.) | Heid inc. | Hsids. Inc. Hslds. tne |Hslds. inc. | Hsids. Inc. 


Washington........ 1) 0512 25.1) 27.0) .5] 141,097, .0474) 1,602' 5,621, 5,216] 14.3 4.0 | 17.6 10.5 | 49.2 48.5 | 13.5 20.1 
AHagerstown.... 39.5) .0229/ 12.3) 13.7 74,513) .0250) 1,886) 6,058) 5,438] 11.4 3.0/ 15.5 8.8] 51.0 47.3 | 15.6 21.8 
0273} 14.0, 15.0, 17.0) 73,204 .0245| 1,658, 5,229) 4,880 | 20.2 13.1 | 44, | 11.4 18.2 | 
30,606) 0102] 1,800| 6,001! 5,402 | 14. .7| 16.7 9.6 | 47. 4/ 14.6 20.6 

See 31,575, .0106| 1,224) 4,210, 4,174 | 24.9 19.5 | 35. 4| 7.5 14.5 
Pocomoke City... 1) 0024) 1.21 Al 7,039) .0024| 1,717/ 5,866) 4,795 | 18.5 11.4 | 47. 4| 13.0 19.8 


Total Above Cities. .. 1,345.5} 7824 387.9) 419.9 2,652,160, .8892) 1,971 6,837) 6,316] 11.1 2. 2 7.5| 48.7 41.9] 17.3 22.9 | 


State Total 2,067.0) 1.7908 818.2! _912.711,979.61 5,390,142, 1.8072) 1,823 6,588) 5,906 | 12.3 28 | 14.4 7.6 | 46.2 pe 17.6 a 


POPULATION 
De ESTIMATES. 1/1/53 @D : ESTIMATES, 1957 || SH ESTIMATES, 1/1/58 eS ESTIMATES, 1957 


| Con- | 
| pow jouse-| sumer | Urban | | . } 

% | hold | Spend-| Pop. Net | % | % | | Spend Pop. , Per 
(thou- | of | (thou-| ing | (thou- | ing | (thou- H'se- 
sands) ‘| U.S.A. sands) | Units sands) S.A.) } sands) U.S.A. sands)| Units | sands) ) S.A.) i hold 
} | (thous.)| | (thous. ) } 
1,576. 8) -9168) 444. 8) 499.8) 1,310.0} 2,877,431] -9647/ 1, 8256 , 469 Hagerstown... . 88. 1 -0512) 25.1) 27.0 39.5) 141, 097 -0474 1, 602 5,621 
95. 0) -0552) 27. 2) 27.7! 51.3} 135,398) .0454/1,425/4,978 ee — 
| Total Above Areasl1,759.9)1.02821 4 497.11 _ 54.8) 1,400.8 3.158, 00811 0575/1, 782/6,346 


RETAIL SALES— SM | | ESTIMATES, 1957 
| Eatin 4 


COUNTIES nol % Buying 

CITIES Power Appl. 
index "Production ($000) | ($000) | ($000, | ($000) (3000) 

102,616) .0512| 0491 / 5,951| 5,101| 

75,846| .0379| .0266 7,942} 3,877 4,479) 

150,438) .0751) -0900 | 16,333 4,953) 

57,636] .0288) 0211 319] 3,214) 2,7 3,955) 3,519] 15,555) 3, pit 
1,782,682} .8956) 4, | 185,488) | 93,705) 275,416 73,922 
1,525,421). . 6508 348, 4 156,159 7 024] 86,316] 233,779] 72, 52,740 

10,584). j 2,313 1,286 213| 1,946) 1,029 

23,698 ; 4,156, «618 432 | 2,931 

56,540| . 12,340] 2,028) 6, | 2,267 | 6,368 

27,141) . j 7 6,639| 720] 2,061 | 1,048 2| 3,354 


33,959) . F 7,900| 3,963) 2,701 | 1,015 | 2,276 
14,210). F 3,402} 1,145] 1, 085) | 447 36| 1,548 
28,831) . . —_ 3,646] 3,508) 131 | 2,424 
29,957. 7,802} 1,253) 2,002! 1,499 | 3,149 
24,005) . é 5,475) 1,013) 1,479) 29| iia 7,336 2: 2,379 
| 

75,650, . ; 91 1,206] 4,300] 9,488| 3,194) 6,788 
47,440) .0237 . 134 11,185) 2, 158) 6, ,661| iy 1,737 p Q 3,709 
19,446 r 75 4,204) 1,224) 1,435) 325) 6, 1,650 

75,327 d | 96 18,176] 5,173, 6, 194) | 3,273) 5,097 

19,312). 007 143 188 4,636} 1,687] —1,808| 449 9% 1,052 837 
22,899! : 216 456 5,766! 625' 1,131! 1,713! 1,966 6,545! 1,25 1,363 558 


1 Baltimore County combined with the independent city of Baltimore. SM Standard (4) and Potential (A) Metropolitan end Areas. 
2 General merchandise sales include sales of “‘non-store retailers.’ This category Before using these figures read foreword, page 13. 
was included in the 1948 Census and is particularly significant for cities listed © SM, 1958. 
in the editorial introduction, starting on Page 13, under heading “Mail Order.” 
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960 KC 
Est. 1940 


At Radio- TV Park . . . Salisbury, Md. 


DOMINATE THIS $690,000,000 MARKET 


ON THE DEL-MAR-VA PENINSULA AREA 
WBOC-TV is the only television station 


serving the market. More than 89% of “sets- 


in-use” at peak periods seven nights weekly. 
REP: Headley-Reed Co., Inc. 


WBOC RADIO, now 5,000 watts, serves 
172,000 radio homes. Used by far more 
advertisers daily than any other medium in 
this market. 
REP: Burn-Smith Co., Inc. 


TWO OF AMERICAS FINER RADIO-TV STATIONS 


QMWBOC®D 


Chan. 16 
Est. 1954 


7 577 2 The “SM” mark original, exclu- 
RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
MARYLAND | we. | __ | RETAIL $ 
tro- Total Per Eating & Furn.- 
COUNTIES poli- Retail Hsid. | Buying Drink. House- Gas 
CITIES tan Sales Retail | Power Food Places Appl. Stations -— 
(continued) Area | ($000) Sales | Index ($000) ($000) ($000) ($000) ($000) 
Howard.......... 22,619 3,098] .0138 3,019, 2,959) 461 3,689 603 
_.. ree 17,641 4,103} 0081 4,002 737| 563 974 307 
Montgomery....... 157 327,416 3, -2185 87,160 14,304) 9,012 25,401 12,709 
Rockville 23,495 .0180 6,538} 1,159) 935 2,236 937 
Bethesda...... 98,094 .0621 25,517| 4,356) 2,668 7,081 3,819 
Takoma Park.... 24,680 .0134 as 218] 882 2,870 1,365 
Prince Georges. ....| 157 291,698 3,336] .1923 104,539) 23,520) 4,591 31,724 14,068 
Hyattsville. ..... 63,648 .0176 16,151] 1,941 569 4,607 2,746 
College Park..... 19,705 .0127 6,301) 2,287 94 2,063 1,133 
Mount Rainier... 6,461 -0067 | 3,307 232) 98 792 932 
Laurel........ 23,466 .0064 6,075} 2,460) 1,227 2,309 542 
Queen Annes 13,153 3,059} .0067 2,877) 588) 343 1,783 278 
St. Marys....... 25,747 3, .0182 6,423} 3,321 765 2,831 788 
Somerset 15,658 2, .0090 5, 125) 459 564 1,505 430 
aS 35,491 5,915] .0123 6,972) 1,082 2,037 2,802 1,275 
Easton........ 28,037 .0069 4,824 713 1,739 1,273 1,100 
Washington... .... 215 115,408 4,598} .0512 25,175, 8,870) 5,230 8,693 3,128 
AHagerstown..... 89,328 .0305 18,297) 6,052) 4,514 5,748 2,424 
Wicomico... ..... 74,091 5,292] .0289 14,820| 3, 087| 4,178 4,848 1,863 
Salisbury........ 59,129 .0159 11,568} 2,600 3,816 3,394 1,693 
Worcester.......... 41,669 5, .0146 7,331| 3,719) 1,711 2,373 1,053 
Pocomoke City... 13,641 .0037 2,052 328) 759 638 238 
Total Above Cities.. 2,263,684 .9405 533,502! 192, 9441 118,708 123, 185 87,393 
| ] 
State Total. . 3,380,219 4,131] 1.7541 858,546) 293, 999| 497,447| 145,563 241,704 128,911 
METRO. AREAS RETAIL SALES— GUD Estimates, 1957 
Baltimore... .... 12 | 1,943,120 4,369] .9569 479,519| 201,821 98 658 116,871 81,410 
ACumberland. . 197 102,616 37773] .0491 29,601; 5,951 5,101 8,617 3,002 
AHagerstown......| 215 115,408 4,598} .0512 25,175 8,870 5,230 8,693 3,128 
(bo. 2,161,144] 1.0795 4,348] 1.0572 534, 296| 216, 642| 378,584 108, 989 134,181! 99 560| 87,540 
3 NUMBER OF OUTLETS 
Map, page 428 3 vs | pe 
~ |< S2\+ § ri 
s | £5 2='§5 t 
City County | a [FO 54 oF “ 
| 
Renfrew....Berkshire....; 16.23 % *% % % * § 8 | Sf © Ti Besten....... 
. .Middiesex. . . 


*Not Available. 
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35.6] 518} 170) 71 


22| 15 24| 22 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


METROPOLITAN PITTSFIELD 


The Most Responsive Families in the State 


Metropolitan Pittsfield’s family retail sales average $4,378—second only to Boston's 
among the state’s metropolitan areas. And remember: Pittsfield’s average (unlike 
Boston’s) reflects the spending of local metropolitan famuilies. 


Family income throughout the county area—$5,933—tops the U.S. average—rises 
to $6,614 in the city of Pittsfield. Area-wide prosperity is based chiefly on high-pay 
industries. More than 27,000 industrial wage-earners in city zone plants alone. 


Selling Metropolitan Pittsfield (Berkshire County) is easy, economical. The Berkshire Eagle, with county- 
wide news coverage, provides better than 100% coverage of the city zone, is read in 8 out of 10 county 
homes—and packs the biggest sales wallop in the state _ . . with more local linage than any other Massa- 
chusetts daily. 


7 The 


The Strongest Selling Impact in the State 


agle 


PITTSFIELD, MASS. 


Represented by The Julius Mathews Special Agency, Inc. 


3 NUMBER OF OUTLETS = NUMBER OF OUTLETS 
MASS. 2 . a 3 g | me 
- (continued) = he ii-¢ < x = Belg <i. = 
g | #3] 2 3853) 8/3 | alss)4|2 s | 5) 3 iaded| 3/3 4 [23/42 
City County |_| Fo] & id = “ 6a! 5 City County 4 & Soe u a\5\6 
Chicopee.....Hampden....| 66.0] 507) 131| 93| 45| 23| 32) 22| 49 29) 20 Medford. .... Middlesex... 67.2) 450) 126} 35) 59| 22 24) 18| 30| 32| 30 
Clinton....... Worcester...| 13. ote & 4.4.4. 49-8 Melrose...... Middlesex...) 30.1] 190/ 53) 18] 24) 12] 7) 5] 19] 15| 8 
Danvers becees Essex st comes 18. ¢ bd ad be bg | e a . bg ° Methuen Tr SE és seen 26 ° s bs ¢ a ° ° > ° . 
Dedham.......Norfolk... .. e445. 5 5 See. 4.918 Middie- 
Everett.......Middlesex...| 44.6] 443] 141) 66] 34] 22) 27| 17| 32] 14] 25 borough....Plymouth....| 11.6) * * * * | * «| # # « 
Fall River... .Bristol...... 108.7]1,378| 389] 208| 115| 125| 78| 51| 102| 57 Milford... Worcester...) 15 . 599 9°95 9 4 « 
af Fitchburg.....Worcester...| 43.7] 538] 130} 82| 39] 53) 24) 28| 52) 27| 24 Natick....... Middlesex...| 28 71 aa7 47 49 4 FY oe 
Framingham. .Middlesex...| 33 . 2 4 2.e a @ € eS Needham.....Norfolk..... i i i i i i i i a i 
Gardner......Worcester...| 20.2) 240] 43] 33] 22] 22) 14] 17) 20) 14] 1 New Bedford. Bristol. ..... 107.5]1,502|) 402} 239| 106| 144) 86| 57| 138| 49| 63 
Gloucester. ...Essex....... 26.5] 356] 93| 52) 34) 27) 21/ 11| 31] 15) 9 Newburyport..Essex....... 14.8] 222} 47| 36) 19} 22] 21| 12) 17) 9| 8 
Great Newton...... Middiesex...| 89.6] 627) 135] 66) 93) 29| 30, 25| 56| 31| 34 
Barrington. Berkshire 8. MS, a ae, We EL a el North 
. Greenfield... .Franklin..... 18. ae a Ss es ee | Attleboro. Bristol. ..... 13 te oy a. SS oo 
Haverhill... .Essex....... 46.0] 598) 122] 86| 52| 73) 34) 24 59| 20| * North Adams. Berkshire....| 20.9] 286) 65| 39| 25) 35| 23) 15) 25, 7| & 
Holyoke...... Hampden 53.8] 680} 160| 117} 30| 80| 55| 25 35) 36| 21 Northampton..Hampshire...| 31.0] 325) 59} 42| 20| 37) 27, 23) 20| 18) 12 
Lawrence.....Essex....... 72.9]1,193| 379| 168] 84 126) 81| 35| 63| 28| 40 Norwood.....Norfolk..... 22 . = <2 6.8 @. fa Ge 
Leominster...Worcester...| 25.2) 299] 653] 51| 35| 17] 25) 22) 24) 11| 10 Palmer.......Hampden....| 10 Se 0: oe 2 en eS 
Lowell....... Middlesex...| 94.7|1,077| 321| 180| 74) 87| 61| 25) 81] 38] 45 Peabody.....Essex....... 27.5] 268} 62] 54] 24 11| 7| 10) 27| 9| 14 
Lynn.........Essex....... 98.8/1,183} 296] 194) 120| 119] 49| 47) 86) 40| 43 Pittsfield.....Berkshire....| 66.6] 607| 115} 79| 77| 70| 39) 35| 49| 23| 14 
Malden. ..... Middlesex...| 60.0] 627| 157| 68} 58| 58} 36] 23| 57| 24) 30 Piymouth,....Plymouth....| 14.1) *| *| * * | * * * se 
Marlborough..Middlesex...| 17.5] 212) 34| 43| 21) 21| 14! 13) 11! -7| 10 Continued on page 430 
POPULATION EFFECTIVE C The “SM” symbols mark original, exclu- 
OY) ESTIMATES, 1/1/58 BUYING INCOME— @%4H EsTimaTES, 1957 sive estimates by SALES MANAGEMENT. 
' 
j tro- Income Breakdown of Households 
COUNTIES poli- House-| sumer | Urban Income 
errs im (een. a (thou- | i prod Dollars a Capita reid osu $0-2,499 $7,000-9,999 | $10,0004 
le » o U. over 
sands) | U.S.A.| sards)| Units | sands)| (00) | U.S.A. % %1% &|% &l% %1% % 
(thous.) Hslds. Inc. | Hslds. inc. |Hslds. inc. |Hslds. Inc. | Hsids. Inc. 
Barnstable.......... 53.9| .0314) 17.6) 18.7) 13. 88,205] .0296| 1,636] 5,012) 4,698] 24.4 7.8 | 24.4 17.0| 37.7 42.9] 9.4 16.2] 4.1 16.1 
« Barnstable........ 13.0} .0075) 4.1 * 24,559] .0083| 1,889] 5,990 . Ee CS ease. aa ae * 72 
Berkshire.......... 109 | 139.3) .0810| 41.8) 45.6) 112.6] 247,980) .0831| 1,780| 6,933] 5,428] 16.4 4.5 | 19.1 11.3 | 44.5 43.0| 14.0 20.5/| 6.0 20.7 
APittsfield....... 56.6] .0329| 16.7] 19.0 110,460] .0370| 1,952] 6,614) 5,789 | 12.1 3.0| 15.6 8.4 | 48.1 42.4| 16.7 22.3) 7.5 23.9 
North Adams. .... 20.9) .0121/ 6.4) «6.7 34,495) 0116] 1,650] 5,390) 5,118] 18.0 5.3 | 22.7 14.6| 43.0 45.1] 11.8 18.7] 4.5 16.3 
Great Barrington. . 8.0] .0047| 2.5) 2.8 14,261 a 1,788| 5,704) 5,030] 19.9 5.7 | 21.5 13.6| 41.8 42.5] 11.8 18.4] 5.5 19.8 
Adams Renfrew... 15.2| .0088| 4.41 4.7 25,651) 1,688] 5,830] 5,356] 14.2 3.91 19.6 11.81 47.3 46.5] 14.0 20.9! 5.0 16.9 
SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword 13. 
*Not available © $m, 1958. 
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* LAWRENCE. ........ 


was listed as a Preferred 
High-Spot City 
month during 1957 


every 


Lawrence EAGLE-TRIBUNE . . . Largest Newspaper In Essex County 


MASS. 


COUNTIES 
CITIES 
continued ) 


Bristol 
ANew Bedford 
AFall River 
Taunton 
Attleboro 
North Attleboro 


Dukes 
Essex.... 


“POPULATION 


EFFECTIVE 
BUYING INCOME— 


JM 


ESTIMATES, 1957 


The 
sive estimates by SALES MANAGEMENT. 


“SM” symbols mark inal, exclu- 


ESTIMATES, 1/1/58 
Con- 

% | helds | Spend- 

of | (thou- | ing 


| House-| sumer | Urban 


Pop. Net %o 
(thou- i @ 


Ye 
‘tn 


Per | Per 
Capita) Hsid.| 


sands) | U.S.A. | sands) | Units | sands) | U.S.A. | 


| (thous.), 


Per 
c. 8. U. 


Income Breakdown of Households 


— 
$0-2,499 — $2,500-3,999 
% % ¥/ % 

Hsids. Inc. Hsids. Inc. 


$10,000& over 
oF Ly A 


/O /0 
Hsids. Inc. 


.2311| 120.4 127.6) 
0625) 33.6] 36.3) 
.0632| 
0244) 
-0148) 
-0079} 
| 
.0034) 


3223) 169.0| 185.3 


.2176| 1,632| 5,390) 
| 1,674! 5,357 
,604| 5,382} 

,538) 5,654 

,818) 5,945 

,762| 5,992 


345.0) 


-0027 
3423 


1,446 
1,641 


4,579 
6,040 


5,083 
4,949 
4,986 
5,126 
5,664 

. 


4,412 
5,507 


5.8 | 22.6 
6.0 | 23.0 
5.6 | 22.8 
17.56 6.0) 21.8 
15.7 4.2 | 20.5 


19.5 
20.0 
18.7 


14.5 
15.2 
14.9 
13.6 
11.8 

. 


| 
| 
10.4 | 26.7 
4.3 | 19.4 


30.1 
16.0 


20.1 
11.3 


4.8 
4.5 
4.3 


17.6 
16.6 
15.7 
5.1 18.4 
6.7 22.9 


. o 


3.9 
6.6 


16.8 


44.0 22.4 


Lynn -0649 


0424 


1,957 
1,738 


6, 466 
5,759 


5,534 
5,069 


12.6 
15.7 


3.2 | 16.8 
4.5 | 21.7 


9.4 
13.5 | 


48.3 
44.9 


6.6 
4.6 


21.6 
16.0 


0875) 29.9) 34.9 


488.9] 1, 
.0424} 22.0] 24.9 


Lawrence 


126,688} 


SM Standard (4) and Potential (4) Metropolitan County Areas. Before using these figures read foreword 13. 
*Not available © $M, 1958. 


TAUNTON hub of $106,441,000-Income Market 


Taunton—with the top family in- 
come of Bristol County’s three large 
cities—is the shopping center for 69,- 
204 people (ABC city zone and retail 
trading area). 

Their retail purchases add up to $71,- 
419,000—a “must” segment... 17% 


. . of the county’s retail volume, to 
which the Taunton Daily Gazette 
offers the only inside approach. 
You can’t sell Bristol County without 
the Taunton market, and you’re not 
selling Taunton unless you’re in the 
Gazette. 


TAUNTON DAILY GAZETTE 


TAUNTON, MASS. 
Represented by The Julius Mathews Special Agency, Inc. 


THE TAUNTON MARKET 
POPULATION 69,204 
INCOME 
RETAIL SALES 
FOOD 
GENERAL MDSE. 

APPAREL 
FURN.-HOUSEHOLD 
AUTOMOTIVE 
GASOLINE 
LUMBER-HARDWARE 
DRUGS 


SALES MANAGEMENT 


FALL RIVER, MASS. 


a rich INDUSTRIAL MARKET 


in the heart of 


INDUSTRIAL NEW ENGLAND 


and only onE NEWSPAPER The Fall River yepatp NEWS 


SELLS THIS BIG MARKET 


Fall River's Buying Power .. . almost a 
quarter of a billion dollars . . . Retail 
Sales are based on broad — and ex- 
panding — diversification of industry. 
More than 300 Manufacturing Plants 
produce for the domestic and export 
markets. 


HERALD NEWS 


GIVES YOU 


90% COVERAGE 


of ALL the Families 
in the Fall River 


A.B.C. MARKET 


FALL RIVER 


HERALD NEWS 


Covers this Rich, Industrial Market Exclusively and Completely 
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KELLY-SMITH COMPANY 


National Representatives 
e DETROIT * SAN FRANCISCO 
TLANTA 


MAY 10, 1958 


S A L E M ==Where Essex County Spending 


Reaches Its Peak .. . 161 Sales Production Index 


RETAIL TRADING ZONE 


Among all Massachusetts 
cities its size or larger, Salem 
is second—and a close sec- 
ond—only to Boston in sales 
production. Sales are 61% 
above average for a city of 
Salem’s size. 


Salem tops the county in sales activity 
because the Salem market is made up 
of the county’s richest families. Income 
averages $6,537 in Salem, $6,476 in 
the big city zone. As a result, Essex 
County’s richest and busiest market 
offers advertisers a $180,367,000 in- 


come target. 


WENHAM 


City zone sales total $124,146,000—or 
20% of the county’s retail volume. On 
the basis of high income and sales 
concentration, Salem City Zone rates 
a consistent advertising attack. But 
first check comparative circulation 
records. They'll convince you that the 
Evening News alone can do the job. 


SALEM EVENING NEWS SALEM 


CITY ZONE 101 064 
SALEM, MASS. (A.B.C.) , 


Represented by The Julius Mathews Special Agency, Inc. 


[City Zone 


[ jRetail Trading Zone 


SM EFFECTIVE @ The “SM” symbols mark original, exclu- 
ESTIMATES. 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. i 
MASS. | 4, : : . 
tro- Con- Income Breakdown of Households 
COUNTIES poli- } House- sumer | Urban Income 
CITIES tan Total | % holds Spend-| Pop. Net % Per | Per 
(continued) Area | (thou- | of | (thou- ing (thou- | Dollars of | Capita) Hsid.| C.S.U.] $0-2,499 | $2,500-3,999 . ome $7,000-9,999 | $10,000 over 
sands) | U.S.A. | sands) | Units | sands) (000) U.S.A, % % % % % % % % % 
(thous.) Helds. Inc. |Hsids. Inc, |Hsids. Inc. |Hsids. Inc. | Hsids. Inc. 
BE. wccedeses 41.5; .0241 11.9 13.7 77,796} .0261| 1,875) 6,537) 5,638] 11.4 2.9) 17.7 9.7 | 48.1 43.2 | 15.8 21.5) 7.0 22.7 
Haverhill... . 46.0| .0267 14.2 16.1 83,749) .0281) 1,821) 5,898} 5,170] 18.0 5.0 | 20.5 12.56 | 42.5 42.3 | 13.2 19.9) 5.8 20.3 
Gloucester... . . 26.5; .0154 8.1 8.6 45,052) .0151) 1,700) 5,562) 6,2171]18.6 5.3 | 21.3 13.3 | 42.0 43.0 13.0 20.0] 5.1 18.4 
Beverly......... 33.0) .0192 9.8) 10.9 61,705) .0207) 1,870) 6,296) 5,613] 15.7 4.1 | 17.9 10.1 | 44.3 40.7 | 14.7 20.5| 7.4 24.6 
Newburyport. ... 14.8} .0086 4.3 5.0 25,611) .0086) 1,730) 5,956) 5,061] 16.6 4.7 | 20.7 12.7 | 44.6 44.7| 12.8 19.3/| 5.3 18.6 
Peabody....... 27.5; .0160 7.9 8.9 50,549) .6169) 1,838] 6,399) 5,664] 12.4 3.2 | 18.3 10.2 | 47.3 43.0 | 14.9 20.4| 7.1 23.2 
Methuen...... 26.9) .0157 7.9 « 47,832) .0161) 1,778) 6,055 e ° ° . . ° ai ae - . 
Danvers..... = 18.7} .0109 4.2 4.8 26,897) .0090) 1,438) 6,404) 5,597] 10.0 2.6 | 19.0 10.6 | 50.0 46.0 | 14.8 20.6| 6.2 20.2 e 
Franklin........... 55.2) .0321; 17.3) 19.0) 25.9) 91,795) .0307) 1,663) 5,306) 4,811 | 20.0 6.1 | 23.4 15.8 | 42.3 46.2 | 10.3 17.0| 4.0 14.9 
Greenfield... .. 18.5} .0107 6.1 6.8 35,017; .0118) 1,893) 6,866) 5,086 110.0 2.6] 18.8 10.6 | 50.6 47.0/ 14.7 20.6) 5.9 10.2 
Hampden *- 142 402.2; .2338) 118.3) 137.7; 361.1) 772,424) .2500) 1,920) 6,628) 5,608/ 12.4 3.2/ 17.1 9.3 47.6 42.9| 16.0 21.8| 7.0 22.8 
ASpringfield. Pre 166.5! .0969! 48.9! 60.4 339,315! .1138! 2,038! 6,939) 5,616 10.3 2.5 | 15.6 8.3 | 49.4 48.0] 17.1 22.51 7.6 23.7 Me 
SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read met, sy 13. 
* Not available © 958. 


Careful reading of the explanatory introduction, starting on page 13, will help you make 
the most profitable use of the Survey of Buying Power data. 


SALES MANAGEMENT 


In the Solidly Prosperous 


HOLYOKE CITY ZONE 


(123,645 Population—A.B.C.) 


$220,620,000 Income $148,200,000 Retail Sales 
$6,413 Per Family $4,310 Per Family 


“Solidly prosperous” is right. Family income—based largely on high 
Covered Effectively wages paid by more than 200 highly diversified plants—is $490 above 


the national family income average. 


ON LY Family spending tops the national family figure by $325—adds up to a 
by th e huge 24.4% of the metropolitan area’s total sales. That’s a mighty big 
bulge—or hole—in your sales volume . . . depending on how successful 
Transcript-Telegram you are in selling the city zone’s 34,400 families. 
Only the strictly local approach of the Transcript-Telegram insures 
thorough coverage and effective selling of this market. 


The HOLYOKE TRANSCRIPT-TELEGRAM 


City Zone’s Daily Reading Habit for Generations 
Holyoke, Mass. 
Represented by The Julius Mathews Special Agency, Inc. 


POPULATION EFFECTIVE JM The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


MASS. 


Income Breakdown of Households 


COUNTIES 
CITIES 


Income 
Per Per 
i c.$.U. $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000& over 


Net 
Dollars 
(000) 


‘0 o _— o 6% % % 
| . |Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


S. 
16.4) 18.6 98,269} .0329| 1,827/ 5,992| 2/195 11.7 | 45.8 44.8] 14.0 0.8 5.5 18.7 


14.7; 18.5 101,801; .0341) 1,818) 6,925) 5, : ° 14.6 7.8| 51.1 45.3] 17.7 23.8] 6.6 20.6 
6.9) 7.5 42,633; .0143) 1,862| 6,179) ‘1. ‘ 19.2 11.0 | 45.3 42.0 | 14.9 20.8| 6.8 22.6 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


Franklin County 


New highs reported for — 
THE WESTERN MASSACHUSETTS GREENFIELD 


pocket of prosperity! 


EFFECTIVE BUYING INCOME, Greenfield: $35,017,000 
Franklin County: $91,795,000 
1957 RETAIL SALES: Food $6,727,000; Automotive $8,154,000; 
Gas Stations $1,761,000; Eat & Drink Places, $1,561,000 


TT 
ON’T take our word for it! Read all Why let distance dilute your sales talk e 
the Sales Management 1958 Survey to a whisper? .. . Get for your product 
of Buying Power’s story of opportunity the full impact it deserves in Greenfield, reen fe 
for National Advertisers in the isolated, from steady campaigns in the— 

self-contained Greenfield market—high- 


est year ‘round retail sales per capita 


market in all Massachusetts. 
The map above shows at a glance r Fw aze & 
why — County’s Eni seweegner . 
outsells nearest metropolitan daily four t.ovor and other beverage advertising ac- one color. Circulation, 12 
to one in this pocket of prosperity. cepted .10 black and white; .15 black and ending Sept. 30, 1957) eee on ee 
Represented by Gilman, Nicoll & Ruthman 


MAY 10, 1958 


IT ALL ADDS UP 


$97,801,000* 
EFFECTIVE BUYING INCOME 


$76,289,000* 
RETAIL SALES 


WALTHAM 


.Waltham Is One of Massachusetts 
Most Vital Markets 


The 


4 - 
News-Tribune 
Represented By 
Johnson, Kent, Gavin & Sinding, Inc 


*“SM 1958 


m™ POPULATION EFFECTIVE 7 The “SM” symbols mark original, @ ° 
STIMATES, 1/1/58 BUYING INCOME— JM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. ’ 
MASS. Me- j \ 1 ee? | iio ethene. sae Gics 
tro- Con- | | | Income Breakdown of Households 
COUNTIES poli- House-| sumer | Urban | | 7 oe 
CITIES tan Total % holds | Spend-' Pop. Net % Per | Al 
continued Area | (thou- | of (thou- | ing | (thou-| Dollars of | Capita) Hsid. | C. U.| $0-2,499 oe $4,000-6,999 “oo $10,000& over * s 
sands) | U.S.A. | sands) | Units | sands)}| (000) | U.S.A % %G % % % % 
(thous. ) Hsids. inc. | Hsids. Inc. | Hsids. Inc. |Hsids. Inc. | Hsids. Inc, 


West Springfield. . 46,048 


Nantucket 

Norfolk 
(luincy 
Brookline 
Wellesley 
Norwood 
Weymouth 
Braintree. 
Dedham 
Needham 

Plymouth 
ABrockton 
Plymouth 
Middleborough 


Suffolk 


20 


18 


826. 


SM Standard (4) and Potential (2 


238. 


73.7, 119.9 


303. 8) _ 825.2! 


\) Metropolitan County Areas. 


ns bt tb be 
- oOeogcown wm ww @ 


aoe ae 


26.2 18.3 | 38.0 43.4| 7.9 
13.9 6.3 | 44.0 32.7 | 18.2 
14.0 6.9 | 47.6 38.7 | 18.7 
9.4 3.2 | 34.4 19.0] 18.9 
13.2 4.3 | 32.0 16.7 | 19.7 
14.3 7.3 | 47.7 39.3 | 18.8 
15.3 8.1 | 47.3 40.8] 18.0 
13.3 6.4 | 46.1 36.2 | 20.2 
15.0 7.1 | 44.7 34.8] 18.7 
12.0 5.0 | 40.1 27.0 | 20.7 
21.8 13.7 | 42.0 43.0 | 11.6 
20.6 12.4 | 45.8 45.2 | 12.7 
20.0 11.3 | 48.9 45.2 | 14.9 
20.7 12.2 | 45.5 44.2 | 12.6 
18.8 10.7 | 45.9 42.3! 14.9 


13.6 
20.4 
23.0 
15.8 
15.6 
23.4 
23.5 
24.1 
22.0 
21.0 
17.9 
19.0 
20.9 
18.6 


23.1) .0134 6.7 7.6 1,993 6,054} 10.0 2.4/ 13.8 7.1 | 49.3 41.9 | 19.0 24.4] 7.9 24.2 
Palmer 10.7 0063 3.0 3.7 21,657; .0073| 2,024) 7,219) 5,831] 10.0 2.4/ 17.0 8.8 | 47.2 39.8 | 16.9 21.5 8.9 27.5 
Hampshire 142 87.9) .0511) 23.1 32.7, 61.3] 152,446) .0511| 1,734) 6,599) 4,656] 19.8 5.5 | 16.8 10.4 | 43.8 43.7/| 13.9 21.0] 5.7 19.4 
Northampton 31 0| .0180 7.8 11.5 52,459) .0176) 1,692) 7,186} 4,548} 17.0 4.6 | 15.6 9.2 | 47.1 45.6] 14.5 21.3 5.8 19.3 © 
Middlesex 18 | 1,155. 4) 6718, 326.0) 380.6 1,033.0) 2,311,611) .7751| 2,001) 7,091) 6,072] 12.2 2.8 16.0 8.2 | 45.0 37.2 | 16.7 20.9 | 10.1 30.9 
Cambridge 122.3) .0711 34.0 51.0 266,656; .0894| 2,180) 7,843) 5,223] 11.0 2.6 | 14.9 7.7 | 48.5 40.8 | 16.3 20.7 9.3 28.2 
Lowell 94.7] .0550} 27.2) 31.2 162,397} .0545| 1,715 5,970] 5,201] 17.4 4.8 | 20.9 12.6 | 42.5 41.9 | 13.1 19.5| 6.1 21.2 
Somerville 94.9 0552 26 30.2 173,776} .0582) 1,831) 6,582) 5,741 1710.2 2.6/ 16.8 9.1 | 49.6 44.0) 16.4 22.0 7.0 22.3 
Malden 60.0} .0349 17.4 19.4 113,081) .0379) 1,885) 6,499) 5,804]711.9 3.0 17.0 9.3 | 47.8 42.5 | 15.9 21.3] 7.4 23.9 . 
Newt 89.6} .0521 24.5 30.7 251,585) .0844) 2,808)/10,269; 8,191] 10.0 1.6) 9.9 3.6 | 36.0 20.9 | 20.2 17.7 | 23.9 56.2 
Walthan 53.0} .0308} 13.€ 17.0 97,801 .0328| 1,845) 7,191) 5,743] 10.0 2.4| 16.4 8.6 | 47.6 40.7 | 17.8 23.0] 8.2 25.3 
Medford 67 2 -0391) 18.2 20.4 132,351 0443) 1,970) 7,272) 6,478] 10.0 2.2 13.6 6.8 | 46.3 36.9 | 20.0 24.1] 10.1 30.0 
Watertowr 39.8] .0231 10.6 11.9 75,174 0252| 1,889) 7,092) 6,203 110.0 2.3 13.9 6.9 | 46.8 38.3 | 20.0 24.7 9.3 27.8 
Framingham 33.4 0194 9.1 12.7 74,299! .0249) 2,225) 8,165) 5,816 710.0 2.2 | 13.0 6.3 | 47.4 37.6 | 18.7 22.4] 10.9 31.5 
Everett 44.6) .0260 12.4 13.7 79,641; .0267| 1,786) 6,423) 5,780] 11.1 2.8 | 16.6 9.1 | 48.7 43.8 | 17.0 23.1 6.6 21.2 
Arlington 48.9) .0284) 13.4, 14.9 105,278} .0353) 2,153) 7,857) 7,051 710.0 2.1 11.4 5.1 | 44.5 32.9 | 21.0 23.5 | 13.1 36.4 
Marlboro-H udsor 26.6) .01565 8.1 48,059 0161\ 1,807 5, 933) | 
Woburn 28.0) .0163 7.2 8.0 48,331; .0162| 1,726) 6,713) 5,981] 11.5 2.8| 17.1 9.0| 46.9 40.4 | 15.8 20.6] 8.7 27.2 * 
Belmont 29.5} .0171 8.3 9.3 80,963) .0271) 2,745 9,755) 8,657 | 10.0 1.7 | 9.4 3.3 | 35.9 21.1 | 21.6 19.2 | 23.1 54.7 
Wakefield 23.8} .0139 6.6 7.6 48,978) .0164/ 2,058) 7.421| 6,394] 10.0 2.3 13.5 6.6 | 46.2 36.9 | 20.1 24.3 | 10.2 29.9 
Marlboro 17.5} .0102 5.2 5.7 31,966) .0107| 1,827) 6,147; 5,512] 13.9 3.7 | 20.1 11.6 | 44.8 42.2) 14.8 21.1 | 6.4 21.4 
Melrose... 30.1) .0175) 8.6 9.7 66,340) .0222) 2,204) 7,714) 6,829] 10.0 2.1 | 13.3 6.1 | 43.9 32.8 | 20.1 22.8 | 12.7 36.2 
Natick 28.0} .0162 8.1 8.6 54,617 0183) 1,951) 6,743) 6,282 ]13.2 3.1 | 14.9 7.6 | 45.1 37.9 | 17.4 22.2 9.4 29.2 


6.9 22.7 


| 

4,978) .0016| 1,382) 4,976) 4,708 
1,044,680| .3503) 2,238) 7,843) 6,737 
175,483} .0588) 2,069] 7,105) 6,326 
203,757| .0683| 3,194/11, 195) 7,760 
79,204! 0266) 3,233|11,821) 7,598 
44,133| .0148) 1,936] 7,235) 6,162 
91,874 0308! 1,914) 6,516) 6,190 
57,510} .0193| 1,976| 7,373| 6,705 
46,843) .0157| 2,028] 7,435} 6,699 
60,027} | .0201 2.401} 8,878 7,727 
379,211; .1272| 1,724) 5,618] 5,142 
117,002} .0392| 1,866] 6,062} 5,104 
24,828} .0083| 1,761| 7,302) 4,909 
_ .0070| 1,789] 6,104) 5,240 
1,591,395 .5335 ai 1 sal 6,675! 5,237 

> SM, 1958. 


Before using these figures read foreword, page 13. 


ALL 


Ne Fay 


IBM listings of data in the “Survey of Buying Power,” 
territories, may be obtained from Market Statistics, Inc., 432 Fourth Avenue, New York 16, 
Phone MUrray Hill 4-3559. 


SURVEY DATA are available on IBM cards at nominal cost. 


These cards, as well as 
regrouped according to your sales 


SALES MANAGEMENT 


ae OS ae 


Boston radio’s BEST SELLER 


for over a decade 
is joined by 


renege 
aay a ate 


te ee 


Boston’s newest 
and most 
colorful 


TV Channel 


Represented nationally by 
John Blair & Company and BLAIR-TV 


MAY 10, 1958 


Cultivating a rich field 
calls for 


DEPTH OF PENETRATION 


Unless you are using THE CHRISTIAN 
SCIENCE MONITOR as a regular part of 
your advertising program, you are very 
likely doing little more than scratching 
the surface of the important MONITOR 
market. This great international daily 
newspaper commands the respect and 
retains the loyalty of its readers because 
of fairness and accuracy of its world 
reporting and because of the reliability 


The MONITOR has the depth of penetra- 
tion that gets beneath the surface interest 
of its readers — down to where the sales 
action really starts. 


Your business will profit from a program 
of planned MONITOR advertising. We shall 
gladly submit a tailor-made proposal at 
your request. THE CHRISTIAN SCIENCE 
MONITOR, One, Norway Street, Boston 15, 


of its advertising. Massachusetts. 


News, Advertising, Readership 
Devoted to Building a 
Better Civilization 


Branch Offices 


NEW YORK: 588 Fifth Avenue 

CHICAGO: 333 N. Michigan Avenue 

LOS ANGELES: 650 S. Grand Avenue 

LONDON, W.C. 2: Connaught House, 
163/4 Strand 


The (“HH RISTIAN 
SCIENCE 
MONITOR 


77m POPULATION 
JM 


EFFECTIVE 
BUYING INCOME— @YZP estimates, 1957 


The “SM” symbols mark a, exclu- 
MASS ESTIMATES, 1/1/58 sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 
(continued) (thou- 
sands) | U.S.A.| s 


Income Breakdown of Households 
. —~% 


| & Spend-| Pop. Per 
| of Capita C.S.U. 


. om % $7, <x w 
ne. |Hslds. Ine. Hilde. 12. 
18.4 10.3 | 46.4 42.2] 15.3 21.0 


19.7 11.3 | 48.0 45.5 | 13.7 19.7 
19.5 11.4 | 47.3 45.1 | 14.6 21.0 


742.9 4314 445,74 .4847| 1,948] 6,849) 5,229 
35.6) .0207| 9. 62,016] .0208| 1,742] 6,393| 5,221 
41.1] 0289 __70,363| .0236| 1,712] 6,119| 5,308 


© SM, 1958. 


7.2 23.2 
6.0 20.1 
5.7 19.0 


Before using these figures read foreword, page 13. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


4-Way Index to Survey Data on Pages 3, 4, 5, 7 and 9 


SALES MANAGEMENT 


What do YOU want 


BOSTON’S BIG MARKET 


to buy from you? 
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Food, apparel, juvenile goods? 

In the 35 communities which are growing the fastest, attested by rank 
in_ increase of school enrollment, the HERALD-TRAVELER leads the 
second paper in 29. 


Leisure-luxury products, insurance, travel? 

In Boston's ‘‘ Money Belt’’- - the 29 communities with average spend- 
able income per family of $6600 or over (representing 43.3% of the 
area's spendable income) —- the HERALD-TRAVELER leads in 22. 


Household goods, liquor, beer, cigarettes? 

In the top 24 communities ranked by percentage of dwelling units 
built since 1940 towns where young people are accumulating pos- 
sessions and forming brand loyalties —- the HERALD-TRAVELER leads in 
all but 4. 


Automobiles, gasoline, tires? 
In the 20 communities where there are 350 or more registered passen- 
ger cars per 1000 population, the HERALD-TRAVELER leads in all. 


First-—Reach to the “Money Belt” 


In the nation’s 6th biggest market, the “Big 
Bulk” of the buying power is represented by 
HERALD-TRAVELER readers. 

Boston retailers know this, They put over three 


in the second paper. (1957. FIGURES—SUNDAY 
PLUS LARGEST DAILY) 


National advertisers know it, too. In almost 


_ every classification, the HERALD-TRAVELER leads 


the field. 


TTT Tt ttt} 
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million more lines in the HERALD-TRAVELER than 


For example, the Herald Traveler leads in the important Grocery classification 
with 2,875,906 lines—42.2%, of the grocery linage in Boston. Actually, the Herald- 
Traveler leads in almost all national classifications, including newly gained leader- 
ship in Boating and in Hotel and Travel. 


Sources: A. B. C. Audit 3-31-57, Media Record, Sales Management, Mass. State Department of Commerce 


One Contract Delivers the “Big Bulk” in Boston 


E BOSTON HERALD-TRAVELER 


Boston's Basic Buy 
Represented notionally by + Special trovel ond resort representative 
GEORGE A. McDEVITT CO., INC. | HAL WINTERS COMPANY 
New York * Chicogo ° 7136 Abbott Avenve 
Philadelphia + Detroit + Los Angeles + Miami Beach, Floride 


ee ee eee SSS SS 2 eee eee OSS PS SS ESE Se eS 


WORCESTER 3 f i Uitocssp meets) — Counties ond cities on this map 
; ; cre chorted in proportion to net 
SUFFOLK monenen de pe Effective Buying Income: Scale, 
SBERS 2 0013 sq. in. equals $} million. 


Cities shown ore those having 
net Effective Buying Income of 
$15 million and over. 
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RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retell sales of $25 million or more. 


POPULATION _ EFFECTI -@ ‘The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING 'INCOME— ESTIMATES, 1957 _sive estimates by SALES MANAGEMENT. 


MASS. ee ” ta naaprge 
| Income Breakdown of Households 


COUNTIES i | House-) sumer Urban | | 
CITIES Total % | holds | Spend-| Pop. ak ee 
continued) (thou- of (thou- | ing | (thou- } i . |. $. UL $0-2,499 $2,500-3,099 $4,000-6,999 ga a 


sands) | U.S.A. | sands) | Units | sands) G G 
| ( 8.) Hsids. Inc. rate. 1m: vkee ine. | Hsids. = 


Worcester 170.6, 195.2) 445.4 | .3486| 1,771) 6,095) 14.8 4.0) 19.5 11.5 46.0 44.3 | 13.8 20.1 
AWorcester 58.7| 73. 388,343| .1302| 1,863) 6,616] 13.5 3.5 | 17.7 10.1 | 47.3 43.6 | 14.7 20.6 
Fitchburg .0267| 1,820} 6,118} 13.5 3.7] 19.7 11.6 | 47.5 45.8 | 13.7 20.0 
Gardner .0127| 1,889] 6,579) 10.0 2.6 | 20.5 11.3 | 47.8 43.5] 14.9 20.6 

0143) 1,685) 5, 739) 771 15.7 4.3 | 20.2 12.3 | 44.8 43.9 | 13.8 20.4 
0110} 1,874) 6,467) 10.0 2.6 | 18.5 10.2 i .2| 16.4 22.4 
0108} 2, 023| 7,105| 5, 10.0 2.4] 14.8 7.8 ‘ 1] 17.9 23.5 
.0073| 1,689! 5,035) 25] 14.0 3.8 | 20.7 12.3 y 9 | 14.1 20.9 
0078} 1,855) 6,267| 5, 10.5 2.9 | 22.7 13.5 | 49. 7 | 12.5 18.4 
26,178} .0088) 1,831) 6,385) 5,2 .8| 17.8 10.2 . 1 | 15.4 22.0 


s S| 


Total Above Cities... 3,703.4) 2.1532)1,058. 6\1, 259.2! 7,222,580) 2.4214 1,950} 6,823) 12.8 3.2 | 17.5 9.3 | 45. : -7 20.9 


webu oo 
“ao ow 


Leominster 
Southbridge. . 
Milford. . . 
Clinton 
Athol 
Webster 


ee ee 


ite @ 
~~ oot ow 


State Total 4,955.6) 2.8813 1,448.0 1,677.714,208.3 9,402,369 3.1824) 1,887| 6,502 14.5 3.7. 18.3 10.2 | 44.7 ; 8 20.3 


“| 


POPULATION 7p E. B. | 
JM ESTIMATES, 1/1/88 | |: ESTIMATES, 1967 _@: ESTIMATES. we in ESTIMATES, 1957 


oO 

J 
ng Dollars | of | Cap-|H ( 

sands) | OAs sands) ($000) | U.S.A. ita | hold U.S.A. 


Boston 3,003 .2|1.7461 .6|1,024.7| 2,728. 5,968, 385 2.0012/1,987/6,887 Springfield- 
Brockton .0| .1279| 67.5 73.7; 119.9] 379,211| .1272|1,724|5,618|| Holyoke...... . 141.4 : . y .3101/1,887 
Fall River- | ee bow Worcester.......] 587.0) .3413| 170.6| 195. .4] 1,039,790) .3486)1,771 
New Bedford .6| .2311| 120.4) 127.6 345.0] 648,906) .2176|1,632/5,390 -—— 
Pittsfield re 41.8, 45.6) 112.6] 247,989| .0831|1,780)5,933|| Total Above Areas|4,837.2|2.8123/1,408.3/1,637.2| 4,164.1] 9,209, 151|3.0878/1,904 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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* 


REPRESENTED NATIONALLY BY HE 


You have 300,000 possible Customers in Lynn, Massachusetts 


basin ~~~ How many do you reach? 
YOU CAN BE SURE ONLY IN THE 


7 ‘ 
\ Peabody 4 
/'Saugu eek 
‘ Swampscott P 
. _? 
*\ 
Cy, . Ree 
“a 4 a 


% LYNN’S ONLY ABC NEWSPAPER 
i National Representatives : JOHNSON, KENT, GAVIN & SINDING, INC. 


2 NUMBER OF OUTLETS 3 NUMBER OF OUTLETS 
Cont. from page 419 F es l 3 oo 
ee 33 3 seid i 2 | lz S = FE 3 lgzied| 3 z : i : 
City County | & | 83) & a5 (3 “ 84/36 City County & } 28) 2/3 ss “ 5 33 
Quincy.......Norfolk.... 84.8) 863 179) 125; 63) 85) 62 43, 90 31| 43 Watertown. ..Middiesex...| 39.8 be Ps 5 « * © bi ® ° ° 
Revere...... Suffolk... .. 41.1) 426 117) 110; 34) 24) 16) 12) 31) 17) 16 Webster...... Worcester...| 14.3 sg * . * 9 7 . . . 4 * 
Salem........Essex.......| 41.8] 638} 122) 92| 33| sol 31| 24] 34] 24) 12 Wellesley... .Norfolk..... a, is i es Oe 
Somerville. ...Middiesex. . 04. 865| 297 129) 84) 52) 31) 32 49) | 50 West 
Southbridge... Worcester. . 17.6 “ ba by bs . . nF *| ° Springfield..Hampden...| 23.1 bs « . e * S 5 S ¢ ° 
Springfield... .Hampden.. 166.5]1,893| 423) 315) 198) 190) 115) 72 145) 898) 81 Westfield... . Hampden....|; 22.9] 311 44| 40; 653) 26) 23) 14) 33) 18 8 
Taunton..... Bristol. .... 41.9] 470) 117) 80) 33) 55) 26) 28 34) 14) 13 Weymouth....Norfolk..... 48. $ mos Se OF OS aS » 
Wakofield. .. .Middlesex. 23.8 _ - . S bg S *| S ° Woburn...... Middlesex,..| 28. 238; #57) 18) 18) 19) 17; 10) 26) 13) 6 
Waltham... . . Middlesex. . 53.0! 484! 100! 60! 50! 57! 31! 24) 36) 22) 18 Worcester... .Worcester...| 208.5!2,197| 499) 371| 237| 200! 138) 70) 200) 86) 80 
GD The “SM” mark I, exclu- 
MASS. Me- ms RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
tro- | Total | Per l Eating & | Furn.- Lumber- 
COUNTIES poli- Retail % Hsid. | Buying Index . | General | House- Auto- Gas Bidg. ‘ 
CITIES tan Sales of Retail | Power | Quality | of Sales Food Places Mdse. | Apparel Appi. motive | Stations | Hdwre, = 
(continued) | Area} (8000) |U.S.A.| Sales | index | Index [Production] ($000) | (#000) | ($000) | ($000) | ($000) | (000) | ($000) | (so00) | ($000) 
Barnstable........ 100,818; .0603) 65, 0361 116 160 28,784 9,589 5,491 4,797 4,617; 15,191 8,127 9,344 4,143 
Barnstable..... 37,003; .0185 “| -0112 149 247 8,923 2,080 3,829 2,950 1,482 8,873 1,746 2,654 1,181 
Berkshire... . 109 182,998; .0915) 4,3 -0852 105 113 48,297, 11,786) 21,122) 13,323 9,642) 33,942) 11,360 9,667 5,336 ° 
A Pittsfield : 91,814; .0459 -0389 118 140 22,953 5,101 13,579 7,681 4,640) 18,050 4,578 4,442 2,492 
North Adams... 30,705; .0153 -0128 106 126 6,983 1,591 4,500 2,687 2,242 6,069 1,701 1,168 675 
Great Barrington 15,058; .0075 .0056 119 160 4,129 872 768 797 750 2,661 682 1,135 539 
Adams Renfrew 13,855; .0069 -0081 92 78 4,870 1,000 1,048) 931 894 1,492 1,222 1,195 389 
Bristol... 48 410,353} .2050| 3, 2165 94 89 111,817; 30,0798, 365,487) 35,083) 23,657; 70,543) 26,379) 20,462) 13,204 
ANew Bedford... 131,326) .0656 -0623 100 105 37,917 8,193 16,659 13,468 8,323 18,771 7,330 3,984 4,644 
AFall River 116,904; .0584) -0594 94 92 29,700 7,443 11,544 12,309 10,200; 16,749 6,485 5,782 3,904 
Taunton 45,759; .0229) -0226 93 94 12,156 2,275 3,488 3,982 2,577 8,043 2,195 3,245 1,309 e 
Attleboro 29,732 0149) -0152 103 101 8,053 2,207 1,023 3,406 1,374 6,875 1,298 1,754 1,304 
North Attleboro sii 0092 .0083 105 116 5,067; 1,280} 1,064) 1,363 426] 2,566] 1,391) 1,375 476 
Dukes 13,445, .0067| 7,46 .0040 118 197 5,629 844 766) 328) 450 1,776 674 1,049 578 
Essex 18 618,618; .3090| 3, -3283 102 96 170,412; 60,259) 63,171 47,099; 29,575, 98,929) 42,264) 32,527| 21,438 
Lynn.... 125,616; .0628 -0628 109 109 35,827 10,806 15,407 10,540) 6,528; 18,317 6,736) 4,764 4,747 > 
SM Standard (4) and Potential (A) Metropolitan County Areas. * Not Available. © SM, 1958. Before using these figures read foreword, page 13. 


ATTLEBORO, MASS. LEADS AGAIN! 


FAMILY INCOME For all FOUR 
BRISTOL COUNTY CITIES Show: 
New Bedford $5357 _—‘Failll River $5382, 
Taunton $5634 ..And.. 
ATTLEBORO $5945 
Total Wages Paid in Attleboro Area $52,635,471 


12 months’ Average Paid Circulation 10,394 
The Attleboro Sun ts the ONLY ABC daily 
in the Attleboro Area of one City, 5 towns. 


SALES MANAGEMENT 


(x 


$95,414,000 TOTAL FOOD SALES — 1957 


HOPPING CENTER PLANNED 
oy 23 ACRE FAIRHAVEN siTE 


THREE NEW FIRST NATIONAL | 
SUPERMARKETS. SLATED 


PEOPLE'S SUPERMARKET 


INDEPENDENT CHAIN STORES 


Present New Stores 


Number to Open 
of Stores in ‘58 


7) L sve “i BUYS LAND ON ROUTE 6 
| J 4 First National 15 3 ~< 
“als “ToS Stop & Shop 5 1 x 
Np © 'f\ Red & White 30 
it - Ps Pioneer er aad 26 
Union Foodlan 4 
Per Capita [piscncur 3 


People’s Market 3 
Star Market 


Food Sales 
40.1% ABOVE National Average 


in the 


NEW BEDFORD TRADING AREA 
plus Cape Cod & “the Islands” 


GREATER 
NEW BEDFORD 


In 1957 food sales in this fourth largest Massa- 
chusetts market increased 10.7% over 1956. A 
new high of $95,414,000 represents a gain of 
$9,240,000 over the previous year. Per capita 
food sales are 40.1% above the national average 
and 18.1% above the state average. 


Evidence of further expansion in the Greater 

New Bedford food market is reflected in the crnrethiglt 4 
growth of many new supermarkets. Make the ~ , 
N U 


Standard-Times your basic buy in reaching this 
important Southeastern Massachusetts food market. 


All figures are for Greater New Bedford - plus Cape Cod and “The Islands” (Martha’s Vineyard and Nantucket). 


The Standard- Times 


“The Nation’s Best-Read Newspaper” 
BASIL BREWER, Publisher 


ONE PAPER COVERAGE: CITY ZONE 94%, ENTIRE MARKET 87% 
Represented by Story, Brooks & Finley, Inc. 


MAY 10, 1958 431 


Haverhill’s Oldest and Most Accepted Local Paper 
Established 137 Years Ago 


THE WARD-GRIFFITH 


Co. INC. 


THE HAVERHILL GAZETTE 


HAVERHILL, MASS. 


YOU CAN’T COVER HAVERHILL WITHOUT THE HAVERHILL GAZETTE 
THE ONLY HAVERHILL PAPER A MEMBER OF AUDIT BUREAU OF CIRCULATION 


NATIONAL REPRESENTATIVE 


CITIES 


Lawrence 


Salem... 
Haverhill 
Gloucester 


Beverly 


Newburyport 


Peabody 
Methuen 
Danvers 
Franklin. . 
Greenfield . . 


Hampden 
ASpringfield 
AHolyoke 
Chicopee 
Westfield. 


Palmer 
Hanwpshire 
Northampton 
Middlesex 
Cambridge 
Low ell . 
Somerville 
Malden 
Newton 


MASS. 
COUNTIES 


continued) 


West Springfield 


142 


142 


518,910 

271,876} 
81,937] 
41,208 
40,014 
28,032 


119,448 


or 
( 


of | 
U.S.A, 


.0589 
.0388 

0295) 
0157! 
.0187 
.0106 
.0106| 
0085} 
.0083| 
.0284) 
.0164| 


Per 
Hsld. 
Retail 
Sales 


3,284 


4,386 


ol 


3,985 


Buying Index 

Power | Quality | of Sales | Food 

index | index | Production} ($000) 

474 | 112 | 139 27,996) 
0205 | 122 | 161 15,505) 
0282 | 106 | 110 14,242) 
0153 | 99 | 102 8,809) 
0198 | 103 | 97 11,807] 
0092 | 107 | 123 5,920 
0148 | «93 | 66 6,091 
0137 | 87 | 54 7,392} 
02 | 84 | 76 4,839) 
0303 | 94 | 88 13,534) 
0130 | 121 153 6,727| 


-2540 
1170 
-0350 
0298 
-0158 
-0146 
-0076 
-0490 
0184 
.7167 
-0894 
0549 
-0524 
-0376 
-0705 


j 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


m1 119,892 
140 7,446 
131 19,848 
63 13,587 
150 8,422 
104 7,666 
143 4,136 
86 22,270 
lll 9,070 
97 354,064 
143 50,909 
101 28,380 
74 23, 180) 
112 17,987 
115 35,299) 

© SM, 1958. 


RETAIL SALES— SM ESTIMATES, 1957 


The “SM” symbols mark —- exclu- 
sive estimates by SALES MANAGEMENT. 


152,398 


78,124 
48 , 886 
10,805 
2,012 
5,353 

106 

656 
7,559) 
4,807 


16,521) 


27,747| 88,807 
13,667| 47,295 
6,999] 11,928 
1,667] 7,540 
1,245] 8,374 
1,763] 7,169 
1,847| 3,950 
4,174] 18,428 
1,628} 8,189 
65,100] 252,185 
17,043| 36,178 
7,421) 15,831) 
2,686} 21,789) 
4,647| 15,636 
4,207; 22,997 


26,875; 39,078 
11,227} 18,180 
2,612 4,671 
3,844 2,674 
1,827 4,997 
2,796 2,533 
882 1,620 
5,891 4,898 
1,515 2,113 
77,597, 69,334 
9,344 7,653 
5,739 3,996 
5,417 3,075 
3,702 4,637 
7,346 3,936 


| Eating & Furn.- Lumber- 

Drink. | General House- | Auto- Gas Bldg. 

Places | Mdse, | Apparel Appl. motive | Stations 3 

($000) | ($000) | ($000) ($000) | ($000) | ($000) | ($000) | ($000) 
8,217 11,973 13,434 7,273 19,670 5,596 7,288 3,878 
5,065 11,990 9,617 5,009 13,702 2,601 3,092 1,277 
3,514 5,273 4,897 3,445 12,746 4,859 2,858 1,825 
1,653 3,222 2,434) 1,215 4,261 2,438 2,568 1,226 
2,040 2,614 860 1,214 10,305 2,956 1,506 1,215 
1,098 2,535 1,155 1,223 3,345 1,448 2,119 678 
2,810 629 535 697 3,546 2,155 1,153 1,405 
1,543 1,275 77 146 2,076 1,786 893 547 
1,647 3,164 482 504 1,631 1,112 665 496 
3,299 4,788 2,848 4,162) 10,901 4,447 2,970 1,601 
1,561) 3,887 2,171 3,243 8,154 1,761 1,591 914 


17,922 
9,480 
3,068 
1,719 
1,057 

758 
565 
2,978 
1,336 

43,677 
4,943 
3,511 
3,337 
2,617 
5,560 


Before using these figures read foreword, page 13. 


people 


category 


Trading Zone 


Well balanced, prosperous Northampton 


Northampton has more buying power per family than any other Massachusetts 
daily newspaper market west of the Boston area. And is so well balanced—farmers, 
college students and faculties, industrial wage-earners, professional and business 
that it’s ideal for testing a broad range of products. . 


. while yielding a 
steady plus-volume the year round. 


with extra-large potentials in every sales 


-is covered only by the Daily Hampshire Gazette, which reaches 89% 
of the city zone homes, 66% of the entire market. 


POPULATION®* 73,406 


INCOME $125,991,000 


Perfectly Balanced NORTHAMPTON 


$7,186 


FAMILY 
INCOME 


Richest Market 
West of 
Suburban Boston 


DAILY HAMPSHIRE GAZETTE nortHamretTon, mass. 


City and Retail 


Represented by The Julius Mathews Special Agency, Inc. 


432 


SALES MANAGEMENT 


Springfiela mo. Newspapers Cover the 


UNION am REPUBLICAN Sunday DAILY NEWS pm 


SPRINGFIELD m:troroutan marker 


CMassachusetts 


FRANKLIN 


POPULATION | 
Do ai re 
reTaic SALES °57 3.459.000 


SPRINGFIELD, MASSACHUSETTS 


A PROVEN @ Concentrated & balanced (within 12 mile radius). 
@ Isolated geographically. 


TEST MARKET @ Virtually no outside daily newspaper circulation. 
Springfield ma: Newspapers panty 179,059 


UNION om REPUBLICAN Sunday DAILY NEWS pm 


Hotel Roosevelt, 19th FI. — Madison & 45th St., New York, N. Y. — LExington 2-0650 suNDAY ] ] & 473 
Springfield Newspapers office; in New York — Boston — Chicago “SRDS. 11/57 x 
Pacific Coast — R. J. Birch Co., Son Francisco — A. D. Viller, Los Angeles ’ 


; hai The “SM” symbols mark original, exclu- 
MASS M ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


tro- | | Eating & | Furn.- | Lumber- 

COUNTIES i A . | Buying Index Drink. | General | House- Auto- | Gas Bldg. 
CITIES Power | Quality | of Sales | Mdse, | Apparel Appl. motive | Stations | Hdwre. | Drugs 
(continued) index | Index | Production ( ($000) $000) | ($000 $000 ($000) $000 $000 


.0340 124 16,159 12,976 4 14,452 2,942 7,403 

0414 5 24,440 2,327 11,533 2,105 18,082 3,818 3,814 
Watertown. ... 57,842) .028¢ .0259 y 25 21,270 3,318 1,021 13,963 3,578 5, 119 : 
Framingham... y -03: .0268 : 12,173 5, 965 19, 865 9,525 3,012 3,178 ,621 
Everett......... 28,! O14: .0228 { 10,134 2,489 1,628 4,287 2,517 1,021 ,614 
Arlington........ 919.08 0295 | 11,565 996 2,430} 2,733] 4,048 591 
Marlboro-Hudson 9 , 205 16 0165 d 7} 7,788 m: 8,901 4,904 ,394 1, 975 
Woburn....... 25, 49 0127 0152 | 9: 7 7,327 1,582 s A 3,203 2,266 1,984 609 
Belmont...... 25, 01: 0208 | 122 10,444 923 317 { 40: 6,635 ,708 781 2,127 
Wakefield. ...... 27 , 68 01: 0151 9g 6,091 635 , 98: 79: 9,927 ,478 1,911 862 
Marlboro........ 5, 19 : 0098 | | 9 4,766 eo , 165 7 2,492 812 739 647 
Melrose. ..... 22,239) . -0179 2 g 9,088 3,688 433 1,362 844 
Natick.......... 9,592! .006 0153 | 9 : 5,842 f , 208 94: 3,386 , 425 1,484 

© SM, 1958. 
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Before using these figures read foreword, page 13 


The $48,059,000 MARLBORO-HUDSON market 
Plus the Rich “FIVE TOWNS” Market... at ONE LOW COST 


Marlboro-Hudson income jumped 12% in 1957—now totals $48,059,000 . 
averages $1,807 per person and $5,933 per family. 
Marlboro-Hudson families represent an increasingly above-average potential ASK ABOUT THE 


BIG ECONOMY BUY 
for your product—and rate a direct advertising approach . . . through the ie 
Marlboro Enterprise-Hudson Sun. The combined circulation of these two local Fee corccngy Sate Wea eovertintag. coat 


ae 3 —— ‘ make Marlboro-Hudson a profitable 
dailies assure you thorough penetration and intimate readership. investment—but you can increase your 


advantage substantially using the 

MARLBORO ENTERPRISE-HUDSON SUN contin, sotunsehies “of Consens 
and the FIVE TOWNS WEEKLIES wi. 

MARLBORO, MASS. Represented by The Julius Mathews Special Agency, Inc, 

MAY 10, 1958 


Donnelly Adv. | 


Since 1850 


In Key 9 the ultimate in Outdoor Advertising 


East Coast |) FOR INFORMATION ON ALL OUR MARKETS 
CALL BOSTON, MASS., JAmaica 2-8800 


When in Boston, Mass., call JAmaica 2-8800 


Donnelly Adv. 


A ; The “SM” symbols mark original, exclu- 

MASS. RETAIL SALES— JM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 

~ Total | Categ & 
COUNTIES Retail | % . | Buying Index Drink. Auto- Gas 

CITIES Sales | Power of Sales Food Places b . motive | Stations 
(continued) ($000) | U.S.A. Production} ($000) ($000) ($000) ($000) 


Nantucket 7,711} .0039| 7, r 186 2,256} 1,466 795 371 
Norfolk 481,075| .2403 ; 127,364) 34,625 101,032} 30,433 
Quincy 127,667) . ‘ 30,373] 10,367 20,534] 6,156 
Brookline 85,689) . é 22,844 5,757 24,382 4,389 
Wellesley... 40 ,649| 7,528, 816 9,045) 1,711 
Norwood 29, ; 9,527) 1,944 4,852} 1,015 
Weymouth ,515|  .0142} ; 6,692 2,333 7,074, 2,470 
Braintree. ..... 9,094) .009% ‘ 5,937 1,152 5,524 2,043 
Dedham M49] : 5,411; 1,885 2,806} 1,808 
Needham 9,142} .0096) " 5,947 674 . 4,982} 1,720 
Plymouth. ....... ' A > 71,753} 19,168 43,995) 17,108 
ABrockton.... ,126| . ; 22,447] 4,983 14,099} 5,906 
Plymouth....... ‘ d J 7,079 1,697 3,897 1,566 
Middleborough... 5,17 ‘ | J 4,247 1,304 795 1,956 1,393 


Suffolk....... ‘ | ° 392,995; 144,711 127,131 174,669) 465,714) 35,341) 44,835 
1ABoston.... 1,431,710) . 5432 350,110) 134,085 123 ,029 156,902; 38,062; 29,380) 40,160 
Chelsea....... 41,508) .03 .0208 | 13,153 3,002 2,231 7,644 2,836 2,973 1,910 


Revere 43,669) . -0231 12,265) 6,912 819 8,081) 3,737 2,494 1,482 


1 General merchandise sales include sales of “‘non-store retailers.” This category was SM Standard (4) and Potential (4) Metropolitan County Areas. 
included in the 1948 Census and is particularly significant for cities listed in the Before using these figures read forewor 
editorial introduction, starting on Page 13, under heading “Mail Order.” © SM, 


a 7) 
yey 

6 HOUSE-TO-HOUSE Cape! 
) | . ~ | ts 


IN 22 MILLION HOMES! 


ey ee 
Sell ALL New England with 


YANKEE NETWORK NEWS 


Metropolitan Area Summaries and Rankings are on pages 137-206 


SALES MANAGEMENT 


The recent media study . . . by Elmo Roper 
and Associates . . . shows conclusively that 


THE BOSTON GLOBE HAS 
e the highest percent of 
exclusive coverage 


greatest percent of home 
non¢g both 


AND WHAT’S MORE 
The Boston Globe provides 
powerful City Zone coverage 
..- circulation where it coun 
..- both daily and Sunda 
with 7-day follow throug 


NOW 


ROP 


FULL AND SPOT 
COLOR 


WEEKDAYS AND SUNDAYS 


AM—FM + 5000W + 580KE 


WTAG.._”’ 


WORCESTER, MASSACHUSETTS 


SELLS 


CENTRAL NEW ENGLAND 


THE HENRY I. CHRISTAL CO., INC. 


Record of sales success for Over 30 years sew vor. sosron, cuicaco, verorr, san rRancisco 


- 
ee ed 


eooeteees, 
- 
*. 


The “SM” symbols 


77 es mark original, exclu- 
MASS. RETAIL SALES— & ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Per | | Eating & | 

COUNTIES % Hsid. | Buying | Index se- Auto- Gas 
CITIES ‘ Retail | Power | Quality | of Sales . | Apparel Appl. motive | Stations 
continued ) | U.S.A.) Sales | Index index | Production ($000) ($000) | ($000) ($000) | ($000) 


Worcester 3,808] . 46,317| 60,973) 43,421) | 121,505) 47,037 
AWorcester 294,250 7 13% 59,9: 19,808} 37,591| 27,968 30} 52,328} 16,448 
Fitchburg 55,820! .032 028: : 5 02% ,610| 6,611} 4,702} 3,507) 12,525 
Gardner 23,751 012% : 2, 1,227] 73| 5,168 
Leominster 30,916 5 0147 ,809) ' 2,7 1,467] r 6,540 
Southbridge 609) . 3 ‘ : 1 5,6 , 59 3) 1,643) y 5,102 
Milford 23,774 2 430) 2} 1,726} | 5,705 
Clinton 9,008) .0095 : ‘ ,19: , 2) 686) , 582) 3,595 
Athol 050! .0090 23 356 1,355) 311} 4,418 
Webster ,432) .0087 ‘ S 81: 79 1,003) | 2,290 


268,990 866,207) 251,801) 247,731 


Total Above Cities 5,221,744] 2.6083 2.43 : 1,333,073) 383,358) 789,422| 410,200 
| 


State Total 6,223,949! 3.1093! 4,304 _ 08 1,638,472! 474,593! 855,807) 439,487) 300,672'1 082,698 344,277| 318,328 
SM\Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


Fi OR D, MASS.—$ T 105 FAMILY INCOME 


ter f 
pnp Faye a w $95,241,000 Income 


in Milford, Hopkinton, Millis, Franklin, Mendon, Med- $59,430,000 Retail Sales 


field, Upton, Hopedale, Medway, West Medway and P 
Holliston $4,159 Sales Per Family 


Sell the Milford market through its own daily newspaper 


The MILFORD DAILY NEWS usiroro, mass. 


Represented by The Julius Mathews Special Agency, Inc. 


SALES MANAGEMENT 


$1,039,790,000 
91.9% 


Daily circulation 162,449 
Sunday 105,300 


The Worcester 
ELEGRAM ano GAZETTE 
WORCESTER, MASSACHUSETTS 
Howard M. Booth, Publisher 
MOLONEY, REGAN & SCHMITT, Inc. 


Notional Representatives 


MAY 10, 1958 


SELL ALL OF NEW ENGLAND wits 


51,000 watts of WBZ+WBZA. You sell in Boston, America’s sixth market, 
Springfield, forty-eighth market in the country, and all of the other 
important markets in the 67 county, 6 state New England area. To sell 
New England on your product, wire, write, or call Bill Williamson, 
WBZ+WBZA Sales Manager, 1170 Soldiers Field Road, Boston 34, Mass., 
Algonquin 4-5670, TWX BR 108. 


Here are the Sales Management figures for the New England market 
sold on WBZ+WBZA...New England’s most powerful voice: 
Population 10,005,700 
Families 2,911,100 
Effective Buying Income $19,243,537,000 
Total Retail Sales 12,613,580,000 
Food Sales 3,263,750,000 
Drug Sales 405,616,000 
Automotive Sales 2,249,183,000 


WAWBEZtWA BZA. 
Boston + Springfield 
Represented by PGW 
OO WESTINGHOUSE BROADCASTING COMPANY, INC. 


SM The “SM” symbols mark original, exelu- 
RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MA GEMENT. 


Per y= ly 

Hsid. | Buying Index Drink. Gas 

Retail | Power lity | of Sales Food Places | motive Hdwre. ym 
Sales Production} ($000) ($000) ($000) 


Boston 944, J 4,552) 1. 193° s11,044,835) 310,991 “ ‘ s . ls 5 127,288 
Brockton . Pp 3,709) . 71,753; 19,168 y iy x x a 8,700 
Fall River- 

New Bedford ‘ F 3,408] . 111,817; 30,079 5 J . d 13,294 
Pittsfield . A ‘ 4,378] . 48,297; 11,786 ‘ f . 5 s y 5,336 
Springfield-Holyoke A j 4,295] . 142,162} 41,054 " , A ' 20,900 
Worcester... ; J 3,808) . 169,405; 46,317 ’ 20,858 


Total Above Areas . 4,293] 3.0124 1,588,269) 459,395 : ' : ,004, 5 , 196 376 


M I Cc H 1 G Al N— "(Other East North Central States: 


Ilinois, Indiana, Ohio, Wisconsin.) 


NUMBER OF OUTLETS " NUMBER OF OUTLETS 


Maps, pages 456, 458| 


§ \32 


Eat. & 
Drink. 


Adrian. ...... Lenawee. . 
Calhoun 

Allen Park....Wayne......| . 18 
Alma Gratiot. . a 15 
Alpena Alpena 
Ann Arbor Washtenaw... 
Battle Creek. . Calhoun... 
Bay City Bay....... 
Benton 

Harbor.... . Berrien 
Berkley. .....Oakland.... 
Birmingham. . Oakland 
Cadillac. .....Wexford.. .. 
Center Line...Macomb.. .. 
Charlotte. .... Eaton 


] 
. ae 
County 56 
39 
3 


Sxwaaw)ed fa |e 


peSesesosein 


- 
a 
—- 
= 
a 


Beabsiasnn sean 


BuSSRS SSESRT mB | Mase. 


—s 
(md) 

— 

— 
eoqa-an 


aaa (Continued on page 449) 
*Not available ; Before using these figures read foreword, page 13. 
438 SALES MANAGEMENT 


HA STING S 


“BARRY COUNTY | .£ 
Pl YU, 


BATHE 


KALAMAZOO 


=) Galt Cotte Cates 


Wf; | COUNTY 


<A GROWING MICHIGAN MARKET. 
WaOr”® OFFERING BG SALES OPPORTUNITIES 


POPULATION RETAIL SALES 


CREEK * 235,015 ‘243,875,000 


: FOOD SALES DRUG SALES 
Yj *62,327,000 *8,995,000 
Un 


AUTOMOTIVE SALES BUYING INCOME 


| CALHOUN COUNTY f *5 1,302,000 *389,408,000 


—_—_—————— 


LOLDOWATER 


3ST JOSEPH COUNTY 


v 


ABC RETAIL TRADING AREA 


BRANCH COUNTY 


IT’S EASY TO REACH AND SELL THIS MARKET WHEN YOU USE THE 
ENQUIRER AND NEWS... THE ONLY NEWSPAPER OFFERING COM- 
PLETE CIRCULATION AND NEWS COVERAGE OF THIS AREA. 


n 
af 


FICURES 1958 SALES MANACEMENT SURVEY OF BUYING POWEP 


Vetah aaa) ENQUIRER anv NEWS 


MICHIGAN 


Member of Federated Publications 


Cereal Food REPRESENTED NATIONALLY BY 
Capital of the World SAW YVER-FERGUSON-WALKER COMPANY 


MICHIGAN 


@D POPULATION EFFECTIVE @D The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


COUNTIES 
Total % 


(thou- 
sands) | U.S.A. 


Urban income 
Pop. Net Per 
thou- 


Dollars 
(000) 


$7,000-6,999 


% % 70 7/0 
Hsids. Inc. , . | Hsids. Inc, 


5.4 
9.0 


7.0 
31.3 
7.0 
102.0 
57.6 


8.1 
147.5 


85.6 
22.9 
15.2 
12.6 
37.0 

9.8 


143.0 
53.3 
13.0 


18.2 

6.3 
35.0 
13.8 


12.8 


5,254) . . -3 | 27.3 21.7 d . 7.0 13.8 
11,950) . 3 . -9 | 24.6 18.7 
77,821) . . -5 | 22.9 16.3 


32,598) . 5 -2| 22.2 16.4 
22,905) . ; 41) 19.6 13.1 
9,849) . . 29.5 28.1 
11,010) . ° ‘ x 26.6 22.4 


7,403) . ° 29.6 28.0 
44,406; . A -4 | 23.2 17.1 
12,720) . ; : 20.1 12.5 

162,846; . ° -8 | 18.6 11.1 


101,117) . J -1] 17.6 10.1 


8,901) . - 26.3 23.0 
241,158). A -2| 20.1 12.8 


70,799) . 
42,534 -7 | 18.7 11.4 
29,477) . . -9| 16.7 9.5 
28,265) . 6] 14.7 7.5 
51,086) . ° -1 | 24.3 17.5 
16,409} . 1,674 -9 | 23.6 15.5 


254,817) . 1,782 -6| 16.3 9.7 
106,325) . 1,995 -5 | 16.2 9.2 
22,814) . 1,755 8} 15.7 10.2 


34,132 1,875) 6,206 6114.4 7.8 
2.0 : 70,178). 1,616) 5,089 -6 | 21.1 13.9 
11.0 8. 49,213 1,406) 4,474 -8 | 23.4 17.5 
3.9 6 14,783) . 1,072) 3,783 . 27.7 26.1 


3.6 / 5.5) 12,773) . 998) 3,548 . -3 | 27.6 26.9 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. 


MAY 10, 1958 


Before using these figures read foreword, page 13. 
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COVERING 

Michigan's Great Area Station — Strategically Located to Exclusively Serve ee OST Brae 
: sa . eg . ‘ MICHIGAN 
LANSING-—FLINT—JACKSON with a Dominant 100,000 watt signa he van o” 
from its new 1023’ tower located between Lansing and Flint... NATION'S 


LEADING 
Reoresented by Peters. Griffin. Woodward. Inc 


LANSING...FLINT...JACKSON 


POPULATION EFFECTIVE mer i The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— @Q2D ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


MICHIGAN 


| Con- Income Breakdown of Households 
COUNTIES House-| sumer | Urban . 


CITIES Total | % | holds | Spend-| Pop. , | P ona “a. 


| | 
continued thou- of thou- | ing | (thou- } | L1 6. 3 | $2, 999 $4,000-6,999 | $7,000-9,999 |$10.000&0ver 
sands) | U.S.A. | sands) | Units | sands) | U.S.A, | D b// q q % | % % 


40 10 € G ©o % /0 
Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Chippewa .0| .0186 . y ; . .0143 \ 9 | 23.6 16.9 | 39. : .6 17.0} 3.0 11.9 
sIt Ste. Mari ois} 5.6 30,363} .0102 4 9 5.3 | 21.4 13.9| 44.9 47.4] 11.9 19.9] 3.9 14.5 
Clare 5} .0067| °3. .770| .0049 4 V1.4 23.7 18.7 | 34.6 44.7| 7.9 15.5] 2.4 9.7 
Clinton .3} .0205 .9| ’ : .0159 r r 8 | 22.1 16.7 | 40. . 117.7] 2.9 11.4 
St. Johns 5.5} .0032) 7 8 ,389| 0031 ,523| 5,094 |’ 19. .5 | 19.2 12.0 c i 4 19.0} 5.1 18.6 
Crawford ; 0025 ° a . -0015) 4 ‘ a .2 25.7 . y .6 11.9 ao wer 
Delta .0191 ; 9. . 901} .0137) ; ‘ 3 20.8 d ’ 1 13.8) 2.2 8.9 
Escanaba 0093 r 23,602] .0079 .4 | 23.8 17.0 | 42.0 48. 9 15.7] 2.8 11.0 
Dickinson .0| .0157 . 4 . y .0120 t , 9 22.6 j ; .7 13.0) 1.9 7.6 
Iron Mountair | 
Kingsford 16.9} 0098 5.0 ,832| 0083 
Iron Mountain .0064 < 
Eaton .5| .0271 3.7 14.9 
Charlotte 7 0045) 3 , : 7} ° 5.1 18.4 
Emmet b .0096 ‘ . ' r R z : | 25. F 3 ‘. * 7 3.1 13.7 
Petosk« 5.6) .0039 : 9,915 { 3 26. 3 | 22. 7 | 36. . . ‘ 4.2 16.7 


2.8 10.9 


Genesee . 2068 
AFlint 1182 
Fentor 5.3 0031 

Gladwin : .0056 

Gogebic J .0150 
Ironwood 5 0061 

Grand Traverse .0191 


713,526, . . : ; 3 | 8 | 50. : : .0| 8.4 26.8 
432,377| . , 7,267| 6, 9. 2110.3 5. ‘ ‘ ; : 9.5 28.4 
10,233) . ,396| 5,827 F 9 | 13. y ‘ 1 | 18. : 6.8 21.8 
10,001; .0034| 847) 3, .2 | 23. é : . . | 1.3 6.1 
33,535) . 1,295) 4,245) . : ‘ .9 | 37. : | 1.9 7.3 
14,928). 1,422) 4,665) 4, 0 | 24. , ' 3 16.8| 2.5 9.7 
42,615. 1,205) 4,788| . ’ . 6 | 35. 9! 8. 1| 4.2 17.6 
5. 24,819| . 1,334) 5,281] 4,693 3 | 22. 1 | 38. ‘ 1] 4.9 19.0 
Gratiot 8} 0203 : ' ’ 44,778 . 1,287) 4,390) : ’ ’ : i x : ; 2.5 10.4 
Alma 9.5) .0055 3.4 15,112) . 1,591) 5,211} 4,323 0 | 22. .7 | 40. ’ _ " 3.5 14.0 
Hillsdale 1) 0204 45,657, . 1,301| 4,228 3, . : . k t . 5 | 2.4 10.3 
Hillsdale .0046 14,157| 1,770| 5,445| 4,3: . .6 | 19. ‘ : y : 6} 4.1 16.4 
Houghton 8} 0196 ‘| 41,184). 1,218) 4,035| 3 14.2 | 28.8 25. 9 41. 1 11.0) 1.9 83 


ow oo 


oo 


l'raverse Cit 0109 


sow 


-_ 


Huron 1} .0199 40,447| . 1,186} 4,349) 4, q 9 | 26. . ’ j ; .8| 3.4 15.0 
Ingham 1) 1256 79.5, 163.8] 447,974) . 2,073, 7,033) . , ; ; . ’ -1| 8.5 26.6 
ALansing 0597 36.4 224,064} .0751| 2,182| 6,937) 6, 3 | 13. 6 | 48.2 39. " . 8.6 16.6 
East Lansing 7.5| .0160 78,182) . 2,843/15,696) 30. ; , , . : - t 5.0 41.9 


an — 
weoaowownw co wv 


oa 


lonia .6| 0236 H 8} x 50,207; . | 4.2371 4,366) ; \ : 8 | 35. , . 1 Be OF 
Ionia 5.6} .0039 Al 11,287] . 1,710) 5,130| , : - , : . .2| 3.4 12.7 
losco .5| 0084 ; : 18,103} .0061| 1,248] 4,210] : : y .0 | 34. y . | 2.7 11.8 
Iron 8) 0110 ! 26,383} .0089| 1,403) 4,629) . ’ . ; . ' : 4| 2.2 8.2 
Isabella .0176 ; : . .0145| 1,430) 5,302) ; 9 | 21. 0 | 37. ’ ; .7| 3.9 15.4 
Mount Pleasant 0075 é 24,033 0081) 1,863) 7,069) Z » J 4 s r 5 S 6.5 22.9 
Jackson... .2| 0734 . : . . .0723| 1,709| 5,844) : : 4 3 | 44, ; ’ 8! 6.8 20.3 
AJackson 54.! 0316 3 .0369| 2,021) 6,367 Ke § F 3 4 . , i 7.3 24.3 
Kalamazoo i .7|  .0923 5 -0984) 1,848) 6,176) ; 1/169 9. \ ‘ , ‘ 6.7 22.7 
1 .0548) 2,029 6,787) 5,326} 13.1 3.3 | 15.3 8. , : ’ 2| 7.4 24.0 

Kalkaska 4) .0026, = 1.2) . | 0014] 949) 3,478) 3,360 | 42. .3| 26.4 25. : 3 q ‘ 9 3.8 
3 
4 


Kalamazoo 5) «6.0469 


Kent 56 : -1965) 103. -2116| 1,867) 6,109) 5,661 . -1| 16.4 9.2 | 45.0 . ° 7.0 23.8 
Grand Rapids 90.5 .1108 59. 1257: 1,967 6,310 5,584 7 -7| 15.7 8.6 46.1 , . . 7.0 23.5 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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AMERICAN RESEARCH BUREAU 
MARCH 1957 REPORT 
GRAND RAPIDS-KALAMAZOO 


Number of Quarter Hours 
With Higher Ratings 


WKZO-TV ~~ $tation B 


TIME PERIODS 
MONDAY THRU FRIDAY [ Sl ete % 
8:00 a.m. to 6:00 p.m. } 57 
6:00 p.m. to 11:00 pm =| 4 = 2 
SATURDAY 
8:00 a.m.to11:00p.m. | 50 10 
SUNDAY 
9:00 a.m. to 11:00 p.m. | 40 16 


NOTE: awe i iy Sooet = sampling in the —— roportions— 
(42.8%), ewes (18 of. Muskegon 
ae S%)." attle Creek (18.5%). 


6-COUNTY PULSE REPORT 
KALAMAZOO-BATTLE CREEK AREA—MARCH 1957 
_SHARE OF AUDIENCE—MONDAY-FRIDAY 


|WKZO| Station “B” | Station “C” 
6AM. —12 Noon | 35 20 
12 NOON— 6 P.M. | 30 | 21 


6 P.M. —12 MIDNIGHT| 29 | 21 


HOOPER RADIO AUDIENCE INDEX 
Metropolitan Grand Rapids, Michigan 
November, 1956 Thru January, 1957 


| WJEF | , @ca | £ | Other 


175 | 15.7 | 10.7) 97 


7 a.m. —12 noon| 27.1 2 
8* | 23.2 | 17.2"; 9.6 14.7 


1 
12 noon—6 p.m. | 25.6 1 


B 
9. 
3. 


“Adjusted to compensate for the fact that Stations B and D 
sign off at local sunset. 


The Fetyer Halions 


WKZO-TV — GRAND RAPIDS-KALAMAZOO 
WKZO RADIO — KALAMAZOO-BATTLE CREEK 
WJEF RADIO — GRAND RAPIDS 
WAJEF-FM — GRAND RAPIDS-KALAMAZOO 
KOLN-TV — LINCOLN, NEBRASKA 

Associated with 
WMBD RADIO — PEORIA, ILLINOIS 
WMBD-TV — PEORIA, ILLINOIS 


WJEF 


FOR GRAND RAPIDS 
AND KENT COUNTY 
(CBS RADIO) 


WKZO-TV 


FoR KALAMAZOO, GRAND RAPIDS 
anD WESTERN MICHIGAN 
(CBS-TV BASIC) 


BUT you need 

the Fetzer Stations to 
uncover more sales 

in Western Michigan! 


You need WKZO-TV! 


Look at the facts: ARB shows WKZO-TV is first in 267¢ 
more quarter hours than the next-best station—327 for 
WKZO-TV, 89 for Station B! 


WKZO.-TV telecasts from Channel 3 with 100,000 watts 
from 1000’ tower. It is the Official Basic CBS Television 
Outlet for Kalamazoo-Grand Rapids—serves over 600,000 
television homes in one of America’s top-20 TV markets! 


You need WKZO Radio! 


Here’s how to set sales records in Kalamazoo and Greater 
Western Michigan! Reach and hold the biggest share of 
the radio audience with WKZO. Pulse figures at the left 
prove that WKZO delivers it—morning, afternoon and 
night! 


Many of the most impressive ratings are for WKZO local 
shows—with several giving up to 41% Share of Audience 
—or over twice the share of the nearest competition! 


You need WJEF Radio! 


Metropolitan Grand Rapids has over 120,000 radio homes. 
Latest Hoopers, left, show that more of them listen to 
WJEF than to amy other station. 


WIJEF delivers 41.2% more MORNING listeners than 
the next-best station .. . 10.3% more AFTERNOON 
listeners! 


ASK YOUR AVERY-KNODEL MAN FOR ALL THE FACTS! 


WKZO 


FOR KALAMAZOO, 
BATTLE CREEK anp 
WESTERN MICHIGAN 


ALL THREE OWNED AND OPERATED BY (CBS RADIO) 


FETZER BROADCASTING COMPANY 
AVERY-KNODEL, INC., EXCLUSIVE NATIONAL REPRESENTATIVES 
*Oak Island, Nova Scotia, is reputed to be the hiding place of Captain Kidd's treasure. 
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City Zone 


160,741 
(A.B.C. p. 


307,459 


(Shaded Area) 


CL. & TA | 
(Pub. 1957 Est.) 


CZ ook\ | L— 


28) 


ak 


CIRCULATION 


42,175 


ABC 3/31/57 


THE DAILY TRIBUNE 


Represented by The Julius Mathews Special Agency, Inc 


The ROYAL OAK Market 


A 13-City South Oakland County 
Community within a 6-Mile Radius 
of Royal Oak 


307,459 People $633,400,000 income 
$355,277,000 Retail Sales © $7,331 Family Income 


The big, rich Royal Oak market is covered intensively by 
the 55-year-old Daily Tribune—whose circulation has kept 
ahead of . .. has been tailored to .. . the fabulous growth 
of this area. 


No Detroit paper can give your advertising comparable 
concentration and influence in the market’s high-income 
homes. Get inside the Royal Oak market with the Royal 
Oak newspaper. 


ROYAL OAK, MICH. 


MICHIGAN 


COUNTIES 
CITIES 
continued) 


Keweenaw 


Lake 

Lapeer 
Lapeer 

Leelanau 


Lenawee 
Adrian 

Livingston... 
Howell 

Luce.. 


Mackinac 
Macomb 
Mount Clemens 
East Detroit... 
Roseville 
St. Clair Shores 
Center Line.. 
Manistee...... 
Manistee 


Marquette....... 


Marquette...... 
Ishpeming... .. 


Mecosta. 


EFFECTIVE 


JIM ESTIMATES. 1/1/88 BUYING INCOME— @XZD estimates, 1957 oa cotimater’ be SALES BA ANAGEMENT, 
a Income Breakdown of Households 
poli- i | House- a, Urban Income 
tan | Total | % | holds Pop. Net % | Per | Per | Per 
Area | (thou- | of | (thou- cy (thou-} Dollars | of | Capital Hsid.|C.$.U.| $0-2,499 $2 500-3998 $4,000-6,999 | $7,000-9,999 |$10,000&0ver 
sands) | U.S.A. | | sands) | Gals sands)} -(000) | U.S.A. % % %1% % | % %G 
| Hsids. Inc. | Hsids. kf Hsids, | Hsids. Inc. | Hsids. Inc. 
21 _ F 33.4 30.0 
4.9| .0020} 1.4) . 1.4 4,818] .0016| 983) 3,441] 3,295] 44.7 20.4| 25.3 25.2| 24.4 39.6] 4.8 11.7| .8 3.1 
62.0) 0902, 13.2) 13.2) 7. 61,275| .0205| 1,178| 4,642) 4,632] 26.3 8.6 | 23.9 17.1 | 36.8 42.9] 9.3 16.4] 3.7 15.0 
7.0| .0040/ 1.6) 1.8 1 8,853| .0030| 1,265] 5,533} 4,832] 20.9 6.2] 20.3 12.9] 41.9 43.8 | 12.1 19.1] 4.8 18.0 
9.0} .0053) 2.5] 2.7 11,683} .0039| 1,208) 4,673) 4,278] 28.0 9.6 | 27.4 20.4| 33.7 41.0| 7.2 13.3] 3.7 15.7 
a .0465 23.3] 26.2) 33.1] 131,001] .0440| 1,635] 5,604] 4,991] 20.0 6.8/ 19.3 12.2| 43.3 44.6| 12.5 19.4| 4.9 18.0 
25.4] 0148} 7.7) (9.6 ! 49,606} .0166| 1,953] 6,442) 5,158] 13.7 3.6 | 16.3 9.2 | 48.6 45.2] 15.8 21.5] 6.1 20.5 
33.1/ .0193, 9.7) 9.9) 5. 52,595] .0176| 1,589) 6,422) 5,265] 20.8 5.9 | 20.7 12.8| 40.2 40.6| 12.4 19.0] 5.9 21.7 
5.0} 0029] 1.8] 1.6 9,405} .0031| 1,881] 6,270] 6,698] 14.1 3.6 | 18.7 10.5 | 46.1 41.7 | 13.4 18.3| 7.7 25.9 
7.5} .0043} 1.5) 1.7] 2. 7,494) .0025| 999) 4,996] 4,239] 22.7 7.6 | 27.4 20.0 | 37.3 44.3| 9.9 17.7| 2.7 10.4 
.0| .0053} 2.6 ' y .0034) 1 8 13.4 | 27.8 24.1 | 31.8 44. 9 10.5] 1.7 7. 
a 352.0 .2046) 96.9| 102.8) 223.6) 620,278 .2079| 1,762} 6,401] 6,029] 11.0 2.7 13.5 7.1 | 49.8 42.8 | 18.9 24.8| 7.1 22.6 
21.5, .0125) 6.1) 7.1 39,609] .0133| 1,842| 6,493] 5,534] 11.7 2.9] 14.6 8.0| 50.2 44.8] 17.0 23.0] 6.5 21.3 
42.5] .0247} 11.0| 11.4 74,726] .0251| 1,758} 6,793] 6,538] 9.1 2.1] 11.7 5.8] 48.9 40.0] 22.8 27.6] 8.0 24.5 
37.4, .o218] 9.81 10.7 64,196| .0215| 1,716] 6,551] 5,993] 10.0 2.4| 13.5 7.2| 50.5 43.6] 19.2 25.0] 6.8 21.8 
65.5| .0981| 17.9] 18.6 118,035} .0396| 1,802/ 6,604) 6,333] 10.5 2.6| 12.5 6.4 | 48.6 40.4] 20.3 25.5| 8.1 25.2 
9.8| 0057} 2.4) 2.5 17,305} .0058| 1,766] 7,210] 6,878] 7.1 1.5] 8.6 4.1 | 52.3 40.5 | 22.8 26.7] 9.2 27.2 
20.0) .0117) 6.2) 6.2) 9.1] 24,761) .0083| 1,238| 3,904) 3,948] 31.6 12.1 | 26.6 22.1| 34.2 46.6| 6.1 12.6| 1.6 6.6 
9.1 - 2.9) 3.0 12,824) .0043| 1,409] 4,422] 4,260] 26.0 9.1 | 25.1 19.2] 39.2 48.9] 7.6 14.4] 2.1 8.4 
60.5) .0293} 14.4) 15.3] 34. 69,810} .0234) 1,382] 4,848) 4,534] 23.8 7.7 | 22.7 16.2/ 41.3 47.7] 9.0 15.6| 3.2 12.8 
18.4| 0107} 4.9) 5.5 26,392} .0088] 1,434) 5,386) 4,735] 22.4 6.7 | 20.5 13.6 | 41.6 44.6| 10.9 17.7| 4.6 17.4 
9.7} .0057} 3.0; 3.0 14,741} .0050] 1,520] 4,914) 4,79° | 20.5 6.4] 22.3 15.2 | 44.2 49.3] 9.7 16.3] 3.3 12.8 
21.5 0125} 6.7) 7.0| 11.0] 29,307) .0009] 1,363] 4,374] 4,168] 29.3 10.5 | 24.9 19.3 35.9 45.6| 7.5 14.4] 2.4 10.2 
11.0] .0064) 3.6) 3.7 16,779} .0056| 1,525) 4,661] 4,432] 25.1 8.4 | 23.8 17.5/| 39.8 47.4] 8.4 15.1] 2.9 11.6 
17.5, .0102) 6.4] 5.8} 6.4] 21,312] .0071| 1,218] 3,947| 3,624] 38.5 15.7 | 26.2 23.3 | 27.6 40.1| 6.8 12.7| 1.9 8.2 
26.0) .0181| 7.5) 7.7| 12.2) 32,766) +.0190] 1,260] 4,369] 4,204] 28.9 10.3 26.6 20.6 | 34.2 43.3| 7.6 14.5| 2.7 11.3 
12.2; 0071] 3.8) 3.8 18,717| .0063| 1,634) 5,348) 4,802] 18.6 5.6 | 23.6 15.3 | 42.3 45.1] 11.6 18.8] 4.0 15.2 
45.5} .0265| 12.7| 12.7) 25. 73,192} .0245| 1,609) 5,763} 5,737] 17.4 4.6/ 15.0 8.7 | 45.4 42.6| 16.0 22.7| 6.2 21.4 
25.6) .0149] 7.2) 7.7 47,497| .0159] 1,855! 6,597| 6,100112.8 3.0] 12.2 6.4| 48.0 40.6] 18.9 24.1| 8.1 25.9 


Before using these figures read foreword, page 13. 
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PONTIAC, MICHIGAN 
167 in Population .... 85,100 
132 in Retail Sales ....... $167,531,000 
102 in Food Sales __ $39,823,000 
118 in Drug Sales. __. . $5,470,000 
113 in Auto Sales $32,812,000 
107 in Family Buying Income $7,128 


OAKLAND COUNTY 


33rd Population ._—.—s... 631,000 
38th Retail Sales _...... $739,314,000 
36th .. $181,642,000 
36th Drug Sales __. $26,836,000 
33rd Auto Sales .... $162,865,000 
34th Family Buy. Income __.... $7,117 


The Pontiac Retail Trading Area, population 293 801, includes the 
major portion of Oakland County, second largest in Michigan. Here 
the Pontiac Press gives adequate and highly exclusive coverage for 
carrier surveys show 749% of Press homes take no other daily 
paper and 88% no other evening newspaper. 


Net Paid 58,059 


+ : PONTIAC PRESS 


PONTIAC e MICHIGAN 


SOUD AREA: ABC City ond Retail Trading Zone 


POPULATION 293,801 Scolaro, Meeker & Scott, 


New York, Philadelphia, Chicago and Detroit 
74 OUT OF 100 PRESS HOMES 
TAKE NO OTHER DAILY NEWSPAPER Doyle & Hawley, San Francisco and Los Angeles 


JSM POPULATION EFFE! The “SM” page mark wk original, “exclu- 
ESTIMATES, 1/1/58 BUYING. NCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


MICHIGAN inal 


Income Breakd of t 


tro- Con- 
COUNTIES House-| sumer 
CITIES tan holds | Spend-| Pop. | _ Net Per 
(continued) of | (thou-| in of .| C.8.U.] $0-2,499 | $2,500-3,908 | $4,000-6,999 | $7,000-9,908 | 10,0008 over 


sands) | Un % % % % 
| (thous.) x. ine. Hsids. inc. | Hslds. Inc. Hsids. = Hsids. 


Missaukee..... . : ¢ -0) . . , 3,957) 3, 32.6 13.0 | 28.0 24.4 | 32.9 46.5) 5.4 11.5) 1.2 


5,589 18.2 5.0) 17.6 10.4 | 43.6 42.6] 15.2 22.4 
6,966) 5, 11.4 2.6] 13.0 6.6 | 47.7 39.5) 19.2 24.1 
4,375) 4, 30.1 10.9 | 25.4 26.1 | 34.2 44.1/ 8.0 15.6 
5,295) 4, 19.2 5.9 | 22.5 14.9 | 43.5 47.2] 11.2 18.4 
4,099) 3, 41.8 17.3 | 26.2 22.7 | 25.8 37.8 | 4.7 10.3 


oon 
“oOo 


nN oN 
aon w 


1,594) 5,373) 5, 18.5 . -2 12.9 | 44.6 
1,757) 5,635) 5, 17.6 : -9 11.6 | 45.2 
1,671) 5,907) 5, 13.7 . 9 11.4] 49.1 
1,228) 4,236) 4, 5 ° -8 19.4 | 34.8 
2,028) 7,117 : . ° 5.8 | 46.5 
168,937) . 1,985) 7,128) 5, ; : . 6.2 | 49.8 
155,494) . 2,157) 7,660) 7, . : ; 4.6 | 44.1 
67,806) . 2,086) 7,370 . ‘ 10. 5.0 | 45.8 
71,396) . 2,926) 9,394) 9, . . . 3.8 | 35.3 
49,572) . 1,914) 7,082 . : : 5.9 | 49.4 
47,285). 2,102) 8,153) 7, . . : 4.1 | 44.4 
10,267). 1,974; 6,417) 5, < . ‘ 7.2) 50.1 


so ef 


— 


oe 
eonownonodcn #& * & 


ee ee ee 


17,977; . 1,090) 3,908 . ° -6 23.6 | 29.8 
9,676) . 1,019) 3,722) 3, . . 4 23.6 
11,210; . 1,088) 3,737) 3, : ° -9 26.9 


—~_— 


.0082 8| : 14,627; . 1,037| 3,849) 3, é ; 4 22.0 | 29.2 
.0020 9 ‘ 3,253) . 929| 3,614) 3, y ’ -5 28.8 | 24.9 
.0038 7 : 6,755) . 1,039) 3,974) 3, z r 1 25.2 | 32.1 


-0524 6) ; -3} 135,005). 1,498) 5,075) 5, , . 0 14.4) 41.9 44.8 | 11.2 
0097} 5.0 26,798) . 1,614| 5,360} 4, , ; 0 18.0 | 41.7 44.4 | 12.1 
.0061| 3.2! : : 1,870] 6,138] 5, ‘ ; 5 10.5 | 47.1 43.4) 15.1 
12.0] .0069} 2.9 : ; : 1,025] 4,240) 4, . ’ 3 17.9 | 35.1 45.7| 7.8 
7.2] 0042} 2.3 ; i .0033| 1,371| 4,292| 3, ’ ; 8 21.1 | 31.7 42.3) 6.6 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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to penetrate! 


CcCKLW 
50,000 WATTS 


* This powerful RADIO voice sends 
your message to a greater num- 
ber of listeners . . . you get 


CKLW-TV 
325,000 WATTS 


ignal is sent to 
a greater number o 
costs you less by exposing 
product to a bigger audience. 


ADAM YOUNG, INC. J. E. Compeew 


National Representative President 


GENERAL OFFICES GUARDIAN BLDG., DETROIT 


~ go x. ee Te 
SM sive estimates by SALES MANAGEMENT. 


POPULATION | EFFECTIVE 
ESTIMATES, 1/1/58 BUYING INCOME— & 
MICHIGAN nt oo 


Income Breakdown of Households 
COUNTIES 
CITIES w/ | . Net J Per 
continued (thou- of | (thou-| ing Dollars . | €.$.U. $2,500-3,999 | $4,000-6,999 $10,000& over 
oO 


sands) | U.S.A. | sands) | Units (000) S.A. ; i, % % % % 7o 
| | (thous.) 4 Hsids. Inc. | Hsids, Inc. | Hsids. Inc. Hsids. Inc. 


Saginaw 183.1) .1065 ‘ , ° 311,428) . . -2| 16.6 9.5 | 46.3 43.8 | 15.6 22.1 9 20.4 
ASaginaw 99.7} .0580 9.1) 32. 185,960) . : : 14.9 8.1 | 48.5 43.2 | 17.2 23.2 8 22.3 
St. Clair y 101.0) .0587) , ° . 160,971) . le -9 | 19.2 12.0 | 42.7 44.0 | 12.8 19.9 18.2 
Port Huror 38.0} .0221) | : 67,115). ’ . . 17.4 10.3 | 45.7 44.0) 14.5 21.2 -7 20.0 

St. Joseph 0268 ‘ \e , 70,830) . ° -2 | 23.1 16.1 | 37.6 42.7 | 10.2 17.7 15.3 
Sturgis .0053) , 4 17,025) . . ° 19.5 11.0 | 44.7 41.7 | 14.3 20.2 7 23.2 


| | 

Sanilac 1} .0186! 4) , 40,781) . , 1 | 25.3 19.6! 32.3 40.8) 8.4 16.1| 2.9 12.4 
Schoolcraft } 0051 ’ \ 10,238, . q a -8 21.9 | 34.6 46.3 3 12.7 J 7.7 
Shiawassee 5} .0305) ' ; 82,697) . . ’ .7 13.5 | 42.2 44.6| 11.8 18.9| 4.4 16.8 
Owosso 0109) woes i) ,829| 5,7 7118.0 5. 4 11.7] 43.9 43.0] 12.7 18.8] 6. 

58,032) . , ‘ .0 18.5 | 33.1 40.0 3 17.0 
82,376, . f ’ 8 18.6 | 34.8 43.0/ 7.5 14.1 
11,045). : ‘ ‘ 2 16.2 | 35.7 39.1] 9.1 15.1 
303,222 , . : 3 | 43.0 40.3 | 15.6 22.1 
124,072) j . : Y 3 ; 9 | 45.8 36.9 9 24.2 
42,122] . 7 , , y 3 7.4| 44.6 40.2 | 16.6 22.6 
19,842} .0067 : P : 5 | 45.2 2 17.4 


Tuscola ‘ .0262 
Van Buren 5) -0329) 
South Haven 5.5) .0038 
Washtenaw ‘ .0944) 
Ann Arbor 51.5 0298) 

Y psilanti 21.3 0124 
Willow Rut 5 0089) 


en oe 


to ~~ @ 


, 199,243) 2. P . a . ° ° 46.3 3 24.9 
,281,251) 1. 7,7 » ‘ 2 | ‘ a 46.0 
Dearborn 125.0 0727 200,474) . | y 4 od 4 43.4 
Highland Park 45.1 0262 116,864) .05 : »23 ; y ; ‘ 45.9 
Hamtramck 40.0 0232 3.3 80,579) . 7,33 , 9. hs ° . 48.6 
Wyandotte 42.2 0246 ; y hee .029 é § 9.2 . ‘ ri 48.1 
Lincoln Park... 50.7 0295 99,818 47.8 
River Rouge o122) 5 34,860) . ,660! 6, e Nae 2 4 | 52.4 
Wayne 15.2 OO88 ; 30,847) .0103 7,53 33 , Si ‘ 2) 48.1 
Plymouth 0050 18,269). 2,124) 6,525] 6,49 4° 3.4) 14.2 7.2] 43.2 
Grosse Pointe 7.2) .0042 34,849} 0117] 4,840|17,425) 12, : 6] 5. 0 | 15.8 
Grosse Pointe Park 15.2} .0088 § 5.4 56,074) . 3,689) 12,461 ‘ ‘ . s 28.4 
Ecorse. . .. 19.0} .O111} 5.0) .! ~ 0123] 1,923! 7,306 . . : 5 | 50.9 


Wayne.. . .6628 
A Detroit 1,950.0 1338 


sow 


to @ = & 


SM Standard (4) and Potential (4) Metropolitan County Areas, © $M, 1958. Before using these figures read foreword, page 13. 
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Throughout Michigan’s Fifty-Three Major Markets 


OUTDOOR ADVERTISING 
FITS YOUR REQUIREMENTS LIKE A GLOVE! 


You can reach the people 
with 75% of Michigan’s 
tremendous buying power 
— including Detroit, 
America’s fifth largest 
market — for as little as 


$209.05 
A DAY! 


FACT: Michigan’s a motoring 
state. Here you'll find surface 
transportation only with no 
rapid transit facilities in Detroit 
or any other Michigan market. 
Because most people use their 
own cars, exposure to “outdoor” 
is far above average! As a 
bonus — the tourist industry is 
“big business”, bringing you 
millions of plus viewers of 
“outdoor” both summer and 
winter. 


FACT: 118 separate cities and 

towns account for that 75% of 

Michigan’s buying-power . . . 

and Walker & Co. fits into this 

buying-power pattern like a 

glove. 

COST: Just for example... 88 CUSTER AVENUE, 
$6,271.50 will buy you a #50 DETROIT 2, MICHIGAN 


outdoor showing designed to 
give you thorough coverage for 
a full 30 days. 
We will be happy to assist you in working out specific market coverage 


programs or provide other data that will be helpful in your planning. 


MB Wacker &e Co.| OUTDOOR ADVERTISING THROUGHOUT MICHIGAN’S LARGEST TRADING AREAS 
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these families 
account for 


Yes ... Grand Rapids Herald readers offer a lucrative market for 
national advertisers. Herald families are larger than average, a higher 
percentage own cars, more own their own homes, and more Herald 


Important News for Media Buyers 
sz 0f Daily Herald Families 


earn OVER ‘*4,000° *. 
66% of Furniture & Appliance Sales 


7 3% of General Merchandise Sales 
69% of New Car Sales 


families are two-car families. 


Contact your nearest SAWYER-FERGUSON-WALKER repre- 
sentative for details on The Herald Story, “talk the Most to 


the families who buy the Most.” 


THE BEST OF 


BOOTH 


*Publication Research Survey, July, 1966 


MICHIGAN 


NEWSPAPERS 


g POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
BY.D ESTIMATES, 1/1/58 BUYING INCOME— @@YZB ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
MICHIGAN | x4. 
tro- Con- Income Breakdown of Households 
COUNTIES poli- House-| sumer | Urban Income 
CITIES tan Total % holds | Spend-| Pop. Net % Per | Per Per | 
continued) Area | (thou- | of | (thou-| ing | (thou-| Dollars | of | Capital Hsid.|C.S.U.| $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over ‘ 
sands) | U.S.A. | sands) | Units | sands)} (000) | U.S.A. % %N A "0 % %N % % %N 
(thous.) Hsids. inc. |Hsids. Inc. | Hslds. Inc. |Hsids. Inc. | Hsids. Inc. 
Allen Park...... 35.0| .0203] 8.7] 9.6 66,658} .0223| 1,905) 7,662} 6,885] 9.0 1.9| 10.5 4.8] 46.1 34.5] 23.1 26.1] 11.3 32.7 
Grosse Pointe 
Wood...... 18.1) .0105) 4.9} 4.9 44,170} .0148| 2,440/ 9,014] 8,958] 8.9 1.5] 9.6 3.5 | 36.9 22.2| 24.5 22.8 | 20.1 50.5 
Inkster 34.6} 0202} 8.1) 9.2 55,359} .0186| 1,600] 6,834) 5,961] 10.0 2.4| 13.6 7.1| 50.2 42.3] 18.2 23.2] 8.0 25.0 ° 
Livonis 46.5| .0270} 12.6) 13.7 88, 0297] 1,904| 7,027) 6,436] 10.0 2.3| 12.1 5.9 | 48.1 38.7| 20.7 25.2] 9.1 27.9 
Garden City 32.11 .0187} 8.7] 9.0 56,730} 0190| 1,767| 6,521] 6,268] 10.2 2.4| 13.6 7.0| 49.0 41.3] 19.0 14.2] 8.2 25.1 
Trenton. . 14.8} .0086 4.1) 4.5 29, 0000] 1,989] 7,178} 6,528] 9.5 2.1] 11.3 5.6 | 47.9 38.0| 21.9 26.2| 9.4 28.2 
Wexford 19.0} .0111} 5.7} 5.9] 12.1] 24,601] .0082| 1,295] 4,316] 4,102 | 30.3 11.0 | 26.1 20.7| 33.6 43.3] 7.5 14.6] 2.5 10.4 
Cadillac... 12.1} .0070} 3.7) 4.1 18,239] .0061| 1,507| 4,929] 4,304] 24.5 8.1 | 24.7 17.6| 38.2 44.6| 9.4 16.7] 3.2 13.0 
Total Above Cities. .. 4,514.7| 2.6240|1,205.5|1,538.7 9,378,950] 3.1446] 2,077] 7,240} 6,005] 11.8 2.7 | 13.0 6.4| 46.0 37.4| 19.8 24.4| 9.4 29.1 
State Total. 7,777.9! 4.5222\2,24.4!2,508.515,391.9]14,441,651/ 4.8421! 1,8571 6,406! 65,7571 15.6 3.9| 15.8 8.6 | 44.1 39.2| 16.8 22.6| 7.7 26.7 
7m POPULATION E. B. |. POPULATION E. B. |. 
SM ESTIMATES, 1/1/58 ESTIMATES, 1957 ESTIMATES, 1/1/58 BYD ESTIMATES, 1957 
- Con- Con- 
METRO, House-| sumer | Urban METRO. House-| sumer | Urban 
AREAS Total | % | hold | Spend-| Pop. Net % | Per| Per AREAS Total | % | hold Pop. Net % | Por s 
(thou- | of | hou: | Ing "| thou | Dollars Cap- |H’se- (thou-| of | (thow-| ing | (thou- | Dollars | of | Cap-|H'se- 
sands) | U.S.A.| sands) | U sands) | ($000) |U.S.A.| ita | hold sands) | U.S.A.| sands) | Units | sands) | ($000) | U.S.A. ita | hold 
(thous.) (thous.) 
AAnn Arbor.....} 162.4) .0944) 43.3) 64.6} 96.8} 303,222] .1016/1,867|7,003|| Jackson......... 126.2} .0734| 36.9] 40.3] 70.4) 215,651] .0723|1,700|5,844 
ABattle Creok...| 143.0] .0832} 41.9] 50.6) 107.1] 254,817| .0854/1,782/6,082|| Kalamazoo....... 158.7} .0923| 47.5] 53.9} 106.4) 293,350] .0984|1,848/6,176 * 
Bay City....... | 102.0} .0503} 29.2} 30.1| 63.6] 162,846] .0546/1,597|5,577||Lansing......... 216.1} .1256] 63.7; 79.5] 163.8] 447,974] .1802/2,073|7,033 
Benton Harbor- AMuskegon..... 145,9| .0848; 43.3) 46.1 99. 232,637| .0780|1,594|5,373 
St. Joseph 147.5} .0857| 45.5] 47.8} 70.8] 241,189] .0808/1,635/5,300]| APort Huron 101.0} .0587} 30.1) 31.2} 56.9] 160,971] .0539|1,594|5,348 
Detroit....... . .|8,843.0)2.2343/1,101.1]1,253.2| 3,355.0] 8,099, 115/2.7185|2,107|7,355|| Saginaw. ........ 183.1} .1065| 52.8} 56.5] 120.5] 311,428) .1045/1,701/5,898 ’ 
ga 385.8) .2068| 104.8] 113.1] 258.3] 713,526) .2392|2,005/6,808 Hy 
Grand Rapids.,..1 338.1! .1965| 103.3] 111.41 280.51 631,073! .211611,867|6,109!! Total Above Areas/6,022.8/3.5015|1,743.4|1,978.2 4,829.8112, 067, 76914.0460!2, 00416, 922 : 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
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Cie ems ws 


How do you measure 


a market like Detroit? 


How do YOU take the measure of a market 
like Detroit—to be sure you put the right 
amount of advertising pressure on the sales 
problem? If you measure markets . . . deter- 
mine sales potential . . . or plan advertising 
schedules . . . you'll be vitally interested in a 
recent Free Press study of the Detroit Retail 
Market. 

“Interurban” changes have been taking place 
in Detroit for several years. The new Free 
Press study will bring you up-to-date on these 
changes. 


A new and modern concept of the nation’s 
fourth market emerges from the study. And 
it can be one of the most significant contribu- 
tions to your marketing plans during 1958— 
and for years to come! To take a really 
thorough look at the Detroit market, call 
your Free Press man right away. Ask him to 
show you the facts and figures—and the 
color-sound film, “America’s Motor Em- 
pire.” A showing will be arranged at your 
convenience, 


The Detroit Free Press 


First in circulation in America’s Motor Empire —471,203 


MAY 10, 1958 


REPRESENTATIVES: NATIONAL— STORY, BROOKS & FINLEY; RETAIL— GEORGE MOLLOY, NEW YORK 
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Represented 


by— 


BENTON HARBOR-ST. JOSEPH and 


HAL HOLMAN and MICHIGAN SPOT SALES 


One of 18 New Potential Metropolitan Areas 
in U.S., recognized in ‘58 by SM 


BERRIEN COUNTY, MICHIGAN 


. . . The Twin Cities’ TWIN Voices Proudly Announce A New Recognition . . . 


The NATION'S “NEWEST METROPOLITAN AREA 
- + + and the only NEW Metropolitan Area in Michigan . . . 


BUYING | RETAIL 

| AREA | —simcome =| SALES pop. | FAMILIES 
| Benton Harbor-St. Joseph | $ 70,799,000 | $ 82,649,000 | 35,500 11,200 

| Berrien County $241,159,000 | $177,096,000 | 147,500 45,500 
Ree pn wit Per pesca Mila BE eisai 
Total WHFB 4-Count 

| Coverage Ares '$450,569,000 | $299,554,000 | 296,100 91,500 


special events. 


Distribution 


Southwestern Michigan's Independent 
COMMUNITY SERVICE Stations! 


Listened to by more people than the next TWO 
. and featuring VARIETY 
Programming of music, local news, local sports, and 


stations COMBINED . . 


or Marketing problem? Let WHFB’s 
full-time Sales Service Manager aid you! 


Ww 
H 
F 
B 


MICHIGAN 


COUNTIES 
CITIES 
continued 


Alcona 


Alger 
Alle gan 
Alpena 


Alpena 
Antrim 
Arenac 


Baraga 
Barry 
Hastings 
Bay 
ABay City 


Benzie 
Berrien 


Benton Harbor- 
St. Joseph 

Benton Harbor 
Niles 


St. Joseph 


Me- 
tro- 
poli- 
tan 
Area 


182 


Total 
Retail 
Sales 
$000 


5,829 
8,973 
48,954 
31,289 
27 ,085 
8,651 
10,499 


5,607 
25,793 
16,727 

117,638 


94,499 


8,845 
177,096 


82,649 
60,995 


27,679 


21,654 


of 
U.S.A. 


.0028 
.0045 
0244 
0156 
.0135) 
0044 
0052 


0028 
.0129 
.0084 
-0588 
-0472 


-0044 
0885 


0413 
-0305 
-0138 
.0108 


SM Standard (4) and Potential (A) Metropolitan County Areas. C 


The “SM” symbols mark original, exclu- 
RETAIL SALES— Qh ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
Pr |. | Eating & | Furn.- Lumber- 
Hsid. | Buying Index | Drink. | General | cas | “Bide 
Retail | Power Quality of Sales Food Places | Mdse. | Apparel | Appl. motive | Stations | Hdwre. 3 
Sales | Index | Index | Production} ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 
6,477] .0023 74 94 1,497 364) 238) 29 50, 2,315) 370 556 368 
3,451} .0045 85 85 3,277 713, 1,040) 430! 196| 1,344 883) 283 246 
2,914] .0270 81 73 12,006, 3,462) 2,922) 1,134! 1,735, 12,561) 4,118) 6,384) (1,080 
4,407] .0130 90 108 8,773, 2,328) 3,910) 1,425) 1,357) 5,890) 2,464) 2,367, 1,120 
0096 110 155 7,616 1,553] 3,454} 1,375} 1,252} 5,410} += 1,709] 2,149) +=: 1,120 
3,090} .0041 72 77 2,931 696, 381) 96 145) 474} 1,264) = 1,683 384 
3,889) .0045 80 93 2,326) 1,247| 695 147 387; 2,702! 994, 1,313 279 
| | | 
2,670] 0028 | 71 | 68 | 1,086) 551; 44a) 8) | ent] = go] cs|, a7 
2,659} .0150 82 71 6,528, 1,272) 1,240) 801; 1,201} 5,985) 2,365) 3,675 978 
.0054 132 205 3,863) 516} 1,027) 744| 884] 4,970} 1,139) 1,883 665 
4,029] .0568 | 96 99 28,442! 8,250) 13,499) 6,430 10,275, 22,959, 9,514) 9,419 4,378 
.0378 113 141 20,614, 6,083) 12,700) 6,278) 8,422} 18,899} 7,238} 6,631) 3,768 
| | | 
3,846] .0038 81 94 2,482) 624 738) 156 144| 1,622 963} 1,065 434 
3,892] .0841 98 103 45,591) 12,797 16,147) 8,297, 8,856) 33,906, 15,200/ 18,784) 7,308 
] 1 
0284 | 187 200 19,045| 4,939 10,380] 6,636 | 5,008| 15,766) 6,683, 6,330} 4,839 
0190 | 143 229 13,153} 3,308} 7,443] 5,219) 3,756] 12,518] 3,947] 5,055) 2,949 
0109 124 157 6,590; 2,535, 2,450) 983} 1,201] 7,642) 3,113 1m 624 
0094 127 146 5,802} 1,631] 2,946) 1,416) 1,336) 3,237) 1,736] 1,275] 1,290 
SM, 1958 Before using these figures read foreword, page 13. 


records .. 


The unduplicated circulation of the News-Palladium 
Herald-Press saturates both city zones—carries your mes- 
sage into more than 28,000 homes. 


BENTON HARBOR NEWS-PALLADIUM——ST. JOSEPH HERALD-PRESS 


Sales production indexes in Benton Harbor-St. Joseph— 
only Michigan market recognized as a metropolitan area 
this year by Sales Management—are setting new altitude 
. as shoppers from the metropolitan county and 
three neighboring counties crowd the twin-city stores. No 
Michigan daily newspaper city the size of Benton Harbor- 
St. Joseph or larger can match this sales production. (See 
table at right.) 


50% of the state’s fruit crop is grown in these four coun- 
ties—the home also of 350 industrial plants. Income totals 
$450,569,000, sales $299,554,000. 


Represented by E. A. 


Sales Indexes Sky-High in Benton Harbor-St. Joseph 


MICHIGAN'S NEWEST METROPOLITAN AREA 


Income 
Family Income 
Retail Sales 
Food 
Genl. Mdse. 
Apparel 
Furn.-Appliance 
Automotive 
Gasoline 
Lumb.-Hdwre 
Drug 


SHOPPERS PILE UP BIG SALES PLUSES 
IN THESE MARKET CENTERS 


Benton Harbor- 


Sales Production Index 
(100 = Average Volume) 


Stroral Bent St hs os 
$70,799,000 Harbor Joseph St. Joseph 
$6,321 
82,649,000 229 146 200 
19,045,000 206 168 192 
10,389,000 220 158 198 
6.635000 321 158 263 
5,092,000 265 171 231 
15,755,000 243 114 ~~ 197 
5,683,000 198 159 184 
6.330.000 276 126 223 
9000 349 276 322 


Faulkner & Associates 


SALES MANAGEMENT 


; NUMBER OF OUTLETS 
MICHIGAN NUMBER OF OUTLETS UMBE 


liad ; | dl 3 gee 


150 4 
148 nN 


Cont. from p. 438 3 ai ; 


3 


7| 28) 17 in... -..) 1.0) 177 12 
13) 13) 12 5] 201 14 
12, 19| 18 oa: | 7] 128 12 16 
.5| 744| 135) 162} 30 88 
17} 30) 18 “a ..| 80.6} 883) 151) 142| 54 110 
13| 15| 10 102.7|1,004| 208| 197| 63 135 
21| 36) 24 Continued on page 455 


The “SM” symbols mark original, exclu- 
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Per aes Furn.- 
COUNTIES Hsid. | Buying index . House- Gas 
CITIES Sales of Power _ of Sales Apparel motive | Stations | Hdwre. — 
Area Sales | Index ndex ( ) 


Food Places 
Production} ($000) | ($000) ($000) ($000) 


0184 87 8,782 1,835 3,801 1,118 
-0073 4,738 794 1,891 


41,045) 10,224 15,918 
26,019 5,273 8,684 
3,756 1,833 


2,154 1,116 
3,331 1,291 
7,755 2,442 
3,850 1,987 


4,433 2,943 
9,801 3,307 
7,616 1,717 
3,337 2,104 


SSse 32 


6,699 3,423 
2,955 1,682 
1,335 1,236 
11,422 . 3,089 
7,334 1,645 


— 


SSiszrs 


— 


7,367 2,551 


5, 467 1,528 
4,563 1,219 
10,567 4,017 
3,130 1,151 
6,235 2,722 
3,716 968 2,028 


de i'n 
SR2SRR & 
@ 


19,418 


470,451, . 105,377 38,735 
380,058; .1899 80,424 25 ,067 
15,892} .0079 x 2,908 5,406 4,157 
10,970) .0055 ° 2,797 2,654 1,282 
29,228) .0146 . 8,383 4,364 2,807 
21,016) .0105 ‘ 6,145 3,205 1,520 


- = 
o-= 
enw 


51,829) .0259 . 10,975 
47,862) .0239 J 9,923 
41,366) .0207 9,203 
17,124) .0086 m 4,089 
35,628) .0178 ’ 8,010 
19,667) .0008 A 4,779 


10,554 3,810 
10,435 3,106 
9,269 6,981 
4,633, 1,279) 
6,957 3,674 
5,204 1,081 


38,703) .0193) 3,794) . 13,906 
39,679! .0198' 4,267! .0167 7,759 


6,209 ppd 
10,854 4,990 


$2 E82828 


~~ 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13. 
*Not available. © SM, 1958. 
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Copyright Notice and Rights to Further Reproduction. The exclusive estimates of 
population, Effective Buying Income, retail sales, buying power index, value of farm products 
sold and TV homes are fully protected by copyright. 

Permission to reproduce this Survey of Buying Power data in printed form, in whole or in 


part, may be granted only through written request to SALES MANAGEMENT, INC. 
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= oo Defense 
Te Sper 
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COLOR 


R.0.P. Color Daily 
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NATIONAL REPRESENTATIVES: A.H. Kuch, 2604 
Superior 7-4680; Brice McQuillin, 785 Market St 
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SALES MANAGEMENT 


L A | & j ‘fl G 87,700 families spend $345 million 


Annually in Michigan’s Capitaland, 
the rich tri-county Lansing market. 


INGOME  .,.0ccno10 
$7,033 
No. 1 Outstate 


FOOD SALES 
No. 3 Outstate 


The State Journal and only The State Journal 


delivers this big spending market, 


65,691 (A.B.C.) 
TG) (HM) THE STATE JOURNAL 


MICHIGAN Member of Federated Publications 


Capital City REPRESENTED NATIONALLY BY 


of Michigan SAW YER-FERGUSON-WALKER COMPANY 


SM 4 The “SM” symbols mark original, exclu- 
MICHIGAN RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


| Eating & "| Furn.- 
COUNTIES Buying | ink. | General House- Auto- Gas 
CITIES i Power a-~4 | of "Seles Mdse. Apparel Appl. motive | Stations | Hdwre. 
(continued) Index | Production} $000 | ( $000 


Ingham Ee 1388) .1419 m3 COS 111 . A J 10,381 65,464 22,350 21,552 
ALansing....... .1074) -0817 137 , 196 2,§ 37, "107 2,87) 7,826 54,854 12,110 15,862 
cast Lansing. .... 7,948) .0090) 0190 | 119 : 5,227 U 675 2,146 139 423 5,677 260 

lonia..... .0205 .0192 | ‘ ‘ 2,037 p ,444 14,013 3,632 ,948 
ionia. .. ,650! 0088) 0053 | 136 226 3,998 507 996 5g 686 7,346 1,240 

losco.... B i J . , 1,005 773 3.076 2,520 

Iron... d v | , 9 2,402 3,693 1,398 


Sabella a é J d | , s 2,039 d j 8,810 
Mount Pleasant 013 .0093 | 24 i 5,81: ; ,667 ,02% 99; 8,310 2,164 
Jackson... d A | . ‘ . , J 32,517 13,119 
AJackson OE -0422 | ¢ | 8 26, , 83? , Ut 9,4: 5, 69% 26,276 58,909 
Kalamazoo ,102| .0980) . ,909) . . ‘ , 43,297, 15,304 
A Kalamazoo 163,889] .0819) ; 31,8: 9,36 ,003) 10,556 ,793| 38,232} 11,929 
} 
Kalkaska 3,567, .0018) . ' 111 787 
Kent... 431,919) .2187/ : a j 23,843 876 
AGrand Rapids 346,663) .1732) .1370 | f 75,8! 9,242 42, 22,312 
Keweenaw 1,499 | 


Lake...... 3,928 
Lapeer ¢ 37,297 

Lapeer 17,822 
Leelanau. 6,449 


Lenawee. . 86,811 
Adrian 41,373 
Livingston... . 38,210 
Howell... . 15,085 
Luce.... 6,989) . | d . 995 


Mackinac... . 11,708) . ‘ A } . , 036 
Macomb... 305,582) . | 3, . | . ‘ , ; 517 , 286 
Mount Clemens 61,006; .0305) 0183 | , 33% 3,43 , 432 3, 2,075 5, 887 
East Detroit 49,267) . ] OF ta 3,13 iy ‘ , 400 , 437 
Roseville... . 29,163) . 7 | i 3,913 4 , 782 997 791 2,443 
St. Clair Shores “4 451; .0317) ; | 97 ‘ 9,507 ,226 i , 657 716 7,096 
C enter Line 7,485 ‘ ‘ | f 4 , 765 , 188 i) 157 6,035 


803 ,149 
742 781 
907 1,223 
890 3,107 
803 1,396 


—anos. = & = 


SM Standard (4) and Potential (A) Metropolitan County Areas. © . 4 Before using these figures read foreword, page 
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COUNTIES i @ | Held. General Gas 
CITIES f Quality | of Sales | Food Mdse. | Appare motive | Stations 
(continued) S.A. ndex | Production} ($000) ($000) ($000) 


Manistee......... d . 82 89 5,656 1,927 2,299 
Manistee... ; ; é 106 146 4,158 1,537 1,454 


Marquette... .. 5 ° . 19,846 5,732 4,508 
Marquette... 406} .013% : y 8,207 2,824 , 1,866 
Ishpeming. . 3,183] . : 4,093 1,699 1,046 

Mason... i / y ‘ 7,387 2,133 1,900 
Ludington 7, A : d 4,886 1,482 949 

Mecosta.... ‘ d ’ 4,797 1,344 1,855 


Menominee... . . ‘ ’ 5,312 
Menominee... .... , 18% . . 3,616 
Midland , . ‘ ° 15,246 
Midland y -02: . 12,331 
Missaukee...... ; ° ‘ 1,631 


Monroe......... , A . 20,280 
12,201 
10,896 

Greenville. ....... 673 d 4,229 
Montmorency... d ° 1,430 


Muskegon : ° 47,863 
A Muskegon . d 26,206 
Muskegon Heights. i : 7,673 

Newaygo ° 5,521 

Oakland. .... , . . 181 ,642 
Pontiac. ... 67, -083 . 5 39, 823 
Royal Oak ; 22,375) . 05. 30,387 

12,799 

Birmingham... .. ‘ . | 3 ,19,906 

Hazel Park ; 24, : 015 13,009 

Berkley. . é K . 12,178 

Rochester. . 069; .0090 5,074 


Nc cdskncke . ¢ 5,166 
Ogemaw.......... d 2,680 
Ontonagon......... a o 3,089 


3,114 
925 
2,368 


23,909 4,102 
7,712} 1,168 

Grand Haven... 2,656} .0113) 6,881 891 
Presque Isle , ° . 3,498 967 
Roscommon | - 3,584 1,649 


Saginaw........ ‘ ‘ 42,069, 13,294 
ASaginaw... é : 32,070 8,844 

‘ 34,281) 7,566 

APort Huron... 7 03 20,267 3,597 
St. Joseph........ \ d | 11,257 3,600 
Sturgis. ... ‘ ' a | 4,301 914 


EE e 7,573 1,929 8,607 3,229 
Schoolcraft + ‘ d 2,887 933 1,904 1,381 372 
Shiawassee d | 14,856 2,664 16,187 5,758 1,550 

Owosso...... ‘ -018 : 9,215 1,129 9,579 2,887 932 


Tuscola. ........ , é 9,340 1,772 11,860 4,061 1,122 
Van Buren........ ' F 13,400 2,816 1,699 12,233 5,189 1,677 
South Haven... , ‘ d 3,628 515 501 5,483 700 378 
Washtenaw...... ‘ d d 46,481 13,859; 15,889 43,742} 16,501 8,111 
.Ann Arbor..... . A A 3 19,774 5,385 11,577 16,362 7,537 5,066 

Y psilanti 77 .0234| 11,935 2,589 1,624 15,838 3,902 1,528 
Willow Run ‘ .0063 2,570 1,134 437 1,482 916 215 


COE cnkcescsecn ee ° 4,794) 1.9642 119 911,775) 302,012) 567,384) 244,197) 208,794) 911,671) 272,901 171,781 
A Detroit ‘ 1.3805 128 633,625) 232,825) 463,619) 186,642) 153,298) 637,247) 190,626 129,925 
Dearborn... 267,860) .1338 - 1034 184 56,562} 22,720] 35,562} 18,100) 22,420) 61,167) 21,647 9,415] 11,904 


SM Standard (4) and Potential (A) Metropolitan County Areas, © SM, 1958. Before using these figures read foreword, page 13. 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as 
IBM listings of data in the “Survey of Buying Power,” regrouped according to your sales 


territories, may be obtained from Market Statistics, Inc., 432 Fourth Avenue, New York 16, 
N. Y., Phone MUrray Hill 4-3559. 


SALES MANAGEMENT 


As Basic as the Alphabet 


Every important advertising campaign should include Detroit 
... every Detroit campaign should include the WWJ stations. 


| D Ja Standard Metropolitan Area contains the greatest concentration 
of people and wealth in Michigan: 50% of the state’s population, 53% 
of its retail sales. 


fa... growing, this three-county area has added 654,000 people since 
1950, bringing its total population to 3,670,000. (Total population in 
the WWJ stations’ coverage area is nearly 7,000,000.) 


ii. average family income is $6,300—with 28.1% having an income of 
over $7,000 per year. 


Re sales in 1956 totaled nearly $5,000,000,000. Food, automotive, 
drug and cosmetic purchases were high on the list of consumer expenditures. 


in volume of bank debits (“money at work’’), Detroit ranks 
third in the nation, surpassed only by New York and Chicago. 


fl. Detroit, 81% of families own one or more automobiles. 


i. the people of Detroit and southeastern Michigan, the WWJ stations 
are time-tested friends; believable, trustworthy, always welcome. 


Source: Fifth Quinquennial Survey of the Detroit Market 


JE VASILE Y stations 


original 
AM and FM | C 
J RADIO WWJ-TV 
The World's First Radio Station offiliates Michigan's First Television Station 
Owned and operated by The Detroit News 


National Representatives; Peters, Griffin, Woodward, Inc. 
MAY 10, 1958 


to gos: Eo 


Va 7 $>/ (fe Seo 


TO SAY 


HAVING TROUBLE GETTING IF YOU LIKE TO TALK 


TO ADULTS... 


ACROSS TO PEOPLE? TO WOMEN 


TRY WwjR DETROIT ay ee WjR wr TRY WwjR DETROIT 


yn that reaches WJR reaches more adult listeners on an WUR reaches more women listeners on an 
steners the rich Great average day than the next six Detroit radio average day than the next three Detroit 


stations combined — Alfrea Points Researeh, inc radio stations combined 
— Alfred Politz Research, inc 


WJR—Radio Programs with Adult Appeal WJR—Radio Programs with Adult Appeal 


" es 
ae 
a ° 
IF VOU LIKE MONEY, . a, 


YOU'LL LOVE THIS! 4 GOT SOMETHING TO SAY FOLKS PREFER 
TO HOMEMAKERS ? ADVERTISING 
WjR DETROIT 


TRY WJjR DETROIT ON WwjR DETROIT 
s in the age groups 


the purchasing power More women prefer WJR for homemaker Listeners prefer and believe in advertising 
x Detroit radio stations com- programs than the next six Detroit radio on WUR by a 2 to 1 margin over the next 


Polltz Research, inc stations combined Detroit radio station 
— Altred Pontz Research. inc — Alfred Politz Research, inc 


WJR—Radio Programs with Adult Appeal WJR—Radio Programs with Adult Appeal WJR—Radio Programs with Adult Appeal 


ee eed 


The facts you see on this page illustrate WJR's 
dominance in the Detroit-Great Lakes area. 
They were brought to light by Alfred Politz 
Research, Inc. After reading them you 


have a number of alternatives: 


You can forget ’em—because you haven’t distribution 
in this area and aren’t interested in it. 


You can call your sales manager and/or ad manager 
and ask them, “What are the reasons why we aren't 
using WJR?” 


You can call your advertising agency and have them 
get more WUR facts from the nearest Henry I. Christal 
representative. 


You can sit back and think—What a fine choice we 
made when we bought WJR;; its adult audience assures 


sales success. 
VW 7 Detroit 


CBS 50,000 Watts WJR’s primary coverage area 
—over 17,000,000 people 


Radio Programs with Adult Appeal 


SALES MANAGEMENT 


MICHIGAN 
Cont. from p. 449 


Lincoln Park. . 
Livonia 


Manistee... . 
..Marquette.. . 

Cathoun.... . | 
... Menominee. . 

Midland 


..Macomb. .../ 


...- Isabella. . | 12. nS 


NW «617 


COUNTIES 
CITIES 
(continued) 


Highland Park... . 
Hamtramck 
Wyandotte. ...... 
Lincoln Park 


Grosse Pointe Park 
BN bsp nvnd tas 


Total Above Cities... 


7,446,913) 3.7204) 


State Total I. 


METRO. AREAS 


ABenton Harbor- 
St. Joseph....... 


9,488,406 4.7401 


491,356) .09 


156,311 
117,638 
177,096 


ES 


-0885| 3,892 


index 


"1 


4 


County 


NUMBER OF OUTLETS 


Muskegen. 


Port Huron 


Roseville. . .. 
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St. Clair..... 
River Rouge. .Wayne..... 

Rochester... .Oakland.... 
Macomb. . .. 


Buying | 


ality | of Sales 
Produ ction 


ndex 


Index 


| Eating & | | 
| Drink. | General | 
Places | Mdse. | 
($000) (3000) | 


| House- 


Furn.- 
Gas 
Stations 
($000) 


Auto- | 
Appl. motive | 
($000) | ($000) | 


ig. 
Hdwre. | 


Noowoaq 


= 


oe oO = 
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Drugs 
| ($000) 


($000) 


26,292! 
6,458 
16,384 
3,279 
1,107) 
2,335 
2,029 
1,100 
427 
417 
613 


4,478 


6,109 
820 
6,607 
13,217 


210 
1,143) 
1,757 

724 

824 
2,568 
2,398 


8,351 
6,079 
18,658 
2,988 
3,965 
5,928 
4,756 


40,218 
16,812 
24,414 
26, 656 
15,27 

14,631) 


3,060 
2,565 
6,914 
8,212 


559| 
1,785) 
1,688 


3.2141 


1,732,034 


492,287 980,392| 


468,192! 


412,741/1,728,272| 534,520] 


| 
418, 484) 


4,209 


4.7475 | 105 | 


2,288,796) 


653,577'1,128,360. 
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4,419 
3,731 
4,029 


-0983 
-0828 
-0568 


-0841 


4,997,192! 2.4966 4,538! 2.5536 


| 
| 


104 
100 


~ 401 


46,481} 13,859] 15,889] 
41,045| 10,224 16,761 

| 
8,250) 
12,797) 


13,499| 
16,147) 


28,442) 
45.591| 


186,478) 367,770! 690,712) 


© SM, 1958. 


_ 515,513! 


13,468 
8,671| 
| 


6,430 
8,297) 
296,476) 


_ 481,933)2, 138, 988) 773,342! 


[43,742] 


29,898) 


15,918 


22,959) 9,514 
33,906] 15,200 
257 ,312'1,141,822' 363,210 


682,838. 


16,501] 13 


; 7,305 
258,926! 208,444 


Before using these figures read foreword, page 13. 


4-Way Index to Survey Data 


A 4-way index listing all the data both alphabetically and in the order of their appearance 


throughout the book is provided for your convenience on pages 3, 4, 5, 7 and 9. Also included 


is a special index to the state county-city tables giving, for each state, the page numbers of the 


map; list of cities with population and number of outlets; population and Effective Buying 


Income tables; retail sales tables, and the state metropolitan area tables. 
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E: Loncoin Park 


For PROFITABLE Selection of Markets 


A market is only as good as your chances of selling it. In addition to the basic market data published in this 
issue, you need to know something about the coverage provided by local media and their command on 
the interest of readers, listeners and viewers. That’s why a study of the advertisements in this issue should be 
a must. 

They not only enable you to weigh your chances of selling the market, but they frequently bring to light 
significant and helpful comparisons that might otherwise remain hidden in the basic Survey data. And they 
also spotlight local developments that emphasize the market’s continuing growth. 

For a realistic appraisal . . . and profitable selections . . . be sure to study both the Survey data and the 
advertisements. 


SALES MANAGEMENT 


How to get your share 


OF THE *4538 HER FAMILY SPENDS 


each year in Detroit 


Dynamic Detroiters work hard to put the world on wheels. In return, De- 
troit families earn an average annual income of $7335, the highest among the 
nation’s top five cities. They spend the most, too—24% above the national average. 


Number One newspaper in the Detroit market has always been The Detroit 
News. The News not only reaches more homes in the Detroit 6-county trading 
area than any other Detroit newspaper, it also delivers more homes with higher 
per capita income and outgo. Detroit News’ readers earn more, spend more, 
live better. For example, through The Detroit News you can reach 56% of the 
families who spend $40 or more weekly for food alone! 


That’s why The News,carries more total advertising linage than both other 
Detroit newspapers combined! 


Tae biaaialiadade News 


otal Circulation: 468,167 kdays, 579,068 Sundays, ABC 9-30-57 


Eastern Office . ..260 Madison Ave., New York Chicago Office . . . 435 N. Michigan Ave., Tribune Tower, Chicago Pacific Office .. .785 Market St., San Francisco 
Miami Beach .. . The Leonard Co,, 311 Lincoln Rood 


MAY 10, 1958 457 


MICHIGAN 
Cont. from p. 455 


City 


Royal Oak... .Oakland.. 
Saginaw . Saginaw 
Sault Ste. 

Marie . .Chippewa.... 
South Haven.. Van Buren 
Springfield 

Place Lake- 

view....... Calhoun 
St. Claire 

Shores.... 
St. Johns.... . Clinton 
St. Joseph... . Berrien 
Sturgis . St. Joseph 
Traverse City.Grand 

Traverse. . 
Wayne.... 
Wayne..... 

. Washtenaw. . 
.Wayne..... 
Washtenaw. .| 


County 


Macomb 


Trenton 
Wayne...... 
Willow Run.. 
Wyandotte... 
Ypsilanti 


METRO. 
AREAS 


(continued) 


21.3 


Grand Rapids...... 
SE, acc0dere ‘ 
Kalamazoo......... 
Lansing 
AMuskegon 

4 Port Huron 
ap.. 


Total Above Areas... 


MINNESOTA - —_ 


Map, page 460 


City 


Albert Lea... 
Alexandria... 


County 


Freeborn. .. 
Douglas..... 
Anoka...... 
Mower 
Beltrami 
Faribault. . 
Crow Wing 
Carlton. . 


Blue Earth... 
Brainerd. 
Cloquet 
Crookston... . Polk 
Detroit Lakes. Becker 
Duluth . St. Louis 
Fairmount Martin... . 
Faribault Rice 
Fergus Falls. . Otter Tail 
Grand Rapids. Itasca....... 
Hibbing . St. Louis. ... 
Hopkins......Hennepin.. 
International 

Falls... ....Koochiching 
Little Falis....Morrison... 
Mankato. ....Blue Earth.. 
Marshall 


Mi i 


S 


Montevideo... .Chippewa.. . . 


*Not available 


470,451) 
431,919) 
152,064| 


7,665, an} 3 3. 8293! 


NUMBER OF OUTLETS 


242| 195) | 122 


40) 
24) 


41 13 
“4 4 


4 


} 
| | 
14 


13 37) 


‘Soult Ste. Marie 


L_ cHPrewa 


[ cara ] 


~ MICHIGAN 


RETAIL SALES MAP 
PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more 
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GRAND TRAVERSE 
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RETAIL SALES— JSM ESTIMATES, 1957 


Buying | 
Power 
Index 


of Sales 
Production 


Index 
Food 
($000) 


‘The “SM” symbols mark 
sive estimates by SALES MAN. 


I, exclu- 
EMENT. 


House- 
Appl. 


Auto- Gas 
motive | Stations | Hdwre. 9 
($000) ($000) ( ) 


2314 
- 2098 
0736 
0971 
1419 
0814 
- 0566 
1047 


114 
110 
103 
106 
11 
100 
102 

98 


105 ,377 
100,400 
35,813 
42,909 
59,625 
47 ,863 
34,291 
42,069 


118, 136 
83,876 
32,517 
43,297 
65 464 
35,194 
23 , 868 
53,875 


38,735 
34,746 
13,119 
15, 304 
22,350 
14,831 
10,591 
15,489 


18,344 
20, 838 
5,764 
8,450 
9,476 
6,647 
3,841 
7,586 


4,397] 3.8721 


109 = 1,816,384 


1,728,554 


585 508 315,137 


(Other West North Central States: 


Missouri, Nebraska, North Dakota, 


lowa, Kansas, 
South Dakota.) 


NUMBER OF OUTLETS 


142 


5,574 1,274/1120 


ale i 
3 \gs\s 


22 
63 32| 
14 6) 
327| 171 


22! 19 8 11 2 


597) 256) 204 


County 


a owoeoewo a 


Lad 
an 


or wogs 


vost 


w 3 | 
© SM, 1958. 


160 
2/3, 182! 
135) 
120) 
231 
184| 
341) 
- 


. .Washington.. 


Pennington. . 
St. Louis. ... 


2 
101 
12 


10 
13 
23 
31) 
15) 


ie 


10 
20 
14 
27 
12) 13) 
Re 


10 
24 
16 
23| 26 
"| 7 


Before using these figures read foreword, page 13. 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates of 
population, Effective Buying Income, retail sales, buying power index, value of farm products 


sold and TV homes are fully protected by copyright. 
Permission to reproduce this Survey of Buying Power data in printed form, in whole or in 


part, may be 


granted only through written request to 


SALES MANAGEMENT, INC. 


SALES MANAGEMENT 


MAY 


We’re proud of 83.9% family coverage in the 8 rich Michigan 
counties where Booth newspapers are published. Proud, but 


Booth average home — ™* satisfied. 


Why not 100%, we keep asking ourselves. 


county coverage Even now, though, there’s no ‘foreign’? newspaper that 


comes within a country mile of this coverage. Next—and 


e pretty far back—is a Detroit newspaper with about 39% in 
lS only 83.9% Fe one of our counties and 21% in another. 


10, 


Obviously, if you want to sell vigorously and profitably in 
BUT WE'RE STILL GROWING! Booth Michigan counties ($1.9 billion in retail sales in 1956) 
; you use Booth newspapers. 


Call the Booth representative near you, or send your order 
in direct. 


THE BEST OF MICHIGAN 


‘BOOTH NEWSPAPERS 


THE BAY CITY TIMES THE ANN ARBOR NEWS THE FLINT JOURNAL 


THE GRAND RAPIDS PRESS 
THE SAGINAW NEWS JACKSON CITIZEN PATRIOT KALAMAZOO GAZETTE 


THE MUSKEGON CHRONICLE 


NATIONAL REPRESENTATIVES: A. H. Kuch, 260 Madison Ave., New York 16, MUrray Hill 5-2476 @ Sheldon 


435 N. Michigar o 11, SUperior 7-4680 @ Brice McQuillin, 785 Market St. 
3, SUtter 1-3 n Shurtliff, 1612 Ford Bldg., Detroit 26, WOodward 1-0972. 


ST. LOUIS 


CROW WING 


@ Brainerd 
ee | 


STEARNS 


ot gr 
< 


Po teenterays | Ne 
a : BLUE EARTH ae WINONA 
~ sccal SEE " ae MARTINT WER 
ARTH Fairmont ® | [ &e es ‘ 
s 


Mannat 


° 


DAKOTA 


Counties end cities on this mop Cities shown ore those heving Metropolitan County Areas ore R & T A 4 L s A L b 5 A A o 


ore charted in proportion to net net Effective Buying Income of bounded by black dotted line: 
Effective Buying Income: Scale, $15 million and over. PRINCIPAL CITIES: County and geographic location 
0057 sq. in. equols $1 million of cities with 1956 retail sales of $25 million or more. 


SALES MANAGEMENT 


Service 


It is fitting that in the year of Minnesota’s Centennial 
Anniversary, both KSTP Radio and KSTP Television 


celebrate important anniversaries of their own. 


KSTP Radio, a pioneer among the nation’s broadcasters, 
celebrates its THIRTIETH year as the Northwest’s 
QUALITY station. Priced and programmed to suit today’s 


radio needs, KSTP continues as a leader in the market. 


KSTP Television—the Northwest’s first television station 
celebrates its TENTH year as the Northwest’s leading 

station. Nationally famous for its news coverage and 

locally famous for its consistently superior entertainment, 


KSTP-TYV continues to serve and sell 720,000 television families. 


KSTP Radio and KSTP Television will continue to lead .. . 


to pioneer . . . and to serve for many years to come. 


Radio  . T Television 


MINNEAPOLIS - ST. PAUL Basic NBC Affiliate 
The- Northwetts. loading Staion” 


Represented by Edward Petry & Co., Inc. 


MAY 10, 1958 


set. MORE 
where MORE is sold 


...in 70% Country ... the area in the 
Upper Midwest, outside the Twin Cities, 
where more than 70% of all retail 
sales are made. SOLD BEST by the local 
daily newspapers. 


NORTHWEST DAILY PRESS ASSO 
Ct COUNTRY 


The “SM” symbols mark nal, exclu- 
JM ESTIMATES, 1957 sive estimates by SALES M EMENT. 


it "SM POPULATION —> ~ EFFECTIVE 
ESTIMATES, 1/1/58 BUYING INCOME— 


| Con- | Income Breakdown of Households 

COUNTIES i | House-| sumer | Urban 
CITIES Total | % | holds | Spend-| Pop. Net % Per | Per 
continued) (thou- | of | (thou-/| ing (thou- | Dollars Hsid. 
sands) | U.S.A. | sands) | Units | sands) (000) S.A. a 
| | (thous.)| 


MINNESOTA 


| 
Aitkin a .5| 0072) : ‘ 13,186 
Anoka ; . .0344 5 me x 84,103 
Anoka , és -2| .0054 4) ° 15,622 
Becker , -7| .0138 t 9) 5 27,955 
Detroit Lakes -4| .0037 ‘ 2} 10,365 


Beltrami ‘ 5) 0142 9} , J 27,241 
Bemidji ‘ ‘ .0064 3.3) ; 16,217 
Benton ss t -0102 5 m ‘ 19,023 
1A St. Cloud 
Big Stone Ls . ‘ . y a 11,040 


Biue Earth ; ‘ J 4 J r 67,057 
Mankato- | 
North Mankato ; 7.6 51,398 
Mankato a 22.4) .01% 3 7 41,767) . 8 | 18. r : 17.8 

Brown... 28.5| . 5] 38,199. 7 7. 9 16. : 17.0 
New Ulm...... d .006 3. 3.3 14,507) e % . ° ° ? 15.6 

Cariton..... os : d -0) , \ 35,254) . , . y s 18.0 
Cloquet. . 8.6} .0050) 2.6) : 15,860). p . : 5 : 22.9 

| 

Carver 5} 0113) 3) 5 27,596 .0093) ‘ , y " 3 17.1 

Cass...... 0} 0111 . 17,380, .0058) . 9 26. 5 40. 4 10.2 

Chippewa....... b .0097) 8) 0) ‘ 23,497| F | 4, i ‘ \ F 17.3 
Montevideo . 0035 .t ¢ 9,772 e | | 2 re ‘ 44.9 x . 18.4 


Chisago -7| + .0080 1 : 17,772) . . ; -9 | 33.5 42. -3 15.8 
Clay . .0223 -0} A - 61,398) . | " 4 | 44.4 . -5 19.3 -6 23.5 

Moorhead : .0122 5 37,471, .0126| i 5 | 48.6 44. 8 20.3 8 23.2 
Clearwater " -0057 : 7} 9,027); . u , .5 | 25.7 4 10.5 3.8 


Cook ; . .0026 J q 5,387) . ; d -6 | 32.3 7 11.7 A 9.8 
Cottonwood ° 0094) . 8) ‘ 25.228 y . E 37.6 3 8 16.1 27.2 
Crow Wing ‘ -0185 5) 41,602) . m $ -2 | 37.6 : 14.7 -2 13.7 

Brainerd. . .. 3.8} .0080 . 5| 21,763) . j ‘ .4| 45.9 47. <1 17.3 5 17.1 


Dakota... cok ° -0373 . ° . 96,164) . . . . 43.7 le -6 20.6 23.5 
South St. Paul 20. 0119 . : 34,886) . ; x ‘ 47.5 F -7 22.1) 7.4 24.9 
Dodge -8| .0074) J . 15,418) . ‘ . -8 | 35.0 - -8 16.3) 2.9 12.2 
Douglas... . , -0133 d A ° 27,882) . y . -1 | 35.0 le -2 144.0) 2.2 9.1 
Alexandria kas of -0043) . ‘ 10,810) . . ° ; 36.6 . 7 15.6 3.3 13.5 


Faribault ‘ .0150 - A . 37,596 * y s -1 | 37.1 x 16.7 | 6.1 23.8 
Blue Earth 9} .0022 : 3] 7,025) . ; . -4| 41.1 40. 5 17.2) 6.5 24.7 
Fillmore. .. -7| .0143 A x 30,085 . q 3 | 32.1 i -7 14.6) 3.2 14.2 
Freeborn A .0209 . b § 53,323 . \ .2 | 40.9 , -7 18.0/| 6.3 20.4 
Albert Lea 5.9) .0093) 5.0 : 27,341) . . ‘ m 46.1 4 -5 18.6] 5.3 19.3 
| 
Goodhue -5| + .0206) 10.4) -0) 60,376) . - y . 39.2 . -1 16.8) 4.2 16.8 
Red Wing .0065) 3.4) . 19,705) . x 5 . 47.9 i . 19.4 5.4 19.1 
Grant... .7| ,0056) 2.7| 8 12,027; . . ¥ 4 | 36.3 42. -6 13.6) 3.7 16.0 
Hennepin ; .4623) 244.1 1 4] 1,647,325 F 4 -7 | 46.0 p -1 21.1) 9.6 30.8 
A Minneapolis 54. 322% 8 1,173,342) . 4 . ‘ 46.2 . 0 21.4] 9.1 29.4 
Hopkins .006% a) 2) 20,927; . 5 - ‘ 47.2 d -3 20.4 | 10.6 33.4 
Richfield 0250) ‘ 2.3) 78,196) . ‘ y : 47.9 . -2 22.4) 10.85 32.3 
Robbinsdale ‘ d 4.6 29,882; . * 3. Y 46.5 iy -2 21.9 | 10.0 31.8 
St. Louis Park 2} .0275| 13.61 13.8) 98,461! . 312.7 5.6| 43.8 31.61 18.9 20.61 13.4 39.9 


1 St. Cloud is in Benton, Sherburne and Stearns counties. Before using these figures read ater ti 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © , 1958. 


462 SALES MANAGEMENT 


id 
Per cen 
nid 
“*PParel. 
1On 7 


Manufa: 'Uring 


s with more circulation 


MINNEAPOLIS Ya Chicago | 
nee Los Angeles 
‘ond South Philadelphia 
North and South Dakota 


Western Wisconsin 


3 oo 4 ne 
. ap, WN, \ es et 
450 wns Ss an © centenied. mine 


a\@, 


Minneapolis Star «Tribune 


MORNING AND SUNDAY 


625,000 SUNDAY - 495,000 DAILY 


JOHN COWLES, President 


MAY 10, 1958 


7 POPULATION EFFECTIVE The “SM” symbols 
ESTIMATES, 1/1/58 BUYING INCOME— @D ESTIMATES, 1957 = estimates by voy SALES ES MANAGEMENT. 


MINNESOTA 


es 
CITIE 
outa 


Income Breakdown of Households 


e? 


% % “ % «3 vad 
Hslds. Ine. | Hsids. ine. | Hslds. Ine. 
24.9 17.8 | 34.1 39.7| 9.4 16.5 


28.4 24.8 | 27.9 39.8) 5.8 12.4 
27.3 22.2 | 33.6 44.6 | 6.9 13.9 


10,836 
12,151 


~_—_ 


Grand Rapids abe : d . a 11,995 
Jackson... . a . i ’ e \ 22,993 
Kanabec.... oa . h 9,362 


24.5 17.6 | 41.2 47.8) 9.1 16.9 
21.0 12.5 | 47.8 46.6 | 12.7 18.8 
25.0 15.6 | 36.1 36.9 | 11.3 17.4 
27.9 23.6 | 32.1 44.3) 6.0 12.5 


ee 


Kandiyohi. ..... ~ oF ‘ " ‘ 39,405 
Willmar... . d ‘ ‘ 18,902 
Kittson....... ‘a \ d ’ A 13,265 
Koochiching. . / A é d g . 24,444 
International Falls. i d 3 " 12,259 


% 


22.7 15.9 | 40.1 -4| 10.0 17.0 
19.6 12.3 | 45.6 46.7 | 12.8 19.8 
23.0 14.5 | 32.7 33. 9.3 14.4 
20.6 14.2 | 42.6 47.6 | 10.6 17.9 
13.6 7.2 | 53.6 -2 | 16.4 21.8 


~— — 
x 
wn 
oe 


Bek 


19,678 
d A 5 23,706 
Lake of the Woods ‘ é x s 4,934 


e 


24.9 16.3 | 39.2 42.1 | 10.1 16.3 
18.8 12.0 | 45.3 47.2 | 13.1 20.7 
27.6 23.0 ° . 6.8 14.1 


8 8 
— 


ee ’- . id ls 26,360| . .? 8.4) 26.5 18.3 r d 9.3 16.3 
| ee x 7 \y \. 15,392) . , a 5 | 24.4 15.4 ; ‘ 1 15.8 
ee “ an J : i 35,128) . f F .6 | 22.9 14.1 4 . 4 17.5 

Marshall. .. A d ) i 11,822) . J . . . 21.2 13.1 . d 9 19.5 


MeLeod..... oj ° 7. . 35,368). ’ A -6 | 24.7 16.8 a : 8 16.5 
6,302) . ’ ’ . -2 | 26.1 20.3 fe a -2 12.4 
16,785) . ’ ’ . -3 | 27.9 21.6 . a -0 13.4 


43,285) . . . y ‘ 22.2 13.4 J y 6 18.8 

Fairmont... ae ‘ d , " 18,114] . . ° : J 20.0 11.6 ¥ s 4 19.5 
ae 5 d s . . 24,822) . . , a 24.4 17.7 v 3 6 15.3 
Mille Lacs d % ‘ 20,008) . y , 5 5 | 25.2 20.6 4 y 8 13.9 


28,356) . | . ° -1 | 25.6 21.4 é \. 1 12.5 
10,992) . 4, t , , x . : «1 15.2 
80,238) . 7 \. ° e \e e - -5 21.9 
53,701) . . . , : : " R , -8 23.7 
23,016) . ° ’ . ° ° ° . le -2 18.9 


32,175) . ; ° : 5 ° A A 4 | 12.6 19.2 
35,531 


16 ,616 
14,017 


12.5 18.5 
12.5 18.4 
8.7 15.7 


328 


85,725 
66,551 
66,539 
Fergus Falls , d : é 18,977 
Pennington R J . J . 17,646 
Thief River Falls . , J , 12,511 


13.4 18.6 
14.8 19.1 
7.9 14.5 
10.7 16.7 
10.0 17.4 
11.4 18.8 


ao © 
eo & & 
eon © 


18,239 
22,087 

8,873 
52,637 
14,882 


6.1 12.7 
11.5 18.6 
11.6 18.6 
10.1 16.8 
12.3 18.3 


e3ee$ £8 


See Grand Forks 
(N. D.)-Bast Grand 
Forks (Minn.) 


13.9 
411.1 
338.2 

6.0 


25.3 19.4 | 34.1 42.9) 8.3 15.8) 2.7 11.4 
15.2 7.8 | 46.0 38.9) 16.8 21.5) 8.7 28.6 
15.2 7.8 | 46.1 38.8] 16.9 21.5) 8.8 28.8 
22.6 18.6 | 34.2 46.1) 7.9 16.0) 1.7 6.5 


$883 


23.2 . 24.4 16.4 | 38.0 39.4) 11.9 18.6 | 56.3 20.7 
a&@ . ‘ ° d 3 . -5 | 22.9 13.9 | 42.0 41.5 | 13.2 19.7] 5.5 20.4 
25.6) . ° ¢ ‘ A -1 | 24.5 15.6 | 38.1 39.5 | 10.8 16.9/) 6.6 21.8 
39.5) . . ° ¢ ° ’ e -2| 19.9 13.7 | 39.8 44.8/ 10.3 17.5) 4.0 15.8 
17.5). ‘ . : 4 . ! -6 | 21.7 3] 44.1 43.9] 12.2 18.4] 5.4 19.8 


10.2) . 2.9 ° . F . 21.1 -5 | 41.4 37.4| 13.8 18.9) 8.1 28.2 
4.1 3.7 . ° . 26.6 21.0 | 30.8 40.3/ 6.3 12.4/ 3.0 14.0 
225.1) 1309) 69.5 \e . ’ . ’ ° -0 | 20.1 12.1 | 44.1 43.8 | 12.8 19.3 6.3 19.8 
110.0; .0640) 33.9 . \ A ’ , 9] 17.7 9.0 | 45.7 41.9] 14.7 20.4] 6.8 23.9 
17.8} .0103 5.5 . é A y . -1] 16.7 0.2 | 60.3 45.9) 14.8 20.4] 6.2 21.4 
14.6} .0085 4.6 ; i ‘ v x ‘ -2 | 20.5 12.4 | 47.0 46.4' 12.5 18.7] 5.0 18.3 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13. 
464 SALES MANAGEMENT 


Gateway to the West through 


the St. Lawrence Seaway... 


and the Second Market in Min- 


nesota and in Wisconsin, too. 


The Duluth-Superior Metropoli- 
tan area is second in retail sales 
and population only to the Twin 
Cities in Minnesota and Milwau- 


kee in Wisconsin. 


$10 million have been appropriated for a new Duluth-Superior terminal to handle 
the shipping that will be added to the port that already leads the world in ship- 
ping tonnage. 


More than a billion dollars have been spent the last decade into developing this 
area for increased production of iron ore, oil, wood and dairy products. 


And you have one-medium coverage of this rich, active market . . . the Duluth 


DULUTH HERALD 
Duluth News-Tribune 


Total Circulation. Combined Daily 81,685* — Sunday 74,521* 
*ABC Report Ending March 31, 1957 


Represented Nationally by RIDDER-JOHNS, INC. 
New York — Detroit — Chicago — Minneapolis — San Francisco — Los Angeles 


MAY 10, 1958 


OCHESTER, MINNESOTA 


Ni . W — Now a Metropolitan Area (sm 19581 
— Bank Debits up 27% in 1957 rei 
& i —Total Employment up 14% in 1957 inn. Bureau Employ. Sec. 


KROC-TV 
% T * © G f a? — Power increased 140%, in November 


—Serving still better 106,010 TV homes in 19 counties 
(TELEVISION MAGAZINE 2-58) 
a i G et & e —Ratings UP 32% in two years. Remote stations down 43% - 47% 


(ARB 1-58) 
For your share of the K ea o C= T VW 


y th 
$2 billion Retail Sales in this ac” Wetiliek 16 | 1840,000 Wom 


rich growing market it's Represented Nationally by Meeker Company, Inc. 
Minneapolis: Harry C. Hyett 


SM POPULATION EFFECTIVE Gi The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— EZ ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


MINNESOTA| |. — - | Be Sac aes 
| Con- } Income Breakdown of Households 
COUNTIES i | House-) sumer | Urban 

CITIES Total | % | holds | Spend-| Pop. | % P Per 
continued 2 (thou- of (thou- | ing | (thou- | le $10,0004 over 
sands) | U.S.A. |= | the Units | sands)} ( U 7, %% C %o 1% 0 0 
(thous.)| ‘ . k Hsids. Inc. 
Scott...... 18.5] 0108) 4.8) 8. e .0078| 1,256| 4,842| 4,687 | 23.7 7. 7 16. 0 41.9 / 10.2 17.0| 4.4 17.7 
Sherburne 10.0, .0058) 2.6 2.6 0037) 1,112) 4,277) 4,262] 27.4 9. 3 18. 7 44. 7 16.0) 2.9 11.9 

1ASt. Cloud 

Sibley san 14.1) .0082} 3.8) 4. ica 0064) 1,359) 5,042) 4,631] 23.1 7. 4 16. 4 39. 3 17.0/| 4.8 
Stearns r 83.0} .0483| 19. .3| 28.8] 106,839) 0359) 1,287, 5,451) 4,381 | 25.5 7. Ss: 1 40. 1 17.9| 6.2 
St. Cloud... 31.0) .0180/ 7.9| 10.3) 50,128) .0168) 1 .617| 6,345] 4,822 
Steele 24.0| 0139) 7. ; 33,971, .0114| 1,415) 4,853| 4,705 
Owatonna 12.9} .0075 20,172} .0067| 1,564) 5,308) 4,795 
Stevens 10.8, .0063} 2. : : 16,337| .0054) 1,513) 5,835 5,061 
| ae 
Swift 15.8} .0092) 4. ; 21,090, .0071) 1,336) 4,783) 4,628 
Todd 25.0| .0145) 6. A 9} 25,833] .0087) 1,033) 3,798) 3,588 
Traverse 7.3} .0042} 2. , 9,475 .0031) 1,298) 4,738 4,738 
Wabasha 19.0) .0111 . : . 22,762) .0077| 1,198| 4,215) 3,936 
Wadena 2). 8) 4.2} 4.6) 16,108) .0084) 1,134) 4,239, 3,824 
Waseca 8} .0097} 4. : .7] 23,609) .0078| 1,405) 4,818] 4,727 


Washington 41.2) .0240 . -4) ‘ 69,542) .0199| 1,445) 5,223) 5,203 

Stillwater 8.2} .0047| 2. 2.5) 12,830} .0044) 1,565) 5,132) 5,095 
Watonwan 14.6; .0085 ; o . 21,373) .0072) 1,464) 5,089) 4,636 
Wilkin 10.2; .0059 ° ° ‘ 14,625, .0049) 1,434) 5,625) 5,045 


Winona 40.6) .0236) 11.6 6} 27. 58,059} .0195| 1,430] 5,005] 4,241] 24.6 7. 6 15. 3 44.7| 9.7 
Winona 27.3} .0155 8.0 9.8) $2,571) .0142) 1,559) 5,321) 4,325 | 22. 0 | 21. : ° ° 10.5 
Wright Oo}. 8.6, 8.8) 35,237, .0118| 1,137) 4,097| 3,993 | 30.1 10. 5 21. 0 42.4| 6.6 
Yellow Medicine 0). 4.8 4.9) 2.1] 22,659) .0076) 1,333) 4,721) 4,552 | 22.4 7. 5 17. 8 43.4) 9.3 


1,581.0} .9192) 477.6) 553. | 3,052, 738) 1.0235) 1,931) 6, — 5,516 . 4 | 16. ° , " 15.9 


State Total 3,313.0) 1.9262! 955.1'1,052.4/1,847. st 5, 5.354, 843) 1.7954 | 1,616 5, 607) 5, one | | 19. 2 56.2 | 19.9 11. 9 | | a1. +5 40.2 | 13. # 


POPULATION Mm POPULATION ab: 
BY ESTIMATES, 1/1/58 JM ESTIMATES, 1957 SM] @ 
| Con- : | 


ESTIMATES, V/s 
House-| sumer | Urban 


Total | % | hold | Spend-| Pop. Net | % " Per Pop. Per 

thou- of (thou- ing (thou- Dollars of | Cap- | H’se- ‘thou- ing (thou- H’se- 

sands) U.S.A.) sands) | Units | sands) ($000) hee ita | hold . Units | sands) S.A. hold 
(thous. ) | | | hows.) 


ESTIMATES, 1957 


Duluth-Superior 272.1) .1582} 83.6) 91.5, 206.1] 451,763) 181411 ,660)5, 404 \St. weed 0}. 19. 6 24.3| 28.8} ° ’ 1,287\5,461 
| ‘ 


Minneapolis- 
St. Paul 1,329.4) .7730 401.5! 456.9) 1,139.8] 2,624,022) .8797/1,974/6,536 ,735.0)1. m8. 589.4) 1,409.2] 3,268,349| 1.0957/1,884/6,301 
| 


Rochester 50.5 0294 14.0 16.71 34.5] 85,725! .0287'1,698/6,123 
St. Cloud is in Benton, Sherburne and Stearns counties. ‘ Before using these figures read foreword, page 13. 


466 SALES MANAGEMENT 


The “SM” symbois mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


MINNESOTA | we- je Ase cai 
tro- Total Per —_—- Furn.- Lumber- | 
COUNTIES poli- | Retail y, Hsid. | Buying Index Drink. | General House- | Auto- Gas Bidg. 
CITIES tan Sales 0 Retail | Power yan of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
(continued) Area | ($000) | U.S.A.| Sales | Index ndex | Production} ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 

pe ee 10,364; .0052) 2,801} .0052 72 72 2,838 598 734) 291 105 1,974 993 1,341 237 
CS Sadandsset 92 36,611; .0183) 2,288) .0264 77 53 12,038 2,840 2,640 1,469 1,342 6,254 4,237 3,338 1,265 

rey 20,632) .0103 -0068 126 191 5,143 1,2 936) 1,347 1,028 4,986 2,009 2,107 452 
Bocker............. 22,687| .0113| 3,490] .0109 79 82 4,640] 2,392} 1,663) 966 379| 4,200/ 3,019) 3,099) 437 

Detroit Lakes. 16,659; .0083 -0050 135 224 2,931 1,924 1,337| 861 228 3,790 1,928) 2,026 374 
I oeincscses 25,542} .0128 3,702) .0112 79 90 5,668 1,502 1,869) 1,327 332 5,921 1,329) 2,889 838 

Bemidji.......... 21,301 .0106! .0072 113 166 4,563 977 1,401 1,244 320 4,950 990 2,452) 801 
Weis sain Meas 16,563) .0082, 3,681} .0077 75 80 4,033 1,181 677 172 502 854 2,802 3,825 390 

1ASt. Cloud 
Big Stone......... 9,265, .0047, 3, .0044 81 87 1,898 626 886 192 302 1,093 870 

pila cas aea 12,649 | 13,916 

North Mankato 66,011 0280 0803 124 171 10,398 8,302 6, 538] 4,898) 3,701 11,996 6,009) 4,928 1,564 

Mankato......... 53,248} 0266, 0176 | 135 205 9,535] 2,722| 6,341) 4,808} 3,701) 11,616) 4,554) 4,708) 1,496 
BONOME.... ds ib toueies 35,430 .0177| 4,374] .0150 90 107 6,084 2,658 2,902) 1,883) 1,382 7,441 2,012) 7,202 1,191 

New Ulm....... 18,160) .0091 -0064 107 152 3,251 1,400 a, 140) 1,114) 607 3,865 921 3,581) 641 
RES aE 26,635, .0133) 3,805) .0130 84 86 7,693 1,508 3,141) 543 1,282 6,256 pee 2,262 641 

‘ | 1,184! 


Cloquet.......... 


Chippewa.......... 
Montevideo. ..... 


Crow Wing....... ‘ 


Goodhue.......... 


Grant 


Robbinsdale. . . . 
St. Louis Park. . . 


Kandiyohi.......... 
Willmar......... 
Bc ncnchakevee 
Koochiching. . 
International Falls 


Lac Qui Parle...... 
ERE eee 
Lake of the Woods. . 


Lincoln........ 


92 


15,288 


17,981 

14,679| | .0073 
22,108 .O111 
14,797] 0074 
13,490, .0067 
30,473, .0152| 
21,300 .0106) 


7,438 


5,069 | 
20,074) .0100) 
35,917) .0180 
25,111) .0125) 
cal on 
30,514) | .0152 
13,304) .0066 
23,704) .0119 


16,034 


39,596 
15,647| .0078) 
26,321! 0132) 
38,550| .0192! 
25,962| 0130 
40,669) .0204 
19,527, 0098 
11,201} .0056 
1,131,023} .5650 
946,572| .4729 
31,599) .0158| 
30,606} .0153 
10,648) .0053 
26,992} .0135 
12,720| .0063 
10,173} 0081 
12,985} .0065 


20,478) .0102 
17,767; .0089 
6,848) .0034 


23,875) .0119 
10,708) .0053 
-0089 


9,673| .0049 
31,192) .0156 
18,008 -0065 
33,134) 0165 
5,178} .0026 
13,060! .0065 


2,891 
25] 
4,638) 


3,554 


oo 
2,853) 


4,507 


4,118 
3,568 


3,269) 
2,713 
3,633 


4,237 
3,224 
4,726 


4,539) 
3,452 
3,185) 


1 St. Cloud is in Benton, Sherburne and Stearns counties. 


2 General merchandise sales include sales of ‘“‘non-store retailers.” This category 
was included in the 1948 Census and is particularly significant for cities listed 


in the editorial introduction, starting on Page 13, under heading ‘‘Mail Order.” 


MAY 10, 


1958 


4,951 


3,606 
4,103 
3,800 
2,583 
2,831 
5,639 
3,905 
1,153 


1,578 
2,321 
9,414 
5,969 


11,838 
4,085 
2,362 
3,949 

2,844 


6,622 
2,127 
5,162 
5,806 
4,250 
7,655 
4,277 
1,546 
238,614 
178,444 
6,347 
12,420 
4,711 
6,531 
2,742 
2,796 
2,318 


9,924 
4,545 
3,815 
1,278 


6,210 
4,442 
1,054 
4,907 
3,385 


2,511 
3,011 
803 


4,561 
1,382 
5,718 
2,429 
5,491 


571 
125 


644 
104 
1,439 
1,021 
1,051 
58 


415 


507 4,888 
1,080 6,807 
890 5,612 
2,654) 20,533 
927; 16,391 
159 2,431 
928 4,003 


2,759 


2,886 
450 


1,168 


435 
781 
161 
178 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
Before using these figures read foreword, page 13. 
© SM, 1958. 
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ROCHESTER, 
MINNESOTA 


The NEWEST 
Potential 
Metropolitan 
Market 


Per Household 
Spendable Income $6768 
RETAIL SALES $6846 


families earn more and 
in any 


Consumer 


“ - 


A 37,000 population city with a 200,000 population skyline. 
The 52nd largest airport in the U. S. with 100,000 passengers yearly. 


Rochester 
spend more than families 
other Minnesota city. 


The Outstanding Test Market in the Upper Midwest 


——=ROCHESTER POST-BULLETIN 


See your John Budd man for more details 
22,700 daily COLOR AVAILABLE! 


Circulation over 


RETAIL SALES GYD estimates, 1957 
Og ey Eating & 
Hsld. Drink. Gas 
Retail Places . | Apparel Appl. Stations Drugs 

($000) ($000 ($000) 


Sales 
2,053 931 
1,430 518 
1,023 ’ 522 
1,083 315 
2,165 794 
1,095 700 
Mower 3,532 1,351 
Austin 2,597 1,199 
Murray ' d y J ° 708 257 
Nicollet 1,826 682 
See Mankato- 
North Mankato 
Nobles 1,559 
Worthington ‘ 23,933} .0120) é } 808 
Norman ; J | s d 590 
Olmsted 6,680 
Rochester 
Otter Tail! 
Fergus Falls 
Pennington 
Thief River Falls 
Pine 
Pipestone 
Pipestone......... 
Polk 
See Grand Forks 
N. D.)-Bast Grand 
Forks (Minn.) 


The “SM” symbols 


mark inal, exclu- 
MINNESOTA sive estimates by SALES MANAGEMENT- 


COUNTIES 
CITIES 
continued 


| Index 
of Sales 
Production 


Buying 
Power | Quality 
Index Index 


Martin 
Fairmont 
Meeker 
Mille Lacs 
Morrison 
Little Falls 


Crookston 
Pope 
Ramsey 

2A8t. Paul 
Red Lake 


2 General merchandise sales include sales of “‘non-store retailers.” This category was 
included in the 1948 Census and is particularly significant for cities listed in the 


2613 
-2283 
-0026 


116 
74 


2,781 
2,031 
123,937 
113,627 


editorial introduction, starting on Page 13, under heading “Mail Order,” 
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1,020) 
595 
35,777 
33,393 


1,283 
668 
114,692 
113,567 
284 


339 
34,642 
33,770 

216 


1,699 
25,554 
21,674 

1,790 


SM Standard > at Potential (A) Metropolitan County Areas. 


‘ore using these figures read 


© Sh 1988 


SALES MANAGEMENT 


BIG EARNINGS $6,231 


by TOTAL RETAIL SALES 


BIG SPENDERS $629,735,000 


ina 


BIG MARKET* | 516,500 


offer you a 


BIG OPPORTUNITY 


blanketed by ONE NEWSPAPER... 
St. Paul Dispatch-Pioneer Press 


POPULATION 


FAMILY COVERAGE 


Here is a giant market, rich in spend- Ramsey, Dakota and Washington Counties 
ing power which you will miss unless 84.7% 

* ¢ 4 ie) 
your advertising message appears in 73.8% 


the only newspapers offering SATUR- 44.9% 
ATION COVERAGE—the St. Paul he 


Dispatch-Pioneer Press. 


MORNING EVENING SUNDAY 


*Ramsey, Dakota G Washington Counties. May 10, 1958 Sales Manage- 
ment Survey of Buying Power. Other Tw in Me newsPapers - Morning 3.9 
evening 6 . Su mley 16.7%. Sources: ABC 3-31-5?, 
S.M. Se Buy vine Power 5-10-58 


PEE D j $ PATC H REPRESENTATIVES 
RIDDER-JOHNS, INC. 


RiDDER NEWSPA NEW YORK - CHICAGO ~. DETROIT 


SAN FRANCISCO - LOS ANGELES 
> PI ONEER PRESS (°° 
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MINNESOTA 


COUNTIES 
CITIES 
continued 


Redwood 
Redwood Falls 

Renville 

Rice 


Faribault 


Rock 

Roseau 

St. Louis 
ADuluth 
Hibbing 


Virginia 


Scott 
Sherburne 


St. Clon 


Sibley 


Stearns 


LASt. Cloud 


Steele 
Owatonna 
Stevens 


Swift 
Todd 
Traverse 


Wabasha 
Wadena 
Waseca 


Washington 
Stillwater 

Watonwan 

Wilkin 


Winona 
Winona 
Wright 


Yellow Medicine 


State Total 


METRO. AREAS 


Duluth-Superior 
Minneapolis-St. Paul 


Rochester 
St. Cloud 


Total Above Areas 


MISSISSIPPI 


id 


Total Above Cities... 


Map, page 472 


City 


Biloxi 
Brookhaven 
Clarksdale 
Cleveland 
Columbia. . 
Columbus 
Corinth 
Greenville 
Greenwood 
Gulfport 
Hattiesburg 


1 St 


County 


Harrison 
Lincoln 
Coahoma 
Bolivar 
Marion 
Lowndes 
Alcorn 


Washington... | 


Leflore 
Harrison 
Forrest 


Total | 
Retail | 
Sales 


($000) 


3,180 
30, 126 
, 756 


,026 


351 


915 
5, 190 
377 
19,245 
13,036 


19,683 
18,765 
9,096 


17,663 
19,846 
17,301 


34,266 
16,648 
17,966 

9,254 


U.S.A. | 
.0150| 4,614 


-0153) 4,310 


RETAIL SALES— JH ] ESTIMATES, 1957 


~ Per | 

% Hslid. | Buying | 

of | Retail Power | Quality 
Sales | Index | index 


Index 
of Sales 
Production 


The “SM” 


symbols mark original, exclu- 
sive estimates. by § SALES MANAGEMENT. 


Gas 
Stations 
($000) 


0128 | 95 
0044 | 142 
.0137 92 
.0187 82 


m1 


.0073| 235 


.or72| 3,616 
0107 


484 
1,881 
1,046 


2,096 
794 
2,869 


7,843 
4,841 
2,232 


cort| 4,930 
.0058| 3,086 
.1385| 3,991 
0815 
.0151 
.0149| 

| 
.0110| 4,589 
.0052} 4,058 


-0082) 4,303 


-0429, 4,383 
0281 
-0147 
0096 
-0065 4,656 


4,197 


0098) 4,473 
-0094' 2,760 
-0045 4,548 


-0088, 3,271 
-0100, 5,223 
-0086 3,531 


0171 
-0083 
-0089) 4,278 
-0047, 3,559 


3,006 


2,471 
3,681 
14,237 
5,071 
1,973 
2,072 


535 
452 
18,785) 
12,516| 
1,972) 
3, 108| 


seat 
274 
14,299) 
8,652| 
1,802 
1,918) 


sr 


2,690 
12 


1,754 


| 
222| 


4,265 


12,725 
7,464 
4,573 
2,848 
2,628 


4,428 
2,930 
2,558 


4,471, 
4,026, 
4,567) 
5,244] 
2,251 
4,686 
2,125 


227 949 


42,313 
34,130 
28,241 
15,405 


0211 
0171 
-0141| 3,284 
-0077| 3,209 


3,648} 


-0082 


1.0813 118 


2,572,057) 1.2849 


521,834 


4,964 
4,481| 
2,183, 

601) 


2,190 
2, ‘091 
506 
785 


1,927) 
1,689] 
935 
237' 


2,068 
1,682 
1,974 
1,182 


4,362 
2,612 
5,214 
3,988 


459, 762) 


172,278 


136,851} 504,319 


171,777 


181,251 


,942,504) 1.9696) 4,128 


1.8739 97 e 


| 9, 219 276,419 


| 
| 
| 


855,702) 203,772 __173,690) 


730,730 


RETAIL SALES— BYP ESTIMA 


3,918] .1564 99 103 | 84,342 
111 114 


144 


327 ,547 
763,103 
84 442 
85,915 


- 1636 
- 8808 
0422 
0429 


11,943 
13,493 


496, 208) 


2,261,007) 1. 1295) 


386,427) 


TES, 1957 


25, 352| 46, 866 
128, 391| 345, 041) 
6,680; 11,262) 
5,780, 12,839) 


167, oll 416 ,008 


| 20,137 
113,668) 
6,717| 
4,044 


145, 566) 


16, "16,919 62 
S 584] 306, 801, 
16, 511, 
18,850) 


62, 025) 


2, “ 


118, 397 404, 187| 


23,202| 


115 487 
5,891 
5,478) 


150 ,058 


16,740 


110, 957) 
7,435) 
12,725) 


147, 857) 


(Other East t South pore States: 
_ Alabama, q Kentucky, Ternessee. ? 


NUMBER OF OUTLETS 


NUMBER OF OUTLETS 


wm | 


29) 26) 


Cloud is in Benton, Sherburne and Stearns counties. 


212) 181) 
38 
322| 75) 45) 
205 42! | 
541, 140 
298) 89) 
175) | 
230) 57| 
375} 106 
163} 32 
| 


119) 
" 


8 res g | Drugs 


a = 
nNOoNnN @ oO 


Before using 


these figures read foreword, page 13. 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as 


IBM listings of data in the 
territories, 


, Phone MUrray Hill 4-3559. 


“Survey of Buying Power,” 
may be obtained from Market Statistics, 


regrouped according to your sales 


Inc., 432 Fourth Avenue, New York 16, 


SALES MANAGEMENT 


THE 


No. 1 zone of influence: CLARION*ALEDGER 


AND 
37.5% of all retail sales in Mississippi are made 
in Jackson’s 24-county retail trade zone . . . The JACKSON 
Sunday Clarion Ledger and Jackson Daily News ges 
reach 81.3% of all families in the 24 towns of DAILY®NEWS 
1000 population or more in this important zone 
. weekdays even more! 
Represented by the 


*plus reaching 22% of all families in 34 secondary trade 


. ; Katz Agency, Inc. 
area towns with 1000 or more population. ‘ 


ners WITS It wWSLI 


577 POPULATION EFFECTIVE _ 
ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


COUNTIES Income 
CITIES Pp 


5 » | Per er ced 
(continued) i ( of | Capita C.8.U.] $0-2,499 $2,500.3,990 | $4,000-6,999 | $7,000-9,999 $10,000&over 
7 7 oo Oo € oF oO OF co c 


/0 ‘0 10 G /0 € /0 1 0 ‘ 
Hsids, Inc. | Hsids, Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


1,284 3,939 | 38.1 14.0 | 25.0 20.1 | 25.6 
1,416 4,016 | 36.5 ‘ 8 19.3 | 26.6 
890 2,993 | 53.3 : -7 31.7 | 13.7 
1,231 3,452 | 44.4 . -1 28.1 | 18.6 
695 2,833 | 60.8 ‘ -4 28.7 | 10.8 


715 2,668 | 61.2 . -3 31.5 | 10.5 
1,022 3,147 | 51.6 ‘ -1 28.3 | 15.9 
626 2,368 | 66.7 ‘ -2 35.7) 6.9 
768 2,663 | 66.9 x 9 25.0 
Cleveland . é . 7) ‘ 1,289 3,273 : 9.9 18.8 


Calhoun ° . . 741| 2,904) 2,666 < -5 36.9 
‘ ° 611| 2,504) 2,458 ° ° -6 30.8 
11,721 737| 2,930 . 8 29.7 


Choctaw......... R A 6,373) . 632) 2,559 ¢ 4 31.8 
Claiborne....... ; y y ‘ 9,120 869) 3,508 j ; .2 20.6 
11,108). 2,645 y 9 31.5 


10,954 2,883 3 | 25.6 31.3) 
48,316) . 3,332 3 24.2 | 
26,131] .0087 4,083 .7| 23.5 21.6 | 18.8 


21,442 3,020 . -3 29.9 | 10.1 
8,951) . 617| 2,633 . -3 35.0 | 10.1 
14,227 665) 2,684 . ° . 26.8 | 9.3 
° 55,205 1,134) 3,943 A ° -3 26.2 | 23.7 
Hattiesburg....... 3. . 42,498) . 1,265| 4,381 : -8 24.0 | 25.0 


| 
Franklin...........- . .0056 . 8) 865; 3,423 y .2 32.7 | 16.1 
.0062 7 y ¢ 639) 2,733 . 5 39.2 | 11.7 
.0041 ; : ’ 630! 2,630 . 5 34.9| 9.2 


Grenada........ . 18.5} .0108 . m ° é 867| 3,340 x id 0 28.1 
Hancock 11.0) .0064 J iy y 932) 3,537 
Harrison 115.0; .0668 .0) 1,393) 5,341 
AGulfport 30.2) .0176 J 5 -0122) 1,211) 4,252 
A Bilozi-Gulfport . 87.6) .0510 d 1,584| 7,384 
ABiloxi 57.4) .0334 . é 97,818) . 1,704|10, 189 


168.0) .0977 ° ° 234,147 1,394) 5,079 A -5 19.6 
125.3} .0728 . 45.6 193,708) . 1,546) 6,441 : -0 | 26.8 19.0 
28.0) .0163 . 7.6 18,842 673)| 2,731 . 4 26.3 
19.9) .0116 ° 5.3 12,901 648) 2,688 ; -5 28.2 


Issaquena 4.1} .0023 . 1.2 2,569) . 627) 2,569 ° . 3 23.3 . ° ‘ . 6 3.8 
Itawamba 13.9! .0081 . 3.7 9,722 699! 2,701 . ° -5 35.0 , . 4 A £42 


SM Standard (4) and Potential (A) Metropolitan County Areas. ( 1958. 
MAY 10, 1958 


Before using these figures read foreword, page 13. 
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WARSHALL TwPAH] ALCORN 


Counties and cities on this mop 

ere charted in proportion to net = 

Effective Buying Income: Scole, 1 | PRE WT ISS 
Lee 


0070 sq. in. equals $1 million 


MONROE 


LAFAYETTE 


Tupeto 


TaauaTont | as RETAIL SALES MAP 


souivar | SUNFLOWER uk CHICKASAW] LOWNDES 
LEFLORE GRENADA PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Greenwood 


CARROLL 


WOXUBEE 
WASHINGTON [HUMPHREYS] HOLMES 


Greenwiiie KEMPER 


{ SHARKEY 


HINDS 


LAUDERDALE 


Mendian 


| swt’ | JASPER CLARKE 


JONES 


CLAIBORNE 


WAYNE 


Laure! 


GREENE 


4 perry | STONE GEORGE 
WARION Be werd HARRISON 


COVINGTON 


FRAWALIN 


PALTHALL 


Cities shown are these hoving 
net Effective Buying Income of 
$15 million and over 


Metropolitan County Areas ore 
bounded by block dotted line 


POPULATI ON EFFECTIVE @ ~The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


COUNTIES i Income 
CITIES P Net / Per Per | 
(continued) ( 9 Dollars .| C.$.U. $2, er < ome < we ‘10,0008 over 


(000) % 
Hsids. - Hilas. h% Hsids. Inc. | isk 


Jackson 3 r , " y 41,958) . ° ) A , .3 29.3 .? 37.8 
Pascagoula ‘ 010! y a 19,417) . ,073) 3, J 7 A -1 28.1 .0 39.8 


Jasper . , ' ‘ S 10,756; . j iy , . -5 30.7 -7 19.3 
Jefferson ; 4 : J 5,782) . J ‘ 6 29.7 9 16.2 
Jefferson Davis , d .5) ‘ 8,549) . R a ‘ r 9 34.2 5 19.1 


Jones , d J ’ ! 61,790) . J m ly y -5 29.9 -2 29.2 

Laurel 9. 017% . a 36,110) . ~ ‘ . 5 .2 25.8 9 30.3 
Kemper 3 i B : 7,394) . y 4 $ 4 0 28.5 0 12.3 
Lafayette t d t d 4 20,014) . a ‘ . . ‘ . ae Fs 4 19.2 


Lamar z d , . 9,934) . é J hb " 5 35.8 -1 27.9 
Lauderdale 5 t . ‘ 72,679) . é “ 3 ; -5 26.8 -9 31.9 

Meridian d ‘ is i 58,367) . . t ° . -1 25.0 -7 32.9 
Lawrence . d x A 7,475) . ° an . ° 9 33.5 .1 21.3 


Leake . d . . 11,866; . ’ 2, ’ ' -8 29.6 9 15.5 
Lee... " ° s : 4 36,126) . ° . ° -1 28.3 4 27.8 
Tupelo . ° ° 19,685) . ¥ " q " . -1 22.1 8 30.0 
Leflore eo . ° . ‘ 46,920) . a . . -9 22.0 -7 22.5 
Greenwood. . e . ° 28,864; . ’ 4, . é ‘ 25. 19.9 . 27.4 


Lincoln A e ° . 26,276) . J " , ‘ 0 27.4 -9 26.9) 3.7 q 
Brookhaven ! ‘ A 3 t 14,669! . ‘ r . ¥ x > ». 6 28.0 5.2 y 4.8 


© SM, 1958. Before using these figures read foreword, page 13. 
472 SALES MANAGEMENT 


ONCENTRATED | where business is . . . 


OVERAGE!! | BETTER THAN EVER! 
in Cis Youn MERIDIAN and LAUDERDALE COUNTY 


@ Retail Sales Up $2,749,000 °° 

@ Sales per family Up $123.00 The Meridian Viar 
@ Population City & County 66,500 : ee 

© Circulation: Daily 20,067-Sun. 20,150 Established 1896 Meridian, Miss. 


Sy7p POPULATION EFFECTIVE @D The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


MISS. 


Income Breakdewn of Heuseholds 
COUNTIES 


Net Per | 
Dollars i -S.U.] $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000Zover 
S.A. or oF. or. Co oC oO % 


(000) 70 70 % 70 % % 70 70 70 
Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. 


36,901) . 53.8 26.5 | 25.7 27.6| 15.1 26.4| 3.4 8.9| 2.0 
28,515) . . 52.1 24.2 | 24.7 25.0 | 16.5 27.3 4.2 10.6 | 2.5 
20,724) . 64.9 36.6 | 21.3 26.1| 9.6 19.2) 2.4 7.4| 1.8 


17,772) . . 55.5 28.9 | 26.9 30.3 4 24.8 , : 1.5 

8,725) . . ‘ 47.5 20.8 | 27.7 26.4 -1 26.6 : ‘ 2.8 
144,141) . o 72.3 46.7 | 18.8 26.4 3 14.4 1.2 
24,421) . 68.6 32.5 | 26.0 31.2 -3 24.3 1.1 


9,798) . ° 58.9 33.0 | 25.2 30.6 -6 25.0 
14,820) . ° 37.4 | 24.1 31.0 8 22.8 
14,559). ’ ° 39.6 | 23.5 31.1 9 19.2 


11,038) . A 42.9 | 19.8 26.8 9 17.4 
24,530) . -7 31.4) 17.6 19.5 0 25.2 
22,105) . . 4 35.8 | 23.5 29.3 8 22.1 
18,577) . 23.0 | 32.5 34.1 6 26.8 


5,304) . 37.5 | 27.6 36.5 4 20.4 
30,030) . | 23.0 | 29.1 30.3 -5 29.6 
14,099} .0047 13.8 | 28.0 23.4 -4 35.8 
12,289) . ’ -0 35.0 | 27.5 34.8 -3 21.2 


13,225) . ° 30.7 | 31.6 38.3 4 20.6 
15,324) . 20.9 28.3 & 16.8 
19,472) . ; 26.3 28.0 9 27.1 


13,445) . F 28.2 34.7 -5 21.2 
7,743) . ’ 20.1 26.5 -8 16.7 
13,568) . . -8 | 26.5 34.0 6 22.2 


7,990) . ° 36.8 6 13.3 
5,525) . . 29.6 30.5 3 27.4 
35,921) . - 4 | 21.8 28.1 -3 17.6 


17,878) . . 20.9 28. 7 16.8 
12,128) . 8 | 18.4 23. 8 18.1 
11,482 ° 26.3 32. 1 18.3 


8,997) . . 29.7 J 9 20.8 
16,348) . 22.3 . 1 16.2 
14,997) . 28.1 ° 6 21.3 


8,180) . . .2 | 25.3 . .2 17.8 
50,920) . .3 | 23.7 . -3 30.8 
43,105) . 23.2 , -5 31.3 
67,877) . -2 | 23.4 ° 3 23.2 
41,371' . , é 25.2 ; -7 24.6 


© SM, 1958. Before using these figures read foreword, page 13. 


The Survey of Buying Power 
Where Advertisers and Agencies MEET and AGREE 


BILOXI-GULFPORT 


WITH 579902 EFFECTIVE BUYING 


INCOME PER FAMILY 


has far greater buying power per family 
than any other city in Mississippi! 


Audited Reports 
show this rich 
market is 


The BILOXI-GULFPORT DAILY HERALD 


95% Carrier Home Delivered in Harrison County. 93% 


NEWSPAPERS SOUTH, Inc. 


Carrier Home Delivered in Total Circulation 


REPRESENTED 
NATIONALLY BY 


MEMPHIS-NEW YORK-CHICAGO 
ATLANTA-NEW ORLEANS 


POPULATION 
ESTIMATES, 1/1/58 


EFFECTIVE The “SM” symbols mark original, exclu- 
JM- _ BUYING INCOME— & @ sive estimates by SALES MANAGEMENT, 


ESTIMATES, 1967 


MISS. 


Con- Income Breakdown of Households 


COUNTIES 


House- sumer 


Urban 


CITIES 
continued 


Total 
thou- 
sands 


holds 
thou- 
sands 


ing 
Units 


Spend-| Pop. 
(thou- 
sands) 


Income 
Per 
ita) Held, | 


Wayne 
Webster 
Wilkinson 


-0061 
.0074 


Winston 
Yalobusha 
Yazoo 


0118 
-0077 
0194 

0068 


589.2 


StateTotal 2,133.8 1.2406 


BY] 


557.0 619.0) 


POPULATION 
ESTIMATES, 1/1/58 


Con- 
sumer 
Spend- 

ing 

Units 
thous. 


45.6 
56.5 


METRO. 
AREAS 


Urban 
Pop. 
(thou- 
sands) 


House- 
hold 

(thou- 

sands 


Total 
thou- 
sands 


of 
U.S.A 


102.3 
127.5 


115.0 
168.0 


0668 
0977 


30.0 
46.1 


Biloxi-Gulfport 


Jackson 


COUNTIES 
CITIES 


Buying 
Power 
Index 


722.0 


of 


U.S.A. 


160,215) .0537)1 ,393/5,341 
234 ,147| 


index 


796,293 


1,905, 286 


TM | E. B. |. 
ESTIMATES, 1957 


Net 
Dollars 
($000) 


-0785)1, 30/6, o79)| ae 


RETAIL SALES— Gi ESTIMATES, 


| 
| 


| Quality | of Sales 


c.S.U. 


a 499 $2,500-3, 999 


Hsids. m. | wists. 1. 


$4,000-6,999 


% % 
Hsids, Inc. 


$7,000-9,999 10,0008 over 
Hokie, Inc. | Hsids. Inc. 


635) 2,733) 
707| 2,777| 
652| 2,831) 


715) 2,860) 
719) 2,770! 
.0083| 742) 2,958 
0041) 1,045) 3,495 


-0032 


63.2 
64.0 
61.4 


25.4 
| 23.8 
25.4 


33.8 


| 24.7 
24.0 
| 21.9 
24.6 


60.9 
60.8 
63.8 
55.1 


29.1 
26.7 
25.7 


30.8 | 
30.5 | 


| 
30.0 | 


9.7 
8.9 
9.2 


1.2 
2.4 
2.2 


3.8; .5 
7.6 | 
6.4 | 


21.1 | 2.7 
18.8 
18.0 


5.5 | 
6.3 | 
7.6 | 
10.5 | 


11.1 
11.8 
10.1 
13.6 


22.0 
23.4 
20.0 
23.1 | 


-2670| 1,351) 4,800 


40.1 25.9 


-6388 893) 3,421 


Per | Per 
Cap- | H’se- 
ita | hold |) 


Total Above Areas) 


Index 


Production} ($000) ($000) | 


SH) 


sands) 


(3000) | 


ets 27.0 | 25.0 


31.7 | 6.7 13.6 | 


7 26.7| 3.6 9.3 | 


POPULATION | 


ESTIMATES, 1, 


‘1/58 ESTIMATES, 1967 


U.S.A.) sands) Units 


| (thous. (thous.) 


-1645 


1957 


1 . 
($000) | ($000) 


70.1| 102.1 102.1) 7 a4. .1322|1,394 


Urban 
Net 
Dollars 
($000) 


% | 
of | Cap- 
U.S.A. vue be 
| 


sands) 


| dg. 
Stations | Hdwre. Ss 
($000) | ($000) (008) 


($000) 


.0177 
-0153 
-0103 

0069 
.0050 


Adams 
Alcorn 
Amite 
Attala 
0065 
.0004 


.0178 
0096 


Benton 
Bolivar 


Calhoun 
Carroll 
Chickasaw 


-0034 
0011 
-0040 


1,886 
733 
1,966 


781 
235 


Choctaw 2, 
Claiborne 6, 


0014 
-0031 


1,324 
2,398) 


-0037 
SM Standard (4) and Potential (A 


474 


) Metropolitan County Areas, 


89 
107 


8,439 
7,587 


3,280 
2,625 
708 
577 
116 


2,201 


439) 
1,623) 


3,490 
3,010 


3,208 
3,208 
1,577 


367! 


© SM, 1958, 


3,156, 2,277) 
2,609} 2,166 
1,847, 1,941) 

7; 1,940 


1,429 
1,429 
751 
726 


281 


314) 193 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


NOW you cAN GET MARKETING HELPS 


NOW. IN. OUR FOURTH YEAR AND GROWING Through COMPETITION 
DAILY IN CIRCULATION, ACCEPTABILITY AND 
INFLUENCE! Created by 


THE PAPER THAT DARED BUCK A MONOPOLY : 
MARKET . . . and owned by the people (more JACKSON, MISS. 


than 900 stockholders). 
ee 
YOU CAN GET COMPLETE MARKETING HELP IN tate mes 
JACKSON ... JUST ASK THE STATE TIMES! 
Represented by 


BURKE, KUIPERS & MAHONEY, INC. 


New York Chicago Detroit Kansas City Atlanta 
Oklahoma City ET Charlotte San Francisco 


The “SM” symbols mark original, exclu- 


MISS. RETAIL saces— GYD estimates, 1957 


| Per | Eating & | 
COUNTIES i it | % | Hsid. | Buying | Index | Drink. | General | Auto- Gas Bidg. | 
CITIES of | Retail | Power | Quality | of Sales | Places Mdse. | 4 motive | Stations | Hdwre. | Drugs 
(continued) ) U.S.A.| Sales | index index | Production ($000) | ) | ($000) | | ($000) | ($000) ($000) 


| 

-0051 | ) | 41 \ 125) 
| } 

i 87 | 301 
Coahoma .0167) 63 ’ ,082) 
Clarksdale. . 25 .0141) 90 
Copiah 488) . F 56 


Covington | d | A 49 
De Soto p ¢ d | 48 
Forrest . d ¢ 83 | 
Hattiesburg 54,689 | .0273| 0192 | 72} 2,637) 7,3 ,286| 2,947| 13,497 


Franklin... 3,891) . 0031 | 849 
George... 8,332| . 0037 | 2,339 
Greene 2,591). . 621 


Grenada 1" snr 
Hancock 8,872| 
Harrison 104,149 
ABilozi-Gul {port 91, 432| § 
AGulfport. . 48,145|- .0241| 0169 | 96 3 10,748 
ABiloxi 43,287) . j -0296 9 | } 10,16! 


Hinds... 183,140) . 3,973 

AJackson 166,217 
Holmes . 15,267) . 2,213 
Humphreys ; 9,429) . 1,964 
Issaquena ; ae j | §99 
Itawamba 5,813) . 1,615 
Jackson ee 36,521; . 3,121 

Pascagoula os 20,640 


Jasper... 2 7,368, . 1,797 
Jefferson eee 4,687, . 1,953 
Jefferson Davis. . . 6,018 .0030| 1,719 
| | | } 
Jones 39,472); . 2,295) . | | , 164) ’ » 2,454 

Laurel 35,488| . 7| 86 CO 3 , 367 ‘ 2,76! | 2, 368) 
Kemper 3,296) . 1,137]. 127 
Lafayette 9,087; . 1,893] . ,060) | 366 


Lamar 4,198). 1,272] . 503} 195 101] 
Lauderdale 69,305) . 3,536] . ‘ 3,238| 3,372 
Meridian 64,649] 0: 03 70| 2,580) 37| «4, 3,320 
Lawrence 5,102) . 1,890) . 98 83) 
| | | | 
fet 7,930] . 1,687]. 144| ‘1,784! 263) 
Lee. ae 41,381] 3,832] .0167 867} 4,371, 2,999) 1, 259| 
Tupelo. 35,025! .0175 -0102 6,964 684 2,936! 2,966 1,152! 9, 454! 3,230 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. 
MAY 10, 1958 


Before using these figures read foreword, page 


COUNTIES 
CITIES 
(continued) 


The “SM” sy 
sive estimates 


mbols_ mark |, exclu- 
by SALES MANAGEMENT. 


feat 


rink. 
Places 


($000) 


General 
Mdse. 
($000) 


Gas 
Stations 
($000) 


Leflore 


Greenwood 


Lincoln 
Brookhaven 

Lowndes 
Columbus 


Madison 


Marion 
Columbia 

Marshall 

Monroe 


Montgomery 
Neshoba 
Newton 


Noxubee 
Oktibbeha 
Panola 


Peari River 

Perry 

Pike 
McComb 


Pontotoc 
Prentiss 
Quitman 


Rankin 
Scott 
Sharkey 


Simpson 
Smith 
Stone 


Sunflower 
Tallahatchie 
Tate... 


Tippah 
Tishomingo 
Tunica 


Union 

Walthall 

Warren 
Vicksburg 


Washington 
Greenville 

Wayne 

Webster 


Wilkinson 
Winston 
Yalobusha 
Yazoo 


Yazoo 
Total Above Cities 
State Total 


METRO. AREAS 


Ei oxi-Gulfport. 
Jackson 


Total Above Areas 


© SM, 1958. 


37,391 


21,269 
19,064] 
27,602! 
24,296) 
16,464) 


16,897| 
15,319) 
8,963| 
19,645) 


sani 
9,055| 
11,800) 


7,686) 
12,918) 
17,063) 


18,317| 


41,330 


61,646) 
48 ,008 
12,149) 
9,148) 
5,762 
11,042| 
6,082) 
19,205] 
16,461| 


809 , 420 


493,167) . 


104,149 
183,140 


287 ,289| 


.0520| 3,472] .0569 
.0915| 3,973 


.1435| 3,775] .1421 


71 
112 


66 
99 
63 


2,681 


10,639 


15,478 
11,690 
2,063 
1,322 


1,636 
3,062 
1,716 
4,311 


3,144) 


1,266 


—~_—< 


[<} ~~ 
358 83 


4,068 


8,198 
7,492 


1,357 
1,253 
2,191 
1,493 
1,581 


1,928 
1,803 

748 
2,026 


1,307 


BSEF FEE 


= 
P<) 


91,970 


198 , 702 


176,064 


345,466! 141,360! 114,644 


RETAIL SALES— GD ESTIMATES, 1957 


| 
| 
| 


~ 24,909 


10,955} 


11,458) 


seat) 6083 
13,005 9,088 


21,773 
46 , 285 


10, 196 5,183 3,218 
14,948 9,650 6,098 


20,019| 37.026, 


19,846) 15,171| 88,058) 


25, 1441 14,8331 9,316 


Before using these figures read foreword, page 13. 


To be sure that you’re basing your selection of markets and media on all available factors, 


study both the Survey data and the Survey advertisements. 


SALES MANAGEMENT 


21 Motor Routes Travel 5,277 Miles Daily 


Serving 271 carriers in 162 towns and 4,100 farm homes 
morning evening, and Sunday. 


63 Farm Service Routes Travel 3,720 Miles 


Serving an additional 3,700 farm homes with their Sunday 
News-Press at their door. 

Over 1,800,000 miles a year of motor route travel assures 
prompt delivery of YOUR advertising message in N. E. 


93% Home Kansas and N. W. ane. 
Deliveries ST. JOSEPH NEWS-PRESS 


Before 6 P. M. 


Lge 
nidienie * f St. Joseph Gaz aay 


Kelly-Smith Co., National Representative 


M I Ss - re) U R | (Other West North Central States: lowa, Kansas, aye 2: : The “SM symbols m mark ones exclu- 
Minnesota, Nebraska, North Dakota, South Dakota.) Ms Se sive estimates by SALES MANAGEMENT 


NUMBER OF OUTLETS | + NUMBER OF OUTLETS 


Map, page 484 


Apparel 


City County | | | City 


Cape Cape | a Columbia... 
Girardeau.. Girardeau . | | | 37) 23) 20 Ferguson.... .St. Louis... . 
Jasper } ‘ } 36 17| 6 Callaway... 
. Livingston. . . | i | 14) 21) 6 Hannibal... . 
St.Louis....| 18. | 28) | 13} 6 13 || Independence, Jackson | 55. | 
Clinton.......Henry.... . | | 17| 18 || Jefferson City.Cole....... | 55; 38) 29) 
Pd a ee I} “ (Continaed on page 478) 


SSeo8 


EFFECTIVE @ 
ESTIMATES. 1/1/88 BUYING INCOME— 


} 
COUNTIES Urban Income LV eee oF a 
CITIES Per | Per Per | 
'Capita| Hsid. | C. S. U. b ate $2,500-3,099 | $4,000-6,999 $7,000-9,999 $10,000& over 
] 7 y Gq 
Helis. ine. Hsids. inc. | vistas. k.3 | reckan. Ine. | Hslds. Inc. 


ESTIMATES, 1957 


Income Br 


ing 
Units 


Adair...... ihe “= : 7.4 j F 1,267) 3,800, 3, 38.8 16.7 | 27.7 25.9 | 28.1 43.0/ 4.3 9.9| 1.1 4.5 

Kirksville... . i x 4.7 d 1, 436) 4,309 ° 36.2 14.6 | 25.6 22.6 | 31.2 44.8 5.4 11.7 
3.6) z d 1,330) 4,064 y 34.9 13.1 | 26.2 21.4 | 29.6 39.6) 6.4 13.0 
3.5 : j 1,623| 5,409} 4, 24.9 7.6| 25.4 16.9 | 35.3 38.2| 8.5 13.9 


9.0 . d 1,628, 4,983 23.0 7.3 | 24.1 16.5 | 39.4 44.2| 9.5 16.1 
5.2 ° 1,824 5,764 ’ 17.1 4.9 | 21.7 13.6 | 44.9 45.9 | 11.4 
6.5 ° J 1,039) 3, 1437) 43.5 19.4 | 26.5 25.8 | 24.3 38.5 | 4.3 
3.8 A é 1,231; 3,726) 3, 39.1 16.1 | 27.4 24.5 | 26.5 38.7) 4.9 


6.2} 3. 0080) 1,432) 4 40.5 16.0 | 25.1 21. 8 36.2) 5.6 
3.0 '0032| 1,075| 3,584) 3,179 | 46.4 21.6 | 27.4 27. 6 35.8) 3.2 
2.6 F 826| 2,988, 2,981 | 51.7 26.3 | 26.9 30. 9 32.4| 2.5 
14.6} 24.9] 43.8] .0302) 1,730 wail ,612 | 36.0 12.5 | 16.9 12.9| 34.0 41.9| 9.2 
11.1) 24.0 ; 1,982] 7,823] 3, 81.1 9.7] 11.9 8.2] 40.8 44.7) 11.7 
123 Se 32.4, 37.2) 86.4 066} .0597| 1,737| 6,496) 4,782] 21.0 6.2| 21.7 14.1 | 41.3 43.6 | 11.0 
.0489| 26.3) 31.4 150,359 .0504! 1,790! 5,717| 4,787 | 19.8 5.7 | 21.2 18.6 | 42.4 43.8 | 11.4 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
MAY 10, 1958 477 


JEFFERSON CITY—the ISOLATED* Central Missouri Market 
In the Heart of Missouri—Centering on the State Capital *ISOLATED—BEYOND THE EFFECTIVE REACH 


A BIG Market—a 9-County Area Jefferson City is 150 miles southeast of Kansas City, 130 miles 
$201 801 000 income west of St. Louis. In Cole County, home of the state capital, no 
, , 6 


outside newspaper reaches more than 16% of the families daily, 
A RICH Market—Outranks 106 Metro. Areas 33% Sundays—in contrast to the 9 out of 10 Cole County families 


$1 3 5,956,000 Sales reached both daily and Sundays by the Capital News & Post-Tribune. 
A RESPONSIVE Market—Outranks 94 Metro Areas 


COLE COUNTY JEFFERSON CITY CAPITAL NEWS & POST-TRIBUNE 


Family Income $5,625 Family Income $6,135 ee: 2 S| 
: Largest Retail Center Largest Circulation in Central Missouri 
Family Sales $4,138 in Central Missouri JEFFERSON CITY, Missouri 
- Represented by JOHNSON, KENT, GAVIN & SINDING, INC. 


MISSOURI . NUMBER OF OUTLETS 1] ~ NUMBER OF OUTLETS 
Cont. from p. 477 


Sx -¢ 
S=z\s 
City County 56 So 


pparel 


City County 


Jennings... . St. Louis 5} 115| 29 13| 10| 5 | Maryville.....Nodaway....| 7.5 15 
Joplin Jasper 4] 668) 151/ 141) 50) 43) 32 i ... Audrain.....| 13.9 
Kansas City... Jackson .015,124| 826/1153| 594) 398) 257 | 14.5 
Kennett Dunklin " 189 9 } 7 6.5 
Kirksville... Adair .7| 208 | 30} 13) 22) | 16| | Nevada......Vernon,.....| 8.5 
Kirkwood... .St.Louis....| 28.9} 245) | 28) 13) North Kansas 
Lebanon Laclede | 0} 223) | | 35) a Gy: .. & 6.1) 139 
Maplewood. St. Louis J 200) | 25} | Overland St. Louis.. 19.6) 185 27 
Marshall Saline 51 178 16! _ (Continued on “page 480 480) 


POPULATION | EFFECTIVE Ay ‘The “SM” anten mark | original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME— > ESTIMATES, 1967 sive estimates by SALES MANAGEMENT. 

| | | 
| | Con- Income Breakdown of Households 
COUNTIES | | | House-| sumer Income 

CITIES Total | &% holds | Spend- \ Net % Per 
(continued (thou- | of (thou- | ing Dollars f i . | 6. S$. U. y $2,500-3,999 
sands) | U.S.A. | sands) | Units | sans) (000) % q 
| | 


‘0 /0 /0 0 
| (thous.) Hslds. Inc. 


18.1) 38,373). : . 1 18.7 | 26.4 25.1 | 24.3 37.6 
21,816] .007: ' 2 15.1 | 25.8 22.3 | 27.9 39.3 


Butler 38. .0221 
Poplar Bluff 18.1} .0105 


wal Mh 
a 
is 


Caldwell ' o 5 11,802) . ’ . -6 | 28.9 27.7 | 25.8 40.4 
Callaway 4. . , ‘ 29,130) . ’ \. -1 | 23.6 18.5 | 32.8 42.5 

Fultor } .006 2.2) 3. 15,433} .005: 7, ° ‘ 17.4 11.2 | 43.0 44.8 
Camden ‘ , ° . 7,169) . y ’ ° -0 | 26.2 25.6 | 21.0 33.6 


Cape Girardeau : oe d : ’ 55,798) . . . " . 23.6 17.5 | 36.2 43.8 

Cape Girardeau 24.3] .0141] 4 3 38,784]. , i ’ -2| 22.3 15.4 | 38.7 43.9 
Carroll 5) . | * ! ‘ 18,318) . \ « i .6 | 26.0 22.0 | 28.1 39.0 
Carter a | . . 4,170) . : J -9 | 26.1 28.9 | 18.8 33.8 


Cass 5} .0113| ’ i 27,434) . . ’ .7 | 25.0 19.9 | 30.4 39.6 
Cedar 9} .0057} 3. : i 10,159]. , ; 6 24.2 | 28.1 30.5/| 19.9 35.2 
Chariton Ce : ; 18,195}. y Y 9 14.7 | 25.9 21.9 | 27.7 38.1 


Christian . ; F 12,302) . ‘ a ‘ -3 | 27.4 28.5 | 21.7 36.8 
Clark ’ ; | ; J 9,759) . , . 3 -0 | 29.0 -5 | 26.6 41.1 
Clay , J : ? 147,482 ; : a .6 | 18.4 -7 | 44.2 42.4 
North Kansas City 5.1) 36) 2. 2.3 13,198} . - ove " . , 18.8 , 46.5 44.6 
1 A Kansas City 


Clinton . ‘ A “ ‘ ‘ ° d , s - . a 29.7 37.7 
Cole , oa 2) : 4 . d J y ‘ . . . 40.3 41.9 

Jefferson City 32.5) . ¢ ¢ aa . 0183 q J 7. i * 2. 42.9 42.3 
Cooper * ier | 8) S ‘ ¢ 5 . . . \ i -4 | 33.4 39.9 


Crawford . oe 3. * q j j ¥ $ F 26.9 : 25.5 37.8 
Dade 5). : ; . d : . ; .4| 25.8 27.7 | 18.7 32.9 
Dallas 1) 0053) : ; ; : F ! 2 .8 | 23.7 27.2| 16.4 30.9 


Daviess |. Cie , : ’ 8 17.4 | 25.5 23.2 | 25.1 37.1 
De Kalb 3} 0042) 2.4) 2. d ‘ . .3 15.9 | 27.9 25.4| 27.0 39.9 
Dent ay Y r j 7 : 8 22.3 | 26.4 26.8] 20.7 34.3 


Douglas a 8} . , d J é x 27.2 6 17.6 31.7 
Dunklin ae : , F . i x q 6 -5 | 26.5 .2 | 22.6 35.2 

Kennett 3} .0054 2. 2.9 679} .00% p »3 y “ .2 | 25.7 8 | 26.6 35.5 . 5 3.6 
Franklin ol. : 4 13.7 . r : 4 s -4 | 25.6 -2! 36.8 43.7 A ° 3.2 


| Kansas City is in Clay and Jackson counties. Before using these figures read foreword 
SM Standard (4) and Potential (4) Metropolitan County Areas. © $M, 


478 SALES MANAGEMENT 


KCMO) V NO. 1 SALESMAN 


ie in the nation’s 18th richest market 


“A 
< 


vas 
i: 2 leiivers 4 oe 14 N-Di : auqrence for hard 
ta , ~ 
a selling , acked advertising 
eS over 92 per cent of all homes in the area have 

TV sets 

undisputed leader in quarter-hour ‘‘firsts”’ 


top TV movie packages and local personalities 


> 100, 000 watts visual power 


nes & Garde 


CBS-TV affiliate 


SH 77m POPULATION — «EFFECTIVE SH, The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
MISSOURI = ze ms 


tr } | Income Breakdown of Households 
COUNTIES i | House- vis . . 
CITIES Total | % | solds Pop. Net To Per | Per 


(continued) (thou- | of | (thou-| i Dollars | Capita’ Hsid. C.S. U. | aaa $2,500-3,999 $4,000-6,999 $7,000-9,999 a oa “tad 
sands) | U.S.A. | sands) Uni (000) U.S.A. ¢ 


Hsids. Hsids. Inc. Hsids. ing. | Holds. tne. | Holds. 


Gasconade. . ; 12.7, .0074 J . x '* ' 33.7 13.5 7 J 32.0 


6 3 
9.9 .0057 ¥ J ,584) . . ’ 37.0 14.5 . : 28.9 2 3 
, 2 8 
ASpringfield.... 96.4) . 32. 37.8 68,959 .0567) 1,752 , 167; 4,! 25.1 
Grundy......... 12.0) . : ' 0056 
Trenton........ 8) .00% - A 2. 9,238) .0031 
Harrison. .. 3 é ’ . e -0055 
Henry.... : ‘ ‘ é ‘ -0084 
Clinton . J 2.3 2.3 -0032 
Hickory. ... . d R ° -0015 
Holt ao é ° x . 235, .0041 
Howard ow " ° A 
Howell Ginot a d J ' 4.1 
Iron ‘ ° ° ° ° 
Jackson... s “ i " 565.2) 1,312,482 
14 Kansas City 97. 289 .6) 204. 1,121,615} 
__Independence. . 9. 103,188 


df 


5 

, 6. 

143 120.4 .0700 . ° A ez ’ ’ ¢ 27.1 8.9 ‘ . . , 9. 
; { 

6 


none © ee Wr 


no 


> Ss Se be ae eo bn he 


~uonwasneoornwuasd 


asuone ox @ > 


i 
13 


owe @ =~ & te 
“te Owe ea @ w 


20.5 5 
1 Kansas City is in Clay and Jackson counties. 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


* 
Ra d 10... where your advertising 


Linvestment produces leading results 


Over 6,000,000 a 3 billion dollar market 
Radio Listeners 


Before using these figures read foreword, page 13. 


( 


forcefully beamed at 50,000 watts 
i outstanding local personalities sell your 
product 

3dvanced fidelity transfers a powerful 
2udio-image 


affiliated with CBS rad prompt attention to all merchandising inquiries 
810 Ke ; ; : ; 
KCMO-Radio the voice of Mid-America since 1936 
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MISSOURI 
Cont. from p. 478 


City 


Poplar Biuff... 
Richmond 
Heights. . 
Rolla...... 
Sedalia... . 


County 


NUMBER OF OUTLETS 


3 


- 


di 


: 


Butler 


St. Louis 


Phelps..... 


Pettis... .. 


® Pop. (thous.) | 


21; 16 
28) 24 
61) 56 


2 
4 
31 


7 


22 


19 


City 


County 


NUMBER OF OUTLETS 


iG 


St. Joseph... .Buchanan. . . 


St. Louis... . 


42| 76 


Sikeston.....Scott...... J 47| 31 14| 14 18 
Springfield....Greene... 236) 189 83| 66 75 
St. Charles. ..St.Charles..| 23.0] 216) 35] 48 15| 17 15 


er tot 77) POPULATION EFFECTIVE 
ESTIMATES, 1/1/58 BUYING INCOME — 


33 
26 
20 

9 


St.Louis....| 28.0} 182 18) 18 
St.Louis....| 12.0] 130} 31) 25) 4| 12 


The “SM” symbols mark exclu- 
sive estimates by SALES EMENT. 


BY 


ESTIMATES, 1957 


Con- 
sumer 


Income Breakdown of Households 
COUNTIES 


CITIES 
(continued) 


$2,500-3,999 
%  % 
Hsids. Inc. 
Jasper 
2A Joplin 
Carthage. . 
Jefterson 
Johnson 


31.3 11.1 
28.0 9.1 
31.0 11.0 
21.6 6.6 
39.3 15.3 


25.3 
23.8 
24.9 
21.1 
23.0 


19.5 
16.9 
19.4 
13.9 
19.6 


Knox ‘ d y 2.6 
Laclede . ¢ . 6.0 

Lebanon : > , 3.6 
Lafayette J J le 8.6 


38.3 
41.7 17.5 
36.5 13.7 
28.6 9.9 


15.0 | 29.2 
27.2 
26.7 


24.9 


25.0 
24.7 
21.9 
18.7 


Lawrence 
Lewis 
Lincoln 


22.0) . - 7.5 
10.5} .0061 , 3.9 
16.0} .0093 : 5.6 
Linn 18.0 
Livingston 16.0 

Chillicothe. ..... 9.4 
McDonald. . 14.0 


38.1 
38.1 
38.0 


16.0 
14.8 
14.9 


27.9 
23.9 
25.8 


25.6 
20.2 
22.2 


.0105 E 8.7 
0093) . 5.8 
.0055| ; 3.7 
-0081| ‘ 4.3 


8 Joplin is in Jasper and Newton counties. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


34.4 13.1 
34.7 12.2 
30.0 9.5 
48.6 23.9 


24.1 
25.4 
23.2 
27.2 


19.9 . . - e 2.2 9.1 
19.2 4.4 19.6 
16.1 | 32.0 36. ° is 5.7 22.8 
29.1 | 20.4 9 3.8 


Before using these figures read foreword 13. 
4 © $M. 1958. 


The Data and Ads Go Together 


A market is only as good as your chances of selling it. In addition to the basic market data published in this 
issue, you need to know something about the coverage provided by local media and their command on 
the interest of readers, listeners and viewers. That’s why a study of the advertisements in this issue should be 


a must. 


They not only enable you to weigh your chances of selling the market, but they frequently bring to light 
significant and helpful comparisons that might otherwise remain hidden in the basic Survey data. And they 


also spotlight local developments that emphasize the market’s continuing growth. 


For a realistic appraisal . . . and profitable selections . . . be sure to study both the Survey data and the 


advertisements. 


SALES MANAGEMENT 


re TO SELL RURAL MISSOURI — BUY THE MISSOURI RURALIST 
Missour! 1c 
‘ os 
ISSUED 
95.2% OF Y 
A SEMI-MONTHL 
RABE Horo Tuna fn TATE ea] Toman 
FARMS ||| FARM INCOME ||| PAPER IN MISSOURI 
STATE AGRICULTURE 


Published by America’s Leading Agricultural Press who also edits and publishes Capper’s Farmer, 
Kansas Farmer, Michigan Farmer, Ohio Farmer and Pennsylvania Farmer. 


SALES OFFICES: New York, Chicago, Cleveland, Topeka and Los Angeles 


POPULATION EFFECTIVE The “SM” symbols mark |, exelu- 
JM ESTIMATES 1/1/58 BUYING INCOME — JM ESTIMATES , 1957 sive estimates by SALES MANAGEMENT. 


MISSOURI 
COUNTIES 
CITIES 


Net 
Dollars 
(000) 


e7 


pram $2,500-3,999 | $4,000-6,999 | $7 #10,0008 ever 
Halds. ine. . | Helds. Ine. 
40.0 16.8 | 26.9 24.4| 26.1 39.0| 6.2 11.8| 1.8 8.0 


35.4 13.1 . ° ° ’ ° . 2.9 12.8 
44.7 20.6 . . . . ° . 1.3 5.6 


25,792 
12,079 
6,753 


—~_— 
¢ @.e@ 


46,912 
35,192 

6,740 
14,601 


9.2 . ° ° ° . A 4 14.2 
25.7 8.5 , > ° . . J 45 14.3 


“as 
~a 
eu 
no 


$52 838 ¢ 


21,995 
11,833 
12,912 


——_ 


12,719 
9,421 
21,810 


~_— 


22.1 
21.9 


of 

S.A. 
-0087 
-0040 
0023 
0157 
-0118 
-6023 
-0049 
-0073 
-0040 
-0043 
0043 
-0031 
-0107 


35,830 
10,293 


15.8 
10.8 


a 
| 
oo 


¢ & 


36,989 
15,082 
9,740 


11.7 
8.0 
24.2 


o= 

o 
e 
= 


11,061 
6,557 
42,263 


_— 


B88e 883 € 


17.0 
56.9 30.2 
19.5 


14,850 
56,049 
43,719 
32,210 
26,230 


30.4 10.9 
30.7 10.8 
9.3 
38.3 15.4 
11.1 


_~_——_— i 


N 
Fe 
= 


25,433 
30,777 
16,995 


B38 


34.6 12.3 
30.7 9.9 
47.9 21.9 


~——_ 
— 


39,638) . 42.6 18.9 
9,749) . 44.1 20.1 


10,712; . 32.9 12.0 
3Hannibal 


Randolph......... 23.0) . 8.0 ° 37,960) . ’ 29.1 9.6 

Moberly 14.5} .00% ; ! 25,925). ‘ 25.3 7.9 
15.5) . 5.4 o . 22,151). 34.9 13.3 
5.5] . ‘ ° 4,535) . ° 65.1 29.1 


9.9| . , aT 9,474) . 51.4 26.0 
38.0) . . : 57,251). j 681 | 21.6 6.7 | 20.6 13.6 | 42.8 
St. Charles...... 23.0) XK | a 7.8) 37,765) . i R 18.7 5.5 | 18.9 " 45.6 


ie 24. 9.0) . 0) . 9,861) . 48.6 22.7 | 26.3 26.7 | 20.3 
| | | 


| | | 
St. Francois... ... 37.9} .0220) . . : 51,312) .0172) 1, ; 25.7 8.6 | 21.2 15.2 | 40.9 48.4) 9.4 8 10.9 
2 Joplin is in Jasper and Newxon counties. SM Standard (4) and Potential (A) Metropolitan County Areas. 


3 Hannibal is in Marion and Ralls counties. Before using these figures read foreword, page 13. 
4 Sikeston is in New Madrid and Scott counties. © SM, 1958. 
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Now better than ever . 


KSD.TV adds 7000 square miles to its present service area 
with its new 1152 foot (1649 feet above sea level) tower 
and transmitter. 


St. Louis’ FIRST* Television Station has already proved 


mISSO 


I 


=“KSD 


NSMITTER SITE 


a 


itself FIRST** audience-wise; and FIRST? choice in St. Louis 


among most National Advertisers, now adds a PLUS that 
puts it far out front as St. Louis’ Top Television Value. 


*On the air Feb. 8, 1947 
*Rorabaugh Reports, 1957. 


**ARB Reports, Nov. 57-Jan. 58 


TELEVISION BUY... 


POPULATION EFFECTIVE @ The “SM” symbols mark I, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 pts at, SALES M. EMENT. 
MISSOURI | me [> l l 
tro- Con- Income Breakdown of Households 
COUNTIES poli- . House-| sumer | Urban | Income 
CITIES tan | Total | % holds Pop. | Net | % | Por | Per | Per ] 

(continued) Area | (thou- of ne (thou- | Dollars of | Capita) Hsid.| C.S.U.] $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,0004&over 
sands) j OE oun $s | sands)} (000) | U.S.A. | % % % % % % % % 2 % 

{hous | Hsids. Inc. | Hsids. Inc, inc. | Hsids. | H Inc. 

5St. Louis 124 | 1,470.0) .8547) 454. 0| 629.3/1,353.9] 2,989,364) 1.0023] 2,034| 6,585, 5,647) 14.4 3.6/ 17.2 9.2 | 44.1 38.6 15.8 20.9| 8.5 27.7 
A&t. Louis 870.0) -5058| 270.3} 330.2 1,741,340) .5838) 2,002; 6,442) 5,273] 14.2 3.7 | 18.2 10.2 | 45.5 41.8) 15.1 21.0] 7.0 23.3 
Clayton 18.9) .0110 5.7 7.5 75,098} .0252/ 3,973|13,175) 9,963} 9.3 1.1 7.0 1.9 | 27.0 11.8] 19.6 13.0 } 37.1 72.2 
Maplewood 13.9; .0081 4.4 4.9 28,573| .0096) 2,056) 6,494) 5,828] 11.3 2.8| 14.2 7.6 | 48.7 42.4] 18.6 24.4 7.2 22.8 
University City 56.1 0326 16.9 18.4 138,709) .0465) 2,473| 8,208} 7,528 711.9 2.3 | 12.5 5.2 | 39.1 26.5 | 19.8 20.2 | 16.7 45.8 
Webster Groves 29.0 0169 8.3) 9.5 72,260; .0242) 2,492) 8,706) 7,531} 11.2 2.0/| 10.4 4.2) 39.4 25.6 | 20.8 20.4] 18.2 47.8 
Kirkwood 28.9 0168 8.3 9.2 64,714| .0217) 2,239) 7,797} 6,961] 10.5 2.1 | 12.8 5.7 | 42.0 30.2 | 20.9 22.8] 13.8 39.2 
Overland..... 19.6, .O114 5.5) 5.8 34,639) -0116 1,767; 6,208} 5,924]12.6 3.1 / 14.4 7.8 | 49.0 43.1 16.7 22.2 7.3 23.8 
Ferguson... 16.5; .0096 4.5 4.6) 30,614; .0103) 1,855) 6,803} 6.5981 10.4 2.3 12.7 6.3 | 46.9 37.7 | 20.6 25.0 9.4 28.7 
Jennings . 20.5; .0119 5.6 6.0 38 , 300) 0129) 1,868) 6,839, 6,200] 10.0 2.3 /| 12.7 6.4) 49.0 40.6 | 19.9 24.9 8.4 25.9 
Richmond Heights. 17.0) .0099) 4.9 5.9 41,923) .0140) 2,466) 8, 556) 7,038} 10.0 1.9) 10.2 4.3] 41.8 28.3 | 21.9 22.4] 16.1 43.1 
Wellston 12.0) .0069 3.7 4.1 21,388) 0072} 1,782) 5,781; 5,117] 13.4 3.7] 19.3 11.8] 49.3 48.8] 13.5 20.2 4.5 15.5 
Ste. Genevieve 11.7; .0068 3.1 3.3 4.2 14,345) me 1,226) 4, eggs 4,340 | 29.3 10.0 | 24.7 18.3 | 33.6 40.7/ 8.8 16.1] 3.6 14.9 
Saline 26.0| .0151 8.0 8.7; 13.3 3,300] 0122) 1,400| 4,849) 4,144] 31.2 11.0 | 24.8 19.2 | 33.2 41.7| 7.5 14.1] 3.3 14.0 
Marshall. - 10.5) .0062 3.3 4.2 17,907) 1.0060) 1,705 5,426! 4,256 124.9 8.01 23.4 16.41 38.8 44.3 8.8 15.1 4.1 16.2 


5 St. Lowis county combined with i of St. Louis. 
oa SM Standard (4) and Potential (A) etrenslitan , o* Areas. 


ST.LOUIS’ NUMBER 


delivers top audiences with.. 


|. St. Louis’ largest news staff—a round-the-clock staff of: 
nine experienced news men equipped with the best and 
largest available selection of news-gathering facilities. 


NBC's On the 


famous “News Hour." 


NBC's outstanding roster of variety programs 
KSD-RADIO's own roster of popular LOCAL programs 


KSD's live audience-most merchandisable program—Russ 
David's “Playhouse Party.” 


6. The largest consistent service area—72 counties — with 


KSD's 550 spot on the dial. 


BASIC 


c 
~) 


T. LOUIS POST-DISPATCH RADIO station WY 


KSD-RADIO 


REPRESENTED NATIONALLY BY NBC SPOT SALES 


482 


AFPFILIATE 


SALES MANAGEME 


NT 


1,556,964 PEOPLE... 


LIVE IN THE ST. LOUIS CITY ZONE 


& 
EAST SI. LOS 


THE ST. LOUIS 
CITY ZONE 


THE NATION'S Ait LARGEST CONCENTRATION OF POPULATION 


where the Post-Dispatch is the choice of advertisers almost 2 to |! 


65.1%o OF ADVERTISING 


65.1°% of total full-run advertising in St. Louis newspapers appeared in the 
Post-Dispatch during 1957. The Post-Dispatch is first choice of readers . 
80.6% Sunday Post-Dispatch Home Readership; 75.1 %, Daily Home Reader- 
ship, City and County combined . . . first choice of advertisers, leading in 29 
of 30 retail classifications of advertising. 


*Not including advertising in Parade, This Week, American Weekly or Part-run. 


ST.LOUIS POST-DISPATCH 


First in Advertising for 57 Consecutive Years 


MAY 10, 1958 


MiSSOURI tein nadeco 


of cities with 1956 retail sales of $25 million or more. 


Counties ond cities on this map 
ore charted in proportion to net 
Effective Buying Income: Scale, 
0031 sq. in. equals $1 million. 


Cities shown are those heaving 
net Effective Buying Income of 


$15 million and over 


NODABAY 7 WARR PUTNAM 
» DE KALB GENTRY RRISON 4 PW 

H Thy] CLINTON SULLIVAN 
ANORE® aie DAVIESS 


| 
5 BUCHANAN CALDWELL 


RAY 


St Joseph JACKSON 


COLE B st. cous 


H WYANDOTTE 4. 


Kansas City 


| wonrreau | cooper “ 


ORNSON 


CASS 


nEY TO 
NUMBERED 
COUNTIES BATES 

1. SHANNON VERNON 
BARTON 


REYROLOS 
CARTER m3 .- 
BOLLINGER | E Pr | . 24 eacansee 
OF haaaecd oy reanacin | JEFFERSON 

vee [oewr | cRawForo] waswincTo ST. FRANCOIS 


eeoaeed 
DADE s 

[DoUELAS —} 

BARRY p OREGON | RIPLEY | BUTLER : 


Metropolitan County Areas ore 


Copyright by 
bounded by block dotted line: \" | Mecagemenl, 


POPULATION EFFECTIVE The “SM” symbols mark exclu- 
ESTIMATES, 1/1/58 BUYING INCOME — JM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


MISSOURI 


COUNTIES Urban 
CITIES Total Spend-| Pop. 
continued) (thou- | of (thou- of $0-2,499 | $2,500-3,990 | $4,000-6,998 | $7 $10,000&0ver 
sands) | U. Units | sands)| (000) % % % % Pas, % % 

Hslds. Ine. |Hsids, Inc. | Hsids, Ine. ine. |Hsids. inc. 


Income Breakdown of Households 


Schuyler 44. ° ° ° 42.1 18.7 | 29.0 28.0 | 23.3 36.7| 4.1 9.7 6.9 
Scotiand . 7.0) . - “ ° 42.8 19.1 | 26.6 25.8 | 25.6 40.4) 3.8 9.0 6.7 
Scott..... 31.0) . ° . ° 33.1 12.2 | 26.56 20.6 | 31.8 41.8| 6.9 13.8 11.6 

4Sikeston 14.0) . ‘ ‘ é $1.3 11.2 | 25.1 19.6 | 338.3 42.4) 7.3 14.0 0 12.8 
Shannon 6.4) . 7) A 57.56 32.5 | 25.4 31.1 | 15.7 31.5) 1.2 3.8 11 
Shelby 8.9) . : A ° 41.4 18.0 | 26.6 25.1 | 25.4 39.3) 5.3 12.3 5.3 
Stoddard 30.5] . 3 ° R 44.9 20.3 | 27.5 27.0 | 22.5 36.1) 3.4 8.3 7 8.3 
Stone 9.0} .0052) o A 51.3 26.0 | 25.9 28.5 | 19.4 35.0) 2.7 7.4 3.1 
Sullivan. 10.0! .0058! \. ‘ a 44.4 19.9 26.9 26.3 | 23.5 37.5! 3.6 8.6 . 7.7 


4 Sikeston is in New Madrid and Scott counties. L Before using these figures read foreword, page 13. 
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Check These Important Points. They're Vital to Selling in Missouri and Kansas! 


Faster Farm News Coverage—Printed each Tuesday on high-speed, 


newspaper-type presses and delivered to subscribers the follow- 


ing day. Consistently scoops other farm publications as much as 


2 weeks on news and stories vital to profitable farming. 


More Service Editorial Content—In a recent, typical month, devoted 


21% times as much space to news and stories directly related to 
farm operation and farm living as second Missouri farm paper. 


of caste Advertising Leadership—Year after year, publishes more 


classified ads—the farmer’s own advertising—than second Mis- 
souri and Kansas farm papers COMBINED. What farmers 


think of ad medium’s worth is true gauge of its influence. 


Premiums—Unlike other farm papers, Weekly Star Farmer offers 
no premiums. Nearly 400,000 farm families subscribe to Weekly 


Star Farmer for editorial merit alone. They read it... 
make it most powerful single selling force in rural Missouri and 


Kansas. 


for INTERURBIA in Missouri and 
Kansas,” a marketer's exposure 
guide to family coverage and 
retai! sales performance. Write 
for it today or ask your Weekly 
Star Farmer rep for a copy. 


MAY 10, 1958 


a Wee ekly Star Farmer 


America's pair ‘Weekly fam Publication 
PUBLISHED IN KANSAS CITY, MO. 


KANSAS CITY SAN FRANCISCO 


" EFFECTIVE on The “SM” symbols mark I, exelu- 
ESTIMATES. 1/1/88 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


MISSOURI 


COUNTIES 
CITIES | ids | Pop. % Per 
continued) ( (thou- | ing (thou-} Dollars | of | Capita ; $0-2,499 14, 000-8 90 | $7,000-0,900 
sands) | U.S.A. | sands)| Units sands) U.S.A. , % lo % 
thous.) Hslds. Inc. 
Taney Nees 10.0} . 2.9) 3.2 10,473} .0036| 1,047| 3, 0 21. y 22.1 36.0) 3.4 8.3 
Texas.. %.1) . 5.5 5.5 17,065) .0057 a > ' ° 20.2 36.6) 2.7 7.1 
Vernon § $ 6.6 7.6) ‘ 28,242 28.4 39.7| 6.6 14.0 
Nevada ; g 2.9 3.7) 15,019 ‘at 1767 1,767) 5,17 r 4 . 34.4 41.9 9.0 16.6 


Income Breakdown of Households 


Warren 8} .0043} 2. ! 8,957 pers 1,194) 3, 7 14. .1| 29.7 41.9] 6.1 13.0 
Washington Y . 8 12,102} .0041| 871) 3, ; . ’ 9 | 21.8 37.4) 2.8 7.3 
Wayne |. ; : 8,501 028 895) 3, " 0 22.8 | 26.9 28.4| 22.7 39.1| 2.9 7.6 


Webster... a 3 4) 13,949) 0046 975) 3,244) 3, 5 . -5 | 20.5 34. 3.0 7.7) 1.2 5.4 
Worth...... ote J 5) 5,559) .0019| 1,183 ’ ’ . . 25.9 38. 4.3 9.8) 2.0 9.1 
— eee . ‘ . ° . 13,025, .0044, 965) 3, ’ . \. \. 18.3 32. 2.9 7.7) 1.3 6.5 


Total Above Cities.. 2,239.1) 1.3018| 708.0 b 4,503, 185| 1.5099; 2,011 . . : -5 | 43.1 x 14.1 19.8| 7.3 25.3 


State Total. oes 4,290.9} 2.4948|1,344.6|1,511.7/2,763.1 7,267,137) 2.4366) 1,694) 5, \. ° -2 13.7 | 37.2 11.0 17.8| 5.6 21.4 


POPULATION E. B. |. , E. B. I. 
FY ESTIMATES, 1/1/58 ESTIMATES, 1957 ESTIMATES. 1/1/88 JSM ESTIMATES, 1957 


| Con- | 

| House-| sumer | Urban 6 House- Urban 

| hold | Spend-| Pop. Net % % Spend-| Pop. Net % 

(thou- | ing (thou- | Dollars of ( (thou- | Dollars of 

sands) | U.S.A.) sands) = sands) ($000) | U.S.A.) , ) sands) | ($000) | U.S.A. 
(thous.) 


Kansas City......]1,009.2) .5869| 331.0) 371.9} 864.1} 2,048,915] .6870 | aPe.. , x , 105. 
St. Joseph 102.5 0595) 32.4) 37.2} 86.4] 178,066) .0597) — 
Total Above Areas .2\t. ,045. 1,188.4 2, 827. 7 8. 436, 8022. 1581/1, 9485/6, 154 


112.0) .0651) 37.5) 39.2 69.2] 161,064) .0540 St. Louis...... 11. ° ae 3,855,393) 1 .2926/1 ,962/6,371 


193,364) .0648)1 ,606/4,846 


RETAIL SALES— BY) ESTIMATES, 1957 
| Eat 


Me- 

tro- & , 

COUNTIES poli- i A . | Buying | | Index Drink. | General 

CITIES tan | Power | Quality | of Sales Food Places Mdse. | Apparel Ap \ oe 
Area | U.S.A. | index | | | Production} ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


Adair. . , 0096 | 4,765} 1,016) 2,294] 1,109} 1,416) 4,244) (1,486) 
Kirksville. ,822}  .008 0068 | ; | 1,815} 1,109} 1,378] 3,901] 796| 
Andrew. . d : , 642 150) 1,613) 1,146) 
Atchison ’ é - ; | 285) 2,542) 1,240) 
| | | 
Audrain P ~ | | | ’ 993 7,939) 2,749) 
Mexico 22,589| .011: 005 ‘ 958) 6,605, 1,144 
Barry F j | . 1,071) 4,340} 1,521) 
Barton ; ‘ y d 311 | 2,388) 


Bates... 
Benton... 
Bollinger 


Boone 
Columbia 
Buchanan 
ASt. Joseph 
Butler 
Poplar Bluff 


Caldwell 

Callaway 
Fulton 

Camden 


Cape Girardeau.... 
Cape Girardeau 
Carroll } 
Carter : ° ° . ) 575 


Cass d p ° | 3,305 
| | 799 


Cedar 7 ° | 
Chariton ‘ F } ‘ 1,104 1,347 


| 
Christian : ; , , | 1,141 | 820 
Clark : - ‘ ’ d } 584 ,105) 1,485) 
Clay ; ‘ | | 43,196) 3, | 9,070) 

iNorth Kansas | | | 


 Neegage 232) .04: , =. 7 ,720| 40,852} 2,806) 7 5,308 


1,24 Kansas City.. | | | | 
ae . 7 d | | 625 | 841 
Cole 46,344, 0231 . 4,832| 2,896) 10,249, ae 

_ Jefferson C ity. a 43, ‘937 0219} 0195 | 103 9, | 2,082 4,389) 2 , 896) 10,062 2,764) 


1 Kansas City is in Clay and Jackson counties. SM Standard (4) and 1 Potential (A) Metropolitan sg o- 
2 General merchandise sales include sales of ‘‘non-store retailers.” This category was Before using these figures read foreword 

included in the 1948 Census and is particularly significant for cities listed in the © out 
editorial introduction, starting on Page 13, under heading ‘‘Mail Order.” 
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The “SM” symbois mark original, exclu- 
MISSOURI RETAIL SALES— SM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


— Gas = 

COUNTIES Hsid. | Buyi House- : 
CITIES tan Power lity Food Api. | mative | Stations | Howe. 
1 ndex | Production} ($000) ($000) ($000) 


2,588 1,716 1,533 


2 
é 


2,195 
812 
1,264 


75 
68 
72 


1,341 
1,443 
3,091 


78 
79 
74 


874 
8,182 
3,089 

10,561 


Sf £38 882 @ 


_ 
= 
cs 


2,782 
1,949 
29,377 19,093 
28,089 16,945 


Qreemisivs,.-.-- 
ASpringfield..... 


— - 
aRES & 


2,660 
2,289 
2,340 
4,981 
2,952 


435 
1,414 
2,103 


4,127 
1,176 
167,117 
1,24Kansas City... 137, 493 
Independence... . 4 15,386 


eer ‘ ‘i 23,637 
3AJoplin........ 70, ‘ ‘ 14,777 
4,130 

11,904 
4,994 


1,342 
3,794 
3,259 
4,695 


2,944 
ail s 1,497 
ee ee : k 2,338 


Livingston......... d 4,011 
Chillicothe d F 3,443 
1,819 


2,963 
2,193 
536 


8,425 
7,074 
2,836] . 1,016 
3,010) . 2,763 


Mississippi........ ‘ 2,997] . 4,204) 

Moniteau 2,912] . 1,890. 

hae: 3,634]. 2,246) 

3,412 1,946) 

3,227] . 2,732 

New Madrid...... 2,376) 4,871 
5Sikeston 


Newton. ... “ 3,337] . 4,678 
3A Joplin 


0089 2,684 27: 8, 508 559 
-0106; 2,823 3,837 517 . , 559 
Maryville... .. . .0070 a] 2,501 491 484 q | 408 
Oregon.......... .0039; 2, 2.074! 


120 52 291 


1 Kansas City is in Clay and Jackson counties. 4 Hannibal is in Marion and Ralls counties. 
2 General merchandise sales include sales of “‘non-store retailers." This category was 5 Sikeston is in New Madrid and Scott counties. 
included in the 1948 Census and is particularly significant for cities listed in the SM Standard (4) and Potential (A) Metropolitan County Areas. 
editorial introduction, starting on Page 13, under heading ‘‘Mail Order.” Before using these figures read foreword, page 13. 
3 Joplin is in Jasper and Newton counties. © SM, 1958. 
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formula for growth 


...in St. Louis 


From the youngest on up, KTVI — 
Channel 2 — ABC — St. Louis is the 
first choice of St. Louis families. 


Represented nationally 


Make KTVI your by 
choice in St. Louis. 


KITVID a: & 


CHANNEL 


The “SM” symbols mark inal, exclu- 

MISSOURI RETAIL SALES— BY ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 

Furn.- 
COUNTIES i 7p Index House- Gas 

CITIES Power lity | of Sale: ood Places | Mdse. 1 Appl. motive | Stations 
(continued) Area S.A. Prod ($000) ($000) 


Osage 
Ozark 
Pemiscot 


Perry 

Pettis 
Sedalia 

Phelps 
Rolla 


Pike 
Platte 
Polk 


Pulaski 
Putnam .... 
Ralls 
4Hannibal 
Randolph 
Moberly 
Ray 
Reynolds 


Ripley F é 
St. Charles ‘ é 4,01 ° 236 9,878 

St. Charles , . . j 6,576 
St. Clair ‘ d 1,738 


St. Francois } J A a ° 7,306 
6S8t. Louis ‘ d A ’ 341, 562 
ASt. Louis 1,239, ‘ F i 229,395 
Clayton . 4 d 22,136 
Maplewood... . . ‘ d ’ 23,311 
University City 7 F 3,708 
Webster Groves ‘ d 5,783 
Kirkwood me 4 d 14,086 
Overland J j , F 1,058 
Ferguson F F f 5,221 
Jennings 7 . d 2,219 
Richmond Heights. ‘ 4 d ’ 1,977 
Wellston 22, i . 9,981 
Ste. Genevieve s ‘ 1,587 


2,002 5,878 
1,157 3,649 

154 ons 2,282 
d ? 587 1,550 
: -0180 ° ’ 2,125 1,608 6,548 4,846) 
_ 58ikeston. . -0133 d 1,168 1,290 6,339) 3,502 


4 Hannibal is in Marion and Ralls counties. SM Standard (4) and Potential (A) Metropolitan County Areas. 
5 Sikeston is in New Madrid and Scott cow Before using these figures read forenaré, ones, 13. 
6 St. Lowis county combined with ~, “tity of St. Louis. © SM, 3 


488 SALES MANAGEMENT 


IN ST. LOUIS 


1957 Retail Fr rs TT 


Sales Estimates* 


For the IN 1957 


St. Louis Market 


1st in Circulation gains ABC 3rd quarter state- 
ments show the Globe as 


TOTAL RETAIL SALES ies — Ist in Daily Circulation 
ST. LOUIS ST. Louis. WA : ‘ gains in St. Louis and 2nd 
91-COUNTY METROPOLITAN in the top 30 cities of the 


MARKET AREA : = 7H country. 
$3,984,440,000 $2,371,018,000 © oe Media Records 12-month 


figures show an advertising 

pores: : linage gain of over 2 million 

FOOD : lines for 1957, the only gain 
in St. Louis and the largest 


ST. LOUIS ST. LOUIS in the nation’s top 30 cities. 
91-COUNTY METROPOLITAN | o 
MARKET AREA : , 220, Editorially, the Globe was 


$954,909,000  $593,231,000 © = : working for St. Louis 365 
WAY days of the year. Putting 

idle state funds to work, 

helping unsnarl traffic 


AUTOMOTIVE AND vast /Sf | tangles and hazards, and 


GAS STATION poivey paving the way for new 
industry and business to 


ST. LOUIS ST. LOUIS . . 
91-COUNTY METROPOLITAN enter St. Louis... these 
MARKET AREA were just a few of the 


$1,144,079,000  $625,072,000 accomplishments of 1957. 


For Complete Market 
information see your Moloney, 
Regan & Schmitt Man or the 


* Source: Advance data — 
1958 Sales Management 
Survey of Buying Power 
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MISSOURI 


COUNTIES 
CITIES 
(continued) 


~ Total 


RETAIL SALES— 


BYDESTI MATES, 


1957 


The “SM” symbols mark I, exclu- 
sive estimates by SALES MAN GEMENT. 


Retail 
Sales 
($000) 


| Per 
Hsid. 
| Retail 
.| Sales 


Buying 
Power 
Index 


Index 
of Sales 
| Production 


lity 
ndex 


Auto- | Gas 
motive | Stations 
($000) | ($000) 


Shannon... 
Shelby 
Stoddard. . 
Stone. ... 
Sullivan. . 


Taney 

Texas... 

Vernon 
Nevada 


Warren 
Washington 
Wayne 


Webster 


Total Above Cities 


State Total 


METRO, AREAS 


A Joplin 
Kansas City 
St. Joseph 
St. Louis 
Springfield 


Total Above Areas 


MONTANA 


City County 
Deer Lodge | 
Yellowstone. } 
Gallatin 
Silver Bow... | 
Valley 
Dawson 
Cascade... 
Hill 


Anaconda 
Billings 
Bozeman 
Butte 
Glasgow 
Glendive 
Great Falis 
Harve 


COUNTIES 
CITIES 


Beaverhead 
Big Horn 
Blaine 


Broadwater 
Carbon 
Carter 
Cascade 
.Great Falls 
Chouteau 
Custer 
Miles City 
Daniels 
Dawson 
Glendive 
Deer Lodge 
Anaconda 
See Butte-Anaconda 
Fallon 
Fergus 
Lewistown 
Fiathead 


Kalispell 


3,065, .0015 
9,956 .0050 
23,602) .0118 
4,419, .0022 
7,576; .0038 


1,803 
3,111 
2,844) 
1,700} 
2,296) 


8,857, .0044 
13,057, .0065 
18,258 .0091 
15,278, .0076 


3,054 
2,374 
2,766) 


7,773, .0039 
9,929 .0050 
4,723, .0023 


-0052 
-0032 


9,492, .0048 
4,246 .0021 
12,396, .0063 


-0054 
-0022 
-0057 


57 
85 
68 
58 
74 


41 
96 
67 
42 
66 


75 
62 
72 
3,335 


1,642 
2,554 
1,102! 


1,540) 
553! 
1,886| 


312 
2,056 


| 

597| 

1,496 

5,443) 

803) 
1,486 


1,211] 
3,894) 
3,250 
3,150 1,475) 
i 
| | 
1,331) 555) 
2,140, = 1,211 
1,267 662) 


a 
ease e2aex/° 
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3 


2,632 
1,038; 
2,237) 


3,463,547) 1.7300 


5,032,462) 2. ae 


1.5344 


2. nada 


RETAIL S$ALES— oH ESTIMATES, 1957 


698,743 


234,630! 676,164 


188, 870) 


713,175} 181, 633 200,834 140,479 


pe 075,898, 327,436 a. en 


245,486 


_ 979, 012 507.008 380,953; 187,270 


136,081| 
1,400,326} 
116,020) . 
2,371,018| 1.1844 
142,865, 0713 


310| 2.0812 


.6996| 
0580) 


4,166, 


28,315 
271,964 

= 
593,231 

29,377) 


949,312) 304.668) 711,546) 3 


7,231 
86 ,520 
8,678 
193,833 
8,406 


14, 861 
306 ,737 
14,322 
356 , 533 
19,093 


451 ,056 
29,669 


174,016 
12,167 


812,149, 290,218) 


(Other ~ Mountain States: 
Idaho, Nevada, New Mexico, 


NUMBER OF 


OUTLETS 


Arizona, Colorado, 
_Utah, Wyoming.) 


155| 195] 33) 
21; 15, 4 
9} 19) 6 
79| 100} 52 
19} 32) 13 


City 


NUMBER OF OUTLETS 


County 


Helena...... 


Kalispell... . 
Lewiston..... 
Livingston. . . 
Miles City.... 


Lewis and 


} 
1" 
4 | 


“POPULATION 


ESTIMATES, 1/1/58 


~ EFFECTIVE 
BUYING INCOME — 


7D ESTIMATES, 1957 


| Con- | 
House-| sumer 
holds 
| (thou- 
sands) 


Total 
(thou- 
sands 


of 
U.S.A, 


ing 
Units 


| 


Urban | 
Spend-| Poo. 

| (thou- 
| sands) 


Net % 
Dollars of 
(000) A. | 


0037 
-0052 
-0047 


2.5) 
2.3 
2.5) 


001s} 8 


2.8 
10.9 


0063 _3. 7 


3.2 10,397 
11,519) 


11,851) 


.0034| 1, 625. 
0039) 1,309) 
.0040| 1,463 
| 
.0014| 1,547 
.0039| 1,232 
.0012| 1,400 
.0466) 1,980 
.0356| 2,049 
.0056| 2,342) 
.0071| 1,628) 
.0061| 1,718 


4,176 
11,823) 

3,500 
138,801) 
106 ,366 
16,861 
21,004 
18,040 


0013, 
.0059 
.0056 
.0105 
.0104 


4,122 
17,496 
16,777| 
31,231| 
31, 102| 
| 
5,985, 
27,027| 
18,208 
50,831 
17,951 


Per Per Per 
| Capital Hsld. | C. S. U. 


4, 158| 
5, 008} 
4,740) 

| 


6,220 
4,077 
5,000 
6,009 
6,486 
7,331 
5,001 
5,306 


4,580) 
5,468 
5,992 
5,678 
5,868 


5,985 
5,875 
6,503 
4,663 
4,852 


| Income 


Income Breakdown of Households 


70 /0 
Hsids. Inc. 


$2,500-3,999 
g oO 


$7,000-9,999 
% 0 
Hslds. Inc. 


35.9 12.9 
29.8 9.1 
30.8 10.1 


22.8 
17.7 
17.0 


29.0 
26.7 
23.8 


16.9 
22.3 
20.7 
10.6 

9.2 

9.6 
14.7 
13.5 


26.3 
33.7 
29.7 
17.9 
14.5 
20.0 
24.8 
23.1 


7.7 
12.4 
9.0 
4.6 
3.6 
41 
7.4 
6.7 


26.5 
27.9 
31.6 
18.8 
17.3 
21.5 
22.7 
21.4 


37.7 
20.0 
16.6 
13.2 
11.8 


12.6 
5.6 
44 
3.6 
3.2 


22.8 
21.7 
20.5 
17.6 
17.1 


13.3 
11.9 
10.5 

9.9 


20.4 
22.7 
18.5 
23.7 
24.5 


23.6 
23.4 
21.7 
24.1 
22.3 


13.7 
13.2 
11.9 
16.7 
14.8 


} 


16.6 


5.9 
8.4 
9.1 


11.5 
13.9 
16.1 
8.9 14.0 
12.5 
12.9 
18.2 
19.1 
15.3 
17.1 
17.6 


13.0 
18.9 
19.7 
18.3 
18.6 


16.1 
14.4 
15.8 
17.2 
16.6 


33.7 
| 38.6 43.9 
42.3 | 


SM Standard (4) and Potential (A) nadie County Areas. 
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Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


PHILLIPS VALLEY 


LEU AND CLARK 


= 


GARFIELO 


i Great F alts WUSSE LSWELL 


mores 


WcCON! 


RAVALLI 


Billemgss 


ET GRASS STULLWATER 


oll 
Tree 


CARBON BIG HORN POBOER RIVER] CART 


Counties and cities on this map 
are charted in proportion to net 
Effective Buying Income: Scale, 
0181 sq. in. equals $1 million. 


ee 


Cities shown ore those having 

net Effective Buying Income of i 

$15 million and over. | 
| 


MONTANA 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Metropolitan County Areas are 
bounded by black dotted lines: 


BER E RRS RRR SR RRR RR RRR RRR SRE SSR ESR RRR SRR SER SESE RSE RSE SRERER RRR SER ESE SRE REE RRR RE RE EE EES Se eS 


POPULATION EFFECTIVE 4771 
ESTIMATES, 1/1/58 BUYING INCOME — 


MONTANA . * 
COUNTIES 
CITIES 
(continued) ( of | (thou- 
U.S.A. | sands) 


“The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Housetolds 


Income 
P 


er 
c.S. U. 


f | | | 
$2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000 over 


Gallatin 
Bozeman... . . 

Garfield... .. 

Glacior.......... 


Golden Valley 


Havre 


Jefferson... .. 
Judith Basin. 
Lake...... 


Lewis and Clark... 
Helena 


Lincoin.. 
McCone 


Madison. 
Meagher 


Musselshell. . . 
© SM, 1958. 
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5,623 
6,508 
5,777 
5,237 


6,527 
4,644 
5,531 
2) 5,725 


1,067) 4,376 
2,065) 8,001) 
1,083) 3,760 


1,916) 5,666 
1,923 5,793| 
2,098) 10,068) 
1,387] 4,569) 


6,126) 
4,778) 
4,366) 
4,444 
5,165 
6,032} 


5,195! _ 5,096 


20.5 13.0 | 37.4 38.5 | 11.8 
16.4 9.6 | 40.3 38.9 | 13.2 


3 
20.5 20.1| 8. 8 | 
5 ' 


39.9 41.3 


7 
5 
0 
3 


11.4 | 

11.1 | 40.0 
4.8 | 36.6 
16.1 | 38.4 


12.4 | 28.0 
20.0 | 32.6 
24.7 | 27.0 


19.2 | 39.3 47.7 
14.8 | 37.4 41.0 | 
11.9 | 40.4 41.0 | 
14.1 | 36.7 37.8 | 


5.8 


6.3 


Before using these figures read foreword. page 13. 
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EF FECTIVE The “SM” symbols mark “~ 
JM ESTIMATES. V/s BUYING INCOME — @D ESTIMATES, 1957 sive estimates by SALES SALES MANAGEMENT 
MONTANA 


Income Breakdown of Households 

COUNTIES 
CITIES holds | Spend- Net 
(continued) 


Dollars $2,500-3,999 
(000 

, Hilts, 4 
22.8 14.9 
19.6 11.8 
18.0 11.4 
22.9 13.7 


Park..... we : + " ® 4 22,270 

Livingston P d a a 16,005 
Petroleum. ... : . oa P d 1,616 
ae Se y é . . 7,836 


e§| 


Pondera ; t ‘ d ¢ . 16,044 
Powder River....... . j d P 5,006 
Powell... ... . J d d A J 9,604 


1.1 (7.8 
19.7 10.4 
20.9 13.8 


~— 


g 88228 282 £85 838 83 


ns = 


- 


Prairie ‘ ° A ° ° 3,840 


Ravailli.... - x d . . 0 14,918 
Richland. ... . , d i X . 13,595 


22.4 13.5 
30.0 26.0 
27.1 18.3 


~——_ 


Roosevelt... . , - 5 s F 14,850 
Rosebud....... . d 5 9,702 
Sanders.... ; - é , g 9,377 


24.3 16.1 
23.4 16.5 
29.0 23.6 


8 B52 Bes s8e 


Sheridan...... e 3 d 3 A 9,540 
Silver Bow. wand b d J . A 102,506 
ADitieAnseais.. ” 97,240 
AButte we , -0207 ; s 66,138) 
Stiltwater. . wr ‘ . 8,582 


24.6 15.7 
20.3 13.4 


. « 


18.6 11.7 
26.3 16.7 


—_—— tt 


$3 828 S8e3 


Sweet Grass , d ‘ A 5,737 


Teton.. A d b & 12,696 
Toole ; ‘ J J 2. . 16,283 


25.7 16.1 
24.8 13.6 
16.6 8.4 


Treasure s d F “ 2,210 


Valley . * OF Y 3.3 ¥ 16,834 
Glasgow .... 7). ; g 7,867 
Wheatland wa J 1.0 5,588 


20.9 9.9 
23.5 15.1 
14.8 
14.9 


-_-* 
oa 
a 
ro 


238 8 


Wibaux A F d ‘ 2,366 


Yellowstone ‘ \ é é 5 a 130,585 
A Billings . 82,545 


23.8 15.0 
20.6 12.1 
10.5 


os = 


Total Above Cities... 1) .1877 , . 518,539 


-_ 
co 
4 
i 


18.0 4.8] 18.9 11.0 


3834 -9| 216.5) 317.21 1,105,791) . 23.2 6.7 | 22.1 13.9 


POPULATION EB. 77m POPULATI 
BYP ESTIMATES, 1/1/88 CLD Estimates, 1957 BZD Estimates. 1/1/88 
5 Con- Con- 
Total | 9% "hold | Spend Spend % | Per| Per ? %, 
ota 
(thou- | of of | Cap- of 


sands) | U.S.A. 7 pals U.S.A.) ita U.S.A. U.S.A.) ita 
thous.) 


Urban 
Pop. 


ABillings....... 73.5} .0427 23.6| 23.6 ° é -0438)1,777 AGreat Falls... . -1| .0407 . . . . - 0466) 1 ,980/6 , 008 
AButte-Anacondaj 77.9) .0454) 26.4) 27.0 . 133 ,737| .0449/1,717 
| 


Total Above Areas| -5l . : x : . .1383|1 82015, 818 


RETAIL SALES— JM ESTIMATES, 1 


tro- & 

COUNTIES / |. | Buying ioe 
CITIES —— Places 

x 


motive | Stations 
($000) ($000) 
2,601 
2,087 


AGreat Falls..... 
Chouteau........... 
Custer. ... 

Miles City 


4,117; . 4,117 
SM Standard (4) and Potential (A) Metropolitan County Areas. 
492 


636 
Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


> The Seat” yniete wk atte, exclu- 
MONTANA RETAIL SALES— JM ESTIMATES, 1957 sive estimates by SALES AGEMENT. 
Lumber- 


ce Eating & Furn.- 
IN 4 Drink. House- 

rn, Retail Food Places | Mdse. | Apparel aol. motive —~ +4 
Sales Production] ($000) | ($000) ( ($000) 
4, d 3,615 674 
3,001 673 


3, ’ 9,749 
6,449 


6,563 
4,304 


eis 8858 


E 
228s 


Bis 82 §82 582 288 8825 § 


3,379 4,756 
2,444 977 y 4,095 
1,146 490 1,382 


374 412 was 726 
20,537 7,984) 10,035 26,159 3,261 
17,028 5,673 8,727 25,098 2,938 


#2 8282 822 852 22 888 822 222 2825 § 


8 
8 


497,931 


ys 


104,071; 40,946) 51,848 116,859 14,781 


850,491; . 4,091 


173,970; 85,015) 75,381 183,855 23,331 


RETAIL SALES— STIMATES, 1957 


ABillings 105,622) . 4,476] .0463 108 20,537 7,984) 10,035 ’ 7,453} 26,169 . 3,267 
AButte-Anaconda.. . 89,686) . 3,397] .0450 99 23,927; 12,657) 10,004 . 4,738) 16,345 7,029 2,083 
AGreat Falis 97,926) . 4,239} .0461 113 18,516 8,854; 13,499 6,802) 19,581 6,744 ° 2,888 


Total Above Areas... 293,234; . 4.011] 1374 107 62,980} 29,495) 33,538 18,993; 62,085) 21,741 8,211 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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9:35 pm 


Tallest Tower .... Most Power! 
Means KETV reaches the Key Omaha Market with 
Omaha's Only Early Evening Feature Films 


Audience-Holding Hits from . . . 
¢ Warners © RKO © 20th Century © Columbia © Selznick 


Call your H-R man for 
choice availabilities. 


VY Channel 7 


OMAHA WORLD-HERALD STATION 


basic ABC 
Eugene S. Thomas 
V.P. & Gen. Mgr. 


NEBRASK 


A— 


(Other West ‘North Central States: 


lowa, Kansas, 
Minnesota, Missouri, North Dakota, South Dakota.) 


The “SM” 


symbols mark original 


exclu- 


sive estimates by SALES MANAGEMENT. 


3 NUMBER OF OUTLETS 3 NUMBER OF OUTLETS 
Map, page 498 | 3 |— “7 —e i 3 
| (all a lgeugl lg zis | + Hil sige BE iglesia 
és | Se lsSle 2 leg : ] s 
City comty | & | Fe] & |dales 8/7 | \ga\4|2 | cty county | & | Ba) 8 igd|SE| | 7 | 2 \8a/4) 5 
Alliance Box Butte...| 8.7 38} 20) 20; 9) 10] 9 11| 17] 16] 4 || Lincoin...... Lancaster....| 128.0|1,007| 146] 202} 73) 50} 60] 85| 146] 62| 43 
Beatrice. Gage | 13.0} 200) 32) 31) 16) 14] 16) 14) 24) 24) @ || MecCook......Redwillow 8.9} 143} 21) 19} 9| 17) 10) 18) 9} 12) 4 
Columbus Platte | 12.0] 206; 26) 39) 12) 20) 17) 14) 25) 16) 8 Nebraska 
Fairbury Jefferson....| 6.5} 109} 18] 14) 10) 4] 7} 8] 44) 17] 4 || — City....... Otoe 7.4] 153} 25) 31] 8 11} 12} 12) 17) 4 
Falls City.....Richardson..| 6.2] 118) 15) 24) 4) 7] 14) 9] 10] 13) 4 Norfolk. ..... Madison 13.7] 238) 35) 43) 23] 17) 18) 20) 26) 16) 4 
Fremont Dodge vl 258} 30) 46| 27| 25) 20) 18| 28) 17) 5 North Platte. .Lincoin...... 18.0} 274| 31) 53) 25) 22] 19] 19] 36) 14] 10 
Grand Island. . Hall 27.5] 349} 45] 67| 28) 28] 33] 23] 34] 30) 13 Omaha.......Douglas..... 298.0|2,641| 532) 619) 206] 170| 117| 113) 271| 122] 126 
Hastings Adams | 25.2) 299| 40| 58} 16) 22] 26/ 20) 36) 18| 12 Scottsbluff....Scotts Bluff..| 13.6] 273] 37) 35] 23 13} 25} 30) 22) 6 
Holdrege.....Phelps......) 5.0 110| 10} 14] 14) 10) 8) 7 16) 16) 3 | Sidney....... Cheyenne 8.6] 139) 19] 23) 17) 5] 11) 12) 16] 13] 3 
Kearney Buffalo. | 14.0} 231] 32) 36) 21) 21| 19) 25 20) 17) 7 eRe: RES: 6.8] 114) 13] 19] 7] 19] 16) 4] 8] 12) 3 
Lexington....Dawson.....| 6.5} 104] 13] 18] 2| 11] | 6| 13] 13] 2 || 


JM POPULATION EFFECTIVE SM 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 
Income Breakdown of Households 
COUNTIES poli- House-| sumer Urban Income 
CITIES tan | Total | % | holds | Spend-| Pop. Net % | Per | Per | Per 
Area | (thou- | of | (thou-| ing | (thou-| Dollars | of | Capital Hsid.| C.S.U.] $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 
sands) | U.S.A bee Units | sands)} (000) | U.S.A. % % % % % %% % %G 
(thous.) | Hsids, Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
——— 
Adams 32.9) 0191) 9.6 bo 25.2) 42,940) .0144) 1,305) 4,473) 3,977 | 27.9 10.0 | 29.4 22.8 | 33.6 42.8| 6.3 12.1 
Hastings 25.2) .0146) 8.1 8.9) 35,842) .0120) 1,422) 4,425) 3,999] 27.6 9.9 | 29.5 22.9 | 34.0 43.3 6.2 12.0 
Antelope 10.6; .0062) 3.3 3.4) 12,158) .0041) 1,147) 3,684) 3,514 | 42.5 17.7 | 28.6 26.0 | 21.2 31.6| 5.2 11.8 
Arthur 7| .0004| 2 2) 1,147; .0004) 1,639) 5,735) 4,463] 30.0 8.9 | 35.0 22.6 | 20.5 21.6| 5.0 8.0 
Banner 1.5} -0009) 4 4) 2,697; .0009| 1,798) 6,743) 6,214] 23.5 6.4 | 25.1 12.4 | 25.3 20.6 11.8 14.4 
Blaine 9} + .0005) i .2| 1,385; .0004) 1,539) 6,925) 5,453} 19.0 4.5 | 26.0 13.5 | 33.5 28.3] 9.0 11.5 
Boone 10.1) 0088) 2.9 2.9) 10,673) .0036) 1,058) 3,684) 3,610 | 40.4 16.6 | 33.1 29.6 | 18.8 27.4) 4.6 10.0 
Box Butte 12.8) 0074) 3.7 3.7 8.7 19,228; .0065) 1,502) 5,197) 5,173 | 24.0 6.9 | 25.0 15.7 | 34.6 35.2| 9.5 14.6 
Alliance 8.7| 0051) 2.6 2.6 13,480) .0045) 1,549) 5,185) 5,024] 23.3 6.8 | 24.2 15.4 | 36.5 37.8 | 9.7 15.2 
Boyd 4.7) .0027} 1.4 1.4 5,030; .0017) 1,070) 3,593) 3,383 | 41.4 18.0 | 30.1 28.3 | 22.0 33.6 | 4.7 11.0 
Brown 4.6| .0027) 1.4 1.4 6,729} .0022| 1,463) 4,806) 4,584] 29.6 9.4 | 30.5 21.2 | 26.3 29.7| 7.2 12.3 
Buffalo 26.0} 0151) 8.2 8.9) 14.0 34,770| .0117| 1,337) 4,240) 3,884 | 34.7 12.9 | 29.6 23.9 | 26.3 34.7) 6.9 11.7 
Kearney 14.0) .0081) 4.3 5.2 20,713) .0070) 1,480) 4,817): 3,949 | 32.2 11.2 | 28.5 21.6 | 28.4 35.2 6.5 12.2 
Burt 10.9) .0064) 3.3 3.5 15,100} .0050) 1,385) 4,576) 4,234] 28.6 9.7 | 32.4 24.1 | 27.1 32.8/ 7.4 13.6 
Butler 11.8; .0068) 3.5 3.5 12,084; .0041| 1,024) 3,453) 3,377 | 42.1 18.5 | 32.0 30.4 | 20.5 32.0/ 3.3 7.9 
Cass 17.4 0102) 5.5 5.6 5.2 22,725; .0076) 1,306) 4,132} 4,007 | 27.8 10.2 | 33.8 27.1 | 29.2 38.1 6.7 13.3 
Cedar 13.3} .0077; 3.6 3.7 15,305) .0051) 1,151) 4,251; 4,069 | 32.3 11.6 | 30.9 24.2 27.3 34.9| 5.5 10.7 
Chase 4.5| .0026 1.4 1.4 6,359) .0022) 1,413) 4,542) 4,426 | 31.7 10.6 | 29.2 21.1 | 26.2 31.0) 7.5 13.4 
Cherry 9.7| .0056 2.9 2.9 3.3 14,382; .0048) 1,483) 4,959) 4,831 | 30.9 9.4 | 33.3 22.1 | 21.8 23.6/ 6.6 9.1 
Cheyenne 17.0 0099) 5.1 5.6 8.6 31,179) .0104) 1,834) 6,114) 5,5664/19.0 4.8 | 26.7 14.8 | 33.4 30.1 11.0 15.0 
Sidney 8.6 0050) 2.3 3.1 17,358; .0058) 2,018) 7,547) 5,447110.8 2.4 | 22.5 11.1 | 41.2 33.1 | 14.0 17.0 
Clay 9.1} .0053} 3.1 3.1 10,365; .0035| 1,139) 3,344) 3,336 | 39.7 17.7 | 35.2 34.2| 19.56 30.9| 4.1 9.9 
Colfax 10.6 0062| 3.3 3.7 3.0} 15,303; .0052| 1,444) 4,637) 4,109 | 26.9 9.3 | 33.7 25.3 | 27.6 33.9| 8.0 14.8 
Cuming 12.7; .0074) 3.6 3.6 2.7) 15,608} .0052) 1,229) 4,336) 4,266 | 32.8 11.4 | 27.4 20.7 | 28.0 34.5/ 7.5 14.0 
Custer 17.8 0103| 5.5 5.8 3.3 22,424, .0075| 1,260) 4,077| 3,856 | 36.0 13.6 | 32.1 26.5 | 22.4 30.1/| 6.8 11.8 
Dakota 11.9} .0069 3.5 3.5 6.4 14,597; .0049) 1,227) 4,171) 4,162 | 28.9 10.3 | 30.3 23.6 | 30.7 39.0/ 7.2 13.9 
Dawes 9.0) .0063 2.7 3.0 4.5 13,236} .0044| 1,471) 4,902) 4,314 | 26.7 8.7 | 27.1 19.3 | 33.7 39.1 | 8.1 14.2 
Dawson 20.6) .0119 6.4 6.4) 12. 28,927; .0097| 1,404) 4,520) 4,461 | 27.8 9.2 | 31.6 22.8 | 28.5 33.7 7.3 13.0 
Lexington 6.5) .0038 1.9 2.2 9,854) .0033) 1,516) 5,186) 4,425] 24.2 7.6 | 29.4 19.9 | 32.9 36.7] 8.2 13.8 
Deuel 3.4) .0020 1.0 1.1 5,765; .0020| 1,696) 5,765) 5,053 | 20.8 5.7 | 26.9 16.2 | 34.3 33.6 | 10.1 14.9 
Dixon 9.1} .0053) 2.7 2.7 9,947, .0033| 1,083) 3,684) 3,665 | 39.5 16.0 | 30.0 26.6 | 22.0 31.7/| 6.9 12.8 
Dodge 29.9) .0174| 9.6) 10.5 17.4 46,795} .0157| 1,565) 4,874) 4,427 | 27.8 9.0} 31.1 21.8 | 28.6 32.7| 6.7 11.6 
Fremont 17.4) .0101} 5.6} 6.9) 32,134] .0108| 1,847| 5,738} 4,600] 22.5 6.5 | 29.9 18.9 | $2.6 33.6] 7.8 12.2 
Douglas. . 103 321.3) .1868) 98.5) 114.7 yt $64,223) .1892) 1,756) 5,728) 4,915 | 18.2 6.1 | 24.7 15.0 | 39.2 39.1 11.7 17.6 
_ Omaha. 298.0; .1733| 90.3} 108.9 $35,331 1795} 1,796) 5,928} 4,915 ]17.0 4.7 | 24.3 14.4 | 40.2 39. 3 121 1 18.0 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1958. 
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29.7 
12.9 
24.9 
28.8 
23.2 

23.6 


Before using these ne read foreword, page 13. 
SALES MANAGEMENT 


— 


SELL 


the 


2.4 BILLION DOLLAR 


Nebraska and Western Iowa 


Market with 


THE OMAHA WORLD-HERALD 


No other single medium can touch The World-Herald in cov- 
ering this vital, booming, growing market where 1.6 million 
people have 2.4 BILLION dollars to spend! 


ONE NEWSPAPER DELIVERS ALL THIS: 


Population 1,633,400 
Families 499,700 
Buying Income $2,396,313,000 GET MORE FACTS 


Retail Sales 1,948,540.009 Write for The World-Herald’s new Con- 

375,628,000 sumer Analysis survey of Greater 
Eating and Drinking 137,668,000 Omaha and the latest Coverage Analy- 
General Merchandise 208,710,000 sis of the Nebraska-Western Iowa Mar- 
Apparel 83,778,000 ket. Send your requests to the National 
91,347,000 Advertising Department, Omaha 
World-Herald or any O’Mara & Orms- 
bee office. 


Furniture, Appliances 
Automotive 388,528,000 
182,983,000 
266,022,000 


60,002,000 
1958 ESTIMATES, SM SURVEY OF BUYING POWER 


Omaha World-Herald 


Ce \ 250,354 Daily 261,806 Sunday 
a ABC, 12 Months Ending March 31, 1957 


O'Mara & Ormsbee, National Representatives 


New York — Chicago — Detroit — Los Angeles — San Francisco 


MAY 10, 


SUD Estimates. 1/1/08 
NEBRASKA 


COUNTIES 


%e 
Halts, 108. 
Dundy.... : E . . é 26.0 8.4 
Filimore i d 3.0 3.1 ° 43.2 19.7 


Franklin 
Frontier 
Furnas 


39.9 17.1 
33.0 11.5 
37.0 15.2 


—~_—< = 


Gage 
Beatrice. 

Garden 

Garfield 


29.9 11.2 
26.4 9.2 
31.3 10.7 
36.6 13.5 


#822 838 


Gosper.. 
Grant 
Greeley 


28.9 9.3 
2.2 
16.7 


=—-—_— 
82% 


Hall 

Grand Island. 
Hamilton 
Harlan 


7.8 
7.2 
11.4 
8.0 


~— 
Sea2 
Bua e 


Hayes 
Hitchcock 
Holt 


4.9 
9.7 
18.6 


—~—< 


Heoker 

Heward 

Jefterson 
Fairbury 


11.2 ° . le . -3 10.5 
16.3 \. le a . . 4 12.3 
14.0 . . . ° 8 8.9 
11.4 i ‘ . -7 12.4 


BRS ERBR BBE 


Johnson. 
Kearney 
Keith 


13.5 . . ° 6 7.5 
13.6 . \. 5 : 0 9.4 
5.8 le e 5 . 0 -1 40.6 


Keya Paha 
Kimball 
Knox 


12.1 . . . 8 26.1 
4.4 / s . ° -0 45.7 
12.0 a . - \. 3 19.9 


~~ 
$28 


Lancaster 
ALincoln 
Lincoin 
North Platte 
Logan 


7.1 ° ° ° 4 21.3 
6.5 A d ’ -7 21.9 
7.8 e . \. . . 0 20.8 
6.3 . . J . 21.8 
26.7 


PEEL 


~_— te 


Leup 

McPherson.. 

Madison . é q 
Norfolk : : . : 20,0054 


z 


17.81 
18.8 
13.3 
14.5 


gs 82222 288 £88 2982 28: 88: 


z 


EEE S88 ESBE 


3 


Merrick ‘ ‘ d J J 10,795 
Merrill A d t 9,332 
Nance ‘ ° , 5,788 


16.9 
13.6 
4.7 


Nemaha............ F A S 15,568 
Nuckolls. . ; x p . . . 11,894 
Otoe 3 P ‘ . d 21,902 

Nebraska City ; F ; P 10,560 


15.0 
29.3 ° ° . ° 4 1.6 
26.1 \. . 2 14.7 
24.8 , m 3 14.7 


~ 
7 
~~ 


Pawnee.. ‘ d ; ; 6,468) .v0 \ ‘ 31.8 J \e . ° 7.8 

Perkins a d a ‘ 6,613) . ‘ a 14.2 i \ ‘ 8 33.7. 

Phelps \ é 3.4 3. x 15,333) . - e 24.1 . " le . -2 18.7 
Holdrege : d : 8 8,499| . * a 30.1 20.3 = x a .6 23.4 


Pierce ‘ F a a 10,071) . i 30.2 25.4 y . . ° 6 18.2 
Platte , 3 . b 25,753) . s 31.8 25.4 7 37.4 " . 9 13.7 

Columbus iy j x . 16,935; . . ‘ 31.3 22.0 6 40.8 2 3 -l 17.0 
Polk y y R ‘ 11,764) . ’ 31.1 24.1 -7 33.4 ° a 0 18.0 


Redwillow . A ‘ . ° 19,974) . . ° -2 | 27.4 19.7 | 31.56 37.1 9.3 e 4.0 17.4 
MeCook . -0052 2. ‘ 14,327) . . -6 | 26.5 18.2 | 34.7 39.0 | 10.3 ; 4.3 17.7 
Richardson . -0085 ° . . 20,2238) . le 30.9 24.0 | 20.1 37.0) 5.8 11. 3.6 16.8 
Falls City .0036 . : 9,656) . é -4| 29.8 22.0 | 32.3 39.0| 6.1 . 4.2 18.5 
0017 ‘ . 3,348) . ° 28.0 24.8 | 19.0 27.6) 5.4 . 3.3 17.5 


-0076) 5) ld ° 17,586) . . 34.6 30.1 | 24.1 34.3) 4.7 10. 2.4 11.7 
-4| .0154 ° . . 38,976) . ° -5 | 23.5 16.3 | 35.6 40.4 | 10.2 17. 4.2 17.2 
Saunders 1} .0099 . 5 . 24,663) . ° , -5 | 32.9 25.3 | 30.2 37.9 6.9 13. 3.2 14.2 


Scotts Bluff , . -0210; 10.8 : 17.0) 51,878, . ° -2 | 28.3 19.5 | 32.56 36.5) 7.9 : 5.3 22.4 
Scottsbluff ; .0079 4.2 ‘ 22,563. : d -3 | 25.5 16.4 | 38.3 40.2| 9.0 . 5.8 22.8 


SM Standard (4) and Potential (A) Metropolitan County Areas. ’ . Before using these figures read foreword, page 13. 
496 SALES MANAGEMENT 


HALF-COVERED 


IN NEBRASKA ? 


ARB SURVEY — METROPOLITAN LINCOLN 
Jan. 12-18, 1958 


KOLN-TY is TOPS on the 10 P.M. NEWS. Sunday through 


Saturday, the picture i ll : 
There are only two big markets in ees Eten & 60 Swe 


Nebraska, and you can’t get them both Sun. | Mon. | Tues. | Wed. | Thurs.| Fri. | Sat. 


with any one TV station. KOLN-TV 
’ : (10:00 News) | 44.1 | 46.4 | 47.6 | 42.4 | 43.8 d 39.5 
All surveys prove that KOLN-TV 


is your ONLY satisfactory outlet for all pars amt se! 37!) s2) 63! se 43 
Lincoln-Land — 69 counties with 296,200 


Pah a Omaha Sta. C 
families and 191,710 TV sets. (10:00 News) | 6.1] 46] 40) 46] 49] 6.1] 86 


KOLN.TV is the Official CBS Outlet Omaha Sta. D 
for South Central Nebraska and Northern (Movie) 661 5.51 401 091 4.0 i 6.3 
Kansas. Ask Avery-Knodel. 


CHANNEL 10 © 316,000 WATTS © 1000-FT. TOWER 


OGj£_, hh . 

She Pelzer Hations 

WKZO-TV — GRAND RAPIDS-KALAMAZOO ge 
WKZO RADIO — KALAMAZOO-BATTLE CREEK 

WJEF RADIO — GRAND RAPIDS 

WJEF-FM — GRAND RAPIDS-KALAMAZOO 


KOLN-TV — LINCOLN, NEBRASKA 
Associated with 


WHBD RADIO — PEORIA. HLNONS COVERS LINCOLN-LAND —NEBRASKA’S OTHER BIG MARKET 


Avery-Knodel, Inc., Exclusive National Representatives 


POPULATION EFFECTIVE 5 ‘The “SM” symbols mark original, exelu- 
GUD Estimates. 1/1/58 BUYING INCOME — @a@ ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
NEBRASKA 


COUNTIES 


Income Breakdewn ef Households 


Ka * $7,000-8,999 $10,000&0ver 


/ A 
Hate. h¥ Hsids. Ine. Hsids. 1. 


24.0 35.1) 5.4 11.5) 2.3 


Sheridan. 26.5 28.3 8.6 13.9 


Sherman. . 
Sioux. 
Stanton........ 


26.0 38.8 | 6.1 13.7 
26.6 28.6) 6.6 11.1 
21.3 26.3 7.7 14.4 


Thayer... 
Thomas 
Thurston. 


22.4 32.3) 4.7 
25.8 28.7) 6.3 
24.0 29.0| 8.8 


Valley... 
Washington...... 
Wayne.. 


24.3 ° 4.8 
28.5 36.2/| 6.2 
27.9 . 8.1 


Webster.... 15.4 é 3.2 
14.7 5 9.0 
27.0 R 6.6 


28.0 : 6.8 


2892 222 289 328 85 


Total Above Cities... |. 1,121,340]. 7 6. 6 16.3 | 37.5 10.5 16.6 


| 
| 


State Total........ 1,413.7) . ° -9| 740.2 2,090,518) . ; , ° . . -4 | 31.2 ° 6.9 4.6 4.6 19.7 


POPULATION 
JM ESTIMATES. 1/1/58 JM ESTIMATES, 1987 ESTIMATES, 1/1/58 JM ESTIMATES, 1957 


Con- 
J \ House-| sumer | Urban 
% hold | Spend-| Pop. AREAS Total % hold | Spend-| Pop. % 
of | (thou- (thou- | of | (thou-| ing | (thou- 

U.S.A.) sands) P sands) | U.S.A.) sands) (uae) sands) U.S.A. 


mt a 173.6} 204.8] 606.7] 967,094) .3242|1,714|5,571 
| 


Before using these figures read foreword, page 13. 
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WAYNE ; era] WASHINGTON 


CEDAR "" DAKOTA 


STANTON 


WANCE PLATTE 


SEWARD = 
SAUNDERS 


LANCASTER = 


Counties and cities on this map SALINE 
are charted in proportion to net 
Effective Buying Income: Scale, 


KEARNEY 


0070 sq. in. equals $1 million 


* : : : 
S . 2 2 " 
h 4 = 2 aa 
Cities shown eo those having 7 & - aaanee BERANA 
net Effective Buying Income of s : ¥ Beatrice 
" = 4 PAWNEE RICHAROSON 
$15 million and over : 


Metropoliten County Areas are 
bounded by black dotted line 


FRANKLIN 
WEBSTER 
WUCKOLLS 


NEBRASKA :<.. 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
ef cities with 1956 retail sales of $25 million or more. 


@ The “SM” symbols mark original, exclu- 

NEBRASKA RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 

Por ] Eating & | | Furn.- 

COUNTIES % Hsid. | Buying Index Drink. | General | House- Gas 

CITIES Sales | of Retail | Power | Quality | of Sales Food Places Mdse. | Apparel Appl. Stations 
continued) ($000) | U.S.A.| Sales | Index Index | Production} ($000) ($000) ($000) ($000) ($000) ($000) 

| 


RIUM dice city 42,365 4,413] .0173 :) 110 8,684 2,545 | 4,542) 2,097 3,293 4,116 
Hastings......... 38, 668 -0147 | 132 8,052 2,086) 4,355) 2,097 3,293 3,217 
Antelope bas 13,442, . 4,073} .0054 | 87 110 1,850 501 798 "7 585 1,790 


Arthur... ee 367; . 1,835} .0003 75 eee 55 85 


Banner ; 40 
Blaine ictat 10,565) 
Boone ° 3,117 


Box Butte : A d | 4,723) 

Alliance 
Boyd es ; ‘ 4,315} 
Brown . ‘ J 7 3,472! 


Buftalo yn Gib : J 4,113 

Kearney seees 
Burt , ~~ 14, d 4,469) 
Butler 618) . 2,748 


Cass ‘ 15,960) . 2,902, 
Cedar 12,227; . 3,396 
Chase , 5,513 3,938 


n= 


Cherry 11,672) . 4,025 

Cheyenne F 22,955) 4,501 
Sidney. 19,715) 

Clay 7,693; . 2,482 


BEER B53 


Colfax ; 15,374) . 4,659) . 3,096 
Cuming. ~ rer: 14,996 4,166) . | | 3,505 
Custer. .. 16,428) . 2,987] . 3,371 


3,571) . 142 1,461 
4,273] . | | 628 | 1,696 
4,380 1,190 4,429 

Lexington. ..... 616! . : .982! 458 523 909 450 | 1,420 


© SM, 1958. Before using these figures read foreword, page 13. 
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CBS Television Network 


WOW.-TV is a basic, primary affiliate of the 
“World’s Number One Television Network”—CBS. 


TOP Film Shows 


WOW-TV’s large film vault includes General 
Teleradio, Columbia and 20th Century-Fox pack- 
ages) plus the memorable 700-film M-G-M library. 


Strong Local Programs 


Top personalities and production personnel in- 
sure peak performance in WOW-TV’s programs 
and commercials. Its nationally recognized news 
and farm departments have built large, 
loyal audiences. 


PLUS...WOW-TV’s Low-Band VHF Channel 6 com- 
bined with Maximum Power of 100,000 watts Video, 
and 50,000 watts Audio—gives a strong consistent signal 
over a wide area. TOP Programming, Power to deliver 
it to a maximum audience—that’s Channel 6! 


A MEREDITH STATION — _ Represented by BLAIR-TV, Inc. 


Frank P. Fogarty Fred Ebener 
Vice President, General Manager Sales Manager 


@D The “SM” symbols mark original, exclu- 
NEBRASKA RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


| Per | > | Furn.- | Lumber- | 
COUNTIES i t Hsid. | Buying | Index Drink. | General | House- Auto- Gas Bldg. 
CITIES Sa Retail | Power | Quality | of Sales Food | Places Mdse. | Apparel Appl. | motive | Stations | Hdwre. Drugs 
(continued) U.S.A. | Sales index Index | Production] ($000) | ($000) ($000) ($000) ($000) | ($000) (3000) ($000) (3000) 


| | 
Deuel.......... 254) 0026, 5,254] .0022 | 200 345] ‘167 | 880 906 087, 128 
eae ,729| .0039) 2, .0038 169) 469 835| 36 1,088 809 
Dodge....... 048). j 0181 | 2,832 4,936) 2,379 | 6,468 4,020) 


Fremont ’ : . : o 1,915 4,174) 2,295 797) 5,897 2,610 


Douglas....... y d : i y 44,394) 61,594) 29,650) | 95,691; 27,210) 
* A@Omaha... 425,992, . ‘i 5, 41,720, 61,324 25, 92,680 24,536) 
Dundy............ 4,004) . : i 183 167 1,110 709, 
Fillmore... 11,737). . 7 , 773 687 | 2,035 1,120 


6,048) . . A 5 320 1,292 830 
3,497, .0018 -0023 218 vee 719 727 
11,965 .0060) 3, -0047 , 1,098 2,033 1,936) 


32,499, .0162 4, 0136 | ,359| 2,735 . | 1,741 7,300) 3,285 
23,811, .0119 0083 | ii | 7 2,241 | 1,072} 6,035) 2,475 
3,825! .0019 0018 | 95 212 151 820 520 
3,737, .0019 4,671] .0014 | 82 | ¥ 130, 1,009 339 


SM Standard (4) aan Potential (A) Metropolitan County Areas. 4 Before using these figures read eentia. page 13. 
omy Radio WOW “etus: 
PLUS! 


DELIVERS *k RATING Beat 102 County 
A (7 AM-7 PM oe . 
~* M-F AVERAGES) os ae 


— in the NEW 102 County Pulse Area! 
(November 1957) ote 
RADIO WOW STATION B ) XK} = 
5 : Metropolitan 
7 AM to 12 Noon 9.8 5.6 Pulse Area 
: Dec. *57 

12 Noon to 7 PM 8.7 5.9 AX, . to — 

6 AM to Midnight 8.4 5.4 \ : Me ye 


30 to 50% MORE Audience — LOWEST Cost per Thousand 


REGIONAL RADIO FRANK P. FOGARTY, Vice President and General Manager 


BILL WISEMAN, Sales Manager 
—A MEREDITH STATION — JOHN BLAIR & COMPANY, Representatives 


MAY 10, 1958 


A POPULAR TEST MARKET 
CORNHUSKER 
CAPITAL “LINCOLN, NEBRASKA 


Home of the Cornhuskers 
—University of Nebraska 


Lincoln's sharply defined Standard Metropolitan Area is Lancaster County! 
POPULATION FAMILIES HIGH SALES PRODUCTION INDEX! 
143,900 45,800 HIGH BUYING POWER INDEX! 
LINCOLN EVENING JOURNAL e LINCOLN MORNING STAR 
SUNDAY JOURNAL AND STAR 
JANN & KELLEY, Inc.—National Representatives 


NEBRASKA RETAIL SALES— GD estimates, 1957 
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COUNTIES , 
CITIES of Power | Quality 
(continued) Area 
Gosper 
Grant. . 
Greeley 


Hall 

Grand Island 
Hamilton 
Harlan. 


~ ow 
BESE Bes 
see 
ee —_ 
88s £828 s8e 


Hayes 
Hitchcock 
Holt 


— 


Hooker 

Howard 

Jefterson 
Fairbury 


288 38s 


esse 88: 


w 
x) 
a 


Johnson 
Kearney 
Keith.... 


£3 
= —_ 
= i 


Keya Paha 
Kimball, . 
Knox. . 


— 
£83 
nD 


Lancaster... . 175,245) 
ALincoln 164,678) 
Lincoin. . 36,419) 
North Platte 
Logan 


Loup 
McPherson 
Madison. . . 
Norfolk 
Merrick 
Morrill 
Nance 


S 
a 

- © 
Sis 
> 


s 
~ 
= 
— 
_~ 


S83 23888: 


Nemaha 
Nuckolis 
Otoe 
Nebraska City .. 


4 
ra 
Pr, 


82s § 


8 ESSE SESSEs: 


F 

_ 
a 
> 
a 
~odt = 


Pawnee 
Perkins 
Phelps 

Holdrege 
Pierce 
Platte 

Columbus 
Polk 


F 


SEREES BUBB 


gE88 2 


~oa—=no w— 
Py 


Redwillow 
McCook " J d 008) ‘ 4,888 
Richardson , d 3,392 
Falls City : ‘. d d 3,002 
Rock . 0017! 3, 0014 | 450 


— — 
BESE8 8s 


_— 


SM Standard (4) and Potential (A) Metropolitan County Areas. : q Before using these figures read foreword, page 13. 
500 SALES MANAGEMENT 


Market 
Coverage 
Area 


COLOR TELEVISION CENTER 


*According to ARB 


and... 


KMTV serves more TV homes than any other TV station in 


lowa, Kansas. 


Nielsen Coverage figures reveal KMTV serves an 84 county 
over 425,000 TV homes—a $214 billion “plus” market area. 


videos 2 TOP MARKETS: 


OMAHA and LINCOLN 


Nebraska, 


area with 


KMTV is 


viewed in 71% of these homes each week. 75 per cent each month. 


KMTV MARKET FACTS* 


Effective Buying Income . $2,648,336,000 


Population 1,779,700 
No. of Families 548,100 
Av. Income per Family . .$ 4,832 
Av. Income per Capita . .$ 1,488 
Retail Sales $2,063,549,000 


General Mdse. Sales 
Food. Sales 

Drug Sales 
Automobile Sales 
Farm Population . 
Farm Gross Income 


*Compiled from ’58 Survey of Buying Power & SRDS. 


$ 216,962,000 
$ 392,951,000 
$ 63,591,000 
$ 412,625,000 

518,800 
$1,696,555,000 


Basic NBC-TV 


Edw. Petry & Co., 


Represented by 


Affiliated 


Radio KFAB and Redie KMA 


Inc. 


with 


@y The “SM” symbols mark original, exclu- 
NEBRASKA | we- RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
tro- Total Per Eating & Furn.- Lumber- | 
COUNTIES poli- Retail % Hsld. | Buying Index Drink. | General House- | Auto Gas Bidg. 
CITIES tan Sales of Retail | Power —_ of Sales Food Places | Mdse. | Apparel | Appl. motive | Stations | Hdwre. | Drugs 
(continued) Area | ($000) S.A.| Sales | Index ndex | Production} ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 
| | 
ayer 16,627; .0083 91 109 3,002 1,422 812 136 491 4,811 1,713 3,202 550 
re 103 11,535} .0058 74 38 3,185 1,314 250 302 285 2,638 1,438 1,491) 378 
Saunders. . 20,480} .0102 92 103 5,003 1,462 805 140 597 5,021 1,827 3,636) 504 
| 
Scotts Bluff... 48,980, .0245 97 117 9,613 2,083 5,413 2,626 2,323; 11,294 3,762 6,462) 1,321 
Scottsbluff. . 33,765) .0169 133 214 6,756 1,266 3,923 2,185 1,627 9,499 1,718 3,194 479 
Seward. . 13,673; .0068 83 89 2,996 1,028 776 186 361 2,446 1,736 2,304 400 
Sheridan... 12,348) .0062 100 113 2,129 806 1,044 381 377 2,727 1,287 2,546 391 
Sherman. 5,085; .0025 71 66 1,101 341 218 392 141 603 762 1,278 90 
es 594, .0003 61 7 43 65 oe 21 nai 112 240 78 35 
Stanten. . 3,345; .0017 72 47 934 214 105 20 28 363 143 1,031 183 
Thayer. 9,626) .0048 79 86 1,755 786 802 169 750 1,104 1,156 2,084 258 
Thomas... 896; .0004 86 57 150 122 aed ie 73 ea 262 106 136 
Therston.. 7,309] .0037/ 80 76 1,188 574 478 54) 1,171 738} 2,332 117 
| 
Valley. . 7,606) .0038 76 90 1,606 289 472 181 232 848 814 1,529) 271 
Washington 10,648; .0053 84 78 2,730 938 329 287 296 1,883 1,107 1,951) 204 
Wayne 10,142) .0051 88 85 2,002 622 703 212 185 3,046 731) = «1,771 209 
Webster 8,639) .0043) 3,927] .0032 82 11 2,070 302 754 182) 1,291 1,851| 1,277 169 
Wheeler..... 558) .0003) 1, -0005 56 33 134 59 160 gna sae sind 78) jute ae 
York... 18,154} .0091) 3,947] .0076 92 110 2,297 904 2,327 739 848 4,756 1,771 2,416 384 
York. 14,458) .0072 -0046 115 180 1,725 567 2,241 738 848 4,051 7% 1,816 321 
bei | 
Total Above Cities. . 1,004,880) .5021 .4137 110 134 190,893 73,177; 148,013 62,775| 60,188) 214,405 70,340) 80,394) 33,000 
State Total. . 1,712,753; .8557| 3,961] .7716 94 104 327,481, 122,859) 188,823 74,899) 82,061; 342,614 160,510 227,417; 62,913 
METRO. AREAS RETAIL saces— GYD estimates, 1967 
Lincoin.... 80 175,245; .0876| 3,826] .0857 102 105 30,024, 10,872) 37,541 11,201 9,108} 28,828) 14,233) 14,869 6,612 
Omaha... 103 631,398| .2655) 4,168] .2480 102 109 108,550; 61,887) 66,731 33,587; 28,911) 112,593) 36,778) 41,745) 18,594 
Total Above Areas... 706 ,643 3831) 4,071} .3337 102 108 138,574; 62,759; 104,272 44, 788| 39,019; 141,421 61,011 56,614; 25,206 


© SM, 1958. 
MAY 10, 


1958 


Before using these figures read foreword, page 13. 


501 


HUMBOLDT 


NEVADA 


PERSHING 


RETAIL SALES MAP 


CHURCHILL PRINCIPAL CITIES: County and geographic location 
S| WHITE PINE of cities with 1956 retail sales of $25 million or more. 


LINCOLN 


Metropolitan County Areas ore 


bounded by black dotted lines 


T cuarK 


Counties and cities on this map 


are charted in proportion to net 


Effective Buying Income: Scale 


0372 sq. in. equals $1 million 


Cities shown are those hoving 
net Effective Buying Income of 


$15 million and over 


: 


BRR SSS SSS SRR RSARSRASSAS SSSR ASRS SES SEES EO LAOS ERR RRR RRR RRR SRR RS SSS SESE SES EE SS 8 8! 


E Vv A D A (Other Mountain, States: Arizona, Colorado, 
Idaho, Montana, New Mexico, Utah, Wyoming.) 


‘The “SM” ‘symbols “mark original exclu- 
sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS 


NUMBER OF OUTLETS 


County 


Elko 
White Pine 


City 


County 


Las Vegas 


.. Clark 
Reno....... 


Washoe. 


40| 59) 42) 38) 54 
39) 59) 38 38] 59) 


POPULATION 


~~ EFFECTIVE 


ESTIMATES, 1/1/58 BUYING INCOME— JSM ESTIMATES, 1957 


Con- Income Breakdown of Households 
COUNTIES House-| sumer | Urban Income oe tua 
CITIES Total v/ holds | Spend-| Pop. % Per | Per Per | } 
thou- of (thou- | ing | (thou- fe =. Capita Hsid. | C.S.U. $0-2,499 | $2,500-3,999 | $4,000-6,999 $7,000-9,999 |$10,000& over 
. . 0 


sands) | U.S.A. | sands) | Units | sands) ; To | % 7o | % % % % ¢/ [o 
(thous. ) Hsids. ine. |Hsids. inc. |Hslds. ine. |Hslds. Ine. | Hsids. Inc. 


Churchill t , ; , 1,725] 6,037| 4,476 | 24.2 15.0 | 33.3 34.5 | 12.7 19.8| 6.2 23.6 
Clark ‘ ci . ; : ' , 2,041| 6,453, 4,955 | 16.3 11.8 | 41.3 38.8 | 15.0 21.3| 6.8 23.8 

Las Vegas 5| 0299 : 3] 2,192| 6,525) 5,075 | 16.3 11.8 | 39.9 15.4 21.4] 7.5 25.8 
Douglas 2) .0012) 1,802| 7,928) 4,719 | 23.6 8.7 | 37.6 10.0 13.0 | 12.2 40.2 


9.9 | 42.3 35.0 | 15.2 19.1 | 10.4 33.1 
6.0 | 42.7 30.9 | 19.9 21.8 | 13.8 39.3 
1,386] 3,465} 3,208 | 55.0 21.6 | 15.0 6.0 14.8| 2.5 13.9 
10a 7,713, 3,915 | 25.0 7.1 | 34.1 21.1 | 22.3 22.6| 9.3 14.3] 9.3 34.9 
| | | 

Humboldt y .0027 ‘ 1.8 2.7 é | 1,765) 6,247| 4,345 | 27.5 ; -8 11.9 | 35.9 37.3 | 11.3 17.8 6.5 25.0 
Lander 6} 0000; 4)? (0011| 2.006) 8,025] 4.297| 10.5 2. 13.3 | 47.3 43.2 | 10.8 14.9| 7.8 25.9 
Lincoin 5} .0020 9} 44 5,374] .0018| 1,535! 5,971 4.731] 10.0 2. 4 13.9 | 53.0 53.4| 10.8 16.4| 3.8 13.5 


> SM, 1958. Before using these figures read foreword, page 13. 
502 SALES MANAGEMENT 


Elko ° -0077) 

Elko 5.7) .0039 
Esmeralda ° -0002 
Eureka . -0007 


| 2,221) 7,460) 5,339 | 12.4 
2,525) 8,904 5.854 | 10.0 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


JM 


POPULATION 
ESTIMATES, 1/1/58 


EFFECTIVE 
BUYING INCOME — 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


BY) 


ESTIMATES, 1957 


(thou- 
sands) 


Income Breakdown of Households 


(000) 


Net | % | 
Dollars | of | Capita 
| U.S.A. 


Per | Per 


risid. cls 


ao et 


U. 


$2,500-3,999 
% 70 
Hslds. Inc. 


% 
Inc. 


| sls. ine. 


| 


$4,000-6,999 om * 'stq,000&ever 
‘Heid. Inc. 


Total Above Cities. . 


State Total 


3.0| 
8.0 
2.4 


4.2) 
3.8) 
7 
76.0) 
51.6 
13.7) 
6.7) 


0442 
-0300 
-0080 
-0039 


3,899) 
13,699 
3,615 


7,358) 
6,328| 
997) 


173,393 
127,631 
24,687 
11,657 


116.5 


252.9 


.0677) 


38.1) 


50.2 


269,094, 


.0902) 2,310) 7,063) 


} pawn 
.0013) 1,300) 4,332) 
.0046| 1,712) 5,708! 
-0012| 1, 806) 4,017 


mn 1,752) 6,132 
0022) 1,665) 5,753 
— 1,424) 4,985 
0581} 2, oni| 6,908 
0428) 2, ‘473 7,464 
.0083| 1,802| 6,172 
.0039| 1,740) 6,476 


20.0 
29.0 


36.5 
54.5 
33.5 


39.2 
39.4 


18.4 


9.7 


9.1 


14.1 

9.1 
14.0 
23.7 


27.7 


29.9 


-1471) 


79.3} 


101.6) 


518,295. 


.1738| 2,049) 6,536] 


| 
16.7 4.3 | 19.9 11.3 | 41.5 


BY) 


Esti MATES, 1957 


yD POPULATION 
ESTIMATES, 1/1/58 
sf Con- 


Total | % 
(thou- | of 
sands) | U.S.A. 


House- 
hold 
(thou- | ing 

sands) : 


Urban 
Pop. 
(thou- 
sands) 


S.A. 


Per 
Cap- 
| ita 


POPULATION 
ESTIMATES, 1/1/58 


JM 


Es. 
ESTIMATES, 1957 


Total | % 
( 


thou- | of | ( 
sands) | U.S.A.) sands) | Units | sands) 
(thous. ) 


Alas Vegas... 
AReno 


-0629 


wa. 
0442 


76.0 


34.2 
25.1 


73. 
62. 


8 
4 


.0740)2,041 
-0581|2,281/6, 908 


6,453 


Total Above Areas 


| 

| 

Net 
Dollars | 
($000) | 


U.S.A. 


’ 


104.1) .1071 


394,076) .1321/2, an 645 
| | 


COUNTIES 


CITIES 


RETAIL SALES— @® ESTIMATES, 1957 


Total 
Retail 
Sales 
($000) 


| Eatin, & | 


Index 


USA. | 


Sales 


| 
Buying | 
Power | 
| 


Index 


bmn |_ of Sales 


ndex 


Production 


Food 
($000) | 


($000) 


($000) 


Churchill 


Clark. 


Ales Teets.. 


Dougla 


Elko... 
Elko... 


12,251) 
178,705 
146 ,967 

5,028 


25,732 
17,118 


.0060/ 
-0893} 
.0734) 
-0025) 


-0129) 


6,806 
5,225 


10,056 


-0043 
-0764 
-0469 
-0016 


-0103 
-0062 


116 
121 
157 
133 


134 
159 


| 


162 
142 
245 


2,367| 
41,298 
33,738) 

496 


Esmeralda 
Eureka... 


Humboldt. . 


Lander... 
Lincoln. . . 


Lyon 
Mineral 
Nye.... 


Ormsby 
Pershing . 


AReno.... 


White Pine 
Ely.. 


Total Above Cities 


151 


12,031 


755) 
2,483 


8,331 
7,528 
6,142) 


8,019) 
3,519 
5,950 


7,124 
5,963 
4,710} .0003 
5,733} .0595 
-0471 
-0080 
-0045 


3,701 


100 


307,752! 


-1538) .1047 


1,137) 
16,880 


18,400 
15,519 
1,739 
1,299 


28,459 


State Total. .. 


437,756) 


2187) 5,520} .1819 


50,311 


2,834) 
15, 296) 
14, 572| 

936 


1,239 


277) 2,515 
9,160' 34,402 
8,683) 31,205 

63 


695 
695 


923) 


921 
20,760 
13,127 

382 


914 
9,500 
8,673 

196 


2,290 
1,981 


| 
15,294 
14,770 
1,635 
1,086) 


9,449) 
8,961 
258 
257| 


17,100 


19,778) 


31,321 21,617) 


42,223] 25,259) 


8,102 
7,237 


76 


781 
875 


1,229 
1,151 
10 


29,148 
28,935 
1,927 
1,287 


11,948 
10,379 
1,136 


6,716 
6,416 
1,213 

891 


17, 


1, 
10, 
486 


65,276 17,961 


26 ,822 


83,666; 51,756) 24,307, 22,846 


METRO. 


AREAS 


RETAIL SALES— SH ) ESTIMATES, 1957 


Alas Vegas 


AReno.. 


Total Above Ar Areas. 


178,705) 
143,903 


322,608 


0893 
0719 


-1612} 5,440) 


_-1359 


SM Standard (4) and Potential (A) Metropolitan ont Areas. 


4, 238| 
23,862) 


65, 5, 160| 
© SM, 1958. 


16.880 
16.48) 


ee 


35,280} 30,590 22,287} 17,262] 


12,808) 
9,449, 
| 


15,296 
15,294) 


9,160} 34,402) 
8,102} 29,148) 
| 


9,500 6, 
6,716) 11, 


63,550| 32,708} 16,216) 18,1 


Before using these figures read foreword, page 


In Each State—2 Maps in 1 


The maps this year include, for each state, both a distort income map and a retail sales map showing geographic 


location and county outline for cities with 1956 retail sales of $25 million or more. 


MAY 


10, 


1958 


* NASH UA NEW HAMPSHIRE - 


e To move your products — to THE GATEWAY TO A VITAL and THE JULIUS MATHEWS 
get your sales messages to IMPORTANT SECTION of SPECIAL AGENCY, INC. 


the people of this important © yew HAMPSHIRE’S FIRST MARKET 
productive area — to assert a 


the value of your newspa 


SERVED FOR OVER A CENTURY 
advertising by RESULTS — the RAGE BY THE 
NASHUA TELEGRAPH is a WITH DAILY CIRCULATION COVERAGE 


ee > NASHUA TELEGRAPH 


CIRCULATION ALL TIME HIGH NASHUA Established 1832 NEW HAMPSHIRE 


(Other New England 1 States: Connecticut, The “SM”? symbols mark original exelu- 
NE w H a M P Ss H ! R E =" Maine, Massachusetts, Rhode Island, Vermont.) sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS > NUMBER OF OUTLETS 


x 
g|% 


od 


| Pop. (thous.) 


s 
Co) 


a5! 


City County 


Berlin Coos.. 
Claremont... Sullivan... . 
Concord Merrimact 
Dover Strafford 
Keene Cheshire 
Laconia Belknap. 


3 
3) 1 _ a be 
18; 14 ~~ ‘ : 252 
82 
67 


15 
1 


4 oe oe .! 47 
10 


EFFECTIVE 
BUYING INCOME— @%g 


income Breakdown of Households 

COUNTIES i | House- Inceme 

CITIES Total | % holds Pop. Net y 

(thou- of | (thou- Dollars 0 . | C. S$. UL H 

sands) | U.S.A. | sands) (000) S.A. / 
| ( 


2 BS SB | Mase. 


ESTIMATES, 1957 


% 
Inc. 
Belknap 3) .0164, 8.4) 9. 7] 44,701) ‘ 6 6.7 | 24.4 16.8 | 40.2 44.2 

Laconia -7| .0091 4.6 . 25,297) . ‘ . E d . s 3 46.1 
Carroll -0| .0083 ‘ . 21,985) . J : y J ‘ : 8 41.3 
Cheshire 8) . " - 64,861) . ’ - é . ° . -1 42.9 

Keene é . i 29,420) . . . ° ° ° . . 6 42.2 


Coos 
Berlin 
Grafton 
Lebanon 
Hillsborough 
A Manchester 
Nashua 


53,037) . : ’ . ° . ° 3 46.0 
25,906) . ’ ’ ° , . : . 9 45.2 
75,939) . ’ . . ° . 4 0.4 
15,211) . ’ F ‘ ‘ é -8 42.6 
292,245) . ’ ’ ° . . ° 1 42.7 
160,226) . x ° e ‘ le . 9 42.0 
64,186) . A A ° , ° 5 ‘ -2 44.5 


wre aoa-— 


Merrimack J d 8) ° 7 102,883) . e " . ° ’ 21. ‘ .0 43.7 
Concord 29.1) .0160 . : 47,498). , ¥ F ‘ . ‘ 8 43.5 
Rockingham q .0468 ‘ Mi a 126,446) . . A . - ; y 3 43.8 
Portsmouth f .0124 \ ‘ 36,231) . J . ‘ \ ; c 9 46.1 
Straftord . .0316 ‘ le A 88,859) . . . ° 6 2 46.2 
Dover : .0102} é ° 28,413) . ’ < 4 . 9 42.2 
Rochester ‘ .0087 ° ° 24,608) . ’ ’ . y . ‘ x 47.9 


Sullivan ‘ -0166) . . 5 44,888) . ° i . ° n 6 4.1 
Claremont .0083) : " 24,243) . ‘ ‘ . J 5 9 43.7 


Total Above Cities... & -1619| 83.5 . 481,239) . ° . . ‘ 8 43.5 


State Total... 664.9! .32841 165.91 190.4) 322.2] 915,844! 810 | 20.2 6.0! 22.3 14.3 | 41.2 43.31 11.3 18.0 


POPULATION E. B. |. POPULATION 
BYP ESTIMATES, 1/1/88 @D ESTIMATES, 1957 BYP ESTIMATES, 1/1/58 ESTIMATES, 1957 


Con- 
House-| sumer | Urban 
Net | % | Per| Por Total | % | hold | Spend-| Pop. Net | % | Per 
ng Dollars | of | Cap-|H’se- (thou- chou | ing “| (thou; | Dollars of | Cap- 
S.A. 4? ($000) | U.S.A.) ita | hold sands) | U.S.A.) sands) ‘ ' sands) | ($000) | U.S.A.) ita 
ti thous. 


| } 
Manchester 164.4) -0966) 49.2! 56.3) 126.3 . -0979!1 ,778'5,940!| Total Above Area. 164.4| 0956) 49.2 56.3) 126.3 292, 248| -0979'1,778'5,940 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. *Not available Before using these figures read foreword, page 13. 


Table of Contents and Indexes on Pages 3, 4, 5, 7, 9 


SALES MANAGEMENT 


These are the facts .. . : PEA. 4 Boal 


YOU 31 7 OF ALL HOUSEHOLDS 
REACH a % IN NEW HAMPSHIRE 
WITH THE 

I 


‘Y=, UNION LEADER 


There ts nothing so powertul os truth” 


One 


NOW 5 2 , 5 6 3 ; CIRCULATION . < 


DOLLAR FOR DOLLAR—NO OTHER 
COVERAGE OF THE N. H. MARKET STORY, BROOKS & FINLEY, INC. 


NEW HAMPSHIRE 


GRAFTON Counties ond cities on this map 
ere charted in proportion to net 
Effective Buying Income: Scole, 
0113 sq. in. equals $1 million 


Cities shown are those hoving 
net Effective Buying Income of 
$15 million and over. 


Metropolitan County Areas ore 
bounded by black dotted line: 


WERRMACK Fes 


STRAFFORD 


Rocnester = 


E WILLSBOROUGH # 
5 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


MAY 10, 1958 


CLAREMONT ts THE SHOPPING CENTER oF THe TWIN STATE VALLEY 
ONE OF THE ahenl SE hecscvey 1 ae sage 


machine tools. 
WINDSOR, VT., makes all the nation’s neolite footwear. 


LARGEST MARKETS LEBANON AND NEWPORT, N. H., are industrial towns. 


HANOVER, N. H., has Dartmouth College and its 
Medical Center. 


WHITE RIVER JCT., VT., is a R.R. and wholesale center. 
CLAREMONT draws retail trade from all of these. 


CLAREMONT 


Eastern Vermont Western New Hampshire 


DAILY EAGLE 


SERVING CLAKEMONT AND THE TWIN STATE VALLEY Represented by Julius Mathews Special Agency 


+" @ The “SM” pacer cus mark ey exclu- 
NEW HAMP. RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


| Eating & 
COUNTIES i i } Buying Index Drink. General Gas 
CITIES les Power ny of Sales Food Places Mdse, | Apparel App motive | Stations 
(continued) Index | Index | Production} ($000) | ($000) ($000) ($000) 


Belknap .0177| 4,246] .0161 | 98 8,988} 1,696) 
Laconia q | .0123 .0098 108 6,217; 1,127 
Carroll ,505| 0108) 4,389} .0088 | 95 5,983, 1,069 
Cheshire 399) .0202) 3,156] .0218 88 11,607, 1,910 
Keene... 26,822} .0134! 0109 | 7,126} 1,242 


Coos ‘ -0203; 3,915] . 12,083 
Berlin 713 .0103 ‘ 6,376 
Grafton | ,0287| 4,412] . | 14,691 
Lebanon ‘ .0056) 4 2,932 
Hillsborough .1057| 4,301] . 59,601 
A Manchester 20,572} .0602! , 31,210 


Nashua . -0267 -02 14,921 


Merrimack | 0349, 3,721) . 16,648 
Concord 3,984) .0220 .017 9,628 
Rockingham -0501| 4,080] . 27,174) 
Portsmouth 26; .0200 d 10, 158) 
Strafford -0303} 3,991) . 18,613) 
Dover.... y | .0145) d 7,966) 
Rochester... F 0094] ‘ 5,312| 


Sullivan : .0143) 3,301) . 7,708) 
Claremont 921! .0095 0086 | 4,706 


Per ease: § 
Total Above Cities 408,188} .2039 1748 106,552} 19,384] 40,051) 28,943) 20,972| 82,342) 26,307| 22,541 


State Total 666,604) 3330 4,018) _w | 183,096 34,558, 57,460 37,643| 27,875) | 62, 36,447 


METRO. AREA RETAIL SALES— SM ESTIMATES, 1957 


Manchester. .... 211,589} .1057| 4,301] .0998 | 104 59,601| 10,312) 21,713) | 14, 4,718) 10, 780| | 15,609, 10,252) 4,333 


(Other Middle Atlantic Stat 
N E Ww J E R s E Y em _ New - York, ‘ Pennsylvania.) 


NUMBER OF OUTLETS 


Total Above Area... _ 2n, 5s! -1057| 4,301 0998 | 104 Ls 59,601 10,312) 2 21, 713) 14, 4.n8 La 780| . 15,609) 10, 252| 4, 4, 333 


Map, page 515 


Mdse. 


City County } § 


Cranford | 
Township.. .Union....... 


City County 


Asbury Park Monmouth 
Atlantic City. Atlantic 
Bayonne Hudson 
Belleville Essex 
Belmar Monmouth 
Bergenfield. . Bergen 
Bloomfield... . Essex 
Boonton Morris 
Bound Brook. Somerset 
Bridgeton Cumberland 
Burlington Burlington 
Caldwell... . .Essex 
Camden......Camden 
Carteret Middlesex | | | 
Cliffside Park. Bergen . | | | 6) 9 3 
Clifton...... . Passaic , | 20) 44) 19 . 131 26) 43) 25) 15 
Collingswood. Camden ; | 14) 10 Haddonfield . . 15 271 20; 6 18} 7| 6 
SM Standard (4) and Potential (A) Metropolitan County Areas. *Not available @® SM, 1958. Before using these figures read foreword, page 13. 
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Adams, 


Even [ know that... only the 
ATLANTIC CITY PRESS covers 
SOUTHERN New Jersey§ BEST marker’. 


Here is a market that represents .. . 


$489,952,000 in 
119,654,000 in 
41,033,000 in 
71,261,000 in 
13,494,000 in 


Total Retail Sales 
Food Sales 
General Merchandise Sales 
Automotive Sales 
Drug Sales 


This market cannot be overlooked, and the only way to cover it, as the two heads say, is by the 


Atlantic City Press 


Southern New Jersey's 


President—Gallagher-DeLisser, 


‘Good Morning’ Newspaper 
Inc., 


National Representatives 


| 
| > NUMBER OF OUTLETS | | 3 NUMBER OF OUTLETS 
Ss — —— 
NEW JERSEY z 2 mmm St | TBE oH PE ale 
| g¢ [3s] Bigzgsi gti disgia ii | |g | He) F lezied) 2/2 /2leslie | 2 
City comy | & |86| 2 Gass 2\2\2\88\35 15 | City County | & |O| & WSoe| Z| ct | < [Sa 4/6 
Hammonton. Atlantic ne, 9.1] 162) 26) 23) 12) 22) 4) 14 20) 12) 1 | Newton. .... Sussex. .. 6.1} 157; 15] 37) 15) 15) 12 ny 18) 6 5 
Harrison.....Hudson.....| 13.0] 240} 67) 84/ 13) 14) 8| 4) 10) 7) 5 || North | 
Hawthorne... .Passaic.....| 16.6] 157| 37| 25| 14) 13| 6, 8| 18 13) 3 | Arlington. . Bergen... .. 18.9] 121) 34) 27) 12) 10, 2) 2) 7 4) 2 
Highland | ~~ || North Bergen | 2 
Park.......Middlesex 12.5] 119} 33) 13) 14) 10) 4) 16 14| 3} 3 ||  Township...Hudson.....| 43.1) * *| | | 4 oH 
Hightstown. ..Mercer.... 4.2] 85 10| 19} 8 100) 5 7 71 4 2 North | | 
Hillside Plainfield...Somerset....| 15.7] 114) 27) 22) 9} 3) 13) 10) 15) 3) 1 
Township... .Union 3 23.0) ° a . ° ¢ | ee e . | Nutley Essex F 30. 226) 56) 45 15} 16) 11) 11) 23) 12; 10 
Hoboken... .. Hudson 51.6] 741) 202) 222) 48| 67) 31) 9 21) 14 20 || OceanCity...CapeMay.../ 7.3) 284) 54) 67) 23) 22) 13 12| 17| 16] 12 
Irvington.....Essex.......| 62.8 784) 215) 112} 98| 81] 41) 35 49| 25 26 | Orange....... Essex.. 40.3] 500} 123} 92) 59| 42) 28| 13) 34) 21) 17 
Jersey City...Hudson.....| 302.2/3,472/1 086 745| 262] 366| 160, 73) 135) 85 115 Palisades fe ae 
Kearney..... Hudson.....| 40.4) 321) 90) 65/ 30) 21) 8 14) 30) 12 8 | Park.......Bergen......| 12.1] 155) 26) 32) 15) | 6| 6) 21) 13) 7 
Linden...... Union.......| 35.4 420) 87) 96; 43) 33) 18 32) 33; 22 12 | Paramus. ....Bergen 20.1) 167) 14) 51 15 6 23; #7) 26) 1) 1 
Little Ferry...Bergen..... 6.5] 89) 13) 14) 6} 0} 4] 25) 11) 7 1 || Passaic......Passaic.....| 57.9]1,146) 269) 221) 87) 199) 87) 27) 50) 32) 29 
See Bergen 23.7 2a7| 64) 41) 31) 18] 11) 14) 26 12) 6 || Paterson. ....Passaic.. 143.6]2,226) 604) 459) 177) 237) 116] 79) 131) 68) 58 
Long Branch..Monmouth...| 31.5] 392| 74] 82 35| 33 32} 15] 28) 17; 14 || Pennsauken tial 
Lyndhurst | Township.. .Camden 27.4 ° AE BO ee ey = 4 .° 
Township... .Bergen.. 22.2 7 + 4 © ee SS Penns Grove..Salem..... 7.4] 163) 38) 23 11) 18} 11) 11) 16) 8 2 
Madison... ... Morris 13.5] 119) 33/ 13] 9] 13) 5 7 13) 4 4 Perth Amboy..Niddlesex...| 42.7] 731) 161) 143) 73) 106| 40) 27) 49) 12) 19 
Maplewood a? ee Philipsburg. .. Warren 19.6] 248] 67| 51) 25| 8| 11) 10) 28) 9) 4 
Township.. .Essex.... 26.8 - ee: Gey Gey Bes OB OU ee Be Plainfield. .... Union 47.4 630) 138) 67) 62) 97) 51) 32 43) 22| 16 
Merchantville Camden 5.4] 116; 20) 22; 4) 4 2 2 Ws 4 2 Pisasantville. Atlantic 13.0] 192) 38) 31) 15) 16) 11) 13) 22) 8 8 
Metuchen. .. . Middlesex 16.4] 134) 23, 26] 13] 6) 7 7 18} 7} 3 Point a 2a Sie = 
Millburn A heel Pleasant... .Ocean. .. . 5.3] 72) 11| 12) 8 6] 4) 10 6 3) 1 
Township.. .Essex 16.9 ae: Se TE, LE Bs a, DY Point Pleasant | Py } 
Mitiville......Cumberland.| 17.8] 259) 61) 38) 14) 26) 17; 14 31) 15 5 Beach......Ocean.... 7.0} 122) 22! | a) 
Montclair. . . .Essex 46.4] 435) 99) 36) 40) 44/ 31) 21) 34) 19} 16 Pompton } | | 
Morristown... .Mortis 18.6 75| 42| 30) 66) 38) 18| 26) 22) 14 Lakes......Passaic.....| 8.3] 111) 17) 17/ 8 16] 8 9} 8 11) 3 
Neptune Princeton.....Mercer......| 14.8] 210} 32] 39] 7] 37| 12 14) 8] 5 
Township...Monmouth..| 19.4) *| * *| * * * * * * * || Rahway......Union 24.9] 266) 53) 45) 11) 24| 17| 17) 30 19) 6 
New {at || Red Bank....Monmouth...| 14.3] 370) 56) 53) 22| 64) 24) 28| 17} 13 
Brunswick..Middlesex...| 42.7] 750) 159) 160) 67/109] 55| 19| 47) 21) 13 || Ridgefield... Bergen 12.2] 88| 16) 22) 12} 2| o| 6| 10) & 2 
Newark. .... .Essex.. 454. 1]6,052|1,643/1445) 642) 559 302) 115| 279| 156, 175 | (Continued on page : 518) 
SM POPULATION EFFECTI VE SM The “SM” antiels | mark nary ‘exclu- 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
Me- i NOOR 
tro- Con- Income Breakdown of Households 
COUNTIES poli- House-| sumer | Urban | Income 
CITIES tan | Total | % | holds | Spend-| Pop. | _ Net % | Per | Per | Per 
(thou- (thou- | ing | (thou-} Dollars | of | Capita| Hsid.|C.S.U.| $0-2,499 | $2,503,998 | $4,000-6,999 | $7,000-9,999 $10,000 over 
sands) | U.S.A. | sands) | Units | sands)}| (000) | U.S.A. | % % t % | % % 
(thous.) Hsids. Inc. | ickte. inc. | Hslds. Inc. |Hsids. Inc. |Hslds. Inc. 
| | } | 
Atlantic............ 9 144.2) .0839, 45.2) 55.2) 126.0) 258,952 .0868| 1,796, 5,729) 4,689 | 23.3 6.8 | 20.9 13.2 | 38.5 39. 8| 11.3 17.6] 6.0 22.6 
AAtlantic City... 63.1] .0367} 19.8} 27.2 116,534] .0390| 1,847} 5,886] 4,284] 24.6 7.5 | 21.6 14.1 | 38.4 41.6 | 10.2 16.7] 5.2 20.1 
Pleasantville... . 13.0} .0076} 3.8) 4.4 21,713| .0073| 1,670| 5,714| 4,855] 17.4 5.0 | 20.1 12.4 | 45.1 a| 12.5 19.2 | 4.9 17.6 
Hammonton..... 9.1] .0053}. 2.4] 2.8 14,995] .0050| 1,648) 6,248) “5,263 | 16.1 4.21 17.8 10.1 | 43.2 40.01 16.0 22.3! 6.9 23.4 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


*Not available 


MAY 10, 


1958 


Before using these figures read — "2 e 13. 
958 
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Don’t Plan a VAST Schedule 


With a HALF-VAST Medium! 


Go Completely Berserk and Use 
BRIDGETON, N. J. 


© 


Bridgeton (N.J.) Evening News 


Represented by the Julius Mathews Special Agency, Inc. 


EFFECTIVE SM The “SM” symbols mark e exclu- 
BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


NEW JERSEY as 


COUNTIES 

CITIES Not Per 
(continued) | ( ( Dollars Capita 
S.A sands) (000) 


Income Breakdown of Households 


Bergen ; » é J 1) 701.5) 1,771,390) . 2,446 
Hackensack... .. : e ? J 76,574). 2,342 
Englewood 26. ; ; y 79,856) . 3,025 
Ridgewood y | ‘ : 88,597) . 3,602 
Teaneck Township. j : . 127,242) . 3,037 
Rutherford ’ ; Q 5 59,343) . 2,853 
Fair Lawn 3 g ‘i é $8,617; . 2,496 
Garfield. . 30. i ’ ’ 50,770) . 1,966 
Westwood , d x 22,489) . 2,615 
Bergenfield ; , f - 60,852) . 2,464 
Little Ferry..... ’ : a e 12,324) . 1,896 
Cliffside Park : i 7 : 45,337) . 2,519 
Lyndhurst 

Township 22. ; . 58,401 
Ridgefield. . . a P ‘i J 30, 309 
Dumont ‘i 4 ‘ iy 42,562 
East Paterson... . ; : > . 46, 483 
Fort Lee. . x é $ ) 59,333 
Lodi : : 6 . . 44,370 
North Arlington : ‘ i ; 44,296 
Ridgefield Park y F , 28,787 
Palisades Park. . , : : . 30,572 . 
Paramus... 5 . : x 42,733) . . : 5.3 
River Edge ; j n i 43,505) . . ° ° 2.6 
Tenafly iba . ‘ i . 48,253) . , . ¢ 2.6 

Burlington . ; « A 2 80.6) 349,64), . le . 8.2 
Burlington q ‘ A 3 23,744) . y -l 11.0 


Camden.... m" j “i ¥ 669,607; . ; ‘ 8.5 
Camden. . 130. , ¥ q 237,178) . p x -1 10.0 
Collingswood... . : i ; 46,422) . i . 5.1 
Pennsauken 

Township. ... , F t 8. 54,657) . a \ 7.5 
Gloucester City. . ‘ d : 24,208) . E , 9.6 
Haddonfield... .. : ‘ ‘ 4 33,435) . a s i 3.1 3 -6 | 23.8 
Merchantville. . . : . j 15,163. ¥ ° . 4.4 -9 | 22.9 

Cape May . . d . . 70,299 . a le 16.2 A 8.7 
Wildwood " d R ; 10,082) . é 5 -5 17.6 6 p 8.6 . 19.6 

a 


Ocean City , 13,058) . . -0 13.4 ’ . 9.0 14. 8 35.5 
Cumberland. ... d ° 171,288) . e 6 13.6 12.0 5.1 19.2 
Bridgeton . : : é . ° 34,477). R ! 3 13.7 2] 11.8 18. 5.0 18.5 
Vineland........ . ‘ . ‘ 64,505) . x 7 11.5 A -91 18.8 19. 6.3 21.8 
Millville. ‘ d ' . 29,745) . ° 4 13.8 . -6 | 12.7 4.4 16.3 


Essex |. . Y 4) 2,298,541 6.5 | 43.1 31.8 | 19.1 13.2 38.3 
Newark........ : . . ‘ 945,748) . x x 8.4 a 7 17.7 4 9.5 29.5 
East Orange... Pa ; . 235,448). i 7 4.9 | 41.2 28.2] 91.3 22.0] 15.8 48.0 
Irvington........ re ol . 148,289). : 6 6.8 | 44.2 38.11 91.9 24.71 11.8 34.4 


*Not availapie . Before using these figures read foreword, page 13. 
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BUSIEST and BEST SALESMAN: 
"The Local Newspaper" 


YAN CAN'T SELL BAYONNE 
FROM THE OUTSIDE 


"Only One Newspaper Penetrates. This Rich Market" 


THE 
BAYONNE 
TIMES 


Bayonne’s Only Daily Newspaper 


READ BY 
3-OUT-OF-4 
FAMILIES 


“Average 
Family Income 


Hudson County Average 
$6,542 


United States Average 
923 


’ 


Source Sales Management 1957 Survey 


Nationally Represented by BOGNER & MARTIN 


, LATIO EFFECTIVE The “SM” eymbels mark original, e 
SUD Estimates: 1/1/38 BUYING INCOME— ©@%ZD ESTIMATES, 1957 sive cctimater by SALES MANAGEMENT. 
NEW JERSEY! me- l j l l 
tro- } Con- | | | | Income Breakdewn ef Households 
COUNTIES poli- | House-| sumer | Urban | Income 
CITIES tan | Total | % | holds | Spend-| Pop. Net % | Per | Per | Per l 
(continued) Area | (thou- of (thou- | ing | (thou-| Dollars of | Capita) Hsid.| C.S.U.] $0-2,499 | $2,500-3,999 $4,000-6,999  $7,000-8,999 | $10,0004 over 
sands) | U.S.A. | sands)| Units | sands)}| (000) | U.S.A. % % | & ’o % 
(thous.) | | Hsids. Ine. |Hsids. Ins. |Hsids. ine. | Hsids. Ins. |Hslds, Ine. 
Montclair. . .. 46.4) .0270| 13.6) 16.9 142,028} .0476| 3,061 10, 443| 8,361] 10.0 1.6| 11.7 3.9] 383.6 18.5 | 19.1 16.0 | 25.7 60.0 
‘ Orange.......... 40.3} .0234|. 11.6] 14.0 87,260} .0293| 2,165) 7,522] 6,214] 10.0 2.2] 16.0 7.5 | 44.2 38.9 | 17.8 20.7 | 12.0 35.7 
Bloomfield........ 55.6} .0323| 16.9] 18.6 130,292] 0436) 2,343] 7,710 6,984] 9.6 2.0| 12.5 5.6 | 43.1 31.4 | 21.9 24.2 | 12.9 36.8 
Belleville......... 35.3] .0205 9.9) 10.8 74,096} .0249| 2,099] 7,484) 6,821] 9.7 2.0] 18.0 6.1 | 44.0 32.9 | 21.4 24.2] 11.9 34.8 
a. . 4.2 58,380] .0196| 3,766 9.0 1.1] 7.8 2.0] 24.9 10.8] 18.3 11.5} 40.0 75.1 
Township... ... 7.4 81,610) .0274) 3,045/11,028 ° ° . ° *| . ° . . ° 
» Nutley.......... 30.9} .0179| 8.8} 9.9) 80,331} .0269] 2,600) 9,129] 8,075] 8.4 1.5] 9.7 3.7 | 37.8 23.5 | 25.4 23.9 | 18.7 47.4 
West Orange... 31.1) .0181) 8.8] 9.9 83,036] .0278| 2,670] 9,436) 8,349] 8.8 1.5 | 10.7 3.9 | 36.5 21.9 | 23.1 20.9 | 20.9 51.8 
Millburn Township 16.9} .0098} 5.1 ° 66,283] .0222| 3,922|12,997 ° . ° ° ° ° ° ° ° ° . 
Verona... 12.7] .0074) 3.4) 3.7 32,117] .0108| 2,529] 9,446] 8,569] 8.5 1.4] 12.4 4.5 | 34.6 20.6 | 23.1 20.7 | 21.4 52.8 
Caldwell. . 6.9} .0040} 2.0) 2.5 20,593] .0069| 2,984/10,297 7,982] 5.0 .8| 12.8 4.5 | 34.9 19.9 | 24.2 20.8 | 23.1 54.0 
Gloucester......... | 106 117.9} .0686| 35.3] 38.0} 65.9} 208,190| .0698| 1,766| 5,898] 6,476 | 17.7 4.7/| 17.1 9.7 | 43.7 41.0 | 14.7 20.8| 6.8 23.8 
Woodbury... 13.2} .0077| 4.1] 4.6 31,504) .0106| 2,387/ 7,684] 6,736 | 10.0 2.1] 11.9 5.3 | 45.1 33.0 | 20.0 22.1 | 13.0 37.5 
Hudson............] 998 634.7| .3690| 192.7] 214.7| 637.3] 1,260,640) .4227| 1,986, 6,542) 5,869] 10.5 2.5 | 16.4 8.6 | 47.7 40.8| 17.4 22.5| 8.0 25.6 
Jersey City...... 302.2} 1757} 88.0) 101.7 592,587| .1986| 1,961] 6,734] 5,823] 10.0 2.4] 16.3 8.5 | 47.8 40.6| 17.7 22.7] 8.2 25.8 
Union City... 55.6} .0323} 18.4) 20.8 116,097} .0390| 2,088} 6,310) 5,563] 12.3 3.1] 17.2 9.4 | 47.1 42.2| 16.4 22.2] 7.0 23.1 
Bayonne. .... 79.1) 0460) 22.5) 25.4 160,195] .0537| 2,025) 7,120] 6,296 | 10.0 2.2 | 12.9 6.3 | 47.6 38.0| 19.8 23.9] 9.7 29.6 
Hoboken....... 51.6} .0300} 15.5) 19.1 98,706) 0331) 1,913) 6,368) 5,144] 11.5 3.0 | 18.8 10.6 | 48.6 45.1 | 15.1 21.2| 6.0 20.1 
West New York... 37.0} .0215| 12.2} 13.0 79,952} .0268] 2,161/ 6,553) 6,104] 10.0 2.4| 16.3 8.4 | 47.2 39.7 | 18.1 23.0) 8.4 26.5 
North Bergen | | | | 
‘ Township... . 43.1) .0251| 13.1 ° 94,468] .0317} 2,192) 7,211 * . ° . ° * A ae, *| 
Kearny....... 40.4) 0235} 11.7) 12.7 80,745] .0271| 1,999] 6,901) 6,355] 10.0 2.3] 13.6 6.7 | 47.4 38.3 | 19.7 24.1] 9.3 28.6 
Harrison........ 18.0] .007 3.4) 4.1 23,543 ony 1,811] 6,924) 5,741] 10.0 2.4] 15.1 7.9 | 48.8 41.7 | 18.4 23.7] 7.7 24.3 
Hunterdon... ..... 48.5] .0282| 14.7, 15.8 8.6]  80,270| .0269| 1,655| 5,461| 5,066] 20.3 5.8 | 22.5 13.9| 38.8 39.4| 12.7 19.6| 5.7 21.3 
. Flemington. . .. 3.7] -0021| 1.0/ 1.4 8,615} .0028| 2,328] 8,615) 6,003] 10.0 2.1 | 14.2 6.3 | 42.8 31.2] 19.1 21.0/ 13.9 39.4 
Mercer.............] 152 265.4) 1543} 71.7| 90.4) 228.2] 553,581) .1856| 2,086) 7,721 6,120] 10.0 2.1 13.1 6.2 | 45.4 34.5 | 19.8 22.8 | 11.7 34.4 
ATrenton..... ‘ 135.2} .0786| 34.9) 44.9 274,257] .0920| 2,029| 7,858} 6,105} 10.0 2.2] 13.8 6.4 | 44.7 34.2 | 20.0 23.2 | 11.5 34.0 
Princeton........ 14.8} 0086) 3.2 9.3) 49, 077| -0164) 3,316/15, 337] 5,273 | 30.0 4.1 | 26.6 7.9 | 30.0 14.6 | 10.0 24.1 3.4 49.3 
Hightstown... . 4.2] -0025) 1.3 1.4 9,480) .0032 2,257 7,292) 6,507 [11.4 2.4) 13.4 6.4 | 45.2 2 34.4 | 17.8 20 4| 12.2 36.4 
SM Standard (4) and Potential (A) Metropolitan County Areas. Before using ou figures read foreword, page 13. 
*Not available. © SM, 1958 
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NEWSpaPER 


New BrRuNs 


\Y 
Ww 
sO 


V4 BILLION DOLLARS - 
Retail Sales 


In A.B.C. Retail Trading Zone! 


THE HOME NEws 
RARITAN VALLEY 


DAILY 


THE HoME News _paity 


SUNDAY 
NEW BRUNSWICK, N. J. RICHARD S. KAIN, M.G.A., JUdson 6-3682 * Justified by 


45 West 45th St., New York City Sales Management 


Color Rates on Request 


POPULATION EFFECTIVE SM The “SM” symbols mark original, exciu- 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


NEW JERSEY me is | 


| Con- | | | 
COUNTIES i | House-| sumer | Urban Income 
CITIES Total % holds | Spend-| Pop. Net o/ Per | Per Per 
(continued) (thou- of (thou- | ing (thou- | Dollars of | Capita) Hsid.| C. S$. U. 
sands) | U.S.A. cande) | Units | sands) (000) | U.S.A. 
(thous.) | } 


Income Breakdown of Households 


| $2,500-3,999 


0 | % % 
| Hsids. Inc. 


Middlesex ’ ‘ 98.9) 113.0) 295.3] 688,976) .2310) 2, , .3/ 13.6 6.8 
New Brunswick 2 11.7] 17.7] 93,346) .0313) 7,978) 0 2.3 11.3 5.5 
Perth Amboy 2. y 12.6} 14.2) 84,473) .0283) 78| 6,7 ’ 2. 15.0 7.7 
Woodbridge | | | | { 

Township 2. 0248 . 87,304) -0293) 
South River 007 3.3 ‘ 25,163) .0085) : 
Carteret : -0090 J t 29,646; .0099) 
Sayreville 2. -0071 3.6 3.6 26,594; .0089 
Highland Park .5| .0073 3. d 34,287) .0115) 3 
Metuchen 5 -0095 A " 41,416 -0139) 2 


Monmouth 6} .1736 ; 8) 581,765) .1951) 
Asbury Park 4 0110 ; ‘ 40,562| .0136) 3 
Red Bank : 0084 5 od 33,554 0113) 
Long Branch 31.5 0183 9.: 8 60,766! .0203) 
Freehold ¢ .0052 .0056 
Neptune Township : 0113 .0128 
Belmar 5 0035 .0039 

Morris -1230 .1483 
Morristowr 5 0108 -0150) 2 
Dover 0071 -0086 
Boontor 0047 -0056 
Madisx 3.5| .0078 3.6 . 36,259} .0122 

Ocean ; .0428 " . ° .0398 1,611 
Point Pleasant | | } | : 

Beach 5.3) 0031 2. .0033| 1,878) 6,221] 18 A] 19.1 11.8 | 48.3 42. 7 18.7 

Point Pleasant 7 -0041 2.3 2.3 31: -0038) 1,616) 4,918 22. 6.9 | 21.7 14.6 | 41.7 . le 17.6 


Se 


one 


ua 
wowace ws @ w 
Nn we NS tS 


| 
} 
| 
| 
| 


ornr wn 


17.2 


° 


Passaic 2164) 115.7) 127.8, 367.1 2608) 2,091) 6,723) 3 2.4/ 15.4 7.9| 46.8 38.7| 18.6 23.2 


’ . a " % | 
Passaic-Clifion I $ 0799 ? 5 , 67 1025| 2,226 


*Not available © SM, 1958. Before using these figures read foreword, page 13. 
510 SALES MANAGEMENT 


NOW 88,705 PEOPLE 
in our ABC CITY ZONE! 


Estimate Just Released by the New Jersey Department of 
Conservation and Economic Development 


18% of the Adult Population of This 
Area Report That the Asbury Park Press 
Is the Newspaper They Read Most Often! 


195.7 Survey By Elmo Roper and Associates 


HERE. IS THE ONE AND ONLY LOCAL 
NEWSPAPER COVERING THIS RICH, 
THRIVING, GROWING AREA. 


ASBURY PARK PRESS 


DAILY and SUNDAY ABC CIRCULATION 33,075 
RADIO STATION WJLK—AM, FM 


Solid Area—City Zone 
Striped Area—Retaii Trading Zone 


‘% By7p POPULATION _.' t . Cra @&? . The “SM” symbols mark original, exclu- 
YD ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT 


NEW JERSEY | | Con- Income Breakdown of Households 
| sumer | Urban SS ee eae atin . 
COUNTIES i- v/ | Spend-| Pop. N Y, Per | Per | income | i 

CITIES (thou- | of (thou- | ing | (thou- ‘ of Capita’ Hsid. per $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000 4 over 
continued) sands) | U.S.A. sands) | Units | sands) (000) | U.S.A. C.S.U.] % % | Y% % | Y % ¥/ % 
thous. Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc 


Paterson 143.6) .0834 44.4 51.§ 290,089; .0973) 2,020' 6,534; 5,582] 10.6 2.6 | 17.2 9.2 | 47.6 41.7 | 17 
Passaic 57.9 0337 17.8 2 127,364, .0427) 2,200) 7,155) 6,051 10.0 2.3) 15.4 7.5 | 46.2 37.2 | 18.5 22.6 
Clifton 79.4 0462 23.9 2 178,309 0598 2,246) 7,461; 6,995 9.0 9; 12.2 5.5 | 44.6 33.3 | 22 5 5 


8 30.4 


© SM, 1958. Before using these figures read foreword, page 13 


Seo IRS SRC ARRIEN See CoRR RRS ee Tee cor 


at the top 


" 3 age 
SE eS ae 


ee 
eee 


TOPS IN CITY CIRCULATION 

1A TORS IN SUBURBAN CIRCULATION 
I TOPS IN NATIONAL ADVERTISING 
TOPS IN RETAIL ADVERTISING 


Q Xcws 


EPAPER: i 


10, 


Plainfield is FIRST 


among Jersey s 
16 large cities. 


in Income per Family 

in Total Retail Sales per capita 

in Department Store & Apparel Sales per capita 
in Grocery Store Sales per capita 


in Automotive Sales per capita More than 115,945 people live 


within 4 miles of Plainfield City 
Hall (A. B. C. City Zone). 
And Plainfield’s aggressive merchants who place 
more advertising in the Courier-News in proportion 
to population than do those of any other big market 
in the State will back up your advertising here to 
make it a profitable investment in this rich central 
New Jersey market. 


Make no mistake. Plainfield’s outgrown corporate 
city population of 47,400 listed in @J7J tables be- 
low just doesn't represent this rich market. Nothing 
less than its true City Zone recently revised by the 
Audit Bureau of Circulations to 115,945 could pos- 
sibly support the huge $114 million sales volume. 


PLAINFIELD COURIER-NEWS | Pisinseta, ». s. 


Member: The Gannett Group of Newspapers. 
Represented by J. P. McKinney & Son, Inc., 
New York * Syracuse * Chicago * San Francisco * Detroit 


NEW JERSEY 


COUNTIES 
CITIES 
(continued) 


Hawthorne 

Pompton Lakes 
Salem.. 

Salem.. 

Penns Grove 
Somerset 

Somerville 

Bound Brook 

North Plainfield 


Sussex 
Newton.. 

Union ‘ 
Elisabeth. . 
Plainfield 
Linden 
Union Township 
Rahway 
Westfield. 
Summit 
Hillside Township 
Cranford Township 
Roselle 
Roselle Park 

Warren 
Easton (Pa.)- 
Wilson (Pa.)- 
Phillipsburg (N. J 
Phillipsburg 
Washington 

Total Above Cities 


State Total 


*Not available 


POPULATION 


ESTIMATES, 1/1/58 


EFFECTIVE 
BUYING INCOME— 


SH ESTIMATES, 1957 


“SM” is mark |, x 


The symbol: original, exclu- 
sive estimates by SALES MANAGEMENT. 


Total 
(thou- 
sands) 


soenSow oe 


oe 


> 
— se ee ee oe ee 


A 


of 


U.S.A. 


Urban 


(thou- 
sands) 


Net 
Dollars 
(000) 


_ @ @ 


_ 


mH S 2 oe Oe 


c- 


0s7s} 


0114! 6.2 
.0030) 1. 


3,747.2) 2.1787)1,099.1/1,188.2 


38,332 
18,621 
102,968 
18,363 
14,444 
245,080 
31,366 
17,865 
34,191 


60,911 
11,168 


469) 
36,623) 
9,071) 


8,373, 509| 


2.8074) 2,235 


0404} | 6,583 
.0123) 1,869) 6,540 
0030) 1,744) 5,336 


7,619 


7,115) 6,233 | 


Income Breakdown of Households 


$0-2,499 


. (J /0 
Hsids. Inc. 


oO 


$2,500-3,999 


‘0 ‘o 
Hsids. inc. 


37,000-9,999 
%o % 
Hslds. Inc. 


10.0 

9.2 
17.1 
18.2 
13.8 
10.0 

9.6 
10.0 
10.0 


21.4 
13.4 

9.6 
10.0 


12.1 


2.1 
2.1 


2.7 


11.3 
12.2 
17.3 
19.2 
14.0 
15.0 
12.9 
14.5 
11.5 


25.1 
19.2 
11.6 
13.3 
11.0 
10.1 
. 
9.8 
9.2 
9.5 


| 15.5 
22.4 14.5 


15.2 


5.1 
6.2 
9.8 
11.4 
7.6 
7.3 
6.3 
7.1 
5.2 


8.4 | 50.2 44.4 | 17. 6. 
| 44.3 46.3 | 12. 5| 4.1 


7.4 


21.9 
20.8 
14.4 
14.0 
16.7 
19.5 
22.5 
18.0 
22.7 


24.6 
25.9 
20.3 
20.4 
22.5 
23.7 
27.0 
22.0 
26.3 


9.8 
13.9 
22.7 
20.8 
22.4 
25.5 


16.6 
19.7 
23.4 
23.6 
22.5 
27.3 

. 
26.2 
18.6 
16.2 

. 


19.2 | 11.4 


18.2 21.9 | 10.8 33.2 


| 44.1 33.8 


43.7 34.8 | 


© SM, 1958. 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


BERGEN COUNTY, N.J. 


323,785 
City Zone Population 


(A.B.C.) 


Bergen Evening Recor 


Published at Hackensack, N. J. 


Serving one of the nation’s richest — and biggest — markets 
National representative: WARD-GRIFFITH CO. INC. 


N. JERSEY 


METRO. 
AREAS 


sands )| 


1Camden 

Atlantic City 

New York-N. E. 
New Jersey 
(New Jersey 


Portion only) 


14, 2| 
} 
| 


3 ,873.2/2. 


U.S.A. j Cane) ¢ 


POPULATION 
) ESTIMATES, V/1/88 


o> 


Net 
Dollars 
($000) 


| ESTIMATES, 1957 | 


% | Per | Per | 
| Of | Cap- | H’'se- 
| U.S.A.) ita | hold 
| 


Pe 
| 
| 


2520/1, 157.1 


| 3,611.0) 


| | Trenton 


258 , 952 


8,624,704 


| 
| 
| 


| -0868|1, diced 


| 


2. 8916|2, 227|7, wl 


Total Above Areas| 


POPULATION 
ESTIMATES, 1/1/58 


sands) 


.1543} 


4, 282.812. 


265.4 


U.S.A. sands) | Units | 


House-| sumer | Urban 
hold | Spend-| Pop. 
| (thou- | | (thou- 
sands) 


oO 
/C 


of 


c | Con- | 


ing 


(thous.) 


71.7) 0. 228.2 


4902 


1,274.0/1,443.0) 3,965.2 


SM | E. B. | 
ESTIMATES, 1957 


Net 
Dollars 
($000) 


Per Per 
Cap-|H’se- 
ita | hold 


of 
U.S.A.) 


553,581) .1856 2,086/7,721 


| 


COUNTIES 
CITIES 


Atlantic. ......... 


AAtilantic City. . 
Pleasantville 
Hammonton 


Englewood 
Ridgewood 


RETAIL SALES— 7! ESTIMATES, 


1957 


9,437 ,237)/3.1640/2,204|7,408 


The “SM” symbols mark ‘original, exclu- 
sive estimates by SALES MANAGEMENT. 


Total 
Retail 
Sales 
($000) 


Buying 
Power 
Index 


Index 
of Sales 
Production 


uality 
ndex 


Eatin 
Drink. 
Places 
($000) 


&| 


| General 


i — Apparel 
$000) | ($000) 


Furn.- 
House- 
Appl. 
($000) 


Auto- 
motive 


242,457 
139,072 
22,052 
16,567 
878,802 
123,597 
48,300 
53,594 


-0965 
0477 
-0085 
-0061 
-5129 
-0352 
-0237 
-0258 


144 
189 
145 
157 
104 
325 
158 
187 


| 
| 
eee | 


57,604) 
26, 492 
6, 106| 
4,109 


252,146 


18,525) 
11,599| 
15,215 


43,700) 
29,244 
1,035 
1,012} 
65,986] 
5,524 
1,815 
1,077] 


19,754] 
14,685 
2,456 
831 
106,481 
24,716 
2,173 
2,274| 


19,277 
16,012 
1,042 
1,144 
53,721 
23,914) 
3,374 
3,971) 


11,415 
8,235 
910 
599 
46,007 
8,097 
2,257 
2,308 


| Lamber- | 


Gas 


| Stations | 


13, 542 
4,450} 
1,365 
1,500 

67,212 
3,065) 
4,315] 
1,962 


Bidg. 
Hdwre. 


10,050) 
5,417) 
838) 
1,469 
53,902 
3,567 
1,606 
1,299) 


1 Included in Philadelphia Metropolitan Area. 


MAY 10, 


1958 


© SM, 1958. 


Before using these figures read foreword, page 13. 
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The “SM” symbols mark , exclu- 
NEW JERSEY RETAIL SALES— QM Estimates, 1 sive estimates by SALES EMENT. 


Per Eating & 

COUNTIES Held. | Buying Index Drink. 
CITIES Retail} Power | Quality | ofSales | Food | Places 

(Continued) .S.A.| Sales | Index | Index | Production} ($000) | ($000) 


Teaneck Township. J 0322 133 18,690 
Rutherford , i 135 7,809 
Pair Lawn. J d 142 16,204 
Garfield ae 77| . ‘ 93 5,886 
Westwood....... d d 166 7,616 
Bergenfield. ..... f : 128 8,082 
Little Ferry f d é 118 868 
Cliffside Park..... 7 J P 113 5,463 
Lyndhurst 

Township. .... F F 116 5,612 
Ridgefield Borough d d 108 2,038 
Dumont. ..... , F J 7,153 
East Paterson... yi J i 11,379 


Fort Lee... f j d 7,208 


Lodi 6,811 
North Arlington... 4 J 6,976 


Ridgefield Park... P F 2,574 
Palisades Park... j j 3,104 
Paramus ; J 3,350 
River Edge ; . 7,459 
a Z p 6,448 
Burlington.......... d i 39,345 
Burlington....... 24,661) . J 6,261 


429,130) . 112,684 
Camden 184,568). 41,033 
Collingswood... . 23,370| . : 9,716 
Pennsauken | 
Township. ..... 22,076) . é 2,793 
Gloucester City. . 10,664| F ° 5,044 
Haddonfield. .... 29,805, . F 11,113 
Merchantville... . 35,995) é . 7,255 
Cape May......... 87,229) . ‘ 24,864 
Wildwood. .. 30,320] . i 8,559 
Ooean City. 19,654) . d 5,907 771 
Cumberland. . 160,286) . : 37,188 9,405 
Bridgeton 43,000) . . 10,302 2,820 
Vineland *. 81,534) . F 16,377 5,133 
Millville.......... 24,308) . : 6,679 1, 


Essex Pre 1,288,289 J 306,223 132,111 
Newark cose 687,747 . 134, 187 89,495 
Fast Orange..... 101,674) . ‘ 24,636 13,908 
Irvington........ 80,577, . F 23,284 6,570 
Montelair. 66,745) . d 17,451 3,831 

51,505) . d 14,602 4,463 

53,176) . j 17,181 5,086 

35,716) . ij 9,709 1,041 

29,903) . é 7,300 789 


35,312) . P 9,688 624 
24,777) . d 9,977 997 
West Orange...... 30,273) . j 9,160 236 
Millburn Township) 25.806) . d 7,587 2,531 
16,301) . F 3,946 439 
19,720) . d 7,635 1,798 
119.681 d 29,785 4,744 
7,002 1,711 
183,160 60,025 
87,174 . 28,572 
18,771 7,899 
23,102 7,106 
d 16,822 4,038 
West New York.. f 15,995 8,456 4,208 
North Bergen ' 
Township. . ; i d 9,519 2,056 
Kearny d d 10,447 847 9,568 
Harrison. ... 163 5,491 6,889 646 


Hunterdon d 101 13,654 2,408} 10,824 
Flemington } P J 408 4,270 1,612 4,080 
Mercer ‘ 5 132 01,136 26,461; 72,287 
ATrenton ‘ 1427 a 183 66,949 21,142 38,343 12,303 
Princeton ¢ .0159 ° 185 7,387 1,074 7,186 2,120 
Hightstown... 7 -0108 005: 212 432 3,380 234 2,195 731 
Middlesex 998 .1986| 4,018] . 99 105,603 22,824) 77,486 | sree 
New Brunswick 9, 0448 0% : 181 16,546 7.617| 21,778 3,200; 3,770 


nz ERE 38 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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PASSAIC 
Hawthorne 


ee 


oe 
+ Gestwood: 
4 3 


jenwewnw ween nel z 


Vanwnwn awe 


PASSAIC 


4 
Brae eA 
be hen ne vse 


East Orange 


eaten oe 


Coma Merchontvilie P®STAIL SALES MAP 
a 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


HUNTERDON 


Praceton 


eb ene ene ed 


Phitadelpmia @ 


SASS AS SSeS Ay 


kqaawesyeS 


Plarntield 


le ve den eee 


e J 

Bridgeton City 
CUMBERLAND oo 
\ 


CAPE MAY 
- 


Pennsauken 


Piaintiela 


Bound Brook 


* 
' 
a 
+ 
‘ 
1 
;. Westhele 


t 


SSRs eee 
Gloucester 
City + Haddoatiele 


r, Collingswood =; MIDDLESEX ‘ Carteret Ui 
i 4 eae Gece é j/ 


Wit@ington @ 


MONMOUTH 


BURLINGTON 


Counties and cities on this map 


are charted in proportion to net 
Effective Buying Income: Scale, 


0021 sq. in. equals $1 million 


Cities shown ore those having 


net Effective Buying Income of 
$15 million and over. 


Metropolitan County Areas ore 
bounded by block dotted line 


ose spenees | 


CAPE MAY 


MAY 10, 1958 


Retail Sales 


Food Sales 


THE PERTH AMBOY MARKET 


includes 
PERTH AMBOY, WOODBRIDGE, CARTERET, METUCHEN, 
SOUTH AMBOY, SAYREVILLE, SOUTH RIVER 


$ 50,366,000 


Total Net Paid Circulation 32,729 


Effective Buying Income 


$294,596,000 
$181,954,000 


Population 
Households ” 
% Coverage, Perth Amboy News 78.9 


City Zone 


City & Retail Trade Zone 


140,821 
39,513 


Population 
Households flies 
% Coverage, Perth Amboy 


177,797 


50,000 
News 64.3 


Perth Amboy, The First Market in Middlesex County is served by 


Che Perth Amboy Evening News 


PERTH AMBOY, NEW JERSEY 


Represented Nationally by 


Detroit 


Los Angeles 


GEORGE A. McDEVITT COMPANY, INC. 
New York Chicago 


Philadelphia 


Income & Sales: 
Circulation: 
Population 


SOURCES 


Sales Management 1958 Survey of Buying Power 
ABC Publishers Statement, 30 Sept. 
& Households: ABC Audit, 12 Months 1957 


1957 


NEW JERSEY 


COUNTIES 
CITIES 
continued 


arteret 
Sayreville 
Highland Park 


af 
vletuchen 


Monmouth 
Ast Park 


Red Bank 


Belmar 
Morris 

Morrist 

Dover 

Boonton 

Madison 
Ocean 

Point Pleasant 

Beach 


Point Pleasant 


Passaic 
Passaic-Cl 
Paterson 
Passaic 
Clifton. 
Hawthorne 
Pompton Lakes. . 
Salem 


Salem 


Penns Grove 
SM, 1958. 
516 


60,160 
2,167] 
32,758 
943 
448) 
,602) 
, 186 
70,636 
7,159 
,660 


RETAIL SALES— BY) ESTIMATES, 1957 


The “SM” 


mbols mark ori 


ginal, exclue 
sive estimates by SALES MANAGEMENT. 


| Per 
Hsld. 
Retail 
Sales 


| 


Buying | 


Power | Quality 


Index 


Index 
of Sales 


index | Production} 


| Eating & 
Drink. 
Places 
($000) 


| Furn.- 
House- 

Appl. 
($000) 


Auto- 
motive 


($000) 


(300) 


4,958) 


4,444 
1,358 
1,080 


1,016) 


6,879 


18,174 
4,102} 
2,541) 
1,917} 
2,087 


12,792 


4,388 
6,202 
796 
285) 
ated 
12,965) 


58,384 
9,243 
12,417 
6,159 
5,909 
3,288) 
4,213) 
43,387| 
13,432| 
10,759| 
3, 112| 
3,882 
21,872 


219 
2,674 


103,255 
36,803 
42,046 
15,087 
21,716) 

7,495 
5,204| 
11,469) 
2,467 
1,973 


1,529 


1,545 
524 
305 
186 
445 
822 


9,720 
1,432 
1,321 
1,036 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


( Advertisement) 


Food Store Sales, 200 100 Leading Counties 


Estimates, 1957, for the 200.100 counties leading in this category 


FOOD | 


| SALES coun] F200 NEWSPAPERS ARE AS SOUND AN 
(© ine _ INVESTMENT AS A DIVERSIFIED 
etn) PORTFOLIO OF BLUE CHIP STOCKS: 


Food Sales Show U.S. Consumer Sales Possibilities 


4 < 
° “% 2) .<xO 
a? kensoS %$ sqic-Clis® Pore oe \ 


(2 S)Passaic-Bergen, N.J.,Food Sales $404,645,0002_5S) 


os 


SISSESREBE 
3388888888 


THIS MERGED PASSAIC-BERGEN AREA. 
THEIR PORTION OF TOTAL FOOD SALES ARE 
PASSAIC-CLIFTON $ 92,400,000 


HACKENSACK $112,487,000 
PATERSON $ 52,305,000 


a 
a 
c*i] 


¢ 
3 ABC. NEWSPAPER CITY ZONES SHARE IN 


FEES SEE EEE 


n= 


Outside duplication is not a factor. The Herald News with 63,879 circula- 
tion completely dominates this part of the market. 
The latest ABC audits show in its 


. 4 city zone. 
San Francisco, Cal... . . FOOD | | 


FOOD 
Dist. of Columbia ‘ STORE | 
LN. | SALES [county| SALES HERALD-NEWS 53,120 
| x7 "| so Bergen Record 1,117 
Hennepin, Minn... ... } | Mile | : Pat N 2548 
Hartford, Conn... .... § | Est. (In | Area aterson INe€ws ’ 
New Haven, Conn.....| 210,413 thousands) Paterson Call 2,833 
| - 
Franklin, Ohio.......| 197,338 | Norfolk, Mass........| Newark News 4,333 
Multnomah, Ore......| 194,176 Norfolk, Va......... 125,461) Newark Star-Ledger 3,516 
...| 193,160) q Onondaga, N. Y.... 124,512 : 
188 631 eg a 123, 937| N.Y. Herald-Tribune 3,088 
..-| 186,622) 1, Fresno, Cal,..........| 119,980] 6,005] N.Y. Daily News 20,709 
Oakland, Mich........| 181,642 : se 
Marion, Ind..........| 180,080 Hampden, Mass......| 119,892 | N.Y. Journal-American 3,751 
Suffolk, N.Y.........| 174,109) 1,177| Oklahoma, Okla......| 118,327 N.Y. Post 667 
173,559 ’ Stark, Ohio..........| 113,480 : 
Monroe, N.Y.........| 172,434] Camden, N. J........| 112,654) N.Y. Times 3,079 
Bristol, Mass.........| 111,817] N.Y. World Telegram & Sun 1,341 
Essex, Mass.......... 170,412 Arlington, Va........ 108 ,984 ° . 
Denver, Colo. 169,405 | « Mahoning, Ohio. ... . | 107,588 N.Y. Mirror 7,633 
Worcester, Mass......| 169,405) 1, Davidson, Tenn.......| 106 ,082) P = t 
167,117 Hillsborough, Fia.....|  105,767| 1,062) assaic-bergen compact square 
Sacramento, Cal......| 166,919 Middlesex, N.J......| 105,603) mile area has—population, buying 
Summit, Ohio | 166,441 be pak aa iad power and retailing outlets with 
Orange, Cal.......... 161,139 | Genesee, Mich... ....| 05,377) 
Maricopa, Ariz 160,997| 9, Prince Georges, Md...| 104,539 ® an record of phenomenal 
Jefferson, Ky........ 160,419) Sait Lake, Utah 103,621 sales. 


vi | =e , 365) » Va..........| 100,492) 
Providence, R. | 159 = pens For MORE data on 


Jefferson, Ala......... | 158,437) x Monmouth, N. J...... 98,741 any classification telephone 
Shelby, Tenn.. socseel 156,047 | Luzerne, Pa.......... 94,622) P 7 a 
San Mateo, Cal 152,838) 546) Westmoreland, Pa....| 93,594) 1,028| rescott 7-6000 or write to 
Passaic, N. J.........| =" %2,498) Macomb, Mich... | 93,061) | Wm. }. Hay, 

Mercer, N. J.........| 91,136 = 
etinie Oe........ | 152.200 General Advertising Manager 


Tarrant, Tex..........| 151,441 Pinellas, Fla.......... 90,762 


Mentgamery, Ohio | $49,383) beccceseeeee| 90,408 THE HERALD-NEW S 


149,077| ) 87,875 
145,297| 363 .....| 87,160 : 
| yaaizaal 1,208 ery Post Office Box 1019 
Duval, Fla... 144,168, 840 ’ 85,179 Passaic, N.J. 
eee sate a = aonb New York Office—60 E. 42nd St. 
Contra Costa, cal... 136,626] 806) New Castle, Del......| 84,098 James J. Todd, Mgr. 
San Bernardino, Cal... | 136 , 102/20, 160 Pierce, Wash 81,891 Telephone Yukon 6-5542 
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ONE OF THE NATION'S RICHEST AREAS 


RESIDENTIAL AND INDUSTRIAL | 
agente eh The Elizabeth Daily Journa 


ABC CITY ZONE — 254,520 Sells It Best! 


ONALLY — E.B.I. | 
9th yee per family Figures indicate this is one of 


1957 FOOD SALES—$173/559,000 ne  sesinable markets. And there's no 


. : t 
1957 RETAIL GROCERY LINAGE other way to effectively tap 't, — 
1,618,718 lines with Elizabeth Daily Journal penetration. 


* 


America’s 


COLOR TOO! Modern qvel, FT ; J ral 
yuan | @lizabeth Baily Jorn 
scheduling. WEATHER ELIZABETH, NEW JERSEY EDITION 
e 
CIRCULATION OVE “ail OR MEDIUM 


53,000 


WING 
ee SS Griffith o., Inc. 
4 UNION COUNTY wee oitin 


National | 
Representatives 


= NUMBER OF OUTLETS ! o NUMBER OF OUTLETS 
NEW JERSEY 3 oa F.C ee | 3 
Cont. from p. 507 = |_3 Seg Sit, . Zile off ; = —# Sila g Biet . Zig 
& | Se] BS leSics £ |e ve Jaa ee 3 Bt ' . 
city County | & Jee Siddlosi 2/22 i8aS\s | city county | & | 28] F \SaldE 3 F| 3 |34/9 8 
Ridgefield } | Trenton. ..... Mercer......| 135.2/2,507| 669) 518) 201) 250| 148] 72) 191) 79) 74 
Park Bergen 12.5 2) 25) 14 15) ny 4 8 1 Union City....Hudson.... . 55.6] 987) 256) 244) 76) 119] 60) 17) 34) 25) 31 
Ridgewood. . . Bergen 24.6) 277) 48) 21) 31) 42) 18) 17) 21) 10) 8 Union 
River Edge. . .Bergen 15.6] 65) 21; 4) 6| 3 3) Oo} 7 tl 4 Township. .Union....... 50.5) * ec ik. e &. = 
Roselle Union 21.1) 157 57| 17) 13) 9 5| 6 13) 6 7 Verona.......Essex....... 12.7] 116 20 8 U6 Cot 3} 14) 10 3 
Roselle Park Union 13.0] 112) 24] 17} 12| 4] 8] 1) 7) 9| 2 Vineland. ....Cumberland.| 35.3} 513] 88| 66] 68) 63| 20) 24] 61| 37| 8 
Rutherford. . .Bergen 20.8] 197 41 13 14) 29} 12) 11) 26) 4 5 Washington.. .Warren.... 5.2} 103) 13) 17) 9 11 6 68} 612 7 3 
Salem Salem 9.7] 177| 34) 30) 10) 19 13| 11} 14) 13) 5 West New 
Sayreville... ..Middlesex...| 12.2) 102) 21) 41} 4} 2) 3) 1) 14! 2 York.......Hudson..... 37.0] 667 152} 92) 52} 79| 42| 13| 23) 19) 20 
Somerville... .Somerset 13.7] 255) 39) 33) 15) 34) 27) 15) 29) 12; 4 West Orange..Essex....... 31.1) 282) 67) 79) 28) 9) 9 7) 23) 1) 8 
South Orange. Essex | 15.5) 121 25 10) 11) WwW 67)C8 9| 6 Westfield.....Union....... 24.6) 239) 46) 27| 19) 30) 17; 16) 22) 11) 7 
South River... Middlesex 12.1} 203 65) 44) 19) 9) 11) ‘| 15 4 4 Westwood... .Bergen...... 8.6] 138) 22) 15) 16) 22) 9 12) 9 6 4 
Summit Union 20.6] 250; 36 29) 21) 45) 21; 14) 20) 12) 7 Wildwood. ...Cape May... 5.8) 401) 77| 137; 26) 27| 17) 12) 2) 11 9 
Teaneck | j Woodbridge 
Township... .Bergen 41.9 . ¢ : . ° SiS S be a Township...Middlesex...| 42.2 S . bs ¢ ¢ « ¢ ¢ ba - 
Tenafly Bergen 14.2] 75 13} 18 7; 6 1 2 38 6 3 Woodbury... Gloucester...) 13.2] 163) 33) 16 10; 25) 11) 14) 15] 11 7 
SM The “SM” symbols mark original, exclu- 
Me- RET AIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
tro- Total | 3S Saaehinw | Eating & | Furn.- Lumber- 
COUNTIES poli- Retail %, Hsid. | Buying Index Drink. | General House- | Auto- Gas Bidg. 
CITIES tan Sales of Retail | Power | Quality | of Sales Food Piaces | Mdse. | Apparel | Appl. motive | Stations | Hdwre. | Dru 
Continued Area $000 U.S.A. Sales | Index Index | Production} ($000) ($000) ($000) ($000) ($000) ($000) ($000) ($000) ($000) 
Somerset 99B 107,810} .0538) 3,116) .0717 | 99 74 29,001 10,937 4,111 5,589 5,094, 22,816 7,309 9,759 2,766 
Somerville 31,943) .0160 017 | 146 200 9,942 1,539 1,863 2,843 2,181 6,710 1,765 1,465 1,039 
Bound Brook 18,636; .0093 -0068 131 179 5,001 2,215 512 914 1,215 5,412 866 648 615 
North Plainfield 10,296; .0051 -009) | 100 56 2,344 1,745 483 261 870 2,519 939 152 433 
Sussex 48,659; .0243, 4,124] .0220 97 108 12,528 4,393 3,188 1,592 2,354 8,673 3,658 5,219 882 
Newton 18,143) .0091) -0054 1560 | 253 5,717 924 1,136 896 1,154 5,481 777 581 329 
Union 99B 637,939, .3187| 4,593) .3418 126 CO; 116 173,559; 44,168; 61,904) 43,786) 46,810) 113,893) 38,231; 62,086) 17,263 
Elizabeth 155,682! .0778 0807 118 114 38,807} 12,754) 17,968] 16,015) 11,738 26,961 8,647 7,323 4,804 


*Not available © SM, 1958. Before using these figures read foreword, page 13. 
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; The “SM” symbols mark original, exelu- 
NEW JERSEY Me RETAIL SALES— @XgD ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
tro- | Total Eating & Furn- | | Lumber- | 
COUNTIES poll- Retail Index Drink. General House- | Auto- | Gas Bidg. | 
CITIES tan | Sales Quality | of Sales | Food | Places | Mase. Appl. | motive | Stations | Hdwre. | Dr 
(continued) Area | ($000) Index | Production} ($000) | ($000) | ($000) ($000) | ($000) | ($000) | ($000) | ($000) 
Plainfield... 114,038 155 207 28,008 3,200] 22,057} 9,916] 6,666] 23,590; 3,200] 7,335] 2,289 
Linden........... 54,733 125 133 12,118] 5,216] 2,145) 2,046) = 2,207} 15,066) 5,140) 7,085) 1, 121 
Union Township 53,059 118 92 15,304) 5,561; 6,088) 3,782) 3,007) 4,031 3,688} 6,944 1,393 
Rahway.......... 43,895 132 151 7,817] 2,776, 1,765) 1,985) 10,214) 9,785) 2,102 3.303) 999 
Westfield......... 45,328 159 158 14,455) 1,637] 2,180} 3,225) 2,176) 11,465) 1,995 3,126) 1,413 
Summit.......... 33,560 155 140 7,044) 1,404) 1,784) 3,611] 2,040} 6,413} 2,006) 3,938 1,434 
Hillside Township 28,807 124 107 9,157} 1,776 552 483} 1,425] 6,323) 2,955) 2,296] 689 
Cranford Township 22,573 124 83 9,619 912} 3,070 992 758 500} 1,554) 2,216 837 
Roselle........... 22,181 119 91 12,420 772} = 1,477 829} 1,079 682 1,374| 590} 1,072 
Roselle Park...... 14,116 120 93 3,150) 786 510 250} 1,089) 5,255| 455| 1,456) 249 
Warren............ 61,047 96 87 13,080 6,186} 3,122) 1,243) 2,979 13,950) 7,049, 6,641) 1,316 
Basten (Pa.)- 
Waleon (Pa.)- | 
Phillipeburg (N. J.) 107,686 117 144 87,809} 6,300) 14,490) 10,478) 8,516 18,068 7.448) 6,479 3,007 
Phillipsburg... . . . 20,356 101 89 5,163} 1,968 925 302 756) 4,306) 3,844) 1,241 395 
Washington.. 13,373 137 223 2,024 485 985 422 827, 4, 524| 688} 1,288) 352 
Total Above Cities 5,533,003 123 | 127 |1,419,709| 464,303) 655,069| 489,468) 354,444/1,018,937| 279,357| 260,413) 140,935 
State Total. .... 7,104,475 4,228] 3.7275 | 113 108 1,866,782, 660,286 724,846) 522,383) 415,411/1,248,020| 442,858) 4114 420 | 180,706 
METRO. AREAS RETAIL SALES— GYD estimates, 1957 
Atlantic City 242,487 115 14 57,604, 43,740| 19,754) 19,277| 11,415 30.000] 13,542| 10,050] 8,204 
1Camden 
New York-N. E 
New Jersey 
(New Jersey 
Portion Only)... 4,763,482 116 106 |1,282,130| 418,382) 621,853} 395,027) 287,654) 823,011) 275,821) 257,325) 123,162 
Trenton............ 407,316 120 132 91,136) 32,931) 57,777) 31,840) 25,481 72,287) 28, 74) 22,296, 9,083 
Total Above Areas... 5,413, 255 116 109 |1,430,870, 495,053| 599,384) 445,844) 334,520 825,344 318,937 289,671| 140,539 
(Other Mourtain States: Arizona, Colorado, : 
NEW MEXI Cc o ede. Nevada, Utah, Wyoming.) = ae 
3 NUMBER OF OUTLETS 7 NUMBER OF OUTLETS 
Map, page 520 FE i 3 a eT 
2 | $ 2 ; 
3 132 ig ig ~ |ss ee: elesiz|# 
2 s le cic = eiez 
City County é FO | 3 83 4/6 City County & 26 £ 156 Ss < ule i66| 35/6 
Alamogordo...Otero..... 15.5] 124 13| 10| 7| 7 Las Cruces...DonaAna...; 17.7] 264) 48 42) 19 9 13) 14) 37° 20, 10 
Albuquerque. .Bernalilio....| 183.7/1, — 105) 249 83) 57 Los Alamos...LosAlamos..| 13.0 eo oe oe 
Artesia...... Eddy..... 15.1 15| 16 19) 6 Portales......Roosevelt....| 10.4] 140} 21] 15] 13] 8| 12| 16] 26 12) 4 
Carisbad.....Eddy.......| 29.4 om 22} 39| 24) 12 Roswell... Chaves......| 37.1] 411] 65) 66) 39] 32] 18] 36) 655) 26) 14 
Clevis........Curry....... 25.3] 288 24) 29) 26) 9 Santa Fe..... Santa Fe.. 34.4] 392) 76| 88) 25) 29) 23) 16) 29) 14) 17 
Farmington. ..San Juan 17.1) 162 15 10) 10) 5 Silver City... .Grant. | 9.5) 116) 19) 23) 8 8 8 8 13) 9 3 
Gallup. ..... McKinley 11.5) 251 17| 38} 6 6 Tucumcari....Quay...... 9.7| 154] 21) 36] 10} 6] 7| 7| 33) 12) 6 
Hobbs. ..... Lea. 28.3] 222) 22} 16) 16| 10 vi | | 
EFFECTIVE es a . 
BUYING INCOME— SM ESTIMATES, 1957 
on Income Br d of hold 
an — 
COUNTIES Total % Pop. Net Y, Per | Per | Income} i S. 
CITIES (thou- | of (thou- | Dollars of | Capital Hsid.| per $0-2,499 | $2, 500-3,099 | $4,000-6,999 | $7,000-9.999 $10,0008 over 
sands) | U.S.A sands)} (000) | U.S.A C.8.U.1 % % , % % 
Hslds. Inc. Hsids. Inc. | Hsids. Inc. Hsids. =. Hsids. Inc. 
Bernalillo........... 224.1 197.9] 369,744) .1239| 1,650] 6,878] 6,069 | 20.2 6.5 | 24.4 14.7 | 36.0 35.1 12.0 17.7| 7.4 27.0 
AAlbuquerque.... 183.7 314,519} .1055] 1,712] 5,667| 5,116 | 21.4 24.7 14.9 | 35.0 34.7| 11.7 17.5| 7.2 26.9 
QI, gin ac access 2.3 2,217; .0008} 964| 4,434) 3,354 | 60.2 20.8 | 22.6 20.5 | 18.2 26.8| 5.0 11.1 | 4.0 20.8 
Chawes............. 54.1 37.1} 86,976) .0291| 1,608) 5,798] 4,884 | 25.8 26.2 16.1 | 29.7 29.8) 10.0 15.2/ 8.3 31.6 
Roswell.......... 37.1 61,058} .0204] 1,646] 5,452) 5,052 | 26.3 26.5 16.5 | 29.6 30.1| 9.7 15.0] 7.9 30.9 
Ges ves«.... 13.6 6.9} 17,728} .0060| 1,304) 5,065) 4,630 | 30.3 26.5 18.1 | 28.1 31.1| 8.5 14.2| 6.6 27.2 
SSA 29.5 25.3} 46,030} .0154| 1,560) 5,172) 6,208 | 25.6 26.2 16.4 | 31.2 32.0) 9.5 14.7| 7.5 29.5 
Clovis... 25.3 40,756} .0137| 1,611] 5,363] 5,206] 24.8 7.1 | 26.0 16.0 | 31.8 32.2] 9.7 14.9| 7.7 29.8 
De Baca... 2.7 3,428) 0012) 1,270] 4,285] 4,160 | 36.1 12.9 | 25.0 19.5 | 27.9 35.4! 6.9 13.2! 4.1 19.0 


1 Included in Philadelphia Metropolitan Area. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


Before using these flowss read foreword, page 13. 
*Not available M, 1958. 
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Copyright Notice and Rights to Further Reproduction. The exclusive estimates of 
population, Effective Buying Income, retail sales, buying power index, value of farm products 
sold and TV homes are fully protected by copyright. 


Permission to reproduce this Survey of Buying Power data in printed form, in whole or in 


part, may be granted only through written request to SALES MANAGEMENT, INC. 
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SANDOVAL LOS ALAMOS +6 SANTA FE 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retell rales of $25 million or more. 


BERMALILLO 


SAN JUAN 


Albuquerque 


ROOSEVELT 


TORRANCE 


| DE BACA 
DONA ANA 
* 


Les Cruces 


eee SAN MIGUEL 


Roswell 


VALENCIA 


Counties ond cities on this map 
ore charted in proportion to net 


Effective Buying Income: Scale, 


0173 sq. in. equals $1 million 


Metropolitan County Areas are 
bounded by black dotted line Cities shown are those having 


net Effective Buying Income of 


$15 million and over 


CRE T UE TTT ETE ETE E EEC ECR eee eee eeaeeeeererrrrrss cee TTT TTT TTT TT 


@ POPULATION EFFECTIVE 7 @? The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1 Ae BUYING INCOME— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


= ; 
NEW MEX. | we- Con- | Income Breakdown of Households 
tro- House- sumer | | Ee a 
COUNTIES poli- Total | ; holds | Spend-| Pop. Net % Per Per | Income | 
CITIES tan thou- of (thou- | i t Dollars of Capita! Hsid.| per $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
continued) Area | sands) | U.S.A. | sands 000) U.S.A. C.$.U.] &% %\| J %, % %, % % % 


¢ o | 0 % 0 70 /0 70 (y} 70 
Hsids. Inc. | Hslds. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Dona Ana . .0273 ; : ; 56,844] 0190) 1,209) 4,900) 4,047 i .2 | 25.1 -8 | 23.4 , . . 5.6 25.2 

Las Cr 7.7 0103 f 20,909} .0070) 1,181) 4,182) 4,147 | 36. 3.2 | 26.7 21. 56 32.8) 7.3 0} 4.1 19.0 
Eddy . .0293 ; 4) : 79,932) .0268) 1,586) 5,751) 5,517 ls 2 | 21.1 . . é . , 7.9 28.4) 

( bad .0171 48,532) .0163) 1,651| 5,578) 5,500 . -4 | 20.5 : 9 39. ‘ ; 7.2 26.3 
Arte 15.1} .0087] ae 26,655, .0089] 1,765) 6,199) 5,625 | 18. , 22.2 
Grant , -0121 ‘ , 27,021 .0091| 1,299) 4,825) 4,645 . 4 | 24.2 s 9) 9. 
Silver City 9.5; .0056 2. 3 15,054. .0051] 1,585 asics 4,615 | 23. -3 | 23.6 ' 37. 4). : 4.5 17.9 
| 


Guadalupe... . -0034 ‘ 4 5,035 .0017) 868) 3,873) 3,541 -2 19.1 | 25.5 ° . ° . 4) 3. 5” 17.9 
Harding , -0010 3 ° 1,985, .0006) 1,103) 6,617) 4,471 -3 11.8 | 16.0 . ° . ° | 11.7 44.3 
Hidalgo ‘ -0034) ; . . 7,424, .0025) 1,280 — 4,331 ° . . ° ° 3} 8. 9] 5. 4” 22. 3 


Lea .2} 0333 7) 18. .9} 102,570] .0344| 1,793 6,142, 5,636] 13.4 3.4| 17.1 9. .7 43.1| 14.7 20.0| 7.1 23.9 
Hobbs 3} .0164 5) 9.2 52,307] .0175| 1,848] 6,082) 5,634] 14.3 3.7| 17.4 9. 7 42.41 14.5 19.9] 7.1 24.8 
Lincoin 1) .0047 ; 9,365) .0031| 1,156 4,683, 4,160 | 33.6 11.6 | 26.4 19. 134.3) 7.1 13.1) 4.8 20.1 
Los Alamos .0| 0075 : : . 32,357, .0109| 2,489) 9, 245) 6,748] 4.7 .9| 13.0 5. 8 28.0 | 30.1 31.9 | 12.4 33.5 
Los Alamos 3.0 .0076 3. 32,296 — 2,484 0,499) 6,747] 4.4 .9| 12.6 5. 4 27.3 | 30.9 32.4 | 12.7 34.0 
Luna .0  .0059 ; : 11,491] .0038| 1,149] 4,256] 4,120] 30.7 11.1 | 28.5 22.2 | 30.7 39.4| 7.1 13.9/ 3.0 13.4 
McKinley 5) .0212 ; ‘ 29,818] .0100} 817| 3, 872| 3,880 | 43.6 17.9 | 26.7 23. | 21.0 30.7) 5.7 12.8) 3.0 18.1 
Gallup 5} .0067} 3.3) 3.3 14, 355 -0049| 1,248] 4,350) 4,338 | 31.8 11.0 | 28.3 21.4 “<4 8.3 15.5] 4.1 18.3 
Mora .8|  .0034 1. 3,903, .0014! 673| 2,788 2,666 | 66.1 37.3 | 22.0 26.8 | 8.1 16.1| 1.6 5.0) 2.2 14.8 


SM, 1958 Before using these figures read foreword, page 13. 
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THE APPLE IN EVERYONE'S EYE... ALBUQUERQUE 


1957 HIGH SPOT CITY for 11 CONSECUTIVE MONTHS 
KGGM-TV, Channel 13, is located in the fastest growing city 
in America! Surrounded by booming uranium, gas, oi! and 
atomic industries, KGGM-TV now operates with the maximum 
power allowed by FCC of 89.1-KW, ERP (directional antenna) 
from the highest antenna site in the nation. KGGM-TV carries 
65 hours of CBS network shows each week in black and white 
and COLOR! Contact any Branham Co. office or drop us a line 
today! *As reported in current High Spot 

City Department of Sales Management. 


KGGM:-TV 713 


HIGHEST ANTENNA SITE IN THE NATION (10,800 FT.) ALBUQUERQUE, N.M. 


x. POPULATION EFFECTIVE a The “SM” symbols mark original, exclu- 
M ESTIMATES, 1/1/58 BUYING INCOME— M ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


NEW MEX. 


Income Breakd of H hold 
House- - 
COUNTIES 2 holds Pop. % Per Income | | 

CITIES of (thou- g of Capita -| _ per $6-2.499 | $2,500-3,999 $4,000-6,999 $7,000-9,989 |$10,000& over 
(continued) . | sands) ) U.S.A. C.$.U.] % % % % % % 
(thous.) Hsids. Inc. Hilts, 9 ess Inc. Hsids. Inc. | Hsids. Inc. 


ee ‘= 7.9 . : -0143| 1,385) 5,401) 4,168 | 27.3 8.8 | 28.4 20.0 | 30.6 35.2) 8.6 14.9) 5& 
Alamogordo. .... ‘ d 4.5 . -0076| 1,477) 5,087) 4,916 | 21.5 6.5 | 29.3 19.1 | 34.1 36.5) 9.4 15.2] 5. 
3.8 . . |} .0057) 1,297) 4,604) 4,304 | 30.56 10.5 | 30.7 22.9 27.1 33.0) 7.1 13.0) 4. 
4 

1 


Tucumcari... ; ‘ - : 7 .0043| 1,310] 4,888] 4,282 | 28.0 9.3 | 29.9 21.6 | 29.4 34.7] 7.9 14.1 
Rio Arriba......... . A 6) : ° -0058) 676) 3,080) 3,037 -9 24.2 | 30.8 33.1 | 16.0 28.1) 3.0 7. 


Roosevelt... . ° ’ -6) ° F ,175) .0071) 1,283) 4,603) 4,240 -7 10.5 -2 22.6 | 26.8 32.7) 7.8 14.4 | 
Portales....... . o -4| . , -0050) 1,432) 4,379) 4,172 ‘ ‘ 5 23.4 | 25.9 6] 7.0 13.3 | 

Sandoval... ; A 4) . 614) .0022) 570) 2,756) 2,602 . ° -7 28.6 | 12.0 6/ 2.2 6. 

San‘ Juan... ‘on | 1 . . -108} .0118) 798) 3,476) 3,474 ° ° -5 26.9 | 18.1 8] 4.8 11. 
Farmington. .. 1) 0099 ‘ -6) 17,779| .0059) 1,040) 3,865) 3,849 . : ‘ ’ i 6.2 13. 

| | } | 

| | | | | | 

San Miguel. . Wy ° ° 18,372; .0061 824 3,602) 3,188 ° . ° ° 15.2 8! 6.3 13. 

Santa Fe........ 0 A | R 3) 5 57,808 .0194) 1,413) 5,454 4,686 ° ‘ ‘ . 29.5 . 10.5 16. 
Santa Fe........ . ¢ , 50,233) -0169| 1,460) 5,644) 4,730 f ‘ 2 5 30.1 3 11.0 17.3 

Sierra........ a A “ ° ° — -0019 142) 3,499, 3,387 ° i te A 16.2 ° 4.4 10. 


8,910} .0030| 928| 3,874| 3,333 | 45.7 19.9 | 20.5 27.9| 18.0 27.7| 3.8 8. 
; . . 9,473} .0032| 658) 3,158, 2,856 | 56.0 29. 9 | 12.3 22.7) 2.9 8.0 
Torrance. 0}. . . 5,264) .0017| 877) 3,760) 3,673 d -2 | 21.9 , 6.1 11. 
| } | | } 

| j | | 
Union......... |. 1.7) 1. . 7,787| .0026| 1,320] 4,581, 4,499 | 34.5 11. 7 20.6 | 23.9 28.2) 6.6 11. 


Valencia........... 3) 0142) 5.3). ‘ 19,387) .0065] 798| 3,658) 3,491 | 43.2 18.4 | 28.2 26.0 21.5 32.6| 4.6 10. 


Total Above Cities. .. 7. .2661| 106.5) 146.3 744,945; .2498) 1,628) 5,539; 5,092 | 23.2 24.4 15.2 | 34.1 3 11.3 17 


—j SEEN I: CNET PRC a et Se 


State Total... se oes -4| aN 225.6 257.2) 529.41 1,166, 308|_ -3910 1,359) § 6.162 4.088 28.6 8.8 | 24.9 _16.8 | 30.8 33.9/| 9.7 16. 


POPULATI ON E. B.  gaMm POPULATION 
BYP ESTIMATES, 1/1/58 SYD Estimates, 1987 BYP ESTIMATES, 1/1, 5 BY) ESTIMATES, 19657 
| | Con- | | | Con- | ‘-e 
House-| sumer | Urban b | House-| sumer | 
Total % hold | Spend- > | Total | % hold | Spend- \ Net | &% Per | Per 
(thou-| of | (thou-| ing (thou- (thou- | of | (thou- | ing | ( Dollars of | Cap-|H’se- 
sands) | U.S.A.) sands) een) sands) SA.) i sands) U.S.A.) sands) | Units ($000) | U.S.A.) ita | hold 
thous. } | | | 


(thous.) 


Albuquerque. .... 224.1) .1303 62.9| 72.9| 197.9} . . 1,650/5,878 || Total Above Area | 224.1 . 62.9 72.9) 197.9} 369,744) .1239/1,650 5,878 


© SM, 1958. Before using these figures read foreword, page 13. 


4-Way Index to Survey Data 


A 4-way index listing all the data both alphabetically and in the order of their appearance 
throughout the book is provided for your convenience on pages 3, 4, 5, 7 and 9. Also included 
is a special index to the state county-city tables giving, for each state, the page numbers of the 
map; list of cities with population and number of outlets; population and Effective Buying 


Income tables; retail sales tables, and the state metropolitan area tables. 


MAY 10, 1958 


il ay ‘The “SM” symbols mark oxelu- 
NEW MEX. RETAIL SALES— BY) ESTIMATES, 1957 dive cotiviater by SALES MANAGEMENT. 


— y Lumber- 
COUNTIES Retail % Auto- Ga: Bidg. 


8 
CITIES Sales -- _ Food Places Appare! Appl. motive | Stations | Hdwre. 
(continued) ($000) | U.S.A. ndex ($000) ($000) | (8000) | ($000) 


Bernalillo. Sa 271,040) .1353 é 99 60,761; 23,638) 16,363 
AAlbuquerque 266,123) .1329 ; 107 , 60,462 15,093 
Catron ’ 2,483) .0013 d 85 uate <ue hae 385 210 
Chaves... : 53,172} .0265 d 91 12,384 4,626 4,497 
Roswell 50,344) .0252 ¢ 102 12,257 4,259 


Colfax enue 14,050; .0070 d 85 
a 31,958) .0160 7 93 

Clovis 20,883} .0149 ; 97 
De Baca ga 4,652) . d 100 


2,615 1,814 1,151 
8,719 3,108 
8,719 2,852 
1,339 118 


_— 


Dona Ana ane 31,224 
Las Cruces...... 24,428 
Eddy. .... = 56,545 
Carlsbad . ~ 36,538 
ee isacivoces 16,831 
Grant we 17,894 
Silver City 12,530 


5,080 3,134 
4,113 2,278 
10,247 4,064 
6,891 2,680 
3,243 2,339 
3,713 
3,713 


BSZE225 3288 


588: 
= 
—) 
= 
Ne = 


9,100 
1,449 
Hidalgo... . 5,657 


1,298 
141 
1,223 


g8255 985 293 


| ER oeee eee 88,153 
Hobbs 56,444 
10,926 
Los Alamos....... 12,890 
Los Alamos 12,598 


22,164 
19,190 
1,103 
476 
466 


-o 
= 


oe 12,659; .006: e 2,110 
McKinley 31,104) . P 7,757 

Jallup 27,086; . d ° 7,613 
Mora. ay 1,851) . : F soe — 238 


S8E E858 Bu8 SESELEE 


29,562) . ¢ 1 6,183 
Alamogordo... . 22,298) . é 5,560 
Quay.... ; 16,807) . é 454 3,116 
Tucumcari 13,649) . d 3,076 
Rio Arriba... 15,670) . 2,798) . 4,070 


-_ 
-—-« 


Z8RSs 


Roosevelt......... 15,389). 3,345) . 3,168 
Portales. . > 13,872) . : 3,168 
Sandoval......... 2.940| é 1,226) + oe one oes 
San Juan . 62,975) . 6,245 1 12,760 
Farmington...... 37,860) . 11,580 


~~ = 
= 
2288 88288 


San Miguel 14,140) . = F 2,829 
Santa Fe mE 45,775) . 4,318 10,678 

Santa Fe - 43 ,063| é 9,857 
Sierra wie 6,386) .003: 1,130 


Socorro 9,944) . | 4, d 435 2,324 

Taos ae 12,789| 0064) 4, : , 1,415 3,190 

Torrance 8,736) . J d 1,309 1,467 exe 1,212 
| 


Union si 917). 245). 697,738) 401} 2,088 
Valencia a 911! .0190| 4,889]. 1,727| 3,288) | 1,081] 5,324 


F doce 2 r i | 
Total Above Cities... 53! -33) -2776 | | 28 149,057, 43,517; 72,152 . 33,111) 159,917) 


State Total. .. cf 922,658; .4609 -4336 a7 ; 204,171 89,498 104,793 F 41,041] 199,208) 


METRO. AREA STIMATES, 1957 
Albuquerque........] 271,040| .1353| 4, ; | | 104 57,368] 18,890] 35,828) 17,292| 60,761| 23,638 18,383) 9,308 
| | 


271,040, .1353| 4,309] .1286 99 104 67,368 18,999 35,828 15,755! 17,292 60,761| 23,638| 15,383] 9,308 


Total Above Area.... a 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


NEW 2-in-1 MAPS 


Each state map in this edition of the Survey includes a distort map based on income and a retail sales 


map showing the location of cities, with county outlines, that had 1956 retail sales of $25 million or more. 


SALES MANAGEMENT 


This was Albuquerque 


Here is the nation’s newest billion dollar market 
and the nation’s 90th market in retail sales— 
still growing at a rate 3 times above the U. S. 
average. 

In this vital, young market, KOB Radio 
and KOB-T'V are the undisputed leaders in 
their fields. 


Pulse shows that KOB Radio leads in all 
time segments—Monday through Friday, 
sign-on to sign-off! ARB shows that KOB-TV 


commands 166 of the 256 quarter-hours of 
telecasting during each week. 

You cannot afford to ignore this rapidly ex- 
panding market. To reach it and sell. it most 
effectively and most economically, your best 
buys—your only buys—are KOB Radio and 
KOB-TYV reaching more homes than any other 
media in the area. 

Let your nearest Petry office or a KOB rep- 
resentative bring you up to date on active- 
buying Albuquerque. 


RADIO 


770 K.C. 
$0,000 WATTS 


NB - ALBUQUERQUE 


Bye TELEVISION 


NEW M xIco 


gi «at soars by Edward Petry Z Co., Inc. 


MAY 10, 1958 


to grow 
about... 


Albany’s solid growth over the 
past five years widened growth 
opportunity for the newspapers 
serving the market and adver- 
tisers selling in it. 


The Times-Union stepped ahead 
with Albany while the evening 
newspaper virtually stood still. 
Survey of Buying Power statistics 
(1953 compared with 1958) for 
the seven counties in which 
Albany’s ABC City and Retail 
Trading Zones are contained show 
population up approximately 7% 
and effective buying income up 
$380 million. 


Within the same period, the 
Albany Times-Union gained 8.6% 
in circulation, increased total 
retail advertising volume nearly 
2,200,000 lines—from 8,177,396 in 
1953 to an all-time high of 
10,357,002 in 1957. 


Given the same growth oppor- 
tunity, the evening paper added 
less than 1% in circulation during 
this time and under 650,000 lines 
of retail advertising. 


First in circulation, first in adver- 
tising—the Times-Union contin- 
ues to move up with Albany. 
Shouldn’t you move with it? 


ma cone ress caged 
ALBANY TIMESac°UNION 


REPRESENTED NATIONALLY BY HEAR 


ST ADVERTISING SERVICE INC. 


OFFICES IN PRINCIPAL CITIES 


NEW YORK — 


New Jersey, 


(Other Middle Atlantic States: 
Pennsylvania. ) ons 


NUMBER OF OUTLETS 


Maps, pages 540, 544 


City County a 


City 


| 142) 185 
31} 26) 21) 20 
127| 123} 24) 63 
599| 127) 104) 60| 64 
210} 40) 33) 15) 23 


1,989] 467| 433 
194) 


Albany 
Amityville 
Amsterdam 
Auburn... 
Babylon 


Albany 
Suffolk 
Montgomery. 
. Cayuga 
Suffolk 


ADD 000 


63- 
61- 


CIRCULATION 


- Total Net Paid 


62,318 


Times-Union 
+4960 


Evening Paper 
+487 


Publisher 
Source: statements 
Sept. 1953, 1957 


ADD MILLION 


\>|\—= 


+ RETAIL 


10,357,002 


DISPLAY 
ADVERTISING 


am 

NEWSPAPER. _| 

— —~9,679 
Times-Union 
gained 
2,179,606 
(7 day) 
Evening 


Newspaper 
gained 646,429 


1941 


—p 


County 


yy, Source: 1957 
& cs Media Records 


The “SM” symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS 


a 


1 


| 37] 20) Beacon 
| 38] 24) 


Binghamton...Broome 
Bronxville. ... Westchester. 


23 
13 
8 


121 
16 


18.5 
6.0 
15.2 
82.4 
6.7 


282) 


es | L-B-H 


oon 


48, 57, 20) 
127} 17| 20 
202} 50) 35) 19 
1,137| 232| 254) 100) 

146} 25) 20) 14) 


a 
oo 


é 


.) 
3 
7 
5 
7 


POPULATION 
JM 


ESTIMATES, 1/1/58 


EFFECTIVE 
BUYING INCOME— 


JM 


ESTIMATES, 1957 


Con- 
House-| sumer 
Total Q% holds | Spend- 
(thou- of (thou- | ing 

sands) | U.S.A. | sands) |chous. 


COUNTIES 
CITIES 


thous.) 


Urban 


income Breakdown of Households 


Pop. 
(thou- 
sands) 


Income 
per 
c.S.U. 


$0-2,499 
Qo, 


7/0 % 
Hsids. Inc. 


$2,500-3,999 
e ’ 


$4,000-6,999 
70 % % % 
Hsids. Inc. 


/0 70 ‘0 % 
Hsids. Inc. | Hsids. Inc, 


$7,000-9,999 $10,000 over 
Hsids. Inc. 


‘i | 
Albany... .1523 
AAlbany.. 
Co 


Watervliet. . 


262.0 83.1; 85.8 
141.2} .0821] 44.8] 50.4 
21.3} .0124} 6.2) 6.2 


15.0] .0087| 4 4) 4.4 


212.2 6,094 


12.8 
10.3 
12.4 
10.5 


2. 


3.1 
5 


14.9 
14.3 
14.3 
13.0 


47.2 
49.6 
48.9 
50.4 


40.6 
41.7 
42.9 
43.4 


17.0 
17.3 
17.2 
19.1 


22.2 
21.9 
22.9 
24.9 


8.1 26.3 
8.5 26.6 
7.2 23.4 
7.0 22.4 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
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Before using these figures read foreword, page 


13. 


SALES MANAGEMENT 


The TRUE Binghamton 


POPULATION EFFECTIVE BUYING IN- ; 
ESTIMATES, 1/1/58 | COME ESTIMATES, 1957 RETAIL SALES ESTIMATES, 1957 


Eating & | Furn.- | | | Lumber- 
Per ba Drink. | General | House.-| Auto- | Gas | Bidg. 

Apparel} Appl. | motive | Stations | Hdwre.| Drugs 
($000) | ¢ ($000) | ($000) | ($000) | ($000) | _($000 


} ; 
Broome County....... : ° A 14,603 | 12,384 | 47,239 | we 235 | 12,857 ~ 7,223 
a ° 163,730 98 


Binghamton... .. 

icott. .. 
Johnson City 
Vestal 


22 | 27| '183 236 
Total True Binghamton ° } ° 283,896 232,123 . , 14,415 | MN. 966 | 44,440 | 14,117 | 9,523 | 7,19 7, 194 


Balance Metro Area. .. ° le 109,727 | 1, ; 11,784 3,063 | 1,969 288 418 2,799 | 3,118 | 3, 334 2 


Second highest in Buying Income per Family among every 10 homes each evening and Sunday. And in an 
all Upstate New York big cities, no wonder Binghamton outlying area of 104,397 additional population the Press 
leads them all in per capital Department Store sales, is reaches 6 of each 10 homes each evening, 65 of each 
fourth in Furniture and Appliance Store sales, beats 100 on Sundays. 
great New York City and Buffalo in Total Retail Sales 


: ‘ A remarkably fine market for testing with ample local 
per capita by 33% and 18% respectively. 


wholesaling facilities, sufficient media isolation to mini- 
Throughout the six part area, detailed above by mize confusion, a short drive or flight from New York and 
S. M.), the Binghamton Press reaches more than 9 of intelligent helpful cooperation at a very low Milline rate. 


THE BINGHAMTON PRESS 


Evening Member: The Gannett Group of Newspapers Sunday 


Represented by J. P. McKinney & Son, Inc. New York e Syracuse @ Chicago @ Detroit e San Francisco 


NUMBER OF OUTLETS 


NUMBER OF OUTLETS 


NEW 


City | ab 


County 


<| 
$ | 
. | 

| 


oa Pop. (thous.) 


Buffalo ie........| 602.5]7,049'1,946'1680| 406| 568! 408| 196) 496 Haverstraw... Rockland. 
Canandaigua. . Oe cae . 17 | | Hempstead 
Catskill. .... J snk ‘ | | 42 Township... .Nassau 
Cohoes.... wee ; | 40) Herkimer... Herkimer... 
Corning... r | 13] 29) 16) Hornell. .... Steuben 
Cortland... . 2 . | 19 | Hudson Columbia... . 
Dunkirk | ‘Cheutanque.. ° | | Ithaca.. Tompkins. . . 
East Aurora...Erie tae ° | Jamestown... Chautauqua.. 
East Johnson City.. Broome 
Rochester. .Monroe.... Johnstown... Fulton. . 
Chemung.... Kenmore.....Erie... 
. Broome. .... Kings Park. . Suffolk 
Oswego Kingston... . .Ulster 
Ontario. .... Lackawanna. .Erie.... 
Glen Cove....Nassau...... Lancaster Erie 
Glens Falls...Warren.... Larchmont....Westchester . 12 
Gloversville. .Fulton..... | Liberty . Sullivan i 16 
| 


8S. 
_ ~ —_ = 
owweqmre*enrwee enw 


— 
nok aowe es @ 


Gouverneur... St. Lawrence. 
Hamburg... Erie. eP 4 14) 


a 


Continued on page 526 


AY POPULATION EFFECTIVE SH, The “SM” symbols mark el. exclu- 
ESTIMATES, 1/1 /$8 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


| Con- | | | Income Breakdown of Households 
COUNTIES i } House-| sumer | Urban | | | Income at te 
CITIES Total q, holds | Spend-| Pop. Net %) | Per | Per Per 
(continued) Area | (thou- of | (thou- | ing (thou- | Dollars of (Capita Hsid.|C.S.U.] $0-2,499 $2, 500-3,999 | | oe #7, 000-9,999 $10,000& over 
sands) | U.S.A. | Units | sands) (000) U.S.A. | y/ % t I 
(thous.)| | Hsids. Inc. Hsids. Inc. Hsids. b Hsids. Inc. | Hsids. Inc. 


Menands .2} 0013] 6 . 4,805} .0016| 2,184) 8,008 ? ‘i ° . . . . . . . 
Allegany... -3} 0269) 13.6) 15.6) 6.9] | 74,327|  .0249| 1,605) 5,465] 4,763] 18.7 5.5 19.7 12.6 | 46.1 48.4 | 11.3 18.0 2 15.5 
Wellsville........ .0040 2.2] 2.3 14, ‘231| 0048] 2,062) 6,469) 6,153] 13.2 3. 5 7.6 | 46.9 39.5 | 16.4 20.9, 9.0 28.9 
1Bronx.. .. 1,421. 5 oT 436.7| 452.8)1,421.5) 2,956,553) .9913) 2,080) 6,770 6,529 | 10.6 m ° 6.1 | 46.3 -1 | 20.9 25.4 -5 29.0 

| | | 
Broome 206.9) pret 61.9} 64.2} 152.5] 392,625 .1316| 1,898) 6,343] 6,114] 11.0 2. 113.4 7.1 | 60.0 42.8 | 18.0 23.3) 7.6 24.2 
ABinghamton.... 82.4) .0479| 23. 2| : 163,730} .0549) 1,987) 7,057) 6,070] 10.0 2. 0 6.0 | 50.0 40.8 | 19.1 23.6 27.3 
Endicott 19.6} .0114) 6. 0} 2] 40,101} 0134) 2,046) 6,684) 6,366] 9.7 2.2 | 12.6 6.4 | 50.2 41.3 | 18.9 23.5 26.6 
19.4} .0113} 5.8} .4| 38,154] .0128] 1,967| 6,578; 5,943] 9.8 2. ‘6 6.1 | 52.0 44.8 | 20.0 26.11 6.6 20.6 


1 The city of New York includes Bronx, Kings, Queens, SM Standard (4) and Potential 


’ : , (A) Metropolitan County Areas. 
New York, and Richmond counties. Before using these figures read foreword, page 13. 
*Not available ; 


© SM, 1958 
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Metropolitan AUBURN 


Largest Market in the 5-County Area 


CONCENTRATED HEAVILY IN AUBURN 


. Auburn % 
County Auburn of County 


Metropolitan Auburn is above all a prosperous market. gga a Pm pam ont 

‘ “ aes ‘ ncome id ,000 « 000 

income—averaging $6,053 in the city, $5,543 through- || Retail sales 81,938,000 57,450,000 

out the county—is up 19%. Food 20,136,000 15,186,000 
¢ || Eating & Drinking 3,815,000 

Gen. Merchandise 

And a compact, easy-to-sell market— concentrated || apparel 

heavily in the City of Auburn. . . which contains 51% ‘|| Furn-Appliance 

. 5 , : satan ; || Automotive 

of the population and 53% of the income, and produces Gundtine 

70% of the retail sales. Lumb.-Hardware 

Drug 1,712,000 


The Citizen-Advertiser | Easy to sell, of course, if you're using the Citizen- 


Advertiser. No other newspaper can give you a compara- 
AUBURN, N.Y. ble solid impact on the market's pocketbooks. 


between Syracuse and Rochester 


Represented by The Julius Mathews Special Agency, Inc. 


NUMBER OF OUTLETS 


NEW YORK 


Cont. from p. 525 
City County 


| Drugs 
Gas 


Re SERENE | Ste 


City County 


& | Outlets 
Food 


Ogdensburg...St. Lawrence) 16.9) 
.....Cattaraugus..| 24.6 
Madison....| 12.4 


Lindenhurst... Suffolk 
Little Falls Herkimer 
Lockport Niagara 
Long Beach...Nassau 
Malone Franklin 
Mamaroneck... Westchester 
Massena St. Lawrence 
Mechanicville. Saratoga 
Medina Orleans 
Menands Albany 
Middletown... Orange 
Monticello Sullivan. 
Mount Kisco.. Westchester 
Mount | | 
Vernon.... .Westchester 961; 225) 143) 
New Rochelle. Westchester.| 73.5 ae 138 = | Poughkeepsie. Dutchess... . 
New York } | Rensselaer. . . Rensselaer... 

City Five Counties|7785.1/83138 27561 |16, -/9364|10, -'6110)1281 | 2532 Rochester... . 
| 683| "a 
Newark Wayne 12.5; 195) 23; 29 40) 16) 13) 24) 12 Rye..........Westchester. 
Newburgh Orange 32.4) 780) 166) 150) 66) 120) 42) 40) 54) 26 Salamanca... .Cattaraugus.. 
Niagara Falls. Niagara 102.2]1,217| 245| 348] 58) 112 35| 111} 39 Saranac Lake. Franklin 
North zz = Saratoga 

Hempstead | Springs... .Saratoga.... 

Township... Nassau 5 } Westchester . 
North | | ly. .Sch tady 
Tonawanda. Niagara 32.0} 282) 63) 70) 11) 16 12; 32) 18 8 £ cotia Schenectady. 
Norwich......Chenango... . 204) 33) 37; 17) 21) | 14/ — 12} 56 £ outhampton. . Suffolk 
Nyack Rockland t 171; +15; 25) 16, 34 WoW 9 «6 £ pring Valley. Rockland... . . 4 


=» | Drugs 


~~ 


wonreekh ewoasort & 
22838 & | Drink. 


Sesass 


Oyster Bay 
Township...Nassau 


~~ 


Plattsburg... .Clinton 
Port Chester. .Westchester . 
Port Jervis... 


SBSSESSSS. 


= 


~ 


— 
ot 


gnesee xses8Beknesenes. 
BeoBsS Bose. senessses. 


RRoBses 


a aT i Gp POPULATION re. 
ESTIMATES, 1/1/58 


- EFFECTIVE Sy The “SM” symbols origiral, excle- 
BUYING INCOME ~~ @9z) ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


} 
| Con- | | Income Breakdown of Households 
House-| sumer | Urban | Income 
CITIES | % | holds | Spend-| Pop. Net % | Per | Per | Per 
(continued) mm . (thou- | ing | (thou- | Dollars aka Capita! Hsid.| C.S.U.] $0-2,498 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 


COUNTIES 


% % | % % | % % 


sands) | U.S.A. sands) To 0 0 fo 0 0 
| Hslds. Inc. | Hslds. Inc. | Hsids. Inc. | Hsids. Inc. 


Units | sands) (000) 
| (thous.)) 
Cattaraugus ' . 2} 36.0 136,606 0458, 1,646) 5,608 17.2) 4.8 | 18.3 11.2 | 46.4 46.3 | 13.1 19.7 

Olean 6). ¢ ‘ 43,545) .0146) 1,770) 5,884 15.3 4.0/ 15.8 9.0) 47.0 43.6 | 15.5 21.7 
Salamanca P ; ‘ 15,250} .0051| 1,713) 5,648 14.8 4.0) 16.5 9.8 | 48.7 47.0 | 15.0 21.9 
Cayuga . 9) : ¢ 121,200 ‘oan 1,636| 5,534 16.3 4.5 17.6 10.5 | 47.6 46.6 | 13.6 20.3 

A Auburn 3 021 7 . 64,763) .0217| 1,722) 5,053 11.7 8.0] 14.7 8.2 | 51.6 46.9] 15.9 21.8 


Chautauqua . ‘ | 6) . 253,820) .0851| 1,729) 5,447) 6, 16.8 4.4) 17.1 10.3 | 48.2 47.4 | 13.9 20.6 
Jamestown ‘ -2) 15.2 88,969; .0209 2,088) 6,266 10.7 2.7 | 13.6 7.8 | 62.0 45.7 17.0 32.5 
Dunkirk-Predonia. 6 | 47,600| .0159| 1,786| 5,088 
Dunkirk 8.8] 5.7 5.8 32,338! .0108! 1,720' 5,673 12.0 38.2 | 15.6 9.3 | 83.2 60.9 | 14.6 31.1 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword. 
*Not available © SM 


526 SALES MANAGEMENT 


TOP in Total Retail Sales per capita* 


Second in Food Store Sales per 
capita. (Only Rochester leads it).* 


Second in Automotive Sales per 
capita* 


Second in Gasoline Filling Station 
Sales per capita. (Only Binghamton 
beats it)* 


Top in Building Material & Supply 
Sales per capita. 


Fourth in Drug Store Sales per 
capita.* 
* Among all Metropolitan Cities in New 


How can Elmira be so Productive? 


The truth is Elmira’s 52,600 listed 
population in Sales Management's 
tables does not include half again as 
many who are outside the city only 
by the thickness of a sign post. Places 
like Elmira Heights, West Elmira and 
Horseheads, contiguous to the city 
limits on all sides, feed in a constant 
stream of shoppers; build up an area 
of urbanized buying population of at 
least 75,000. These per capita sales fig- 
ures prove it. 

And 164,000 more people live in the 
surrounding circulation area where the 
Elmira newspapers deliver 70% family 
coverage. They do much of their big 
ticket buying in Elmira. 

Testing a food product? Elmira’s 
Wholesale-Retail Ratio is the best 
balanced in New York State meaning 
perfect distribution facilities without 


York State. confusion of other markets. 


THE ELMIRA STAR-GAZETTE & ADVERTISER © THE SUNDAY TELEGRAM 


Members: The Gannett Group of Newspapers. 


Represented by J. P. McKinney & Son, Inc. New York * Syracuse * Detroit * Chicago * San Francisco 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


r City 
7 


Watertown. . . Jefferson... 
Watervliet... Albany... .. 
Wellsville... Allegany. ... 
White Plains.. Westchester. 
Williamsville. Erie 
Yonkers .... 


NEW YORK 


County é a 
Rockland... 4.4, 108) 21) 11 
...Onondaga...| 214.0]2,634) 675 
...Westchester.| 10.6) 138) 21) 33 
20.1] 320; 66) 91 
Rensselaer...| 76.3/1,078| 306) 191 
. .Westchester. 6.1) 130) 32) 27) 1 
Oneida......| 105.4]1,424| 336) 253) 137 


POPULATION 
BYP ESTIMATES, 1/1/88 


County g 


@ & & | Pop. (thous.) | 
eo @ 


50.2] 949 74 
6.2] 125 867 
Westchester. 180.9]1,741) 462 


20} 12) 4 
131) 186; 104 a 118; 50 73 


2exe8. 


EFFECTIVE 
BUYING INCOME — JM ESTIMATES, 1957 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 
House- 


holds 
(thou- 
sands) ‘ 


Income 
Per 


c.8.U. 


l 
$0-2,498 | $2,500-3,999 | $4,000-6,999 | $7,000-9,990 |$10,000.over 
©, oO % oO o Y, o oy a, 


70 Gi (J 70 70 70 ‘g fo | ‘J () 
Hsids. Inc. | Helds. Inc. | Heide. ine. | Halds. Ine. | Holds. Ine. 


Per Per 
Capa Held. 


31.0 14.6 3.8 | 16.1 9.3 | 47.9 


13.0 3.3 | 15.5 8.7 | 49.4 
17.6 4.9) 19.1 11.7 | 46.1 
15.8 4.2 17.4 10.3 | 48.1 


5,614 
16.0 5,644 
12.6 5 ° ’ 5,232 
3.2 ° J ¢ . 5,495 


21.8 | 6.0 
22.1 | 6.2 


15.4 
15.9 20.6 
11.8 19.9 
13.3 19.4| 5.7 19.8 


| 
11.2 | 47.6 47.8 | 12.7 | 4.8 17.0 
8.1 | 53.3 48.1] 15.8 21.6] 6.1 19.6 
12.2 | 48.0 12.0 17.4 


20.4 


14.5 : é 4,913 | 16.6 
4.8 , y : q 4,828 | 10.1 4.7 
14.1 5,169 | 17.9 19.3 t ; 
3.8 ' 4 ‘ : 6,416 |} 13.9 8.7, 17.1 9.0 | 49.1 46.8] 14.3 20.6/| 5.6 19.3 
12.9 4 6,081 | 16.9 19.0 11.7 | 47.0 12.0 18.3 
6.6 \ : : ; 5,105 | 15.8 18.2 10.9 | 48.2 12.5 18.6| 5.3 18.7 


18.3 


14.2 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


4,876 | 19.0 65.7 | 20.2 13.1 | 48.0 48.9 | 10.8 18.0 


Table of Contents and Indexes on Pages ; 
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FULTON COUNTY is on the MOVE! 


‘“‘Wide-awake civic-minded Industrial De- NEW INDUSTRIES 
velopment Corporation brings in new indus- 


try. Diversification now supplements the MORE WAGE EARNERS 
established leather and glove industries. M\AORE MONEY TO SPEND 


Things are really looking up!” 
($600,000 Added Payroll) 


The Leader-Herald reaches a city zone and trading area market of 
75,850 Population . . . $136,856,000 Income . . . $91,120,000 Retail Sales. 


THE LEADER-HERALD auoversvitte-sonnstown, Nn. Y. 


Represented by 
The Julius Mathews Special Agency, Inc. 


. 
JM POPULATION EFFECTIVE SM The “SM” symbols mark —. exclu- 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
NEW YORK | ,,. « 
tro- | Con- Income Breakdown of Households q 
COUNTIES poli- House-| sumer | Urban Income i 
CITIES tan | Total % | holds | Spend-| Pop. Net % Per | Per Per - 
(continued) Area | (thou- of (thou- | ing | (thou-] Dollars of | Capita) Hsid.| C.S.U.| $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000 over 
sands) | U.S.A. | sands) | Units | sands)}| (000) | U.S.A. ‘0 O % % 0 %% % h\i% % 
(thous.) | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
Dutchess.......... 257 159.5) 0927, 42.21 48.3) 66.8) 281,122) .0943| 1,763) 6,662) 5,812) 10.8 2.6 | 13.8 7.1 | 49.6 42.2 | 17.8 22.9) 8.0 25.2 
APoughkeepsie . 41.4) .0241 12.8) 14.4| 87,932| .0294) 2,124] 6,870! 6,092] 10.0 2.3 | 12.4 6.3 | 49.6 40.8 | 19.4 24.1 8.6 26.5 
ABeacon........ 15.2} .0088 3.9) 4.4) 7,780; .0094' 1,828) 7,123) 6,265 9.56 2.2/|10.7 5.3 | 49.2 39.6 | 21.8 26.5 8.8 26.4 
See Newburgh- | j 
Beacon | 
ER chaos , 21 1,080.5} .6282| 318.3] 333.0) 902.7] 2,045,303) .6857, 1,893| 6,426) 6,141] 10.8 2.6 | 13.0 6.8 | 50.0 42.4 | 18.3 23.4| 7.9 24.8 
ee 602.5 3503) 175 6| 195.8 1,167,124] .3913) 1,937] 6,646) 5,960] 10.0 2.4/ 12.5 6.5 | 51.5 43.5 | 18.3 23.4 7.7 24.2 
Kenmore. ........ 21.3) .0124) 6.6| 6.6 48,341; .0162) 2,270) 7,324) 7,282 i ae 8.5 3.8 | 47.7 34.9 | 25.56 28.2 | 11.2 31.6 
Lackawanna. .... 31.3 0182) 7.6 8.7 52,847) .0177| 1,688 6,954) 6,069 9.5 2.2) 10.4 5.3] 51.4 42.9 | 21.4 27.1 7.3 22.5 
See North Tona- | | } 
wanda-Tonawanda | 
Tonawanda 20.1; .O0117 6.1) 6.1) 38,393} .0129) 1,910] 6,204) 6,200] 10.0 2.4| 11.9 6.3 | 51.2 43.8 | 20.0 25.8 6.9 21.7 
Hamburg... 8.5} .0049 2.4) 2.4| 17,618} .0059) 2,073 7,341) 7,147 9.8 2.0] 10.4 4.8 | 44.3 32.7 | 23.6 26.3 | 11.9 34.2 
East Aurora 6.8 0040} 2.1 2.1) 13,544) .0045 1,992; 6,450) 6,398 } 12.8 3.0] 13.5 6.8 | 44.9 37.4] 20.0 25.1 8.8 27.7 
Lancaster 11.2} .0065 3.3) 3.4) 19,876 -0067} 1,775| 6,023) 5,834 ]10.0 2.5] 13.2 7.3] 53.5 48.2] 17.8 24.3 5.5 17.7 
Williamsville 6.2| .0036 1.8) 1.8) 13,113} .0044) 2,115 7,285) 7,035 |} 10.2 2.1} 10.4 4.8 | 43.4 32.3 | 24.4 27.4) 11.6 33.4 @ * 
Essex 36.4 .0212 10.6) ws 8.7 81,817 -0173) 1,415 4,860 4,860 | 20.2 6.3 21.2 14.3 | 45.4 50.0| 9.7 16.1 3.5 13.3 
2Saranac Lake | | | | 
Franklin 46.0) .0267 12.7) 14.3) 20.9 70,052| 0235) 1,823) 5,516, 4,892] 18.5 5.3 | 20.4 12.9 | 45.5 46.9 | 10.6 16.5 | 5.0 18.4 
Malone 10.1; .0059 2.9) 3.6) 17,066; .0057) 1,690) 5,885) 4,682 | 16.6 4.8 | 19.2 11.9 | 47.6 48.6 | 12.0 18.5 4.6 16.2 
2Saranac Lake 7.0} .0041) 2.4| 2.4 13,229) -0044) 1,890) 5,512) 5,402 119.0 6.2 19.7 11.8 | 43.3 42.4] 11.5 17.1 6.5 f 23.5 4 
Fulton 53.8) -0313 17.8) 17.8 35.7 94,184) -_ 1,751) 5,291, 5,277] 17.6 6.0) 18.6 11.5 | 46.6 47.2 | 12.5 19.1 4.7. 17.2 . 
Gloversville- } | 
Johnstown 2 85.6 0206) 11.7 | 65 ,092) oe19| 1,834) 5,663) 
Gloversville... 24.1; .0140 8.1 8.3) 44,156| 0148} 1,832) 5,451) 5,288] 16.9 4.7] 18.3 11.2 | 47.0 46.8 | 12.7 19.1 5.1 18.2 
Johnstown hie 11.4) .0066 3.6} 3.8 20,936) —_ 1,836) 58 5,437 } 13.7 3.7 | 16.5 9.6 | 49.7 47.1 | 14.6 20.9 5.5 18.7 
| | 
Genesee du ° 61.2) .0298 14.9) 15.1 24.2 86,200) -0289) 1.004) 5,785) 6,677 113.6 3.6 | 15.8 9.0) 49.8 46.4 | 14.9 21.0 5.9 20.0 
Batavia 18.5} .0107] 5.4] 5.8 34,880) .0117) 1,885) 6,459) 5,938 110.0 2.4| 13.7 7.2) 52.3 44.8) 16.4 21.2 7.6 24.4 
Greene 29.6, .0172; 9.0} 9.3) 8.3] 42,096] .0141| 1,422| 4,677| 4,517 | 22.5 7.4 | 22.1 15.7| 43.3 50.5| 9.5 16.8| 2.6 9.6 
Catskill 5.2) .0031] 1.6) 1.8) 8,980} .0030| 1,727| 5,613] 4,797] 15.4 4.5] 18.3 11.4 | 49.1 50.7] 13.5 21.1| 3.7 12.3 
Hamilton 4.2) .0024) 1.3) 1.3 6,247) .0021| 1,487| 4,805) 4,751] 20.3 6.4 22.3 15.3 | 45.3 50.7/ 8.8 14.9| 3.3 12.7 
2 Saranac Lake is in Essex and Franklin counties. Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. « . 


MORE ADVERTISERS* USE WOR THAN ANY OTHER RADIO OR TV STATION IN NEW YORK! 


WOR «atic ; 


The Station With The Largest Audience in America 


“National spot and local Source: Broadcast Advertisers Report 


SALES MANAGEMENT 


of service 


WGR-TV, Buffalo, like the fireman, is dedicated to never-ending service to the community. 


Serving 534,668 TV homes in the 14th largest community in the United States is a big job 
even bigger when you add the 559,361 Canadian TV homes in WGR-TV’s coverage area. 
This calls for constant alertness to the needs of rural and urban viewers... for the right 
combination of education, information and entertainment. 


In delivering top ratings month after month, year after year, at a low cost per thousand 
viewers, WGR-TYV serves the advertiser as well as the community. 


WGR-TV, Symbol of Service in Buffalo, is affiliated with the ABC Television Network. 
Represented by Peters, Griffin, Woodward, Inc. 


symbol of Sevice AM TRANSCONTINENT TELEVISION CORPORATION 


siecat 
[4 WROC-TV, Rochester « WGR-Radio, WGR-TV, Buffalo » WSVA Radio, WSVA-TV, Harrisonburg 


Offices: 70 Niagara St., Buffalo, MOhawk 2300 + 15 E. 47th St., New York, Plaza 1-3030 


MAY 10, 1958 


HERKIMER 
CITY ZONE 


Blanketed by 


Compact Market of Top-Income Families* 
... and Unmatched Buying Activity** 


the Evening Telegram... Alone 


26,600 Population » $50,425,000 Income « $40,200,000 Sales 


The Herkimer Evening Telegram offers 
advertisers one of the top-quality market 
“packages” in the state—66% of Herki- 
mer County’s urban population .. . its 
top-income families . . . and sky-high 
sales indexes. 
In Herkimer—hub of this quality market 
total retail sales are 100% above— 
DOUBLE—average volume. Food sales 


Merchandise 
190%! 


General 
Appliance 


166% above! 
102%! Furniture - 
Automotive 140%! 
Outside newspapers run out of sales 
power on the edge of this preferred 
market. The Telegram’s 7,200 net paid 
circulation alone gets you inside its 
8,300 homes—87.6% coverage. 


*Herkimer’s $7,224 Family Income, 
and City Zone’s $6,075, compare 
with $5,439 for the county, $5,923 
for the U. S. 


**No city within 90 miles, in any 
direction, can match Herkimer’s 


Sales Production Index of 200— 
which compares with a 122 average 
index for New York state cities. 


THE EVENING TELEGRAM HERKIMER, N. Y. 


Data: 


Represented by The Julius Mathews Special Agency, Inc. 


S.M. Survey of Buying Power 


“POPULATION 
ESTIMATES, 1/1/58 


! 
} - 
Urban 
Spend- Pop. 
ing | (thou- $0-2,499 
Units | sands) > 
| (thous. )} Hsids. Inc. 


EFFECTIVE _ 
BUYING INCOME — 


The “SM” 
sive estimates by SALES MAN 


— — 
SH BY) Estimates, 1987 NAGEMENT.. 
NEW YORK - 


Income Breakdown ef Households 
COUNTIES 


CITIES 
(continued) 


ouse-| 
%o hole 
Hy “sands $7,000-0,999 
U.S.A. | sands) | 


. | Helds. Inc. 


$2,500-3,999 
oo 


sands) 0 
Hsids, Inc. 


Herkimer... ... 63.6 
Herkimer-llion. . . 19.0 
Herkimer . 9.4 
Little Falls 9.6 

Jefferson. 87.9 
AWatertown 35.8 

1Kings 2,587.9 


0370) 19.5| 19.5) 40.1 | 1,668) 5,439 
.0110 6.7 1,891| 6,304 
0054) 2.6 . 1,998] 7,224 9.6 2.3 
0056} 3.0 Q : : 1,745| 5,584 14.3 3.9 
0611} 26.9 1,658) 5,417 18.2 5.2 
0208} 11.0 1,967) 6,401 12.2 3.1 


-5047| 792.8 2,043) 6,668 1.2 «2.6 


17.1 4.7 | 18.2 11.0 12.7 18.8 
11.4 5.9 
17.6 10.3 
18.9 11.6 
15.3 8.4 


19.9 
13.1 
12.2 
15.6 
19.6 


25.4 
19.2 
18.7 
21.0 
24.2 


Lewis 

Livingston 

Madison 
Oneida 


23.8 
40.7 
52.3 
12.4 


-0138 6.8 
0236) 11.0 
0304; 15.0 
-0072 3.9 


1,392) 4,894 
1,477) 5,466 
1,700) 5,929 
1,820) 5,787 


21.2 6.6 
17.7 6.9 
16.1 4.4 
14.6 3.8 


21.4 
18.7 11.6 
17.6 10.2 
15.9 9.1 


14.5 10.0 
13.1 
13.4 


14.9 


16.7 
19.9 
19.5 
21.0 


Monroe 574.9) 
ARochester 347.8) 
East Rochester 8.0 

Montgomery 61.3 
Amsterdam 32.2) 


3343) 178.1 -1) 470. 
-2033) 107.0 
0046 2.1 
-0356; 19.2 
.0187 9.5 


1,181 ,542 
724,997 
15,585 
118,991 
67 ,090 


2,073) 6,680 10.7 2.6) 13.0 6.4 
2,085) 6,776 10.0 2.3) 12.6 6.3 . 
1,948) 7,421) 6, 8.0 1.7) 9.8 4.7 | 48.5 

1,941) 6,197 13.1 3.2 | 14.6 7.8 | 47.0 40.7 
2,084) 7,062 10.0 2.2) 11.9 5.8 | 48.4 38.7 


Before using these figures read — 


18.9 
19.0 
23.8 
17.4 
20.1 


23.3 
23.8 
27.7 
22.7 
24.3 


39.4 


0225 


1 The city of New York includes Bronx, Kings, Queens, New York and Richmond counties. 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


Amsterdam Market's Income Up 13% 


Growing Diversification Big Factor in 


$118,991,000 Buying Power 


Covered Solidly by 
The RECORDER—ALONE 


Population 
Families 
Income ....... 
Retail Sales 


AMSTERDAM 
FAMILY INCOME 


ranig"Reoue $6,197 $7,062 


With that kind of buying power, local families loom larger in your 
upstate advertising plans . . . year after year. Sales in 1957 totaled 
$65,568,000. 

The growing Amsterdam market is covered thoroughly by the 
Amsterdam Recorder—with 92% coverage of the city . . . where 53% 
of the county’ -— 56% of the income and 62% of the sales 
are i, . . and 72% coverage of the entire county. The 
Recorder alone delivers Montgomery County. 


AMSTERDAM EVENING RECORDER—amsteroam, w. v. 


Apparel 
Furn.-Appliance 
Automotive 
Gasoline . 
Lumber-Hardware 


Drugs ... 1,548,000 


SALES MANAGEMENT 


How’s Business? 


In Rochester, N.Y. 
It’s Stable! 
Wass 


As THIS publication goes to press Roch- 

esters record on the development of unem- 

Lites 4s ployment is the lowest reported by the U. S. 
i, a Department of Labor in all Up-state N. Y. 

So no wonder that year after year Sales 
Management continues to rate Rochester, 
among all seven giant cities of 100,000 or 
more population in New York State, as the 
leader in its “Quality of Market Index” and 
in its “Sales Production Index.” 

Rochester's manufactures are largely 
branded,advertised,consumer products which 
vary least with the vagaries of heavy indus- 
trial, defense or agricultural conditions. 

In this eight county market of 3/4 million 
people these newspapers afford outstandingly 
thorough circulation coverage. And at the 
lowest milline rate of any standard size 


newspaper in New York State. 


. . . Almost Every Family in Metropolitan Rochester Buys 
and Reads One or Both of these Two Great Newspapers 


sas gg ROCHESTER TIMES-UNION 


EVENING 


Chronicle 


MORNING AND SUNDAY 


Members: The Gannett Group of Newspapers 


S Represented Nationally by J. P. McKINNEY & SON, INC. 


New York © Syracuse © Chicago ¢ Detroit ¢ San Francisco 


10, 


ROME, N. 


and depot. 


industrial 


eager spending money in the hands 
of farmers and wage 
earners and their families—plus 
more than 7,000 civilian, civil serv- 
ice personnel and 2,000 military at 
the Griffiss A.F.B. electronic re- 


search and development center 


Rome’s family income — $6,207 — is the 
highest in the county. The Rome market — 
135,700 people — has a total income of 


$226,597,000 ... This rich market 


R OM E is where the Buying Power is... 


INDEPENDENT OF 
OUTSIDE INFLUENCE 


in New York’s 


“Inner 


Empire” is independent of outside newspaper 
influence — is covered only by the Rome 


Sentinel. Check the A.B.C. figures. 


Concentrate Your Advertising 
Where the Money Is—in the Rome Market 


135,700 PEOPLE 
$226,597,000 INCOME 


ROME DAILY SENTINEL 


Call, Write or Wire W. S. DeHimer, Adv. Dir. 
for Merchandising Cooperation, Surveys or 
Additional Market Information 


FULL COLOR AVAILABLE 
AFTER JULY 1, 1958 


NEW YORK 


COUNTIES 
CITIES 
(continued) 


Hempstead 
Township 

North Hempstead 
Township... 

Oyster Bay 


Townshiy 


1 New York 

Manhattan 

LA New York City. 
Niagara 

Niagara Falls 

North 

Ton 

Lockport 

North Tonawanda 
Oneida 

AUtica 

ARome 


Onondaga 
ASyracuse 

Ontario 
Geneva 


Total | 


(thou- 
sands) 


POPULATION 
ESTIMATES, 1/1/58 


EFFECTIVE 


| Con- 
House-| sumer | Urban 
% holds | Spend-| Pop. 
of (thou- | ing | (thou- 
U.S.A. | sands) | Units | sands) 


.7172 200.8 371.3/1,233.5 
| 
220.0} 220.0 
| | 


-4141 
- 1236 


1524 
0145 
0126 
0328) 599.7} 804.4/1,776.3 
-5265)2,447.2)2,718.7| 

.1300| 66.0} 68.7| 170.9 
0593} 29.5) 


0808 
.0159 

0186) 
.1384 
-0613) 
.0282} 


119.3} 133.6 
63.2) 77.4 
18.5} 19.9 
5.41 6.8 


.2331| 
.1244} 
.0375| 
-0110 


200.9) 


28.0 


Net 
Dollars 
(000) 


| 
1,937,392) 


577,004! 
551,670) 
63,630 
45,826) 


4,809,945) 
17,791,262] 
417,714 
201,087 


98, 160| 
52,473] 
54,767| 

408 261 
189,786} 


78,835) 


777,147} 
440,795] 


BUYING INCOME — 


SM ) ESTIMATES, 1957 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


or 
A 


| Per 
of Capita 


U.S.A. 


3,175,622) 1.0647) 2,574) 8,695 


-6496| 2,720 


-1935) 2,715 
.1850} 2,105 
0214] 2,545 
0152} 2,112 


1.6128] 2,708] 8,021 


5.9653 
.1401| 
.0675 


2,285) 
1,867) 
1,971| 


0312) 1,788) 


Income 


Income Breakdown of Households 


Per Per 
Hsid. | C.S. U. $0-2,498 


Zo % 
Hslds. Inc. 


| 


$2,500-3,999 
%, % 0 O 
Hsids. Inc. | Hsids. Inc. | Hsid: 


| $4,000-6,999 | $7,000-9,999 


2, % 
s. Inc. 


8,550) 8.5 1.5 


8,806 


8,946 
| 


| 
8,271 
8,158 
7,391 


7,270 
6,329 
6,817 


6,170 


9.1 3.4 40.8 25.3 


22.5 21.1 


24.5 | 22.0 20.2 


23.9 


25.8 


50.7 


-0176 
-0183 
1369 
-0637 
-0264 


-2605) 
1478 
0363) 
.0126| 


1,922 
1,711 
1,715 
1,801 
1,622 


1,938 
2,060) 
1,679 
2,009 


6,399 
6,085 
5,874 
5,987 
6,207 


6,514 
6,975 
5,846 
6,993 


52.9 
52.8 
48.6 
49.7 
51.6 


49.2 
50.5 
47.0 
51.6 


46.6 
46.6 
44.9 
45.4 
45.7 


42.4 
42.3 
44.5 
43.8 


22.6 
22.9 
19.1 
20.5 


Canandaigua 
Orange ; 
A Newburgh-Beacon 
ANewburgh 
Middletown, .... 
Port Jervis 


re 
Pee Ps SPS 


2.7| 3.0) .0059| 
52.4) 66.8) 85.4 956.1036) 
14.4| ,377| .0807 
10.5} 10.9) 0213 
6.6) 0139 


7.1 
3.0} 3.0 .0049 


.0053 
1017 
.0876| 
.0188 
.0137| 
.0054 


1,912 
1,765 
1,900 
1,963 
1,770) 


1,549 


6,444 
5,896 
6,346 
6,057 
6,303 
4,853} 


52.2 
47.2 


46.0 
44.4 


20.0 
20.9 


48.9 
49.9 
48.0 


44.0 
43.9 
53.0 


21.9 
16.7 22.2 
10.9 18.2 


14.6 7.9 
19.9 13.5 


1 The city of New York includes Bronx, Kings, Queens, New York and Richmond counties. 


SM Standard (4) and Potential (A) 
532 


Before using these figures read foreword, page 13. 
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SALES MANAGEMENT 


Metropolitan County Areas. 


The Syracuse Market is... a4 i G 


Papulation...1, $32, 700 
Baying neame...‘2, 470,791, 000 
Retail Sales... 722,092. 000 


HESE ARE the new dimensions of the 

15-county Syracuse Market Area in 
which the Syracuse Newspapers are the 
dominant selling influence. (Figures are 
from Sales Management’s 1958 Survey of 
Buying Power.) 
Here is one of America’s truly important 
markets, qualifying unquestionably for high 
ranking on the “A”’ list of every national 
advertiser. 


No other combination of media will reach this market 
as Efficiently and Economically as the Syracuse Newspapers 


We INVITE your examination of an 
exciting new presentation which graphically 
portrays the remarkably efficient manner in 
which the circulation pattern of these 
newspapers matches the Central New York 
distribution territories of leading national 
advertisers and of local chains, wholesalers, 
jobbers and food brokers. 


Phone Your Nearest Office of Syracuse is 
MOLONEY, REGAN & SCHMITT America's No. 1 Test Market 
i 1 


the SYRAC 1) F NEWSPAPERS 


HERALD-JOURNAL & HERALD-AMERICAN THE POST-STANDARD 
Evening Sunday Morning & Sunday 


CIRCULATION: Combined Daily 241,159 Sunday Herald-American 205,658 Sunday Post-Standard 109,060 
MAY 10, 1958 


See These Troy, N.Y. ABC 
City Zone Figures 


Total Population of Troy, Water- 
viet, Cohoes, Green Island, Water: 


ford and Latham: 131,500. 
Total Families: 38,600. 


Refail Market Population: 220,148 


Circulation: 47,680. 
Low Rate: 20¢ 


Effect. Buy. Income 


$249,351,000 -+$30,972,000 


Income Per Family 
$6,460 
Total Retail Sales 
$164,218,000 
Food Sales 
$49,679,000 
Eating & Drinking 
$12,239,000 


Automotive 
$27,129,000 
Gas Stations 
$9,792,000 
General Merch. 
$16,197,000 
Apparel 
$19,165,000 
Furn.-Househ. 
$9,629,000 
Lumber, Building 
$4,687,000 


Drugs 
$3,580,000 


+$758 
+$8,973,000 
+$4,181,000 
+ $422,000 
+$2,985,000 
+$1,152,000 
+$240,000 
—$789,000 
+$420,000 
+$49,000 


+ $103,000 


| The Troy Record 
The Times Record 


EFFECTIVE 


The “sm” symbols mark original, exclu- 


POPULATION =— 
ESTIMATES, 1/1/58 BUYING INCOME — SM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


NEW YORK 


COUNTIES 
CITIES 
(continued) 


' | | 
Con- 

House-| sumer 
Total Q% holds | Spend- 
(thou- of (thou- | ing 
sands) | U.S.A. | sands) | Units 
(thous.) 


Income Breakdown of Households 
Urban 
Pop. Net 
| (thou- | Dollars 
sands) (000) 


| Income 
% | Per Per Per 
of | Capita) Hsid. | C. S. U. 
U.S.A. | 


; —_— 
$0-2,499 | $2,500-3,999 | $4,000-6,999 $7,000-9,999 $10,000 over 
7 y oF oo | Gg Oo oy c | Z 


( /0 ¢ oO | « c /0 fo |. 40 0 
Hsids, Inc. Hslds. Inc. | Hsids. Inc. Hsids. Inc. | Hsids. Inc. 


Orleans 


Oswego 
Osw ego 
Fulton. . 

Otsego 
Oneonta 


Putnam 

1Queens 

Rensselaer 
ATroy 


Rensselaer... .. 


1Richmond....... 
Rockland.... 
Nyack... 
Spring Valley.... 


11.2 


38.1 


Lad 
san © 


NO eS wt 


~ 
aw - 


6.6 
567.3/1,785.2 
47.2) 101.1 
27.0 

3.6 


63.5) 214.2 
31.6) 45.3 
1.9) 
2.0 


49,844 
11,929 
126,579 
37,952 
24,319 
91,177 
29,715 


-0167| 
-0040) 
-0424) 
-0127) 
.0082! 
0306 
-0100 


0139 
4434 
-0892 
-0496 
-0074 


41,614 
4,305,113 


1454 
0670 
-0037 


-0039 


1,553| 5,086 
1,864] 5,680) 
1,518) 5,188 18.8 
1,636] 5,750 16.4 
1,643] eo) 3 14.8 


18.9 
13.3 


1,667) 5,301 19.7 
2,021) 6,603) 13.0 


1,817 
2,412 
1,859 
1,939 
1,950 


6,305) 16.9 
7,717| 8.1 
6,116 13.4 
6,664| 10.0 
6,886 9.3 


2,024 
1,715 
1,878 
1,965 


7,213) 6, 8.5 
6,744 11.1 
6,519 13.0 
6,548 10.3 


5.6 | 19.3 
3.7 | 16.3 
5.6 | 19.3 
4.6 | 17.9 
16.5 

| 19.8 
15.4 


12.4 


16.2 
10.0 
15.6 
14.3 
11.8 


| 11.1 
13.4 
16.0 8.5 
14.1 7.5 


46.0 48.4 | 11.8 
51.0 | 13.4 
49.0 | 11.9 
48.1 | 13.0 
49.8 | 14.5 
46.1 | 11.3 
45.5 | 14.4 


18.8 
19.8 | 


14.8 
15.9 
13.7 
16.5 
14.2 
17.8 
23.0 


36.3 | 14.5 
30.6 | 24.2 
44.0 | 15.8 
45.8 | 16.5 
43.2 | 19.8 


32.5 
38.1 
22.3 
22.2 
23.4 


35.3 
39.0 
40.5 
43.8 


22.8 
18.0 
15.8 
17.4 


31.6 
29.6 
27.2 
23.5 


1 The city of New York Includes Bronx, Kings, Queens, New York and Richmond counties. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


534 


Before using these figures read foreword, page 13. 
© $M, 1958. 


SALES MANAGEMENT 


Vv Check andv Vv °° 
WHEN YOU “BUY” SCHENECTADY, NEW YORK 


Check These J J Double Check the 
BIG ADVANTAGES ADVANTAGES OF LEADERSHIP 


as Shown by Sales Management's 1958 Survey “CIRCULATION Leal 


EFFECTIVE BUYING INCOME 45,333 ---9,108 Than Other 
PER HOUSEHOLD * ADVERTISING 
$7,109 ---$727 Bess" sine 14,021,212 lines total 1957 
U. S. AVERAGE $5,923 2,947,289 lines MORE 


Than Other Newspaper 


$1,186 Greater Than U.S. Average } =v ¥ THE GAZETTE Has 
V Schenectady Has More Buying Power More Selling Power 


SCHENECTADY GAZETTE 


Leader in Circulation and Advertising for over 63 Years 


*Circulation—A.B.C. Publisher's Statement 9/30/57 . . . Lineage—Media Records, Inc. 1957 
National Representatives: Newspaper Division, The Katz Agency, Inc. 


i, POPULATION = |_——séEFFEECTIVE. OM Tho “OMT” rubs work erlainal, ensto- 
ESTIMATES, 1/1/58 BUYING INCOME — D> ESTIMATES, 1957 _sive estimates by SALES MANAGEMENT. 
NEW YORK | y,. | —— —— | . 


| 


Income Breakdown of Households 


COUNTIES ee RR ee. aa a 
CITIES Total | % " AC: Per Per 
(continued) (thou- | of ' Capita| Hsid.|C.S.U.| $0-2,499 $2, £00-3,909 | $4,000-6,999 | $7,000-9,998 $10,004 over 
or Cc 


sands) | U.S.A. Units | sands) 1 yi 
(thous.) Hsids. Inc. | Hslds. i | Helds. Inc. | Hslds. Inc. Helds. Ine. 


Haverstraw. . 5.6) .0033 : ‘ ; — 1, "heed 6, 535! 6,125} 10.0 2.4 12.9 6.6 | 50.9 42.9 | 18.3 

Suffern...... 4.4) .0026 .0035} 2,317) 8,494) 6,939 x J . . 43.0 29.8 | 22.7 23 
St. Lawrence 116.8) .0673 -0572| 1,473) 5,416) 4,801 J -8 | 19. 5 | 44.8 47.0 | 
Massena........ 16.3} .0004 


.0087 1,605) 5,340) 5, : ; 5 | 48.9 49.0 | 
Ogdensburg..... 16.9} .0099 


Potsdam...... 7.7) .0044 
Gouverneur...... 4.9 0029) 
| 


-0078| 1,363) 5, 483) ’ : . , ‘ 46.5 47.5 | 12.5 
-0049) ae 8,182 . 8 3. ‘ -4| 49.9 46.4] 15.4 3 


9 
8 
3 
14.0 3 2 
6 
.0028| 1,707) 5,575 ‘ ‘ . ° . 45.9 45.0 | 13.5 : 5 


_M mere oan 


Saratoga......... 84.2 0489) 3] . : , 0488, 1,729| 5,764) 5, : F : .6 | 48.0 
Sunteen Sesion. 16.5 -0096| i J g -0103) 1,859} 6,259 ’ a y \ 48.4 
Mechanioville..... 7.5) .0043) ‘ y * .0051| 2,037) 6,046 t : J . 50.0 

Schenectady....... 164.9) 0969 A ! a : .1201| 2,173] 6,861] 6, E , . 4 | 48.6 
ASchenectady. .. 97.2} .0566| .0732| 2,245] 7,109] 6, ; .8 | 48.9 
Scotia. .. 8.6) .0050) . ; .0064| 2,226) 6,838| 6, : : 2 | 46.8 

Schoharie 24.6) 0143} : x 3.5 .0133) 1,613| 6,361) 4, i ; ; .7 | 43.9 


ne = 
-wowg 


eaaneonoo 
a a 


— to bo 
—_ oe 


18.2 


Schuyler 15.6} .0091) 4. 6} 3.3 .778| 0070) 1,332) 4,617) 4, 0 7.8 | 22.8 16.7 | 43.8 62.4| 8.2 14.9 
Seneca........... 28.2} 0164) 7.3, 7.4) 10.8 183] 0134) 1,425) 6,508) 5, 5 4.6 | 17.5 10.5 | 46.9 45.9 | 13.9 20.6 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 15. 


Definition of Consumer Spending Unit 


The “consumer spending unit” is closely related to the Census term “families and unrelated 
individuals” . . . which adds to the number of private households the income-receiving units 
living in quarters not classified as dwelling units (boarding houses, hotels, military barracks, 
colleges, etc.), as well as so-called “doubled-up” married couples or parent-child groups sharing 
the living quarters of relatives, and unrelated individuals living alone or with other families. 
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CORNING ON THE MARCH 


Saluted Nationally 
Chosen as a finalist in All-American $143.883,000 INCOME 


Cities competition sponsored by National 
Are you in the E-X-P-A-N-D-I-N-G CORNING 


Municipal League and Look Magazine. picture? Fast-growing Corning—the center of 
a $143,883,000 market—is becoming more 
DYNAMIC EXPANSION important every day in your sales and adver- 


tising plans for New York state’s Southern 
*Corning Glass building another new plant. Tier. Only one paper can—and does—-sell Corn- 


*Ingersoll-Rand describes newest local plant as “one of the ing. pt anna saturates this prveragi sagen 
largest heavy manufacturing buildings in the Southern ee 9 ee ee EE 
Tier’. newspaper. 


*New York Central erects new freight station. CORNING 
*Corning Glass discovers new revolutionary material ex- FAMILY 
pected to add greatly to area development. , INCOME 


*City opens 8 new elementary schools in 1957. 


*New shopping center . . . new stores, including J. C. ee Risque ay serch, see 
Penney and J. J. Newberry .. . new arterial highway .. . phasized by comparison wi ew 


new parking facilities . . . big public and private moderniza- $6,989 and the U.S. average of $5,923. 
tion program. 


CORNING, N. Y. 
The CORNING LEADER .......0--7:.... 


5y7] POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME — QD ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
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| Income Breakdown of Households 
COUNTIES House- sumer | | Income 
CITIES a Total % holds | Spend-| Pop. | & Per | Per Per | | 
continued) thou- of (thou- | ing Dollars of | Capita Hsid.| C.S.U.] $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000&over 
sands) | U.S.A. | sands) | Units | sands)| (000) | U.S.A. | % % % FT| hm % % Te ; %e 


© (4 o | ¢ ¢ “ % | < © 
thous.) } Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Steuben 0567, 28. .2| 43.5] 157,130 .0527 1,612| 5,456! 5, : ‘ : " 3 48.4 | 13.4 20. 5 15.8 
rning 9.3 0112 5.6 4.4 39,356, .0132) 2,039] 7,028) 6,08 od ; ‘ . -2 42.4 | 20.1 -1| 8.0 24.6 
0086 4.7 5 25,645; .0086! 1,721) 5,456 3 . : . ’ 4 51.6 | 13.9 21. 3.5 11.9 

0035 1 12,204) .0041| 2,034) 6,423) 5,267 i . 3 | 64.3 49.8] 15.6 21. 417.7 
962,690 al 1,732] 6,317] 
15,701| .0052| 1869] 6,280 
| 2,443] 7,787 

647| 8,728 

2,307] 8,126 

1,780| 6,018 

| 2,113] 6,641 

1,634) 5,257 

2,076| 6,919 

1,902) 6,180 

1,558) 5,100 


— 
a 
~ 


- 

or kK We Hh & to 
_ 

Orr Be aw = wrt 


16.7 ‘ 8 28.4 
17.4 2; -2 23.3 
21.6 23. -9 36.8 
28.7 31. -9 32.2 
20.7 21. -7 42.9 
17.3 23.5 0 19.4 
15.0 19.1 .2 29.5 
11.3 18.0 -3 16.1 
18.2 23.4 8 24.4 
14.3 20.2 -1 16.9 
11.0 17.6 -5 16.9 


Suffolk . 3231 
Pat 0049 
.0059 
-0110 
mityvi -0047) 
Lindenhurst 3 -0109 
Southampton . .0025 
Sullivan ° -0251 
Monticell § .0029 
Liberty §.2 .0030 
Tioga . 0194) 


as 
aN 


an. © 
ocoweoocorocoon eo 


_ 
sh 


~ 
_— 

_ 

oo 


Tompkins .3| 0420 146,537, . 2,027| 7,401] 4, 3 : E 1) 50. .7 | 16.7 22.2 1 22.4 
Ithaca | .0202 82,673} .0277| 2,383] 9,842 ; 3] 9. 0 | 50.8 42.1 | 20.8 26.1 5 24.5 
Ulster 9) .0622 .5| y 7 178,308| -0598| 1,668) 5,323] 5, . ; : .0 | 44. .0 | 12.1 18.7 1 18.8 
Kingston . 30.6} .0178 9 0.0) 56,536) .0190| 1,848] 6,014 3. 2 3.8 | 14.9 20.7 .7 22.6 
Warren 4) .0246 ; ‘ ' 70,324) .0236| 1,659) 5,328) 5, ‘ , , 2 | 44, 1] 11:3 17.3 5 20.1 
Glens Falls. .... : 0119 5. 5 38,056) .0127| 1,865) 5,946 - ‘ : i ; 13.6 18.9 -2 24.7 
| | 

0277) ; .7| 69,626] .0233 ae 5,082 ' ; : ; 3 7 | 11.9 19.0 1 14.9 
-0353 ; 5 92,607 .0310| 1,528) 5,232 . : . : : -3| 12.0 18.6 .0 18.3 
0072} 3.0) 18,073} .0061| 1,446) 6,024 : : j 1 | 46.9 42.2 | 14.7 20.0 4 25.0 
.4453 . , 2,028,721) .6802| 2,648| 8,953 8, q 6 : .0 | 40.3 24.6 | 19.5 18.0 4 61.8 
.1052 4 .1491} 2,458] 8,174] 8,03 ! 9 | 10. .3| 41.6 27.4 | 20.5 20.5 1 45.9 
.0292 .0456| 2,713| 9,800) 8, : 5) 9. 4 | 38.3 22.7] 21.9 19.6 .6 52.8 
.0441 .0657| 2,586| 8,711] 7 : .7 | 10. -1 | 41.4 26.6 | 20.8 20.2 | 18.1 47.4 
0427 .0685) 2,779) 9,820| : 6 | 10. 6 | 38.4 22.4 | 18.9 16.8 9 55.6 
0144 0179) 2,159) 7,843) 7, : : 9 | 45.2 32.3 | 20.3 22.0 8 38.9 
.0106 0129) 2,107) 7,560| 6,77 y ; 4 5.3 | 47.1 35.0 | 19.0 21.3 5 36.3 
0104 0123) 2,063) 7,812 f is 69 46.2 33.5 | 21.6 23.6 | 12.9 36.4 
0039 .0113) 4,998,19,698) 12,598 : 7 { .8| 12.1 3.7] 19.9 9.2] 58.9 85.9 


_ 
» @& 


Washington 

Wayne 
Newark 

Westchester 
Yonkers 
White Plains 
Mount Vernon 
New Rochelle 
Port Chester 
Peekskill. . 
Ossining 


Bronxville 


couoae 


“I @ Ww ~31 GH @ 
aI OOM 
wnoacdwcns *- @ 
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536 SALES MANAGEMENT 


In Westchester the noble sir would learn that the 
766,000 residents earn over 2 billion dollars onnual- 
ly with the highest per family income ($8,953) in 
New York State; and spend over 1 billion dollars an- 
nually in retail sales, and still have well over 1 bil- 
lion dollars in savings. Also food sales exceeded 


$295,000,000 and automotive sales over $200,000,000. 


An advertiser receives a maximum share of this 


WESTCHESTER! 


“SIR THOMAS MORE” 


DESCRIBED IT FIRST! 


A few centuries ago an Englishman named ‘‘Sir 
Thomas More’’ distressed by the social malice and 
inequities of his day wrote an aspiring work called 
‘Utopia’, HE REPRESENTED UTOPIA AS AN 
IMAGINARY ISLAND WHICH ENJOYED IDEALISTIC 
SOCIAL AND POLITICAL PERFECTION. Well, 
we know that Sir Thomas More's visionary dreams 
were never quite fully realized ...in his day or ours. 
However, had the optimistic Englishman been an ac- 
count executive today seeking a ‘‘Utopia Of Real 
Sales And Profits,” A STOP IN WESTCHESTER 
WOULD END HIS SEARCH AND FULFILL HIS 


e . 
en ’ 
~ hy 3 
ROY Le 
-—- 


il etle! 


Pr \ Vora 
— rs 


wealthy market only by using the Westchester Group 
Newspapers. These nine dailies are depended upon 
to bring local, national, and global news, and inter- 
esting editorials and feature columns into the West- 
chester home along with an advertiser's message. 
Nearly 150,000 circulation audited newspapers are 
85%: carrier-delivered to 7 out of 10 homes in the 
afternoon and early evening, a time when advertising 
is most effectively responded to by consumers. 


You can garner big profits at a sensible cost by CONCENTRATING on this RICH Westchester Market. 


HERALO STATESMAN. YONKERS 
DAILY ARGUS. MT VERNON 
DAILY NEWS. TARRYTOWN 
DAILY TIMES. MAMARONECK 
CITIZEN REGISTER. OSSINING 
DAILY ITEM, PORT CHESTER 
STANDARD.STAR. NEW ROCHELLE 
REPCRTER DISPATCH. WHITE PLAINS 
AFFILIATED WITH EVENING STAR. PEEKSKILL 
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Westchester Group Newspapers 
8 CHURCH ST., WHITE PLAINS, N. Y. 


REPRESENTED NATIONALLY BY THE KELLY=SMITH CO. 
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included in the 


SA : EFFECTIVE SM The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
NEW YORK | we- a ’ j j ar ear: 

tro- Con- | Income Breakdown of Households 
COUNTIES poli- | House-| sumer | Urban | Income Ss 
CITIES tan | Total % holds | Spend-| Pop. Net % | Per | Per Per 

(continued) Area | (thou- of (thou- | ing | (thou-} Dollars of Capita) Hsid. | C. S$. U $0-2, 499 $2,500-3,999 | $4,000-6,999 $7,000-9,999 $10,000& over 

sands) | U.S.A. | sands) Units | sands) (000) S.A. % %N Q% gq G% o 

(thous.) | Hsids. ine. Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Ine. 

Mount Kisco 6.6 0038 1.9 2.0 14,904) .0050| 2,258) 7,844) 7,101] 10.0 2.0] 11.8 5.1 | 44.4 31.5] 19.5 21.0] 14.3 40.4 
Searadale 17 | -0102 4.6 5.5 87,692) .0294) 4,983/19,063) 15,732 7.4 6 7.1 1.2] 13.8 4.1] 15.3 6.8 | 66.4 87.3 
Mamaroneck 16.9) -0099 4.9 5.1 45,009} .0151| 2,663] 9,186} 8,815 | 9.4 1.6] 10.3 3.7 | 37.9 22.5] 20.9 18.8) 21.5 53.4 
Rye wank 13.7) 79 3.9 4.5 48,714) .0163| 3,556)12,491) 10,597 7.9 1.0 8.8 2.5 20.1 13.2 | 20.0 13.7 | 34.2 60.6 
Larchmont. ... 6.7| 0039 1.8 2.0 25,234) .0084) 8,766)14,019) 12,028 | 8.1 9} 8.2 2.0] 25.2 10.1] 17.7 10.7 | 40.8 76.3 
Tarrytown...... 10.6) .0062 3.1 4.0 30,847| .0104| 2,910) 9,951) 7,603] 8.6 1.4] 8.8 3.0] 37.8 22.6 | 24.4 22.0/ 21.0 51.0 
Tuckahoe..... 6.1) 0036! 1.5 1.5 12,208] .0041) 2,001) 8,130) 7,766] 9.9 1.9/ 12.8 6.2 | 42.1 28.3 | 18.8 18.8 | 16.7 45.8 

Wyoming 32.9} .0191 8.9 8.9) 11.1 44,751} .0151| 1,360] 6.028) 4,986 | 18.8 6.7 | 19.7 12.9 | 46.7 49.8 | 11.1 17.9) 3.7 13.7 

Yates 19.1) bd 6.0 6.6 5.6 32,731| .0109| 1,714] 6,466) 4,889 19.7 §.7 | 20.7 13.2 | 43.7 46.2 | 10.8 17.0) 5.1 18.9 
Penn Yan 5.6 0033 2.0) 2.0 10,480} .0035) 1,871) 6,240) 5,038} 19.1 5.6 | 19.4 12.4 | 45.7 47.5) 11.3 17.7 4.5 16.8 
Total Above Cities... 12,584.0) 7.3167\3 ,863.4/4,264. 8| 28 ,300 334) 9.4889) 2,249 325) 6,636 9.7 2.11125 5.7 | 46.6 36.4] 19.8 22.8 | 11.4 34.0 
é me = SS | ae. 

State Total 16,404. 1 9.5376 4,996.3 5.400. rae 6/34 ,920,054|11.7083, 2,128) 6,989 6,466 | 11 0 2. 4| 13.4 6.5 | 46.4 36.6 | 18.7 22.3 | 10.6 32.2 

POPULATION E. B. |. E. B. |. 
@ ESTIMATES, 1/1/88 | QD ESTIMATES, 1967 SH ESTIMATES. 1/1/88 | @QaD estimares, 1967 
y Con- Con- 
METRO House-| sumer | Urban METRO, House-| sumer | Urban 
AREAS Total | % | hold | Spend-| Pop. Net % | Per | Per AREAS Total | % | hold Pop. Net % | Per | Per 
(thou-| of | (thou-| ing | (thou- | Dollars | of | Cap~|H'se- (thou- | of | (thou (thou- | Dollars | of | Cap-|H’se- 
sands) | U.S.A.) sands) =, sands) | ($000) | U.S.A.) ita | hold sands) | U.S.A.| sands) am sands) | ($000) | U.S.A.) ita | hold 

Albany- Portion Only). .|10,456.8|6.0798/3,221.0/3,615.9) 9,973.5124, 157,805/8. 1000|2,310|7, 500 
Schenectady- A Poughkeepsie- 6 + 
Troy 570.0) .3314) 178.9) 188.4) 449.7] 1,147,296) .3847|2,013/6,413|| Newburgh- 

A 4uburn 74.1| .0430} 21.9) 22.7 37.6] 121,200) .0407|1,636/5,534|| Beacon........ 334.5) .1944) 94.6) 105.1) 162. 590,078) .1979|1,764|6, 238 

Binghamton 206.9} .1203} 61.9) 64.2) 162. 392,625) .1316|1,898|6.343/| Rochester........ 674.9} .3343) 178.1) 187.1| 470.6] 1,191,642] .3995/2,073/6,690 

Buffalo 1,304.2) .7582| 384.3) 401.7) 1,073.6] 2,463,017) .8258/1,889/6.409|| Syracuse........ 401.0) .2331) 119.3) 133.6) 289. 777,147| .2605|1,938/6,514 3 
Elmira 100.6} .0584) 31.0) 32.1 69.9] 180,388) .0605/1,795/5,819/|/ Utica-Rome...... 301.6] .1754) 89.0) 91.2) 212. 614,325) .1724/1,705|5,778 _ 
Jamestown 146.8] .0854) 46.6) 46. ‘6| 86.0] 253,820) .0851/1,729/5,447|| A Watertown. .... 87.9} .0511) 26.9) 28.2 40. 145,713) .0489)1,658/5,417 ws" 

New York-N. E, 

New Jersey | Total Above Areas}14559.2)8.4648/ 4,453 .5/4,816.8 1,008.1 0408 107076 2,193)7,171 
(New York | 
Me- RETAIL SALES— JM ESTIMATES, 18957 
tro- | Total Per | Eating & ] Furn.- Lumber- 
COUNTIES poli- Retail ‘ Hsid. | Buying Index | Drink. | General House- Auto- Gas | Bldg. 
CITIES tan Sales of Retail | Power | Quality _of Sales Food Places Mdse. | Apparel Appl. | motive | Stations | Hdwre. | Drugs 
Area $000) | U.S.A.| Sales | Index Index | Pr ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 

Albany 2 374,394 .1870| 4,505] .1742 | 114 | = 123 85,178} 30,641) 72,811) 31,628} 18,661) 63,075) 19,596) 13,907 8,963 
AAlbany 244,464) -1221) -1033 126 | 149 56,010; 22,529) 27,050) 29,192 14,242 49,684 9,656 7,652 7,453 
Cohoes 19,149} .0096 0117 | 94 CO 77 6,265 1,362 2,019 1,537 1,108 2,693 1,649 684 623 
Watervliet 15,089| .0075| 0086 | 99 86 6,832) 1,929 358 165 551| 2,303] 1,488 613 71 
1Menands 46,583) .0233 .0081 | 623 1,792 376 674 42,999 503 43 ban 312 193 50 

Allegany. . 37,126 .0185) 2,730] .0234 87 | 69 9,344 1,979) 2,644 1,317 1,446, 8,769 3,089 3,494 960 
Wellsville 14,754) .0074| .0054 135 185 3,360 841) 1,125 885 701| 4,230 1,213 1,048 450 

2Bronx 99A | 1,164,649) .5819) 2,667 8355 101 70 458,799) 99,715) 64,243) 129,354 74,646) 135,464) 43,317; 33,024) 31,279 

Broome 16 243,907) .1218) 3,940] .1264 105 101 60,035; 20,354) 31,962) 14,603 12,384) 47,239| 17,235) 12,857 7,223 
ABinghamton... 140,303) .0701 0581 | 121 146 29,701; 10,791; 25,458! 8,760 8,056; 28, 090) 9,008 4,541 4,278 bad 
Endicott 44,894] .0224 0157 | 138 196 12,577 3,172 4,306 3,865) 1,957 9, 290| 2,105 2,610 1,719 
Johnson City 23,316} .0116 0121 107 103 8,944 2, 870) 876| 1,246) 1,467| 3,702} 1,396 1,124 761 

Cattaraugus 86,826} .0434) 3,501) .0456 94 90 21,649 6 .817| 7,684) 6,411 4,910) 16,268 6,028 6,104 2,449 
Olean 38,891) 0194 .0160 | 112 136 9,718] 2,632] 4,781) 4,122) 3,285) 6,835) 2,059) 1,921] 1,150 
Salamanca 11 412) .0057 0053 102 110 3,539) 924| 747| 476 790 2,553 816 675 302 

Cayuga 176 81,938} .0408| 3,741] .0412 96 95 20,136 5,345 6,554 5,574 5,078 15,213 4,363 7,406 1,712 * 

\ Auburn aay .0287 0238 109 132 15,186 3,815) 5,126 5,317 4,554 9,759 2,896 3,634 1,336 
} 

Chautauqua 218 169,853) .0849| 3,645] .0851 100 99 43,765} 13,855) 17,710) 10,933 7,233) 33,483) 13,216) 12,208 4,201 
AJamestown 74,423) .0372) .0311 125 150 19,058 4,581 12,216 6,859 3,971 12,486 4,802 3,772 2,125 
Dunkirk-Fredonia 88,525 .0192 0168 108 124 10,481 3,267 2,494 3,334 1,756 9,628 2,073 2,697 709 
Dunkirk 28, 182| 0141 0118 108 129 7,639 2,611 1,949 2,797 1,593 6,737 1,170 1,821 420 

Chemung 203 120,250) .0600| 3,879] .0599 103 | 103 30,406 8,586; 12,276 9,635 7,132) 24,165 6,897, 10,147 3,045 
AElImira 96,811; .0484| .0369 121 158 22,222 6,235 11,686 9,071 5,927 20,111 4,906 7,717 2,626 

Chenango 48, 134| 0241) 3,820} .0237 97 99 11,565 3,782 3,701 2,106 1,143 8,598 3,653 2,668 840 
Norwich 19,470} .0097) -0070 125 173 5,003 1,231 2,659 1,311 664 4,766 1,402 863 294 

Clinton 55,084) -0275| 3,797) .0289 87 83 14,543) 3,521 8,045 2,562 1,804) 10,714 3,313 2,821 1,167 
Plattsburg. . 32,192 -0161) .0127 118 149 7,807) 1,957 6,312 2,354 1,261 6,116 1,452 895 923 

Columbia 55,036} .0276| 3,903} .0261 99 104 14,981 3,461 2,994 2,415 1,900) 12,701 4,479 4,051 1,122 
Hudsor 26, 889| 0134) 0092 128 186 7,860 1,220 1,701 1,980 1,520 8,580 1,006 552 643 bd 

Cortland 50,708 .0253) 3,931) .0247 | 99 102 11,222 3,483 5,087 2,605 1,739} 11,727 3,157 4,845 913 
Cortland 33,131] .0166) -0137 117 142 7,739 2,453 4,097 2,511 1,391 7,143 1,668 2,450 612 

Delaware 51,940} .0260) 3,658) .0257 | 93 95 10,877 3,572 3,271 1,247 1,682) 13,575 3,900 2,845 973 

Dutchess 257 184,444) .0921| 4,371} .0933 101 43 45,484) 15,250) 21,691) 10,085 7,287| 35,980} 12,383) 10,443 4,912 
A Poughkeepsie. . 97,730) .0488 .0342 142 202 22,641 7,428 16,542 8,024 4,883 16,264 5,094 4,649 2,164 e 

Beacon nate 21,993) .0110 .0098 111 125 7,311 1,355 2,647 933 937 5,116 674 799 729 
See Newburgh- | | 
Beacon | | 


‘Mail Order.”” 


General mereanti sales include sales of ‘“‘non-store retailers.” This category was 
948 Census and is particularly significant for cities listed in the 
editorial isauetion starting on Page 13, under heading ‘ 
The city of New York includes Bronx, Kings, Queens, New York and Richmond counties. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
Before using these figures read foreword, Pe 13. 
© SM, 1958. 


SALES MANAGEMENT 


ED MBATEL 


Gets a BIG hand 
IN ROCHESTER, N. Y. 


* Rates tops in EVERY ONE 
of his 13 competitive Quarter Hours. 


TIME | SHARE OF SHARE OF TIME | SHARE OF 
A.M. AUDIENCE AUDIENCE A.M. AUDIENCE 


T 


6:00 26 =e 8:30 2a 


6:15 =e 8:45 29 
6:30 ” | 9:00 

: 31 
6:45 9:15 24 
30 


* Rochester Metropolitan Area Telepulse Oct. '57 


WHEC=- 
AM-TV 


Representatives: Everett McKinney, Inc. Néw York, Chicago, Los Angeles, San Francisco 
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Counties and cities on this map 
ore charted in proportion to net 
Effective Buying Income: Scale 


0020 sq. in. equals $1 million 


Cities shown are those hoving 
net Effective Buying Income of 


$15 million and over 


Metropolitan County Areas are 
bounded by block dotted line 


Major Metropolitan Counties 
enlarged seporately in order 
to avoid extreme distortion 
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RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


: 


540 SALES MANAGEMENT 


Do you know which of your markets are the fastest growing ? 


es 
ia 7 i. 
*/% 


BUFFALO is definitely one of them 


There are now over 1,000,000 people living within a 15-mile radius 
of Buffalo City Hall —a 20% increase since 1950 which means an 
exceptionally fast-growing market for your products. 


Sell It Through Buffalo’s Fastest Growing Newspaper 


of 


From a standpoint of both circulation and lineage, the Buffalo 
Courier-Express is the city’s fastest growing newspaper. It’s your best 
buy for advertising results not only in this area of concentrated pop- 
ulation, but in the entire 8-County Western New York Market as well. 


FOR SATURATION use the Sunday 
Courier-Express ... the state’s largest 


=e eesnan @”* 


= 


newspaper outside of Manhattan reach- 


_ 


/ 


i ing nearly 2/3’s of all families in the West- 
EAST AURORA ; 


ern New York eight county area. 


‘ 
/ 
— , FOR ECONOMY... for more advertising 


eg for your dollar concentrated on those 
HAMBURG with more dollars to spend ... use the 
Morning Courier-Express. 


BUFFALO COURIER-EXPRESS "°°" sntcnca'ssaacaatson 


PACIFIC COAST: DOYLE & HAWLEY 


NEW YORK RETAIL SALES— BY ESTIMATES, 1957 


Total | Per Eating & Furn.- | | 
COUNTIES Retail | % | Hsid. | Buying Index Drink. | General | House- | Auto- > 

CITIES Sales | of | Retail] Power | Quality | of Sales Food Places Mdse. | Apparel | Appl. | motive | Stations | Hdwre. Drugs 

(continued) ($000) | U.S.A.| Sales} Index | Index (Production } ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 
Erie. . 1,308,781) 6538) 4,112] .6646 | 106 | 340,432; 124,049 179,591) 101,998| 68,105) 233,542 79,552 73,502 39,455 
ABuffalo. 869,876) .4346) .3961 113 194,020 85,583; 157,092) 85,085) 53,112] 139,638) 44,368 40,877 24,764 
Kenmore. . . 68,672! -0343) .0209 169 30,319 2,885 3 2,000 1,721; 19,501 4,605) 1,273) 2,442 
Lackawanna. . 41,117} .0205 -0186 102 14,722 4,922 1,159 7,189) 1,832) 2,243 1,596 
See North Tona- | } 
wanda-Tonawanda | 
Tonawanda. . F 44,673) .0% | , 818) , 698) 7,304) 4,565 
Hamburg..... 36,059; . 7 33} 9) 11,605] 2,469) 
East Aurora 18,409) . F | 70) : 953} 
Lancaster... 14,635}. 4 7 | 1,184] 
Williamsville... 27,206] .0136| | 378; ' 795| 2,208) 
| | 


Essex... ; 37,749) . | 2,872 
3Saranac Lake 
Franklin..... a $3,212) . | y | | . 3,812 
Malone... . 21,410) . .0072 122 g 37 y ,557| 1,441 
3Saranac Lake 12,439]. 12 9 ,044| 348 
Fulton... 57,939| . .0308 | | 3,738] 
Gloversville- 
Johnstown 50,450) . 0226 
Gloversville 34,078) .017 .0153 
Johnstown , 16,372) . .0073 


Genesee........... 69,228 4,646] .0308 
Batavia Pe. 42,848). .0144 
Groene... ee 43,074) . 4,786] .0169 
Catskill. ......... 17,957]. .0048 
Hamilton. .. ke 5,751). 4,424] .0024 289 


3 Saranac Lake is in Essex and Franklin counties. Before using these figures read foreword 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. , . : > SM. 1958. 


TV Homes by States and Counties—pages 85-99 


MAY 10, 1958 


Brings $53,890,000 within Reach of Your Advertising 


$53,890,000 of buying power could mean a big differ- 
ence—one way or the other—in your sales results in 
this area... and only one newspaper brings this 
potential within reach of your advertising. POPULATION 


FAMILIES 

The Little Falls Times alone gives you solid coverage ae PER FAM. 
of the market’s 9,600 families . . . plus the intimate RETAIL SALES 
readership and the close dealer-customer relationship A MDSE 
possible only in a local newspaper. APPAREL 
FURN.—APPL. 
AUTOMOTIVE 
GASOLINE 


Little Falls Times, titte rotts, n. ¥. — 


Represented by The Julius Mathews Special Agency, Inc. 


A SUBSTANTIAL PORTION OF 
YOUR UPSTATE QUOTA 


iy The “SM” symbols mark original, exelu- 
NEW YORK RETAIL SALES— GY ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


] Eating & | Furn.- | | Lumber- 
COUNTIES ’ Index Drink. House- | Auto- | Gas | Bldg. 
CITIES I | Quality | of Sales Food Places . | Apparel Appl. motive | Stations | Hdwre. 9 
(continued) Area | ($000) | U.S.A. Index | Index | Production} ($000) | ($000) ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


| } 
Herkimer. . 67,358) .0336) 3, -0352 9 | 91 19,616 4,690 2,728 3,852) 12,063 5,152 4,199 1,422 


Herkimer-Ilion $2,983| .0165 0188 130 160 11,354 1,648 1,658 2,854 6,602 1,800 1,687 644 
Herkimer 21,715! .0108 0075 139 200 6,578 889 954 1,585 4,953 1,062 1,317 420 
Little Falls 12,952] . 0059 105 116 3,778 853 781 750 3,498 768 537 338 
Jefferson. 110,073) . 0512 100 108 24,441 8,182 7,248 3,729} 22,828 7,332 7,830 3,262 
AWatertown. .. 63,643) o -0255 128 153 14,580 3,664 6,848 2,741) 18,072 2,853 3,741 1,804 
2Kings 2,466,421) 1. ’ 1.5653 103 82 852,972) 231,016 258,124) 176,028) 261,245) 97,678) 68,719) 69,035 


Lewls 20,199) . . 0114 82 73 4,204 1,278 443 729 4,812 1,747 1,044 425 
Livingston. . 46,671) . . -0217 92 98 10,982 3,383 1,486 2,267; 13,438 3,926 3,040) 911 
Madison. . 57,651) . * -0297 98 95 12,359 2,302 2,638) 14,673 4,544 4,663 2,073 

Oneida 22,293) . A 119 154 4,311 1,201 1,873 6,921 1,242 1,149 1,046 


Monroe. 718,781) .3691 ° 112 107 172,434 49,835, 41,134) 148,678) 40,003) 38,523) 22,228 
ARochester...... 622,905) .3112 . 126 154 149,001 102,769} 48,126} 38,236] 119,913) 30,602; 29,278) 20,107 
East Rochester... . 7,569; .0038 -0047 102 83 2,147 426 870 430 2,252 601 330 121 

Moatgomery........ 65,568) .0327) 3,415) .0369 104 92 18,197 4,417 4,318 3,468) 11,838 4,271 4,749 1,548 
Amsterdam...... 40,743; .0204 0211 | 113 | 109 11,349| 3,281 8,493 2,529| 7,811 1,658 3,884 938 


2 The city of New York includes Bronx, Kings, Queens, New York and Richmond counties. Before using these figures read frond, poe 1S 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, . 


MORE ADVERTISERS USE WOR THAN ANY OTHER = 
RADIO OR TV STATION IN NEW YORK! 


wo HK radio 


The Station With The Largest Audience In America 


*National spot and local Source: Broadcast Advertisers Report 


SALES MANAGEMENT 


This recent letter to 
WROC-TV speaks for itself. 


“‘We'd like to tell you about 
the success we have had on 
WROC-TV with Trudy McNall’s 
Home Cooking Program. 
“About a year ago we launched 
NANCE’S MUSTARD SUPREME, 
a pouring mustard. For several 
months distribution was spotty 
and retail turnover slow. 


here’s how to sell in Rochester ! 


“In April we purchased one 
one-minute spot per week on 
Trudy McNall’s program, plus 
radio spots on two stations. 
Distribution was immediately 
achieved through all chains, and 
in a matter of weeks the 
previously reluctant independent 
stores came into line. Four weeks 
proved that Trudy McNall was 
the primary factor in our success 


and all other advertising 

was dropped. 400K 

“Our local distributor reports oy / 
increases in sales of NANCE’S 4 MOM. 
MUSTARD so far this year at 65%. | 

One local chain has more than (2 this Mustord 
doubled its business. 

“Our sales prove that this program 

is at least the equivalent in 

impact of shows with ratings 


many times greater. Trudy 
McNall really sells her viewers.*”’ 


1 Nelo ake 


NANCE DELMARLE CO. 


*So say dozens of other advertisers, too 


MORE SPONSORS CHOOSE 
WROC-TV BECAUSE 


* 274% more homes reached 
daily than the other Rochester 
channel (NCS #2) 


* Greatest power 


* Unsurpassed local programming 
and personalities 

* Stable labor market with one 
of the highest per capita incomes 
* Best merchandising, best 
advertising results 


Represented by Peters, Griffin, Woodward, Inc. 


Symbol of Service sun A TRANSCONTINENT STATION 


| WROC-TV, Rochester WGR Radio, WGR-TV, Buffalo 
! WSVA Radio, WSVA-TV, Harrisonburg 


WROC-TV 


NBC-ABC-Channel 5 
Rochester, N. Y. 


MAY 10, 1958 
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SALES MANAGEMENT 


04048 4O JepUOWe Uy 
UONsO;IP @WO14X® PIOAD 04 
49ps0 uy Ajoyos0des peBsojue 
SONUNOD UONWodo1NeW solow 


out] POOP 420;q Aq pepuncg 
49 Soe1y Ajunc> uowodouoy 


4900 Puo vor o1¢ 


j2 @woruy Buydng eanress9 jou 


Burroy eo0ys e20 umoys sour 


wou 1¢ toONbe -w “bs 6000 
99§ ‘oworu Buydng eanreys3 


49U 0) Vo!edold u peyoy> oso ‘ + % ir comet 
dow s1y) Uo seu puo sauuno> SF . ; wovse0ns allt | ai) 


Aq 1y6)sAdoy 


<7 
en SSS SRSSS ESSE ESSE SSSR LASS SET ECT TTT 


“THE VOICE 
OF LONG ISLAND” 


ONE STATION... WHLI... witH 10,000 WATTS 


delivers Long Island—Nassau and Suffolk 
Counties—A BIG, RICH, INDEPENDENT MAJOR MARKET. 
Population 1,789,300 people | Retail Sales $2,358,018,000 
Buying Income $4,138,212,000 | Food Store Sales .... $657,030,000 


“PULSE” proves that WHLI has the largest daytime audience in the 
MAJOR LONG ISLAND MARKET. . . bigger than any other station. 


WHLI, Hempstead, Long Island, N. Y. Paul Godofsky, Pres. Represented by Gill-Perna 


SM) ; : The “SM” symbols mark original, exciu- 
NEW YORK RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
‘Total | | Per i. 22 oa. Eating & = Furn.- ae) | ee Lumber- 


COUNTIES i | Hsld. | Buying | index Drink. | General House- | Auto- | Gas Bidg. 
CITIES Retail | Power | Quality | of Sales Food | Places Mdse. | oon) | Appl. | motive | Stations | Hdwre. 


(continued) ( U.S.A.| Sales | Index | Index | Production} ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000 


Nassau ‘ » -8744| 4,793] .9381 | 131 | 122 482,921, 133,253) 175,861) 119,982 94,546 314,500! 110,397) 123,892 
Hempstead | | 


| | 

Township. . ,171,674| .5853 5832 | 303 ,922 83, 765| 111,482; 95,648 ,723| 222,978} 69,835) 86,573 
North Hempstead 
| 


| 
Township. . . .2031 1824 | 120,947} 31,903} 56,596 8,298} 63,427) 28,393) 25,954 
Oyster Bay | | | 
Township. . 7,052) .0585) 1405 | ‘ 39,822} 12,966} 5,410 ; 16,824 9,683 8,661 
Long Beach 25,286) .0126 0174 | 10,012| 3,076 1,043} 2, 903} 2,775 1,062 1,278 
Glen Cove 29,833} .0149 0146 | 116 | 8,218} 1,543 1,330 ,778 ,929} 8,496 1,424 1,426 
New York | | | | | 
(Manhattan) ,276, 2.1365 -6539 | 160 714,261) 786,541) 753,499) 767,570) : 230,885) 45,108) 66,744 
2ANew York City. ,948, 4.9700 .3790 119 | .782,088|1,290,366|1 ,246,256|1,290,963 704,959] 932,202} 284,184) 237,146 
Niagara... 1341 - 1363 105 68,098 23,737) 24,377] 17,195) ° 50,171| 19,809] 25,641 


Niagara Falls 149,544) .0747 .0680 15 | 37,853) 15,017; 17,308} 13,062) / 25,553 9,488} 8,503 
North Tonawanda- | | | 


Tonawanda 82,067| .0410 .0s4o | 118 | 21,504 
Lockport. 50,673} .0253 .0196 123 | 13,404] 
North Tonawanda. 37,394] 0187 0185 | 99 


16,808) 7,106} 7,700 
,288] j 10,718 3,902 3,052 
9,975 2,42 ,217} ,477 8,504 2,541) 7,270 


2 The city of New York includes Bronx, Kings, Queens, New York and Richmond counties. Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. 


Buffalo's RIC Neighbor 


Niagara Falls, N. Y., ABC City Zone popu- Niagara Falls is third in Grocery Sales 
lation 124,482 is second highest in aver. °°" Capita. Buffalo is sixth. — ; 
age income per family among all Upstate _ Niagara Falls is fourth in Automotive 
New York big cities. Buffalo is fifth. Sales per capita. Buffalo " sixth. ae 

Niagara Falls is fourth in Retail Sales Niagara Falls is fist in Filling Station 
per capita. Buffalo is fifth. Sales per capita. Buffalo is fifth. 

Niagara Falls is second in Building Ma- 


terial and Lumber Sales per capita. Buffalo is 
NIAGARA FALLS fit. 
Niagara Falls is féfth in Drug Store Sales 
GAZETTE 


per capita. Buffalo is sixth. 
Represented by J. P. McKinney & Son, Inc. 
New York @ Syracuse @ Detroit e Chicago @ San Francisco 


Member: The Gannett Group of Newspapers 


MAY 10, 1958 


There's only one way to COVER 


The new optional combination rate 
of 28 cents a line for the 72,948 circu- 
lation now makes it possible to cover 
the complete Utica Market at a sub- 


stantial reduction in cost. 


This combination expands 


merchandisable advertising impact 


your 


from 26 to 43 townships containing 
295,559 population. 


New Diversified Utica 


Utica’s retail merchants for years 
have acknowledged and paid tribute to 
the sales producing powers of the com- 


bination. 


In the year of 1957 retail merchants 
placed 9,768,864 lines of advertising 
in the Observer-Dispatch and 9,749,- 


742 lines in the Press. 


UticA OBSERVER-DISPATCH 


Evening and Sunday 


Utica DaAILy PREss 


Morning 
Members: The Gannett Group of Newspapers 


Represented by J. P. McKinney & Son, Inc. New York @ Syracuse @ Detroit @ Chicago @ San Francisco 


NEW YORK 


COUNTIES q Hslid. | Buying 
CITIES | Retail | Power 
continued Sales Index 


Oneida 278,830 .1379 
AUtica 148 ,960 7 -0664 
ARome 60,256 

Onondaga 


sive estimates by SALES MANAGEMENT. 


Furn.- + | Lumber- | 
House- Auto- | Gas Bidg. 
Mdse. | Apparel Appl. | 


. | General 
motive | Stations | Hdwre. 
(go00) | ($000) | ($000) | | 


($000) | ($000) 


70,829) 
37,365 
.0279 ¢ 7 15,551 
504,539} 229) .2525 124,512 


ASyracuse 379 ,948 . 1557 25 53 78,719 


Index 
Quality | of Sales 
Index | Production 


Drugs 


(go00) | ($000) | ($000) | ($000) 


20,382| 
8,667) 
3,982) 
29,426) 
18,776) 


22,418 
9,687) 
4,289 

44,748 

33,080) 


19,650! 
8,510) 
4,644 

27,300) 

14,360] 


49.,662| 
9,112} 25,801] 
3,168} 11,889) 
21,034) 106,264 
18,112}  85,851| 


26,626 
18,007) 

5,510] 
70,028) 
64,759] 


20,189 
14,619 

4,187 
36,480) 
34,563} 


14,923 


Ontario 85,457, . -0385 


34,601 73 .0137 


8,217 6,228) 
3,719 3,686) 
2,008 1,378} 


| 
5,691 
1,101) 
1,322} 


4,230 3,838 
2,439 2,246) 
1,657 988} 


20,309 
7,540} 
6,507) 


7,848 
2,523) 
1,428 


18,102 
Geneva 7,106) 
Canandaigua 23,778 19 0076 3 225 5, 862 


SM Standard (4) and Potential (A) Metropolitan County Areas. SM, 1958. Before using these figures read foreword, page 13. 


Data and adds go together: Read Both 


\ market is only as good as your chances of selling it. In addition to the basic market data published in this 
issue, you need to know something about the coverage provided by local media and their command on 


the interest of readers, listeners and viewers. That’s why a study of the advertisements in this issue should be 
a must. 


They not only enable you to weigh your chances of selling the market, but they frequently bring to light 
significant and helpful comparisons that might otherwise remain hidden in the basic Survey data. And they 
ilso spotlight local developments that emphasize the market’s continuing growth. 


For a realistic appraisal . . . and profitable selections . . . be sure to study both the Survey data and the 


idvertisements. 


SALES MANAGEMENT 


In the Syracuse Market 


WSYR COVERS 


*80% MORE RADIO HOMES 
Than the No. 2 Station 


This amazing margin of superiority makes 
WSYR unquestionably the most effective and 
economical buy for radio advertisers in a market 
where buying power exceeds $2™% billion annu- 
ally. There’s another . . . even more important 
... reason why WSYR is far and away the lead- 
ing station in one of America’s truly important 
markets: 


Quality Programming Delivers 


The Responsive Audience 


WSYR attracts the adult, able-to-buy audience 
by maintaining a high standard of quality per- 
formance, by professional performers. In every 
category of programming—news, music, sports, 
drama, variety, farm programs and public ser- 
vice events—WSYR is the leader in the Syra- 
cuse area. 


*Nielsen Coverage Service No. 2 
Represented Nationally By 


THE HENRY I. CHRISTAL COMPANY 


NBC in Central New York 


"570 KC 


MAY 10, 


Want Sales? 


Newburgh has the highest Total Retail Sales per 
capita of any New York State city of 25,000 or more 
population outside of New York City’s suburbs... 
The highest (S.M.) Index of Sales Production. 
It is highest in Food Sales, Furniture and House- 
hold Appliance Sales, Automotive Sales; Second in 
Department Store and Apparel Sales, Filling Station 
Sales among all such cities on a per capita basis. 
And this 23,467 circulation serves a population of 
139,208 with 91.6% coverage of the homes in the 
ABC City Zone and approximately 1 out of every 
3 homes in the trading area. 


What more could you ASK? 
The Newburgh-Beacon News 


Member: The Gannett Croup of Newspapers 


Represented by J. P. McKinney & Son, Inc. New York @ Syracuse @ Detroit @ Chicago @ San Francisco 


SM The “SM” symbols mark original, exclu- 
NEW YORK RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
Per | Eating & 
COUNTIES i ee. Hsid. | Buying Drink. Auto- Gas 
CITIES | Retail | Power | Quality Food Places Mdse. | Apparel Appl. motive | Stations 
(Continued) .S.A.| Sales | Index Index ($000) | ($000) ($000) ($000) 


~ . 62,287) 18,625 : 47,063) 12,349) 15,415 


Beacon...... 26,534 ° ’ ’ , 21,730 4,692 6,310 
ANewburgh. . - ‘ 19,223 % J g 16,614 4,018 5,511 
Middletown... . J d ‘ 8,770 7,842 1,848 2,393 
Port Jervis...... y d d 7,075 J 657 1,197 
GR cccsecces 648) . d 9,695 
Medina ° ° ° 7| . | . 4,157 


Oswego. . ,775| . ? 21,162 
Oswego 26, d ¢ 8,382 
Fulton , ‘ d ‘ 6,652 

Otsego. aul J J , 14,037 
Oneonta...... 31, . ‘ 6,246 

Putnam : : J : . 8,165 


2Queens ,865, ‘ ’ ° 657,777 
Rensselaer... ’ - ° 43,367 
ATroy....... . é d 30,138 
Rensselaer. . y é | ° 4,574 
2Richmond 948) . é ° 68,279 31,919 


Rockland... . 118,601; . | d 35,405 25,123 
Nyack ‘ 20,650) . | d 5,825 5,708 
Spring Valley 22,433). | d 6,186 7,476 
Haverstraw... 15,582} .0078| . 5,380 2,735 
Suffern .... 14,562} .0073) ‘ 5,936 2,530) 

St. Lawrence , d i 3, A 26,814 J 22,267 
Massena. 238) . . 6,771 7,297 
Ogdensburg 797] =. f 5,746 5,074 
Potedam.. . ’ A p 3,749 3,275 
Gouverneur. .... : ‘ d 3,087 3,292 

Saratoga......... ,363) . J 24,108 15,767 
Saratoga Springs 922). , 3,589 6,503 
Mechanicville... . . »713| ‘ 3,551 3,160 


Schenectady. . . i x . 55,578 29,792 
ASchenectady ,900}  .0! , 47 ,582 26,103 
Scotia..... d , 6,359 3,463 

Schoharie : ° 0136 5,573 6,469 

Schuyler A -0073 3,746 3,463 


Seneca. S . .0150 8,521 1,094) 8,864 
Steuben. d -0522 25,165 4,447| 22,045 
Corning 15, | 01 .0128 114 7,036 1,399} 7,201 
Hornell. ,018) .0% .0096 112 6,285 1,474, 4,808 
REGRETS ‘ ‘ .0053 151 3,379 ‘ 803} 5,304 
Suffolk.............] 99A 712). .3171 38 174,109 ‘ 24,150} 110,277 14,637 
Patchogue...... ,270| . .0105 214 471 11,917 : : 2,656 8,648 990 


2 The city of New York includes Bronx, Kings, Queens, New York and Richmond counties. Before using these figures read wont, ee 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. 


548 SALES MANAGEMENT 


The “SM” symbols mark original, exclu- 


NEW YORK RETAIL SALES— JM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


tro- 
COUNTIES &% . | Buying Index b House- | Auto- Gas Bldg. 
CITIES Sal 


Furn.- | Lumber- 


Power wality | of Sales Mdse motive | Stations | Hdwre. 


Food . Appl. 
Index ndex | Production] ($000) ($000) | ($000) ($000) | ($000) | ($000) ($000) 


0105 178 14,451 1,913 921 , 1,340) | 1,487 

5,534 1,529 1,101) 758| 2,416 
8,097) 1,629] 1,372 856) s 2,774 
11,846] 2,275) 1,797 1,046) 4,348 


19,616) . ‘ 4,919 1,031) 1,052 355) 2,068) 


| 
| 


84,350| . . 22,767 7,140| 4,039 
20,468 , 7,494) 1,483) 740 
17,211 4,594] 1,392) 530 
34,952 J 8,744 1,749 
69,648 . 18,038 6,323 
53,014) . 12,005 5,729 


121,628 ’ 31,108 9,887 
58,419) . 13,627 6,549 
75,853 A 18,301 7,884 
48,618) . 12,297 6,890 
41,797| . 12,645 1,958 


146,033) . F 19,170 67,862 
84,124] . 65,091 
1,089,152) . d 124,876 
192,369| . 10,229 
205 , 505 
102,268 
116,117 
41,840 
48,440 
23,134 
18,216 
29,244 
30,499 
26,172 
19,819}. | 
24,665) . j | 393 
15,947). : | 1,011 
22,604) . . : 777] 745) | 8,244] 580 


Before using these figures read foreword, page 13. 


E ADVERTISERS’ USE WOR THAN ANY OTHER 
RADIO OR TV STATION IN NEW YORK! 


WO R radio 


The Station With The Largest Audience In America 


“National spot and local Source: Broadcast Advertisers Report 


MAY 


10, 1958 


The “SM” symbols mark original, exclu- 
NEW YORK 4. i RETAIL _SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Per | Eating & Furn.- 

COUNTIES ! WG Hsid. Buying | Drink. | General | House- | Auto- Gas 
CITIES | Retail | Power | Quality | of Sales Places Mdse. | Appare! Appl. motive | Stations . | Drugs 
continued ) S.A. Sales _Index Index Production _($000) ($000) | ($000) | ($000) | ($000) | ($000) ($000) 


Wyoming 38,576) . 4,334 0172 , 1,975 2,503 1,195 1,294) 10,241) 2,667) 876 


Yates 20,115}. ' .0108 ’ 1,058, 1,241 508 697, 5,142) 1,583} | 481 


Penn Yar 13,282} .006 0044 | 3é 3,3 716 888| 382 337 3,619) 1,011 | 365 
ae | a | 


” *¥ a . | 

17,927 ,203| 8.956 8.8946 122 23 4,773,444) 1,899,060 2,303, 501|1, 936, at oe 148, +172)2,4 470, 638) 718,050} 673,664) 479,976 
: | 

State Total ‘ 658, ‘ 4, 135}10.85 oere 114 B. 521,875 2, 144,778 2, 456, 380 2, 00s, 316|1,231, vari 2,984, a oes, 776| 941,044) 549,717 


METRO. AREAS RETAIL _SALES— © ESTIMATES, 1967 


Albany-Schenectady- 
Troy : j a . . 111 109 184,124) 56,384) 113,881 62,052) 37,313 
Auburn j p > ’ } 96 96 20,136) 5,345 6,554 5,574 5,078 

Binghamton ¥ . . 105 101 60,035, 20,354) 31,962) 14,603) 12,384 

Buffalo ,577, ‘ ¢ 106 104 408,530' 147,786, 203,968) 119,193 81,039 
Elmira ; : ‘ 103 103 30,406] 8,586) 12,276) 9,635, 7, 132| 
Jamestown , ‘ a 100 99 43,765 13,855 17,710 10,933 7,233) 

New York-N. E | 
New Jersey 

New York 
Portion Only 514, , ‘ 3,739,755 1,569,431, 1,591 ,085/1,549,654 894,731/1,582,639 | 485,437, 355,711 
Poughkeepsie- | | | 
Newburgh-Beacon 3 F ° 107,771 33,875, 40,857} 23,749 19,311) 83,043) 25,858) 10,442 

Rochester J , ° 172,434 52,225, 105,862) 49,835 41,134) 148,578) | 38,523) 22,228 

Syracuse y d , ° 124,512} 44,748 70,028, 36,480 21,034 106,264) | 27,300) 13,888 

Utica-Rome 5 . ‘ : 90,445, 27,108 32,039 22,918 18,775) 61,725) 534) 23,849 9,173 
Watertown 110,073. J d 24,441 8,192) 12,787 7,248 3,729 22,828 | , 332) 7,830 3,252 


Total Above Areas 18,628, 639) 9. anal Wee] 9.022 116 | ~—'108~— [5,006 ,354| 1, 987,889) 2,239, 009/1,911,874)1, M48, 893. 2,530, aa 815,525) 781,950! 496,375 


ee -——|——- ———_|— - 


(Other South Atlantic States: Delaware, District of Columbia, Florida, 
N ©] R T H c A R YJ L ! N re é Georgia, Maryland, _ South Carolina, Virginia, West Virginia.) 


NUMBER OF OUTLETS | : NUMBER OF OUTLETS 


Outlets | 


Maps, pages 559, 560 


City County | | } 1} City County 


Albemarle Stanly , 214) | | || Clinton.......Sampson....| 
Asheboro Randolph.... , 239 | || Concord.. 

Asheville Buncombe... 4] 844) | Dunn...... | 
Burlington ... Alamance. . .| 0} 481 | Durham.. | 87. 40) 107; 24 
Charlotte Mecklenberg| 164.2/1,631, 311| 291) 175| 127 || Elizabeth City.Pasquotank. . 16| 25| 12 
Continued on page 552 


POPULATION EFFECTIVE 
“Gi ESTIMATES, 1/1/88 BUYING INCOME — oD ESTIMATES, 1987 


| Con- | Income Breakdown of Households 

COUNTIES House-| sumer | Urban 
CITIES Total %3 holds | Spend-| Pop. Net | &% Per | Per | 

(thou- | | (thou- | ing | (thou-| Dollars | of | Capita) Hsid.| C.S.U. $0-2,499 $2, ,500-3,999 $4,000-6,999 wpeage $10,000& over 

conde) | U. H A. | sands) | Units | sands) (000) | U.S.A. % % 

(thous.) } Hsids. inc. | Hsids. ine. Hsids. ine. | ss ine. Hsids. ine. 


5.2 18.9 
7.1 23.7 


Alamance P 81.7; .0475, 21.3) 23.7) 35.2 118, 323) 0397) 1,448) 5,555 4,985 | 17.5 4.9 | 21.6 13.3 42.2 42.4 | 13.5 2.8 | 
Burlingtor 30.0! .0174 8.5 10.0) 54,105) .0181} 1,804) 6,365) 5,404] 11.2 2.8 | 19.6 10.7 | 46.2 41.3 | 15.9 21.5 


SM, 1958 Before using these figures read foreword, page 13. 


Both business and workers prosper in Burlington .. . 
The city and surrounding Alamance County are the home of more than 
150 plants in twelve basic (2-digit S.I.C.) industries ranging from food to 


electronics and transportation equipment .. . 
8 U x [ | N G T 0) N Testifying to the caliber of Burlington’s labor force is the fact that the 
city’s average Consumer Spending Unit income is the second highest in 
the state. The city also ranks second in the per cent (69.8) of families 
earning $4.000 and up. And among North Carolina cities of 25,000 popu- 
lation and more Burlington has the fourth highest sales index—63% 
above average volume. Progress is a habit in Burlington. 
INDUSTRIAL Locate here and prosper. The city excels in cooperative “climate,” skilled 


PROGRESS labor force, facilities. 
Chamber of C 
George D. aaah Thies BURLINGTON, N. C. 


North Carolina Synonym for 


SALES MANAGEMENT 


*Both Surveys have agreed again, 
In Rochester it’ CHANNEL TEN! 


*TELEPULSE 
Rochester 
Metropolitan Area 
October, 1957 


competitive quarter-hours 


competitive nighttime 


iS 


of the TOP 17 
shows in Rochester 


FIRSTS and one 
tie-for-first 
out of 459 


125 


FIRSTS 
out of 168 


quarter-hours 


155 


FIRSTS and one tie 
out of 290 
competitive daytime 
quarter-hours 


*¥A.R.B. 
Rochester 
Metropolitan Area 
November, 1957 


iS 


of the TOP 20 
shows in Rochester 


274 


FIRSTS and ten 
ties for first 
out of 487 
competitive quarter-hours 


129 


FIRSTS and one tie 
out of 196 
competitive nighttime 
quarter-hours 


145 


FIRSTS and nine ties 
out of 291 
competitive daytime 
quarter-hours 


NATIONAL REPRESENTATIVES: 
The Bolling Co. (WVET-TV) 
Everett McKinney (WHEC-TV) 


im Rochester, N.Y. 


if ALL 
ADDS UP TO 


MAY 10, 1958 


HOW DOES YOUR BRAND STAND 


in this rich 17-county market? 


Get the facts about the highest per capita FOOD 


MARKET in North Carolina . . 


. ASHEVILLE, the 


heart of a rich, self-contained 17-county market. 
Almost 500,000 people pour money into Asheville 
to make N. C.’s highest per capita food market. 


WRITE, WIRE OR CONTACT YOUR WARD GRIFFITH MAN 


Write 
for your 
Free Copy! 


The Asheville Market at a Glance: 


POPULATION 
INCOMES 
RETAIL SALES 
FOOD SALES 


485,600 

$537 ,025,000.00 
$382,997 ,000.00 
$87 614,000.00 


THE ASHEVILLE TIMES 


Nationally Represented by 
WARD GRIFFITH COMPANY, INC. 


New York 17 
Boston 16 

Philadelphia 7 
Charlotte 11 


247 Park Avenue 
Statler Bidg. 
Philadelphia Bank Bidg. 
Wrigley Bidg. 


Detroit 2 
Atlanta 3 


San Francisco 4 . 


Portland 5, Oreg. 
Greenville, S. C. 


. .General Motors Bldg. 
. Fulton Nat. Bank Bidg. 


Russ Bldg. 
U. S. Nat. Bank Bidg. 
505 News Bldg. 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Cont. from p. 550 
City 


Fayetteville 
Forest City. .. Rutherford 


Drugs 


Total 
g Outlets 


City 


Jacksonville. Onslow... .. 

Kannapolis. . .Cabarrus. . . 

Kinston Lenoir. .... 
. Caldwell... . 
. Davidson... 


County 


N. CAROLINA | 


County 


Cumberland 


16 
13 
13 
NN 
4 
13 
8 
15 
8 
The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Gastonia.... 

Goldsboro 

Greensboro... 

Greenville. . 

Henderson- 
ville 


Gaston 
Wayne 
Guilford 
Pitt 


Henderson 
Henderson. . . Vance... 

Hickory Catawba... .| \ 35 
High Point. . . Guilford 152) 111 


74 POPULATION 
ESTIMATES, 1/1/88 


Mount Airy... 
New Bern... 


JM 


wesuseses .a | food 
ere eanaoae 


EFFECTIVE 
BUYING INCOME — 


BY) 


ESTIMATES, 1957 


Income Breakdown of Households 
Income 


. | C.$.U. 


COUNTIES 
CITIES 
(continued) 


$4,000-6,999 | $7,000-9,999 
oF. | oF 


‘0 /0 | /0 () 
Hslids. Inc. | Hsids. Inc. 


Per 
Capita 


Alexander. . 
Alleghany 


4.3 9.9 
2.9 7.6 


25.9 
16.7 


39.4 
29.3 


3,382 
2,984 


24.6 
17.7 
19.7 


38.5 
31.8 
35.1 


4.4 
2.6 
2.5 


10.5 
7.0 
6.8 


Anson 
Ashe 
Avery 


ane ai| Ee 


23.4 
27.8 
24.5 
25.4 
24.1 
38.8 
40.5 
36.7 
40.1 


36.1 
39.1 
38.2 
39.9 
39.3 
42.1 
41.0 
46.2 
44.3 


4.2 
5.2 
4.1 
4.1 
3.4 
10.3 
11.7 
7.4 
10.3 


9.7 
11.0 
9.6 
9.6 
8.4 
16.9 
18.0 
14.1 
17.3 


2 
D 


9.4 
3.1 
5.9 
6.6 
4.5 
36.3 
16.8 
11.7 
2.8 


Beaufort 
Washington 
Bertie... 
Bladen 
Brunswick 
Buncombe 
AAsheviile 
Burke 
Morgantown 


0068 
-0154 
0175 
-0120 
.0787 
0334 
.0283 
-0057 


16.3 
14.2 
21.7 
16.7 


13.1 


PEELLEEE 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
*Not available 


552 


Before using these figures read foreword 13. 
© $M, 1958. 


SALES MANAGEMENT 


Kannapolis... one of the best FOOD anu DRUG Markets 


among North Carolina’s 15 LARGEST CITIES 


...and growing steadily! 


GAINS REGISTERED IN EVERY MAJOR SALES CATEGORY 


ABC CITY ZONE POPULATION 


7,556 


th in POPULATION 
in North Carolina 
Independent Coverage 


90% 87% 


DAILY SUNDAY 
9-30-57 


Total E.B.1. 


Food Sales 


Gen. Mdse. 


1956 


1957 ‘57 Gain 


45,680 48,164 2484 
Tot. Ret. Sls. 43,172 45,409 2237 
12,095 13,200 1105 


4,799 4867 


(add 000) 


F.H.A, Sales 
Automotive 
Gas, Sta. 
Drug Sales 


1957 


3,870 
7,356 
5,323 
1,990 


1956 


3,685 
6,456 
4,589 
1,544 


ALL MARKET DATA FROM 1958 S.M. SURVEY OF BUYING POWER 
ONLY The Independent provides effective coverage of the thriving Kannapolis Market! 


The Daily Independent 


Kannapolis, N. C., EVENINGS (Except Sat.) AND SUNDAY 
National Representatives: JOHNSON, KENT, GAVIN & SINDING, Inc. 


‘57 Gain 


NUMBER OF OUTLETS 


N. CAROLINA 


City 


Newton 
North 

Wilkesboro. Wilkes 
Raleigh Wake 
Reidsville Rockingham 
Roanoke 

Rapids Halifax.. 
Rockingham _. Richmond 
Rocky Mount. Nash 
Roxboro Person. 
Salisbury Rowan 
Sanford Lee 
Shelby Cleveland 


3 gels 


re 5S\S= 
12 


County 


co | Pop. (thous.) 


Catawba 


16 
85 
26 


158 
484 
179 
374 
207 
271) 


42 
101 
41 
72| 


12 


City 


County 


Smithfield 
Statesville. . 
Tarboro 
Thomasville... 
Washington. . 
Waynesville 
Whiteville 
Wilmington... New 
Wilson 
Winston- 
Salem.... 


Johnston 
Iredell... 
. Edgecombe 
Davidson... 
Beaufort 
.Haywood... 
Columbus 


Hanover. 
Wilson 
| 
| 


Forsyth 


100 


63 


POPULATION 
ESTIMATES, V ‘Vy / 


JM, 
COUNTIES 
CITIES 
(continued) 


Total % 
(thou- | of 


| (thou- | 
made } | U- S.A. | sands) | Units 
| (thous.) 


(000) 


EFFECTIVE 
BUYING INCOME - 


of | 
SA. | 


@ 
| 


| Income 


Per Per | Per 
Capita) Hsid.| C.S.U. 
| 


oO 
/e 


| 
| 


ESTIMATES, 1967 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


$0-2,499 


% 


< oo 
Hsids. Inc. 


} 


‘sem.3.90 $4,000-6,999 | $7,000-9,998 


Hsids. Inc. | wack. Inc. 


Hsids. kJ 


/0 70 
Hsids. Inc. 


$10,000 over 
OF. 


oy 


“aaee| 
.0102 
.0182 
.0276 
-0069 


Cabarrus 
Concord 
1 Kannapolis 
Caldwell 
Lenoir 
Camden 


67.5 


Carteret... 

Caswell 

Catawba 
Hickory 
Newton 


Cleveland 
Shelby... 
Columbus. .... 
Whiteville. 


13.8 
5.4 
28.2 
13.4 
1.8 


Craven.... 
New Bern.. 
Cumberland. . 
AFayetteville..... 


-0110 
0799 
.0282 
-0036 


93,680 
27,015 
48,164 
48,810 
17,057 

4,733 


31,559 
16,011 
89,784 
31,318 
12,269 


23,312 
14,388 
12,439 


7 
4.7 


4,220 
77,651 
29,248 
47,333 

8,112 


25.0) 


5.2 


18.9 76,355 
25,980 
195,087 
76,435 


6,415 


52.9) 


5,354 
5,513 
5,803 
4,358 
4,610 
3,381 


1,388 
1,544 
1,539 
1,030 
1,421 

928 


4,869 
4,905 


1,165 

785 
1,286 
1,550 
1,478 


4,574 
3,723 
4,906 
5,593 
5,112 


940 
791 
979 


3,822 
3,426 
4,288 
715) 3,246 
4,706 
5,735 
3,848 
5,070 


881 


1,299) 5,533 
4,811 
6,918 
5,704 


3,564 


16.2 
18.6 
10.0 


| 


| 


43.7 
41.6 
48.4 


45.3 
42.3 


45.3 
40.5 


46.6 | 


18.8 
17.9 
6 21.3 
| 6.4 12.2 
13.0 
9.7 


14.5 


1 Kannapolis in Cabarrus and Rowan countie 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


MAY 10, 1958 


Before using these figures read er 5 J 13. 


1958. 
553 


WSIS 


television 75 COUNTIES 


CHANNEL 12 IN 4 
WINSTON-SALEM/GREENSBORO 
/ STATES: 


SELLS e@ Set Count: 680,851 
@ Total Market Population: 
on 3,198,000 
@ Maximum Power: 316,000 Watts 
SIGHT ® Mountaintop Tower: 
2,000 Ft. above average terrain 
IN PIEDMONT, NORTH CAROLINA ° ames Affiliate for 


AND VIRGINIA High Poimt 


POPULATION EFFECTIVE _@ The “SM” symbols mark inal, @ 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MAN GEMENT. 
N. CAROLINA ] 
| Con- | Income Breakdown of Households 
COUNTIES i House-| sumer | Urban Income 
CITIES Total % | holds | Spend-| Pop. Per | Per | 
continued) (thou- of (thou- | ing | (thou- Captia| Hsid. /¢. S$. U. a | $2,500-3,999 < ok a $7,000-9,999 '$10,000&over 
sands) | U.S.A. | sands) | Units | sands) 000 USA. | vA 
Hslds. Inc. | Hsids. R3 | isis. = Hslds. Inc. | Holt. a. 


Dare 3) . ; : 5,724| .0020| 1,080| 4,403| 3,411 | 34.5 14.0 | 28.3 24.8| 30.8 44.3| 4.9 10.7| 1.5 6.2 
Davidson. .. 9 . .7| 27.2] 84,729 .0284) 1,230! 4,681| 4,508 | 21.8 7.1 | 27.0 19.0 | 39.5 45.7| 8. | 4 13.7 
| 
| 
| 
| 


Lexington . .009% . ; 21,992! -007, 3) 1,375| 4,908] 4,810 | 20.3 6.2 | 25.6 17.0 | 40.3 43.5 -1 14.8 


Thomasville. .... ‘ 6} 2.8] 8. 15,673] 0053) 1,399] 5,598) 4,916] 13.2 3.7 | 26.4 16.3 | 44.4 44.8 0 16.8 
Davie : q t 18,323) .0061/ 1,175) 4,698 4,112] 26.8 9.2 | 27.6 20.6 | 34.5 42.0/ 7.8 14.4 
| 
Duplin .' . } 31,319) .0105 762) 3,262, 3,032 | 49.1 23.8 | 26.3 27.7 20.4 35. os et 
Durham. . ' . y -6| 186,210, .0624) 1,636 6,312, 4,588] 18.3 5.0 | 19.8 11.8 | 42.5 41. 1 19.3 | 
ADurham....... 7.4) .08 23. 29. 154,241] .0517| 1,765) 6,620) 5,180 | 17.4 19.1 11.2 | 43.5 41. 5 19.6 
Edgecombe...... 1. . ; ; 58,362) .0196| 1,079) 4,784) 4,142 | 32.2 23.4 17.3 | 32.1 38. .0 14.5 | 
Tarboro......... 9.3 F 2.! , 13,122) .0044! 1,411) 5,705) 4,690 | 25.6 21.5 13.5 | 35.7 36. 3 16.0 
2Rocky Mount 


18.5 
18.4 
13.8 


Forsyth ’ . . 9} 290,481, .0974| 1,619 5,940 4, . ; 5 13.5 | 42.1 
AWinston-Salem.. . -0666 32.9} -5| 205,333; .0688 1,792) 6,241) ° od _ 2.1 12.6 | 41.8 
Franklin 6. . 8) 26,434, . 3,776, 3, y . -6 23.9 | 25.4 
Gaston... ‘2 q i 173,850) .0583) 5,349, 4, . ' 6 15.7 | 43.7 
.Gastonia 3 208 9.2 8 53,987) 0181) 1,534) 5,868) , 3. 3. 23.7 14.2 | 44.6 


Gates |. 2.31 2. 6,854, 0023, 714 2,980! 2, 127.4 | 25.2 27.8 | 16.5 
Graham Al. j 6,373, .0021 861) 3,749| 7 19.9 | 25.7 24.8 | 24.1 
Granville 7. 6.8 7. .9] 30,088 .0101, 920) 4,425| 3, 7 12.4 | 26.6 21.2 | 29.8 


on @ 


Greene P i U J 15,638) 0052, 879 4,344) 3, ’ is -3 18.6 | 24.8 
Guilford... * . 0 9) a 380,192) .1275| 1,692) 6,433) 4 2) 19.8 11.1 | 42.6 
AGreensboro. . 9. 0696. «31. 5.4 236,729) 0794) 1,978 7,468| J , : } 8.4 | 46.2 
AHigh Point... 5.2; .0262 2. ; 76,429; .0256) 1,691) 5,971| J . -6 | 22.6 13.3 | 41.7 
Halifax..... ‘ \ .0354 4 a \ 58,402) .0196, 959) 4,424) . 3 -6 19.6 | 29.8 
Roanoke Rapids.. 2.9 0075 d if 19,523 .0066 7 5,276) . J 8 3. 15.2 | 38.5 

| 

Harnett.... § .0323 , . . 57,514 cones! ¢, 034 4, 458 - m -3 21.0 | 32.1 41.8 
Dunn 3 0048 , . 11,272! .0038| 1,375) 5, "124| 27 d . 25. 18.1 | 33.8 38.6 


P8SE8R 882 


weunuwomwm 


2 Rocky Mount is in Edgecombe and Nash counties. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


SALES MANAGEMENT 


Among NE’ T North Carolina Metropolitan County Areas 


Gastonia * 


The Facts 


Metro. County Area 


Population 128,300 
Households ____. 32,500 
Total E.B.1. _. $173,850,000 


Retail Sales 


ee See. : $110,830,000 
ere . 30,192,000 
Automotive - 23,736,000 
Gen. Mdse. _.........-..__. ’ _..... 16,780,000 
—— Doak . 6,509,000 
Apparel _ ; F 5,937,000 
Ss es 9,278,000 
a ee ee 5,412,000 
Re 3 3,320,000 


A.B.C. City Zone 
POPULATION 


30,919 


ABC 9-30-57 


The Gazette reaches 96% of all fami- 
lies in the ABC City Zone — 90% of 
all urban families in the county 


ng 


"THE GASTONIA GAZETTE 


ad e 
[22 WILMINGTON 


The Gastonia 
Metropolitan 
County Area 


(GASTON COUNTY, N. C.) 


offers the greatest 


food sales potential 
per advertising dollar 


invested 


...and by a wide margin! 


(Based on using the home newspaper (s) for 
each Metro. County Area, at line rates in ef- 


fect March 1, 1958) 


3068 


MAY 10, 1958 


Gaston County’s only Home Newspaper 
National Representative: JOHNSON, KENT, GAVIN & SINDING, Inc. 


555 


Wilmington Mornin Star YOUR REPRESENTATIVES 


Your front-line product representatives for sales to 
<p tae, Wilmington’s trade area of 81,300 prosperous families. 
~aex“F }- = As North Carolina’s major port city and new industry site, 

+ Lal Ee WI LMIN GT 0 N NE WS Wilmington’s families who spent $245,476,000 on goods 
and services last year not only require the necessities 

of life but have the means to buy the things they want. 

Your newspaper schedule in Star-News Newspapers will 


THE SUNDAY = be an unbeatable force in developing your sales success. 


<{7Ng poay ¢ pRoenie ; Represented Nationally by 


in Southeastern North Carolina’s 8-county Wilmington market. THE BRANHAM COMPANY 


POPULATION EFFECTIVE The “SM” symbols 
ESTIMATES, 1/1/58 BUYING INCOME — @YZD estimates, 1957 we estimates by by SALES I MAN EMENT. 
N. CAROLINA 


COUNTIES } 
CITIES y Pop. | Per 

(continued) | ing | ( 4 a $2,500-3,999 

sands) | U.S.A. | Sands) r | 

( 


% % 
Hsids. Inc. 


Haywood........... 2 | ‘i ‘ " j ¥ -8 | 22.4 16.2 
Waynesville. ..... , d ; : d ; 4 | 24.3 17.7 
Henderson... .. .2) .0199) : ; q ; 2 | 28.7 21.7 
Hendersonville - | : 2. 10,253) . * \ x 25.9 18.7 


Hertford. .... : 5 iy ‘ 18,546) . J 27.0 24.9 
Hoke. . 9} .0082} 3. 10,935) . . A 22.3 | 25.6 26.1 
Hyde... ° d ° 5) 4,384) . » ° s ° 24.9 28.5 


Iredell . ‘ . ’ J 69,323) . ° y . ° i 26.3 19.9 
Statesville 20. 0117 ‘ ‘ 26,279) . p ; .7 | 25.8 18.7 
Jackson......... nd | ‘ . 16,022) . > . ° 26.8 27.2 
Johnston... .. 4. } . : i 68,907) . k -7 | 27.3 24.9 
Smithfield 5.3) + .00% 7} : 9,063; .00% . . . . 25.8 17.2 


8,089 
33,357 
20,088 
52,605 
37 ,467 


26.1 24.8 
26.0 18.4 
25.2 16.4 
19.2 
17.3 


Ba 


~~ a 
8 


23.6 
21.6 
14.8 
26.8 


Lincoln... 3} .0165} 6.9} 7. ‘ 28,130 
MeDowell. ..... . 5} 6.4) 30,309 

Marion........ 3.5) .0021| 1. 5,513 
Macon......... A). 44 13,025 


=e 
32% 
oa 


Madison........ 1) 0111) 3) . 15,266 
Martin..... 8) | WV , . 22,999 24.3 
Mecklenburg * a | ; a " 472,556) . bi 9.9 

ACharlotte . d | 5 . 322,283) . iy 7 : ‘ 9.4 


28.0 


Fa 


3 


Mitchell ; . ‘ y 5) 11,419). » s < -3 27.5 
Montgomery. yoo | - > 17,142) . 4 x 6 -1 23.4 
Moore + | s ; . 38,711) . ) . b -1 19.6 


Nash s : 3) . . 63,964) . g d 9 20.1 
2Rocky Mount ; 32. | A | | \ 47,492) . ,475) £ " \ 2 24. 16.1 
New Hanover... R P | | J x 105,797) . . . -1 16.9 
AWilmington . .0317) : 3 83,206) . . ¢ q J 2.8 15.0 
Northampton. ... . q ° . 21,809) . " > be 8 24.3 


Onslow . ’ . . 88,785) . i * u i 7.8 

Jacksonville. . .. . oe ] 8} . 20,232] . . s . -6 14.2 | 34.2 
Orange . OH . . . 63,485) . A . 4 10.5 | 36.6 
Pamlico. . . s 8 9,217) . a y -2 26.1 | 23.8 


Pasquotank..... 3 F - ‘ ‘ 34,074) . 7 J -2 19.0 | 32.6 

Elisabeth City. . . ‘ : ‘ 21,278] . ; L 0 18.3 | 33.8 
| W ‘ . ls 14,063) . \ 5 s -6 26.0 | 20.4 
Perquimans.... 3 é . a 8,498) . 895 ‘ - * -6 26.4 | 20.5 


Person... ° 5) 5.4 . . 21,576) . ’ ° ° 24.0 | 31.1 ° - 1.6 
__ Roxboro. satinhen 5. .0031} , . 6,964) . 4 64 a 9.8 19.9 | 33.7 41.6 . . 3.1 


2 Rocky Mount is in Edgecombe and Nash counties. Before using these figures read foreword 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © Suh 1958. 
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The Charlotte Observer \emes« 


Foremost Newspaper of the Carolinas in the Carolinas! 


James L. Knight, Publisher Represented Nationally by Story, Brooks & Finley 


MAY 10, 1958 


over 


80,000. 
population 


Write 

for 

latest 

copy 

BRAND 
PREFERENCE 
SURVEY 


Only the p 0 ST covers, sells 
Salisbury-Rowan 


All outside metropolitan state papers com- 
bined have a circulation of a fraction over 
3000 in Salisbury-Rowan. 


circulation 


POST PUBLISHING COMPANY, SALISBURY, NORTH CAROLINA — WARD-GRIFFITH 


JM 


N. CAROLINA 


COUNTIES 
CITIES 


Total 


POPULATION 
ESTIMATES, 1/1/58 


EFFECTIVE 
BUYING INCOME — 


continued 


thou- 


of 


House- 
holds 
thou- 


Con- | 
sumer 
Spend- 

ing 


Urban 
Pop. 
(thou- 


Per 


Per 
Hsld. 


Income 
Per 
Cc. S. U. 


JM ESTIMATES, 1957 


Income Breakdown of Households 


) Capita $0-2,499  $2,500-3,999 $4,000-6,999 | $7,000-9,999 $10,000&over 
U.S.A, Units A. % % | % Jo -+ % % /; % | % % 
Hsids. Inc. | Hsids. Inc. | Hsids. Inc. Hsids. Inc. Hsids. Inc. 


thous.) 


sands sands 


Pitt 
Polk 


Randolph 
Ashebo 

Richmond 
Rockingha 


Robeson 
mhort 


Rockingham 
Reidsville 

Rowan 
Salisbur y-S} 
East Spence 
Salisburi 
I Kannapol 

Rutherford 
Forest ( 


Sampson 
Clint 


Scotland 


65.8, 
19.0) 


11.5 


54.0 


3 


40.5 


w 


6 


27.6 


-0049 
-0235 
0047 
.0559 


0087 


0407 


-0475 


0170 


0133 


-0263 


0036 


0294 
0035 
0161 


1 Kannapolis is in Cabarrus and Rowan counties. 


67,070 
27 675 


13,109 


64,869 
14,765 
50,713 
11,958 
81,867 
20,974 


87,034 
21,086 
115,989 


0070 


0389 


0176 


-0144 


0156 
-0030 


-0129 


-0027) 
-0080 


23.0 
19.6 


24.2 


x 


| 26.2 
26.1 


© SM, 


Before using these figures read 


27.3 
32.5 


26.2 


| 37.5 


43.6 
37.6 


| 35.1 
| 25.6 


| 32 


32.4 
27.0 


36.0 | 
37.2 


33.7 


44.9 | 
43.3 | 
41.4 
39.6 | 
37.1 | 
36.7 


44.6 | 


6.7 
9.3 
6.8 


9.4 


13.3 
16.1 | 
13.3 


17.1 | 
19.8 | 
17.2 | 
15.8 


13.9 


8.4 | 1.3 
15.8 | 2.8 
11.5 | 2.0 


foreword, page 13. 


come and get it! 


We've got ‘Southern Smérgasbord,”’ a balanced diet of URBAN 


and RURAL with liberal portions of permanent MILITARY bases and 


COLLEGES. Second helpings? Why sho’nuff. 


ay MOLiimoseeY 
Gtn. moe 


SEP RESEMTED MATION ALE 
A. MART WELK CAMPBELL, 


SALES MANAGEMENT 


IN THIS 


GROWING 
GREENSBORO 


12 COUNTY ABC 
RETAIL TRADING AREA 


ONE-SIXTH 


of North Carolina’ s 
families account for 


ONE-FIFTH 


of North Carolina’s 
Total Retail Sales 
and 


ONE-FIFTH 


of North Carolina’s 
Retail Sales Gain! 


ROCKINGHAM 


Greensborv 
’ Vews and Record 


GREENSBORO, NORTH CAROLINA 
Nepresented by Jenn & Kelley, Inc. 


MAY 10, 1958 


Aq 4y8ysA4do> 


uopjodouow 


eur Peep 420;q Aq pepuncg 
un 


RETAIL SALES MAP 


PRINCIPAL CITIES: County end geographic location 
of cities with 1956 retail sales of $25 million or more. 


NORTH CAROLINA 


EFFECTIVE The “SM” symbols mark —. exclu- 
©: ESTIMATES. 1/1/88 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


N. CAROLINA 


COUNTIES Income 
CITIES M Pop. Net 


Per Per | 
(continued) | ( ing | ¢ Dollars . | C.$.U. $0-2,499 $2,500-3,999 | $4,000-6,999 | $7,000-9,999 
sands) | U.S.A. | sands) ¢ (000) USA. 


‘0 ‘0 ‘0 ‘0 ‘0 % 
| Hsids. a4 Hsids. Inc. | Hsids. Inc. | Hsids. inc. 


Income Breakdown of Households 


Guten. 43.2) -0251| 11.5 A d 53,739, .0180 id 2 27.6 20.4 | 38.4 46.3 8.3 15.1 
Albemarle .8| .0086 4.3 A 22,071; . " J 25.4 16.8 | 41.3 44.5 10.7 17.4 
Stokes .0| nal 4s} 5. 19,716, . 1 12.0 | 29.9 25.0/ 31.3 42.9| 5.7 11.8 
Surry . .0278| . . 8} 54,902) . ’ 27.2 20.2| 34.1 41.1| 6.8 12.5 
Mount Airy | .0047) 2. 12,455]. 9 6.0| 25.3 15.9| 38.7 39.5| 8.4 12.9 
Swain... 0} .0082} 2. . 7,407 6 | 26.0 24.7| 20.6 31.9| 3.4 8.0 


Transylvania .8| .0098) : 5.0 ; 17,945) . .2| 24.1 20.0 | 31.3 42.3) 7.4 15.0 
Tyrrell an 4 " q 4,138) . ( -3 | 26.2 28.0] 20.2 35.1] 3.1 8.1 
Union 5. ’ ; y 43,057) . " 9 | 27.3 23.4 | 29.5 41.3/ 5.8 12.2 
Monroe ‘ ’ 3.4 14,545). i, y 1} 26.0 18.8 | 35.0 41.6| 7.9 14.3 


Vance 4 d y . s 35,884) . . s 24.4 4 33.2 41.8) 7.5 14.2 
Henderson 5) , ' 19,487). : : 6 | 24.0 16.9 | 36.1 41.3 | 8.7 15.1 
Wake .4|  .0950! . ‘ 1) 262,867) . 19.2 11.7 | 38.7 38.4 | 13.1 19.6 
aRaleigh .5| 0468! 3 t 155,038} . : Y -1| 15.4 8.3 | 43.2 37.8] 16.3 21.6 
Warren . % . 17,675) . " 9 | 25.6 24.3 | 21.9 33.9 4.3 10.0 


Washington ¥ - . 13,734) . . a -7 | 26.2 -2 | 33.8 44.1 | 6.5 12.7 
Watauga .1} 0105) . . t 14,303) . 4 | 24.1 26.6] 18.1 32.9/ 3.0 8.2 
Wayne 8). 5 f . 64,658 e -7 | 26.6 -1 | 26.6 37.4; 5.5 11.7 
Goldsboro .3} .0153| ; " 33,911) . : 2 | 25.0 19.4] 29.6 37.3] 7.0 13.3 


Wilkes .3} .0269) . : y 38,229] . : .7 | 28.0 24.5 38.5 | 3.9 9.2 
North Wilkesboro . J . ‘ 6,946) . - ls ° 25.3 p 31.4 35.5 7.9 13.4 
Wilson x” oe ’ t J 67,435) . : .3| 24.6 17.5 | 30.3 35.0! 7.8 13.6 
Wilson —. ; 8} 44,496) . P . < 22.8 ° 34.4 35.4 9.6 15.0 
Yadkin... .0} 0134! : 9) 21,747| . : . . -5 | 31.0 43.9| 5.9 12.6 


Yancey 5). . 6) 11,080) . ° -9 | 28.3 30.2 | 19.0 33.2) 2.9 7.8 


Total Above Cities... 1,404 3 8164] 389.2 3) 2,347,220] .7870} 1, 7 4A 5.4| 21.4 12.9| 40.5 39.7 | 12.2 
| 


State Total 4,482. 2| 2.6060|1,095.7 ,314.2/1,673.3| 6,462,999) 1.8317 29.6 9.8! 23.5 17.0 | 34.0 40.2| 8.8 15.7 


POPULATION E. B. |. PULATIO E. B. I. 
@ ESTIMATES, 1/1/58 ESTIMATES, 1957 JM ESTIMATES. N/A/88 ESTIMATES, 1957 


% Spend- ls % Per | Per 
9 of ( of ‘Cap- | H’se- 
sands) oan ieee Units 5. S.A. U.S.A.) ita | hold 

thous.) 
Asheville........] 135.4] .0787/ om 42.7 r ‘ : 3) . : 5 ’ .0583}1,355|5,349 
Charlotte 263.3) . 70.7| 86.5 


Durham 113.8) . | 29.5) 39.9 x ‘ e bea byl « ; * once 380,192) .1275|1,692/6 433 
A Fayetteville 137.5) 0 28.2; 66.7 


© SM, 1958. Before using these figures read foreword, page 13. 
560 SALES MANAGEMENT 


ae | 
/ ALMOST}, 


s X yA ' PROGRAM SCHEDULE | 


te ™, ee - 
, NBC AND 
HIGHEST % - 


TOWER 


yA 


 634,266** 
V 
HOMES 


EXCLUSIVE 

_ MERCHANDISING... 
IN-STORE & 
BUS CARDS 


Charlotte,N.C 


SM/1958 **Television Mag 3/58 


Larry Walker Pres. & General Mgr. C. George Henderson 
Exec. V-P & Gen’l Sales Manager 


H-R Representatives, Inc.—Nationally F-J Representatives, Inc.—Atlanta, Ga. 


MAY 10, 1958 


BUYING POWER 


(Both Wake and Durham counties exceed the Check the beehes power af ie 
national average “Per Family Income”) growiny area — 
more than 2 million 


BUYING DESIRE population 


(“Per Family Sales” in Wake and Durham 


counties also exceed the national average) x £ L ne. 
, Sune 
GREENSBORO 


—And you tap them effectively 
when your sales messages are on RALEIGH 


mig INS 


The regional station with the regional personality 


Consistently ) leading in Share-of-Sets in Use, Sign-on foam Grasmere Se ths Gealh; Velie 
to Sign-off, in Raleigh-Durham ARB studies Virginia to the South Carolina line. 


RALEIGH, N. C. 


FULL POWER CHANNEL 5 NBC AND LOCAL COLOR Represented by H-R, Inc. 


Ky7p POPULATION Hy ; POPULATION | OD Ei 
N. CAR ESTIMATES, 1/1/58 ESTIMATES, 1957 ESTIMATES, 1/1/88 ESTIMATES, 195; 1957 


Con- ) Con- | 
METRO, House- sumer | Urban , House-| sumer | Urban 
AREAS Total hold | Spend-,| Pop. Net % Per Total Q hold | Spend-| Pop. % | Per | Per 
ontinued (thou- | of | (thou- | ing (thou- | Dollars of | Cap- | H’se-| (thou- | of | (thou- | ing (thou- of | Cap- H'se- 
sands) | U.S.A. sands) Units | sands) ($000) | U.S.A.) ita | hold || sands) | U.S.A.| sands) | Units | sands) U.S.A.) ita | hold 
thous.) (thous.) | | 


ag ies eet wk ite. at aie ain 


Raleigh 163.4; .0950; 40.2, 55.7 89.1} 252,867) .0847|1,548/6, 290 | Winston-Salem. 179.4; .1043, 48.9 58.9) 123.9] 290, 481) .0974|1, 619)5, 940 
Wilmington 75.5; .0439) 21.1 24.4 54.6 105,797; .0355/1,401|5,014 55 —$_—— —_————_| 
} | | — Wt. Total Above Areas|1 | 421.3) _-8263) 366.5) 485.8) 895.7| 2,250, 184) re vee 140 


L 


SM The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Per Eating & | ~Furn.- | | | Lumber- 

COUNTIES i J Hsild. | Buying Index Drink. | General | | House- | Auto- | Gas | Bldg. 
CITIES of Retai!| Power | Quality | of Sales Places Mdse. | Apparel Appl. motive | Stations | Hdwre. 
.S.A.| Sales | Index Index | Production ($000) | ($000) | ($000) | ($000) ($000) _ ($000) | ($000) 


Alamance ,963; .0404, 3,801] .0414 87 85 ’ 4,047 8,724 5, 566 17,116 7, 763 

Burlingtor 56,785) .0284 0211 ‘ b 2,207 2,455 5,997 »3e 3,792] 12,954] 5,267 
Alexander | .0061, 3, .0057 66 71 156) 2,760 876! 2,886) 1,117 
Alleghany ‘ -0020) 1, ° 59 45 H 523) 341 1,595 295 


Anson ,805| .0059| 1, . 40 1,797 820} 3,083} 1,072 
Ashe .0038| 1, é 31 : 1,532 443) 2,371) 537 
Avery t .0020 j 27 1,339) 593) 


Beaufort | .0146 F | 2,851) 2,081 
Washington 70| .0105) .0068 7 161) 3) 1,321) 
Bertie 3,228 .0066 i | 1,487) 
Bladen : .0095 j 58 | 1,867 


Brunswick ,194) .0046 2, ° 54 | | | 1,491 
Buncombe .797|  .0704| 3, d | | | 456) = 12,102) 
Asheville 7,595} .0587| .0407 2: 76 oe ,042| 1 8, 482| 
Burke ,973| 0139) 2, ; 497) 3,334) 
Morganton 9,! 0098 0065 72 ; ,676) 55 | | 1,941) 

| | 


Cabarrus ° 0358) 4, . 348) } sal 
neord 31,085 .0155 0112 7 | 4,248) | 3,093) | 2,881] 
Kannapolis 5,409! .0227 0186 | 2 : ‘ ,351) | 3,870) | §,323) 
Caldwell... .. . .0168; 2, . | | | 3,068 
Lenoir , .0099 .0072 : , 840) | 2,453 ‘ 735} 2,019 1,493 
Camden .0004 A | cia om ot oa 61 


Carteret ‘ 0106 A ° 1,337) ¢ | 1,649) 
Caswell ° 0034; 1, d ° 94) 749 
Catawba 0398) 4, ‘ 3,331| | 4,866) 4,621) 7,272 
ickory 7,495) .0237) 0147 | 12 | 2 ‘7 2,058) | 3,476) 
Newton ,621| .0083 7 3, 371] 1, 3| 984| 


Chatham 355, .0136) 4,484) 689 ,. | wl 3,188 
Cherokee ; -0062} 2,961) . , 373| ; 3% 909, 420) 
Chowan ; .0048) 3,298] . : 215 540| 1,994! = 825) 1,331) 180 


Kannapolis is in Cabarrus and Rowan counties. Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © : : 


562 SALES MANAGEMENT 


as in DURHAM 
North Carolina 


NOW! 87,000 POPULATION — 


ROGER BABSON ranks Durham as one of America’s “most 
nearly depression-proof”’ cities. The reasons lie in this market's 
recession-resistive industries and institutions and balanced econ- 
omy. Here, the trend is gradually but steadily up. Example: 
87,000 city population compared with 71,311 in 1950 U. S. Census. 


To sell this consistent market you must use the Durham Herald & Sun 
Newspapers. Total circulation in Durham of all Raleigh and other out- 
side newspapers is negligible. 


Herald And Sun Newspapers 


Represented By The Katz Agency 


JM The “SM” symbols mark original, exclu- 
N. CAROLINA RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
Per Dick Mim: (2a, ~ | Eating & | : Furn.- j Lumber- 
COUNTIES i %& Hsid. | Buying | Index Drink. | General House- Auto- Gas Bidg. 
CITIES of | Retail] Power | Quality | of Sales Mdse. | Apparel Appl. motive | Stations Hdwre. | Drugs 
continued) ) | USA.| Sales] Index Index | Production] ( ($000) ($000) ($000 $000) $000 
Clay... F — - 0014; 2,153) .0018 51 40 275 222 
Cleveland. . . : -0257| 3,115) .0286 | 65 a 7,651 1,932 
Shelby aed 32,3 -0161 0118 7,03 3,724 1,709 
Columbus......... -0187; 3,040) .0198 A | 4,041 1,758 
Whiteville 17,813 .0089 .0046 q 2,9 1,828 962 


Craven. . ‘ 47,656, .0238 3,453] . ’ . 5,429 3,175 
New Bern sia 33,621) .0168 Pe , 578 4,687 2,641 

Cumberland 114,093 .0570' 4,046 | A 4 15,985 7,454 
AFayetteville 93,423, .0467) | j i . § 14,944 7,389 

Currituck,........ 3,421, .0017° 1,901) . 1,524 


ae 7,421) .0037| 5,708 

Davidson 70,409 .0352| 3,890} 
Lexington 32,578 .0163 
Thomasville 21,150) .0106 

11,724). 3,006 


22,827; . 2,378 
125,803, . 4,265) 
119,625 
43,618 . 3,575 
16,015 
2Rocky Mount 


Forsyth sheet 200,979, . 4,10) . i . 16,223 é 38,872 
AWinston-Salem 176,459; . 074: 35,3 , 25% 28,76 15,843 ,097 35,749 
Franklin..... ; 12,030, . 1,719) . 668 2,687 
Gaston........ 110,830 .0553' 3,410) . R . 5,937 R 23,736 
AGastonia. . . 69,212 0346 .0235 i} § , 232 1 68% 3,74! 4,973 oof 15,759 


Gates. 3,904 .0020 1,697] .0029 1,318 
Graham........ 3,101, .0015| 1,824] .0023 : 32 532 
Granville. 19,508; .0098| 2,869} .0118 _ 52 ° m 724 789 4,056 


2 Rocky Mount is in Edgecombe and Nash counties. Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. e 1 ; 
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’ 


Sound Selling 
since 1926 


CBS Radio Network 
1a70 KC | 5000 WATTS 


Hollingbery, National Representative 


SM The “SM” symbols mark original, exclu- 
N. CAROLINA RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


,~~y 

COUNTIES . | Buying Index Drink. Auto- Gas 
CITIES 8 Power | Quality | of Sales Food Places . L motive | Stations dwre. | Drugs 

(continued) ( S.A, Index Index | Production} ($000) ($000) ($000) ($000) ($000) 


Greene m ° -0056 54 30 1,211 22 1,292 
Guilford........ , ‘ y -1397 107 127 66,571; 13,016 58,172 
3 AGreensboro 226, 2 K -0875 126 162 37,610 7,171 36,900 
AHigh Point Ai .0298 114 150 18,862} 3,439 18,993 
Halifax ° A ° 11,958 2,156 10,248 
Roanoke Rapids 20,774) . : 5,626 639 5,633 


Harnett 35,898, . J 1,055: 7,583 
Dunn 21,179) . j 913 5,440 
Haywood 33,807) . é 1,398 7,985 
Waynesville. . d d 3,805 
Henderson. . . ’ A , : 1,305 6,872 
Hendersonville " ; d 768 


Hertford 
Hoke 
Hyde 


Iredell 
Statesville 

Jackson. 

Johnston 
Smithfield 


Jones d d ious as 1,278 
Lee.. 5,770 
Sanford 5,770 


Lenoir 7,848 
Kinston 5,366 


_ 


E23 3 


Lincoln ’ ° 2,632 
McDowell é 2,753 

Marion 7 , 0037 
Macon é 3,219] .0060 


3,934 1,589 
4,516 2,121 
4,299 1,195 
3,281 2,070 


| 
Madison...... 668) . 1,551} .0057 51 v7 1,838 543 831 
Martin |__17,873) . 2,930} .0099 59 3,069 657 5,026 1,694 1,179 310 
8 General merchandise sales include sales of ‘‘non-store retailers.” This category was in- 


: re re " e SM Standard (4) and Potential (A) Metropolitan County Areas. 
cluded in the 1948 Census and is particularly significant for cities listed in the Before using these figures read foreword 13. 
editorial introduction, starting on Page 13, under heading “Mail Order.” © oh 958. 
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NEW 2-in-1 MAPS 


Each state map in this edition of the Survey includes a distort map based on income and a retail sales 


map showing the location of cities, with county outlines, that had 1956 retail sales of $25 million or more. 


SALES MANAGEMENT 


IN 1957—OVER 1948 GAINS— THE 


GREENSBORO 


ABC RETAIL TRADING AREA 


Sets The Pace For Leadership In North Carolina! 


LETS LOOK AT THE GROWING GREENSBORO 
MARKET WHEN PROJECTED AGAINST 


Over NORTH CAROLINA'S PERFORMANCE! 
100,000 
Circulation 
Daily yu ¢& Greensboro Greensboro oma Greectber 
Total ABC Market ABC Market N. C. Gain Market Gain Mkt. Gain 
1957 1957 + 1957-1948 1957-1948 
(000) (000) . c (000) (000) 
Population 4,482.2 745.5 ‘ 772.2* 152.2 
Families 1,095.7 191.2 f 249.6* 52.2 
Total Sales $3,943,068 $801,490 ’ $1,694,408 $378,769 
Food Sales 867,617 180,145 . 380,419 87,197 
Over General Merchandise 557,506 124,592 ; 206,270 50,256 
Furn., House, Radio 226,254 42,607 . 87,723 14,056 
400,000 Automotive $20,082 155,070 : 426,170 83,902 
Drug 119,124 22,616 ! 52,265 10,733 
Readers Apparel 224,492 48,908 21. 63,065 18,320 
D ai ly Gasoline 353,579 71,407 . 213,379 44,058 


Agriculture Prod. Val. 1,011,000 109,000 . 66,100 —5,730 
Manufacturing Value 7,473,000 1,991,000 . 2,975,700 862,888 
Construction 743,000 150,000 ’ 395,261 92,386 


* Sales Management Survey of Buying Power 1948. All other 1948 Sales figures from U. S. Census of Business 1948 
Agriculture, Construction and Manufacturing from Manufacturers Record Blue Book of Southern Progress, 1958 and 
1948, All other 1957 figures from Sales Management Survey of Buying Power, May 10, 1958. 


Greensboro News and Kecord 


GREENSBORO, NORTH CAROLINA 


Represented by Jann & Kelley, Inc 
b / ; , : - r 
New Yorxk—Cnicago— Detroit—Atlanta—San Fr 


ancisco—Los Angeles—Kansas City 


ROCKY MOUNT, N.C. Rocky Mount is the rich trading center for Nash 
A QUALITY MARKET and Edgecombe Counties which account for 


For over $122 Million Dollars in effective Buying 


HIGH INCOME 
AND 


Income. 


The Telegram 
RETAIL SALES thoroughly covers this two-county area. 


acticin With its 116,800 population 
ROCKY MOUNT TELEGRAM Source: Sales Managument £0... 195 


Published Afternoons and Sunday Mornings Nationally Represented by WARD-GRIFFITH CO., INC. 
ROCKY MOUNT, NORTH CAROLINA 


The “SM” symbols mark original, exclu- 
N. CAROLINA sive estimates by SALES MANAGEMENT. 
Per | Eating & Furn.- | | Lumber- 
COUNTIES g %, Hsid. | Buying Index Drink. General House- Auto- | Gas Bidg. | 

CITIES ‘ Retail | Power Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. 

continued S.A. | Sales Index Index | Production} ($000) ($000) ($000) ($000, ($000 ($000) ($000) | ($000) 


Mecklenburg . ‘ 4,740) .1601 105 58,004, 21,261; 57,285 20,939 . 62,674 
AChariotte 309 , 397 546 1195 125 51,670 19,626 55,384 20,769 ,027| 59,060 


Mitchell , ‘ 2,946] .0051 61 1,697 335 1,302 381 3,717) 
Montgomery ; : 2,938} .0068 2,876 298 1,102 3,473 
Moore : d 3,871] .0151 7,649 1,467 2,774 ° 5,069 


Nash . d 3,478) . j 8,363 1,965 8,872 ; 9,655 
2Rocky Mount 51,242 0256 d 3 36 9,738 1,736 5,915 5,171 3,$ 10,396 
New Hanover 7 " 0445, 4,222] . 19,574 8,154 8,888) 5,982 ‘ 14,668 
Wilmingtor 79, 0397 032% y 2f 17,734 6,985 8,286 3 14,246, 
Northampton ' ‘ 1,583) . 2,407 162 1,413 179 837 


Onslow : 7 3,175] . 8,056 2,792 3,439 1,826 a 8,336 

Jacksonville ,325 -0086 5 4,848 1,913 2,014 1,752 3, 6,168 
Orange ‘ d 3,151). 7,093 1,976 1,263 2,676 5,425 
Pamlico : P 1,190) . 1,203 62 ae ae 


Pasquotank " é 4,013] . 7,472 931) 1,493 F 6,587) 

Elizabeth Cit 5,79 .0092 y y 6,242 740 1,493 , 708 6,365) 
Pender . d 1,300) . 1,658 | 277 1,081) 
Perquimans . ‘ 3,547] . 1,293 21 2,487 


Person R . 3,684] . 3,673 \ 914 4,728 

Roxbor. ,963) .0090 d f 26 3,185 ’ 914 94: 4,728} 
Pitt... 5 .0286 3,871) . 10,077 2,725 ° 13,779) | 

Greenville 32,996, .0165 , ¢ 6,651 1,896 3,122 7,338) , 308) 1,825) 931 


2 Rocky Mount is in Edgecombe and Nash counties. Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. 


3 Ge NEW AND INCREASED SET COUNT FIGURES 
y ** Ten-County Set Saturation Average 15% 


Dy 


Carolina Power & Light Survey —Jan., ‘58 


“ 


of 


% 
J snares rvs * ARB Survey — Dec., "57 


* New Hanover County, N. C. Set Saturation 93% 
WEC Roy V. Smith James S. Ayers 
280 Madison Ave. Reps. 414 Glenn Bldg. 


oe New York 16, N. Y. Atlanta 3, Ga. 


1000 FT. TOWER ** copy of survey available upon request 


SALES MANAGEMENT 


MAY 


How your truth dollars 


help keep the Reds 


in the red 


e The truth dollars you give to 
Radio Free Europe help keep 
truth on the air behind the Iron 
Curtain. 


And the truth is an enormous- 

ly disruptive force to the Reds. For it keeps 
their captive people thinking... wondering 

and less than completely dominated. 
The truth keeps needling the Reds. Breaks 
through their monopoly of lies. Keeps them 
unsure. Off balance. And thus the truth 
keeps up to forty fully armed Red divisions 
tied up policing Russia’s satellite countries. 
Forty divisions, mind you, that might 
otherwise be put to more aggressive use 


elsewhere .. . and who knows where? 


Your truth dollars keep the 29 super- 


powered transmitters of the Radio Free 
Europe network on the air . . . broadcasting 
the truth behind the Iron Curtain 
every hour of every day. 

Why your truth dollars? 

Because Radio Free Europe is a private, 
non-profit organization supported by the 
voluntary contributions of American busi- 
ness and the American people. And your 
dollars are urgently needed to keep it on 
the air... . to help operate its transmitters, 
pay for its equipment and supplies, and its 
scores of announcers and news analysts in 
5 languages. 

Help keep the Reds in the red. Send 
vour truth dollars to Crusade for Freedom, 


care of your local postmaster. 


FREEDOM IS NOT FREE! 
Your Dollars Are Needed To Keep Radio Free Europe On The Air 


CRUSADE for FREEDOM 


10, 1958 


1,366,763 PEOPLE 
$1,711,871,000 INCOME 
$1,145,966,000 RETAIL SALES 


RUTHERFORD COUNTY 


WBBO Talks SALES to this big, prosperous market . . . 
with its triple guarantee of growth and stability from 
agriculture, industry and year-round tourist trade. The 
area contains many industrial plants producing textiles, 
furniture, paper and lumber products. Farm income 
throughout the 26-county area is based on cotton, tobacco, 
corn, livestock, dairying, orchards and truck crops. 


You can reach this billion-dollar sales market at amaz- 


ingly low cost through its favorite station — WBBO, 
where local news, neighborly entertainment and public 


service dominate well diversified programming. 
AM .. . 780 KC 1000 Waits 
FM... 93.3 MC 1500 Watts 
FOREST CITY . . . RUTHERFORD COUNTY... H.C. 


The Rich Industrial and Agricultural Section of the Carolinas 


N. CAROLINA 


COUNTIES 
CITIES 
continued) 


Polk 


Randolph 
Asheboro 

Richmond 
Rockingham 

Robeson 
Lumberton 


Rockingham 
Reidsville 

Rowan 
Salisbury-S pencer- 
East Spencer 
Salisbury 
1Kannapolis 

Rutherford 
Forest City 


Sampson 
Clinton 

Scotland 

Stanley 
Albemarle 


Stokes 
Surry 

Mount Airy 
Swain 


Transylvania 

Tyrrell 

Union 
Monroe 


Vance 
Henderson 

Wake 
ARaleigh 

Warren 


Washington 

Watauga 

Wayne. 
Goldsboro 


RETAIL SALES— BY 1 ESTIMATES, 1957 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


~ Total 


Sales 


1,929 


3,72 


* 


" 


2,267) 


2,902 
3,169 


1,834 
4,083) 


3,653 


3,480) 
1,976 
2,854 


26,782) 
24,750! 
197,005) 


3,348 


4,901 


—_ 1,678} 
.0080| 
-0065 
-0313 
0229 


3,370 
3,157 
3,913 


-0156 


Quality 0 
Index 


| 


Index 
f Sales 


| Production 


Food 
($000) 


Eating & 
Drink. 
Places 


General 
Mdse. 
($000) 


43 


12,534 
7,740 
8,537 


1,755 221 


2,057. 
1,783 
2,379 
1,628 
4,042 
2,561 


3,905 
1,365 
4,354 


4,198 
4,198 


2,220 
1,415 


1,165 
1,094 

710 
1,570 


Apparel 
($000) | 


Furn.- 
House- 
Appl. 
($000) 


| Auto- 
| motive 
($000) 


Gas 
Stations 
($000) 


687 
5,388 
4,549 


11,735 
9,038) 
6,899 
4,973 

12,722 
6,126 


10,532 
4,417 
12,528 


11,891 
11,891 


9,269 
6,399 


6,295 
4,470 
3,970 
8,218 
7,686 


420 
11,847 
6,235 
810 


2,401 
660 
10,060 
8,484 


5,611 
5,395 
41,745 
30,405 
1,265) 


3,118 


4,376 
14,203 
9,814 


4,777 
4,277 


122 


1,407 
1,001 


1 Kannapolis is in Cabarrus and Rowan counties. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


Before using these figures read 


foreword 13. 
© $M, 1958. 


The Survey of Buying Power 


Where Advertisers and Agencies MEET and AGREE 


SALES MANAGEMENT 


RALEIGH, North Carolina's | | ... and AGAIN N. C.’s No. 1 City in 
City Zone _ Per Family Buying Income .. . 


Population Is —. ou THES = $7526 


(SM Survey 5/10/58) 


. Use the No. 1 Salesmakers to sell Raleigh and the growing 
Phi Eastern North Carolina Market . . . an area that accounts 
for — a A ONE BILLION. $55, Bag in — — 
. f t ning-Evening-Sun 
5 News and Observer The Raleigh Newspapers are the on . orning 9- 


day Newspapers in the 33 County “Golden Belt’ Area. 
MORNING & SUNDAY M G E Circulation— 


(Par. 15—ABC Publisher's THE RALEIGH TIMES 4 47 
Evening 1 3,8 
Statement, 9/30/57) 


*Represented by THE BRANHAM COMPANY eae <5 hee 


The “SM” symbols mark original, exclu- 
N. CAROLINA RETAIL SALES— OLD estimates, 1957 sive estimates by SALES MANAGEMENT. 


Per i Furn.- | | Lumber- 
COUNTIES i | Hsid. | Buying index ink. | General | House- | Auto- Gas | Bldg. 

CITIES Retail| Power | Quality | of Sales Food Mdse. | Apparel Appl. motive | Stations | Hdwre. Drugs 
(continued) -S.A.| Sales | Index Index | Production} ($000) | ($000) | ($000) ($000) ($000) ($000) | ($000) ($000) 


Wilkes. . : . 2,978] .0167 62 
North Wilkesboro i .0050 179 
3,558] .0251 75 
-0164 101 
64 
49 


= — 
| 5,203 | 3,768] 1, 1,262} 9,553] | 2, 572 
‘ 2,892! ; 716 ; . 501) 521 
4,974) 3, 3,281 y ‘ 233 
3,424) | 3,046 563} 825} : ,057 
| 1,026 1,864) 160) 569) ; 161 


2,684] .0086 


1,381} .0044 664 


9449 117 521,649; 108,360 398,277| 181,692) 158,568 ,453| 194,112) 


3,599] 2.0279 867,617| 160,282| 557,506| 224,492| 226,254 082} 353,579) 


METRO. AREAS RETAIL SALES— GYD EsTIMATES, 1957 


Asheville.......... P -0692 89 31,497 6,464, 23,847 
Charlotte.......... ‘ -1601 109 58,004) 21,261; 57,285 
Durham... 95 26,552 6,314) 17,376 
Fayetteville. 71 23,952 6,152) 15,985 
AGastonia......... 74 30,192 3,387; 16,780 
Greensboro- 

High Point....... 1659 
-0984 
0445 
.1004 


#288 eseBe 


42,284) 10,368) 30,635 
19,574 8,154 8, 888 
43,040 9,560) 30,718 


| 
| 
| 66,571; 13,016) 80,942 


Total Above Areas... 645,652/ .8222) 4,490] . 9 | 341,686] 84,676! 282,456 
(Other West North Central States: lowa, Kansas, 
N Oo RTH D a K e) TA — Minnesota, Missouri, ‘Nebraska, South Dakota.) 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Map, page 570 


x 
i] @ 


a 


22 
19 
18 
37 
15 
23 


s 


x 
u 


| Drugs 
Gen’l. 
Mdse. 


Bismarck... . J 
Devils Lake... 8) 118 
128 
466 
94 
310 


2Se8 hate. 
s~eStaean~ 


— 
NNO WW 


Valley City... 
Wahpeton... . 
Williston 


= 
an 


7 
8 
6 
5 
5 
8 


@D> POPULATION EFFECTIVE Ai 
ESTIMATES, 1/1/58 BUYING INCOME — M ESTIMATES, 1957 


Income Breakdown of Households 


COUNTIES Income 
CITIES Spend- 


Per 
. | CS. UL s tn $4,000-6,999 : 2% ‘10,0008 over 
(yj % 70 


Hsids. Inc. Hsids. Inc. Hsids. Ine. ‘Hels. Inc. 


27.6 16.4 | 32.1 31.2 | 13.3 19.6 | 9.4 28.0 
28.9 25.8 | 23.8 34.6; 6.5 14.2/| 2.5 9.8 
26.7 23.5 | 26.6 38.1 | 6.9 14.9 | 2.2 8.3 


23.0 19.6 | 22.2 30.9; 6.6 13.8) 4.7 18.7 


21.2 15.7 | 28.0 31.6| 5.0 9.2) 8.2 30.0 
28.3 22.0 | 24.5 31.1| 6.8 12.9| 6.8 21.7 
20.2 13.3 | 23.8 25.6/| 12.4 20.2| 9.3 30.5 


Before using these figures read foreword, page 13. 
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tiiitiicitiditliiititintivii—iiivticictiticicticiciotict. 4.8.4.8 0 808° 0 DOP OORRORROOOROOSOROBOOOEOSE OS OE © Om a) 


CAVALIER PEMBINA 


Counties and cities on this map Metropolitan County Areas ore 
are charted in proportion to net bounded by block dotted lines 
Effective Buying Income: Scale, 
0248 sq. in. equols $1 million 


Cities shown ore those having Copyright by 
net Effective Suying Income of 


$15 million and over, 


RETAIL SALES MAP m 


NORTH DAKOTA aaa ot ra 


a POPULATION __ ; EFFECTIVE. _@ ~The “SM” symbols mark original, excu- 
Lip ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT 


N. DAKOTA 


Con- | Income Breakdown of Households 

COUNTIES i House-| sumer | Urban Income 

CITIES Total % holds | Spend-| Pop. % Per Per Per | | 

continued (thou- of (thou- | ing | (thou- : Capita) Hsid. | C. S. U. $02, - $2, ,500-3,999 $4,000-6, 999 | $7,200-0,000 
SA. ae 


sands) | U.S.A. | sands)| Units | sands) % 
Hels. Hsids. n3 Hels, 4 | Hslds. Inc. 


| 


| | | 
Burke 8. . .7) d | 1,323) 4,512) 4,363 | 33.3 11.6 28.4 21.4 | 23.9 29.4 | 8.4 15.6 
Burleigh. . d b ‘ . ° ° | 1,410) 5,035) 4,633 | 25.8 8.2 | 24.2 16.8 33.9 38.4 10.5 18.0 
Bismarck-Mandan } 0209 10.2 55 357 ) 1,588) 5,427 | 
sismarck 5.6 0149 7.3 6 ,327| .0136) 1,575) 5,524) 4,659 | 22. 5.9 | 23.1 15.3 | 36.3 39.2 | 11.6 19.0 
Cass L .0399 ‘ 4 ° . A | 1,645 5,827, 4,776 . 6.9 | 207 13.1 35.5 . 12.8 20.0 
Parg 7 0274 13.6 8. 36,439 .0289| 1,831) 6,356 4,764 ; ; 11.3 | 38.6 3 | 14.3 21.5 


Cavalier >, i 2.6 . ‘ | 1,161) 4,690, 4,224 . a .2 20.6 | 24.7 
Dickey ’ . 2.5 2.7 ‘i g | 1,058) 3,724; 3,442 . -9 | 27.2 25.7 | 19.3 
Divide : j . . \ . 1,290 4,763 4,391 . ° -0 18.2 | 26.1 


Dunn . 6 1.6 } i 1,156, 4,550) 4,333 - .9 | 24.7 18.6 22.1 
Eddy oe . a ee 5, .9017| 1,103) 4,227| 3,860 ’ , ; 7 | 29.7 
Emmons : 2.0 2.0 ‘ J 994, 4,126 4,051 x .2 | 26. J 21.6 


Foster ce 1.5 1.5 : .0018| 1,013) 3,510) 3,375 | 44. . . .0 | 24.0 
Golden Valley Hg 8 8 s .0013| 1,415) 4,775) 4,580 | 27. .2 | 26. 6 | 30.6 
Grand Forks 12.8! 16.1) 36.4 ; ‘ 1,540| 5,631) 4,458 | 25. y : 5 | 36.3 
.Grand Forks 
N. D.)-East Grand 
Forks (Minn.) $1 2 4 10.9 61,097 5) 1,479, 5,605 
Grand Forks 34.1| .0199/ 9.0) 12.4 55,2 1,621| 6,143) 4,425 


39.6 42.0] 11.9 19.1] 6.4 19.5 


te 
| 


| 
Grant. __ 6.3) 0037) —*1.6) 1.6 463, . | 1,026) 4,039| 4,034 5 -9 | 25.1 20.7 | 24.9 33.7 6.4 13.0 | 4.6 17.7 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
570 SALES MANAGEMENT 


“Wanna See 
UR PULSE?” 


One look at February-March, 
1956 Pulse figures and you'll see 
that WDAY Radio j is surging with 
health, here in the Red River 
Valley! 

This new Pulse Area Report 
covered 23 North Dakota counties, 
21 Minnesota and 11 South Dakota 
—a 55-county market with 205,000 
radio homes. 


It shows that WDAY gets — 


More than TWICE as many lis- 
teners as the No. 2 Station!... 


~ POPULATION 


N. DAKOTA 


COUNTIES 
CITIES 
continued) 


Con- 

House- sumer 

Total % 
(thou- of (thou- | 


sands) | U.S.A. | Sande) | Units 
| (thous .) 


ESTIMATES, 1/1/58 


| Urban 
| holds | “ie | Pop 


‘ 


UY 


More listeners than the No. 2 
and 3 Stations COMBINED!... 


FOUR times as many listeners 
as the No. 4 Station! 


It’s like we’ve been telling you 
for years — WDAY just doesn’t 
have any real competition in the 


Red River Valley! 


Let Peters, Griffin, Woodward, 
Ine. fill you in with all the facts. 


@ 


EFFECTI VE 
BUYING INCOME - 


(thou- of | Capita) Hsid.|C.$.U.]  $0- 


sands) 


Griggs d d é 1.3 
Hettinger 1.8 


Kidder 
La Moure 
Logan 


McHenry 
Mcintosh 
McKenzie 


McLean 
Mercer. . 
Morton 
Mandan 
See Bismarck- 
Mandan 


.0115 
.0045) 
.0125) 
.0060 


Mountrail 
Nelson. 
Oliver 


Pembina 

Pierce. . 

Ramsey 
Devils Lake 


Ransom 

Renville 

Richland. . 
Wahpeton 


Rolette 
Sargent..... mo 


-0019) 1,203) 4,258) 4,128 
-0029) 1,311) 4,952) 4,777 | 26.9 
1,010; 4,109 
852) 3,246 
765) 3,508 


-0021 
-0023 
-0014 


3,438 
3,211 
3,278 


-0042 
-0019 
-0027 


4,005 
3,317 
4,441 


12,392| 
5,834 
8,060 


1,137| 4,426 
871) 3,432) 
1,366) 4,478 


27,298 

9,184 
25,867 
15,030 


-0092 
-0031 
-0086 
-0050 


1,379) 5,250 
1,193) 4,592 
1,203) 4,703 
1,445, 5,183 


0040) 1,380) 4,748 
.0027| 1,223| 4,748] 
0011) 1,279 6,396 

| 1,384) 5,291) 
| 1,028) 4,113] 
1,394) 5,490 
1,591} 5,490 


0026) 
0059, 
0037) 


-0628 
-0023 
-0093 
-0031 


1,110) 4,106 
1,281| 4,849) 
1,363) 4,964 
9,199 1,533) 6,571 
.0024 
.0023 


756 3,299 
989, 3,792) 3 


7,257 
6,826 


© SM, 1958. 
MAY 10, 


host 


ESTIMATES, 1957 


2,499 


Hsids, Inc. 


36.2 13.3 | 27.3 21.8 | 23.8 
8.5 | 28.0 


18.9 | 24.6 
22.1 
21.5 | 28.6 


13.1 | 
19.6 | 33.2 
12.2 | 26.5 


7.3 | 23.9 
8.9 | 29.3 
10.0 | 25.1 


1X" 
i, > 
oa 

))_ yi 


a 


Nee 


= 


re 


WDAY 


FARGO, N. D. 


NBC @ 5000 WATTS e 970 KILOCYCLES 


Inc. 


PETERS, GRIFFIN, WOODWARD, 


Exclusive National Representatives 


“SM” symbols mark original, exclu- 
on » estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


87, 000-9,999 $10, 000&over 
Hsids. | 


$2,500-3,999 $4,000-6,999 
oF oF A Go 


Hsids. pq Hsids. a 


7.9 15.6 
11.7 19.8 


Cc /o /0 
inc. | Hsids. Inc. 


31.1 
30.0 


4.8 
6.7 


18.2 
19.3 | 26.7 22. 
12.0 
10.6 


22.8 | 22.9 11. 
33.0 | 16.0 


28.6 | 18.8 


34.6 
27.2 
30.9 


31.9 


28.3 22.7 | 24.4 
33.1 | 17.6 


19.8 23.9 


32.0 
28.8 | 
29.3 


38.2 
36.6 
36.0 
41.5 


16.1 


10.0 | 28.1 
12.6 | 28.7 
4.9 | 23.4 


8.3 | 25.0 
13.9 | 27.9 
8.9 | 24.9 
8.6 | 24.0 


16.9 | 22.7 
8.5 | 27.9 
10.6 | 26.2 
8.6 | 20.1 


22.2 
mf fl 


28.7 
28.7 


20.4 | 25.2 
23.0 | 26.2 
14.7 | 40.0 


16.5 | 28.7 
23.1 | 25.7 
17.6 | 33.2 
16.8 | 33.5 


20.0 | 25.2 


29.9 
34.4 
40.8 


31.2 
34.8 
38.5 
38.0 


36.0 
34.0 
30.7 
38.4 


27.3 
33.9 | 


Before using these figures read foreword, 


page 13. 
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» POPULATION _ 
ESTIMATES, 1/1/58 
N. DAKOTA | 


COUNTIES 
CITIES Total | % holds | Spend- 

(continued) (thou- | of (thou- | i 

sands) | U.S.A. | sands) | Units 
a” | (thous.) 


The “SM” symbols mark 
sive estimates by SALES MAN 


_ EFFECTIVE 


inal, exclu. 
BUYING INCOME — GEMENT- 


@D ESTIMATES, 1957 


| Con- 
House-| sumer 


Income Breakdown of Households 


Per 
f | Capita $10,000& over 


$2,500-3,999 
% % % 
Hsids. Inc. 


To % 
Hsids. | 


$4,000-6,999 
% 0 
Hslids. Inc. 


$7,000-9,999 


‘0 
ne. 


Sheridan 


1,129 


20.2 33.4 4.7 16.8 


Sioux 

Slope 

Stark 
Dickinson 


811 
1,310 
1,206 
1,342 


2.3 9.8 
6.4 20.0 
5.7 20.7 
5.2 19.0 


23.1 
10.1 
17.9 
18.1 


34.0 
37.2 
33.0 
34.2 


Steele 
Stutsman 


7.6 24.6 
4.7 17.0 
5.2 17.5 
4.8 17.0 


1,492 
1,180 
1,551 
1,194 


18.4 
19.5 
17.3 
23.1 


29.2 
37.2 
39.9 
33.9 


Jamestown 
Towner 


0061 | 
.0118| 
0032 
0245) 
0164) 


Traill 

Walsh 
Grafton 

Ward 
Minot 


1,350 
1,242 
1,299 
1,594 
1,704 


6.0 21.1 
8.2 27.6 
13.8 36.0 
6.9 21.6 
6.9 21.0 


18.9 
18.6 
12.8 
14.4 


33.7 
28.4 
31.2 
39.6 
41.4 


3.6 13.7 
5.1 17.6 
5.7 18.6 


36.9 
37.4 
39.7 


Wells 
Williams 
Williston 


.0056) 
.0177) 
11.0} .0064 


17,197 


Total Above Cities. .. 


State Total 


206.6) .1202! 


636.3; .3699| 170.1) 


334,252 


1,618) 5,793 


14.1 


39.4 


6.5 20.5 


190.1| 211.7) 


836,612 


4,918 


1,315 


30.6 10.3 | 25.0 18.2 


16.8 | 5.6 19.6 


™ POPULATION 
ESTIMATES, 1/1/58 


Con- | 


@& E. B. |. 
ESTIMATES, 1957 


POPULATION 
BYP ESTIMATES, 1/1/58 


E. B. |. 
ESTIMATES, 1957 


House- 
Total % hold 
(thou- | of (thou- 
sands) | U.S.A.) sands) 


sumer METRO. Urban 
AREAS Pop 


(thou- 


A\Fargo 113,036; .0379)1,645/5,827 
AGrand Forks- 

East Grand | 

Forks 


124,615) .0417/1,468/5,325 


RETAIL SALES— JM ESTIMATES, 


Per 
Hsid. 
Retail 
Sales 


1957 


Eating & 
Drink. 
Places 
($000) 


484 
1,389 


COUNTIES 
CITIES 


General 
Mdse. 
($000) 


362 
2,473 
1,999 

815 


Index 
of Sales 
Production 


Buying 
Power 
Index 


Food 
($000) 


1,125 


Quality 
Index 


Adams 
Barnes 

Valley City 
Benson 


4,602 
4,145 


81 


108 
98 
164 
61 


2,821 69 504 


Billings 
Bottineau 
Bowman 


Burke 

Burleigh 
Bismarck-Mandan 
Bismarck 

Cass 


AFargo 


Cavalier 
Dickey 
Divide 


Dunn 
Eddy 
Emmons 


164 
1,998 
774 


g 882 852 2: 


382 
78 
1,295 


Foster 

Golden Valley 

Grand Forks. . 
AGrand Forks 
(N. D.)-East Grand 
Forks (Minn.).. .. 
AGrand Forks. 


2,265 
636 
15,325 


2 i 
SE 


16 ,687 
14,431 


1,281 


0322 | 1,073 


Grant 120 
Griggs 


Hettinger 


0019; 2,363 
0028; 4,460 
-0030| 3,354 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
572 


786 
739 117 
1,424 717 101 


Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


-0031 176 


Look what's happened in North Dakota: 


GRAND FORKS 
A METRO COUNTY AREA 


North Dakota Now Has 
Two Metro County Areas 


Here are figures as reported by 
Sales Management, May 1958 


RETAIL SALES) JIM ESTIMATES 1957 


Popu- 
| lation 
(000) 


Metro Area 


Fargo#. . 


Grand Forks- 
East Grand Forks* 


E.B.1. 


Dollars 
(000) 


Total 
Retail 
Sales 
($000) 


68.7 | 113,036 | 108,684 16, 456 | 2,780 


——} 


Food | Drugs 
( $000) ($000) 


G PER pewey FR seni 


IS 


NOW 


This new Grand Forks Metropolitan Area is the hub of a 16-county 
region in North Dakota and Minnesota: Population** — 232,300; 


TOTAL RETAIL SALES** — $277,863,000. 


Served by North Dakota’s Outstanding Newspaper 


GRAND FORKS HERALD 


Total Circulation — 34,642 (ABC 6/30/57) 
REPRESENTED NATIONALLY BY RIDDER-JOHNS, 


*Grand Forks Co., N.D.—Polk Co., Minn. #Cass Co., 


NC. 


N.D **Sales Management, May 1958 


N. DAKOTA 


RETAIL SALES— JM ESTIMATES, 


1957 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 
(continued) 
Kidder...... 
La Moure.. 
Logan.... 


McHenry 
Mcintosh... 
McKenzie. 


Oliver... 


Pembina. ... 

Pierce...... 

Ramsey.... 
Devils Lake 


Ransom... 

Renville 

Richland 
Wahpeton 


Rolette.......... 
Sargent.......... 
Sheridan 


Dickinson . . 


Steele.... 
Stutsman....... 
Jamestown. . 

Towner. .... 


19,477 


8,565 
5,734 
21,134 
10,756 


9,021 
3,447 
3,583 


1,237 
387 
20,143 
16,220 


2,760 
31,600 
25,567 

6,296 


12,138 
21,697 
11,436 
68,691 
58,516 


Quality 
Index 


-»2 
sPe 
ags 
x8Z 


Index 
of Sales 
Production 


ss 


g £888 282 8298 8888 82% 


General 


Furn.- 
House- 


Auto- 
motive 


($000) 


Gas 
Stations 
($000) 


Lumber- 
Bldg. 
Hdwre. 
($000) 


980 
980 


1,328 
1,329 
42 


165 
714 
653 
3,991 
3,910 


390 
4,530 
4,476 


1,181 
2,294 


2,458 
4,465 
2,541 
14,994 
14,345 


572 
753| 


nN 
22 sf 


F 


598 
5,157 
3,948 


920, 
2,636 
1,478 


5,707| 


413 
232 
3,348 
3,170 


MAY 10, 1958 


Before using these figures read foreword, page 13. 
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; The “SM” symbols mark original, exclu- 
N. DAKOTA ' RETAIL SALES— @ ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Total Per Eating & Furn.- | Lumber- 
COUNTIES Retail 4, Hsid. | Buying Index Drink. General | House- Auto- Gas | Bldg. 

CITIES Sales of Retail | Power i of Sales Food Places Mdse. | Apparel | Appl. motive Stations | Hdwre. Drugs 
continued $000) U.S.A.| Sales | Index Production} ($000) | ($000) _ ($000) | ($000) | ($000) $000) | ($000) | ($000) | ($000) 


Wells 10,748 .0054 4,134) .0046 96 2,200 696 870 297 140 2,368 791) 
Williams 34,030 .0171, 3,699} .0160 97 6,067 2,796 3,231 1,542 1,540 8,528 2,902) 
Willistor 23,582, .0118 0077 184 4,644 1,263 2,533 1,141 1,373 6,670 1,762} 


Total Above Cities 392,824, .1963 . 1392 5 163 62,887} 25,685] 48,765} 26,288} 21,171 B, 26,758| 50,839 12,081 
| | | 


: : . _ ore 
State Total 753,895 .3766, 4,432] .3272 4 ; 128,682) 58,626 74,884 32,922| 26,778 -882| 57,140) 150,424, 


METRO. AREAS RETAIL SALES— ESTIMATES, 1957 


Fargo 108,684, .0543| 5,602] . 1 16,456, 6,943, 12,922, 7, 6,722] 18,080 
Grand Forks- 
East Grand Forks 116,517, .0582) 4,979) . 20,619 9,647, 11,539 , 10,453; 17,068 


Total Above Areas 225,201' +.1125, 5,262] . : 37,075, 16,590) __ 24,461) 15,112 ‘ 662) 17,175 36,148 


oO 4 i oO (Other East North Central States: 
= illinois, Indiana, Michigan, Wisconsin.) 


° NUMBER OF OUTLETS . NUMBER OF OUTLETS 
Map, page 582 a oa Se —— — | —" hace , 


City Ceunty ; City County 


Akron... Summit ‘ 8 || Greenville... 
Alliance Stark ° 64 Hamilton... 

Ashland Ashiand Hillsboro... .. Highland... . 
Ashtabula... Ashtabula Lawrence... 
Athens Athens Jackson..... 
Barberton Summit ie cache 

Bedford Cuyahoga.. Kenton....... 

Bellaire Belmont Lakewood... .Cuyahoga.... 
Bellefontaine. Logan Lancaster... . Fairfield... . 
Berea Cuyahoga Lebanon. ....Warren 
Bexley Franklin Lima . Allen 
Bowling Lockland. .... Hamilton. 

Green Wood s Logan.... Hocking.... 
Bucyrus Crawford London... ...Madison. . 
Cambridge Guernsey % Lorain Lorain.... 
Campbell Mahoning | Mansfield. . Richland. . . 50.8 
Canton Stark 4.211, | Maple 
Celina Mercer : Heights....Cuyahoga....| 26.9 
Chagrin Falls. Cuyahoga . 3 Marietta.....Washington..| 17.2 
Chillicothe... . Ross R Marion Marion. ....| 
Cincinnati Hamilton .3|6,001 1,645 1255 Martins Ferry.Belmont 
Circleville Pickaway b 173, 37, 29 Massillon... .Stark...... 
Cleveland Cuyahoga .1/10737 3,107 2377 Medina. . Medina.... 4 151 
Cleveland Miamisburg... Montgomery. 114 

Heights Cuyahoga. : 474 (105 Middletown. ..Butler...... : 434 
Columbus Franklin 6/4, Mount 
Conneaut Ashtabula , Vernon.....Knox.... : 254 
Coshocton Coshocton : Napoleon.....Henry.... : 128 
Cuyahoga New Phila- 

Falls Summit . delphia. ... .Tuscarawas. . , 213 
Dayton Montgomery y Newark. . Licking..... A 498 
Defiance Defiance ‘ Niles Trumbull....| 18.5} 221 
Delaware Delaware ' Norwalk.....Huron......| 11.3 
Dover Tuscarawas y Norwood Hamilton... 40.2 
East Painesville....Lake....... 17.0 

Cleveland. .Cuyahoga ’ Parma .. Cuyahoga... 67.8 
East Piqua Miami..... 20.3 

Liverpool. Columbiana... j , Port Clinton. . Ottawa... 6.6 
Elyria Lorain : Portsmouth. ..Scioto...... 42.9 
Euclid Cuyahoga . Ravenna Portage 10.9 
Fairborn Greene : Reading Hamilton... 10.1 
Fairview Park.Cuyahoga . Rocky River. .Cuyahoga.. 15.9 
Findlay Hancock " Salem Columbiana. 13.8 
Fostoria Seneca R Sandusky Erie F 33.1 
Fremont Sandusky 5 Shaker 
Galion Crawford ' Heights Cuyahoga 35.8 
Gallipolis Gallia s Shelby Richland... 9.5 10 
Garfield Sidney. Shelby... 13.0 18) 

Heights Cuyahoga ‘ 5 7 South Euclid .Cuyahoga.. 26.8) 4 
Girard Trumbull 9 | 


eaeseonwea—-o @ 
— © La] Ww nN 
oewetenwee We wmOwn a 


ondccuwn o@ & 


= 
oes 


= — 
aoaor*ewn nnovadqawn an & 


= 


woe @ 


Not Available © SM. 1958. 


Before using these figures read fereword, page 13. 


To be sure that you’re basing your selection of markets and media on all available factors, 


study both the Survey data and the Survey advertisements. 


SALES MANAGEMENT 


Without coverage by Ohio's non-metropolitan newspapers 
your sales quota in our state could be tough to reach! Ohio 
deserves special study, for unlike other states one large city 
does not dominate our commonwealth. Ohio has eight large 
cities ... but with only 43% of the state’s population. Ohio's 
non-metropolitan newspapers blanket the balance of Ohio. 
Coverages up to 95% are common. Yes, you're overlooking 


os 
$4,500,000,000 purchasing power unless you include key OHIO SELECT LIST 


daily newspapers such as the OHIO SELECT LIST. a 
WLLL 


WRITE, PHONE OR WIRE. REPRESENTED BY 


ASK THE OHIO SELECT LIST MAN TO GIVE JOHN W. CULLEN CO 
YOU FACTS THAT SPELL PROFIT! 
3121 EUCLID AVENUE @ CLEVELAND, OHIO 
NEW YORK @ CHICAGO ®@ CINCINNAT! 


NUMBER OF OUTLETS 


NUMBER OF OUTLETS 


| Pop. (thous.) 


City County é | i County 


Springfield... .Clark A Washington 

Steubenville. . Jefferson. . . Court 

Tiffin. ... Seneca . House.... Fayette... 13.0 

Toledo Lucas ) | Whitehall Franklin..... 22.0 

Troy.. Miami . Willoughby... Lake 12.9 

University Wilmington. ..Clinton.... 8.5 
Cuyahoga... i 13 Wooster Wayne 15.3 
Champaign , 4 Xenia Greene ; 15.3 
Van Wert.... B 193 14 Young ..Mahoning. 181.7 


Trumbull . 731, 138 156 53 25 Zanesville Muskingum..| 44.7 154, 132 34 


“N 


egnwoaawa 


— 


The “SM” symbols mark original, exclu- 


glam POPULATION EFFECTIVE y 
JM JM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


ESTIMATES, 1/1/58 BUYING INCOME — 


Con- Income Breakdown of Households 
COUNTIES House- sumer Urban ' EE PE a - 
CITIES Total % holds Spend- Pop. 
(thou- of (thou- | ing ‘ Capita $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000& over 
sands) U.S.A. sands) | Units 000 U.S.A ‘ v// w/ / v/ q w// % v/ 
(thous.) > . |Hslds. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. 


21.6, .0126 6.6 : : j : ; 8 18. 0 | 25.2 3 10.3) 1, 
103.1 .0599 31.0 f .3] 184,370. : j ' ; " / .8 | 46.0 4 20.7)| 6. 
55. .0324 17.5 y 7 109,191 0366 é 3. K r 9.7 47 3 Fi 21.7 
36.7 .0214 ; : : 62,694 .0210 1, ; i " } 4 | 42. ; 4 19. 
Ashland 16 0093 ‘ 5.1 32,112 0108 1 44 g 14.5 20 


Ashtabula , -0538 ‘ ‘ 159,728  .0536 
Ashtabula 25.9 .0151 3 52,663 0177 
Conneaut 0064 3.6 20,516 0068 

Athens : .0274 ‘ ; . 63,225 .0212 
Athens 15.3, .0089 3 ¢ 32,070 .0108 ; 

Auglaize . -0202 ’ . . 136 =.0178 


Belmont , -0510 ; ‘ ‘ 515.0421 
Martins Fer 
Bellaire 
Bellaire 
Martivs Ferr 

Browr 

Butler 
AHanilton 
AMiddletow: 


0150 ( 50,304 0136 562 
0072 3 3 18,428 .0062) 1,486 
.0078 j 876 0073 633. 5, 
.0137 3 : 938 .0090 1,137 
.1043 | 9) 336 802 .1130 1,877 
.0402 ( 23.4 125,951 .0422 1,820 
.0253 3 b 90,928  .0305, 2,090 


vn an Ss & & 


Carroll ‘ .0117 . . 27,548 .0092 1,371 

Champaign 4 0173 . . 45,390 .0152 1,528 
Urbana ; 0060 ; 3.6 17,664 0059 1,698 5,698 

Clark 4 .0748 ‘ ; J 237,328 .0796 1,844 6,070 
ASpringfield 7 0506 = -26..¢ 31.8 169,319 .0568 1,946, 6,294 


Clermont ‘ -0347 ° . 82,058 .0275, 1,375 4,771 . ° A ; . 7 
Clinton . -0175 . ° ° 46,928 .0157| 1,559 5,101 . ° ° ° ° ° ° . . 2 
Wilmington... _ 0050 2. aa 16,269) .0055) 1,914 5,810 4,48 } 5. ‘ . 41. 2.6 0 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13 
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We wouldn’t say “some folks get a bigger HALF than others” 
but you should know families in Cleveland’s SUBURBIA have 


22% MORE 
EFFECTIVE BUYING INCOME 


In the past five years, 88% of the new homes in the Greater Cleveland Market have 
been built in SUBURBIA. These new-home-owning families represent your great- 
est potential for all kinds of consumer goods. 


Sales success in this all-important, fastest grow- 
ing, able-to-buy segment of the Cleveland Market 
is assured when you use the newspaper most read 


by these families themselves. 
The Cleveland Press 


A SCRIPPS-HOWARD NEWSPAPER 


General Advertising Department, 230 Park Avenue, New York City 
Chicago @ San Francisco @ Detroit @ Cincinnati e Philadelphia @ Dallas 


POPULATION EFFECTIVE __ _@?. 
ESTIMATES, 1/1/58 BUYING income— @Y, 
OHIO an ee eee one l l 
| | Income Breakdown of Households 
COUNTIES i | Income 
CITIES | Per | Per | 
(continued | © $. U, 


“SM” symbols mark 


The original, exclu- 
ESTIMATES, 1957 sive estimates. by SALES MANAGEMENT. 


$2, 500-3, 999 | $4,000-6, - $7,000-9, 999 $10,000& over 


Columbiana 
East Liverpool 


Salem. . 


Coshocton 
Coshocton 
Crawford 
Bucyrus 
Galion 
Cuyahoga 
ACleveland 
Lakewood 
Cleveland Heights 
East Cleveland 
Shaker Heights... 
Euclid 
Bedford 
Rocky River. . 
Parma 
Garfield Heights... 
Berea 
Maple Heights 
South Euclid 


University Heights. 


Chagrin Falls... 
Fairview Park 


Darke 
Greenville. . 

Defiance 
Defiance 

Delaware 
Delaware...... 


sands) | U.S.A. | sands) | 


32.7) 


108.2 
26.4) 
13.8 


Reovexrovu-w-auoi 


_| (thous -) 


Units | sands) 


35.1) 66.7 


37,013 


64,759 
17,209 
48,796 
25,658 
55,510 
27,776 


f Capital Hsid. 
A. 


| 1 16 5 5,349 


1,784) 5,813} 


19031 5,969 


1,599) 5,110 
1,893) 5,721 
1,665) 5,284 
1,777| 5,789 
1,979) 6,101 
2,301) 7,631 
2,101) 7,006 
2,998) 9,263 
3,383) 11,036 
2,638) 7,839 
4,429/ 14,286 
2,286) 8,123 
2,025) 7,089 
3,356) 10,673 


| 2,140] 7,885 
7| 2,053] 7,675 


2,193) 8,570 
1,894) 7,278 
2,644) 9,204 
3,547/ 13,671 
2,581) 9,034 
2,553) 8,608 


1,439! 4,727 
1,811) 5,736 
1,677) 5,609 
1,873) 6,258 
1,667) 5,905 
2,013) 7,122 


% % 
Hslds. Ine. din, 12 Ine. ‘si. tn Ine. “Hsids. Inc. 


13.7 
12.6 
10.1 


NOW, em 


— @ 


88 
so 


21.7 
18.8 
20.0 
14.9 9.0 


44.1 45.2 | 11.9 18.4 4.8 17.7 
47.1 8 18.9} 5.1 17.9 
40.6 -1 19.5 | 7.4 26.7 


43.0 17.2) 4.4 
41.1 -9 19.4) 5.8 21.3 
46.6 19.0 | 4.0 15.0 
48.7 | 13.1 20.4) 4.0 14.1 
45.4 | 14.7 21.1) 5.6 19.2 
33.9 23.0 | 11.9 35.2 
40.2 -8 23.7) 8.5 26.5 
23.8 -6 24.1 | 18.5 47.1 
15.6 -2 19.4 | 27.7 61.2 
33.0 25.6 | 11.8 34.2 
9.3 -3 12.1 | 40.5 75.9 
30.0 25.2 | 14.1 39.0 
36.2 -6 24.3 | 10.4 31.3 
16.4 -1 18.1 | 26.8 61.3 
31.3 24.9 | 13.0 37.1 
32.5 25.7 | 12.2 35.0 
34.6 0 24.9 12.8 35.6 
35.5 4 25.7 | 10.7 31.6 
23.2 -8 24.1 | 18.9 47.8 
9.7 -3 17.3 | 37.1 70.7 
27.5 -0 19.9 | 17.2 46.1 
25.5 24.2) 17.2 45.1 


17.2 


44.6 10.0 17.2) 3.5 14.1 
42.5 | 12.6 18.9| 5.7 20.9 
43.5 | 11.4 17.3) 65.6 20.8 
42.5 | 13.1 18.3 | 7.2 24.8 
41.6 | 11.3 17.9) 5.5 20.7 
43.3 | 13.3 19.7) 6.3 22.1 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
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> SM, 1958. 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


What single 


compact market 
buys MORE than 
the entire state of 
Virginia 


it’s The Cleveland } 
\ Piain Dealer Market ) 


% ee: oe 


7 


‘ey 


You can sell it everyday in 
The Cleveland PLAIN DEALER 


The only Cleveland Newspaper that sells the city and the 26 adjacent counties 


RETAIL SALES IN CLEVELAND AND ADJACENT COUNTIES* 
CLEVELAND 26 ADJACENT 


TOTAL 
3 COMMODITY CUYAHOGA COUNTY COUNTIES (000) ' 
Here’s how the (00) (00) 
Total Retail Sales $2,336,394 $2,030,071 $4,366,465 
Clevela nd Mark Ct |_ Retail Food Sales 589,775 510,796 1,100,571 


I] Retail Drug Sales 88,498 55,405 143,903 
1 Automotive 435,242 430,796 866,038 
se Ss a /2 Gas Stations 146,580 176,027 322,607 


billion dollars Furniture, Household Appliances 125,120 104,022 229,142 


(Source, Sales Management Survey of Buying Power, May 10, 1958) 


*Akron, Canton and Youngstown'’s Counties are not included in above Sales. 


Represented by Cresmer & Woodward, Inc., New York, Chicago, Detroit, Atlanta, San Francisco, Los Angeles. Member of Metro Sunday Comics and Magazine Network. 
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N. matter how you figure it, WBNS Radio is 
No. 1 in Central Ohio. Take the Pulse rating by 


each quarter hour—take it by weekly average— 


the No. 1 figure always pops up for WBNS Radio. 


Listeners? There’s 1,707,400 listeners in the rich 
Mid-Ohio area with $3,034,624,000.00 spendable 
income. For the best sales results you need the 


big mike on your team. 


THE BIG MIKE IN 
CENTRAL OHIO 


#4ek John Blair WB NS RADIO 


Columbus, Ohio 
COLUMBUS 


OHIO CBS RADIO IN CENTRAL OHIO 


a. POPULATION EFFECTIVE The “SM” symbols mark exclu- 
M ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES EMENT. 


| Con- Income Breakdown of Households 
COUNTIES } House-| sumer | Urban 
CITIES tan | Total | % | holds | Spend-| Pop. | _ Net Per Per 
(continued) (thou- | of | (thou- | ing | (thou- Dollars of Capita . $. UL , 4 $7,000-9,999 
sands) | U.S.A. | sands) | Units | sands)| (000) . To % 
(thous.) . |Hsids. Ine. 
Erie... 62.6) .0364| 19.2 20.7; 36.7] 111,669) . 1,782] 5,811 Yd : 5 ' ‘ .2| 14.7 21.0 
A Sandusky 33.1] .0192| 10.5) 11.8) 63,812) . 1,928] 6,077 . . . , : -5 | 15.1 20.9 
Fairfield... 69.2) .0344) 17.9) 19.7) 30.1) 93,544) . 1,580] 5,226 ¥ - ‘ 5 ; 5 | 11.0 17.7 
Lancaster. 30.1} .0175} 9.5) 10.9) 54,137]. 1,799} 5,699 " i ‘ y . 0 | 12.4 18.7 
Fayette........... 24.6) 0143 7.7 3} 13.0) 36,286) . 1,475) 4,712 . 3 . 4 J 7] 8.3 14.7 
Washington | | 
Court House. . 0} .0076} 3.9 ¢ 21,575). 1,660) 5,532 3 t ’ , . 8] 9.8 15.9 


Franklin... ’ ‘i -3752| 191.7 id .8] 1,389,950) . 2,154) 7,251 ° A qu A . a 22.1 | 10.5 

AColumbus.... ‘ .2625| 135.4 J 971,473) . 2,151) 7,175 . . ° P 4 A 22.7 | 9.7 
“0085| 4.1 s 52,317) . 3,583) 12,760 e d . . \ . 23.8 16.4 | 33.9 
-0128 7.0 ; 44,357, . 2,016) 6,337 ° 5 . \y , y 22.2] 9.1 
.0167 8.5 is 43,762) . 1,519) 5,147 . \. A ‘ . ‘ 18.6) 4.9 
0157 7.1 4 26,786) . 996) 3,773 b * 7 s . . 4.9 11.0] 1.9 
-0047 1.9 ; 8,360) .0028) 1,045) 4,400 - . \ ‘ . " 6.1 12.2] 3.2 


9.6 ° 63,198} .0212| 1,775) 6,583 ° . ° \. -1 | 16.2 21.0) 9.2 
21.9 . . 151,007; .0506) 1,977) 6,896 \. . . ° 6 | 18.5 24.3) 7.7 
4.7 s 29,129) .0098) 1,904) 6,198 . . , * ° -6 | 15.4 22.1) 6.0 
5.0 . 35,240) .0118) 2,303) 7,048 /! ° . . e -9 | 22.7 27.1) 9.3 
Scccscewray a 11.6 . 15.2 50,356) .0169) 1,285, 4,341) 3, . ° ° . ° . 6.8 13.6) 2.3 
Cambridge ze 5.1 x 24,009} .0080) 1,580) 4,708) . ; ° a . 5 8.5 15.3] 3.0 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates of 
population, Effective Buying Income, retail sales, buying power index, value of farm products 
sold and TV homes are fully protected by copyright. 

Permission to reproduce this Survey of Buying Power data in printed form, in whole or in 


part, may be granted only through written request to SALES MANAGEMENT, INC. 


SALES MANAGEMENT 


The success of our advertisers determines 
the success of The Columbus Dispatch! 
Working in this direction a new Dispatch re- 
search and conference center has been estab- 
lished as the focal point for many advertis- 
ing services, We’re constantly looking for 
ways and means to assure you plus sales 
from Dispatch advertising. 


interes 
roducts 


_ Let’s 


10, 


Investing in the future 
of our advertisers 


New Dispatch's Conference and Research Center . . . now avail- 
able for advertisers’ sales meetings. Clockwise around the table: 
Ray W. Gifford, mgr. special promotions; Gordon T. Gardner, 
asst. retail advertising mgr.; Mel Tharp, advertising director; Guy 
H. Bullock, retail advertising director; Ralph G. Hemming, mgr. 
gen. adv. 


We'll be happy to talk over your specific 
sales problems in the great metropolitan 
market of Columbus. Our communify is one 
of the fastest growing in America—with ef- 
fective buying income nearly 1! billion dol- 
lars annually, Population is a whopping 
644,822—and still growing! 


THESE EXTRA SERVICES 
e CONSUMER ANALYSIS 
e PRINT MEDIA DATA BOOK 
e MARKET DATA MAP 
e TEST MARKET FOLDER 
e GROCERY ROUTE BOOK 
e DRUG ROUTE BOOK 
e LIQUOR ROUTE BOOK 
e LIQUOR SALES REPORT 
e BEER & WINE ROUTE BOOK 
e ECONOMIC MAP 
e BULLETINS 
e LETTERS 
e REPRINTS 
e SALES MEETINGS 
e STORE DISTRIBUTION CHECKS 


Che Columbus Dispatch 


Read in more than 4 out of 5 Columbus homes daily . . . 9 out of 10 Sunday 


Represented by: O'MARA & ORMSBEE, INC. 
New York, Chicago, Detroit, San Francisco, Los Angeles 


AGAIN @ AGAIN @ AGAIN @ AGAIN @ AGAIN @ AGAIN @ AGAIN @ AGAIN @ AGAIN @ AGAIN @ AGAIN @ AGAIN @ 


IN 1957 
The Cincinnati POST leads the BIG evening field 


e leads in TOTAL CIRCULATION 
for the 7th consecutive year — 


. leads in EXCLUSIVE READERS: 
for the 16th consecutive year 


+ leads. in CITY & RETAIL TRADING ZONE CIRCULATION 


for the 6th consecutive year 
@ leads in TOTAL ADVERTISING leads in DEPARTMENT STORE ADVERTISING 
cy for the Sth consecutive year for the 3rd consecutive year 


@ leads in RETAIL ADVERTISING LINAGE leads in GENERAL LIQUOR LINAGE 
for the 3rd consecutive year for the 3rd consecutive year 


@ leads in GENERAL ADVERTISING LINAGE leads in GENERAL GROCERY LINAGE 
for the 2nd consecutive year for the 4th consecutive year 


~@ leads in AUTOMOTIVE DISPLAY LINAGE leads in TOTAL ALCOHOLIC BEVERAGE LINAGE 
for the 2nd consecutive year for the 5th consecutive year 


@ leads in TOTAL DISPLAY LINAGE leads in R.O.P. COLOR LINAGE 
for the 3rd consecutive year for the 4th consecutive year 


e eer he 35th con ADVERTISING THE CINCINNATI POST 


for the 35th consecutive year 
AUTHORITY: ABC PUBLISHER'S STATEMENTS, 9/30/57 MEDIA RECORDS ROSERT K. CHANDLER, Manager, General Advertising Department 


“1941, ‘47, ‘52, 57 READERSHIP SURVEYS PUBLISHED BY THE POST REPRESENTED BY THE GENERAL ADVERTISING DEPARTMENT, SCRIPPS-HOWARD NEWSPAPERS 
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577) POPULATION EFFECTIVE @ The “SM” symbols mark original, exclu- 
om iD ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 _ sive estimates by SALES MANAGEMENT. 


Con- | Income Breakdown of Households 
COUNTIES i House-| sumer Urban | a 
CITIES Total | % | holds | Spend-| Pop. Ne > | Per | Per | Per 
continued thou- of (thou- | ing | (thou- s | Capita/Hsid. | C.S.U.] $0-2,499 $2,500-3,999 $4,000-6,999 $7, 000-8,999 $10, 000& over 
sands) | U.S.A. | sands) | Units | sands) (000 U.S.A. | | q % v/; % | % 
jo | | | Hslds. Inc. Hsids. 2 Hsids. Inc. Hils. 4 | Hsids. b 4 


| Income 


Hamilton : 4872, 266.7; 309.0) 762.2) 1,686, ‘ 2,012| 6,322| 5,456 ‘ " . 4 . ; b 8| 8.2 
ACincinnati 550.3) .3200) 179.0) 212.: , 130,518) .3791| 2,054) 6,316) 5,326 . of 5 k ; : . A 8.1 
Norwood 0233; 13.3 15 4,07 0282) 2 001 6,321) 5,543 ° , . ‘ \ . : 2. 6.8 
Reading -0059 2 9) 3.3 3.466 # 828) 6, 368) 5,668 . A $ a : . - 7.5 
Lockland 0035 1.7 ‘ 2,§ 3} 2 128) 7,636) 5,790 2.4 3. . ‘ .€ , 25. 9.0 

Hancock . .0297, 16.6 -3) . . 4 | 1,679, 5,168) 4,940 x 3 J : y x ‘ . 5.0 
Findlay 0166 8.7) 53,095; .0178) 1,870 6, 103) 5,066 , od ‘ A . 3. ‘ 3 6.5 
1 Fostoria | 

Hardin L .0180) 9. q . 44,205 . 1,431 4,703) 4,037 x s 7 6 . s a s 2.8 
Kenton 9.7 0056 Q 3.6 15,207; . 1,568) 4,905) 4,223 : ° x 7 ‘ st Q 3.3 


Harrison 5) .0113 8 3 . 28,351) . 1,484 ie 4,437 % 2 é 3.4 
Henry 0 .0134 0) é 6.0 35,814) . 1,557) 5,116; 4,913 q ‘ " ‘ ‘ i ’ t 4.8 
Napoleon j .0035 2. 11,658, .0039| 1,943) 6,136) 5,314 7.2 
Highland 6, .0178 ? ’ y 38,539, . 1,259) 4,057) 3,746 : ; : , 
Hillsboro 5.5| .0032 8] 8,805) .0030) 1,601) 4,892) 4,026 | 29.7 10.1 | 23.3 4) 35.5 43. ' ; 3.5 
| } 
Hocking 9) .0139 , 6 ‘ 29,776, . 1,246) 4,379, 3,881 : : y m z . : r 2.1 
Logan 5 .0035) 9:3 2. 9,778 .0032| 1,630) 4,445) 4,369 4 : . ; : . . $ 2.9 
Holmes ; 0117 3 . 23,580, . 1,173) 4,367| 4,208 : 4 | 25. ” . q , ; 3.2 
Huron 44.6) .0259 ; . : 72,309) . | 1,621) 5,437) 4,868 ; , ‘ . f : 3 ’ 4.6 
Norwalk 3} .0065 : ; 21,167) . 1,873) 5,570} 5,156 ' 1 11.0 | 41.2 40. ; 3] 6.1 
Jackson 4.0188 : ; ; 38,762) . 1,196 4,307) 3,787 ‘ t " 20.9 | 34.5 1] 6. FT oe 
Jackson 5) .0044 2.8 2.8 10,776, .0037| 1,437) 4,310! 4,195 | 28.3 9.¢ 4 18.7 | 37.4 46. 3 ii 2.6 


| 


1 Fostoria is in Hancock and Seneca counties. Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © $M, 1958. 


Per Capita and Per Family Sales, for all retail and nine store groups, for every 
state and region—Page 177 


SALES MANAGEMENT 


MAY 


‘‘Let’s 
get 
together 


‘we lead where 
YoU 


can sell the most.’’ 


10, 


In Cincinnati the swing is to the paper that makes the cash register 
ring, The Cincinnati Times-Star. It has raced ahead of the Post to the 
number one evening position in vital Hamilton County .. . the impor- 
tant City Zone... and the golden Tri-County Metropolitan Area—w here 
strength counts the most! That’s why in Cincinnati, the newspaper with 
the greatest number of display ads is the... 


TIMES-STAR 


Get the latest Cincinnati facts. Call Mike Burnes, General Advertising Manager, The Cincinnati 
Times-Star, Cincinnati, Ohio @ O’Mara & Ormsbee, Inc., New Y Chicago, Detroit, 
Los Angeles, San Francisco @ McAskill & Herman & Daley, Miami ch. 


A. B. C. 9/30/87 


1958 


Se 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 
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Counties and cities on this map 
are charted in proportion to net 
Effective Buying Income: Scale, 
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0025 sq. in. equals $1 million 


Cities shown are those having 
net Effective Buying Income of 
$15 million and over. 


Metropolitan County Areas are 
bounded by block dotted line: 


SALES MANAGEMENT 


CITY ZONE CIRCULATION 


MMB DAILY ENQUIRER 
=== POST 
——=TIMES STAR 


Solid No. 1 with Cincinnati women. 


THE TREND Charted here—UP for The Enquirer, 
down for the other two newspapers—is typical of 
the Cincinnati newspaper situation in ALL 
OTHER CLASSES of circulation and of major 
Categories of advertising linage. 


Solid No. 1 in RETAIL TRADING ZONE Circulation 


and in TOTAL Circulation. 


And in total circulation the Daily Enquirer with 
205,461 leads the next-highest newspaper by a 
whopping 51,743 families. 


The most recent Cincinnati Newspaper Profiles 
Study reports that more Cincinnati women prefer 
The Enquirer than the other two daily papers— 
and more of them read it more thoroughly 
(Enquirer - 41%, Times-Star - 31%, Post - 28%). 


Solid No. 1 in Total Department Store Linage. 


More solid proof of the Enquirer’s popularity 
with women and impact on day-to-day sales: 


Times-Star 
2,884,740 


Post 
3,188,714 


Daily Enquirer 
3,484,502 


Solid Cincinnati reads 
(and advertisers are flocking solidly to) 


1958 


10, 


Look HOW MUCH things have changed 


(THOUSANDS) 


in CINCINNATI! 


if 


Qe 


Solid No. 1 with Local Merchants Placing Women’s 


The Solid No. 1 in 


+S, Solid Cincinnati is the 
oe Cincinnati Daily Enquirer 


Clothing Advertising. 
Another reflection of the growing popularity- 


with-women trend: 


Times-Star 
155,867 


Post 
85,077 


Daily Enquirer 
1,359,351 


Solid No. 1 in THE FOLLOWING MAJOR LINAGE 


CLASSIFICATIONS. 

Daily Times- 

Enquirer Post Star 

General Display 2,904,724 2,452,307 2,328,298 
Retail Display 10,429,889 7,940,926 7,826,634 
Automotive 1,668,482 1,556,878 1,278,609 
Financial 404,815 215,489 246,259 
Total Display 15,407,910 12,165,600 11,679,800 
Classified 8,689,852 4,690,250 3,548,462 
Total Advertising 24,166,925 16,893,980 15,355,960 


Solid No. 1 in Value. 


Lowest milline rate of all three dailies. 


Solid No. 1 in Merchandising Cooperation. 


eile 


Offering alert, creative, aggressive merchandis- 
ing at the local level. 

. AND the SUNDAY Enquirer continues its 
exclusive blanket coverage of the Cincinnati 
area ... reaching 4 out of every 5 families in the 
nation’s 17th largest metropolitan area. 


Source: A.B.C. Publishers’ Statements, September 30, 1957, and Media 
Records, year, 1957. 


The Cincinnati Enquirer 


REPRESENTED BY MOLONEY, REGAN AND SCHMITT, INC, 
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316000 
WATTS 


BILLION $ MARKET 


Serving Toledo, Ohio 
and 23 Surrounding Counties 


JACKSON | 


WASHTENAW 
Jackson Ann Arbors 


Population . 


Families 


Percent tuned to WSPD-TV-Day 


Night... 


EFFECTIVE BUYING POWER 


Total . 


Per Capita . 


eee eee eeeeeeee 


eee eeeeeeeereeee 


$3,119,882,000 


Television Homes ........cceeeees 


. 1,743,600 


520,800 
463,289 
78.0% 
91.5% 


HILLSDALE 
LENAWEE 
: Adrian, 


1,650 


Wauseon 
FULTON 


F 


MONROE , 
7 


WSPD-TV} 


ae OHIO 


OTTAWA 


Pon 
a* 


13 


Chnttn_, 


SANDUSKY get’ 


o<t ERIE 


Per Family 5,419 


RETAIL SALES 
MOE keecsed- 
Per Family 


SPENT FOR 
_ aa ye 
General Merchandise 
Furniture & Household .. 
Automotive .. 455,507,000 
a 64,573,000 


WSPD Television ee 


mm POPULATION - EFFECTIVE 
ESTIMATES, 1/,, BUYING INCOME — 


OHIO a0 ee “ ) 


COUNTIES 
CITIES 
(continued) 


Detance ° 
Tittin mee 


HURON 
SENECA 


, $2, 075,201,000 
3,837 


HANCOCK 
Findlay 


id 
| WYANDOT 
shy” 


PUTNAM 
»Ottews 


Represented 


Nationally 


CRAWFORD 
by KATZ 


$479,373,000 
219,592,000 
108,106,000 


Buc yrus 


- 136 Huron Street 


TOLEDO, OHIO 


The “SM” il, © 
sive estimates by Or SALES WN MAN: GEMENT. 


JM 


ESTIMATES, 1957 


Income Breakdown of Households 
Income 

Per Per 
Hsld. | C. S. U. 


Net 
Dollars 


| (thou- 
(000) 


$0-2, 499 $23 aoe, 990 | $4,000-6,999 
sands) 


Halas. =. | wick, - 


$7,000-9,999) 


Per 
Capita 

> % 
Hilde. Inc, 


( i 
sands) | U.S.A, | sands) 4P | 
us.) 


0580) 
0224 


Hsids. Ine. 


| 1,760| 6,195 
| 2,062| 7,089) 
.0233| 15.2] 65,491 1,633) 5,324 20.0 
0088] 5. 30,221). 1,988] 5,926 15.2 4. | 
| | 
.0708| 244,486 | 2,008} 6,791 10.0 
.0099| 36,884 2,170| 7,377 9.9 
.0075) 28,841 2,236] 7,395 9.2 
.0312| 69,765 1,302| 4,620 25.0 
.0103| 28,569 1,614 5,390 19.7 
137,604 1.699] 5.482 19.5 


0471) 
-0227) 70,538 | 1,804) 5,554 17.5 


Pere 
ASteubenville. . 
Knox 
Mount Vernon... 


99. 6) 28. 3) 32.4) 51.2) 175,332) 


79,393 


12.5 
10.0 


3.2 | 17.4 9.6 | 48.5 
49.6 
43.2 


47.4 


44.0 
41.0 
46.4 
46.4 


14.9 
17.2 
11.2 
13.3 


20.5 
21.5 
18.1 
19.7 


14.1 


Lake... 
Painesville. ..... 
Willoughby 

Lawrence.... 
Ironton. . . 

Licking 
ANewark... 


40.9 
39.9 
37.4 
46.4 
46.4 
45.3 
45.5 


19.8 
21.7 
21.7 

9.3 
12.0 
11.9 
12.8 


24.5 
26.2 
25.4 
16.7 
19.2 
18.9 
19.7 


.0199) 
.0067| 
1149) 
.0340) 
0215} 
2724) 
1951] 


Logan..... , 
Bellefontaine. ... 
Lorain 
ALorain 
AElyria.... 
Lucas 


AToledo 


51,479 
19,820 
384,454 
122,900 
75,932 
1,059, 129| 
780,889 


1,501) 4,723 25.1 ‘ -1 46.5 
1,723) 5,506) 4, 18.0 . . . -6 48.3 
1,946) 6,708) 10.0 42.6 
2,104) 9.3 38.2 
2,047 43.0 
2,261 35.0 
2,328 34.4 


8.3 
11.4 
17.8 
20.8 
17.7 
20.7 
21.2 


14.9 
18.3 
23.1 
25.6 
22.9 
23.9 
24.3 


6,603 
7,417 
7,581 


14.3 | 35.2 
14.1 | 37.1 


Madison....... 
London... 


0183 8 39,021 
= 0033} 1.7) 1. 9,678 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


1,478 
1,698 


© SM, 1958. 


5,496 
5,693 


35.6 
36.4 


11.6 
11.5 


17.8 
17.0 


Before using these figures read foreword, page 13. 


MONTHLY HIGH-SPOT CITIES SALES FORECAST 


of next month’s retail sales volume in more than 200 U. S. and Canadian cities. In every first issue of the month 
SALES MANAGEMENT forecasts what the month’s retail sales will be in leading U. S. cities. We give the sales 
volume, the percentage of change from the same month last year and its relation to the national change for the 
same period. The Survey of Buying Power gives you sales for the latest complete year. In between the current 
Survey and its successor, “High-Spot Cities” alerts you to changes in the making . . . each month. 


SALES MANAGEMENT 


For the fourth 


consecutive year, = | 
oS: 
the Toledo Blade my = cle VW 


tops all other 


Ohio newspapefs | 


ee Ts KS me Se Vaz | 
—\ Wee. eain 


St © in Ohio 


in total 


erocery linage ; 


qrousty linage 


(3,880,435 LINES) 


g in 
the nation in total 
erocery linage his 


Media Records, 1957 
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MARION IS OHIO’S NEWEST 
METROPOLITAN MARKET! 


and here's the ONLY way fo seil 
this $91,500,000 market! 


Add another “must” to your list of key Ohio markets! Busy, diversified 
Marion is Ohio’s newest metropolitan market. Marion gives you a 
healthy, wealthy balance of industry and agriculture. 


And The Marion Star, the home-town newspaper that Marion 
people read, believe and use as their buying guide, is the only 
9 way to se// Marion! 


97% City Zone Coverage ¢ 94.6% County Ceverage © 22,461 Circulation 


THE MARION STAR 


MARION OH! 
A BRUSH-MOORE NEWSPAPER REPRESENTED NATIONALLY BY JOHN W. CULLEN COMPANY 


POPULATION _ | EFFECTIVE WT) The “SM” symbols mark exclu 
ESTIMATES, 1/1/58 BUYING INCOME — @@Rg@ ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


OHIO 


COUNTIES Income 
CITIES % | holds | Spend- % | Per | Per | Por 

(continued) f .|C.$.U.] $0-2,499 | $2,500-3,999 $7,000-9,999 $10,004 over 
U.S.A. SA. (a oe to, TS |\ % % 

Hsids. Inc. | Hsids. Inc. . |Hslds. Inc. | Hsids. Inc. 


Income Breakdown of Households 


Mahoning.......... ‘ 1680) é ; . ; 5,919 | 10.0 2.3 15.1 7.6 J .2| 18.2 22.6 | 9.0 28.3 
24 Youngstown. . -7| .1057| y , . 5,895} 10.0 2.3 14.5 7.3 é .4| 18.8 23.0] 9.4 29.0 
Campbell....... .3} .0077/ ; ‘ q ‘ 5,406} 10.0 2.5 | 17.5 9.3 ; .5 | 17.9 23.7] 7.1 23.0 

i .0338 - 5 é 4,878 | 18.6 m 21.2 13.5 le : 11.6 18.2) 4.7 17.5 

AMarion.... .0217 : : J 4,907} 16.4 4.7 | 20.2 12.5 . -7| 12.3 18.7] 4.8 17.4 


Medina -7| .0294 . ° . ° 5,306 | 17.1 -6 | 18.5 10.9 ° -2| 13.9 20.0) 6.3 22.3 
Medina 3} .0034 ; ‘ é 5,496 | 10.4 ; 14.4 7.5 . . 16.6 21.4/| 8.0 25.5 

Meigs | .0136 ° ° ° ’ 3,776 | 33.9 -0 | 25.8 21.5 ° ° 6.8 14.0) 2.1 

ee Wy -0194 . . ; ° 5,263 | 19.9 -5 | 21.3 13.0 . -1| 12.8 19.1) 6.3 
Celina aio me . . 14,733) . 5,748 | 10.0 , 15.9 7.8 . ° 16.7 20.1 


Miami .2| .0402! . m | 4] 120,708) . 5,208} 15.8 4.3 | 19.9 12.0} 45. .6 | 13.3 19.8 
Piqua = 7 4 38,049). 5,122] 16.5 4.6 | 19.9 12.0 | 45. 8 | 12.8 19.1 
Troy... Ly ee : i 29,727] . 5,669 | 10.0 2.4/| 15.4 8.0] 48. 2 | 18.3 23.5 

Monroe... ee ; ; 15,319 3,239 | 43.4 19.5 | 26.5 25.9 | 24. 8| 4.0 9.7 

Montgomery 9} . . ; -7] 1,096,453 6,011 | 10.0 13.0 6.3 | 47. 19.9 24.1 
ADayton q .1697 é 7} 661,407) . 5,865] 10.0 2.2] 12.4 6.1 | 47. 6 | 20.8 25.0 
Miamisburg. . 5]. . "4 15,819) . 5,927 | 10.0 11.8 6.2 y 19.7 25.1 

Morgan ee 2). Y 0} 14,543). 3,500 | 36.2 14.7 | 28.6 26.2 5 | 4.7 10.4 

Morrow i . : y a |i 24,405) . 3,994 | 27.8 y 25.4 19.9 A 5 7.8 15.1 

Muskingum....... Y : 0} 7] 124,014) . 4,584] 22.6 7.0 | 21.9 14.6 .2| 10.9 18.1 
AZanesville..... 026 i : 76,964) . 4,736} 19.0 5. 13.5 | 43. 9] 11.9 18.8 

Noble.. Ye . 6) 13,267). 3,679 | 36.4 14.4 | 27.2 23.6 | 28. 5 | 5.5 11.8 

Ottawa 1} 0204) . 7 ’ 66,532) . 5,661] 10.6 2. 8.8 | 49. 3) 17.1 22.8 
Port Clinton. . | 003 2. 4) 15,395) . 6,170 | 11.7 i 8.4 R F 17.9 22.7 

Paulding un ; 1 22,914) . 4,483 | 24.7 8.1 | 25.4 18.1 1| 8.8 15.6 


Perry .2| 0164) 1 3 . 35,148 4,011 | 27.7 10.0 | 26.3 20.6 | 36. .3| 7.8 15.0 
Pickaway Y oe 4) ‘ 43,013 4,692 | 23.9 7.4 | 24.1 16.1 : .7| 10.0 16.6 
Circleville -1} 0059) i! ‘ 16,553). 4,770 | 24.0 7.2 | 23.4 15.4 . ; 9.9 16.0 
Pike 1) .0157} ; i 25,059) . 3,242 | 42.3 19.2 | 28.6 28.3 | 24. 7| 3.6 8.9 


Portage q A , - le 132,386 4,829 | 18.1 x 16.8 9.9 . . 14.0 20.4 
Ravenna-K ent 5 ! 3.8) 54,228 
Ravenna . 006: 3.3] ’ 20,437) . 5,059 3 18.7 10.8 ‘ . 14.2 20.1| 5.4 
Kent.... .0085) ‘ . 33,791 4,592 j 9.7 4.4 d -4 | 20.7 23.7 | 12.4 

Preble. ..... A i y 0 . 50,030, . 4,804 98 | 21.0 13.4 6 -2| 11.4 18.0) 4.6 

Putnam. . . ; ‘ J , 3 | 40,723 -7 | 26.2 16.3 0 -7 | 10.4 16.5) 5.2 

| 


Richland , bs 206,844). | 5,639 5| 16.6 8.9 | 48. 16.8 22.0 | 7.5 
AMansfield ‘ ‘ 0: 3} , 114,547 5,820 ‘ 16.1 7.7 x 18.3 22.7 9.0 
Shelby 5} .0056} 3. 19,562). 5,690 6| 16.5 8.9 .6| 17.8 23.1] 7.0 

eee o . 5} 1. 3] = 86,312. 7 | 22.4 16.6 | 39.6 44.9/ 10.3 17.6) 3.6 
Chillicothe........ 3} . Lc @s 45,685 6 | 20.6 13.1] 43.8 45.8] 12.2 19.2] 4.4 

Sandusky 8). 2} 18.5, 26.6) 95,363) . 3 | 19.9 12.8 | 44. 12.6 19.4) 4.9 
Fremont... -2| .0105| ‘5. .4| 34,242 1 | 18.6 10.9 | 46.0 43.8 | 14.1 20.3] 5.9 


2 Youngstown is in Mahoning and Trumbull counties. Before using these figures read fread, 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © $M, 1958. 
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VINDICATOR 
CIRCULATION 


is at an 


<< ALL TIME 
SS 

—__ HIGH 
! 101,453 DAILY” 


SS 
; am 146,835 SUNDAY’ 


. 


MEADVILLE 
e 


and NOW more than ever 


crassa toa er | BES 
ae id BUY 
PORTAGE = ee " 


nodyohaiiaie ee To cover this great 
‘ : as . | Mahoning Valley 
Industrial Market 


& Get the facts on Brand Preferences and 
market facts for the Youngstown Area— 
Send for your copy of the latest TOP TEN 
BRAND CONSUMER INVENTORY OF 


Poungstown Vindicator THE YOUNGSTOWN HOME MARKET. 


Youngstown, Ohio 


NATIONAL! REPRESENTATIVE: KELLY-SMITH COMPANY 
*ABC Publisher’s Interim Statement—3 Months ending Dec. 31, 1957 


MAY 10, 1958 


il 
. 7 
Vi, i 


How’s your brand stand in Canton? 

How about competition? These are but a few of 
the questions answered by the new 

analysis just published by The Canton (Ohio) 
Repository. This inside look at 

Canton is designed to help you 

spotlight your acceptance in this 

important market. See how 

Canton stands on brand 

preference, buying and shopping 

habits, appliance ownership and 

media penetration. Write 

today for your free copy! 


THE CANTON 
REPOSITORY 


Dept. 69 Canton 2, Ohio 


A Brush-Moore Newspaper represented by Story, Brooks & Finley. 
Evening ABC: 68,892; Sunday ABC: 74,639 
Metropolitan area families: 94,800 


@ 


2 ” 


+5 


‘o* NEW 
CANTON, OHIO, 
CONSUMER 
ANALYSIS NOW 
AVAILABLE! 


Sy7p POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 


ESTIMATES, 1/1/58 BUYING INCOME — JM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


OHIO 


| Income Breakdown of Households 


| | 

COUNTIES House- Income | __ 
CITIES Total % holds | Sp ‘ | % Per | Per | Per 
| 


continued thou- of | (thou- of Capita) Hsld. | C. S. U. $7,000-9,999 $10,000&over 
U.S.A. | y/ y/ / % 


sands) | U.S.A. | sands) C ‘ 
Hsids. Inc. Hsids. Inc, 


Scioto 107.1| 0623) 31. ‘ 0492) 1, ,689| 4 8.4) 23.0 16.5 | 39.1 45.7) 9.2 
A. Portsmouth 42 0250 3.3 5.: ,431| .0236) 1,642) 5,296) ‘ 6 13.7 42.4 : 10.8 
Seneca 4) .0345 : , } ,592) .0324 , y 8 12.3 | 45.0 45.8 | 13.3 
Tiffin 3} .0124 3.5 38,441] .0129) 1, 914) ‘ ; 9 10.9 | 46.6 46.2 | 13.8 
1 Fostoria 4 0094 ( 5.8 28,955) .0097| 1,787) 5,909) » 2 3. 3.5 3 10.6 | 47.8 | 15.4 
Shelby .0190 . . ' 5 .0153 é t Y ? -6 16.1 | 42.2 46.7 | 10.3 
Sidney 3 0076 21,171} .0071| 1,629) 5, 7 9. q 14.5 | 43.8 11.3 


Stark , .1878 ; 3 ’ .1952 10.0 | 
ACantor 0722 3 993) .0795 
Massillor 0209 7 65,517) .0219 
Alliance 31 0185 9.6 836 0208 

Summit . 2885 i . ,986) .3243 
AAkror 1767; 92.3 980} .2048) 


Barbertor 3 0198 9.7 é ,628; .0217 


onakeause 

tw bo 8 & 
BRBReEssa 
Neonwnoush wt oo 
NINNAAXS 


Cuyahoga Falls 3.E 0253 3 ,045 0308) : 
Trumbull ! .1108 = 54. : 103.1147 
Warren 5 0340 3 20.3 ,571 0391 


0108 f j 36,399 0122 


to 
weg 


ease 
arenoeoecroendcwdgre+o@ @ 


oS 


nh 
> we BO 


mt em we Ate 
i] 
er) 


ow 


0068 q 3.6 21,274 0072 


Tuscarawas i 0441 
North Philadelphia 14.3 0083 
Dover 10.5 0061 

Unicn 0127 

Van Wert : .0174 
Van Wert 11.2 0065 


Vinton -0065 ‘ . 4 -0034 


Warren .0328 : p : . .0291 
Lebanor 5.7 0033 j 2.3 10,977; .0037 
Washington : .0279 4. ‘ : 64,442 .0216 
Marietta 0100 6.8 29 937 -0100 
Wayne , .0391 i 4 ‘ 108,063; .0362 
Wooster 5.3 0089 ‘ j 33,031; .O111) 2,159) 7,028) 4,925 


Williams ; .0173 . ‘ 48,948 .0164 1, 4,676 
Wood .7| .0399 . : 119,750} .0402) 1, " 4,841 

Bowling Green 3.8 0079 y 5 28,978 .0097) 2, 9,992) 3,778 
Wyandot 8.0127 : f : 33,894) .0113) 1, ,214| 4,599 


Total Above Cities... 5,439.3) 3.1625) 1,654 11,496,745) 3.8547) 2,114 6,950) 5,786 | 12.1 2.8 . 8 | 45.8 38.0 | 


bolas beachaieel — | 
State Total 17,792,511) §.9655| 1,908 6,373 6.6291 14.9 3.7 17.0 9.3 | 44.5 39.5 | 15.8 21.2| 7.8 26.3 


, © SM, 1958. SM Standard (4) and Potential (A) Metropolitan County Areas. 
2 Youngstown is in Mahoning and Trumbull counties. Before using these figures read foreword, page 13. 


588 SALES MANAGEMENT 


THERE IS ONLY ONE 


WAY TO REACH THE MASSES IN.... 


THE AKRON BEACON JOURNAL 


AREA OF INFLUENCE 
A One Billion 350 Million Dollar Market 


Akron, the biggest ONE Newspaper Market in the 


nation, is also Ohio’s most concentrated area 


of great industrial names. For only 40c per line, 


daily or Sunday, you can do a complete job of 
selling the masses. There is no substitute. 


ROP Spot or full color available in all issues. 


719,435 ; 


Families 213,048 | 
Total Buying Power $1,349,384,000.: 
Total Retail Sales $ 958,138,000. 
Food Sales 238,114,000. ' 


AKRON BEACON JOURNAL 
AREA OF INFLUENCE 


Population 


LORAIN 
COUNTY 


“~ LAKE ERIE 


PLD I el et gel 


o~ - 


SY 


\ 


2 ae © am © Gees © eee © aed © coe 


LAKE 


COUNTY - 


‘aiemece 


i: 


Fr-H-R Sales 44,996,000. « 
Automotive Sales 205,680,000. | 
Drug Sales 29,035,000. : 


Source 1958 Sales Management 
Survey of Buying Power 


$ 

Gen. Mdse. Sales $ 132,837,000. 
s 
$ 


DAILY 
Akron Beacon Journal 
Cleveland Plain Dealer 
Cleveland Press 
Cleveland News 


SUNDAY 


Akron Beacon Journal 
Cleveland Plain Dealer 21,193 


ey. March 31, 1957 


Circ. 
156,382 
21,931 
5,981 
1,938 


% Cov. 
73.4% 


155,877 


NEWSPAPER COVERAGE L. fee ate 


. C. Audit Statements 


STARK COUNTY 


Ree 


AKRON BEACON JOURNAL 


“Ohio's Most Complete Newspaper” 
Represented by STORY, BROOKS & FINLEY 


JOHN S. KNIGHT, Publisher 


MAY 10, 1958 


Your Sales Potential 


is 


GREATER 


in the 


Cleveland 


Metropolitan Area 


my 
sp ajtived: 
‘| 
tp ith 


urine 


Ww 
LLL, 


een 77) 
MEH i 
° 


Wh f Mf, 


jt, " lh 
Yh MN A iia 


anh 


CLEVELAND 


STANDARD METROPOLITAN AREA 
(CUYAHOGA and LAKE COUNTIES) 


ST ANDARD E.B.1. 
RANK| METROPOLITAN AREA | PER FAMILY 

1 _| WASHINGTON $ 8167 

| CLEVELAND 7572 


2nd MAJOR MARKET™ in the U.S. in 
per family EFFECTIVE BUYING INCOME 


* Markets over 1,000,000 in population. 


If you want real SALES POWER in this rich, able-to-buy market 
use the daily newspaper most read by these families themselves. 


The Cleveland Press 


A SCRIPPS-HOWARD NEWSPAPER 


OHIO 


METRO, 
AREAS 


Akron 
Canton 
Cincinnati 
Cleveland 
Columbus 
Dayton 
Hamilton- 
Middletown 
Lima 
Lorain-Elyria 
Mansfield 
Marion 


COUNTIES 
CITIES 
continued 


Adams 

Allen 
ALima 

Ashland 
Ashland 


Ashtabula 
Ashtabula 
Conneaut 

Athens 
Athens 

Auglaize 


General 


Advertising Department, 
Chicago @ San Francisco @ Detroit e Cincinnati e Philadelphia @ Dallas 


230 Park Avenue, 


New York City 


3 


SYD ESTIMATES. 1/1/88 SYD Estimates, 1957 | SYD Estimates. 1/1/58 
Con- | | ; ' , Con- | Y | | 7 
House-| sumer | Urban | METRO. House- sumer | Urban | 
Total | % hold | Spend-| Pop. Net % | Per Per || AREAS Total | % hold | Spend- Pop. Net | % | Per| Per 
thou-| of | (thou-| ing | (thou- | Dollars of | Cap- H’se-|| (thou- | of | (thou-| ing | (thou- | Dollars | of | Cap-|H’se- 
sands) | U.S.A). sands)| Units); sands) ($000) | U.S.A.) ita | hold || sands) U.S.A. sands) | Units | sands) ($000) | US.A.| ita | hold 
(thous. | (thous.) 
496.2) .2885, 148.9 167.7) 414.7 966,986) .3243|1,949 6,494|| ANewaik. 81.0 .0471 25.1 29.3 42.5) 137 , 604) -0461/1, 699 5,482 
323.0, .1878 94.8, 107.4 233.2 582,421 .1952/1,803 6,144|| A Portsmouth 107.1 .0623 31.3 33.3 55.6 146,752) .0492 1,370 4,689 
1,056.5) .6142) 334.7 378.9 936.1} 2,040,324 .6841 1,931'6,096|| ASandusky...... 62.6, .0364 19.2 20.7) 36.7) 111,569) -0374)1,782/5,811 
1,719.7| .9997 517.8 614.4) 1,609.7] 3,920,991 1.3147/2,280'7,572|| Springfield....... 128.7, .0748 39.1 44.5) 94.2) 237 , 328) -0796 1,844 6,070 
645.3) .3752) 191.7, 232.9 564.8] 1,389,950 .4660 2,154'7,251|| Toledo. 468.4 .2724 142.8 166.2 399.1 1,059, 129! .3651/2,261|7,417 
589.3 .3426 174.0 211.2 448.6] 1,247,460 .4183 2,117 7,169|| Wheeling- | 
Steubenville 357.2, .2079 102.7 117.1 234.6) 594,846) .1994 1,665 5,792 
179.4 .1043 51.5 62.9 129.7 336,802 .1130 1,877,6,540|| Youngstown......| 597.5 .3474, 169.4 194.3 422.8] 1,120,340 .3756 1,875 6,614 
103.1 .0599 31.0, 36.4 61.3 184,370| .0618 1,788'5,947|| AZanesville. .. . 79.4 .0462, 24.1 27.0 44.7| 124,014) .0416'1,5625,146 
197.6 .1149 57.3 68.6 129.6) 384,454 .1289 1,946'6,709 ||; ——_-_—_—_——__;—_—_ — - —~-—--—- - — —— 
107.8 .0626 31.9 36.6 70.0 206,844 .0693'1,919 6,484 || Total Above Areas|7,357.9 4.2780 2,205.2 2,568.0 5,967.4]14,888, 206 4.9918|2,023'6,751 
58.1 .0338 17.9 19.6 39.5] 96,022) .0322'1,653|5,364 f. <Neearyy 
JM The “SM” symbols mark original, exclu- 
Me- RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
tro- Total ‘os Saye AT ge Ree | Eating & ied Furn.- : Lumber- 2) 
poli-} Retail | % | Hsld. | Buying _ | Index | Drink. | General | House- | Auto- Gas Bldg. 
tan Sales of Retail] Power | yw red | of Sales Food | Places Mdse. | Apparel Appl. | motive | Stations Hdwre. Drugs 
Area $000) | U.S.A.| Sales | Index | Index | Production} ($000) ($000) ($000) ($000) ($000) ($000) | ($000) | ($000) ($000) 
16,724 .0083| 2,534] .0089 71 66 3,628 587| 707 284) 596 syne 1,933 2,678 312 
79 138,850; .0693| 4,479] .0637 | 106 116 32,147 8,952| 23,468 6,811 7,177; 26,477 10,358) 11,196 3,495 
110,688; .0553 0414 128 171 24,639) 6,583) 21,342 5,962 6,007 22060/ 7,306 6,650 2,955 
43,607; .0218; 3,792] .0213 100 102 8,877 2,958 3,476 2,259 3,116) 10,020| 3,380) 3,891 1,135 
28,493, .0142 -0115 124 153 5,825 1,260 3,022 1,641 2,654} 6,985) a te 857 
| | | 
132,270, .0661, 4,641) .0574 | 107 123 31,350 17,277; =: 11,794) 4,243 5,637, 25,094) 11,962 1 1626) 2,766 
67,969} .0340 .0221 146 225 15,035 12,408) 7,823 2,486 3,902) 11,318) 3,972) 5,816) 1,413 
19,477, .0097 .0076 119 152 5,146 1,227) 1,611 725 338) 4,342 1,644) 2,007 327 
44,877, .0224| 3,534] .0228 | 83 82 11,427 3,176) 2,400 2,498 1,863) 12,597 3,941) 2,739 1,412 
28,980 .0145 0115 129 163 5,864 1,831 1,485) 1,902 1,276) 9,815) 1,768) 1,957 1,016 
40,821, .0204 3,925] .0190 94 101 10,093 2,351 2,673) 1,146 2,128 9,550 3,434 3,379) 731 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. 
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Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


Highest 


WHK RATING in 
Rs Cleveland! 


“Results Per 
Advertiser 


The Survey of Buying Power 
Where Advertisers and Agencies MEET and AGREE 


AMAA PUT FRIENDSHIP TO WORK? THE CATHOLIC quaLiry 


Catholic Quality Newspapers are friend and ad- NORTHERN OHIO 


visor to the huge Catholic market of Northern Ohio. 
1027 Superior Ave., Cleveland 14, 0. 


Let this priceless acceptance work for you! Let it bring sales from 
more than 180,000 subscribing families... joined in common trust 
of THEIR papers’ news content and advertisements. , UNIQUE READER LOYALTY 


GAIN A WEEK'S WORK FOR A DAY'S PAY — Catholic Quality Newspapers / AND CONFIDENCE 
contain vital reference material for Catholics. They’re kept in the as eae ‘ . 

home... reviewed frequently. Ads therefore make multiple im- 
pressions throughout the week, for maximum influence on a highly 
responsive audience. 


QUALITY MARKET—Catholic population, over 1,200,000. Birth rate, CATHOLIC UNIVERSE CATHOLIC 
41% higher. Annual retail purchases, $1,620,400,000. QUALITY CHRONICLE BULLETIN EXPONENT 


COVERAGE—Members of ABC. Recipients of 64 national jour- 
nalism awards. Write for extensive market facts. 


THE CATHOLIC 


TOLEDO CLEVELAND YOUNGSTOWN 


MAY 10, 1958 


R G Sales come from 
Sales potential 
Each county is shown in proportion fo its 


percentage of Total Retail Sales for 27 
Northeastern Ohio Counties* 


The Greater Cleveland Market 
(Cuyahoga County) represents 
the bulk of retail sales in one of 
America’s richest areas. 


ASHTABULA 
1” 


Your BIG sales will come from 
DOMINANT coverage of this rich 
market through the paper most 
read by these people themselves. 


51% 


TRUMBULL 


CUYAHOGA 
(CLEVELAND } 
53.5 % 


*Does not include Summit (Akron), STARK (Canton) 
or MAHONING (Youngstown) as they are Major Mar- 
kets which can be reached only through local media, 


The Cleveland Press 


A SCRIPPS-HOWARD NEWSPAPER 


General Advertising Department, 230 Park Avenue, New York City 
Chicago @ San Francisco @ Detroit e Cincinnati @ Philadelphia @ Dallas 


TUSCARAWAS 
iy 


[ SCRIPPS“ HOWARI 


“SM” exclu- 
OHIO Me- RETAIL SALES— GD estimates, 1957 The coltatee be SALES MANAGEMENT. 
tro- | Total — Per Eating & Furn.- Lumber- 
COUNTIES poli- | Retail | % | Hsid. | Buying Index Drink. | General House- | Auto- | Gas | Bldg. 
CITIES tan Sales of Retail | Power Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. 4 
(continued) Area} ($000) | U.S.A.| Sales | index index | Production] ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 
Belmont.......... 160 88,727; .0443| 3,374] .0446 87 87 33,830 5,550 6,797 2,798 3,437| 14,880 9,038 5,059 1,831 
Martins Ferry- 
Bellaire. ....... $9,170| .0186 0156 104 131 15,428 2,096) 1,857 1,983 2,195 8,208 
Bellaire <aibieiih 20,123) .0101 -0076 106 140 8,170 1,129) 1,533 1,137 803 3,682 
Martins Ferry. . 19,047; .0005 -0081 104 122 7,258 967) 324 796 1,392 4,526 
Brown. . ‘ ; 20,685) .0104| 2,834] .0103 75 76 4,541 1,982) 1,295 367 435 2,201 
We icdscindiies 60 205,931; .1028) 3,999) .1082 104 99 47,450| 16,083) 21,277; 10,657, 12,681) 41,671 
AHanmilton . 116,158} .0580 .0465 116 144 24,769 8,555 13,617 5,147 6,537| 23,538 
AMiddletown. . . 66,194) .0331 -0302 119 131 16,174 5,067 6,407 5,250 5,877 12,868 
Ea p 16,360 ° 4,481 3,146 
Champaign. ..... 31,463} .0157| 3,457] .0158 91 91 6,976 1,671 2,412 817 1,072 7,260 
Urbana........ 19,586} .0098 0071 118 163 4,483 1,122 794 797 624 6,021 
Gs enenenteead: 144 165,365; .0823) 4,229] .0795 106 110 39,871; 10,336) 18,906 7,980 8,457, 34,235 


145,086 


35,635 29,554 


Leatenewne 65,734 14,435 12,823 
GRMIER...ccccesicess 35,639) .0178) 3,874) .0167 95 102 7,774 1,615 2,176, 1,187 1,120 9,290 
Wilmington... .. 18,665; .0093 0065 130 186 4,204 1,013 1,373 1,161 839 4,218 
Columbiana........ 136,866} .0684) 4,186] .0624 99 109 35,858 8,074; 12,289 7,498 6,434) 28,384 
East Liverpool. ... 48,411) .0242 -0182 119 158 13,230 2,611 5,973 3,994 2,379) 10,384 


knackanecie ’ 8,203 7,828 


susaseewe A 3,101 7,867 6,101 
Coshocton....... 27,533) .0138 -0102 126 170 6, 486 2,065 3,263 1,546 1,293 5,893 
Crawford........ 65,264) .0276) 3,976) .0267 100 107 11,536 3,881 2,917 2,707 3,346) 12,818 
Bucyrus....... 21,416; .0107 0079 120 162 3,901 1,360 1,551 1,239 1,508 5,748 
Galion...... 17,616} .0088 0076 117 135 3,877 1,114 1,092 990 1,204 4,056 
Cuyahoga. . . 30 | 2,336,384) 1.1673) 4, 1.1523 | 124 99 589,775| 189,503) 395,296, 129,181) 125,120) 435,242/ 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. 


Before using these figures read foreword, page 13. 
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SALES MANAGEMENT 


“MUSIC * 


“AFTER DARK’ 


with 
ROGER CARTER 
WEEK NIGHTS 10°°PM 


GAR 


Radio for 
Grown-Ups 


...0f ALL AGES 


OOO 


LORAIN 


PAINESVILLE 


CLEVELAND 


CANTON 


Arad. 


NEW PHILADELPHIA 


7 


& 


STEUBE 


We offer you a large share of 
Northeastern Ohio’s buying audience 


You reach Northeastern Ohio’s buying 
audience through WGAR. Because 
WGAR surrounds your commercials 
with radio entertainment that 
appeals to grown-ups... of all ages. 


For example, WGAR presents “‘After 
Dark,” a program of the finest in 
popular and semiclassical music, 
each week night from 10:30 p.m. to 
1:00 a.m. It’s one of Northeastern 


MAY 10, 1958 


Ohio’s most popular nighttime shows 
... hosted by Roger Carter, who 
stacks his records with discriminat- 
ing taste —for those who appreciate 
top-notch musical programming. 


WGAR maintains this policy in all 
its programming . .. variety shows 
... complete news coverage ... good 
music ...drama... featuring per- 
formers from top CBS talent. 


So reach your real buying audience 


through WGAR. 


Radio for grown-ups 
... Of all ages 


WGAR 


DIAL i220 


593 


SF | 
SF CLEVELAND, 
1630 EUCLID AVE. TOwer 11-6080 


REPRESENTED NATIONALLY BY THE KATZ AGENCY, INC. 


1 Cig Res ee ree 
Bp? ses vs Soule d ey es aa Ao Cab eg 4 she aie ~ = eS, 


SH The “SM” symbols mark |, exclu 

OHIO RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
tro | | Tota —- Lumber- 

COUNTIES % " . Auto- | Gas | Bldg. 
CITIES , of i} Power | Quality ‘ood | Places | Mdse. | Apparel motive | Stations | Hdwre. 
(sooo) | ($000) | ($000) 


(continued) U.S.A. Index | Prod ($000) ($000) 
1,624,581; .8116 ° . 142,537 99,777 y 263,455} 76,984) 70,042 
95,608) .0478 d , 5,208 2,151 . 41,197 6,982 1,716 
70,446; .0352 é 4 3,418 4,367 RK 26,124 5,856 954 
East Cleveland... . 42,863} .0214 é ’ 3,188 1,056 . 14,302 4,005 1,083 
Shaker Heights.. . 55,456) .0277 d . 3,359 2,764 - 18,464 3,431 1,338 


SM Standard (4) and Potential (A) Metropolitan County Areas. ‘ . Before using these figures read foreword, page 13. 


ie 


TIME BUYERS LIGHT UP OVER 
NORTHERN OHIO’S HOTTEST 
STATION—KYW RADIO 


KYW is hotter than a five alarm fire, and ALL the 
ratings prove it! According to Pulse and Nielsen 
surveys of the Greater Cleveland area, KYW is #1 
by far in share of audience seven days a week. 

Call KYW’s Sales Manager Ed Wallis, and he'll 
start putting the heat on for you! 


KYW radio / cleveland 


Represented by Peters, Griffin, Wwoodward, Inc. 


Westinghouse Broadcasting 
Company, Inc. 


SALES MANAGEMENT 


The Clevelanders 


most apt to Buy tomorrow will 
be reading the NEWS tonight! 


it’s Cleveland’s 
Heart-of-the-Market 


CIRCULATION 


AL. Cleveland NEWS 
<9 


REPRESENTED BY KELLY SMITH COMPANY 


RETAIL 


your list. 


SANDUSKY 


A NEW METROPOLITAN MARKET ACCORDING TO THIS ISSUE OF S.M. 


A $85,492,000 Market 


SALES PER FAMILY OF $4,453 RANKS 14th IN OHIO, 
The Sandusky Register reaches 100% of the families in Sandusky and 77% of all Erie County families. Metro- 
politan daily gives no more than 18% coverage. WHY SETTLE FOR LESS 


12% 


ERIE COUNTY 
OHIO 


ABOVE NATIONAL AVERAGE. 


ADD THE REGISTER to 


SANDUSKY REGISTER 


REPRESENTED NATIONALLY BY WEST-HOLLIDAY CO. INC. 


OHIO | ye 
tro- 
COUNTIES poli- 
CITIES tan 
continued Area 
Euclid 
Bedford 
Rocky River 
Parma 
Garfield Heights 
Berea 


Maple Heights 
iclid 
y Heights 


Chagrin Falls 


South F 
Universit 


Fairview Park 


Darke 
Greenville 

Defiance 
Defiance 

Delaware 


Delaware 


Erie 
Sandusk 
Fairfield 
Lancaster 
Fayette 
Washington 
Court House 


Franklin 
AColumbus 
Bexley 
Whitehall 

Fulton 

Gallia 


Gallipolis 


33 


Geauga 
Greene 
Xenia 

Fairborn 


37 


Guernsey 


Cambridge 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


996 
,040 

109 
46,884 


,897 
,256 
6,784 
5,626 
446 
443 


0145 
.0090 
0225 
0069 
.0138 
.0136 
0195 
.0055 
.0080 
0234 


0083 
-0212) 
-0087 

0069 


0173 
.0347 
0162 
0103 
0181 
0136 


RETAIL SALES— GYD estimates, 1957 


: The “$m” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Per ~| Eating & | | Furn.- Lumber- 
Hsid. | Buying Index | Drink. | General | | House- | Auto- Gas Bldg. 
Retail | Power | Quality of Sales Food Places | Mdse. | Apparel Appl. | motive | Stations | Hdwre. Drugs 
Sales | Index Index Production} ($000) | ($000) | ($000) ($000) ($000) | ($000) | ($000) ($000) | ($000) 
0425 | 115 1? 19,658, 4,140/ 9,818] 2,774 2,858) 21,578) 4,131] 1,643} 3,187 
0105 | = 135 186 4,295 1,670) 657] 439| 585) 16,722 2,079) 1,608 137 
0134 | 146 | 98 6,935) 1,410) 208 343) 403 658 3,569 2,757 732 ‘ 
.0390 99 «| 57 15,766) 2,950) 1,265) 374 3,450 8,056 6,350 1,873 1,777 
.0179 90 | 35 4,858 1,657) 767) 965) 332 209 2,481 492 850 
.0123 126 | 141 8,688) 1,442) 781) 1,166) 1,054 7,954 1,798 1,620 1,107 
0158 | 101 | 87 14,125 1,004 714 916| 1,569 488 3,389 1,672 1,364 
.0209 134 125 11,724 2,825) 2,767 1,994 3,815 2,311 4,318 4,951 967 . 
0129 | «140 60 2,463} 332| 803}  3,541| 255 af Sa 190 591 
0043 | 215 400 3,746 468) 711 121| 765 4,380 1,283 2,316 739 
.0149 175 275 17,232 1,169} 16,686 4,202 1,139 540 1,642 646 1,936 


4,496 


3,375) 


3,788 


4,183 


4,522 


4,994 
2,457 


3,170 


3,120 


.0237 
.0078 
.0174 
-0099 
-0180 
.0096 


.0388 
0240 
.0327 
-0204 
.0137 


-0093 


-4380 
.3278 
O115 
0125 
.0171 
-0102 
0044 


0199 
.0446 
0115 
-0108 
.0185 
0098 


a 
oe 


— 
om 
oan 


10,848 | | 
5,686 836] 2,256) 1,444) 
7,875) 1,993] 3,261, 1,198) 
5,746] 1,510| 2,644 970| 
6,730, 2,486, 1,611, 1.867 
5,005| 2,013 1,368 


21,606 
15,421] 5,149) 6,916) 4, 169) 
17,351} 5,129] 5,776, 3,182 
13,322] 3,763] | 4,385| 3,069) 
6,691) 2,362 2,772| 743 
5,590} 1,254) sn 744) 
197,338) 69,928) 145,690) aaa 
164,771| 60,355| 136,386) 51,267] 
2,478| 522 789 215 
11,801) 420) 200 603 | 
6,807} 1,884 1,909 931! 
4,472} 1,245, 1,063 730! 
2,918 838 730 


16,734, 4,017) 3,958} 2,309 

7,063) 1,639) 2,721) 1,418 

4,771 1,203 759) 552! 

9,226, 2,768} 4,303) 2,008) 

6,332 1,719| 3,388 1,914 
SM, 1958 


12,203 

1,312} 5,918 
1,603} 11,553 
1,189] 7,869 
1,124) 6,469 
888] 5,947 


17,677 

6,406} 12,502 
4,136} 12,817 
3,725} 10,440 
1,331; 5,571 
1,164] 5,570 
heal 160,821 
35,063) 149,521 
648) 171 
311) 319 
1,690} 13,014 
681) 3,894) 
641; 3,813) 


1,042! 7,723 
2,776, 19,349 
1,557| 11,367 
1,005) 5,865 
1,911 5,433 
1,594, 4,609 


| 38,517 


Before using these figures read foreword, page 13. 


A 4-way index listing all the data both alphabetically and in the order of their appearance 
throughout the book is provided for your convenience on pages 3, 4, 5, 7 and 9. Also included 
is a special index to the state county-city tables giving, for each state, the page numbers of the 
map; list of cities with population and number of outlets; population and Effective Buying 


4-Way Index to Survey Data 


Income tables; retail sales tables, and the state metropolitan area tables 


SALES MANAGEMENT 


Survey of buying and 
selling power in Central Ohio 


How big is Central Ohio? 
33 counties—2,167,875 people. 


Is it growing? 
Fast! 600,000 new faces since 1948. 


Are Central Ohioans making and spending 
big money? 

You bet. $3,450,000,000 spendable income 
last year: $7,300 per family in Franklin 
County, $1,560 more than the national 
average. 


What are they buying? 


Just about everything. Food, $510 million, 
Drugs, $69 million, Automotive, $425 mil- 
lion, General Merchandise, $255 million. 


What's the best way to sell Central 
Ohioans? 

That’s easy, television! 90% are TV homes. 
Tune-in averages 5 hours a day. 


Is there a favorite station? 


Definitely! Pulse rates the top 15 shows every 
month. In 1957 WBNS-TV carried 147, 
Station B, 22, Station C, 11. 


How about WBNS-TV’s cost per thousand? 
Low! Blair TV will prove it when you call 
for availabilities. 
Anything else? 


Complete merchandising follow-up and pro- 
motion report to agencies and clients. 


IF YOU WANT TO BE SEEN IN CENTRAL OHIO 


WBNS-TV 


CBS television in Columbus, Ohio. 316 KW 
Affiliated with The Columbus Dispatch, The Ohio State Journa 
and WBNS Radio. Represented by Blair TV. 


In Ohios 9th Largest Metropolitan Area 


(One of the 50 Fastest-Growing in the Nation) 


it's the ELYRIA CHRONICLE-TELEGRAM 


NOW is the time to gear your sales and advertising plans into 
Ohio’s No. 1 growth market . . . Already ranking 96th in total 
popelation 600 manufacturing employment among the nation’s 3,070 counties 
Suenthy tecoae $6 . .. 20th in primary metals employment . . . 50th in fabricated 


eg a metals employment . . . 54th in transportation equipment em- 


Food $62,030,000 ployment. 

Sues Sete. $21,865,000 The prosperity of the area’s wage earners shows in the $6,709 

A I 13,359, lam , oak : 

sn 314.762,000 family income—and in the 75% of the area’s families above 

Aut ti $48,792,000 * oak . : ¢ a 

aetametive dy the $4,000 income level! Family income is the 5th highest of 

Lumber-Hdwre. $17,627,000 the state’s metropolitan markets. 

Drug $6,400,000 The area’s $384,454,000 income represents a tremendous starting 
ELYRIA potential for your brand. To get—and stay—in step with your 

booming opportunities in the “Growing Ruhr of America’, be 


Ohio's 4th Standard Metropolitan sure it’s the Chronicle-Telegram—the county’s No. 1 newspaper 
Center in overall sales production. . . , 
in news coverage. 


158 Index 


Ohio's No. | Metropolitan Center C h ron Cc | e- T e | e g ram 


in Automotive Sales Production “THE FAMILY NEWSPAPER” ELYRIA, OHIO 


228 Index 
Circulation 23,560 ABC 9/30/57 DOUBLE the Number of City Families 
Represented by The Julius Mathews Special Agency, Inc. 


RISEN 577 pial The “SM” symbols mark original exclu-, 
RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Lumber- 


Gas Bidg. 
CITIES Sales Retail | Power Food Mdse. | Appare'! motive | Stations | Hdwre. 
(continued ($000) | U.S.A.| Sales Production} ($000) ($000) ($000) | ($000) | ($000) 


Hamilton... . 1,152,920 .5750| 4,323] . 273,347 189,824 218,999) 71,967) 59,090 
ACincinnati 886,017) .4426 : 191,406} 72,771| 172,778 179,061} 47,089} 35,760 
Norwood 63,192] .0316 ; 14,065} 4,825) 6,501 17,800] 3,218] 2,722 
Reading. 23,792| 0119 ; 5,106} 2,692 747 5,621} 1,792} 1,537 
Lockland 10,502 ‘0062 2,215 807 555 947 124) 2,380 
Hancock 61,831; .0309| 3, : 13,268} 4,619) 4,719 14,589} 4,728} 6,057 
Findlay 48,277| .0241 j 10,112} 3,280] 4,038 12,405} 3,444) 4,188 
1 Fostoria | 
Hardin... 28,617; . d 7,195} 1,595 6,582} 2,694 3,682 
Kenton 16,959]. ; 3,186 955 639 4,677| 1,612} 1,608 
Harrison 16,793} .0084) ; 4,574, 1,249 301 3,518} 2,830} 1,708 
Henry. . 31,313) . : 7,551} 2,580 758 5,583 2,667) 4,397 
Napoleon 17,102| .0085) 4 898 647 3,217} 1,477] 1,587 
Highland 34,511) . J : 1,956 1,446 5,893 2,174) 3,524 
Hillsboro 15,390} . i 871 945 3,611] 1,016} 2,079 
Hocking... 21,567| . : 1,288 701 4,935, 1,789} 3,001 
Logan. 17,396. ; 724 701 4,639| 1,152) 2,683 
Holmes. . 14,249) . é ; 587 209 3,143 957; 1,823 
Huron. . 61,387, . : 4,114 2,595 12,827; 5,169) 6,578 
Norwalk 21,200) 1,338 1,659 5,350} 1,863) 1,512 
Jackson. . 30,271, . : 1,938 1,613 6,536} 2,857; 1,982 
Jackson ‘ j ‘ 1,108 821 1,036 4,153 1,688 1,506 
Jefferson ‘ ‘ . 9,143 8,566} 6,830} 21,907) 8,608) 13,203 
ASteubenville j i 5,146 : 7,828} 5,048] 15,718) 4,654) 8,726 
Knox... * 841). r j 2,482 1,368} 1,377} 11,290/ 3,364) 4,419 
Mount Vernon j ; 1,647 1,284) 1,019] 8,730} 1,902] 2,153 
Lake... . : 9,050 3,737} 4,607} 24,475| 14,318] 23,440 
Painesville 45,536). , 1,482 1,577; 1,361) 13,709} 2,956) 3,367 
Willoughby 32,837] 016: 2,002 990] 843 -8,031/ 2,640| 4,219 
Lawrence 44,762) .0223) d 3,534 1,449 1,734 9,329 5,656 2,168 
Ironton 33,183) 0166) j 2,818 1,449} 1,633] 7,833] 2,454! 1,475 847 

Licking. .. 97,765, .0489) 3, ‘ 6,595 4,803} 4,027| 18,738] 8,223} 9,931, 2,605 
ANewark 71,707| .0358 ; 4,311 4,545, 3,451| 14,282} 4,519] 5,848] 1,939 

OF 42,717) .0213 ' 3,700 1,026} 1,861} 8,558) 3,096] 4,642 884 
Bellefontaine... 23,130) .0116 j 2,157 870} 1,547; 6,224) 1,195} 1,991 557 

Lorain... 230,129) .1180) 4, . 16,962 13,358) 14,762} 48,792} 16,948) 17,627} 6,400 
AlLorain.. 94,106] .0470 ‘ 7,378 7,531} 8,528} 16,745) 6,081] 5,449) 3,083 
AElyria 68,140} .0340 ; 15,970| 4,013} 7,216] 3,849] 4,283] 19,081] 4,204 4,193} 1,549 


Per 
COUNTIES Retail % | Held. | Buying Index . | General Auto- 
0 


1 Fostoria is in Hancock and Seneca counties. Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © $m, 1958. 


598 SALES MANAGEMENT 


“WLW Radio-TV 

Stations are 

famous for extending 

broadcasting’s most 

‘Royal Welcome Service’.”’ “They give advertisers 
a tankful of 
powerful promotion 
coming and going.” 


““Another good reason why 

for PURE, we’re SURE 
with WLW Radio and 
Television Stations!” 


“Yes, behind the 

scene and on the air— 
the Crosley Group drive 
home the business.” 


MAY 10, 1958 


VHF .. what's that? 


THE FEBRUARY 1958 ARB YOUNGSTOWN METROPOLITAN 
AREA REPORT SHOWS THAT, IN THE 36th U.S. MARKET, 
LOCAL UHF STATIONS DELIVER A TOTAL OF 82.6 SHARE 
OF THE SETS-IN-USE . . . ALMOST FOUR TIMES THAT OF 
ALL VHF STATIONS! AND WKBN-TV IS FIRST "SIGN-ON 
TO SIGN-OFF." IF YOU WANT TO REACH THIS MORE 
THAN 200,000 UHF SET MARKET, BUY... 


CHANNEL 27 


YOUNGSTOWN, OHIO 


REPRESENTED NATIONALLY BY THE PAUL H. RAYMER CO. 


¥ ee : PRR: os The “SM” symbols mark original, exclu- 
OHIO RETAIL SALES— GUD Estimates, 1957 sive estimates by SALES MANAGEMENT. 


| Furn.- 

COUNTIES i i % . | Buying | Index Drink. | General Auto- 
CITIES P Quality | of Sales Food Mdse. | Apparel | Appl. motive 
continued Index | Production} ($000) ($000) | ($000) ($000) 


Lucas 595,556) . 4,171) . 118 140,902 89,182) 31,920) ’ 112,834 
AToledo an : | . 127 111,459 87,058; 29,966 ’ 102,361 


Madison ? d | 6,051) . 98 7,014 ’ 1,705 677 
London 7,13 ; ‘ 145 3,451 822 457 
Mahoning ,658) . | 5,014) . 113 107,588 ’ 69,833) 21,672 
2 Youngstown 328,240) . 1314 124 79,163 ' 67,238) 19,996 
Campbell... 7,928) | d 88 3,186 . 117 137 
Marion 74,552) . d 16,643) 8,472 4,338 
Marion 64,603, .032% 15,367} 3, 8,279} 4,199 


| | 
Medina 64,697; . | 4, d 103 15,332) 2,054 1,809 ’ ° ° 1,840 
Medina 27,496) .0137) d 7 5,573| 


980 1,200] : ; 905 
Meigs 23,155}. D 80 5,322/ 


’ 542! Y 667 
Mercer 40,963, . Y 7,199) 2, 2,225) 1,468 : ; , Y 586 
Celina 21,194] 4,036| 1,136 319 
Miami 87,174. ; ; 20,718 , 7,593, 2,967 
Piqua 32,304) . d ‘ 8,313) 


Troy 25 , 899) y ° | 6,631) 


2,172 
1,179 » . 884 
1,084 ; * 874 


2 Youngstawn is in Mahoning and Trimbull counties. Before using these figures read foreword 13. 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 958. 


NEW 2-in-1 MAPS 


Each state map in this edition of the Survey includes a distort map based on income and a retail sales 


map showing the location of cities, with county outlines, that had 1956 retail sales of $25 million or more. 


SALES -MANAGEMENT 


<< 


Dayton, Ohio Newspaper Community Services Reach Every Age Group 
To Give Advertisers Greater Impact... Greater Results In The Dayton 
Daily News... Journal Herald 


These outstanding public service programs 

YOUTH FORUM d build st dershi f 
A weekly in-school discussion program involving anc many — ulld strong readership oO 
thousands of southwestern Ohio high school students. The Dayton Daily News... Dayton Journal 
YOU AND YOUR WORLD Herald. They build interest... promote ac- 


A weekly world affairs classroom and newspaper ‘ 
piegtdie weed tilenditly Yueughedt debe ceptance ... establish a bond of confidence 


high schools. between the newspaper reader and the ad- 
SCIENCE EVERYWHERE vertiser. As a result, your advertising in the 


A weekly classroom program for elementary D hes famili d 

students and parents, with more than 40,000 ayton newspapers reaches families ready to 

boys and girls participating. respond favorably to your sales message. 
THE SPELLING BEE } 

“tea ae. inte THE DAYTON DAILY NEWS (Daily and Sunday) 
FAMILY FORUM THE JOURNAL HERALD (Daily Morning) 

A weekly adult program offering advice E <7 / 4 

and counsel by area civic leaders to Serving 250,000 Families in the Rich 


families throughout the area. Southwestern Ohio Area. 


The “SM” symbols mark original, exclu- 
OHIO ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
tro- Eating & | Furn.- Lumber- 
COUNTIES % | . | Buying | index Drink. | General | House- | Auto- Gas Bidg. 
CITIES Power lity | of Sales Food Places Mdse. | Apparel Appl. motive | Stations Hdwre. Drugs 
(continued) S.A. Index ndex | Production} ($000) ($000) | ($000) | ($000) | ($000) | ($000) ($000) ($000 


-0062 73 «| 2,949 961) 2,098 434 333 1,863 1,518 ; 127 
| 4,149] .3381 m3)C*«S 149,383, 50,899) 103,820 38,472 34,517| 124,233 42,701 21,561 
.2249 133 121,423 42,927/ 100,274) 35,180) 30,016) 103,398 32,155 22,626 18,454 
21,713) . -0068 155 4,477 984) 847| 749) 1,165) 9,524 1,571 684 545 
13,568) 3,571] 0058 2,720 926 938) vd 484, 3,201; 1,845, ‘1,414 305 
14,551). 2,598] .0086 3,032 719 255 678 385| 3,675, 1,632) —«*1,567 125 
280 87,341) . 3,624)" .0431 21,063} 6,772; 8,102) 4,113| 6,222| 17,308, 7,339) 6,193, 3,283 
73,950) . .0292 17,892 5,312) 7,173} 3,940 4,800) 15,434 5,276 5,043 2,918 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13 


Data and Ads Go Together: Read Both 


A market is only as good as your chances of selling it. {n addition to the basic market data published in this 
issue, you need to know something about the coverage provided by local media and their command on 
the interest of readers, listeners and viewers. That’s why a study of the advertisements in this issue should be 


a must. 


They not only enable you to weigh your chances of selling the market, but they frequently bring to light 
significant and helpful comparisons that might otherwise remain hidden in the basic Survey data. And they 


also spotlight local developments that emphasize the market’s continuing growth. 


For a realistic appraisal . . . and profitable selections . . . be sure to study both the Survey data and the 


advertisements. 


MAY 10, 1958 


OHIO 


COUNTIES 
CITIES 
(continued) 


Buying 
Power 


Index ndex 


Nobie.... 

Ottawa...... 
Port Clinton 

Paulding 


Perry..... 
Pickaway 


Circleville. ....... 


Putnam 


Richland 
\ Mansfield 
Shelby 
Ross 
Chillicothe 
Sandusky 
Fremont 


Scioto... 
APortsmouth 
Seneca 
Tiffin 
1Fostoria 
Shelby 


Sidney 


Stark 
ACanton 
Massillon 
Alliance 
Summit 
AAkron 
Barberton 
Cuyahoga Falls 
Trumbull... 
Warren 
Niles 
Girard. . 
24 Youngstown 


Tuscarawas 
New Philadelphia 
Dover 

Union 

Van Wert 
Van Wert 


Vinton 

Warren 
Lebanon 

Washington 
Marietta 


Wayne. 
Wooster 
Williams 
Wood bite 
Bowling Green 


Wyandot 


Total Above Cities... 


State » Tem. . 


METRO. AREAS 


Cincinnati... .. 


wality | 


| 


| Index 
of Sales 
| Production 


RETAIL SALES— BY) ESTIMATES, 1967 


Food 
($000) 


I, exclu- 


“gM” symbols mark 
sive catimatos EMENT. 


sive estimates by SALES MAN: 


($000) | ($000) 


Furn.- 
House- 
Apol. 
($000) 


0051 78 
105 
150 


83 


0103 
0280 
vi 
0413) 
.0207| 
0158 
0347| 
0115) 


0120) 3,676) 


85 
100 
205 

78 


1,484) 
10,046) 
4,405 
2,705 


6,901 
6,311 
4,259 
5,021 


761 
3,742 


1,124 
1,689 
717 


4q 
22 
29 


9,222, 220) 4. “coe 


P 195,039 


1,426 526 


519,482|1,891,469| 583,552) 522,398 


1, 70. 687 5.6008 4,227 


|2,898,428 


904 ,907/1,574,120 


,745| 888,390) 838,409 


3200 | 
1998 
et 


mW 
106 
109 


~ 667,871| .3336| 4, 
429,75, 2147) 4, 
1,349,148, .6739| 4,031) 


RETAIL SALES— 


ESTIMATES, 


1957 


| 16 
| 114 
110 


166,441 
113,480 
335,049 


51,914, 109,958 
30,323, 45,133 
126,036) 205,294 


27,167 
26, 580) 
79,386. 


137,052 
87,152 
263,601 


20,948 
11,649 
44,708 


32,783 
28,934 
70,713 


1 Fostoria is in Hancock and Seneca counties. 
2 Youngstown is in Mahoning and Trumbull counties. 


© SM, 1958. 


SM Standard eA and Potential (4) 


Metropolitan County Areas. 
efore using these figures read foreword, page 13. 


Leading Counties 


and Cities on Pages 101-135 


SALES MANAGEMENT 


THE MOST CONVINCING SALESMAN 
IS A TRUSTED FRIEND! 


...and Brush-Moore Newspapers are 
friends of the family! 


THE CANTON REPOSITORY 


represented by Story, Brooks & Finley 
Evening ABC 68,892—Sunday ABC 74,639 


THE EAST LIVERPOOL REVIEW 
represented by John W. Cullen Company 


Evening ABC 17,540 


Families in trading area: 24,784 


THE SALEM NEWS 


represented by John W. Cullen Company 


Evening ABC 9,825 


Families in trading area: 13,629 


ha} 


THE MARION STAR 


represented by John W. Cullen Company 


Evening ABC 22,834 


Families in trading area: 31,003 


MAY 


Brush-Moore Newspapers are home-town news- 
papers. They accent local news, keep their 
readers in touch with their community and their 
neighbors. 


This full-scale local news coverage has won a 
warm spot for Brush-Moore Newspapers in the 
cities they serve. Readers depend on, like and 
trust their Brush-Moore Newspaper . . . look 


10, 1958 


THE PORTSMOUTH TIMES 
represented by John W. Cullen Company 
Evening ABC 25,688 
Families in trading area: 38,072 


THE IRONTON TRIBUNE 
represented by John W. Cullen Company 


Evening ABC 10,346—Sunday ABC 10,46; 


Families in trading area: 15,974 


THE STEUBENVILLE HERALD-STAR 
represented by Story, Brooks & Finley 
Evening ABC 29,875 
Families in trading area: 47,675 


THE SALISBURY TIMES 
represented by Story, Brooks & Finley 
Evening ABC 22,313 
Families in trading area: 37,822 


upon it as part of the family. 


This confidence carries over into the advertising 
columns .. . places your sales story against a 
background of acceptance and believability that 
pays off for you in the market place! 


Put these “accepted-at-home” salesmen to work 
for you. They know their communities, and their 
communities know them! 


The Cleveland Metropolitan Area’s™ 
Total Retail Sales exceed 2-billion dollars 


$618,000,000 more 


) $618,000,000 more 


than the combined totals , Total Retail Sales 


of the 25 adjacent counties 
CLEVELAND 
STANDARD 
Concentrated promotion in the compact Cleveland METROPOLITAN 


Metropolitan Area will produce maximum sales AREA 


results for you. 
s or yo $2,477 ,527,000 25 COUNTIES 


Think BIG about Ohio's biggest and richest mar- $1,858,937,000 
ket...and you do this best when you use the daily 


newspaper most read by Clevelanders themselves. 


/ 


TOTAL RETAIL SALES 


The Cleveland Press 


A SCRIPPS-HOWARD NEWSPAPER 


General Advertising Department, 230 Park Avenue, New York City 
Chicago @ San Francisco @ Detroit e Cincinnati @ Philadelphia e Dallas 


*(Cuyahoga and Lake Counties) 


Gi ‘The “SM” symbols mark —— , exclu- 
OHIO RETAIL SALES— ESTIMATES, 1987 sive estimates by SALES MANAGEMENT. 


| Per | Furn.- | Lumber- | 
METRO. i- i % | Hsid. | Buying | Index | House- | Auto- Gas Bidg. 
AREAS 8 | Retail | Power | Quality | of Sales | . | Apparel | Appl. motive oon] Hdwre. | Drugs 
continued) S.A.| Sales | Index index | Production} ($000) | ($000) ($000) ($000) ($000) ($000) | ($000) ($000) 


Cleveland 2,477,627, 1.2378, 4,785] 1.2286 | 123 124 626, 327| 198,553 .731| 132,918 129,727| 459,717| 160,898, 128,972 92,670 
Columbus 866,897, .4331| 4,522] .4380 117 115 197,338} 69,928 z 55,605, 39,835] 160,821} 63,504 52,555 30,598 
Dayton... 700,530) . Y ; 12 | 
Hamilton- 166,117, 54,916 ; 40,781) 37,293] 143,582 48,466) 36,455) 23,709 
Middletown 205,931). , ; 104 | 47,450) 16,083 : 10,657 12,681) 41,671) 14,756) 22,681, 5, 284 
Lima... 138,850) .0693| 4, : | 106 32, “a7 8,952 , 6,811) 7,177, 25,477 10,358, 11,196) 3,495 
Lorain-Elyria 230,129] . ’ , 106 62,030) 16,962 ‘ 13,359) 14,762} 48,792} 16,948, 17,627, 6,400 
\ Mansfield 138,371). ; , | 108 40,781) 10,946) | 7,265 7,466! 26,655) 10,027) 8,730} 3,383 
Marion 74,552) .0372| 4, : 101 16,643; 4,851 ’ 4,338, 5,127} 14,323) 4,342) 7,251) 2,180 
ANewark 97,755) . ' j | 100 24,900} 6,595) ’ 4,893} 4,027; 18,739) 8,223) 9,931) 2,605 
Portsmouth... 93,213) . , F = 23,000} 6,848] ,986 6,003} 5,500, 19,633} 9,509) 4,002) 2,235 
ASandusky.... 85,492| ’ : 107 21,606) 8, 12 y 4, ‘42! 6,886} 17,677; 6,486, 5,276, 3,088 
Springfield... 165,365) .0826) 4, r | 106 39,871| 10,336) ,906]  7,980| 8,457) 34,235] 13,470 11,582) 5,448 
Toledo...... 595,556] . ; ; om 51, 7 : 31,920, 34,126} 112,834] 46,030, 28,410| 22,094 
Wheeling- | 

Steubenville 416,091). ’ : 116,588) 30,394) ‘ 25,649) 23,649] 67,842} 30,064) 30,284) 10,454 
Youngstown : ; t i 205, 699 50,805 ,256| 40,538] 47,912) 141,665] 55,724) 53,499) 20,697 
.Zanesville , J y ‘ 21 21,0083) 6,772) , 102) 4,113) 6,222} 17,308 7,339 6,193 3,283 


on 


Total Above Areas 9,587,398) 4.7895| 4,348] 4.7884 | we 2,397,432 761,323|1,422,656| 630,505, 523,277|1,828,676| 668,231| 580,653| 314,928 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as 
IBM listings of data in the “Survey of Buying Power,” regrouped according to your sales 
territories, may be obtained from Market Statistics, Inc., 432 Fourth Avenue, New York 16, 
N. Y., Phone MUrray Hill 4-3559, 


SALES MANAGEMENT 


MAY 


10, 


43% of All the People in Ohio Are Covered by KYW-TV 


KYW-TV has a larger audience* than any other advertising 
medium in the northern Ohio market which encompasses 43% 
of all the people in Ohio. It reaches customers for your product 
in metropolitan Cleveland and the metro areas of Youngstown, 
Mansfield, Akron, Canton, and Lorain-Elyria. .. 26 Ohio counties 
and a slice of Pennsylvania — 


4,091,200 
1,213,700 
$8,243,945,000 
$5,506,145,000 
This is how the Cleveland metro area ranks in the country: 
TOTAL RETAIL SALES 
TOTAL AUTO SALES 
TOTAL DRUG SALES 
TOTAL FOOD SALES 
This rich market is yours when you buy Northern Ohio’s No. 1 
station, KYW-TV. Remember, no selling campaign in the northern 
Ohio area is complete without the WBC television station... 


KYW /A4\TV Cleveland 


Represented by PGW 


@@q@O westinchouse BROADCASTING COMPANY, INC. 
*Up to 55% more than any other TV station in Northern Ohio—ARB, Nielsen 


OKLAHOMA — 


Map, page 608 


City 


Altus 
Alva 


Ardmore.... 


Bartlesville 


Blackwell. ... 


Chickasha 
Clinton 


Duncan 
Durant... 
El Reno... 
Elk City 
Enid. 
Guthrie 
Guymon 
Lawton 


County 
Pontotoc 
Jackson 
Woods 
Carter 
Washington. 


.Kay 

. Grady 
. Custer 
Cushing... .. 


Payne 
Stephens 
Bryan 
Canadian... 
Beckham 
Garfield 
Logan 
Texas 
Comanche. 


ae = 


@ 


(Other West South Central States: 
Texas.) 


Arkansas, Louisiana, 


The “‘SM’’ symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS 


_ | Drage 


aqen@eooauqgeneeow en 


"| 


32| 17 


— 


NUMBER OF OUTLETS 


3 i 


Midwest City. Oklahoma. . . 
Muskogee... .Muskogee... 


Okmulgee. .. .Okmulgee. . . 
Pauls Valley. .Garvin 
Ponca City. . .Kay 


Woodward....Woodward.. 


43 
33 


POPULATION 
ESTIMATES, 1 Al had 


EFFECTIVE 


BUYING INCOME — 


@ 


ESTIMATES, 1957 


Con- | 
House-| sumer | Urban 
holds | Spend-| Pop. 


Income Breakdown of Households 
COUNTIES 
CITIES 


Total | % 


Adair 
Alfalfa 
Atoka 


Beaver 

Beckham 
Elk City 

Blaine. . 


Bryan. 
Durant 

Caddo 

Canadian 
El] Reno 


Carter. . 
Ardmore 

Cherokee 

Choctaw 


Cimarron 
Cleveland 

Norman 
Coal 


Comanche 

ALawton 
Cotton 
Craig 


Creek 
Sapulpa 

Custer 
Clinton 

Delaware 


Dewey 

Ellis 

Garfield 
AEnid 


Garvin 


Pauls Valley 


Grady..... 


Chickasha 


Grant... 


Greer..... 


Harmon..... butt 
ee 


Haskell. 


(thou- 
sands) | U 


of 


S.A. 


0071 
-0047 
-0062 


| 
.0037| 
.0106| 


(thou- | ing | (thou- 
sands) | Units 


2.6 2.8 


| sands) 


7,556 
59,924 
55,762 

4,454 


108,559 
76,767 
10,205 
14,146 


50,301 
20,313 
24,306 
13,820 

8,960 


6,708 
11,248 
82,122 
72,098 


37,121 
10,303 
38,683 
23,872 
12,541 


9,861 
9,866 
7,785 


/0 % 
Hslds. Inc. 


$2,500-3,999 
% Q% 
Hsids. Inc 


$4,000-6,999 


% 
> | Hsids. Inc. 


$7,000-9,999 


0 ‘0 
Hsids. Inc. 


$10,000& over 
% % 
Hslds. Inc. 


61.0 
33.0 
52.5 


21.4 
28.5 
27.2 
35.7 


48.9 
42.9 
36.9 
27.1 
24.4 


4.1 
33.9 


30.9 
20.4 
30.7 


24.6 
27.0 
27.6 


27.0 
25.4 
23.4 
29.2 


15.6 
17.9 
15.9 
24.7 


27.8 
25.8 
29.2 
27.5 
26.9 


28.9 
23.6 
25.2 
19.7 
19.1 
24.7 18.6 
18.5 
29.9 
27.7 


26.1 
24.3 
21.8 10.7 
15.2 
11.9 
26.1 30.3 
23.0 
25.5 
27.2 
28.2 


16.5 
20.0 
23.0 
28.7 


24.8 
25.1 
27.4 
27.0 
26.9 


20.8 
19.4 
21.8 
19.3 
30.7 


26.4 
25.6 
25.2 
25.4 


23.8 
16.1 
17.1 
17.4 


25.0 
25.3 
27.1 
25.7 
25.9 


20.8 
19.2 
23.4 
20.9 
16.7 


30.0 
24.3 
24.3 


25.1 
14.2 
14.1 


27.8 29.8 


11.3 
28.5 
15.9 


23.1 
35.3 
28.7 


32.3 
32.7 
34.9 
26.9 


30.4 
37.6 
38.6 
37.1 


18.5 
23.9 
26.0 
32.2 
35.5 


31.5 
35.6 
36.9 
37.5 
41.2 


29.7 
29.2 


36.8 
35.7 
26.3 
29.6 
28.5 22.6 
40.4 
41.9 
28.4 


35.4 


4.0 
29.8 
24.1 


40.2 
38.1 
33.2 
32.9 


31.0 
35.3 
28.2 
32.0 
14.9 


42.6 
44.3 
36.5 
37.3 
27.7 


24.2 
28.3 
36.9 
36.6 


35.4 
29.0 
40.9 
40.9 


29.4 
36.6 
24.5 
25.9 
28.4 


39.9 
45.2 
34.3 
34.4 
29.9 


33.3 
24.6 
29.4 


19.7 34.6 


2.4 7.3 
7.0 13.0 
2.8 7.7 


9.9 
8.4 
9.2 
5.4 


14.2 
14.6 
15.4 
11.3 


3.2 
5.0 
5.5 
8.8 
9.4 


8.3 
11.2 
11.9 
15.4 
16.5 


7.2 
7.3 
2.7 
2.6 


13.4 
13.5 
7.7 
7.5 


14.0 
8.2 
9.7 
2.9 


16.8 
15.7 
17.4 

8.4 


9.5 
7.8 
5.8 
3.5 


17.0 
15.1 
12.2 

8.8 


6.3 
7.6 
7.1 
8.6 
2.6 


13.2 
14.4 
13.8 
15.2 

7.2 


5.2 
9.9 
9.6 
9.4 


11.5 
15.4 
16.0 
15.8 


6.8 
8.5 
6.1 
7.4 
9.3 


13.9 
15.8 
12.9 
14.8 
14.8 


6.0 
10.5 
11.0 


12.5 
15.2 
15.8 


2.9 7.7 


12.1 
31.4 
18.7 
18.4 


11.6 
10.4 
13.9 
15.9 
30.1 


SM Standard (4) and Potential 1 (A) Metropolitan County Areas. 
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Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


A SERIES 


NUMBER OF 
COUNTIES 
IN WHICH 
PUBLICA- 
TIONS HAVE 
OVER7S% 
COVERAGE 
OF FARMS... 


‘ 434,813 


paid subscribers 


FARM JOURNAL 


Send for similar data on livestock, crops, 
farm equipment, poultry and irrigation 


THE FARMER-STOCKMAN 


FARM & RANCH 


PROGRESSIVE FARMER 


TEXAS AND OKLAHOMA COUNTIES 


217 COUNTIES WITH AVERAGE INCOME OVER $4,500 PER FARM 
account for 78% of all Farm Income in Texas and Oklahoma 


180 


136 


GREATEST COVERAGE 


Where Income Counts Most... 


217 


TEXAS AND OKLAHOMA 
comprise the second most im- 
portant farm-income area in 
the nation! 


THE FARMER-STOCKMAN 
gives the best possible farm cov- 
erage in Texas and Oklahoma. 


kk 


The only farm publication 
edited separately for Texas 
. . . and edited separately for 
Oklahoma... 


OKLAHOMA CITY @ DALLAS 


The Farmer-Stockman 


400 N. Michigan Avenve 
Chicago 11, SUperior 7-6145 


J. H. Hunter, Advertising Director 


4321 N. Central Expresswoy 420 Lexington Avenue 


Dalles 5, LAkeside 1-312! 


New York 17, MUrray Hill 4-3340 


500 N. Broodw 
Okichome City dl CEntrol 2-3311 


c POPULATION EFFECTIVE SM The “SM” sy: mbols. mark k original, exc’ 
JM ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1987 sive colmates by SALES MANAGEMENT. 
OKLAHOMA | we- Pinatas co 
tro- Con- Income Breakdown of Households 
Coes 4 Total holds | Spend-| Pop. Net % Per | Per Per 
tan 2 
ini Area | (thou- (thou- (thou- | Dollars of Capita; Hsid. | C. S$. U. $0-2,499 $2,500-3,989 $4,000-6,900 $7,000-9,999 $10,000& ever 
sands) | U.S.A. | sands) Units sands)}| (000) | U.S.A. % | % % 
(thous.) Hslds. Ine. | sis. Inc. | Hsids. e. | las. Inc. | Helds. Inc. 
CURIE cccccucsecs 15.1; .0088 4.4 4.5 4.7 15,198} .0051) 1,006) 3,454) 3,341 | 46.0 20.8 27.0 26.5 | 21.0 33.6 | 4.2 16.2/; 1.8 8.9 
Leseetdeesnl 25.2] .0147 7.7 7.7| 15.91 32,266) .0108) 1,280) 4,190) 4,157 | 33.6 12.2 | 29.8 23.8 | 26.2 33.9 | 6.6 12.8/| 3.8 17.3 


COT ceccscseces 
CR ce vecssccrss 
GIS once cade 


AGO ....0ceccveses 8.4) .0048 2.5 2.5 11,142} .0037| 1,326) 4,457) 4,376 
- . Marshall.......... 6.7| .0039 2.0 2.0 2.3 8,027, .0027 a 4,014, 3,898 | 39.7 15.3 | 23.4 19.8 | 28.0 38.4) 5.8 11.9| 3.1 14.6 
. | 
és Mayes............. 17.7| .0103 4.9 4.9 4.1 16,394) .0055) 926 3,346) 3,336 | 45.3 20.6 | 28.0 27.8 | 21.3 34.5| 3.7 9.1) 1.7 8.0 
Murray............ 11.0) .0064 3.3 3.6 nl 13,511) -0045 1,228 4.006) 3,675 | 39.4 15.7 | 26.8 23.3 | 24.7 36.0) 6.5 14.0, 2.6 12.0 
Muskogee.......... 57.0) .0332) 16.8 17.9) 39. 71,126) .0239) 1,248 4,234) 3,966 | 37.3 14.0 | 25.2 20.6 | 27.0 35.9 7.1 14.2) 3.4 15.4 
Muskogee... .... 39.9} .0232) 13.0) 14.0 58, 124| .0195| 1,457| 4,471| 4,138 | 34.7 12.4 | 24.8 19.2 | 28.9 36.6| 7.8 16.0] 3.8 16.8 


16.3 


21,593) .0073) 1,358) 4,153) 4,151 


10,530) .0035| 1,170) 4,056) 3,710 
7,096} .0024) 797) 3,085) 2,807 
40.2] 78,213) .0262) 1,574) 4,950) 4,770 
45,228) .0151) 1,767/ 5,321) 5,174 
16,198 4,383 


2.7 13,653) .0046) 1,313) 4,551) 4,501 
41 18,707) .0063) 1,299) 4,350) 4,179 
6,252) .0021) 893) 3,291) 2,999 


4.8] 22,251) .0074 849 3,134) 3,099 
2.3] 19,841) .0067| 1,050) 3,543) 3,535 
10.5 24,037; 1.0081) 1,292) 4,217; 3,554 
14,497} .0048) 1,381) 4,393) 3,687 


5,147| .0017) 782) 3,217) 3,022 
3. 14,676) .0049| 1,026) 3,580) 3,484 
15, 306 2,804 


9,094 | 2,831 


34.0 


39.8 
56.0 
24.6 
21.1 
25.9 


32.5 
33.2 
51.3 


49.4 
42.8 
41.7 
38.5 


50.4 
41.9 
54.6 


31.6 


12.4 | 29.6 23.6 | 26.2 34.1 | 6.5 12.8) 3.7 17.1 


27.6 24.0 ° 
30.0 | 25.3 29.4 15.3 28.2) 2.7 7.9 7 3.5 
7.7 | 22.7 15.4 | 38.1 42.4 | 10.3 17.4) 4.3 17.1 
6.1 | 21.3 13.4 | 40.0 41.2) 12.2 18.9 | 5.4 20.4 


23.3 17.2 | 39.7 47.8) 8.3 15.1 


10.9 | 26.6 19.8 | 28.6 34.1) 7.1 12.8| 5.2 22.7 
11.9 | 28.2 22.0 | 27.2 34.6| 7.6 14.6| 3.8 16.9 
25.6 | 27.3 29.7 | 17.0 30.2| 3.1 8.2/ 1.3 6.3 


24.2 | 27.6 29.4 | 18.6 32.3) 3.2 8.5) 1.2 5.6 
18.4 | 26.3 24.7 | 24.0 36.6 6.0 11.5) 1.9 8.8 
16.9 | 24.3 21.6 | 25.1 36.2) 6.3 13.7) 2.6 11.6 
15.0 | 24.6 20.7 | 27.5 38.0 | 6.7 14.1 | 2.7 12.2 


25.1 | 26.6 28.7 | 18.3 32.4) 3.9 10.4 8 
18.1 | 28.3 26.8 | 23.4 36.0) 4.5 10.4) 1.9 8.7 
29.6 | 27.7 32.6 | 15.0 28.9) 2.1 6.0 6 


2.4 


27.0 


31.6 - 
10.9 | 27.5 20.6 | 28.6 35.1) 8.1 15.0) 4.2 18.5 


14.3 


Before using these figures read foreword, page 13. 
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Ponca City 


WASHINGTON : 


Bartieswilie = 


Panhandle section 
shortened in propor 
tion to ita Effective 


Buying Income. 


KINGFISHER 


CANADIAN 


OKFUSKEE 


_ | 


DELABARE 


CHEROKEE 


Omianoma City 


Counties and cities on this map 
ore charted in proportion to net 
Effective Buying Income: Scole, 
0068 sq. in. equals $1 million 


COMANCHE 


THLMAN 


Chrchasha 


Okmulgee 


CLEVELAND 


Wedwest City © 
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RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 reteil sales of $25 million or more. 


4 JOHNSTON 
SSSA MARSHALL 


Cities shown are those having 
net Effective Buying Income of 
$15 million and over. 


OKLAHOMA 


Copyright by 


‘McC URTAIN 


OKLAHOMA 
COUNTIES 


POPULATION _ 
ESTIMATES, 1/1/88 


House- 


| | 
| Con- 
| sumer | Urban 


EFFECTIVE 


BUYING INCOME — 


BYP ESTIMATES, 1957 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


inal, @: 


CITIES 
continued) 


Noble 
Nowata 
Okfuskee 


Oklahoma 
AOklahoma City 
Midwest City 

Okmulgee 
Okmulgee 

Osage 


Ottawa 
Miami 

Pawnee 

Payne 
Stillwater 


Cushing 


Pittsburg 
McAlester 

Pontotoc 
Ada 


Total | % | holds | Spend-| Pop. 

(thou- of | (thou-| ing (thou- 

sands) | U.S.A, | sands) | Units | sands) 
| (thous.) 


Net 
Dollars 
(000) 


Income 


Per 
C.S. U. 


Income Breakdown of Households 


$0-2,499 


% TN 
Hsids, Inc. 


2 a 
11. 3.4) 


4.1 
3.6 
2.8 


358.1 


.0156) 
.0220) 
.0115} 
-0201) 


| 
.0165) 
.0078 
-0072 
-0263) 
.0147 
.0068 


0195 
-0114 
-0175 


19.5 


18.4 


-0107 6.7) 


12,375 
12,886 
12,058 


-0043 
-0041 


716,081 
543,565 
43,350 
44,953 
26,712 
43,946 


2401 
- 1823 
-0145 
0151 
-0090 


-0147| 1,266 


35,870) 
20 , 605} 
14,159) 
72,362 
44,711 
18, 182 


.0120| 1,267 
.0069| 1,526 
-0048| 1,142 
0242) 1,597 
0150} 1,767 
| -0061) 1,554 
am 


987 
0075) 1,148 


32,978| 
22,395) 
38,631) .0129| 1,279 
28,315) .0095| 1,539 


4,065 


33.0 
39.4 


12.3 
15.9 
23.5 


5.9 
6.0 
4.7 
14.7 


26.3 
23.5 
20.7 
17.8 


28.2 
27.7 
25.5 
24.0 


27.0 
29.4 
32.0 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
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Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


More than 


of Oklahoma's 


entire population 
and retail sales are 


in the WKY and 
WKY-TV areas 


Either WKY or WKY-TV covers over 1% 
million people and well over 11% billion dollars 
in retail sales. 

How do we stack up? So firmly in Ist place 
in ratings, audience loyalty, community pres- 
tige, that we can afford to talk about market 
rather than media. 


WKY radio WKY-TV 


930 NBC Ch. 4 NBC 
OKLAHOMA CITY, OKLA. 
The WKY Television System, Inc. 


WTVT, Tampa-St. Petersburg; WSFA-TV, Montgomery 
Represented by The Katz Agency 


KVOO-TV COVERS 45 COUNTIES, WHERE: 


Effective Buying Income totals $1,897,469,000.00. 
Oil-rich Tulsa and 31 Oklahoma counties in the 
“Fabulous 45” account for half the state’s effective 
buying income and this is the half you reach with 


OKLAHOMA 


COUNTIES 
CITIES 
continued) 


Pottawatomie 
Shawnee 


Pushmataha. . 
Roger Mills 
Rogers 


Seminole. 
Seminole-W ewoka- 
Holdensille 
Seminole 
Sequoyah... 
Stephens 
Duncan 


Texas.. 
Guymon 


© SM, 1958. 


KVOO.-TV. Kansas, 


Missouri and Arkansas market 


areas make up an added bonus to the rich Okla- 
homa Market. 


= Ss 


ptt ot 


1 
i 
+ 


Represented by 


(thou- 
sands) 


. POP 


of 


(thou- 


U.S.A, | —_ 


0258! 
-0164 


0055 
.0032| 
0101 


0216 


0145 
.0068 
.0094 
0213 
.013 ‘| 


.0074 
0087} 


13. 3| 
8 <3 
2.5 
1.5 
5.0| 


ing 
-_ 


PULATI 
ESTIMATES. VV nail 


| (thou- 
its sands) 


hous.) | 


EFFECTIVE 
BUYING INCOME — 


BY) 


“SM” 
ESTIMATES, 1957 


The symbols mark original, e 
sive estimates by SALES MANAGEMENT. 


Net 
we 


| ee, 
jus 


| 
je 


28.2 


52,512| 
38,373| 


7.00 
5,795) 
19,715] 


us 
$2,308 
15,256 
11,955 
51,960) 
35,424 


26,657| 
13,013 


0176) 1,188) 
-0128) 1,361 


.0024| 754 
0020) 1,054 
.0086| 1,133 


0148) 1,187 


-0051) 1,293 
0040) 
.0174| 1,420) 4,681) 
0119] 1 540! 4, 929 


Income Breakdown of Households 


0108) 1 £98 


743| 2,989) 


.0090) 2,083} 7,408! 
.0044 


2,033) 6,849 


6,520 


36.5 
15.8 
35.3 
37.5 


35.8 
37.3 


7.4 
2.2 
8.9 
10.0 


14.9 
14.4 


5.9 
15.8 
16.8 


14.4 
12.5 


43.6 
39.6 


Before using these figures read foreword, page 13. 


The 


individuals” 
living in quarters not classified as dwelling units (boarding houses, hotels, military barracks, 
colleges, etc.), as well as so-called “doubled-up” married couples or parent-child groups sharing 
the living quarters of relatives, and unrelated individuals living alone or with other families. 


Definition of Consumer Spending Unit 


“consumer spending unit” is closely related to the Census term “families and unrelated 
. which adds to the number of private households the income-receiving units 


SALES MANAGEMENT 


T U A S A . . . Population now * 337,000. Center 


- of the 40-county Magic Empire 
inininien | ec Ni = = me > with an effective Buying Income of almost 2 billion 
wee “ . _ ag as dollars. The preferred newspapers in this rich area are 
MS the Oil Capital Newspapers . . . To do an Effective Ad- 

vertising Job in Oklahoma . . . you need the World- 
Tribune . . . because these newspapers reach more 
than 40% of the families in this area. 


*Metropolitan County Area. 1958 Sales Management Survey o 


© AP. eee eee eee ER § 


TULSA WORLD e TULSA TRIBUNE 


MORNING * EVENING a SUNDAY 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


POPULATIO EFFECTIVE Sy The “SM” symbols mark niet, exclu- 
ESTIMATES, N88 BUYING INCOME — M ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


OKLAHOMA 


COUNTIES i income 
CITIES tan y) Net Per ‘er 
(continued) 9 ry . | C, S$. UL $2,500-3,999 | $4,000-6, 17 $7, 000-9, 999 $10, 000& over 


Income Breakd of H Ides 


70 (a a] « t 
Hsids. Inc. Hsids. . e.3 Hsids. Inc. 


18,983) . ’ 4,269 : -3 | 27.7 21.4 | 26.0 ° 3] 4.5 20.2 
624,694 5,446 . -3 | 21.8 12.8 | 38.1 . 6 27.2 
503,735) . ’ ’ ; -1 | 21.3 12.4 | 38.3 35. 9 | 13 0 8.4 | 28.2 


" ; 12,084 ‘ ; . .5 | 27.6 28.8 | 18.3 31.0 | 3.4 8. 7.8 
Washington. .... | . " : : 79,005) . ‘ . x .7| 19.2 10.4 | 37.6 33.4 | 15.1 20.3| 9.2 31.2 
Bartlesville. .... . . . 64,214) . : : \ 7118.0 9.2] 38.8 32.1 | 16.5 20.7 | 34.3 
17,423) . ; : ’ . -7 | 28.7 22.6 | 28.2 37.6 | 6.2 12.2| 3.5 15.9 


20,818 1,639) 5,338 ° -0 | 24.4 16.9 | 31.9 33.8 | 10.1 , -? 26.1 


12,337| .0041| 1,713) 5,364 : . . 24.4 16.1 | 33.0 35.4 | 9.5 -3 25.0 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13 
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Everything’s on the UP and UP at KTUL-TV 


OKLAHOMA 


COUNTIES 
CITIES 
(continued) 


Total Effective 
Buying Income’ 


Total Population 
for Area 


Total Retail Sales 
for Area* 


Total Food Sales 
for Area* 


Furniture, House- 
hold Appliances 


Automotive Sales 
for Area* 


Gas Station Sales 
for Area* 


UP 
UP 
UP 
UP 
UP 
UP 
UP + 


$1,796,919,000 


1,337,800 


$1,335,127,000 
$ 305,198,000 
$ 68,959,000 


$ 
$ 


* 42 counties in Oklahoma, Arkansas, 


Kansas 


and Missouri. 
Survey of Buying Power, 


Figures from 
1958 issue. 


318,993,000 
114,642,000 


Yes sir, in Eastern Okla- 
homa there’s no moanin’ and 
groanin’ among businesses 
who are going after sales on 
Tulsa’s KTUL-TV. Check the 
latest figures, shown here, and 
elsewhere in Survey of Buying 
Power. You'll find everything 
is on the UP and UP at 
KTUL-TV! 


P.O. Box 9697 — Tulsa, Oklahoma 


POPULATION 
ESTIMATES, 1/1/58 


Units 


U.S.A. | sands) 
(thous.) 


Woodward 


Woodward..... 


oe . -0038} 


sands) 


EFFECTIVE 
BUYING INCOME — 


JM 


ESTIMATES, 1957 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


t % 
Dollars | of 
(000) 


Per 
Capita 
U.S.A. 


-0072| 3.5 


3.5 
2.0] 2.1) 


Total Above Cities.. 


6.5] 15 


9 


1,273 
1,485 


918 
,650 


-0054 
-0033 


Income 


. | C$. U. 


Income Breakdown of Households 


$4,000-6,999 


% 
Hslds. Inc. 


$7,000-9,999 
% % 
Hsids. Inc. 


$10,000 over 


% 
Hsids. Inc. Hslds. Inc. 


30.8 10.5 
27.5 9.0 


30.9 37.3 
33.9 39.3 


7.7 14.0 
8.4 14.6 


4.4 18.9 
4.6 18.9 


1,145.0] .6657| 367.8] 403.7) 


State Total : 


Oklahoma City 


COUNTICS 
CITIES 


1,954 


»965) .6555) 1,707 


25.0 7.5 35.6 38.0 | 10.5 17.0| 5.7 22.3 


2,251.0) 1.3087} 673.8 


722.111 ,358.2 


3,221 


616) 1.0802) 1,431 


30.7 10.2 | 24.4 17.6| 31.6 37.2| 8.7 15.4| 4.6 19.6 


SyMm POPULATION 
OY) ESTIMATES, 1/1/58 


E. B. 


2 \. 
BY) Estimates, 1987 


| 

| House- 
Total | % hold 
(thou- | of | (thou- 
sands) | U.S.A.) sands) 


Urban 
Pop. 

(tho 

sands) 


Net % 
Dollars | of 
($000) 


U.S.A. 


Per 
H’se- 
hold 


Per 
Cap- 
ita 


77m POPULATION E. B. |. 
BLD ESTIMATES, 1/1/58 @ ESTIMATES, 1957 


% 


i 
U.S.A. 


43.2 
57.2 
388.1 


60.5} .0293) 15.7 
74.0) .0430) 20.5 


82,122 
108 , 559 
716,081 


0275 
0364 
2401 


1,626/5,231 
1,467|5,296 


1,761/5,608 


Total Above Areas 


Me- 


RETAIL SALES— @D ESTIMATES, 1 


es Fo 
Retail | % 
of 


Sales 
($000) | U.S.A. | 


Per 
Hsid. 
Retail 
Sales 


tan 
Area 


uality 
ndex 


Index 
of Sales 


Food 
Production} ($000) 


Adair 


eer 


Atoka.... 


© SM, 1958. 
612 


1,773 
3,456 
2,034 


-0027) 
-0044) 


2,574 
4,182 


3,409 


51 
87 


38 
94 
47 


1,272 
1,812 
1,527 
62 956 
6,173 
3,055 
2,982 


3,383 
2,887 


1,459 
1,595 


479 
402 


Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


SM The “SM” symbols mark original, exelu- 
OKLAHOMA RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


tro- —s 

COUNTIES , Index Drink. 
E Sales Power of Sales | Food Places . | Appare Appl. 

Production} ($000) | ($000) ($000) 


75 5,559} 1,612 : 1,919 
3,779 625 1,496) 
85 7,009} 1,141 § : 3,415) 
97 5,300} 1,079 ; 2,708) 
129 3,839 732 ,137] 1,496} 


93 12,220] 2,734) «6, . ' da 
ll 8,527] 1,942) 5, 354] 4,807) 
69 2,801 411) | | 708 
46 536, | 382 


100 258) 
71 3,431] 
78 2,462 
50 105 


87 4,713 
4,229 
319 
965 


1,386 
1,388 
21,170 ; . 12,484 
19,674 10,956 


6,373 ; 6,328 
3,067 3,300 
7,766 720) 8,774 
5,733 7,519 
2,206 1,324 


1,774 1,386 
1,974 1,511 
1,462 972 


1,652 1,085 
3,308 3,425 


25,338 
21,549 


8,271 
4,360 
59,376 
Ponca City 33,941 
Blackwell......... 15,316 


11,819 
15,796 
2,882 


14,685 
18,798 
18,449 
12,540 


552 988 2822 23: 


4,213) . 2,633} 
9,221, . 2,249 
13,177) . 2, 


282 
262 | 1,424! 
664 — 
147 | 1,107} 1,001) 
1 | 753| 872| 
314 568| 536 


7,746) . 2,421 
5,467) . 2,187 
5,219) . 2,610 


16,172] . aa .0073 380 1,421| 2,582! 


11,974) . 3,628 


254 ’ 1,537 1,127) 
SM Standard (4) and Potential (A) Metropolitan County Areas. 4 Before using these figures read foreword, page 13. 


Canadian Survey of Buying Power starts on page 775 


MAY 10, 1958 


for 


KWTV 


OKLAHOMA CITY 


GB 50 thru 100% 

Homes Reached 
25 thru 49% Daytime and Night- 
10 thru 24% time Weekly 


“* Except cluster of Greer, Harmon and Jackson 
Counties, showing 24% nighttime weekly. 


7 SM _ The “SM” symbols mark original, exclu- 
OKLAHOMA RJEJTAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Per | Eating & Furn.- Lumber- 
COUNTIES i % | Hsld. | Buying | index Drink. House- | Auto- Gas Bidg. 

CITIES | of | Retail] Power | Quality | of Sales ‘ood Places . | Apparel Appl. motive | Stations | Hdwre. | Drugs 
continued) U.S.A.| Sales | Index Production ($000) ($000) ($000) ($000) ($000) ($000) ($000) 


: andi | 
Muskogee , 0295, 3,518] . 89 2,703 2,458 2,495) 11,127 6,038 4,014; 2,383 
Muskogee 52, .0262 ‘ 113 2,186 2,459 2,318} 10,807) 4,752 2,085 2,019 


Noble a » -0054; 3,597] . 203 236 2,370) 1,475 1,723| 373 
Nowata : 0042} 2,504) . 353 339} 2,204] 799 956, 230 
Okfuskee : -0039) 2,063) . 244) 237 1,387) 494 1,076 149 
Oklahoma 539,085 2603) 4,147] . 33,009, 27,712) 115,514) 40,024) 33,612} 20,954 
AOklahoma City 488,043 .2438| , 31,271] 26,053] 106,164) 35,123; 29,608] 18,860 
Midwest City 15,780 -0079} J 1,139 731 2,050) 398 1,254 1,106 
Okmulgee 32,173; .0160| 2,873] . 1,625 8,403 2,467 2,126 1,023 
Okmulgee 19,701; .0098) J 5,679 1,175 1,298 499 
Osage ,892) .0170; 3,389) . 9,018 5,063 1,617 1,212 


Ottawa ,893; .0139| 3,170] . - 6,839 2,222 1,814 915 
Miami 118) .0105 7 | } 6,528 1,059 1,130 633 
Pawnee ,381| .0057| 3,076] . 2,993 1,205 1,021 363 
Payne ,685, .0208, 3,257] . 9,775 3,463 3,733 1,259 
Stillwater : 24,497; .0122 J R : 6,456 1,532 1,686 756 
Cushing 3,650) .0068 3,212 1,344 1,255 446 


Pittsburg 30,371, .0152) 3,266) . 4 3,129 2,640 
McAlester 23 ,493 -0117| P q | 2,123 2,429 
Pontotoc 33,791; .0169| 3,713) . | 2,617 
Ada 29,821; .0149 ° 2,246 
Pottawatomie 44,349, .0221, 3,335) . ? J 2,381 
Shawnee , 38,011; .0190) J § 2,076 


| 
Pushmataha. . 5,606; .0028 2,242) . 159 
Roger Mills. .... 4,057, .0020,| 2,705] . date 473 
Rogers 14,748 — 2,950) . % oe 
Seminole 25,222; .0126| 2,402) . 1,312 
Seminole- W ewoka- 
Holdenville 29,353 y 7 1,789 2,170 1,807 
Seminole. 14,639, .0073 780 901 1,219 878 
Sequoyah..... 6,067, . j d 168 241 1,172 419 
Stephens 44,225) . ; d 1,972 2,496 3,584 6,337 
Duncan 33,297| .0166 01: | 2 1,612 1,976 2,637 5,560 


Texas.. 15,958, .0080 4,433] . 574 532 1,554 2,728 
Guymon... 10,731} .0054 ‘ } 566 523 1,199 1,807 540 
Tiliman 13,569; .0068, 3,084] . 530 430 4,169) 1,335} 2,162 476 


SM Standard (4) and Potential (A) Metropolitan County Areas. q Before using these figures read foreword, page 13. 


Special Indexes to State County-City Tables on Page 5 


SALES MANAGEMENT 


State Industry Expands $850 Millions In 2 Years 


Oklahoma gained $850 millions more industry, 
16,000 mere jobs and $90 millions more annual 
payroll in the past two years, the state department 
of commerce and industry has reported. 


In metropolitan Oklahoma City, greater sales 
gains were shown in recent years than in any 
other major southwestern metropolitan city. Look 
at these Oklahoma City increases*: 

Up 26 % 
Up 48.2% 
.......Up 37.9% 

....Up 12.2% 


That’s proof that more people, more payrolls 
add up to more sales in a growing market! 


The Oklahoman and Times give advertisers 
unequalled coverage of the growing Oklahoma 
market, with a quarter of a million Sunday circula- 
tion reaching almost half the families in the state! 
Actually 20% or more of the households are 
covered in 52 of the state’s 77 counties! 


Are you getting your share of this growing 
market? Increasing your advertising program in 
the Oklahoman and Times is the best way to 
strengthen your marketing plan for Oklahoma. 


Published by The Oklahoma Publishing Co. 
Represented by the Katz Agency 


OKLAHOMA CITY TIMES 


*Source: Seles Menogoment Survey of Buying Power 1958 and 1954 


MAY 10, 1958 


the fabulous A E  TV-TULSA covers 45 counties where’ you get... 


EFFECTIVE INDUSTRIAL 
BUYING PAYROLL 


GROSS FARM 


INCOME 
RETAIL 


SALES 


you get the fabulous 45 ONLY jwith.... 


IN THE “FABULOUS 45” COUNTIES 

Auto Sales $376,622,000.00 

Effective Buying Income $2,073,414,000.00 THE HALF YOU CAN’T REACH 
Retail Sales $1,562,130,000.00 WITHOUT TV-TULSA 

Industrial Payroll $940,000,000.00 

Gross Farm Income $287,927,000.00 


The “SM” symbols mark original, exctu- 
OKLAHOMA sive estimates by SALES MANAGEMENT. 
Eating & Furn.- Lumber- 

COUNTIES . | Buying Index Drink. House- | Auto- Bidg. 
CITIES ‘ | of Power pate of Sales Food Places . | Apparel Appl. motive Hdwre. | Drugs 
continued) U.S.A.| Sales | Index ndex | Production} ($000) ($000) ($000) ($000) ($000) $000) ($000) ($000) 


Tulsa udawel 434,115) 2169) 4,086] .2001 107 110 85,416) 26,284 31,089) 24,380) 106,686 34,402) 15,267 
ATulsa... ,352) .1960) 1728 133 75,714) 21,763) 56,517) 29,842 99,207 25,475} 14,607 


| 

Wagoner 175 -0050) 2,678} .0051 2,592 371 1,024 221 2,616 1,500 338 

Washington 708; .0224) 3,548) .0246 11,703 2,362 3,945 3,290 10,356 , 2,935 1,771 
Bartlesville 7,888) 0189} -0198 7,740 1,926 3,710 3,075 10,162 2,586 1,481 


Washita .765) .0054| 2,626) . 2,563 310 535 453 2,296 1,356 265 


| 
Woods -529| .0067| 3,469) . 2,587 829 1,160 519 3,224 1,579) 532 
Alva ,807; .0049 ‘ 1,744 654 923 519 2,621 1,257 215 
Woodward 569; .0068) 3,877] . 2,527 713 1,098 681 3,366 1,253 608 
Woodward ,856) .0049 d 1,617 561 1,052 680 2,307 1,110 434 


Total Above Cities... 1,643,734) .8211 ; 359,114) 90,078) 222,366) 103,157 389,096) 123,818) 122,746) 60,740 


State Total 2,388,346) 1.1931] 3,545] 1.1 97 | 553,329| 131,420] 283,375| 122,222 854,602) 210,784) 208,767| 84,919 


METRO. AREAS RETAIL saces— GYD estimates, 1967 


AEnid 78,266, .0391; 4,985] .0314 21,170 3,348 9,498 4,199 3,366; 12,484 
AlLawton....... 74,999 .0374 3,658) .0380 15,248 4,713 8,469 4,222 4,049} 18,863 
Oklahoma City 538,085, .2693) 4,147) .2481 118,327; 35,082) 86,953) 33,009) 27,712) 115,514 
Tulsa. ... 434,115 2100) 4,050} .2081 | 85,416} 25,284) 58,962) 31,089) 24,390) 106,686 


Total Above Areas. 1,126,465) .5627 4,120} .5266 | 240, 161| 68,427| 163,882 72,519) 60,517| 283,847! 


'@) R c G '@) N =—— (Other Pacific States: California, Washington.) 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Map, page 622 


Pep. (theus.) 


City lisa! — | City County 
Albany 12.8 | | | Coos Bay.... .Coos 
Astoria...... .Clateop 12.5 Corvallis. ....Benton...... 
Baker.. Baker... 10.1 | | | Eugene i 136) 103) 47 87 15 
Bend... Deschutes...| 12.3 198} 46) 28 | | | Grants Pass. . Josephine. we] & 225, 33; 41; 14 31 


SM Standard (4) and Potential (A) Metropolitan County Areas , 1958. Before using these figures read foreword, page 13. 


616 SALES MANAGEMENT 


in is BILLION DOLLAR MARKET 


KVOO = Radio dominates Oklahoma’s 
No. 1 Market. In the 50 counties 
surrounding Tulsa which make up 
Oklahoma's No. 1 Market, more peo- 
ple depend upon KVOO Radio than 
upon all “of the other Tulsa stations 
combined.."KYVOO Radio dominates 
with 52.98% «circulation. The next 
closest station has only 23.38%. (NCS 
#2 Market Index % Radio) 


= 34 - - HAROLD C. STUART 
ple CLEAR CHANNEL 13 
the VOICE of OKLAHOMA... WARIMANTT AP “coc iamase 


Represented by EDWARD PETRY & CO.  KVGlOtseNEW MILLION DObbAREHIOME 


NUMBER OF OUTLETS'§ NUMBER OF OUTLETS 


OREGON 


(continued) - iis i + 
City County | 


Pop. (thous.) 


nD 
2 City County 


_ | Drugs 


eoanecraoqas 


re 

oF 
Gresham. ....Multnomah.. x 9 8 
Hillsboro... .. Washington.. . 5 15 
Klamath Falls.Kiamath. ... 32 26 
La Grande... .Uni 4 13 9 
10 12) 
10 15) 
29 31 
N 11) 
18 13} 


Pendieton....Umatilla.....| 15. ~ 26 “3a | 19} 15, 16 
Multnomah. .| 412.1]5,308|1,020|1171| 499] 304) 275) 271| 603 
..Deschutes. . 7] 86} 8] 14) 5 
.Douglas.... 7] 273) 40) 34) 31 
Marion oa 118| 138] 86 


Springfield... -2| 179) 43) 21) 15 

The Dalles. . . .5} 181} 25| 29] 10 

Tillamook....Tillamook...| 4.3] 113] 12| 13] 12 
hy 


Mp POPULATION "EFFECTIVE Sy ‘ Sp “S0b?. cette aieh eniek wente> 
ap ESTIMATES, 1/1/88 BUYING INCOME — @9zB ESTIMATES, 1987 sive estimates by SALES MANAGEMENT. 


a 


~ 


Income Breakdown of Households 


COUNTIES Income Se 
CITIES , Per | 
.| C.$.U. $0-2,499 | $2,800-3,900 | $4,000-6 008 | $7,000-8,999 '$10,0008 over 


| ¢ 


oO 
/0 ° i c 
Hslds. Inc. ce Halts, 2. Hsids. Ine. Hsids. Inc. 


36.2 13.0 | 28. 5 .2 37.0 
4 31.1 10.8 : , 3 40.0 | 
62,933 . , 35.6 12.1 y ' .2 37.6 
35,108] . 7, ; 23.0 6.9 | 24. , 5 36.0 
149,766) . y : 29.1 
18,526) . ' y 25.8 


51,601) . ’ , 25.7 
24,005) . 47 7 20.6 
29,000) . . ° 28.3 
103,556) . . 21.6 


20,442 
16,518). ,607| 5, 11.6 2.8 | 17.9 1 
14,903). . : ‘ 16.3 3.9 | 16.7 0 
21,095) . : ‘ 39.7 16.0 | 23.5 § 3 
32,203) . . , 22.58 7.0) 22.5 15. : .3 | 10. 2 
9 | 
8 | 


| 


20,291). 073} 4,949] 21.1 6.4 | 20.8 
6,629] . : ,026] 5,220] 13.9 3.8 | 20.6 12.0 | 42.4 | 13.6 


Before using these ane read foreword, page 13. 


617 


more than 300,000 listeners enjoy the station with the 


ear Shaped ptm 
P Tone ™ 


More first place quarter hour daytime segments 

than any other station in the Emerald Empire! 

Top station in the vital 6 am. to 6 p.m. time 

period, according to Pulse Survey for November, 

1957. With a combinaton of local and CBS program- for Western Oregon 
ming, top audience ratings and reasonable spot Represented by 

rates, KERG’s pear-shaped tone makes a mighty Wm. J. Wagner & Assoc.—Seattle 
fruitful buy. Weed & Company 


OREGON 
COUNTIES 
CITIES 
(continued) 


& ESTIMATES. 1/1/88 BUYING INCOME — 


EFFECTIVE -) The “SM” symbols mark original, e xclu- 
SM ESTIMATES, 1957 sive estimates by by SALES MANAGEMENT. 


Con- Income Breakdown of Households 


Net 

Dollars .|C.8.U.] $0-2,499 2.003. 
(000) . % ‘0 

Hsids. Inc. | Hsids. Inc. 


Douglas 
Roseburg... . 
ESE 

Grant.. 
Harney. ... 
Hood River.. 
Jackson.... 
Medford... .. 


Jefferson 
Josephine 
Grants Pass..... 
Kiamath........ 
Klamath Falls. 


Bugene-Sprinafidld 
AEugene........ 
Springfield... . 
Lincoln 
Linn 
Albany.. 
Lebanon. . . 
Matheur.... 
Ontario. . 
Marlon 
1A Salem. . 


Morrow 
Multnomah 
APortland 
Gresham... 
Polk. ... 
1A Salem 


Sherman 
Tillamook 

Tillamook 
Umatilla 

Pendleton 
Union... 

La Grande 
Wallowa... 
Ee 

The Dalles. ... 


Washington 
Hillsboro 

Wheeler 

Yamhill 
MeMinaville.... 


-0053 
-0043 
0141 
-0067 


.0837| 
0041] 
.0015 
0171 
0042 


9.4 
2.2 


111,455). y n 23.1 7.4 | 24.8 17.3 
24,554). : " 13.4 3.5 | 20.2 11.5 
6,674) . ,022| 6, 26.4 6.8 | 24.2 13.8 
14,559). 19.1 5.2 | 20.8 12.4 
11,304) . j 24.3 7.2/7.7 11.4 
15,496) . 396) 4, y 25.9 8.7 | 26.7 19.3 
108,973| . 1,491] 4, 29.1 9.7 | 23.6 17.1 
40,349) . 5 y 25.1 7.7 | 21.8 14.6 


12,885) . ° 24.6 7.6 | 24.7 16.3 
44,204) . 36.4 13.7 | 24.7 20.2 
15,752) . . -5 12.2 | 21.3 16.3 
79,161) . ’ a 6 6.7 | 22.6 14.2 
40,697; . x . ° 4.2] 19.3 11.2 


10,962 
262,899 
113,845) . 
93,512| . ; 9 6.3 | 15.6 
20,333 5.5 | 19.7 
36,187 13.7 | 27.1 
82,518 8.1 | 24.2 
22,055 6.0 | 23.5 
9,404 7.7 | 19.0 
26, 550 10.9 | 30.0 
7,761 5.2 | 24.6 
187,616 10.2 | 24.2 
74,463 8.1 | 21.3 


5.8 | 24.4 
7.3 | 20.6 


$88 


$z 


SS8Fus 


a 
iS) 
oa 


8,572) . ’ ° R 2 | 22.9 
1,001,671; . m ° -6 | 19.9 
778,051) . 4, é -2 | 19.3 
5,345) . a ‘ . -7 | 27.7 
31,690 


6,275 
4.3] 30,856 
7,303 
17.3] 69,210 
23,959 
9.1 23,114 
13,829 
10,682 
11.5] 37,730 
18,744 


Saneae =o. 
onoaewagu-= & & @ @ 
§ S€83828233 


~ 


140,915 
11,481 
4,106 
9.5 , 38,175 
2.8 12,298 


we 
oo 
a 
a 
~~ 


SBE 
we nN 


Total Above Cities... 


4295) 247.7 


State Total..... . 


282.6 1,351,088) . . , , . ‘ ° ‘ ‘ . -6 20.8 


1,798.4) 1.0439) 582.5) 615.9 921.8] 2,874,104, . ,601) A ° -4| 22.2 15. -5 40.1 | 10.2 17.6 | 5.6 18.7 


1 Salem is in Marion and Polk counties. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © $M, 19 
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YOU CAN'T SELL PORTLAND WITHOUT: 


The OREGON JOURNAL 


EVENING AND SUNDAY ...Home-owned 
Represented Nationally by O'Mara & Ormsbee, Inc. Offices in 


MAY 


10, 


New York, Chicago, Detroit, 
F. A. Bartlett in Seattle. 


1958 


San Francisco, 


The Journal leads again... 
1. IN DAILY PORTLAND RETAIL GROCERY LINAGE:* 


Journal 
2nd paper 


2. IN FOOD EDITORIAL LINAGE: 


Journal 
2nd paper 


Los Angeles; 


YW hen you want to choose the top 


newspaper in a market, follow the 
lead of advertisers who can fest 
results by dollars in the cash register. 
For over 28 years, Portland’s retail 
grocers have done their major selling 
with The Oregon Journal. They know, 
as you should know, that Portlanders 
do their reading and planning in the 
evening—that The Journal’s big 
evening circulation means BUSINESS! 
They also know The Journal gives 
these people more information and 


news on food products. 


. 2,316,682 lines 
- 2,125,977 lines 


- « »« 211,692 lines 
120,878 lines 


*Media Records 1957 


POPULATION , Ua POPULATION E. B. |. 4 
OREGON ESTIMATES, 1/1/58 BYP ESTIMATES, 1957 BYLD ESTIMATES, 1/1/58 BYP ESTIMATES, 1957 


| | Con- | 
METRO. | House-| sumer | Urban " Urban 
AREAS Total | % | hold | Spend-) Pop. ) , hold | Spend-| Pop. % Per 
(thou- | of | (thou ing (thou- in (thou- | Dollars of Cap- | H’se- 
er sands) | Units | sands) } ‘ sands) ($000) | U.S.A.) ita | hold 
| (thous.)| ( 


A€ugene...... 161.1] 0837} 50.6) 54.9} 64.2 262,899 -0881| 1632/5, 196 8]. i : 87.) 180,306 08361, 3844, 881 
Portland.........] 838.1) .4874) 282.0| 298.9} 581.3] 1,428,634) .4790|1,705|5,086 
| | Total Above Areas|1,136.0) . : 703.0] 1,880,839| .6306|1,686 5,026 

GD The “SM” symbols mark original, exclu- 

RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


~ Total | “Per | Eating & . Lumber- 


COUNTIES Retail | & | Hsld. | Buying | index Drink. | General Auto- Gas Bidg. 
CITIES Sales | of Retail} Power | Quality | of Sales | Food Places | Mdse. . motive | Stations} Hdwre.| Drugs 
($000) | U.S.A.| Sales} Index | Index |Production| ($000) | ($000) | ($000) | ($000) ($000) | ($000) ($000) 


(continued) 


Baker... eee! .0093, 2,995} .0092 85 3,960 1,819 5,076 1,878 702 
Baker.. as 5,728) -0079) 103 3,433 1,150 5,077 1,352 610 
Benton... ae | .0150) 2,717 86 2,611 6,286 3,638 788 
Corvallis........ ,710|  .0128) 110 2,067 6,159) 2,514 716 
Clackamas......... .0364) 2,191 79 4,231 18,552 7,299 2,440 
Oregon City. ... . .0127 143 1,677 9,415 1,703 
ta dasances -0159) 3,186 97 2,139 6,718 2,425 
Rs vaniiecees 3 .0103 d 118 1,432 4,780 1,220 
Columbia... .. .0091} 2,726 2,010 3,480 2,309 
ontins 67,814) .0339| 3,357) 5,308 16,602 6,034 


$9,874 38,766 9,481 $3,456 
32,656 J 3,578 9,046 2,292 
13,873) . 628 6,171 1,400 
tS 13,718) . 1,440 1,879 2,427 
Deschutes... .... 29,238 2,157 7,021 3,484 
Bend vues 19,378]. 36) 1,621 4,881| 2,258 
Redmond 7,984 1 369 1,940 582 
Douglas. . cigs 87,614 d 7,466 18,354 9,611 
Roseburg....... 43,081 5,550 12,911 3,242 
Gilliam... we 5,962) . 178 1,473 683 
ae 9,504) . d 955 3,280 484 
Pe vecevscevcs 10,100) . < 535 2,800 1,588 
Hood River 17,036 1,597 2,296 1,610 
Jackson........... 87,863 8,911 19,239 7,227 
55,838 7,517 15,577 3,535 
Jefterson 10,041 A z 2,576 
Josephine 39,151 8,585 
Grants Pass 29,586 z 7,473 
61,236 12,199 
48,333 11,966 
9,949) . d 2,641 
Lane...... = t 182,386 35,901 
Eugene-S pringfield 125,568| . 25,361 
AkEugene....... 106,016 , 22,827 
Springfield.... 19,546 2,534 
BR cicivcecneus 30,240 5,621 
Eee» 68,924) . od 12,798 
Albany oa 26,765 4 i 6,712 
Lebanon 15,469 4,102 
Malheur.......... 20,657 5,552 
Ontario. ... 13,575) . F 2,977 
Marion.......... 133,633) . 27,990 
1AS8alem...... 99,303 24,019 
Morrow 6,713) . 1,543 
Multnomah........ 801,012) .4001 37,917; 141,288 
2APortland..... 742,404) .3709 173,188 , 35,809) 132,633 
Gresham 21,435; .0107 ° 5,020 538 7,330 
19,540) .0098 6,672 1,466 2,926 


3,988) .0020 822 126 ses eee 403 641 
21,277; .0106 5,098 1,610 758 4,263 2,380 
14,343) .0072 -00% 2,684 1,250 601 4,129 1,170 
68,671) .0342) 4,836 14,636 3,568 2,494) 14,130 5,925 
36,526) .0182 5,793 2,268 1,329 7,851 2,401 
19,535) .0098) 3,618 4,965 1,336 1,400 3,737 2,597 
15,445) .0077 3,474 1,211 1,296 3,554 1,504 

9,038; .0045) 3,930) 1,927 678 248 2,068 951 
36,137) .0181) 4,407] .0146 6,988 3,311 1,695) 10,091 2,695 
32,378} .0162 0094 6,447 2,629 1,494 9,939 2,134 
72,442) .0362) 2,472] .0462 21,278 3,852 2,784) 17,398 6,295 
21,644) + .0108 -0060 4,401 1,111 778 7,401 1,049 

1,325) .0006) 1,472) .0011 322 28 oes 401 290 
34,546 .0173| 3,675) .0151 7,988 2,615 1,271 8,940 3,353 
15,933) -0080 -0053 3,296 1,414 683 5,007 1,173 


Tota! Above Cities... 1,605,272} .7520 -5381 330,389} 96,372) 232,028} 77,116) 77,763) 330,240) 103,522) 90,145 


State Total ‘ 2,163,749, 1.0809) 3,716] 1.0149 533,150} 147,675| 269,199] 89,607, 99,334) 438,178] 189,621) 161,753 


1 Salem is in Marion and Polk counties. SM Standard (4) and Potential (A) Metropolitan County Areas. 

2 General merchandise sales include sales of “‘non-store retailers.” This category Before using these figures read front FS 13. 
was included in the 1948 Census and is particularly significant for cities listed © SM, 1958. 
in the editorial introduction, starting on Page 13, under heading “Mail Order.” 


620 SALES MANAGEMENT 


. and tells you 
WHAT they’re 
buying! 


Send for your copy of the Oregonian’s 


FOURTH ANNUAL 
CONSUMER INVENTORY 


OF PORTLAND'S 
A wisonal 
sitenview Sunven. TOr TEN 
Mam peice) ee BRAWN Ds 


+ Associalos. Que. and STORE DISTRIBUTION CHECK 


CHECK THESE SURVEYED SALES FACTS: RESERVE YOUR COPY NOW FROM 

1. Product usage in the permanent Portland home market. 0) - 
. Brand acceptance—yours and your competitor's. T H E regoni an 
. Grocery and drug store check of brand distribution. eee ee 


. Media penetration and duplication. Largest Circulation in the Pacific Northwest 


Leads 2nd Paper 
REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT, INC by 49,615 


Leads 2nd Paper 
by 90,470 


. Family characteristics. 229,636 Daily | 291,139 Sunday 


MAY 10, 1958 


OREGON RETAIL SALES — 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Counties and cities on this mop 
ore chorted in proportion to net 
Effective Buying Income: Scole 
0097 sq. in. equals $1 million 


Cities shown ore those having 

net Effective Buying Income of Copyright by 

$15 million and over 

Metropoliton County Areas are \ 

bounded by black dotted line os KLAMATH 


Klamath Falls 
7 


HOOD RIVER 


3] SHERMAN 


Penaleton 


Springtiela 


= Klamath Falls: : 


JOSEPHINE 


: 


SM The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
OREGON . 

Per Eating & Furn.- 


METRO Retail %, Hsid. | Buying Index Drink. | House- | Auto- Gas 
AREAS. Sales of Retail uality | of Sales ood Places b Appl. motive | Stations . | Drugs 
$000) | U.S.A.| Sales ndex | Production| ($000) ($000) ($000) | ($000) ($000) 


Eugene 182,386, 0811) 3,604) . ae 97 9, 862 35,901) 17,874 4,334 
Portland 1,028,701} .8139| 3,648] 101 108 73,674 193,112| 71,568 28,390 
Salem 183,173) .0766) 3,882} 89 96 8,776| 16,119 30,916] 16,634 5.968 


Total Above Areas _ |. 1,364,260) .6816) 3,646] . 44 103 92,312) 205,921 259,929) 106,076) 36,692 


© SM, 1958. Before using these figures read foreword, page 13. 


Per Capita and Per Family Sales, for all Retail and 
Nine Store Groups, for Every State and Region, on Page 177 


SALES MANAGEMENT 


and she does it at every opportunity. 
Ask her through any survey, any rating service. 
She'll prove that throughout a rich 
30-county Oregon and Washington market 
she loves you best on KOIN-TY, 
Channel G in Portland, Oregon. 
The ubiquitous gentlemen from CBS-TV 
Spot Sales, who have quite an eye for figures 
(as everyone knows), will be enchanted 
to discuss with you those which are pertinent 
to this case. 
You'll enjoy them, too. 


NNCYL? (Other Middle Atlantic States: ; The “SM” symbols mark original exclu- 

PENNS YL VANIA — New Jersey, New York.) » sive estimates by SALES MANAGEMENT. 
NUMBER OF OUTLETS ; NUMBER OF OUTLETS 

Maps, pages 635, 636| 


City County | | | i 


Abington Ellwood City. . cee} 13.6 24 
Township... Montg : : bec. wan 
Aliquippa... . .Beaver | 28.7] 319) 78) 81) 24) 24) 14) 13) 32) 8 i ve eeeees| 145.0/1,723) 
Allentown Lehigh -0}1,534| 363) 283 174) 134) 64 128) 44) cos 5.7 
Altoona Blair : 821; 264 134) 72) 56) 32} 80) 28] 13.5 
Ambridge Beaver. .. , | 8 36) 21; 15) 14 bavte. Te 
Arnold Westmore- Gettysburg. .. 7.4 
land Greensburg. . 
Beaver Beaver 
Beaver Falls. Beaver 
Bedford Bedford 
Bellefonte Centre 
Bellevue... . .Allegheny 
Berwick Columbia. . 
Bethel... .... Allegheny 
Bethlehem... . Northampton. 
Bloomsburg... .Columbia 
Braddock Allegheny. . 
Bradford. ....McKean.... 
Brentwood... Allegheny 
Bristol Bucks 
Brownsville... Fayette 
Butler Butler 
Canonsburg. ..Washington. 
Carbondale. . .Lackawanna 
Carlisle. .... .Cumberland Jenkintown. ..Montgomery 
Carnegie Allegheny Johnstown. ...Cambria 
Chambers- am Kingston.... Luzerne 
burg Franklin , | } | | Kittanning. ... Armstrong... 
Charleroi Washington... | L ae ter... 
Cheltenham | Lansdale... .. Montgomery. 
Township... .Montgomery . || Lansdowne... Delaware... 
Cuester Delaware... ; | Latrobe. .....Westmore- 
Ceairton Allegheny. . | | 
Clearfield Clearfield... . Lebanon.....Lebanon.... 
Clifton ae) a Lemoyne... . Cumberland. 
Heights Delaware Levittown- 
Coatesville. . Chester. . Fairless 
Columbia Lancaster. 
Connelisville. Fayette. ... } 12 
Consho- | ° 1 
hocken Montgomery Lower Merion 
Coraopolis Aliegheny Township...Montgomery. " ° 
Corry Erle... Mahanoy City.Schuyikill. . . . 10) 
Darby Delaware... .| McKeesport. Allegheny. . . ° 38 
Donora Washington.. 
Dormont Allegheny... .| 
Doylestown... Bucks ‘ 
Du Bols...... Clearfield... 
Dunmore Lackawanna 
Duquesne Allegheny. . .| . | } ?| 19.7] 236) 73) 16 
Easton.......Northampton.| 35. 22| 17 Continued on page 626 
EFFECTIVE SM 
ESTIMATES, 1/1/58 BUYING INCOME — 


19.3 
Greenville... | 9.7 
Grove City. . 7.9 
Hanover... .. STE, 
Harrisburg. . .Dauphin 96.8 
Hatboro......Montgomery.| 7.3 
Haverford 
Township... 51.7 
Hazleton..... 
Homestead... 
Honesdale... . 
Huntingdon... 
Indiana. ... 
Irwin. .......Westmore- 
land. .... 
Jeannette. . ..Westmore- 
land 


ny 
en oeeooonsa 

ny 
“Onn Onan 


~— 


i) 
a 
nm 


—_ 


_ 
NewQwogeortweneseOaesen own 


oot 
| 
wel 
| 
| 
| 


Allegheny... - 18 
Meadville... Crawford... . \ 7 
Media. ......Delaware.... 150 7 
Monessen. .. . 


Neaeowwa @ 


ESTIMATES, 1957 


| Con- Income Breakdown of Households 
COUNTIES House-| sumer 

CITIES Total % . Per | Per Per 
(thou- | of — f | Capita .| C.S. $0-2,499 | $2,500-3,999 $7,000-9,999 


sands) | U.S.A. % & % % 
Helds. ine. Hslds. ine. ne. Holds. Ine. 


Adams. ae 48.1; .0268 8} . : 65,408 1,419 23.0 7.4 | 24.6 17.3 1| 9.2 15.8 
Gettysburg 7.4) .0043 cas 15,172} .0051| 2,050 20.6 5.7| 15.5 9.3 | 44. .1| 12.7 18.8 
Allegheny 1,645.0) .9564 . J 3,181,637) 1. 1,934) 6, 11.8 2.8/ 16.3 8.6 . R 17.6 22.6 
APitteburgh.... 685.1; .3983) 4 . 1,368,810) . 1,998 12.3 3.0/ 16.6 8.7 y * 16.5 21.2 
McKeesport 47.0 0273) , é 87,104) . 1,853 12.9 3.3} 19.2 10.8 . . 15.3 21.1 
Homestead-W eat 
Homestead -M unhail 
Braddock. 
Wilkinsburg 
Homestead. ... 
McKees Rocks 
Carnegie 
Clairton...... 
Mount Lebanoa 
Township... . ; .0204 118,030) . 3,372 y d 6.5 32.0 . J -1 26.7 | 28.8 59.8 
Tarentum. . be 3 -0045 s 14,797) . | 1,897 » 16.0 8.9 6 J 8 23.3 5.6 18.4 
Dormont. ; a 0074) é . 30,571) . 2,426 . 13.5 6.4 y y -O 28.1 | 10.8 32.3 
Turtle Creek... . ‘ .0065 3. . 19,107; .0064) 1,706) 6, is 14.0 7.8 A , -7 2.1) 6.6 18.1 


2 


0176 

0083 
.0182) 
.0047| 
0081) 
.0067| 
.0102 


65,970) . 1,847 
21,471) . 1,512 -5 | 23.1 14.6 . , -5 19.4] 4.3 15.4 
71,628) . 2,288 ‘ 12.3 6.0 : . 2 26.0) 8.8 26.9 
15,478) . 1,911 , 16.2 9.1 ‘ ‘ -7 23.0) 5.7 18.4 
25,940) . 1,853 . 19.7 10.9 . : -4 22.7) 6.1 20.2 
21,978) . 1,928 -4/ 15.4 8.0 \ ‘ -1 25.6) 7.9 24.7 
29,605) . 1,673 . 18.3 9.9 ° . -2 23.0) 6.9 22.6 


~ i» © = & bo & 
~ © mH OS & Oo 


se O&A & 


— eo = 
a 2 OF; & 


= 
~ Oo 
~~» © 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read tereewt, pew 33 
*Not available. © sé, ‘ 


624 SALES MANAGEMENT 


The Pittsburgh 


Assures You Your Share ® 
of These Potential Sales |""”” eoaurpnmane 
n America's 8th Market! 


WASHINGTON 
COUNTY 


DOLLAR SALES IN 
PITTSBURGH 


(Allegheny County) 
52,068,575,000 
572,314,000 
Gen'l. Mdse. ..... 359 785,000 
Furn., House, Appl... 116,071,000 
Automotive 356,718,000 


NET EFFECTIVE BUYING INCOME 
$3,181,537,000 


DOLLAR SALES IN 
PGH. METROPOLITAN AREA 


(Allegheny, Beaver, fae a Westmoreland 
8, 804,251,000 
783,406,000 
432,814,000 

Furn., House, Appl... 163,144,000 
Automotive 906,382,000 


NET EFFECTIVE BUYING INCOME 
$4,437,239,000 


Source: Sales Management, Survey of Buying 
Power, 1958 


Gen’l. Mdse. 


Pittsburgh's Metropolitan Area 
Allegheny, Beaver, Washington, 
Westmoreland Counties. 


PITTSBURGH NEWSPAPER 


CIRCULATIONS IN 
ALLEGHENY COUNTY 


PRESS 
DAILY 243,000 
287,592 
S-T 
DAILY 120,814 
168,443 


173,916 


PITTSBURGH NEWSPAPER 
CIRCULATIONS IN 
PGH. METROPOLITAN AREA 


PRESS 
DAILY 275,751 
368,923 
S-T 
DAILY 
250,233 


215,078 
Source: ABC Audit Reports, 3-31-57 


IN TOTAL DAILY AND SUNDAY CIRCULATIONS. 
IN TOTAL ADVERTISING © GENERAL © AUTOMOTIVE 
° RETAIL & CLASSIFIED ADVERTISING. 


7 
A The Pittsburgh Press 


— 
=a 

= 
’ 


Represented by the General Advertising Department, 

Sorippe- ie -Howai Be eS \ 230 a, —'s New 
n cago, ncinna 

Dallas, Philadelphia, San Francisco. _— 


MAY 10, 1958 


BUSINESS BOOMS IN BUSY BEAVER VALLEY 


Buying Power, Retail Sales . . . all business Get YOUR SHARE of this 
activities are going up... UP...UP... BIG Business by advertising in 


*% BUYING POWER 1958: $379,196,000 


1957: 369,807,000 THE ONE AND ONLY 


%& RETAIL SALES 1958: $201,475,000 


aa LTE OO ABC NEWSPAPER 


%& FOOD SALES 1958: 56,579,000 ‘ ° . ° 
1957: $ 51.120.000 in Booming Beaver County, Pennsylvania’s third 


largest industrial area . . . the County's favorite 
%& AUTOMOTIVE 7 + eee noe newspaper with 30% more (ABC) circu- 
ation. .. . 


%& GEN. MERCH. 1958: $ 20,298,000 
1957: 19,939,000 


5 APPAREL SALES | sn 9 ass eaver Valley Times 
1957: 13,282,000 
% HOME GOODS 1958: $ 14,463,000 National Representatives: Burke, Kuipers & Mahoney, Inc. 


1957: 13,683,000 New York * Chicago * Detroit * Atlanta * Charlotte 
*Sales Management Survey Estimates Dallas * Kansas City * Oklahoma City * San Francisco 


NUMBER OF OUTLETS > NUMBER OF OUTLETS 


Cont. from p. 624 -* bz |= ¢ : | 3 Eh 
City County -~ ~ : 


Sesmmemibale. Washington... 3 . Mount 
Morrisville. . .Bucks , | Lebanon 
Mount | | | Township... Allegheny. . . \. *| 
Carmel. ... .Northumber- | Munhall Allegheny. . . . 31) 19 | 1) 
land..... : 66) a4) | Nanticoke... .Luzerne . 113) 86) 44) 33 
Mount Oliver. Allegheny. . . ' 37| 34 | New Castle.. Lawrence... . . | 194) 101] 37| 64 
Continued on page 628 


The * “SM” symbols mark original, —_ 


Sy POPULATION =——™” EFFECTIVE -@ 
M ESTIMATES, 1/1/58 BUYING INCOME — | ESTIMATES, 1987 sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


COUNTIES i | Income 
CITIES | & Per 

(continued) .| €. 8. U. $2,500-3,999 $4,000-6,999 < —Y x oe 

sands) | U.S.A. | sands) | Units | sands) % %G % % 

s.)} . . |Hslds. tne, Hsids. Ine. Halts. 1: Hsids. a 


| 
| 


44.8 -1 21.5) 5.4 18.3 
40.1 -8 24.6] 7.5 23.9 
30.2 0 21.3 | 14.6 41.0 
38.4 -2 28.0] 8.8 25.9 
36.4 -6 24.5 | 10.2 30.7 
35.5 -6 24.3} 10.4 31.5 
31.7 -O 25.4 | 12.4 35.6 
38.9 -2 25.5 | 8.2 25.5 
45.5 -6 22.7] 5.0 17.3 
39.8 3 27.1) 7.7 23.7 
39.4 4 27.2) 7.5 23.0 
44.2 -6 24.0] 5.9 19.3 
44.2 0 17.5 4.7 17.7 
41.1 -8 18.0) 7.4 25.6 


Duquesne 14.0 
Coraopolis 6 
Sewickley. 

Mount Oliver 


owe 


Bellevue 
Bethel... 
Brentwood 
Munhall 
North Braddock 
Swissvale...... 
West Mifflin 
Etna 
Armstrongy........ 
Kittanning... _ y 5 14,430 


awe wh 
re ae 2 
i ~1 > im tS ie Om 


st 


)_ oo 3 00 + 
SPeowmwourouonaw > 


Seaver sueesas oH oe ; ’ ° 379,196) . iy le . ¢ . 0 43.1 -2 22.8) 7.0 22.5 
Aliquippa- 
Rochester- Beaver s 91,188 
Beaver Palls- | 
New Brighton. .. 59,880) . 1,925| 6,809 | 
Beaver Falls , Dd ‘ ‘ 39,543) . 1,967) 6,591) 5,385 . , -1 10.1 | 49.4 44.6 16.1 22.0 
Aliquippa. ... . ‘ é . 57,545) . 2,005; 7, 572) 5,992 ‘ . . 8.5 | 45.1 36.8 | 20.3 25.1 
Ambridge. ..... rd 5} , 33,074) . 2,017| 7,350) 5,814 \ . . 7.0 | 48.0 39.5 | 20.4 25.4 
Rochester . i 2] " 14,307; . 1,987) 6,503) 5,569 x , ° 9.6 | 48.3 42.4 16.7 22.2 
Beaver : ¢ | a 19,336) . 2,479) 7,161) 6,735 ° ° A 5.9 | 47.8 36.6 | 18.3 21.2 
1Ellwood City 

Bedford. ... , ; = . d } 44,987; . 1,154) 4,165, 3,764 ° ° 4 2.1) 30.0 41.1) 6.1 12.7) 2.3 
Bedford ; . ‘ a) 7,171) . 1,887] 5,976) 4,727 . ° -8 13.4) 39.0 39.3 | 12.3 18.7] 6.2 

ates alata y . . 3. ° 620,329 1,927; 6,488) 6,588 . ° . 9.8 | 45.1 39.6 | 15.8 21.0; 8.0 
AReading..... , é ‘ 9 229,173) . 2,037; 6,740) 5,459 . ; ‘ 9.3 | 47.3 41.1 | 16.3 21.6 | 7.9 


Blair...... Cae od ‘ A. ‘ 205,270) 1,508) 6,145) 4,628 ‘ 3 .6 15.9 | 41.7 45.8/ 10.5 17.6| 3.8 
AAltoona....... A i . ’ 124,754) "0418! 1,614) 5,309) 4,695 J A 5 14.9 | 43.3 46.5] 11.2 18.1 | 4.0 
Bradford. .. Ye 4 1 16.6} 74,797) .0251) 1.438, 4,857, 4,424 3 2 | 23.2 16.4 | 34.9 40.6| 9.7 17.0) 4.1 


1 Ellwood City i is in Beaver and Lawrence counties. © SM, 1958. Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. *Not available. 
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WFBG-TV is dominant in 15 Central Pennsylvania 
counties—the only area where it competes alone for 
the audience with the Johnstown station. Proof from 
Central Pennsylvania Trendex—the first complete rat- 
ing study ever made in the area: WFBG-TV delivers 
16.7% MORE audience, Monday-Friday. Only CBS sta- 
tion covering the area from Pittsburgh to Harrisburg, WAN - By G -- VW 
WFBG-TV also carries the best of ABC including 
“American Bandstand,” the nation’s number ONE ALTOONA-JOHNSTOWN, PA. 
daytime TV program. Call Blair-TV today for rates Channel 10 
and availabilities. ABC-TV *CBS-TV 
Sources: Trendex, December 1957/15-County Central Represented by BLAIR-TV 
Pennsylvania Trendex, November 1957 
Operated by: Radio and Television Div. / Triangle Publications, Inc. / 46th & Market Sts., Philadeiphia 39, Pa. 
WFIL-AM *¢ FM « TV, Philadelphic, Po. / WNBF-AM * FM * TV, Binghamton, N.Y. / WHGB-AM, Harrisburg, Pa. 


WFEBG-AM « TV, Altoona-Johnstown, Pa. / WNHC-AM ¢ FM « TV, Hartford-New Haven, Conn. / WLBR-TV, Lebanon-Lancaster, Pa. 


Triangle National Sales Office, 485 Lexington Avenue, New York 17, New York 
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«mae \ Qing Morhot“Porsoncltey 107. 


ava 


nen 
mw \ JOHNSTOWN, PA. 


yuan 


In your business, do you need to know the sedting 
capacity of local theaters? Or the numbef of coal 
furnaces in an area? Or the value.effeats grown? 
The PERSONALITY PACKAGE@@ives you ail this 
information about Johnst@wn, Pennsylvania . . . 
PLUS... 
eee Retail Sales 
eee Number of Retail Stores 


and many, many thousands of pieces of information 
vital to business. If your product is in our market, 
you should know the market. 


WRITE 
TODAY FOR 
7H/S' FACT 
FILLED PACKAGE... 


NUMBER OF OUTLETS 
PENNA. 


Cont. from p. 626 | 5 p 
City County | | raee City County 


i 


— 
ne 


Kensington. land...... | 
Norristown. ..Montgomery, : | 119) ... Jefferson. ... 
N. Braddock. . Allegheny : | | 
Oil City Venango... . : A 319 
Oxford Chester 
Palmyra Lebanon. ... -7] 116} 30) 6) | ..... Lackawanna. 
Philadelphia. . Philadelphia . 22090126336 '7 , 3604852 2363 2802 .... Allegheny. . . 
Phoenixville. . Chester. . . 16.1) 210) 64) 33) 10) 23 ....Northumber- 
Pittsburgh... Allegheny. . .| 685.1]7,304)/2,113|1458) 814) 687 3 
Pittston Luzerne... 14.3 278| 71} 62 22) 42 F 24 
Plymouth Luzerne.... 11.8 192) 85) 38 8) 1 | Shenandoah. . Schuylkill. . . " 17| 17 
Pottstown Montgomery.| 26.3] 395) 70) 658) 26) 51 | | | Somerset Somerset... . : 13] 17| 16 


‘7 orm POPULATION EFFECTIVE 577 The “SM” symbols mark original, exelu- 
27.20 ESTIMATES, 1/1/88 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT, 


= 
5 
New Westmore- a | Pottsville... .Schuylkill...| 23. 76 
22 
29 


aanaaa TeBaB ao 


Income Breakdown of Households 


COUNTIES House- Income 
CITIES A holds nd-| Pop. % Per Per 

(continued) | of (thou- C.S.U.] $0-2,499 | $2,500-3,999 | $4, $7,000-9,999 

| U.S.A. | sands) 000) U.S.A. AR &F A o % lo ‘o / % 

| Hsids. Ine. | Hsids. Inc. Inc. | Hsids. Inc. Helds. Inc. 


peewee | 

- 1600) . ° . oe | 6,317 13.7 ¢ ° 9.4 -1 38.4/| 15.4 20.4 | 8.3 27.4 
0083} ‘ é 6,309 11.6 . . 9.3 41.7 | 16.8 22.5 | 7.2 23.6 
Doylestown 5. .003 2. . ‘ y 6,254 15.0 J . 9.2 -9 37.0 | 15.7 20.5 | 9.0 29.7 
Quakertown -0034) ; . 153] . J 6,752 11.1 . P 8.9 -8 39.9) 16.3 21.0) 8.6 27.5 
Morrisville , : ‘ | 4) ' 7 ey | 2,234] 7,262 . » , 4.9 35.8 | 31.5 24.6] 11.0 32.6 
Levittown- 

Fairless Hills... ‘ | ‘ 1) 146,438} .0491) 2,150) 6,940 ‘ d . 7.0 -O 39.1 | 23.8 26.1 3 27.2 


Butler 3 oie 0817) 1,623) hal 8 6. 8 13.5 | 43.9 46.2) 12.2 19.4] 4.2 16.3 
Butler 3 3} 8.1) 39,165) .0131| 1,681] 5,365 3 5. 12.8 | 44.1 46.5 | 12.6 20.0] 4.1 15.0 
Cambria 4| 63.7) 131.7] 309,965) .1038) 1,442) 5,400 4. < 9 16.3 | 44.0 45.9 | 11.7 18.5) 4.3 15.6 
AJohnstown.... .0378| 21.5| 108,513| 0364) 1,669| 5,866 2. 2 12.7] 47.8 47.0 | 18.5 20.1] 4.8 16.7 
Cameron 0} . 2.3|  3.7| 12,340] .0042| 1,763] 6,495) 0 2. 8 11.7 | 48.1 42.5 | 17.4 24.3| 5.7 18.9 


© SM, 1958. Before using these figures read foreword, page 13. 
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», 


'W the johnstown-A 


WJAC-TV A 


leads by as much as 4 to 1 in 
STATION SHARE OF AUDIENCE 


IT’S A FACT ... backed by up-to-date ARB 

figures* ... in the Johnstown-Altoona Total 

Coverage Area WJAC-TV overwhelmingly 

dominates the audience. Not just by a b 

whisker, either. WJAC-TV leads its nearest aoMepceT 
rival (WFBG-TV) by 2 to 1, 3. tol... even 

4 to 1 in some time segments. But don’t - rte 
just take our word for it. Check the ARB 

facts and figures for yourself , . . you'll 

agree WJAC-TV is the buy . . . for audience 

... for results! 


*ARB Study—Nov. 6-12, 1957 


Get the hard, cold facts 
from your KATZ man! 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


PENNA. 


Pop. (thous.) 


it 
City County s City County 


Souderton. ... Montgomery. 
State College.. Centre 
Steelton 


Vandergrift. .. Westmore- 


8 a Pop. (thous.) 


A 162 
Warren d 236 
Washington... Washington... x 518 
Waynesboro. . Franklin Z 178! 
Waynesburg. .Greene 8] 142 
Swissvale... .Allegheny.. . a West Chester. Chester -0} 305 
Tamaqua Schuylkill. . . West Mifflin. Allegheny... . i 44 
Tarentum... Allegheny. . . J Wilkes-Barre Luzerne 74.0}1,271 
Titusville ean ' Wilkinsburg. .Allegheny...| 31.3) 264 
Turtle Creek, Allegheny. . . m Williamsport..Lycoming....| 46.1) 666 66) 

Uniontown... . Fayette Delaware...| 11.9] 653 13} 8} 3} 3) 
Upper Darby 63.4}1,194 . ~ * a 


Township...Delaware.... 


EFFECTIVE The “SM” symbols mark original, exclu- 
BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Me- 

tro- Income Breakdown of Households 
COUNTIES poli- 

tan 

Area 


Per ¥ x 
of | Capita “$-U.| $0-2,490 | $2,500-3,000 | $4,000-6.999 | $7,000-9,999 '$10,0004 over 
. % %1% Hi biG %|\% % 
Helds. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Helds. Inc. 


1,510) 5,341 16.3 .7 | 23.1 14.7 | 44.2 45.6 | 12.0 18.7] 4.4 
1,686) 6,315 ° -8 | 18.4 12.4 | 37.8 41.6 | 10.7 18.0) 6.0 


9,312|10,896 } 
State College a , . F 2,498) 13,709 J 9) 14.2 7.0 6 32.1 
Bellefonte d : , d 1,690; 5,400 ‘ . -2 | 20.2 12.7 5 41.4] 12.1 

WJ 1,841) 7,025) 6, J 0| 17.8 9.1 3 37.1 | 18.6 
2,131) 8,119 ° . 13.2 6.6 7 38.3 | 16.3 
2,036 7,308 . F 17.8 9.0 6 87.7 | 17.0 
1,992) 7,520 : 14.4 7.0 -0 36.2). 19.0 
1,514| 4,415 . e 23.9 17.2 -8 38.7 7.1 


1,276) 4,595) 4, ° -8 | 24.7 18.2 6 41.7) 8.3 


* Not Available. © SM, 1956. Before using these figures read foreword, page 13. 
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The Cimes of Delaware County 
“MIGHTY MIDDLEWEIGHT” * 


Delivers Hard-Hitting Sales Power In Rich, 
Fast-Growing Suburban Market . . . 


Delaware County 
RETAIL SALES 


$520,279,000 


City of Chester Retail Sales 


County Effective 
Buying INCOME Per Family 


$7,966 


Delaware County Populotion 


538,100 


71,100 


Deloware 


City of Chester 


City of Chester) Per Family 
Income, $7,306 


$120, 750,000 


Delaware 


County Retail 


the 


suburban areas in the USA! 


ne of fastest growing 


Delt 
Above 
Chestet 

Above 


County 
National 

Families 
National 


Families 


Sales 
Chester 


$4.5% 
Average 
24% 
Average 


UP $41,636,000 
Retail Sales 


$5,950,000 


(Over 1956 SM Figures) 


UP 


people 


Dehaware 


or 


since 


SM 


County 


added 


95e! 


1958 


has 


grown 
117.3 


to6 


ABC 6 Months Publishers Statement, March 31, 1958 


wer QQ OOO 24.2% 2..| 67250 


COVERAGE 
WHERE MONEY IS MADE—AND SPENT—IN BOOMING DELAWARE COUNTY 


POPULATION 
ESTIMATES, 1/1/58 
en 


EFFECTIVE 
BUYING INCOME — 


SM The “SM” symbols mark original, exclu- 
ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


PENNA. 


COUNTIES 
CITIES 
continued) 


| 
Con- | Income Breakdown of Households 
sumer | Urban 
Spend-| Pop. 
ing (thou- 
Units | sands) 
(thous.) | 


| 

House- 
holds 
(thou- 


Income 
er 
c.$.U. 


Total 
(thou- 


Per | Per 


f | Capita 


7 

| 

. «# 
o 

of 

sands) | U.S.A. sands) 


$0-2,499 


$2,500-3,999 
% % oOo oO 
Hsids, Inc. 


70 /0 
Hsids. Inc. 


$4,000-6,999 


% Yo 
Halds. Inc. | Hsids. Inc. 


Clearfield......... 


Du Bois 


-0462 
.0067 
.0055 
.0223 
-0075 


22.4 
3.6 


23.9 1,329 
1,801 
1,749 
1,485 


1,844 


4,718 
5,753 
5,670 
5,232 
6,308 


24.1 
17.3 
15.6 
19.5 
14.5 


8.1 
4.9 
4.5 
6.1 
4.0 


19.4 
13.3 
14.9 
17.2 
13.2 


38.1 
44.7 
45.0 
41.5 
45.2 


45.4 
45.4 
46.2 
46.0 
44.5 


8.4 
11.8 
10.9 
10.0 
13.1 


15.2 
18.2 
16.8 
16.7 
19.5 


-0070 
-0055 
0192 
a 


Clearfield 
Clinton 


16.9 


Lock Haver 


23,972 
76,634) .0257| 1,443] 4,850 
0064] 1,722) 5,572 
.0072| 1,497] 5,013 
.0423| 1,596) 5,419 
.0137| 2,049] 6,208 
0053} 1,637) 4,911 
-0672| 1,779) 6,094 
0118 1,61| 6,537 
os 2,119] 6,754 
1344) 
.0679 


22.4 
20.4 
17.6 


7.4 
6.3 


17.5 
14.4 
15.7 
44.1 
10.4 
16.6 
11.3 
11.1 

7.0 


47.7 
46.7 
51.6 
43.7 
42.7 
44.0 
42.6 
44.5 
44.5 


16.8 
19.3 
18.1 
17.8 
19.5 
15.0 
20.3 
19.3 
27.1 


Columbia 
Bloomsburg 


Berwick 
Crawford 
Meadville 
Titusville 
Cumberland. . 
Carlisle. . 


Lemoyne 


43.8 
43.4 
43.3 
30.7 
38.6 


20.9 
21.3 
21.4 
23.3 
23.1 


400,713 
202,624 
19,133] 
1,217,950! 
143, 195| 
Upper Darby | | | 
235,563 
28,137) 


Dauphin 11.2 
AHarrisburg 
Steelton 


Delaware. 


1,842) 6,174] 
2,093| 6,622! 
1,649} 6,598) 
2,263| 7,966) 
Chester. ... 2,014| 7,306) 
26.3 
39.9 


24.4 
23.9 


Township. ... 2,547) 8,566 


Darby 1,940} 7,215 
Haverford 
153,973] 
13,694] 
34,729) 
26, 102} 
15,515) 
a 
439,399 
280,634) 
12, 565| 


-0516 
-0046 
0116 
-0088 
-0052 
-0179 


2,978) 10,546 
2,140| 7,207 
2,651) 8,269 
2,193] 8,157 
1,869) 7,052 
1,533) 5,598 


16.5 
35.4 
25.2 
28.2 
35.7 
42.7 


23.2 
23.6 
23.4 
24.4 
24.4 
18.0 


Township 
Media 
Lansdowne. . 
Yeadon 
Clifton Heights.. 


saad 6,304 
-0941 1,935) 6,557| 


0042] 1,571] 5,235) 
© SM, 1958. 


192.0) .1473 42.7 
42.2 


45.5 


Erie 46 
AErie.. 
Corry 


21.4 
21.9 
17.9 


2.9 | 15.8 
6.2 | 21.9 


11.0 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


630 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


When 
you 
think 
Pennsylvania, 
think 
Philadelphia, 
Pittsburgh— 


Erie is Pennsylvania’s 3rd city: in Population, Retail Sales and Effective Buying Income.* 
Erie leads all major** Pennsylvania cities in growth—population, 1958* vs. 19407 ; retail sales, 
1957* vs. 1939+. @ Erie’s newspapers, The Times & News, deliver the whole market, not just 
part of it. Compare this with some other Pennsylvania situations, where adjacent cities are 


“combined” to make up a “market” which no one newspaper buy can cover. ® It stands to 
reason: Erie is the only logical 3rd market buy in Pennsylvania. 


*1958 Sales Management Survey of Buying Power. When 
**75,000-and-over population. 


1U.S. Census 7 ™ 4 The Erie Times (evening) 


think 


Maas oie 1 The Erie News (morning) 


Philadelphia 


Pinsburgh The ErieTimes-News (suncav) 


—and Erie 


For the latest market and media data, call The Katz Agency, Inc. 


MAY 10, 1958 631 


a profitable way of looking at it 


purchase this TV market instead of a single city 


1,040,465 households 942,661 TV households 
3,691,785 people $3% billion annual retail sales 
$6% billion annual income 


STEINMAN STATION e Clair McCollough, President 


oa 


% 


@ 


a2 


i 


ou 


oe 
NBC and CBS 
Representative: The MEEKER Company, Inc. 
New York . Chicago ° Los Angeles San Francisco 


‘a POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
JM ESTIMATES, 1/1/58 BUYING INCOME — @D ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
PENNA. 
Income Breakdown of Households 
COUNTIES | House- 
CITIES % holds Pop. Net 
continued) of (thou- 9 Doliars b $2,500-3,999 
U.S.A. sands) i (000) S.A. lo % 
| | (thous. Hsids. Inc. | Hsids. Ine. 


Fayette s -1083| . " . 254,882) . 5,037 , ° 23.2 15.8 | 39.8 44.3 10.5 17.6 
Uniontown. ... d -0122 ‘ ; 39,886) . 6,232 . , 18.4 10.6 | 42.2 39.6 | 14.3 20.3 
Connellaville-South 
Connelisrille 16.0| .0098 26,787| . 1,671| &,812 
Connellsville 3. -0078 P ‘ 22,322) . 1,666) 5,724 
Brownsville .6| .0044 a , 12,845) . 1,690) 5,352 

Forest alk -3| .0025 ° . 4,868) . 1,130) 4,416 


Franklin... ae ‘ or a A . 111,370) . 1,448) 5,088 
Chambersburg. . . . d ° : 32,894) 1,768) 5,771 
Waynesboro. .... Ma ‘ . 21,232) . 1,930) 5,898 

Fulton..... : ° ° ° ° 9,352) . 984) 3,741 

Greene ‘ " ¢ . ° ° 61,066) . 1,375) 6,047 
Waynesburg 4 : 6 10,943) . 1,887} 6,839 

Huntingdon...... 6). ‘ . : 49,971; . 1,262) 4,543 
Hunbsngdon- 
Mount Union. ... , , 90,626) . 1,616| 5,006 
Huntingdon ; d A a 14,109) . 1,786) 5,226 7 | 26. m 4 15.5 i : 6 17.0] 3.3 

Indiana ; ‘ . ‘ s 100,772) . 1,358) 4,916 . . -3 18.2 . 0 16.0) 3.4 
Indiana. .... 2.5] . , 25,918) . 2,073| 6,646 ; ; 5 9.8 | 42. , & 19.7] 6.7 

Jefferson . ! d y J . 63,916) . 1,369) 4,700 A ° 4 18.4 d 3 -8 15.8) 3.3 
Punxzsutawney 5 r ‘ . 15,720) . 1,556) 4,764 5 ‘ .2 16.0 B ‘ 6 16.3) 4.3 


Juniata , ‘ -0084 ° . 17,231; . 1,188) 4,203) . -1 22.4 -1 43.4 -1 144.6) 1.9 7.5 
Lackawanna....... - 1471 ° . 384,991) .1290) 1,622) 5,274) 4, . . -1 16.1 1 46.1 17.8) 4.2 16.0 
AScranton...... . 0744 ‘ ° 212,023} .0710) 1,655) 5,521 . ° -1 14.0 5 46.1 18.5 | 4.6 17.1] 
Carbondale 6. -0093 . ‘ 23,316) 0079) 1,457) 5,181 ‘ ' . 7 15.9 -1 46.0 17.0 | 3.9 14.9 
Dunmore....... . -0121) ‘ : 31,108; .0104) 1,496) 5,656 ; . 13.2 | 43.3 43.8 20.0; 5.0 18.1 
Lancaster ‘ 1423 : . 483,326 -1621) 1,976) 6,885) 65, . . 9.1 | 43.4 36.8 18.8 | 10.6 33.6 
0382 ‘ ’ 142,405} .0477| 2,171] 7,156 ’ , . 8.1 | 48.2 40.6 22.0 | 8.6 26.9 
‘ -0046 . . 15,498| -0052} 1,962) 6,199 ‘ ‘ 19.8 11.0 | 45.5 41.0 | 14.7 20.0| 7.4 24.8 
Columbia........ -0069 , . 19,793} .0067| 1,663) 6,185) 5,172 ° -1 | 20.8 12.0 | 47.5 44.6 | 13.9 19.8| 6.0 20.5 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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More people in the Lehigh Valley 


(Eastern Pennsylvania’s 2nd Market) 


Have learned to Read - Enjoy — Rely on the 


CALL-CHRONICLE NEWSPAPERS: 


Allentown, Pennsylvania 


Than any other paper in the area! 


THAT’S WHY ADVERTISERS ARE CONSTANTLY 


INCREASING THEIR SPACE IN THESE PAPERS. 
(Check the Figures on This Great Market) 


*THE MORNING CALL — Evening Chronicle —- SUNDAY CALL-CHRONICLE 
National Representatives: Story, Brooks & Finley, Inc. 


SM EFFECTIVE yD The “SM” symbols mark original, exclu- 
PENNA ESTIMATES, Nits BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


COUNTIES Income 
CITIES Total 


he Per 
(continued) (thou- ¢ 9 hou- of . | C.8.U. 9-20 $2,500-3,999 | $4,000-6,989 $7,000-9,998 _-_s 
sands) S.A. P ' S.A. % % % to oO 


Hsids, = Hsids. Ine. |Hsids, inc. | Hsids. = | Halds. 


Income Breakdown of Households 


Lawrence 108.0) . : : . ’ : ’ ’ , 13.1 3.4 | 18.1 10.4 5 44.2 | 16.2 21.4/ 6.1 
ANew Castle. .. 50.8| . ' 5) 865). ,848| 6,342| 5,356] 11.9 3.0] 17.5 9.7 | 48.3 44.0| 15.8 21.8] 6.5 
1 Ellwood City. . . 13.6]. 668] ,887| 6,755| 5,733 | 10.0 2.5 | 15.1 8.1 | 49.9 43.4 | 18.0 23.7] 7.0 
Lebanon........... 86.0) . . 678). 836} 5, 149] 15.6 4.3 | 21.0 12.7 | 44.8 44.2 | 13.3 19.9] 5.3 
32.8. 434]. ,873| 6, 288} 11.5 3.0] 19.5 11.0] 47.8 44.1] 14.9 20.7] 6.3 
7.7| . : 808}. , ,333 | 13.5 3.7 | 21.4 12.9] 47.0 46.3 | 13.2 19.6] 4.9 
207.2). 9) 68.9) 165.8 ,746| ; 664] 11.6 2.8/ 18.1 9.7 | 46.4 40.4 | 16.9 20.9) 8.0 
ser F .3| 39.6) 733. (697 | 10.5 2.5 | 17.2 9.0 | 47.2 40.0 | 16.5 21.1 | 8.6 


2ABethlehem 


1 Ellwood City is in Beaver and Lawrence counties. SM Standard (4) and Potential (A) Metropolitan County Areas. 
2 Bethlehem is in Lehigh and Northampton counties. Before using these figures read foreword, page 13. 


Take a longer LOOK at Lebanon, Penna. 
Lebanon City °57 Sales $58,199,000 (+-9%) SPI - 152 
Lebanon County °57 Sales $104,922,000 (+-6.4%) SPI — 105 


“Pennsylvania’s PURSE-ONALITY Market” 


LEBANON DAILY NEWS 


Represented Nationally By Story, Brooks and Finley, Inc. 


MAY 10, 1958 


Compare These Records 


Continuing more than five years of many sales increases in 
Montgomery County and Norristown, Pa., we report 1957 as follows: 


Montgomery County, Pa. Norristown (City), Pa. 
Retail Sales 1957 $560,510,000, increase $80,791,000 $80,971,000, increase $5,849,000 
Food Sales 1957 $139,069,000, increase $15,049,000 $21,713,000, increase $2,476,000 
Automotive Sales 1957 $119,633,000, increase $36,640,000 $15,149,000, increase $2,129,000 
Drug Sales 1957 $ 17,449,000, increase $ 4,374,000 $ 1,790,000, increase $ 94,000 


Norristown city, city zone and retail trading zone new All this is yours to sell and profit by, through Montgomery 
figures combined are, Retail Sales $218,303,000 almost County’s No. 1 newspaper, The Times Herald, Norristown, 
half of county, Food $59,064,000 almost half of county, Pa. In Norristown, not nearly, but everybody reads The 
Automotive $33,624,000 almost one-third of entire county, Times Herald. 

Drugs $5,003,000 almost one-third of entire county, etc. 


mH Qimes Herald 


NORRISTOWN, PA. 


National Representative, The Julius Mathews Special Agency 


577 “POPULATION oe EFFECTIVE TH The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/88 BUYING INCOME— & ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


PENNA. 


COUNTIES i | Income 
CITIES Total % 


Pop. Net Per | Per | Per 
(continued) (thou- | of a | ¢ Dollars Capita .|C.S.U.} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 
sands) | U.S.A. )} (00) ju. % 


% 70 (a ‘o ‘0 O) ‘0 ‘0 
(thous.) Hsids. Inc. | Hsids. Inc. |Hslds. Inc. | Hsids. Ine. 


Income Breakdown of Households 


Luzerne... . ; ° ° . 556,547) . 1,495) 5,331) 4,886 | 18.2 -2 14.9 | 42.9 44.9 11.2 17.8 
A Wilkes-Barre. .. . : : 123,424) . 1,668) 5,991 15.6 : 0 12.7 | 45.3 44.5 | 12.5 18.6 
AHazleton..... -8} .0202 ‘ ‘ 58,630) . 1,685) 6,172 12.7 . 4 11.5 | 46.4 43.2 | 14.0 19.7 
Kingston...... e . : 40,283) .0135) 1,891) 6,294) 5,863 | 14.6 : -8 10.1 | 43.2 37.8] 14.7 19.4 
Pittston.... 3) .008% . : 18,009) . 1,259) 4,867 20.4 . -8 17.6 | 41.8 48.3 | 10.4 18.2 
Nanticoke . é é , . 28,230) . 1,448) 5,041 18.5 . -8 16.4 | 44.5 49.7 10.2 17.3 
Plymouth ‘ -006 . . 17,800) . 1,508) 5,394 15.4 : -2 15.8 | 45.8 48.6 | 10.8 17.2 

Lycoming. ... , ’ . . 167,848) . 1,619) 5,345 18.5 . -6 15.3 | 42.8 45.6 | 10.8 17.3 

Williamsport ; é . 84,187) . 1,826| 5,929 15.2 . -4 13.0 | 45.7 45.1 | 12.3 18.4 

McKean.... . ° . . 90,170) . 1,689) 5,566 16.5 ° -? 12.7 | 45.6 45.6 | 12.1 18.3 


3radford ‘ A . ; 34,279) . 1,970) 6,348 14.2 : -5 10.2 | 45.4 40.8) 14.1 19.2 


Mercer , ‘i a . z -5] = =213,827) . 1,811) 6,345 . 5 5 1) 471 9 21.5 
Sharon-F arrell- 
Sharpsville 46. P 96,084; . 2,065| 7,387 
Sharon 27. d 4 z 60,647) . 2,222) 7,677 
Greenville. .... : = } . 19,347]. 1,995| 6,449 
Grove City. : A a z 17,779} . 2,251; 7,112 
Farrell 3.5] .007 , . 23,728] .0079| 1,758] 6,979 

Mifflin oe ‘i , J ° 59,601; . 1,416) 4,967 
Lewistown.... J J i 4 24,591) . 1,757) 5,589 

Monroe. .... ° e le ° 60,639) . 1,694) 5,721 
Stroudsburo- 
East Stroudsburg. : 26,769| . 1,858) 6,283 
Stroudsburg a, : : 12,554 1,931) 6,607 


Montgomery. . ” e 4 1,093,665) . 2,277| 8,242 
Lower Merion 
Township...... 4). s ; 210,713 3,608) 12,041 
Norristown j : F l r 69,726 1,756) 7,340 
Pottstown. .... 3} ° . 55,514 2,111) 7,117 
Jenkintown... 5} .003: i ; 15,011] .0050| 2,729] 9,382 
Lansdale. .. 3.0] A ‘ 27,100) . 2,085) 6,949 
Abington 
Township. . . : , ‘ ; 105,620 2,474) 8,587 
Cheltenham 
Township. ... 32.7) . a ‘ 113,236 3,463)12 444 
Conshohocken. . . , = : . 21,280) . 1,935) 8,185 
Hatboro....... md : , 17,359) . 2,378) 7,890 
Souderton... .. i , ‘ 12,605 2,378] 7,878 
Montour......... . é ° . 17,586; . 1,086) 4,885 
Northampton q ‘ . a 347,791 1,828) 6,393 
2ABethlehem.... % d A , 146,642) . 1,955) 7,016 
Easton- 
Wilson (Pa.)- 
Phillipsburg (N. J.) 120, 469 1,879) 6,683 
AEaston " -0207 10.0 ‘ 64,769). 1,819| 6,477 , d ’ 16.9 21.3 | 8.1 25.4 


2 Bethlehem is in Lehigh and Northampton counties. 


Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © $M, 1958. 
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Effective Buying Income: Scale 


0020 sq. in. equals $1 million. 

Metropolitan County Areos are 
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net Effective Buying Income of 
$15 million and over. 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 
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CHESTER 


ESTIMATES, 1/1/58 


EFFECTIVE 
BUYING INCOME — 


5M 


ESTIMATES, 1957 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


| Con- 
House- sumer 
holds | Spend- 
(thou- | ing 


| | 
| 
| 
} 


Urban 
Pop. 
(thou- 


Income Breakdown of Households 


Net 
Doliars 


999 | $4,000-6,999 | $7,000-9,899 


$10,000& over 


sands) (000) 


Hilde. k 3 
11.5 
16.6 
14.8 
12.0 
10.3 
25.8 
25.8 


} 
| 

bi | sands) | Units % % /o fo 0 /o 
Hsids. inc. |Hsids. Inc. | Hsids. Inc. 


| (thous.)| 


.0645) 
.0091 
.0092} 


Northumberland 


Sunbury 


! 
34.7; 80.6) 154,718 
26,677 
22,771 
17,087 
32,722 
4,256,877) 1. 


4,256,877) 1. 


18.8 
15.6 
17.4 
20.6 
17.2 

9.5 

9.5 


40.1 
41.9 
39.8 
36.5 
40.0 
45.1 
45.1 


48.7 
44.6 
44.7 
44.4 
47.2 
39.9 
39.9 


9.1 
10.9 
9.6 
7.8 
9.8 
16.9 
15.9 


16.0 
17.6 
16.3 
14.4 
17.4 
21.4 
21.4 


Shamokin 

Mount Carmel 
Perry 
Philadelphia 

A Philadelphia 


Pike 

Potter 

Schuylkill 
Pottaville. 
Shenandoah. . 
Tamaqua 
Mahanoy City... 


12,904 
21,143 
273,725 
38,098 
20,363 
18,693 
14,137 


13.1 
10.4 
13.3 
20.5 
10.1 
10.2 
13.6 


19.2 
20.5 
16.8 
14.3 
17.6 
15.5 
18.4 


34.8 
34.5 
41.1 
40.6 
43.2 
46.6 
39.1 


43.2 
43.8 
46.2 
42.1 
48.9 
50.6 
45.1 


7.6 
7.9 
10.1 
10.9 
10.3 
11.5 
9.0 


14.3 
15.1 
17.1 
17.1 
17.6 
18.9 
15.6 


Snyder 

Somerset... 
Somerset 

Sullivan 


3.6 
17.0 


26,860 
98,089 
10,995 

6,257 


8.7 
9.5 
17.4 
10.2 


21.5 
21.3 
11.2 
20.7 


34.4 
37.1 
61.1 
33.2 


44.8 
46.3 
49.3 
43.8 


7.3 
7.4 
13.0 
6.7 


14.3 
14.0 
18.9 
13.4] 2.4 
8.3] 


Susquehanna . 
10.5) 


Tloga...... 


38,943 
48,702 


4-County Shopping Center SU N BU RY in the Heart of Pennsylvania 


174,700 Population—48,000 Families—$232,031,000 Income 
$161,381,000 Retail Sales 


Sunbury fulfills the shopping needs of 174,700 people... 
48,000 families . . . in four central Pennsylvania counties. 
Their purchases last year caused retail sales in the Daily 
Item circulation area to rise to $161,381,000. No other 
area within 50 miles of Sunbury . . . in any direction . . . 
attracts shoppers at that rate. 


2.9 
2.7 


11.5 
10.7 


17.8 
19.4 


16.9 
15.7 


37.1 
35.9 


Before using these figures read foreword, page 13. 


4.8 
44.6 


9.3 
8.4 


.0208! 1.81 7.4 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


In addition to its remarkable sales performance, the Sunbury 
market has another big asset to recommend it to advertisers. 
It’s easily . . . and economically . . . covered. The Daily Item 
covers Sunbury completely—and reaches better than 60% 
of the homes in the 4-county area . . . the market's prime 
selling influence. 


City — Sunbury Daily Stem 
’ SUNBURY, PA. 
Represented by The Julius Mathews Special Agency, Inc. 


ABC Circulation 
20,049 


SALES MANAGEMENT 
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FAIRNESS IS A REASON WhY 


in Philadelphia nearly everybody reads The Bulletin 


To present both sides of important questions 
print news fairly, accurately, and let 

the reader think and judge for himself. . . to 

exhibit at all times the good manners of 


welcome guest in the home. 


These are some of the things that help to 
explain why The Evening and Sunday Bulletin 
lives so intimately with the families of Greater 


Philadelphia—year after year. 


To those with good products and services to 
sell, The Bulletin offers an unusual advertising 


The Bulletin publishes the 
co/or advertising in Philadelphia—Evening and Sunday! 


¢ that annnet © 
Steet a goles: - 
larepidaiie godertnic « 
the arte of sompetitian take 
in the stems, Mara, ote. 


opportunity...to have your sales messages 
carefully considered—at home—in the news- 
paper Philadelphians read, respect and 


respond to. 


The Bulletin goes home... delivers more 
copies to Greater Philadelphia families 


every seven days than any other newspaper. 


Advertising Offices: Philadelphia +» New York + Chicago 
Representatives: Sawyer Ferguson Walker Company, 
Detroit * Atlanta * Los Angeles * San Francisco * Seattle 


Florida Resorts: 


The Leonard Company, Miami Beach. 
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97% Coverage of NEW KENSINGTON-ARNOLD 
$62,510,000 Income 


goods. 


The Dispatch alone sells this busy—and compact—market. All readers are 
less than 20 minutes travel from downtown stores—one very big reason 
why sales in New Kensington stores are 41% above average volume... 


$54,521,000 Sales 


Aluminum, steel, coal, oil put an average of $5,953 in New Kensington- 
Arnold pocketbooks—enable local families to spend $54,521,000 for retail 


Food 

General Mdse. 
Apparel 
Furn.-Appl. 
Automotive 
Drug 


In New Kensingfon-Arnold Stores 


$14,697,000 
7,652,000 


341,000 


3,413,000 
10,875,000 
1,848,000 


food sales 16% above . . . apparel 230% above... drug 65% and 


automotive 60% above! Our CONCENTRATED CIRCULATION does it! 


4 Colors Available Daily DAILY DISPATCH NEW KENSINGTON, PA. 


“Circulation Where Circulation Counts” 


*100 equals average sales volume 


Represented by 
The Julius Mathews Special Agency, Inc. 


The “SM” symbols mark original, exclu- 


EFFECTIVE 
sive estimates by SALES MANAGEMENT. 


BUYING INCOME — 


JM 


ESTIMATES, 1/1/58 ESTIMATES, 1957 


PENNA. 


COUNTIES 
CITIES 
continued) 


income Breakdown of Households 


1% 
.| C$. U. $7,000-9,999 |$10,000& over 
0 0 % % 
Hslds, Inc. | Hsids. Inc. 
16.1} 3.2 12.3 


$2,500-3,999 
> 
Hsids. Inc. 


21.9 16.2 


(thou- of | (thou- 
Units 


(thous.) 


sands) | U.S.A. sands) 
| 


70 
Hslds, Ine. 


38.1 


0144) 8.8 


6.0 8.4 3,869 


0382) 17.4 | 40.3 16.3 
.0176 
0115 
0061 
-0251 
0087 
.1297 
-0150} 


0055 


~ 


Venango. . 4,594 
Oil City-Franklin 
Oil City 
Franklin 

Warren... 
Warren 

Washington. 
Washington 
Charleroi 
Canonsburg 


16.9 
18.9 
16.7 
17.5 
19.4 
19.9 
21.5 
18.5 
21.0 
18.7 


41.2 
44.5 
41.9 
45.3 
44.6 
45.6 
52.4 
45.0 
49.3 
45.4 


4,735 
4,839 
4,734 
5,245 
4,996 
4,759 
5,368 
4,866 
5,579 
5,111 


ao 
oSooeownwnnaananseoawo ao 


a oe oe 


Donora 


Monongahela. . 14,612 


14.4 
16.0 
19.1 


34,153 34.8 
Honesdale 9,396 

Westmoreland 521,720 
Greensburg-South | 
Greensburg-South- | | 
west Greensburg 
Greensburg 
New Kensington- 
Arnold 


New Kensington 


4,182 
4,679 
5,041 


Wayne 


aes 
owTo ao 


44.7 


50,758 
37,772 


5,562 


62,510 
45,447 
27,048 
23,936 
34,590 
15,425 
17,063 
12,444 
21,581 


5,232 
5,232 
5, 469 
5,497 
4,861 
5,240 
5,737 
4,008 


.0096 
.0075| 
.0115 
0053 
poses 
.0035 
0095) 


Jeannette 
Latrobe 
Monessen 
Vandergrift 
Arnold 
Irwin 


Wyoming 


43.7 
43.3 
43.0 


6,111 
5,220 
5,235 


York 
AYork 


Hanover 


.1279 
-0368 
oe 


6,138.3 3.5688) 1,795.2 2,157.1) 


Total Above Cities. 12,055,027) 4.0417| 1,964) 6,715) 5,589 38.9 21.2 


State Total 


‘ | | | 
_111,306.1| 6.5735)3,243.1,3,742.7/7,963.2)20,183,085, 6.7671) 1,785, 6,223) 5,393 
© SM, 1958. 


| 19.1 10.7 | 43.9 40.3 | 14.6 20.3| 7.2 24.8 


Before using these figures read foreword, page 13. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


Data 


A 4-way index listing all the data both alphabetically and in the order of their appearance 
throughout the book is provided for your convenience on pages 3, 4, 5, 7 and 9. Also included 
is a special index to the state county-city tables giving, for each state, the page numbers of the 
map; list of cities with population and number of outlets; population and Effective Buying 
Income tables; retail sales tables, and the state metropolitan area tables. 


4-Way Index to Survey 


SALES MANAGEMENT 


Channel 2 is No. 
in Pittsburgh! 


Day after day, within 38 counties in Pennsyl- 
vania, Ohio, West Virginia, and Maryland, more 
people watch KDKA-TV than any other medium! 


Month after month, ARB share-of-audience fig- 
ures, from sign-on to sign-off, give KDKA-TV an 
average of almost twice that of the 2nd Pittsburgh 


station! 


There are some 4.5 million TV viewers within 
range of Channel 2. So, if you want great sales 
results, remember . . . no selling campaign is com- 
plete without the WBC station ... 


PITTSBURGH 


Represented by PGW 


© WESTINGHOUSE BROADCASTING COMPANY, INC. 


JM 


POPULATION 


ESTIMATES, 1/1/58 


E. B. I. 
JM ESTIMATES, 1957 


Total 
(thou- 
sands) 


Allentown- 


ANew Castle. ose 


House- 
hold 
(thou- 
.| sands) 


Urban 

Pop.B 
(thou- 
sands) ( 


Net 


339.3 
101.3 
192. 
224. 
148.7, 
122.6 
49.9 
62.8 


Dollars 


% Per 
of | Cap- 
| U.S.A.) ita 


Per 


-2830 1,842 6,388 
.0688 1 ,508)5, 145 
.1473|1,834)6,304 
2016 1821/6, 147 
. 1368) 1 ,390|5, 159 
.1621|1,976|6,895 


.0471 1, 636)5,673 


H’se-| 
hold | 


-0633|1,748)6,030) 


1Philadelphia 
Pittsburgh 
Reading 
Scranton.... 
Wilkes-Barre- 
Hazleton. . 
AWilliamsport 
_ | ae 


| Total Above Areas|9,872.5'5.7400|2,841.0|3,306.2) 7,615.7 


7mm POPULATION _ Ta ee 
S240 ESTIMATES, 1/1/58 BYD ESTIMATES, 1957 


| a 

% | Per | Per 

of | Cap-/|H’se- 
| U.S.A.) ita | hold 

| | 


| Con- 
House-| sumer | Urban | 
Spend-| Pop. et 
(thou- | of | (thou-| ing | (thou- 
sands) | U.S.A.) sands) | Units | 
| (thous.) 


Total | % | hold | 
sands) 


a 


8,664, 381|2.9050|1,992/6,936 
4876|1 ,842/6,417 
1745|1,927|6 488 


270.0) . | 
aa aap 


253.0) .1471) 


93.1) 
81.0 
oe 
-2164) 104.4) 113.9) 318.6 
31.4) 35.4) 68.9) 

| 74.3) 116.9 


174.9] 
73.0 239.7 

.1866|1,495|5,331 
| .0562)1,619'5,345 
| .1274/1,727\5,768 


18,421, 819'6.1763'1 866/86, 484 


o 
RETAIL SALES— JIM ESTIMATES, 1957 


COUNTIES 
CITIES 
(continued) 


Per 
Hsid. 
Retail 
Sales 


Buying 
Power 
Index 


Index 
of Sales 
Production 


Quality 
Index 


Food 


($000) | ($000) | ($000) | ($000) 


3,618] .0232 


-0065 


87 | 
240 


151 


8,719 
3,662 


2,943) 
a 1,166 


The “SM” symbols mark original, exclu- 

sive estimates by SALES MANAGEMENT. 
"| Furn- | - 

House- | Auto- Gas 
Appl. motive | Stations 

($000) ($000) | ($000) 
2,300 11,308) 4,162) 
1,051 6,910 1,213] 


Lumber- | 
Bidg. | 
Hdwre. 
($000) 
4,699 
986 


Drugs 
($000) 


1,047 
984 


2,948) 
1,209 


1 Includes Camden, N. J. 


© SM, 


1958. 


Before using these figures read foreword, page 13. 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as 
IBM listings of data in the “Survey of Buying Power,” 


regrouped according to your sales 


territories, may be obtained from Market Statistics, Inc., 432 Fourth Avenue, New York 16, 


N. Y., Phone MUrray Hill 4-3559. 


MAY 10, 1958 


Business in Kittanning, Pa. is UP again 


This busy shopping center for a $117,920,000 market con- 


tinues to offer advertisers an ever increasing sales opportu- Armstrong County is a 


nity. With a family income of $6013—nearly $800 above the busy aushet 
Total Income $117,920,000 
Total Retail Sales 65,977,000 
Food 18,567,000 
Kittanning’s double role as the buying spot of a 22,000 Eating and Drinking 3,323,000 
Gen. Mdse. 6,679,000 
Apparel 3,534,000 
‘ : l Furn. Hshid, Appliances 3,568,000 
well insulated (by distance) against the influence of outside Automotive 13,613,000 
wep. Gas Stations 5,808,000 
Lumber, Bidg., Hdwre. 4,953,000 
Drugs 1,696,000 


county level— and sales running two and three quarter 
times above average, Kittanning is really a bright spot for 


that much needed extra business. 


city zone, made up of several diversified industrial com- 


munities, and the trade center for all Armstrong county is 


It can be reached only by Simpsons’ Daily Leader-Times 


with complete coverage of the city zone plus thousands of 


homes throughout the county. 


SIMPSONS’ DAILY LEADER-TIMES KITTANNING, PA. 


Represented by the Julius Mathews Special Agency, Inc. 


Gy The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


t Total Per Eating & y Lumber- 

COUNTIES \- Retail g Hsid. | Buying Index Drink. | General Gas Bidg. 
CITIES Sales Retail} Power | Quality | of Sales Food Places . | Apparel Stations | Hdwre. | Drugs 
(continued) » | ($000) S.A.| Sales | Index Index | Production} ($000) | ($000) ($000) | ($000) ($000) | ($000) $000) 


Allegheny 2,068,876] 1.0334) 4,347] 1.0347 108 108 572,314) 152,448 122,786 118,766) 89,316 
APittsburgh...... 1,108,634} .5538 4753 119 139 239,887; 89,559 76,797 149,879) 48,635) 29,490 
McKeesport. .. . .0480 -0345 126 176 26,396 5,822} 10,407) 13,640 12,200 5,002 5,688 
Homeatsad-W est 
Homeastead-M unhal | .0835 .0830 190 18,554 4,782 4,466 3,988 24,380 2,198 8,017 

.0220 0119 10,444 2,361 3,516 4,504 10,270 1,198 2,282 
Wilkinsburg : .0223 11,811 3,358 2,958 15,342 1,365 
Homestead. ..... . 0104 12,619 4,041 3,895 14,332 2,075 
McKees Rocks. . . : ‘ 0111 13,650 1,052 802 8,577 1,820 
Carnegie 33, d .0100 11,616 1,761 2,015 8,443 1,947 
Clairton.. : .0112 7,783 7 1,220 1,679 8,989 2,200 
Mount Lebanon 

Township .013 .0278 11,644 1,586 5,171 
Tarentum j 0065 7,288 1,851 2,813 
Dormont........ y d .0122 5,061 616 22,029 
Turtle Creek..... : ; 6,886 77 1,392 3,973 
Duquesne. .... , d ‘ 6,694 798 2,381 
Coraopolis... ... , , 7,099 7 1,814 4,168 
Sewickley...... : 0 : 4,702 687 3,188 
Mount Oliver. . . 01: .007 7,532 574 9,080 
Bellevue wld ‘ - 7,748 | 611 2,760 
a eee * 0023 j 1,657 | 136 125 
Brentwood...... 7,8 , : d 14,530 336 6,008 
Munhall....... ; / ; 5,309 310 43 5,890 
North Braddock... . 2,459 68 aaa 585 
Swissvale........ ‘ ‘ . 7,879 250 401 1,447 
West Mifflin ‘ | d 1,513 21 ee 275 118 
Be essvctoves od ; | d 5,616 393 772 15,651 554 421 

Armstrong d y 18,567 6,679 3,534 13,613 4,953 1,696 
Kittanning 7 ‘ ‘ 5,726 2,868 2,159 6,095 1,687 1,919 655 


Beaver. . 201,745) . | ° 56,579 20,298 13,557 40,711 14,581) 12,284 5,907 
Aliquippa- 
Rochester- Beaver. . 73,084 0366) ‘ 20,519 3,288; 11,728 3,698 18,741 4,574 6,758 2,071 
Beaver Falle- | 
New Brighton. ... 47,676| .0838 , | 11,268 1,860 3,964 $3,811; 14,014 2,256 1,956 1,314 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
640 SALES MANAGEMENT 


onty PITTSBURGH! 


Can do so many jobs so well! 


To paraphrase U.S. Steel’s slogan: ‘‘only 
Pittsburgh can do so many jobs so well.” 

For U.S. Steel is one of the world industrial 
giants that provide strength and stability to 
help make Pittsburgh America’s eighth market. 
The Post-Gazette, too, has shared in and 
aided the growth of this market of 3 million 
people. Oldest newspaper west of the 
Alleghenies (it was founded in 1786), 

the Post-Gazette mirrors the drive of this 
great and growing market. It’s the only daily 
newspaper in Pittsburgh to set all-time 
advertising highs in six of the past seven years. 
Why not use it to build your sales, too! 


iT COSTS LESS 
TO SELL MORE IN THE 


P ittsbur gh poiooh % 


1758-1958 


Post-Gazette “<4 


REPRESENTED NATIONALLY BY 
MOLONEY, REGAN AND SCHMITT 


10, 


—_— IS ON THE MOVE IN 


11 New Industries with *12,000,000 Payrolls 
Stabilize Economy and Send Retail Sales Soaring! 


Here's areal healthy sign for advertisers! There's nothing like a 
bustling economy for keeping up the retail sales figures. And the 
hustling, on-the-ball industrial development group known as Altoona 
Enterprise, Inc., has attracted |! new plants to Blair County and 
metropolitan Altoona during the past 10 years. With 3,700 new jobs and a $12-million 
Cc re) L O R annual payroll, they've given retailing a healthy shot in the arm. Food sales have jumped 
3.6%, outstripping state and national averages. $140,302,000 retail sales last year set 
makes a better an all-time record, with prospects for ‘58 even better . 
Why? Things are still moving! Sylvania Electric Products’ new $2-million plant will 
be finished soon, and still further industrial expansion is expected. That's why Altoona’s 
bustling, and per capita sales outstrip many metropolitan cities. 


i 


Your advertising in 


impression in 
Altoona... 


COLOR is advertising’s magic ingre- Get on the Altoona band-wagon, by selling this growing market through the satura- 
— mating serchentie move tion coverage of the ALTOONA MIRROR. reaching better than 95°, of city zone fam- 
wo to three times faster. You can Se > 

take advantage of the results that ilies and 3 out of 4 homes in the entire county. 

COLOR brings, with saturation cov- 

erage .. . any day of the week, 


, 
with 2, 3, or full color . . . with 
careful color craftsmanship . . . in @) @) sf y C @) E 
the ALTOONA MIRROR! (Adver- _s 


tisers hove found it poys —with 
280,672 lines during 1957!) 
ALTOONA’S ONLY DAILY NEWSPAPER 


Richard E. Beeler, Advertising Manager 


SM The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


| Eating & 
COUNTIES i i | & . | Buying Index Drink. | General Auto- Gas 

CITIES | it] Power | Quality | of Sales Food Places Mdse. | Apparel motive | Stations Drugs 
_(sontinued) ( Index Index | Production} ($000) ($000) ($000) ($000) ($000) ($000) ($000) 


-0143 122 8,141 1,368) - 3,562 3,435 10,097 1,363 926 
0184 11,618 2,081 7,395 1,643 5,199 2,171 1,037 
-0138 d 11,503 2,230 3,287 3,983 9,984 1,310 1,397 
5,829 872 2,340 1,596 3,979 1,201 441 
3,072 335 1,987 459 4,563 1,202 593 


9,117 5,408 4,438 1,038 11,063) 11,240 592 
2,912 1,847 1,521 636 4,569 2,983 362 
78,815) 21,651) 37,923) 20,080 62,100) 18,392 6,726 
178,059) . ‘ 46,356) 11,784) 28,412) 18,030 30,006 7,796 4,298 


140,302) . ’ ; 39,178 7,462 7,797 28,505} 10,748 3,394 
92,095; . d , 26,024) 4,464 6,535 16,937} 5,823 2,231 
52,574) . ’ ; 11,976) 2,046 2,052 15,337; 3,460 1,086 

270,851) . Y : 70,410} 20,692 8,772 57,031} 19,951 6,983 
30,716) . j 2 : 8,434] 1,895 1,855 7,762} 1,355 824 
18,296} .0091| ; 4,324 737 1,096 5,319] 1,066 523 
18,342] .0092 P 4,064] 1,768 870 5,631] 1,255 314 
19,676} .0098 j 4,825} 2,110 424 5,735} 1,083 905 


65,881) .03% 042: 19, 189| 4,473) 14,337 3,653 6,791 3,556 1,896 


109,215) . , A 24,879 7,187; 11,410 4,971 24,561; 12,566 2,645 
60,638) . ‘ y 12,592 3,215 9,168 4,509 12,677 5,369 1,520 
200,431; . . . 51,420; 11,249) 41,753 9,489 38,361; 13,662 3,817 
119,746) . -043 27,408 6,202; 34,819 7,098 19,715 5,205 2,358 
9,276) . ° ; 2,555 853 736 1,563 1,063 172 


46,136; . | 3, 0266 13,961 2,559 1,557 10,034 2,857 915 
—- ‘ ’ 0349 15,854 3,996 3,702 13,271 5,922 2,075 
36,765) | 0194 | 9,187 2,407 \ 2,632 685| 6, 898 2,055 1,486 
21,067). 0146 4,876 1,776 803 1,685 32) 4,102) 1,263 3,249 1,010 
14,688) . | 0048 | 1 4,311 631 1,718 947 2,796 792 1,043 476 


1 Ellwood City is in Beaver and Lawrence counties. Before using these figures read foreword page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © $M, 1958. 


642 SALES MANAGEMENT 


West Chester plus PAOLI ... and all of lower Chester County 


$333,028,000 
MARKET 


Athsiving market . . . the 


3rd richest in Pennsylvania! 
And the dynamic promotional 


force in this prosperous county $7,944 per family income 


| 
| 
$6,982 per family income 
| 
is the West Chester Daily in West Chester! 
| 
| 
| 
| 


in county! 


Local News, the county's larg- $199,300,000 
est and most influential daily Retell Sales! 


newspaper. $42,766,000 
Retail Food Sales. 


The WEST CHESTER-PAOLI 
‘““‘DAILY LOCAL NEWS” 


CHESTER Co Represented Nationally by THE JULIUS MATHEWS SPECIAL AGENCY, INC. 


nies @ all The “SM” pers mark eriginal, exclu- 
RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Me- ai, a a .- acct ahs = a 
i tro- | | | “Eating & | x Furn.- | | 
COUNTIES poli- in| & | ’ i Index Drink. | General House- | Auto- | Gas | 
CITIES tan ales i Power | Quality | of Sales Food | Places Mdse. | Apparel Appl. | motive | Stations 
continued Area $000) | U. .S. A. | Sales index | Index |Production] ($000) | ($000 } ($000) ($000) | ($000) | ($000) | ($000) 


Chester. ... 106 -1031| 4,077] . 101 | 92 47,274) 13, 985 11,994) 10,013, 15,778) 41,871, 15,123 ; 5,797 
West Chester. . 5,817} .0229) J 155 j 246 ,038 2,165 3,887) 2,828 4,168 10,317 1,833 J | 1,020 
Coatesville. .... 30,42 -0152 P 136 | 188 ABE 1,637) 2 , 550) 2,486) 5,040 5,368 1,919 5 1,175 
Phoenixville. . . . 3,962) .0120) ; 118 136 255 1,424] ,442 1,662 1,563} 5,445 1,607 A 1,011 
Oxford 5,771| .0079} 003 185 395 = 603 7 732 620) 5,352| 524 ,032| 470 

| 

Clarion : .0174| 3, , | 81 - 1,841) , 1,452) 1,760) 11,191) 2,519 

Clearfield... ,792| . :* d 82 | , 3,250 y 5,149 4,079, 14,860 5,863) 

Du Bois. . 22,213 0111 .0082 122 56 b, 926 , 78% 1,812) 1,673) 3,816 1,265 
Clearfield... 24,066 .0120 .0075 | 136 21% 5,46 E ,656 2,111) 1,286 6,149 1,699 
Clinton......... .704| .0178| 3, : : , . 1,932} 2,194 7,522} 3,093 


Lock Haven. .. 23,874] .0119 oo91 | 12 336 981| 3,072} 1,823] 1,969] 5,539 


Columbia J -0260 s -0268 
Bloomsburg 7,910} .0089 0072 
Berwick. . 9,98) -0100 .0083 

Crawford : .0406 ’ -0425 
Meadville. ... 36,701) .0183 .0147 
Titusville 7,103 -0085) 0063 

Cumberland. ..... ‘ 0591 : 0644 4,354 5,418) 28,866 
Carlisle... . 39,026} .0195 .0139 3,516) 2,744] 2,685) 8,170 
Lemoyne. 18,167} .0091 0052 ~ | 8 2,89; 706 226! 89 505) 10,738 


2,973 1,987; 10,301 
1,234 833 2,817 
099 1,562 503 5,472 
4,398 3,966; 17,162 
645 3,203 2,338) 7,986 
886 899 690 4,344 


QOreennwow a 
Dp i 
o 
Ww 


— 
oo 
i 


Dauphin 280,826 .1402 ‘ ‘ J " 46,379; 22,392, 15,575) 60,160| 18,177 
AHarrisburg 201,763; .1008 O78 | K 7 34,! ; 42,064 20,406 11,369 37,854 9,463 
Steelton 8,476 .0042 ! f 5 2,388 343 432 AT 0} __285 2 224) | _ 440) 


SM Standard (4) and Potential (A) Sangee County Areas. C , L Before using these figures read foreword, page 13. 


SESAME LSTA Be ee e GREE A RES x eeeiniat 
WHEN VY, OF A COUNTY = ¥4OF THE POPULATION, YOU‘RE IN THE 


LEVITTOWN-—FAIRLESS HILLS —BRISTOL 


LOWER BUCKS COUNTY, PA., MARKET... 
of the 285,048 Bucks County population, 207,742, 
te %o concentrated in Lower Bucks County, Pa. 
City Zone Sales (31,057 Circulation gives 78% Coverage of City Zone) 
$27,623,000 § Automotive ‘ .. $14,553,000 Effective 


Gas Statiens : 
Lumber & Bidg. Supplies Buying Power 


neva Sclee  Tetei 96,597,000 x { 7 1,037,000 


wren THE LEVITTOWN TIMES ... BRISTOL DAILY COURIER 


REPRESENTATIVE 


BOTTINELLI-KIMBALL, INC S. W. Calkins, Pres. & Co.-Pub. @ Murray C. Hotchkiss, V.P. & Co-Pub. 


MAY 10, 1958 


GRADE A exclusive NBC 
Service to 2 STANDARD 
METROPOLITAN AREAS 


* ERIE and JAMESTOWN *« 
PLUS MERCHANDISING! 


WICU-TV, CHANNEL 12, ERIE, PA. 


316.000 WATTS EDWARD PETRY & CO., INC. 


NATIONAL REPRESENTATIVES 


@ "The “SM” symbols mark original, exclu- 
PENNA. RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Per | Eating & | | Furn.- Lumber- 

COUNTIES i y / Hsid. | Buying | Index Drink. | General House- | Auto- Gas Bidg. 
CITIES of Retail | Power Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. 

continued $000) U.S.A. Sales Index Index Production ($000) ($000) ($000) ($000) ($000) ($000) ($000) ($000) 


Delaware .2600| 3,403} .3447 152, 52,200 38,032) 62,914) 31,628, 20,897] 97,076) 34,587, 27,952 
Chester ,759| .0603 0504 12 5 38, - 9,539} 17,929] 10,616) 7,411/ 18,472| 4,734) 3,608 
Upper Darby } | | 

Townshiy 4, .0672| .0704 25 31,640| 7,433] 14,997 26| 6,383] 26,571] 7,045] 11,223 
Darby 30,245] .0151 .0109 8 11,080| 1,094) 4,378 587} 4,552] 1,497 710 
Haverford | | | 

Township 20,135} .0101| .0349 Bl a 6, 180| 475} 310] 2,605) 1,450 
Media 7 0124} .0068 3 3 5,780 787 | 1,833) = 1,124 
Lansdowne 11,958| .0060) .0091 2,442 3 3| 998 633 169 
Yeadon 3,036) 0015] 006% 2 1,501 ‘ 76| bia 365 i 
Clifton Heights 20,635) .0103 .006 ‘ 11,570] ' 6 | 321 x 961 429 

Elk 35,482| .0177| 3,735] . 12,629) ,679| 2,034) 7, 2,609) 2,659 


282,196 .1410| 4, ; | oul 18,493} 19,522 
AErie 212,079| 1059) 08 i. ‘ 7 , 13,321 11,971] 14,855 
rry 13,009 0065 008 ¢ 773) 634 ,3: 1,190 672 
Fayette 150,766) .0753| 2, j } 8,480 10,743} 10,110 
Uniontown... 56,525) | .0282| .0176 2: 3,2 2,6 ‘ 4,692 3,017] 4,895 
Connelistile- | 
South Connellsvill 3,028} .0130 0108 | 11 , 5: eo 1,186) 1,244 2,058 
Connellsville. . 15,593) .0128) 008 279 : ‘ 1,201 1,982 
Brownsville 14,177} .0071 .0052 ,083) 7 779 7 569 226 
Forest 2. ; é 139) 455 119 


Franklin .188) . . ‘ } | 0 | a 7,302 7,173 
Chambersburg 7,234) .0236 F 36 : 9,13 7 \< 3,122 2,880 3,287 
Waynesboro 607] 0113 .005 , 73% | 1,451) 691 495 

Fulton... 201) .0046) 3, J 84 F 151) 2,183 580 

Greene... . 837} .0139| 2, ; : : 1,008 3,111} 1,856 
Waynesburg 14,306; .0071 ‘ : p 992) y ‘ 615 908 481 


Huntingdon. ... 30,126 r d 1,729 2,252 2,125 
Huatingdon- | } | 
Mount Union 2,514) .0112) , | 5 ; P 1,601 1,048 1,836 483 
_ Huntingdon 16,811) _ -0084| ‘ 26 : ‘ 707) . : 1,276) 737 1,216 421 


SM Standard (4) and Potential (A) Metropolitan County Areas. \ Before using these figures read foreword, page 13. 


644 SALES MANAGEMENT 


PENNA. 


COUNTIES 
CITIES 
continued 


Per 
Hsid. 
| Retail 
Sales 


($000) | U.S.A. 


os o° 63 
33 eK ne 


RETAIL SALES— JM ESTIMATES, 1957 


Eating & 
Drink. 
Places 


General 
Mdse. 
($000) 


Index 
of Sales 
Production 


Buying 
Power _ 
index ndex 


Food 
($000 


Indiana 
Indiana 
Jefferson. 
Punxsutawney 


62,093 
31,477 
43,876 
16,195 


-0311 
0157 
-0219 
-0081 


3,029 


3,226 


Juniata...... 
Lackawanna. . 
AScranton 
Carbondale. 


11,957 
242,465 
151 ,829 

19,631) 


-0059 
1212 
-0758 
-0098 


2,916 
3,321 


Dunmore. . 13,722 0069 


16,704 
5,692 
12,434 
4,742 


-0348 
-0105 
-0227 
-0063 


72 
215 
81 
137 


2,185 
67,949 
36,530 

5,484 

4,502 


-0064 
-1303 
0731 
.0088 
.0097 


70 
82 
102 
105 
57 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


© SM, 1958. 


iD ca 


bey 
CiTY LACKAWANNA 
ZONE COUNTY 


EVENING 
@intes...802..71% 


MORNING 
TRIBUNE... 43%. .43% 


SUNDAY 


SCRANTONIAN. 62% ..59% + 


>k FIGU RES COMPUTED USING ABC 
AUDITORS REPORT YEAR ENDING 
JUNE 301957, AS ASOURCE 


cranton Times 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- 
House- 
Appl. 
$000 


Lumber- 
Bidg. 
Hdwre. 
$000 


Auto- 
motive 
$000 


Gas 


Apparel Stations 


13,473 
7,340 


5,079 
1,678 
2,852 


795 


5,113 
2,546 
3,092 


1,146 


3,245 
2,159 
2,404 
1,027 


178 
16,382 
12,870 


872 mh: 942 


609 


1,577 
8,626 
4.612 

958 
1.083 


268 


501 


Before using these figures read foreword, page 13. 


CONNELLSVILLE—SOUTH CONNELLSVILLE 


$137,441,000 


Connellsville—South Connellsville 
—50 miles distant from Pittsburgh 
—is the self contained shopping 
center for 86,381 people whose re- 
tail needs are soaring rapidly un- 
der the impact of expanding indus- 
tries and increasing wages. 


The DAILY COURIER . . . Connelisvitle, Pa. 


MAY 10, 1958 


INCOME ® 


Sales in Connellsville stores are cur- 
rently 62% above average expecta- 
tions. Food sales are al t doubi 
92% above par volume. Drug store sales 
are double—100% above. General mer- 
chandise sales show an 80% plus... 
automotive 62% ... apparel 87% .. 
furniture and appliances 40% 
lumber and hardware 85%. 


$75,382,000 RETAIL SALES 


Busy Connellsville—South Connells- 
ville is your only key to this grow- 
ing market—the Connellsville Courier 
your prime selling influence. It covers 
Connellsville and South Connellsville, 
plus Dunbar, Scottdale, Mount Pleas- 
ant and a large portion of the sur- 
rounding Fayette and Westmoreland 
Counties. 


Represented by 
The Julius Mathews Special Agency, Inc 


SOUTHEASTERN PENNSYLVANIA'S 


DUAL MARKET SERVED AND SOLD BY ONE NEWSPAPER . 


5 \QUNDAY News) 


The Lancaster and York markets are connected by a modern four-lane bridge, 
across the Susquehanna river. Easy accessibility to each other, similarity of historical 

background, as well as having the same current interests and diligence, join these 
san ten two great areas as one “DUAL MARKET.” 


The SUNDAY NEWS is designed to cover all the interests of these people from 
FAMILIES complete local news and events, to the latest national and international news. 
136.000 You can reach and sell this ‘DUAL MARKET” with one newspaper—at one low cost. 


Full color ROP and color comics available. 

TOTAL -INCOME 

$863,422,000 SUNDAY NEWS 

FAMILY INCOME . West 7. Street e a. 7 Philadelphia Street 
$6,331.50 Average ancaster, Penna. ork, Pa. 


NATIONAL REPRESENTATIVES: 
TOTAL RETAIL SALES 


Lancaster Newspapers, Inc. Cresmer and Woodward, Inc. 
$555,951,000 45 West 45th Street Chicago « Detroit e Atlanta 
FAMILY RETAIL SALES New York 36, N. Y. Los Angeles « San Francisco 


$4,082 Average 


Source: $M May 10, 1958 


The “SM” puerere mark ey exclu- 
PENNA. ; RETAIL SALES— 2D estimates, 1957 sive estimates by SALES MANAGEMENT. 


Per | Eating & Furn.- | | Lumber- 
COUNTIES Hsid. | Buying | | Index | Drink. | General | House- | Aute- | Gas Bidg. 
CITIES 8 Retail | Power Quality of Sales | Places | Mdse. | Apparel Appl. | motive | Stations | Hdwre. Drugs 


continued é $000 S.A.| Sales | Index Index | Production ($000) $000) ($000) | | ($000) ($000) | ($000) ($000) 


Lancaster 299,006, .1493 4,265) .1543 | 62, 685 J ‘ 15,019) : 64,061 20,733 20,381 6,203 
t 138,329] .069 0522 | 137 29,655 953) 28,25 10,986 362) 27,751) 7,3 3,647 3,402 
654 0108 .0068 35 3,290 gf ,758 1,005 ,13% 5,366 , 138) 2,369 534 
lum 12,651) .0063 .0066 g 4,025 5 526 1,442 3 2,951 324) 490 

Lawrence -448| .0547 , .0606 31,107 y | ; 6,056 . | 20,316 ° J 2,978 
New Cast 72,433} .0362 .0325 1 : 20,845 3,633 8,823 ,92¢ 3,192} 12,306 5,033} 3, 2,251 

lwood Cit 20,059; .0100 .0089 11: ‘ 6,574 | , 867) ,082) ,368 4,844 50% ,37 603 

Lebanon 922) .0524, 4, .0492 24,246 i , 170) ' 30, 500) j x 1,894 

.Leba 58,199] .0291 0229 | 52 14,519} 2,882} ,054! ,309 ,579| 13,8241 3,725] ,829 1,271 

Palmyra 17,252) .0086 .0058 29 «| ¢ 4,085 296 887) . 3 7,428 979) f 502 

Lehigh 277,802) .1388 ; -1313 | 57,018) ° A ° . 48 553 ° | ’ 6,452 
AAllentown 203 210 1015 03814 | 12 5 42,325) 3,41: 73 5,579 3, 28,926 , 132} 7,197 4,701 
2 ABethlehem | | | | | 

Luzerne .490| .1676 3 .1869 94,622 , ‘ i . 59,444 x . 7,340 
AWilkes-Bar: 13,410} .0567 .0463 32 25,821] 7,437] 29,593 37 ,474] 9,955] 4 ,080} 2,190 
AHazletor 9,266) .0246 0213 | 5 13,534] 2,658] ,738 135 3,954] 9,543 : ' 1,376 
Kingst 5,777| .0179 .0146 . 7,460} 2,118 965 26 3 ,798 7 ‘ 549 
145; .0092 0074 ‘ 4,920 493 
224 010 .0101 6,194 481 
827 0054 .0060 7¢ 3,390 
Lycoming ,023' .0540 ’ -0563 27,119 
Williamsport 74,195| 0371 .0306 38 16,564 
McKean ,438| .0277 y .0297 15,785 
Bradfor 803) .0144 .0121 3 7,833 
Mercer .427| .0687 . .0702 36,090 
Sharon-Farreil | | | 
Sharpsville 70,35 0351 0320 19 13 16,967) 
Sharon 55,882] .0279 0217 | 136 5 12,280) 
Greenville 9,893} .0099 .0074 ] 5,384 
Grove City 3.096) .0080 0063 37 4,082 
Farrell 10,088 0050 .0070 ‘ 5 3,538 
Mifflin .738| .0198) 3, 0208 | 9,797 ; ‘ 416} ; 7,954 
Lewistown 29,940} .0150 0103 | 127 | 7,463 258| ,943| 2,340] 420] 6,351 

Monroe ,201| .0231 ‘ .0213 \ ’ ° ° | , 8,354) 

Stroudsburg- 
East Stroudsburg 1,485) .0157 106 131 194 8,51 4,81 1,553 2 5,987 2,105 
Stroudsburg 20,491; .0102 0059 5 2 5,14 i 59% 2 630 4,601 1,065 


orenf Oe 
2 t 


Eliwood City is in Beaver and Lawrence counties SM, 1958. SM Standard (4) and Potential (A) Metropolitan County Areas. 
2 Bethlehem is in Lehigh and Northampton counties Before using these figures read foreword, page 13. 


646 SALES MANAGEMENT 


If you arent covered by the BETHLEHEM GLOBE-TIMES 
SED youre not covering 1 5 3" 
largest market J! 


3rd in Population 

3rd in Buying Income 

3rd in Retail Sales 

3rd in Food Sales 

3rd in General Merchandise Sales 


- - - and we can prove it! 
Remember you're not getting all of it without - - - 


The Bethlehem Globe-Cimes 
Rolland L. Adams, Publisher — Gallagher-DeLisser, Inc., National Representatives 


a: or The “SM” symbols mark original, exclu- 
PENNA. _ RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
. Be | Eati & | Furn- | Lumber- 
: | Index Dries General | + House- | Auto- Gas Bidg. 

CITIES les | of | Power | Quality | of Sales Food | Pl | Appare | Appl. | motive | Stations | Hdwre. | Drugs 
(continued) | U.S.A, Index Index | Production} ($000) ($000) | ($000) (3000), ($000) | ($000) | ($000) | ($000) | ($000) 
Parca 
Montgomery... ... 510} .2800| 4,224] .3232 139,069) , 28,465) 29,541; 119,633 39,402 33,296 

Lower Merion | | | 
.0468 .0561 18,870 , 967 | 5,005) 21,827) 5,341 
-0405 -0285 21,713) 13 »281) ,040 6,599) 15,149) 3,969 
-0244 -0197 | 9,964) : } 446) 3,787) 4,166) 10,929 2,757 
-0236) -0102 6,494 F | ytd 1,42 1,265) 20,042 ,051 


COUNTIES i %y | . | Buying 


28,415} 0142 .0103 se ,243| 2,111 8,452 ,313 


Township 19,855). 0256 4,564 78 7,387 


Cheltenham | 
28,304) . .0270 3,489 ; 097 479} 1,952 
18,827} .0094 .0077 7 5,620) 1, 1,108} 3,400 
18,753) .0094 -0066 3 | Q 4,047| ,656} 1,089) 6,115 175 
15,422) 0077 .0050 2,772 885) 1,415 871 
11,973] .0060| ‘ia -0067 3,412) 633, 3,434 598 


224,620) .1122) 4,129) .1141 62,837) , 596) , 14,577; 36,666 ,235) 
2ABethlehem.... 85,281; .0426) -0461 24,929! 5,8 3| 6,497 6,153 4,360! 17,589 590! 


2 Bethlehem is in Lehigh and Northampton counties. Before using these figures read foreword, page 13. 
SM Standard (4) and Potentiai (A) Metropolitan County Areas. © SM, 1958. 


. if you miss the rich Sharon, Pa. part of 


ayvoa tna § the big Youngstown- Sharon Market // 


Sharon shows an increase over last year in——— 


Total Retail Sales 

Food Sales 

Furniture, Housewares, & Sapnen Sales 
Automotive Sales 

Gasoline Station Sales 


YOU don’t get coverage of the best part of this vital 
market without— — — 


The Sharon Herald 


Gallagher-DeLisser, Inc., National Representatives 


eo; 1930 


For COMPLETE Coverage of the 
ALLENTOWN - BETHLEHEM - EASTON 


Standard Metropolitan Area 


YOUR BUY IS 


EASTON EXPRESS 


Only newspaper delivering saturation 
Eastern Half of Area. Largest evening paper is a MUST. 


in important 


Represented by Kelly-Smith Co. 


Completely covers entire market. Pulse Rated No. 1 in 
the Easton-Bethlehem Area. (November, 1957). 


WEEX-RADIO 


Represented by Headley-Reed Co. 


PENNA. 


COUNTIES 
CITIES 
continued) 


Wilson (Pa 
Phillipsburg (N. J 
AEaston 


Northumberland 
Sunbury.. 
Shamokin 
Mount Carmel 

Perry 

Philadelphia. . ; 
3 APhiladelphia 


Pike 
Potter....... 
Schuylkill. . 
Pottsville 
Shenandoah 
Tamaqua 
Mahanoy City 
Snyder..... 
Somerset... . 
Somerset... 
Sullivan..... 
Susquehanna 
Tioga 
Union 
Venango. . 
Oil City-Franklin 
Oil City... 
Franklin 
Warren.... 
Warren. . 
Washington 
Washington 


Power 


Quality 
index 


($000) | U.S.A. Index 


Sales 


| 
Buying | 
| | Production 

| 


‘| Eating& > 
Drink. 
Places 
($000) 


Food 


107 ,586 
81,553 
| 


0587 
.0407 


107,355) 
30,790} 0154) 
26,601} .0133] 
12,392] .0062! 
19,206) .0096 

2,687,260) 1.3425) 
2,687,260) 1.3425] 
| 


.0536) 


.0040) 
-0082) 
.0798 
.0219 
.0079 
.0072 
.0053 
-0115 
-0314 
0107 
.0018 
.0134 
.0158 
.0095 
.0290 
0234 
0134 
.0100 
0285 
0211 
.1084 
0315 


7,925 
16,443 
159,678 
43,919 
15,853 
14,425 
10,548 
23,032 
62,882 
21,352 
3,695 
26,721 
31,706 
19,021 
57,971 
46,701 
26,733 
19,968 
57,064 
42,139 
217,008 
63 ,038 


0201 


27,309| 
21 on 
28,421 
6,372 
7,383 
4,378) 
5,414 


229) 
jo 
3,329] 

44,646) 
8,575| 
4,142| 
4,069} 
3,697 
4,535 

15,865 
4,401 
1,399) 
9,096) 
7,040 
5,141 

17,993 

13,611) 
7,562| 
6,049] 

10,145) 
6,461| 

60,919 


16,100! 


597, 


} General merchandise sales include sales of “‘non-store retailers.” This category 
included in the 1948 Census and is particularly significant for cities listed in 


editorial introduction, 


starting on Page 13, under heading ‘Mail Order.’ 


248, 696| 


1,327 
1,058 
10,555) 
re 989| 
1,039} 
‘831| 2| ,042| 5 4,431 
868 
2,259| 
3,658) 
958) 
350! 
1,481| 
1,616) 
732| 
2,793) 
2,177| 


819 
2,462 
1,425 

11,705 
3,346 


The “SM” symbols mark original, exclu- 
sive estimates by ‘SALES MANAGEMENT. 


‘Furn.- | | 
House- Auto- 
Appl. | motive 
($000) | ($000) 


General 
| Mdse. | Apparel | 
| (sooo) | ($000) | 


| Stations 
($000) 


Drugs 
($000) 


8,516 
7,168 


18,062 
10,658 


6,281) 
908 
1,395 
525 
2,010) 
91,638 
91,638 


6,481 
2,149 
1,908 

790 
428, 

153,134. 

153,134| 


20,797 
8,196 
4,280 
1,144 
3,794 

385,496 
385,496 


1,689 
410 
1,743 
74,789 
74,789 


252,293| 
252,293) 

461 716 
4,761 
33,575) 
8,632 
3,052 


139 
628 
5,792 
725 
421 


1,810 
5,900 
13,657 
6,156 
119 
5,296 
7,754 
4,687 
9,861 
7,414 
3,805 
3,609 
7,677 
4,618 
46,877 
10, 501) 


1,329 
5,374 
4,948| 
2,876 
2,066 
22,524 
21,501 
22,921 
9 ) 5Al 


—_ 
~aewWreoe &% aw = 


, 192 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
Before using these figures read torenerd, page 13. 


PHIL-URBIA 


is the market where 


CIRCULATION 33c per line | 


® a cost lower than any other 
community weekly and most U. S. Dailies * 
GENERAL ADVERTISING RATES 
MAIN LINE TIMES «.....sseeeeeees 15€ 


UPPER DARBY NEWS ...--ccesseees 18¢ 
, GERMANTOWN COURIER .......+. 15¢ 


TOTAL «.-«++ 48¢ 
PER FAMILY EFFECTIVE BUYING INCOME 


Lower Merion Twp. (Main Line $8,470.00) 
UPPER DARBY TWP. (East Delaware County $8,110.00) 
GERMANTOWN $7,500.00 


General Advertising Representative RALPH R. MULLIGA 


*Oct. 1957, Subject to Audit by ABC 
SALES MANAGEMENT 


. porinny 
the money is—a 


$500,000,000.00 


RETAIL SALES MARKET 
with its own weekly 
newspapers! 


Philadelphia Suburban 
Newspapers, Inc 


311 €& 
Ardmore, 


141 East 44th St. 
N.Y, C. 17 


Lancaster Ave 


Penna 


IN DELAWARE VALLEY, U.S.A. 


What’s the latest count on homeowners ? 


SINCE 1950 population has jumped 21% in Delaware Valley, 
U.S.A. Not just more people, but more prosperous people! Of 
the 1,457,000 families in Delaware Valley, 74% own their 
homes. Only seven years ago that figure was 58%! 


You'll find hundreds of such interesting facts in “The Families 
of the Delaware Valley,” a broad market study prepared by 
Alderson & Sessions for The Inquirer. 

You'll also see how The Daily Inquirer penetrates the richest 
part of this market. Example: 44% of the families in the area 
have incomes of $5,000 a year or more. But 51% of Daily 
Inquirer families are in this higher income group! Get all the 
facts—send for your copy of this 108-page study, today. 


The Philadelphia Pnguiver 


Now in its 25th consecutive year of total advertising leadership 


NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH RICHARD |. KRUG FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 155 Montgomery St. 3460 Wilshire Boulevard 
Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfieid 1-7946 Dunkirk 5-3557 
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Do You HIT or MISS The Scranton Market? ... 


“City Zone Coverage” Misses Nearly HALF The Metropolitan Area 


of the Population lives OUTSIDE the City Zone 
of Food Sales are made OUTSIDE the City Zone 
of Effective Buying Income is OUTSIDE the City Zone | Sales in The Scranton Market— 
of Gasoline Sales are made OUTSIDE the City Zone . 
of Drug Sales are made OUTSIDE the City Zone Vou Mood THE SERAseTCReAn 
of Auto Sales are made OUTSIDE the City Zone TRIBUNE for that PLUS BUSINESS 


If You’re Looking For More 


Get The Complete Advertising Picture in All Scranton Newspapers 


Che Scranton Tribune voiy THE SCRANTONIAN svnoav 


GILMAN, NICOLL & RUTHMAN, National Representatives 


PENNA. 


ry ; , The “SM” symbols mark original, exclu- 
RETAIL SALES— @YD esTimMATES, 1957 sive estimates by SALES MANAGEMENT. 


Me- - icin 
tro- | Eating & | | ¥ Lumber- 
COUNTIES poli- i % | Buying | Index Drink, | Gas Bidg. 
CITIES tan Power Quality | of Sales Food | Places . | Appare Appl. i Stations | Hdwre. o~ 
(continued) Area Sales | Index | Index | Production} ($000) | ($000) ($000) | ($000) | ($000) | ($000) | ($000) 


7,860, 858} 3,707) | 2,263) 584] 2,525) 497 
7,718 892 852) 939 505 
3,567 614 } 535 531 
4,711 509 f 885) 2,109 


0122) 3,256] 6,351| 1,522 , 2,295} 1,660 
-0071) p e. 4 3,157 521 1,237 
1583] 3,350] | 93,594] 19,503) 29, 23,383, 19,913] 62,076] 25,142 
.0807 i; 3 19? 14,448 2,355 : 5,826) 7,088, 13,940 2,738 


0292} ‘ § 13,758 2,058 5,325 7,038| 12,681 2,359 
| 


0273 14,697} 8,778 6,341 8,418] 10,875| 2,079 
0215 ‘ | 2 | 8,512} 2,304 | 6,166] 2,536) 9,447| 1,898 
0125 010: 5 8,239} 1,485 2,537} 1,855] 4,363) 1,499 
0118 t 6,398 846 1,580) 1,744) 4,224) 1,388 
0105} 7,711] 1,215 2,537, 1,882) 3,728 718 
.0075 : 5,014 550 1,115} 812} 3,802 947 476 
.0058 6,185 469 175 877| 1,428 681 253 
0115 a a 7,524, 1,421 | 1,818 630}  6,177| 1,870 434 
.0099| 4,217] . 4,180} 1,252 603 183} 4,492) 1,816 455 


.1284| 3,899 52,850] 13,883 15,160| 18,041) 52,808| 17,581 4,601 
.0622 23,323 7,486 10,304 8,361 28,049 7,538 3,034 
49,153) .0246 9,481 1,459 11,997 3,289 2,997 8,160 2,045 773 


9,260,411 4.6305 2,221,066) 638,042/1,661,464) 754,892 670, 474|1, 085,628 431,597 278,155 
| 
12,461,768) 6.2256) 3,843] 6.5659 | | 95 3,136,887; 880,269,1,888,576| 827,499) 700,230\2,315,030| 774,678 348,492 


RETAIL SALES— GYD ESTIMATES, 1957 


4,246] .2793 105 | (108 133,844) 37,041) 89,167 mel dul 99,169 33,807) 14,615 
3,516] .0713 90 | 39,178, 7,462} 19,176) 7,787, 8,889 28,505 6,960, 3,394 
4,049] .1438 | 103 68,959} 17,365] 39,271 16,631) 15,595, 61,661 19,522; 7,116 
4,081} .1990 104 83,488) 29,888) 52,862) 26,746 20,993] 89,028 22,580) 12,385 
3, 1420 | 67,285, 14,907} 48,079) 11,270} 11,435} 52,018 15,477| 5,142 
4,265] .1543 62,685) 16,007) 39,000) 15,019} 16,035) 64,061) 20,733} 20,381, 6,203 
4,231} .0492 24,246 4,999) 9,891) 5,170} 6,151; 30,500) 7,948 6,064, 1,894 
3,497] .0606 31,107; 5,696} 11,152) 6,056] 8,786) 20,316, 9,037) 7,089) 2,978 
3,961} 2.6999 1,187,966| 421,978} 902,906) 362,337) 267,910| 857,306) 261,342) 222,086, 147,424 
—— 783,406 432,814) 174,632) 163,144) 506,382) 173,782) 137,400| 89,283 
3, 

3,321 


-1649 | 78,815 37,923, 20,000) 18,567) 62,100) 18,382) 17,769 6,726 
-1303 | 67,949 35,426) 19,521) 16,382) 39,721) 13,330 8,626 6,151 


3,214] .1868 94,622 47,136) 25,516) 21,134) 59,444) 20,080) 14,900 7,340 
3, - 0563 27,119) ° 14,464 7,032 5,668, 21,781 9,748 5,365 2,473 
3 1279 | } 52,850) ns 38,741 15,160) 18,041) 62,805) 17,591) 18,206 4,601 


Total Above Areas... 11,166,339] 5.57871 3,990] 5.9008 | ; 2,808,519) 832,1701,718,007| 749,950) 632,989|2,044,888| 670,320] 858,251! 317,725 


1 Includes Camden, N. J. Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1958. 
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| Schnits un qnepp™ 


(*Dried apples with dumpling and ham slice) 


Pennsylvania Dutch favorites 


**WONDERFUL GOOD’’ ALL DAY 


Latest area survey proves WLBR-TV delivers more audience 
‘ot lower cost than competition. “Popeye”... 2.5% more 
audience than Lancaster station; nearly 3 times combined 
audience of both Harrisburg stotions. “American Band- 


ie 


, Kutztown? 
~~" Shoemakersvi e “ 
BERK 


a. READING 
Maryswmed Palmyra 
Ae \ won Fa 
—Ts A PS wershey LS 4 
HARRISBURG Tes cin | wee 
Ephrata \ al 


* New Holland 
LANCASTER 


/ 
Manchester Columbige 
*YORK \ 


YORK 
Dallastown 


LEBANON-LANCASTER-HARRISBURG- YORK 
AMERICA’S NUMBER 1 UHF MARKET 
: greene ee 


"*WONDERFUL GOOD’’ ALL NIGHT 


“World's Best Movies”... 16.3% more audience than 
Harrisburg stations combined. WLBR-TV delivers America’s 
Number ONE UHF Market at a fraction of the cost of 
nearest competitor. Blair-TV Associates has the amazing, 
dollar-saving facts. 


Source: Trendex, Lebanon County, Feb. 3-7, 1958 


A TRIANGLE ON 


WLBR-TV 


LEBANON —LANCASTER, PA. 


€ Channel 15 


Blair Television Associates, Inc. 


Operated by: Radio and Television Div. / Triangle Publications, Inc. / 46th & Market Sts., Philadelphia 39, Pa. 
WFIL-AM * FM © TV, Philadelphia, Po. / WNBF-AM © FM * TV, Binghamton, N.Y. / WHGB-AM, Harrisburg, Po. 
WFBG-AM « TV, Altoona-Johnstown, Pa. / WNHC-AM ¢ FM © TY, Hartford-New Haven, Conn. / WLBR-TVYV, Lebanon-Lancaster, Pa, 
Triangle National Sales Office, 485 Lexington Avenue, New York 17, New York 
MAY 10, 1958 651 


YM i ib 


(SSS Rhode Island's 100,000-Plus “Bonus Market” 
” YY §Yy yl It’s a $66-million retail market, surrounded by heavy- 
spending industrial areas! And you can reach it only through 


The Call. 


Don’t miss this profitable area! Sell 
98% of Woonsocket homes through Woon- 
Total Retail $3,829 $4,321 13% socket’s one-and-only daily, the 


$924 $1,283 39% 
Apparel $295 $408 31% 
Furn.-House Appliances $177 $212 20% 
Automotive $701 $783 12% 
Lum.-Bldg.-Hdwre. $215 $262 22% ar yose-yoy ae 


Affiliated: WWON, WWON.-FM 


Average Sales Per Household: Rhode Island Woonsocket % Lead 


RH oO D E 1S L A N D (Other New England ‘States: Connecticut, Maine, i The “‘SM’’ symbols mark ‘jaiet exclu- 
“Massachusetts, New Hampshire, Vermont.) sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS > NUMBER OF OUTLETS 


Map, page 653 


| Food 


City County City County 


| Total 
« | Outlets 


Bristol... Bristol : Provid ...Provid > A } 316) 206) 123 235 110 132 
Central Falls. Providence 265, 75 Warwick. ....Kent..... 18) 28| 24) 62; 23) 16 
Cranston Providence , 527, 108 West | 
East Warwick. ..Kent....... 
Providence . Providence... : . . * Westerly... .. Washington.. y | | 
Newport Newport . 491 94 92 34 68 li 4 Woonsocket... Providence. . ° 752; 167, 129, 111 77, 40, 28 56 21 
Pawtucket... Providence .4|1,072| 211| 200 126| 86 35| 40 | i ee | 


POPULATION EFFECTIVE @ | 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 


Con- | | Income Breakdown of Households 
COUNTIES House-) sumer | | Urban | | Income 
CITIES Total Y holds Spend-| Pop. | % | Per | Per | Per 
thou- | of | (thou-| ing | (thou- |, Of, | Capita Hsid. C.S.U.) $0-2,499 | $2,500-3,900 $7,000-9,999 |$10,000& over 
sands) U.S.A. | sands) | Units | sands) U.S.A. ly %qW % GW 
(thous.) | | | Helds. m | Hsids. oa. . . | Hslds. Inc. | Hslds. Inc. 


Bristol 31.8, .0185 9.0 9.6, 24.8 ,497| .0183| 1,714) 6,055 5, 16.1 4.1 | 22.7 12.6 A .3| 12.8 17.6 | 8.5 29.4 
Bristol 12.5} .0072 3.5 3.8 9,802} .0067| 1,584) 5,658) 5, 17. 4.8 | 23.8 14.3 ; 3] 11.7 17.4] 6.4 23.2 

Kent a .0497 25.4 26.4 83.0 ’ -0485) 1,692, 5,695 y 15. 4. 6 13.1 - le 12.9 18.7 6.6 23.3 
West Warwick 2 0116 5.4 ° 29,638} .0099) 1,475 5,489/ ° . ° ° ° e 
Warwick 53 .0308} 15.4) 16.0 9,789) .0301) 1,694) 5,830) 5, 14. 3.9 | 21.5 12.3 . 4113.56 19.1] 7.0 24.3 

Newport ‘ .0417 18.3) 30.3) 46.2 > -0430 1,791 7,008 3 18. 5. 2 yj . s 12.5 18.9) 6.3 22.1 
Newport 3.5| .0253} 10.6) 20. 84, .0282| 1,938) 7,952) 4, 14. 3.8 | 20. é : -2| 14.2 20.2] 7.0 23.1 

| } | | | 

Providence .3418| 176.1) 201. J d . -3405 1,727! a.7ea s 18. ° a x " 12.1 ‘ 6.3 22.9 
AProvidence 3 1337 _& 3 ,136| .1378) 1,778] 6,028 4 18. §.3 | 23.3 -1 | 39.7 39.2 | 11.7 17. 6.6 23.9 
Pawtucket- 
Central Fails 109.4 0836 $3. § 187,815) 0630\ 1,717 5,540 
A Pawtucket .0491 26.! f 8, 0499) 1, 763) 5,614) 5,: . 23 3. 3 42.3 | 12.7 ’ 5.8 
Woonsocket 5 .0297 f 7 5,748) .0288| 1,67 5| 5,568) 5, ; -1 | 23. | 41.0 41.5 | 11.9 ° 5.6 
Cranston ; .0360 5.6 ; 3,021) 0355| 1,716| 6,387) 5,67 . 3. 8 1 | 42.8 37.7 14.9 . 8.7 
East Providence.. 39.7| 0231 3 78,874] .0265| 1,987| 6,859 ° oh ss ° 
Central Falls 25 0145 : 39,0: 0131| 1,561) 5,275] : Aj 45.3 | 10.8 17. 4.0 

Washington - .0336 . ° J -0329) 1, 698 6,199) 4, x oe y ‘ 38.7 41.5 11.1 r 5.2 19.3 
Westerly 13. 0076 3 9,32: = i, 486) 5, 085) 3 16.6 34.8 37.7 | 10.7 s 5.3 20.8 


—__—— | —___— — — | —— - 


Total Above Cities 634. -3686; 184.3) 1,112, 433| ‘ 730) 1,754| 6 6,036 ’ . 4.7 | 22.5 13.5 41.3 40.3 12.5 18.4] 6.5 23.1 


State Total 6) .4853 6 291.6, 703. 703.0} 1. 1,441,087) .4832| 1, 727) 5, 5,892) 4, 18.2 5.1 | 22.7 13.8 | 40.5 40.0 rE 12.2 18.2 if 6.4 22.9 


SM | POPULATION . B. | 577 POPULATION SM 
ESTIMATES, 1/1/58 ESTIMATES, 1957 ESTIMATES, 1/1/58 ESTIMATES, 1957 


Con- 

House-| sumer ‘ | | trouse-| sumer | Urban } 
Total | % | hold | Spend-| ‘ Net | % | Per {| Total | % | hold | Spend-} Pop. Net % | Per| Per 
thou- | of thou- | ing (thou- | Dollars | of | Cap-|H'se- (thou-| of | (thou-| ing (thou- | Dollars of | Cap-|H'se- 
sands) U.S.A.) sands) Units | sands) ($000) (U.S.A. ita hold sands) U.S.A. sands) | Units | sands) ($000) | U.S.A.| ita | hold 


thous.) | | (thous. )} 


ee ot 


Providence- || Total Above Area} 7068.3 4100) 210. 6 237.9) 433.8] 1,214, 91 407311, 723/5,771 
Pawtucket 705.3) .4100 210.5 237.9 433.81 1,214, 391 4073 1,723 5,771 || ' gn 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13. 
* Not available © SM 1958. 
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PROVIDENCE 


Poonsocket 


ee rr a ee ee 
: - 4 Fails 
‘ enteal F a 

TTT TT iss Se Re SRS Ss SEES SS SSE Sw ee ee 


WASHINGTON 


' RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Counties and cities on this map 
ore charted in proportion to net 
Effective Buying Income: Scale, 


0109 sq. in. equals $1 million 


Cities shown ore those having 
net Effective Buying Income of 


$15 million and over 


Metropolitan County Areas ore 
bounded by black dotted line 
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WESTERLY —BUSIEST CITY IN THE STATE 
182 Sales Production Index * Hub of 66,926-Population Market 


Westerly is far out in front of all Rhode Island cities in sales production THE WESTERLY MARKET 
—shopping traffic. Sales in Westerly stores are 82% above par volume! Sunsieties 66.926 


Food sales are 97% above! General Merchandise 86%! Apparel income $129,234,000 
108°! Furniture-Appliances 95%! Automotive 339>! Drugs 38%! Retail Sales $82,051,000 
Food $20,346,000 
66,926 people in southwestern Rhode Island and southeastern Connecti- General Merchandise $7,094,000 
cut—with $129,234,000 income, averaging $6,710 per family—depend Apparel $4,082,000 
on Westerly as their shopping center. This prosperous market can be sold Furniture-Appliance $4,150,000 
‘ Automotive $13,921,000 
Gasoline $6,291,000 
Lumber-Hardware $5,956,000 


D $2,142,000 
THE WESTERLY SUN .. . westiety, ru. ee 


Represented by The Julius Mathews Special Agency, Inc. 
MAY 10, 1958 


only with the Westerly Sun as your basic buy. The Sun covers Westerly 
completely, reaches twice as many homes in the surrounding market. 


TRADEMARKS 
OF 
LEADERSHIP 


if UNG se IN SOUTHEASTERN 
Basic CBS Rodio Bucs Cherry & Webb : NEW ENGLAND’S 


cummnen “coe, 3-CITY 
i " MARKET 
' Providence 
romcately ee, = (Fall River 
New Bedford 


The “SM” symbols mark original, exclu- 


RHODE ISL. RETAIL SALES— @© ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Total | Per Eating ¢ & 
COUNTIES Retail | % | Hsld. | Buying Drink. | General Gas i 
CITIES Sales | of Retail} Power | Quality | of Sales Places Mdse. | Apparel , i Stations . | Drugs 
continued) ($000) | U. .8. A. Sales Index | Production ($000) ($000) $000) ( ) ($000) ($000) 


Bristol... 26,519 .0132| 2,947 , 528; 1, ; 1,962 1,380 
Bristol 9,325) .0047| . 006: i | 625 7 : x 3 697 559 
Kent 91,051} .0455| 3,585] . : ’ 6,938 3,680 
West Warwick 32,365) .0162| .012 : 7 ¢ 3% 2,223 1,398 
Warwick 45,097} .0225 0: 2 ‘ f 26 3,979 1,828 
Newport... .. 62,863. .0314 3,435 | y J | " 4,138 2,632 
Newport......... 41,387) .0207| x 2| of 7 = 2,071 1,676 
Providence 2 699,105 .3483/ 3,970] : | 97, ; 42,633 26,295 
AProvidence 363,073) .1814) ll ‘ : 2,113 26,191 : 38,45 74 17,053) 18,276) 11,485 
Pautucke- } 
Central Falls : 116,459| 0582! 17 { § ,356| 8,453) L 3, 6,198 4,017 6,629 
APawtucket..... 105,882) .0529 ; 3 f 23,63 7,056) 5 : 3 5,256, 3,688 §,371 
Woonsocket. .. . 66,544) .0332 -030: : , 4,322] 7] 1: 3,579} 4,042} 2,023 
Cranston....... 41,548) .0208 031: 5 7 2,528) 2 3,810 2,429 2,656 
East Providence. . 53, 599) _ 0268 p : i 3 1,938 28 2 11,140 5,030 2,166 2,260 


SM Standard (4) and Potential (A) ion County Areas. c Before using these figures read foreword, page 13. 


In NEWPORT- Rhode jelanat s Richest Market 


The Local Newspaper ALONE Provides Effective Coverage 


The big bulk of the Newport County market is concentrated—isolated—within . 
the Newport City Zone—71% of the county’s population, 76% of the buying County $7,008 City $7,952 
power, 70% of the retail sales. 

Here is where Rhode Island’s richest market must be sold—and the fast- 
growing Daily News (34% circulation increase since 1950) is the only news- Population 71,600 50,613 
paper that can do it .. . reaching 74 of every 100 homes. No other newspaper Income $128,244,000 $97,004,000 
can deliver the city zone—or the county, where the Daily News offers Retail Sales $ 62,863,000 $44,633,000 
63% coverage. 


THE NEWPORT DAILY NEWS cui sessroris famiticn, ott Newport's Neey 


Newport County’s Only Daily personnel, sell Newport’s summer visitors 
Largest Circulation in Southern Rhode Island through the only newspaper that really 
Represented by The Julius Mathews Special Agency, Inc. gets your advertising inside this rich market, 


SALES MANAGEMENT 


FAMILY INCOME 


County City Zone 


THE STRONGEST SELLING 
FORCE IN RHODE ISLAND 
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: Strike Cripples 


“EI Lies South 
Of Snow Line 


eed eg 
ay OF 
tM &hts 


: sor 
Ask 825 Hither 
Fat RL Roads bests wae 


pee ee eel 


my nnn 


’ It’s Rhode Island’s busiest and best salesman, provid- 
The Providence ing complete coverage of ALL the families in ABC Provi- 
Journal-Bulletin dence and more than 80% in the city-state area. With ABC 
. “ Providence in the over 500,000 group (513,275) this com- 
is an operating pact city-state market belongs on your “A” schedule. 
necessity in New Plan great in ’58 with consistent advertising in The 
England’s second Providence Journal-Bulletin for the most effective, most 


economical and most responsive coverage of New England’s 
largest market! second largest market. 


Providence Journal-Bulletin 


| Represented Nationally by WARD-GRIFFITH CO., Inc., with offices in New York, Boston, 
Detroit, Chicago, Philadelphia, San Francisco, Atlanta, Charlotte, and Portland, (Ore). 
MAY 10, 1958 ae 


@D The “SM” symbols mark original, exclu- 
RHODE ISL.| me- RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


: tro- | Total Eating & Furn.- 
COUNTIES poli- | Retail q Buying | | House- | Auto- 


CITIES tan Sales Power qa of ee Food \ Appl. motive . | Drugs 
(continued) Area! ($000) Index ndex | Production} ($000) | ($000) | ($000) ($000) | ($000) $000 ($000) 
Central Falls... a .0053| 4,725) 1,897 269 258 
Washington 56,960) .0285| 2 14,845) 4,319 8, 398 . 1,473 
Westerly... 27,719] .0138) d 7,149) 1,449 78) 1,929) 1,871) 4, 016} 1, , 667 


Total Above Cities... 797,116} 3983] 3797 183,350] 54,560) 109, 69,232| 39,151] 147,013] 46,124) 41,339 


| | 
State Total.........| | $38,498] .4679| 3,820] .4701 _ 225,914) _ 08, 626} 115,338} 72, 142) 


43,270| 171,424 


METRO. AREA RETAIL SALES— JM ESTIMATES, 1957 


Providence- | . ¥ = peas weap pn x 
Pawtucket... 816,675| .4080 3,880 pay 100 | 100 | 193,673) 68,828) 105,919) 66,328) _ 37,286) 182,246] 81,833 41,433 


SES of eS: 


Total Above Area 816,675) .4080) 3, ne 20] 4080 | _ 100 q = 193,673) 58, 828) 105, 919) __ 66,328) 37,285) 182,346) _ ot, 533] a Cs 


S oO U T H C A R re) L 1 N A - — (Other South Atlantic States: : District of ‘Columbia, 


a... Florida, Georgia, Maryland, North Carolina, Virginia, W. Virginia.) 


NUMBER OF OUTLETS | NUMBER OF OUTLETS 
Map, page 662 


City County 


Drugs 


| 35 3 
County | | So 


Aiken .......Aiken 
Anderson. ....Anderson.. 
Brandon 
Judson.....Greenville 
Camden.. Kershaw 
Charleston. ...Charleston...| 7H, 287 Myrtle Beach. Horry 
Chester......Chester..... ; 38 Newberry. ...Newberry. . 
Columbia. ... . Richland 5}, 243 Orangeburg.. Orangeburg... 
Conway......Horry...... ; | | | Rock Hill 
Florence. ....Florence.... 43.5 
Gaffney... ...Cherokee.... 24.5 
Georgetown... .Georgetown.. | : 9 .| 10.8 
Greenville... Greenville, : 8} ,044)_ 179) 137 vol ee 


..Gr e. 
Greenville. . . 
. Darlington... 


—_ 
eoaetBrcaaanaeaaeae 


@ POPULATION " ~ EFFECTIVE _@ ... 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 


| Con- | Income Breakdown of Households 
COUNTIES House-| sumer | Urban Income re) 
CITIES Total % holds | Spend-| Pop. o/s Per | Per Per | 
(thou- of | (thou-| ing | (thou- of | Capita) Hsid.| C.S.U.] $0-2,499 | $2,500-3,999 | $4,000-6,999 as ee 
sands) | U.S.A. | sands) | Units | sands) U.S.A. | % % G% % % % 
(thous. ) | Hsids. inc. |Hslds. inc. |Hslds. ine. |Hslds. Ine. | Hsids. Inc. 


Abbeville... 2. ' ' .0078) 1,049) 4,160) 41.3 17.0 | 26.0 23.4 | 24.4 35.8| 6.0 13.4| 2.3 10.4 
Aiken. . .0352) 1,061] 3,964) 40.4 16.8 | 30.0 27.1 | 21.8 32.2| 5.3 11.9| 2.8 12.0 

Aiken ‘ ‘ ‘ -006 . od ‘ -0053) 1,361 4,308| 42.5 17.0 | 30.8 26.9 .1 25.7 4.4 s 4.2 21.0 
Allendale Oo. , : .0037| 694) 3,086) 69.5 43.9| 19.5 26.8| 8.7 19.4| 1.4 4.6) 9 5.3 


Anderson.......... el . : : | 0381) 1,184) 4,391 31.9 11.8 | 30.0 24.2 | 28.7 37.9| 6.5 13.0| 2.9 13.1 
Anderson a. r .0106| 1,530| 4,872 27.6 9.2| 30.9 22.5| 29.1 34.5] 7.7 13. 7 19.9 
Bamberg.......... 7. 0} 4.6 (&. | 0043) 777) 3,245) 58.7 31.5 | 23.8 28.0/| 13.5 25.8) 2.6 7. 4 74 
Barnwell ‘i 6. ; .0064| ee2) 2,707 67.0 40.9 | 21.5 28.6) 8.5 18.3| 2.1 6.9| 9 5.3 
Beaufort....... oO. 0} 1. oll 1,083 «00d 60.9 31.8 | 19.2 22.0 | 14.0 25.9 5| 1.8 8.8 
0073} 678) 3,127| 57.5 31.0 | 25.3 29.6 | 13.0 25.0) 3.2 9. 0 5.2 

“ 661| 2,805 63.6 37.0 | 22.2 28.1 | 11.0 22.7| 2.2 6.9/| 1.0 6.3 


Charleston........ , oe 0} ; ; | .0851) 1,283) 4,700 38.7 14.6 | 24.5 20.0 | 26.6 35.6/| 6. 5 6 16.3 
ACharieston.... , -0417 5 -6) | .0351| 1,460) 4,868 41.2 15.3 9 19.3 6 31.2 . b -5 20.7 
Cherokee......... 2. : i ' 0130 963| 3,992) 36.8 15.2 | 30.9 27.7 | 25.1 36.8/ 6.3 11. 9 8.6 
Gaffney. 9.8) .0057 , , 2} .0047 1,429) 4, 828) 29.7 10.6 8 22.7 -3 38.4 ° ° 3 14.1 
Chester....... Gs A] y ; .0115) 1,034) 4,227) 37.8 14.6 | 26.2 22.1 | 26.1 36.8) 7. , 8 12.8 
Chester. ... 6} .0044 2. f 10,247} .0035| 1,348] 4, 658! d 34.5 12.3 8 20.8 5 34.9 ° . -1 18.4 


Chesterfield . i | : -0) . 27,285, .0091) 764 sel 55.6 27.7 4 28.7 4 21.9 . ° -3 12.9 
Clarendon ‘ee . ‘ ls 19,358; .0065) 601) 2,933 61.8 35.3 -9 30.9 -7 19.6 ° . 7.0 
Colleton... ' d : : - 21,392 0072) 743)\ 2,971 58.7 32.3 2 30.2 -8 25.0 . ° 2 6.3 

Walterboro 0} = .003% ; 9} 6,902; .0023) 1,150) 4,060 47.3 20.1 4 24.4 -8 28.4 : , 4 17.7 


Darlington..........  e | 5) ° : 46,904) .0157 J 3,752) 46.5 20.5 0 25.0 5 32.1 ° 2.2 10.9 
_ Hartsville. . _ 4) 00% , 2. 9,103} .0030| 1,422| 5,689! ¢ 30.6 9.8 | 22.0 15.4 | 32.2 36.7 10.1 17.5 | 5.1 20.6 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
* Not available. 


Before using these figures read foreword e 13 
: © $M, 1958 


MONTHLY HIGH-SPOT CITIES SALES FORECAST 
of next month’s retail sales volume in more than 200 U. S. and Canadian cities. In every first issue of the month 
SALES MANAGEMENT forecasts what the month’s retail sales will be in leading U. S. cities. We give the sales 
volume, the percentage of change from the same month last year and its relation to the national change for the 
same period. The Survey of Buying Power gives you sales for the latest complete year. In between the current 
Survey and its successor, “High-Spot Cities” alerts you to changes in the making . . . each month. 


SALES MANAGEMENT 


WHEN YOU THINK OF SOUTH CAROLINA — THINK OF CHARLESTON FIRST! 
or all Ww 
In every Sales Category OVER 14 


of South Carolina’s Sales Are 


Made in 


«+. and we are the 


only newspaper serv- WY, EVE N | N G POST 


ing and selling ALL 


oa oe ——/— NEWS ond COURIER pal ga 


Sunday Combined 
ABC—Sept. 30, 1957 


SH POPULATION | EFFECTIVE SM The “SM” symbols mark original, exclu- 
M ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


A 


| 
| | Income Break of H 


S. CAROLINA 
COUNTIES j H Urban | income coat 2 » 
CITIES | g Pop. V/A Per | Per Per | | 
(continued) | of (thou- of Capita! Hsid.| C.$.U.] $0-2,499 | $2,500-3,999  $4,000-6,999 | $7,000-9,999 |$10,0004 over 
Co or oO, or or c ri j or or 


sands) | U.S.A. | sands) sands) t o | % ; Z 2 ; J t 
| (thous.) Hsids. Inc. | Hsids. Hsids. Inc. | Hslds. Inc. | Hsids. Inc. 


haid 


é 30.9) .0180 .7) 3 t 164). ; 4 49.3 24.2 | 30.4 32.4 | 15.6 

Dorchester. . 23.9) | .0139) . , Y 945). | 3, y 53.4 26.2 | 26.6 28.6 14.5 
| | | | | 
Edgefield... 15.6, .0090 : r “ . . , , 51.8 24.4 | 25.2 25.9 | 17.4 
Fairfield : 20.4 .0119 ‘ q : : ; , . 47.5 23.1 | 29.8 31.8 | 18.3 
Florence ‘ 87.5 .0509 J J x ¥ d ‘ ’ 45.9 -4 | 28.1 .3 | 19.4 
Florence......... 27.5) .0160 9.6 36, 223 1317| 4,528) 3, 38.3 14.7 | 26.7 22.3 | 25.1 


Georgetown. ... -0203 8.1 8.6 : . ‘ y 42.0 9 | 30.5 ‘ 20.2 . 
Georgetown.... .2| .0083 4.1 4 7,243 1,214) 4,206) 3,863 | 38.1 . 29. : 22.2 30.! 


© SM, 1958. Before using these figures read foreword, page 13. 


Data and Ads Go Together: Read Both 


A market is only as good as your chances of selling it. In addition to the basic market data published in this 
issue, you need to know something about the coverage provided by local media and their command on 
the interest of readers, listeners and viewers. That’s why a study of the advertisements in this issue should be 
a must. 

They not only enable you to weigh your chances of selling the market, but they frequently bring to light 
significant and helpful comparisons that might otherwise remain hidden in the basic Survey data. And they 
also spotlight local developments that emphasize the market’s continuing growth. 


For a realistic appraisal . . . and profitable selections . . . be sure to study both the Survey data and the 


advertisements. 


MAY 10, 1958 


a HERE’S WFBC-TV’S GIANT 4-STATE, 58-COUNTY 


MARKET (According to data from SALES MANAGEMENT 
Survey of Buying Power, May 10, 1958) 


2,033,300 PEOPLE 
$2,331,051,000. INCOMES 
$1,597,582,000. RETAIL SALES 

515,600 HOMES 


@ WFBC-TV leads all South Carolina 
television stations by far. 


@ WFBC-TV leads all television stations 
in the Greenville-Spartanburg-Ander- 
son-Asheville market by far. 


Ask us or WEED for facts, availabilities 
and assistance. 


| : WEBC- TV 
“Che Glant of Southern Skies” Greenville, $. C 


Represented Nationally by WEED TELEVISION CORP. NBC NETWORK 


ULATION EFFECTIVE _ The “SM” symbols mark original, exclu- 
TD | ESTIMATES. 1/1/88 BUYING INCOME — <- & ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


. CAROLINA 
Con- Income Breakdown of Households 
COUNTIES i | House-| sumer | Urban Income 
CITIES % holds | Spend-| Pop. Net % 
(continued) (thou- | ing | (thou-| Dollars f .|C.S.U.] $0-2,499 | $2,500-3,999 me $7,000-9,999 
sands) | U.S.A. | sands) | Units | sands) (000) | > % % % % % A 0 
| (thous.) Halds, tne. |Hokde. tie. |Hélis. 12. | Heke. 122. 


Greenville 201.0) .1168 , .9| 117.0] 290,360) . |, y J -2| 27.5 18.9 | 31.9 35.9| 9.4 16.0 
AGreenville 69.8} .0405) 20.2 , 128,336) . a : ‘ 24.8 15.1 | 31.6 31.8] 11.1 16.9 
1Greer. . 6.3} .0037| 7 9,163) . ' , ; 8 18.3 | 39.6 44.4] 10.7 18.1 
Brandon-Judson. 2.0) .0070| od . 15,656) . ° 7 ° -4 23.1 | 34.5 41.3 9.2 16.6 

Greenweed ‘ . 0284) J . 0 66,950) . ° ° -7 20.1 | 32.8 37.3} 8.8 15.1 
Greenwood. | 0084 ll 4 23,663) .007 7 ’ : A -5 18.6 | 33.0 36.1 9.0 14.4 


Hampton Y -0108 . ‘ 12,088) . y f 1 31.4 -8 24.2 ‘ 5.4 
Horry .0} + .0407) ’ y . 58,080) . i y -5 28.0 -5 28.2 0 8.7 
Conway 5.9 .0040 " 2 9,080) . 9 ° m e : 20.1 i 30.9 ‘ 13.3 
Myrtle Beach .0040 2. 9,005) . ‘ y y te 9 24.0 4 31.3 -2 13.1 
Jasper ; , -0063 , 2. 7,630) . , i 3 -1 30.6 -7 21.6 8.7 


Kershaw . | d | 4 . r 27,479) . \y 6 3 26.4 -2 29.8 5 11.3 
Camden...... 9.0] .0053| .6| 11,290]. j ; 8 22.7] 22.3 30.8] 6.8 14.2 
Lancaster 1) 0233) " y p 43,868) . . ‘ -5 24.8 | 32.8 41.9 9 13.3 
Lancaster... 9. 008 , 3. 13,080) . . a : 8 26.2 -5 35.2 9 14.6 
Laurens.... R A 7] ° Ye 64,668) . 0 a -8 20.6 -2 %.7 -6 15.0 
Laurens ; | ‘ 3.1) 13,905) . y A i 9 18.8 4 34.8 -1 15.7 


Lee 1} 0129) 4.7) 4. 1] 12,837). | 1 40.3 | 21.6 28.6| 9.9 21.4] 1.5 5.0 
Lexington as -0) 8) . 51,263) . . ! -6 28.0 8 37.3 2 11.4 
McCormick 0} . WV . 6,730) . ’ A ° -9 28.1 0 22.2 4 9.5 


Marion... 1) .0204) 7. 9) 27,427| . q 0 2. 3 31.3/ 13.6 23.7] 3.0 7.9 
Marlboro 5). ' .5| 21,163, . 6 32. 7 2%.2| 12.7 24.7| 2.7 7.8 
Newberry ‘ _ > . 32,982) . . . 5 26.2 ls . 6 12.1 

hath 10,635}. 1,368} 1 3 12. 3 21.4] 30.1 40. A 18.0 


Oconee... 8} 0226 9. 2| a ’ é onal , . , 7 26.1 ‘ . 0 10.3 
Orangeburg 1) 0414) 16.6) . . d 787) . 3 24.5 ° é 1 8.9 

Orangeburg 9} .0098 4.4 3} . 1,248) 4, . ° 18.2 . . 14.3 
Pickens. 4| .0235| 10.3, 11.1] 6.4] 44,024] .0148| 1,090) 4, 7 11.2 | 32.8 26.9 | 20.0 38.9) 6.0 12.3 


1 Greer is in Greenville and Spertenbers counties. Before using these figures read foreword ft, 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. F 


658 SALES MANAGEMENT 


ACCOUNT 
27 YEARS - 


WIS dominates the official 12 county Columbia trad- 
ing area—brings a bonus of 21 other S. C. counties.* 


WIS programming is kept in pace with the times. 
TOP PERSONALITIES build loyal audiences. Award 
winning newsmen and 5 mobile news units make WIS 
preeminent in the important news field. 


Complete merchandising and promotion facilities to 
support on-air schedules. 
*NCS #2 


When you buy WIS, you get experience, sales power, 
low cost per impression. See your PGW colonel. 


NOW THEY ARE BUYING WIS MORE THAN EVER! 


RADIO ; PETERS, GRIFFIN. 
WOODWARD, ine. 

S000 W Exclusive National Representatives 

560 KC : 

NBC G. Richard Shafto, Exec. Vice President 


COLUMBIA, S. C. W. Frank Harden, Managing Director 


POPULAT 4rION EFFECTI\ IVE ay The “$M” symbols ‘mark "original, | exclu 
ESTIMATES, 1/1/58 BUYING INCOME— ©& 7D ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
S. CAROLINA eal 
| Income Breakdown of Households ? 
COUNTIES i H | Income 
CITIES % | ‘ Net oO Per | Per Per 


(continued) (thou- | Dollars f Hsld. | C. $. U. $2,500-3,989 $4,000-6,999 $7, 000-9, ad 
sands) _ (000) S.A. % Te 


% 
lqheus)| | sids. Inc. |Hsids. Inc. | Hsids. ine. | sachs. 2 


Richland. . . : 1033 45.1| 60.2) 136.1 257,885) 0885 1,451) 5, 718, . -2 | 26.6 17.5 | 29.6 ° 9.9 16.8 

AColumbia..... .5| .0654) 29.4 : 177,544) .0595) 1,578) 6 039 . ’ -8 | 24.7 16.5 | 29.6 ; 10.4 17.1 
Saluda... . ° : 0088 3.7) A . 11,190 .0037| 741) 3, 024) ° -3 | 25.6 30.0 | 13.2 . 1.9 6.5 
Spartanburg. . ‘ .0938| 42.2) 3) ; 200,527; .0672) 1,242 4,752, ° -0 | 28.6 21.5 | 30.6 ¢ 7.9 14.7 


ASpartanburg. . 3. .0253) 12.5) .8| 68,623} .0230) 1,578) 5,490) ‘ : 27.5 19.1 | 31.5 s 9.3 16.0 
1Greer 


0196) 896) 3,909) 3, 3 21. 6 28.3 | 17.7 28. 1 10.0 
0108] 1,320] 4,555) 3,7 2 14. 8 25.0 | 23.6 32. 9 12.3 
.0107| 1,037) 4,204) 4 13. .3 25.3 | 25.8 35. 6 13.5 
| 0048} 1,321 5,096) 6 9. 6 22.1 | 29.3 35. A 16.5 
Williamsburg 4 | . . ‘ .0089) 584) 2, 914| y J 6 29.9 5 . s 7.1 
| 

York......... .0) 0512} 21. .0} 108,336 .0363| 1,231| 5,062 
Rock Hill... .. 30.0| .0175| 7. 1 49,235} .0165| 1,641] 6,304] 
Total Above Cities. . 566.4) .3293| 159. 5| 203. s 852,888) ee oa ~ ; 8 10.6 | 26.1 
i 

oo — 
| 


State Total...... 2, a8. er 1.3743) 586. 0 _ oe. . 899. 3 : 684 | 1 40.6 5 BS. 1 


21.0 23.4 | 23.8 33 


POPULATION POPULATION 
G. ESTIMATES, 1/1/58 @) : ESTIMATES, 1987 JM ESTIMATES, 1/1/58 | ESTIMATES, 1957 


| | Con- | | Con- | | 
House-| sumer " House-| sumer | 
Total % hold | Spend-| Pop. % | Per| Per Total %& hold | Spend- " Net % bad | Per . 
(thou-| of | (thou-| ing of | Cap-|H’se- (thou- | of | (thou-| ing Doliars | of (Cap p-}H" se- 
sands) | U.S.A.| sands) | Units | sands) U.S.A.) ita | hold sands) | U.S.A.| sands)| Units ($000) | U.S. . ita | hold 
| | "| (thous. ie | | (thous.)| 


Charleston... ... 197.8 1150) 84. 0| 67.1 138.4 0851/1, 283/4, 700|| A Spartanburg... 161, 4 0938) 4 42.2) 47.3 , 200, 627, o 242\4, 752 
Columbia. . 177.7 1033} 45.1) 60.2) 136.1 .0865/1, 4861/5, 718) | —_—____ ascend en 
Greenville. . 8 207.0' .1168' 655.3! 63.9) 117.01 .0973'1,445'5, ‘261 Total Above Areas! 737.9! -4289| 196. 8! 238.5 ‘ pone 3361/1, 359'5,099 


1 Greer is in Greenville and Spartanburg counties. Before using these figures read foreword, pane 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © $M, 1958. 


The Survey of Buying Power 
Where Advertisers and Agencies MEET and AGREE 


MAY 10, 1958 


Greenville, South Carolina 


“Amazed” Mr. Osborn 


There’s far more to the Greenville 
market than meets the eye through a 
train window. Ask Mr. A. F. Osborn. 


This advertising leader frankly admitted he had 
been “under-rating the city because of what | 
could see from the train window”. A February, 
1958, visit to this progressive industrial 
market changed his mind quickly. He was, in 
his own words, “amazed” at what he saw 
. . . giant textile and apparel plants 
humming with activity, a thriving retail 
district filled with shoppers, the new 
15-million dollar Furman University campus, 


new plants under construction, and much more. 


GREENVILLE, S. C. 
A Half-Million Market 
is America’s Textile Center 


Here is SALES MANAGEMENT'S measure of the Greenville News- 
papers’ Market (9-county ABC City and Retail Trading Zones) in the 
May 10, 1958 Survey of Buying Power: 


% S.C. 
Totals 
22.2% 
26.2% 
24.6% 
23.8% 
23.3% 
27.6% 
22.9% 
26.7% 
25.1% 


POPULATION 

INCOMES 

RETAIL SALES 
Food 
Eating, drinking 
Gen. Mdse. 
Apparel 
Furn., H’hold, Appl. 
Automotive 
Gas. Serv. Sta. 


524,857 
$656,737,000 
439,427,000 
106,847,000 
16,280,000 
57,458,000 
22,352,000 
29,639,000 
95,963,000 
41,852,000 24.0% 
Lumber, bldg. mat. 26,549,000 22.2% 
Drugs 14,658,000 25.4% 


Write us or WARD-GRIFFITH for additional market data, 
assistance and information. 


Daily Circulation 102,363 


Alex F. Osborn 
President of the Creative 
Educational Foundation; 

Co-Founder of Batten, Barton, 
Durstine and Osborn. 


A 


Write for your 
FREE copy of 
“Brand Inven- 
tory in 
Greenville 
News 
Homes” 


Che Greenville News 
GREENVILLE PIEDMONT 


Represented Nationally By WARD-GRIFFITH COMPANY, INC. 


SALES MANAGEMENT 


S. CAROLINA 


COUNTIES 
CITIES 
(continued) 


Abbeville... 

Aiken...... 
Aiken... . 

Allendale 


Anderson...... 
Anderson 
Barnwell 


Charleston... .. 
ACharleston.... 


Chester. .... 


Chesterfield . 

Clarendon 

Colleton... .. 
Walterboro 


Darlington. .... 
Hartsville. . .. 

Dillon... 

Dorchester 


Georgetown. . 
Greenville. . 
AGreenville 
1Greer. 
Brandon Judson 
Greenwood. 
Greenwood 


Hampton. 

Horry...... 
Conway 
Myrtle Beach 

Jasper... 


Kershaw 
Camden... . 

Lancaster... . 
Lancaster... ... 

Laurens... 
Laurens 


Bicceeskes . 
Lexington. ... 
McCormick... 


Marion...... 

Marlboro... 

Newberry 
Newberry. ... 


Oconee 

Orangeburg 
Orangeburg... 

Pickens. .... . 


RETAIL SALES— @D ESTIMATES, 1957 


Buying 
Power 
index 


26,429) 
18, 153) 
207,191) 
146,419 
20,766 
4,591| 
36, 163) 
27,029 


13,714| 
53,205) 


-0083 
-0378 


3,117 
3,411 
3,125) 
3,207 
2,875 
2,308 
2,439 


3,027 
2,095 


2,905 
2,478 
2,638 
-0047 


-0142 
-0252 
-0100 
-0167 


2,478 
3,059) 


2,962 


Quality 
Index 


index 
of Sales 


Production} ( 


6,318) 
14,160) 
7,682! 
9,048 


Eating & 


Drink. General 


Furn.- 
House- 


930, 
1,781) 
1,007 

984 


1,204) 
2,752 
1,788 
2,118 


Stations | Hdwre. 
($000) | ($000 


1, 


1, 


1 Greer is in Greenville and Spartanburg counties. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


Before using these figures read foreword, page 13. 


eC 


vi, 


1958 


To be sure that you’re basing your selection of markets and media on all available factors, 


study both the Survey data and the Survey advertisements. 


MAY 10, 


1958 


> SPARTANBURG 
GREENVILLE 


Copyright by 


LANCASTER 


ANDERSON 


Florence 
Anderson 


WILLIAMSBURG 
Greenwood 


Ah. weconmick \* & 5 , ‘6 
" EDGEFIELD SALUDA & - + ys eS 
C Columbia - > 


GREENWOOD 


AIKEN 
Augusta @ 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


ORANGEBURG 


Orangedutg, A _ = Counties ond cities on this map 
\: ore charted in proportion to net 


a» Jearnwere \% 


4 os Effective Buying Income: Scale, 
fi q } 
"Naas 4 ie A 4 0075 sq. in. equals $1 million 


paw HAMPTON COLLETO “eS Cities shown ore those having 
ned : 
\e -y RICHLAND P } net Effective Buying Income of 
é $15 million and over 
oe 


Metropoliton County Areas are 
bounded by block dotted line 


Tavannan @ 


The “SM” symbols mark original, exclu- 
S. CAROLINA RETAIL SALES— ESTIMATES, 1957 
Per | Eating & | - | | Lumber- | 
COUNTIES ii i SZ | Hsid. | Buying | | Index Drink. | General | House- | Auto- Gas Bidg. 
CITIES Retail} Power | Quality | of Sales | Places Mdse. | Appare! Appl. motive | Stations | Hdwre. | Drugs 
continued) ( ) Index Index | Production] ( | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


AColumbia , -08 : | 107 | 137 | 22,485) , 25% 379} 44,087 14, 169) 7,618 5,211 

Saluda ’ ° ’ ° 51 36 | 798 | 1,616) 897 188 

Spartanburg 739). | 2, ° } 75 64 . 14,827) . 396) 25,346) 11,117) 4,309 
\Spartanburg , 08 039% -0% 112 36) 2,696) 12,547 , 60: 5s 17,870 5,257} 


1Greer 


Richland. .. , d . 92 | 10,086, 23,638) pogo 15,949) 9,103 5,467 


Sumter 926) 0235) 0244 | 582] 8,125, 5,096, 4,002, 
Sumter ,540|  .0208| ,08 96) 3,.9% 7,666) 3,920 3,567 
3,588} 2,170} 1,110 

oi , 3,508} 1,228 776 
Witiamsburg. .. 2 é J | ° | ees 2,611 1,599 


York 602). 194) 10,259) 4,789} 4,008 
Rock Hill ,332| .016: ; | 95 795) | 8,061) | 2,614 6,481) 2,459) 2,484 


Total Above Cities... 1,028,733] ‘ - 36: 5 39,697) 136,267| 75,461 75,396| 231,029} 78,068! 59,290 


3,047]. 447,678, 69,779| 207,690| 97,488, 110,913) 382,398 174,310, 119,327, 87,634 


i 


1 Before using these figures read foreword, page 13. 
© 58. 


’ 


662 SALES MANAGEMENT 


COLUMBIA 


LEADS 
ALL 
OTHER 
SOUTH 


CAROLINA 
Ci TIES 


‘FOOD SALES 


we ate a, ~ ° _ 
The 9 =tate The Columbia Record 


REPRESENTED BY THE BRANHAM COMPANY 
MAY 10, 1958 


Terse Tale for our Time (buyers 


Locale — South Carolina 
Time —Fall ‘58 
Star -——New 1522 foot WIS-TV tower 


Cast —POPULATION of 
with EBI . 
and RETAIL SALES _____$1,929,789,000* 


Terse Tale—Tremendous tall tower to take WIS-TV signal 
to largest South Carolina audience 
you've ever been able to buy! 


* SM SOBP May 10, 1958 


G. Richard Shafto, Exec. Vice President 
Charles A. Batson, Managing Director 


Represented nationally by—Peters, Griffin, Woodward, Inc. 


The “SM” symbols mark original, exciu- 
S. CAROLINA sive estimates by SALES MANAGEMENT. 


Per | Furn.- Lumber- 
METRO. i % Hsid. | Buying Index Drink. | General | House- | Auto- | Gas | Bldg. 
AREAS Retail] Power | Quality | of Sales | Places | Mdse. | Apparel | Appl. motive | Stations | Hdwre. 
Sales | Index Index | Production ($000) | ($000) $000) | ($000) ( | ($000) | ($000) 


83 , 22,437, 14,665) 13,906 15,290) 14,644 
92 , 23,638 14,457, 16,071) 15,949 9,103 
89 F 32,398 11,409) 14,007) 43,323) 18,900, 13,314 
64 ’ , 14,827 6,225 7,396 25,346 11,117 7,441 
83 


Charleston A d 3,532 82 
Columbia ? F 4,236 90 
Greenville : ° 3,747] . 88 
Spartanburg j 2,837) 75 
84 


Total Above Areas 
SOUTH DAKOTA — 


; NUMBER OF OUTLETS 
Map, page 669 Ss 


Minnesota, Missouri, Nebraska, North Dakota.) 


City County : | City County 


Aberdeen..... Brown || Rapid City....Pennington..| 40.1 
Brookings Brookings , i Sioux Falls... Minnehaha 65.8 
Huron Beadle . | Watertown. . Codington 14.7 
Mitchell. .... Davison . || Yankton......Yankton.....| 10.1 
Pierre Hughes 


JS POPULATION EFFECTIVE SM 
M ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 


Con- | Income Breakdown of Households 
COUNTIES i House- sumer Urban Income 


CITIES Total % Spend- Pop. y | Per Per Per | | 
thou- ing (thou- } Capita | Hsid. C.S.U.} $0-2,499 | $2,500-3,999  $4,000-6,999 $7,000-9,999 $10,000 over 
sands) S.A. sands) | Units | sands) U.S.A. % &2i% Bis &@ % yo | % 
(thous.) Hsids. Inc. |Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Aurora........ 4.4). 1.2) . - | 3,582 | 45.4 19.1 | 27.7 26.4 | 18.3 27.3) 4.6 4 | 17.8 
Beadle...... 22.1) . 6.8 7.3) e 30,666) . , ’ 4,199 | 35.1 12.3 | 22.6 17.4 | 29.7 37.1| 7.6 14.4) 5.0 18.8 
Huron... 15.5) . 4.6 . 24,021) . 4,286 | 30.0 9.8) 20.9 14.7 | 34.2 39.6) 9.3 . -6 19.6 

| 


| 
Bennett. .. 3.6) . 8 1 
Bon Homme A me. | 2.3 2. 


| 9,699) .0033) 1,243) 4,217) 3,602 | 36.8 14.8 | 31.2 27.3 | 22.7 32.3| 6.4 13.8 9 11.8 


1 Armstrong County is no longer a political entity, having been annexed by Dewey County. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


664 SALES MANAGEMENT 


-0) 4,676) . 4,509 | 36.3 10.8 | 22.3 14.6 | 19.4 20.5 | 11.4 35.9 
6 


Before using these figures read foreword, m1 13. 
© SM, 1958. 


Big Aggie Land . 


Retail sales, $2,401,050,000. 


petition with 52 other stations. 


in this market. 


POPULATION 


A MAJOR U.S. MARKET 


WNAX-570 


completely covers 
175 counties. (count ‘en) 


. . the market area covered by WNAX- 
570... spreads across five of the nation’s richest farming 
states. Total population 2,217,000. Radio Homes, 609,590. 


A recent survey (NCS #2) in the heart of Big Aggie 
Land gave WNAX-570, 66.4% share of audience in com- 


NCS #2 rates Big Aggie Land as the nation’s 41st 
radio market. WNAX-570 gives you the broadest coverage 


asl Bar 


~~ NORTH DAKOT 


* 


wren Rae 
on) = 
oo ay as 
Cea 
~ooe 


SS ae ea 


..SOUTH DAKOTA =#<2 } = 


s— 


aiid ~ ( 


—_ mine ee 
ee 


oo es ee 


~Webeasia = 


YANKTON, SOUTH DAKOTA 
Peoples Broadcasting Corporation 
Represented by Katz 


EFFECTIVE 


BY 1 ESTIMATES, 1/1/58 BUYING INCOME — JSM ESTIMATES, 1957 
S. DAKOTA | me- | ~ a it; “3 3 et a 
tro- Con- | | 
COUNTIES poli- | House-| sumer | Urban | | awe os 
CITIES tan Total % | holds | Spend-| Pop. Nett | % Per | Per Per 
(continued) Area | (thou- | of (thou- ing | (thou- Dollars of Capita) Hsid. | C.S.U $0-2,499 
sands) | U.S.A. sands) | Units | sands (000) | U.S.A. | , eR. Y Y ( t 
(thous. ) Hslds. Inc. |Hsids. Inc. |Hslds. Inc. 
Brookings. ...... 19.4) .0113 5.5| 7.0; 10.0 26,092) .0087 1,345] 4,744| 3,702 | 38.7 14.6 25.5 
Brookings. . . . 10.0| -0058) 2.8) 4.5 15,678; .0052) 1,568 5,599) 3,460 | 41.8 15.8 | 21.6 
Oe. F.5..5.4: 35.1) .0204) 10.6) 11.7) 24.8] 50,754) .0170) 1,446) 4,788) 4,321] 29.2 9.8 | 26.0 
Aberdeen...... 24.8) .0144 “a 8.8 38,777 .0130] 1,564) 5,312; 4,388 | 25.2 8.0 | 25.0 
a ae 5.9} .0034 1.7 1.7 6,547) -0022) 1,110) 3,851) 3,798 | 41.8 16.7 | 26.0 
et een 1.6) .0010 -4| 4) 1,584) ae 990) 3,960) 3,421 | 45.5 19.4 | 25.4 
| | 
eee 7.5, .0043 2.3) 2.3 3.5) o.703) 0029) 1,171) 3,819) 3,753 | 39.0 15.7 | 26.3 
Campbell.......... 3.1) .0018) 8} 8 2, 690| .0009| 868) 3,363] 3,161 | 45.5 21.6 | 33.1 
Charles Mix. .. 16.1; .0094) - 4.8 nal -0069| 1,276) 4,465) 4,237 | 31.0 10.9 | 27.0 
| | | | 
Clark 8.1! .0047 2.4 2.4 9,312; .0031) 1,150) 3,880) 3,843 | 36.4 14.3 | 31.3 
Clay es 10.4, .0060 3.1 4.1 5.1 14,185} .0048) 1,364) 4,576} 3,379 | 48.7 20.1 | 19.5 
Codington. .... 20.4) .0119| 6.2) 6.4) 14.7] 28,426) .0095| 1,393| 4,585] 4,390] 30.1 10.2 | 24.9 
Watertown 14.7 0086 4.5 ta 22,615) 76) as 5,026} 4,500] 26.3 8.4 | 24.2 
| | 
Corson... 6.0 .0035 1.4) 1.5 6,266, .0021, 1,044 4,476) 4,066 | 42.1 15.1 | 23.1 
Custer 5.6 .0032 1.6 1.6 5,543 0019) 990 3,464) 3,386 | 42.8 19.1 | 29.5 
Davison 18.3) .0107 5.6) 6.5} 13.9] 28,337) .0095| 1,548) 5,060) 4,321 | 30.6 10.1 | 23.1 
Mitchell 13.9) .0081 4.1] 5.4 23,670) " 1,703) 5,773} 4,332 | 27.0 8.3 | 21.2 
Day . . m | 3.4 - A i 1, | F i ‘ . 
Deuel.. 6.1) .0036) 1.5) ‘1.7 7,009} .0023| 1,149] 4,673| 3,933 | 29.7 10.7 | 34.0 
Dewey. 4.8 .0027; 1.1) 1.1) 4,440; .0015 925) 4,036; 3,950 | 38.8 14.8 | 29.1 
Douglas... 4.7; .0028) 1.2 1.4) 5,660) .0019) 1,204) 4,717) 4,026 | 31.0 11.0 | 28.3 
Edmunds... 7.1, .0041) 1.8) 1.8) 6,344, .0022 894) 3,524) 3,393 | 43.9 19.5 | 29.7 
Fall River | ~* 
0027; 1.2) 1.2) 0019) 1,208, 4, 3 1. . 
Grant..... 9.5) .0055) 2.7, 2.9 2.9) 11,619} .0039 1,223) 4,303} 3,971 | 32.4 12.0 | 30.1 
Gregory 18 -0043 2.3) 2.3 7,787; .0026) 1,038) 3,386) 3,381 | 43.8 19.7 | 30.3 
Haakon 2.6) .0016 7} 8 4,623; .0015| 1,778; 6,604) 5,714] 26.0 6.4 | 20.4 
Hamlin 6.3) .0036 1.9) 1.9 7,053; .0024| 1,120) 3,712) 3,704 | 36.1 14.8 | 35.0 
R G. 1.9 .0027 1. 


© SM, 1958. 


MAY 1958 


10, 


Income Breakdown of Households 


$2,500-3,999 $4,000-6,999 | $7,000-9,999 |$10,0004 over 
oO Co, or Co or c c c 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Hslds. inc. | Hsids. Inc. 


21.0 | 24.2 32.4| 7.1 14.3| 4.5 17.7 
17.7 | 24.2 32.4] 7.4 15.0} 5.0 19.1 
19.1 | 30.7 36.7| 9.1 16.5 | 5.0 17.9 
17.4 | 34.0 38.4] 10.3 17.6] 5.5 18.6 
22.6 | 21.8 30.8 | 6.6 14.2 | 3.8 15.7 
23.8 | 18.3 27.6| 8.3 18.9) 2.5 10.3 
23.1 26.0 37.1) 6.0 13.1| 2.7 11.0 
4.3 | 16.6 28.0/ 2.8 7.0) 2.0 9.1 
20.6 | 30.1 37.6] 7.4 13.9| 4.5 17.0 
} | 
27.0 | 22.3 31.2| 6.7 14.2) 3.3 13.3 
17.6 | 20.6 30.2| 7.6 16.8) 3.6 15.3 
18.4 | 32.1 38.8| 8.0 14.6 | 4.9 18.0 
16.9 | 35.2 40.2/ 8.8 15.3] 5.5 19.2 
18.2 | 21.3 27.2) 6.9 13.4) 6.6 26.1 
28.8 | 21.1 33.5) 4.8 11.4) 1.8 7.2 
16.5 | 32.2 37.6| 7.9 13.9| 6.2 21.9 
14.2 | 36.0 39.4| 8.8 14.6] 7.0 23.5 


: A 32. 5 12.2) 2.9 12. 
26.8 | 23.8 30.3| 8.9 17.4| 3.8 14.8 
24.3 | 21.9 29.7| 5.2 10.6| 5.0 20.6 
21.7 | 28.6 36.1| 7.8 15.0| 4.3 16.2 
28.6 | 20.2 31.9) 3.6 8.6| 2.6 11.4 

7 | 3.1 


27.4 


24.4 | 26.3 34.7 | 

29.6 | 18.9 30.2] 5.0 12.1) 2.0 8.4 
10.8 | 26.1 22.7 | 12.4 16.4 | 15.1 43.7 
31.1 | 20.8 | 6.3 11.7] 2.8 12.0) 


20.6 


665 


EFFECTIVE The “SM” symbols mark original, exclu- 
@ ESTIMATES, 1/1/88 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


S. DAKOTA 
COUNTIES 
CITIES Lb Per | Per Per 
continued ( ( .| C.S.U.] $0-2,499 999 | $4,000-6,999 | $7,000-9,999 
: S. Units | sands) i % % % 
| (theus.) Hsids. inc. | Hs I 


Income Breakdown of Households 


% 
nc. | Hsids. Inc. | Hi Inc. 


Hansen 3 | 3} 3 ¥ F . | 4, 40.6 15.0 | 26.2 20.9 | 18.8 24.7| 8.9 17.6 
Harding . d d d d ; 37.2 11.3 | 19.4 13.0 | 23.6 26.5 10.0 16.3 
Hughes ‘ d 3) 9 i . A 22.6 6.1 | 19.4 11.4 | 34.5 33.0 | 13.8 19.9 

Pierre 8.9) . 2.6) d d ‘ . 23.5 6.6 | 20.2 12.4 | 34.5 34.6 13.4 20.3 


Hutchinson 5}. 0035) 1,014) 3, 436 | 43.1 18.9 | 27.0 25.8 | 23.2 36.2] 4.8 11.2 
Hyde. . e . 585| ,379| 5,121] 4,278 | 33.4 11.0 | 28.1 20.1 | 21.1 24.7 | 10.1 17.9 
Jackson 8} 001) } .160| 0008) 1,200) 4, 122 | 34.0 12.3 | 29.8 23.4 | 25.0 32.2] 6.0 11.7 


Jerauld 
Jones 
Kingsbury 


39.5 14.9 | 26.4 21.9 | 23.0 30.9| 6.3 12.8 
39.5 14.9 | 23.8 19.6 | 84.2 32.4/ 8.5 17.3 
37.5 14.7 | 28.6 24.4 | 25.0 34.9) 5.4 11.3 


Lake 
Lawrence... . 
Lincoln an. . \ a 14,214 


28.5 9.9 | 31.0 23.3 | 27.2 33.6 | 8.8 16.5 
27.56 10.1 | 27.9 22.4 | 35.5 46.4/ 6.0 11.8 
35.3 14.1 | 30.4 26.5 | 26.6 37.8 | 5.1 10.9 


a3 888 


Lyman . d -4) 6,876 
McCook ; d | : ‘ 8,968 
McPherson : A s J 5,582 


29.6 8.2 | 21.0 12.8 | 26.2 25.9 3 18.4 
36.1 -3 | 29.8 25.8 | 23.6 33.1) 8.0 16.9 
53.7 27.5 | 26.6 29.6 | 15.1 27.5 | 3.2 8.9 


—_— 


38 


Marshall 3 d , R 8,360 


Meade 6 d 3 J i 16,715 
Mellette.... ad P 7} 3,227 


36.6 14.5 | 32.6 28.1 | 22.0 30.8/ 4.9 10.4 
20.9 15.9 | 21.3 26.6) 9.1 17.2 
40.9 14.5 | 26.9 20.9) 17.9 22.6) 7.0 13.4 


—-_ — «= 
7 - 
228 


Miner... ' P 7 A 6,050 
Minnehaha : : 6 W ; 138,742 

ASioux Falls 8) .038% R n 112,255 
Moody.... |. iy 10,332 


43.0 18.5 | 27.6 25.8 | 21.8 33.4 | 5.5 12.8 
22.0 6.7 | 23.2 15.6 | 38.5 41.9 8 17.8 
-7 | 22.0 14.1 | 41.2 43.2) 11.5 18.3 
43.0 17.8 | 26.8 23.2 | 22.7 33.4/| 5.1 11.4 


S 

£8 HES eo ws 
o 
_—s 
a 


é 


—_ — = 
=< 
£288 


Pennington a \ " % 87,071 

\ Rapid City \y é . . 61,014 
Perkins ‘= - x . 8,657 
Potter 5). ° - 6,156 


— 


’ 27.6 -6 | 25.6 19.3 | 33.4 41.3) 9.0 16.9 
4,960) 4, 25.8 -5 | 25.3 18.0 | 34.7 40.5 | 9.6 16.9 
4,809) 4, ° 6 | 21.8 15.7 | 30.9 36.2) 9.2 16.4 
4,735) 4, 32.1 -8 | 30.1 22.1 | 23.8 28.4) 6.8 12.2 


Te 
rite 


8 
838 888 8 


Roberts h d J s , 14,024 
Sanborn : A 3 1.3 4,838 
Shannon y F 1. . 3,344 


NG 


25.3 22.4 | 23.6 34.2) 6.6 14.6 
3,722 ° -2 | 28.2 25.6 | 21.4 31.6) 6.1 13.6 
19.3 22.5 | 12.6 24.1 | 3.7 10.8 


~N 
—~— 


Spink. . x d y a , 14,307 
Stanley... . ¢ ° ° 1,647 
Sully... 2.8) . F dé 5,319 


4,335 ° -6 | 28.0 23.3 4 33.5) 8.1 16.1 
5,490) 4, ° 8 | 2.3 17.5 -0 22.8) 7.0 11.6 
6,649, 6, ° -6 | 25.6 12.8 5 17.6 0 12.3 


—~_—< = 


Todd... a F d P 2,708 
Tripp... , ° s i A 9,658 
Turner... x ‘ A .0) 11,622 
Union... . j 0) \ 2 11,323 
Walworth & s : A ’ 9,510 
Washabaugh oo P P 769 
Yankton... .. iy d 8) 7) ‘ 21,413) . 

Yankton ; d | 3.2) 3.9) 15,360) .0051 
Ziebach..... 5 a | 6) .6) 2,866) .0009 


3,010) 2, x -6 | 24.9 30.1 -7 19.1) 3.7 11.0 
4,024) 3, . -9 | 24.9 20.9 -5 32.1] 6.6 11.7 
3,874 . -0 | 33.4 28.8 -7 36.2) 5.6 11.6 
3,774 . -4 | 28.0 24.8 6 36.9) 5.8 12.7 
4,629 . -8 | 24.9 18.2 6 37.7) 9.5 17.1 
7,680 . -6 | 26.0 11.9 0 23.2 0 18.8 
4,461 ° -3 | 26.2 21.9 0 39.7) 6.8 14.0 
4,800) 3, ° -8 | 23.9 19.0 3 40.4) 7.2 14.1 
4,777 4, ‘ -3 | 19.9 14.9 -3 23.7 | 8.7 16.1 


888888 
PEELS £4 £3 


—_— 


’ ; 
Total Above Cities : . 73.6 328,670} .1102) 1,613) 5,353 ; -9 | 23.1 15.8 -1 40.4) 10.1 17.1 


| | | | 
State Total ose . * P | 196.6) 214. 2) 266.2] 888,340 .2978) 1,308) 4,519 ° . . 26.2 20.3 | 28.3 36.0| 7.8 15.0/ 4.5 16.8 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


TRIPLE MARKET GROUP’ | | 

32-COUNTY AREA 258.0) .1600) 74.2 322,434) .1081) 1,250) 4,372 
Huron-Mitchell | | | 

Watertown Corporate 44.1 .0256) 16.2 70,306' .0236| 1,584) 5,326 


NOW ...a Single Newspaper Buy Delivers a 


$322,434,000 MARKET 
Exclusively covered by the TRIPLE MARKET GROUP TRIPLE MARKET GROUP 


Average Family Coverage Daily, in this big 32-county area is 53%. > ee 
Highest coverage by any outside newspaper: daily 12%, Sunday HURON DAILY PLAINSMAN 


a , — ii MITCHELL DAILY REPUBLIC 
or facts on population and income see ata totaled above— 

“Triple Market Group 32-County Area”. For retail sales data, WATERTOWN PUBLIC OPENON 
see Page 668. 


Nationally Represented by Johnson, Kent, Gavin & Sinding, Inc. 


SALES MANAGEMENT 


POPULATION 
ESTIMATES, 1/1/58 


JM 


D> 


E. B. |. 
ESTIMATES, 1957 


. DAKOTA 


METRO. 
AREAS 


Rapid City 


Sioux Falls 


COUNTIES 
CITIES 


1Armstrong... 

Aurora 

Beadle 
Huron..... 


Bennett... 

Bon Homme 

Brookings .. 
Brookings. . . 


Codington 
Watertown. 


Corson 

Custer..... 

Davison 
Mitchell 


Pee 
Devel... 
Dewey 


Douglas 
Edmunds 
Fall River 


Faulk 
Grant. . 
Gregory... 


Haakon 
Hamlin 
Hand 


Hanson 

Harding 

Hughes. . 
Pierre. . 


Hutchinson. 
Hyde. ... 
Jackson.... 


Jerauid 
Jones... 
Kingebury. . 


] Sinden, County is no longer a political entity, having been annexed by Dewey Sate 


| | Con- 

House-| sumer 

% held | Spend- 
of | (thou-| ing 
U.S.A.| io | Units 

| (thous.) 

60.0 .0349| 18.8) 20.7 

86.0! .0500 26.6 


Total 
(thou- 
sands) 


Me- 
tro- 
poli- 
tan 
Area 


U.S.A. | Sales 


.0012 
.0135 
.0120 

| 
.0015) 
0030! 
0113) 
0088) 


2,022 
3,963 


0245 
0215 


sands) ($000) 


43.4 
9-5 __ 


RETAIL SALES— Neda 


Net % | Per 
Dollars of | Cap- 
U.S.A. ita 

| 


Per 
| H’se- 
| hold 


87,071 0292 1,481 4,631 
138, 742) .0468'1 625.5, 253 


Index 
of Sales 
Production 


Quality 
Index 


Power 
Index 


| 
Buying | | 


48 
105 


-0015 
0118 
-0095 


-0016 
-0035 
-0100 
0064 


0199 
-0158 
-0031 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


ESTIMATES, 
~ | Eatin 


Food 


($000) 


@ 


Tm POPULATION 
ESTIMATES, 1/1/58 


Total | 
(thou- | 


sands) a sands) 


146.0) .0849 


1957 


Con- 
sumer | Urban 
Pop. 
(thou- 
sands) 


House-| 
| hold | Spend- 
(thou. | ing 
Units 
| (theus.) 


111.6 


% 


of 


45.4 50.3) 


on 
a) 


of 


226,813 070015544908 


fi | Oy FF, 


ESTIMATES, 1957 


| Per 


U.S.A. 


| 


ita 


The “SM” ate mark senha exclu 
sive estimates by SALES MANAGEMENT. 


Per 
Cap- | H’se- 
| hold 


& 
Drink. 
Places 


| ($000) 


179) 
1,573 
1,353 


164) 
399) 
1,006) 


General 
Mdse. 


($000) | ($000 


194 
3,538) 
3,376) 


Furn.- 
House- 
Appl. 


Auto- 
metive 


Apparel 
) ($000) 


a 
1,528 
1,528| 


910! 
4,699) 
3,748) 


1,516) 
9,896) 


9,551 


| 

428) 
891 

7,329) 
7,328 


] 
1,804) 
702) 
320! 


| 

616 
941 
2,785 


652) 
1,849) 
7a 
1,565 
533 


n| 
22 


as 2,225| 


($000) 


Lumber- | 


Gas Bidg. 


Stations | Hdwre. 
$000 


($000) 


Drugs 


($000) 


Before using these figures read foreword, page 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well 


IBM listings of data in the “Survey of Buying Power,” 


territories, may be obtained from Market Statistics, Inc., 


i pe 


Phone MUrray Hill 


4-3559. 


regrouped according to your sales 


132 Fourth Avenue, New York 


16. 


MAY 10, 


1958 


S. DAKOTA 


COUNTIES 
CITIES 
continusd 


Lake 
Lawrence 
Lincoin 


Lyman 
McCook 
McPherson 


Marshall 
Meade 
Mellette 


Miner 
Minnehaha 

ASioux Falls 
Moody 


Pennington 
.Rapid City 

Perkins 

Potter 


Roberts 
Sanborn 
Shannon 


Spink 
Stanley 
Sully 


Todd 
Tripp 
Turner 


Union 
Walworth 
Washabaugh 


Yankton 
Yankton 
Ziebach 


Total Above Cities 


State Total 


SM Standard (4) and Potential (A) Metropolitan County Areas 


RETAIL SALES— @D ESTIMATES, 1957 


The “$M” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Per | Eating & | 
% Hsid. | Buying | | Index Drink. | General | 
of Retail] Power | Quality of Sales Places | Mdse. | Apparel 
U.S.A.| Sales | Index | Index |Production| ) ($000) | ($000) | ($000) 


1,105) 253 
1,738 1,171 


88 652 
88 1,495, 
74 


81 
76 


3,598 3,078 
3,384 ; 2,975 
315 oni 136 


64,564, 23,284 


1,188 
1,187 


. 1800 44,080 20,536 


28,527 


3762, 3,830 } 138,206 48,179) 73,787 


Lumber- 
Auto- Gas Bidg. 
Appl. motive | Stations | Hdwre. | Drugs 
($000) | ($000) | ($000) | ($o00)' | $000) 
Pcie abe CR Biase Sea 
541) 2,927) 944, 
877} 3,888, 1,831) 


Furn.- | 
House- | 


11,603 


22,354 


16,665) 92,157 


25,013' 165,103' 64,664 


24,235 


43,329 


130,574 


© SM, 1958. 


Before using these figures read forewerd, page 13. 


TRIPLE MARKET GROUP 
32-COUNTY AREA 
Huron-Mitchell 
Watertown Corporate 


- 
| 


anil 24,200; 8,406) 


14,506 


-605 .1342 3,620 ; 83 89 17,161 


488 .0422 6,400 0295 86115 165 4,871 10,445 4,685 


’ 


56,459, 25,576) 
| 


6,362) 10,981) 2,037 


7,531) 54,575 7,129 


3,190 21,851) 


NOW ...a Single Newspaper Buy Delivers a 
$322,434,000 MARKET 


Exclusively Covered by the TRIPLE MARKET GROUP 


Average Family Coverage Daily, in this big 32-county area 53%) 
Highest coverage by any outside newspaper: daily 12%, Sunday 
24%. 

For facts on retail sales see SM data totaled above—‘Triple Market 


Group 32-County Area’. 
Page 666. 
Nationally Represented by Johnson, Kent, Gavin & Sinding, Inc. 


For population and income data, see 


TRIPLE MARKET GROUP 


HURON DAILY PLAINSMAN 
MITCHELL DAILY REPUBLIC 
WATERTOWN PUBLIC OPINION 


NEW 2-in-1 MAPS 


Each state map in this edition of the Survey includes a distort map based on income and a retail sales 


map showing the location of cities, with county outlines, that had 1956 retail sales of 125 million or more. 


SALES MANAGEMENT 


MARDING PERKINS CAMPBELL MARSHALL 


BUTTE WALWORTH 


LAWRENCE 
POTTER 


PENNINGTON HAMLIN 


BEADLE KINGSBURY BROOKINGS 


WUGHES 


JERAULD SANBORN 


STANLEY 


DAVISON McCOOKTEMINNE HAHA 


HAAKON 


~ Mitchel! . 
= Stous Falls 
= 


Raped City 


JACKSON 
JONES 


BUFFALO 


WASHABAUGH 
WELLETTE 


CHARLES WX DOUGLAS HUTCHINSON TURNER 


CUSTER 


FALL RIVER BON HOMME 


SHANNON 
BENNETT 
GREGORY 


- Cities shown ore those hoving 
| ; net Effective Buying Income of 


RETAIL SALES MAP ye . 
jetropolitan County Areas ore ore charted in proportion to net 


PRINCIPAL CITIES: County and geographic location bounded by black dotted line: Effective Buying Income: Scole, 
of cities with 1956 retail sales of $25 million or more. ewa® | 0241 sq. in. equals $1 million 


$35 million end ever Counties ond cities on this map 


“ov 


Sus Monge “ SOUTH DAKOTA 


Toa ROmeRO RPO PSP Pee RETR ER ERR RRR RE SER RRR RRRERR SERRE SER ESSERE SES SSSR Te eT ee es 


PS. Bi The “SM” symbols mark original, exclu- 
S. DAKOTA RETAIL SALES— M ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


| | | Furn.- | | | Lumber- 
METRO. i > | Hsid. | Buying | Index House- | Auto- Gas | Bidg. 
AREAS of i Power | Quality | of Sales 4 Appl. | motive | Stations | Hdwre. 
($000) | U.S.A.) Sales | Index index | Production] ( ) ($000) ($000) ($000) ($000) ($000) 


Rapid City 83,156 0415) 4,423 0340 | 97 119 14,649 6,585) 6,247) 3,641 3,453) 25,127 
Sioux Falls. ..... 119,992| -0599| 4,511] .0514 103 120 20,686) 7,414, 16,858 . 5,436 28, 258 
dl 
| 


ae s scaleciaell 


| 
Total Above Areas 203,148) -1014, 4,475] .0854 901 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


“| } 4 1S, hye_eere Tee oe teen 5 
tor | 19 35,335, 13,999, 23,105) 9,802) 8,880) 53,385, 15,048, 23,759, 


4-Way Index to Survey Data 
A 4-way index listing all the data both alphabetically and in the order of their appearance 
throughout the book is provided for your convenience on pages 3, 4, 5, 7 and 9. Also included 
is a special index to the state county-city tables giving, for each state, the page numbers of the 
map; list of cities with population and number of outlets; population and Effective Buying 


Income tables; retail sales tables, and the state metropolitan area tables 
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TENNESSEE — 


County 


McMinn 
Sullivan 
Hamilt 


Montgomery 
Bradley 


Clarksville. 
Cleveland 
Columbia... 
Cookeville... 
Covington. .. 
Dyersburg. . 
Elizabethton 
Fayetteville 
Franklin 
Gallatin. .. . 
Greeneville 
Jackson. . 


Carter 
Lincoin 
Williamson. . 
Sumner. . 
Greene 
Madison. . .. 


Johnson City.. Washington. 


NUMBER OF OUTLETS 


(Other East South Central States: 
Alabama, Kentucky, Mississippi.) - 


| 


The “SM” symbols mark original exelu- 
_sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS 


Pop. (thous.) 


City County 


474) 
413 


577) 


POPULATION _ 
ESTIMATES, 1/1/58 


COUNTIES 
CITIES 


Anderson 
Oak Ridge 

Bedford 
Shelbyville 

Benton 


Bledsoe. 
Blount... 
Marytille-Alcoa 
Maryville 
Bradley 


Cleveland 


Campbell 
Cannon 
Carroll 


Carter 
Elizabethton 

Cheatham 

Chester 


Claiborne 
Clay 
Cocke 


Coffee 
Crockett 
Cumberland 


Davidson 
ANasbville.. 

Decatur 

De Kalb 


Dickson 

Dyer 
Dyersburg 

Fayette 


Fentress 
Franklin 
Gibson 


Giles 
Pulaski 

Grainger 

Greene 


Greeneville 


Grundy 
Hamblen 
Morristown 


Total b// 
(thou- 
sands) 


Kingsport... . Sullivan... . 
Knoxville 


o | Drugs 
nee 


Maryville... .. Blount 
McMinnville..Warren. . . .. 
Memphis... . . Shelby 
Morristown...Hamblen.. . .| 
Murfreesboro. Rutherford... 


16.5) 283 


Shelbyville. .. 
Springfield... . 
Union City.... 


—_ _ 
co@qomowwwooetnoe @ 


| 180.5]2,290| 472) 452 


48 


> Drugs 
eer Td 


— 
J 
owonmworenanwse 


. . 


~ EFFECTIVE _ 
BUYING INCOME — 


BYP Estimates, 1957 


Con- | 
| House-| sumer | Urban 
holds | Spend-| Pop. 
of (thou- | ing | (thou- 
| U.S.A. | sands) | Units | sands) 


| 
58.0) 
29.0) 
23.6 


-0037) 
-0071) 
.0259) 
.0055) 
.0072 
0180) 
-O111) 


Income 


Income Breakdown of Households 


C.S.U.] $0-2,499 
oO oOo 


| 
Per Per 
| 0 40 
Hslds. Inc. 


f | Capita) Hsld. 
S.A. | | % % 
| Hslds. Inc. 


$2,500-3,999 
% oy 


| 
$4,000-6,999 | $7,000-9,999 $10,000 over 
o, Gg g o oO o 


/0 40 /0 © 
Hslids. Inc. | Hsids. Inc. 


.0310| 1,591) 6, 109) 
.0196) 2,009] 7,668 
.0081) 1,026) 3,615) 
1,245] 3,943] 
3,252! 


14.4 

8.9 
41.0 
37.6 
48.2 


3.8 | 
2.0 | 


19.2 
13.5 


10.8 
6.5 
28.7 


3,392 
4,210 
6,318 
5, 828 
3,974 
4,246 


56.9 
29.9 


25.5 
36.0 


28,445 34.4 


28, 187 
6,160 
24,315 


3,437 
3,080 
3,242 


43.0 
61.2 
48.7 


19.9 | 32.0 
28.1 | 29.8 
24.0 | 27.2 


47,188 
17,133 
6,775 
7,924 


4,290 
5,039 
3,388) 


12.2 
8.1 

22.0 

27.5 


27.8 
23.9 
28.7 
27.7 


15, 980) 
4,624 
15,447 


2,905 
2,720 
2,915 


29.1 
35.2 
28.5 


| 29.0 
23.8 
27.4 


26,355 
18,540) 
15,552! 


| 3,468 
| 3,708 
3,309 


20.1 | 29.3 
18.8 | 30.4 
| 25.0 | 28.1 
| 
1,626) 5,738 6.9 | 23.3 
1,616) 5,483) 8.7 | 25.0 
5,774, .0019| 722) 2,750) 32.4 | 26.8 
7,670, .0028 ” 2,950) 33.2 | 24.5 
15,865) 891) 3,238) 
30,642! 1,053) 3,737) 
17,745) 1,397| 4,550) 
16,367) 615| 2,683) 
| 


9,657) 


.2018) 
-0978) 


601,936) 
291,720 


22.9 
18.3 
13.5 
36.2 


27.3 
27.8 
27.1 
24.0 


635 
912 
1,078 


2,926 
3,677 
3,677 


32.2 
20.8 
17.6 


3,538 
4,418 
2,772 
3,515 
4,420 


20.7 
14.7 
34.3 
20.5 
12.1 


1,256) 23.3 


| 676) 2,892 
0115) 1,106) 4,182 
0078] 1,219] 4,476 


30.7 32.7 
26.4 


24.7 


23.1 | 
28.1 
10.0 
11.1 
9.7 


16.4 
23.1 
4.4 
5.2 
3.7 


6.4 
8.9 
2.2 
3.0 
1.0 


3.0 
5.9 


8.5 
12.1 


9.2 
4.9 
5.3 


20.8 
27.0 
12.7 
21.4 
29.0 


38.2 


13.9 
28.6 
31.3 


27.0 
40.0 
41.6 


* Not Available. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
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Before using these figures read —— page 13. 


SALES MANAGEMENT 


- 
Color Advertising Rinage 
For Newspapers®-1957 


NEWSPAPER @ LINACGE 
A Milwaukee” 
Journal, ... 2,643 440 
2. a mang 
Timés 1,744,263 
: Journal 
Constitution 1,678,162 


Black-and-white newspaper ad- NASHVILLE 

vertising sells merchandise, TENNESSEAN. 1,532,679 
R.0.P, Color simply sells more Birmingham 
of it; especially in these News .......1,454,520 


Miami Herald . 1,441,425 
newspapers where your , Leng Seoch tn- 
message will go into 9 out Gupettont-Prece iii 
4 10 homes in Metro- cna . - sits 
oo . . St. Louis Post- 
politan Nashville. Dispatch .... .1,314,674 


% The NASHVILLE BANNER - Salt Lake City 
ranks first in the South and Tribune ..... .1,295,074 
Southwest; fifth in the na- . Long Beach 
tion, among six-day evening Independent 1,261,189 
newspapers. 


CIRCULATION — s a 
[RASHVILLE TENNESSEAN : oe t , THE NASITV ILI JE _TE NNE SSE auth 


and daily tad a ition - 
NASHVILLE BANNER - — pease zt To Prete “abdge Ads. Scan pen oad Wancn ay Ss we ssia pheereiie hers 
circulation—216,612 Pear ow Uke | Seemed Pers Stee Ptr Lada Bstes U.S. Air Margin 
SUNDAY TENNESSEAN 
circulation—201,716 Evening aoed © Sendey 


ABE, 008, 8, 0967 VSPAPER PRINTING CORPORATION, Agent 
REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


y "Warns 


SH POPULATI EFFECTIVE v7) The “SM” symbols mark original, exclu- 

os ESTIMATES. 1/1/58 BUYING INCOME — wy ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 

TENNESSEE : 
Income Breakdown of Households 

Coueres House- 


Net 
Dollars 
(000) 


Per Per Per 
Capita) Hsid. | C. S. U. $2,500-3,999 i. \-—* $10,0004 over 
Hsids. Inc. | Hsids. Ine. Hsids. ine. | Hels. ig. 


385,036] .1190| 1,437| 4,959] 4, 3 8.5 | 26.9 19.0 | 33.4 38.4| 8.8 15.3| 4.6 18.8 
236,054). 1,504] 5,033| 4,37 1 8.5} 27.5 19.6 | 33.5 38.9] 8.5 15.0] 4.4 18.0 
| 
4,415) . 597| 2,453 ‘ 0 | 25.7 35.4] 8.7 19.6] .8 2. 2 
14,847). 681| 3,030) 2, 4 30.2 | 25.9 30.2| 14.2 27.1] 2.3 6. 2 
12,952). 787| 3, .7 28.8 | 27.0 30.9/| 15.0 28.0] 2.1 6. 2 


8.1 . 26,824) . 857 ’ ° -8 | 25.6 25.3 | 22.8 


6.4 ° 19,914) . ’ . -8 | 27.4 29.3 | 17.6 
4.0 A 11,984) . ° ° -2 | 26.8 29.7 


6.8 ° 23,987; . ’ ° -8 | 27.0 26.1 | 21.7 
3.4 13,786). m : -9 | 26.4 21.1 | 27.2 
3.5 11,202) . * . . -1 | 25.0 25.5 | 17.5 
1.1 3,237) . ’ ° ° -6 | 26.1 30.9 | 11.8 


3.0) 10,452) . j ¥ y -8 | 28.5 27.2 | 21.6 
2.7) 7,347) . ,82 ‘ 5 | 25.9 31.6 | 11.7 
“i y 17,796, .0060) 3 ’ ; .8 | 28.1 27.8 | 20.3 


2.8) 8,202) . | 3, ’ ° R 26.2 30.4 | 15.3 ° 2.6 3| 8 4.1 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


Before using these Gawes read foreword, page 13. 


Careful reading of the explanatory introduction, starting on page 13, will help you make 
the most profitable use of the Survey of Buying Power data. 


MAY 10, 1958 


Attention “SPACE MEN”... 


Its on its' way... and going strong! 


Knoxville’s new two paper buy has just been launched, offering you 
greater-than-ever coverage at an attractive new lower line rate of only 
46¢ .. . 180,226 circulation in a 42 county trade area of almost 1% 
million people . . . with over 1% billion dollars in buying power. 


Knoxville is Tennessee’s second largest metropolitan area with 
a population of 367,300 (Sales Management). Oak Ridge 
(also in the Knoxville Metropolitan Area) had a per family 
income of $7,832 in 1956—highest in the state, Knoxville 
ranked third among Tennessee cities with $5,571. 


The value of using both papers in Knoxville has been proven by the 
fact that 96% of all retail advertising linage in Knoxville newspapers 
in 1956 was placed by merchants who regularly use both the News- 
Sentinel and the Journal. Write us or our representatives now for a copy 
of our new brochure on this profitable new two paper buy 


THE KNOXVILLE The Knoxville 
NEWS-SENTINEL ‘FP Journal 


Evening and Sunday Morning Except Sunday 


Represented nationally by General Advertising Department of Scripps-Howard 
Newspapers, Scoloro, Meeker & Scott, and Doyle & Hawley (West Coast). 


POPULATION EFFECTIVE : ’ The “SM” symbols mark original, exclu- 
BY LD ESTIMATES, 1/1/58 BUYING INCOME— Xap Estimates, 1957 sive estimates by SALES MANAGEMENT. 


TENNESSEE 
Con- | Income Breakdown of Households 


COUNTIES House-| sumer | Urban | Income tial aro ——— ee 


CITIES Total | ‘ holds | Spend-| Pop Net % Per | Per | Per 


continued thou- of | (thou- | ing | (thou- Dollars of | Capital Hsid.| C.S.U.] $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
sands) | U.S.A. | sands)| Units | sands) (000 U.S.A. | } / % o// % o// %i %lG / 


0 o | 0 Me 0 G 0 Bee . « 
| (thous.) Hslds. Inc. | Hsids. Inc. | Hslds. Inc. | Hsids. Inc. | Hslds. Inc. 


Knox 246.1) .1431) 68. 77.9) 164.0} 355,812) .1192) 1,446) 5, ' 25.4 7. ' , 3 : 9.5 16.0|} 5.1 20.5 
AKnoxvill 131.5| .0764| 37.8] 46.6 209,145). ; 53% : 24.0 7.4] 25. 7 | 35. 0} 10.1 16.8] 5.2 20.1 
Lake 11.9) 0069) ; 3.4 10,630) . | 3, b 51.4 24. , ; r ‘ 3.6 9.2] 2.2 11.7 
Lauderdale 25.0, 0146, 6.5} 6.8 3.4) 21,846) . 172 | 49.5 23.5 | 27.7 28.5 | 17.1 28.8| 3.8 1.9 9.6 
Lawrence .4| .0159 ; J 21,759) . .108) 3, 50.6 i A 5 2.6 s 34... 48 
Lawrenceburg 9 .0040 : 7,851 -0026) 1,1: 3,926; 3,6 si 23. 24. 34. 4.1 3.1 
Lewis .0} 0035) : ‘ 5,079} .0017| : : i .3 | 29. ; : : 2.3 7 
| i 
.0146 ; : P 23,852) . : ‘ F .2 | 27. F ‘ . 41 
0044 ; 10,310 
.0145 . .4| ' 23,070 
.0200) ; : 33,658 
0066 : 3.6 13,999 


Lincoln 
Fayetteville 

Loudon 

McMinn 
Ather 


ee 


.0130 , t 17,378 
.0074| : y 9,115) 
0361 ; y , 75, 937| 
0212! 4) 13.4) 54, 501| 
| 
18, 264) 
20,191 
45,743 ; ‘ ‘ 
19,131} .0065| 1,428) 4, ; 29. f 9 21.5 | 32.2 
| 


MeNairy 
Macon 
Madison 


a= eS 


J F 
Jacks 


Marion 
Marshall 
Maury 


> we he 


15.4 
16.7 
31.2 
29.3 
. , 293) 994) 15.7 
‘ , 3. 569). ,303) 3, X ’ q 5 | 17.5 
.0149 : 8.2 ’ . : ; , , 2 | 2. 8 | 24.1 
0049 d 3.2 ’ ee y 48 2 3, . oy ig o 4 | 26.7 


2, 0004 4.0) 4.1 855). 714 2, 7 | 11.0 
5.6 .0033) 1.5 1.5 .205| .0014| 751, 2,803) 2, 31.9 | 24.6 29.5 | 15.7 


Meigs 
Monroe 
Montgomery 


Clarksville 


Moore 
Morgan 
Obion 
Union Cit 
Overton 
Perry 


“Senasawoos 


— 
on 
La] 


Before using these figures read foreword, page 13. 
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SM Standard (4) and Potential (A) Metropolitan County Areas. 
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m ae : 
OO that -| Homes and people . the only true measurement of a station's audience 


MCT Memphis delivers more total area TV 
home impressions than any other Memphis TV station 


Total area TV home impressions 6:00 A.M. . Bu 3 ma 2501470 
— Midnight * _ The facts prove: to reach more of these 
people more of the time, at the least cost per thousand, your best 


buy is WMCT! Station “B”*** 16,251,100 


Station “A” 24, 196,200 


Station 6:00 AM - 6:00 PM 6:00 PM - Midnight 


WMCT leads during both day and evening 12,465,600 
time periods—NSs| shows that from 6:00 AM until Mid- WMCT et oon 
night (Sun. thru Sat.), WMCT fravusne more total area TV home Station “A” 12,192,600 12,003,600 


impressions than any other Memphis TV statio Station “B’*** 7,909,900 8 341.200 


: : Metro Total 
Look at home impressions ... not ratings = pad ae: ee 


... for total audience—A typical example is 9:00PM anual 9:00 P.M., Fri. 21 : 99,200 
Fridays: WMCT, with a 21°, metro rating delivers 99,200 homes Station “A” 9:00 P.M.. Fri. 31.6 97,100 


in total area-.-. . more than either of the other two stations. 


Station “B’ 9:00 PM. Fri. 21 44,400 


And in the WMCT area there are 2,709,500 seine 
who spend $2,180,014,000.00 annually 2." 


And, what’s more . . . A decade of know-how stands behind 


your sales program when you choose WMCT with established ow RA T MEMPHIS 


personalities—attractive programming—a thorough production 


WMC - WMCF - WMCT - Memphis’ first TV station 
staff—and a wide-awake merchandising approach. 100,000 WATTS — NBC BASIC 
* Memphis Area NSI, Nov. 10-Dec. 7, 1957. A. C. Nielsen Co., 1958 National Representatives Owned and operated by 
** Figures are results of adding the total homes reached of each telecast quarter hour during j THE COMMERCIAL APPEAL 
the time period(s). 
*** Station ‘‘B’’ signs on later in the day. 


677 Mp POPULATI ON EFFECTIVE @ The “SM” rrr mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGENENT. 
TENNESSEE 
| | Con- | Income Breakdown of Households 
COUNTIES i | House-| sumer | Urban | a ea ay ae’ 
CITIES Total | % | holds | Spend-| Pop. a Per | Per 
(continued) (thou- of (thou- | ing | (thou- | Capita) Hsid.| C.S.U.} $0-2,499 $2, 500-3, 999 $4, ,000-6, 999 $7, 000-9, 999 $10,0004 over 
sands) | U.S.A. | sands) | Units | | sands) ( U.S.A. | | % % 


0 o | 
| | (thous.)| | Hslds. Inc. Hsids. Inc. Hsids. inc. Hslds. Ine. Hslds. 


587| 2,526] 2,491 | 61.3 37.4 | 27.9 37.1 | 9.8 
844) 3,489| 3, 6 18.4 | 29.5 28.4 | 23.6 
987| 3,771) 3, ; 9 | 25.9 25.6 | 19.3 
491) 5,608) 3, ; 1] 18.8 15.6 | 25.3 3 
900| 3,463) 3, - 4 | 28.1 27.9 | 24.3 
021) 3,928| 3, 5 14.2 | 28.4 24.7 | 28.8 

| .0093) 000) 3,633) ; 7 19.3 | 28.1 27.0 
Springfield....... : d N . | 1,162) 3,800 

Rutherford 1) 0257) 11, 6 , . ,654|  .0176| 1,194) 4,539 
.0095} 4.9 ,887| 0084) 1,508) 5,079) 
0106] 4.0) 4. 805}. 845| 2,951) 
0037) 1.3) 1.5) 807) .0015| 731) 3,544) 7 30. 
0127; 5.8) 5.7| j ‘ 826| 3,306, 3, .3 22.9 | 28.9 29.8 | 18.1 
8198) 156.7) 192.9) 498.2 ,076; .3041) 1,649) 5,789! 4, . : . -0 | 35.0 
2845} 144.3) 176.2 ,097} .2796| 1,705} 5,780| 4,7: .0 | 35.1 36.3 
ee 7.0074] 3.8 3.8 432). 900| 3,266! 3,167 | 45.9 21. : 1 | 18.5 


SM Standard (4) and Potential (A) Metropolitan County Areas. 1958. 
MAY 10, 1958 


Before using these figures read foreword, page 13. 
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KINGSPORT, TENNESSEE 


Leading Payroll & Retail Market in Northeast Tennessee — Southwest Virginia 


Ideal Test Market Top Industries Employing 
with 139 Quality Index* 15,000—Paying $79.6 Million 


Tennessee Eastman—acetate yarn, tenite, chemicals. 
A.B.C. City Zone _... 46,281 Kingsport Press—world’s largest book printers. 
Cc Y 6, 8 General Shale—brick and cinder block. 


Total Payroll 2 jet $120 Million yp By A en ye 
Borden Mills—carded cotton fabrics. 
Average 1957 Family Income* i $6,678 Holliston Mills—world’s largest bookbinding. 


The aon ane Li leadi I k 
. ee e Mason ixon Lines—leading national truckers. 
Retail Sales* Over $70 Million Eastman Chemical Sales 

Bays Mountain Construction—Eastman subsidiary. 


Kingsport Times-News .... .. M, E, Sunday ‘folston Seles ~cuptectocs, 
Slip-Not Belting—industrial belting. 
Combined Daily Circulation** 23,085 


*1958 Sales Management ** Publisher's Statement—Sept. 1957 Represented by SHANNON & ASSOCIATES, INC. 


POPULATION — EFFECTIVE @D im The “SM” symbols mark original, exclu- 
iia ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
TENNE ' — Tt ee ee oe 


Income Breakdown of Households 


COUNTIES i 
CITIES 7 Pop. % Per | Per 

(continued) (thou- of | Capital Hsid.| C.S.U.] $0-2,499 $2,500-3,999 | $4,000-6,998 | $7,000-9,098 

sands) | U.S.A, hf Units | sands) U.S.A, % % ¥/ 


/O ‘0 Oo ‘o /0 ‘oO 
(thous.) | Hsids. Inc. Hels. M3 Hsids. Inc. | Hsids. Inc. 


Stewart “a 4 8) a | .0020 | 55.0 29.8 | 27.5 32.4 | 14.9 28.7/ 1.8 6.4 


Sullivan a q 0) : i .0532 22.0 6.7 | 24.3 16.0 | 38.0 40.9 
A Bristol (Tenn.)- | 
Bristol (Va.)...... , | : 0188 

.0170 

.0109 

P | " .0103 
Gallatin : i j .0025) 1,345 

Tipton... i | 4 ‘ y , -0082} 914 
Covington : . | : -9) y -0028) 1,612 


to te im & 


-0013) 695 
0056) 1,041 
-0018} 635 


BSR SREBES 


Van Buren ° ° | ° ° ’ F 617 
Warren s d | . 5 r P 943, 
McMinnville ° . ° ° ’ d 1,235) 
Washington... 8. . : : . 1,183 
Johnson City . 5 4) . ’ ° 1,411 


SSeS s 


Wayne ; . ° . 3.3 
Weakley. ° ¢ x 7.7 
White..... 1 d . 4.3 


Williamson 2) . . 5.9 
Franklin......... ofl , 2.3 
Wilson. . 1) 0187) 7.7) 8.2 
Lebanon. : ‘ ‘ ‘ 3.1 11,482) .0039 


Total Above Cities. .. 360.5} .7904) 399.4) 483.6 2,150,542| .7241 


State Total — 490.0) 2. | 939.5|1,058.7/1,689.7! 4,268,178) 1.4311 | J ° 34.7 12.5 | 26.3 20.7 5 ° 7.2 14.0] 3.8 16.8 


POPULATION POPULATI 
BYP ESTIMATES, 1/1/58 JM ESTIMATES, 1957 JM ESTIMATES" 1/1/88 JM ESTIMATES, 1957 


House- . House- 
Total | hold Net Total | & hold Pop. Net Per | Per 
(thou- f | (thou- 9 Dollars (thou- (thou- 9 Dollars Cap- | H’se- 
sands) | U. sands) Af sands) | ($000) sands) | U. sands) ($000) -S.A.| ita | hold 

ous. 


] 


A\Bristol- Johnsen | 550.0) . 156.7 ' : 907 ,076 1,649|5,789 
Cty-Kingsport.. 4) 1363) 59.8) 66.7 im 291,691) . 370.2) . 104.9} 127. .2| 601,936) .2018/1,626/5,738 
3 


1689) 83.4) 91.7] 199.3] 411,961 
2135} 99.2) 112.0) 215.9] 615,843] . Total Above Areas|1,812.3/1. 504.0] 590.6) 1,313.4] 2,728,507] .9147/1,806)5,414 


- Poe (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13. 
674 SALES MANAGEMENT 


Mr. Advertiser: 


ARE YOU ALLOCATING 
ENOUGH ADVERTISING DOLLARS 
TO 


DO JUSTICE TO YOUR 


PRODUCT IN OUR AREA? 


3 ae 


eo / 
‘ee 


oY Calg ome 


~~“. 4meon 


THIS 


AREA 


SERVED BY 


IS THE BIG 4-STATE 


CHANNEL 


ye 


08 wan J Murfreesboro, 
he 


[aatu 


YY we 


445,000 


TELEVISION HOMES IN 103 COUNTIES 


CHANNEL 


T. B. Baker, Jr 
Executive Vice-President and General Manager Th 

] NASHVILLE, TENNESSEE 
Robert M. Reuschle 
General Sales Manager 
The Katz Agency 
National Representatives 


The South’s Great Multi-Market Sales Station 


TENNESSEE 


COUNTIES 
CITIES 
(continued) 


% | Hsld. 
| Retail 
| U.S.A. | 


of 


Sales 


~ Per 


Buying 


Pie: Index 
| Quality | of Sales 
| Index 


| Production 


(e000) 


Eating &] 
| Drink. 
| Places 
) | ($000) 


RETAIL SALES— DD estimates, 1967 


General 
Mdse. 


($000) 


The “SM” symbols mark original, exclu- 
sive octimates by SALES MANAGEMENT. 


Furn.- 
House- | 
| Appl. 
| ($000) | 


Auto- 
motive 


($000) 


Anderson........ 
Oak Ridge 

Bedford. ...... 
Shelbyville... . 

Benton.......... 


Maryville-Alcoa 
Maryville. ...... 


Cleveland. ... 


Campbell... ~~ 
Cannon........... 
Carroll 


GP. 0 ces ctee 

Elizabethton... . . 
Cheatham........ 
Chester 


17, 678 


27,177 
22,908 
4,827] 
5,792 
itl 
1,825| 
12,181) 


21,808 
sant 
12,855 
will 
394,683] 

4,475) 

ie 


12,554) 


.0284 
-0185) 
.0084| 
.0076| 


3,779 


2,101 
2,179 
2,357 


2,471 


2,414 
2,317 


1,194 
1,074 
2,293 


2,869 
1,282) 
2,735 
4,532 


2,131 
1,968 


2,5621 


| a | 
111 
68 


84 
110 
61 
97 


3, 311] 


3,377] 


2,180 
583 
469 


5,357 
4,390 
1,441 
1,200 

516 


130 
4,903 
8,945 
3,945 


2,489) 
2,077| 


1,420) 


1,114 


916 


3,289 


2,362 


2,272 
1,465 
622 
622 


2,415 


1,256| 
183 
512 


21,347 
19,869 
174 
232 


414 


11,567 
7,461 
3,996 
3,873 
3,382 


1,027) 


2,971| 


| Stations 


2, 
472 
1,039 


| 
39,136 


25,160 
661 
1,283 


_1,137 


Hdwre. 


870 
1,046 


25,715 
21,119 
699 
244 


849 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
MAY 10, 1958 


© SM, 1958. Before using these figures read foreword, page 13. 
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TENNESSEE yo 


@Clorksville 
MONTGOMERY 


e 2 RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


BEB EB EBB EBB R Ree eee 
(eee e ee ee ES ES SS ES SF 


The “SM” symbols mark original, exclu- 
TENNESSEE RETAIL SALES— JM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
Total Per Eating & Furn.- | Lumber- | 
COUNTIES i Retail % Hsid. | Buying Index Drink. | General House- | Auto- | Gas | Bidg. | 
CITIES Sales of | Retail | Power Quality | of Sales Food Places Mdse. | Apparel | Appl. motive | Stations | Hdwre. | Drugs 
continued ($000 U.S.A. | Sales | Index Index | Production} ($000) | ($000) | ($000) ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


Dyer 26,414) .0132| 3,221] .0124 73 | 78 6.717} 1,074] 2,097} -1,912/1,873| ,323| 1,973] 2,034 738 


Dyersburg 19,234) .0096 .0073 100 K 4,717 696 1,503 1,853 1,670 4,118) 1,337 1,142 584 


Fayette 8,486 . 1,391) .0072 | 46 2,115 126) 2,026 241) 1,510) 771) 172 
| } 


} | | 
Fentress 5,775; . 1,750} .0042 184) 1,714) vee 708| 176 
Franklin 16,010. 2,582] .0092 | 1,084 653 4,268) 321 


Gibson 33,871 .0169) 2,289 2,235) 1,602! 8,940) | 1,612 


| | 

Giles 17,249, .0086) 2,574) . 1,396) 1,150) 4,329 | 396 
Pulaski 13,302) .0066 2,913) k |} 1,150 4,258) 

Grainger 3,517, .0017) 1,213 | 324) ne 915) 55 

Greene 26,585, .0133| 2,272 .960| 1,415) 1,141) 1, 6,784 1,003 
Greeneville 23,470 0117 d 56 y q »2 3} | | 1,141) 733 5,791 


Grundy. ... 5,077, .0026) 1,751) . 983) il 1,483 
Hamblen 31,839} .0159) 3,883 2,359, 1,480 11,105 
Morristown 30,961 0155) | 4 2,297 1,481 11,105 
Hamilton ; 282,597; .1411) 3,947] . 37,094] 17,932 51,006 
AChattanooga 250, 856) 1289 J 35,021} 17,521 49,065 
Hancock 1,469 -0008) 816) ud 416 29 479 
Hardeman 8,832; .0044) 1,802] . 1,183 161 1,873 
Hardin 9,643) oa 2 a9 1,212 218 2,226 


Hawkins 11,508! -0058| 1,534] . 1,811 2,419 


Haywood 11,869) .0059| 1,855] . 2,044 
Henderson 8,282) .0041; 2,179) . 498 
| 
| 
Henry 16,840| .0084) 2,591 1,251 
Paris nee 15,014] .0075 929 
Hickman... 5,402} .0027| 1,743] . 1,108 
Houston 1.982} 0010) 1,711 335 
Humphreys... 7,444, .0037| 2,659) . 378 
Jackson woe 3,674, .0018| 1,413] . 441 


Jefferson.......... 12,154] .0061| 2,480 1,441 


—_ 


_ << 


28 S22 BEe 


178 eee 144 


1,120 670 
550 179 
2,607 1,178 


ef af88 £32 


Johnson 3,784) .0019) 1,401) . 957, 698 407 102 
Knox 74 283,509} .1416) 4,169] .1307 53,533) 13,932 66 ,557 17,677 8,817 
, AkKonoxville..... 253,416) .1266 -0883 166 51,366 51,724 13,772 51,680 15,349 7,714 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


1. 316,000 WATTS Ruorwtlle... Channel 

2. TOWER 991 FEET NN 
ABOVE AVERAGE wW g 4 a s T V 
TERRAIN . 


3. COVERS MORE THAN peers 


50 COUNTIES Knoxville, Tenn. 
IN TENN., KY. N.C. 
REPRESENTED BY THE KATZ AGENCY 


Affiliated with CBS Television Network 
SALES MANAGEMENT 


Put Your Money 
Where the 
Buying is! 


by 
Bert Ferguson 
Exec. Vice-President, 


WDIA 


Ask any of our advertisers, ‘Why 
WDIA?” and you'll get the same answer: 
WDIA SELLS THE MEMPHIS NEGRO 
MARKET AS NO OTHER MEDIUM 
CAN! 


Here are some facts you need to know 
about this big buying audience. 


LARGEST NEGRO MARKET 
IN U.S.A 


WDIA, with the only 50,000 watt trans- 
mitter in this area, reaches 1,237,686 
Negroes. Almost one-tenth of the nation’s 
total Negro population! More than _ the 
combined Negro populations of New York 
plus Detroit plus Cleveland plus St. Louis 

with the overwhelming earnings of 
$616,294,100 last year. A vital economic 
factor in Memphis, the Negro is elevating 
his standard of living, his income, his buy- 
ing power. 

According to a_129-city survey, Memphis 
ranks first in ratio of total Negro income 
to total white income, with $28.79 of Negro 
income for every $100 of white income. 
Quite a contrast with New York—where 
the ratio is $6.59 for every $100, and Chi- 
cago—with $7.89 for every $100! 


HIGH VOLUME—SALES 
RESPONSIVE! 


This Negro market spends an average of 
80% of their income on consumer goods; 
last year bought 61.3% of the flour sold 
in Memphis . . . 52.7% of the hair tonic 
and dressing . . . 47.9% of the sugar... 
45.1% of the household waxes and polishes. 
Small wonder that WDIA consistently car- 
ries a large year-in, year-out list of adver- 
tisers that includes: 

BAYER ASPIRIN .. . BREAST O’CHICKEN TUNA 
BRUCE WAX AND POLISH . . . COLGATE- 
PALMOLIVE ae i CONTINENTAL TRAIL- 

WAYS . G AL FOODS CORPORATION... 
GROVE LABORATORIES . KROGER STORES 

Negroes make u 40% of the Memphis 
market! And, before it buys, this big 
Memphis Negro market listens—to WDIA! 

Low Negro newspaper readership and 
television ownership mean that you can’t 
reach the Memphis Negro effectively with 
these media. 


WDIA ALONE DELIVERS IT! 


More than a radio station to its loyal 
audience, WDIA is an institution—an inte- 
gral part of their daily lives. WDIA com- 
bines unmatched personal appeal, hard- 
hitting salesmanship and powerful coverage 
—to sell the largest Negro market in 
America! 

In Memphis, the Negro listens to WDIA 
—then buys! Gold can’t buy that kind of 
loyalty, but you can! 

Write us today for facts and figures .. . 
success stories in your field 


WDIA is represented nationally by 
John E. Pearson Company 
EGMONT SONDERLING, President 
HAROLD WALKER, Vice-Pres., Sales 


MAY 10, 1958 
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ry The “SM” symbols mark original, exclu- 
TENNESSEE RETAIL SALES— GYD ESTIMATES, 1957 sive estimates by SALES MANAGEMENT, 


l a) | Furn.- 

COUNTIES i - | Buying | Index Dri k: General House- | Auto- Gas 5 
CITIES 4 i Power | Lang of Sales Food Places Mdse. | Apparel Appl. motive | Stations b on 

(continued S. Index | Index | Production} ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) ($000) 


61 | 2,349) 


Lake y J -0042 


Lauderdale 


: d 58 2,915 1,109 

Lawrence a d J d 63 | 3,417) | 1,874] 
Lawrenceburg » 83 ‘ R ¢ 23 K 2,436 

Lewis " J J 57 806 


Lincoln ; P 4 d 65 3,726 
Fayetteville 5,05 0078 F 2,898 
Loudon ; d d 64 4,339) 
McMinn . -0100 : d 64 5,016) 
Athe 3,76 0069 008 86 3,346 


MeNairy a ‘ A é 56 1,930 


Macon ' < j d 50 1,086 
Madison : d J F 78 13,890, 
Jack ,933 .0: .0207 98 10,329 


Marion 

Marshall 

Maury 
Columbia 26,148 


3,027 
4,353 
7,716 
6,298 


Meig 1,291, . A -F .| 
Monroe 14,438. : : : 514 
Montgomery 43,348 . R , , . 5 2,767 


Clarksville 37,290 2,767) 


Moore 841 
Morgan 2,881 
Obion 22,309 

Unior t 16,107 


Overton 6,873 
Perry 2,432 
Pickett 1,298 


Polk 6,018 
Putnam 18,902 

Cookeville 15,158 
Rhea 11,319 


Roane 26,746) 
Robertson 18,441) 
Springfield 14,661) 
Rutherford 35,509) 
Murfreesbor« 30,417 


| 
Scott 7,641 
Sequatchie ; 2,771) 
Sevier 18,513) 


Shelby 703,150 

14 Memphis... 666, 105 
Smith , 6,631 
Stewart 3,734 


| 


Sullivan 111,445 
A\Bristol (Tenn.)- 
Bristol (Va.) 63,757 
AKingsport 70,824 
ABristol 30,504 

Sumner. . 21,070) . 2,394 
Gallatin. . 14,015 

Tipton , 15,039) . 2,005 
Covington...... 10,760 


388 


a 
a 
x 


88 


| 

| 

Trousdale 3,069) . 2,361 
Unicoi 8,130) . 2,085) . | 
Union 3,191] . 1,679] . 
| 

| 

| 

| 

| 


8s 


Van Buren 665) . | 831 
WOR cccuccacs 18,261) . 2,726) 
McMinnville. ... 16,936) | 


‘J 107 = = ss 
66 | 5,562} 1,681 1,203 519 
“Se 129° | 850) «1,219 5,662} 1,612} 1,008 427 


1 General merchandise sales include sales of “‘non-store retailers.’ This category was SM Standard (4) and Potential (A) Metropolitan County Areas. 


included in the 1948 Census and is particularly significant for cities listed in the Before using these figures read foreword, page 13. 
editorial introduction, starting on Page 13, under heading “‘Mail Order.” © SM, 1958. 
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SALES MANAGEMENT 


facts Apour THES B/, BILLION 
MEMPHIS MARKET 


Ist in the South in wholesale sales 
— 0th in the nation. 


Memphis city population has_in- 
creased an estimated 58.5%, since 
1940. 


More than 800 industries. Exceed 
$475 million annually in manufac- 
tured products. 


Memphis bank debits were nearly 
$10 billion, and.clearings were over 
$7 billion in 1957. 


Two Dailies and The South's Greatest 

Sunday Newspaper. Combined Daily 

Circulation 358,479—Sunday Commercia! Ap- 
peal 263,076—{ABC Publisher Statement 3-31-57.) 


OMMERCIAL 


MEMPHIS 


CIMITAR 


MAY 10, 1958 


Buying dollars are plentiful here! 


he Johnson City Market* 1957 Business began to hum in 1957 with— 
E. 
Retail ‘ales : 3 new factories; $2,000,000 bonds for 
Food Sales 
Gen’l. Mdse. 
Automotive industrial building and 100 acres 
Population (Est. 1/1/58) 195,000 

Source: 5/10/58 S.M. 
“WASHINGTON, CARTER, UNICO! AND 


JOHNSON COUNTIES COMPLETE. PARTS 
OF GREENE AND SULLIV. $2,600,000 for new schools. 


allocated for further development; 


Press Chronicle home county ee ee ee pues eee a 


coverage vexconds af ce Johnson City A.B.C. City Zone Popu- Exciting, rich, full color ads - Press 
re Soa oa , es Chronicle are powerful and productive 
by nine times—largest maga- lation 1957, 40,350-—17% gain since —available in only two other Tennessee 
zine by 600%. 1950. newspapers—Memphis and Nashville. 


NEW POTENTIAL METROPOLITAN AREA CHARTER maneee ae COLOR COMIC nee. 


JOHNSON CLTY.*" PRESS-CHRONICLE | ru: "von 


OVER 25,000,000 READERS YEARLY * COMPA 


The “SM” symbols mark original, 
TENNESSEE RETAIL SALES— JM ESTIMATES, 1957 Tne cctimatee be SALES MANAGEMENT. 


Total Per | Eating & | Furn.- 

COUNTIES i Retail % Hsid. | Buying Index . House- Auto- Gas 

CITIES : Sales f Retail | Power | Quality | of Sales " I Appl. metive | Stations 
continued > $000) | U.S.A.| Sales | Index Index | Production} ($000) $000 $000 ($000) ($000) ($000) 


Washington... 59,455. . 3,648] .0290 | 14,043 | 2, ; 13, 122| 4,010 

Johnson City 51,791 25 .0178 11,530) 8 a ° 12,500) 3,244 
Wayne... 5,592) . 1,695} .0039 | 974) 2,333 526 
Weakley 12,959. 1,878] .0087 | 3,536 ’ 1,673 
White 8,573) . 2,143] .0054 | 2,483 | é 969 


Williamson. . 21,061) . 3,695} .0093 5,436 2,431 
Franklin 16,398) . 0048 7 3,393 411 30) 731 1,590 
Wilson...... 20,086) . 2,609} .0108 4,757, 1,105 1,216 2,167 
Lebanon..... 16,775| .0084 0056 | 3,956 881 1,176 1,391 


Total Above Cities.. } 281 565 1398 8622 | 489,791| 104,830) 359, 157 ,957 122,764) 522,221) 159,852 


= = = : . a | 
State Total .147,727) 1.5725) 3,350 j 1.5088 _79 77 743,384) 147,125 445,925| 184,067 157,343| 693,323; 267,683 


METRO, AREAS RETAIL santa enshaiieed 1957 


Bristol- Johnson | 

City-Kingsport. . 213,719) . , -1081 | | 68.283) 7,965, 27,619 15,312; 44,796) 18,253 
Chattanooga 307,582) . | 16,907, 39,885 18,144, 655,174, 27,195 
Knoxville. . . 395,703) . ’ : 98,754) 21,374) 63,783 18,588) 80,660) 35,666 
Memphis..... 703,180) . ( : 156,047; 82,836) 141,863 31,229; 153,627) 465,284 


Nashville 7 475,429, . y d | we.aae 25,862 86,744) 21,347; 100,004) 39,136 


a» | | | | 
Total Above Areas 2,095,583) 1. d | 487,732} 104,944) 339,904) ,721| 104,620 434, 261| 165,534) 118,191 
T E x A 4 (Other West South Central States: 
! = Arkansas, Louisiana, Oklahoma.) 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Maps, p.708,709,710 


Gen’l. 


S 8 = | Mase. 


8 


City County = nf | City 


Abilene .. Taylor ; Brownfield. ... 
Alice P Jim Wells , | Brownsville. 
Amarillo..... . Potter ‘ 8h, | Brownwood... 
Arliagton Tarrant 
Athens Henderson. . ‘ é Childress.... Childress... . 
Austin....... Travis... On, Cleburne. ... . Johnson 
Bay City Matagorda... . f | Conroe...... . Montgomery. 
Baytown. . Harris ‘ ‘ | Corpus | 
Beaumont Jefferson 11, Christi 170.0/1,587| 285 
Beeville Bee , | i Tr wr 24.0) 300) 71 
Bellaire Harris : 645.0,5,868 957/1295) 540 
Big Springs. . .Howard ; & 18.9) 180) 39 40) 6 
Borger Hutchinson ves-[ 24.7} 249) 64) 28) 23 
Breckenridge.. Stephens 29.8| 292) 49) 37} 19 12 
Brenham.....Washington..| 7. | 6 Edinburg... 17.2; 216, 57} 43) 20 10 
Continued on page 682 


_ 


— 
oow @ 


RSSREN B | Sta. 


SM Standard (4) and Potential (A) ) Metropolitan County Areas © SM, 1958. Before using these figures read foreword, page 13. 
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‘ eM BSS 
RP N8, Ih a ain esONs 
BOA FEES 


i 


NEW YORK CHICAGO 

LOS ANGELES “SAN FRANCISCO 
DETROIT KANSAS CITY 
OKLAHOMA CITY NEW ORLEANS 
ST. LOUIS MEMPHIS 

DENVER DALLAS 


MEXICO, D. F. 


ey 
= 
Yt 


YY 
Ort 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


TEXAS 
Cont. from page 680 


a City County é 


Gas 


SSSR2SSRSERSIR 8B | Sta 


City County 


Nacogdoches. . Nacogdoches) 
New 
Braunfels... 


El Campo... .Wharton.... 
Electra.......Wichita..... 
E! Paso El Paso... | 
Fort Worth. ..Tarrant.....| 388.1]3,532) 618] 699| 302) 187| 157| 293 
Freeport... # 9.5) 104) 15) 10) 10) 10 
Gainesville. . vese-| 14.2) 246) 59) 20; 16) 23) 

| 73.0) 948) 199) 73} 29) 31 
28.2] 178} 29 | 13} 13) 17 


= 

ye = | Drugs 
_Noao 
8 w 


Now Pr eanoeoesea @ eon ae 
= 


a 


| 


Gladewater.. .Gregg and | 

Upshur....| 6.2] 155) | 3) 7 17) 
Gonzales, . .. .Gonzal 6.4] 134) 12 
Graham......Young......| 10.8] 126) 10) 12) 
Grand Prairie.Dallas......| 34.1] 224 
Greenville... .Hunt..... 19.5} 309) 
Harlingen. ...Cameron... 36.0} 379 
11.6] 225 
6.9} 136 


_— 
“~eowe-O2Oo fo @ 


Port Arthur... 
Raymondville. Willacy 
Robstown.. .. 
Rosenberg... 
San Angelo... 
San Antonio. . 
San Benito. . . 


-* 
eet SSao SER awed 


| | | 

13.6) 66) 7 | 15) 5) 
Hillsboro.....Hill.........| 8.6] 180} 30) 18) 6} 12| 12) 22) 
Houston...... | 910.0]7,489|1,448/1596| 633| 397) 434) 401 
tirving..... | 40.1] 138] 28) 13, 
Jacksonville. .Cherokee....| 10.2] 200} 61 15) 
7.6} 108 17| 20) 
9.5 164 28| 26) 
16.6} 222) 43) 40 
24.1) 156) 21 
25.5 226) 49 
14.0) 191) 25 
63.5] 487| 103 
Levelland... . 12.2) 158) 13 
Liberty...... 5.1) 119 } 17] 
Littlefield... 8.5 = | 17 
42.8 79 

140.0}1,138) 132 
19.6] 302 23 
8.1) 160 
27.8] 316 
30.7] 301 
McKinney... 13.9] 220 
Mercedes. ... 13.1 108| 
Midiland...... 51.3) 336 
Mineral 
Wells..... +} 12.8] 233) 
Mission. .... eevee) 14.8] 168 
Monahans.... | 9.5} 133 
Mount | - . 18) 1 4 
p= seseee|_ 10.0) 102 | 5 Wichita Falls.. Wichita 2) 994) 147| 165) 56) 73) 114 32 


@ POPULATIO EFFECTIVE SM The “SM” symbols mark inal, exclu- 
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a 
“ 


sseuesB8e 


— — 
nace 


= 
eomoooneeccoaqawoad 


Texarkana. ... 
Texas City.... 


SIRoRSVS 


Roe sw 


BBB SRfsssse 


— —_—— —_a 
“MNOQ@OGOoOnN Cc GaGa 
seoSissrs 
B= etBses 
SBESSERSwx 


oa 
_ 
o 


oa 
J 
a 
—s 


n 


Income Breakdown of Households 


tro- 
COUNTIES Income 
CITIES Total % holds | Spend-| Pop. Net Per 
0 


Per 
(thou- Dollars .| C. 8. U. $2,500-3,999 $7,000-9,999 
sands) ‘sexe (000) % %N % % 
Hsids. Inc. nc. | Hsids. Inc. 


Anderson......... a .0164 . 6 , 32,600 . . ° -9 | 23.5 19.4 iA A 6.6 13.4 
Palestine ; . -0104 x . 25,004) . . . . m 23.3 18.4 fs . 7.4 14.3 
Andrews...... y 0061 0 ‘ ‘ 19,386) . V x 4112.0 6.2 y -8 | 18.6 23.7 
Angelina.......... -5| .0229 - 4 d 47,437) . ’ . -6 | 29.7 23.7 a a 6.5 12.9 
Lufkin........ ¥ -0114 6 . 27,200) . * . . ° 28.6 21.3 5 6 7.7 14.2 


25.9 19.6 . . 7.7 14.4 
22.5 15.3 4 4%. 8.8 14.7 
22.7 9.8 : -1| 12.0 12.6 


Aransas........... A p ° ° ’ 4,772 
eR oe . ° ° ° 8,414 
Armstrong as d ° 3,119 


—~—< = 


RSs BSS BSR 


24.1 18.8 \° ° 7.9 
26.9 22.1 ° . 6.4 
22.4 12.6 e -9 | 12.8 


Atascosa. . ba * or d y 19,736 
Austin. ... . 8 . . ° 16,274 
| . oe ¥ 13,140 


28.6 26.4 . 3.6 
26.4 25.7 ° 4.7 
26.2 18.9 . ° 7.2 1 


Bandera ° ° ° ° 4,519 
Bastrop : owl ° . . 16,797 
SG pomsaadcad ae ° . y 7,754 


23.6 16.9 le \e 7.6 13. 5.1 
24.4 17.9 0 le 7.2 13. 4.9 
24.5 17.1 7 41.1) 9.0 15, 4.4 
26.2 18.1 -6 38.0) 8.6 14. 4.9 
30.0 25.6 | 27.6 38.71 5.6 11. 2.2 


Be cidensnkeees -6| .0137 6.1 ° le 27 ,962 
Beeville. .... . -0091 4.8 4.8 21,027 
Bell... P -5| .0555) 24.1) 39.2 ° 147,192 
\Temple....... ‘ 0197] 10.1 11.6 50, 628 
Killeen. ‘ -1} .0141) 8.0) 8.2) 30,444 


tNumber of Retail Outlets for these cities from Special Census of 1953. Before using these figures read foreverd, om 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. 
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28233 


TEMPLE us une totter we tas 


in 
RETAIL SALES GROWTH 
AND TEMPLEIISTHE _ 


2\st FASTEST-GRO 
REA IN THE ar 


HN_RETA 


Source: 


ea msn Seles Management, Sell This Vibrant Market 
Dallas _ 96%; November 10, 1957 By Scheduling The 


‘Houston 907, TEMPLE 
This table shows the only Texas markets DAI LY 


ranked in the nation’s top fifty Metro- 
politan Areas in percentage of gain in TELEGRAM 
Retail Sales, 1950-1960. 


Represented by the Texas Daily Press League 


TO GET YOUR SHARE OF epewag BUSINESS 


have at least 
5 markets on your list 


AND BE SURE ONE OF THEM IS THE [oC 
WACO.-TEMPLE Central Texas Market | 23 counnes”. 


AREA | 
CO-TEMPLE oF HUDENCE SUMMA *POPULATION . . 689,400 


BEST SERVED *FAMILIES . . . . 197,800 
. “ 
“ 53.8 : 
BY KCEN-TY MONDAY THRU FI c48 | signon to 600 5M cs Sales Management 1958 
Sign-on 10 9°C1 00 Noor aie | ¢ A to Midnight 429 


: 
. Survey of Buying Power 
9:00 A ps4 
5th T | i i - 3 
vision Sign-on to Noor ° pee <i 
Sign-on to 6 12 wisi, ate 

~ 56 to 1 P.M aa 
k ‘ ae Noon to 3:00 P 1° 5 os e i: idnight wa ae 
M fin — : 
arker | _—— . oo 
ae 10.00 P.M bp 10.00 P.M. to Midnight SS 

6:00 P.M. 10 10:00 P.M 43.9 1 o Temple Office: 17 S. Third >. m. Prospec 

exas eee PRBS Wes "oli atSae Be 
eee f Te cia wo nha 9 


Building. Ph. Plaza $0332 wx. eddy, 
Texas, 8486. 
National Representativ 
BLAIR TELEVISION ASSOCIATES, INC, 


MAY 10, 1958 683 


In the 


HUB or ru: GREAT GuTHWesy 


ONE TV STATION DOMINATES A 3-COUNTY AREA 
WITH POWER, PROGRAMS, PROMOTION—AND RESULTS! 


HuB or rue GREAT Gutuwesy —the nearest CBS Station in TEXAS 
——— is in Dallas, 190 miles away. 


KCMC-TV 


CHANNEL 6 TEXARKANA 100,000 WATTS 
Represented By Venard, Rintoul & McConnell, Inc. 


@ ———— . | EFFECTIVE 577) The “SM” symbols mark original, exclue 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 sive estimates by MOALES MANAGEMENT. 


TEXAS 


Con- Income Breakdown of Households 
COUNTIES i | House-| sumer Income 


CITIES % holds | Spend- e 
(continued) ( f | (thou-| ing f i .| C.S.U. ae $2, 500-3, 999 | $7,000-9,999 
.S.A, | sands) | Units 8. % % % 

(thous.) Hsids. Inc. Hiss. Inc. . Inc. | Hsids. Inc. 


Bexar ; ; d 163.3] 204.2) q ’ ° ° 284) 4, ls ‘i 22.7 15.6 . s 9.5 16.2 
ASan Antonio ‘ .322 156.3! 168.8 3, 25% 3 " J 25.9 18.0 9 . 9.1 15.5 


1.1 11 ° ° -6 | 36.0 32.9 ° . 3.5 7.8 
2 2 F -3 | 26.5 12.5 ° -8 | 15.5 18.2 
2.9 3.0 , . : ° . -9 | 27.4 25.1 . , 4.3 9.9 


28.4 23.9 . . 6.4 13.2 


A Texarkana 
(Ark.)-Tezarkana 
(Tez.) 
1ATexarkana 
Brazoria 
Freeport 
Brazos 
Bryan 


5 


w 
= 
o 


31.0 , 3 14.5 
45.1 ° 9 19.1 
47.8 40. «1 21.7 
27.1 ° 0 15.4 
27.4 ° 4 14.2 


TIMITTLEL. 


Brewster 
Briscoe 
Brooks 


31.3 ° 2 16.8 
38.0 27. 9 15.3 
31.6 37. -8 17.5 


~_— = 


Brown 

Brownwood... 
Burleson 
Burnet 


28.7 37. 1 144.0 
28.9 37. 3 14.3 
17.8 29. 6 9.1 
29.1 e 2 13.0 


~_ — 
= § 
2 
ee 


a 
Pe: 
z 


Caldwell 
Calhoun 
Callahan 


25.3 33. -3 12.7 
32.2 34. -7 14.3 
28.5 38. -1 12.6 


~_— 


— 
228 


Cameron 3 p x ’ J » A ; a ° e -0 17.6 | 25.0 31. 3 13.8 
A Brownsville- 
Harlingen-McAllen ; 
AHarlingen. . . 36.0) . ° of ° 289 . . -0 17.3 | 27.3 > 7.9 14.1 6 24.7 
A Brownsville on | of : A d 09: J Ns -6 | 24.3 18.6 | 25.4 32.0) 7.3 13.9 -7 21.9 
San Benito... 6. ‘ . o “ : -4 19.1 | 23.5 30.1] 6.4 12.5 0 23.6 

Camp oun Eo. A , ‘ A 938 ’ q -7 | 26.3 27.2 | 19.0 32.1] 3.0 7.8 A 9.2 

Carson 5 d , a ° A z a -8 | 20.9 10.7 | 44.6 37.4 12.7 16.1 -9 33.0 


Cass..... deo at 3 é ‘ »e ‘ a : q -5 | 27.7 27.7 | 20.2 33.1) 3.9 9.7 J 8.0 
Castro...... y d ‘ ° ° . x 15.0 6.4 | 32.0 18.6 | 15.0 13.2 -7 60.5 
Chambers al : x E ¥ “ 5 . -0 | 19.5 12.7 | 34.4 36.6| 9.5 16.4 -5 26.3 


Cherokee.......... a 9.4 x ° ‘ ‘ -6 | 26.6 23.7 | 22.1 32.0) 6.1 11.1 -1 15.6 
Jacksonville. .... , .0059 3.1 3. d J -2 | 25.1 18.7 | 26.9 32.6 | 6.9 12.6 3 23.9 
Childress. . a -0058) 3.0 +2) P , -2 | 25.6 17.3 | 34.9 38.5| 7.6 12.8 6 23.2 
Childress ‘ -0041) 2.2 Al é . J -1 | 24.4 16.5 | 36.1 39.7] 7.7 12.8 -5 22.9 
Clay ; 0045) 2.3 y . F ° . -2 | 27.0 20.4 | 32.8 40.5 | 7.6 14.0 4 14.9 


1 Texarkana is in Bowie (Tex.) a Miller (Ark.) counties. Before using these figures read forewerd, snes 13. 
SM Standard (4) and Potential (A) " metropolitan County Areas. © 1958. 
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KENS-TV continues as leader with top-rated CBS 
shows and a program department on the go and in 
the know, combining the highest rated film shows 
with the CBS network dominance to assure Channel 
5, the lion’s share in South Texas TV viewing. 
The 50,000-watt voice of KENS Radio booms its 
message into the vast South Texas area. Combining 
San Antonio’s most complete news staff with popu- 
lar DJ’s and the best of CBS, KENS has made 
680-tuning a habit in the great South Texas area. 


7m EXPRESS-NEWS STATIONS, 
=| SAN ANTONIO 
os | 


"7% Soll the Woman 


THOSE WHO KNOW RELY ON 


SAN ANTONIO|NFWS| San Antonio Express 


a 7 @ RETAIL GROCERY ADVERTISING 
@ RETAIL WOMEN’S WEAR ADVERTISING 


@ RETAIL DEPARTMENT STORE, MAIN STORE, 
WOMEN’S WEAR ADVERTISING. 


* INDIVIDUAL DAILY EVENING NEWS Ys. THE OTHER EVENING PAPER, MEDIA RECORDS, YEAR 1957 
MAY 10, 1958 


COMPLETE COVERAGE CALLS FOR 
TEXAS HARTE-HANKS NEWSPAPERS 


DON'T SELL 


TEXAS 


SHORT! 


Effective 
Buying Income 
$1,665,835,000t 


Retail Sales $1,241,647,000+ 
Food Sales . . . $295,119,000+ 


Sales Totals for Primary 
Market Areas (counties in 
which papers have 25% 
or better total family 
coverage). 


Per Family 
Income 
(SM 5-10-58): 
6,1 


City Zone 
Population 
(*ABC Par. 28): 
60,363* 


TOTAL CIRCULATION: 
246,214 
. ABILENE eavontan- saws 
BIG SPRING HERA 
. CORPUS CHRISTI CALLER: TIMES 
DENISON HERALD 
GREENVILLE HERALD- BANNER 
. MARSHALL NEWS MESSENGER 
. PARIS NEWS 
SAN ANGELO STANDARD-TIMES 
SNYDER DAILY NEWS 


CVONeUVswn— 


TEXAS HARTE-HANKS NEWSPAPERS 


CHICAGO — 400 N. Michigan Avenue HEADQUARTERS — National Bldg., Dallas 1, Texas NEW YORK — 52 Vanderbilt Av 


TEXAS 


COUNTIES 
CITIES 
(continued) 


Cochran 
Coke 
Coleman 


Collin 
McKinney... 

Collingsworth 

Colorado. 


Comal 

New Braunfels 
Comanche 
Concho 


Cooke 

Gainesville 
Coryell 
Cottle 


Crane 
Crockett 
Crosby 


Culberson 

Dallam eee 

BONO. 464 ccc cscs 
ADallas.. e 
University Park. 
Highland Park. .. 
Grand Prairie 
Garland 
Irving.... 


On POPULATION 


ESTIMATES, VY V 58 


| 
| | Con- 
| House-| sumer 
Total | % | holds 
thou- | of | (thou- 


sands) | U.S.A. | sands) | Units 
| thous.) 


Urban 


sands) 


(000) 


EFFECTIVE 


BUYING INCOME — 


U.S.A. 


mime anosoaonw -« 


. = 


14.0) 


14.0 


45,116) 
74, 168] 


37,956 


24,420} .0082 


$28 


SB RB: 


$828 88 


888 


ee ee ee 
SSSSie888 


1,672 
1,744 


JM 


The “SM” sym 
| ESTIMATES, 1957 


original, 


bols mark 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


$0-2,499 2 | 52300-3090 
Hslds. oa. die. ine. 


% 
Hilde. Inc. 


ate 999, | $7, [penaaee 's10, 0004 over 


% 
Heke. h 3 | Hsids. ine. 


11.6 
20.0 
34.4 


38.0 
32.2 
29.3 
36.2 


26.7 
27.0 
38.6 
34.5 


34.0 
30.6 
38.7 
21.6 


6.4 
21.2 
28.5 


28.0 
18.7 
16.0 
15.9 
12.9 
16.3 
16.6 
16.7 
20.9 


2.6 | 
5.6 | 


16.1 7.3 
14.2 


23.9 


25.5 
23.3 
17.3 
18.5 


21.1 


19.6 8.8 


46.1 
38.9 
26.9 


24.9 
29.0 
28.7 
26.6 


32.7 
32.6 
25.3 
24.6 


28.4 
30.3 
26.2 
30.2 


55.1 
40.8 
28.3 


33.8 
37.8 
39.3 
40.1 
28.8 
23.3 
41.3 
41.7 
36.0 


| 34.1 
40.3 


20.0 
13.9 
12.8 
13.2 
12.2 


9.8 
14.9 


18.9 
16.5 
11.4 


11.3 
8.7 
3.4 


11.6 
13.2 
14.6 
12.4 


2.5 
3.0 
6.9 
5.4 


12.6 
12.6 
13.1 
12.0 


4.3 
4.3 
2.5 
6.7 


13.8 
14.6 
1.1 
13.6 


3.6 
4.5 
2.4 
12.4 


2.4 
9.3 
9.5 
8.4 
27.4 
33.2 
6.2 
6.7 
8.2 


11.4 
15.2 


35.0 
25.1 
16.3 


12.1 
13.8 
28.4 
24.6 


18.8 
18.8 
11.7 
29.5 


16.6 
19.9 
11.6 
42.6 


24.5 
33.2 
36.8 


10.0 
33.3 
32.2 
29.0 
63.2 
73.0 
22.6 
24.2 
29.9 


39.8 
43.7 


SM Standard (4) and ; Potential (A) Metropolitan County Areas. 
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SALES MANAGEMENT 


Business is 


Dallas' retail sales increased 6.7% 


in 1957...food sales gained 11.5%...auto 
Sales 15.5%...gasoline station 
Sales 19.3%! Dallas’ 

household were highest of any 


retail sales per 


major metropolitan city in the Southwest! 


Last year's performance is history... Dallas is TODAY'S 
bright spot ... the outlook’s brighter: 


. today’s employment and payrolls are at all-time highs! 
..@ tremendous backlog of defense contracts! 

.. greatest volume of commercial construction ever! 

.. best prospects in five years for farmers and ranchers! 
. . @ $345,000,000 road-building program! 


For greater response from bright-spot 
Dallas - and the surrounding market that's 
accountable for 36% of Dallas' retail 
sales - concentrate your advertising in 
The Dallas News! The business is 


here -= come and get it! 


Source: Sales Management, May 10, 1958 


MAY 10, 1958 


—EE— 


$$$ —______—_—_+}— 


brighter 


DALLAS' 72-COUNTY MARKET 


ONLY The News COVERS the larger Dallas 
Market that makes Dallas' business 
BIGGER than Dallas! 


S. M., May 10, 1958 


DALLAS 
MORNING 


NEWS 


r, Metre Si v Comics Netw rk 


CIRCULATION: Over 203,000 families daily, 213,000 Sund: 


CRESMER & WOODWARD, INC 
New York + Chicago . Detroit . Atlanta 


Los Angeles San Francisco 


TEXAS 


COUNTIES 
CITIES 
(continued) 


Deaf Smith... 
Hereford 
Delta 


Denton 

¥ Denton 
De Witt 
Dickens........ 


Dimmit. . 
Donley... 
Duvai 


Eastland 

Ector. 
AOdessa 

Edwards. .... 


Ellis. . 
Waxahachie 
E! Paso 
AE! Paso 
Erath 
Stephenville 


Falls ‘ 
Marlin. .... 

Fannin 

Fayette 


Fisher 
Floyd 
Foard 


688 


it’s great to have 


100 GRAND! 


the fabulous 
southwest— 


24 Counties of south- 
ern New Mexico and 
West Texas. 


$724,000,000.00 
nual Retail Sales. 


an- 


Effective Buying In- 
come over ONE BIL- 
LION DOLLARS. 


EFFECTIVE The “SM” symbols mark exclu- 
BY iD ESTIMATES, 1/1/88 BUYING INCOME — @%4B. ESTIMATES, 1957 sive estimates by SALES MAN CEMENT. 
Me- if est GT, to le eal 
tro- Con- | | Income Breakdown of Households 
poli- House-| sumer | Urban | Income 
tan Total ‘ holds | Spend-| Pop. Net | & Per | Per Per 
Area | (thou- of | (thou- | ung | (eee. —_— . Capita) Hsid. | C. S. U. pre cae 0 om ad sae a $10,000& over 
sands) | U.S.A. | sands) | Units | sands) ( fk 
| (thous.) Halds. tne. |Halds. ine. |Halde, tne. |eolde, 120. |Hekts. 122. 
ieee. Beare eee. | 
11.7; .0068) 3.3) 3.8, 6.9} 20,374] .0068| 1,741] 6,174) 5,713 | 21.7 6.4 | 22.5 12.1| 35.4 31.1| 9.2 12.1] 11.2 39.3 
6.9} .0040/ 1.8) 2.3 13,284) .0045| 1,925] 7,380) 6,662] 14.4 3.2] 18.9 [9.1 | 42.5 33.6 | 11.4 13.7] 12.8 40.4 
6.1) .0036 8] 1.9 6,595| .0022| 1,081| 3,664) 3,304] 41.2 17.5 | 28.0 25.9 | 24.2 36.6| 4.6 10.5] 2.0 9.5 
45.5) .0264) 12.5) 18.8} 29.8] 68,823) .0224 1,469} 5,346] 3,543] 40.4 14.5 | 19.3 15.2 | 28.2 36.1| 7.8 15.1] 4.3 19.1 
29.8} .0173} 7.5} 15.0 52,574) .0176| 1,764| 7,010) 3,500} 38.6 12.5 | 12.9 9.2 | 32.5 37.5] 10.3 17.9] 5.7 22.9 
21.2) 0124) 6.2] 6.5] 11.4)  24,415| .0082| 1,152) 3,938] 3,712 | 39.3 15.3 | 26.0 22.0 | 25.7 35.6| 6.0 12.6] 3.0 14.5 
6.2} .0036) 1.7) 2.0 10,676] .0036| 1,722] 6,280] 5,188] 19.2 4.9 | 22.8 12.8 | 38.2 34.7] 10.4 14.2] 9.4 33.4 
11.9} .0069} 2.4, 3.1} 4.9] 8,888} .0029| 747| 3,703] 2,822 | 56.6 28.4 | 22.6 24.8/| 15.9 28.3/ 3.0 8.1] 1.9 10.4 
5.3) .0031) 1.8) 1.6] 2.3] 7,768) .0026| 1,465] 6,177| 4,800] 28.1 8.3 | 26.3 16.9/ 29.7 31.2] 8.5 13.6] 7.4 30.0 
13.9| .0081} 3.2} 3.3} 6.2} 14,021] .0047| 1,009] 4,382) 4,177] 35.9 12.4 | 21.4 16.1 | 30.5 37.6| 8.0 14.9| 4.2 19.0 
19.9) 0115, 6.5) 6.7| 10. 27,030| .0091| 1,358] 4,158) 4,007 | 33.0 12.0 | 25.8 20.3| 31.0 39.9/ 7.2 14.1] 3.0 13.7 
247 80.1} .0466] 23.5, 25.3| 73.6) 155,866| .0523| 1,946] 6,633) 6,168] 10.0 2.3/ 15.2 7.6] 48.0 39.2| 17.7 21.8] 9.1 29.1 
73.6 .0428| 23.5 m7 182,473 0511] 2,072| 6,488] 6,163] 10.4 2.4] 15.7 7.8| 47.7 39.41 17.3 21.6] 8.9 28.8 
3.4| .0020 8} 1.0 3,658} .0012| 1,076] 4,573] 3,347] 49.1 19.7 | 24.5 21.61 17.1 24.4] 4.5 9.7] 4.8 24.7 
43.0 .0250/ 12.5) 13.3} 20.1]  52,839| .0177| 1,229] 4,227] 3,956 | 34.9 12.7 | 26.7 21.2| 27.8 35.8] 7.0 13.7] 3.6 16.6 
14.8] .0086] 4.6) 5.3 21,529] .0072| 1,455] 4,680] 3,989] 31.6 11.0] 26.0 19.6] 30.5 37.5| 8.1 15.1] 3.8 16.8 
45 295.7, 1719] 71.6) 97.0} 277.3] 460,189). 1543) 1,586) 6,427} 4,742] 21.3 6.7 | 20.3 11.7 | 37.0 34.9/ 13.4 19.2| 8.0 28.5 
263.0} .1529] 71.1) 82.2 392,796] .1317| 1,494) 5,625) 4,777 | 25.7 7.4 | 22.5 14.1 | 33.3 33.9] 11.6 17.9] 6.9 26.7 a 
15.4| 0080, 4.8) 5.6] 10.7) 18,226 .0061| 1,184] 3,787) 3,224 | 44.2 19.4 | 26.7 25.6 | 22.5 35.0 4.7 11.1] 1.9 8.9 
8.0] .0047] 2.7) 3.3) 10,972) .0087| 1,372| 4,064] 3,278] 44.8 19.0] 24.3 22.4] 23.2 35.0] 5.4 12.3] 2.3 11.3 
22.8} 0132, 6.5 6.8, 8.1] 22,567} .0076| 990] 3,472) 3,304] 48.4 21.3 | 26.3 25.2| 18.4 28.8| 4.2 10.0| 2.7 14.7 
8.1} .0047} 2.6] 2.6) 9,717} .0033| 1,200] 3,737] 3,634] 43.1 17.3 | 26.4 23.1 | 22.0 31.5] 5.2 11.3] 3.3 16.8 
23.8; .0139/ 7.3) 7.4) 5.6] 23,451, .0078| 985| 3,212| 3,162] 47.0 21.8 | 28.6 28.9/| 19.1 31.6] 3.6 9.1] 1.7 8.6 ’ 
wa 012) ««5.7} 6.2}, 20,155| 0068 1,039] 3,536) 3,249 | 46.6 20.7 | 27.8 26.9/ 19.5 30.8/ 3.6 8.5) 2.5 13.1 
9.0} .0053} 2.4 2.6) 2. 11,781} .0040| 1,309] 4,909] 4,545 | 26.0 8.1 | 26.3 17.9 | 32.6 36.2| 10.1 17.0| 5.0 20.8 
10.0, 0058} 2.8) 2.8) 3. 16,027, .0053| 1,603] 5,724) 6,546 | 22.2 6.8 | 25.3 14.4/ 31.8 29.2| 11.7 16.4! 9.3 34.2 
3.8} .0022) 1.1) 1.1 5,478| .0019| 1,442| 4,981] 4,711 | 32.4 9.9 | 27.9 18.4 | 24.4 26.4| 7.5 12.4] 7.8 32.9 


POPULATION 


two separate newspapers — record high circulation 


one low rate-buys both! 


The El Paso Times and 
El Paso Herald Post 


average circulation totals 


100,509 DAILY* 


reaching 400,000 readers 


from ABC 4th qtr. 1957 interim statements 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


i 


Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


now... METROPOLITAN 
LONGVIEW ..... 


The rich, diversified Longview-Gregg County market 
sets the pace in industrial East Texas! 


Retail sales per household 15.2% ABOVE NATIONAL AVERAGE 


SM, May 10, 1958 


Thoroughly covered by East Texas’ most influential newspapers... 


e ; * 
yrs 


a 
CARL L. ESTES, Publisher Represented Nationally by TEXAS DAILY PRESS LEAGUE, Inc. 


JS POPULATION EFFECTIVE Sy The “SM” symbols mark original, exclu- 
TEXAS M ESTIMATES, 1/1/58 BUYING INCOME — M ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 
COUNTIES Income 


CITIES d-} Pop. Per | | pe 
(continued) ( ( . | 6. $.U. $0-2,499 $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000& over 


‘0 fo | % % % % ‘0 % |. “# @) 
Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. inc. 


4,120 | 33.2 11.3 -9 18.6 | 29.6 35.9) 7.8 14.4 
4,150 | 32.1 11.1 -3 19.1 | 31.2 38.4 4 13.7 
3,128 | 49.5 23.3 -8 26.6 | 19.7 33.0 2 8.2 
3,358 | 47.3 20.7 -6 23.3 | 20.6 32.0 3 12.4 


n=— *» & 
wnoq 


3,811 | 46.8 -8 20.6 | 17.6 23.8 7 11.7 
5,268) 16.5 4. 9 9.6 | 45.8 42.9 3 20.2 
5,054} 19.0 6. 6 12.8 | 40.2 39.1 -5 18.4 
4,966] 19.8 5. -3 13.1 | 38.4 37.1 3 17.9 
5,260 | 16.1 ‘ 6 11.5 | 44.8 43.1 6 19.8 
5,365} 18.9 4. -5 13.6 | 34.2 30.9 
3,785 | 35.4 13. -9 26.9 | 24.4 33.6 
6,451} 10.0 2. -6 8.1 | 47.0 37.8 


222888 2RESzaSe 882% 
Sweeanrsoe 
eoetwonn qa < 


5.0 
20.6 
6.4 
29.8 
23.5 


3,977 | 42.0 16. -2 21.8) 19.5 25.6 
3,334 | 46.1 5 -8 25.2 | 20.5 31.5 
3,690 | 39.8 15. -1 22.8 | 23.9 32.8 
16.5 4. -7 10.2 | 44.1 39.4 
16.6 , -8 10.2 | 43.7 38.9 


80.1 
27.7 
24.7 
71.6 
42.8 
16.6) . 
6.2) .0036 


= 


31.8 11. -8 21.0 | 30.9 39.6 
28.9 . -5 19.9 | 33.2 40.6 
31.4 11. -7 21.5 | 29.9 38.0 
13.9 | 37.8 39.1 
14.7 | 36.0 38.1 
13.4 | 38.9 40.1 
12.3 | 42.2 38.3 
11.5) + .0067 26.6 | 17.2 28.5 
26.5) .0154 . 24.0 | 26.3 36.1 
13.7} .0080 < ; , ° . -2 21.9 | 27.8 36.6 
35.4) .0206 ° ° . ° . 4 12.6 | 33.7 28.4 | 11.7 
21.21 .0123 . ‘ F 4 -5 | 22.3 11.6 | 35.3 20.9 | 12.5 


=§ 


222328 


2 Kilgore is in — and Rusk counties. — © SM, 1958. 
3 Gladewater is in Gregg and Upshur counties. Before using these figures read foreword, page 13. 
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There's no recession talk 
in the Magic Valley...we re... U D 
* 
Population UP to 417,100 
Effective Buying Income UP to $416,571,000 


Food Sales UP to $ 66,077,000 
Retail Sales UP to $260,414,000 


Sales Management Survey of Buying Power for 1957 for 


FOUR COUNTY METROPOLITAN AREA INCLUDING CAMERON, 
HIDALGO, STARR AND WILLACY COUNTIES IN TEXAS. 


Entire Area Reached Effectively By These Valley City Radio and Television Stations! 


LOWER RIO GRANDE VALLEY of TEXAS 


KGBT 2° KEoR KRIO | KRGY [9 


HARLINGEN | ABCN 1 KW MBS 1 KW WESLACO 


Radio CBS 50 KW 
TV CBS 100 KW XEO — XEOR RADIO NBC 5 KW DAY & NITE 
TV NBC—100 KW VIDEO—5O KW 


Ch 1 4. h 
anne BROWNSVILLE Langusge AUDIO—791 F. TOWER—CH. 5 
19 HRS. DAILY 


“POPULATION _ EFFECTIVE SM The “SM” symbols mark original, 
A. ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


TEXAS 
income Breakdown of Households 


COUNTIES 
CITIES % hol le Per 
(continued) Dollars | of . | C. 8. U. $2,500-3,999 $7,000-8,999 


HHskts. 123. | Holds, 120. Hoke, 128. 


Hall santos 4 ‘ ¥ 4 ‘ 7 d , , -7 | 25.6 16.2 | 27.4 28.3 8.6 13.5 
Hamilton , F a , J ‘ d . -9 | 29.3 27.5 | 20.0 30.7 | 4.4 10.2 
Hansford . J 2) . J d . 4/17.6 7.2 | 38.0 25.6 | 13.9 14.2 
Hardeman id é .0) , : ° d > . 0 | 25.1 17.6 | 29.9 34.1) 8.3 14.4 
Hardin 25.2 20.6 | 32.9 44.0| 7.0 14.2 
Harris é . -0 | 20.2 10.8 | 40.8 36.2 | 14.5 19.5 
AHouston ‘ . . 744, P ‘ . -2 | 20.8 11.4 | 40.2 36.2 | 14.1 19.1 
Baytown : ‘ J Y \ ‘ é s ; 16.2 8.9 | 44.8 39.8 | 16.5 22.1 
17.8 10.0 | 46.5 42.6 | 14.9 20.7 
15.7 7.5 | 38.8 30.3 | 19.3 22.7 


Pasadena 


oo 


Bellaire 
West University 
Place 
Harrison 
Marshall 


11.2 4.0 | 33.7 19.6 | 23.4 20.6 
25.6 22.1 | 25.9 36.6) 6.0 12.8 
25.0 20.6 | 27.7 37.4] 6.8 13.9 


~— — bo 


21.2 9.6 | 28.8 21.5) 11.8 13.3 
26.8 17.4 | 28.6 30.1 | 8.9 14.2 
23.0 18.9 | 22.9 30.6/| 6.6 13.0 
21.2 18.7 | 21.7 31.1] 6.3 13.6 
22.7 14.3 | 36.7 37.6 | 11.8 18.3 
26.4 25.6 | 21.4 33.8) 4.6 11.0 
27.0 23.0 | 22.8 31.7] 6.7 14.1 
22.6 19.2 | 20.0 27.9) 5.9 12.5 


Hartley 
Haskell ° 
Hays.... : -9| + =.0122 
San Marcos . ° -0087 
Hemphill -2| .0024 
Henderson : 2) 0106 
Athens F 0032 
Hidalgo : F 1181 
AMcAllen 30. -0178 24.2 18.2 | 23.4 28.8) 7.3 13.6 
Edinburg ; ’ .0100 d 23.9 19.1 | 24.1 31.5] 6.7 13.2 
-0085 i . ‘ J . -6 | 23.0 20.4 19.1 27.6] 5.8 12.6 
76 : . y d ' ‘ -1 | 23.0 20.8 | 18.6 27.0} 6.6 12.4 
0086 , : y r A -3 | 23.4 20.6) 19.8 28.4] 5.1 11.1 


= seas 
SSRSSSSSS38 28s 


RRaeBuiwss 


See Brownsville- 


Harlingen- McAllen 
WR cacsccesscccus -3| 0153} = 8.1 . A d ¥ .7 | 28.0 22.8 | 26.1 34.8] 6.0 12.1 


Hillsboro -6} .0050; 3.0 . ’ . : -0 | 28.2 23.0 | 27.5 36.6) 6.2 12.5 
Hockley............ 3} 0129 6.0 . ° . -3 | 19.9 10.5 | 42.4 36.4 | 14.8 19.2 
Levelland........ 12.2} .0071 3.5 ° ’ : ’ . . -9'19.3 9.8! 43.3 36.2 | 15.9 20.2 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13. 
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BURLESON 
0.6—P 
0.4—S 
0.3-1 


WASHINGTON 
1.0—P 
0.8—S 
0.6—! 


AUSTIN 
0.8—P 
0.7-S 
0.6—! 
COLORADO 

1.0—P 

1.1—S 

0.8—! 


WHARTON 
2.2-P 
2.2-S 
74 


JACKSON 


TRINITY 


0.5-—P 
0.4-—S 
0.3-1 


WALKER 
1.1—P 
0.6—S 
0.7-—1 
GRIMES 
0.7—P 
0.6—S 


0.4—! MONTGOMERY 


1.5—P 

1.2—S 

1.0—1 
WALLER 


HARRIS 
(Metro Houston) 
71.8—P 
74.9—S 
79.3-1 
HOUSTON 


FORT BEND 
2.1—P 
2.1—S 
14-1 


BRAZORIA 
3.9—P 
3.9-—S 
3.4-1 


MATAGORDA 


0.8—P 
0.8—S 
0.6—1 


1.5—P 
1.5-S 
1.3-1 


HARDIN 
1.3—P 
0.9-—S 


LIBERTY 
0.8-—! 


1.7—P 
2.0—S 
1.2—1 


CHAMBERS 


Po, 
THE HOUSTON CHRONICLE 


mAKE LUBBOCK _ texas 


The home of Texas Technological 
College. 
The Cottonseed Products Capital of the © The Financial, Industrial, Commercial, 
World. ; , : Medical, Educational, Cultural Center 
The Nation’s Third Fastest Growing City. of an area as large as New York State. 


YOUR PLANT LOCATION 


For Complete Information Write: LUBBOCK CHAMBER OF COMMERCE 


POPULATION | EFFECTIVE . The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME — @@4 ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


TEXAS ) 
Con- Income Breakdown of Households 
COUNTIES | House-| sumer | Urban Income 
CITIES Total % holds | Spend-| Pop. % ‘er 
continued) (thou- | of | (thou-| ing | (thou- C.S$.U.] $0-2,499 
sands) | J.S.A. | sands) | Units | sands) 000) - % 
(thous.)| Hsids. Ine. | Hsids, Inc. 


Hood , ‘ 1. 4) ; . 3,735 | 36.0 26.3 21.6 | 29.8 


3,567 | 41.7 28.4 25.4 | 21.8 
t Sulphur Springs 3,755 | 37.0 P 28.2 22.8 | 24.7 


Hopkins 8 
3. 
Houston : ; 5. ' é ° 3,080 | 50.4 -8 | 25.5 26.3 | 18.0 
9. 
8 


Howard 5,605 | 15.5 -8 | 19.9 10.7 | 41.6 
Big Spring 5,595 | 16.5 i 20.3 11.1 | 40.7 


Hudspeth 1 3,153 | 47.7 " 24.0 22.4 | 20.3 
Hunt..... ; ’ “ 2. y 3,627 | 39.8 -7 | 26.6 22.9 | 25.0 

Greenville { -O11% 6. A 4 3,820 | 37.3 . 27.6 22.9 | 26.2 
Hutchinson ; d 10. 5,954 | 10.0 i 11.8 6.2 | 52.3 
Borger 7 5,858 | 10.0 . 13.1 6.9 | 51.7 


4,428 | 20.8 9.7 | 31.1 22.0 | 26.8 
4,328 | 28.56 9.7 | 25.4 18.4 | 32.0 
4,538 | 27.7. 8.8 | 24.3 16.8 | 34.1 


Irion 
Jack 
Jackson 


a 


3,592 | 39.1 28.5 25.1 | 24.6 
4,196 | 30.2 8.8 | 23.0 14.7 | 29.8 
5,376 | 16.4 -3| 17.9 10.1 | 44.6 
5,326 | 18.7 -0 | 20.1 11.5 | 40.8 
6,351 | 15.5 -1 | 16.4 9.3 | 47.2 
4,078 | 36.5 25.0 19.0 | 26.4 
4,780 | 28.9 22.7 14.8 | 31.6 
4,846 | 28.5 -6 | 23.5 15.6 | 31.5 
4,083 | 32.2 26.2 20.4 | 31.4 
4,269 | 29.5 25.1 18.7 | 34.1 
4,740 | 28.8 8.9 | 26.2 17.6 | 29.7 
4,014 | 38.2 23.3 17.8 | 26.3 
3,532 27.5 24.5 | 23.8 
3,710 27.2 23.5 | 26.3 
4,086 29.3 21.8 | 25.4 
2,378 -7 | 12.0 16.8 | 15.0 


Jasper 
Jeff Davis 
Jefferson. 
ABeaumont P 
A Port Arthur... 
Jim Hogg 
Jim Wells 
Alice 
Johnson... .. 
Cleburne... 
Jones.... 
Karnes... 
Kaufman. . 
Terrell. . 
Kendall... 
Kenedy... aki __ 6. | | 1 


ASE BFS 


=a & 
= 


-—_Onowoa=—”"|aIo— © 
— > 


B8se 


fs Se Ss st ee SS ot 
a 
S282 


ee Onoe eae wdowmw 


83828 


g |B8 
g 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13. 


692 SALES MANAGEMENT 


You can’t stop the clock on... 


LUBBOCK 


TEXAS 


LUBBOCK won’t stand still for counting! Your 
every Lubbock schedule reaches a BIGGER, 
BETTER Lubbock Market! There’re always MORE 
people, MORE buying income and — with The 
Avalanche-Journal’s ever-increasing circulation — 
MORE SALES than you bargain for! 


What this country needs is 
MORE markets like LUBBOCK 


.».and more newspapers like... 


WAYNE HENLY, Advertising Director © LESTER M. HORNER, General Advertising Manager 


Represented nationally by TEXAS DAILY PRESS LEAGUE, INC. ¢ Representing daily newspapers only. 


The “SM” symbols mark original, exclu- 


SM POPULATION EFFECTIVE SM 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
TEXAS =| vp. — 
tro- Con- Income Breakdown of Households 
COUNTIES poli- House-| sumer | Urban Income 
CITIES tan | Total / holds | Spend-| Pop. Net % Per | Per Per | | 
(continued) Area | (thou- 0! (thou- | ing | (thou-]} Dollars of | Capita] Hsid.| C.S.U.] $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000 over 
sands) | U.S.A. | sands) | Units | sands) (000) U.S.A. % % % % A lo % % % % 
( Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


2,466} .0008| 1,761) 6,165) 5,159 | 23.8 6.2 | 20.9 11.6 | 33.8 31.1 12.0 16.7) 9.6 34.2 


PEs co ceetevecnngs 14.8) + .0086 4.3 4.7 9.5] 20,586) .0069| 1,391) 4,787; 4,308 | 28.2 9.2 | 27.6 19.5 | 31.9 37.1 | 7.5 13.2 

Kerrville......... 9.5) .0056 3.1 3.4 14,667} .0049) 1,544) 4,731] 4,311] 28.5 9.4] 27.0 19.3 | 32.1 37.4 | 7.7 13.5) 4.7 20.4 

SEI ds ccccesicn 4.3} .0025 1.2 1.2 5,133} .0017| 1,194] 4,278} 3,976 | 34.3 12.4 | 31.4 24.5 | 23.6 30.1) 6.5 12.6) 4.3 20.4 
. 2 2 1,386] .0005) 1,540} 6,930) 5,270] 26.0 6.2/ 17.6 9.1 | 33.0 28.1) 11.0 14.1 | 12.5 42.5 


Sree 2.0) 0011 5 5 2,473} .0008| 1,237) 4,946) 4,286 | 44.6 14.4 | 24.8 17.6 | 15.6 17.9) 6.2 10.8; 8.8 39.4 
eae 28.0) .0163 7.0 8.7; 25.5) 40,415] .0136| 1,443) 5,774) 4,603 | 26.0 7.4 | 20.7 13.0 | 33.8 34.4 | 12.8 19.7 | 6.7 25.5 
Kingsville........ 25.5) .0148 6.5 8.3 38,206) .0128] 1,498] 5,878] 4,603 | 25.5 7.2 | 20.5 12.7 | 34.2 34.5] 13.0 19.8) 6.8 25.8 


14,593 5,613) 5,455 | 27.2 7.2 | 24.8 14.4/ 27.6 26.1 | 10.6 15.0) 9.9 37.3 


OUI 5 nls sv inccee 43.0} .0250) 12.9) 13.5) 24.6 44,887) .0150) 1,044) 3,480) 3,306 | 44.2 19.5 | 27.5 26.2 | 22.1 34.6) 4.3 10.3 
FU is cndeduce 24.6] .0143 8.1 8.6 30,525] .0102) 1,241) 3,769] 3,532 | 40.0 16.4 | 27.7 24.6 | 24.9 36.2/) 5.0 11.0) 2.4 11.8 
BID. sievcectsasss 21.4) + .0125 5.9 6.0 8.5 31,643] .0106| 1,479) 5,363! 5,272] 22.8 6.3 | 26.8 16.2 | 32.8 32.3/ 9.5 14.2) 8.1 31.0 
Littlefield........ 8.5) .0049 2.4 2.4 11,973} .0040) 1,409) 4,989) 4,913 | 23.9 7.1 | 26.8 17.4] 34.1 36.1) 8.9 14.2] 6.3 25.2 
10,918 3,765, 3,705 | 38.0 15.0 | 29.5 25.6 | 24.1 33.9/ 65.6 11.8) 2.8 13.7 


hetessdadues Oo ° é 7,522) . 4,179 4.6 8.9) 6.7 
EONS oso ocvetses 18.6) .0108 5.4 5.7 2.6] 19,040) .0064) 1,024) 3,526} 3,303 | 40.7 17.9 | 30.7 29.4 | 23.0 36.8) 4.0 9.4/| 1.6 7.5 
° . 7,663 3,332} 3,186 | 47.3 21.7 | 27.5 27.4 | 20.0 32.6/ 3.2 7.8] 2.0 10.6 


ROOM etree eens . ° 8,172 3,143 28.6 3.3 9.0) 1.2 
Re ee 28.0) .0163 7.8 8.3} 10.2) 34,635) .0116) 1,237) 4,440) 4,136 | 34.1 11.8 | 25.3 19.0 | 28.5 35.0) 7.8 14.6) 4.3 19.6 
Liberty.......... 5.1) .0030 1.6 1.8 9,156) .0031| 1,795) 5,723) 4,990 | 25.5 7.0 | 21.8 13.0 | 32.7 32.0] 11.9 17.6] 8.1 30.4 
18,662} .0063) 972/ 3,393) 3,380 | 47.0 20.5 | 26.2 24.8/ 19.9 30.8) 4.4 10.4) 2.5 13.5 


Lipscomb........... ° ° 1.1 . 6,096; . 1,648) 5,542 14.0 8.7 12.6 
. sa 7.7| 0045 1.9) 2.0 8,485; .0029| 1,102) 4,466) 4,121 | 34.7 12.0 | 27.1 20.5 | 26.6 32.7 | 6.7 12.4] 4.9 22.4 
Ss is dt > dada: 5.0) .0029 1.6 1.6 2.7 7,106} .0023| 1,421) 4,441) 4,400 | 30.3 10.1 | 29.4 21.5 | 28.8 34.1| 6.4 11.4] 5.1 22.9 


pbelecctesed +2} .0001 366; .0002 begene 4,692 | 38.56 14.0 | 19.3 15.3 12.8 5.1 . 
Lebbedk. .......... 85 170.5) .0992) 47.9) 58.6] 145.1] 313,375) .1050) 1,838) 6,542) 5,344] 19.0 4.7 | 20.2 10.8 | 37.4 32.7 | 13.5 17.9) 9.9 33.9 


ALubbock....... 140.0) .0814) 41.5) 50.9 272,140} .0913) 1,944) 6,558) 5,340} 19.0 4.7 | 20.0 10.7 | 37.4 32.7 | 13.6 17.9] 10.0 34.0 
BI: da decks tet: 10.3) .0060 2.8| 2.9 2.8 17,331; .0058| 1,683) 6,190) 5,845 | 20.2 4.9 | 25.0 13.3 | 32.6 28.2} 11.1 14.6) 11.2 39.1 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. _ . Before using these figures read foreword, page 13. 
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KRIS-TV Sells Sou 


KRIS-TV Operating with maximum power on Channel 6 
is the favorite television station in 25 South h 
Texas Counties with total population of more , 
than a half million and more than 100,000 CORPUS CHRISTI 
TV homes. 


KRIS-TV In Nueces, largest county, Channel 6 has 
seven of the ten most popular TV programs 
and 13 of the top 20 (ARB Dec. 1957). 


KRIS-TV Serves one of the fastest growing metro- 
politan markets—now 94th in the nation. 


channel 
NBC - ABC 


T. Frank Smith, President 
} ‘ 7 Eikner, Vice-President, Sal 
PETERS, GRIFFIN-WOODWARD? 1c. ee 


Exclusive National Representative 


Ky7p POPuLaT! 10N EFFECTIVE _ @&? «: ~The “ENN” euuitels ents ental. ante 
ESTIMATES, 1/1/58 _ BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


TEXAS [ nee Ba be | i:..? iy 


Con- Income Breakdown of Households 
COUNTIES i | | House-| sumer | Urban Income ean 
CITIES Total % | holds : ig Pop. 7" Per | Per Per 
continued (thou- | of (thou- | ing | (thou- Capita) Hsid. | C. S. U. $0-2,499 $4,000-6,999 $7, 000-9,999 ‘sta,00080ver 
sands) | U.S.A. | sands) | Units | sands) S.A, q % % | 
(thi ous.) 7 12. Hsids. ine. Hsids. Inc. Hilde. Inc. Hsids. 


| 


McCulloch Ti .0| 63.2) 6.3 As 33.1 10.9 | 26.2 18.7 | 27.2 31.7 8 13.7 
McLennan x oP , 48.0} 107.7 d | 4, 29.2 9.5 | 25.2 18.0 | 32.1 37.1 8 15.4 | 
AWaco 5. E P 513} K 1] 36 8} 05: é , 097 27.9 8.8 | 24.5 16.9 | 33.0 36.9 . 15.9 
McMullen. ye ‘ | 4) 3 y i 26.5 8.3 | 21.4 14.7 | 39.8 44.2 a 22 


Madison |. ; nF ° ;, 48.3 22.5 | 28.8 20.0| 17.2 28.5| 3.7 9.3 
Marion . p 2.2 2.6) ; c d 51.4 . 24.9 26.1 17.5 30.1 .8 12.4 
Martin i ¢ J ‘ yj , 26.2 q 18.9 9.3 | 29.3 23.7 ‘ 14.1 


Mason 

Matagorda 
Bay City 

Maverick 


we 
| 
cy 


31.5 -O | 28.7 21.9 | 29.0 36.1 
33.8 -5 | 22.0 14.9 | 28.1 31.0 
32.0 -5 | 22.0 14.4 | 28.6 30.3 
48.7 -1 | 19.6 18.3 | 23.1 35.5 | 


~—— = 


Medina ' .0106 
Menard ; -0022 
Midland. > .0316) 

AMidlanc 51.3 0298) 


40.2 15.9 | 25.8 22.3 | 25.1 35.2 
36.4 11.7 | 23.9 16. 5 29.2 | 
12.0 2.4| 15.4 6.8 | 39.8 28.2 | 
11.2 : 15.1 6.5 3 28.3 | 


$ S888 BBS &Be8 B28 


nn = = 


50.8 24.3 | 26.3 27.4 3 29.4) 3.8 9.6 
31.0 26.9 4 346) 4.4 9.5 
22.3 6.2 | 22.0 13.3 .6 37.4 | 11.2 16.9 


Milam . 0105 
Mills .8|  .0028) 
Mitchell... , -0085 


36.7 -7 | 24.3 19.7 -6 39.3 -2 12.3 
40.2 -7? | 25.0 21.3 -6 35.5 3 13.3 
23.9 18.7 9 34.1 6 14.5 
14.6 7.8 0 46.3 6 18.9 


Montague. . . -0083 
Montgomery : -0140) 

Conroe 8.9; .0052 
Moore. . . 0166) 


Morris... 8 0051) 2. i 28.8 28.0| 24.8 38.8| 4.2 10.1 | 1.1 4.7 
Motley 3.0019; 1. .0| 0018) | 1 7.9| 24.0 14.7| 29.) 29.1 | 10.4 18.7| 8.4 32.6 
Nacogdoches. ... ‘ 0171) ’ 8.9) 3 . J f ° -1 | 26.5 23.6 -8 29.9 4.6 10.0) 3.6. 18.4 

Nacogdoches | 0087} 4.4) _ 8.1] 9,006] .0064| 1,267) 4,320} 3,601 | 41.0 15.5 | 25.1 20.7 | 24.3 32.6] 5.5 11.1| 4.1 20.1 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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Ten high-speed Goss Headliner presses now 
roll out 60,000 eighty-page papers per hour, 
with improved color, greater flexibility in the 
new 32,000 sq. ft. addition to the Caller- 
Times plant. 


The Market — 1957 


CORPUS CHRISTI 11-COUNTY 
METRO. AREA RETAIL TRADE 
(Nueces County) AREA 


Effective 

Buying Income $393,901,000 $603,057,000 
Retail Sales $282,315,000 $437,366,000 
Population 254,000 426,900 


CIRCULATION 
92,370 


ABC Sept. 30, 1957 
Represented nationally by 


TEXAS HARTE-HANKS NEWSPAPERS 


National City Building, Dallas 
Chicago Atlanta New York 


ee os en 


Want to influence $603 million? 


Corpus Christi and its 11-county retail trading area rolled 
up a whopping $603 million effective buying income in 1957. 
More than 76% of the families in this rich South Texas area 
welcome the Caller-Times into their homes every day. 

New plant, new presses increase our influence in Texas’ 
biggest one-paper market. Write for new market data folder. 


Cher? erin aller-Cimes 


CORPUS CHRISTI, TEXAS 


POPULATION 
BY ESTIMATES, 1/1/58 


EFFECTIVE S % The “sm” ere mark ‘original, exclu- 
BUYING INCOME— X% Mal ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


COUNTIES House- 

CITIES Total | % | holds 
(continued) (thou- | of | (thou- 
sands) | U.S.A. | sands) 


Income Breakdown of Households 
Income 


. | ©. S.U. $0-2,490 | ses. | 5,000,900) $7,000-9,999 $10,000 over 


Hale. inc. Hsids. ine. |Hsids. Inc. |Hsids. Inc. Hsids. ine. 


Navarro... ... , 34.8) 
Corsicana. . . 24. ‘ol 
Newton. ..... 9.3 
Nolan - 19.8 
Sweetwater... .. 16.2 


Nueces.... 
ACorpus C hristi 
Robstown 

Ochiltree... . 
Perryton... 

Oldham... 


Orange 
Orange..... 
Palo Pinto. ....... 
Mineral Wells 
Panoia. 


Parker. . 
Weatherford. 
Parmer 


3.7 3.8 


3,955) 3,849 | 39.9 15.1 -6 21.9 | 24.0 
4,091 ° 37.6 13.7 .7 21.3 | 25.5 


8 18.9 
1 

3,210} 3,109 | 46.6 22.0 | 29.9 30.5 | 18.7 31. a 8 5 
? 
2 


19.9 


5,450) 5,024] 20.2 5.7 
28,367) . 5,910) 5, 16.9 4.5 


393,901). 5,818 7 
277,194]. | 5,634 7.7| 7.6 
12,124). 1,155| 4,490] 4,471 | 33.4 11. 9 31.4| 8.8 15.6 4 
’ 6 

a 


20,700 2,957|10,350 
17,377 2, 758| 8,275 ‘ : 21.0 
2,694 1883 6,485) 5, 5 3. 4 15. 0 30.3 | 10.3 13. 8 


: BE: 


87 ,088 
49,629 
23,957 
17 ,963 
18,297 


1.422 5,153) 
1, 601) 5,576| 


i—J 
= 
a 
P<) 


2 
8 
2 
3.1 
6 


30,977 
18,679 
10,958 


16,069 10.4 | 37.9 36.5 
| 


| 8883 ou 


14,216 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


26.7 | 24.7 34.8 | 5.0 10. 2.7 


© SM, Before using these Sais read foreword, page 13. 


Careful reading of the explanatory introduction, starting on page 13, will help you make 


the most profitable use of the Survey of Buying Power data. 


MAY 10, 1958 


“GOLDEN SPREAD” DOLLARS FUNNEL INTO AMARILLO 


5 STATES KEEP CITY PROSPEROUS! * 


LOOK AT IT — 3§ glistening counties, embracing portions of 5 
states! Last year, its 494,000 people enjoyed $891,566,000 in EBI! 
No wonder it’s acclaimed as the “Colden Spread”! 

Across the counters of its principal city, also through wholesale dis- 
tribution billings, Colden Spread dollars from its 144,600 families 
daily funnel into Amarillo! Let KGNC-TV funnel some of this 
prosperity YOUR way! 


WIRE OR WRITE FOR FULL STORY! 
OR, ASK THE KATZ MAN! 


AMARILLO 4 
pN8ic AFFILIATE 


EFFECTIVE he “SM” symbols mark original, exclu- 
BY, al JSM ESTIMATES, 1957 an estimates by SALES MANAGEMENT. 


ESTIMATES. Ni/1/88 BUYING INCOME — 


TEXAS 
income Breakdown of Households 
COUNTIES i | Income 


CITIES %, Spend-| Pop. Per l 
(continued) $2,500-3,999 $4,000-6,998 | $7,000-9,999 


% 70 % % 
Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids, Inc. 


: 


20.1 10.8 | 41.8 36.8 | 13.3 17.6) 9.0 30.9 
19.1 10.0 | 40.8 34.8 | 13.9 18.0] 9.9 33.3 
23.5 18.1 | 21.6 27.2| 6.7 12.7| 6.7 27.0 


4AAmarillo...... 
POR atetebes 


~_— = 


25.2 23.6 | 18.0 27.4) 4.3 10.0) 3.3 18.0 
14.8 6.9 | 38.3 28.9 -9 19.3 13.6 41.4 


a 82 832% 


13.4 6.9 | 49.2 36.2 -2 21.4 -1 36.2 


28.6 26.6 | 22.4 34.2 0 13.8 . 
28.9 31.9 | 16.3 29.5 ¢ 7.8 0 5.3 
21.0 12.4 | 36.7 35.3 -2 19.2 5 27.3 
23.9 15.1 | 34.0 35.0 -5 17.8 4 25.1 


Red River 
Reeves 
Pecos. .. 


~~ 


Refugio. .... — 
eae A . ° ° 
Robertson A d b 5 ’ 16,119 


10.3 | 35.6 33.7 8 19.7 -1 29.7 
26.0 13.0 | 23.7 19.3 -3 16.2 ° 
24.6 | 20.0 33.0 -1 10.4 8 8.9 


Rockwall ~~ be d z ¢ 5,106 

Runnels... .. 

Rusk 
Henderson 
2Kilgore 


20.5 | 25.6 38.4 4 12.3 1 9.9 
15.7 | 31.8 33.4 . . -1 28.8 
17.6 | 30.3 38.0 . 
16.2 | 30.2 35.4 . . -1 22.5 


zee8 S25 B858 


~~ —- 


Sabine 
San Augustine. .... 
San Jacinto...... 


30.8 | 20.2 31.8 . ° 2 11.6 
29.7 | 15.0 27.1 ° ; 4 7.2 
26.5 | 14.6 27.5 ° ° 2 6.1 


San Patricio 
San Saba.. 
Schleicher 


17.7 | 27.7 32.9 8 14.1 +3 23.7 
25.7 | 25.0 35.4 3 11.3 -6 12.7 
14.0 | 35.7 35.4 6 11.3 -3 32.2 


- 


—~_— 


Seurry.... 
Snyder 
Shackelford 
Shelby..... 


10.8 | 44.0 40.3 -7 19.0 4 2.9 
10.2 | 46.1 41.2 6 19.7 -5 25.6 
22.2 14.3 | 37.8 40.0 -2 16.3 -6 22.2 
27.4 28.0) 17.8 29.7 3 8.4 0 10.7 


— to 


S882 883 828 


Sherman........... 
Selbancsscesosuuns 


16.5 6.3 | 27.4 14.5 6 9.2 -6 68.6 
° 24.8 17.8 | 30.4 35.6 9 15.7 8 20.7 
28.8 9.0 | 24.0 16.2 31.9 35.4 8 16.5 -5 22.9 
34.8 13.9 | 29.6 25.8 | 28.3 40.2 6 11.8 9 8.3 


—_— = 
Py 


61.4 23.8 | 21.7 21.9 | 20.6 34.0 -5 11.2 8 9.1 
27.1 -3 | 23.0 15.5 | 35.1 38.4 -3 15.4 -5 22.4 
26.6 8.0 | 23.3 15.2 | 34.5 36.9 7 15.7 0 24.2 
21.0 65.8 | 25.4 15.4 | 389.3 38.8 3 9.5 0 30.5 


a8 8882 


Stephens 
Breckenridge 
Sterling. .... 


—_—— 
ae 
© 


Stonewall 


22.7 6.6 | 18.2 10.0 | 34.1 30.1 | 15.0 20.0 0 34.3 


2 Kilgore is in Gregg and Rusk counties. SM Standard (4) and Potential (4) Metropolitan County Areas. 
4 Amarillo is in Potter and Randall counties. Before using these figures read foreword, page 13. 
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amt 
a 


MAY 


10, 


MARILLO-LAND! 


(Texas’ Golden Spread) 


GOLD IS WHERE YOU FIND IT, but the finding’s easier 
in the GOLDEN SPREAD — Amarillo’s premium 38-county market! 
Fluctuations in the nation’s economy only emphasize Amarillo-Land’s stable 
prosperity— self-sustaining, protected by economic diversity and geograph- 
ical isolation. The GOLDEN SPREAD is always a bigger, better market 
for your product. 


SM, May 10, 1958 


Penetrated only 9.7% by “outside” newspapers, the 38-county 530,300 popu- 
lation GOLDEN SPREAD responds only to advertising in The Amarillo 
News, Globe-Times and Sunday News Globe — whose 80,401 circulation 
effects 99.9% coverage of Metropolitan Amarillo, 50.2% of the entire market 
area. Share the lode in the GOLDEN SPREAD ... your space order in 
Amarillo’s newspapers stakes your claim! 


Complete Sales Management figures for the entire Golden Spread are available. 
Write or call... 


AMARILLO DAILY NEWS ons 


»AMARILLO GLOBE-TIMES 
AMARTITO NEW VBE. 


Represented Nationally by TEXAS DAILY PRESS LEAGUE, INC. 
Representing Daily Newspapers Only. 


(SUNDAY) 


1958 


Sell MORE in the Southwest from 


FORT WORTH 


A BIG market — 17 million potential 
customers in the 5-state Southwest 


people in the Southwest than in 1945 


A RICH market — 2 billion dollar an- 
nual retail sales within 50 miles of Fort 
Worth 


A BUYING market — 200% increase in 
retail sales since 1945 


$ A GROWING market — 4 million more 


For specific market and business site data, write 


FORT WORTH CHAMBER OF COMMERCE - FORT WORTH, TEXAS 


POPULATION | EFFECTIVE _ G 7 The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/88 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


TEXAS 


counnies i | | Urban Income 

CITIE y 

continued) } | ing | ¢ (thou- . | ©. S$. U. $2,500-3,999 $10,000& over 
; | U.S. sands) | Units | sands) ) S.A. % % 7. % % 

Hslds. Inc. | Hsids. je . Hsids. Inc. 


21.9 12.7 | 27.1 . ‘ -7 | 10.1 38.1 
20.9 9.6 | 32.7 24. . -0 | 15.2 47.0 


Income Breakdown of Households 


Sutton ‘ . .0) -0) 2.7 
Swisher : We 4) 8) 3.4 


n= 
38 
N 


Tarrant. ... 6). .6 473.9) 
AFort Worth 388.1] .2256| 122. 8 
White Settlement. 1] 0088) 
Arlington 21.1) .0123) 
Taylor. . 
A Abilene 
Terrell 


22.1 13.1 | 41.1 ° . . 6.6 24.2 
22.1 12.9 | 40.4 ° ° ; 6.8 24.9 
24.5 15.9 | 52.2 o! . . 2.7 9.7 
20.0 12.3 | 42.2 . ‘ ; 5.5 20.4 
22.6 13.9 | 36.9 . . ° 6.9 26.1 
21.7 12.9 | 38.3 ‘ , A 7.4 27.2 
24.0 16.4 | 30.3 ° . ° 5.6 24.2 


SSB2828 


a mt et et et mt 


Terry 
Brownfield 8| 0062 
Throckmorton . -0020 ’ 
Titus .6)  .0097/ .7| . 10.0} 
Mount Pleasant -0059 y 


25.7 15.0 | 37.4 36. . . 7.8 28.7 
25.0 14.4 | 37.8 . ‘ ‘ 8.0 29.4 
20.1 12.5 | 33.6 34. . . 7.4 28.8 
26.3 22.8 | 26.4 37. e! . 2.5 11.9 
26.1 21.8 | 28.0 38. ‘ , 2.8 13.2 


$428 


w 
— 
S 


Tom Green. ; 126 ° -0431 ° 66.1 
ASan Angelo 66. 0384 20. 0} 


24.1 14.6 | 35.5 35.2 11.1 16.7 | 7.3 27.3 
24.2 14.8! 35.1 35.21 10.9 16.5 | 7.1 27.1 


~~ = 
- 
88 


SM Standard (4) and Potential (A) Metropolitan cane é Areas. 


6 
2 
[7 
8 


Before using these figures read foreword, page 13. 


A COMMON MEETING GROUND 
FOR MEDIA AND THEIR PROSPECTS 


Wherever and whenever media people talk population, income and sales data, you can be sure 
their authority is the Survey. They know the Survey is reliable. And they know too that the 
people they are talking to—advertisers and advertising agencies—rely on the same authority. 


SALES MANAGEMENT 


FASTEST GROWING MARKET 


OF THE “BIG 4” IN TEXAS! 


SAN ANTONIO 
UP 26% 


DALLAS 
UP 48% 


HOUSTON 
UP 58% 


FORT WORTH 


UP 69% 
all 


UP 122% UP 108% 
SH ARERR 


Source: November 10, 1957 Sales Management (1950-1960 estimates 


IN POPULATION 


UP 95% UP 65% 


IN EFFECTIVE 
BUYING INCOME 


— AND IT TAKES A FORT WORTH 
NEWSPAPER TO SELL THE 
FORT WORTH MARKET! 


The Fort Worth Star-Telegram reaches over 95% of 
the metropolitan families (combined daily) and over 
72% (Sunday). In addition to covering the growing 


metropolitan market, it achieves better than 20% 


family coverage in 44 counties — combined daily; 
52 counties on Sunday — far greater than any other 


Texas newspaper. 


Your advertising dollar buys more of the Texas market 
in the Fort Worth Star-Telegram. Put more of your 
advertising dollars to work to capture a bigger share 


of this fast growing market for your products. 


FORT WORTH STAR-TELEGRE 


AMON G. CARTER, Jr., President and National Advertising Di 
LARGEST COMBINED DAILY CIRCULATION IN TEXAS 


without the use of schemes, premiums or contests 
‘Just a good newspaper” 


MAY 10, 1958 


CHANNEL 7 AUSTIN, TEXAS 


Most EFFICIENT TV BUY IN TEXAS... 


a: A‘ 


| elel PY 
“ tt. worth PAlias 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE 7 ‘sh 
BUYING INCOME — ESTIMATES, 1957 


TEXAS 


COUNTIES 
CITIES 
continued 


POPULATION 
ESTIMATES, 1/1/58 


Con- | 
House-| sumer | Urban 
holds | Spend-| Pop. Net % Per | Per | 
thou- i (thou- Dollars of Capita) Hsid. | C. S. U. 
S.A. | 


Income Breakdown of Households 


Total | 
thou- of 
sands) | U.S.A. 


$4,000-6,999 
70 


$7,000-9,999 |$10,0004 over 
% or OF. OF. oOo 
Hslds. Inc. 


sands sands) 000) % 7, %% 
Hsids. Inc. | Hsids. Inc. 


Travis 
AAustu 
Trinity 


Tyler 

Upshur 
3Gladewater 

Upton 


823 
, 588 
,337 


-432) 


.1019| 1,553) 5,854 
1004} 1,619] 5,897| 


929| 3,190) 


1,039) 3,942) 
965| 3,478 


1,758) 5,823 


4,454 
4,456 
3,049 


3,422 
3,348 


5,636 


33.4 
33.6 
19.1 


23.4 
21.0 


46.8 


16.9 
17.0 
8.7 


10.1 
10.6 


22.1 


| | 
.0105 4. : ' ; i 1,184) 4,489 
0059} 2. 1,235} 5,367| 


4,060 
4,231 


11.6 | 28.1 


° 21.4 
27.4 8.6 | 26.8 


18.3 


27.3 
31.5 


12.7 , 
14.5 | 5.7 


Uvalde 
Uvalde 


35.0 | 8.6 


Gladewater is in Gregg and Upshur counties. ' Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. 


In the WICHITA FALLS, TEXAS, Area: 


has over 49°% more Radio Homes than Stations A & B combined. 
has over 35% more monthly coverage than Stations A & B combined. 


has over 33% more weekly coverage than Stations A & B combined. 
has over 34% more weekly circulation than Stations A & B combined. 
has over 41% more daily circulation than Stations A & B combined. 
SOURCE: NIELSEN COVERAGE SERVICE, NCS No. 2 


See Your H-R Man 


The Voice of the Rich Southwesl 


BEN LUDY 


President and 
General Manager 


SALES MANAGEMENT 


Represented 
Nationally 


< ZW 
ioeN LS 
Na 


Wichita Falls Times 


Wichita Falls Record News 


LEN 


= 


ROPE IN THE ENTIRE WICHITA FALLS MARKET 
with the circulation of these two dominant news- 
papers. Here is the size of the market as it shapes 


up in Sales Management's 1958 Survey. 
(Figures in top line represent WICHITA COUNTY; lower line WICHITA COUNTY 
plus 21° other Texas and Oklahoma Counties.) 

Food 


EBI 
Households (000) (000) 
28,796 


35,200 232,317 
96,100 518,808 79,501 
Furn. & Appl. 
(000) 


Retail Sales 
(000) 
145,443 
362,105 
Apparel 
(000) 
9,305 
18,133 
Lbr. & Hdwe. 
(000) 


Population 


132,200 
338,800 
Eat & Drink 
(000) 


General Mdse. 
(000) 
14,946 
29,871 

Gas Stations 
(000) 
34,864 11,687 6,630 5,142 
89,382 34,800 33,273 12,401 


*Archer, Baylor, Childress, Clay, Cottle, Foard, Hall, Hardeman, Jack, King, Knox, 
Montague, Throckmorton, Wilbarger and Young in Texas; Cotton, Harmon, Jackson, 
Jefferson and Tilman in Oklahoma. 


7,491 
16,927 


Automotive 
(000) 


6,977 
16,580 


Drugs 
(000) 


COUNTIES 
CITIES 
(continued) 


JM 


EFFECTIVE _ 
BUYING INCOME — @YZ estimates, 1957 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 
ESTIMATES, 1/1/58 


ld 


Income Breakd of H h 


Per l eae 
Capita $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000é over 


$0-2,499 
v/ % ‘0 0 70 % 
Hslds. Inc. | Hsids. Inc. 


70 70 Zo o | % 7 
Hsids. Inc, Hslds. Inc. | Hsids. Inc. 


AWichita Falls. . 
Electra.........+. 
Wilbarger 


Raymondville.. .. 
Williamson 


40.6 
40.8 
42.1 
23.5 
22.5 
46.9 
47.7 
16.7 
18.3 
51.4 
43.7 


14.2 
14.8 


28.1 
28.8 
37.2 
37.2 
37.5 
34.5 
33.6 
43.6 
41.5 
29.5 
32.4 


12.1 | 5.8 
5.0 
1.8 


6.4 


27.1 
24.4 


60, 502 
54,004 
46 ,726 
16,620 
9,047 
11,748 
232,317 
188, 403 
8,640 
29,619 
22,505 
27,106 
11,676 
39,147 
14,819 
10,924 
22,151 
14,991 
15,784 
18,901 


4.3 
5.1 


2.5 
4.5 


4.9) 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


MAY 10, 1958 


Before using these figures read foreword, page 13. 
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e Population 417,100 e Effective Buying Income $416,571,000 
e Food Sales $66,077,000 e Retail Sales $260,414,000 


RIO GRANDE VALLEY GROUP NEWSPAPERS 


HERE'S A NEAT PACKAGE 


TEXAS’ VALLEY CITY MARKET 


(LOWER RIO GRANDE VALLEY) 
An Easily Merchandisable Metropolitan Area, Ranking 55th In the U.S. 


(Sales Management 1957 for Cameron, Hidalgo, Starr & Willacy Counties of Texas) 
Covered with a single insertion order in the 


THE VALLEY EVENING MONITOR, McAllen © THE VALLEY MORNING STAR, Harlingen 
THE BROWNSVILLE HERALD, Brownsville 
National Advertising Office, Harlingen, Texas. 
Represented Nationally by the Texas Daily Press League. 


TEXAS 


COUNTIES 
CITIES 
(continued) 


Yoakum 
Young 
Graham 
Zapata 
Zavala 
Total Above Cities 


State Total 


Abilene 
Amarillo 
Austin 
Beaumont- 

Port Arthur 
Brownsville- 
Harlingen- 
MeAllen 
Corpus Christi... . 
Dallas 
El Paso 
Fort Worth. . 
Galveston. 
Houston 


COUNTIES 
CITIES 


Anderson 
Palestine. . 

Andrews 

Angelina. . 
Lufkin 


Aransas 
Archer 
Armstrong 
Atascosa 
Austin 


"SM POPULATION EFFECTIVE _ GI ‘The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


| Con- income Breakdown of Households 
House-| sumer | Urban | | Income 

Total % holds | Spend-| Pop. % Per | Per Per 

thou- of (thou- | ing | (thou- of |Capita) Hsid. | lc. S.U.| $0-2,499 $2,500-3,9009 | | $4,000-6,998 $7,000-9,999 $10, a 7 


| 
| 
sands) | U.S.A. | sands) | Units | sands) | U.S.A. | % To = 
| (thous.) Hsids. Inc. [Hil - Hsids. Inc. . |Helds. Ine. 


1.0 189) 0021 1,540| 6,158] 761} 10.0 2.5 | 15.1 8.1 | 62.9 46.6 | 15.3 20.4| 6.7 22.4 
0078) 1,574) 5,003; 24.4 7.4| 26.0 16.9 | 34.2 36.6| 9.6 15.5) 5.8 23.6 


0059) 1,627| 5,019] 4, 24.0 7.1 | 25.0 16.3 | 35.0 36.9 | 10. 9 | 6.0 23.8 
0013} 743) 3,716] 2, 89.6 28.8 | 18.1 19.0| 17.1 29.3| 2.3 6.0| 2.9 16.9 


-0036, 818 3,937 49.8 21.4 | 21.7 20.2 | 21.1 32.3 ° 5 3.1 16.2 


- 2 | | | 
3.4402)1,777. 3\2 2,008. 9) 10,076,714) 3.3786 1,703) 5.05 ’ 22.3 6.2 22.0 13.2 | 36.6 35.9 . ° 7.2 27.1 
| | 


9,360.2) 5.4364) 2,639.8)3,018.9/6,81 sis. 4 14,287,425) 4.7083 1,828) 5,412| ° 25.8 7.5 22.4 14.3 | 34.5 35.7 | 10.8 . 6.5 25.6 


~ POPULATION E. B. I. POPULATION @yD E. B. I. 
ESTIMATES, 1/1/58 w ESTIMATES, 1957 ESTIMATES, 1/1/58 ESTIMATES, 1957 


~Con- | | 

House-| sumer | Urban b | House- 
Total; & hold | Spend-| Pop. Net % | Per| Per Total % hold Net Per 
thou- of thou- | ing (thou- Dollars of | Cap-|H’se- (thou- | (thou- g Dollars t) Cap-|H’se- 
sands) | U.S.A.| sands)| Units | sands) ($000) Pa ita | hold sands) USA. sands) sands) ($000) | U. ita | hold 
(thous.) | 


84.5 -0491) 24.6 30.0 67.6} 142,245) 0477/1, 683/5,782 ° — 15.2 e 63.5 60,602) .02 


143.8 0836) 44.8; 49.6) 133.8) 285,855 0959 1, 98816, 381 -5) .0416) = 21.6) 64. 113,933) . 


195.6, .1137) 51.9) 68.2) 188.5] 303,823) .1019|1,653/5,864 5} 0982} 47.9] 58.6) 145.1] 313,375) . 
4 | | 0316] 16.5) 17.7; 61.3] 124,727] . 
.1367| 68.8, 75.7} 211.8] 407,158) .1365|1,732|5,918 0466] 23.5, 25.3| 73.6] 155,866) , 
| 0431] 21.5) 25.4) 66.1] 123,419) . 
0} 3805} 163.3) 204.2) 668.4] 862,915) . 
0555 
0618 


2181) 8, 99.6) 228.9] 378,407] .1289|1,009|4,261|| A Temple 24.1 ; 64.3} 147,192) . 
.1477| 7 76.1) 206.0] 393,901) .1320|1,551/5,818|/ A Texarkana 31.1 i 53.7] 118,078) . 
.4959 -7| 297.8) 841.7] 1,669,265) .5897/1,967|6,379 .0| .0482| 24.0 y 68.2} 113,427 
.1719) .6| }97.0| 277.3] 460,189] .1543|1,556/6,427 .5| .0834| 42.0 .0| 107.7] 205,021) . 
.3289 .2} 196.6) 473.9} 995,626 + , 760) 5,782 .2| .0769} 35.2 : 123.7} 232,317) . 
.0727 .0| 41.8) 121.5] 211,526) .0709|1,692)5,717 

398.8) _1.067.1 2,200,126 — 8646. 234 || Total Above Areasié6 ,006.4/3. » 9) . .7| &,357.7/10,018,893/3. 


RETAIL SALES— BYP ESTIMATES, 1957 


7 & Lumber- 
Buying Index » Ga: A... 3 
Power y Food . | Apparel I, 

index juction ($000) $000 "s000) 


0123 ° 1,351 2,166 

1,351 é A 2,031 
482 1,041 
2,381 ° 1,621 
2,346 J ° 1,252 


174 983 
495 
% 360 485 
335 1,499} 1,467 
0072) 3,731] . Y f 205 1,485, 1,385 392 


SM Standard (4) and Potential (A) Sebastien County Areas. 4 Before using these figures read foreword, page 13. 
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SALES MANAGEMENT 


“RICKFRIO 


YAUSTIN "WACO ‘PORT ARTHUR 


RICH inBuving Power $574,000,000° 
RICH in Calling Power $463,000,000' 
RICH in People Power 361,000" 


LLU (these totals are for the Metropolitan Area only). 


So, the extras occurring from the primary and secondary 
areas covered by these three papers are very real PLUSSES! 


RICH IV RESPONSIVE, NESS 


Yes, rich in profitable responsiveness to selling 
appeals applied through the power of newspaper 
advertising .. . the advertising depended upon by re- 
tailers to move goods profitably! 


These three rich Texas markets... Austin, Waco . , 
and Port Arthur... are “‘money in the bank” to yo American-Statesma 
aggressive newspaper advertisers and in-store mer- ; 
chandisers. The Rich Texas Trio’s exclusive daily 
coverage of the families comprising these dynamic , 
markets is the advertiser’s guarantee of penetration | Cribune-Herald 


where the buying power is! 


Buy the Rich Texas Trio and you buy profitable 48 ) PORT ARTHUR 
responsiveness. Every time! News 


4 ASK ANY ONE of the Rich Texas Trio for a 

k by Pp copy of the amazing market profiles contained i 
° a ° “Texas Markets & Media” surveys, 1957, by Bel 
den Associates. The 57 studies are the second i 


: 4 a continuing series. See “share of market” changes 
R.O.P. Color is avail- from °56 to 57. Write us direct or ask your near 
able in all three est BK&M office. : 
papers at minimum any day, in any 
color surcharge rates. conventional Represented Nationally by 
Fidelity in matching size ° 
colet spodillentions. Burke, Kuipers & Mahoney, Inc. 


MAY 10, 1958 


TEXAS 


COUNTIES 
CITIES 
(continued) 


RETAIL SALES— 


JM 


ESTIMATES, 


1957 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


Per 
Hsid. 
Retail | Power bang 

ndex 


index 
of Sales 


Auto- 
motive 


($000) 


Gas 
Stations 
($000) 


e's 


Bandera 
Bastrop 
Baylor 


Bee 
Beeville. . . 
Bell 
ATemple 


ee 


Bexar : 
Adan Antonio 


Blanco 
Borden. . 
Bosque 


ATecarkana 
(Tez.)-Texarkana 
(Ark.) 


1A Texarkana... 


Brazoria.... 
Freeport 
Brazos 
Bryan 
Brewster 
Briscoe 
Brooks 


Brown 
Brownwood 

Burleson 

Burnet 


Caldwell 
Calhoun 
Callahan 


Cameron 
ABrownsville- 


Harlingen-McAllen 


AHarlingen..... 


ABrownsville.. . 
San Benito... 
Camp. . 
Carson.. 
Cass 
Castro 
Chambers... ... 


Cherokee 


Jacksonville... .. 


Childress 


Childress. ....... 


Clay..... : 
Cochran 
Coke 


Coleman 


Collin 


B’McKinney....... 


Collingsworth 


Colorado.......... 


Comal 


New Braunfels... . 


Comanche... .. 
Concho. . 
Cooke 


Gainesville. ..... 


Coryell... 
Cottle. . 


Crane... 
Crockett 


12,125 


36,211 
19,722 

8,117 
22,030 


22,716 
21,688 
10,501 

4,179 
31,225 
26,902 
16,544 

4,209 


7,133 
4,226 
13,361 
4,515 
8,866 
1,326,213 


106 
70 
67 


40,498 


291 320 


973 


245,936 


2,991 

137 
3,029 
2,161 


3,628 
799 3,628 
4,360; 22,050 
2,166) 11,925 
1,914 4,741 
25,966) 125,510 
25,328) 124,141 


535 
2,402 
11,135 


11,848 
6,196 
17,365 
5,455 
7,250 
7,250 
1,657 
404 
1,196 


6,308 


641 
641 
192 
51 
1,503 
1,503 
748 4,846 
237 933 


148 2,628 

86 1,445 

357 5,140 

52 936 

192 2,758 
51,419} 328,322 


513 
369 
1,165 
1,229 


1,801 
1,397 
7,748 
3,117 
2,934 
47,239 
43,505 17,038 


143 


1,284 


612 
529 
1,137 


3,517 
1,628 

325 
2,117 


1,490 
1,489 
1,001 

578 
3,425 
2,717 
1,600 

188 


815 
386 155 
1,098 200 
1,303 129 
998 362 
85,856 41,601 


1 Texarkana is in Bowie (Tex.) and Miller (Ark.) counties. 
SM Standard (4) and Potential (4) Metropolitan County Areas. 
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Before using these figures read foreword 13. 
© Sm, 1958. 


SALES MANAGEMENT 


we burned-theSdsasmidnight oil... 
Sg oy Giz, Sage \ 


to give timebuyers a quick and amazing summary finding 
about WFAA-TV’S rich North Texas television market* 
(*Based on preliminary estimates, Sales Managements ‘‘Survey of Buying Power,"' May 10, 1958.) 
° WFAA-TV, DALLAS, NOW BLANKETS 71 COUNTIES 
— far more than ever before, and now substantiated by NCS #2. 


¢ WFAA-TV DELIVERS MORE PEOPLE SPENDING MORE 
MONEY THAN EVER BEFORE! 


LOOK AT SALES MANAGEMENT’S FINDINGS IN ‘‘WFAA-TV LAND’”’: 


tee on oa. ee 2,831,000 Apparel . . . . . . . . . . . $168,646,000 


No. Families . 2... 2... 859,400 Furn., Household Appliances. . . . . $143,943,000 


Effective Buying Income . . . . . $4,405,866,000 


Automotive . . . . .. . . . . $857,305,000 
Retoil Sales . . . . . .. . +. $3,444,601,000 


wit «2... «soo Service Stations. . . . . . . . . $263,115,000 


Gen'l Mdse. . . . . . . . . « $ 495,614,000 a ee wr, ae eee 


CHANNEL 8 

316,000 WATTS VIDEO 

158,000 WATTS AUDIO 1S ©) siiss 
FROM ATOP TEXAS’ TALLEST TOWER! 


Edward Petry & Co. Nat’l Rep. A television service of the Dallas Morning News 
MAY 10, 1958 705 


25-County KOSA-TV Market 


Population Households Buying Income| Retail Sales 
393,300 110,400 $707,244,000 | $515,811,000 
@ 


Cash in on this market. 
ARB Total Area survey shows KOSA-TV 7 
dominates 151 out of 168 night-time quarter i 
hours per week (6 PM to midnight). 


In service to the richest oil-producing 
region of the US, KOSA-TV is where the 


money is! 


ba @ ‘The “SM” symbols mark original, exclu- 
TEXAS RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Per | i Lumber- 

COUNTIES % Hsid. | Buying | Index } i General Auto- Gas Bldg. 
CITIES 8 of | Retail | Power Quality | of Sales Mdse. | Apparel Appl motive | Stations | Hdwre. os 

(continued) ($000 S.A.| Sales | Index Index | Production} ($000) ($000) ($000) ($000) ($000) ($000) | ($000) ($000) 


2A Dallas ws , 138,095) .5686 4599 23 CO 152 216,377 7,743) 228,724 67, 922| 39,875 280,878) 63,062! 57,641) 33,621 
University Park 32,665; .0163 0230 | 105 6,557 6,968 3,607) 5,281 828 3,600) 1,655 2,335 
Highland Park 5,294; . 0135 | | 103 4,323 1,193 3,986 440 1,176 953} 357 209 
Grand Prairie 706} .0208 0193 105 10,341 3,822 1,612 2,313) 13,187 3,948 2,034 1,180 
Garland... 34,382} .0172 -0160 98 105 8,371) 1,884 854 1,625} 13,437 3,645 1,491 1,448 
Irving..... 22,155) . 0204 | | 48 6,908) 1,032 906 1,158 3,599 1,910 4,108 1,235 


Dawson..... 24,115. .0126 | of 5,273 1,963 529 7,846] 2,648) 2,427 612 
Lamesa... 22,410; .O11! .0091 | 137 4,798 1,941 529 7,546 2,051 2,364 612 
Deaf Smith 20,550; . ; 151 3,604) 1,521 931 5,413] 1,846) 3,666 
Hereford 19,236) . d 240 3,604 | 1,521 803 | 5,413 1,492 3,665 
Delta ‘ " j 61 1,323 355 134 2c 1,252 237 


Denton , ‘ i 89 10,790 | 6,142) 1,795 | 12,599) 3,767 

Denton “a 33,129) . 017 7,439] 4,422 | 8,330! 2,326 

De Witt... ; . ; 5,111 2,170 5,940) 2,058 

Dickens... . j ‘ | 1,216) 185 1,901) 691 
} 


Dimmit. 7 901 80) 2,301 
Doniey...... | P q 1,287} 193| 1,371 
Duval......... 4 : 2,299 362 1,236) 


Eastland.......... J J 5,570 1,664) | 6,973 
ee Tee d ‘ 26,330) 10,969) | 26,435 

\ Odessa " ‘ F 25,535) — 7 26, 435) 
Edwards le é d | 526 33 ‘a ies 


Ellis d ; 10,868 | 2,721) | 8,726} 
Waxahachie 7 ; j 4,963 1,356) 260) | 4,104 

EI Paso .1548| 4, f 71,215 51,527, 21,261| 19, 61,888 
AE! Paso 283,946, . ‘ 61,583| 50,558] 20,779) | 58,663) 

Erath.. r i 3,814 1,207| | 3,482) 1,428) 
Stephenville .0066 i 2,545| oe 1,043| 


Falls... | 0093) 2,856) . 4,704 | 3,480, 1,262 
Marlin e ; 2,809 | | 2,421 821 
Fannin \ A | 2,620] . 5,913 } 555) | 3,788) 1,807 
Fayette ; 051; 3,342] . | 4,838 3,196) 1,884 
Fisher rn 2,627] . 1,877 1 meal 786 
Floyd 5.473]. 4,032) 3,598, 1,110 
Foard 0012} 2,125] .0017 85 514) | 787} 181 «387 
Fort Bend... 699). 0166 | 106 9,442) 12,902 3,678, 5,944 
Rosenberg........ 370| .0122| 0073 | 120 200 4,213| | | 10,228} 1,927| 2,176 
Franklin........... 561) 739] 0018 69 69 470) 1,585, 466 34 
Freestone 479) 994] .0050 70 75 3,132/ 2,357; (1,114) = 949 


2 General merchandise sales include sales of ‘‘non-store retailers.” This category was SM Standard (4) and Potential (A) Metropolitan County Areas. 
included in the 1948 Census and is particularly significant for cities listed in the Before using these figures read foreword, page 13. 
editorial introduction, starting on Page 13, under heading ‘Mail Order.” © SM, 1958. 
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DRUGS 
$188,161,000 


“FURNITURE, 
HOUSEHOLD APPLIANCES APPAR GENERAL MERCHANDISE 
$240,026,000 $269,4 $697,216,000 


— all this in the richest market of them 
all, and served by 


FAA RADIO 


DALLAS 


WFAA Radio reaches out to 4,998,200 people! 


WFAA Radio blankets an area where 1957 retail sales hit 
$5,690,194,000! 


WFAA Radio means a bonanza in effective buying income of 
$7,350,303,000! 


...and, you'll find WFAA-820* the most 
“listened-to” station in the entire W FAA 
State of Texas. Based on NCS No. 2. 32O- 270 


SA Luan 
NBC *ABC 


*shares time with WBAP 


Represented by Edward Petry & Company—Radio Services of The Dallas Morning News 
MAY 10, 1958 707 
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1F YOU ARE BUYING 


TEXAS MARKETS 


YOU SHOULD BE 
BUYING THE 


BEAUMONT 
MARKET 


@ 8 TEXAS COUNTIES 
@ 6 LOUISIANA PARISHES 


@ POPULATION 
520,300 


@ TOTAL INCOME 
783,498,000 
@ TOTAL RETAIL SALE 


*601,453,000 


Beaumont Enterprise 
Beaumont Journal 
COMBINED CIRCULATION 


90,763 


Sunday Enterprise 


75,488 


Publishers Statement, Sept. ‘57 as filed 
with ABC subject to adit. 


SOURCE: SALES MANACEMENT 
1958 ESTIMATE 


representad by 


The Branham (Co., 
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708 


TRO RRB RP RRR RRS ESSERE EERE ETRE RE RRR EEE EER RP EE EE eee 
2] 


‘ 
’ 
‘ 
' 
t 
’ 
' 
‘ 
— ‘ 
| DALLAM [SHERMAN] HANSFORD ¢ OCHILTREE iv 
MOORE HUTCHINSON } 1 
WARTLEY | ¢ Bouger f) WEMPHILL 
ae Pores a | Yee _ je 
= Si: 2 is 
6 Amaniiio ae Pampa 3) TS 
> sii i |= 
j tls 
es * Bh 
DEAF SMITH g RANDALL * Hp | [covtincswonta 
PARMER| CAST” | SWISHER WARDEMAN 


of HALL 
i |’ 
4. 


AMB | HALE | 


WICHITA, —— 


£1 Paso 


VAL VERDE 


Counties and cities on this map 
ere charted in proportion te net 
Effective Buying Income: Scale, 
0029 sq. in. equals $1 million. 


Cities shown cre those having 
net Effective Buying Income of 
$15 million ond over. 


Metropolitan County Areas are 
bounded by black dotted line: 


5. GLASSCOCK s 
6. JEFF DAVIS Piienens w Wichita Falls 
? a o of f= 
7. KENEDY z o = 
& KINNEY wr Zlob. 
9. McMULLEN | UBBOCK crosey | ris | Sian 
x 
* [s® . s Me 
10. MOTLEY 
a YOUNG JACKE WISE 
il. ROBERTS s 18 
SAN AUGUSTINE F3 Lubbock 
YWERVELL zs >]2 [Paco | Parner 
MERY 4 = 
. = eee tae PINTO 
4. STERLING | 2 be 
“ " =e i f=]t 
).. ee — 
Highland Park 
Font Worth feck 
: ee 
H 
3 ; 
: 233 
z = 
< 323 
= = a 
= ale 3:3 
S jo} @ SOS ESSERE + $e 
= = a 
3 
2 > |<i> 
s 3 lala 
DSPETH OVviIN ; 5 AIS ‘ ahachve = 
> io jz WILL — : : 
b yey uae 2 ||] > | NAVARRO 
1 Se t = v Corsicana 
re > i 
‘ =o zlel+ 
u SCURRY Bl <P yee MCLENNAN 
2 ‘ 
4 re = H Waco 
ee wilSE : 
; id & be ; 
: PS: bee Snyder | Swe ‘ 
315 y 4 " 
> siz H a, 
; a j= sic 3 BELL ; er 
; = REOEREE — H € 
: a oo ~ KENDALL : Temple bs 
j < ° t 
: ry = |= Avstia 4 
- a S |= © 
< 
J = |? é 
RECTOR — - $ 
a aay eo 24 
ee: a co 
35] NOLAN CALOWELL Fp 4 
— 29 ~ 2 
= i 
Fe oo 
5 COMAL =] GUADALUPE B = 32525 
New g 3 
Bravntels + 
Odessa Migiand besos = ¢ 
pane 3 = : 
ha COKE Res 3 
$5 
Ba 
San Antone Paso 
> 
bo: 
« = 
. =; 
sos 
pasoeed 


SALES MANAGEMENT 


Pome 


parm 


LM ee ee PP RP SS SSS SRR RR RE RER SPR RSE RSR SESS SEE 


TEXAS 


LOOK WHAT 


Beaumont 


HAS TO OFFER 
@ FOOD SALES 


*153,600,000 


@ EATING AND DRINK- 
ING PLACES SALES 


*36,375,000 


@ GEN. MDSE. SALES 


*71,502,000 


@ APPAREL SALES 


*37,684,000 


@ FURNITURE - HOME 
APPLIANCE SALES 


*33,368,000 


@ AUTOMOBILE SALES 


*138,388,000 
@ GAS STATION SALES 
*64,662,000 


@ LUMBER BUILDING 
HARDWARE SALES 


*47,549,000 


@ DRUC SALES 


*20,706,000 


SOURCE: 
SALES MANAGEMENT 
1958 ESTIMATE 


Copyright by 


BEAUMONT ENTERPRISE 


BEAUMONT JOURNAL 
ERE Tas 5 RRR eI: BY TT SS 


SEA U M ONS T Ck wow 


SBESRP RRR SERRE EES Ee eee Te eee ee eC TTT PRC RTP ER EE EE 


represented by 


7SOaRaeOeReOPeOSBeae eee eee RRR RSE SRR ERS SESS SESE EE EEE Eee The Branham (o., 


MAY 10, 1958 


TARRANT 


WICHITA 
Falls @ 


TARRANT | DAI 


| ECTOR 
. 
sa 
@San Angelo 
TOM GREEN 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


i. The “SM” symbols mark original, exclu- 
TEXAS RETAIL SALES— GYD ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
Total | Per | 


| Per | — 
COUNTIES Retail % Hsid. | Buying Index Drini General Auto- 
CITIES Sales of Retail | Power of Sales Places Mdse. 


Gas 
| Food motive | Stations . | Drugs 
(continued) ($000) | U.S.A. Sales | Index Production} ($000) ($000) | ($000) ($000) ($000) ($000) 


| 


ee a 6,214] .0031| 2,301] .0041 | 1,328) 270 1,725 786 217 
Gaines a 18,684) . 7,785} .0062 819 5,791 2,855 
Galveston. . 139,651) . | 3,774 13,066 19,055 
AGalveston 01,087) . | 9,099 11,798 
Texas City 26,382} .013% 1,776 | 4,204 


| 

Garza.... ad 6,561; . | 1,756 
Gillespie......... 13,699). : 1,504 455 2,558 
Glasscock. ....... 151) 9 ree ona 


Goliad... 3,702} . ; 96 215 414 
Gonzales 23,088} .0115 7 | 1,150 608 3,313 1,380 
Gonzales 15,944! 0080) 524 518 2,074 1,065 
Gray... 37,706} 3,260| 1,678 10,887 2,181 
Pampa 34,129) | .0170) 3,166] 1,589 10,174 1,604 


Grayson...... 84,528) . | 7,233 4,887 25,092 5,649 
Sherman..... 38,307) . 3,510 2,718 12,763 2,543 922 
Denison. . 30,797) . 2,714 1,970 9,378 1,392 838 

Gregg....... , 98,951; . 9,393 5,935 28,871 6,134 2,703 
\ Longview * 51,664) d | 7,389 3,730 11,759 3,633 1,408 
3Kilgore......... 26,090) 4 d 1,136 1,586 9,886 1,337 742 
4Gladewater 15,219) . 575 541 756) 6,962 728 529 


3 Kilgore is in Gregg and Rusk counties. ‘ ‘ SM Standard (4) and Potential (A) Metropolitan County Areas. 
4 Gladewater is in Gregg and Upshur counties. Before using these figures read foreword, page 13. 


710 SALES MANAGEMENT 


Have you kept up 
with the Dallas 
growth story? 


DALLAS’ 10-YEAR GROWTH* EXCEEDS THE TOTAL PRESENT POPULATION 
of Spokane 


fi XS 


or Des Moines 
or Mobile 

or Scranton 
or South Bend 


*The Dallas Metropolitan Area's population in 1947 was 550,000; on January 1, 
1957, Sales Management placed it at 823,900. Growth 273,900. The 1957 metro- 
politan area populations of these well known cities were all less than that figure. 


DALLAS’ 10-YEAR BABY CROP* ALONE EXCEEDS TOTAL PRESENT POPULATION 
of Ann Arborg ee 


AY * 
- 


x 


or Boise 

or Jackson, Miss. 
or Macon 

or Portland, Me. 


*Live births in Dallas Metropolitan Area 1947-1956 inclusive totaled 177,572. 
The 1957 metropolitan area populations of these well known cities were less, 


AND DALLAS IS THE HUB OF AN INTEGRATED REGIONAL MARKET THAT 
IS GROWING ALMOST AS FAST. 


To sell and serve this market Dallas offers: 


Greatest banking facilities in a 40-state area. 

More planned-industrial-centers than any other city in 
the U. S. 

Transportation and communication position superior to 
any competitive city. 

Greater Effective Buying Income per family than any 
competitive city. 

Greater consumer population within any radius than any 
competitive city. ; - 
Balance of financial, wholesaling, and diversified manu- THE DALLAS SOUTHWEST: 

facturing activity. _ 

Efficient, business oriented, non-political local government. 20.5 million people Witte $28 billion E.B.1. 


All requests for information will be given prompt, comprehensive, and confidential handling. 


DALLAS CHAMBER OF COMMERCE 


Industrial Department e 1101 Commerce Street e Dallas, Texas e Riverside 7-8451 
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HOUSTON’S 
BEST BUY! | 


e EQUAL RATINGS 

@ LOWER RATES 

e EXCLUSIVE 
MERCHANDISI 


HOUSTON’S 
FAMILY STATION! 


@ BETTER LOCAL SHOWS 
@ BETTER PRODUCTION 
1 ® ABC’s GREAT NEW LINEUP 


NG PLAN 


KTR K-TV The Chronicle Station, Channel 13 


P.O. Box 12 © Houston 1, Texas © ABC Basic 

Houston Consolidated Television Co. © General Manager, 
Willard E. Walbridge ¢ Commercial Manager, Bill Bennett 
National Representatives: Geo. P. Hollingbery Company 

500 Fifth Avenue © New York 36, New York 


~ ‘The > “SM” symbols original, 
sive estimates by SALES N MANAGEMENT. 
Furn.- Lumber- | 
House- | Auto- Gas Bidg. 
Places | Mdse. | Appl. motive | Stations | Hdwre. | Drugs 
($000) | ($000) | “3000 | ($000) | (3000) | ($000) | ($000) | ($000) 


|_& 
Grimes ; 3,601} .0080 | 75 | 93 ' 335) 1, | gee] 2,814! 1,224) 1,467| 
Guadalupe : 4,046] .0123 | 80 95 1,676) | 1,816, 5,594 3,445) 

Seguin 23,560) 0118] .0080 100 148 37 1,035] 28) 1,816) 5,594! 2,630) 
Hale... 970). 5,497] .0227 | 110 | 133 1,337| | 2,460/ 2,674] 13,618) 7,091) 

Plainview 790} 0206 0156 | 127 | 170 7, 995 | 2,006} 2,432] 12,540) | 5,443 
Hall , 2,220) .0045 76 53 246, 1,316 675. 


TEXAS 


COUNTIES j 7, | Hsld. | Buying | ae Index 
CITIES Retai Power yay of Sales 
continued ($000) | U.S.A.| Sales | index | Prod uction 


| 
Hamilton ; ‘ ; 0039 | 74 72 »285| | 154| 1,639) 


Hansford . d 4,896} .0031 mI 104 338) 1,527 


Hardeman 240) 747] .0047 | 85 76 | 348 1,789 


Hardin 
Harris 
AHoustor 
Baytown 
Pasadena 
Bellaire 
West University 
Place 
Harrison 
Marshall 
Hartley 
Haskell 
Hays 
San Mare 
Hemphill 
Henderson 
Athens 
Hidalgo 
AMcAllen 
Edinburg 
Weslaco 
Mercedes 
Mission. . 
See Brownsville- 


Harlingen-McAUen | 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


712 


7at| 4,367) 
88,852) 309,723 
78,308) 270,646 

3,143) 12,940 
4,783 17,413) 
320 


1,993) 
1,884 


Before using these figures read foreword, 


SALES MANAGEMENT 


page 13. 


THE 


HOUSTON | 


POSE 


NOW READ 


BY MORE 
TEXANS 


THAN ANY 


OTHER 
EWSPAPER 


REPRESENTED NATIONALLY 


10, 1958 


FIRST IN THE SOUTHS LARGEST MARKET 


Your advertisement is seen by more Texans 
in The Houston Post than in any other 
newspaper because The Houston Post has 
the highest weekday circulation, (213,198*) 


An important reason for The Post's push 
to first place is its alert, far-ranging news 
coverage—'‘written and edited to merit your 
confidence.’ During the past five years, The 
Houston Post has won 65 state-wide and 
national journalistic awards and has staked 
a reputation as the Southwest's most read 
able daily. Texans last year paid $355,000 
more to read The Post, (based on The Post's 


subscription rate of 20c more per month 
than that of any other Texas daily) 


FIRST IN RETAIL LINAGE GAINS 


The Houston Post's fifth consecutive gain in 
retail linage last year comes on top of a 
nearly 2,000,000 line gain in total retail 
advertising, 1956. Each year for the past 
five years The Post has shown an increase 
in its share of total retail and general adver- 
tising linage of the three Houston dailies. 
The Houston Post is the only Houston 
newspaper enjoying five years of continuous 
linage gains. ons tues 

The Post's push to first place in Houston 
bears great significance to the advertiser 
who constantly must keep abreast of chang- 
ing trends in major markets and media. It 
is well to remember to obtain greatest cov- 
erage of Houston the South's largest 
market—you need the best read newspaper: 


The Houston Post. 
*ABC 9-30-57 


W. P. Hobby, 


: ; 
Chairman of the Board 


Oveta Culp Hobby, 
President 


BY MOLONEY, REGAN & SCHMITT 


713 


’ 


KFDM-TV 


BEAUMONT + PORT ARTHUR - ORANGE 


® Twenty NCS +2 Counties 

® Largest Audience, Sign On—Sign Off 
© Most Experienced Station 

© 154,000 Sets in Coverage Area 


CBS C. B. Locke, Executive Vice President & 


Mott Johnson, Sales & Operations Manager 


ABC See Pefers-Griffin-Woodward, Inc 
‘7 


@> The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Total | Per Eating & Furn.- 
COUNTIES i Retail | & | Hsid. | Buying Index Drink. | General House- Gas 
CITIES Sales | of Retail uality | of Sales Food Places | Mdse. Appl. Stations 
continued) , ($000) | U.S.A.) Sales ndex | Production] ($000) ($000) ($000) ($000) ($000) 


Hill... a 0118) 2,836) . 78 75 5,738 996 1,430 1,221 2,813 
Hillsboro Be -0067 ‘ 100 134 2,925 466 996 1,532 
Hockley........... | .0117) 3,899) . 96 5,822 685 1,679 2,272 
Levelland beeen 27 ° | A 114 4,008 454 1,546 1,444 
Hood. ... 7 d J 100 | 1,445 803 764 


Hopkins F d 5,065 1,523 1,389 
Sulphur Springs. 3 4,553 1,029 1,150 
Houston......... d d 4,800 952 1,043 
Howard.... a F 11,529 4,767 6,146 
Big Spring.... , 313 j | 4 10,612 4,717 14,527 5,618 


Hudspeth... .. : 0012) : 321 766 4 ae we 634 
Hunt. ... seek : ‘ d 9,516 4,012 12,232 2,780 
Greenville....... , O01 é 6,098 2,980 7,304 1,809 
Hutchinson........ ‘ d . 9,687 2,364 10,251 3,566 
Borger... .. .0177 F 8,959 2,355 10,251 2,425 


irlon..... a i, ; 162 52 a a 164 
ve eee ,040) .0035) ‘ 1,534 1,684) 1,514 
Jackson , | 4, P 3,451 982 3,859 1,994 


eee ; , r 3,086 | 5,486 1,625 
Jeff Davis.......... zx é 240 owe 50 
Jefferson prays i | A 77,255 61,883 
ABeaumont..... 73,89 J d 40,591 38,989 
APort Arthur 5, 33 .05% ; | 29,337 20,375 


Jim Hogg J J d | 791) 
Jim Wells 0144) 3, , | 6,489) 
Alice 23, d J 5,183 
Johnson i F é 6,470 
Cleburne... 20,876; .010: é } 4,621 


Jones 22,327, . d 5,497 
Karnes : 12,910, . é | 3,305 
Kaufman : 32,368) . | ‘ } 7,092) 

Terrell ; 17,526; . { d | 3,909 


Kendall. 5,601, .0028| 3, : 1,057 
Kenedy. . 74 
Kent..... 1,023 


Kerr.... 18,768 
Kerrville 16,559 
4,383) 
389 


1,406) . aie ve +r 
30,418 . 9,815 2,608 2,297 
29,944) . 9,815 2,476 2,297 
11,559) . ° A 2,546 1,129 1,596 


34,607, .0173 , 7,597; 2,757} 3,644 
31,227| .0156 6,962; 2,035} 3,166 
‘ 33,364 .0167/ , 7,934) 1,764) 6,226 
Littlefield. . . 18,331) .0092/ ‘ 5,464 973 1,632 
Lampasas.... 11,530, .0057| 3,976] . 3,488 1,142 $17 


SM Standard (4) and Potential (4) Metropolitan County Areas. Before using these figures read foreword, page 13. 
714 SALES MANAGEMENT 


gez52 9228s 


EXPANDING WITH THE LUBBOCK MARKET 
«+. SOON 5000 WATTS! 


Expanding to keep pace with Texas’ fastest growing market, KSEL 
will soon be 5,000 watts. !t is one thing to be the fastest growing 
market in the nation and it is still another thing to keep up with that 
market. Your dollars will be well spent when you use KSEL . 

reaching out to give you an even bigger market basket. 


“MOST LISTENED-TO STATION 
ON THE SOUTH PLAINS” OF TEXAS 


National Representative 
WM. G. RAMBEAU CO. 
New York, Chicago, Minneapolis, 
Los Angeles and San Francisco 


Southwestern Representative 
CLYDE MELVILLE CO. LUBBOCK, TEXAS 


Dallas, Texas 


77] The “SM” symbols mark original, exclu- 
TEXAS Me- RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
Total Eating & Furn.- Lumber- 
COUNTIES poli- Retail Buying Index Drink. | General House- | Auto- Gas Bidg. 
CITIES tan Sales Power | Quality | of Sales Food Piaces | Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
(continued) Area} ($000) Index Index | Production} ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) ($000) 
— ! 

bbe <auda -0028 | 61 41 725 193 615 42 109 950 362 159| 280 
Se ee y d -0082 76 90 6,992) 925 1,567 426 395 3,931 1,632 1,711) 417 
-0034 67 67 1,216 591 192 255 1,581 919 801) 172 


A 64 634) 1,526 421 253 
0151 93 123 9,270) 1,764 1,937 1,470 1,339 10,214| 3,927) 7,359 1,054 


bec aaad -0049 163 307 3,021) 849 798 1,101 479 5,124) 1, 168) 4,774 455 
ecg de .0080 i ee 4,780) 648} 1,408] 1,014 583 —_ 978} 1,380 574 
cee a .0020 % | 90 615 90 150 74 cles Soe 443, 587 139 
eR .0032 ol ee 1,754) 525 177) 69 181| 1,360! 950 481 319 
i; ETRE * .0027 93 | 110 - 505 1,320) 133] 103} 1,453) 611) 388 213 
| 
Sees 0001 93 110 see 24 ---| .| a ial ait ‘ ee 
— -1030 104 103 38,575 7,428 28,806 10, 306 10,245) 52,717| 14,919 24,447 5,497 
.0904 111 117 33,686) 6,954] 27,686] 10,237, 9,773) 50,681| 13,482) 21,976, 5,039 


441) 


4,308) 
| 


330) 3,516, 1, 
.0760 91 100 38,977, 10,692, 23,190, 6,802) 8,513, 37,383, 12,617) 12,042, 6, 512 
0612 | 100 119 33,214] 8,861| 21,675] 6,328] 8,017/ 33,618} 10,328, 10,369, 5,694 

seal a 60 aa ee 


McCulloch.......... 
McLennan..........| 156 166,451 


| 419) 254, 4,231 758} 1,157 118 

0033 85 65 1,528 311 696 220 101; 2,195) 846| 193 215 

5,583 
| 


498) 


Sereeereter 22,394 
oe 5,950 
11,760 


3,006 


619) 5,768, 2,243 2, 655) 752 


ernst wcll 21,346 d 

Montgomery........ 22,836 .0107 76 81 5,829) 1,385 2,438 759) 1,010) 6,789) 2,494 696) 627 

Geko ckvccts 16,715 -0057 110 162 4,556) 904 1,494 758 1,010) mr) 1,635] 696| 57 
° Moore............ 17,016 .0142 86 51 4,295) 1,103 720 468 568 3,728) 2,370) 2,151 284 

wh 10,481 d | 2,557) 1,416) 
a 2,439 0016 | 84 63 708) 53 80 60 239 370 349 pone 100 
Nacogdoches....... 24,413) .0124 73 71 6,957) 632 1,323 1,411 1,163 4,371 2,488) 1,297) 905 
. Nacogdoches. ... . 20,850 -0081 | 93 120 5,310] 532 1,001 1,384 1,057 4,257 2,360) 8 107) 860 
| 

ee 33,878 0161 80 34 9,546 1,085 4,390 1,062 2,011 6,284 3,797) 3,209) 1,056 
Corsicana........ 28,351 .0124 89 101 7,600) 947 4,058 1,062: 1,926 5,025 2,892 2,748} 863 
ES 6,548 .0033 61 59 1,496) 183 788 90 376 989 2,117) 155 229 
EE 23,688 .0114 99 103 5,787) 791 2,288 1,250 1,055 6,838 2,565) 1,400 599 
Sweetwater...... 20,786 .0098 104 lll 5,112) 671) 2,111 1,218 989 6,192 2,018) 1,124) 528 


Before using these figures read foreword, page 13. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
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Just Plain 


Population 275,300 
amilies 9,400 
Facts | |S a oe 


There Are Sales $313,536,000 


over 50,000 Femily $3890 cuanne. & 


Television Sets 


: 7 Affiliations 
- This Market nome CBS (Interconnected) « Film: NBC and ABC SAN ANGELO, TEXAS 
J. H. HUBBARD, GENERAL MANAGER 


"The “SM” symbols mark original, exclu- 
RETAIL SALES— @D ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Per | Eating & Furn.- 
COUNTIES i il | & Hsid. | Buying | Index Drink. | General House- | Auto- Gas 

CITIES Retail} Power | Quality | ofSales | Food Places . Appl. | motive | Stations 
continued) Sales | Index index | Production] ($000) ) $000) | ($000) | ($000) | 


Nueces i -1410) 4,1 .1378 93 95 18,832 12,351; 60,813 
ACorpus Christi. . 2 -1247| -1036 105 126 16,334 11,859} 56,094 
Robstown 8,344) .0092 .0060 98 151 1,177 239 4,050 

Ochiltree -0080| 8,045] . 166 195 256 377 3,161 
Perryton. . | 0075 d 159 229 377 2,701 

Oldham -0012; 5,693] . 113 and eee 129 


Orange : 0244! 2,887 3,855) 9,776 
Orange , 0202 3,377 9,640 
Palo Pinto 4 .0127| 4,247 1,343 7,408 
Mineral Wells .0102 | 1,261 6,356 
Panola 12,701; .0063| 3,024) . 517 3,663 


Parker 21,654) 2,926 7,853 
Weatherford 19,552! 4 7,853 
Parmer 10,690! . 7,127] . 2,376 
Pecos 11,328] . 4,196) . Sie 
Polk 11,739}. 3,173) . ‘ 3,248 
Potter 192,280) . 5,073] . 52,143 
5AAmarillo 193,421) d 50,710 
Presidio 5,272) . 3,766) . 1,417 


Rains 1,456 
Randall 17,176) 

5AaAmarillo 
Reagan 4,718 


Real 1,050) 
Red River 10,478) 
Reeves 24,238) 

Pecos _ 


~~ = 
= 
& 


Refugio 11,693) 
Roberts 2,164) 
Robertson 16,984) 

| 


— 
z= 


Rockwall 7,938) 
Runnels 20,754) 
Rusk 33,493 
Henderson 22,013 
3Kilgore 


Sabine... 5,873 
San Augustine 6,746 
San Jacinto 1,307) 
| 
San Patricio 39,597| 
San Saba 6,850 
Schleicher 4,341 


Scurry 31,620 

Snyder 29,620 
Shackelford : 5,136) 
EE: 22,703) 


| 
Sherman........... 3,012) 


8 Kilgore is in Gregg and Rusk counties. ‘ SM Standard (4) and Potential (A) Metropolitan County Areas. 
5 Amarillo is in Potter and Randall counties. Before using these figures read foreword, page 13. 
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Population of ABILENE Jumps 
© In Past Seven Years! 
67 % in Past Seven Years! 


CITY POPULATION 
1950 — 45,570 1957 — 67,600 


REPORTER-NEWS CIRCULATION 
1950 — 42,142 1957 — 52,065 


Oil Production For 15 County Area 
1950—627 Million Barrels 
1957—1000 Million Barrels 


opened in 1956 and staffed 
yg Pang res e —— with 6000 men with annual 


Represented By: Texas Harte-Hanks Newspapers 
New York—Atlanta—Dallas—Chicago 


The “SM” symbols mark original, exclu- 
RETAIL SALES— JM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Per 
COUNTIES & , index Drink. | General Gas Bidg. 
tan of Sales ‘ood Mdse. Stations | Hdwre. 
Production ($000) ($000) | ($000) 


8,372 6,824 
5,601 


3 


—s 
7 


388 B28 
S88 228 B 


13,517) . A 3,354 


671,282) . A - 24,473) 157,800 
2AFort Worth.... 583,731; . J ‘ 21,977; 131,512 
White Settlement... 3,151 a <a ea 
48,397) . 7 3 2,003} 22,331 
103,059) . ° p 6,497| 25,622 
94,733) . j 2 6,380} 23,576 
2,851) . J 448 695 


eow- SR 


23,022) . d 6,997 
21,019 
2,144) . ‘ 437 
17,849). . ‘ 4,262 
15,941 


91,795) . ’ A 22,245 
88,797). d 22,228 
213,479) . . ° 42,570 
210,803) . ° a 42,242 
7,247 1,633 


33888 SBHSES 2BFREGH FFe2 = 


eN nn 


10,001 
13,826 


2,126 
3,552 


—~_— 


7,392 aaa 


os 
7 


se868 8 88 


16,659 
13,460) 
21,857 
21,095 
17,462 


3,657 
3,059 
6,302 
6,302 
6,192 


1,587 
1,327 
1,262 
1,213 
1,847 


eEae EEBEE 


a 


68,771 
56,370 
12,271 
12,926 


6,721 
6,662 

982 
1,078 


11,749 
11,749 
3,178 
3,388 


6,116 
6,017 

652 
1,626 


ww 


—“ 
Py 


E822 88882 8 EF 


os 
2 = 
_— 
w 


a3 


e253 82352 8 92 § 


2 General merchandise sales include sales of ‘‘non-store retailers.’ This cat © SM, 1958. SM Standard (4) and Potential ) Metropolitan County Areas. 
4 


egory 
was included in the 1948 Census and is particularly significant for cities listed in Gladewater is in Gregg and Upshur counties. 
editorial introduction, starting on Page 13, under heading ‘‘Mail Order.” Before using these figures read foreword, page 13. 
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SM The “SM” symbols mark original, exicn- 
TEXAS RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Total 4 
COUNTIES Retail » L Index Drink. | General Auto- Gas 
CITIES Sales i uality | of Sales Food Places | Mdse. | motive | Stations 
continued) ($000) S.A. ndex | Production} ($000) ($000) ($000) ($000) ($000) 


16,723, . 89 82 4,043 4,412 
13,940). E 107 127 3,045 4,234 
16,341) .0082! 73 83 3,801 2,777 
14,082). : 107 167 3,064 +2,751 
62,814 67 13,008 8,194 
52,087, .02 ; 70 12,606 8,194 


43,572) . 105 9,801 11,278 
15,610). J 3,440 3,681 
19,183). j 3,898 5,942 
9,802) . F 2,246 2,385 
145,443). 28,796 34,864 
AWichita Falls. 118,274]. : 23,273 30,351 
Electra... 12,822) . j 1,220 1,238 


Wilbarger. . 2 24,623; . 6,733 5,811 
Vernon..... Py 23,365| d 6,201 5,622 
Willacy... . % 13,861) . i 3,607 1,993 
Raymondville. . 10,131). é 2,912 1,791 
Williamson ......... 35,066) . P 8,162) 2, 8,798 
WEP ccvssecc 16,062) . d 4,087 3,536 

| 
9,043) .0045) ; 1,922 1,885 
16,526) . ; 4,229 | 5,384 
14,915] .0075| ; 3,542 5,151 
14,841) . | 4,085 4,391 


~_— = 
- -« 
~ 
i 
wo 


g2 2 


20,698. 4,421 6,815 

7,344). ; 1,945 940 

22,639) . j 5,017 6,784 

13,483| : 2,932 4,670 
! 


ee 
38 
- © 


977| . 529 did nf 
6,562} | .0033) . 1,987 1,366 


gs 


Total Above Cities. 8,203,249] ee J 1,809,101} 443,486/1,131,751 420, 304|1,943,703 543,857| 264,967 
—_—_—_—. |__| | | | 
, 10,553,681| 5.2723) 4,009} 5. {2,427,408 568, 304/1,291 946 490,201 |2,451, 268 806,918} 338,487 


State Total. . 


METRO. AREAS RETAIL saces— GYD estimates, 1957 


| 


AAbilene...... .0514) 4,189] .0491 | 100 | 105 21,689! 5,055| 12,395 25,622} 8,743 6,923 
Amarillo... -1047| 4,675) + .0961 15 | (128 35,423} 11,251) 24,095 54,548) 18,488) 14,345 
Austin. ... 1067] 4,113] .1087 93 | 44,824] 15,134) 25,518 42,570} 15,449) 16,681 
Beaumont- | 
Port Arthur... t 4 -1412 77,255} 16,429) 37,686 61,883} 23,730} 20,165 

ABrownsville- 
Harlingen-McAllen , 7 : 60,564, 13,460) 29,478 46,230} 16,657). 21,794 

Corpus Christi... ¢ ‘ 65,072, 18,832) 35,871 60,813, 23,431) 26,176 
Dallas...... ,326,213| .6626| 5, ‘ 262,676, 77,045) 245,936 328,322} 985,856) 73,549 
El Paso... 911) .1548) ; 71,215) 19,383) 61,888, 20,713) 17,921 
Fort Worth ’ .3354) : 151,441| 36,384) 157,800} 45,857) 38,029 
Galveston. . i f d 36,113, 14,770 | 19,055, 12,352 9,887 
Houston... , .7430) ‘ 360,527, 87,675 309,723} 112,882) 91,489 
Laredo............. 814) .0284| 13,009, 2,324) 8,194] 4,047] 3,106 
AlLongview......... .0494| , 18,876, 5,130) 28,871} 7,458) 6,134 
38,575, 7,428) 52,717; 14,919] 24,447 

\Midland,........ f .0455) ; 21,181; 5,005 25,560} 7,084) 6,586 
AOdessa........... ge : 26,330) 5,072 26,435) 10,033 7,535 
San Angelo........ ‘ ° 20,475) 5,163 28.510 6,899 6,303 


San Antonio i ; 144,744] 43,387 25,966) 125,510} 47,239] 32,323 
ATemple d ° 19,729 5,469 4,360; 22,050 7,748 6,059 
ATexarkana....... 172) . 0451 16.008) 4,971 4,164, 16,875 9,927 4,390 
ATyler..... ; f 0430 22,166) 3,174 5,754, 21,404) 6,824) 7,769 
Waco mary ° J .0760 38,977, 10,692 8,513) 37,383) 12,617) 12,042 


| 
Wichita Falls....... é , 0761 28,796) 7,491 6,977 ines 11,687 6,630 
| 


| 


. ‘ } } 
Tota! Above Areas... 7,146,410) 3.5702! 4,184) 3.4493 1,598, 252! 420,724|1,036, 2611 444,772 351, 774|1,890, 562! 530,640) 460,183 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, 


Careful reading of the explanatory introduction, starting on page 13, will help you make 


the most profitable use of the Survey of Buying Power data. 


SALES MANAGEMENT 


For MAIL PULL and SALES PULL... 
WBAP-TVWV h:; 


Proof of the PULLING 


A 20-spot schedule for a WBAP-TV advertiser* pulled mail inquiries from 
105 Texas and Okiahoma cities. Twenty-four per 

cent of the inquiries were from Fort Worth, 

31% from Dallas and 45% from the 

large shaded area on the map. At the 

end of the campaign, the advertiser 

reported a complete sellout with a SALES 

INCREASE OF 487% over the sale of 

similar items the previous year. 


For Mail Pull and Sales Pull... 
WBAP-TV hits harder, over a wider area 
in the BIG FORT WORTH-DALLAS 

12TH U.S. MARKET! 


Look at this Giant TEXAS Market! 


WBAP-TV 53-COUNTY MARKET AREA 

(48 Texas Counties 

5 Oklahoma Counties 
Population (1/1/58) 
Households (1/1/58) 
Total Retail Sales (1957) 
Retail Sales Per Family $ 4,085 
Effective Buying Income (1957) $4,436,534,000 
Effective Buying Income Per Family $ 5,243 
SOURCE: Sales Management Advance Data, 1958 

Survey of Buying Power. 


2,735,300 
844,200 


*Name Given on Request $3,448 ,461,000 


INQUIRIES RECEIVED FROM: 


TEXAS: 
Allen 

Azle 

Athens 
Arlington 
Alvord 
Alvarado 
Barry 
Blooming Grove 
Bridgeport 
Bryson 
Burleson 
Bells 

Bowie 

Blum 

Caddo Mills 
Cisco 

Celina 
Cleburne 


Comanche 
Coppell 
Corsicana 
Cresson 
Clarendon 
Decatur 
Deleon 
Denison 
Denton 
Desoto 
Dublin 
Duncanville 
Eastland 
Ennis 

Era 

Ferris 
Frisco 
Garland 
Gainesville 


Glen Rose 
Godley 
Gorman 
Graford 
Grafton 
Graham 
Grandbury 
Grand Prairie 
Grapevine 
Greenville 
Harlingen 
Hillsboro 
Haslet 
Hurst 
Hutchines 
Itasca 
Iredell 
Irving 
Italy 


Jacksboro 
Kaufman 
Keller 
Krum 
Dallas 

Fort Worth 
Mesquite 
Millsap 
Meridian 
Lewisville 
McKinney 
Lipan 
Mineral Wells 
Murchison 
Nocona 
Palmer 
Paris 

Plano 
Pottsboro 


DeMent 
Ranger 


Scurry 
Savoy 
Saginaw 
Lubbock 
Merkel 
Pecos 
Sadler 
Rockwall 
Richardson 
Rhome 
Stephenville 
Seagoville 
Sherman 


Sulphur Springs 


Silverton 
Snyder 
Trenton 
Trinidad 
Tolar 

Terrell 
Wilmer 
Whitney 
Waxahachie 
Windom 
Wolfe City 
Whitesboro 
Weatherford 
OKLAHOMA: 
Cumberland 
Ardmore 


BASIC NBC FOR NORTH TEXAS 


FORT WORTH * 3900 BARNETT DALLAS * 1900 NORTH AKARD 
AMON CARTER AMON CARTER, JR HAROLD HOUGH GEORGE CRANSTON 


Founder President Director Manager 


PETERS, GRIFFIN, WOODWARD, Inc. 


ROY BACUS 


Commercial Manager 


National. Representatives 
f 


MAY 10, 1958 


Prats" Ogden’s central location, combined with excel- 
— . lent transportation facilities, makes it the ideal 


Smet \ center for distribution throughout the entire 
. \ ; West. It is served by 4 railroads, 2 major airlines 


and 11 truck lines. 


Ogden is also the center of a vast 
recreational area... just 20 min- 


SAN FRANCISCO 


\ t . utes from beautiful Pine View Lake 
VICE PRESIDENTS / and skiing at Snow Basin. 
IN CHARGE 105 aronts 


OF DISTRIBUTION! FOR FURTHER INFORMATION, CONTACT 
WEBER COUNTY 
INDUSTRIAL BUREAU 


SUITE 1214, FIRST SECURITY BANK BUILDING 
OGDEN, UTAH 


c 4 end south 


v 4 


U T A H (Other Mountain States: Arizona, “Colorado, ' ; The “SM” symbols mark original exelu- 
— Idaho, Montana, Nevada, New Mexico, Wyoming.) fee 2 sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS 14 NUMBER OF OUTLETS 


Map, page 722 


City County 


Cedar City....lron. . ‘ | ° | 
} 
| 


Logan Cache 5] 205) 26) 30) 14) 21) 
Murray Salt Lake 0} 133) 20| 24) 19| 8) Salt Lake | 
Ogden Weber......| 67.1] 698| 118| 123, 55| 54] 85| 57| 14 || — City.......SaltLake.... 177| 148) 137] 119 


POPULATION EFFECTIVE 577) 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 


| 
| | | income Breakdown of Households 
COUNTIES | 
CITIES 7% Pop. % | Per | Per | 
of | Capita! Hsid. . $2,500-3,999 $7,000-9,999 
U.S.A. | } | V/ % % 


40 7/0 /0 % 
Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Beaver ° ° ° ° A . -9 | 20.7 11.8 | 46.3 43.3 | 16.4 
Box Elder Oo . . ° : ° 28.3 19.1 | 37.2 41.1 8.2 
Cache , ° ° ° -8 | 26.7 19.4 | 36.6 42.5 | 8.1 

Logan , ‘ , ° ‘ ,121) . -6 | 24.9 18.1 | 34.7 41.5) 8.4 


Carbon 
Price 

Daggett 

Davis 


18.6 11.4 | 50.9 51.0 | 12.3 
20.1 12.3 | 44.8 44.5] 13.1 
17.0 7.4 | 24.0 16.9 | 14.0 
21.4 13.5 | 47.9 48.9 | 12.3 


Duchesne 
Emery 
Garfield 


28.2 23.2| 28.8 38.5| 6.9 
26.1 21.0 49.8 | 6.6 
28.6 21.1 | 33.1 40.1| 5.9 


~_— 


Grand 
Iron 
Cedar City 


Juab 


30.4 24.3 | 30.3 39.4/| 5.6 
22.0 14.6 45.8 | 9.7 

13.9 44.7 | 10.2 
25.8 17.3 | 38.0 41.9| 9.2 


Se 88S 8838 


& 
3S 
w 


BRE 8: 


Kane 
Millard 
Morgan 


32.5 25.5 | 34.2 43. 6.0 
26.9 19.4 | 31.5 37.0 | 10.1 
20.4 | 37.1 ° 9.6 


—~_— 


29.7 26.3 | 27.7 . 7.3 
32.4 22.4 | 34.2 ° 6.6 
19.2 11.0 | 44.0 -9 | 13.8 
6,113 . -9 | 18.9 10.6 | 43.4 39.2 | 14.4 
5,571) 8] 20.2 12.3 | 49.5 49.2 12.1 


Piute 

Rich. . 

Salt Lake 
ASalt Lake City 
Murray 


S2BE 


- 
— 
we 


ae 


| | | | 
San Juan .1} 0042) 3) y .0023| 959) 5,237 ’ | 24.4 17.2 | 30.0 34.8/ 7.8 
Sanpete me 3) Y .0042| 1,013] 3,774 3 13.9 | 31.5 27.7| 28.3 40.6| 3.9 
Sevier. . |. ’ " | .0043/ 1,083) 4,191 26.5 9.6 | 29.9 23.5 | 33.9 43.7| 7.6 


Summit 5.9} .0034| 1.4| 0021 1,086 4,451) 21.4 7.4 | 27.8 20.9/ 41.1 50.3| 7.8 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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PROUD PAPAS 


... seems that way in this Intermountain 
Market of 1% million. Utah, as the 
center of the market area has the 
nation’s second highest birthrate 
representing a potent future market. 


Cover this Family Land effectively 


with KSL-TV 


where there are bigger families, spending 
more per year than the U.S. average. 
KSL-TV 
Salt Lake City 


CBS for the Mountain West 
Represented by CBS-TV Spot Sales 


\W7" «a 
(ax 
NI * i NS 
SULT | eats Sey Sean a 


FUNG DISCO SKE ee BET 


SM POPULATION EFFECTIVE SM The “SM” symbols mark original, exclu- 
‘ ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


UTAH 


Income Breakdown of Households 
COUNTIES 


.on2| 1,608) 6,164 
-0041) 1,166) 4,896 


4,895 
5,642 
4,462 
3,973 33.4 12.7 | 27.4 
5,983 . 19.7 a os 
5,449 . 16.4 4.6 | 20.3 
5,517 " 16.8 4.7 | 20.0 


Total Above Cities... 


+ 
654,714) .2195| 1,744] 5,867 ° 17.0 4.6 | 19.6 11.3 | 43.3 
| | 


State Total........ ¢ : -7| 547.9) 1,285,132! 4241} 1,486| 5,434) 5, 18.5 5.3 | 21.4 13.3 | 42.8 


12.0 


POPULATION > E. B. |. POPULATION E. B. I. 
JM ESTIMATES, 1/1/58 JM ESTIMATES, 1957 SM ESTIMATES, 1/1/58 ESTIMATES, 1957 
Con- 


| Con- | 
House-| sumer | House- sumer | Urban } 
Total | % | hold | Spend- \. Net Total | % | hold | Spend-| Pop. Net | & | Per! Per 
(thou-| o (thou- | ing Dollars | P (thou-| of | (thou-| ing (thou- Dollars | of | Cap-|H’'se- 
sands) | U.S.A.| sands) | Units ($000) S.A. | sands) | U.S.A./ sands) | Units | sands) ($000) | U.S.A. ita | hold 
hous.) (thous.) 


Ogden...........] 105.8 30.4| 31.3 . 165,658) . 
AProvo.........] 104.5) . an 29.2 71.8] 131,188) .0440|1,255/4,895 


Total Above Areas| 563.4 3278] 159.8 168.5] 446.4 900, 608 _3019|1,599)5, 638 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. 


| 
Salt Lake City....] 353.1 2064 102.6 108.0) 289.1 ons, 722 .2024)1,710)8, 685 


Before using these figures read foreword, page 13. 


To be sure that you’re basing your selection of markets and media on all available factors, 
study both the Survey data and the Survey advertisements. 
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RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retoil sales of $25 million or more 


SALT LAKE 


UTAH 


Counties and cities on this map 
ore charted in proportion to net 
Effective Buying Income: Scale, 
0171 sq. in. equols $1 million 


Cities shown are those having 
net Effective Buying Income of 
$15 million ond over 


Metropolitan County Areas are 
bounded by black dotted line 


UTAH 


Per 


BOX ELOER 


TOOELE 


SALT LAKE 


Sait Lake Coty 


WASHINGTON 


DUCHESNE 


SAWPETE 


| 


COUNTIES 
CITIES 
(continued) 


| Hsid. 
Retail 


Buying 


wer 


Sales Index 


Quality 
| Index 


Production 


Index 
of Sales 


The “SM” symbols mark original, exciue 
sive estimates by SALES MANAGEMENT. 


Food 
($000) 


Eating & 
Drink. 
Places 
($000) 


RETAIL SALES— JM ESTIMATES, 1957 


General 
Mdse. 
($000) 


Appl. 
($000 


Stations 


| Gas 


($000) | ($000) 


Beaver 
Box Elder 
Cache 


Logan 


Carbon 
Price 

Daggett 

Davis 


Duchesne 
Emery 
Garfield 


Grand 
Iron 

Cedar City 
Juab 


Kane 
Millard 
Morgan 


Piute 
Rich 


4,510 
3,574 
3,322 


3,336 


970 
2,426 


4,224 
1,819 
3,071 


5,264 
5,835 


3,530) 


3,307 
3,838) 


| 88 
81 
80 
100 


85 


88 


368 
4,091 
5,011 


251| 
1,488] 
1,763) 
1,521) 


1,408] 
795 
1.674 


437) 


49| 
961 


407) 
4,965) 
5,819) 
5,761| 


5,768) 
5,768 


8,116) 


© SM, 1958. 
722 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


ND 
gen 2 aes Marve 
S UTAH— 


Without OGDEN . . . no advertising campaign is adequate 
A FAST EXPANDING MARKET with . . . Without THE OGDEN STANDARD-EXAMINER no UTAH 


ANNUAL RETAIL SALES coverage 1 adequate! | 
in excess of $1 16,000,000 92% COVERAGE IN WEBER COUNTY 


$5,465 PER FAMILY EFFECTIVE BUYING INCOME 78% COVERAGE IN TRADING AREA 


© A Groat betiend and Cattle Center Outdistancing ALL OTHER newspapers in coverage of this 
@ Wide Diversification of Industry and Agriculture rich, expanding market by the tremendous margin of 


@ A Constantly Growing “Close-in” Market of Over more than 
150,000 able-to-buy people. 


Ogden Standard-Examiner 


“SERVING NORTHERN UTAH SINCE 1870” 
THE KATZ AGENCY, INC.—NATIONAL REPRESENTATIVES 


: S) The “SM” symbols mark original, exciu- 
UTAH RETAIL SALES— GYD estimates, 1957 sive estimates by SALES MANAGEMENT. 
Eating & Furn.- Lumber- 

Drink. House- 


Per 
COUNTIES i ‘ Index Auto- Gas Bldg. 
CITIES lity | of Sales Food . | Appare App! motive | Stations | Hdwre. | Drugs 
(continued) Area S.A, ndex | Production} ($000) ($000) ($000) ($000) ($000) 


105 103,621) 28, | 99,452) 41,303] 27,388] 18,614 
120 78,871 | 84,142) 31,361) 17,471) 15,674 
95 5,098 2,835] 2,945] 1,055) BA 


| 


74 774 aon ee 1,302) 103 
69 1,903) 1,658 ,361) 382 
90 2,576) 6,936) , 363) , 599) 579 


| 


323} | i ash Sa 225 
4,177 y 3,637) 628 
1,363) k 2,361 : 108 
20,878| . 3,562 18,818) F 3,545 
8,967| 7,897] 3,063] 11,669] 7\ 1,685 
1,057 31] 1,155) 349) 115 
1,856 ,038) 390) 2,843) 1,886) | 233 
| 


0008 59 = © we] 37 - = 
.0576 | 30,216]  6,227| 10, 9,356] 8,245] 18,276] 9,823) 12,476) 4, 188 
0425 26,307) 5,298} 9, 9,356] 6,643 17,345) 7,498} 10,985] 4,005 


Total Above Cities. .. , d 2476 | 128,601 34,637| 98,417] 37,431| 36,570 133,236) — ; 23,705 


State Total . 4,058} 4526 | 91 200, 728 55, 248! 135,644) 43,016 48,927 195, 703] , 779) 804] 34,440 


RETAIL SALES— ESTIMATES, 1957 


3,060] .0578) 30,216] 6,227| 10,262 8,356] 8,245] 18,276 4,188 
.0440| 3,289) .0473| 78 20,878} 3,987| 13,305] 3,562} 4,367| 18,818 3,545 
2430) 4,741] 2151] 108 103,621) 28,963) 79,367} 23,302 28,74 99,452 18,614 


Total Above Areas... 3453 4,326] .3200! 154,715 39,.167| 103, 024| 36,2201 39,353] 136, 546) 7 28,347 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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7, Well Get Right to the Point 
about Vermont 


THE RUTLAND TRADING AREA 
HAS: ONLY ONE DAILY NEWS- 
PAPER . .. 3 RADIO STATIONS 
—- NO TV STATIONS! 


THE RUTLAND HERALD, ITS 
ONLY DAILY, HAS 844% 
FAMILY CIRCULATION SATU- 
RATION IN ITS MAJOR URBAN 
CENTERS 


You can’t sell the Rutland Trading Area—the heart of 
Vermont—without the Rutland Herald! And the area is 
growing steadily every year! In just 12 months, Rutland 
County’s effective buying income has shot up 6.8%, per family buying income is up 6%, 
and food sales alone are up more than one million dollars! Let the Rutland Herald make 
business for you in this expanding market! 


Derived from Sales Management Figures 


HERALD 


Represented nationally by Gilman, Nicoll & Ruthman 


. a (Other New England States: Connecticut, Maine, The “SM” mark original, exelu- 
VERMON _ Massachusetts, New Hampshire, Rhode | Island.) sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS . NUMBER OF OUTLETS 


Map, page 726 


City County 
Barre Washington.. ° 16] 15) 19 
Bennington...Bennington..| 8. 17| 14) 13 
Brattleboro...Windham....| 12. 19 94 ° 
Burlington... .Chittenden...| 36. 85| 44) 36) 49| 33| 27; 31) 19) 13 | 

ric ai » POPULATION EFFECTIVE cH 
ESTIMATES, 1/1/58 BUYING INCOME — 2g ESTIMATES, 1957 


| 


| 


COUNTIES 
CITIES 


5 
87 


aw 


Addison 

Bennington 
Bennington 

Caledonia ° | 
8t. Johnsbury e d 8) 3.1) 14,475 


£838 


Chittenden . , ‘ 3 . 105, 784) 
ABurlington.... Ws ; : 64,402 
Essex. ; . = | J 8} 8,153 
Franklin. . e ° -0) ‘ 40,679 
St. Albans 3 é B j 15,256 
Grand Isle ° e ° 9) 3,836 
Lamoille le ° F 5} 14,812 
Orange a A) 5.4) 21,405 
Orleans x ° 4) .0) d 25,587 
Rutland : is 025 8) 0) 64,396 
Rutland. . ° . -9| 29,099 
Washington. 0 d ° v y 69,020) 
Barre 2). . . 20,979) 
Montpelier , , 7) -6) 18,520) 


41.9 0 | 10.9 
41.6 1) 11.2 
45.7 ‘ 13.1 
47.0 . 14.8 


SSSSSESRSSSSE 


ee ee ee ee ee ee ee | 


oO 
a 
= 


*Not available Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (4) Metropolitan County Areas. © $M, 1958. 
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England isn't Covered without Its 


No other ~ 
media — 
approach if 
Vermont ye ~—< 
coverage K 


™ 


likethesix ) (— 5>/->- 


VERMONT er OTE 
ALLIED 
DAILIES ve ‘ 


which a/~ 


blanket 


93.9" 


of the area 
where 
Vermont’s 


$561,633,000 {= = 


vent 
Buying Power. nuINGTON BANNER 


" THE BE > anington County 
Criginates The Brattleboro Daily Reformer only daily ap ngton Cov its 


of 
overage ° 
you ¢ o & we trading 


ON 


BARRE DAIL) TIMES 


“T 
1g. 4-Banne 


THE BRATTLEBORO RE. 
FORMER gives you over 76% 
coverage of Brattleboro’ 


5 tradin 
zone 3 


including part of New 
Hampshire. Brattleboro is shop- 
Ping center for Windham Cty 
which has the state's highest 
quality of market index 

tia 


Home Delivers your 

message with the 

six Key Dailies in 
Vermont 


VERMONT 
ALLIED DAILIES | 


Address Rm. 516, Statler Office Bldg., Boston 16, Mass. 


10, 


ORLEANS 


CALEDONIA 


3] WASHINGTON 


CHITTENDEN } 


Buriington 


j 


— 
, 


RUTLAND ‘ p Metropolitan County Arees are 
° ‘ bounded by black dotted line 


Rutland 


Counties and cities on this map 
ere charted in proportion to net 
Effective Buying Income: Scale, 
0253 sq. in. equals $1 million. 


Rutiang 


J WINDHAM 
* Cities shown cre those having 
| net Effective Buying Income of 
a Brattleboro $15 million and over. 


BENNINGTON BIND HAM 


RETAIL SALES MAP Copyright 
FRNCIPAL CITES Couy ond grogapi nin , Sales Mocagaereal 


Brattiedoro 
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s 
. 
. 
: 
. 
. 
: 
: 
‘ 
: 
: 
: 
: 
2 
. 
* 
7 
» 
a 
: 
: 
. 
: 
: 
: 
: 
: 
: 
a 
: 
. 
5 
5 
: 
. 
# 
* 
2 
+ 
. 
a 
. 
a’ 
. 
: 
a 
: 
: 
a 
. 
. 
. 
. 
‘ 
. 
a 
5 
5 


NITE 


MAKES THE BIG DIFFERENCE 


Barre’s per household effective buying income is $6170, while Vermont’s aver- 
age is just $5339, the nation’s average, $5923. And this is just one indication 
of its exceptionally healthy economic climate! Barre is the world’s largest 
granite center, the shopping hub of Central Vermont. Put your sales message 
in the Barre Times and you’ll get 96.4% coverage of Barre, complete cover- 
age of Washington County, also a rich farm area, plus bonus coverage in 
adjacent Orange County! 

Sales Management Figures 


sewteonz, THE BARRE TIMES 
Julius Mathews Special Agency 


VERMONT’S LARGEST AFTERNOON DAILY 
SALES MANAGEMENT 


ASK YOUR FRIENDS AT 
JOHNSON, KENT, GAVIN & SINDING 
ABOUT THE NEW MARKET STUDY 


EXPERTS aGrey 


NORTHERN VERMONT BY 


THE BURLINGTON FREE PRESS 
VERMONT'S LARGEST NEWSPAPER 


POPULATION EFFECTIVE 57 ~The “SM” symbols mark eriginal, exclu- 

ESTIMATES, 1/1/58 BUYING INCOME — M ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 

VERMONT ny —- : : wearer 

| Con- | | Income Breakdown of Households 

COUNTIES i House-| sumer | Urban | | 

CITIES Q holds | Spend- Pop. | % | Per Per | | | 

(continued) of | (thou-| ing | (thou- | of | Capita! Hsid.| C.S.U.] $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 

U.S.A. | sands) | vie sands) |U ae Be ee. 
| | (thous.) | 


| % % 70 70 70 ‘to |. fo To 0 70 
| Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc, | Hsids. Inc. 


Windham... . 27.5, .0160 8.0 9.7| 16.2] .0147| 1,598) 5,493; 4,488 | 20.8 6.6 | 24.5 6.7 | 41.0 46.0 | 9.9 8| 3.8 13.9 


Brattleboro. 12.3) .0071 3.8 4.5) .0072| 1,747| 5,654; 4,701] 19.1 5.8 | 23.6 15.5 | 42.2 45.3 | 10.6 2] 4.5 16.2 
Windsor... . 40.9 .0238, 12.1) 13.2) 8.6 | .0221| 1,615 6,460) 4,971] 20.8 6.2 | 23.2 15.1 | 40.2 42.5 | 10.5 16.8 3 19.4 


11.8 


Total Above Cities... 114.1} .0663| 33.3) 40.9) | .0068} 1,745] 5,980] 4,869] 19.0 5.5 | 21.1 13.3 | 42.7 43.8 


| 
| 
| 
| 
] 


State Total 


_|__ 375.5) .2183 105.2) 123.7| 149.0] .1883| 1,496] 5,339] 4,540 | 24.2 7.7 | 23.7 16.4 | 38.3 43.3| 9.5 


. POPULATION E. B. I. POPULATION E. B. |. 
ESTIMATES, 1/1/58 BYP ESTIMATES, 1957 BYP ESTIMATES, 1/1/58 BYP ESTIMATES, 1957 


Con- | Con- 
| House-| sumer | Urban . | House-| sumer | Urban 
Total | % | hold | Spend-| Pop. Net % | Per| Per Total | % | hold | Spend-| Pop. 
(thou- | of | (thou-| ing | (thou- | Dollars | of |Cap-|H’se- (thou- | of | ing | (thou- 
sands) | U.S.A.| sands) as sands) | ($000) /|U.S.A.) ita | hold sands) | U.S.A. sands) 
(thous.) | } 


Burlington.......] 68.0) .0396! 18.1) 23.0 48.0 | 0984) 


RETAIL SALES— JM ESTIMATES, 1957 


Total Per | Eating & Furn.- | | Lumber- 
COUNTIES i Retail | % | Hsid. | Buying | Drink. | General | House- | Auto- | Gas Bidg. 
CITIES Sales | of | Retail] Power uality Places | Mdse. | Apparel | Appi. motive | Stations | Hdwre. | Drugs 
($000) | U.S.A.| Sales | Index ndex i $000 ($000) | ($000) | ($000) | ($000) ($000) | ($000) | ($000) 


| 


17,132} .0086) 3,496] .0094 83 A 688 534) 

31,546] .0157| 4,263] .0142 101 | 4,718] 1,470 

Bennington... 17,758) .0089| 0062 3| 799| 821 
Caledonia... 25,850| 0129) 3,801) .0117 1, 154| 
8t. Johnsbury 13,498) .0067 J | 761 

| 

Chittenden. . .. wind ; 4,513]. 4,241| 

ABurlington 63,011). ; 12,759] 3,209) 

i 3,621, . 2,130} 1,733) 

29,337, . 3,714 9,311) 

15,644} .0078] é 4,376 ‘ | 1,759 


a8 
2 
co) 


> 
B 


-) 
me rk: a RS. 


2,013| . 2,516 
13,424) . 4,794 
15,835} . 3,599) 


1,275 
ae 


£8 888 8 


22,616). 4,188 
55,510). 4,337 

36, 161) 

45,015). 3,7 

21,559) ‘ 
10,925) . | -0059 


1,622 

4,012| 

2,168) 

3,471| 

1,155 

819) 

2,601 

6,424] 1,012! 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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40,617, .0203) 8,077] .0166 
Brattlebero 25,857] .0129] 0089 
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The “SM” symbols mark inal, exclu- 
VERMONT RETAIL SALES— @ ESTIMATES, 1957 sive estimates by SALES M. EMENT. 


Total Per Eating & 5 

COUNTIES i- | Retail % | Hsid. | Buying | Index | Drink. Gas 
CITIES Sales of | Retail] Power | Quality | of Sales | Places . Stations 
continued) ($000) | U.S.A. | Sales | index | Index | Production | ($000) | $000) | ($000) ($000) 


Windsor oer: F . -0233 2,497 2,748 1,733 12,615 3,747 


| | | | 
Total Above Cities. .. 204, 413 - 1022) 0774 | | 9 $2 24 350 12,397 48,746 11,519 


State Total. ... 433,291| .2168) 4.119] .2028 3 | 9% ~ 19,402, 41,700) 19, 761| 20,096] 92,595) 33,352 


METRO. AREA RETAIL SALES— BY) ESTIMATES, 1957 
103 19,423) 4.2m 11, Te 18,268] 4,848) 


ABurlington........ 81,690) 0408) 4,513). 96 


Total Above Area....f _ 8 890) 0408! 4,513]. | 96 


j 
} 
} 


103 19,423, 4,241, 11, 708| 15,248) 4,848! 


Vv 4 R G | N 1A A (Other East South Central ‘States: Delaware District of Columbia Flor- 
: ida, Georgia, Maryland, North Carolina, South uth Carolina, _West Virginia. ) 


NUMBER OF OUTLETS 


Map, page 735 


Auto. 


City County | 3 | | City 


Alexandria... Arlington | . | | Newport 
Bristol Washington.. 18.4 | News. . 
Charlottes- | | Norfolk... ... ¢ 
ville... Albermarie.. y | | | Petersburg. . . Dinwiddie. . . | 

Covington Alleghany. . J | | Portsmouth. ..Norfolk.....| 
Culpeper Culpeper... . | é | Pulaski......Pulaski.....| 
Danville. .... . Pittsylvania, . | : | Richmond... . Henrico... .. 
Falls Church. . Fairfax. . x | | } | Roanoke. ... Roanoke... .| 
Farmville.... .Prince Salem........ Roanoke. ...| 

Edward f South Boston. Halifax......| 
Fredericksburg.Spotsylvania ; | 19) | 21 } South Norfolk.Norfolk.. . . . 
Front Royal... Warren 8] | } 5 Staunton Augusta..... 
Hampton... ...Newport Suffolk. . Nansemond. . 

News : Virginia Princess 
Harrisonburg. Rockingham ‘ | | } } Beach.... Anne 
Hopewell... . Prince Warwick 

George 
Lynchburg... . Campbell : | 43] | 61) Waynesboro. Augusta. 
Marion Smyth..... ; | | 16) | 15) Williamsburg. James City. . 
Martinsville...Henry. . ; 14 | Winchester. . .Frederick.. 
Wytheville. ae... - 


Sra SKSRSVESB 
ceoanaet hates 


eBz2res 8 NSsazv 
~~ 


POPULATION _— EFFECTIVE _ @D csr 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 


Income Breakdown of Households 
“CITIES : | Spend-| Pop t | | Per | Per = 7 
citi Z 4 | 
| .| C. SU. 90-2, 499 | $2,500-3,990 $4,000-6,999 | $7,000-9,999 $10,000& over 
sands) | U.S.A. | sands) | (000) | U.S.A. | % %N 0 % % 
| | Hels. Ine. Halts. Inc. Hsids. Inc. | Hsids. Inc. | Hslids. Inc. 


Accomac . 40.7 16.4 9 21.8 | 26.4 37.8) 5.4 11.6 | 2.6 12.4 
1Albermarie. . -5} “0334) . le . 27.7 8.3 -7 14.2 | 34.8 37.3/ 9.6 15.6) 6.2 24.6 
Charlottesville ; a . 4 ’ : | | 21.4 5.9 -1 12.8 | 39.1 38.5 | 11.3 16.7] 7.1 26.1 
2Alleghany. . -7| 0173 ‘ 4) ° . 17.3 «6.1 8 13.9 | 45.0 46.9 | 11.7 18.4) 4.2 15.7 
Covington , -0073 3. 9} < 7 5 10.0 2.6 5 10.6 | 51.9 48.5 | 14.3 20.2] 5.3 18.1 


Amelia... 3) .0048) 1. ’ 710) 42.1 17.8 | 26.8 24.7| 24.6 37.0) 4.2 9.5| 2.3 11.0 
Amherst... 3. 4.5) 4. .8| 18,035} .0060| 36.5 14.3 | 25.1 21.5 | 30.1 42.0| 6.2 13.1| 21 9.1 
Appomattox. 8. : 8,459} .0029| 38.6 15.1 | 24.7 21.0 | 28.7 39.8| 5.1 10.6| 2.9 13.5 


3Arlington. .7| 1458) .2| E 5] 674,414) . 7.6 1.4| 9.2 3.6| 31.7 20.4| 30.6 29.9/ 20.9 44.7 
Alexandria 7) 31.2! 219,052} . 9.0 1.8] 10.9 4.7 | 35.2 24.3 | 26.9 28.1] 18.0 41.1 
4Augusta. |. . 6 ’ 97,564) .0327 ’ 21.4 6.4 | 23.5 15.3 | 39.2 41.5/ 10.9 17.4] 5.0 19.4 
Staunton 4.8} . .2| 6 35,834} 0120) a 18.5 5.2 .0 14.2] 40.9 41.0] 11.7 17.8] 5.9 21.8 
Waynesboro cen os . . 24,245) . . 15.7 4.1 ‘ 11.2 | 43.5 40.4 | 14.2 19.9 6.9 24.4 
Bath... 0]. 5 : 6,313) .0021| 1,052) Y 38.9 15.4/| 24.6 21.4 | 27.7 39.0| 6.3 13.3) 2.5 10.9 


Bedford... wa} d , . 30,180) . | ’ 35.7 13.6 21.7 | 29.2 30.6) 6.3 13.0| 2.7 12.2 
Bland. ‘rr | ‘ 4,848) . | ° 42.5 18.1 6 24.8 | 25.4 38.4) 3.4 7.8/ 2.1 10.9 
Botetourt. . . = . . 16,505; . ’ 31.5 11.6 7 22.4| 31.8 41.6) 6.3 12.5 7 11.9 


Brunswick 5. 2 6. 16,727} .0056| 3,238 | 42.7 18.4 | 25.7 24.1| 25.6 30.3| 4.2 9.8) 1.8 8.4 
Buchanan. . : } yi J 30,969, . 3,799 | 29.3 11.3 8 27.6 | 30.9 42.3; 5.0 10.4 J 8.4 
Buckingham x” es ; Y 9,257; .0031| 3,220 | 43.9 19.4 | 25.4 24.4 | 24.5 38.6| 4.8 11.4| 1.4 6.2 


5Campbell....... | - 25.7) : 118,520) . } 4,601 | 23.4 6.9 -3 14.5 | 38.5 40.6 | 10.3 16.4/| 5.5 21.6 

Lynchburg 8] .03 , 20.2! 94,941) . 4,687 | 22.5 6.5 -8 13.7 | 39.0 40.1 | 10.7 16.6) 6.0 23.1 
Caroline........ , F .7| 3. 0) 11,152). 3,679 | 36.6 14.1 | 26.2 22.0 | 28.6 39.0) 5.9 12.1) 2.8 12.8 
6Carrolt P , ‘ 7 (6. 8 2.9 22,412) . ° 3,204 1 43.4 19.4 | 28.7 27.8 | 22.9 36.2| 3.2 7.8/ 1.8 8.8 


1 Albemarle County combined with the independent city of Charlottesville. 5 Campbell County combined with the independent city of ee. 
2 Alleghany County combined with the independent city of Clifton Forge. 6 Carroll County combined with the independent city of Galax. 
8 Arlington County combined with the independent city of Alexandria. °SM Standard (4) and Potential (A) Metropolitan County Areas. 
4 Augusta County combined with the independent cities of Staunton and Waynesboro. © SM, 1958. Before using these figures read foreword, page 13. 


728 SALES MANAGEMENT 


to sell Virginia—you must sell the BIG “V” 


ie VIRGINIAS i”? TRIANGLE 


the prosperous fast growing metropolitan area of Petersburg, Hopewell, Colonial Heights 


5th . 2nd 


ait ol ° Market IN PER FAMILY 
ae x  §eales 


take a look at the ‘58 FACTS 


Population 99,288 
Families : 24,160 
Total EBI $141,513,000.00 
Total Retail Sales $112,075,000.00 


City Zone @ Effective 

Population* Buying Power 
Income 

Per Family 

PETERSBURG . Income e | ma Retail 
’ - 
Retail Food = @ Gasoline Ser. 
Sales Sales 


FORT LEE, between Petersburg 


_— q - Automotive @ ont Apparel 
» NA ‘i Sales Sale and Hopewell, is one of the 
it ae “a *one low price eave ote of largest permanent military in- 


Stallations in Virginia. 


. ese 
ia Virginia Newspapers 


Che Progress- Index THE HOPEWELL NEWS Metienel Rep 


JOHNSON, KENT 
«a J p GAVIN & 

*ABC 9/30/57—Other Figures PETERSBURG, VIRGINIA wt HOPEWELL, VIRGINIA omen. ae 
1958 SM Survey of Buying Power Siw i ed 


A 


?) 2nd snday tive G3 euces furdeay 


b- POPULATION EFFECTIVE SM he “SM” symbols is mark k original, “exclu 
mM ESTIMATES, VI 58 BUYING INCOME — ESTIMATES, 1987 = estimates by SALES I MANAGEMENT. 
VIRGINIA = aa r = 
| Con- | | | Income Breakdown of Households 
COUNTIES } | House-| sumer | Urban Income 
CITIES " holds | Spend-| Pop. Me Per | Per Per 
(continued) Area | (thou- | ing | (thou- | Capita) Hsid. | C. S. U. $0-2, 499 | $2,500-3, 7999 | «a 999 $7, 000-9, 999 (ee 000& over 
) | U.S.A. sands) | Units | sands) 000 U.S.A. | | | % % | 0 % 
| (thou )} | Hsids. nc. “Hsids Inc. | Hsids. inc. Hsids. Inc. | Hsids. Inc. 


Charlotte...... a. 3.31 3.3 : 0034 | 3,049 | 45.2 21. 6 30.0 | 22.9 39.3| 2.9 

Charles City. . er 6 : 0011) | 3,615 | 38.7 15.9 | 28.6 25. 437) 4.1 

Chesterfield... . 5 13.0, 16. y : .0278| | 6.1111 15.3 2. 2 8. 0 42.7 | 15.6 
| 


Clarke............ : : 0) 651). | 4,270] 29.8 9. 8 19. 6 3.8) 6.6 
Craig..... d i | 7] d ,389) . | 3,148 | 41.6 i a -1 | 22. a ‘7 
Culpeper on \ ¥ a . ° 3,733 | 37.9 : . .8 | 27. 4 6.5 

Culpeper F .7|  .0016} 9] : é .0015} | 4,362] 26.0 8. q 1 | 34.4 38.2 | 11.0 


Cumberland : t j A , é } 2,988 | 52.5 5 | 25. -2 | 16. 5 3.0 
Dickenson......... 4.0142! 1 : .0065) | 3,695 | 31.6 12. q p : Y 4.9 
7Dinwiddie Fuel ; F . 7] . Ez i 1, 4,280 | 27.5 F ‘ ; \ 8.8 
APéetersburg- | 

Hopewell- 
Colonial Heights 
A\Petersburg 
8Elizabeth City 


‘ . nF 5, 60s] 
9Fairfax....... .0}  .1105) 3} y .8] 373,780) . ,902| 6, f : 0 4.5 | 
Falls Church... .. .8|  .0057] y , 23,478| .0079| 2,396] 8,385) 8, oe 22] RO 3.8 3 
Fauquier.......... 1) 0134) 5. A] 26,588, .0089) | 3,702 | 39.0 14.3 | 24.4 19.4 | 26.2 34, 1 12.1 
| | | 
Floyd... ? 6} .0068} 2.7] 9) 8,834) 0028) 2,949 | 49. 4 | 26.5 28.5 | 19. 6) 2.8 7.4 
Fluvanna.... ww | .7) K 6,466) . ] 3,342 ; , 1 21.4 | 22. ‘ 6 12.9 
Franklin............ .0} 0151! y .2| 20,982} . 3,374 | 41. 9 | 27.7 26.1 | 24. : 4 10.2 


10Frederick........ .3| 0205) 7; 10.5} 15.3] 45,832) . | | 4,334 i 8 | 25.9 18.6 2 41.1) 7.8 13.8) 4, 
Winchester. . -3}  .0089) 7] 5.2 24,654) .0082) | 4,728] 23.3 6. 3.9 15.5 | 37.5 39.5 | 9.4 14.9| 5. 
aie -2| .0123) ‘ 5.4, 2.8} 24,950) .0084) | 4,537 5 ' 4 15.1 | 43.5 48.1 | 10.9 18.2) 3 

1 


Gloucester.......... le .0064| 5 3.1) 10,430| . | | 3,262 | 43.3 19.3 | 27.0 26.1 6 37.3 | 4.7 11.2 


7 Dinwiddie County combined with the independent city of Petersburg. 9 Fairfax County combined with the independent city of Falls Church. 
8 In 1952 the counties of Elizabeth City and Warwick officially became the inde- 10 Frederick County combined with the independent city of Winchester. 
pendent cities of Hampton and Warwick. Since the independent city of Newport SM Standard (4) and Potential (A) Metropolitan County Areas. 
News had previously been grouped with these counties, it is now included with Before using these figures read foreword, page 13. 
them (Hampton and Warwick) as a new ‘‘county’’ called Newport News, to keep © ’ 
the state total additive. 
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VIRGINIA 


COUNTIES 
CITIES 
(continued) 


BY. 


POPULATION 
ESTIMATES, 1/1/58 


EFFECTIVE 


BUYING INCOME — 


JM 


ESTIMATES, 1957 


The “SM” symbols mark original, 


sive estimates by SALES MANAGEMENT. 


| 


| | House- 
Total | % | holds 
(thou- | of 
sands) | U.S.A. 


| 


(thou- 
sands) 


Urban 
Pop. 

(hou- 

sands) 


Net % 
Dollars of 
(000) U.S.A. 


Goochland 

Grayson... 

Greene 

Greensville . 

ee 
South Boston 

Hanover . 


ilHenrico 


Martinsville... .. 
Highland........ 


Isle of Wight 

13James City 
Williamsburg 

King and Queen 


King George... . 
King William 
Lancaster. . 


Loudoun... 
Loulsa...... 


Lunenburg........ 
Madison... 
Mathews... . 


Mecklenburg. ..... 
Middlesex......... 
14Moentgomery... . 


15Nansemond 


New Kent... 


SNewport News.. 
ANewport News- 
Hampton- Warwick . 
16A Newport News 
AHampton 
AWarwick. 

17Norfolk. . . 

ANoarfolk- 
Portsmouth- 
South Norfolk. ... 
16ANorfolk..... 
APortsmouth... 
South Norfolk. . 

Northampton. . . 


Northumberland 


18Pittsyivania... 
ADanville. .. 


Powhatan 
Prince Edward 
Farmville ot 
19Prince George... 
AHopewell 
See Petersburg- 
Hopewell- 
Colonial Heights 
20Princess Anne 
Virginia Beach 


100 


13.2 


0472) 
0062) 


19.8 
10.7 


3.6) 


108.8 


14.9 


30.3 
3.9 


= 


7,078) 
a, 154) 


16, ee 
35, 491) 
9,286 
28,607) 


waar 
480 , 443 
68,411 
32,734 

2,771 


17,438 
19,101 
11,795 
5, 868 


8,981 
8,192 
8,993 


23,805 
26 , 390 
9,717 


14,951 
6,565 
6,667 


34,558 
6,777 
58,128 


45,183 
20,431 
10,746 
3,877 
317,152 


317,158 


-0436 
-0068 


130, 005 
20,398 


| 


Per | Per 
Capita) Hsid. 


1,906 


6,566 
5, 666 


Income 
Per 
c.S$.U. 


Income Breakdown of Households 


$0-2,498 


‘0 o 
Hsids. Inc. 


$2,500-3, 999 


Hilts, ine. 


Hslds. Inc. 


$7,000-,999 
Hslds. Inc, 


sigsconever 
Hsids, Ine. 


4,287 
5,101 


38.6 
39.7 
38.2 
36.8 
38.5 
19.9 
29.7 


16.1 
16.2 
16.1 
13.8 
15.6 

6.0 

9.8 


15.6 
13.7 
19.6 
16.5 
60.4 


3.8 
3.3 
5.9 
4.6 
24.8 


29.1 
32.6 


9.7 
10.2 
2.2 
40.4 17.0 
8.0 
12.9 
16.0 


35.2 
39.3 


19.2 
11.3 
19.7 


13.1 
23.9 
18.4 


12.2 
21.0 
10.7 


12.2 


5.4 
2.9 
4.2 


27.4 
28.0 
28.4 
27.0 
26.4 


24.0 
24.8 
26.1 
22.1 
23.2 
15.4 
16.9 


9.8 
9.3 
17.2 
14.7 
27.2 


17.7 
10.0 

5.9 
23.9 


16.4 
19.6 
23.2 


31.1 
17.6 
26.8 


19.9 
28.6 
21.4 


20.1 
26.3 
14.9 


19.8 
13.9 
27.6 
21.8 


4.8 | 18.2 


19.1 
20.3 


5.3 
5.6 


18.8 
21.5 


11.5 
12.7 


25.8 
25.3 
28.0 
26.4 
27.1 
41.9 
32.9 


37.2 
36.6 
42.0 
35.2 
38.9 
45.2 
38.7 


41.1 
42.5 
39.8 
41.6 


35.4 
35.7 
42.9 
41.2 
36.1 


41.3 
39.0 
31.7 
39.1 


42.5 
39.0 
39.3 


39.9 
34.41 
38.2 


40.7 
34.6 
37.2 


40.6 


4.1 
38.7 


44.0 
37.6 


4.6 10.0 
4.4 9.6 
3.8 8.5 
6.4 13.0 
5.9 12.9 
11.1 18.1 
9.7 17.2 


15.4 
15.8 
10.2 
11.7 

2.5 


20.1 
20.1 
16.6 
17.5 

6.6 


14.7 
19.9 
28.4 
12.8 


8.2 
11.9 
24.4 

5.6 


10.6 
6.8 
5.1 


18.2 
13.4 
11.2 


7.0 
12.5 
8.8 


2.8 
7.0 
4.0 


7.4 
3.5 
5.1 


7.2 
3.2 
9.4 


6.7 
10.6 
3.4 
5.4 


14.9 


12.3 18.5 
12.6 18.5 


2.6 12.7 
2.6 12.8 
1.6 7.3 
3.4 15.9 
2.1 9.4 
4.1 15.3 
4.2 17.4 


30.9 
31.6 
17.4 
22.0 

5.3 


9.3 


16.6 
20.9 
31.8 

7.2 


14.9 
15.1 
10.3 


2.8 
24.5 
5.5 


11.4 
3.6 
11.6 


13.1 
8.6 
13.7 


15.3 
22.4 
5.9 
7.8 


5.7 
6.9 


20.7 
25.6 


8 In 1952 the counties of Elizabeth City and Warkwick officially became the i 
pendent Cities of Hampton and Warwick. Since the Independent City of Newport 
News had been grouped previously with these counties, it is now included along 


with the cities of Hampton and 


News, to keep the state total additive. 
Henrico County combined with the independent city of Richmond. 


Henry County combined with the independent city of Martinsville. 


Warwick as a new “‘county’’ called Newport 


James City County combined with the independent city of —. 
Montgomery County combined with the independent city of Rad 


County ¢ 


d with the independent city of cuifohe 


16 For certain marketing purposes, 
the Norfolk-Portsmouth area. 
17 Norfolk County combined with the independent cities of Norfolk, 


South Norfolk. 
_ 18 Pittsylvania County combined with the independent city of Danville. 

19 Prince George County combined with the independent cities of Hopewell and 
Colonial Heights. d 

20 Princess Anne County combined with the independent city of Virginia Beach. 
Standard (4) and Potential (A) Metropolitan County Areas. 
Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


© SM, 


1958. 


Newport News may be regarded as included in 
Portsmouth, and 


HERE’S THE MAJOR PART OF 


THE NORFOLK - PORTSMOUTH 
MARKET— were more dollars are spent than 
anywhere else in Virginia. 


a i ae 
- ~- 


. <a 
Sess * ; * 
ca ae: ? owe 
 » at ae - 


> ee Se 


Across the Elizabeth River from 

above — 1s Portsmouth and South Norfolk ... all 
connected by bridges and tunnels and all just 5 minutes 
apart. The three make up Virginia’s Biggest and 
Buyingest market. SALES MANAGEMENT 
figures prove that beyond any doubt. 


THE VIRGINIAN-PILOT .... LEDGER-STAR 


NORFOLK-PORTSMOUTH, VIRGINIA. REPRESENTED BY THE JOHN BUDD COMPANY 
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“POPULATION ~ EFFECTIVE _ ~ @D ex: ~The “SM” symbols mark orginal, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


i Con- | Income Breakdown of Households 
COUNTIES p | House-| sumer | Urban Income 
CITIES Total | % | holds — Pop. Net % Per Per Per 
(continued) (thou- | of | (thou- (thou- | Dollars of Capita) Hsid. | C. S$. U. a 499 25003 999 
sands) | U.S.A. — Units sands) (000) U.S.A. | % | % 
| (thous.) } | Ine. Hels. Inc. | Hslds. Ine. 


| 


Prince William... . -0153 . R 42, 355| -0142 1,604) 7,303 . | 15.9 9.1 15.7 22.0 
Pulaski... . ‘ : -0178) ‘ 1 . 34,560; .0016) 1,133) 4,488 . -8 | 26.3 19.5 ° 7.6 13.8 
Pulaski -7| 0056 , 3.1} 14,851] .0050| 1,531) 5,712) 4, -f 8 | 24.7 15.2 ° ; 10.3 15.8 


Rappahannock .8} .0033 , 3] 3,892} .0013 | 2,994 : -3 | 27.1 30.0 | 20. , 5 6.7 

Richmond |. 6) 5,777, .0019 | 4,126) 3, 9 16.2 | 26.0 23.1 i 12.7 

21Roanoke. . . 4). . -2| 122.6] 251,055) .0842) 6,138 5, 9 3.8 | 19.2 10.8 | 44.1 40. 19.8 

ARoanoke 4} .0607| 30.6) 34.9) 322). 6,154) 5, 7 3.7] 19.0 10.6 | 44.0 39. .7 20.0 

Salem .9} 0058} 3. 3.3) ,773| .0057| 1,694) 5,591 5, 0 5.8] 20.2 12.0] 40.2 39. 9 17.7 
| | | 


22Rockbridge 6). 4| ’ , .0133| | 6,379 } 8 | 20.5 14.5 } | 9.4 16.6 
23Rockingham. ..... .7| .0295) i j y ,559|  .0213) 4,889 : .7 | 23.6 17.5 | 32. y 8 14.3 

Harrisonburg 2. 007: 3.4) ’ 21,7 -007 | 6,409 $ ‘ . 18.7 11.5 J . -2 17.0 
Russell... 6} .0161) 2| 6) 814). | 3,518} 3, ; -1| 27.2 26.2 | 24. ; 1 9.8 


Scott.. 6} . i 6) : | 3,429) 3, ‘ .2| 25.3 23.7 | 25. z 212.1 
Shenandoah - ‘ .7| 1 - 3,838 . . -5 25.2 ° ° 4 9.5 
Smyth... ‘ d a 8) ‘ . d | 934) 4,118) 3, 4 -0 | 27.8 23.0 ‘ 3 8 11.8 

Marion ; , 7} 0} 9,143) .00% | §,378 y ; o 6 16.3 a 3) 9. 15.2 


| | 
Southampton : ; 7 : 25,014) . 3,970 ; 5 | 25.9 21.9 | 25. 6 11.6 
24Spotsylvania ee ; 6} 14. 38,005, .0127| 5,672) 4, 7 7.0) 19.5 12.6 | 40.4 42, 2 17.9 
Fredericksburg nH 26,196} .0088 | 6,894] 4, 6 4.9] 15.3 8.8| 45.7 43. 6 19.4 
Stafford 8. ; 6) 15,446, .0052| 1,119| 4,681/ 4, eR 2 18.2) 38.8 45.8) 9.2 16.5 


| | 
Surry 6. j 7 6,011) . 911) 4,007 3 18. 9 21.3 | 22.7 33. 2 13.6 
Sussex ae j ( 11,427) .0038| 859) 3,940) 3, : . -5 23.6 | 24. " 0 11.0 
Tazewell e Te ' ; . 52,951| .0178| 1,044) 4,565) 4, 7 8.3 | 29.9 21.9 | 34.8 41. 1 13.0 
Bluefield (Va.)- | | 
Bluefield (W. Va.). d 54} 45,065 1,701) 6,173) 


Warren 6] . ; ; . 22,402| .0075| 1,350) 5,210) 
Front Royal . 2.8] 3.1] 15,393. 1,571| 5,498) 
8 Warwick 
25Washington.... 8} . ; 4) 24. 57,489). 1,012} 4,322) 
ABristol (Va.)- | 
Bristol (Tenn.) s 0224) 56,003, . it »455| 5,234) 
Bristol 4} 0107} 4.8) 5. 23,450 .0079| 1, ‘274 4,885) 
Westmoreland 9) 0063) : 10,594) . | 972) 3,784) 
26Wise " .0330 , ‘ z 53,358) . | rn «on 
Wythe 7) 0138 7) 5.9) 6.2) 22,054) a 3,869) 
Wytheville 0036 1.8 8,088). a 5,392| 
York .0} .0105) 6} 5.6] 23,772| ‘neo 1,321 | 5.168) ‘ , , ‘ : 0 48.7 


Total Above Cities. .. 1,491.0) .8660| 419.2| 548.4) 2,724, 152 “.9135) 1,827) | 6,763] re 5 10.4| 42.7 39.2 
2 eS [epee 
State Total.........1 3,839.4| 2.2323) 980.5|1,196.6/1,883.01 5,628,405| 1.8865! 1,465| 5,738 4,702] 23.4 6.7 | 20.7 12.9| 38.7 37.3 | 12.8 


SJ POPULATION SM E. B. |. POPULATION Ml E. B. I. 
M ESTIMATES, 1/1/58 ESTIMATES, 1957 ESTIMATES, 1/1/58 Vv ESTIMATES, 1957 


| Con- | | Con- | | 
House-| sumer | Urban 5 House- | sumer 
Total | & hold | Spend-| Pop. Net % | Per| Per Total | & hold | Spend-| Pop. Net | %&% | Per| Per 
thou-| of thou-| ing (thou- | Dollars of | Cap-|H’se- (thou-| of | (thou-| ing Dollars of | Cap-/H’se- 
sands) | U.S.A.| sands)| Units | sands) | ($000) | U.S.A.) ita | hold sands) | U.S.A.) sands) | Units | ($000) |U.S.A.| ita [hold 
(thous.) | | (thous.) | 


—— —ae } | | 


, : 
ABristol- Johnson . } | Norfolk- | } 
City-Kingsport..| 234.4 .1363) 69.8) 66.7/ 115.8] 291,691) .0978|1,244/4,878|| Portsmouth....} 588.9] .3424) 161.3) 229.2 .8] 1,037,698, .3480|1,762/6,433 
Danville. . 111.8, .0650| 27.7, 29.9] 53.6] + 133,591| .0448/1,195)4,823 102.7) 0506) 24.1) 32.7; 72.4) 141 ‘513| .0475|1,378|8,872 
Hampton-Newport | 381.2) .2217) 104.8) 124.9) 302.9] 682,718) .2290|1,791/6,514 
News-Warwick.| 187.9) .1093| 49.2) 67.1] 187.9] 317,152) .1063/1,688|6,446 140.4) 0068 40.9} 47.2} 122.6] 251,056| .0842/1,680/6,138 
AlLynehburg.. 83.6, .0486, 22.0, 25.7, 63.9] 118,520 .0397|1,418|5,387 | 
a Total Above Areas|1,839.9|1.0697| 489.8 623.4| 1,400.9] 2,973,938) .9973|1,61616,072 


RETAIL SALES— JM ESTIMATES, 1957 
~ Total - Per | _ Eating & Furn.- | | | Lumber- 
COUNTIES i Retail %, Hsid. | Buying Index Drink. | General House- | Auto- | Gas | 
CITIES Sales of Retail] Power | Quality | of Sales Food Places Mdse. Appl. motive | Stations | 
($000) | U.S.A. | Sales Index Index Production ($000) | ($000) ($000) $000) | ($000) | ($000) } 


oe GR Pe ete 8 | vier | 

Accomac... 29,186 .0145| 2,919] .o149 | 8,670 754| 2,262 1,617; 3,412} 3,195 

1Albemarie...... 67,342) . ; ; 17,422} 4,173} 7,284 2,824 12,947/ 6,272 
Charlottesville 56,078 : P | q 14,746) 3,130 6,041 2,713} 10,239} 3,618) 1,807 

2Alleghany 25,947, . ; 7,924) 946, 2,943 1,240, 5,618, 2,539) 839 
Covington 15,939| . ; 97 4,507| 372} 2,039 750| 3.719 1,450) 542 

Amolia...... 3,696, .0019 2,174 679, 180 113 


8 iy 1952 the counties of Elizabeth City and Warwick officially became the inde- 24 Spotsylvania County combined with the independent cit Lo Guat Baek 

pement Cities of Hampton and Warwick. Since the Independent City of Newport News 25 Washington County combined with the indepe 

had been grouped previously with these counties, it is now included along with the 26 Wise County combined with the Laan ety of Norton. 

cities of Hampton and Warwick as a new ‘‘county” called Newport News, to keep the 1 Albemarle County combined with the independent city of le. 

state total additive. : 2 Alleghany County combined with the wit rot Ss Clifton Forge. 
Roanoke County combined with the independent city of Roanoke. SM Standard (4) and Potential (A) M tan County Areas. 
Rockbridge County combined with the independent city of Buena Vista. Before using these ay roa ‘asad page 13. 

23 Rockingham County combined with the independent city of Harrisonburg. SM 
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15) 695 ar 153 666 | 


ROANOKE 


Our National Representatives — Peters, Griffin, 
Woodard, Inc. can give you all the information, — or contact WDBJ. 


AM — 960 KC — 5000 Watts 
FM — 94.9 MC — 14,200 Watts 
TV — Ch. 7 — 316,000 Watts 


10, 


BUYING-WISE . . . THIS IS THE REAL 
LYNCHBURG METROPOLITAN AREA! 


Not one, but three counties actually are contained in the Lynchburg metropolitan 
area, for its city zone straddles the borders of three counties! Lynchburg, with a 
city zone of 60,257, is the buying center of these counties, since its geographic 
position is exactly in the place where the three counties join. 

But the real story is the total area in which the News and Daily Advance of Lynch- 
burg are circulated. Actually, the metropolitan area has a 134,600 population and 
34,100 families. The News and Daily Advance cover over 80% of these families. 
The straight facts are that Lynchburg and the News and Daily Advance offer the 
national advertiser the fifth largest metropolitan area as well as the fifth largest 
circulation in Virginia! 

Metro. 

County Area Population* Families* Income* Retail Sales* 
Lynchburg ** 134,600 34,100 116,735,000 128,968,000 


* Sales Management 1958 
**Lynchburg-Amherst, Bedford G Campbell Counties 


THE NEWS 


Published by the Lynchburg News, Inc. 


THE DAILY ADVANCE 


Published by the Lynchburg Daily Advance, Inc. 
Represented nationally by WARD-GRIFFITH CO., INC. 


VIRGINIA RETAIL saces— GUD estimates, 1957 


Total Per Eating & | Lumber- 
COUNTIES Retail uy, Hsid. | Buying Index Drink. Auto- Gas Bidg. 

CITIES Sales of | Retail] Power Quality | of Sales Places idse. , motive | Stations | Hdwre. 
continued) ($000) | U.S.A.| Sales} Index | Index | Production ($000) ($000) | ($000) ($000) 


Ambherst........ 9,296) . 7 0068 | 58 39 - 1,877 1,498 
Appomattox 7,549) . ° Wh, 75 2,880 1,198 


3Arlington 393,812) . ‘ 138 135 
Alexandria. ... 158,098; .079 ‘ 137 
4Augusta eae 72,483) . ¢ 82 
Staunton ‘ 31,362; .O1f 018 94 
Waynesboro s% 23,564, . - 006 107 
Bath . 4,460) . . 71 


81,216] 26,088) 
39,883) 10,472) 
19,686] 7,757 
8,251 
8,477 


Bedford........ 19,270| 
Bland 
Botetourt 


70 
759 
504 
,301 
687 
608 
243 
430 

50 


Brunswick 
Buchanan ‘ 
Buckingham... .. 


5Campbell 
Alynchburg..... 

Caroline 

6Carroll 


Charlotte 
Charles City 
Chesterfield 


Clarke 

Craig x . 

Culpeper......... 
Culpeper. . 


Cumberland 
Dickenson........ 
7Dinwiddie....... 
APetersburg- 
Hopewell- 
Colonial Heights 
A\Petersburg 
8Elizabeth City 


Essex...... ius ’ .0054| 7,248] .0033 119) 1,216) 
QFairfax........... : ‘ 2,891] .1053 : .535| 18,364) 6,558 

Falls Church , ‘ 0124 | : | 4,622! 2,354 
3,197] .0098 , | 485 


0028} 2,047} .0037 at y 395 101 
.0012; 1,464) .0022 31 ad 318! 162 253 


3 Arlington County combined with the independent city of Alexandria. News had previously been grouped with these counties, it is now included with 
4 Augusta County combined with the independent cities of Staunton and Waynesboro. them (Hampton and Warwick) as a new “‘county’’ called Newport News, to keep 
5 Campbell County combined with the independent city of Lynchburg. the state total additive. 

6 Carroll County combined with the independent city of Galax. 9 Fairfax County combined with the independent city of Falls Church. 
7 Dinwiddie County combined with the independent city of Petersburg. ’ SM Standard (4) and Potential (A) Metropolitan County Areas. 
8 In 1952 the counties of Elizabeth City and Warwick officially became the in- Before using these figures read foreword. 13. 
dependent cities of Hampton and Warwick. Since the independent city of Newport © SM, 
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INFORMATION 
NOT SHOWN 
ON Thld MAP 


At the beginning of the Metropolitan 
County Areas Section, Sales Manage- 
ment says: ‘For certain marketing pur- 
poses, such as radio (and T'V) coverage, 
Newport News would be regarded as 
belonging to the (Norfolk) area.”’ 
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Ospuoraiy! 
NOLONITEY, 


Actually, Hampton-Newport News- 
Warwick on the north of our great 
natural harbor of Hampton Roads, and 
Norfolk-Portsmouth on the south are 
one continuous urban area, connected 
by two busy causeways—the James 
River Bridge, and the Hampton Roads 
Tunnel. 
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CKINGHAMF LU 
HALIFAX 


The Census, which was the basis for 
separation, has not yet reflected vast 
changes in recent years. The combined 
metropolitan area population has in- 
creased 32% since 1950—214 times the 
national rate. There was an increase of 
52,500 people, or 7.2°% in 1957 alone! 


A new link, the Hampton Roads 
Tunnel which opened November 1, 
1957, has greatly increased traffic be- 
tween the two. And the traffic continues 
to increase by 300 vehicles daily! 


MECKLENBURG 
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ISLE OF WIGHT 


For up-to-date, realistic population, 
sales, income, etc., always add Newport 
News and Norfolk markets. 
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Virginians reflect the unity of the 
area by calling it simply Tidewater, Va. 


TIDEWTAR is a better way to spell 
it, and the best way to sell it—because 
in both radio and television WTAR 
covers and dominates this great market. 


WTAR at Norfolk was the first radio 
station in Virginia. From Norfolk, focal 
point of Tidewtar, it continues to 
dominate the area in size of audience. 

WTAR-TV also was the pioneer tele- 
vision station in the market. And it 
continues to lead all other stations by 
a wide margin in size of audience. 
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For further information please write or call 
WTAR Radio Corporation 
720 Boush Street, Norfolk 10, Virginia. 
Telephone: MAdison 5-6711. WTAR 
is represented by Edward Petry & Co. 
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to buy the LARGEST market in Virginia 
you need the LARGEST newspapers 


Cover 40 of Virginia's 
98 counties with the 
Richmond Newspapers. 
These quality papers 
are read by 80 per 
cent of all families 

in this 40 county 

area who read any 
daily newspaper. 


in Virginia: 
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with the LARGEST total daily circulation 
aS and the LOWEST ailline rate 


the 


RICHMOND TIMES DISPATCH 


AND 


THE RICHMOND NEWS LEADER 


COVER AND SELL 
THIS BILLION DOLLAR MARKET 


The 38th Largest in the Nation 
RICHMOND FAMILY INCOME: 15% above U. S. Average 
Source: February 1958, NRD 
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VIRGINIA 


COUNTIES 
CITIES 
continued) 


Buying | 
Power | Quality 
Index index 


Index 
of Sales 
| Production 


‘The “SM” symbols mark 


inal, exclu- 


origi 
sive estimates by SALES MANAGEMENT. 


Franklin 057) . A | 46 


10Frederick..... ee r j 123 
Winchester . . . 
Giles... . 
Gloucester 


Goochland 
Grayson 
Greene 


Greensville 
Halifax 

South Boston 
Hanover. . 


l1lHenrico 
ARichmond 

12Henry.. . 
Martinsville 

Highland 


Isle of Wight 
13James City 
Williamsburg 
King and Queen 
King George 


King William 
Lancaster 


g 88 § 
2828 882 


Lee 
Loudoun. 
Louisa: . 


Lunenburg. . 
Madison. . . 
Mathews. . 


= 


Mecklenburg 
Middlesex. 
14Montgomery 


B55 888 2: 
xs 888 


on 
| 


15Nansemond 
Suffolk 

Nelson 

New Kent 


8,813 
1,013 
9,653 


6,348 
5,926 
615 


612 


~— 
* +e 


# 883 223 8283 8& 


aS8 88: 


a 
= 
2 


10 Frederick County combined with the independent city of Winchester. 
11 Henrico County combined with the independent city of Richmond. 

12 Henry County combined with the independent city of Martinsville. 

13 James City County combined with the independent city of Williamsburg. 
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© SM, 1958. 


14 Montgomery County combined with the independent city of Radford. 
15 Nansemond County combined with the independent city of Suffolk. 
SM Standard (4) and Potential (A) Metropolitan County a 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


Win these Top Awards 


Just Remember — 


1. NEWPORT NEWS is 
Virginia’s Third Larg- : 
est Market. 


2.Only the Newport 
News Daily Press and 
Times-Herald give you 
complete coverage ... 
no other newspaper 
gives you more than 
MARKETINGMAN MEDIAMAN 3% family coverage. 
Ist Class ist Class 


Daily AlWweS$ and TIMES-HERALD 


NEWPORT NEWS — HAMPTON, VIRGINIA 
NATIONAL REPRESENTATIVES: SAWYER-FERGUSON-WALKER COMPANY 
NEW YORK - CHICAGO - PHILADELPHIA - DETROIT - ATLANTA - LOS ANGELES - SAN FRANCISCO 


eae ae a ere ae oa The “SM” symbols mark original, exclu- 
VIRGINIA RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


| Eating & | | Furn.- Lumber- | 


COUNTIES i y 1 i | Index | Drink. House- | Auto- | Gas Bidg. | 
CITIES Quality | of Sales | Food Places | . | Apparel | Appl. | motive | Stations | Hdwre. | Drugs 
(continued) SA. | Index | Production ($000) | | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


} | } | | 
BNewport News... . oo7] 543, 11,582 19,912; 11,819) 15,001 42,419, 15,369 7,957, 6,086 
i | ] 
j | i | | | 


ANewport News- | | | 
Hampton-W arwick 197,182, . 0 | , 11,552) ° | 11,819) 15,001) 42,419) 5,365 7,957) 6,066 
16& Newport News 96, 559 914) ,680} 8,553} 10,172) 20,559) 035) 3 2,762 
AHampton...... 66, 438 342 575} -2,749| -3,047| 16,888) 5,374] 3, 198 894 
34, 135 : ,657| 517; 1,782 4,972} 96 372 410 


4 
4 
. | 
536,513| . 7e2| | 36 49,589} 37,621] 104,473) 


Portsmouth- | | | | | 
South Norfolk... 512,029) . 38 ) 115,794| ,905| 71,098} 49,408| 36,705| 100,606 
16ANorfolk...... 378,900} . 1893] 19 82,640] 26,703) 57,050} 39,931| 28, 67,623 
A Portsmouth 108,248] .0541) : 9 | of 26.521) 7,233} 13,286] 9,388 
South Norfolk... . 24,881) .01% y 6,633) 969] 72| 89) 
16,207} .0081| ‘ 5, 702| | 4, 802| 

| 1 | i 


1,159 
3,311 
2,910 


| 

5,252) 
15, 566) 
13,018 


9,421 
? 6,963 
18Pittsyivania 89,341 

ADanville 68,921 


2,411 
1,307 
20,407 
16,448 


aaa 858 


5 
— 


g 


4,070 | 
17,584) 
15, 229 
; 42,288 | 
AHopewell...... 25, 338 } 

See Petersburg- | | 


2828 


Hopewell- 
Colonial Heights 


8 In 1952 the counties of Elizabeth City and Warwick officially became the inde- 17 Norfolk County combined with the independent cities of Norfolk, Portsmouth, and 
pendent cities of Hampton and Warwick. Since the independent city of Newport South Norfolk. 
News had previously been grouped with these counties, it is now included with 18 Pittsylvania County combined with the independent city of Danville. 
them (Hampton and Warwick) as a new ‘“‘county’’ called Newport News, to keep 19 Prince George County combined with the independent cities of Hopewell and 
the state total additive. Coionial Heights. 

16 For certain marketing purposes, Newport News may be regarded as included in SM Standard (4) and Potential (A) Metropolitan County Areas. 
the Norfolk-Portsmouth area. © SM, 1958. Before using these figures read foreword, page 13. 
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Coverage 
10 0c Sze", 


Coverage in 


10 Qoe Sizing 


towns 
Coverage in 


64 16-county 
% primary 


market 


Vp Billion 
Dollar 
Market 


A completely inde- 
pendent market of 
over 450,000 people is 
reached daily by The 
Roanoke Times and 
The Roanoke World- 


News. 


Roanoke s 
Blue Ribbon 
Industries 


Here is a partial list of 
Roanoke’s Blue Chip 
Industries: 


General Electric 
Du Pont 
Celanese Corp. 


U.S. Steel 
American Viscose 
U.S. Gypsum 
Yale & Towne 
Koppers Company 
National Carbide 
Lone Star Cement 
Norfolk & Western 
shops and yards 
Burlington Mills 
Olin Mathieson 
James Lees Sons 
Thompson Products 


Roanoke is an Ideal TEST MARKET 


It is isolated from competing markets, has 
minimum outside, 
tained economy, diversified industry, representa- 
tive population, adequate size, sufficient distribu- 
tion outlets, good newspaper coverage. 


penetration from self-con- 


and the 
16-County Coverage of the 


ROANOKE NEWSPAPERS eset: suzoye” ci Spot cloris arial 


TIMES AND 
WORLD-NEWS 


WALKER CO 


FREE BOOKLET with 
FULL INFORMATION 
“The Beckon 


gives you full details. 
Ask your S.F.W. Repre- 
sentative or write direct. 


RUANOKE 


SAWYER — FERGUSON - 


pled. eee es @? The “SM” symbols mark original, exclu- 
RETAIL SALES— @ ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


| Eating & | 

| Drink. 
Places | le 
($000) | ($000) 


VIRGINIA 


COUNTIES y 
CITIES tan rT 
continued) | U.S.A. | 


| motive | Stations | 
($000) | ($000) 


10, 298 
6,411 


($000) 
1,564) 1,381 
1,013| 914 


($000) 


20Princess Anne ‘ -0284 
Virginia Beach 26,495; .0132) 
Prince William -0162) é | | | 1,441 1,288 
Pulaski . .0119) 1,588} 1,033 
Pulaski 1,134] 893 


5,408 
1,769 
5,662 
2,844 


Rappahannock 

Richmond 

21 tReanoke 
ARoanoke 
Salem 


22 Rockbridge 
23Rockingham 

Harrisonburg 
Russell 


28 


= 
& 


Scott 
Shenandoah 
Smyth 


Marion 


2,462 
2,052 
1,164) 


2,870 
3,564 
2,872 
1,329 


Southampton 
24Spotsylvania 

Fredericksburg 
Stafford 


$28 228% 


_ 


Surry ,979} 0010 F 26 ; a 130 177 
Sussex , ,582| .0048 d | | 1,315 290 
Tazewell +a q 0129) d | , 069) 844) 2,151 840 
Bluefield (Va.)- | 
Bluefield (W. Va.) 0224 7% | 145 


10,448) 6,887 $, 044 


tData received too late for inclusion indicated that department store sales for the 

city and county of Roanoke increased by 29% over 1956. Therefore, the general mer- 
chandise group sales above should be increased by approximately three million dollars. 
23 Rockingham County combined with the independent city of Harrisonburg. SM Standard (4) and Potential (A) Metropolitan County Areas. 
24 Spotsylvania County combined with the independent city of Fredericksburg. © SM, 1958. 
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3,724! 3,109 1,335 


20 Princess Anne County combined with the independent city of Virginia Beach. 
21 Roanoke County combined with the independent city of Roanoke. 
22 Rockbridge County combined with the independent city of Buena Vista. 


( Donnelly Adv. ) 
Since 1850 
In Key the ultimate in Outdoor Advertising 
East Coast | FOR INFORMATION ON ALL OUR MARKETS 
' CALL BOSTON, MASS., JAmaica 2-8800 


When in Norfolk, Va., call MAdison 7-4593 


Donneily 


@D | Z The “SM” symbols mark original, exclu- 
VIRGINIA RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


| ing & Furn.- | 
COUNTIES 
CITIES | | | Food Mdse. Apparel Appi. | | 
(continued) S.A. | Production} ($000) | ($000) , ($000) | ($000) | ($000) | ($000) ($000) ($000) | ($000) 


0077) 3.771, 988, «1,380, | 3,286] 1,361) 848,497 
Front Royal ‘ ¥ ’ | 3,546) 1,328 844| 3,193) 1,313) 809 496 
8Warwick 


10,425 i 3,133, 2,087 .719) ,820} 5,610) 3,226 1,071 
ABristol (Va.)-. 

Bristol (Tenn.).... 58, ; ; 12,743 8,686 3,808 , 961) | $499} 2,992) 1,687 
i 5,612) 2,036 1,653) , 299) » 238 2,697 1,315 568 
2,353 1,910 43 205} 1,925 314 


7,748 424, 3,308) 1,885) 2,047) 7, 2,610} 1,013 7384 

3,654) | 2,452 308, , 2,144) 1,250 417 

2,577 7} 1,496 283| | | 1,281) 1,063 265 

2,340 807} 1,041 72| y 1,442) 958! 1.615 
| 


} 
an | | | | | 
Total Above Cities... 2,228,812 f 526,523) 120,43) 307,644) 155, 168) | 151,051) 105,474) 76,016 


State Total....... 


3,679,581| 1.8382 3,753] 1.9411 876. 468) 203.0341 487,238! 197, 785 ° | 322.422 208.210) 123,509 


METRO. AREAS RETAIL SALES— JM ESTIMATES, 1957 
ABristol- Johnson 


50,323 | 27,619) | 15, ,253| 19, 5,473 
20,407) 13,254 | 2,341 


213,719) . 3,574) .1081 
89,341) . ’ -0487 


| 
52,543 , 19,912, 11, ,001| Te! 6,066 
21,527| ‘ 15,273) . 279) : 3,702 
142,915) 75,676) 972| ,281) 21, 19,570 


197,132} .0984| 4,007] .1045 
100,403| .0501| 0446 
593,308 . 2965, 3314 


8 S88 as 


112,075 94 | 29,938] 5,727| 11,455, 6,768) | | | 6, 3,329 
465,791). 105 | 103,338 99,330 | | 18,925 
179, 659 103 38,832 24,485) : | 944) ,523) 6,326 


} } 
Total Above Areas... 1,951,428). ‘ 91 | 459,823) 116,439) 287,004| 133,280| 119,937) 147,828} 96,675 62,732 
WASHINGTON — (other Pacific States: California, Oregon.) 


NUMBER OF OUTLETS > NUMBER OF OUTLETS 


Map, page 744 


Mdse. 


i | City 6 
Kennewick... 
26 Longview 

9 Moses Lake. . 
28 Mount 

23 Vernon... . 
17 

13 

9 

41 


a 
yn * = 


14 Olympia 
12 Franklin J 24) 
18 Clallam . | | 26) 
31 Y | | 7 11] 
29 
5 5 | J | | | | 27) 
6} 23, 10 . | | | 


19) 25) 
125| 111 


Sete BRKo8 
SSeSlSeR 


37, 31 
28| 37 


~ 


eoawoua-@ 


8 In 1952 the counties of Elizabeth City and Warwick officially became the inde- #Data received to late for inclusion indicated that department store sales for the 
pendent cities of Hampton and Warwick. Since the independent city of Newport city and county of Roanoke increased by 29% over 1956. Therefore, the general 
News had previously been grouped with these counties, it is now included with merchandise group sales above should be increased by approximately three million 
them (Hampton and Warwick) as a new “county” called Newport News, to keep dollars. *Not available. 
the state total additive. : : : SM Standard (4) and Potential (A) Metropolitan County Areas. 

25 Washington County combined with the independent city of Bristol. Before using these figures read foreword, page 13. 

26 Wise County combined with the independent city of Norton. © SM, 1958. 
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continued 
City 
Seattle 


Spokane 
Sunnyside 


King 
Spokane 
Yakima 


Tacoma Pierce 


COUNTIES 
CITIES 
continued 


Adams 
Asotin 
Benton 
Pasco-Kenne- 
Wick Ri A and 
Richland 
Kennewick 
Chelan 
Wenatchee 
Clallam 
Port Angeles 
Clark 
Van 


Columbia 

Cowlitz 
Longview 
Kelso 


Douglas 


Ferry 
Franklin 
Pasc 
See Pasco-Kenr 
wick-Richland 
Garfield 


e- 


Grant 
Moses I Ane 
Grays Harbor 
Aberdeer 
Hoquiam 
Island 


Jefferson 
King 
ASeattle 
Rentor 
Auburr 
Kitsap 
Bremerton 


Kittitas 
Ellenst 

Klickitat 

Lewis 
Centralia-Chehalis 
Chehalis 


Centralia 


Lincoln 
Mason 
Okanogan 


Pacific 
Pend | Oreille 


County 


6, 321 
2,016 

112 
1,887 


Total | % 


(thou- 


sands) | U. 


10.3 
12.9 
70. 


-0130 


-0019 
-0288 


-0331 
-O119 


_ ne) 


NUMBER OF OUTLETS 


1, 298/ 1386 526 380 371 
358) 368) 184, 137| 122 
18; 14 #8 10) §& 
429 332) 166) 134 vel 


POPULATION 
ESTIMATES, 1/1/58 


266 640 
115) 244 
12; 15 
Lue Ln 


Con- | 
House- sumer | Urban 
holds Spend-| Pop. 
(thou- ji (thou- 
sands) sands) 


Net 
of 
S.A. | 


0086 


0071) 


0066 


2.4 


Dollars 


City 


NUMBER OF OUTLETS 


County 


312) 222 
95) 73 
15) 2 

12) 48 


Wenatchee. . 
Yaki ma. . 


| 
| 
| 
| 
| 
| 
} 
| 
4 


Vancouver. . 
Walla Walla. . Walla Walla. 
Chelan 


Clark 


42.5 
25.9 
16.8) 
| 44.3 


687) 


127) 


| 2t| 33) 21 95 
29} 30} 20) 31| 
26, 20) 20 38 


16 
43) 37/43) 105) 31) 21 


"EFFECTIVE 
__BUYING INCOME — 


cx sd ae 
| | 
far | Oe 


| 
| 2,482) 8,020 
1,640) 5,160) 
| 1,980) 6,448) 


4 2,051) 
2,159) 
1,805) 


7,223) 
8,240) 
5,878 


5,053) 
5,705 
5,444 
6,144) 
4,938 
5,376 


| 1,661 
1,936 
1,744) 
1,998 
1,567 
1,682) 


5, 266| 
| 5,638) 
| 6,416] 


AY 


ESTIMATES, 1957 


The “SM” ante mark original, a. 


= estimates by SALES MANAGEMENT. 


Income 


Per 


p Capita) Hsid, | C. S. U. 


| 


Hsids. a. 


| Hsids. 


$0-2,499 | $2,500-3,999 


Inc. 


Income Breakdown of Households 


A 000-9,999 $10, ,000& over 


0 0 % 
Hslds. Inc. Hels. = | Hiss. Inc 


15.8 3.1 | 16.8 
7.8 | 22.4 


| 15.9 


10.0 | 24.8 
10.6 | 21.8 


7.2 
14.5 


12.0 


14.2 

8.6 
19.8 
20.2 


15.4 
16.6 


8.2 
13.4 
18.6 


18.0 
16.8 


12.9 | 18.0 
14.5 | 6.3 


22.8 


37.2 
36.3 
47.4 


12.2 
9.0 
17.6 


12.2 
8.3 
7.5 


10.5 
9.8 


12.4 
10.3 
$.3 


19.1 
4.4 
3.9 


54.6 
16.5 
15.9 


8.6 
7.3 


4.2 
2.8 


17.8 
11.5 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


Before using these figures read foreword, page 13. 


NEW 2-in-1 MAPS 


Each state map in this edition of the Survey includes a distort map based on income and a retail sales 


map showing the location of cities, with county outlines, that had 1956 retail sales of $25 million or more. 
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Hot Dogs or 
Cold Drinks | 


You Reach J. 


MORE Buyers ©! 
in 
THE SEATTLE TIMES 


ay . 


N 


4 
1 


~ 


Necessities or pleasures— metropolitan Seattle chooses them all from 
the pages of The Seattle Times. For this is the only newspaper 
that reaches 7 out of 9 newspaper-reading homes in 
Seattle —including 375,680 people who don’t 
read any other Seattle newspaper! 


Reach the mass market and the class market with 
Seattle’s dominant newspaper—The Seattle Times! 


 . 


=a geoitie Cvmes — oh be Seattle Gimes 


2s SEATTLE’S ACCEPTED NEWSPAPER 


ne <a 
EARNED a _ | REPRESENTED BY O'MARA & ORMSBEE, IN‘ 
iL N York . Det t 7 hicago . Los Angeles + an Fr 
perten nese a... ae 


ate ars) Aember Metro Sunday Comi« ind Met Rotogravure 
1 — 
\ 


camila 
; 59,654,000 
129,333,000 
23,279,000 


KIMA-TV 


YAKIMA, WASHINGTON 


Effective Buying Income....$980,621,000 
Source: 1958 “Survey of Buying Power” 


CASCADE 


BROADCASTING COMPANY 


TOM BOSTIC, General Manager 


NATIONAL REP: WEED TELEVISION PACIFIC NORTHWEST: MOORE & ASSOCIATES 


oH 
WASH. 


COUNTIES 
CITIES 
continued 
sands 


San Juan 
Skagit 

Mount Vernon 
Skamania 


Snohomish 
Everett 
Spokane. 
ASpokane 
Stevens 


Thurston 
Olympia 

Wahkiakum 

Walla Walla 
Walla Walla 


Whatcom 
Bellingham 
Whitman 
Pullman 
Yakima 
Yakima 
Sunnys de 


Total Above Cities... 1,406.: 


State ‘Total. 


2,755.6 


SM Standard (4) and Potential (A°* 


Total % 
thou- of 
U.S.A. 


2 
9. 
2 
-0878, 46. 
4 
1.9 
7. 


1.6021, 
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Con- 

House- sumer 
holds 

(thou- 
sands) 


0204 


- 1622 
- 1104 
0121 


0279 


0104 


.0023 
.0251 
0151 


-0428 


0183 


8176; 46 


Spend- 


207.2 


sands) 


EFFECTIVE 


_BUYING INCOME — 


2,907 ,067 


890.9 1,002.511,703.5] 8.081.212 1.6969| 


—|\————I- 
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Income 
Per Per 
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_ESTIMATES, 1957 


$0-2, 499 


a 


¥/ 
Inc. 


The “SM” ma 


mark original, 


exclu- 


sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


| $2,500-3,999 


a 


Hsids. Inc. ime. | Hsids. 


500-630 | 720-0381 


|s10,000&0ver 
ao oO 


€ 0 0 
Inc. | Hsids. Inc. 


5,975, 4,425 
5,310 
4,688 


4,445 
4,590 
6,687 
4,430 


4,796 
5,176 
5,772 
5,970 
3,873 


5,222 
6,361 
5, 655 
6,064 
6,514 


4,512) 
5,062) 
7,150) 
10,006) 
4,527) 
5,404) 
5, 467| 
6,216 


1,837; 5,681 


27.7 


9 | 21.0 


17.9 11.8) 
21.7 14.1 | 
15.0 


37.5 
37.3 
36.4 


40.3 
39.7 | 
42.8 | 


| 33.8 26.6 | 
| 24.9 18.2 
| 18.1 10.4 
| 28.8 22.2 


| 22.9 16.2 
20.2 13.6 | 
20.1 
19.6 
28.2 


38.9 
39.8 | 


40.3 | 
36.8 | 
44.2 
37.5 
37.6 | 


40.8 | 
42.3 | 
30.9 | 
32.5 | 
39.1 
39.1 
36.6 


| 21.1 13.0 


19.0 11.1 | 41.5 39.4 | 


11.3 
10.8 
8.9 


5.7 


10.6 
14.0 
11.0 
10.8 
12.5 


8.1 
9.1 
12.7 
16.7 
8.1 
11.2 
11.7 


13.6 


19.5 | 


21.2 
21.4 
16.4 


18.2 
17.6 


38.8 39.6 11.8 18.2 | 


6.2 22.9 
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Metropolitan County Areas. 
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SALES MANAGEMENT 


You need concentrated coverage 


sic) WASHINGTON 
NS STATE 


»-.in the PUGET SOUND AREA 


More than half the population and business of Washington State is con- 
centrated in the Seattle and Tacoma markets. 


To sell Tacoma, the State’s No. 2 market, you need the Tacoma News Tribune 
which provides the only concentrated coverage in its area (more than four 
times the combined circulation of the Seattle dailies). 


In the Tacoma market, no outside newspaper approaches these 
coverage figures: 


The Tacoma News Tribune delivers 83% of its City Zone; 80% it its Met- 
ropolitan Area; 62% of its Trading Area. (Total net paid, 83,446) 


TACOMA NEWS TRIBUNE 


Tacoma, Washington 
Represented by SAWYER-FERGUSON-WALKER COMPANY, Inc. 


NEW YORK ¢ CHICAGO e¢ PHILADELPHIA ¢ DETROIT ¢ ATLANTA 
LOS ANGELES e SAN FRANCISCO e SEATTLE 
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RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location Counties ond cities on thie map 
of cities with 1956 retail sales of $25 million or more. ore charted in proportion to net 
CHELAN ns Effective Buying Income: Scele, 
0050 sq. in. equals $1 million. 


GRAYS my Cities shown ore those having 


a. | 
nt net Effective Buying Income of 
Y™PIO PIERCE WASHINGTON $15 million and over. 
THURSTON 


Metropoliton County Areas are 
bounded by black dotted line: 


Beliingnam 3 WHATCOM EI OKANOGAN PEND OREILLE 


SPOKANE 
KAGIT 


oe 3] CHELAN DOUGLAS GRANT | LINCOLN 
B SNOHOMISH : . 
\ H Wenatchee 


Everett KITTITAS 


GRAYS HARBOR 


Aberdeen 


a 


iB BENTON FRANKLIN 
THURSTON 4 


SHiTMAN 


Walla Walla 


Copyright by 


Longview 


@ Portiang 


POPULATION POPULATION © 
ESTIMATES, 1/1/58 JM ESTIMATES, 1987  @® ESTIMATES, 1/1/58 TD | ESTIMATES, 1967 
Con- 7 | | 
House-| sumer | Urban 5 | House-| sumer | Urban 
Total % hold | Spend-| Pop. Net % Per | Per Total q hold | Spend-| Pop. Net G Per | Per 
thou- of thou- | ing (thou- | Dollars of | Cap- H’se-|| (thou-| of | (thou-| ing (thou- | Dollars of | Cap-|H’se- 
sands) | U.S.A. sands)| Units | sands) ($000) | U.S.A.) ita | hold sands) | U.S.A. sands)| Units | sands) ($000) | U.S.A.) ita | hold 
thous. | (thous.) | 


Bellingham 73.6) . . 25.6 36.8] 110,984 .0372)1,508)4,512|| Spokane. 278.9) .1622) 91.1) 101.8) 224.1) 525,799 .1763/1,885|5,772 
Bremerton 80.5) . : 28.5 35.3] 134,322 -0450| 1, 669 5,088 || Tacoma ; 316.3) .1839, 94.4) 127.4) 207.2) 564,006) .1891 1,783/5,975 


Everett 140.1. . 48.3 59.1 223,514, .0750 1,595,4,796|| A Yakima..... 151.0) .0878 46.6 46.9) 71.9 210,936 .0707|1,397 4,527 
Pasco-Kenne- —- — i = 


wick-Richland 92.3) . . 30.2 61.4) 183,146) .0614|1,984)6,381 | Total Above Areas}1 ,992. 71. 1586, 650.6 741.9) 1,397.3] 3,769,240) 1.2638) 1 ,892/5,793 
Seattle 860.0 . . 333.2 7M. 5] 1 816,533, .6091|2,112|6,217|| 


Gi ~The “$M” a mark oar “exclu 

RETAIL SALES — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 

Per ng & | 

COUNTIES i Retail % Hsid. | Buying) | _ Index | Gas | 
CITIES Sales of Retail | Power Quality | of Sales 

($000) S.A. Sales Index| index | Production] ( ($000) | ($000) 


Adams 15,090| .0075| 4,716) . 128 125 517} 1, 1,477| 
Asotin. . 6,711| .0034| 1,637] . 81 45 x 242) | 
Benton 62,898 .0314| 2,925) . 100 y | 4,524 | ° . 7,004 
Pasco-Kenne- | | | | 
vick-Richland 74,835| .0874 0370 5 20,342) 49: 6,512 3,184 3,30: 5,5. 7,898 
Richland 19,450) .0097 0159 iy 6,914 yf 1,684 " 1,134 2,159 
Kennewick 25,345, .0127 .0097 F 7,966 16 1,474 52: 1,284 5, 3,088 


SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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In Seattle & Western Washington they 


look 
to 


KOMO-TV 


...for bright programming-and they 
get it! They’re the kind of audience 
who responds, too. Their average 
family spendable income of $6,433 
in King County alone is $700 higher 
than the U.S. average. An income 
which aids and abets these impres- 


sive statistics in our signal area: 
Population 1,743,300 (1957) 


Set Count. . 618,000 (Feb. 1, 1958) 


KOMO-TV Channe! 4: Seattle | sop sy fac) spor sares 


SM The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Per Eating & Furn.- 
COUNTIES i i ( Hsid. | Buying Index Drink. | General House- Auto- Bldg. 
CITIES Retail | Power Quality of Sales Places Mdse. | Apparel Appl. motive Stations Hdwre. Drugs 
(continued ) Sales Index index | Production ($000) $000 ( $000 $000 $000 $000 $000 


Chelan J -0323) 4,519 3,614 ° : 3 . ® ,742 2,371 
Wenatchee 2,43 -0212 Ol: y 2i¢ ,922 ,803 5,557 2,56 82 9,7 3, 3, 1,689 
Clallam . -0153; 3,379) . ’ 479 ¢ ° ’ . ; , 187 888 
Port Angeles 23,07 0115 .009 2§ ) 5, 63 ,598 2,é j a 87 717 560 
Clark ‘ -0412; 2,990] . } , , 155 . - . . ; ,559 ,076 


Vancouver... | .0277 025: - y . 3,269 


Columbia : -0028; 3,394] . . 489 644 
Cowlitz s -0330' 3,480] . , 997 . ‘ , ; , 483 
Longview 2,82 .0214 017% 2! 248 ,778 5, 406 2,133 2,63 9, 6: 3,046 2,176 
Kelso ,159,|  .0071 0063 3 3,775 146 5 249 ‘ 495 2, , 599 
Douglas . .0021 940] . * 110 410 666 


SM, 1958. using these figures read foreword, page 


KPQ 


WENATCHEE 


POPULATION: 439,000 * EFFECTIVE BUYING INCOME: $748,540,000 


A distinct and separate market from Seattle’s 
coastal region, and Spokane’s Inland Empire. 


INLAND WASHINGTON 
Nat'l Reps. Seattle & Portland Nat'l Sales 
Forjoe & Co. Art Moore & Assoc. Pat O'Halloran 
Phone NO 3-5121 Wenatchee 


Adams 

. Benton 

Chelan 
Douglas 
Ferry 

. Franklin 
. Grant 

. Kittitas 

. Klickitat 


WENATCHEE fies 


WASHINGTON a 


S 
5 000 W ae 560 K C *Source: Current SURVEY OF BUYING POWER 


CONG PRON 


TW INLAND WASHINGTON IW 
MAL NOLONIHSVA GNVINI AAT 


= 
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@ The “SM” symbols “mark original, exclu- 
WASH. RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
v | Lumber- 
COUNTIES i i J Hslid. | Buying Index ink, Gas Bidg. | 
CITIES Power Quality of Sales ’ : Stations | Hdwre. 
continued ) S.A. Index Index Production} $000 $000 ($000 ($000) | ($000) 


Ferry ,880) . , .0017 224) 140) 
Franklin ; ‘ 0149 2,968, 3,189) 992 
Pasco 30, 0114 2,651) 2,818 909 


See Pasco-Kenne 
wick-Richland 
Garfield 
Grant 
Moses Lake 
Grays Harbor... 
Aberdeen 
Hoquiam 
Island 


181; 1,364! 56 
5,226) 8,599) 1,562 
2, 485| 
5, 164) 
2,404) 
1,217 
2,128 1,040, 
Jefferson 
King 
1ASeattle 
Renton 
Auburn 
Kitsap 


500| 1,011 782| 
54,297, 186,414 87,860) 
43,826) 143,349 64,042) 


13,976 


, Bremerton 10,384 


Kittitas 
Ellensburg 

Klickitat 

Lewis 
Centralia-Chehalis 
Chehalis 


3,670 
2,829 2,850) 2, 29% 443 
1,852 ° 376) 300 
9,298 4, | 1,176 
7,753 

{ 4,034 
Centralia 19,086 4 7 2! 5 , 133 of 935 1,533) 3,719 


Lincoln . J r ¢ 182 2,109 


Mason 2,493, 
Okanogan 4,241 


Pacific 


2,516 
Pend Oreille 


| ; 399) 307 
Pierce 062). ’ ’ ‘ Y ; 13,606 18,716) 17,907; 11,194 
ATacoma 252,025] . 1256 .1047 : ‘ 09: .779| 39,392} 12,162) 15,765) 43, 13,800} 7,316 
Puyallup 625 1,246 ' 2, 1,668} 1,713 
San Juan 4 i 4 ; 46 61 354 50 
Skagit \ é , . . , ; 2,685 2,733) : . 6,199) 1,586 
Mount Vernon 27,0: 3% 72 32 2,679) : 728 1,779 942! : y 2,457 768 
Skamania , J . =: 67 135) 165 
| | 
Snohomish q yp : . | 3 ‘ 5,355, 7,326) 989) 13.824 , 13,029) . . 3,239 
A Everett ,621| .0383 026% 9 | 8, 495 (73 4,055 3,839) 996 5,301) 5,293) 1,756 
Spokane \ ‘ : : ‘ 16,851 18,292) . 24,133} 19,077) 10,945 
ASpokane 99,93 146 a : ,351| : . 16,323) 16,756) y 18,013) 13,636 9,730 
Stevens 3 J y J - a 589 2,168 1,615) 
Thurston 4 3,672) 5,131) 
Olympia 653} 025: f : 37 843 23 2,7 3,427| 3,911| 
Wahkiakum 445, 
Walla Walla 3,467 
Walla Walla 2,975) 


Whatcom y : i a : , . ,825| ; 4,175) 
\ Bellingham 4 237 03 " , 19% 3,336 J s 2,890) 
Whitman ‘ d i : 923 } 909) 2,718) 
Pullman 7 008 007% ‘ d 437 ‘ | 937 
Yakima r d 3 j ,832 b 5,253 J | 12,692) 
A Yakima ¢ 0338 | 19,384) r 77 3,955 : 6,906| 
Sunnyside ‘ 3,734 ¢ 615 a ‘ | 1,221) 


. | 
Total Above Cities... 2,408,710) 1.20: 4 527,163, 167,865) 414,347, 125,284) 126, 426) 430,811) 169,524] 136,476, 82,583 


; Y mes wives oanoe Fo] ss ee ee bah! re 


State Total 229,462) 1. 3,625) 1. 103 767.539 229,014) 464,893 140,050 186,321) 560.401 | 229,540) 109,969 


METRO. AREAS RETAIL SALES— ESTIMATES, 1957 


Bellingham 2, "0371 14,809 4,747) 7,181 2,825 : 6,340| 1,862 
Bremerton i 3, .0439 22,604, 5,059, 8,354 ‘ 3,995) 976) | §,210} 3,724 
AEverett..... Y f 3,113). 39,583, 8,573 13,737 ‘ 7,325 989) . 13,029, 3,239 
J\Pasco-Kennewick- 

Richland : 3,312) . 25,902 ‘ 7,995 ; 4,220 ; 7,805, 4,941 
Seattle 185, ; j d 266 ,075 ; 228, 982 1 54,297 414) 57,044) 38,384 
Spokane , é ; 79,249, ‘ 58,241 18,292) | 19,077, 10,945 
Tacoma . J F ) 81,891 44,820 18,716 284) 17,907| 11,194 
Yakima P , ° , . Bg 1 | 7,893) 18, _ 5,140 


Total Above Areas | 2,412,672! 1.2065 3,708! 1.2254 é ‘ 111,510 ur. 563 407,815 185, 344! 145, 232 79,429 


1 General merchandise sales include sales of “‘non-store retailers."’ This category was SM Standard (4) and Potential (A) Metropolitan County Areas. 
included in the 1948 Census and is»particularly significant for cities listed in the Before using these figures read ae 13. 
editorial introduction, starting on Page 13, under heading ‘‘Mail Order.” 958 
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THE SEATTLE MARKET 
(20 counties) Has GREATER 


Retail Sales Than Any 
26 States 


ARIZONA 
ain 


MONTANA || 
- -$820,826,000 


Mines DELAWARE 
$54,133,000 
ss 


NEVADA _ 
$42,222,000 


Rigg? 
$950 


$1,348,082,000 


IN THIS GREAT MARKET— YOUR BASE BUY IS THE P-! 


ABC Publishers Statement, Sept. 31, 1957 


MAY 10, 


In this rich, able.to-buy and growing market, the 
daily Seattle Post-Intelligencer reaches one out of 
every two families in the Seattle-ABC City Zone 
alone. Sunday's city coverage is approximately 
the same. It has a 47°. Sunday coverage of all 


Sunday, 254,775 
Daily, 193,329 


1958 


urban families in the Seattle-20 County area and 
a 37.7%, daily coverage in this same area. The 
total retail sales in this rich area totals nearly two 
and a half billion dollars a year. People who buy 
read the P-li—the resultful media. 


Te SEATTLE 


POST-INTELLIGENCER 


Represented Nationally By HEARST ADVERTISING SERVICE 


Your Future Looks Brighter in 


HUNTINGTON, WEST VIRGINIA 


The well known companies that are ex- well as low-cost natural gas and petroleum. 
panding or locating in Huntington testify . . . fast, economical transportation to your 
to Huntington’s attractions for industry— markets . . . excellent living conditions. 
skilled manpower supply; abundant, eco- Find out today why industry is choosing 
nomical power; unequalled coal supply as Huntington for a prosperous future. 


Write in confidence to 


HUNTINGTON CHAMBER OF COMMERCE 


P.O. Box 1509, Huntington 16, W. Va. 


WwW 5 S T Vv i R G 1 N 1 A (Other South Atlantic States: Delaware, District of Columbia, Flor- The “SM” symbols mark original exclu- 
== ida, Georgia, Maryland, North Carolina, South Carolina, Virginia.) pe ce _sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS ee NUMBER OF OUTLETS 
Map, page 750 - — 


City County 7 < City County 


Moundsville.. Marshali 
Oak Hill Fayette. . 
Parkersburg. Wood. 
Princeton Mercer 
St. Albans Kanawha. . 
South 

Charleston . Kanawha 
Weirton... Hancock 


Beckley Raleigh 
Bluefield Mercer 
Charlesto Kanawha 
Clarksburg Harrison 
Elkins Randolph 
Fairmount Marion 


Huntington Cabell 


VIR aAnaeD 


Logan Logan 


Martinsburg Berkeley ; | Welch McDowell 
Montgomery Fayette 2 | Wheeling Ohio 
Morgantown Monongalia b | Williamson. . ._Mingo 


POPULATION EFFECTIVE @D 
ESTIMATES, 1/1 BUYING INCOME — ESTIMATES, 1957 


Con- Income Breakdown of Households 
COUNTIES House- sumer } SES ae mae 
CITIES Total ‘ holds | Spend- , / Per | Per | 
thou- of thou- | i of | Capita) Hsid. C.S.U.] $0-2,499 | $2,500-3,999 $4,000-6,999 $7,000-9,999 $10,000& over 
sands) | U.S.A, | sands 000 U.S.A. | o oF C7 OF OF ~ Oo ~ o or 


Hsids. Inc. | Hsids. Inc. c. ids. inc, |Hslds. Inc. 
Barbour 18. 0106 ¥ 3 , 5 ‘ ¥ . 37.2 14.6 | 27.2 2 | 28. 5 , .0| 2.8 13.3 
Berkeley 28. 0166 . : . ° F R . 21.4 6.8 | 24.3 5 . . ° . 3.6 13.8 

Martinsburg 16 0093 ! 26, : ,632) 5,47: 17.5 5.3 | 23 0 | 45. _ § .6| 3.8 13.9 
Boone 33. 0197) : . ° . ’ : 18.5 5.8 ‘ 8) 41. a . 8] 3.2 11.8 


Braxton . 4 . . ‘ . ‘ . 42.7 18.7 | 25. J J : a i 1.4 6.0 
Brooke ; d 8 8. . ° 3 A 13.1 3.4 x ‘ 50. ‘ . -5| 5.8 19.6 
1 Weirton | 
Cabell 4 ' ‘ . ¢ -063 A : 4,960 b 5.9 
2AHuntingtor ‘ 32. 55 ‘ 5,798 5,020 -§ 5.2 


Calhoun 8. d y ‘ . , . 3,267 -6 21.5 24.8 
Clay t ‘ 3 , ps d ' 3,839 -8 14.2 | 24.8 
Doddridge 7. . q ‘ J ; : 3,403 2 16.5 24.4 


Fayette ‘ ‘ ' , \y ‘ ° " 4,570 . 5.7 | 26.8 
Oak Hill 5 f 9,6 : 5, 432 5,264 ; 2.6 | 20.7 
3Montgomer 3.5) . 9,233] . 2, 9,233} 5,532 0 2.0 | 13.6 

Gilmer : P 9 ’ ‘ ‘ -156| 3,189 -5 18.6 | 25.2 

Grant ‘ ‘ J ‘ » P . 3,199 -? 22.0 | 27.3 

Greenbrier F ’ ' i 7 . : 4,197 is 8.4 | 25.5 

Hampshire : d k 3. . F ’ 3,334 -1 17.8 | 27.9 

Hancock ‘ J t , J -0219| 1, . 5,867 , 2.4 | 15.2 
1 Weirt 33 ¢ 3 51,267; .0205) 1, 5. 732 5,940 ; 2.4 | 15.0 


Hardy 6} . } ’ .0027 ,816| 3,209] 44.1 19.6 | 26.8 
Harrison ; J YU : s d J ? ,532| 4,905 5 5.6 | 21.3 

Clarksburg a3. 3 i = a7 , 10% ‘ 2, 5,271) 5,433 . 3.7 | 18.3 
Jackson k J y . B @ | | | 3,435 .0 17.7 | 26.4 


Jefferson . : ’ ; | 1,197) 4, 3,834 -5 11.1) 26.1 

Kanawha ° 1485 ‘ : | 1,702) 6,177; 5,370 ’ 3.7 | 17.9 
Charleston- | | | 
South Charleston. . 5.0 0562 9.6 204,758 , 155) 6,918) 


ACharleston 76.5| .0445, 23. 165,980) . 2,170| 6,974] 5.702] 12.8 3.0| 16.5 8.3 | 44.1 36.4 | 16.6 20.7 | 10.0 31.6 


1 Weirton is in Brooke amd Hancock counties. SM Standard (4) and Potential (A) Metropolitan County Areas. 
2 Huntington is in Cabell and Wayne counties. Before using these figures read foreword, page 13. 
$ Montgomery is in Fayette and Kanawha counties. © SM, 1958. 
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CHARLES 


WEST 
VIRGINIA’S 
NO. 1 
MARKET 


The Charleston Gazette 
Charleston daily Mail 


Charleston, West Virginia, Saturday, May 10, 1958 


Charleston Newspapers Combine; 


Offer Market Coverage In Depth 


Memo to Sales Managers: 


Charleston is the state and Industrial Capi- 
tal of West Virginia. The city is sales and 
distribution hub for a huge area. Conversely, 
it is shopping mecca and administrative center 
for half the state. 


Economic spark plug for Charleston is a vast 
chemical industry with Blue Chip names like 
DuPont, United Carbon, Monsanto and American 
Viscose. Glass and clay products, iron and 
steel and diversified industry are close to the 
city. Nearby lie the world's largest bitumi- 
nous coal fields. 


Chemicals and glass are three-shift indus- 
tries, hence a real wallop in the payroll. It 
is often heard that grocery carts at super 
markets here run the highest check-out tapes 
in the nation. Average Worker's Income here 
was reported Feb. 18 as third highest** in a 
56-city "Across the Nation" survey. 


In a merchandising way, the combined news- 
papers will provide constantly up-dated lists 
for food, drug and other grouvs for the entire 
market. There will be a broader base and more 
concentration on tie-ins, trade notices, bul- 
letins, etc. You can count on the fullest co- 
operation with imaginative merchandising aids 
that make your schedules pay off. 


Act now to push your goods or services in the 
Charleston Market. Put West Virginia's new 
One-Two selling punch to work for you immedi- 
ately! 


Memo to Space Buyers: 


The two Charleston Newspapers are now sold 
in combination with Bulk Discounts on a stand- 
ardized rate card form as recommended by the 
AAAA'S. 


This in effect marks the emergence of a new 
market--a much larger segment of industrial- 
ized West Virginia--covered in depth by the 
State's Top Two newspapers. 


Advertisers will plough to a depth of 76.6% 
Household Coverage* in the 14-County Primary 
Market. In the Secondary 9-County Market they 
will get 10% coverage. They will have access to 
47.8% of West Virginia's families and 46.3% 
Consumers Spendable Income. 


Emergence of this new Market in Charleston 
should simplify matters for both Space and 
Time Buyers. One newspaper order will give you 
a tangible, audited audience that is merchan- 
disable. All conjecture as to who has a chance 
to "Read" vs “Looking or Listening" is re- 
moved. 


Charleston is a fierce battleground for 3 TV 
Stations with a fourth seen on some sets. There 
are 6 Radio Stations in the City Zone, 5 others 
in the Primary Market, and 8 in the Secondary 
Area--a total of 19. 


The combined newspapers offer you Power Cov- 
erage in a large and wealthy market. Why not 
put this new One-Two Punch to work immediately? 


West Virainia’s No. I Market 


‘ 


~  * CHARLESTON 


*SR&DS 1957 Estimates 
**$5,457.00 U.S. Dept. of Labor 


PUBLISHERS: NEWSPAPER AGENCY CORP. 


MAY 10, 1958 


PRIMARY MARKET 


Combined Daily Coverage 
County Population* % 
Kanawha 100.0 + 
Charleston 


SkSeek8 
sg 


—~RODWRBWOmDNNOAW: 


Nicholas 
Pocahontas 


B&SSS=3 


SECONDARY MARKET 


Calhoun 


PRIMARY 
MAKKET 


. .1,003, 54.4% 


° 
GRAND TOTAL “ 
Average 


The Charleston Newspapers, 
long the Top Two in Circulation 
in West Virginia, combined their 
business and printing operations 
on April 1, 1958. This had the 
immediate effect of creating 
what might well be considered 
a New Market—the State’s Num- 
ber 1 Market, It. meant the ar- 
rival of a new One-Two sales 
punch in a solidly growing area. 

It is axiomatic in the news- 
paper industry that “any mar- 
ket is as big as its best 
newspaper makes it.” With the 
two Charleston newspapers now 
joining forces and combining 
their coverage — The Gazette 
morning and The Daily Mail 
evening—a market of more than 
One Million People* is now 
reached. 

The map and tabulations to 
the left below show precisely 
where this market is located 
and how it breaks down in 
terms of population and depth 
of coverage. 

Prior to the combination the 
morning newspaper had a Pri- 
mary Market of nine counties. 
Now the added impact of the 
evening paper’s circulation 
broadens the Primary Market 
to 14 counties with 653,300* 
people. A Secondary group of 
9 counties with 350,300 people 
brings the total Market to the 
Million Plus bracket. 


DAILY CIRCULATION 


ABC Publishers Statements 9-30-57 


Total Paid 

City Zone . ‘ 
Retail Trading Zone .. 
Total City & RTZ . 


West Virginia’s 


Top 3 Cities 
ABC City Zone Pop. 1950 


Charleston 
Wheeling 
Huntington 
BANKING COMPARISONS 

Debits—full Year 1957 
Charleston $2,394,954,000 
Huntington 1,136,877 ,000 
Wheeling 1,064,429,000 

POSTOFFICE RECEIPTS 

Full Year 1957 

Charleston 
Huntington 
Wheeling .........5+. pece 


REPRESENTATIVES: JOHNSON, KENT, GAVIN & SINDING, INC. 


E. Liverpool © 


Counties and cities on this mop 
ore charted in proportion to net 
Effective Buying Income: Scale 
0034 sq. in. equals $1 million. 


Cities shown are those having 
net Effective Buying Income of 


Sus Mowe 
uno une WEST VIRGINIA 


bounded by black dotted line 


; 
‘ 
‘ 
' 
‘ 
i 


<a> | MONONGALIA 
v 


oneh 
SS BERWELEY 
‘Manonsburg 


heeling Morgantown 


DOODRWGE 


JEFFER’ 


Woyndsville waRsHALL BARBOUR 


RANDOLPH 
Clarksburg 


porereret 


vor 
3 
j 


BRAXTON 
CuaY 


— rary ios RETAIL SALES MAP 


omteoe : z » 
; ¥ PRINCIPAL CITIES: County end geographic location 
of cities with 1956 retell sales of $25 million or more. 


WEOSTER 


JACKSON 16 


FAYETTE 


EF 
: LAWRENCE 


WSR ee ee nee te eS 


Huntington South Charleston 


BOONE 


RALEIGH 


3 LINCOLN 


FYOMING 


MCDOWELL MERCER 


Bluetiels 


VIRGINIA 


COUNTIES 
CITIES 
continued 


South Charleston 
Albans 


}Montg: 


St 
mmery 


Lewis 


Lincoin 
Logan 
Log at 
McDowell 

Welch 
Marion 

Fairmont 
Marshall 

Moundsville 
Mason 


Mercer 
4Bluefield (W 
Bluefield (Va 
5Bluefield 
Princeton. . 

Mineral... . 

Mingo. ... 

_ Williamson 


83 Montgomery 


is 


750 


JM 


Total 
(thou- 
sands 


POPULATION 


ESTIMATES, 1/1/58 


€ 


of 


| House- 


holds 
(thou- 


U.S.A. | sands) 


0107 
0090 


.0107 


-0120 
-0457 
-0030 
- 0520 
.0038 


0154 
.0125 
0053 
0119 
.0280 
0051 


5.8) 


4.4 


2.6 


Con-. 
sumer 


Units | 
(thous. )| 


6.4 
4.4 


Net 
Doliars 
(000) | U 


38,778| 
25, 665| 

| 
19,136) 


18,141) 
104,495) 
li, 258) 
114, 078| 
13,920 


105 ,022 
54,771 
44,988) 
21,198 
24,187| 


101 -" 


45,065 
38,054 
14,549 
24 ,442| 
51,056 
13,705 


of 
S.A. 


EFFECTIVE 
BUYING | INCOME cal 


JM 


ESTIMATES, 1957 


" The “SM” 5 Ps 


symbols mark original, 
L~ estimates by SALES MANAGEMENT. 


% | Per | 
cant 
| 


0130) 
-0086 


.0046| 1,557 


Income Breakdown of Households 


Per Per 
Hsid. | C. S. U. 


6, 6,686] 6 


7| 5,833] 


| 4,282! 


| 
3,860 
8,041 


7,733 


5,271! 


! 
$0-2, 499 | | $2,800-3, 999 


Hsids. 


me 


% 
| sedlan Inc. 


$7,000-9,999 {10,0008 over 


% % 
Hslds. Ine. “Hal ie. 


6,029 
5,790 


3,754 


4,827 


4,666 


4,838 


4,545 


5,088 
4,724 
3,940 
4,078 
4,541 


10.0 
13.1 


34.9 


37.9 
12.6 
10.0 
14.7 
10.0 


19.5 
16.0 
21.8 
20.5 
34.0 


22.9 


17.4 
17.9 
28.9 
25.3 
20.7 


2.3 
3.3 


4.5 
5.2 


10.5 | 


6.3 | 


13.2 
14.8 


19.2 
| 23.0 
26.1 
28.6 
23.5 


6.6 
8.2 


21.3 


24.8 
16.2 
7.9 
17.3 
8.8 


14.3 
11.9 
15.8 
16.2 
21.4 


10.7 
14.4 
19.9 
21.7 
15.6 


41.7 
42.3 
37.1 
35.7 


41.0 


38.2 
43.6 
47.9 
44.1 
44.6 


20.0 
17.4 


10.3 


13.7 
12.0 
6.8 
7.7 
10.6 


25.1 | 
24.0 


8.2 
5.9 


25.8 
20.0 


11.4 


8.7 


17.8 


18.9 
18.8 | 4.8 
13.2) 2.1 
14.3 | 2.7 
17.4 | 4.2 


8.0 27.7 
18.0 
8.5 
11.1 


16.1 


in Fayette and Kanawha counties. 
4 Bluefield is in Mercer (W. Va.) and Tazewell (Va.) 


counties. 


© SM, 1958. 


5 West Virginia portion only. 
Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


station worth watching 


aiaererk color _ * E € ' 5 


Wheeling 7, West Virginia 


J) POPULATION EFFECTIVE 67) The “SM” symbols mark original, exc 
73 y ESTIMATES, 1 Mv /58 BUYING INCOME — ESTIMATES, 1957 sive estimates | by SALES | MANAGEMENT. 
W. VIRGINIA ape | 
| Con- | Income Breakdown of Households 
COUNTIES | House-| sumer | Urban } | | Income == 
CITIES Total | % | holds | Spend-| Pop. 1 Per | Per | Per 
(continued (thou- | of | (thou-| ing (thou- Capita Hsid. | C. S$. U. | $4,000-6,999 $7,000-9,999 $10,000& over 
sands) | U- S.A. sands) | =) sands) U.S.A. 7 v2 J 
| (thous.)| 


Hales. Ine. Hides. Ine. Hsia. Ine. 


Monongalia.... -5| 0362} 16.2) 21.7) 34.2 = , 864) . ¥ : .2 | 41.9 44.2 

Morgantown 29.9} -0174| 8.2) 13.5 9,225) . ,981| 7,223 , 356 7 7} 8. ; 7.0 44.5 
Monroe... . : 1) 0070} «3.0 33.3 39.5 
Morgan. .. 5} 2.1| 7 45.8 


| 

Nicholas... .. ° F 6.6 
Ohio...... . - 22.6| m | 
AWheeling a 20.3) .0} 25 , 53 .0421 
Pendleton. .2} 0047) 2. 0 ‘ : 0021) 
Pleasants. . ‘ d -4) d -0019) 
Pocahontas .0| 0064) 7 B .0035 
Preston. .... = 6 ° | 0107 


45.0 | 
40.8 | 
40.4 | 
34.0 | 


— 


41.0 


8£8 3288 ff 


_ 


Putnam. .. | . . 3} ; 964.0073 
Raleigh... |. | 0395) 
Beckley. 21.6) .0125| ; 39,219] 0131 
Randolph 2. 4 9 . | -0105) 
Elkins... ' 2. 3. 705| 0049) 


3 


~ at ot 
o wo 
= = 
ae Ee 


Ritchie... 
Roane 


— 
—_ 


Upshur a -— & 5 
Wayne... < . 10. 5 

2AHuntington | 
Webster... aoe ° ° 4.3) 


| 
5.1 
1.2| ; 
3 ES a 8} 24.2) : .0380| 1,486) 4,967) 
AParkersburg. . . ; a ‘ 16.8) 0273) 1, a 5,209 
Wyoming........ 1) 0231 2) 10.6) 3.7 0160) 1, 1611 5,185 


| 
} 
| 


rm FE Rs a Sie = . 
| | 
Total Above Cities... . -3279| 170. 8} 202. ’ 1,055, 889 300) 1, s72| 6, 182 §,227 . . ; -9 | 43.5 40.3 | 14.1 


State Total... 1,974.0) 1.1477 514.6) 584.8) 734.3] 2,679,596) 2085! 1, 307| 5 g 5, 2071 4,582 ‘ 5 4 16.7 | 39.3 42.8 / 10.5 17.3| 4.4 17.3 


2 Huntington is in Cabell and Wayne counties. Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. » 58. 
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\ ’ 


WHTN-TV 


Huntington-Charleston, W. Va. 


CBS BASIC 


(July 1, 1958) 


reaches * 5 key cities * 83 counties 
¢ 3 states in the 


Golden (Central Ohio) Valley 


Backed by 316,000 watts of power pouring 
from an antenna 1000 feet above average terrain, 
WHTN.-TV puts city grade service over 

a huge market jackpot . . . power-packed with 
factories, fuel, farms and fast-growing 
shopping centers, supermarkets, chain and 
retail stores that have profited from 
$3,502,737,000 buying income. 

CBS top-rated shows guarantee 

substantial audiences . . . one of the 

lowest cost-per-thousand rates 

available anywhere guarantees a good “buy.” 


WHITN-TV The SELLibrated station of the 
Golden Valley. 


Huntington-Charleston, W. Va. 


Channel 13 A Cowles Operation 


POPULATION 


JM 


Con- 
House- sumer 
hold Spend- 
thou- ing 
sands) Units 

thous. 


Total 
thou- 
sands 


of 
U.S.A. 


ESTIMATES, 1/1/58 


Urban 
Pop. 
thou- 

sands 


E. B. |. 
JM ESTIMATES, 1957 | 


Per | Per 
Cap- | H'se- 
ita | hold 


Net % 
Dollars of 
$000) U.S.A. 


Total | 
(thou- 
sands) 


U.S.A. 


ESTIMATES, 1/1/58 


of 


POPULATION 


Con- 
sumer 
Spend- 

ing 

Units 
thous.) 


House- 
hold 

(thou- 

sands 


Urban 
Pop. 
(thou- 
sands) 


4 EB. I. 
BYD Estimates, 1987 


| } | 
% | Per! Per 
of | Cap-| H’se- 
U.S.A.) ita | hold 


Net 
Dollars 
($000) 


AParkersburg. . 76.2) .0443 22.8 113,250) .0380 1,486 4,967 
Wheeling- | | 
Steubenville 357.2, .2079 102.7; 117.1) 234.6] 594,846) .1994/1,665/5,792 
383,162) .1285 1,442'5,192 || — - -|— - = - a 

| Total Above Areas|1,117.6) .6500 312.7) 352.0| 643.6 


539,973, .1810 1,593 5,940 
124,465, .0418 1,566 5,532 


Charleston 
Clarksburg 

Huntington- 
Ashland 


339.0 
79.5 


.1970 
0463 


90.9 
22.5 


103.9 
25.3 


156.4 
36.3 


265.7, .1545 73.8 981.5 165.1 — 


1,755,696 .5887/1,571/5,615 


The “SM” symbols mark original, exclu- 

sive estimates by SALES MANAGEMENT. 
2 aT se om 

Gas | Bldg. 

| Stations | Hdwre. 
($000) ($000) | 
1,129) 160 212 
2,904 2,253 1,179 
2,449 2,039 1,179 
1,787 897 248 
| 

914 
1,929 


RETAIL SALES— JSM ESTIMATES, 1957 
Per ci Re  , Eating & 
Hsld. Drink. General House- | Auto- 


Retail | Power Quality | of Sales Places Mdse. | motive 
Sales | Index Index | Production ($000) $000) $000 $000 $000) 


1,872 
5,758 
5,620 
4,209 


Total Furn.- 
Retail 


Sales 


COUNTIES 
CITIES 


Buying index 
Drugs 


($000) 


Barbour 

Berkeley 
Marti: 

Boone 


1,838 
3,874 


8,269 
30,993 
sburg 27,656 
19,839 2,576 
191 
399 


| 
2,415) 
5,608 


1,059 
1,683 


2,864 
2,691 


10,310 
18,300 


Braxton 
Brooke 

1 Weirton 
Cabell 

2 AHuntington 


11,429) 
10,394 


8,807 
8,142 


27,147) 
27,345 


4,841 
4,760 


153,372 


148,339 


4,420 


0606 33,380 7,697 


} 


556 
249) 
1,211 


770 
1,461 
1,222 


114 
206 
51 


138 
696 
337| 
4,302) 
699 
433 
386 
823 


3,293 
4,300 
3,874 


Calhoun 
Clay 
Doddridge 


9,989) 
2,987] 
2,655) 

458 
1,598) 


15,524 
4,533 
3,761 

883 
1,199 


48,814 
13,459 
11,434 
3,469 
6,075 


Fayette 
Oak Hill 
}Montgomery 
Gilmer 
Grant 


1,826 
2,893 


Greenbrier .0169 7,758 4,868 1,338 


| | 
33,843 3,719 1,189, 6,367, 3,969) 1,390 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


1 Weirton is in Brooke and Hancock counties. P 4 
Before using these figures read foreword, page 13. 
© $M, 1958. 


2 Huntington is in Cabell and Wayne counties. — 
} Montgomery is in Fayette and Kanawha counties. 


752 SALES MANAGEMENT 


FIRST in every time period— 
6 A.M. to 12 midnight—7 days a week. 
Pulse—Jan. 1958 


WHEELING W VA THE ONLY 50,000 WATT NETWORK STATION 


SERVING THE UPPER OHIO RIVER VALLEY .. . 
THE TRI STATE AREA OF WESTERN PENNSYLVANIA, 


EASTERN OHIO & WEST VIRGINIA 


SM The “SM” symbols mark original, exclu- 
W. VIRGINIA RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


| | | Eating & | 5 
COUNTIES i ‘a . | Buying | Index | Drink. | General Auto- 
CITIES ’ | } i Power Quality | of Sales | Places | Mdse. | Apparel 5 motive 
continued) U.S.A. | Sales Index Index | Production| . oa ($000) ($000) $000 
Hampshire . .0036| 2,493 | 83 488| 101 . 415 
Hancock 317) .0147| 3,022 68 , ° 2,404 ’ ' 2,867 
1 Weirton 26, | 0134 ¢ 5,008 ou 2,902 2,021 2,448 5,18 2,184 


Hardy ; .0039| , 1,126 : 70 j 395 
Harrison ‘ .0448 J 22,659 . A 6,955 J 7,074 

AClarksburg 66,214) .0331 2é 73 15,698 2,96 9,2 6,660 3,867 § 3,607 
Jackson... 13,686) .0068 : 3,069 ft 249 1,597 


Jefferson. 14,700; .0073 d 4,010 , 2,824 1,506 

Kanawha... 302,773) .1513 . 78,724 , ‘ 65,303, 21,461 
Charleston- 
South Charleston 226 , 485 1132 , f 50,635 12,187 244 3}, 505 , 228 54,906 11,715 
ACharleston... 195,952) .0979 .0661 41,102 11,068 37,423 5,§ 17% 47,812 9,339 
South Charleston 30,533 0153 -0132 2% d 9,533 1,119 2,82 5x 2,056 7,094 2,376 2,296 
St. Albans. . 20,305; .0101 .0091 y 7,489 1,181 , 08: 53% 53% 5,034 1,642 1,755 
3Montgomery | 

Lewis........ 12,608) .0063 -0072 3,357 ¥ a 1,068 


Lincoln... 8,840; .0044 -0068 2,055 / ; 1,082 
BR ocikccecs 56,170, .0281 0351 16,944 , ’ J } 4,954 
Logan...... 25,665) .0128 0063 6,986 3,97 2, 264 2,74: . 1,061 
McDowell. 58,164) .0290 .0382 17,858 ’ 2 E . 4,396 
Welch.... 21,705; .0108 .0064 i 2 5,020 3, > f ,o4g 1,597 


Marion .... 68,180) .0341 .0359 19,935 . ° J J 5,611 
Fairmont........ 51,275) .0256 .0204 7 14,228 7,75 3,4! 2, 9,5 3,173 
Marshall ~~ 22,603) .0113 .0147 8,513 . 2,079 
Moundsville. . 14,849; .0074 .0076 6,017 3 5RG 2,16 1,379 
Mason.... : 14,517, .0072 d ; 4,587 ; a 1,063 


Mercer... 71,537, .0358 d 17,754 R . ‘ ‘ 7,188 
4Bluefield (W. Va.)- 
Bluefield (Va.)... 44,756| .0224 , 5 10,442 ,617 6, 887 s $04 8,505 3,109 
5Bluefield....... 40,346) .0202 0149 52 8,574 
Princeton....... 19,115; .0095 ‘ y } 7§ 5,253 

Mineral... . we 14,740; .0073 d 3,920 

Mingo... 34,251, .0172 d 8,729 
Williamson. .. 19,215) .0096 0065 ‘ 3,999 


Monongalia. . 58,760 .0293 d 16,024 

Morgantown. . 48,854, .0244 .0208 12,862 
Monroe. . d 5,779, .0029 r 1,078 
Morga.:.. 4,175) .0021 : } 1,268 


Nicholas... .. 19,122, .0096 -0110 5,512 
ee 117,232, .0585 .0501 | 22,421 

AWheeling. ‘a 111,470} .0557 -0453 ‘ 21,281 
Pendleton... 3,761; .0019 -0025 379 


Pleasants 5,567; .0028 P 1,503 342 . 492 
Pocahontas... 7,600) .0038 R 1,955 1,350 ; 967 
Preston. . : 15,071; .0075 ; yf 4,346 2,042 S 1,694 


10,947; .0055 ° | 2,721 965 1,756 ’ 1,710 
70,926, .0354 ° 20,665 2,962 13,596 . 2,295 . 7,183 ° 1, 
Beckley . . . ° 49 849 -0249 , 33 § 14,956 1,761 8,724 3,5: 1,745 10,628 2,961 1,226 1,546 


1 Weirton is in Brooke and Hancock counties. © SM, 1958. 5 West Virginia portion only 
3 Montgomery is in Fayette and Kanawha counties. 5 SM Standard (4) and Potential (A) Metropolitan County Areas 
4 Bluefield is in Mercer (W. Va.) and Tazewell (Va.) counties. Before using these figures read foreword, page 13. 
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The “$M” mbols mark original, exclu- 
W. VIRGINIA sive odientes by SALES MANAGEMENT. 


Total & | y 
COUNTIES Retail 3 Buying | nde . | jouse- Gas Bidg. 


CITIES Sales Power | Qua’ Food | |. Stations | Hdwre. os 
continued) ($000) S.A. index nd Production $000 ) $000 ($000) | ($000) 
Randolph... 23,206, . 0121 
Elkins. ... 16,860} . .0061 


Ritchie 6,423, . | 2, 0041 
Roane... wi 8,927) 
Summers vr? 10,086 
| 
N's ned nedeat 11,124) 
Tucker 4,501) 
Tytler. ..00s- 7,369 


re 13,965 . | 

Wayne... 14,494, .0072) 1,70 é 1,539 
2a Huntington. } } 

Webster....... 9,140) .0046) 2,344) . 1,132 


| | | | 
Wetzel......... 17,817} .0089| 3,873) . | 1,386 
Wirt 1,506) .0007) i 0014 | i 344 


Wood 88,685, .0443| 3, -0411 22,002 | 5,562) 5,854 6,342 
\ Parkersburg 82,448) .0412 .0315 19,213} 5,562) 5,339 5,538 

| 
Wyoming........ 28,993) 0146 3,151) .0172 | 8,266) | 493) 1,090) 1,791) 
— ———— } | | 

Total Above Cities. .. 1,042,360! .5206 .3989 : 249,771) 53,167) 170,775} 79,663} 64,654) 212, 313) 61,470) 


| | } 


_ _ ——— —ow } 


| a ‘Gg ae 
State Total 1,736,657) .8676 3.3781 -9391 453,655, 91,508, 276,870 97, 128) 90,216) — 41, 302 


METRO. AREAS RETAIL SALES— ESTIMATES, 1957 


Charleston..........] 25 ; ; -1826 | 94,248 | 55,066] 19,400, 17,837| 75,292) 25,763 
Clarksburg } ; 0436 | 22,659 ,227; 11,182} 6,955, 4,388) «17,168; 7,074) 
Huntington-Ashland.| 65 “ : .1361 ( | 42,210) 17,343, 16,438) 83,327) 19,646) 
Parkersburg . , 0411 } | | 
Wheeling- } . 17,211 5,562) 5,854, 14,989) 6,342) 
Steubenville 98 304, 59,229] 25,649, 23,649 67,842 30, 064 


Total Above Areas. d 72,995| 184,898) 74, 909) ©. 108) 228,618| 88,889) 


(Other East North Central “States 
w l Ss Cc oO N s ! N — “(ais Indiana, Michigan, Ohio.) fe, 


NUMBER OF OUTLETS | 2 NUMBER OF OUTLETS 


Map, page 768 


City 


Antigo Langlade 
Appleton Outagamie 
Ashland Ashland 
Baraboo Sauk 
Beaver Dam. ._ Dodge 
Beloit Rock 
Burlington Racine 
Chippewa 

Falis Chippewa 
Cudahy Milwaukee 
Eau Ciaire.... Eau Claire 
Fond du Lac. .Fond du Lac 
Fort Atkinson. Jefferson. . 
Green Bay... Brown | | | 
Janesville Rock , once eves} -0] 144 
Kenosha. .... Kenosha . | | ceeal 8} 210 
La Crosse... .La Crosse ' } | 69) 50 
Madison Dane Of, } | 138) ...Milwaukee. . 


uM *, Manit 


Marinette Marinette ; . Milwaukee... 


Drugs 


= 
a 


Continued on page 7 756 


POPULATION ‘| EFFECTIVE —_— -@ 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 


Con- | Income Breakdown of Households 
COUNTIES i House-| sumer Urban 
CITIES Total % | | Pop. Net a | | | 
(thou- of | -| C.S.U.] $0-2,499 $2,500-3,908 $10,000&0ver 
sands) U.S.A. sands) Units | sands) S.A, | % % % 
thous. | Hslds. Ine. |Hslds. Inc. Holds. tne. 


Adams Y ( 6) P 1,163) 3,721) 39.3 16.3 | 26.9 24.3 | 26. * : ; 1.8 8.1 
Ashland 6 5) : ’ ‘ 1,210) 4,313 33.2 12.5 | 26.7 21.9) 31. . | 2.8 11.0 
Ashland 6) .006% 3. . ,056| .0050} 1,420) 4,857) 25.3 8.5) 25.1 18.2 é . 4 “ 3.3 13.6 
Barron........... 9. 8 k " .0149) 1,202] 4,105 31.9 12.1 | 30.4 26.0 | 29. " . .0| 2.6 11.6 
Rice Lake si. 2 2. ,769| .0040| 1,418] 4,708) 4, 25.0 8.5 | 29.6 21.8] 35. R , 4/ 3.6 15.1 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
754 SALES MANAGEMENT 


VHE...... 


Every survey taken since WISC-TV went on the air 
shows WISC-TV with 9 OF THE TOP 10, and 16 OF THE TOP 20 . LAFAYETTE 


one 
, i i i WISCONSIN sane 
7 Shows viewed = metropolitan Madison! ’ ILLINOIS BOUNDARY 
e STEPHEN- WINNEBAGO ates 


JO DAVIESS] © soN 


Newnes 


Represented Nationally by ~\ ae 
PETERS, GRIFFIN, WOODWARD, Inc. grout er 


POPULATION et EFFECTIVE -@ The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1987 sive estimates by SALES MANAGEMENT. 
WISCONSIN | me- | ™ : as twa sea S Sat Ta 
tro- Con- | | Income Breakdown of Households 
COUNTIES poli- House-| sumer | Urban Income eS es i - at oe 
- CITIES tan Total | % holds | Spend-| Pop. Net | % | Per | Per Per 
(continued Area | (thou- of (thou- | ing | (thou-}| Dollars of | Capita) Hsid. | C.S.U. $0-2, 499 $2,500-3,999 | $4,000-6,999 $7,000-9,999 |$10,0004 over 
sands) | U.S.A. | sands) | Units | sands) (000) | U.S.A. | w/ Q% % /; ¥/ / v/ % 
(thous.) } Hslds. Inc. Hsids. Inc. | Hsids. Inc. Hsids. Inc. | Hsids. Inc. 
Bayfield 12.8; .0075 3.8 3.9 13,188) .0044) 1,030| 3,471 3,360 | 37.7 16.6 | 30.9 29.5 | 26.8 41.9, 3.8 9.0/ .8 3.0 
Brown 57 110.9 .0645| 30.3) 34.3, 80.1) 179,646) .0602| 1,620| 5,929 5,223] 15.7 4.2 | 19.1 11.1 | 45.2 42.8 13.6 19.5 | 6.4 22.4 
AGreen Bay 59.1 .0344 17.2 20.1 107,018} .0359) 1,811) 6,222) 5,311 12.9 3.3) 17.7 9.9 | 48.1 43.9 | 14.7 20.3 6.6 22.6 
Buffalo _. 3 ©.0089 i 4. 3 4.6 16,175 -0055| 1,05 057 3, 762) _3, 466 | 3 36. 3 15. 2) 30. 4 27. 8 | 26.9 40. 1| 5.1 11.5 1.3 5.4 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


you probably THE GREEN BAY MARKET 


noticed These Figures W 
VV. TV 


as you turned the CHANNEL 5 


pages of this Survey POPULATION 1,341,078 


\\ WISCONSIN'S 2nd MARKET 

Good Customers! The sina i hbigillbae ts shalt 

a ‘OD _ \ 

of BUYING. POWER— SPEND $1,365,232,000 \ \ 45th U.S. MARKET 
(Retail Soles) - in TV Homes. 


HERE THEY ARE AGAIN! FOOD SALES $306,443,000 | 389,147 Sets.: 


DRUG SALES $30,868,000 / | \\ HeAabLeY-r 
3 ‘ ‘ J -REED TV Nat. Re 
They’re well worth ABC + cBS a A at. Rep 


Soren H. Munkhof. § 


Tower 1165 ft WE 

° ° . RVeTV B ildi 
a vildin 
thinking about! above average terrain. — Green Bay, Wiesenoie 


MAY 1958 


10, 


| WIBA... 


5 Fading 


tleeuen (since 1925) 


NIELSEN STATION SUMMARY DATA 


MARKET COVERAGE 


No. of 
Counties 


Total Homes 
in Area 


Radio Homes 
in Area 


Monthly Coverage Area 


14 


155,900 


151,660 


Homes Reached 


Total 


% of Total 
Homes 


% of Radio 
Homes 


@ Dane County's leading coverage station, 


reach - 


Monthly 


78,080 


50 


51 


THE MADISON MARKET’S 


ing 10,000 more homes than any other station 


Weekly 69,860 45 46 


WIBA~ 


NUMBER OF OUTLETS 


@ 1957 effective buying income of $8,339.00 per 
household 


Badger Broadcasting Company 


Madison, Wisconsin 


@ (957 gross cash farm. income: $9,573.00 


Represented nationally by Avery-Knodel, Inc. 


WISCONSIN 
Cont. from p. 754 


Total 
| Outlets 


City County 


x Apparel 


Stevens Point. Portage 
Sturgeon Bay. Door 
Superior 
Two Rivers 


nN 
oO 
o 


West Allis... .Milwaukee 
West Bend. . .Washington.. 
Whitefish Bay.Milwaukee 
Wisconsin 
Rapids. 


Douglas 


— 


Manitowoc... 
Jefferson 
Waukesha 
Marathon 


Watertown 
Waukesha 
Wausau 


..Wood...... 15.9 


nNnoqgeqgan |i 


_ 


EFFECTIVE 
BUYING INCOME — ue @D _ESTIMATES, i867 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 
ESTIMATES, 1/1, 


Con- kd 
House- sumer | Income 

Total holds | Spend- > Y Per Per Per 
thou- ing Capita Hsid. | C.S, U. 
sands Units 
(thous.) 


Income Br 
COUNTIES 


CITIES 
continued 


$2, 500-3, 999 | | *eeo*: 999 $7,000-9, 999 $10, 000& over 


Hsids. Inc. | 1. | Hike, tem. | Hicks, ee 


Burnett 
Calumet 


| 30.6 
27.8 
27.5 
25.0 


36.1) 3.5 
40.0) 8.4 14.6) 4.3 
43.1 8.3 15.2| 3.0 
44.7 | 10.7 


Chippewa 


_hippewa ralis 


Clark 
Columbia 


35.2 13.4 

. t 24.0 7.5 
Portage i ; 2. 917 ; 3 vi 5,382 a 18.5 5.3 
Crawford 31.1 11.8 


16.1 ° ° 9.1 
10.6 2.3 3.4 6.4 
21.2 17.0 
17.5 15.1 


30.6 
33.0 
: 19.2 
1,663) 5, 18.5 
‘ 1,275 28.5 10.2 | 28.9 22.3 12.4 

; 7 0039) 1,416) 4,35: 307 126.0 9.0 | 29.2 21.8 | 33.5 41. ¥ 3| 3.0 12.9 


SM, 1958. 


Eau Claire is in Chippewa and Eau Claire counties. ( 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
Watertown is in Dodge and Jefferson counties. 


Before using these figures read foreword, page 13. 


For PROFITABLE Selection of Markets 


\ market is only as good as your chances of selling it. In addition to the basic market data published in this 
you need to know something about the coverage provided by local media and their command on 
the interest of readers, listeners and viewers. That’s why a study of the advertisements in this issue should be 


issue, 


a must. 
They not only enable you to weigh your chances of selling the 


market, but they frequently bring to light 
significant and helpful comparisons that might otherwise remain hidden in the basic Survey data. And they 
also spotlight local developments that emphasize the market’s continuing growth. 


For a realistic appraisal and profitable selections . . 


. be sure to study both the Survey data and the 
advertisements. 


SALES MANAGEMENT 


MADISON. .-Wisconsin’s No. 1° market 


* outside Milwaukee 


AGRICULTURE 


cg 


EEYSS 


GOVERNMEN 
FREER 


INDUSTRY = 
<= Sy 


. f es, * i ‘ 
—- ‘ ~— § on ad 


offers balanced strength and growth-- 


because of its 5-sided economy (above) 


effective 70% ABC coverage of 11% of 


*(Madison 9-county ABC Trade Area — 
$491,247,000 Sales Management 5/10/58) 


Wisconsin's total retail sales through 


(tested and proved as a test market) 


Available on Request 


Madison Newspaper S$ , Inc. * Comparative Retail Sales 


Growth ~ Classifications 
* The Madison Food Store picture 
THE CAPITAL TIMES — Afternoon ‘Sip haaiee ww er” 
WISCONSIN STATE JOURNAL — Morning and Sunday Pee Re oon Rong 


The Madison Farm and 
115 South Carroll Street Rural Non-farm Market 
¢ “7 Reasons Why Madison’s 


REPRESENTED BY: Jann & Kelley, Inc. Best for Test” 
MAY 10, 1958 


EAU CLAIRE 


Wisconsin's 5th Metropolitan Market 
ls ISOLATED—Can Be Sold Only 


from the Inside 


A glance at the map will show that you’re covering the Eau Claire 
market only when you’re in the Leader & Telegram. There’s no 
larger city within 90 miles of Eau Claire. 


* Eau Claire is the hub of a 7-county HIGHEST WAGE AVERAGE METROPOLITAN 
trading area with.... In 1957, Eau rq Ale wage EAU CLAIRE 


242,800 Population Wisconsin Becember he, ct 
68,600 Families yg X. - Jone cllalaaaan 106,700 Population 
$320,885,000 Income M-W MAJOR EXPANSION MARKET 30,000 Families 


Montgomery Ward chose Eau Claire 


$255,940,000 Sales as one of its major expansion mar- $154,816,000 Income 


kets, will open new store here this 


year. $121,028,000 Sales 


The Only Way to Get Effective, Highly Merchandisable Covering in Wisconsin’s 5th Market 


The EAU CLAIRE LEADER & TELEGRAM 


MORNING « EVENING « SUNDAY 
Repeasanted by SHANSON & ASSOCIATES, INC. 


POPULATI ~ EFFECTIVE Sy The “SM” symbols mark original, exclu-_ 
ESTIMATES, 1/1/88 BUYING INCOME — @@Y4) ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 

WISCONSIN : alae ——een —_ oi , 
} Income Breakdown of Households 


Con- | 
COUNTIES i | a sumer | Urban } | Income 
CITIES Total A 


le Net | | Per Per 
continued thou- f ing Dollars | of (Capita read. | c.S.U. pte 52300-3900 $4,000-6,900 $7,000-0,989 $10,000&.over 
sands) | U.S.A. | sands) | (000) | U.S.A. | % % ad 
Hsids. ine. ln Inc. | Hsids. Inc. Hsids. ine. Hsids. Inc. 


Douglas 0} .0273| 14.1 : y 74,640) .0250| 1,888] 5,294 4,556 | 20.1 6.1 | 22.6 15.0 | 42.9 46.4 | 10.4 17.0| 4.0 15.5 

A Superior .8| .0208} 10. 3. 61,379 .0206| 1,714| 5,631] 4,702] 17.0 4.9 | 21.0 13.3 | 46.1 47.5 | 11.4 17.7) 4.5 16.6 

Dunn 6} .0161 33,430 .0192| 1,211] 4,342) 3,673 | 34.5 13.2 | 27.4 22.9 | 20.3 39.9/ 6.3 13.0 2.5 11.0 
Menomonie 0052} 2.7, 3.6 13,996, .0047| 1,555) 5,184) 3,827 | 30.6 10.6 | 23.9 18.0 | 34.1 42.0) 7.8 14.5 
Eau Claire .2| .0350 2 101,810 .0341) 1,691) 5,752) 4,932] 17.2 4.8 | 19.0 11.5 | 45.5 45.1 | 13.0 19.5 
0230| 12. 72,931| .0245| 1,846) 6, “ 5,148] 14.8 3.9 | 17.0 9.8 | 47.7 44.9 | 14.5 20.6 | 


| | 
Florence ’ 0021 : ‘ 3, 307/ ab “a 3, 674) 3,327 | 40.0 17.4 | 31.4 29.8 23.4 36.3) 3.4 8.1 
Fond du Lac , -0424 \ . , 116, 457| -0390) 1, a Ga 4,799} 20.4 5.9 | 20.8 12.9 | 41.4 42.2 | 12.0 18.6 
Fond du Lac 32.0} .0186 9.6 56,719] .0190) 1, 772| 5, aa 5,075} 17.8 4.8 | 18.2 10.8 | 44.1 42.4] 13.7 19.9 
Forest -5|  .0049) , } 9,183] .0031) 1,080| 3,993 3,561 | 36.3 14.7 | 29.4 25.7 | 26.7 38.3| 5.6 12.2 


1 Eau Claire is in Chippewa and Eau Claire counties. Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. 


ARE YOU COVERING 
THIS TRADE AREA?> 


Only the Fond du Lac Commonwealth Reporter gives you 
89% daily coverage in Fond du Lac Count 
this with 22% ... the next largest coverage. 


Fond du Lac, Wisconsin 


Fond duLac Commonwealth Reporter 17 368 22 


‘ ; Net Paid 
E. A. FAULKNER & ASSOCIATES, New York * Chicago National Representatives 


SALES MANAGEMENT 


HOE LOW 
Ni - W COLOR COLOR 
PRESS RATES 


Frequency and | ABC Approved LA CROSSE TRIBUNE 
Bulk Discount | CITY ZONE LA CROSSE, WIS. 


59,224 JANN & KELLEY | 33,310 ABC 


Representatives Circulation 


- POPULATION : - EFFECTIVE -@ «: ‘The “SM” symbols mark original, exciu- 
ESTIMATES, 1/1/58 BUYING NCOME — ESTIMATES, 1967 sive estimates by SALES MANAGEMENT. 


WISCONSIN ; : _— 


| Income Breakdown of Households 

COUNTIES | | | | Income | ane we 
CITIES Spend-| Pop. | & Per | Per Per | | 

(continued) | ing of | Capita Hsid. \c. $.U. : | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,0004 over 

| | Units | sands) S.A. % % y/; % | % % % % ¥/ Te 
(thous.) | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Grant....... 5} . 12.3) 13.9) 8. oa 1, ami 4,772 31.6 10.6 | 26.6 19.4 | 28.6 34.1| 8.5 15.4 
Ghee... dyes d 7.6) 8.7) 7. .0151| 1,816| 6,005, 5,124 | 21.2 5.7 | 23.0 13.4| 35.4 

Monroe... 9} 0046] 2.7] 3.2 069} .0057| 2,161| 6,322| 5,250] 19.8 5.1 | 20.1 11.2) 
Green Lake. .... 6). 4. 6 5.1) 4. | 0071) 1,362) 4,618) 29.5 10.2 | 27.9 21.0 


Rte eink 6} 014, 5.6) 6.0) 2. 642; .0079| 1,206) 912 | 31.2 11.5 | 29.7 
Ere 0} .0047) ‘ 6 ; 4 | 1,318) 29.0 10.6 26.4 
Jackson........... .2| 0094! Y ‘ x .0058| 1,074) 40.2 16.9 


Jefferson.......... oO} . .4| .9| : | .0232) 1,506) 4 6.5 
2Watertown..... 4). ' . 37} 0072) 1,607) 5, 68% Se 3 
Fort Atkinson. .. 7. d 2. 2.8) 3 - | 1,977 4.2 

Juneau............ . 1 ' ’ fe 1,233) 4,328) 3, 4 11.8 


, i J d | 1,867 
AKenosha..... ‘ , | -0) ° -0403) 2,001 

Kewaunee. 

La Crosse. . 
ALa Crosse 


Lafayette... . a -2) P d ‘ é 1 
Longlade....... A d | . m 5 e | 1,288) 4, J , ’ -7 | 33.2 
Antigo. . .2|  .0059) ; 3. ,304| .509| 4,¢ ’ sR ; .8 | 37.2 


17.4 


2 Watertown is in Dodge and Jefferson counti Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan “County Areas. © SM, 1958. 


In The 22-County 
Area Actively- 
Served by WKBT, 
NO OTHER Television 
166,000 TV HOMES Station Can Be La Crosse, Wisconsin. CHANNEL 

Seen Consistently 
Well by Most TV 
Families! Represented by: 
Wisconsin e Minnesota e Upper lowa sec TELEVISION, INC. 


CBS «- NBC - ABC Harry Hyett, Minneapolis 


Careful reading of the explanatory introduction, starting on page 13, will help you make 


the most profitable use of the Survey of Buying Power data. 


MAY 10, 1958 


amerICcA’S L4:th MARKET 


and a far cry from being the “bush league!" 


A population of 1,157,000* 


An effective buying income of MILWAUKEE IS SOLD ON WISN- 
$2.341,826,000 TV with a plus coverage of 
1,368,000 beyond the metropoli- 
A tally of $1,539,094 ,000 tan area 


in total retail sales 
“metropolitan county area 


John B. Soell, Represented by Basic ABC Badger Television 
Vice President Edward Petry & Co., Inc. affiliate Network . Affiliate 


and Station Manager 


POPULATION EFFECTIVE Gy The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
WISCONSIN — - a ‘ 
Income Breakdown of Households 
COUNTIES Urban Income alicmabieh 7S —_ mabemiitie 

CITIES Total % 5 Pop. N Y Per Per | 
continued a thou- of i (thou- ita) Hsid.| C.S.U.] $0-2,499 — $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000 over 
sands) | U.S.A. | sands) i sands) 000 U.S.A ¢ > ¢ % / % y/, % ¢ y 


ti < Y o | &% t lo | t 
Hsids. Inc. \ . |Hsids. Inc. Hsids. Inc. | Hsids. Inc. 


Lincoln . ‘ 6.5 ° 12.8 . , 4,241, 4,099 | 28.7 10.3 | 28.1 22.0 | 33.0 .0| 7.5 14.4 2.7 
Merrill ‘ -0052 2.7 . 2, 638 -0042) 1,404) 4,681) 4,394] 22.6 7.4 | 28.0 20.1 | 37.1 43.5 9.1 16.2 3.2 


Manitowoc Al. : . : , ,591| 5,491 4,816} 18.2 5.3 | 23.6 14.8 | 42. 


‘ .8 d 0242) 1,817| 6,077 
Manitowoc 29.7| .0173 3,469} .0179| 1,800) 5,941) 5,12! 5 3.9] 21.3 12.5 | 45.6 43.5 | 12.3 
lwo Rivers 5 os ,842| 0063) 1,866) 6,497) 5,07 0 2.7 | 23.9 13.7 | 46.5 43.9 | 13.8 
Marathon Oo. . q . " .0389) 1, 4,978) 4, . " " ‘ ; 41.7 | 9.4 
Wausau 32.3 9. 6 54,093} .0182| 1,675) 5,577) 5, . 0 | 22.9 13.9 | 41.6 41.4 | 11.6 
Marinette : : . ; , ’ 0150) 1, , . : : , -1 | 33.9 42.0) 7.3 
Marinette 5 3 21,4 .0071) 1,467) 4,947) 4,524 


= 
— 
a 


=? 
w 


Marquette , ‘ ‘ \ , .0037) 1, 4,080| 3,337 
Milwaukee F . ‘ i # ' .7115) 2, 6,892; 5,974 
AMilwaukee 756.0} .4395|~ 235.0] 272. ,535,425| .5148) 2,031] 6,534) 5,643 
West Allis 7.4 0393 2 , 34, -0451; 1,992) 6,689) 6,264 
auwatosa 56 .0329 5 5 57 , 96 0530) 2,786)10,392) 8,839 
.0095 6 ¢ 28,919) .0097, 1,785 6,287) 5,884 
horewoo 0104 : 5. 59,548) .0199) 3,308|10,267| 9,473 ; : ; 
uth Milwaukee 5 0094 d 5. 31,009} .0104| 1,926! 6,598) 6,173 S Stem: 7 | 50.1 41.7 
hitefish Bay : 0109 5.6 61,585, .0207| 3,276/11,405) 10,894 sf 2] 8.8 2.6] 29.7 14.0 
Monroe 6. . ' ; 37,196 0124) 4,325) 3,985 | 29.9 10.8 | 28.9 22.8 | 31.2 40.1 


owe 


to I & S & 


Oconto ‘ d t d ‘ 28,072, .0094) 1, 3,845 3,729 R J . -6 40.2 
Oneida ; ‘ t " a 29,231, .0098 1,329 4,363) 4,342 J . a ‘ 0 43.8 
_R hinelander x y 2.§ 13, 633}. -0045 ii, 498 5,049; 4,680] 20.3 6.2 | 23.6 15.9 | 42.9 46.7 | 9.1 ‘15.0 | 


SM Standard (4) and Potentiai (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 


200 Cities Leading in Population, Income, Sales—Pages 132, 134, 135 


SALES MANAGEMENT 


Why Milwaukee is one of your 


IROT TEN MARKETS 


Milwaukee is the nation’s 11th city in population, and 15th among metropolitan 
areas. But in only seven cities can you reach more families with ONE news- 
paper. And only four of these top Milwaukee in family buying power. 


Median Income per Family (U. S. Census) - 
% of Families With Income Over $4,000_ - 
% of Families With Incomes Over $7,000. 
Median Value of Single Dwelling Units - 


in Market Quality Median Monthly Rental _ _ - 


Retail Store Sales per Family _ _ _ - 


How Milwaukee ranks 


among the 20 largest food ‘Store Sales per Foil 


Automotive Sales per Family 

Gasoline Service Station Sales per Family _ - 
M etro p 0 | ita n Areas General Mdse. Store Sales per Family _ - 
Eating-Drinking Place Sales per Family 


Sources: U. S. Census, Sales Management 
Survey, SRDS Consumer Markets 


FURTHER EVIDENCE of the buying power and responsiveness of Milwaukee 
families is the fact that THE JOURNAL has published more advertising over 
the last 10 years than any other newspaper in the nation. And it offers 90% 
home coverage—highest of any newspaper in markets of more than a million! 


THE MILWAUKEE JOURNAL 


National Representatives—O’ MARA & ORMSBEE, INC. 


MAY 10, 1958 


Ky7p POPULATION EFFECTIVE SH The “SM” symbols mark original, exclu- 
UD ESTIMATES, 1/1/58 BUYING INCOME — ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
WISCONSIN oo — 


| Con- Dae Income Breakdown of Households 
COUNTIES i House-| sumer | Urban | Income 
CITIES Total % | holds | Spend- Pop. Net % Per | Per 
continued (thou- of | (thou-| ing Dollars of | Capita) Hsid. | C.S. U. pee 52500-3908 ate a $7,000-0,908 
sands) | U.S.A. | sands) | Units | (000) t 
(thous. 


% 
Hsids. ine. | sls. in Ine. ‘Hl Inc. Hsids. om. 


Outagamie i d J ’ d 147,498) . 1,601) 5,762) 5,175} 18.1 4.9 22.1 13.2 | 40.4 39.0 | 12.6 18.3 
{4 ppleton-N eenah- | 
Menasha 79.6 | g8.s 148,284) . 1,863| 6,230 

Appleton 46.7) .027% 14 5. 89,317) . 1,913) 6,335 


Ozaukee .' : . . ° 1,807; 6,359 . . 8 9.6 
Pepin 2 ‘ : 1,149] 4,103 2 13. 0 24.9 
Pierce ’ é . A § e ees 4,603 a . ° 22.3 
1,196| 3,943 .7 13.0 | 29.0 24.2 
1,418| 5,429 3 7, 6 14.4 
1,690} 6,267 2 4. 1 11.3 
1,139] 3,814 6 15. 3 27.0 


Polk 
Portage 


Stevens P. 


anae 


Price 


Racine 
acin 
ngton 
Richland 


Richland 


7.3 
6.5 
9.1 
23.4 
20.9 
10.5 
8.9 
8.2 


ee ee 


Rusk 
St. Croix 
Sauk 


21.9 | 29.6 
18.4 
18.9 | 34.5 
15.8 


~ 
owen 


Baraboo 


Sawyer R R 5 s . | | t .6 | 28.4 26.9 | 23.4 
Shawano q i 6) ‘ r d | is , -2 25.1 | 28.3 
Shawano .0040 4 y p 7 | 7 ‘ 19.0 
Sheboygan . -0512 . . ; ° | . s -1) 12.5 | 44.1 
Sheboygat 5.5) .0264 : 35). 5 3.5/ 19.9 11.3 | 46.4 


Taylor ji .0103 ‘ ' 4 d * i .2 25.1 | 28.0 
Trempealeau . .0142 " A d | A y 2 24.8 | 26.7 
Vernon ‘ -0151 : a . 416) . | ° -9 | 20.2 26.2) 28.1 


Vilas . y , Ss , e 6 29.8 | 25.1 
Walworth : : . .2) 3 4 rs 3 -5 16.7 | 36.3 
Washburn : d . y - d } A . -1 26.7 | 25.6 


Washington a i * 1 5 . ; | 2 9 | 22.7 14.0 | 42.8 
West Bend 3 3 , 2.9 ! . - 2 9.7) 48.8 
Waukesha 25.0, . ’ t é Pg | 5 R 5 9.5 | 45.7 
Waukesha 3.1 O13 5 J . d | 7 | bs . 5 7.9 | 48.6 
Oconomowo 2) .0036 pee .0034) 1, | 4 12.6 | 40.1 
Waupaca . r ‘ ‘ . er P 424) ; 4 9 21.7 | 34.1 . 7.5 


Waushara | 13.9, .00 4.2) 4.2 13,821) .0046| 3, 1 19. 2 30.1) 22.0 35.9| 3.4 8.3 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. , Before using these figures read foreword, page 13. 


WISCONSIN’S THIRD MARKET 


Racine Metropolitan County ranks 3pq* in NEW ABC 
Population 124,200 CITY ZONE 


Total Effective Buying Income 


Per Capita Effective Buying Income 
Per Household Effective Buying Income 
Food Sales ae 


Automotive Sales 
Drug Sales $5,329,000 d 
SM 5/10/58) The 


COVERAGE RACINE JOURNAL-TIMES 
PAPER CITY TOT. COUNTY and Sundan Bulletin 


Journal-Times 93.2% 85.6% 


Chicago Tribune 8.3 6.9 
Milwaukee Sentinel 11.1 9.6 
Milwaukee Journal 5.1 12.0 


Coverage figured from latest ABC Audit Reports 
762 SALES MANAGEMENT 


APPLETON Post-CRESCENT 


APPLETON © NEENAH - © MENASHA ° WISCONSIN 


MAY 10, 1958 


oy) ONES 
0 DAILY NORTHWESTERN 


With Its 91% City Zone Family Coverage .. . 55% Home County Family Coverage 


TO SELL YOUR PRODUCTS IN THIS RICH MARKET — WITH 
METRO COUNTY RETAIL SALES OF 


$117,886,000* 


TO SELL YOUR SHARE OF THE 


$17,389,000 


TO RING UP YOUR SHARE OF THE 


$27,828,000 


TO MOVE YOUR SHARE OF THE 


$2,891,000 


TO PUMP YOUR SHARE OF THE 


$7,888,000 


METRO 7 


, 


COUNTY AREA < 


RETAIL 


METRO 
COUNTY AREA 


RETAIL 


METRO 
COUNTY AREA 


RETAIL 


METRO 


COUNTY AREA 


RETAIL 
GAS STATION 
SALES 


FOOD 
SALES 


AUTO DRUG 
SALES SALES 


Write for NEW MARKET DATA SHEET 


OSHKOSH DAILY NORTHWESTERN, Oshkosh, Wis. 


- Offering Dealer Helps - Retail Bulletins - Brand Distribution Checks 
Represented by Johnson, Kent, Gavin & Sinding, Inc. 


POPULATION 
ESTIMATES, v1 hal 


~The “SM” symbols mark original, exclu-_ 


EFFECTIVE nal, 
sive estimates by SALES MANAGEMENT. 


_ BUYING INCOME — 


BY «oD ESTIMATES, 1967 


WISCONSIN 


COUNTIES 
CITIES 
(continued 


| | | 
| Con- | | 
House-| sumer | Urban 
holds | Spend-| Pop. 
(thou- ing (thou- 
sands) | Units | sands) 
(thous.) 


33.3) 78.4 
15.8 


Income Breakdown of Households 
| 
Net | % | Per 
Dollars | of Capita) Hsid.| C.S.U. $2, 500-3, 999) $4,000-6, sae $7, 000-9, 999 $10, 000& ove 


(000) | U.S.A. | %  % | 
| Hsids. we. | Hsids. Inc. | Holds, 3 | Hsids. 


Total 
(thou- of 
sands) | U.S.A. 


% 
Inc. 


-0598, 30.4 
0264) 13.8 


172,377 
79, 500 


Winnebago 
Oshkosh 
See Appleton- 
Veenah-M enasha | 
Neenah 0102 34,321 -O115 
Menasha .0090 24,646, .0083 
Wood .0327 81,052, .0272 
Marshfield -0084 22,684, .0076) 1,564 
Wisconsin Rapids 0092 28,647; .0096| 1,802) 6 


3,965,124) 1.3204) 1,993 


6,394,460) 2.1439 1.674) 768 


13.3 | 42.4 41.3 | 12.4 
13.7 | 41.8 41.1 | 12.2 


6 | 22.4 
23.0 


18.3 | 6.2 
2) 6.1 


22.5 


-0266| 1,747) 22.3 


1,972 
1,590 
1,442) 


48.3 
43.7 
40.9 
42.2 
47.6 


46.2 39.8 


Total Above Cities... 1,990.0) 1.1570 17.1 


| 8.2 


5.1 | 21.0 12.5 


POPULATION POPULATION 
ESTIMATES, 1/1/58 JM ESTIMATES, 1957  @ ESTIMATES, 1/1/58 
Con- tl , \e ; ) 
House-| sumer | 
hold | Spend- b 4 Total % 
thou-| of | Gaon | 


(thou- | ing (thou- of 
sands) | |v. S.A.| sands) | 


| 
41.1 40.0 | 12.8 


JM 


an 
18.9 | 


3,820.1) 2.22111, 109.0/1,250.9|2. 267.0} 


State Total 6.4 


Total %, 
thou- of 
U.S.A. 


E. B. |. 
ESTIMATES, 1957 


| Con- | 
House sumer | Urban 
| Spend-| Pop. 
ing | (thou- 
Units | sands) 
(thous. 


| Per | Per- 
Cap- | H’se 
| hold 


Net 
Dollars 
($000) 


Per 
H’se- 


sands hold 


sands)| Units | U.S.A. 
thous.) 


sands) ita 


, | 0496 1,601 5,762 


106.7| 0621 
110.9) .0645) 
86.3) .0502) 26.1) 
74.8} .0435) 21.6 


157,816) . 
an 
55.8 


179,646) . 
Before using these figures read foreword, page 13. 


5,261 
5,929 
6,173 
.0418!1 66815 ,775 


Eau Claire 


61.4 : 
Green Bay...... 


Appleton 92.1) .0635 
Beloit- 
Janesville 


Duluth-Superior 


25.6, 28.5 


108.0) .0628 
272.1) .1582 


32.8 
83.6 


37.6 
91.5 


76.1 
206.1 


.0672 1,856! 6,110 
. 1514/1 ,660/5,404|| ALa Crosse...... 


© SM, 1958. 


27.9) 
24.8 


161,106) . 
124,749 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as 
IBM listings of data in the “Survey of Buying Power,” regrouped according to your sales 
territories, may be obtained from Market Statistics, Inc., 432 Fourth Avenue, New York 16, 
N. Y., Phone MUrray Hill 4-3559. 


SALES MANAGEMENT 


MADISON 


The Market 


Metropolitan Madison’s population has increased 23% sinee the 
1950 census, from 169,300 to over 200,000. It’s solid growth, with 
the EBI per family over $7,000! Growing too is Madison’s impor- 
tance as a trade and service center to the 10 county television area 
it serves. 


WKOW-TV, the first station in the market, now leads the field in 
delivering the largest audience per dollar of cost. The latest ARB 
(Nov. 1957) shows WKOW-TV with 31% share of weekday audi- 
ence, 6-10 PM. The most expensive station adds 96% to the cost 
while adding only 13.1% to the audience potential. So in Madison 
buy hard sell frequency! On WKOW-TV you get two impressions 
instead of one... in a market where the income level is high enough 
to produce re sults. 


The Message Ask your Headley-Reed TV man for the following: 
1. Nov. 1957 ARB for Madison. 
2. “Let's Be Realistic about TV Coverage 
of the Madison Market. 
3. “Anatomy of a Market.” 


WKOW-TV 


Represented nationally by Headley-Reed TV 


The Medium 


Madison. ... 


POPULATION 
ESTIMATES, 1/1/58 


JM 


ESTIMATES, 1987 


Con- | 
| House- sumer | Urban 
Total | % | hold | Spend-| Pop. 
(thou- | of (thou- | ing | (thou- 
sands) | U.S.A.| sands)| Units | sands) 
(thous.) 


1210) 58.8 80.2| 
| | 


132.3 


| 
an 3 
% | Per! Per | 
of | Cap-|H’se- | 
| 


| U.S.A.) ita | hold 


Racine......... 


POPULATION 
ESTIMATES, 1 V 58 


Urban 
Pop. 
(thou- 
sands) 


JSM 
Con- 


| House- sumer 
Total | % | hold | Spend- 
(thou- | of (thou-| ing 
sands) | U.S.A.| sands)| Units 
| | (thous.) 


37.1] 40.4) 


124.2) .0722 


94.1 


Net 
Dollars 
($000 


@D isi 
ESTIMATES, 1967 


U.S.A. 


Per 
Cap- | H’se- 
ita | hold 


% | Per 
of 


-0827/|1, 988 6,656 


1901 991/7,048 

A\Manitowoc- 

Two Rivers. . 
Milwaukee 


ASheboygan.... 
Wausau 


28.5) 
25.2 


54.7 
35.3 


-0505|1,711/5,661 


| 
.0414) .0389' 1,365 4,978 


\ Oshkosh 


COUNTIES 
CITIES 


.6728) 
__78.4) 


_12, ‘377 9 670/ 


Total Above Areas’ 


RETAIL SALES— @D ESTIMATES, 1957 


Per 
| Hsid. 
Retail 
.| Sales 


Buying 
Power 


Index 
of Sales 
Production 


fl 


index 


General 


| 
Apparel | motive 


Mdse. b 
($000) ($000) ($000) 


Barron 
Rice Lake... 


Bayfield. . 


AGreen Bay..... 


Chippewa Falls... 


1AEau Claire 


ee ee 


Columbia. ... 


2,4 
21, rt04) 3,852) 
16,979) 
39,469) 


16,179) 


3,655 


7,527 
149,621 
115,584 

11,081 


1,981 


2,577 
| 

6,978 
15,256 
54,041 
28,362 


23,020 
50,062 
17,301 

13,941) 


2,558 
4,551 


3,168) 


ind 
191,293 


87 1283 


.0956) 


4,367) 


-0904 


64 
93 
137 
92 


0094 


| 
=i 
| 


14,781 


121 
927 
899 
931 
698 


93 
9,100) 


1,298| 
764) 
693, 


18,857 
17,768 


| 
26,277 
22,594) 


13,349 
11,350 


46,414 
36,370 


1 Eau Claire is in Chippewa and Eau 


Claire counties. 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


MAY 10, 


1958 


4,978, 238 1.6690) 1 ,853'6 302 


17,714 
12,225 


The “sm” ve mbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


1,832 


28,028 


14,561 


Before using these figures read foreword, page 13 
© 


5M, 1958. 
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ABOVE AVERAGE BUYING POWER 
KENOSHA METROPOLITAN COUNTY AREA 


Per capita effective buying income Only the Kenosha News gives daily effective coverage of the 
important prosperous Kenosha Metropolitan County Area. Com- 
bined coverage of Kenosha County, Chicago, and Milwaukee 
morning papers 22.7%, evening papers 14.99%. Kenosha News 
daily coverage 85% of Metropolitan County Area families. 


THE KENOSHA NEWS 


National Representative: JANN & KELLEY—New York @ Chicago @ Detroit @ Kansas City @ San Francisco @ Los Angeles @ Atlanta 


7% ABOVE 13% ABOVE 
NATIONAL AVERAGE WISCONSIN AVERAGE 


The “SM” symbols mark original, exclu- 
WISCONSIN sive estimates by SALES MANAGEMENT, 
Per & 
COUNTIES | ; Hsid. | Buying Drink. 
CITIES Retail | Power Quality Food Places | 
continued ( S.A. | Sales Index Index ($000) ($000) 


= om | 


Dodge " ° 3,281} .0302 86 11,659 6,247) 
Beaver Dam 21, 0107 0084 112 5 4,624 1,648) 
2Watertown | 

Door » -0146; 4,488] .0115 | 6,298 | 3,561) 
Sturgeon Bay 9,17: 0096 é | 4,627 1,539 


Douglas |} .0251) 3, a 14,450) 
ASuperior 530} .0222| 12,721| 
Dunn ,034) .0140 ‘ 3,675 
Menomonie ,150| .0091) 2,357] 
Eau Claire 987) . ‘ | 13,004) 
Eau Claire 59,505) 0258 | 113 11,613 


Florence 
Fond du Lac 

Fond du Lac 
Forest 


Grant 

Green 
Monroe 

Green Lake 


lowa 
Iron 
Jackson 14,892) 


Jefferson...... 61,899 
2Watertown. ... 24, 154] 
Fort Atkinson... 15,334} 

Juneau : 21,156 

Kenosha 97,711 
AkKenosha 84,307 


| 

Kewaunee 14,430) 
La Crosse 95,367 
\La Crosse 83,484 
Lafayette... 16,588 


Langlade 20,919 
Antigo 17,239 
Lincoln 24,795 
Merrill... . 15,935) 
Manitowoc... 78,440 
A Maniowoc- 
Two Rivers 58,618 
Manitowoc. ... 44,425) .03 6,148) 
, Two Rivers 14,093) . j 920) 1,571) 


1 Eau Claire is in Chippewa and Eaw Claire counties. . ‘ SM Standard (4) and Potential (4) Metropolitan County Areas. 
2 Watertown is in Dodge and Jefferson counties. Before using these figures read foreword, page 13. 


Careful reading of the explanatory introduction, starting on page 13, will help you make 
the most profitable use of the Survey of Buying Power data. 


SALES MANAGEMENT 


AIM YOUR ADVERTISING 
at the BUYING CENTER 


of Northcentral Wisconsin = 


ce 
i 
Veo, 
" PORT. 


se 
Ss. WISCONSIN’S NEWEST METROPOLITAN AREA \ woop 
eé SEE Pages 150, 166 for Summary of Data AE 
JUN 
92 miles from any comparable or larger city. 


Located in the heart of America’s Dairyland 

and at the gateway to Wisconsin's booming 

Wausau has a retail sales activity that is $2.1 million above northwoods playground—the Wausau Daily 
total income! Proof of the far-flung drawing power of Wausau Recerd-Horald Feet, panel nye sales message 
stores. Proof of the pulling-power of the Wausau Daily Record- iui eae val + emange-pihege~ | 
bd , homes, with an annual income of over $26 

Herald . . . the advertising medium most local merchants million and 101% coverage of all Wausau 
use the most. homes with an industrial payroll alone of 


over $39 million annually. 
THE WAUSAU DAILY RECORD-HERALD 


For deep, lasting penetration of your sales 
For more information on “THE WAUSAU STORY” contact this story in this booming area—use the medium 


newspaper or BURKE, KUIPERS & MAHONEY. most local merchants use most. 


: The “SM” symbols mark original, exciu- 
WISCONSIN RETAIL SALES— JM ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
Per ne Se ct es iwercenn  (e a —a_ - 


l ng & ’ | Furn.- 
COUNTIES i % Hsid. | Buying index ink. | House- Auto- Gas 


dg. 
Retail | Power | ba nd of Sales | q motive Stations Hdwre. 
Sales | Index | Index | Production) ($000) $000 


| 

3,539] .o417 | 84 83 7,397| 10,437 

0210 112 144 3,228} 9,288 
91 4,591, 6,185 
140 7 1,764} 5,324 
1,158 
Milwaukee 
AMilwaukee 
West Allis 
Wauwatosa 


128,541 | 251,557) 123,043 
106,323) 878| 72,8 193,061} 61,910] 
28,411] 44,265 
10,821] 4,986| 

2,837; 1,527] 
3,481} 2,489) 
6,428} 1,549 
1,282) 1,251| 
4,545} 3,199) 
4,185, 2,265] 
5,739] 3,055) 
3,642} 1,767] 
21,833, 7,190 
| | 


17,958| 6,743) 
12,914) 3,565 
9,522} 3,695 


A Appleton. 
Ozaukee 


| 
2,313) 608! 


5,772} 1,895) 
6.612) 2,822) 

| 
6,653, 2,041| 
6,271) 1,737 
3,977; 1,205 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
MAY ~10, 1958 


Before using these figures read foreword, page 13. 
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RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Rise 


BURNETT sessesesses: 
WASHBURN 


BARRON TAYLOR | LINCOLN 


. - JARATHON 
ST. CRO = LANGLADE 
: se 4 


SHAWANO 


MARINETTE 


é 
| Marinette 

WAUPACA é ; 
OUTAGAMIE = 


isconsia Rapids - Stevens Point 


se 
s® BAUSHARA MILWAUKEE 
r GREEN LAKE 


COLUMBIA 


| 


Le Crosse 


3} CALUMET 


KEWAUNEE 


CRAWFORD 


SR wanrowoc  * 


RICHLAND 


onconcottcts, 


OZAUKEE 


WASHINGTON 


WAUKESHA 


Whitefish Bay 


CRATE: a ss : z ; ; "Shorewood 


‘ at 


3 
3 


JEFFERSON 


Counties and cities on this map 
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WISCONSIN’S THIRD MARKET 


Racine Metropolitan County ranks 3pdq* in NEW ABC 
Population 124,200 CITY ZONE 


Total Effective Buying Income FW, 

Per Capita Effective Buying Income ....... éhidg ‘ 11 © 853 
Per Household Effective wae Income : ‘ a. 56 £ 

Food Sales 

Automotive Sales 

Drug Sales bad pir tS fee 

“(SM 5/10/58) The 


COVERAGE RACINE JOURNAL-TIMES 
PAPER CITY TOT. COUNTY and Sundan Bulletin 


Journal-Times PS. ap 85. nig 


Chicago Tribune 
Milwaukee Sentinel ; 9. 
2 


Notionally by the 
Milwaukee Journal . 1 


; 
0 ALLEN-KLAPP COMPANY 
Coverage figured from latest ABC Audit Reports 


@D The “SM” symbols mark —y exclu- 
WISCONSIN RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 
Total Lumber- | 
COUNTIES Retail Auto- Gas Bidg. 
CITIES Sales of Feod Mdse. 5 motive | Stations | Hdwre. | Drugs 
(continued) ($000) S.A. Production} ($000) ($000) ($000) | ($000) ($000) | ($000) 


156,574). d 39,837 y , : , 27,847, 12,050 15,162) 5,329 
113,694). . 30,212) 8, f ; ‘ 21,674] 8,937/ 6,709) 4,623 
24,319) . 7 4,883 , j 4,065] 1,508} 3,076 362 
} | | 
20,749} . y d 4,034 : : 4,468} 1,697} 3,072 436 
16,018}. : 3,126 3,560} 1,048} 2,369 356 
137,762| . . j 28,723 26,806, 8,891) 13,761 556 
57,752| . . 12,562 12,045, 3,533 95 ,808 
50,242) . : 10,943 9,517} 3,360) 3,86 ,238 
12,256 2,426 842 270 


29,039] . j J ,806) 813) | | §,439 
45,961 

16,192 j 
10,291). ? .0045 


1,840) , 751 
$,402) 3,330 , 978 
3,631 1,273 , 809 324 
1,969 758 279 


30,982) .0155| 3, .0160 : . . 190] 5,666) 1,944 
16,143} .0081 .0051 . 8,658) 291 85% ee 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
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~~. 4" LARGEST CIRCULATION 
in Wisconsin Metropolitan Markets 


124th in U.S. in Per Family Retail Sales 
95th in U.S. in Per Family Income 


Retail Trading Zone with 195,247 Population— 
$339 Million Effective Buying Income 


The big B-J Newspaper Combination is 4th in Wisconsin 
in circulation—Gives you 100.9% coverage of Rock County. AREA INDUSTRY 


Rock County population B-}] Combination . . . Includes Chevrolet and 
( Beloit-Janesville) —108,000 county circulation—27,897 
Retail sales—$137,762,000 (100.9% coverage) 
(6th in Wis., 184th in U.S.) Retail Trading Zone 


Fisher Body Divisions of 
General Motors, Fairbanks, 
Morse & Co., Parker Pen 


Per family retail sales—$4,200 Number of families —57,349 . , 
; - : , ©o., Beloit tron Works 
(7th in Wis., 124th in U.S.) B-} Combination circulation—43,530 Naigecsi ae ETC of 
Number of families—32,800 (75.9% coverage) ' bieie linens 
paper-making ery), 
Freeman Shoe Corp., plus 


BELOIT NEWS © JANESVILLE GAZETTE (ieepeeecientes 


SOURCE: 1958 SURVEY OF BUYING POWER 


P :# Br ewe! 


Beloit, Wis. e EMer: 


JM ‘The “SM” symbols mark original, exclu- 
WISCONSIN RETAIL SALES— ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Eating & Furn.- 
COUNTIES i 4 . | Buying Index Drink. | General House- | Auto- Gas > 

CITIES Power | Quality | of Sales Food Places | Mdse. Appl. motive | Stations . | Drugs 
continued S.A. Index Index | Production} ($000) | ($000) ($000) $000 ($000) | ($000) | ($000) ($000) 


Sheboygan : ' d -0502 98 96 22,997 8,577; 16,977 15,376 7,597 2,306 
\Sheboygan.... , é .0297 113 131 16,466 5,708} 14,829 10,155 5,476 1,792 
Taylor : ‘ * 0072 70 64 3,005} 1,644 602 2,477 1,275 246 


Trempealeau. . J é .0107 75 82 4,129 2,354 2,213 3,976 2,064 
Vernon , P 0110 73 69 4,774 1,659 1,327 2,778 2,121 
Vilas... J mn .0053 90 122 4,092 2,322 930 2,317 1,192 


Walworth , . 0293 104 124 15,030 . 4,392 16,252 5,744 
Washburn...... , ‘ 0056 88 117 2,599 ’ 1,414 4,482 1,546 
Washington. ... ° A -0204 97 106 10,444 5 3,819 7 6,341 3,658 

West Bend. . A A . 129 179 3,975 , 1,934 2,972 1,343 


Waukesha A ‘ d 95 83 29,817 7 6,311 27,566) 10,275 
Waukesha , 03 ‘ é 127 11,819 - 3,319 11,918 3,018 
Oconomowoc. .. 4 J d 136 4,518 é 774 3,404 1,403 

Waup ica : y é é 85 92 7,653 2,832 , 7,911 3,309 

Waushara ‘ d 79 2,617 , 1,060 4,915 1,561 


Winnebago...... J d 27,828 ‘ 19,404 | 17,389 7,888 
AOshkosh. .. : i , 15,690 . 16,624 | 11,444 4,094 
See A ppleton- 
Neenah-M enasha 
Neenah »3 d - 6,819 ‘ 1,222 1,539 3,338 948 
Menasha 3 .0068 .0080 2,798 530 1,156 1,706 2,230 

Wood.. , ‘ -0301 14,668 7,888 3,361 13,067 5,598 
Marshfield.... 26, ; -0095 5,135 ‘ 3,938 1,515 5,693 2,214 
Wisconsin Rapids.. J é -0105 6,532 3,539 853 1,153 5,020 2,076 


Total Above Cities... 3,104,964) 1. 1.3617 134 718,141 450,041 191,836| 175,592} 573,037) 234,935) 198,437) 91,540 


State Total. ... 4,567,604 4,110} 2.1993 103 = |1,020,049 ° 552,240 220,391, 217,864) 844,771) 362,080) 425,439) 121,251 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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' f The “SM” symbols mark pares exclu- 
WISCONSIN RETAIL saces- OUD ESTIMATES, 1957 sive estimates by SALES MANAGEMENT. 


Per | Eating & Furn.- | Lumber- | ~ 
Hsid. | Buying Index | Drink. | General House- | Auto- | Gas Bidg. 
) 


Retail | Power wality | of Sales Food Places | Mdse. Apparel | Appl. motive | Stations | Hdwre. | Drugs 
Sales | Index ndex | Production] ($000 ($000) | ($000) _ (9000) ($000) (3000) | ($000) | ($000) ($000) 


Dinette, ........ , d 99 108 25,373} 7,371| 16,513; 5,099) 993] 2,062 

ABeloit- Janesville. : ‘ 106 110 28,723 11,120/ 15,290) —7,727/ 

Duluth-Superior.. .. ‘ d 99 103 84,342) 25,352) 46,866) 

A€au Claire........ j j 92 97 22,805 9,619, 17,814) 

Green Bay..... ’ ’ : 116 37,583, 12,984) 21,274 

Kenosha.......... d ‘ 26,891 9.243) 7,639) 

20,713} 9,134) 13,824) 

54,072, 22,660) 26,277 

/.Manitowoc- | 
Two Rivers...... P } d 18,174 7,515) 8,752) 

Milwaukee. ....... d ‘ 361,280, 139,997) 233,711) 

AOshkosh...... . ‘ 27,828, 11,234) 19,404 

ee : 39,837| 12,017; 12,890) 

ASheboygan...... 4 22,997, 8.577| 16.977 

Wausau............ r : 17,994/ 7,397) 10,437 


Total Above Areas... 3,374,982| 1.6858| 4,273] 1.6524 788, 612! 

(Other Mountain States: Arizona, Colorado, ai 
Ww Y o M I N G ==" idaho, Montana, Nevada, New Mexico, Utah.) 
NUMBER OF OUTLETS 


Map, page 772 


Casper.......Natrona..... 
Cheyenne... Laramie... . 


24 35 Rawlins 

>> 37 Rock Springs.. Sweetwater. . 
9 7 Sheridan. ... Sheridan... ; | 12) 11) 18] 23 
29 21; 13 ve me ay 


POPULATION EFFECTIVE _@& 
ESTIMATES, 1/1/58 BUYING INCOME— @%iJ 


City County : i 3 g 
40 
63 


ESTIMATES, 1957 


Con- Income Breakdown of Households 
| 3 
COUNTIES holds | Spend-| Pop Per 


CITIES ( of | ¢ of | C.8.U.] $0-2,499 | $2,500-3,999  $4,000-6,999  $7,000-9,999 $10,000&over 
; ; % % | % % % 
Hsids. Inc. Hsids. Inc. | Hsids. Ine. Hake. Inc. | welds. 


19.6 5.4| 14.3 8.5 | 43.3 42.3 
15.3 ; 10.8 6.0 47.7 43.3 | 
24.9 -1 | 23.0 38.1 
25.5 -1 | 27.8 32.6 


13.2 3.4) 14.2 8.1 | 47.6 
14.0 ° 14.6 ; 45.2 
23.1 . ° -5 | 38.1 
29.4 . R -3 | 26.7 


24.9 ° ’ -3 | 37.4 
27.6 8. . -0 | 28.8 
22.8 ° ° 3 | 39.8 


Hot Springs....... 


—~_— = 


Johnson........... 31.6 4 3 28.7 


21.0 . ‘ -8 | 43.5 
18.9 
23.9 


gf 888 


ACheyenne 
BIROONR, 550 cccues 


. 
—_—— = 
a 


13.1 
10.9 
29.2 
19.8 
12.9 


RES B88 883 


$229 88223 $ 


11,714 


TT 


11,833 
28,840 
21,419 

4,470 


24.2 
26.9 
22.9 
30.0 


Sublette............ 


Sweetwater........ 


HE " 


21,814) . ’ ,077 | 15.0 
4,147 ° A 23.3 
9,637 ’ . 18.9 


$3] 
- 
36,708) . 16.1 4.6 | 16.5 10.3 | 49. mat 
ms 
be 


12,700 , 14.0 3. 8 11. 5 42.6 20.7 | 
13,184). : ‘ 19.1 5. 7 12. 2 36.1) 18.5 | 
| 


878) . ’ ’ $8. . . 0 | 36. 30.8 | 22.0 28.2 


129.8 0785 40.7 ‘ 257,253) . F ' : 15.6 4. : .3| 44.7 40.6 | 16.3 22.4] 8.5 24.7 


323.6 .1882| 96.9, 113.0] 172.11 556,191] .1862| 1,716) 5, 913 | 20.3 6.7 | 18.1 11.2 | 41.0 41.1 | 13.5 20.4) 7.1 21.6 


SM Standard (4) and Potential (A) Metropolitan County Areas. > 4 Before using these figures read foreword, page 13. 
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Copyright 
RETAIL SALES MAP 
PRINCIPAL CITIES: County and geographic location Sales Mocagireeal 
of cities with 1956 retail sales of $25 million or more. 


NATRONA 


Casper @ 


Metropolitan County Areas ore 
W Y bounded by bieck dotted lines: 


Counties and cities on this map 

are charted in proportion to net Cities shown are those heaving 
Effective Buying Income: Scale, net Effective Buying Income of 
0511 sq. in. equals $1 million $15 million and over. 
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gM POPULATION E. B. |. POPULATION E. B. |. 
BYP ESTIMATES, 1/1/58 BYP estimates, 1957 ESTIMATES, 1/1/58 BYLD Estimates, 1957 
WYOMING |— | Con ] 


House-| sumer | Urban House- 
hold 


METRO. Total % hold | Spend-| Pop. Net % | Per| Per EA Total qs » Net % | Per| Per 
AREA thou-| of | (thou-| ing (thou- | Dollars of | Cap-|H’se- (thou-| of | (thou- 9 Dollars of | Cap-|H’se- 
sands) | U.S.A. sands) | — sands) ($000) | U.S.A.) ita | hold sands) | U.S.A. sands) At sands) | ($000) | U.S.A.) ita | hold 

| (thous.) x» | (thous. 


ACheyenne......] 60.0! .0349) 17.1) 24.9) 38.1 112,031! .0376|1,867/6,852 Total Above Area.| 60.0) 0349} 17.1 24.9| 38.1 112, 031| .0376|1,867/6,552 
>» SM, 1958 Before using these figures read foreword, page 13. 


Careful reading of the explanatory introduction, starting on page 13, will help you make 


the most profitable use of the Survey of Buying Power data. 
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i The “sm” symbols mark original, exclu- 
WYOMING RETAIL SALES— @MD Estimates, 1957 sive estimates by SALES MANAGEMENT. 


: Eating & ¥ | | Lumber- 

COUNTIES % Index Drink. | General Auto- Gas Bidg. | 
CITIES quate of Sales | Food Places | Mdse. | Apparel | Appl. | motive | Stations | Hdwre. | Drugs 
(continued) . ndex |Production| ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


| | 
105 100 6,596 2,899} 1,577) 1,305 : 4,522, 3,388) 
114 117 6,300 2,659| 1,488} 1,305 ; 4,523) 2,988) 
79 75 2,633 879) 969) 395 | 2,685) 730 
108 150 1,554 570 156! 541 2,040 1,219 


| | 
120 4,836] 3,220| 2,241) | 4,090) 4,267) 
169 3,377; 2,309} 1,935) 3,437| 2,520! 
127 1,674 715 332| | 2,285) 1,013) 


91 813 325 | a il 657 


128 5,727| 2,432 | ,917| 2,910} 
97 3,301] 794 Y 1,456) 
118 1,871) 875| 786) 
| 

104 1,310) aa 
102 15,701} 6,581) 
14,203} 5,817| 
126 2,260 995 


17,203 4,664 
15,720 
840 
4,032 
1,858) 
| 


10,319). , 2,085 
22,711) . , 4,614) 
21,248) . ; 4,176) 

3,197) . é 634) 


22,339) . d 5,757 
17,398) . ‘ 4,537 

6,676) . ° 1,655 
10,055) . ° ° 2,279 


11,848) . 7 2,068 507 
8,557) .004: d 1,605 418 
Yellowstone 
National Park 6,469) . d rene 3,476 


Total Above Cities... 233,473) . d 50,171 18,355) 20,939 11,828} 61,453 16,207 8,07 


State Total........ 433,263! . ’ ° 90,748! 38,408! 37,296 16,870! 104,473| 45,220 38,6971 14, 


METRO. AREA RETAIL SALES— GYD estimates, 1957 
ACheyenne...... 71,346| .0356| 4,172) 0364 15,701, 6,581 | 4,985 | 4,689 | 4,428 | 17,268 


5,345 | 5,025) 2,392 


} | | 
Total Above Area.... 71,346 0356) 4,172] -0364 15,701) 6,581 4,985 4,689 4,428 17,268 | 5,345 | 5,025) 2,382 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1958. Before using these figures read foreword, page 13. 
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FINANCIAL POST MAP 


Sell Canada’s rich market 


with MACLEAN-HUNTER 


When you Sell with Maclean-Hunter publications, you sell hard in all areas of Canada’s 
rich and expanding market. You reach and influence your most important prospects in all 
fields of business and industry across the nation. You tap Canada’s flourishing import 
market of some $5.6 billion. 


Maclean-Hunter publications bring skill and high publishing stand- 
ards to the service of Canadians and their maturing economy. They 
serve industrialists and retailers with the news of latest Canadian 
developments in equipment and methods. They provide Canadian 
families with top-flight Canadian service articles, Canadian enter- 
tainment, Canadian editorial discussions. Only national Canadian 
publications can meet these needs. 


Maclean-Hunter editors are recognized authorities and their pub- 
lications are leaders in their fields in Canada. 


These concepts of Canada-wide coverage, of specialized Canadian 
service and of editorial leadership are responsible for the growth 
of Maclean-Hunter publications through the years. 


These concepts, we believe, ensure you of a responsive audience 
and more for your advertising dollar, in a Maclean-Hunter pub- 
lication. 


i YEARS OF PUBLISHING LEADERSHIP 


MACLEAN-HUNTER 


PUBLISHING COMPANY LIMITED 


481 University Avenue, Toronto 2, Ontario, Canada 
Offices at... 
MONTREAL © VANCOUVER © NEW YORK «+ CHICAGO «+ LONDON, ENG. 


U. S. Representatives. . . 
Duncan A. Scott & Co., 85 Post St., San Francisco 4 and 1901 West 8th St., Los Angeles 57. 


Tap Canada’s 
buying power 

with Maclean-Hunter 
publications 

NATIONAL MAGAZINES 
Maclean's 


Chatelaine 
Canadian Homes and Gardens 


BUSINESS NEWSPAPERS 
The Financial Post 
Marketing 

§ 


tyle 
Home Goods Retailing 


BUSINESS PUBLICATIONS 
Building Supply Dealer 
Bus and Truck Transport 
Canadian Advertising 
Canadian Automotive Trade 
Canadian Aviation 
Canadian Electronics Engineering 
Canadian Grocer 
Canadian Hotel Review 
and Restaurant 
Canadian Machinery 
and Manufacturing News 
Canadian Packaging 
Canadian Paint and Varnish 
Canadian Printer and Publisher 
Canadian Shipping and Marine 
Engineering News 
Canadian Stationer 
Civic Administration 
Design Engineering 
Drug Merchandising 
Electrical Contractor of Canada 
Fountains in Canada 
Hardware and Metal and 
Electrical Dealer 
Heating and Plumbing Engineer 
Men's Wear of Canada 
Modern Power and Engineering 
Office Equioment and Methods 
Painting and Decorating 
Photo Trade 
Plant Administration 


PUBLISHED IN FRENCH 
L'Epicier (The Grocer) 
Le Pharmacien (The Druggist) 
Le Quincaillier 

(The Hardware Merchant) 


BUSINESS ANNUALS 


Business Year Book 
Survey of Industrials 
Survey of Mines 
Survey of Oils 
Directory of Directors 
Canadian Hardware Directory 
Canadian Industrial Photography 
Canadian Missiles & Rockets 
The National List of Advertisers 
Materials Handling Handbook 
Municipal Reference Manual 

& Purchasing Guide 


OTHER SERVICES 

The Financial Post Corporation 
Service 

Canadian Press Clipping Service 

Commercial Printing Division 
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1957 Gains Taper Off for Both the U. S. and Canada 


PERCENTAGE GAIN 
1957 over 1956 1956 over 1955 


Canada U.S. |Canada U.S. 
+36 +48 | +11.2 + 5.9 


No No 
Change Change 


4.7 
7.6 5.1 
3.2 3.4 
4.1 5.4 
9.4 8.0 
3.7 1.9 
Furniture, Appliances, etc. 1.2 0.8 
Auto 2.0 6.8 
+10.2 9.5 


Gross National Product 


+ 7.0 


Index of Industrial Output 2.9 


+ of" 

+11.5 

aie o 

+ 7.4 
7.2 

75 

6.6 

7.0 

5.4 


Disposable Income ud 


Labor Income + 


Consumer Price Index “ 


Retail Sales 


Food 


General Merchandise 


Drug 


Canadian Survey of Buying Power 


The year 1957 was for Canada, as 
it was for the United States, one in 
which economic activity again hit 
peak levels, although the rates of 
gain fell off considerably from those 
of preceding years. This slow-up in 
growth rates is clearly temporary, 
for the basis exists in Canada for huge 
further expansions. For example, we 
show a Canadian population total for 
January 1, 1958 of 16.9 million, an 
increase of nearly 4% over our Janu- 
ary 1, 1957 total of 16.2 million. 
This compares with the United States 
annual gain of 1.5%. 

This population gain, the largest in 
Canadian history, reflects in addition 
to a natural increase of 300,000 per- 


MAY 10, 1958 


sons a huge immigration which has 
added to the Canadian labor force 
about 100,000 able-bodied family 
heads whose productivity and de- 
mand for consumer goods are at peak 
levels. While temporarily, this in- 
crease in the labor force tends to 
accentuate unemployment _ totals, 
there can be no question about the 
favorable effects on the Canadian 
economy when these immigrants are 
all absorbed into the country’s eco- 
nomic structure. 

Capital investment in Canadian in- 
dustry, which has sparked the Cana- 
dian boom since the end of World 
War II, continues at high levels, ab- 
sorbing about one-fifth of Canada’s 


total output. While investment in 
Canada tapered off during the year, 
as evidenced by the decline in the 
premium on the Canadian dollar vis- 
a-vis the U. S. dollar, the share of 
United States investors in Canadian 
industry is at all time peak levels, and 
has helped Canada achieve its rank | 
as the sixth manufacturing country, 
following the United States, Great 
Britain, Russia, Germany and France. 

American investors’ interest in the 
Canadian market is paralleled by a 
growing interest on the part of Amer- 
ican manufacturers in Canadian con- 
sumers, particularly through the set- 
ting up of subsidiary product and 
distribution facilities. 
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We therefore take great pains to 
make our Canadian Survey of Buying 
Power as useful as possible to both 
our Canadian subscribers and our 
American subscribers now operating 
in Canada (with or without a Cana- 
dian manufacturing or assembling 
plant). In it they will find the same 
yardsticks of market measurement 
which Sates MANAGEMENT has been 
making available for the United States 
markets since 1929. 

As in the past we have benefited 
from consultation with various statis- 
ticians and officials of the Dominion 
Bureau of Statistics on the accuracy 
of our estimates for all of Canada and 
the provinces particularly, and im 
some instances on our estimates for 
county and metropolitan areas. In this 
connection, our special thanks go to 
J. L. Forsyth, Acting Director of the 
Census Division; F. H. McCoy, In- 
formation Services Division; J. C. 
Brearley, Asst. Chief, Merchandising 
and Services Section; and S. A. Gold- 
berg, Director of the Research and 
Development Division, all of the 
Dominion Bureau of Statistics. 


Population Estimates 


Our estimates of households for 
Canada follow the United States 
Census Bureau definition of the “pri- 
vate household”. It thus includes all 
the persons who occupy a house, an 
apartment, or other group of rooms, 
or a room that constitutes “separate 
living quarters.” It includes the re- 
lated family members, and also the 
unrelated persons, if any, such as 
lodgers, servants or hired hands, who 
share the living quarters—also a per- 
son living alone, or a group of un- 
related persons sharing the same 
living accommodations as partners. 

With one exception, the civil units 
in Canada are the same as those in 
the U. S. A., the exception being in 
Manitoba, Saskatchewan, Alberta and 
British Columbia, where there are no 
county names. Instead, each province 
is divided into divisions, which are 
synonymous with counties, and read- 
ers who wish to prepare market maps 
of these provinces should request de- 
tailed outline maps from the Domin- 
ion Bureau of Statistics, Ottawa, 
Ontario. 

However, in the new 1956 Census 


Results of the 
1956 Census of Population 


The recent Census of Population, 
relating to June 1956, revealed a few 
surprises, though confirming the most 
important fact of an annual gain of 
3% since 1951, about twice as great 
as the comparable U. S. gain. The 
provinces of Ontario, Alberta, British 
Columbia and Newfoundland had 
gains in excess of the Canadian aver- 
age, with the Maritime Provinces, 
Manitoba and Saskatchewan falling 
behind. The Sates MANAGEMENT 
estimates published in our 1956 Sur- 
vey reflected these differential gains, 
but we badly overestimated the gain 
in Prince Edward Island (which re- 
mained practically stationary) and 
understated somewhat the growth in 
Alberta and British Columbia. It 
should be noted, however, that our 
estimates relate to January 1, 1956 
while those of the D.B.S. relate to 
June, 1956. 

Canada, despite its vast geographic 
size, has a far more concentrated pop- 
ulation than the U. S. A., and this 
cuts the cost of sales and advertising. 
Sales organizations that want to do 
an intensive local advertising and pro- 
motion job can concentrate in Can- 
ada’s 88 largest cities, which account 
for 70% of the retail sales volume; 
whereas in the U. S. A. the 502 
largest cities account for only 62% of 
the retail sales. 

Counties are listed in alphabetical 
order in provinces, and cities are in- 
dented under the counties of which 
they are a part, with city figures 
shown in contrasting light-face type. 
Because part of Canada is French- 
speaking, a column is provided under 
“Population” for the percentage of 
population (according to the 1951 
Census) which is French-speaking, 
i.e., persons speaking French only, or 
French and English. Many marketing 
authorities argue that the two groups 
should be added together and con- 


sidered as the segment of the popula- 
tion which can be reached most effec- 
tively by use of the French language. 

On the other hand, there is a dan- 
ger that these figures may over- 
emphasize the French language since 
for many French-speaking persons 
English represents the primary 
tongue. For example, while three- 
quarters of the Montreal population 
is listed as speaking French in the 
above definition, the Montreal post 
office, breaking down households ac- 
cording to information gleaned by 
mail carriers as to which is the “first 
language”, concludes that 59% of 
homes in Montreal are French, and 
41% are English. 


Net Effective Buying Income 


The first column under this head- 
ing shows in thousands of dollars the 
Net Effective Buying Income (after 
payment of income taxes) from all 
sources such as salaries, wages, divi- 
dends and entrepreneurial income, 
including farm income. 

The Dominion Bureau of Statistics 
provided Sates MANAGEMENT with 
estimates of personal income for 1956 
(before taxes) for Canada and the 
provinces (including Newfoundland). 
These estimates were then projected 
to 1957 and the results distributed 
among the various counties and cities 
according to a formula devised for 
estimating income for similar United 
States civil divisions. (See introduc- 
tion to U. S. Survey). 

The county and city figures—just as 
in the case of similar figures for popu- 
lation and retail sales—are further re- 
fined to show percent of Canada. Still 
further refinements are the per capita 
and per household income figures, 
straight arithmetical computation de- 
rived by dividing total net Effective 
Buying Income by the number of in- 
habitants and the number of house- 
holds. 


Comparison of S. M. and Census Population, By Provinces 


D.B.S. 
1951 


D.B.S. D.B.S. % 
1956 $.M. 
(Thousands) 


Change 1956 


1/1/1956 Over 1951 


99.3 110.6 + 0.8 


of Population, results of which have ane ont 
been incorporated here, the D.B.S. 554.8 500.1 
revised the definition of divisions in 4,628.4 4,634.3 4144 
Alberta and cut the number down beeeeeeeeeees 5,404.9 5,306.8 — 
from 17 to 15. We have made use of . a 94 7 
the new population estimates in Al- . 1,128.1 1,000.8 +19.5 
berta, but present them in terms of 1,398.5 1,338.5 +20.0 
the old 17 division breakdown, in or- . 415.1 423.5 + 
der to preserve comparability with wy 
our retail sales data, available only on 

the basis of the old breakdown. 
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+ 8.1 
+ 7.5 


16 049.3 15,949.9 
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What should 15 years have done 


to your advertising budget? 


This new booklet 
gives helpful yardsticks 
for assessing 
your advertising spending 


We all know the general trend. Media rates—up. 
Circulations—mostly up. Population—personal in- 
come—up. The budgeting problem is that these 
factors are all changing at different rates. 


How many more advertising dollars, then, are neces- 
sary just to maintain the number of advertising 
impressions that you bought in years past? What 
further increases would be needed to keep pace with 
Canada’s soaring market potential? 


J. Walter Thompson Company Limited has just 
prepared a booklet which helps to answer these 
questions. ‘“‘What has happened to the Advertising 
Dollar?” traces a sample advertising budget over a 
15-year period, showing the revisions that would 
have been required to attain various advertising 
targets. And if you wish to do more figuring in the 
light of your particular advertising situation, this 
booklet summarizes in handy form many of the 
trends that you will want to take into account. 


If you are at all concerned with advertising spend- 
ing, you'll find this a concise and valuable report. 
For reference use . . . or even for one quick, informa- 
tive reading . . . send for your free copy today. All 
you have to do is mail the coupon. 


Wat 


has 
happened 
to the 
Advertising 
Dollar ? 


Besides sample budget revisions, this new booklet includes 
clear, graphical summaries of Canadian trends in family 
growth; the value of the dollar; personal income; advertising 
competition; and the cost of reaching people by radio, news 
paper, weekend and magazine advertising. 


J. WALTER 'THOMPSON COMPANY LIMITED 


Montreal: Dominion Square Building 
Toronto: 600 University Avenue 


London - Paris « Antwerp « Frankfurt 
Milan + Johannesburg + Port 
Elizabeth » Cape Town + Durban 
Bombay + Calcutta « New Delhi 
Sydney + Melbourne + New York 
Chicago + Detroit « San Francisco 
Los Angeles + Washington, D.C. 
Miami-+ Mexico City « Buenos Aires 
Montevideo + Rio de Janeiro + Sao 
Paulo - Santiago (Chile) 


WRITE FOR YOUR FREE COPY TODAY 


To J. Walter Thompson Company Limited, 
600 University Avenue, Toronto 


Please send me a free copy of your booklet 
“What has happened to the Advertising Dollar?” 


Address 


Retail Sales 

The estimates of retail sales for 
Canada are projections of the latest 
(1951) DBS Census of Retail Trade 
results, based on trends in bank 
debits, population and income, ad- 
justed to annual totals for provinces 
supplied by the Merchandising and 
Service Section of DBS. For the sake 
of comparison with corresponding 
data for the United States we have 
made some slight modifications of 
DBS definitions of retailing. We 
have omitted garages (classified as 
a service in the U. S. definitions), 
deducted eating and drinking places 
from the DBS “food” group and filling 
stations from the DBS “automotive” 
group. Accordingly, we list the official 
definitions of retail trade outlets, ac- 
cording to the United States Census 
Bureau, to which our Canadian esti- 
mates are now adjusted: 


The Food Store group includes 
grocery stores (without meats), com- 
bination grocery and meat stores, 
dairy products, meat markets, fish 
ae candy and nut stores, con- 
fectionery stores, delicatessen stores, 
fruit and vegetable stores, bakeries 
and caterers, egg and poultry dealers, 
and “other” food stores. 


The General Merchandise stores in- 
clude department stores, dry goods 
stores, general merchandise stores 
with food, general merchandise stores 
(others), variety stores. 


The Furniture - Household - Appli- 
ance group includes furniture stores, 
floor covering stores, drapery-curtain- 
upholstery stores, china-glassware- 
metalware stores, interior decorators, 
antique shops, other home furnishing 
stores, household appliance dealers, 
radio-household appliance _ stores, 
radio stores, radio-musical instrument 
stores. 


The Automotive group includes 
dealers handling both new and used 
autos and trucks, tire, battery and 
accessory dealers, and outlets han- 
dling the sales of new and used mo- 
torcycles, boats, etc. 


Drug stores include those with and 
without fountains and proprietary 
stores without prescription depart- 
ments. 


General merchandise sales, it 
should be noted, include catalogue 
sales of mail order houses such as 
those in Montreal and Quebec, whose 
sales are made to residents of outly- 
ing areas but must of necessity be 
credited to the cities in which the 
mail-order houses are located. 
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The first column under retail sales 
is “Dollars in Thousands,” followed by 
“% of Canada.” Similar percentage 
figures are given for population and 
Effective Buying Income, so that 
users of the Survey can see at a 
glance both the quantity (dollars) 
and the quality (percentage) factors 
of a given county or city. 


Retail Sales— 
Comparisons of Survey and 
Canadian Census Data 


The release of the results of the 
1951 Canadian Census of Population 
and Retail Sales gave us the first 
chance in ten years to check the 
accuracy of Survey data. The Census 
results underlined two points: 

First, the magnitude and rapidity 
of Canadian expansion since 1941, 
which SALES MANAGEMENT has taken 
great pains to emphasize, has ex- 
ceeded that of the United States in 
the same years. 

Second, despite the lack in Canada 
of the complete and detailed statis- 
tical reporting available for the states, 
counties and cities of the United 
States, the Survey of Buying Power 
estimates of population and retail 
sales for Canadian areas have proved 
to be sufficiently accurate to allow 
marketing men both here and in Can- 
ada to appraise intelligently the po- 
tentials of many new and rapidly 
growing markets. 


The Sharp Contrasts 


In the period 1941-1951, a decade 
of unprecedented advance for the 
United States economy, when popu- 
lation rose 15% and retail sales in- 
creased by 177%, the corresponding 
Canadian population gain was 22% 
and the gain in retail sales 210%. 

In 1947 SaLEs MANAGEMENT began 
its Canadian Survey of Buying Power 
in response to a growing need for cur- 
rent marketing data on Canada that 
had been intensified by the tremen- 
dous economic strides made by Can- 
ada during WW II. The latest Cana- 
dian Census had been taken in 1941, 
and the next one was not to be taken 
until 1952, covering the year 1951, 
but with no results available until 
1953. The paucity of postwar bench- 
marks presented a challenge to SALEs 
MANAGEMENT, but the know-how 
and techniques developed on the 
U. S. A. section were applied to 
Canada. 

How close to the truth were the 
SALES MANAGEMENT estimates for 
Canada? Seven years ago, in the May, 
1951 Survey of Buying Power, Cana- 
dian population (including the newly 
added province of Newfoundland), 
was estimated at 14.0 million as of 
January 1 of that year. The Census 


yielded the same figure, but it was 
not released till two years later. 

In the 1952 Survey, total Canadian 
retail sales for the year 1951 were 
estimated at $10,425 million. This 
proved to be within 2% of the Census 
figure released 18 months later. The 
correspondence is actually closer, for 
the Dominion Bureau of Statistics’ 
definition of retail sales differs slightly 
from that of the United States Bureau 
of the Census, to which all Survey 
estimates are geared, in that garages 
are included, although the United 
States practice is to regard garages 
as belonging to the service trades. 
Deducting $136 million for such out- 
lets brings the Canadian Census figure 
down to $10,518 million—so that the 
Survey estimate actually erred by 
only nine-tenths of one percent! 
Readers may recall a similar instance 
in 1951 when the 1948 United States 
Retail Trade Census reported a na- 
tional total of $130,527.38 million, as 
against the SaLEs MANAGEMENT esti- 
mate, published over two years pre- 
viously, of $130,557.3 million, an 
“error” of two hundredths of one 
percent! SaLEs MANAGEMENT'S re- 
search men would .ave been more 
than satisfied to come within three 
percent of the truth. The same result 
was achieved with {i.e 1954 Census 
of Retail Trade, which came up with 
a United States total of $170.0 billion, 
as against the SALES MANAGEMENT 
estimate of $170.0 billion published 
18 months in advance of the Census. 


How to Verify Accuracy 


Actually, the best way to evaluate 
the accuracy of the Survey estimates, 
which are annual projections from a 
previous Census benchmark, is to 
divide the total error by the number 
of years between Censuses, for each 
succeeding year introduces an oppor- 
tunity for error, which cumulates over 
the entire period. By and large, the 
Survey estimators hope to keep within 
a one percent average annual error 
on all estimates, both for the United 
States and for Canada. If we main- 
tain an average annual error of one 
percent, the estimates in this Survey, 
offering 1957 data, would be six years 
removed from the Cen; _., and 
therefore subject .- 

The change in the structure of re- 
tail trade in the period 1941-51 
showed some, but not all, of the type 
of developments reflected in the 
United States in the same years. As 
in the United States, the rate of gain 
for general merchandise stores lagged 
far behind total retail store sales 
gains, but, unlike the United States, 
so did food store sales. General mer- 
chandise sales in 1951 accounted for 
16.8% of the Canadian total, as against 
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only 11.9% in the United States. The 
explanation in part reflects the some- 
‘what greater importance in Canada, 
of the general country store, which 
is included in general merchandise. 
This is borne out by the fact that the 
Canadian food store group only ac- 
counts for 21.6% of total sales, as 
against 24.1% in the United States. 

The Survey can at best point in the 
right direction and indicate approxi- 
mate size of target. 

The techniques employed to adjust 
DBS Census data on retail sales to a 
current basis duplicate in general the 
methods discussed in detail in the 
introduction to the U. S. Survey data. 
Local data on bank debit movement 
are related to corresponding data on 
retail trade change. One added ad- 
vantage not available for the U. S. is 
the fact that the DBS estimates retail 
sales for Canadian provinces on a cur- 
rent basis, whereas in the U. S., the 
Department of Commerce is not re- 
quired to maintain current retail sales 
data on a state level. 


Sales—Advertising Controls 


The column labeled “Buying Power 
Index” is based upon a comparable 
column in the U. S. A. section which 
is widely used in setting sales quotas 
and allocating advertising appropria- 
tions. 

The column, “Quality Index,” is a 
measure of the purchasing ability of 
each county and city, as compared 
with the Dominion. It is constructed 
by dividing the percent of Canada 
potential by the percent of Canada 
population. The Dominion is the base, 
100. This column is designed espe- 
cially for sales and advertising exec- 
utives who are considering intensive 
campaigns in a selectedlist of above- 
average counties and cities. Those 
counties and cities which have an 
index figure markedly higher than 
the Dominion (100) are likely to be 
the ones where intensified promo- 
tional campaigns should bring the 
greatest returns, provided, of course, 
that the percent of Canada potential 
column shows that they are important 
also from the standpoint of quantity. 


Metropolitan Area 
Definitions for Canada 


Marketing men have long been 
seeking a workable metropolitan area 
concept for Canada that would help 
focus attention on the relatively small 
number of urban areas that account 
for the bulk of Canada’s marketing 
activity. In connection with the 1951 
and 1956 Canadian Census of Popu- 
lation, the Dominion Bureau of Sta- 
tistics has taken a step in this direc- 
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tion by issuing population data for 
fifteen officially designated “Census 
Metropolitan Areas.” 

The Bureau confined itself to 15 of 
the larger cities of Canada which 
have well-defined satellite commu- 
nities in close economic, geographic 
and social relationship to the city 
proper. Population data are available 
for these areas not only for 1956, 
1951 but also for 1941. 

The DBS also has established anal- 
ogous “metropolitan” area definitions 
for an additional nineteen cities for 
which “there are adjacent areas with 
urban characteristics and in which the 
population of the central city is over 
25,000.” Unfortunately, the DBS 
omitted from its designation of these 
additional urban areas the cities of 
Regina and Saskatoon, both of which 
have populations over 50,000, on the 
grounds that these cities “did not 
have well-defined satellite commu- 
nities.” Nevertheless, any listing of 
Canadian metropolitan areas would 
certainly be incomplete without these 
two cities, so we have included them 
in our tabulation of metropolitan area. 

We present here two metropol- 
itan aréa tables, one for the 15 areas 
defined by DBS and one for 32 areas 
defined by SALES MANAGEMENT on 
county lines, which we frankly prefer 
on two grounds. 

For one thing it gives recognition 
to 17 areas not recognized by DBS. 
For another, it eliminates a more 
fundamental problem in the use of 
the DBS so-called “metropolitan city” 
definitions, which American market- 
ing men can comment upon out of 
their own experience. 

The definitions of the boundaries 
of the satellite areas follow a popula- 
tion density contour, and therefore 
cut across corporate, municipal and 
county lines. These definitions are 
similar in concept to the “metropoli- 
tan districts” of the 1940 United 
States Census, which were composed 
of minor civil divisions in and around 
cities of more than 50,000 inhabit- 
ants, having a population density of 
150 persons per square mile. 

In making up these districts, it was 
sometimes decided to include a few 
less densely populated civil divisions 
on the basis of special qualifications. 
In other cases, only a portion of a 
minor civil division was included if 
the division had a large area and the 
principal concentration of population 
was in a small section in or near the 
central city, with the more remote 
sections being sparsely settled. In 
such cases, the unit considered was 
not the minor civil division, but com- 
ponent enumeration districts. 

A metropolitan district was thus not 
a political unit, but rather an area 


including all of the thickly settled 


territory in or around a city or group 
of cities, and it tended to be a more 
or less integrated area with common 
economic, social, and often, but not 
always, administrative interests. 

However, it was this lack of admin- 
istrative interests that proved to be 
the Achilles heel of the definition. In 
the years since the 1940 metropolitan 
districts were established, there has 
been very little, if any, major market- 
ing use made of these district defini- 
tions. The reason is that the boundary 
definitions were so complicated and 
detailed that it proved impossible to 
secure sales data for these areas with- 
out investing a huge research effort. 
Consequently, these essentially un- 
workable metropolitan district defini- 
tions were soon scrapped and re- 
placed by a metropolitan county area 
concept, which, in the United States, 
has proved to be quite successful. 

The general concept adopted is 
one of an integrated economic unit 
with a large volume of daily travel 
and communication between the cen- 
tral city and outlying parts of the area. 

The application of these principles 
has finally yielded 168 metropolitan 
areas in the U. S. defined along 
county lines, which have been en- 
thusiastically and universally accepted 
by marketing experts, distributors, 
advertising agencies, manufacturers, 
etc. . . . for the comparison of sales 
performance in the U. S. key markets 

Now, in passing over from the 
metropolitan district concept to the 
metropolitan county concept, it was 
frequently found necessary to include 
large land areas, often sparsely set- 
tled, which would not really be re- 
garded as urban in character. Yet, it 
was felt that the distortions intro- 
duced in the final data were not 
great enough to outweigh the advan- 
tages growing out of the use of the 
simple county definition. 

Over the past several years, the 
SALES MANAGEMENT research staff 
has been consulting with various 
Canadian marketing experts on the 
advisability of establishing metropol- 
itan area definitions for Canada that 
would follow county lines. Enough 
interest (along with some skepticism ) 
was expressed for us to decide to go 
ahead. Accordingly, we present our 
definitions of 32 major Canadian met- 
ropolitan areas, defined on county 
lines. 

In only four areas (Montreal, Que- 
bec, Ottawa and Winnipeg) was it - 
necessary to include counties other 
than the parent county. By and large, 
with the exception of St. John, N. B., 
the population totals included in the 
metropolitan county areas are greater 
than the population totals of the DBS 
metropolitan areas. 


(Continued on page 784) 


Summary of Data for Metropolitan County Areas 


See explanation of @Y7) definitions, page 779 


POPULATI ON NET EFFECTIVE RETAIL SALES—1957 
ESTIMA UY! 1 
SM 1/1/88 JM ESTIMATES—-1957 ESTIMATES 
cae | | % | House Furn.- 
AREAS Total | % French) holds Per | Per| Retail % General | House- 
(thou- | of |Speake| (thou- Cap-|H’se-| Sales | of Food | Mdse. | Appl. 
sands) | Canada| ing* | sands) ita | hold Canada| hold | ($000) | ($000) | ($000) 
NOVA SCOTIA 
Halifax (Halifax County) 208.9) 1.2370 
Sydney-Glace Bay (Cape | 
Breton County) vg 126.1, .7468) 3.3 26.9) -6090) 1,021 “ 29,462} 12,024 


| 
4.9 47.8 : 1. 1007/1, 113 1.1067) 3, 38,658} 33,479 6,940 


NEW BRUNSWICK 
Moncton (Westmoreland 
County)...... ‘ i ‘ J ° a -4701 
St. John (St. John 

County)...... 2 m J d . ‘ 2,887 -4808 


QUEBEC 
Montreal (Montreal, 
Jesus Island, Chambly 


1779.8 we 76.4 | 456.5) 2,419,148)|11. 45,752] 11.4416 
| 


Counties). . 349.2| 2.0679, 98.4 | 73.2] 400,024) 1. ‘ d 7,561 
Sherbrooke (Sherbrooke | 
County) 73.6) .4358) 88.0} 17.2) 86,172) . ‘ 1,451 
Shawinigan Falls-Trois 

Rivieres (St. Maurice | 
County) ; 105.1} .6224) 98.4 : 119,184 


ONTARIO 
Brantford (Brant County) ; 106,939) . 75,575 
Fort William-Port Arthur 
(Thunder Bay County). . ‘ | 6. . 180,578) . 118,814 
Guelph (Wellington 
County) ect 

Hamilton (Wentworth 
a 1,648/6,311] 314,463 
Kingston (Frontenac 
Ee ap j J P 1, 297/5, 253 65,197 
Kitchener (Waterloo } 
County)....... d J Z 1,342\5,118] 150,280 
London (Middlesex 
i ntteccesxateaes . ¥ 1,474|5,447| 199,690 
Oshawa (Ontario County) P J . 112,334 
Ottawa (Carleton County, 
Ontario & Hull County, 


98,388) . 1,239/4 641 68,325 


643,693 328,737 
Peterborough (Peter- 
borough County)........ é j ° \ 92,455) . 71,514 
St. Catherines (Lincoin 


32.1] 178,175) . 105,129 
Sarnia (Lambton County). : d F 26.1) 133,323) . 79,330 
Sault Ste. Marie (Algo- 


20.2] 122,885) . 84,119 


34.5] 249,897 126 ,0c8 
Toronto (York County)... . 385.1) 2,711,376 1,876,457 
Windsor (Essex County). 68. 440,266) 2. 218,127 


MANITOBA 
Winnipeg (Division 6 
120.9] 615,648 


SASKATCHEWAN 
Regina( Division 6) ° 5 37.5) 192,156 
Saskatoon (Division 11). ‘ A ° 30.6] 174,430 


ALBERTA 
Calgary (Division €)..... : é ° 77.1) 385,310 
Edmonton (Division 11).. 2) 1.9 - 83.3] 451,683 


BRITISH COLUMBIA 
Vancouver (Division 4)... ° A | 3. 233.6] 1,266,178) 5. 979,234 
Victoria (Division 5) A o A 78.7] 417,592) 1. 285 ,872 


NEWFOUNDLAND 
St. John’s (Division 1)... 7) 2. . 85.3] 284,525) 1. 3,336} 216,139 


Total SM Metropolitan 


9611 .5/56.9159) 25.6 iy pers 64. 5506/1 ,419/5,622) 9,509,254 64.7006 2,119,883/1 574, 565 se 63.0687) 111 


otnstates people speaking both French and English as well as French-speaking only. See page 776. © SM, 1958. 
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NEW TEST MARKET SERVICE 
AVAILABLE IN CANADA 


“ 


- ee 


4 =e; 
To assess properly the Canadian Market you must be A file pst » 
able to test it in as many areas as the budget and plans 
and through the new Thomson Canadian Test 


Market Service you can obtain a realistic sampling— 


permit... 


an economical sampling of several areas by simply select- do thas ether vabiie sliable Gent sumeh. The ‘Tikes 


ing 3 or more Thomson newspapers. 


Test in 3 or 4 widely spread Thomson Markets at com- 
bined rates as low as the price of just one of the 


newspaper low-cost circulation, blanketing markets from 
coast to coast, gives you coverage that no other combina- 
tion of media can at comparable cost. 


other li kets. - 
Sen gay ee The Thomson people are prepared to help you in every 


The Thomson Newspapers offer you your choice from possible way in solving your Test Campaign problems 
with almost any special service that may be necessary. 
You will get the benefit of expert “on-the-spot” 


analysis by the local Thomson man, 


a group of twenty-five active newspapers covering twenty- 


four diversified markets. market 


These markets, in total and 


individually, truly represent Canada . . follow-through 


. they lie in 
they all 
have growing, vital populations with different tastes 
and buying habits. From the pulp and paper economy 
of Nanaimo to agricultural, isolated Prince Edward Is- 
land, diversity is the keynote of the Thomson Canadian 
Test Market Service. And note the low lineage costs. 


different geographic and economic areas merchandising service, distribution checks, effective re- 
tail co-operation and other services wherever they are 


needed and wherever it is possible to supply them. 


If you require additional information contact our 
American Representatives, Johnson, Kent, Gavin & 
Sinding, Inc., 250 Park Avenue, New York 17, N.Y., or 
any of the Thomson Newspaper Advertising Service 
Offices. 


The Thomson Test Market Service is one of the best 
ways to demonstrate what newspaper advertising can 


THOMSON NEWSPAPERS: Barrie Examiner @ Brampton Conservator @ Charlottetown Guardian-Patriot @ Chatham Daily News eGalt Eve- 
ning Reporter @ Guelph Daily Mercury @ Kamloops Daily Sentinel @ Kelowna Courier @ Kirkland Lake Northern Daily News @ Moose jaw Times 
Herald ® Nanaimo Free Press @ Oakville- Trafalgar journal @ Orillia Packet & Times @ Oshawa Times Gazette @ Pembroke Observer @ Pen- 
ticton Herald @ Port Arthur News Chronicle @ Prince Albert Herald ® Quebec Chronicle-Telegraph @ Sarnia Observer @ Sudbury Daily Star ® 
Timmins Daily Press @ Welland Evening Tribune @ Woodstock Sentinel Review 


THE THOMSON NEWSPAPERS ADVERTISING SERVICE 


U. S. Representatives: Johnson, Kent, Gavin & Sinding, Inc., 250 Park Ave., New York 17, N. Y. 
Toronto: 44 King St. W. Montreal: 640 Cathcart St. Vancouver: 1030 W. Georgia St. London, England: 63 Fleet St. E. C. 4 
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A two-language market of over 1,650,000 
population. 


MONTREAL - ~~ 


é More homes, consumers and more retail 
outlets than any other Canadian city. 


In English Montreal, The Montreal Star is a “must” on your 
schedule to reach the maximum audience in a Major Market. 


The Star delivers near-saturation coverage of Montreal’s 
English market and backs up your advertising with an ef- 
fective merchandising program. 


In 1957, The Montreal Star carried MORE retail, general, classified, automotive, food and 


department store advertising than any other paper in Montreal's English field. 


For the past 6 consecutive years The Montreal Star led all 6-day evening newspapers in 
North America in volume of General display advertising (Media Records.) 


Che Montreal Star 


Represented nationally by O’Mara and Ormsbee Inc. 


Canadian Metropolitan Areas 


DBS Population Density Definitions. See page 779 


POPULATION NET EFFECTIVE RETAIL SALES—1957 


ESTIMATES BUYING INCOME 
BY) ESTIMATES—1987 BYP ESTIMATES 


% Per | Per Per House- | Auto- 
of H’se- ood | Mase. motive 
sands) | Canada Canada hold ($000) 


NOVA SCOTIA 


Halifax. 172.1| 1.0191| 8. y 197,076} .9326 5,002 J 20,910 


89.2} .5282| 10. 4] 93,812} .4439|1,052\4,009] 84,679). 11,114 


Montreal... ..| 1,701.0)10,0727 .0} 2,302,981|10.8976 6,246] 1,740,858/11. 5 236,775 234 , 953 
Quebec. .... 321.6) 1.9044 " 369,842) 1.7601 5,431] 254,726) 1. , 35,087 43,083 


ONTARIO | 


Hamilton. .... 350.7} 2.0767) 3. 92.0] 576,411| 2.7276 6,265] 317,239) 2. 37,616 47 ,022 

an 162.2} .9608| 2. 44.0] 245,807) 1.1632|/1,615/5.687) 172,426) 1. 17,712 4 26,002 
362.4| 2.1460 95.7] 576,033) 2.7258|1,689/6,019]  326,422| 2. ’ . 47,654 44,941 
452.7) 8.6024 361.0) 2,557,465|12.1019|1,760|7,084) 1,812,234|12. 307,433 249,823 
Windsor... .. 192.6) 1.1405 51.1] 333,319] 1.5773/1,731|6,623] 167,404) 1. 13,671 , 21,080 


MANITOBA 
Winnipeg. . ; 421.0) 2.4930 8.4 | 113.8] 574,796) 2.7199 6,051} 399,212) 2. 107,083 55, 958 
ALBERTA 


ae me 1.2583) 3.1 60.3} 318,457) 1.5069/1,499/5,281) 264,110) 1. ’ 54,401 45,914 


Edmonton......... 267.6) 1.5846) 5.8 | 67.3] 373,271) 1.7663 5,548) 286,140) 1. 61,022 53,528 


BRITISH COLUMBIA | 
Vancouver 710.0) 4.2044) 3.2 | 201.7] 1,121,708) 5.3079|1,680/5,661) 863,221) 5. y 165,884 174,116) 


Victoria........... 133.2) .7888) 2.4 40.0) 200,847) .9504|1,508/5,021] 155,665) 1. ’ 30, 858 27,391 
NEWFOUNDLAND 


} 
St. John’s 80.0) .4737| 1.2 15.8 66,927; .3167 4,236) 94,468) .6428 25,544 11,477 


Total DBS Metropolitan 


_Are i ot gen 26.6 al 9,908, 753) 46.8881 al 7,083, 682|48. 2655: 1,536,011, 1,183,266 rete Ce call sal 
*Includes people speaking both French and English as well as French-speaking only. See page 776. © SM, 1958. 
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In The History of 


 \3 French Farm Publications 


La FERME, devoted to essential educational news in the agricultural field, com- 
bined with home interest, has attained a GUARANTEED CIRCULATION of 


175,000. 


To reach MORE FARM FAMILIES, use La-FERME, the progressive magazine 
with the most complete coverage in the French farm field today! 


* Have you investigated La FERME’s 
new Combination Plan for complete 
coverage without duplication? 


(Continued from page 779) 

The largest divergence occurs with 
respect to Victoria, for which the 
county definition (Division 5 in B. C.) 
covers about twice as many people as 
ire in the DBS definition. ; 

[t must be noted that these county 
definitions are offered with great cau- 
tion, for there are some problems in- 
volved in their use. County lines in 
Canada are in some cases drawn in 
a rather misleading way from the 
standpoint of their use as self-con- 
tained market areas. For example, 
counties in Quebec on the north shore 
of the St. Lawrence River are long 
narrow strips, running north of the 
river. Thus, the county of St. Maurice 
includes the two separate areas of 
Shawinigan Falls and Trois Rivieres. 
Much of the trade in the latter city is 


ONLY $1.60 A LINE! 


associated with part of Champlain 
County and Nicolet County across the 
St. Lawrence. Subsequent examina- 
tion by Canadian marketing experts 
might result in the inclusion of Nic- 
olet County along with St. Maurice 
County as the metropolitan area for 
the multiple city market of Shawini- 
gan Falls-Trois Rivieres. 

Another difficulty is found in the 
definition of the Winnipeg market as 
including all of Division 6 (Mani- 
toba), which means the inclusion of 
nearly 30,000 persons in the rich 
farming area of the Portage Plains 
and the Red River Valley. Similar 
difficulties affect other metropolitan 
areas where the use of county lines 
requires departure from a strictly 
urban concept. Whether or not these 
departures are considered too large 


Canadian Farm Cash Income by Province 
1955-1957 (Millions) 


Canada | Edward| Nova 
Total | Island Scotia 


1957 abe 534.8 | . 45.3 
1956 -++| 2,662. . 4.4 
1955 ‘ , 357. . 42.8 
% Change 

1957/1956 8 | ° +2.0 


Change 
1957/1955 7. +5.8 +4.8 


1967 


433.0 
365.1 


~ 2.4 


+15.7 


FIRST in total guaranteed 
circulation. 

FIRST in the quality of 
readership. 

FIRST with complete 
freedom from arrears. 
FIRST with the finest in 
editorial backing. 

FIRST in quality of stock 
used throughout. 

FIRST with a plan for 
complete coverage.* 
FIRST in value—lowest 
cost per thousand readers! 


Ja¥FERME 


909 Mount Royal Ave., E., Montreal, Que. 
LA 6-3327 


ROBERT RAYNAULD, BA, MSA., Editor-Publisher 


can be ultimately answered only by 
Canadian marketing experts. We 
offer these definitions principally to 
stimulate thinking on the part of 
Canadians on a vital marketing prob- 
lem. We can say this, however, that 
these Canadian county definitions will 
probably be used by Americans fa- 
miliar with the usefulness of the con- 
cept who wish to assemble Canadian 
data comparable to that available for 
the U. S. 


p gy Applications of 
e Canadian Survey 


The specific uses to which the Ca- 
nadian Survey is put run parallel to 
those reported in a recent survey of 
nearly 800 companies who were asked 
to tell us how they use the Sates 
MANAGEMENT Survey of Buying 
Power, including all sections. 

In the order of importance, these 
various uses are: 

1. Choosing city markets for more 
intensive cultivation. 

. Fixing quotas of salesmen. 

. Allocation of advertising funds 
between markets. 

. Changing the size of the adver- 
tising budget according to the 
task to be accomplished. 

. Deciding whether or not mar- 
ket potentials justify introduc- 
ing a new item. 

. Dealer promotion—to 
them their potentials. 

. Deciding on the number of 
salesmen to be employed. 


show 


. Choice of specific advertising 
media (new). 

. Deciding on location of new 
sales branches, retail outlets, or 
factories. 

. Changing amounts to be allo- 
cated to media previously used. 


SALES MANAGEMENT 


Ist Quarter... 686.7 | 5.5 8.9 | 11.5 81.2 | 199.1 38.7 | 109.5 | 110.2 
2nd Quarter... 622.5 6.1 | 10.2 | 12.1 | 195.6 | 185.2 47.8 | 149.4 | 103.3 
3rd Quarter... 638.2 | 6.4 | 11.4 | 10.9 | 117.0 | 200.0 49.7 | 110.8 98.9 
4th Quarter 687.4 7.1 | 14.7 | 16.6 | 116.3 | 191.2 65.9 | 140.8 | 110.1 


Source: Cash Income From the Sale of Farm Products—1957 Dominion Bureau of Statistics. 


The newest survey in the Star Weekly’s continuing studies 
confirms again that this is Canada’s best mass-market buy. 
INTENSITY of readership is demonstrated again by 
the phenomenally high reader traffic through every page 
of all four sections (PICTURE, MAGAZINE, NOVEL, COMICS.) 
ECONOMY in low cost per thousand circulation is 
made possible by the readers... 99.5% of whom pay 15¢ 
cash every week and cover their full share of publica- 
tion costs. 

CIRCULATION continues to show a healthy trend in 


volume and coverage . . . reaching one out of three 
English-speaking families, rural and urban, from coast 
to coast. 

Call your nearest Star Weekly representative for a 
factual demonstration of why the Star Weekly is out- 
standingly Canada’s ‘first buy’. 


THE STAR WEEKLY 
80 KING STREET WEST, TORONTO, CANADA 
Montreal advertising office: 1255 University St. 


U.S, representative: Ward Griffith Company, Inc., New York, Chicago, Detroit, Atlanta, Boston, San Francisco, Philadelphia, Portland Ore., Charlotte N.C. 


MAY 10, 1958 


785 


Summary of All Canadian Data by Provinces 


Trp ESTIMATES gh ns. iy RETAIL SALES—1957 —m 
JM BY) ESTIMATES—1957 BYP estimates CONTROLS 


5 ; Q 
Total / n Net Per | Per Buying 

(thou- of | Dollars Cap- | H’se- Food ‘ ¥ Power 
sands) | Canada) ing* | sands) (000) ita | hold Index 


PROVINCES 


Prince Edward Island 99.3) .5880) 9.8 23.5 72.311) . 728/3.077) ’ ¢ a 4 . . . 4435 

Nova Scotia , 707.2) 4.1878} 7.0 167.2} 663.667) 3. 938/3. 969 A 0 m ° ° ° le x 3.4505 

New Brunswick 571.6, 3.3848) 38.5 | 128.3] 467,126) 2. 817|3,641 s . 2.5882 
| 


| 
Quebec................] 4,836. 1/28.6376| 87.9 |1,066.4] 5,438, 141/25. 1,124|6,1 s e 25.6040 
Saskatct ewan ; 897.8) 5.3165) 5.3 | 241.2] 1,036,197) 4. 1,154/4, J 5.2478 
Manitoba. . . 867.3) 5.1368) 8.4 228.1) 1,028,265) 4. 1,186)4, ° . 4.9451 


see] 1,181.4) 6.9989) 4.9 | 307.0 1,440,834| 6.8180) 1,220/4,693] 1,209,407) 8.2288) 3,939 . 7.2768 
British Columbia ---| 1,517.5) 8.9861) 3.4 | 418.4) 2,185,366) 10.3411|1,440/6,223] 1,643.363|11.1814) 3,928 . : 5 . 10.3222) 
Ontario. .... ...- | 5,745.2/34.0210) 9.4 |1,462.4) 8,487,763)40. 1638) 1.477/6,804) 5,618,297|38.2269) 3,842/1, 269, . . ° . 38.3642 


Yukon-Northwest 


Newfoundiand......... 432.7 as 85.3] 284,525) 1.3464 3. 216.139) 1.4706) 2,534 x y 4 ‘ e 1.6268 
Territories ........ 31.1) .1842) . 7.0} 28,644 4. 17,732|  .1207| 2.633 


Total All Provinces... .. ./16,887.2 | 31. 4.134.8|21 132.838 -261\5, 111/14, 697,242 . 228, ’ . 251, 218}100. 000 


Per Capita Sales | 870 4 146 
Per Household Sales.....|. oo ain 138 597 


PRINCE E D WAR D ISLAND The “SM* symbols mark original exclu- 


sive estimates by SALES MANAGEMENT. 


ae ity and Population County City and Population 
(in thousands) (in thousands) 
Queens Summerside. ...... 


-1048| 1.57] 4.4 | 10,512) .0497| 594/2,389 1,613 ’ 1,658 
-2280| 20.3 8.7 | 23,581) .1116| 621/2,710 d 4,428 : 4,911} 489 
-0438} ... 1.7 7,047} .0833|) 952)4,145 ; ° 1,753 > 3,844 412 
6} .2582} 4.1 | 10.4 | 38,218] .1808| 877/3,675 7,956 5,643] 720 
Charlottetown y -1001| 3.7 3.9 | 17,115] .0810/1,013/4, 388 : 5,574 , 4,577| 72 


Total Above Cities..... 24.3] ies ‘ 24,162) .1143 4,315 P 7,327 : 8,421 1,139] 


Province Total.......... 4 é 3, ‘ ‘ 13,995 4 A 12,212 1.409 


Per Capita Sales...... | 141 123 
Per Household Seles. : * 596 x 520 


NOVA SCOTIA 


City and Popt lation County City and Population County City and Population 
in thousands) (in thousands) (in thousands) 
Amherst F 10.4 . Cumberland i é : Cape Breton 
Dartmouth 22.6 i ee ae i ’ Colchester 
Glace Bay = ..Cape Breton ; Yarmouth , .... Yarmouth 


Annapolis. . 21.5| im 3.0| 5.5 -0710 : . 2,893 : 71 
Antigonish. . 13.3) .0787/ 14.0) 2.6 -0439 . 4,287 1,982 . 76 
Cape Breton We ° : ; -6090)1 021 . 3,264 12,024 . 5 85 
Glace Bay 24. . 1427) , . ‘ .1001| 878)4. 5 3,390 
Sydney... A. 3.9| 7. 37,615) .1780)1, 161 : 3,415 


Colchester . d . . 34 316) .1624) 972 y 4,238 
Truro é 2.6) .07 A od 14,043) .0665)1,115/4, j : 1,245 
Cumberland . oe | 4. y 31,026; .1468) 7893. ‘ 5,706 
Amherst 4] .0616] " 9.122} .0432| 877/3, 1097 1, 850) 
Digby 19.7} .1167| 42.1 y 16,853} .0797| 9855/3, F ‘ 3,468 


Guysborough ooh cell 13.6) .0805) a] s 10,441; 1.0494) 768 3,263 P 1,618 


*Includes people speaking both French and English as well as French-speaking only. Before using these figures read foreword page 775. 
See page 776 © SM, 1958. 


ALL SURVEY DATA are available on IBM cards at nominal cost. These cards, as well as 
IBM listings of data in the “Survey of Buying Power,” regrouped according to your sales 
territories, may be obtained from Market Statistics, Inc., 432 Fourth Avenue, New York 16, 
N. Y., Phone MUrray Hill 4-3559. 
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N - 
New B ick 
Quebec 
Ontario 
Manito 
skatchewan 
Al 
British Columbia 
Newfoundland 
. 


Keaders Digest 


parallels Canadian 
retail sales and 
buying power 


HALIFAX is one of the 8 Major Cities in Canada With Newspapers Over 106,000 A.B.C. 


In planning your schedules you will want to have this market on your “A” list. The Halifax 
duet gives you complete coverage of the metropolitan area, and majority coverage of the whole 
retail trading area (N. S. Mainland). Cover this 


market effectively . . . economically . . . with 


THE HALIFAX CHRONICLE-HERALD 
and THE HALIFAX MAIL-STAR 


Representatives: WARD.GRIPPETR . Se ee OMe A.B.C. 106,013 Daily 


ee | gh ee tee my SE 
NOVA SCOTIA ee BYP ESTIMATES—1987 BY ESTIMATES 


COUNTIES S x House- Furn.- 
CITIES Total French Net General | House- 
(thou- a Speak-| (thou- | Dollars Mase. 

sands) | Canada| ing* (000) ($000) 
33,479 


Halifax vik y - ° ° 232,605 
Dartmouth 615 
Halifax. .. 29, 557 


#8? 


~— 
5 


17,319 


10,330 
24,937 

8,975 
23,862 


$2 3 


i} 
= 
Ow 
— 


36,971 
20,073 
8,500 
5,039 


es waciahtiniaie : 
New Glasgow........ 


Sx2e 8828 2538 


9,809 
4,982 
15,620 
7,556 


7,889 
3,980 
15,541 
12,260] . Y 885 


8225 8888 & 


— 


Total Above Cities ; ‘ Pes 7 249,201) 1. . , j 5 14,724 


Province Total s < d ° | 3. A ‘ ’ . 19,982 


Per Capita Sales 2 123 
Per Heussheld Sales ee . piesas A 120 520 


The “SM’’ symbo ark original exclu- 
NEW B R U NSW 1 Cc K sve estimates by SALES MANAGEMENT. 
City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
.. York h if eer Westmoreland St. John 


2.9 7 1,392) 918] 
2,060} 3,347 
5,008} 4,037 
5,660} 10,567 
1,528] 3,812 
2,882) 3,750 
4,115] 2,781 
6,096} 7,050 
2,333] 2,473 
6,715) 4,599 

21,929] 10,237 

9,901 

933 513 
3,207) 2,491 
18,691 

8,113} 15,338 
9,403} 6,141 
6,040} 1,981 


32,932) 27,220 


88,396) 81,407 


155 142 
689 635 74 


*Iincludes people speaking both French and English as well as French-speaking only. Before using these figures read foreword i 775. 
See page 776. S ‘ 
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NEWFOUNDLAND, PRINCE EDWARD ISLAND, 
NOVA SCOTIA and NEW BRUNSWICK 


/ 


t 
RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


PRINCE EDWARD 


E ISLAND 


Individual Provinces enlarged or 
reduced seporctely to establish 
the same orea-income ratio for all. 


__osss NEW, BRUNSWICK 


ANTIGONISH 


PICTOU 


WALIFAK 


Fredericton 


CARLETON 


Counties and cities on this map 
ere charted in proportion to net 
Effective Buying Income: Scale, 
-0032 sq. in. equals $1 million. 


Cities shown ore those having 
net Effective Buying Income of 


$15 million and over. ANNAPOLIS 


OneBY _— Queens 


SHELBURNE 


The “SM” symbols mark original exclu- 
NEWFOUNDLAND sive estimates by SALES MANAGEMENT. 
City and Population County 
(in thousands) 
St. John’s : Newfoundland 


POPULATION NET EFFECTIVE | RETAIL SALES—1957 SALES 
COUNTIES PLD 1/1/08 YD ESTIMATES—1967 ESTIMATES CONTROLS 
CITIES 


Total v 

Per | Retail General | House- | Auto- Buying 
H’se-| Sales Food Mdse, Appl. motive Power 
hold | ($000) ($000) | ($000) ($000) Index 
val 216,139 84,373, 91,479] 4,703] 17,208 


4, 488 91,871) . 19,076) 25,193 2,022) 11,205 


4485] 91,871) . 19,076) 25,193 2,022) 11,205 


3,326] 216,139 54,373) 91,479 4,703) 17,208 


126 2 NN 40 
637 1,072 55 202 


a saa speaking both French and English as well as French-speaking only. Before using these figures read foreword page 775. 
page x 3 
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QUEBEC 


City and Population 


Chicouti 


Granby 
Hull 
Joliette 
Jonquier 
Lachine 
Lévis 
Montreal 


COUNTIES 
CITIES 


Abitibi 
Val-d’ Or 

Argenteuil 

Arthabaska 


Victoriaville 


Bagot 
Beauce 
Beauharnois 


Valleyfield 


Beliechasse 
Berthier 
Bonaventure 


Brome 
Chambly 
Champlain 


Charlevoix 
Chateauguay 


mi 
Drummondvil 


CFCF Radio delivers 


dominant coverage of 


anada’s second largest 
English market... 


MONTREAL 


County 


(in thousands) 


= 2 


26 


26.5 
36.2 
13.8 


1131.4 


BY) 


Total 
thou- 
sands 


23 
26.6 
27.0} 
44.0) 


13.9 
125.9) 
108.9} 


Chicoutimi 
Drummond 

. .Shefford 

Hull 

Joliette 

Chicoutimi 

Mont'l & Jesus Isls. 
Lévis 

Mont'l & Jesus Isls. 


The “SM” symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 


City and Population 
(in thousands) 


0. Mont'l & Jesus Isls. 


County 


Outremont 
Québec. ... 
Rimouski 
Rouyn....... 

St. Hyacinthe 
| eee 
St. Jéréme.... 

St. Laurent........ 
Shawinigan Falls... 


.. Témiskaming 
.St. Hyacinthe 


Mont’l & Jesus Isls. 
-+.+.+.-St. Maurice 


POPULATION | 
ESTIMATES 
1/1/88 


City and Population 
(in thousands) 
Sherbrooke........ 60.7.... . Sherbrooke 
sy a Richelieu 
Thetford Mines.... 20.6........... Mégantic 
Trois Riviéres..... 54. ......St. Maurice 
Valleyfield......... 23 
Val-d’Or.... eg 
ee 
Victoriaville 16. 
Westmount........ 24. 


County 


-Mont'l & Jesus Isls. 
Arthabaska 
.Mont’l & Jesus Isls. 


NET EFFECTIVE 
BUYING INCOME 
ESTIMATES—1957 


RETAIL SALES—1957 
JM 


SALES 


ADV. 
ESTIMATES CONTROLS 


% | House- 


Frovch| holds 
of |Speak-| (thou- 
Canada| ing* | sands) 


Dollars 


Net Per 
H’se- 
(000) hold 


Furn.- 


House- Buying 
Power 


vy 


31.0) 
24.4| .1444| 83.7 


140,853 
11,524 
29,350 
50,571 
16, 842 


7,375) 
5, 488 
4,193 
5,880 
4,552 


15,945 


15,628 
37,771 
42,027 
20, 189 


6,046 
28,729 
32,704 
22,687 


10,913 
24,881 
23,374 


6,827 
10,812 
16,090 


14.666) 
178, 264) 
105,278) 


5,009 
50,459 
44,519 


24,327| 
31,058 


1151 
-1470)1, 


8,133 
8,241 


BR GEE g3% 


— 


SBBE B58 
gig 8288 


a os 
B28 #888 


4 
38a 


1,023 
996 ; 83 


*includes people speaking both French and English as well as French-speaking only. 


See page 776 
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Before using these figures read = page 775. 


The Greatest 


(SELLING FORCE} 


d AN remelt "‘Cimaite 


Again in 1957, and for the sixth consecutive year, 
La Presse not only exceeded other French pub- 
lications by millions of lines but also published the 


LARGEST VOLUME 
of 
RETAIL — DEPARTMENT STORE 
and 


§ . TOTAL DISPLAY ADVERTISING 
of 
ALL NEWSPAPERS IN CANADA 


(LA \. PRESSE) 


DAILY and ROTOGRAVURE 


Concentration in GREATER MONTREAL—a sound policy in French Canada 


MAY 10, 1958 791 


From whatever angle we look at it, the 
Greater Montreal Market stands way 
above balance of the Province in living 
expenditures, annual turnover as well as 
per capita retail sales ($1039 against $539). 
No wonder more and more advertising 
executives are concentrating in LA PRESSE, 
the one publication that blankets the BETTER 
HALF of French Canada, plus providing a 
substantial bonus circulation outside. 


A complimentary copy of Sales Management Survey of Buying Power 
1958 Canadian Edition will be gladly mailed on request. 
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Population % Annual Retail Sales 


2,231,900 46| $2,037,116,000 


Balanc 
of Quebec Province 


2,604,200 54 $1,397,108,000 


QUALITY MARKET * Per Capita Sales 


110% $1,039 


Outside 79% 539 


Average for 
Quebec Province 


* Average for Canada is par 100% 


89% 


STORE - BALANCE 
GROUP G R E AT E R OF QUEBEC 


SALES M Oo N T R E & L PROVINCE 


FOOD $538,481,000 59% | $373,274000 41% 


FURNITURE $ 94,238,000 60% $ 62,900,000 40% 


GENERAL $263,331,000 55% $212,617,000 


MERCHANDISE 45% 


AUTOMOTIVE $289,800,000 54% | $247,345,000 46% 


DRUGS $ 49,836,000 FJO% | ¢ 21562000 


PRESSE 


DAILY AND ROTOGRAVURE 


30% 


5 ORex entotives hor n & Associate 


10, 


SELL FRENCH CANADA WITH THESE “WEEKEND” LEADERS 


For further information on Canada’s French-speaking mar- 


ket, call: 

IN CANADA — 

MONTREAL—5460 Royalmount Ave., Riverside 7-3501 
TORONTO—Bloor Street West, WAlnut 2-9546 


IN U.S.A. — 

HENRY DE CLERQUE INC. 

NEW YORK—12 East 41st St., LExington 2-3739 
CHICAGO—1529 Tribune Tower, SUperior 7-2290 

LOS ANGELES—439 South Western Ave., DUnkirk 7-8135 


PHOTO JOURNAL 


TOUT PAR L'IMAGE 


LE PETIT JOURNAL & PHOTO JOURNAL— 
both unquestioned leaders in their fields—get 
you big results in Quebec Province, the im- 
portant French-speaking third of Canada. 
Use them for virtual blanket coverage of the 
province, which is a big 80 per cent of French 
origin .. . then add the more expensive dailies, 
if you wish, for spot concentration on partic- 
ular areas. 

ROP color at little more than BGW rates 
means really reasonable cost for such extensive 
coverage. 


LE PETIT. y JOURNAL 


du f “ublic 


du Service y 


- 


CONCENTRATED CIRCULATION IN QUEBEC PROVINCE 


(A.B.C. Reports for 12 months ending March 31, 1957) 


Largest circulation of ALL pub- 
272 3 4 4 lications in Quebec Province. 
, (Total circulation—278,256) 


Greatest coverage of ANY pub- 

lication aimed directly at onie 

Canada’s women. : 
(Total circulation—134,946) 


131,793 


QUEBEC 


COUNTIES 
CITIES 


Chicoutimi 
Chicoutimi 
Jonquieres 


Compton 
Deux-Montagnes 
Dorchester 


Drummond 
Drummondville 

Frontenac 

Gaspe 


POPULATION 


@) i we 


NET EFFECTIVE 
SM BUYING INCOME 
ESTIMATES—1957 


RETAIL SALES—1957 
BY EsTIMATES 


SALES 
ADV. 
CONTROLS 


7 House- 
lrreceh holds 


Total % 
| of |Speak- (thou- 


thou- 


sands) | Canada| ing* | sands) 


Net / 
Dollars | of 
(000) | Canada 


Per 
’se-| Food 
hold | ($000) 


Buying 
Power 
index 


.8640| 98.9 | 24.7 

1498} 99.7] 4.4 

.1569| 99.7] 4.8 
| | 


| 1516] 81.9) 5.4 
.1700| 91.5| 6.6 
| - 99.5 | | 6.5 
3334] 97.4| 11.7 
1569] 96.7} 5.9 
.1877/99.3| 5.9 


153,101] | .7244]1 ,049|6,198 
30,208} .1429)1, 194/6, 865 
33,648] .1592|1,270/7,010 


29,569) .1399/1,155/5,476 


34,368) .1626/1,197|5,206 
17,477| .0827| 497/2, 


55,671) .2635| 989/4,758 


30, 999) - 14671, 170|5, 254 
19.208} .0908| 6086/3, 256 


25,398 
6,178 
7,089 
2,392 


1,768 


870 
1,403 
959 


7,969 
5,990 
2,329 


- 6905 
- 1687 
1499 


1168 
- 1353 
- 1046 


-2820 
- 1551 
1115 


.4463| 90.7 | _ 12.4 46.911) .2219| 624/3.783 3,697 2524 


*Includes people speaking both French and English as well as French-speaking only. 


Before using these figures read foreword page 775. 
See page 776 le 
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CKRS radio covers them alll in Quebec's : 
3rd market. And talk about fast on the draw! 
Try it and see which radio voice is boss-man in 
the rich Saguenay-Lake St. John area. 


CK Fe Savio & TELEVISION 


BOX 490 JONQUIERE QUE 
The only private radio & TV stations covering 


the entire Chicoutimi-Lake St.John market 


AND ONLY 
PRIVATE RADIO 
& TELEVISION 


STATIONS 
COVERING QUEBEC'S 
ENTIRE 

NO. MARKET 


SALES MANAGEMENT 


RETAILSALESMAP Jp QUEBEC 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Counties ond cities on this map 
ore charted in proportion to net 
Effective Buying Income: Scole, 
-0026 sq. in. equals $1 million. 


Cities shown ore those having 
net Effective Buying Income of 
$15 million and over. 
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Geographic divisions of northern 
area are charted in their proper 


proportion in space below. CHARLEVOIX 
ABIT ICI 
817 18 [eortwonenc ih WEGANTIC 


WONTREAL & JESUS ISLANDS Que st sean -QUEB . 2 j < 
—_— : See GSK BEAUCE 
oe % see : Sl¢ 
cee 1 : 5 es =| * 


% 
ARTHABASKA 


TEMISCOUATA 


COMPTON 


\(TERREBOWNE 
“. 


RICHELIEU ; 
> Tsu. Hyacint He! 
St Hyacuthe | 


% 


4, 


BAGOT 
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SHEFFORD 
Soc) 
3 


LA PRAIRIE 


- 
WERVLLEL © <— % WAPIERVILLE 
wmississquo! | SROWE 


mp carimares | @qgpry eovIns Income — ion 
QUEBEC LD iis SYD EstimaTes—1967 OLD estimates CONTROLS 

% , Qual- 
COUNTIES Total French) holds Buying | ity 
CITIES (thou- Speak Dollar: H ood . . Power | In- 
sands) ing* hold $000) | Index | dex 


116.1). 86.2 
50.8) . 93.6 
14.6) . 60.4 
16.4) . 98.3 


#8? 


-5321; 77 
-2644; 88 
-0750| 87 
-0836; 86 


1908 


- 1060) 
0914) 


== 


41.9 99.5 
17.2) . 99.5 
28.2 98.9 
29.0 99.5 


2228 833% 


Lac-St.-Jean 102.0 99.5 
La Prairie....... 26.9 81.5 
L’ Assomption..... P 30.6 96.4 


48.0 99.8 
13.8) . 99.8 
24.5 99.9 14 
30.9 99.5 34 
21.4) . 99.5 . 4 128 


*Includes people speaking both French and English as well as French-speaking only. Before using these figures read foreword page 775. 
See page 776. © SM, 1958. 
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Put your sales message where it does 


BIG things for you if a )) aT ri rt 


in Canada’s French Market . . . DIMANCHE 


Has for six consecutive years led all French-Canadian Rotogravure sections and Magazines 


in total advertising linage. Here is the 1957 report from Printers’ Ink, Jan. 17, 1958:— 


£4 Patric 757,643 Lines 


ROTO B 697,970 Lines 
MAGAZINE A 226,920 Lines 
MAGAZINE B 192,190 Lines 
MAGAZINE C 191,570 Lines 
MAGAZINE D 161,230 Lines 


In 1935, the first year La Patrie Roto was published, advertising linage totalled 25,994 lines. As noted above, 
the 1957 figure was 757,643 lines, an increase of 2900%. This is proof that advertisers realize that La Patrie 


is the basic medium on which to build a successful sales campaign in Quebec Province. 


180 St. Catherine St. E., Montreal, UN. 1-2701 
Toronto Office: 19 Melinda St., EM. 4-1016 
U.S.A.: Ralph R. Mulligan, New York, Chicago, Los Angeles 


4 BIG SECTIONS: NEWS, COLOR ROTO, COLOR MAGAZINE, COLOR COMICS 


POPULATION Pm BUYING INCOME se AD 
Vv. 
QUEBEC @D 1/1/88 BYP ESTIMATES—1957 @D ESTIMATES CONTROLS 
COUNTIES % | House- 
CITIES y French| holds Net House- Buying 
Speak-| (thou- | Dollars i " Food . Dr Power | In- 
ing* | sands)} (000) ($000) dex 


Furn.- Qual- 


99.7 | 12.0] 51,874) ; ' y : 7,830 
= 97.9 | 10.9] 81,004) .3838/1,456/7, . ’ 6,745 
Thetford Mines.......] 20.6) .1220| 98.5 | 4.6] 24,162] . 1173/5, 16,317). 4, 424 


Missisquoi........ -| 27.5) .1629) nl 6.3 26,239) . ’ 19,495; . ’ 5,349 ’ 812 


* Includes Fave speaking both French amd English as well as French-speaking only. Before using these figures read foreword page 775. 


See page © SM, 1958. 
Now 50,000 Watts 
Your top French performer 
DAY and NIGHT in the 31/, 
billion dollar Quebec Province market. 


MONTREAL 


SALES MANAGEMENT 


% of Montreal households 

A are English speaking‘ 
THE SECOND-LARGEST 

ax aepabinates ENGLISH MARKET IN CANADA 


a. Nicoll & Ruthman A MARKET THAT’S SOLD ON AND 
est 44th Street itt td 
New York 36, N.Y. SOLD BY ITS MORNING 


IN MONTREAL N EWSPAPER 


Allan B. Wilgar 


sits” Che Gazette 


MONTREAL=—CANADA'S BEST NEWSPAPER—ESTABLISHED 1778. 
IN TORONTO CIRCULATION UP 140%, 


, IN 10 YEARS 
George S. Willcocks 
Ontario Manager Now over 108,000 
372 Bay Street 


POPULATION NET EFFECTIVE RETAIL SALES—1957 SALES 


ESTIMATES BUYING INCOME ADV. 
QUEBEC BUD 1/1/58 BY) ESTIMATES—1957 @ZD estimates CONTROLS 


COUNTIES - /Qual- 
CITIES Total | % Net % | Per| Per Buying | ity 
(thou- | of |Speake! ( Dollars | of | Cap-|H’se- , Food . | Appl. Power | in- 

sands) | Canada (000) | Canada) ita | hold ($000) Index | dex 


19.1} .1131] 96. : 14,408] 0682} 754/3,602 : : ; 1,868 ; 0694, 61 
28.5| .1569/100. ’ 23,166] .1096| 874/4,633 : . 3 2,434 : : 1116} 71 
Montmorency........ 25.7) . ; 33,118| .1567|1,289/7, cf ; 2,396 .1199| 79 
Montreal & Jesus Islands} 1,653.9] 9. 9 | 427.7] 2,240,884|10.6038|1,355/5,239] 1,718, 159/11. ,017| 441,579 . : 44,456] 10.7678| 110 


Montreal.............] 1,131.4] 6.6997] 78.9 | 294.9] 1,429,400} 6.7639)1,263/4,847] 1,451,974) 9. 344,618 16 , 189,073} 35,817 7.6857| 115 


“Includes people speaking both French and English as well as French-speaking only. Before using these figures read foreword page 775. 
See page 776. © SM, 1958. 


CANADA’S LARGEST 
FRENCH MORNING DAILY 


Growing fast! 


99,966 
8 5 3 67 Daily net paid average 


November, 1957 
(Monday to Friday) 


MONTREAL-MATIN Fond 


1124 Marie Anne Street E, 
Everywhere you go in Montreal you see Montreal-Matin. Montreal 24 


(ABC Publisher's Statement Mar. 31, 1957. Daily net paid Monday to Friday.) 


MAY 10, 1958 


Radio CHRC leads in 80% of the counties 
where any of the 4 Quebec City 


radio stations has penetration. 


RADIO 


eee JE CHRC 


800 K.C. QUEBEC CITY 


POPULATION NET EFFECTIVE RETAIL SALES—1957 
@ ESTIMATES BUYING INCOME 
1/1/58 ESTIMATES—1957 @D ESTIMATES 


QUEBEC 
% | House-' 


COUNTIES Total | % |French| holds % | Per| Per 
CITIES thou- | of (|Speak-| (thou- of Cap- | H’se- 
sands) | Canada| ing* | sands) ita | hold 


Furn.- 


sa 2 a , apt | 
Lachine 36.2) .2144| 68. } ,132| .2467|1,440/5,729 
Outremont 30.0| .1776| 6% 2,486) .2957]2,083|8,222 
Verdu 3.7| .4956) 56.2 | . . - 5516) 1,393)5, 113; 
Westmount -7) 1463) 2} a 2, 592 - 2962/2, 534/9, 342 
St. Laurent 2.4; .2611 0} y 1% -2845 1,418)5,781 
Napierville " -_ 7] d J -0380| 771\3,341 
Nicolet ‘ 1871) . ° ‘ -0838| 561/2, 905; 
Papineau . - 1812) 90. 6.7 «1677/1, 158/5, 290) 
Pontiac -1) .1249 1] ° 19,177; .0908; 909/4,262 


' ' 
Portneut .1) ,2789| 99.1 | y 68,663, .2775|1,245/6,111 
Quebec .2) 1.7836) 98.2 | : 345,996) 1.6373)1,149/5,432 
Quebe 72.4] 1.0209] 98. y 205,476| .9723]1, 192|5, 215 

9 

. 


RE 88s SEREEE 
#8 4~2e s2ekssF 


_— 
- 
= 
& 
- 


Richelieu .2245| 99. 39,949) .1890|1,054/4,872 
Sorel | .1013] 99.2 3.71 19,068} .0902]1,115/5,154] 14,131 


&8s5 


*Includes people speaking both French and English as well as French-speaking only. Before using these figures read foreword page 775. 
See page 776. © 958. 


Data and Ads Go Together: Read Both 


\ market is only as good as your chances of selling it. In addition to the basic market data published in this 
issue, you need to know something about the coverage provided by local media and their command on 


the interest of readers, listeners and viewers. That’s why a study of the advertisements in this issue should be 
a must. 


They not only enable you to weigh your chances of selling the market, but they frequently bring to light 
significant and helpful comparisons that might otherwise remain hidden in the basic Survey data. And they 
also spotlight local developments that emphasize the market’s continuing growth. 


For a realistic appraisal . . . and profitable selections . . . be sure to study both the Survey data and the 
advertisements. 


SALES MANAGEMENT 


A lot of groceries 
are sold in Québec City! 3<— 


Groceries totalling $70,826,000 were cleared from the shelves of 
Québec City’s supermarkets and independent groceries last year. 
As a matter of fact, the City took fifth place in Canadian retail 
grocery sales. Another $119,174,000 worth was trundled away 
from busy shops in Chicoutimi, Arvida, Seven Islands, Baie 
Comeau and many other prosperous towns in the Saguenay, 
Abitibi and Gaspé regions. 

Indeed, tradesmen for all types of products — smart clothing, 
electrical appliances, automobiles, house furnishings, as well as 
plain and fancy foods — are kept hustling to keep pace with the 
healthy, climbing standard of living throughout both areas. 

Thus, every advertising dollar you sow in Québec’s Le Soleil & 
L’Evénement-Journal reaps a fine harvest. Your message reaches 
modern families — households with an average disposable in- 
come 8% higher than the All-Canada average. 


*Sales Management, 1957. 


The territory covered by LE 
SOLEIL & L’EVENEMENT- 
JOURNAL is 95% French- 
speaking. Only 13% of the whole 
population is bilingual. 


Over-all daily coverage for dual territory is provided by only one newspaper 


LE SOLEIL & L’EVENEMENT-JOURNAL covers a 


vertisers in obtaining hookers, spot checks, 
huge area with morning, evening and week- 


telephone surveys, promotions, etc. 


TORONTO: 

Albert Toppin, Gen. Ad. Mgr., 
Room 623, 12 Richmond St. E., 
Toronto 1, 

Phone: EMpire 4-6922 


MAY 


10, 


1958 


MONTREAL: 

Paul Audet, Room 205, 

1500 St. Catherine Street West, 
Montréal. 

Phone: WEllington 2-4928 


end editions. This same-day coverage fans 
out from the metropolitan zone of Québec 
City to the booming northern towns in the 
Saguenay district eastward to Gaspé’s 
bustling shores. 

The widely-read newspaper provides an 
extensive merchandising service for its ad- 


QUEBEC CITY: 

Home Office, 

590 rue de la Couronne, 
Québec 2, P.Q. 

Phone: LAfontaine 5-7131 


Why not call one of our representatives 
and look through several issues of our pic- 
torial daily. Note the many interesting sec- 
tions of wide appeal, the up-to-date editorial 
style, the fine reproduction of advertising 
material. We'll be glad to furnish further in- 
formation about both newspaper and market. 


LE SOLEIL 


L’EVENEMENT-JOURNAL 
ABC circulation over 125,000 


Here's why More Persons Per Family 


Family size is much higher than in Canada as a whole 
TELEVISION —5.2 persons per family compared to 3.8. The range 
of family size, county to county, varies from 4.2 for 


. Quebec to 5.4 for Dorchester. 
is Greater 


TV Set Ownership Greater 


’ 
Quebec 5 Ownership of television sets is 10% higher than the 


Canadian average—80% of households have TV as 


Nu m ber One opposed to only 70% in Canada. 
Large Reservoir of Purchasing Power 
Salesman 


Only 55% of effective buying income spent retail; in 
Canada as a whole, 71%. Thus indicating a large reservoir of 
purchasing power not used at retail. 


CKMI-TV CFCM-TV 


REPS REPS 


CANADA: sTOVIN.BYLES CANADA: JOS. HARDY 


CO. LTD. 
U.S.A: WEED TELEVISION ? 
{ VANCOUVER: JOHN N. HUNT 
& ASSOCIATES} 


U.S.A: WEED TELEVISION 


POPULATION NET EFFECTIVE | RETAIL SALES—1957 SALES 
-- 1 ADV. 
JIM Bi) ESTIMATES—1957 ESTIMATES CONTROLS 


QUEBEC 


Zo | 4 
COUNTIES 7% | Per| Per 
CITIES f 


Qual- 
Buying | ity 
Power | In- 
Index | dex 


P 
Cap- | H’se- f H'se- Mdse. 
ita | hold hold ($000) 
Richmond .2| .2380) 89.9 | . . ‘ 1,080)6, 109 ‘ 2,712 
Rimouski. . . ’ , , +983). 917\5,461 ‘ q 3,109 

Rimouski 5. 4 ; 2} 99.9 | s , 48: ¢ 940/5, 173 
Rouville é ¢ ‘ 5. d 1,143|5,607 d 2,360 


9 


= 


1974; 83 
+2843; 75 
-0880) 96 
1195 


Saguenay ad : i y vi ‘ 1,154|7,081 -1834) 2,617) 3,161) 15,185 
Shefford. .. - -2497| 3,219, 9,814) 3,542 
Granby : . ‘ 7 : : y 170} .1849 7,424 1,828} 
Sherbrooke , ‘ : .3928| 3,357 | 2,477} 
Sherbrooke wae 60. 7 - : ,410)  .3426)1, 193)5, 7 .3724 2, 282) 


3024 


$282 sFS3is 


~ = 
7” 
S 
© 


Soulanges -0314) 2,100 1,215) 
Stanstead ax ‘ ‘ , -1710) 3,065) 3,028 | 
St. Hyacinthe.......... . P 5 | ° > ° \4, - 2208) 


3,601 : 2,649) 
St. Hyacinthe..... , li 5 | : ,395) . \4, ’ - 1872 1,980 


3,742 19 x 1938 


1,732 - 1529 
7,951 7 - 5960 
1,987 . » 20% - 1830; 107 
4,953 , ; 5 -3248} 101 


Before using these figures read foreword page 775. 
See page 776. © SM, 1958. 


4-Way Index to Survey Data 


A 4-way index listing all the data both alphabetically and in the order of their appearance 
throughout the book is provided for your convenience on pages 3, 4, 5, 7 and 9. Also included 
is a special index to the state county-city tables giving, for each state, the page numbers of the 
map; list of cities with population and number of outlets; population and Effective Buying 
Income tables; retail sales tables, and the state metropolitan area tables. 


SALES MANAGEMENT 


YOUR ADVERTISING DOLLAR 
IN FREVCH GANADA 


o profitable investment 


\ eres 3940" 
» waa market of 


~ 


HOUSEHOLDS 


MORE THAN 


CANADIAN rv-neo, 
¢ 


THE GREATEST SELLING FORCE IN FRENCH CANADA 


CHLT-TV 


BROOKE 


POPULATION NET EFFECTIVE RETAIL SALES—1957 SALES 
QUEBEC LD iis BYP ESTIMATES—1957 ESTIMATES CONTROLS 


|_ % _ | House- } | Furn.- | Qual- 
COUNTIES % \French| holds | Net % | % | Per | | General | House- | Auto- Buying | ity 
CITIES ( of Speak-| (thou- | Dollars | Cap- of H'se- Food Mdse. | Appl. motive Drug | Power In- 
sands) | Canada| ing* | sands) (000) | Canada) ita | hold ) | Canada) hold | ($000) ($000) | ($000) ($000) | ($000 _Index dex 


Temiscamingue . -3470| 85.6 11.4 77,117, .3650)1,316 6,765 ‘ .2872| 3,703) 12,177 , 2,183 
Rouyn f . 1054; 89.8 3.7 24, 455 1157/1, 374 6, 609 21,3 . 1450 6,014 29 1,090 
Temiscouata i -4104, 99.9 12.0 53,873; .2549| 777\4,489 y -1529| 1,872 5,945 951 
Terrebonne wo -5116 95.8 19.4 70,620; .3342 817'3,640 / -4163 3,154) 19,800 . 2,423 
St. Jerome 21. - 1267; 99.5 5. 19,338; .0915) 904/3,868 20,659 1406 10, 139 , 0 , 537 
Vaudreuil ond . -1457| 87.4 : 23,781, .1125) 967/4,100 11,008 .0749 1, 3,084 290 


| 


Vercheres ; -1) .1308) 96.0 . 29,200, .1382/1,321 5,959 8,555, .0582) 1, 2,472 
Wolfe , < -1120) 97.7 15,727 ‘| 832 3,657 4,993, .0340 | 1,426 
Yamaska 8} 0994) 99.8 é 14,827' .0701! 883)4,361 4,976 .0338 1,464) 2,117 


Total Above Cities 5 12.0049 505.0] 1,276,242) 6.0387) 625/2,527] 2,364, 128 16.0855 603,817) 299,667 554, 354,800 57 


Province Total 4,836.1 28.6376 87.9 1,066.4) 5,438,141 25.7331|1,124 5,100) 3,434,224 23.3664 3,220, 911,755) 475,948 138 537,145) 71,398 


Per Capita Sales........ oe ob . ee 710 32 


11 15 
Per Household Sales : ee: : a 3,220 eee ee 147 504 67 


Oo! NT A R iO ; ga f The ‘‘SM’’ symbols mark original exclu- 


a sive estimates by SALES MANAGEMENT 
City and Population County City and Population County City and Population Ce 
in thousands) (in thousands 


ity 
(in thousands) 

Barrie. . .. 17. ad Simcoe Kingston. 50.8 Frontenac Ottawa 
Belleville -_ : Hastings Kitchener . 63.2 Waterloo Owen Sound 
Brampton 3.4. Peel Leamington — Essex Parry Sound 
Brantford 54.5. ... Brant Leaside. .. York Pembroke 
Brockville re . Leeds Lindsay.... Victoria Peterborough 
Chatham Kent London = Middlesex Port Arthur 
Cornwall. . * Re Stormont New Toronto ae .. York Port Colborne 
Fort William rhunder Bay Niagara Falls 4 # Welland St. Catherines 
Galt ; 2 .... Waterloo North Bay. . 2 : Nipissing St. Thomas 
Guelph 35.5 ..... Wellington Oakville.... : Halton Sarnia. 
Hamilton 2 45 : Wentworth Oshawa 52 Ontario Sault Ste. Marie 
Kenora 10 Kenora Orillia . od Simcoe Simcoe.... 


rleton 

Grey 

Parry Sound 
Renfrew 
Peterborough 
Thunder Bay 
Welland 
Lincoln 
Elgin 

nbton 
Algoma 

3.3 Norfolk 


OO Oe PUI 


na > 


* Includes ‘people speaking both French and English as well as French- speaking only. 
See page 776. 
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Before using these figures read foreword page 775 
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Geographic divisions of northern Counties ond cities on this map Cities shown are those having 
crea ore charted in their proper are charted in proportion to net net Effective Buying Income of 
Proportion in space below. Effective Buying Income: Scale, $15 million and over. 

-0009 sq. in. equals $1 million. 


PRESCOTT 


‘ONTARIO 


Sis oy 
o 
Fed Uthas f Pon Artnw e 
3 74 


CARLETON 


es 
s 


ony % 
2 


Brockviiie 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


supsuRY 


ALGOMA 


Sault Ste. Marie 


| COCHRANE 
THUNDER BAY 


Copyright by 


re) N T AR 10 The “SM” symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 
City and Population County City and Population County City and Population County 
in thousand in thousands (in thousands) 

Smiths Falls 9.1 Lanark Timmins. . . . Cochrane Weston. .. 

Stratford » Perth Toronto. . 7 se Windset ss ioe. cs lgarcia Seam 

Sudbury 47.5 . Sudbury Trenton... ; . Hastings Woodstock ‘trees .... Oxford 

Tillsonburg 6.4 . Oxford Welland.......+.. 7 j Welland 


© SM, 1958 Before using these figures read foreword, page 775. 


i AEA BF 


‘OTTAWA [| JOURNAL 


* Per-household income $7,350, 2nd highest | * Leading in circulation 


of major Canadian cities *Leading in ROP color: more color ads in 


* Stability provided by large Civil Service | 1957 than any other Ontario newspaper 


working force * One of the only 4 Canadian finalists in 1st 


* arn test market 4 annual ROP color contest 


tn = te CANADA—E. A. WEAANS U.S.A.—WARD-GRIFFITH INC. ° U.K.—D. A. GOODALL LTD. 


TWP WARES * 


SALES MANAGEMENT 


sll OTTAWA 


Canada’s Capital City and 5th Metropolitan Market 


Through the paper that’s FIRST 


with readers and advertisers...... 


net pad | 2 Largest city area circulation 
circulation | 2, Largest home delivered circulation 


"wo | 3» Largest volume of advertising 
(classified — retail — general) 


THE OTTAWA CITIZEN 2 


Ottawa’s Greatest Newspaper 


For complete information on this market consult: Cresmer & Woodward: New York, Detroit, Chicago, San Fancisco, Los Angeles, Atlanta. 
Southam Newspapers: Montreal & Toronto. F. A. Smyth, London, England. 


POPULATION __ NET EFFECTIVE inne, .o. a. ae ae: 
Sy7p ESTIMATES BUYING INCOME 


ADV. 
1/1/58 ESTIMATES—1957 ESTIMATES CONTROLS 


ONTARIO 


| House- “Toul Fos 

COUNTIES y | Net % Per | Per j = | General 
CITIES Dollars of | Cap- | H’se- P Mdse. | Appl. 
(000) | Canada) ita | hold ($000) | ($000 


| | | | | 
Aigoma . ail. ‘ 2) 122,885 -5815|1,378|6, 083 119). | 2B, ' 2,249) 
Sault Ste. Marie 39.2} .2321) 8. 9. 65,711} .3109'1,676|6, 917 61, 23 : | 20,073 ,394, 2,034 
Brant 4). .1| 21.8] 106,930} .5060/1,330/4,905 y .5142| 3,467) 16, ,035| 4, 052| 
Brantford .5| .3227| 2.9 | , 78, 686) .3723|1, 444)5, 177 9,392) .4041| 3, ,382} 3, 495| 
Bruce ve R : 38,216] .1808| 895/3,239 : .2553| 3,180 500) 1,252! 


532,920) 2.5218/1,778|7 280 ’ -7948, 3,604 

416,781) 1.9722)1,834|7,350] 246, 6747 60,019 543} 28, 494! 
141,813) .6711/1,599/7,055 ’ 4794 3,505) 22,143 817) | 10,097 . | 
48,123) .2277/1,737)7, 182 31, -2119) 10, 802 2, 4,743 567 -2102| 128 
13,028, .0616) 809, 2,895 . -0891| 2,913 1,245 A | 2,406 ° 80 


Carleton. . 
Ottawa. . 

Cochrane . 
Timminis 

Dufferin 


~~ 


aN & 


_ 


*Includes people speaking both French and English as well as French-speaking only. Before using these figures read foreword page 775. 
See page 776. © 58. 


In Ottawa .. THE DECISIONS TO BUY 
are made at home IN FRENCH 


Metropolitan Ottawa is now 43.9% French. LE DROIT is Ottawa's 


only Freach Daily. 


HEAD OFFICE AND PLANT: 375 Rideau St., Ottawa 

H. E. Lemieux, Director of Advertising 

TORONTO BRANCH OFFICE: 112 Yonge St., EM 3-9903 
Vern B. Moore, Manager 

U. S. REPRESENTATIVES: Shannon and Associates 


MAY 10, 1958 


Pierce the heart of London and Southwestern Ontario! 


Reap rich returns on your advertising investment, in a market that's able fo buy! 


Canada’s No. 1 test market . . . retail sales at new high! 


In 1957, retail sales climbed to $626,208,000 . . . an increase of $29,472,000 over ‘56! * 


Capture your full share through the dominant medium! 
8 localized editions daily, makes The London FREE PRESS your basic advertising medium. 


The London Free Press 


Western Ontario’ Frrenest Meurpuper 


Circulation Climbing Too! February Daily Average, 102,488 


"Sales Management, ‘58 Survey of Buying Power 


ee TES ag nee ps RETAIL SALES—1957 SALES 
ONTARIO 1/1/58 BY) ESTIMATES—1957 JSM ESTIMATES CONTROLS 
COUNTIES  |_% |i Eye one ai > g.~ >») gee ee 7) Furn.- | ~~ \Qual- 
CITIES Total | % |French holds | Net | % | Per| Per Buying | ity 
(thou- of (Speak- (thou-}| Dollars of | Cap-| H’se- se. Appl. | Power in- 
sands) | Canada| ing* | sands) (000) Canada| ita | hold | dex 
Dundas 5). ; : 14,849) .0703| 849|3, 228 | 
Durham b ; é ' 43,190) .2043/1,131/4,113 
Elgin x “ A . 84,149 
St. Thomas , { ° 2. 35, 247 
Essex } V J a 3 440, 266) 
Windsor 7254) 1 33. 221, 426) 
Leamington . 0486 2. 10,271 
Frontenac 4797 é ; 105 ,058 
Kingston 3008 3. 2.9 74, 183 
Glengarry . 1137 ~ ° 12,223 
Grenville - 1303 P ‘ 23,350) 
Grey .3683, : 63,190) 
Owen Sound . 1036 ‘ A 23 , 060) 
Heldimand 28,713 


SeNon ev own 


6,236) 
106 , 460) 
Oakville 15, 409 
Hastings ‘ 101 ,537 
Belleville 21. 2.6 5.§ 32, 186 
Trenton ° . 3. 3.3 15,877, .0751|1,334)4,961 
Huron ° ° . 46,316, .2191| 872.3,216 
Kenora . ° . 72,037, .3409|1,429.6,1 
Kenora : 2.8 17,926; .0848)1,675)6, 402 
Kent 88. < ° A 99,195 .4694'1,123 4,032 r ; 
Chatham 23 , 5.7 33,360) . 1579/1, 470) 4, 979) ,474|  .3502) 9, 463! 031) 3, 13 07 .2109| 157 
Lambton 96.2) . ‘ ‘ 133,323, . | | | .6397) 3, : | | 5913) 104 
Sarnia 5. ; 2. 81,010) .3833|1,777|6, 533 , 02 3405) 93 , 387 , 7,065) 1,3 .3478| 129 
Lanark ° . 3 |} e ° . | a y s | i 105 
Smith Falls . | 2. Of ; |1,658)6, 0: 7,805} .13 3,722) } 3, 852) . | 154 
Leeds J + t d t q ‘ N > y | | y | gg 
Brockville ' f 3. 20,75 .0981) 1, 450/5, 316) 22,348) .153 , 796) ‘ p | 3,085) ‘ 132 
Lenox & Addington 72.8) . ‘ : .766| .0841, 790)3,011 bed 418) . 80 
Lincoln - i 1] 178,175) .8431/1,474)5, 551 ‘ | | ; ae 109 
St. Catherines . > f 67 , 222 3181/1, 664/5, 649 3) 


Haliburton 
Halton 


Includes people speaking both French and English as well as “rench-speaking only. 
See page 776. © SM, 1958. 


804 SALES MANAGEMENT 


CFPL RADIO 


S.M. shows how rich our London and Middlesex county market is. 


CFPL RADIO 


B.B.M. Fall 1957 Survey shows our leadership, low cost-per-1,000. 


5000 watts 


In USA. Weed & Co. 


CFPL RADIO 


980 kc. 


In Canada: All-Canada Radio 


LONDON—CANADA 


ONTARIO 


COUNTIES 
CITIES 


Manitoulin. 
Middlesex . 
London 
Muskoka. . 


North Bay 


Parry Sound 
Peel... 
Brampton 


Perth... 
Stratford 
Peterberough 
Peterborough 
Prince Edward 
Rainy River 
Renfrew. . . 
Pembroke... 


nals sesve speaking both French and English as well as French-speaking only. 


See page 


POPULATION 
7p ESTIMATES 
SM BUY 


thou- | of |Speak- 
sands) | canada, ing* 


(thou- 
sands) 


+ 


NET EFFECTIVE 
BUYING INCOME 
ESTIMATES—1957 


11.1 0658 1.8 
202.9| 1.2015} 2.1 
103.3} .6117| 2.4 | 
1516) 3.6 
.3831) 46.2 
1201) 25.1 


. 2825) 


2.0 | 
0491)... | 


oo 
Nw 


n= 
Neqocnre © 


17.9 


2.7 


3.7 


.4150)1,474 5,447 
7987} 1, 634/5, 800 
-1186| 979/3,579) 
-3711|1,212/5,447 
- 1744) 1, 691/6, 825 


-2078| 921/3,328) 
-0558) 1, 421)4,718 
-1910)1 ,009 3,736 
-7440 1 ,340'5, 189 
- 3967/1, 594/6, 031 
3711/1 ,153)4,217 
- 1280) 1, 424)4,919 
-0405 | 1, 336) 4,501 
- 1423 |1 ,048 4,120) 
-0326|1.275) 

- 8031/1 ,783 6,927 
-0857| 1, 361/5, 028 


- 3355/1 ,255 4,515 
- 1485/1, 546)5, 319 
.4375 1,302/4,944 
. 3063/1, 478/5, 486 
.1057|  831/3,788 
.0816| 776 2,825 
.1489 1,170 /4,697 
.3722) 948/4,118 
.0839/1, 102/4, 794 


| Canada| hold | 


164,874 
30,098 
58 ,383 
37 , 585 


46,195 
22,910) 


RETAIL SALES—1957 


ESTIMATES 
[7 Fon 


2,296 
1,405 


Before using these figures read foreword page 775. 
© SM, 1958. 


CFPL-TVY BUILDS U 


With a combination of maximum power, concentrated coverage, 


IN U.S.A., 


If building up sales is your problem, remember . . . 


CONTACT ALL-CANADA TELEVISION 


WEED & CO. 


CFPL-TV delivers your sales message to the cities of London, Woodstock, St. Thomas and Stratford and 
the other urban and rural areas of Middlesex, Huron, Oxford, Perth and Elgin plus bonus-coverage in 
the counties of Lambton, Kent, Bruce, Norfolk and Waterloo. No other single medium can duplicate 
this coverage and influence in the wealthy Western Ontario Market. 


Check BBM and Elliott Haynes figures for the full story on audience delivered. 


Western Ontario is Sold ow... 


SALES! 


top personalities, choice availabilities 


a rreit=« Ty 


CHANNEL Jf} LonnooN 


MAY 10, 


1958 


The Inseparable Pair Kitchener and Waterloo Say 


When you look at Kitchener 
look at Waterloo too 


because no matter HOW you look at it... 


The separate cities of Kitchener and Waterloo make one 
big, bustling metropolitan market. just look at these 
amazing facts: 

@ Combined population now 83,737. 

e@ Combined annual wage now over $100,000,000. 


e@ 269 industries with a gross value of production 
now $232,548,000. 
@ An ideal test market. 
So you see . . . K-W deserves a place in your “A” schedule. 


Remember only the Record gives over 100% coverage in 
Kitchener-Waterloo. 


KITCHENER-WATERLOO RECORD 


circulation 33,413 
KITCHENER ONTARIO 


ONTARIO 


COUNTIES 
CITIES 


NET EFFECTIVE 


JM 


BUYING INCOME 
ESTIMATES—1957 


RETAIL SALES—1957 
ESTIMATES 


% Per 


BF 


Furn- 


Cornwall 


Sudbury 
Sudbury 

Thunder Bay 
Fort William. . 
Port Arthur 

Timiskaming. . 


Port Colborne 


Wellington 
Guelph... . 

Wentworth... 
Hamilton 


-1161 
-8018 
- 1060 
-0847 
-3541 


245.5| 1.4538 


64.6) 


27,522 


49, 787) 


555, 346 
415, 846 


= = ee 
woo S 
SBESss 


S: 
28 
_ 


BESS 8588 


a) 


-1964| 1,722|6, 384 
1283} 1, 624)6, 162 
. 1302/1, 8857, 057 


pa i 


. 2356) 1, 402|5, 186 


2.6279|1 ,648/6,311 
1.9678] 1, 694/6, 437 


ee pee speaking both French and English as well as French-speaking only. 


See page b 


Before using these figures read foreword page 775. 
© SM, 1958. 


J. R. MEAKES, Publisher 
R. W. PEARSON, Ady. Mgr. 


SU DBU RY An “A” MARKET In Every Sense of the Word! 


A comparison of the figures, right here in Sales Management, will prove 
to you that the Sudbury Market IS a market that deserves a place in 
your “A” schedule. And remember, too, you have over 30,000 “Super” 
Salesmen selling for you every day in the world’s greatest Uranium and 
Nickel areas when you use the Sudbury Daily Star. 


The Sudbury Daily Star 


NORTHERN ONTARIO’S LARGEST NEWSPAPER 


National Representatives: THE THOMSON CO., LIMITED 
TORONTO — MONTREAL 


806 


SALES MANAGEMENT 


The Steel Company of Canada Ltd., and Dominion Foundries and Steel Limited 


C A N A D A make Hamilton Canada’s Steel Centre. Stelco alone employs over 11,200 people 


in Hamilton, or one out of every 7.4 industrial workers. 


WHERE INDUSTRY IS BOOMING AS NEVER BEFORE! 


Look at the facts: 
e The Steel Company of Canada, this country’s primary steel producer, will this year, 
complete a new $28 million Bloom Mill, as part of a continuing expansion program. 
e The Hamilton Harbour Commission and private industry have jointly launched 
a $20 million harbour expansion program scheduled for completion by 1961. 
e@ The Ontario Hydro Commission is currently undertaking the erection of 
a $250 million Steam Generating Station on the eastern shores of Hamilton Harbour. 
e The gigantic new $20 million “Skyway Bridge” is now nearing completion. 
Industrial expansion proposed in Hamilton is forecast at over $200 million . . . 
with future government and municipal expansion programs 
totalling nearly $100 million in addition. 


These are just a few of the many good reasons why Metropolitan Hamilton boasts, 
according to latest Sales Management figures, a retail sales figure of $317,239,000. 


TO COVER HAMILTON—CANADA’S th LARGEST CITY*—YOU MUST USE THE SPECTATOR 


The Hamilton Spectator is the major newspaper serving Canada’s Sth largest city. 
Out of a more than 100,000 circulation, over 83,000 Spectators are bought daily 
in Hamilton city zone, as compared with Metropolitan Hamilton’s over 80,000 families. 


*Dominion Bureau of Statistics, 1956. 


The Hamilton Spectator 


One of the Eight Southam Newspapers in Canada 
TORONTO MONTREAL GREAT BRITAIN UNITED STATES 


The Southam Newspapers The Southam Newspapers 34-40 Ludgate Hill Cresmer & Woodward Inc. (Can. Div.) 
388 Vong St. 1070 Bieury St. London, E.C. 4 New York, Detroit, Chicago 
K. L. Bower, Manager J. C. McCague, Manager England San Francisco, Los Angeles, Atlanta 
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IT TAKES 
THE TELEGRAM 
TO SELL TORONTO 


the 6th largest market in Canada and the USA* 


HERE’S WHY TORONTO IS 


BECAUSE... CANADA’S RICHEST MARKET 
1 OUT OF 2 PEOPLE ena ee pa 


Food Sales $ 340,188,000 


IN TORONTO Automotive Sales $ 281,625,000 


General Merchandise $ 275,741,000 


READ THE TELEGRAM = “appismgs Museo 77,208,000 


Drug Sales $ 53,007,000 


THE TELEGRAM 


DAILY-WEEKEND Toronto 1, Canada 


John Weir O’Mava & Ormsbee D. A. Goodall, Ltd. 
Dominion Sq. Bldg. 342 Madison Ave. 11A Curzon St., Park Lane 
Montreal, Quebec New York London, W. 1, England 


Sales Management 1957 


POPULATION NET EFFECTIVE ‘RETAIL SALES—1957_ 
CD ESTIMATES S77) BUYING INCOME ADV. 
ONTARIO 1/1/88 ESTIMATES—1957 D ESTIMATES | CONTROLS 
ear un- | i 
ity 


% | House- 
COUNTIES % |\French, holds Net % Per | Per 


tls Buy 
CITIES ( - of |Speak-' (thou- | Dollars of | Cap-|H’se- } | ones 
age 


s Dri In- 
_ ($000) J ($000) "$00; | $000) Index 


1,546.9) 9.1602) 3.5 | 385.1) 2,711,376/12.8301'1,753|7,041 1, 876, 487 12. 7674, 4, “4,873 379, 390! 311, 708 79, in| 263 ,639| 59,373] 12.0773 
670.0) 3.9675) 4.0 | 155.9] 1,250,530) 5.91751, 866/8,021] 1,458, 158) 9.9213 235,798} 301,146) 69, 086) 186,824) 40,628] 6.7286 
11.7 0693) ! 2.7 21,258; .1006/1,817\7,873 26,402) .1796 6,787) 399 841| 5, 183) 726 1180 
16.6; .0983) 3 5 49,460} 2340/2, 980'9, 892 21,849} .1487 ? 6,024) 401 327) 4,529) 1,174] = .1813 
9.8) .0580 2.6 19,598! .0927/2,000 7,538 20,438) .1391 4,092 279 216| 5, 371) 948} ~=.0997 


sands) | Canada| ing* , sands) (000) Canada Ha | hold 


Total Above Cities 2,384.7,14.1214 610.1} 4,060, 358 19.2134 1, 7038/6, 655] 3,808, 474/25.9129) 800,632} 530,392) 193,816] 555, 555, 528| 99,971] 20.2052 


Province Total 5,745.2 34.0210 9.4 1,462.4] 8,487,763)40.1638|1,477|5,804] 5,618,297 38.2269) 3,842 1,269,989) ’ 239,610, 867, 567, 857|140,8 862] 38.3542 


- } , ea eran 
Per Capita Sales 978 221) 42 151) Said — 
Per Househok' Sales a 3,042|.......1.. 868) 505) 164 ee Fe ee 


Includes people speaking both French and English as well as French-speaking only. Before using these figures read foreword page 775. 
See page 776 . 


To be sure that you’re basing your selection of markets and media on all available factors, 
study both the Survey data and the Survey advertisements. 


SALES MANAGEMENT 


owest ..s: 


per 1,000 readers - 


and they're ‘better customer readers, too! 


The Globe Magazine now has the lowest cost per thousand of any Canadian 
magazine. More important still is the quality of the readership: 240,000 of those “families 
most able to buy” in Metropolitan Toronto and throughout Central Ontario! Distributed 
exclusively with The Wee *kly Globe and Mail, and the only locally edited rotogravure magazine 
covering this rich te rritory, The Globe Magazine serves a market where almost one-third of all 
retail purchases are made! 


Distributed with 


The Globe Magazine | °" “Sry 


GLOBE AND MAIL 
Toronto, Canada 


M A N iT Oo 33 A The ““SM"’ symbols mark original exclu- 
sive estimates by SALES MANAG=MENT 
City and Population County City and Population County 


City and Population County 
in thousands) in thousands) 


in thousands 
Brandon 25.8 Division 7 Portage la Prarie 11.0 Division 6 St. Boniface 29.5 Division 6 
Dauphin 6.2 Division 13 Winnipeg 259.9 Division 6 


TION NET EFFECTIVE RETAIL SALES—1957 SALES 

y ESTIMATES Sy BUYING INCOME @D ADV. 
M ESTIMATES—1957 ESTIMATES CONTROLS 
COUNTIES — mh -_ te oat 

CITIES % | House- 

/ French holds Net % er | Per i J General 

of Speak- (thou- of Cap- H’se- ‘ 
) | Canada ing* sands) Canada ita held | Canada hold 


Furn.- 

House- Auto- 
motive | Drug 
( ($000) 


Division 1 0) .1480| 23.1| 5.8 : 0820) , .1261| 3,197 , ’ 173 
Division 2 8, .2298| 15. 9.1 , . : ,741,  .2092| 3,378 : : ; 491 
Division 3 .2) 1314) 15.1 6.1 i .1069 1018/3, 704 y .1056| 2,544 , ; ; 267 


Division 4 4) .0853) 3.6 | 4.2 ° -0963 1,414 4,847 ,8i -0944) 3,306 ’ A 173 ; 275 


110 
Division 5 ‘ .3725, 6.2| 16. as 669! .3108'1 ,044)3 886 : -1489) 1,295 : ’ 125 y 648 


74 


“Includes people speaking both French and English as well as French-speaking only. Before using these figures read foreword, page 13. 
See page 776. © SM, 1958 


COPYRIGHT 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates of 


population, Effective Buying Income, retail sales, buying power index, value of farm products 


sold and TV homes are fully protected by copyright. 
Permission to reproduce this Survey of Buying Power data in printed form, in whole or in 


part. may be granted only through written request to SALES MANAGEMENT, INC. 


MAY 10 1958 


Manitoba listeners are noticing the difference . . . 


Early in 1958 CKRC installed, and began broadcasting with a revolutionary new transmitter, the first of its kind in com- 
mercial broadcast use in the world. This was done with no fanfare or publicity—we wanted to find out if this new excellence 
of sound would be noticed by our listeners. We are pleased to report that within a few weeks, hundreds of phone calls and 
letters were received, and many drove to our transmitter . . . all wanting to know what we had done to give the listener 
such a pure, clean sound. A sound that is broadcast with HI-FI quality. 


Although this may not affect you the advertiser and agency, directly, we 
hope it does serve as a reminder that CKRC is constantly striving for per- 
fection in broadcasting—therefore the clear reception of the advertiser’s 
message by our listeners,—your customers. 


For details and availabilities about our new sound, contact 


Reps: All-Canada Radio Facilities. In U. S. Weed & Co. Cheat Ciiddantiés ted @ taieie 


from the Red River Valley Radio 630 WINNIPEG 


NET EFFECTIVE 
BUYING INCOME 
ESTIMATES—1957 


syrp istinires 
IMATE 
BYP 1/1/58 


RETAIL SALES—1957 
BYP ESTIMATES 


SALES 


ADV. 
MANITOBA CONTROLS 


COUNTIES 
CITIES 


Division 6 
Winnipeg 
Portage la Prairie 
St. Boniface 


Division 7 
Brandon 
Division 8 
Division 9 
Division 10 
Division 11 
Division 12 
Division 13 
Dauphin 
Division 14 
Division 15 
Division 16 
Total Above Cities 


Province Total 


Per Capita Sales 


Total | % 
(thou- of 


378.3) 2.2402) 
259.9] 1.5390) 
11.0} .0651| 
1747} 


2800) 
1528 

1361 

4541 


1102) 
1433 
1392 


1415 
-0367 
1308 
0729 
3215 
$32.4) 1 


9683 


867.3 5.1358 


% | House- 
French) holds 
Speak-| (thou- 


4.5 70.8 


466, 120 


| 


| 
f Per | Per 
of | Cap-|H’se- 
Canada} ita | hold 


Total 
Retail 
Sales 
($000) 


| Furn.- 
| House- | 


Appl. 
($000) | 


| motive 


Auto- 


($000) | 


2.4912|1,392/5,218 
1.7865] 1, 453/5, 332 
.0522} 1, 002|3, 936 
.1852|1,327|5, 149 
.2210| 987|3,736 
.1562| 1, 279/4,926 
.1003| 930/3,311 
4220/1, 163/4,459 


.0907 |1 ,030)3,758 
.1253|1 ,094/3,730 
0848} 763/3,037 


.0863| 764)2,851 
-0257| 876|3,017 
0837} 8002, 900 
0487) 837'3,218 
3811 1,483 6,494 


2.2058 1, 402 5, 196 


1,028,265 4.8657 1,186 4,508 


396 , 086 
344, 170 
14,517 
13,766 


46, 280 
34,721 
16,296 
43 ,568 


15,774 
22,130 
12,397 


19,905 
13,344 
17,228 
10,400 


26.929 


420,518 2 


727,655 4.9503 3,190 


839 


72, 866 


129,787 


150 


14,381] 
13, 376 
526| 
153 


109, 974) 
105, 469} 
1,111 
120 


6,513) 
4,441] 
2,340) 
2,426 


2,260 


3,014 
3,944 
4,854 


, 869 16, 083 


,246, 19,781 


201 23 


58, 875| 
52, 234| 
2, 255) 

1, 006| 

| 


8,791| 
6, 093| 
2,073 
6,382 


3,335 

5,144 

2,056) 
| 


3,448) 
2,297) 
3,618 
2,144 


318 B2Bs See BB58 


139 


569 87 528 77 


Per Household Sales 764 


775. 


and English as well as French-speaking only. 
1958. 


DOMINATES” THE 


*Includes people speaking both French 


Before using these figures read foreword page 
See page 776 © SM, 


CJOB 


* LATEST ELLIOTT-HAYNES 


REPS: In Canada - Radio Representatives Ltd. 


GREATER WINNIPEG 
MARKET! 


* 


LATEST B.B.M. 


* LATEST CLYDE MCDONALD 


In U.S.A. - Young Canadian Limited 


The Survey of Buying Power 
Where Advertisers and Agencies MEET and AGREE 


SALES MANAGEMENT 


RETAILSALES MAP : 


PRINCIPAL CITIES: County ond geographic lecetion 
of cities with 1956 retell sales of $25 million or more. 


Geographic divisions of northern 
oreo ore charted in their proper 


someoooooooooenres ; Divisions and cities on this mop 
proportion in space below. 3 
‘, 


ore chorted in proportion to net 
Effective Buying Income: Scale, 
-0032 sq. in. equals $1 million 

‘ 


SASKATCHEWAN 


f Ofvision 18 


jy Prince Abert Division 15 


MANITOBA 


Wa 16 


Devision 6 


DIVISION 16 


DIVISION 11 


OlVESION 10 


r Division 8 


DIVISION 14 


Orn 

0} 
hace 
St. Boniface |: 


jiccsmamenc ns 


j 


DIVISION 7 | Division 6 


OIVISION LD 
DIVISION 10 


Cities shown are those hoving 
net Effective Buying Income of 
$15 million and over. 


DIVISION 10 
5] 


| DIVISION 3 


DIVISION 12 
S] ow 
a 
z 
= 
DIVISION 8 
28am Division 7 


The “SM” symbols mark original exclu- 
s a S K a T Cc H E w a N sive estimates by SALES MANAGEMENT 
City and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
Division 7 SE ey 2 Division 6 Swift Current : Division 8 
North Battleford. .. ; Division 16 Saskatoon d Division 11 cnceae. te Division 2 
Prince Albert , Division 15 Yorkton . Division 9 


NET EFFECTIVE RETAIL SALES--1957 SALES “@ 


TION 
y ESTIMATES BUYING INCOME 
oH BYP ESTIMATES—1957 BYLD ESTIMATES CONTROLS 


COUNTIES 
CITIES 


General 

Mdse. if. motive 

($000) ($000) 
4,603 6,412 
4,826 8,189 
1,946 3,703 

6,086 


8? 


of |Speak of 
Canada r Canada 
-2215| 8. 5 - 1824 
1990) 6. . +1536 
0462) ... : -0517 
+1764) 19. . -1170) 


— 


Regey ge98|F 


-1043) 9.3 . - 1066 
-2747| 3.1 . 1932 
-8249) 3.6 . - 9093 
-5827} 2.9 : . 7250 
-3618) 2.4 ° -4731 
-1830! 2.4 . 54,588! .2583 


: 1,356 3,785 
3,1 4 8,927 9,613 
5,124 Y : 27,496 
5,67 ; ’ 46, 326 20,980 
6, ; 8,729 11,589) 
\6, 203 / , ; 7,619 


-_-— 


x 
a 
x 


*includes people speaking both French and English as well as French-speaking only. Before using these figures read foreword page 775. 
See page 776. © SM, 1958. 
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POPULATION NET EFFECTIVE RETAIL SALES—1967 

° 1 t 7 

SASKATCH. 1/1/88 BYP ESTIMATES—1957 BYP Estimates 
COUNTIES / % 


% | Per | Per % | Per | | General | House- | Auto- | 
CITIES | Dollars | of |Cap-|H'se-] Sales | of |H’se-| Food | Mase. | Appl. | motive | Drug 
sands) | Canada) i | Canada| ita | hold | ($000) | Canada| hold | ($000) | ($000) | ($000) | ($000) | ($000) 
on nro e | } | | | | } 
Division 8 . 5 | * 41,589, .1968/1,012/3,524] 39,202 2868 3,322) 4,636) 4,935 10,724) 
Swift Current : 3. 16,099) .0762|1,437/4,735] 15,943) . 1085) 1,861, 1,793 4,984) 
Division 9 3} . 0 | ‘ 49,205, 2329 941/3,465] 46,166) .3141| 3,251; 6,693, 7, 593| 10,588) 
Yorktor 2. 12,925} .0612/1,503/5, 385) 17,575; .1196 | 2,114) 2,658 e 5,087) 


Furn.- 


Division 10 ; 37,675| .1783|1,064|4,051]  30,281| .2060 2,578, 7,129 7,627 
Division 11 2). , 8] 174,430) | .8253|1,597/6, 109,358). ; 17,428 21,759 
Saskatoor 17 22.3) 129,569} .6131/1,674/5,81 83,390] . ,363| 13,220 , 15,364 
Division 12 ia ; : 26,720| .1265| 934/3,382) 24,435) . | 3,888) 5,902) 
| | 

Division 13 ' P y 30,634 .1449, 909 3,404 30,190 .2054) 3, . 6,622 
Division 14 . ; D 45,141, .2137| 850/3,135} 53,031, .3608) 3, | 12,023 
Division 15 Md ‘ . 87,946) .4161/1,060/4,249] 65,924) .4485) . . 14,374 
Prince Alber , 3 5.9 29,783! . 1409/1, 34815, 048 27,486) .1870 y ’ 5,591 


Division 16 a. 7] 43,763) .2071| + 966)3,740 2624) 3,296 5, 990, | 8,146) 

North Battleford 9.3 ‘ 10,463) .0495/1, 125|3, 875 ,445)  . 1187 2 : 4,651 
Division 17 29.0 . d 26,687, .1263, 920/3,378 ‘ - 1860, 3,460 d ° 5,360 
Division 18 2.9. 4 21,178, .1002) 967/4,604 , .0317| 1,013 , negeere| 805, 


265.7) 1.573 74.2 417,568) 1.9759) 1,572|5, 628 351, 888) 2.3943) , 919 15,733} 67,979 


Province Total 897.8 5.3165 ° 4 ,036 , 197 4.9033 1,154 4,296} 848,904) 5.7760) 3,520 s 19,521 


Per Capita Sales 946 22 
Per Household Sales 3,620 81 


A L B £ R T A T-e “SM” symbols mark original exclu- 
ive ectimates by SALES MANAGEMENT. 
City and Populatio County City and Population County City and Population County 
and (in thousands) (in thousands) 
Calgary Division 6 Edmonton 237.1 Division 11 Red Deer. . 13.1 : Division 8 
Camrose p Division 8 Lethbridge 31.4 Division 2 Wetaskiwin 4.6 Division 8 
Medicine Hat 21.9 Division 1 


Includes people speaking both French and English as well as French-speaking only. Before using these figures read foreword page 775. 
See page 776 © SM, 1958. 


Sales Management's 


1958 COUNTY OUTLINE RETAIL SALES MAP OF THE U. S. 


. All Metropolitan County Areas clearly defined. 


2. County names. . . for all U. S. Counties . . . most legible of all 
the many outline maps we have seen. 

Shows 

3. Differences in retail sales volume indicated by County shad- 


at a glance ings... 
Red—for counties with $100 million or more. 


comparative Green—for counties with $50 million to $100 million. 
: Yellow—for counties with $25 million to $50 million. 
Retail Sales Strength Blue—for counties with $10 million to $25 million. 


of every county 4. 1750 cities with retail sales of $20 million or more. 
... 27" x 41’ . City populations indicated—(as of January 1, 1958). 


: Special blown-up projections of all congested small-county areas, 
++ in Genter with county lines and names clearly indicated. 

Special markings indicate counties whose family sales exceed 
U. S. family average. 


PRICE: $3.50 a single copy; $3.00 each for two or more copies 


SALES MANAGEMENT, 386 Fourth Avenue, New York 16, N. Y. 


SALES MANAGEMENT 


NET EFFECT ee ‘See : = ” SALES—1957 ALE 
. BUYING | E 
ALBERTA CZuay 1/1/58 ESTIMATES—1957 ESTIMATES CONTROLS 
—— . Furn. Qual- 
COUNTIES a eats |" 
CITIES Fall Fe , cod Power | In- 
| $000 


index dex 


58,226 
33,736] .1596/1, 756.1752 | 5,732 
; 3 | 102,859] .4868 | 6368) 4,457) 18,849) 
Lethbridge 31.4] 1 AM 44,709| .2116|1, 9,911) .3306).... 9, 351) 
Division 3. o . ' 9} 19,610 | .0928 443, .1051| 3,152, 2,296 


Division 4.. 8) 1765) 1.6| 8.1] 34,271| . 1621 | .1737| 3,152} 5,386) 
Division 5 1. 6} 5.0) 19,431) .0920/1, 164) 0853) 2,507| 2,355 
Division 6 - 9} 1. .8| 77.1) 385,310) 1.8232|1,377\4, 364,427| 2.4795| 4,727| 64,936 


Calgary . 90.6| 1.1287} 2.8 | 9} 296,739) 1.4042|1,557/5,405] 259, 196] 1.7636) 45,901} 54,073 
| | | 


Division 7 . } Rea 9 | ' 33,884) . \4, 30,042) .2044) 3,576 3,354 5,265 
Division 8...... ad 5). 1.5 | J 7 100,196} .6818) 4,493) 12,905 9,407 
Red Deer. . waa 3.1) . Bot 3. 3,866) . 11, 058'3, 96: 22,122) .1505 2,526 2,489 
Camrose . diz oe ~- ‘ 79| 0326) : 14,087) .0958 2, 159 532 
Wetaskiwin . ; 0372) ... a PY ‘ 3,923 15,142) .1030 990 1,181 
Division 9 ..... Lge . . ,793| .1836) 19,398, .1320| 2,180, 2,812) 4,776 


Division 10... 4) 3044) 1. . 28351, 165) 38,787} .2639| 2,916, 4,768 . 6,050 
Division 11... .2| 1.9790) 6.0 " | 2.1373/1,352) 352,743| 2.4000) 4,235 59,083) 76,657 

Edmonton 7 237. j a 0. 337, ‘ |1,423)5, 613 275,941) 1.8775 43, 438 60,636 
Division 12... 8.1993) 3.1 : ; 11,562) .0787| 2,267) 2,494) 2,715 


Division 13... 1) 1901) 23. 1380) 17,604] 1196 2,379, 1,685, 4,838 

Division 14. 9} 2836) 10.1) 12. 36,013} .2382| 2,870, 3,436, 8,856 

Division 15 2} .1874| 26.7) 5. 109}. ,920| .1219| 3,144) 2,681) 4,030 
| 


Division 16 . : : . - 1488) \3, -2032| 2,957 2,009 6,586 
Division 17 - A ‘ d | 0245) . -0190| 1,072 105 1,583 


Total Above Cities. . . 504.9 2.9898) 36.2] 738,392) 3. 4941/1, 462/5, 421 662, 155 4.5052 110,097, 125,180} 29,270] 130,844) 14,627 


Province Total 1,181.4) 6.006 .9| 307. 1,440,834 6.8180|1,220.4,683] 1,209,407 8.2288| 3,939 198,642 27,512 


Per Capita Sales ih Wee ae eee te 168 23 
Per Household Sales. . as | y ; 647 90) 


M bols mark original exclu- 
BRIT RITISH CO L u M BI A rae cctimates: by SALES MANAGEMENT 


~ City an and Population County City and Population County City and Population County 
in thousands) (in thousands) in thousands) 


Chilliwack 7.7 .... Division 4 New Westminster.. 32.4... Division 4 Prince Rupert 0 Division 
Kamloops 9.3 Division 6 Penticton...... Division 3 Trail 4 Division 
Kelowna 9.3 Division 3 Port Alberni... : Division 5 Vancouver I Division 
Nanaimo 14.2 Division 5 Prince George 2 Division 8 Vernon 3 Division . 
Nelson 7.3 . Division 2 Victoria. 4 Division : 


POPULATION shee "NET EFFECTIVE RETAIL SALES—1957 SALES 
o IMATES 77m BUYING INCOME : 

cuntinn Lad 1/1/58 aD ESTIMATES—1957 ESTIMATES CONTROLS 

CITIES “% | House- oT ea | Qual- 

i % Per General House- Auto- Sas ity 

'Speak- (thou- of H’se-| Food Mdse. Appi. | motive ower - 

Canada| ing* | sands) | i _| Canada hold ($000) ) ($000) ($000 $000 index dex 
Division 1 ‘ 1918, 3.4| 8. -2581| 1683/6416 X .2239| 3,872, 7, t 7,072 -246E 
Division 2 0) .4086| 2.7 . | .6457/1,671|6,038 . ; j : j ‘ Aas 
Nelson .3| .0432 $4 ‘ .0528) 1, 527|5, 068) 7 ‘ 3, OR 7 : 5, 66 267] = .0713 
Trail. 4} .0675| 3.5 3.3 9,9 .0945/1,753/6,244] 20,736 26 2, 985 ! 2 357 1031 
Division 3 .2) .5282| 2. j ; . j . ; ' ; y : 4905 
Kelowna 9.3) .0551 2.4 9, 04 985/3, 16 19, 698 : 3,75 , 556 77 3,737 317 0729 
Penticton 2.2) .0722) 3. a! .0586| 1, 015|3, 539 19,560, .13% , 298 533 7 5, 15: 168] = .0837 

__Vernon....... 9.3] .0551) 2.5) ,316| .0394) 894)3,326] 19,852) 1: 3, 006 7 5,72 569) 0713) 12 


*Includes people speaki th Fr Bef: ing th figures read foreword page 775. 
See page 776. peaking both French and English as well as French-speaking only. efore using these figures SM. 1958. 


4-Way Index to Survey Data 


A 4-way index listing all the data both alphabetically and in the order of their appearance 
throughout the book is provided for your convenience on pages 3, 4, 5, 7 and 9. Also included 
is a special index to the state county-city tables giving, for each state, the page numbers of the 
map; list of cities with population and number of outlets; population and Effective Buying 


Income tables; retail sales tables, and the state metropolitan area tables 
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/ 
a 
ae Me aM GET COMPLETE COVERAGE OF 


B. C.‘S SECOND LARGEST MARKET WITH 


THE DAILY COLONIST ano VICTORIA DAILY TIMES 


The TIMES and the COLONIST—Victoria’s two dailies—reach every section of the ' 
city. Between them, they go into every Victoria house, every day . . . a blanket Households in Greater Victoria—40,323 
coverage, at a single cost. Try out the effectiveness of your advertising plans (Bureau of E and ics, 1956 Estimate) 
with the complete coverage of the Colonist and Times! Combined City Zone Circulation—41,023 
VICTORIA PRESS LIMITED eieicsamy faa! 
bie September 30th, 1957 — 
ublishers “ a 
tal Daily Cire. 52,293 

a: i Catia << ''s alk oe lh Se ee ee 


National Representatives: W. H. AUSTIN & CO., Toronto 1, Ont. 
CRESMER & WOODWARD, INC., New York, Chicago, Detroit, Atlanta, San Francisco, Los Angeles 


POPULATION NET EFFECTIVE inne RETAIL SALES—1957 SALES 
ALBERTA 1/1/88 JM ESTIMATES—1967 SM ESTIMATES CONTROLS 
COUNTIES 7 lees el Net | 6% (| Pee 
CITIES of | Speak Dollars | of a. H Food 
Canada| ing* | sands)| (000) Canada) ita ) ($000) 
Division 4.......... 827.9 4.9026| 3.5 : 1,266,178] 5.9915|1 52915, , 3 171,115 
Vancouver 371.1] 2.1975] 3.5 .6] 695,356} 3.2904/1,874/6, ; ; 99,981 
New Westminster -1919} 4.0 | 50,774) .2403/1,567/5, : 12,079 
Chilliwack... .. .7| 0456]... 2. 9,629) .0456| 1, 251|4, 4 ; 2,967 
Division 5 .0| 1. 6 | ‘ 417,592) 1.9760|1,508 t 55,715 
Nanaimo 2} .0841) ... | * 24,113) .1141}1,698/5, , : 2,914 
Vietoria 4) .3281| 3. 83,573] .3055|1,509/4, 139,275]. 20,424 
Port Alberni 0} 0651). 2. 15,557} .0736|1,414)5, 16,197). 1,706 
Division 6 .3| .3570| 2. : 71,635, .3390|1,188/4, 52,055) . 15,529 
Kamloops 3} .0551| ... 2. 15,682| .0742|1,686/6, 21,623] . 4,820 
Division 7 7 ae ‘ ’ 36,570} .1731|1,633)6, 18,399). 2,688 
Division 8 ea t ‘ 69,828} .3304/1,000/4, 65,491, . 13,861 
Prince George 2.0) . at ; 14,613} .0691/1,218)5, 22,030) . 4,278 
Division 9... weg 4 | ' 64,280| .3042|1,397/6, 23,559) . 5,812 
Prince Rupert oo ey ie 17,849} .0845/1,623|6, 16,685). 4, 168 
Division 10 | m . 11,079} .0524) 471 22,442) . 2,376 


Total Above Cities 873.6] 3.3967) ... . 988, 144| 4.6760) 1,723/5, 985) 1,138,038) 7. 171,779 
| 


cates 
Province Total 1,517.5) 8.9861) 3. -4] 2,185,365|10.3411 : ‘ 311,746 


Por Capita Sales........ 2 ae 205 
Per Household Sales : ee 745 
YUKON 
Yukon-Northwest | 
Territory ....... 31.1) .1842) 47 


7.0 seid - 1356 . 461 


| 
Territory Total... 31.1} .1842) 7 | 7.9 28, 644 .1356 : 461 


| 
Per Capita Sales...... , as 15 
Per Household Sales... . | | aati 533) 66 


*Includes people speaking both Before using these figures read foreword page 775. 
See page 776 b 


“BEST BUY” in a Metropolitan Ws ritish Colawibis 


British Columbia’s Greatest Agricultural Region 
“The Land of Milk and Money” 
Served by 


Cc hi WwW K Weiee of je SS Valley | in Chilhwack, Writish "oe Oe 


Reps.: All-Canada and Weed & Co. 


SALES MANAGEMENT 


Almost 100% Saturation 


That's the In Vancouver City and Retail Trading Zone, 


the dynamic Sun-Province combination has 


strength of a combined circulation of 255,539. Only the 


afternoon Sun and the morning Province 


Vancouver daily can do the kind of selling job you want. 


It’s an effective coverage no other medium 


new spapers can match—almost 100% saturation of the 
° West’s richest market! 
in Vancouver 
Reps: 
Terento: Manager, R. ©. Boyd, 


city and retail Pacific Press e275 


son, 625 Shell Tower Bldg. 
LIMITED U.S.A: Cresmer & Woodward 
inc. (Canadian Division} New 
York, Chicago, Detroit, Sen 


trading zone The Vancouver Sun -The Province Jo ("ise Aael Aer 


Geddali Ltd., 4 old Burling- 
,  Lendon, LS. 


a Geographic divisions of northern 

% area are charted in their proper 
Divisions end cities on this map its proportion in space below. R E T A | L Ss A L E 4 M A P 
ere chorted in proportion to net 3 PRINCIPAL CITIES: C ons leat 


Effective Buying Income: Scale, i of cities with 1956 retail sales of $25 million or more. 
-0044 sq. in. equals $1 million. Ep 


Divisio 6 


Cities shown ore those having — — 


net Effective Buying Income of 
$15 million and over. 


DIVISION ¢ 


Vancouver Island enlarged 
to equal orea-income ratio 
of mainland of B.C. 


Orvision 2 


Division 3 


MAY 10, 1958 


What does a good 
advertising gain 
mean these days’? 


Bill Brothers Publications,with 9 publications in 9 different 
fields, had a 21.8% gain in dollar volume in January 
and February 1958 over January and February 1957... 


(the gain in pages was 10.3%) Bill 
' Brothers 
- Publications . 
Here are three significant conclusions an advertiser may 386 Fourth Avenue 
_ New York 16, New York 
safely draw from this performance record: 
_ inIndusiry 
1 The fields served by Bill Brothers Publications _ Plastics Technology 
are vital, volatile, highly specialized fields with highly - ‘Rubber World 
specialized informational needs. : : 
in Marketing 
2 The Bill Brothers Publications do a better than average . Premium Practice 
job of serving these needs, editorially. 


Many important advertisers have faith in these fields 
and recognize Bill Brothers Publications as effective 
ways to communicate with the important specifiers and 
buyers. They back this faith with their advertising dollars. 


If you are with one of those companies which are busily 


cutting expenses in preparation for a severe recession, 
or with an agency having trouble with client pessimism, 
BUSINESS we recommend to you a recent talk made by the publisher 
1S WHAT of SALES MANAGEMENT, Phil Salisbury, before the 

sot Eastern t.f. Club. It does a better demolition job on the 
picts prophets of doom and the exponents of gloom than 
anything we’ve seen in some time. (Sample: “Never have 
I known of a company that was able to economize itself 
into a profit.””) Phil’s talk has been reprinted into a 
booklet entitled “Business is what you make it.” 

Copies of it are available from Bill Brothers Publications. 


‘SALES MANAGEMENT | 


INDEX TO ADVERTISERS 


ADVERTISER Page 


A 


ABC-Television 3rd Cover 
Abilene Reporter-News, The 717 
Advertising Corporation of America 162 
Akron Beacon Journal 589 
Albany (Ga.) Herald _ . 326 
Albany Times Union 

Alexandria (La.) Daily Town Talk 

All Florida Magazine 

Allentown Call-Chronicle 

Altoona Mirror 

Amarillo News-Globe-Times 

American Agriculturist 

American Weekly, The 

Amsterdam Evening Recorder 

Anderson Bulletin-Herald 

Ansonia Evening Sentinel 

Appleton Post-Crescent 

Arizona Farmer-Ranchman 

Arkansas Democrat 

Arkansas Farmer 

Arkansas Gazette 

Asbury Park Press 

Asheville Citizen-Times 

Atlanta Chamber of Commerce 

Atlanta Journal-Constitution 

Atlantic City Press 

Attleboro Daily Sun 

Auburn Citizen-Advertiser 

Augusta (Ga.) Chronicle-Herald 


Baltimore News-Post & American 

Bangor Daily News 

Barre Times 

Barrington Associates, Inc. 

Baton Rouge State Times—Morning 
Advocate 

Battle Creek Enquirer & News 

Bayonne Times 

Beaumont Enterprise-Journal 

Beaver Valley (Pa.) Times ... 

Beloit-Janesville Group 

Beloit News-Janesville Gazette 

Benton Harbor News-Palladium 

Bergen Evening Record 

Bethlehem Globe-Times 

Better Homes & Gardens 

Biddeford Journal, The 

Biloxi-Gulfport Daily Herald, The 

Binghamton Press 

Birmingham Committee of 100 

Birmingham News, Post Herald 

Blair & Company, John _... 

Bloomington Daily Pantagraph, The 

Booth Michigan Newspapers 

Boston Advertiser-American-Daily 
Record 

Boston Globe, The 

Boston Herald-Traveler, The 

Branham Company, The 

Bridgeport Post-Telegram 

Bridgeton Evening News 

Bristol (Pa.) Daily Courier 

Bristol (Conn.) Press .. 

Brush-Moore Newspapers, Inc. 

Buffalo Courier-Express 
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403-708-709 


ADVERTISER 


Burgoyne Grocery & Drug Index 

Burlington (N.C.) Chamber of Com- 
merce 

Burlington (Vt.) Free Press 


C 


CBS-Radio Network 

CBS-Radio Spot Sales 

CFCF (Montreal, Canada) 

CFCM-TV (Quebec, Que.) 

CFPL-Radio (London, Ont.) 

CFPL-TV (London, Ont.) 

CHRC (Quebec, Que.) 

CHWK (Chilliwack, B.C.) 

CJOB (Winnipeg, Man.) 

CKAC (Montreal) 

CKLW-(Detroit) 

CKRC (Winnipeg, Man.) 

CKRS (Jonquieres, Que.) 

California Farmer 

Camden Courier-Post 

Canton Repository, The 

Capper’s Farmer 

Capper-Harman-Slocum 

Catholic Family Newspapers 

Catholic Universe Bulletin, The 

Cedar Rapids Gazette 

Charleston (S.C.) Evening Post-News 
& Courier 

Charleston (W. Va.) Gazette 

Charlotte Observer, The 557 

Chester Times 630 

Chicago American 337 

Chicago Tribune 4th Cover 

Chicago Sun-Times 

Christian Science Monitor 

Cincinnati Enquirer, The 

Cincinnati Post, The 

Cincinnati Times-Star 

Claremont Daily Eagle 

Cleveland News 

Cleveland Plain Dealer, The 

Cleveland Press 576, 592, 604, 

Colorado Farmer 

Columbia (S. C.) Record-State 

Columbus (Ohio) Dispatch 

Connellsville Daily Courier 

Consolidated Consumer Analysis 

Copley Greater Los Angeles 
Newspapers 

Copley Northern Illinois Newspaper 
Group 

Copley Springfield, Mi. 

Corning Leader, The 

Corpus Christi Caller-Times 


D 


Dakota Farmer 
Dallas Chamber of Commerce 


‘ Dallas Morning News 


Danville Commercial News 
Davenport Newspapers 

Dayton Daily News Journal 
Delaware State News . 

Dell Publishing Company 
Denver Post _. 

Des Moines Register & Tribune 


ADVERTISER 


Detroit Free Press 

Detroit News 

Don Lee Broadcasting System 
Donnelly Advertising 297, 414, 434, 
Dubuque Telegraph-Herald 

Duluth Herald & News Tribune 
Durham Herald & Sun Newspapers 


Easton Daily Express 

Eau Claire Leader & Telegram 
Einson-Freeman 

Elizabeth Daily Journal 

Elks Magazine 

Elmira Star Gazette & Advertiser 
El Paso Times & Herald Post 
Elyria Chronicle Telegram 

Erie Times-News 

Evansville Courier Press 


F 


Fall River Herald 

Family Weekly Magazine 

Farm Journal 

Farmer, The 

Farmer-Stockman 

Fast Food 

First Research Corporation 

First 3 Markets Group 

Floor Covering Profits 

Florida Grower & Rancher 

Florida 3 Newspaper Group 

Florida Times-Union 

Fond du Lac Commonwealth Reporter 

Foster and Kleiser 

Fort Lauderdale News 

Fort Smith (Ark.) Southwest 
American, Times Record 

Fort Wayne Newspapers 

Fort Worth Chamber of Commerce 

Fort Worth Star-Telegram 


G 


Gastonia Gazette 
Georgia Farmer 
Gloversville Leader-Herald 
Grand Forks Herald 
Grand Rapids Herald 
Grand Rapids Press 
Greater Tampa Chamber of Commerce 
Greensboro News and Record 
2nd Cover, 179, 181, 183, 185, 187, 
189, 191, 193, 195, 197, 199, 559, 
Greenfield Recorder-Gazette 
Greenville News Piedmont 
Grit Publishing Company 
Guy Gannett Broadcasting Services 


H 


Hagerstown Herald-Mail 

Haire Publishing Company 

Halifax Chronicle-Herald & Mail Star 
Hamilton Spectator, The 


ADVERTISER 


Hammond Times, The 

Hartford Courant, The 

Hartford Times, The 

Haverhill Gazette, The 

Herkimer Evening Telegram, The 

Holyoke Transcript-Telegram, The 

Honolulu Advertiser, The . : 

Honolulu Star-Bulletin 

Houston Chronicle, The 

Houston Post, The 

Huntington (W. Va.) Chamber of 
Commerce 

Huntsville Times, The 


Idaho Falls Post-Register 
Idaho Farmer 

Indiana Farmer’s Guide 
Indianapolis Star & News 


J 


Jackson (Miss.) Clarion Ledger & 
Daily News 

Jackson (Miss.) State Times 

Jacksonville Committee of One 
Hundred 

Jefferson City (Mo.) News 

Johnson City (Tenn.) Press-Chronicle 

Johnstown Tribune-Democrat, The 


K 


KBIG (Cataline Island, Calif.) 
KCEN-TV (Temple-Waco, Texas) 


Index To Advertisers (Cont'd) 


683 


KCMC-TV (Texarkana, Texas) 232-684 


KCMO-Radio (Kansas City, Mo.) 
KCMO-TY (Kansas City, Mo.) 
KCRA-TV (Sacramento, Calif.) 
KCTV-TV (San Angelo, Tex.) 
KDKA-TV (Pittsburgh, Pa.) 
KENS-TYV (San Antonio, Tex.) 
KERG (Eugene, Ore.) 
KERO-TV (Bakersfield, Calif.) 
KETV (Omaha, Neb.) 
KEY-T (Santa Barbara, Calif.) 
KFDM & KFDM-TV (Beaumont, 
Tex.) 
KFMB-Radio (San Diego, Calif.) 
KFMB-TV (San Diego, Calif.) 
KGGM-TV (Albuquerque, N. M.) 
KGNC-TV (Amarillo, Tex.) 
KIMA-TV (Yakima, Wash.) 
KMA (Shenandoah, Ia.) 
KMPC (Los Angeles, Calif.) 
KMTV (Omaha, Neb.) 
KNOE-TV (Monroe, La.) 
KNXT (Los Angeles, Calif.) 
KNX-Radio (Los Angeles, Calif.) 
KOA-TV (Denver, Colo.) 
KOB-Radio & TV (Albuquerque, 
N. M.) 
KOIN-TV (Portland, Ore.) 
KOLN-TV (Lincoln, Neb.) 
KOMO-TV (Seattle, Wash.) 
KOSA-TV (Odessa, Tex.) 
KPQ (Wenatchee, Wash.) 
KRIS-TV (Corpus Christi, Tex.) 
KRNT-Radio & TV (Des Moines, Ia.) 
KROC-TV (Rochester, Minn.) 
KSD-Radio & KSD-TV (St. Louis, 
Mo.) . 


818 


479 
479 
263 
716 
639 
685 
618 
237 
494 
254 


714 
265 
251 
521 
696 
742 
378 
238 
501 

89 
243 
266 
269 


523 
623 
497 
745 
706 
745 
694 
147 
466 


482 


ADVERTISER 


KSEL (Lubbock, Tex.) 

KSL-TV (Salt Lake City, U.) : 
KSTP-Radio & TV (St. Paul, Minn.) 

KTBC-TV (Austin, Tex.) 

KTBS-TV (Shreveport, La.) 

KTIV (Sioux City, Ia.) 

KTRK-TV (Houston, Tex.) 


KTVI-TV (St. Louis, Mo.) 
KVOO-Radio (Tulsa, Okla.) 
KVOO-TV (Tulsa, Okla.) 

KVTV (Sioux City, Ia.) 

KWFT (Wichita Falls, Tex.) 

KWTV (Oklahoma City, Okla.) . 
KXO-KXOA (El Centro, Calif.) _.. 
KYW-Radio (Cleveland, O.) . 
KYW-TV (Cleveland, O.) . : 
Kannapolis Daily Independent, The 


Kentucky Farmer ; 
Keystone Broadcasting System ; 
Kingsport Times-News . 
Kitchener Record P 

Knoxville News-Sentinel & Journal 


L 


La Crosse Tribune 

Lafayette Journal & Courier 

La Ferma 

Edward Lamb Enterprise 

Lancaster Newspapers, linc. 

Lansing State Journal, ‘The 

La Patrie 

La Presse 791, 

La Tribune 

Lawrence Eagle-Tribune 

Lebanon Daily News 

Le Droit 

L’Evenement Journal 

Le Soliel 

Lexington Herald-Leader 

Lincoln Journal & Star : 

Lindsay-Schaub Newspapers, Inc. 

Little Falls (N. Y.) Times 7 

Little Rock Chamber of Commerce . 

Living for Young Homemakers 

London (Ont.) Free Press Seat 

Long Beach Chamber of Commerce .. 

Long Beach Independent & Press 
Telegram 

Longview Journal & Daily News 

Los Angeles Examiner 

Los Angeles Herald-Express 

Los Angeles Times 

Louisville Courier-Journal, The ... 

Lubbock Avalanche-Journal, The 

Lubbock Chamber of Commerce . 

Lynchburg News & Daily Advance 

Lynn Daily Item ; 


M 


Maclean-Hunter Publishing Co., Ltd. 774 
McCall’s Magazine . %-31 
McClatchy Broadcasting Company 249 
McClatchy Newspapers 253 


ADVERTISER Page 


Macon Area Development Commission 322 
Macon Telegraph & News 

Madison Newspapers, Inc. 

Manchester (Conn.) Herald 


Meredith Radio & Television Stations 
Meriden Record & Journal, The .... 


Midwest Farm Paper Unit ... 
Milford Daily News, The 
Milwaukee Journal, The 
Minneapolis Star & Tribune 
Mississippi Farmer P 
Missouri Ruralist - 


Moline Dispatch, The 

Monroe News-Star & World ... 

Montana Farmer .... alt 

Montgomery Advertiser, The .... 

Montreal Gazette, The 

Montreal Matin . 

Montreal Star, The 

Mountain Newspaper Research 
Institute Seay 

Muncie Star-Evening Press . 


N 


NBC Radio Network ... ation ae 
NBC-TV Spot Sales . ..... 170-171 
Naegle Outdoor Advertising 
Company . , 
Nashua Telegraph a ea 
Nashville Banner-Tennessean 
National Geographic Magazine 
New Bedford Standard Times . 
New Britain Herald, The . 
New Brunswick Home News ... 
New England Homestead ... 
New Jersey Farm & Garden . 
New 


New Orleans Times-Picayune . 
New York Herald Tribune 


Newburgh-Beacon News, The ... 
Newport (R. L) Daily News, The ... 
Newport News (Va.) Daily Press & 

Times Herald 
Niagara Falls Gazette 
Norfolk Newspapers _. 
Norristown Times-Herald ....... 
Northhampton Daily Hampshire 

Gazette . 432 
Northwest Daily Press Association .. 462 
Norwich Bulletin ...._.. é <a 
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ADVERTISER Page 
0 

Oakiand Tribune . 258 

Occupant Mailing Lists of America, 

RS Pa ie 2 
Ogden Standard-Examiner . . 
Ohio Farmer ...... 60-61 
Ohio Select List Newspapers 575 
Daily Oklahoman & Times, Inc. 615 
Omaha World-Herald .... cs: a 
Oregon Farmer : 60-61 
Oregon Journal, The .. 619 
Orlando Star-Sentinel ..... : . 6 
Oshkosh Daily Northwestern 764 
Ottawa Citizen ...... She .. 
Ottawa Journal ..... .. 802 
Outdoor Advertising Inc. 133 
Owensboro Messenger & 

Inquirer 391, 395, 399 

P 

Pacific Outdoor Advertising Company 246 
Pacific Press Limited 815 
Paducah Sun-Democrat, The 392 
Palm Beach Post and Times, The 313 
Parade . 39 
Parents’ Magazine : . ta 
Pasadena Independent Star & News 247 
Passaic Herald-News, The ; 517 
Paterson Evening News $11 
Peninsula Newspapers, Inc. 264 
Pennsylvania Farmer 60-61 
Peoria Journal Star 340 
Perry Newspapers 301 
Perrygraf Corporation 48A-B 
Perth Amboy Evening News, The 516 
Peters, Griffin, Woodward, Inc. 157 
Petersburg Progress-Index, The 729 
Petersen Publishing Co. 126-127 
Philadelphia Bulletin 637 
Philadelphia Inquirer, The 649 
Philadelphia Suburban Newspapers, 

Inc. 648 
Phoenix Republic and Gazette 225 
Photo Journal & Le Petit Journal .... 794 
Pittsburgh Post-Gazette 641 
Pittsburgh Press, The 625 
Pittsfield Berkshire Eagle, The 419 
Plainfield Courier-News : 512 
Pontiac Press 443 
Popular Mechanics Magazine 129 
Portland Oregonian 621 
Portland (Me.) Press Herald & Evening 

Express . 411 
Prairie Farmer 60-61 
Premium Practice 91 
Providence Journal-Bulletin 655 
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ADVERTISER 


Racine Journal Times & Sunday 


Bulletin 162-769 
Raleigh News and Observer 569 
Reader’s Digest Oe se, 2 C.D 
Reader’s Digest Association (Canada) 

Limited 5h ee : 787 
Remington Rand, Division of Sperry 

Rand Corporation . 6 
Richmond (Va.) Times Dispatch & 

News Leader 713% 


Rio Grande Valley Group Newspapers 702 
Rio Grande Valley of Texas Radio & 


Riverside Press and Enterprise 267 
Roanoke Times and World-News 738 
Rochester (Minn.) Post-Bulletin __.. 468 
Rochester (N. Y.) Times-Union & 

Democrat Chronicle 531 
Rock Island Argus, The 341 
Rocky Mount Telegram 566 
Rome Daily Sentinel §32 
Rotarian, The 33 
Royal Oak Daily Tribune, The 442 
Rutland Herald 724 


Ss 


St. Joseph News-Press & Gazette 477 
St. Louis Globe Democrat 489 
St. Louis Post-Dispatch 483 
St. Paul Dispatch-Pioneer Gazette 469 
St. Petersburg Times 307 
Salem Evening News ; 422 
Sales Management 112-113 
Sales Meetings ............ 11, 33, 54, 56 
Salisbury Post ............. ... $8 


San Antonio Express .... 
San Bernardino Sun and Telegram 250 
San Diego Union-Evening Tribune 264 


Sandusky Register .. 596 
Sanford Tribune and Advocate 412 
San Francisco Examiner, The 257 
San Jose Mercury and News 255 
San Mateo Times 252 
Santa Ana Register 248 
Santa Barbara News-Press 254 
Santa Rosa Press Democrat, The 259 
Saturday Evening Post, The . 107 
Savannah District Authority 317 
Schenectady Gazette 535 
Scranton Times, ‘The 645 
Scranton Tribune, The ; 650 
Scripps-Howard Newspapers 103 
Seattle Post-Intelligencer, The 747 
Seattle Times, The 741 
Selling Research, Inc. nae 51 
Seventeen Magazine 121 
Sharon Herald, The 647 
Shreveport Times-Journal, The 400 
Simpsons’ Daily Leader-Times 640 
Sioux City Journal-Tribune, The 380 
South Bend Tribune, The 367 
South Carolina State Development 

Board 209 
South Dakota Triple Market Group 666-668 
Southern Planter 60-61 


ADVERTISER Page 
Spok Spok Daily Chronicle 

and Review 200-201 
Springfield (Mass.) Newspapers 433 
Stamford Advocate : 284 
Standard Packaging Corporation 32A 
Star Weekly, The (Toronto) 785 
State and Local Farm Papers 60-61 
Steinman Stations €s 632 
Stockton Record 252 
Successful Farming ee 
Sudbury Star 806 
Sunset Magazine 173 
Sunbury Daily Item 636 
Syracuse Newspapers 533 

T 

TV-Guide 41 
Tacoma News Tribune ‘ 743 
Tampa News-Tribune 303 
Taunton News Gazette 420 
Temple Daily Telegram 683 
Tennessee Farmer & Homemaker 60-61 
Terre Haute Tribune-Star 362 
Texas Daily Press League, Inc. 681 
Texas Harte-Hanks Newspapers 686 
Texlite 44 
Thomson Newspapers 781 
J. Walter Thompson Company Limited 779 
Time, Inc. 36-37 
Tires 212 
Toledo Blade & Times 585 
Topeka Capital-Journal 385 
Toronto Globe 809 
Toronto Telegram 808 
Torrington Register 289 
Troy Record Newspapers, The 534 
True Magazine 105 
Tulsa-TV 616 
Tulsa World Tribune 611 


U 


U. S. News & World Report 24-25 
Utah Farmer 60-61 
Utica Observer-Dispatch 546 
Vv 
Ventura County Star-Free Press 256 
Vermont Allied Dailies _. 725 
Victoria Press 814 
Vogue Magazine 1 
Ww 
WALA-WALA-TV (Mobile, Ala. & 
Pensacola, Fla.) 217 
WAVE-TV (Louisville, Ky.) 391 
WBAP-TV (Fort Worth, Tex.) 719 


ADVERTISER 


WBBO (Forest City, N. C.) 
WBIG (Greensboro, N. C.) 
WBIR-TV (Knoxville, Tenn.) 
WBNS Radio (Columbus, Ohio) 
WBNS-TV (Celumbus, Ohio) 
WBOC-AM & TV (Salisbury, Md.) 
WBRZ-TV (Baton Rouge, Louisiana) 
WBTV (Charlotte, N. C.) 
WBZ & WBZA (Boston, Mass.) 
WCBS-TV (New York) 
WCIA-TV (Champaign, Illinois) 
WCSH-TV (Portland, Maine) 
WDAY (Fargo, N. D.) 
WDBJ AM & FM WDBJ-TV 
(Roanoke, Va.) 
WDBO-TV (Orlando, Fila.) 
WDIA (Memphis, Tenn.) 
WDRC (Hartford, Conn.) 
WECT (Wilmington, N. C.) 
WESH-TV (Daytona Beach, Fla.) 
WFAA-Radio (Dallas, Texas) 
WFAA-TV (Dallas, Texas) 
WFBC-TV (Greenville, S. C.) 
WFBG-TYV (Altoona, Penna.) 
WFBM-TV (Indianapolis, Ind.) 
WFGA-TV (Jacksonville, Fla.) 
WFMY-TV (Greensboro, N. C.) 
WFRV-TV (Green Bay, Wisconsin) 
WGAL-TV (Lancaster, Pa.) 
WGAN-TV (Portland, Maine) 
WGAR-Radio (Cleveland, Ohio) 
WGN-TV, WKN-Radio (Chicago, 
Tilinois) 
WGR-WGR-TV (Buffalo, N. Y.) 
WHAS-Radio (Louisville, Ky.) 
WHBF-TV (Rock Island, IMlinois) 
WHCT-TV (Hartford, Conn.) 
WHDH-TV (Boston, Mass.) 
WHEC-Radio (Rochester, N. Y.) 
WHEC-TV (Rochester, N. Y.) 
WHFB-Radio (Benton Harbor, Mich.) 
WHK (Cleveland, Ohio) 
WHLI (Hempstead, L. I. N. Y.) 
WHO (Des Moines, Iowa) 
WHITN (Huntington, W. Va.) 
WIBA (Madison, Wisconsin) 
WIBW-Radio & TV (Topeka, Kansas) 
WICC (Bridgeport, Conn.) 


ADVERTISER 


WICH (Norwich, Conn.) .. 
WISC-TV (Madison, Wis.) 
WIS-Radio (Columbia, §. C.) 
WIS-TV (Columbia, S. C.) we 
WISN-TV (Milwaukee, Wis.) .... 
WJAC-TV (Johnstown, Pa.) .... 
WIJEF (Grand Rapids, Mich.) .. 
WJIM-TV (Lansing, Mich.) 
WINO (W. Palm Beach, Fla.) 
WIR (Detroit, Mich.) 
WIW-TV (Cleveland, Ohio) 
WKBN-TV (Youngstown, Ohio) ... 
WKBT-TV (LaCrosse, Wis.) 
WKOW-TV (Madison, Wis.) 
WKY-WKY-TV (Oklahoma City, 
Okla.) 
WKZO & WKZO-TYV (Michigan) 
WLAC-TV (Nashville, Tenn.) . 
WLBR-TV (Lebanon, Pa.) 
WLW-Radio & TV (Cincinnati, Ohio) 
WMAQ-Radio (Chicago, Illinois) 
WMBD-Radio (Peoria, Illinois) 
WMCT-TV (Memphis, Tenn.) 
WNAC (Boston, Mass.) 
WNAX (Yankton, S. D.) ... 
WNCT (Greenville, N. C.) ™ 
WNDU-TV (South Bend, Indiana) 
WOC-WOC-TV (Davenport, Iowa) .. 
WOW-Radio (Omaha, Nebraska) .. 
WOW-TV (Omaha, Nebraska) 
WOWO-Radio (Fort Wayne, Indiana 
WPRO-Radio & WPRO-TV 
(Providence, R. 1.) 
WRAL-TV (Raleigh, N. C.) 
WRBL-TV (Columbus, Ga.) 
WRC (Washington, D. C.) 
WREX.-TV (Rockford, IMlinois) 
WRIN (Racine, Wis.) 
WROC-TV (Rochester, N. Y.) 
WROK-TV (Rockford, Ill.) 
WSAV-TV (Savannah, Ga.) 
WSBT-TV (South Bend, Indiana) 
WSFA-TV (Montgomery, Ala.) 
WSJS & WSJS-TV (Winston-Salem, 
N. C.) ; 
WSOC-TV (Charlotte, N. C.) 
WSOY-TV (Decatur, Hlinois) 
WSPD-TV (Toledo, Ohio) 
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ADVERTISER 


WSUN-TYV (St. Petersburg, Fla.) 
WSYR (Syracuse, N. Y.) 
WTAG (Worcester, Mass.) 
WTAL (Tallahassee, Fila.) . 
WTAR (Norfolk, Va.) 


WW/3J-Radio-WW5J-TV (Detroit, Mich.) 

WWVA (Wheeling, W. Va.) 

Waco News Tribune, Times-Herald, 
The si 

Walker & ‘Company 

Wallaces’ Farmer & 


Wall Street Journal, The . 
Waltham News-Tribune, The 
Washington Farmer 
Washington (D.C.) Post & 
Times Herald 
Waterbury Republican-American 
Waterloo Daily Courier 
Waukegan News-Sun, The 
Wausau Daily Record-Herald, The 
Weber County (Utah) Industrial 
Bureau . : 
Weekend Magasine 
Weekly Star Farmer 
Westchester Group Newspapers 
West Chester-Paoli “Daily local News” 
Westerly Sun, The 
Western Family 
Wichita Eagle, The 
Wichita Falls Times & Record 
Wilmington (Del.) News-Journal, The 
Wilmington (N. C.) Star News 
Winnebago Newspapers 
Wisconsin Agriculturist 
Woman’s Day 
Woonsocket Call ...... 
Worcester Telegram-Gazette, The 


Y 


Young & Rubicam 
Youngstown Vindicator 
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SALES MANAGEMENT 


15 new primary 
markets, plus an 
average audienc 


HOW TO GET MORE 
SALES IN THE VITAL 
CHICAGO MARKET! 


ABUNDANT CIRCULATION POWER TO 
ACCOMPLISH ANY SALES OBJECTIVE 


Average net paid total circulation of each 
Chicago daily newspaper during the official 
six month period ended Sept. 30, 1957 


951,297 584,911 
CHICAGO CHICAGO 
TRIBUNE PAPER “B" 


584,509 519,119 
CHICAGO CHICAGO 
PAPER "C" PAPER "D” 


CIRCULATION GROWTH AND VITALITY 
IN KEEPING WITH THE MOST EXCITING 
MARKET PLACE IN THE U.S.! 


Gain or loss in average net paid total daily circe- 
lation during the official six month period ended 
September 30, 1957 over the same period in 1956. 


uP 
15,354 

CHICAGO 
TRIBUNE 


DOWN 
DOWN 253 


1,628 CHICAGO 
CHICAGO —— PAPER "D” 
PAPER "C"” 


DOWN 
3,665 
CHICAGO 
PAPER “B" 


CHICAGO’S vigorous growth is expanding sales oppor- 
tunities at a terrific rate for aggressive advertisers. 
Here is a vast, vital, surging market that will give 
you the volume you want. 


As new population, new industries and new income 
add greater potentials for those who go after them, 
the Chicago Tribune, on the record, is best able to 
keep your sales in step. 


On weekdays, the Tribune delivers from 366,000 to 
432,000 more net paid circulation than other Chicago 
newspapers. On Sundays, the Tribune delivers from 
654,000 to 664,000 more net paid than other Chicago 
newspapers. 


The Tribune was the only Chicago newspaper to 
increase in total daily net paid circulation during the 
six month period ended September 30, 1957, over 
the same period in 1956. 


No other medium is so well equipped, in volume 


of circulation and in dynamic response from readers, 
to get more business for you. Advertisers demon- 
strate this by the way they buy space. During 1957, 
they placed over 51,000,000 lines of advertising in 
the Tribune. This was more than they placed in any 
two other Chicago newspapers combined. 


Is your advertising program geared to cash in on 
the sales waiting for you in the Chicago market? Are 
you planning to take full advantage of the unique 
selling power and productivity of the Tribune? 


A Tribune representative can supply the exclusive, 
timely facts and counsel which will help you set up a 
Chicago plan that will improve your market position 
and boost your sales in 1958. Ask him to call. 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 


